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higher positions and sometimes forced them to leave their job. Speaker five in 

FGD 2 mentioned tha t m edia is not free from sexu a l h arassment. Sh e 

rem embered the fight: 

There are editors who want to kiss you when you enter their office for 

assignments . Night works are happy hours for edi tors who love fli rting. 

However, most of the time women keep as secret to secure their job or 

embarrassed to disclose the shameful acts of their immediate bosses. I 

worked in one media for two and half years , but could not get any salary 

increment. This is because I always say no for such kinds of reques ts . 

When things become worse, I quit my job. 

Speaker two in FGD 2 su ggested that women u se su ch requ ests as a shortcut 

to a promotion. For h er, this is unprofession a l a n d unethical for men (editors) 

to use their power and women (journalists) to u se their feminini ty. 

Though media managers said they h ad no complaints of sexual harassment in 

their media houses, they suspect the problem exists . Wz. Tseh ay said , in 

gen eral, media professionals are more aware than other members of the 

society. So it is h ard for hcr to say that sexu a l h a rassment is not a reality in 

media houses. From her experience, she said, sexual attraction explodes 

among journalists mainly in field work. Ato Ermiyas also shared Wz. Tsehay's 

opinion, sayin g that journalists who s tru ggle for the rights of other should have 

the coura ge to stand u p for their rights as well. 

4.4 Coping mechanisms 

Melin-Higgins (2004) suggested three types of copin g mechanisms that women 

journalists developed in order to integrate wi th newsroom s culture. As 

discussed in chapter two of this s tudy, Melin-Higgins categorized the tactics as 

"one of the boys", "one of the girls" and "labeled as women journa lists ." 

What kind of coping m ech a nisms women journalists u sed? The firs t tactic, one 

of the boys is mainly preferred by participants of this s tudy. Majority of wom en 

journalists participated in th is study demanded working on h ard issues to 

demonstrate their craft. As one respondent replied sh e continuously seeks 
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working on hard issu es and finally she attains her request. Another respondent 

explained h ow she struggled to tackle the stereotyped attitudes of editors: 

I fight the negative attitude of editors by working hard like to be on time 

and always available at work place, working quality and up to standard 

reporting. However, it would not always possible to win their outlooks. 

Sometimes I sacrifice promotion and benefits, sometimes I confront 

challenges. 

Focus group discussion s a lso reflected similar points of view. Speaker five in 

FGD 1 n oted that there is a tendency belittling women's poten ti a l and women 

n eed to show their abilities. Speaker one in the same focus group discu ssion 

said women need to push the boundary in order to be accepted as 

professionals. The road to journalism, as she said, might not be smooth. 

However, she said , continuou s struggle would bring victory. 

Speaker two in FGD 2 mentioned women journalists need to broaden their 

knowledge by reading and adopting attractive reporting styles. For her, 

journalism is information . If women journalists h ave valuable information, sh e 

said, no one cares about their gender. 

On the contrary, some discussants opted for "one of the girls" tactics, noting 

th~t challen ging the existing s tereotyped attitude regarding newsworthy issues 

would be vital. They believe women's issues need to be regarded as an 

important n ews items and women journal ists should pursue towards that. 

What do m edia m anager s think to curb problems of women journalists? All 

media managers believe giving equ al opportunity for women and men brings 

change in the m edia. Wz. Mimi noted that once women are given the 

opportunities, they should h ave to exploit that. She suggested that the success 

of women d epends on their individua l determina tions. She expla ined herself: 

I believe giving opportunity would open the door for women journalists . A 

woman should have to exploit the given opportunity. In this world to be a 

woman and successful at the same time, one needs consciously using 

these chances. Women are victims of discrimination and prejudice that 

makes them lose their self confidence. Sometimes this problem reflected 

in their work. From the beginning women should have to fight this by 
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themselves. Taking the society they are living in, they need to exploit the 
opportunity. 

Ato Ermiyas stressed that not only tackling challenges of women journalists 

but also praising their contribution would be necessary. He confirmed that 

women's contribution and role are not properly utilized in media . Additionally, 

h e suggested women journalists should be s trong enough to believe III 

themselves that they have the potential to bring change in the m edia. 

For Ato Samuel, education is a basic tool for women to advance in their career. 

Women were denied access to education for so long, h e said, which shadowed 

in their work progress not only in journalism but also in other fields. He 

stressed women should seek further education tha t equip them with the 

necessary knowledge and capacity. Moreover, he said , women n eed to recognize 

their ability and capacity in order to make use of opportunities. 
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Chapter Five 

Summary and Conclusion 

The statu s of women in Ethiopian broadcas t med ia is under researched . While 

conducting this study, I could n ot find any research focu sing on the experience 

and practice of women j ournalists who work for radio a nd/or television. This 

research begins to fill this gap by examining th e represen tation, practice, 

experience, role and challen ges of women journa lists in the s ix FM ra dio 

stations in Addis Aba b a based on three Feminist Communication Theories; 

Critical Mass, Glass Ceiling and Standpoint. 

In order to attain the purpose of the study, both qua litative and quantitative 

data gathering techniques are implemented . A questionnaire is developed and 

distributed to 31 women wh o work in the six FM radio stations and 26 are 

returned filled by women journalists. Two focu s group discussions were also 

conducted to collect experien ce and practice of women jourm liists . The first 

focu s group discussion (FGD 1) participants were editors and journalists with 

more than five years of experience. Reporters and those who have less than five 

years of journalis tic experien ce attended the second focus group discussion 

(FGD 2). 

Attitudes and views of media m anagers were collected through individual in­

depth interviews. Four media managers (men and women) from government 

and private media were interviewed. 

) The findings of this research revealed women are underrepresented in FM ra dio 

stations in Addis Ababa. Women constitute 3 1% of the m edia's workforce 

compared with 69% of m en. However, it shows women have b etter 

representation in broadcast media than in newspapers and n ews agencies. It is 

also found that private FM radio station s (25 .53%) employ fewer women 

journalists than government FM radio stations (35 .85%). 
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Participants of this study blame stereotyped attitudes, lack of education for 

women, denied opportunities, and a reflection of the country's labor force in 

general for smaller number of women journalists in the media. The majority of 

media managers attributed the smaller number of women to the cultural and 

traditional challenges women face. However, Wz. Mimi Sebhatu, Director of 

Zami Multi-Media (broadcaster of Zami FM 90.7 ), denied opportunities impacts 

under representation of women in the media. She opposes the idea there are 

not enough competent women journalists availa ble, noting dozens of women 

applicants in her media. 

More than half of women journalists (57.7%) who participated in this study 

believe increasing presence of women in the media would affect the newsrooms 

culture in a positive way. They believe the male dominated newsrooms culture 

would be altered if more women join the media. On the other hand, 26.92% of 

women journalists disagreed profoundly with the idea that gender by itself will 

make a difference in changing the newsroom culture . Of all respondents, 

15.38% stayed neutral. Media managers confirm the importance of equalizing 

the number of women and men journalists in the media . 

Glass ceiling is also a reality in FM radio sta tion s . Women hold minor decision­

making positions in the media. This study reported 26.92% of women 

journalists are editors and 50% remain reporters. Women journalists said 

stereotyped attitude towards women's abilities still exists, noting denial of 

promotion. Media managers on the other hand noted the reluctance of women 

to accept major responsibilities and top management positions. Nevertheless, 

both women journalists and media managers agreed that breaking the glass 

ceiling and having more women in decision-making position would have an 

impact on newsrooms practice and news itself. 

This research also finds out that majority of women journalists are young and 

have less than five years of professional experience. 76.93% of respondents are 

between the ages of 20 and 30, with no women reported being younger than 20 

or older than 40. Women journalists who ha ve more th a n 10 years of 
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journalistic expenence comprise only 7.69%. Noneth eless, their educational 

status is very promising with 76.92% possessing BA degrees. No one is found 

below diploma level. 

The role of women journalists in bringing new perspectives, broadening news 

scope, source selection and changing the negative portrayal of women in the 

media is widely accepted. Respondents assumed women have a different 

outlook in selecting newsworthy items and presentation s tyle. Additionally, 

participants of the study assumed women journa li sts have interest in dealing 

with women's and children's issu es that broaden definition of news. With 

regard to selecting story sources, majority of respondents (69.23%) preferred 

both men and women informants. However, none favored m a le story sources. 

Participants of this study suggested that they faced challen ges in their media . 

They noted that diminishing women's work and their experti se, relegating 

women to certain news beats and balancing work and home responsibilities are 

their major challenges. 53.85% of respondents compla ined that working nights, 

weekends and holidays detached them from their families. Ba lancing work and 

family life is m ore difficult to m arried than single women. 

Se<rnal harassment and denial of equal opportuni t ies in hiring, promotion and 

benefits are also indicated as challenges. Though 53.85% of respondents reveal 

the existence of equal opportunity in the process of hiring, promotion and 

benefits, 38.46% complained about denial of p romotion n othing editors' and 

media managers' stereotyped attitude towards women. On the other hand, 

media managers confirm that story assignment bases on the experience and 

) skill of journalist regardless of their gender. They a lso said that they do not 

encountered with any complain of sexual harassment in their media. 

In order to curb the problem that women journa li s ts faced, majority of them 

preferred mechanisms to work on hard issues and demonstrate their abilities. 

Some of them opt for concentrating on women a nd children issu es and 

continuing to play the role of a woman journalist. 
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Addis Ababa University 

School of Graduate Studies 

Faculty of Journalism and Communications 

Appendix I. Questionnaire 

This questionnaire gathers information for conducting a Master Thesis on 

Women's status in FM Radio Stations in Addis Ababa. Fema le journalists from 

all FM radio stations in Addis Ababa a re requested to cooperate and fill this 

questionnaire. For the success of this resea rch paper, your honest and truthful 

replies are valuable. All the informa tion collected from recipients is kept 

confidential and will be used only for the purpose of this research paper. In 

addition, your responses are not presented in such a way that you will able to 

be identified individually. Therefore, you are kindly requested to a nswer all the 

questions. 

Note: 

1. You are not expected to write your name 

2. You can reply in Amharic language if you want to elaborate your points 

3. I appreciate if you can return the filled ques tionnaire within two days 

4. You can use additional paper or the back page if you find the available 

space is not enough 
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Introduction 

This questionnaire is divided in to four sect ions. The first sectioll holds general 

background infonnation about the respondent. The second sectioll deals with the 

perception of women journalis ts about the newsroom that they are working in. The role 

of women journalis ts and challenges in their radio stations are presented in the third 

and the fourth section respectively. I reques t you to answer all questions. 

I. Background information 

(Please circle one of your choices) 

l. Age: 

A. Below 20 B. 20 - 30 C.31-40 D.41 - 50 E. Above 50 

2. Educational background: 

A. Below high school level D. BA/BSC 

B. High school graduate E. MA/MSC and above 

C. Diploma 

3. Field of study: 

A. Journalism & Communications D. Natural Scien ce 

B. Language & Literature E. Other, specify---------

C. Social Science 

4. Journalistic work experience: 

A. Below 5 years C. 5 - 10 years 

B. 11 - 20 years D. Above 20 years 

5 . Marital Status: 

A. Single, never married D. Separated 

B. Married E. Widowed 

C. Divorced 

6 . Name of the m edia you work at: 

A. Fana FM 98.1 D. FM Addis 96 .3 

B. Sheger FM 102. 1 E. Zami FM 90.7 

C. FM Addis 97. 1 F. Afro FM 105.3 

7. Pos ition in your m edia : 

A. Reporter D. Editor 

B. Senior reporter E. Other, specify ---------
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c. Deputy Editor 

8. Ownership of the media you work at: 

A. Government B. Private 

II. Perception about the Newsroom 

(Please circle your one of your choices and write you r answers in the space provided) 

1. Increasin g the number of women journalists in the media wou ld change the 

newsroom culture (the working environment). 

A. Stron gly agree B. Agree C. Neutral D. Disagree E. Strongly disagree 

2 . If you DISAGREE, state your reasons. 

3. If you AGREE, state your reasons. 

4. Increasing the number of women journalists in the media would change the 

news . 

A. Strongly agree B. Agree C. Neutral D. Disagree E. Strongly disagree 

5. If you DISAGREE, state your reasons. 

6 . If you AGREE, state your reasons . 

7. Do you believe th at the newsroom you are working at is male dominated? 

A. Yes B. No 

8. If you say YES, How do you describe men's domin ance? 

9. What kind of newsroom environments are the most empowering for women? 
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10. If more women reach top decision-making positions, they will create a suitable 

working environment for female journalists. 

A. Strongly agree B. Agree C. Neutral D. Disagree E. Strongly 

disagree 

11. If you DISAGREE, What are your reasons? 

12. If you AGREE, What are your reasons? 

13. Have you faced any discrimination in the newsroom because of your sex? 

A. Yes B. No 

14. If you say YES, what kind of discrimination did you face? 

15. If you faced any discrimina tion, what kind of coping mechanism you used for 

each type of discrimination in order to curb the problem? 

III. Role of female journalists 

(Please circle your one of your choices and write your answers in the space provided) 

16. Women and men present the same story in different ways. 

A. Strongly agree B . Agree C. Neutral D. Disagree E. Strongly disagree 

17. If you DISAGREE, What are your reasons? 

18. If you AGREE, What are your reasons? 

19. Women and men have different perception of professional values, like 

newsworthiness and objectivity. 

A. Strongly agree B. Agree C. Neutral D. Disagree E. Strongly disagree 

20. If you DISAGREE, What are your reasons? 
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21. If you AGREE, What are your reasons? 

22. Women in journalism have a special role and responsibility because of their 

gender, particularly in terms of ensuring more and better coverage of women's issues 

and changing the negative images of women. 

A. Strongly agree B. Agree C. Neutral D. Disagree E. Strongly disagree 

23. If you AGREE, What are your reasons? 

24. If you DISAGREE, What are your reasons? 

25. Women look at the human side of the story even in covering hard news. 

A. Strongly agree B. Agree C. Neutral D. Disagree E. Strongly disagree 

26 . If you AGREE, State your reasons? 

27: If you DISAGREE, What are your reasons? 

28. Women and men have different leadership styles. 

A. Strongly agree B. Agree C. Neutral D. Disagree E. Strongly disagree 

29. If you AGREE, State your reasons? 

30. If you DISAGREE, State your reasons? 

31. If you have a choice, do you prefer male or female professionals for your story 

source? 
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A. 

32. 

Male B. Female 

If you say FEMALE, Why? 

33. If you say MALE, Why? 

34. If you say BOTH, Why? 

C. Both 

35. I am comfortable/happy to work as a journalist. 

A. Strongly agree B. Agree C. Neutral D. Disagree E. Strongly disagree 

36 . If you DISAGREE, State your reason s . 

37. If you DISAGREE, State your reasons. 

38. Do you intend to continue working as a journalist? 

A. Yes B. No 

39. If you say NO, What are your reasons? 

IV. Challenges in the Media 

40. Do you face any challenges while working as a journalist in terms of 

promotion, benefits, rights , payment and privilege? 

A. Yes B. No 

41.Ifyou say YES, What are the problems you faced? 

42. Does your work affect your social/family life? 

A. Yes B. No 

43. If you say YES, How? 

85 



44. Women journalists are incapable of covering hard news like politics. 

A. Strongly agree 

disagree 

B. Agree C. Neutral D. Disagree E. Strongly 

45.Ifyou DISAGREE, State your reasons. 

46.If you AGREE, State your reasons. 

47.How do your male co-workers perceive you as a journalist? 

A. Male co-workers encourage me 
B. Male co-workers discourage me 
C. Male co-workers do not comment about it 

48.Have you seen or heard of sexual harassment in your radio station? 

A. Yes B.No 

49.Have you faced sexual harassment while working as a journalist? 

A. Yes B.No 

50.If you say YES, from where the sexual harassment comes from? 

A. Inside my radio stations B. Outside my radio stations 

5l.If you say from INSIDE, from whom you faced the sexual harassment? 

A. Colleagues 

B. Editors 

C. Administrative staffs 

D. Other, specify -----------------------

52. If you say from OUTSIDE, from whom you faced the sexual harassment? 

A. Public Relation Officers 

B. Higher Rank Officials 

C. Other, specify-----------------------------

53.If you face sexual harassment, what are the consequences of the most 

serious once in your career? 
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Appendix II. Questions for focus group discussion 

1. Why do you think women a re few in the media especia lly in top decision­

making positions? 

2 . Do you believe increasing the number of women wou ld change the 

working environment and m edia content? 

3. Do you believe that if women hold top position s, they would bring change 

in the m edia? 

4 . Do you believe women have a different perspective than men? 

5. Do you think the media that you are working a t is ma le domina ted? 

6. Have you faced sexual h a rassm ent? 

7. What kind of chal len ges you faced in the media? 

8. How fair a re the recruitmen t and promotion patterns in your media 

organization? 

9 . What experiences do you have to tell as fema le journa lists? 

10. Have you faced problems in assignments given from your editor? 

Appendix III. Interview questions to media managers 

1. How do you express women 's represen tation in you r media? 

2. Why do you think there a re less women tha n me n in your media? 

3. How do you assign stories to your journa lis ts? 

4. To what kind of stories do you usually assign women? 

5. Who covers hard news stories most often? 

6. Do you believe is there issu es that women cannot deal with? 

7. Do you think that women have a different pers pective tha n men? 

8 . How do you give promotion in your m edia? 

9. In which beats are fema le journalists m ore su ccessful tha n their male 

coun terparts? 
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