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ABSTRACT

The purpose of this research is to examine the practice of EBC business and economics
reporting. The study evaluated the academic background of news reporters, professional
competence of journalists, the way of presentation, the balance between local and international
news, source of the news and challenges of reporting. The most relevant theoretical frameworks
of agenda setting and framing have been employed. Qualitative data gathering techniques
including focus group discussion, in-depth interview and content analysis were conducted. The
findings of the study revealed reporters’, editors’ and media leaders’ capacity limitation and
absence of academic background and specialized knowledge on business and economics field.
Similarly, journalists lack interpretation skill for in-depth analysis on economic issues. And

absence of knowledge gap among journalists and professionalism.
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1. INTRODUCTION
1.1 Background

Mass media have the power to educate, raise awareness, and shape public attitude (Bullock,
Wyche and Williams, 2001). They are responsible for providing timely, fair, and balanced news
and information of world events, which allow the public to make well informed and educated
decisions. In today’s society, people obtain much of their information about current affairs,
politics, celebrity gossip, and even the business and economic issues from the mass media. This
is mainly because much of the information that people seek, including information on import and
export, exists outside of their own experiences, and the media is the main source of information
(Gamson and Modigliani, 1989; Graber, 1984). Because much of the information received
through mass media outlets is second hand, audiences are subject to frames constructed by media

outlets.

Similarly, broadcast and print media are key sources of information about economic
developments, in particular the state of the national macro economy (Mutz 1992). Economic
coverage can affect individual citizens’ economic perceptions (Boomgaarden et al. 2011; Goidel
et al. 2010; Hetsroni et al. 2014) as well as consumer confidence on the aggregate level (Hester
and Gibson 2003; Hollanders and Vliegenthart 2011; Soroka 2006). This places a large
responsibility on economic journalists and business reporters. Many studies of economic news
have shown considerable fluctuation in the attention to economic developments depending on the
state of the economy (Fogarty 2005; Harrington 1989; Soroka 2012; Wu, McCracken, and Saito
2004). When the economy declines, economic news becomes more visible and more negative.
When the economy improves, visibility and tone are not affected (Harrington 1989; Soroka
2012).

Such studies have provided valuable insights into the way economic news reacts to changes of
economic indicators, mostly on a month to month basis. Nevertheless, we have less systematic
knowledge about how the relation between economic indicators and economic news varies over
different stages of the economic cycle. At times, media coverage shows sharp points in negative
or positive coverage (Doms and Morin 2004). During these periods, economic news deviates
from normal coverage patterns. Doms and Morin (2004) have made a call to study such negative
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or positive peaks in economic coverage. Not taking peaks of positive or negative coverage into
account limits our understanding of the mediating role of the media in the economy, since
media’s influence on economic perceptions can be particularly strong in periods of intensified

negative or positive coverage (Wu et al. 2002).

The relationship between economists and economic journalists should be symbiotic. They have
much to learn from each other. The media are obviously an important source of economic
information, and economists have a considerable amount of information about how the economy
works that should be useful to journalists. In addition, it is particularly important for economists
who are interested in influencing policy to have their findings effectively presented both to the
public at large and to policy makers in particular. In principle, therefore, these professions are
allies (Parker, 1997). In the case Ethiopia there is no much more relationship between the state
media journalists and economists. Economic professionals are not willing to give expertise
opinion and analysis about the country economy and business issues. At the same time the state

media journalists are not ready to establish strong relation from economists.

What do citizens need to know about the state of the economy, or in other words which
information should macroeconomic news provide? Sanders (2000) argues that the average
citizen does not need to know the exact level of unemployment or the precise interest rate, but
only needs to be aware of major developments and where the economy is heading. Being
continuously up to date about unemployment figures or the price index would require too much
mental effort compared to the benefits it gives in everyday life. Instead people can keep the
mental transaction costs low and rely on cues and mental shortcuts to be aware of economic
trends. Similarly, Schudson (1998) argues that people can function as monitorial rather than fully

informed citizens.

Instead of continuously following all developments closely, monitorial citizens keep an eye on
their environment and look for cues about important developments that require their attention.
The mass media are an important source of information for the monitorial citizen. This idea goes
back to Lasswell (1948), who argued that the media should fulfill a surveillance function. It is
not the journalists’ task to continuously cover each aspect of society, but rather to pay attention

to significant developments.



According to Ju (2008) and Goidel and Langley (1995), economic news has an alarm function:
In the absence of a fire alarm, media coverage of the economy is fairly routines. When
something is appears to be wrong, however, the economy demands front page, and generally,
negative media attention (Goidel and Langley 1995). The tone and visibility of economic news
are two important cues, on which monitorial citizens can rely to keep an eye on the general state
of the economy and to be alerted about important developments. The tone of economic coverage
refers to a favorable or unfavorable evaluation of the state and future of the national economy in

the news.

When the news about the economy becomes more negative, the public pays more attention
(Soroka 2014). Similarly, the visibility of the economy in the news is an important indicator of
the importance of economic developments. When more articles are written about the economy
and economic news moves from the dedicated business pages to the front page, this is a cue for

the monitorial citizen that the economy requires their consideration.

In order to serve the monitorial citizen well, the media should avoid sounding the alarm all the
time (Bennett 2003). Economic news should grab audience’s attention with negative and visible
coverage when economic developments are serious. If economic news were always negative, it
does not provide the audience with cues about the state of the economy, nor will the attention
from the audience be triggered when it is needed (Zaller 2003). Of course, facilitating
surveillance for monitorial citizens is only one of several standards which can be used to assess

economic news or the business news more broadly.

But there is little reservation the news media plays a role informing economic awareness (Shah,
Watts, Domke, Fan, & Fibison, 1999) while often providing a misleading or inaccurate
representation of the economic reality (Goidel & Langley, 2005; Hetherington, 1996; Patterson,
1993). Some of this may be explained by Mullainathan and Shleifer (2005) in their analysis of
how the media use a type of roll in its search to create a meaningful story. Unfortunately, even
the most genuine and well meaning editorializing of economic news can underscore the true

nature of economic policy.



The Ethiopian media industry development is very slow. At the same time business and
economics news coverage is very low and its coverage is inefficient. The country follows a free
market economy policy but the state media can’t be demonstrating strong business and economic
news reporting. Ethiopian Broadcast Corporation (EBC) is the only state broadcast media but it
can’t cover the entire economic activity of the nation and do not address the national economy
policy. Most of the time the coverage of business and economics news depends on limited issue
and it’s not consider the target audience. Meanwhile the news reporting is focus on temporary
issues rather than to bring permanent change. Most business and economic news reporting of
EBC is depends on press conference than to investigate the truth. These kinds of reporting can’t

understand the existing circumstances of the country activities.



1.2 Statement of the Problem

Business and economic journalism is giving in-depth analysis and interpret the change of
economic statues of a given country or society. Business and economic information have always
been important for people’s life but for a long period of time it use only for high level
government officials and the rich persons access to timely economic news and data. The business
and economic report touches the life’s of everybody. It affects every activity of in life.
According to potter (1998) like unemployment, the cost of goods, price of fuel, saving and

investment all of these topics matter not just to business leaders but also for consumers.

A business and economic reporter suggest information to help for business decision making. It is
the medium in which to present this information some respects might present the actual solution
to solve business problem. Other reports might record past business information that is used
toward future business planning (Thompson, 2005). A business journalist reports detailed and in-
depth business news disseminated through all types of mass media, including print and digital
publications and radio and television channels, and dedicated specifically to business and finance

events, trends, data, socioeconomic consequences, and profiles of major players.

According to Gunasekara (2008), business and economic news is similar on the news worthy. It
is simple facts that in many ways a business and economic story no difference from a general
news story. It must be accurate, comprehensive, well-researched, balance, fair and contain
multiple sources of information. In business and economic stories, though numbers, and specific
data are critically significant. Analyzing and interpreting data in stories to help the people to
understand what is going on in their country. Such kinds of information help people have to

make decision about where they will live work and raise their families (Kazem, 2013).

Business and economic reporting is very different from reporting from social issues,
entertainment, and political developments. The realization that business news affects almost
everyone, not only an economic elite, has compelled news organizations to provide business
news to all news consumers, irrespective of class or economic status. Tambini (2008) contends
that business journalism plays a pivotal role in any society as it tracks, records, analysis and

interprets economic changes that take place in the society. Business journalists help to inform the



public of a government’s economic policies and economic approaches (ibid.). Business media
are used to critique or review the execution of government policies and private companies to
enlighten audience, investors and potential shareholders. Viewed from this perspective, business
journalism is important in every society because it helps to inform and educate the public about
economic issues, government economic policies, business activities and commodity market
movements. It empowers the public to make informed decisions and to question, where
necessary, government and/or business authorities. Business journalist should have knowledge
about economic issues and ability of interpreting and give forecasting the overall social issues in

relation to economics.

By their very nature, most business stories have a direct impact on the day-to-day lives of most
people. It is for this reason that business news should be written in simple, accessible language
so that those who are affected are informed of the consequences of, for example, a rise in the oil
price or an increase in interest rates. However, the fundamental problem of business news
reporting persists as business journalism is more complex and specialized than ever before and
business journalists require specialist knowledge if they are to present an independent view in

their coverage (Tambini 2008).

It is a simple fact that business and economic reporting may not be relevant and explain how it
could affect the life of the people and it may not be motivating and attractive due to many
reasons. For instance the reporter may not be in a position to realize the value of economic data
and statistics, lack the skills and knowledge to interpret and give in-depth analysis of economic

information, and limitation of comparing the story with the actual circumstances.

According to Potter (2008), reporters covering business and economics have to make their stories
accessible to the general audience. They must understand economic concepts and terms, and be
able to define or restate them in plain language. This is good practice for reporters working for
specialized broadcasts, whose audience might be expected to be familiar with the terms. In fact,
in economic reporting language simplicity is the key factor. In order to excel as an economic
reporter, there are certain skills and knowledge the reporter needs to have. Otherwise, the
absence of these skills and knowledge will result into a poorly written story which may be
unacceptable to the audience as well as to professional practice.
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In fact, most developed and some developing countries give proper attention and media coverage
for business and economic issues since it has a strong attachment with lives of the people. But in
our country Ethiopia the state media particularly EBC has attached less attention for the issue.
Event to worse, the current coverage has come on board without proper research. Therefore, the
researcher believes that there is a need to conduct a study aimed at finding out how EBC
reporters present business and economic issues. Thus, this study assesses the academic

background of reporters and their professional competence as well as the challenges they face.

1.3 Objective of the Study
1.3.1 General Objective

The general objective of the study is to examine the practice of EBC business and economic

news reporting.
1.3.2 Specific Objectives

The specific objectives of the study are:

+ To identify the academic and professional background of the EBC business and
economics news presenters.

+ To evaluate the professional competence of journalists to present news and analysis of

business and economic issues.

To identify a frames that journalists use for business and economic story.

To evaluate the reporting of local and international business and economic stories.

To identify the news sources of business and economics reporting.

- + & ¥

To examine the challenge of business and economic reporting.
1.4 Research questions

The study aims at answering the following research questions:

+ What is the academic and professional background of the EBC business and economics

news presenters?



+ How professionally do the journalists present news and analysis of business and
economic issues?

How are business and economic stories selected typically framed?

What is the balance between local and international business and economic stories?

What sources do business and economics reporters typically use?

-+ +

What are the challenges of business and economic reporting?
1.5 Significance of the Study

As far as the researcher's knowledge is concerned, there was no substantial research made on
business and economics reporting before in Ethiopia. Hence, the study was conducted with a
belief that it might give an insight on how the media houses addressed business and economic
issues. Therefore, the research will benefit the state media organizations in general and Ethiopian
Broadcast Corporation (EBC) in particular since it points out both their strong sides and

limitations in the agenda setting and framing of business and economics reporting.

It will help EBC to reform its editorial policy on the coverage of business and economic issues
analysis. And also improve its news. In addition it will help EBC to know the gap between the

news coverage and the interests of its audiences.

The findings of the study would help the media houses to encourage journalists and editors to
come up with some kind of guidelines and approaches to better identify and address the problem
when it arises. Furthermore, it can also provide a foundation for further studies on related issues
and also will serve as a reference for other researchers who aspire to conduct a study on similar

subjects.
1.6 Scope of the Study

The scope of the study is focuses on EBC Amharic business and economic news which is prime
time aired on 1:00 pm and 8:00 pm (evening). The study only examines how business and
economics reporting covered during the period of January, 2017 up to December, 2017. Hence, it

should be noted that the study did not examine the coverage of business and economics reporting



in local print and other state and private broadcast media. The perspective was limited to twelve

months examination.
1.7 Limitation of the Study

Due to resource and time constraints this research examines only the practice of EBC Amharic
business and economic news reporting. Therefore, business and economics reporting from
January, 2017 up to December, 2017 would be analyzed. Besides, little number of journalists
was participated in the FGD, shortage of research materials and appropriate literature in the area
were additional factors. This research is limited to only Amharic Television medium particularly
news. However, this research would serve as preliminary source for those who are interested to
see the case in a wider perspective. Shortage of sufficient materials and relevant literature in the

area was also a limiting factor especially in the case of Ethiopia.

1.8 Organization of the Study

This research thesis will contain five chapters. Chapter one presents the introduction, background
of the study, statement of problem, research questions, objective of the study, significance of the
study, scope of the study, limitation of the study and operational definition. In the second chapter
discussed about the review of literature related and theoretical framework of the study. The third
chapter deals about methodology of the study such as design, method of data gathering
technique. In chapter four deal with data presentation, discussion and analysis. Finally in chapter

five is brining the summary of findings and recommendations of the study.

1.9 Conceptual Definition

Business journalism refers to all reporting that is written not only about businesses but also
about the economy and markets (Roush 2006, Kariithi, 2002). It is tracks, records, analyzes and

interprets the business, economic and financial activities and changes that take place in a society.

Chris Roush (2011: 8) defines business journalism as ‘all reporting and writing that is not only
about business but also about the economy’. Stories about business are generally about money

and how it is spent by the investor and the consumer.



Economic journalism is journalism that promotes, progress, analyzing, giving suggestions and
explaining economic reality (ERBOLATO, 1981), it is necessary to discuss its target audience
and what treatment it should give the news. On the other hand, economic journalism can be

defined as a “dissemination of facts and issues related to the economy and the financial sector”

(QUINTAO, 1987).
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CHAPTER TWO

2. Review of Related Literature

In this chapter, the review of literature related to business and economics news reporting is
provided. Furthermore, the most relevant theoretical framework informing the study is discussed.
2.1 An overview of Ethiopian Economy

Ethiopia’s economy experienced strong, broad-based growth averaging 10.5% a year from
2005/06 to 2015/16, compared to a regional average of 5.4%. The expansion of services and
agriculture accounted for most of this, with manufacturing growth only modest. Private
consumption and public investment explain demand side growth, the latter assuming an
increasingly important role. Higher economic growth brought with it positive trends in poverty
reduction in both urban and rural areas. In the year 2000, 55.3% of Ethiopians lived in extreme
poverty, but by 2011 this figure was 33.5%. The economic growth rate recently declined to about
8%. The government is implementing the 2™ phase of its Growth and Transformation Plan (GTP
I1). GTP 11, which will run to 2019/20, aims to continue work on physical infrastructure through
public investment projects, and to transform Ethiopia into a manufacturing hub. Growth targets
are an annual average Growth Domestic Product (GDP) growth 11%; in line with manufacturing
strategy, it also hopes the industrial sector will grow by an average of 20%, creating jobs
(International Monetary Fund, 2015).

As noted by IMF (2015) the economic outlook remains favorable, reflecting the country’s
significant potential, generally sound macroeconomic policies, and the government’s efforts to
improve infrastructure and attract foreign direct investment (FDI). In the medium term, staff
forecast strong growth at 7% - 8 percent. Public investment is expected to moderate, while
private investment is projected to increase only gradually, reflecting constraints on access to
credit and foreign exchange, the overvalued exchange rate, as well as other competitiveness
challenges. The authorities’ medium-term budget targets a general government deficit of less
than 3 percent of GDP and maintains a strong pro-poor focus. Monetary policy, anchored on
base money growth, is geared toward maintaining inflation in single digits. The public debt to
GDP ratio is expected to increase, reflecting large financing needs associated with

implementation of the second Growth and Transformation Plan.
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2.2 Related Literatures

2.2.1 Concept of Business Journalism
Business journalism refers ‘to all reporting that is written not only about businesses but also
about the economy and markets’ (Roush 2006, Kariithi, 2002). Economics, business and
financial journalism are closely related forms of journalistic endeavor and the terms are often
used interchangeably, even though there are distinctions between them (Kariithi, 2003). This
study uses the term economics journalism to refer to journalism about business, finance, and
economics, and uses the terms business journalism, economics journalism and financial
journalism interchangeably. Economics has been identified as an important area of knowledge
acquisition for effective participation in modern democracies (Mogweku, 2005). Due to the
importance of economics in modern societies, business news derives from, and is related to,
nearly all aspects of our lives. Not only does business journalism contribute to public knowledge
about the economy (Gavin, 1998), but the financial media also play a crucial role in spreading
economic ideas and ideologies and setting the parameters of debate about economic issues
(Brand, 2010). Furthermore, economics journalism serves a crucial informative role in the
market mechanism, with the ability to move the prices of securities such as stocks and bonds
(Brand, 2010). Together, those factors make economics journalism one of the most important

areas of journalism in many modern media organizations (Parker, 1997).

2.2.2 The Role of Business Journalism
It is crucial that business journalists have the expertise and resources to undertake their role
effectively. Economic activity is how a country generates and distributes its wealth. Business
journalists must regularly inform their audiences on economic developments, but they must also
hold the business community to account exposing corruption and incompetence. This will help

ensure economic activity is conducted as efficiently and effectively as possible.

And there are examples of business journalists revealing corporate malfeasance, such as Bethany
McLean’s famous expose of Enron (McLean & Elkind, 2003). But business journalists have long
been criticized for acting more as cheer leaders for the business community, including relying on
public relations handouts, rather than being independent scrutinizers of business behavior (Mair,
2009).

12



Business journalists are held to have failed to predict seismic economic events such as the stock
market crash of 1987, and the global financial crisis of 2007-2009 (Kitchener, 1999; Schiffrin,
2011). The problem is seen as have been worsening by the decline in the financial fortunes of the

mainstream news media in recent years.

One recent Australian study found that the amount of business investigative journalism had
declined in the mainstream Australian media since the 1970s (Carson, 2014). However, the
number of business investigative pieces increased in specialist business news organization the
Australian Financial Review in the 2000s. Carson suggested that, as a niche news report, the
Review was less susceptible to the financial pressures experienced by the media. It had a greater
obligation to its audience to scrutinize business activity, and it had invested in investigative
reporters after its reputation suffered when it failed to properly report on major company

collapses following the 1987 stock market crash.

Knowles, Phillips, and Lidberg (2015) conducted a study of the business journalism found in
three major U.K., U.S., and Australian media during three relatively recent economic crises the
recession of the early 1990s, the Dot Com boom of 2000, and the global financial crisis in 2007-
2009. The results showed that the media became less likely over time to predict impending crises
and more likely to use uncritical, business elite sources such as business analysts, economists,

public relations practitioners, and businesses people in their stories.

The results suggest the need for media outlets to invest time and appropriate training in order to
give their journalists the confidence to hold their sources to account, to provide independent
analysis, to conduct investigations into corporate misdeeds, and to monitor changes in the
financial industry. To achieve this, media owners would need to accept the principle that there is
commercial value in journalism dedicated to the service of democratic ideals (Knowles et al.,
2015, p. 15). There is also research to suggest that another cause for business journalism’s lack
of critical analysis is that business journalists often lack the education to do their jobs effectively
(Giles & Sussman, 2011; Ludwig, 2002).

13



2.2.3 Economic and Financial Information in the Media

Economists, business leaders, and academics hold a general opinion that the media is relatively
inaccurate in its representation of economic and financial information (Kurtz, 1990). At the very
least, it is generally believed that the media is misleading in the representation of economic
figures. Media coverage of economic information is often factually reported, but issues with
accuracy arise during the explanation of the information or representation of facts (De Boef &
Kellstadt, 2004; Goidel, Procopio, Terrell, & Hu, 2010). Worstall’s (2011) aforementioned
Forbes article illustrated how a journalist can accurately report the facts of an economic policy
and through the simple explanation of those facts inaccurately communicate a misleading story.

Research on trends related to economic and business news and the news media has found that
traditionally the news is negatively distorted (Shen, 2009; Soroka, 2006), and according to
Goidel and Langley’s (1995) study of the New York Times, economic media coverage “bears no
relationship with economic reality” (Shen, 2009). If this state of misinformation is a lasting
trend, then two conflicting scenarios exist: (1) it is a violation of what Shen (2009) calls the
media’s role of informing and motivating audiences, or (2) it supports Martin’s (2008)

assessment that bad news is good for political and civic participation (p. 389).

The implications of the dissemination of potentially ambiguous and confusing information,
especially in the current economic climate, are far-reaching. Misinformation can affect consumer
behavior, financial institutions, and the relationship of demand and supply. (Alsem et al., 2008;
Hatzinikolaou, 2010; Starr, 2010). It is well established that consequences related to
irresponsible reporting can weigh heavily on today’s society (Matusitz & Breen, 2007). Within
the area of economic reporting, the reasons for these common oversights are not completely
understood. It is possible that the communication of incorrect information by the media is a

reflection of media ignorance due to a lack of economic experience, exposure, or even laziness.

Harrington (1989) stated, “There is a common perception among some critics that the networks’
coverage of the economy distorts reality”. Harrington’s study showed that economic down turns
such as inflation, unemployment, and stagnation were given significantly more coverage than
economic prosperity and that in nonelection years, broadcast television was more likely to

provide coverage of poor economic conditions such as unemployment, inflation rates, and the

14



growth rate of the GNP than during an election cycle. As economic conditions declined, negative
economic news stories were “approximately 34 percent longer and twice as likely to lead the
evening newscasts”. Evidence suggests that in situations in which the media misrepresented
economic information during a recession, the misrepresentation may have stunted economic
recovery due to reduced spending (Blanchard, 1993). Overly positive or negative news coverage
can lead to heavy consumer spending or saving (Starr, 2010). Unfortunately, it is not just the
tone of the report that can lead to misunderstanding; Starr (2010) was also quick to point out that
even when the media uses hard data, there is still a great probability that viewers will make

incorrect inferences.

Research showed the media provides cues on a host of issues that, in turn, influence an audience
(Sniderman, Brody, & Tetlock, 1991). Kuklinski and Hurley (1994) believe these cues act as
heuristics, allowing audience members to make quick mental judgments and calculations about
political issues. In many situations, heuristics provide individuals the ability to make rapid
decisions based upon the small amount of information which they have gathered or have been
exposed to. Ideally, an individual has enough knowledge or experience with an issue to make an
informed decision. However, in terms of economics, few people have the basic education or
understanding to construct well-informed and deliberate opinions, (Roos (2007). Because of
these situations, it is “plausible that shifts in campaign coverage of the economy would

considerably influence citizens’ judgments” (Shah, Watts, Domke, Fan, & Fibison, 1999).

Heuristics are not directly tied into Starr’s (2010) premise that correct “hard data” can lead to
incorrect inferences. Brosius and Bathelt (1994) explained that base-rate information is the facts
that provide the basic, general information that may include the causes, consequences, or
importance of an issue. Even so, it is easy to see how even the most accurate, base-rate
information can be incorrectly inferred if an individual makes wrong or poor associations with
other information or is not provided with additional information from the source as to a cause or

reason.

Coverage of financial information and the economy is similar in many ways to the coverage of

the local weather forecast. Erikson, MacKuen, and Stimson (2000) stated that people often watch
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the news to determine “whether or not tomorrow’s economy will be a nice economic day”
(Goidel, Procopio, Terrell, & Wu, 2010). Local media coverage provides little in analytical
analyses, focusing on stock prices and consumer prices, and often avoids the presentation of
economic data unless it is considered a national issue (Wu& Day, 2005). The national news, on
the other hand, mixes opinions with sources while overall providing a broad examination and
overview of the economy. In contrast to national coverage, local affiliates or news outlets’ rare
coverage of economic news almost always contains a regional “spin” that incorporates local
businesses in an attempt to personalize the story and give it a more local feel. Many of these
stories are soft ball pieces meant to highlight (Goidel et al., 2010) and boost awareness of an

issue without necessarily engaging the audience (Kaniss, 1991).

Similarly, Mutz (1992) believes that if people derive their attitudes from personal experience and
the news media, then any information not directly reflective of the economic reality will distort
public opinion. Because much of the research has centered on the tone of media coverage in
reports on economic news, recent studies additionally focused on the type of economic
information most likely to be covered (Fogarty, 2005). Basic changes in economic indicators and
inflation rarely cause spikes in the amount of news reported. However, changes in
unemployment rates cause significant variance in the trends and level of reporting among news
providers. As unemployment rises, so does the amount of news coverage given to the subject;
this increase in news coverage sometimes make worse the condition as journalists tend to use
emotionally driven stories that magnify the current conditions (Fogarty, 2005). As
unemployment decreases, the media responds much more slowly, and the reporting on improved

employment rates does not reflect the speed at which unemployment improves.

2.2.4 Economic News Vs Business News
In writing economic reports a business journalist must exercise caution while practicing basic
skills because a slight mistake can have a negative impact on the audience. According to Kariithi
cited in Nieman (2002), stories about the national economy dominate economics and business
reporting in most African countries. For many journalists, reporting such stories involves

reviewing very technical policy documents, contacting tightlipped government sources, poring
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through dated government data, or visiting government projects. Where government authority is

heavy-handed, the economics beat unravels slowly and in predictable, boring strands.

Among different topics of news articles in economic journalism, news about the economy in
general (macroeconomic news) is considered important due to its influence on the public’s
ability to comprehend their society’s overall economic status and well-being (Blood and Phillips,
1995; Fogarty, 2005; Mutz, 1992). In other words, macroeconomic news tells the public what
various economic trends mean for the lives of ordinary people. In addition, business news is also
perceived to be important because it emphasizes salient characteristics about individual
corporations that often influence the public’s evaluation of those companies (Carroll and
McCombs, 2003).

With regard to macroeconomic news, most scholars have considered mainly whether the media
cover the status of the national economy more negatively than the ‘real situation’ and how media
coverage influences the business process. Concerns have focused mostly on the extent to which
media coverage about the economy for example, unemployment or inflation impacts in consumer
behaviors. For example, negative coverage of the economy is found to play a negative role in the
public’s evaluation of current (Mutz 1992; Nadeau et al., 1999). Therefore, much of the literature
tends to examine whether media coverage of the economy distort information in a negative
direction (Fogarty, 2005; Shah et al., 1999). For example, numerous studies found that the media
give greater attention to economic issues when economic indicators are in a worse condition
because journalists tend to perceive negative economic news to be more newsworthy than
positive news (Fogarty, 2005; Haller and Norpoth, 1997; Hetherington, 1996). Another line of
research supports the perspective that economic news, in general, merely reflects the state of the

economy without taking a negative or positive direction (Nadeau et al., 1999; Wu et al., 2002).

When come to business news about private corporations, academic researchers have focused
mostly on how advertising distorts media organizations’ decision-making about news value.
Scholars are concerned about the growing influence of advertising on news content that results
from industrial growth as well as from the increase in media reporting of business content,

especially concentrations of business news in special sections (Hubbard, 1976; Tumber, 1993).
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Due to the decline of audience and revenue from subscriptions, news organizations have become
even more dependent on advertising revenue for their own financial survival. Based on these
trends, the examination of content of news on business news is viewed as an effective way to
understand the impact of corporate influence on news reporting (Pae, 2010). Therefore, much of
the literature on business news has examined whether the growth of advertising influences news
topics as well as the manner of coverage (Tumber, 1993). Findings of those studies show that
reporting of business news has become more favorable toward corporations (Tumber, 1993),
resulting in the production of business news that serves as a large and indirect source of revenue
for media companies (Allen and Savigny, 2012; Doyle, 2006; Harro-Loit and Saks, 2006;
Hubbard, 1976; Lischka, 2014; Picard, 2004). For example, Lischka (2014) demonstrated that
commercial news outlets are more likely than public news outlets to broadcast prominent
economic news for example, about employment, consumer sentiment, prices, and income rather
than unremarkable news about macro issues such as economic growth, labor costs, and import
and export trade. Another study conducted about the media in Estonia observed that the
boundary between journalism and advertising is intentionally blurred by the design of various
formats and techniques that increase the potential for inserting more advertisements among news
reporting (Harro-Loit and Saks, 2006).

2.2.5 Media and Economic Literacy
Research (Walstad & Rebeck, 2002) has shown that economic knowledge plays a vital role in
explaining perceptions of public opinion, making it imperative that the media provides
thoughtful and understandable analyses when explaining the economy. Unfortunately, Krause
and Granato (1998) found media reporting of economic news makes inherent assumptions “that
the information or knowledge of the respondents is homogeneous" (Walstad & Rebeck, 2002, p.
922), and sadly, a 1992 macroeconomic study (Walstad, 1997) showed that less than one half of
adults could correctly answer the economic test questions. More recent studies (Blendon et al.,
1997; FED, 1998; Harris & Associates, 1999) continue to indicate the population is significantly
deficient in their awareness and understanding of the economy, affecting their “capability of

understanding major economic issues” (Walstad & Rebeck, 2002, p. 924).
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Understandably in their study (Walstad & Rebeck, 2002), demographics and socioeconomic
status played an important role in people’s economic literacy. The overall findings of the
research showed that higher levels of economic knowledge and literacy resulted in those
individuals’ views most likely mirroring the same views and perceptions as those of economists

on economic issues.

An interesting perspective put forth by Roos (2007) described the inherent risks and pitfalls of
the layman’s views of economics and economic policy. He stated that with regard to everyday
macroeconomic beliefs, most people do not have a strong grasp of nor try to understand how the
economy works. However, their ability to affect matters and to impact issues they are not
familiar with creates economic casualties based upon an inefficient system of people who share

the same incorrect attitudes and perceptions.

Blinder (1997) stated that politicians, many being non experts themselves, are subject to and
influenced by the views of other non experts. Birney and Shapiro (2005) took this idea one step
further and found that politicians are exposed to political exertion and direct pressure by many
non experts, economically illiterate constituents. Consequently, voters who do not have a basic
understanding of how economics work can influence economic and public policy through
grassroots interaction, campaign contributions, and elections. Walstad (1997) found that with
regard to economic issues and positions, economic knowledge had a significant effect on public
opinion because “people will state an opinion about an economic issue despite having little

knowledge of the subject” (p. 203).

Because of these implications, the media has a responsibility and should be aware that the tone,
language, and information used in economic news stories do indeed play a role in how people
perceive the economy. Eccles and Nohria (1992) perhaps phrased it best when they wrote, “The
way people talk about the world has everything to do with the way the world is ultimately
understood and acted in”. Ferraro and Pfeffer (2005) described how economic language “evokes
certain associations, certain motives, and certain norms” (p. 16) and found that simple priming
was able to produce differences among participants, triggering “competitive behavior, beliefs in

the efficacy of markets, and individual self-interest” (p. 16). One study (Lerner & Tetlock, 1999)
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illustrated how economic language could alter perceptions of accountability while another
(Ratner & Miller, 2001) demonstrated how economic language spurred participant’s self

interests.

According to Neikirk (1991), the blame can be placed on both the media and the public; he stated
the media treated the economy as if it were “teaching college calculus to bored third graders”. In
essence, the media fails the public by presenting complicated illustrations and graphics and then
does little to explain them, often offering just a recommendation and little clarification. On the
flip side, the public focuses on more entertaining stories that are dramatic and compelling,

avoiding complex information (Neikirk, 1991).

2.2.6 Economic News and the Media Leaders
If the media have the ability to frame issues in ways that make them more prominent, then
logically one might ask who chooses the frames. As discussed earlier, some journalists
erroneously frame economic information based upon a general shortage of understanding the
issue (Worstall, 2011). But it has also been shown that political experts and media elites have
placed political responsibility for and provided descriptive impressions of the economic
downturn through the way they framed the issue (Diemer, 2010; Krugman, 2011; Media Matters,
2009). Nadeau, Niemi, Fan, and Amato (1999) acknowledge there is an intersection of economic
and political evaluations generated through what they say is a media “expert-driven”
environment. Unfortunately, this media agenda relies on audiences believing economic figures
and information are correctly reported and expectations that the audience and experts are
rationally formed (Haller & Norpoth, 1994; Nadeau, Niemi, Fan, & Amato, 1999, p. 110).
Discovering the nature of economic rationality is not an easy undertaking as there are
disagreements as to whether viewers cognitively process economic information using
retrospective or prospective evaluations. Norpoth (1996) stated most individuals evaluate their
current economic situation when processing information. MacKuen, Erikson, and Stimson
(1996) found people apply the information in a predictive manner, focusing on expectations of

the economy.
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Evidence shows that prospective evaluations of the general public “are not likely to be derived
primarily from personal experiences or directly from the objective condition of the economy;
rather, elite judgments and media accounts play a crucial role in their development” (Nadeau,
Niemi, Fan, & Amato, 1999, p. 114). The media, however, are able to bring together
retrospective news, for example the South Korea sanction and economic policy, with prospective
news, the economy, in effect forcing an audience to separate present observations from future
predictions. The complicated nature of economic information, coupled with an audience's
expectation that the information is reported correctly, allows media elites to define and frame the
issues. Some scholars have shown evidence supporting the idea that political elites and the news
media influence the public through cues (Sniderman, Brody, & Tedlock, 1991) which act as
heuristics or mental shortcuts when processing information (Kuklinski & Hurley, 1994). This
perhaps explains why some research has shown that audiences form temporary and often

incorrect judgments of the economy (MacKuen, Erikson, & Stimson, 1992) and related events.

Much of the research that has focused on economic conditions in the news concentrated on the
individual or the workingman’s well-being. Very few examine media coverage of corporate
economics and how corporate interests and welfare work in accordance with media reports.
Kollmeyer (2004) sought to scrutinize the relationship between corporate portrayals in the media
and the traditional economic news story. A recurring theme appeared in which the author
suggested “powerful social forces, arising from the structural relationship between the news
industry and the capitalist economy, help align the norms of economic journalism with the
general interests of the corporate community and investors” (p. 450). From this theme, four
perspectives were identified in the media coverage of the economy: the news media emphasize
bad economic news, the news media “de-politicize” the economy, the news media emphasize the
views of the elites, and the news media rely on “official sources” of information. This reinforces
Croteau’s (1998) argument that while the journalists may be perceived as the moderate media,

they tend to have center-right views when it comes to economic issues.

Kollmeyer (2004) argues the relationship between the power elite and national news media has
such strong ties that they share many political views with the business community. Because of

this relationship, national media outlets focus on corporations and the issues they face while
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virtually ignoring the common worker and laborer. The resources at a corporation’s disposal and
the relationships cultivated over time help explain why official sources in news stories are rarely
union laborers and factory workers. The data provided evidence toward a pro-business economic
environment in newsrooms while nationally presenting overwhelmingly negative economic

conditions.

It is apparent a relationship, arguably shaky, exists between the two fields of economics and
mass communications. And while research indicates personal experience and observation are an
important factor in people’s economic perceptions, evidence also suggests that the media play a

very crucial role in those perceptions as well.

2.2.7 BBC Business and Economic News Coverage

Broadcasters also face a number of pressures because of the changing nature of the values and
power structures in society. They are aware that the concept of independence is harder to define
in an increasingly diverse society where there is less common ground shared by audiences.
Issues are no longer seen simply in black and white terms and often there are many perspectives
which can be difficult to capture. The BBC’s economics and business centre produces more than
eleven hours of material every weekday across BBC specialist business slots on its domestic and
international services. In addition, business stories are also covered on a wide range of daily
news program, on regional news bulletins and in television and radio current affairs program
BBC Trust (2012). BBC news and its business reporters operate in a fiercely competitive broadcast
market where the fight for audience share is more acute than ever. The audience can now choose between
many different news providers, and journalists are also under pressure to make their program more

entertaining. The need to attract and maintain an audience has led to some changes in the approach taken

by business program towards a more popular style.

Despite increased competition from news organizations, BBC news holds three of the top five
positions in the overall rankings. The BBC is also rated as a highly trustworthy source of
economic and business news and since the financial crisis; there has been a substantial increase

in audience interest. Economic and business news equips the public with essential knowledge
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and understanding to make informed decisions as consumers, workers, tax payers and citizens
and is a vital element of the BBC’s journalistic output. Unfortunately, only around a fifth of
viewers believe that the Corporation gives a ‘fair and balanced picture’ of the economic
environment BBC Trust (2012).

Impartiality is a legal requirement of the BBC charter and a core editorial value and applies
equally to all output. It is impossible to be perfectly impartial in every news item, of course, and
so BBC journalists are obliged to show due impartiality, which requires us to be fair and open
minded when examining the evidence and weighing all the material facts, as well as being
objective and even handed in our approach to a subject. It does not require the representation of
every argument or facet of every argument on every occasion or an equal division of time for
each view, BBC (2010).

Achieving due impartiality clearly requires high-level editorial decisions that take into account
the reporting of an issue over time. The BBC has a devolved editorial structure by which
authority is given to program and unit editors who follow the principles of the Corporation’s
code of conduct but take responsibility for their team’s output Neil (2004). Hence, although the
BBC has clear guidelines on impartiality at an institutional level, how these are implemented is

largely the decision of editors.

2.2.8 Journalist and Source Relationship
Although there are different views on who has the upper hand in journalist source relationship
more or less there is an agreement that news generation is at the center of the link between

journalists and sources (as Ericson, et al, 1989 cited in Schudson, 2003:150).

Journalist—source relationship is complicated and characterized by cooperation and manipulation.
Gans, (2004:81) who stresses that the values of the audiences for news organizations, financial,
destiny, argues that source, journalist and audience coexist in a system though it is full of
struggle. And most often who comes out as winner in the struggle is determined by power among
other factors. Narrowing down the scope of the relationship, Gans (ibid: 116) said, “The

relationship between sources and journalists resembles a dance, for sources seek access to
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journalists, and journalists seek access to sources. Although it takes two to tango, either sources

or journalists can lead, but more often than not sources do the leading”.

The assignment of journalists to particular subjects, or beats is at the center of journalist—source
relationship. The routine of covering specific subject area will result in journalists becoming ever
more familiar with the practice and individuals in the area; in effect journalists are more
advantageous to get inside information and regular access to official documents (Campbell,
2004:84). But this, journalists becoming allies of sources through a process as Gans (2004:144)
calls it “going native” has a disadvantage as also noted by (Ericson et al., 1989 quoted in
Campbell, 2004:84) “On beat journalists are not only physically parts of the source organization,
but over time become part of it socially and culturally. They become socialized into the
occupational culture of sources on the beat to the point where the relation between their
understanding and values coheres with that of their sources.” Darton (1975) shares the idea,
stressing on the point that reporters’ familiarity over a long period of time (Beat) is more

effective in influencing content than outright manipulation (as cited in Schudson, 2003:147).

According to Gans (2004:133), beat reporters are involved in a symbiotic relationship of
reciprocal obligations with their sources, which can equally facilitate and hamper their work.
Furthermore Hall et al., (1978) considered such kind of journalist-source relationship as
extremely negative. In their model of ‘primary definition’ they argue that institutional sources
like the government not only frequently access news because of their power, but their opinions
(narrative) regarding controversial issues will be accepted as a definition (as cited in
Campbell,2004:86).

In some countries such kinds of journalist—source relationships are more reutilized. A team of
reporters from different news organizations form formal associations of journalists and are
assigned to a particular government office and cover issues in a manner of uniformity.

The sources can also punish reporters by denying access and withholding information and this
can worry media executives when the competitors are getting the inside story that they do not
have (Schudson, 2003:142, Gans, and 2004:134).
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2.3 Theoretical Framework
2.3.1 Agenda Setting Theory

The concept of media agenda-setting has long been part of the communication theory, although
the term itself is practically of recent phenomenon. Brosis and Weimann (1996) indicate that this
theory originated in early the 1960s through Bernard Cohen, who believes that media cannot be
successful by telling people all the facts in every context, but rather selectively report. Tedesco
(2005) however, sees an earlier origin of the theory and argues that scholars, at least, had been
reflecting the idea of the agenda setting role of the mass media since the publication of the book,
Public Opinion, by Walter Lippman in 1922. Lippman, who was a newspaper columnist at that
time, argued that humans' views of reality are entirely contingent on the information available to
them (Peterson 2002).

It is however, largely accepted that, despite some scholars who have dwelled on agenda setting
since Lippman, it was the landmark empirical study of Maxwell, McCombs and Donald Shaw,
who are considered to be pioneers of this theory, that provided concrete evidence on the

occurrence of agenda-setting in media texts (McQuail 2000; Tedesco 2005).

According to media scholars (e.g. Hugel, Degenhardt & Weiss 1998; Kiousis & McCombs
2004), the theory was derived from the study of McCombs and Shaw that took place in Chapel
Hill, North Carolina, where the researchers surveyed 100 undecided voters during the 1968
presidential campaign on what they thought were key issues and measured that against the actual
media content. The ranking of issues was almost identical. The conclusions matched their
hypothesis: The mass media positioned the agenda for public opinion by emphasizing specific
topics. Since the debut of this empirical study, communication scholars have made great efforts

to conceptualize and map out the various aspects of the agenda-setting paradigm.

2.3.1.1 Defining the concept
"Agenda" is a set of issues that are communicated in a hierarchy of importance at a point in time
(Dearing & Rogers 1996). The hierarchical importance of such issues, as McQuail (2000)
explains, is made possible by providing a relative attention to issues and actors in news coverage

by influencing the rank order of public awareness of issues and attribution of significance. This,
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in effect, may influence the processes and outcomes of a public policy. Fourie (2001) too
interprets agenda setting as “the dynamics to news coverage: the spectrum of viewpoints,
symbols and questions that are selected to construct the news and the way they are ranked or
accorded legitimacy”. All these expressions imply the omission of certain issues and actors, as
well as the overemphasis of others in a given news report with a view to establishing a particular
way for media users to think about reality. In doing so, some issues and actors are made to get
preferential treatment or emphasis, or distortion from the news media. It is therefore plausible to
adapt the definition of McQuail (2000), which states that agenda-setting is the creation of public

awareness and concern of salient issues by the news media.

According to McQuail (2000), the agenda setting thesis underlies two basis assumptions: (1) the
press and the media do not reflect reality; they filter and shape it; (2) media concentration on a
few issues and subjects leads the public to perceive those issues as more important than others.

Shaw and McCombs (1977) also say that the concept of agenda-setting often subsumes many
similar ideas. They provide two examples to clarify this inference: the concepts of status-
conferral and stereotyping, which both deal with the salience of objects or attributes, and are
related to agenda setting. Status-conferral is referred to as the ability of the media to influence
the prominence of an individual in the public eye. On the other hand, the concept of stereotyping
concerns the prominence of attributes, such as: All Ethiopians are prone to famine! All French
men are romantic. According to Shaw and McCombs (1977), status-conferral and stereotyping
usually reduce a wide range of differences in people to simplistic categorization, and transform
assumptions about a particular group of people into realities. As a result, they perpetuate social
prejudice and inequality, which are often very difficult to be redressed by the affected groups.
These have however, been criticized as invalid characterization of objects because of their

overemphasis on a few selected traits of a certain subject.

2.3.1.2 The processes of Agenda Setting
Dearing and Rogers (1996) classify the agenda setting process into: “basic” and, “second level”
or “attribute agenda setting”. Basic agenda setting is defined by them as a process through which
certain issues and actors become more salient than others by mass media. The attribute agenda-

setting process, according to Takeshita (1997), is defined as the special characteristics and traits
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of issues and actors. For each issue or actor, he said, there is an agenda of attributes because
when the media and the public think and talk about an issue or actor, some attributes are
emphasized, while others are left out. He further says that attribute agenda setting, by a closer
attention to the specific content of mass media messages including the tone of those messages
provides a more detailed understanding of the pictures in media users' heads and of subsequent
attitudes and opinions grounded in those pictures. Though the agenda of attributes is classified
by some scholars as another aspect of the agenda setting role of the mass media, McCombs,
Shaw and Weaver (1997), however, equate this role with that of framing.

According to Dearing and Rogers (1996), salience is the key aspect of agenda setting and defined
it as the “degree to which an issue on the agenda is perceived as relatively important”. This
salience on the media agenda tells media users what issues to think about. Research studies on
the agenda setting process suggests that the relative salience of an issue on the media agenda
determines how the public agenda is formed, which, in turn, influences the considerations of
policy makers. Control of the choices available for action is therefore a manifestation of power,

as policy makers only act on those issues that reach the top of the policy agenda.

The agenda setting process, as Dearing and Rogers (1996) illustrate it, is an ongoing competition
between proponents and opponents of issues to gain the attention of media professionals, the
public and policy elites. Thus, it offers an explanation of why information about certain issues,
and not others, is available to the public; how public opinion is shaped and why certain issues are

addressed through policy actions while other issues are not.

2.3.2 Framing Theory
The concept of framing was first related to the agenda setting tradition but later expanded to
focus on the essence of the issues at hand rather than on a particular topic. In general, this means
that media focuses attention on certain events and then places them within a field of meaning.
Therefore, the framing theory highlights that media urge users to think in a certain way about the
content they disseminate. In this sense, framing has been not about facts but rather about the
meaning imposed on the reported facts. In other words, framing arranges a set of information in a
certain way so as to impose a particular meaning on it. Framing is thus an important topic as it is

said to be capable of influencing human perception of issues and actors. And for this reason,
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framing has thus been long used as a paradigm for understanding and investigating
communication and related behaviors in a wide range of disciplines, such as psychology,

management, economics, health and political communications (Hallahan 1999).

Scholars, including Hallahan (1999), associate the origin of framing, like the agenda setting
theory, with that of Lippman's understanding of human action as a product of the images
projected into minds. Some scholars consider Tversky Amos and Daniel Kahneman as the
founders of the framing theory, whereas others say that Gail Fairhurst and R. Sarr actually

coined the term.

Other scholars also associate the emergence of the framing theory with the work of Erving
Goffman and especially to his 1974 book, Frame analysis: An essay on the organization of
experience. One common element that ties together all these scholars has however been that,
contrary to the central concept of rational theory, which advocates that people always strive to
make the most rational choice possible, they believe that framing theory assumes that the way
something is presented or framed influences the choices people make, and framing is thus the
quality of communication that leads others to accept one meaning over another.
2.3.2.1 Defining the concept

Although a theoretically rich and useful concept, framing suffers from lack of a coherent
definition. Entman (1993) perceives framing as a "fractured" paradigm that lacks a clear
conceptual definition, given a number of rational definitions suggested by communication
scholars. McCombs, Shaw and Weaver (1997) take framing as second-level agenda setting,
which tells media users “how” to think about issues and actors. Fourie (2001) refers to it as a
news angle or interpretive or ideological frameworks from which journalists report an issue
within a specific (ideological) framework. In explaining this concept in examples, Fourie says
that a single media may decide to report about a person, topic, group or institution in certain way
(framing) that may focus only on negative attributes of the subject. The results are, according to
him, that the public exposed to such reporting will have a negative perception of the subject

reported.
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According to Entman (1993), to frame is to select some aspects of reality and make them more
salient in a communicating text, so as to “promote a particular problem definition, causal
interpretation, moral evaluation, and/or treatment recommendation”. A review of these
interpretations can therefore bring analysis closer to a standard definition of framing, which is
suggested by Entman (2004): selecting, and highlighting some facets of events or issues, and
making connections among them so as to promote a particular interpretation, evaluation, and/or

solution.

Entman (2004) provides a simple example to illustrate the concept of framing. For the tragic
events of September 11, 2001, the problematic effect was of course thousands of civilian deaths
from the act of war against the US. Its cause was the Taliban government of Afghanistan and its
de facto leaders, including Osama bin Laden. The moral judgment was condemnation of these
agents as evil. And, the initial remedies had been war against Afghanistan. Such a role of the
media, for Entman (1993), can be understood better as a window or portrait frame drawn around

information that delimits the subject matter and, thus, focuses attention on key elements within.

2.3.2.2 Framing as a process
Framing focuses on communicative processes. Communication is not static, but rather a dynamic
process that involves frame-building (how frames emerge). Entman (1993) noted that frames
have several locations, including the communicator, the text, the receiver, and the culture. These
components are integral to a process of framing that consists of distinct stages: frame-building,
frame-setting and individual and societal level consequences of framing (d‘Angeleo, 2002;
Shuefele, 2000, de vreese, 2002, as cited in de Vreese)

% Frame-building- refers to that influence the structural qualities of news frames. Factors
internal to journalism determine how journalists and news organizations frame issues
(Shoemaker and Reese, 1996.) Equally important, however, are factors external to
journalism. The frame-building process takes place in a continuous interaction between
journalists and elites (Gans, 1979; Tuchman, 1978) and social movements (example,
Cooper, 2002; Snow and Benford, 1992). The outcomes of the frame building process are

the frames manifest in the text.
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% Frame-setting- refers to the interaction between media frames and individuals’ prior

knowledge and predispositions. Frames in the news may affect learning, interpretation,
and evaluation of issues and events. The consequences of framing can be conceived on

the individual and societal level.

On the individual level, the consequences may be altered attitudes about an issue based

on exposure to certain frames.

On the societal level, the consequences may be the shaping of societal level processes

such as political socialization, decision-making, and collective actions.

2.3.2.3 Types of Frames

Shuefele distinguishes between two types of frames: media frames and individual frames

(Dimitrova, 2006). When studying media frames we look at two major framing classifications,

namely issue specific frames and generic frames. Issue specific frames are frames that are

pertinent only to specific topics or events. They allow for profound level of specify and details

relevant to the event or issue under investigation. Generic frames on the other hand, transcend

thematic limitations and can be identified in relation to different topics, some even over time and
in different cultural context (de Vreese, 2002). Semetko and Valkenburg (2000) identified five

news frames: conflict, human interest, attribution of responsibility, morality and economic

consequences frames.

7
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The Economic Consequences Frame- this frame presents an event, problem or issue in
terms of the economic consequences it will have on an individual, group, institution,
region or country. When an issue or event has wide impact, it adds value to the news, and

its economic consequences are vital (Semetko and Valkenburg, 2000).

The Human Interest Frame- it emphasizes on the personal stories of people and brings
a human face, an individual‘s story or an emotional angle to the presentation of an event,
issue or a problem. Semetko and Valkenburg, (2000), say because of the competition
between market news, journalists exert greater effort to produce stories that captures the

public‘s interest. This frame is also referred as human impact‘frame.
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The Conflict Frame- this frame emphasizes on conflict between individuals, groups,
institutions or countries so as to attract audience attention. According to Semetko and
Valkenburg, (2000), among the few central frames of reporting various issues that the

media entertains, conflict was the common frame in the US.

The Attribution of Responsibility Frame- is a frame that presents an issue or a problem
in such a way as to attribute for causing or solving to either the government or to an
individual or group. This frame states that certain part of the society or government
officials have the responsibility for an already happened incident or for any possible

solution to mitigate a certain problem.

The Morality Frame- this frame interprets an event or issue in the context of religious
tenets or moral prescriptions. According to Semetko and Valkenburg, (2000), in order to
keep the professional norm of objectivity, journalists often make use of the moral frame
indirectly by using quotation and inference.

Diagnostic Frame: This frame emphasizes identifying a problem and attributing blame
and causality (Shuefele, 1999). It deeply investigates the underlying issues in a certain
problem, clearly blames a certain government body, groups or individual for the cause of

the problem.

Prognostic Frame: This frame describes the effects and consequences of a problem. It
can also be described as a solution frame which specifies what needs to be done

(Shuefele, 1999). It suggests solutions, strategies and tactics to a problem.

2.4 Background of the Ethiopian Broadcasting Corporation (EBC)
Mass media is an important instrument to reach a large audience in both urban and rural areas. It
is assumed that national radio and television platforms like ones run by the Ethiopian
Broadcasting Corporation (EBC) have a great potential to play a role in covering pressing
environmental issues affecting audience perceptions about and actions on the environment.
Broadcast media (radio and television) in Ethiopia have the means, if they will, to put this highly
important topic on the national public agenda and create knowledge and awareness among

Ethiopian citizens.
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EBC administers publicly owned radio and television stations, namely Ethiopian Radio,
Ethiopian Television (ETV) and FM Addis 97.1 Corporation website www.ebc.com. EBC
disseminates its news and programs nationwide and overseas via its radio channels, television
station and online. The Ethiopian Radio launched its regular programming in 1935 while the
Ethiopian Television /ETV/ was inaugurated in 1964 as it is officially notified in the
corporation’s website. However, prior to its inauguration, ETV had transmitted the first and
historic assembly of the Organization of African Unity (OAU) held in 1963 in Addis Ababa.
Ethiopian Radio and ETV were merged in 1995 forming the Ethiopian Broadcasting corporation

/EBC/, which is directly accountable to the House of People‘s Representatives.

Currently, EBC has a wider range geographical coverage than it had before. As stated in EBC‘s
special edition, Hidasse magazine (2006), an in-house publication, there are three main broadcast
stations through which its news and programming get to the mass audience, namely the
Ethiopian Television, National Radio of Ethiopia, and F.M Addis 97.1.

According to information obtained from EBC‘s Human Resources Department in March, 2017
the corporation has 2,079 employees of whom 402 are journalists working in different sections,
and 165 journalists are assigned in News and Current Affairs section, which is the focus of this
study. Some 181 journalists work in Educational programs and 58 are engaged in Entertainment

programs.
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CHAPTER THREE

3.1 Research Methodology

In order to address the research questions and objectives of this study, a qualitative research
approach has been employed as the major approach. Qualitative method allows a researcher to
view behavior in a natural setting without the artificiality that sometimes surrounds the
experimental or survey research. In addition it can increase a researcher’s depth of understanding
of the phenomenon under investigation. It is flexible and allows the researcher to follow new

areas of interest (Wimmer and Joseph, 2006).

Similarly Creswell (2009) noted that the intention of qualitative research is to understand a
particular social situation, event, role, group, or interaction. It is largely an investigative process
where the researcher gradually makes sense of the social phenomenon by contrasting,
comparing, replicating, cataloguing, and classifying the object of the study. Qualitative methods
of research have long been considered the most appropriate for an in depth understanding of
beliefs, attitudes, perceptions, motivations, views and behaviors of people in particular social

contexts.

Thus, in attempting to generate an empirical data to find out the extent to which the business and
economic news coverage on EBC give concern to the journalistic elements, this study
predominantly used a qualitative research design. So this kind of study, which entirely focuses
on investigating the visible content of the business and economic issues, the methodology
preferred to be used is a qualitative one because this methodology, in contrast to quantitative
research which takes a phenomenon into parts, strives to understand the meaning of an

experience (Gray, 2004).
3.2 Research Design

Developing an effective research design or strategy can be seen as fundamental to the research

process (Creswell, 2009). As a result, qualitative content analysis has been selected as the central
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research design in this study. As Miller and John (2003), content analysis involves the

description and analysis of text in order to represent its contents.

In line with this, Deacon (1999) states that qualitative content analysis adopts an interpretative
approach that seeks to explore the ways in which language and image are presented, combined
and used in complimentary fashion. This involves exploring the meanings that are embedded in
the representations as opposed to looking at the frequency of particular themes as reflection of
popular phenomena which is characteristic of quantitative content analysis.

Therefore, qualitative content analysis allows a scholar to explore the ideological mindset,
themes, topics, and symbols revealed in an artifact. This method utilizes techniques that identify
and explain patterns within a collection of texts. Alozie (2003) also notes that in recent years,
scholars have begun to show their impatience with the mere counting of symbolic objects, an

approach typically employed in content analysis.

3.3 Methods of Data Gathering
Working within the framework of qualitative research design, this study employed focus group
discussion, individual in-depth interviews and content analysis as particular tools to generate
qualitative data in order to explore the role how the medium promotes the people to make free,
open discussion and dialogue on the real business and economic issues. All the informants both
an individual in-depth interview and FGD were tape recorded in Amharic. In addition both the
focus group discussion and individual in-depth interview was held in the compound of the

corporation.

3.4 Individual In-depth Interview
An individual in-depth interview has been conducted with EBC news and current affairs division
head, and team leader of business news desk. Business journalists are accountable for news and
current affairs division. Therefore the researcher believed that their insight would be helpful to
further analyze the study under investigation. According to Gray (2004) interviewing is the
powerful way of helping people to make clear things that have until now been implicit to

articulate their tacit perceptions, feelings and understandings. Interviews are the method used
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most frequently for generating in-depth personal accounts, understanding the personal context
and exploring issues in depth and detail individual interviews are perhaps the most widely used
method in qualitative research and as Burton (2003) note “their key feature is their ability to
provide an undiluted focus on the individual.” Wimmer and Joseph (2006) also state that the
most important advantage of in depth interview is the wealth of detail that it provides. Interviews
can thus lead to the development of new ideas and hypotheses and throw up new dimensions to
be studied (Miller and John, 2003).

Individual in-depth interviews let respondents articulate their own answers in their own terms,
providing thus answers that are richer and more sensitive insights into the personal views of
respondents. Specifically, | employed a semi-structured interview guide that enabled me to raise
questions that came in to existence during the actual interview because “every interview is an
interpersonal drama with developing plot” (Hermanns 2004). Wimmer and Joseph (2006) state
that semi structured interviews seek to promote an active, open-ended dialogue where the
interviewer controls the discussion by referring to an interview guide that sets out the issues to be

covered during the exchange.

The semi-structured interview allows for probing of views and opinions where it is desirable for
respondents to expand on their answers. Such questioning may also allow for the diversion of the
interview in to new pathways which, while not originally considered as part of the interview,

help towards meeting the research objectives (Gray, 2004).

The interview questions were prepared so as to extract interpretative information which can
support the findings obtained from the content analysis part of the study. It is worth mentioning
that the interview took place in the local official language, Amharic, in order to allow

interviewees express their feelings as comfortable as possible.

3.5 Focus Group Discussions
As to the view of many researchers like Burton (2000) focus groups are rich sources of
qualitative data for the social science researcher and as such are an interactive and popular

method of data collection. Robson (2002) also supports the notion that group dynamism help in
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focusing on the most important topics and it is fairly easy to assess the extent to which there is a
consistent and shared view. Advantageously a real benefit of this interaction is the sharing of
views, experiences and stories between participants, and the insightful and rich data which is
often produced (Miller and John, 2003).

As Burton (2000) suggests, focus groups are useful when it comes to investigating what
participants think, but they excel at uncovering why participants think as they do. Focus groups
can achieve this because the participants not only articulate their views and experiences about a
particular topic, but also explain to the other members of the group why they hold those views.
The brand of focus groups is the explicit use of the group interaction to produce data and insights
that would be less accessible without the interaction found in group (Flick, 2002). The data are
used to enhance understanding and to reveal a wide range of opinions, some of which the

researcher might not expect (Wimmer and Joseph, 2006).

Although focus groups can provide an insight into the experiences of individual participants,
their value lies in the opportunity to analyze the interaction between participants (Burton, 2000).
Group discussions are used where the “group process will itself illuminate the research issue”,
encouraging creative thinking in a social context and displaying and discussing differences
within the group ; indeed, focus groups or group interviews have been used widely as a research
method for studying of communication for many years.

Focus groups are a free form of discussion by a group of people, led by a moderator, designed to
obtain information about some topic (Berger, 2000:122). A topic guide to business and economic
news discussion is usually prepared beforehand and the researcher usually chairs the group to
ensure that a range of aspects of the topic are explored. In this method, the researcher brings

together a small number of subjects usually five people to discuss the topic under study.

According to the data obtained from EBC human resources department the corporation has 2,106
employees of whom 402 are journalists working in different sections. For Amharic service there
are 163 journalists. From those figure 65 journalists work in Amharic TV news and current

affairs division, and five journalists are assigned for business news desk. So the researcher
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formed one group of FGD which has 5 participants from the total population (65 journalists). All
business and economics reporters (which are five) are selected because of their proximity with
the topic; one editor also assigned for that particular team and the business and economic news
team is accountable for deputy CEO of the corporation that is why the researcher selected a
media manager for individual in-depth interview. In sum seven representatives are selected

purposely for this study.

3.6 Moderator

As an interviewer during the research, my primary task was creating a friendly atmosphere with
the informants through informal conversation. This conversation is believed to pave the way in
maintaining a lively chat. Throughout the interview sessions, | was tolerant and interested to
listen to their ideas even when they deviate from the topic of discussion with only a little
interruption to remind them of the questions.

However, some of the participants were reluctant to speak out. Thus | made a deliberate effort to
encourage them to take part in the discussion by asking them specific questions. Part of my role
was therefore to try to make sure that the dynamics of the interaction in the interviews and

discussions contributed to the progress of revelation that the research process requires.

In order to minimize the risk of steering responses to the direction which fits the researcher’s
preconceived expectations, one assistant moderator who is oriented on points of the discussion

worked with the researcher during the discussion.

I employed two types of recording for the appropriate documentation of the data: writing notes
during the interviews and tape recording. This is to use the written notes as a backup document
in case the tape failed to operate. The recorded data was then transcribed and translated in to

English.
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3.7 Qualitative Content Analysis

It is unbelievable for a researcher in media studies to get on the task of focus group and in-depth
interviews without having a prior knowledge of the media out put under investigation. This
initial correlation with the “media product” helped the researcher to have a valuable and
“focused” dialogue with the research group during the data collection. (Schroder et al.,
2003:154-155).

Conducting the qualitative content analysis also helped me to give objective assessment of the
selected news and support the results with the responses of research participants regarding the
content of business and economics news reporting in EBC. It needs to be noted here that in a
qualitative content analysis of this kind, the required analysis is only at elementary level in a way
that familiarizes the researcher with the media product. As Schroder et al (2003, 126) put it “it is
often wiser to abstain from a detailed preliminary textual analysis; and just to familiarize oneself
with the text sufficiently to be able to pursue the cultural or political research questions that
motivates the project”. In the same manner | conducted reviews of business and economic news
aired from January 2017 up to December 2017. A rough examination of the news aired over this
period might enable the researcher to how different frames were presented on business and

economic news reporting.

3.8 Sampling Techniques
Sample design is a definite plan determined before any data are actually collected for obtaining a
sample from a given population. Sample is a sub-section of the population which represents the
whole population. In other words sample is a model which examines only some part of the
population.
There are two kinds of samples. These are probability and non-probability.
%+ Probability samples: - each element has a known probability of being included in the

sample.

% Non-probability samples: - do not allow the researcher to determine probability.

38



This study uses deliberate sampling method. According to Kothari, 2004 (P.15), it is also known
as purposive or non-probability sampling. This sampling method involves purposive or
deliberate selection of particular units and the universe for constituting a sample which
represents the universe. And (ibid, P.59) states that items for the sample are selected deliberately
by the researcher; his choice concerning the items remains supreme. In such a design, personal
element has a great chance of entering into the selection of the sample. This is to mean that in

deliberate sampling method the researcher decides the samples as to his convenience.

According to the data obtained from EBC news and current affairs division the corporation has
two prime time news transmissions every day at 1 pm and 8 pm. Unless there comes some
breaking news or some special events, the remaining eight transmission periods every day from
Monday to Friday, and the five transmission periods every Saturday and Sunday are utilized for a
re-run of the day‘s news. It is also noteworthy that EBC runs pretty much the same news items in
both its radio and TV channels. However, the researcher has taken only TV news packages for its
audio-visual advantage. The researcher, therefore, has found it justifiable to take 60 packages of
prime time TV news for each month that runs at 1 pm and 8 pm for the days selected within the
specified time frame. In a total of 720 business and economic news packages have been taken for
a year (from January 2017 up to December 2017). From these transmitted news 24 are selected

as a sample for content analysis.

3.9 Data Analysis Procedure
As mentioned in the previous parts, focus group discussion is the primary tool for data
collection. Therefore, after organizing the participants into groups, the time and place for
conducting the discussions were set by giving the choice to participants in order to make them
feel free and get the most out of them. Accordingly, the discussions were held in the compound

of EBC, which the participants found to be convenient for them.

Even though the participants were aware of the reason they were organized in the group, since it
was explained to them during the purposive sampling stage, before starting the discussions the
purpose of the study was explained to for discussant. In addition their willingness for
participation was also confirmed, based on the agreement to keep their personality confidential.

Recording of the discussions was also done based on their permission.
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Both the focus group discussions and individual in-depth interviews were conducted in Amharic
language in order to create smooth flow of idea among the participants and to allow interviewees
articulate their idea freely without language constraints. All discussions and individual in-depth
interviews were recorded. Notes were also taken during both data collections in order to capture
nonverbal and significant observations. Later on, all the data was transcribed in note form at
least, and translated in to English which is the language of this study. In order to analyze the data
obtained in a way that furnishes answers to the objective of the study and research questions, the
transcribed data were brought together based on the similarities of ideas and categorized under
the themes of the research questions. Finally the data were presented in a descriptive form and
quotations were used whenever necessary in order to further toughen the major findings of the
study.
3.10 Ethical Considerations

Due to different reasons, there is a need for ethical considerations throughout research process of
data collection, analysis and dissemination. In Wimmer and Dominick’s (2011:65) words “Most
mass media research involves observations of human beings asking them questions or examining
what they have done. However, in this probing process the researcher must ensure that the rights
of the participants are not violated. This concern for rights requires a consideration of ethics.”
Ethical issues can be grouped into informed consent procedures; deception or covert activities;
confidentiality of participants, sponsors, and colleagues; benefits of research to participants over
risks; and other participant requests as Lipson (1994 cited in Creswell, 2007:141).

Robson (2002) put the assumption underlying ethical consideration in qualitative research in the
following fashion: Because the objects of inquiry in interviewing are human beings, researchers
must take extreme care to avoid any harm to them. Traditionally, ethical concerns have revolved
around the topics of informed consent (receiving consent by the subject after having carefully
and truthfully informed him or her about the research), right to privacy (protecting the identity of

the subject), and protection from harm (physical, emotional, or any other kind).

With regard to informed consent, | have no single research participant who was unaware of

his/her involvement in this study. All of them were also told that they have every right to
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withdraw from the research in any circumstance. Moreover tape recording was also made with
their due consent and knowledge. Concerning right to privacy, an utmost effort was made to

achieve it.

Unethical behavior may have a consequence for research participants (Wimmer & Dominick
2011:65). Hence the researcher has considered the above ethical issues; particularly keeping in
mind sensitivity of the topic under investigation, the researcher has kept five reporters
confidentiality. Because of the nature of FGD, there is a need to keep confidentiality of
information (Denscombe, 2007:183).
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CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS OF RESULTS

4.1 Introduction
This chapter presents data gathered from focus group discussions, in-depth interview with
journalists, editors and managers and qualitative content analysis of 720 business and economic
news packages aired during the study period. From these stories 24 news used as a sample
discussions were presented and analyzed. More importantly, the most significant elements for the

study are discussed thoroughly.

The analysis and discussion are conducted in relation to the research questions. The analysis
includes the theme of the content, the academic and professional background of business and
economics news reporters, professional standards of journalists news and analysis of business
and economic issues, selection and framing of business and economic stories, balance between
local and international business and economic stories, reporters’ sourcing trend in business and
economics coverage, and the local challenges in business and economic reporting mentioned in

the previous chapters.

4.1.1 Qualification of Business and Economic Reporters in EBC

Business and economic journalism is a specialized form of journalism. To be a business and
economic reporter, it is necessary to have an understanding of the concepts, jargons and the
language and practice, knowledge of business, economic and financial affairs. It is necessary to
have clear understanding of fiscal and monitory policy of a given nation or country and the work
of financial institutions, a general understanding of basic economic concepts, and need to have
the ability to communicate all of that information to the public in such a way that it can be easily

understood, despite its complexity.

Thus, this researcher first attempted to know how many of the journalists and editors have
academic backgrounds as well as specialized knowledge in business and economic reporting.
During focus group discussions and in-depth interviews was confirmed that most of journalists

and editors don’t have academic background in relation to business/economics Or special
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knowledge for business reporting. The table below summarizes the respondents’ academic and

professional backgrounds.

Table 1: Demographic details of respondents

Any
Specialized | Length of
No | Journalist | Qualification | Position Specialization | Training Experience
1 |EBJO1 B.A Senior reporter | Ethiopian - 8 Years
Languages and
Literature
2 EBJ 02 M.A Newsroom Business - 13 Years
Director Administration
3 | EBJO3 M.A Deputy CEO Journalism & - 13 Years
Communication
4 |EBJO4 B.A Editor Ethiopian - 10 Years
Languages and
Literature
5 |EBJO5 B.A Editor Philosophy - 11 Years
6 | EBJO6 B.A Team leader Journalism & - 12 Years
Communication
7 | EBJO7 B.A Reporter Journalism & | - 6 Years

Communication

The FGD respondents’ personal and professional views and reflections are presented below:

(Informant EBJ 01) is a business news journalist in EBC. He has earned a BA degree in

Ethiopian language and literature. He has been working in the Corporation for the last eight

years. He said and he and his colleagues don’t have a specialized knowledge about business and

gconomics.

Similarly, (Informant EBJ 04) is also BA holder in Ethiopian language and literature and now

she is a newsroom editor. Earlier, she works as a business reporter for the last six years. She

agrees with (Informant EBJ 01) that all business reporters don’t have specialized or academic

background for the subject they report.
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Obviously, business and economics reporting is full of numbers and statistics. For this sound
reason the reporters are expected to interpret these figures as well as justify negative and positive
impacts on the daily routine of their target audiences. Therefore, it would have been good if the
report done by journalist who is from the business and economic stream. Unfortunately, the

reporters were not from that background but they report as they are assigned for years.

Another informant (Informant EBJ 07), who has been a reporter in EBC for the last four years, is
a BA degree holder in journalism and communication (TV Journalism). He said lack of

specialized skill in business and economic reporting is vividly observed.

In the same way, among the focus group one of the participants (Informant EBJ 05) reported to
be a B.A holder in Philosophy. He has been working as environment program producer since
2007 up to 2014. He joined business reporting without any training about business and

economics field.

Likewise, (Informant EBJ 06) is now an editor and leader of business reporting team but for the
last 11 years he has been working as good governance journalist have received a basic degree in
journalism and communication. The same is true of (Informant EBJ 05) as he confirmed himself
his appointment as a team leader and editor has been without any training in business and

economics reporting.

It is obvious that journalists must understand the subject matter of their reporting better than the
majority of their audience in order to explain interrelations make comparisons and smart
forecasts. Business journalism as the branch of journalism that tracks, records, analyzes and
interprets the economic changes that take place in a society. It could include anything from
personal finance, to business at the local market and shopping malls, to the performance of well-
known and not-so-well-known companies. It further states that this form of journalism covers
news about people, places and issues related to the field of business. For obvious reasons, the
understanding of business and economics reporting among participants of focus group discussion

and in-depth interview varies.

Few respondents said that business and economics reporting covers the economics issues,

business activities, investment in a given country and assess international media economic
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reports with a view to raising public awareness on economic issues. As to (Informant EBJ 03)
who is deputy chief executive officer and EBC news and current affairs division head, the
business reporting team is responsible to do so. As she put it “as to my understanding business

and economics reporting is basic and directly related to daily routine life of the public.”

Another respondent said business and economics journalism is related to trade world,
entrepreneur and income generation activities. He believes economic reporting covers from small
to big issues (national level). Sharing this (Informant EBJ 05) said business and economics
journalism would provide relevant daily information to the public while reporting the countries

and international economic situation.

Also (Informant EBJ 02) was a former business reporting team leader and editor in the
corporation, and is currently working as team leader in the newsroom. For him, everything is
business. Why? He said: “It is your perspective. For instance, be it agriculture, tourism and any
other sector have potential business aspect. Business is not only the matter of buying and selling

but also entertaining economic features”.

Considering the responses of participants, this researcher attempted to discover how many of the
reporters and editors of EBC are well aware of the basics of business and economic journalism.
Even though I didn‘t get the very the definition of business and economic reporting from editors

and media manager, | was able to notice general definition.

4.1.2 Journalistic Ability to Report Business and Economic Issues

Most of the broadcast news carries a business segment. Ultimately, their main purpose is
gathering information about current events in the economic life of the country. They may also
cover processes, trends, consequences, and important business people and disseminate their work
through all media outlets. The target audiences expect full information about economic issues as
they associate with their lives. For this to happen, journalists should have the ability to interpret
and analyze the given facts as much is expected from business and economic reporters.

In light of this, the researcher attempted to explore how EBC journalists’ ability displayed in
their business stories. During focus group discussion and in-depth interview, all discussant

agreed that there is a limitation of journalistic capability. As to focus group discussants and the
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interviewees, it is safe to say that most journalists believe that their journalistic skill for business

and economics reporting is very weak.

(Informant EBJ 03) told this researcher that journalistic skill and knowledge in business and
economic reporting is weak. She said as a public media and ultimate goal is not only to promote
the existing policies but also host debates to examine and analyze the outstanding ones and
propose smart recommendations. She believes most journalists have no such qualities as she
would think the case is having no business and economic knowledge. She suggests at least the
editors need to have something on the issue. Due to this gap, she said there is a wide gap to

analyze and interpret issues behind numbers on macro and micro economics.

According to (Informant EBJ 06), knowing the very concept of macro and micro economics
through reading doesn’t make him confident. He said he is doubtful to give in-depth analysis as
an expert on the issue. He doesn’t dare to say he is knowledgeable to give in-depth analysis. He
commented that as the business reporters confined their presentation of price and rate of

exchange services the editor need to have the ability to give analytical interpretation.

Economics journalists are expected to report in an unbiased way on the objective economic
reality. If the economic journalists are unable to provide a reproduction of the real world they
might hastily draw conclusions or over-interpret economic trends. Business journalists should
describe the most important point with the provision of unbiased and relevant information for
their audience. In fact, the complexity of economic relations, lack of a watchdog role among
economic journalists and the insufficient skills the main factors weakening the effectiveness of

economic situation forecast.

4.1.3 Practice of Business and Economic News in EBC

Economic reporters are specialized reporters versed in writing economic stories. They inform the
public about current trends and happenings regarding economics in the society either through
broadcast, print or emerging new media outlets. An economic reporter who reports unbiased and

accurate news wins the hearts of both the audience and his/her organization.
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The importance of the economic reporter cannot be over emphasized because the audience relies
so much on him/her to provide them with adequate information about the economy. This is why
there are certain qualities he/she should have in order to present essential report effectively.
Economic reporters should strive at all times to practice professionalism in order to present fair
and balanced report. To do this, there are basic skills that should be imbibed by the reporter
which would make his/her stories have a greater impact on the audience. Besides, to give
professional analysis about economic issues, government economic policies, business activities
and commodity market movements, smart economic journalists always looks for experts in the
sectors they cover. Experts can be business executives, university professors, business analysts,
managers, economists, government officials, and anyone who researches or works in the sector
the reporters write about. Undeniably, all participants of focus group discussion and in depth
interview have agreed that their news should be supported by professional analysis.

Certainly, professional analysis enriched the news. In most cases, the professionals are better to
explain than the journalists. For instance, if you talk about entrepreneurship, it is better to invite
entrepreneur. Letting experts to give their explanation and provide information is much better
than the journalist acting as expert. Including professional analysis from the private sector is also

very important along with government officials in business reporting.

Journalists produce news considering the basics including objectivity, accuracy, impartiality,

fairness and balance. But business and economics reporting requires in-depth professional

analysis and interpretation. They should utilize expertise to define and explain as well as show
the impacts of decisions and happenings for the public with simple and clear language. For
obvious reasons, business and economic reports have jargons that need clarification, definition
and explanation. There is a wide gap to incorporate professional analysis and interpretation in
news reporting. On the other hand there is a problem in crafting essential interview questions and
consuming up the expertise of the professionals. This is the missed-link in EBC business and

economic reporting.

Supporting the reporting with professionals’ analysis is right. The journalist needs to present
facts and must be good enough to substantiate the reporting with professional analysis and

interpretation to create better understanding of the issue among the public.
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According to Potter (2008), reporters covering business and economics have to make their stories
understandable to a general audience. They must understand economic concepts and terms and
be able to define or restate them in plain language. This is a good practice even for reporters
working for specialized publications or broadcasts, whose audience might be expected to be
familiar with the terms. In fact, in economic reporting language simplicity is the key for a good

news report.

One of the informants (Informant EBJ 03) who currently serves as news and current affairs
division head and deputy Chief Executive Officer told this researcher that from the very
objective of the EBC, it should provide information. However, the corporation has failed to do
this. She said EBC is far behind in changing the attitude and mentality of the public towards the
country’s pillar-economic policy. As to her, most of the time business and economics reports
lack in-depth analysis. She argued that it is almost like consensus that issues the reporters raise
are more than nothing to inform the public. She claimed that reporters are just giving information

for the public about an event or issue but not in-depth analysis and interpretation.

According to the focus group discussants, it can be deduced that EBC business and economic
reporters do not give in-depth analysis rather they merely giving basic unprocessed information.
The discussants boldly expressed that reporters do not demonstrate using examples, give

complete information and explain business and economic issues as much as they should.

From the objective reality where media are treating economic phenomenon professionally
journalists can be perceived as possessing such distinct roles as interpreter, disseminator and
explainer capacity. Thus, journalists should have a clear perception of their role, functions and
institution goals. Unfortunately, studied EBC business journalists have do not demonstrate

professionalism due to lack of skills and knowledge of their specialized area.

For instance, when the journalist asks government officials where the country is likely to be
headed after some years? They most of the time say in 2020 or in twenty or thirty or forty years
the county will joins middle income countries. The journalist doesn’t ask further questions how
this could be realized and the officials don’t give anything more than this tip. This has
problematic and unprofessional for the public.
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Generally, the responses from focus group discussions, in-depth interviews and qualitative
content analysis showed that a large amount of EBC business and economic stories are done by

journalists who are inexpert and devoid of skill and knowledge of the subject.
4.1.4 Themes of Business and Economic Stories

Regular coverage of a certain issue or group of issues by a certain media implies that the issues
are what that media is mainly focused on, or the target audiences are highly valuing the issue.
But whether the audience is constructed by the issue or the issues are established by the audience
initiate another question. Definitely, considering the views of agenda-setting theory might be

relevant.

Agenda-setting is the process by which relative attention to items or issues and attribution of
significance influences. It is the rank order of public awareness of issues and attribution of
significance as well as an extension and affects public policy (McQuail, 2000). The agenda-
setting hypothesis asserts that the news media’s agenda of issue priorities will, after they have
been covered for some duration, be adopted by the public as their own agenda of salient issues
(Salwen, 1988).

Several researchers have found evidence of the agenda setting role of the economic media in
particular. Wood (1985) found that most people are exposed to a great deal of more information
about economics through news coverage than through all of their classroom knowledge, from
elementary school through college. Some researchers suggest that the type of issues covered by

the news media will have an impact on the news media’s agenda-setting effect.

The origin of stories gives us an idea of who may be setting the agenda and the influence of
public. It should also provide information on the extent to which government and business drive
the agenda as these are significant issues where criticisms made on business journalism.
According to focus group discussants, most coverage of business reporting in EBC the agenda
came from editorial while personal in-depth interviewees said agenda emanates from editors as

news stories originated from journalists and editors.
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From the focus group discussants (Informant EBJ 04 and EBJ 05) argue that agenda is being set
by the editorial body. They said all reporters plan and discuss with their editors and submit to top
management for endorsement. In fact, big national agenda is set by the editorial and reporters

make stories based on the given direction.

Both (Informant EBJ 02 and 06) said business reporting agenda is being set jointly by the
reporter and editor. They said reporters and the editors themselves have to submit plan. Most

importantly, the editor has greater role in planning and coordinating to execute the plan.

Media agenda setting tells media users what issues to think about. Research studies on the
agenda-setting process suggests that the relative salience of an issue on the media agenda
determines how the public agenda is formed, which, in turn, influences the considerations of

policymakers.

Similarly, in recent years, the most popular subjects in agenda-setting research are how the
media agenda is set, known as agenda building, and how the media choose to portray the issues
they cover, also called framing. According to Entman (1993), frame is to select some aspects of
reality and make them more salient in a communicating text, so as to “promote a particular
problem definition, causal interpretation, moral evaluation, and/or treatment recommendation”.
Therefore, framing analysis recognizes that the media can impart a certain perspective or spin to
the events that they cover and this, in turn, might influence public attitudes on an issue (Wimmer
and Dominick, 2000).

As to most of focus group discussants EBC business news have been framed by editors. Many
editors are well aware of the issues and how are going to be presented. Editors give direction and
orientation for reporters. However, the news content is decided by the top management. All of
the focus group discussants agreed that they were not aware of the frames they used in reporting
business and economic stories. They perceive framing as how to select the news angle and

present it. But the concept of framing is far from their perceptions.

EBC business and economic news reporting used different frames in its coverage. The frames
dominantly include Economic Consequence Frame, the Human Interest Frame, and Conflict

Frame.
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When we see the analyzed news items the Economic consequence frame were dominantly used
frames in EBC business and economic reporting. Accordingly, the news item aired on February
8, 2017 is telling how the Addis Ababa City Administration Transport Authority is concerned to
reduce transport problem in the city. The news has also indicated that the collaboration the
private transport share companies made with the city administration to reduce the transport

problem.

Similarly, the news item aired on February 23, 2017 reported the address made by the State
Minister of Trade at the opening of the 21* Annual Addis Chamber Trade Fair and Bazaar. The
news quoted the minister as saying: “It is very good for Ethiopian market to involve here. The
government recognized the significance of trade and promotional events because it has an

advantage to create trade ties, knowledge and technology transformation.”

It is clearly indicated in the news that the government of Ethiopia needs to establish economic
relationship from international companies. According to (Semetko and Valkenburg, 2000) the
economic consequences frame that presents an event, problem or issue in terms of the economic
consequences it will have impact on individual, group, institution, region or country. So, EBC
business and economic news are presented with this frame. In the corporation this frame is
mainly used to discuss the Ethiopia‘s development and its booming economy. As a result, most
of the time the news coverage focus heavily on Ethiopia‘s booming economy capitalizing on
country’s cheap labor, favorable investment policy to attract FDI and job creation for small and

medium scale enterprises.

In the same way, on March 3, 2017 business covered the call made by the Natural Resource
Development and Environmental Protection Affairs Standing Committee of the House of Peoples
Representatives to the Ministry of Mines and Natural Gas to enhance its support and follow up for

companies engaged in gold production.

The news shows that gold production needs special attention from the government. The country
is endowed with huge mines potential and the government’s policy has clearly illustrates the

active engagement of the private sector.
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Similarly, the other news aired on September 26, 2017 quoted the African Development Bank
official as saying the support extended by the bank to Ethiopia is significantly backing country’s
socio economic development. Some words like ‘socio economic development’ indicate

economic consequences frame.

Likewise, the news broadcast on October 24, 2017 also indicates economic consequence frame
as the phrase ‘the business community to intensify efforts to widen market niches through

furthering their relations with their European counterparts,” in the news vividly stated.

As it is discussed in the literature review part of the study, the theory suggests that business
activities play a crucial role in economic growth and business activities. It is crucially
determinants why media are so dedicated to encourage business. Therefore, it is expected that
most of the business news may be presented by economic consequence frame. However, the role
of media is not simply spreading economic information, instead it should be able to explore and
deliver diverse business issues displaying its significance in attractive way. The theory clearly
states that media should be able to bring about economic awareness, activities and aspirations
through different framings and agenda-setting perspectives. This will hold true if and only if
when journalists play their irreplaceable role such as; critical and multidimensional observations,

attractive way of writing and presenting issues.

The other frame discussed in the literature review part is the conflict frame that focuses on
conflict between individuals, groups, or institutions so as to attract audience. When it comes to
EBC business and economic news coverage, it is used to present the conflicts of ideas which is
against tax payers and the tax reform in the country. This frame has been used infrequently in the
corporation. For instance, the news aired on July 13, 2017 presented the conflict between tax
payers and government tax collector organization. In the news the statement like ‘the daily
revenue estimate levied doesn’t consider the annual sale and capacity of small tax payers

merchant’ indicated there was a conflict.

Conflict frame was the least used frame in EBC business and economic news reporting. On the
contrary, Semetko and Valkenburg (2000) indicated that among the few central frames of
reporting various issues that the media covers, conflict was common frame in the United States.

However, this did not work in the analyzed EBC business and economic news. Obviously, as a
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state-run television, EBC promotes development journalism and gives less attention for other
journalistic philosophy. This might have contributed for the least practice of conflict frame in the

story.

Similar to conflict frame, human interest frame also is less practiced in EBC business and
economic news reporting. As Semetko and valkenburg (2000) noted that one way of capturing
and retaining audience interest is by framing news in human interest terms. Obviously, having
wider audience influences can have public response. The public perception in turn might affect
the laws and policies made regarding economic issues. In the analyzed stories human exemplars
were highly provided followed by interfering in to private lives of characters, but relatively low
emphasis about how individuals and groups were affected by the situation and the provided
testimonies. Using human interest frame might easily attract audience attention to the issue.

During the study period this researcher has got two human interest frame news.

Accordingly, the news item aired on August 28, 2017 narrated the success of Tomas Tesfaye
who engaged in metal and wood works in Hawassa town. The report has depicted how the life
of Tomas before he engaged in to the business and how he has managed to change his lives and

many others who enjoy job opportunity because of him.

Similarly, the EBC news broadcast on February 20, 2017 displayed the life struggle of widow
Asefash Gebre and her success to manage her house and other fellow citizens through poultry.
As to the story, she was suffering to rear her two children without her partner. The story
displayed how life was hard to her without a permanent income for the family. It also narrated
the efforts and the success she brought not only for herself but also unemployed citizens under

the business.

The researchers dare to conclude that though the human interest frame is the one that won the

attention of the audience, the EBC business report has limitation to use this frame.
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4.1.5 EBC Business and Economic Reporting vs. International Media

Coverage

In most international media business and economics news coverage is one of their beat areas.
Their coverage supported by independent professional in-depth analysis. BBC is one of a
dominant media in this regard. Its economics and business news coverage is well structured and
lead by highly professionals. The BBC’s economics and business centre produces more than
eleven hours of material every weekday across its special business slots in domestic and
international services. In addition, business stories are also covered on a wide range of daily

news program, on regional news bulletins and in television and radio current affairs programs.

BBC news and its business reporters operate in a fiercely competitive broadcast market where
the fight for audience share is more acute than ever. Business and economic news equips the
public with essential knowledge and understanding to make informed decisions as consumers,

workers, tax payers and citizens and is a vital element of the BBC’s journalistic output.

This researcher conducted in-depth interview with EBJ 03 and EBJ 06. The interviewees said
EBC media business reporting is incomparable with international media news coverage with all
its features. BBC news presentation, utilization of graphics is impressive and the journalists
themselves are knowledgeable with the issue. They even do present analysis based on a single
coin change and its economic implication. When you come to EBC presenting issues with
various perspectives is at early stage. Business reporting lacks fairness and don’t have its own
reporting style, according to the interviewees. They said that though clearly stipulated in the
editorial policy what and how to be reported, they failed to go along with it. Comparing with
media, they said EBC’s business and economic issues are confined on certain issues and always

report the same issue. It is far behind from international media.

Agreeing with focus group discussants (Informant EBJ 03) endorsed that EBC business and
economic news design is not well structured and researched. She said she is doubtful to compare
EBC with the international media. As to her the western media are widely different from EBC
because they have accumulated experience in research and planning, would be on air with good

preparation. She further said their leaders are professionals and are supported by logistics and
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finance. For EBC case, she said: “we dare to carry out our job by trial and error. We have not
been managed by professionals. The existing staff has limited exposure. There is no conscious
plan with clear vision for the business and economics report design. It is just a poor imitation of
other media like BBC and CNN”.

4.1.6 Sources of Business and Economic News
The mass media are drawn into a symbiotic relationship with powerful sources of information by
economic necessity and reciprocity of interest. The media need a steady, reliable flow of the raw
material of news. They have daily imperative news demands. The media concentrate their
resources where significant news often occurs, where important report made and where regular

press conferences are held.

Based on data obtained from focus group discussions and in-depth interviews with reporters and
editors the sources of information for EBC‘s business and economic news are those whose

activities are related to finance and economic issues.

According to (Informant 07), as business and economics issues are strongly related with the day
to day routine of the target audience those who are concerned and engaged in finance and
economic activities are primary sources. He said EBC’s business and economics news sources
are National Bank of Ethiopia, all commercial banks, Mines, Natural Gas and Petroleum
Ministry, Ethiopian Investment Commission, Ministries of Industry and Trade, Federal Revenue
and Custom Authority, Ethiopian Development Bank, Ethiopian Chamber of Commerce and
Sectoral Association, and Ethiopian Commodity Exchange as these institutions have strong day

to day interaction in trade activities.

To (Informant EBJ 04) the relation EBC journalists have with information sources is not strong.
Mostly, he said the institutions want them to serve as their public relations which are against the
professional practice. Reasoning for the poor relations, he said most of the institutions perform
below their plan and yet they don’t want to make this public. They always need to be praised, he
noted. Due to this and other related issues the relations with the sources are not in good shapes,

as to him. This researcher reaffirmed that the same is true for all the focus group discussant.

From the data generated from focus group discussants and in-depth interviews source of business

and economic news in EBC is very limited and is dependent on government organizations. In
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addition, editors and journalists by large often prefer government bodies and structures since

they consider them as easily accessible and reliable.

The assignment of journalists to particular subjects, or beats is at the center of journalist—source
relationship. The routine of covering specific subject area will result in journalists becoming ever
more familiar with the practice and individuals in the area in effect journalists are more
advantageous to get inside information and regular access to official documents (Campbell,
2004:84). Though sometimes sources are cooperative, EBC sources-journalists relationship is

not smooth and strong that resulted in impacting news reporting.

4.1.7 Major Challenges the Journalist Encounter

4.1.7.1 Internal Challenges

All participants of focus group discussion and in-depth interview have identified a lot of internal
challenges they face in EBC when dealing with business and economics news reporting. Some of
the challenges are listed as follows.

Some respondents outlined that among the challenges is the launch of business and economics
reporting without well researched initiative. Besides, they said members of the management and
the editors have no knowledge on business and economics. If there is knowledge, there would
not be such mess up. Besides, the technology is not supporting business reporting to illustrate
with graphics. Above all, the journalists have knowledge limitation. To the contrary, EBC

doesn’t provide training or educate the journalists about business and economics reporting.

Many respondents argue that there are a lot of deficiencies in business news reporting. Although
business is a wide concept their focus is merely confined to a certain issues so long as there are
many issues to cover. They also emphasized that there has not been uniform attention and

practice in addition to acute shortage of human resources.

As a result for focus group discussants the attitude towards business reporting is weak. They said
EBC business news focus is only in Addis Ababa City that couldn’t represent the economic

activities of the country. Shortage of human power, airtime, cancelling business report because
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of political and current affairs and the less attention given for business report are the major

reasons outlined by the respondents.

Also, some of respondents mention lack of attention is the major challenge. The absence of
professional planning is witnessed. The other point is business and economics reporting is aimed
at merely providing information not for facilitating forums to mobilize inputs for policy
formulation or enrichment as well as to pinpoint hurdles for effective implementation. It is
advisable that the media shall create staffs that instill the essence of the policy and criticize the
content and its application. Against this backdrop, political agendas and protocol news are
prioritized and this has become a culture. (Informant EBJ 01) said in EBC due attention is
attached for such events though there is limited cameras and budget. He said media managers
give priority for political and current affairs and mostly cancel schedule for business and

economic reporting. This clearly shows that they are working without plan.
4.7.1.2 External Challenges

In most developing countries there is a broad interference on media outlets from external bodies
that might include government officials, interested groups, multinational companies, political
parties and so on. In Ethiopia, particularly on EBC, among the mentioned interferences only the

government officials have the ability to influence its business and economics reporting.

Participants of focus group discussion and in-depth interview argue that external influence
especially from government side is a serious challenge to cover business and economic issues
independently. They confirm that there is a big interference from external bodies. They said even
to the extent these bodies have big interference in agenda setting and dare to give direction for
the journalists. Informant (EBJ 07) indicates that, they persuade to jam and embargo business
and economic news and relevant information. Similarly, informant (EBJ 06) pointed out that to
do news about the scarcity of foreign currency and flow of foreign direct investment in relation
to the current political situation and the demand of sugar government official were not supportive

to give information.
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4.7.1.3 Limitation

The other major constraint in EBC business and economics news coverage is professional
incompetence and very limited air time allocation. According to focus group discussants, media
managers don’t give proper attention for business and economics reporting. Some limitations are

acknowledged by participants.

Lack of knowledge: - The journalist has limited knowledge. The institution doesn’t train and
educate the journalist about business and economic reporting. There is shortage of airtime for
business reporting. Media coverage of business and economics reporting is informing rather than
giving in-depth analysis. Most of the time the news coverage depends on event based issues. So

they can’t provide detailed information for the public.

Lack of training: - One of the major limitations is professional capacity of business reporting.
Journalists are not trained in business and economic issue so that they can’t deliver in-depth

analysis. As an institution proper attention has not been given for business reporting.

Shortage of logistic: - There is limited air time, shortage of camera, finance and human power.
These are the bottlenecks in EBC.

Limited focus: - EBC continuously provides monthly information on inflation and petroleum
price and also daily information from the Ethiopian Commodity Exchange /ECX/. This
information have targeted for specific audience. On the other hand, though the public complains

on the service delivery of these offices, EBC’s reports fail to present this gap.

From the data, the researcher observed that business and economic journalists are not working in

a proper manner as media leaders give the deaf ears.
4.8 Discussion of the Findings

Research made by (Walstad and Rebeck, 2002) has shown that economic knowledge plays a
vital role in explaining perceptions of public opinion and making it imperative that the media
provides thoughtful and understandable analyses when explaining the economy. Economic
information and news stories help people to understand what is happening in their country, state,

or town. This information helps people make decisions about where they will live, work, and
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raise their families. So business and economic journalists should know basic knowledge of their
reporting area or field to giving complete information for their audience. From the finding EBC
business reporters, editors and media leaders don’t have academic background or specialized
knowledge in relation to their reporting field i.e. business and economics. Therefore, journalists
don’t have the ability to analyze and interpret the economic changes that take place in the

country they are far from beat/specialized reporting.

Research on trends related to economic and business news and the news media has found that
traditionally the news is negatively distorted (Shen, 2009; Soroka, 2006). Sharing this idea
Goidel and Langley’s (1995) said economic media coverage mostly bears no relationship with
economic reality. The reflections gathered from EBC respondents have indirectly correlated with
such findings. To this end, EBC journalists have confirmed that they lack skill and knowledge to
interpret and give in-depth analysis of the country’s economy. So EBC news coverage doesn’t
show the existing situation of the county’s major economic phenomenon. Similarly, numbers,
economic data and statistics are not reported comprehensively. The media managers also give
less attention in allocation of air time and logistics as a result news reporting of the media is not
strong. From the findings, it can be said that coverage of business and economics issue has been

given less attention and insufficient.

It is quite obvious business and economic journalists require experts in the sectors they cover.
Experts can be business executives, university professors, business analysts, managers,
economists, government officials, and anyone who researches or works in the industry you are
writing about. It is worth to note here that Economists, business leaders, and academics hold a
general opinion that the media is relatively inaccurate in its portrayal of economic and financial
information (Kurtz, 1990). Offering professional analysis would help the public to know about
economic issues, government economic policies, business activities and commodity market
movements. Therefore, the media should take care of avoiding misleading representation of
economic figures with the help of experts. In the context of EBC, there is a broad gap to

incorporate professional analysis and interpretation in business and economic reporting.
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For sound reasons, journalists covering business and economic beats must understand the basics
of economic indicators. First they should understand what experts say then report in a simple and
precise language. The discussion about knowledge-based journalists started to gain more and
more meaning in recent years, when we saw how unprofessional journalists were hiding behind
complex terms because they really did not know what they mean. Only when a journalist has the
education and power of analysis and contextualization to understand the information perfectly
will he/she be able to present it in simple terminology, so that everyone can understand it. In the
meantime journalists can play expertise role in a particular economic issue. Such kinds of
practices are difficult in EBC, because most journalists have no such qualities as they have no
business and economic knowledge. The finding indicates that big lack of understanding on the
importance of business and economic reporting in the corporation. The main concern of media

managers are for political and current affairs.

No doubt that business and economics journalism is important for a given society since it offers
relevant information and educates the public about economic issues. It should also empower the
public to make informed decisions and to question, where necessary, government and/or business

authorities.

Due to the importance of economics in modern societies, business news derives from, and is
related to, nearly all aspects of our lives. This makes it one of the most important areas for
journalists in any media organization. It is for this reason that business and economic news
should be written in simple, accessible language so that those who are affected are informed of
the consequences. However, the fundamental problem of business and economic news reporting
persists as business journalism is more complex and specialized than ever before. Business
journalists require specialized knowledge if they are to present an independent view in their
coverage (Tambini 2008). Despite this fact, the business and economics reporting in EBC lacks

this quality as journalists have no specialized knowledge on the issue.

Media coverage of economic information is often factually reported, but issues with accuracy
arise during the explanation of the information or portrayal of facts (De Boef & Kellstadt, 2004;

Goidel, Procopio, Terrell, & Hu, 2010). All the participants of focus group discussion and in-depth
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interview stated that the difficulty in interpretation and give in-depth analysis of economic issues
is a result of unrelated educational background of the journalists. They indicated that if the
journalists are educated in the field, can uncover more, and gain a more balanced perspective on
the issue. They said EBC doesn’t assign journalists even to the best of their interest. This, for
sure, creates poor sense of responsibility among the journalists to specialize and update them on

the issue of business and economics.

It is obvious that consequences related to irresponsible reporting can heavily impact today’s
society (Matusitz & Breen, 2007).Within the area of economic reporting; the reasons for these
common oversights are not completely understood. It is possible to say that the communication
of incorrect information by the media is a reflection of media ignorance due to a lack of

economic experience, exposure, or even laziness.

The economic reporter plays an important role in the society which is why he/she should possess
some qualities to report standard economic stories. Economic reporter must be accurate because
of the sensitive nature of most economic stories. They must be precise while gathering
information and writing stories. They need to have adequate understanding of the complex nature
of reporting on the economy. Impartiality is another quality of economic news reporting. The

reporter must be fair and the report must capture all sides of the story while reporting.

Moreover, the business and economic journalist should predict the future. According to the
economic indicators, the next most important job of economics reporting is to predict what will
happen next. In addition to this the reporter should be able to read and understand developments
in the economy and also interpret them according to its relevancy to the society. It is natural that
economic reporting should involve numbers but giving and telling what the number is very
important. Only offering numbers without their meaning makes the report dull and insignificant.
While the numbers are the story, a good economic journalist uses real-life examples to make

those numbers come alive.

Above all, research is very important in economic reporting because, information from sources

have to be verified. The reporter must research thoroughly so that he/she can gain adequate
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understanding of the subject matter. As to the findings of this researcher, EBC business and
economic news coverage face many of the above mentioned problems and could not fulfill the

quality of economic news reporting.

Concerning the agenda setting process, the finding came about that in EBC business and
economic news agenda setting process held by editorial body led by CEO of the corporation. The
top management filters the news content and gives editorial direction. The agenda setting thesis
underlies that a basis assumption in press and the media do not reflect reality; they filter and
shape it McQuail (2000). The role of reporters in agenda setting participation is very limited and
their basic task is to submit weekly plan. Of course, the agenda setting is held by media leaders
because media concentrate on certain issues and subjects lead the public to perceive those issues
as more important than others. With this assumption, EBC news coverage focuses only on
government activities, the role and contribution of economic activities by rest of private and non-
government activities have been ignored. As a result, EBC business and economic news
coverage is bound to entreating similar and repeated issues. Meanwhile, the finding has come to
a point where media managers are focusing on political and current affairs rather than business
and economics issues. However, economics is an integral part of politics. As most of economic
stories have a direct impact on the day-to-day lives of the people, media need to present the

concern of the public for its effective participation of politics and current issues.

If the media have the ability to frame issues in ways that make them more prominent, then
logically one might ask who chooses the frames. As discussed earlier, some journalists
erroneously frame economic information based upon a general shortage of understanding the
issue (Worstall, 2011).

As the findings indicate, EBC business and economic reporting used different frames in its news
coverage. Those frames include economic consequence frame, in which coverage of the news
presented from the Ethiopia‘s economic growth and related issues. The other frame used is the
human interest frame in the news. It put emphasis on the personal stories of people and brings a
human face, an individual‘s story to present an event. The conflict frame is also emphasizes on

conflict between individuals, groups, institutions or countries so as to attract audience attention.
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The Economic Consequences Frame is a frame that presents an event, problem or issue in terms
of the economic consequences it will have impact on individual, group, institution, region or
country (Semetko and Valkenburg, 2000). From the types of framing EBC dominantly use
economic consequence frame in its business and economic reporting. This frame is mainly used
to discuss the Ethiopia‘s development and its booming economy. As a result, most of the time the
news coverage focus heavily on Ethiopia‘s booming economy capitalizing on country’s cheap
labor and favorable investment policy to attract FDI and job creation for small and medium scale

enterprises.

Human interest frame is the second commonly used frame in the news coverage of business and
economic issues. By using this frame it might be easily attract audiences’ attention to the issue.
Semetko and valkenburg (2000) noted that it is one way of capturing and retaining audience
interest with human interest terms. Obviously, having wider audience influences can bring public
response and reflections. The frame would provide interfering in to private lives of characters,
but relatively low emphasis about how individuals and groups were affected by the situation and
the provided testimonies.

According to Semetko and Valkenburg (2000), conflict frame is a frame that emphasizes on
conflict between individuals, groups, institutions or countries so as to attract audience attention.
It was the third widely used frame in the coverage of business and economic news and very least
to see in stories. EBC business and economic news coverage is used to present the conflicts of
ideas which stood by and are against tax payers and the reform of tax in Ethiopia. This frame
used seasonal in its news, for instance on July 2017 the conflict between tax payers and the tax
collector of government organization. However, this did not work in the analyzed EBC business
and economic news coverage and conflict frame was the least used in the analyzed stories.
Obviously, as a state media that promotes development journalism it should also exercise

conflict frame within the context of development journalism principles and approaches.

According to the data, EBC business and economic news coverage incomparable from
international media especially BBC. The major problem of EBC is lack of fairness and
consistency which clearly depicted that media managers give less attention in their editorial

deliberations. The date generated from the findings tell that EBC journalists are not equipped
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professionally and media managers are not also ready to do research and planning for news
coverage. Besides, it also insists that there is no knowledge gap between reporters and editors
that would in turn imply that lack of professionalism in business and economic reporting. In
addition, they are not even show interest to establish beat reporting in the newsroom.

Based on the data obtained from qualitative content analysis and focus group discussion, most of
business and economic news stories are event oriented and sources of information are
government organizations. The finding can be seen from different perspectives. First, the source
of business news in EBC is very limited and it is dependent on event and government
organizations. This inclination by journalists has become a trend considering government bodies

and structures as easily accessible and reliable source.

Gans (ibid: 116) said, “The relationship between sources and journalists resembles a dance, for
sources seek access to journalists, and journalists seek access to sources. Although it takes two to
tango, either sources or journalists can lead, but more often than not sources do the leading”.
However, in EBC the relationship between the news source and journalist are not well
established. Journalists do not established best and strong relationship. As a result, the impact is
vividly seen in their report. This might widen the possibility for news to be bias and inaccurate.
The other thing the data indicates most news stories used single source and center of attention is

merely government activities.

There is no doubt that there are enormous challenges intertwined directly or indirectly with news
reporting. Business and economic journalists in EBC have many challenges including lack of
understanding the issue, basic knowledge and concepts of business and economics journalism,

research and planning.

As to Skjerdal (2017:18) in Bilal (2017: 76), the government interference in EBC newsroom
that: Political influence in [EBC*s] newsroom is among the biggest in the world as expected
political influence is perceived to be highest in the state media. However, even in the private
media, as many as 43.5% of respondents claim that government officials have very or extremely

much influence on professional work (Skejerdal, 2017, :18).
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According to Bilal (2017: 76), government has strong influence on the structure of EBC and the
content. Fundamentally, the corporation is led by the board members and the CEO proposed by
the prime minister and approved by the parliament. In fact, it is believed that the parliament is
representative of the whole society. However, since the parliament is dominated hundred percent
by one party (EPRDF) members, the independence and freedom of political decisions always are
cast in quest. So, political commitment is the most important criterion to appoint the CEO rather
than educational background and professional capacity. What makes it worsened is not only the
CEO but also all members of the top management are proposed by the CEO and appointed by the
board. Also members of all news editorials are appointees of the top management. Those
appointees are selected basically by their recognized political commitments instead of their

proficiency.

On the other hand, camera and financial constraint was also another problem that journalists
faced. Business and economic reporting do not given any special attention by the corporation.
Pertaining to shortage of human power, only three reporters and one team leader in sum four
journalists are assigned under a specialization team in the newsroom to cover business and
economics issues. Air time is another problem for this beat reporting. The corporation is
allocated seven minutes each for both news hour (Mid day) prime time and for 8 o’clock
(evening). As the news coverage is limited to the business activities merely in Addis Ababa, the

show couldn’t represent the economic activities in the country.

65



CHAPTER FIVE
SUMMARY OF FINDINGS AND RECOMMENDATIONS

This chapter provides the summary of findings of the study followed by some possible

recommendations.
5.1 Summary of Findings

This study attempted to explore how Ethiopian Broadcast Corporation (EBC) covers business
and economics issues. The researcher also made an effort to identify the journalist’s academic
background and specialized knowledge, the journalistic ability in interpreting and analyzing
business and economic issues, and how much do they professionally report. It also identifies who
set the news agenda and does framing, how is the balance between local and international
business and economic news coverage, how is source and source-journalist relationship, as well
as challenges of business and economic news reporting in EBC by using qualitative research

design.

Under qualitative research design, the researcher deployed focus group discussions, in-depth
interviews, qualitative content analysis, which helped the researcher to have some understanding
about business and economic reporting of EBC. Furthermore, secondary data sources like books,
journals, magazines and credible websites were used to supplement the primary data and

incorporate views of different scholars.

Agenda setting theory and framing theory were incorporated and thoroughly discussed the
arguments stated by different scholars in order to conceptualize the issue. Besides, literature
reviews which give an idea about the interrelation between business and economics and media
were examined from several points of view. Accordingly, the study has produced the following

major findings.

Based on the analysis, it was found out that EBC business reporters, editors and media leaders
don’t have academic background and specialized knowledge in relation to their beat reporting.
As per the data gathered during group discussion and in-depth interview, these journalists have

not the ability to analyze and interpret the economic issues. From my observation they are
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practicing beat reporting but they are not professionally equipped and lack specialized reporting.
It is confirmed that journalists lack skill and knowledge to interpret and give in-depth analysis on
economic issues. As a result, numbers, economic data and statistics have not been reported
comprehensively. So, the news coverage doesn’t explain the facts beyond numbers and the
existing phenomenon. Business reporting is important for everybody because it informs and
educates the public about economic issues, economic policies and business activities. By the
very nature, business and economic news reporting requires specialized knowledge as the issue is

more complex and needs expertise analysis.

However, the media managers don’t give pragmatic emphasis and allocation of human power, air
time, finance and logistics like camera and others. EBC business and economic news coverage
focus on only government activities and ignore private and non-government organization
activities in the sector. More dominantly, the corporation repeatedly covers similar issues and

doesn’t consider the direct impact its stories have on everyday lives of the people.

Most international media business and economics news coverage is well structured and guide by
experienced professionals. They give special attention for planning and research. The news
coverage is independent and incorporate professional in-depth analysis. In the case of EBC
business and economic news coverage is incomparable from those media as it lacks fairness and
consistency, absence of knowledge gap between reporters and editors, and in general
professionalism. Besides, the stories were dependent on event. There were so limited sources and
dominantly were government organizations. In terms of relationship between sources and
journalists, it was not as such healthy and strong. This would in turn lead the relationship

unethical and ultimately impact the news reporting.

Concerning challenges, EBC business and economic reporting has been facing internal and
external hurdles. Leading the news reporting team by unprofessional, lack of journalistic skill,
absence of knowledge gaps among journalists, research and planning department and training
provision as well as assignment of unqualified journalists on the issue are the major internal
challenges. While interference from outside of the media organization in agenda setting and

declining to give information have been identified as an external challenges.
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5.2 Recommendations

The finding of the study showed that how media coverage of business and economic news in
EBC within the period of January, 2017 up to December, 2017. Based on the findings of the

study, the following recommendations are forwarded:

1-

To be a business and economic reporter, it is necessary to have an understanding of
scientific language and practice, knowledge of business, economic and financial affairs. It
is obvious that journalists must understand the subject matter of their reporting better
than the audience. Therefore, to address these knowledge and skill gaps the corporation
should provide training on business and economics journalism before the assignment of
journalists as well as they are on job.

Business and economic reporters should strive at all times to practice professional
journalism in order to produce a fair report. Their practice that tends to cover mostly
government activities and sources led them to unfair coverage. Thus, EBC business and
economic reporter should avoid unfairness

Professional in-depth analysis is advisable to any news reporting. Especially in business
and economic reporting is mandatory because the nature of the field is complex and full
of jargons that can’t be understand easily by the audience. So, the corporation should use
professional explanations in its news coverage.

As EBC is the only public broadcast media, it has to give priority for business and
economics beat reporting. For instance, the short airtime allocation for business and
economics reporting shall be revised. To address this and other related issues EBC should
review its editorial policy whether it is moving in line with the vision and its mandate.
The relationship between sources and journalists is advisable to be friendly and most
importantly ethical. Using multiple sources makes stories more trustworthy and relatively
balanced. Notably, the corporation should also cover private and non-governmental
organizations business related activities. The corporation should encourage journalists to

come up with their own comprehensive plan and report.
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6-

Media houses must be free from any external interference. Their editorial team should be
independent. By the same token, EBC must be free of any external influence. Thus, it
should steadfast against any intervention to discharge public responsibility.

Journalists at EBC better to be well organized and prepared to realize their mission. They
have to be wise enough to build healthy relationships with their sources who are
potentially provide update and analytical information.

The business and economics reporting needs to be supported by research and planning.
This would help address many challenges in the business and economics newsroom.
Otherwise, the absence of research and planning has resulted in bringing many challenges
in such reporting. This is typically the case of EBC. To address problems like focusing
merely on events, unplanned program design as well as short airtime allocation and
etc...the research and planning department should work actively with the newsroom.
Finally, this study is confined to EBC business and economics reporting done for a year.
However, it would serve as a preliminary study for those who could see the case in a

wider perspective.
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Appendices

Interview Guided Questions

Discussion Guide Questions for Focus Group Participants (Reporters)

1.
2.

© N o o

10.

11.

12.

13.

14.

15.
16.

17.
18.

What is your understanding of business and economic journalism in general?

How much specialized knowledge of business and economic news reporting do you
have?

How do you rate your proficiency to interpret and analyze business and economic issues?
To what degree do you think economic and business news stories receive professional
interpretation?

What do you think of beat reporting?

How do you present the business and economic news?

How much of ability do you think you have to give business and economic analysis?
How does your media organizations set the agenda and frame the story of business and
economic issues?

Who sets the agenda of business and economic news?

How do you select the angle or frame of your news?
What factors affected the framing of your stories?

Have you ever been told by anyone outside of your media /officials/ to set the agenda or
frame a news story in a particular way? What were the reasons?

What are the principles and attendant practices of your media coverage of business and
economic stories?

How do you evaluate your media business and economic reporting comparing with
western media news like BBC?

What are the limitations of your media business and economic reporting?

What are the challenges that you have faced so far in reporting business and economic
issues?

Who are your news sources?

What makes them choices as sources?
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19. Who are frequently quoted or used by your news story? Why?

20. Would you describe your relationship with sources?

Personal In-depth Interviews Guided Questions for Editors

1
2
3.
4

o

9.

How much of a specialized knowledge do you possess on business and economics?

What is your understanding about business and economic journalism?

To what extent can you interpret and analyze macro and micro economic issues?

To what extent do you think your business program gives in-depth analysis and
interpretation for audiences?

How do you set the agenda or frame the news story of business and economics?

What are the principles and practices of your media reporting of business and economic
stories?

How do you evaluate your media business and economic reporting in relation to other
western media news coverage?

Do you think your media news reporting lacks of professional analysis? What is the
reason?

Have you observed any limitation to your media business and economic reporting?

10. What are the challenges that you have faced in your business and economic news editing?

11. How do you select the news source?

12. What is the relationship between your media journalists and news sources?

Personal In-depth Guided Questions for media managers

1.

How do you articulate the importance of business and economic journalism for your
media house?

How do you evaluate the practice of you media news reporting on business and economic
issues?

How do you rate your journalists’ knowledge and skill on business and economic
reporting?

Do you think your media news reporting lacks expertise analysis and interpretation?

How much of a role do your media play in awareness creation for audiences about

business and economic information independently?
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6. What are the challenges existing in your media house in relation to business and

economic news reporting and professional independence
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List of Informants

No. | Code Position Education

1 EBJ 01 Senior reporter B.A in Ethiopian language and literature

2 EBJ 02 News desk team leader | M.A in Business Administration

3 EBJ 03 Deputy CEO M.A in Journalism & communication

4 EBJ 04 Editor B.A in Ethiopian language and literature

5 EBJ 05 Editor B.A in Philosophy

6 EBJ 06 Business news team B.A in Journalism & communication
leader

7 EBJ 07 Reporter B.A in Journalism & communication

Note: - All informants requests to keep anonymity.
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