




















































































































































































































































Fig 5.5: The "Eastern Ethiopia" page 

This page contains a brief explanation about eastern Ethiopia 

and a hypertext link which will take users to various tourism 

sites in Eastern Ethiopia like Harar , Dire Dawa , and Awash 

National Park. The page users can get by clicking on "Harar" 

is shown in figure 5.6 . 
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Fig 5.6: The "Harar" page 

This page g ives an introduction to Harar using representative 

picture of the region and also give details of tour ism sites 

that could be seen by tourists like the City walls. 

Facts at your finger tips 

This section elaborates to tourists the necessary information 

they should know before coming to Ethiopia, which includes 

Hotels, travel & tour agents , transport, and rules & 

regulations of the country . 

Each page in the site contains a link which can take the user 

any whe re among the four links in the home page, that means 

users can go deep searching and with a click of the mouth 
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they can come to the home page or to any part of the home 

page. 

Fig 5.7: The "Facts at your finger tips" 

Suggestion Form 

This is a form where users who browse the web page 

their suggestions about the page , how it should be 

to entertain more users and so on. Users can submit 

on- line by simply clicking the submit button. The 

available in any page as link to make users fill 

from anywhere in the page. 
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Fig 5.8: The "suggestion form" page 

Webmaster information 

This will give users brief 

and also let them E-mai l to 

page using an E-mail form. 

information about the 

the webmaster directly 
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Pobox 4894 
Addis Ababa, Ethiopia 
E-mail kyisfa@padis.gn.apc.org 
Td. 511665 

Kihruyisfa Achamyeleh 

Fig 5.9: The "Webmaster" page 

Number of Visitors 

This will record the number of visitors that comes to the 

home page and record the number to the server mentioned in 

the link. This should be incorporated when designing the 

server which will host the site and it is shown in the web 

page as a means of analysing how many times the web page is 

visited. Number of hits are used in Web pages as a tool to 

judge the effect of the web page in disseminating the 

information contained in the Web page. 
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Chapter VI 

Conclusion and Recommendations 

6.1 Conclusion 

We are exiting the age of software and hardware engineering 

and entering into an era of 

what the Web is about. The 

social engineering, 

challenge today is 

and that's 

to enable 

thou sands o f people inside an organisation to communicate , 

i nteract , collaborate with thousands of people in other 

organisations in other parts of the world independent of what 

kind of technology they may be using . This is being made 

possible today because of the Internet. Local markets are 

becoming global markets . 

Now, of course, the Web is enabling the creation of content 

and the sharing of content in new and exciting ways so the 

result of these trends is a rapid shift to a new computing 

model , a model that does not replace the model that we have 

today, but rather a model which extends what we have today , 

Tep/IP extending existing network protocols, of which there 

are many that won't go away, but they will be extended in new 

and important ways. 

As the Inter net becomes more crowded and web sites j ostle for 

attention, making one ' s own presence unique and valuable to 

users becomes more important than ever. Getting your feet wet 

with dynami c content development will put you ahead of the 

pack when the nex t technology wave comes rolling in. 

One thing is certain: thousands of organisations are already 

on the Web , and the number increases each day. According to 
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steiner (1995), businesses are coming to cyberspace now 

because the Internet is spreading as a communications tool 

faster than television spread, faster than the telephone 

spread and faster than the fax machine spread, and every 

indication is that in a very short time it is going to be 

ubiquitous .... There ' s a window of opportunity here, and the 

ones who get out there first can take advantage of it. 

Ethiopia has 

Africa that 

finally become 

are connected to 

Telecommunication 

one of the few countries in 

the Internet. The Ethiopian 

(ETC) is currently the sole 

Ethiopia. ETC has already 

Corporation 

provider for Internet service 

identified few institutions to give them leased lines in the 

near future , and ETC didn't start yet renting a web server . 

Moreover the Pan African Development Information System 

Network (PADISnet) E-mail only service is still 

functioning wi th its 710 customer base. Due to the fact that 

Internet is a very recent phenomenon and Most of the user who 

has been using PADISnet are only familiar with E-mail people 

in Ethiopia are not very aware of the potential benefits of 

the Internet and particularly the World Wide Web. 

As seen from the survey in Chapter 3 , it is time for Ethiopia 

to organise its information in tourism, business, education 

and museum & arts in such a way that it could be published on 

the World Wide Web. This trend should be supported by local 

Internet service provider which , at the moment is the 

Ethiopian Telecommunication Corporation which will create an 

opportunity to publish locally. 

As indicated by the survey result the tourism sites in 

Ethiopia are not well known to the other parts of the world 

due to a shortage of proper information dissemination tools , 
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which result in shortage of tourist visiting Ethiopia. 

Ethiopian tourism information should therefore be given 

priority to be published on the World Wide Web and it is 

p roven in this study that the World Wide web technology is 

the appropriate technology to publish tourism information 

world wide, which directly addresses tourists that need to 

visit Ethiopia. It is shown also that the World Wide Web 

technology is very cheap technology to advertise 

organisations or business world wide with respect to the 

number of audience it reaches , its easiness in updating 

information , its cost of advertising, its features of 

encompassing multimedia formats , and its 24 hours on-line 

advertising characteristics. 

There are various options for publishing information on the 

World Wide Web; though at the moment options are limited in 

Ethiopia due to the fact that ETC didn ' t start giving leased 

lines to the selected institutions and also ETC didn ' t 

start renting a Web server . To this end some institutions 

should rent to Web servers found outside the country using 

the criteria for choosing a Web server provider discussed in 

section 5.4.1 . 

In general it can be concluded that with the advent of 

Internet in Ethiopia it is time for the various organisations 

and institutions specifically tourism, business , and 

educational institutions to plan how to publish their 

information on the World Wide Web and also to organise their 

staff in such a way that they know the art and technology of 

publishing on the World Wide web. 
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6.2 Recommendations 

The following are some recommendations this study has come up 

with: 

1. The responsible body in any organisations or institutions 

should create an awareness to decision and policy makers 

about the use and advantage of the World Wide Web and in 

particular Web. publishing . 

2 . The Ethiopian Telecommunication Corporation should start 

as soon as possible building a Web server so that 

institutions and organisations can publish their 

information locally . 

3. The Ethiopian Telecommunication Corporation should act as 

soon as possible in giving leased lines to the 

institutions and organisations which already asked for 

leased lines, so that these institutions can have their 

own web server which will help others to rent these Web 

servers. 

4 . Even if 

not yet 

the Ethiop ian Telecommunication 

started to have a Web server , 

Corporation 

it is time 

has 

for 

organisations and institutions in the various sectors to 

organise their information in the Web format and train 

their staff in the area of Web authoring and publishing . 

5 . Institutions like the Ethiopian Tourism Commission should 

start publishing their information on international Web 

servers until the Ethiopian Telecommunication Corporation 

start giving the service. 
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6. Government policies and regulations should support private 

companies in starting Web authoring service which in turn 

would create strong Web publishing firms in the country. 

7 . The mushrooming computer training centres should 

incorporate HTML and Web publishing techniques in their 

curriculum and moreover these companies should plan to 

have leased lines which would help them to give Web 

authoring service to other institutions. 

8. If there was enough time to test and improve the 

prototype tourism Web page in such a way that the Web 

page can run in a Web server , the prototype Web page 

could be used as a tourism Web site for Ethiopia. In 

this regard the appropriate body specifically the 

Ethiopian Tourism Commission can overtake and pursue 

along this study for the fulfilment of a Tourism Web 

site for Ethiopia. 

9. The prototype Web page can be a very good spring board 

for further research in the field , such as by 

incorporating the current new features of web 

technology such as JAVA appletes in the Iveb pages. 
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Annex 1. 

Questionnaire, Interview guide and Discussion guide used 
for the Survey. 

Dear sir/Madam 

Internet is defined as a network of networks. Group of networked 

computers, such as those at universities, 

fortune 500 companies are all connected 

business, local non-profit organizations 

large governmental agencies and 

together. Additionally, small 

and plenty of individuals and 

families are also connected to this same inter-network structure, usually 

through an Internet service provider. This common linkage of computers via 

satellite, coaxial cable and phone lines is collectively known as the 

Internet. Any computer on the Internet that is properly configured can 

share information with any other computer found there. One of the 

requirements of a computer connected to the Internet is that it must speak 

a common language (or protocol) . This protocol, called Transmission 

Control Protocol/Internet Protocol (TCP/IP) is what enables small desktop 

personal computers to converse with huge super-computers across this 

network connections . The Internet is nothing more than hardware 

connections and TCP/IP, it i5 the Internet applications that make the 

Internet come alive. 

Applications of the Internet include electronic mail 

ljolide Web (WWW), Newsgropups (or Usenet), Internet 

Cha t) , File Transfer Protocol (FTP), Gopher, and a 

(e-mail), the World 

Relay Chat (called 

hand full 0 f other 

applications . The most exciting thing to happen to the Internet is the 

World Wide Web. Replacing the comparatively boring, mono-sized, text-only 

Gopher, the WWW offers graphics, animation, sound and video to colored, 

multi-sized text . The Web ethic is that anyone can publish, and anyone 

(Who is authorized) can read information. You can connect from your 

desktop to thousands of Web services simply by "clicking" on a selection . 

Many of the world ' s major companies, Universities, and research 

organizations are on the Web today with many others joining daily. As of 

may 25, 1996, IIInternet solutions estimated there were 59,628,024 people 

on the Internet, and an estimated 304,177 World Wide Web sites on the 

Internet . 

The Ethiopian Telecommunication Authority have recently introduced 

Internet to Ethiopia, which help users of the service to swim in the Sea 
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of information (the World wide web). But Ethiopia should also participate 

in the information world by making available information from various 

sectors to the other Internet users . This is possible by designing a Web 

site in various areas. In this regard 

of developing a World wide Web for 

I am doing a research on the issue 

Ethiopia on the Internet for the 

fulfillment of MSc program in Information Science in AAU. To this end, I 

would like you to give your frank responses for the following questions 

attached here with this letter . 

Thank you in Advance 

Kibruyisfa Achamyeleh 
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I . General 

( a ) 

1. Narne : 2. Address: 

3. Organization : 4 . P . O. Box: 

5 . Tel: 6. E-mail: ______________ ___ 

7. Nationality : 

(b) 

1. How long have you been using e-mail? 

2 . How do you rate your e-mail usage? 

Very good ______ __ Good 

Moderate ________ __ Poor 

3 . Have you ever browsed the world Wide Web? Yes No 

4. In which of the following areas do you think Internet contribute a 
lot? 

Education Business Tourism ______ __ 

Science & Technology ____________ Mass media 

others (please specify) 

5 . Which of the following area(s) should get priorities in the WWW about 
Ethiopia? Please rank them using 1, 2, 3, etc. 

Educational Institutions Legal Information 

Tourism and Travel ____ Literature 

Business opportunities ____ Museums a nd Art 

General Information ____ Music and Audio 

Others (please specify) Organizations 

No t e : The above s ection is the one which is also used. as an interview guide . 

II . Fo r Educa tional I nstitutions 

1. Where do you publish your research work? 

Professional Journals University publications __ __ 

others (Specify) 
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2. Do you have a 
journals? Yes 

problem in publishing your work 
No. ____ ' If Yes, Why? 

3. How do you announce your on going research projects? 

Local seminars/Workshop Brochures 

Others(please specify) 

on international 

4. Is your department activity known to other similar departments in the 

s. 

world? Yes No. 

Do you have a department or professional publication? Yes No . 

If Yes, How do you distribute to other s~rnilar professionals world 
wide? 

E-mail Postal mail 

Other (please specify) 

6. Do you advertise your departments publications or generally your 
department or faculty? Yes No. 

If yes, How? 

7. Do you have a department or faculty brochure? Yes __ _ 
No. 

8. How do you distribute the brochure of the departrnent or the faculty 
world wide? 

E-mail Postal Mail 

Others (please specify) 

Occasionally (through workshop/seminar) 

9. Does your department or faculty or University has a catalogue, which 
shows who is who in your departments? 

Yes No. 

10 . How do you distribute the department or university catalog world wide? 

E-mail Postal Mail 

Others (please specify) 

Occasionally (through workshop/seminar) 

11 . How do you announce the departments or University programs and plans 
to other parts of the world? 
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I I I . Bu siness Organizations 

1. Is your bUsiness needs world wide advertisement? 
Yes No 

2. How do you locate related business organization in the world? Through: 

3 . 

Chamber of Commerce 

Trade catalogs 

Other (Please specify) 

How do you exchange Trade information 
organization in the World? 

from similar business 

Fax E- mail __ _ Tel ephone 

Postal Mail 

4. How do you advertise your business product? 

Television Radio 

Newspapers/Magazines 

5 . Have you ever advertise your business on International Media? 

Yes No 

If yes, please specify the Media you used and the name? 

Media used Name of the Media 

6 . How do you distribute your business broc hure to your customers world 
wide? 

E-mail Postal Mail 

Others (please specify) 

Occasionally (through workshop /seminar) 

II. Travel and Tourism 

1 . What are the identity that makes Ethiopian Tourism sites uni que from 
others? 
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2. What do you want to promote (Which characteristics or identity do you 
want to promote most)? 

3. 
4. 
5 . 

Who are your target audience ' s? 
What are your target audience needs? 
Have you advertised your service? Yes NO 

If yes, Which of the following medias are you used? 

TV Magazines 

Radio News Papers 

Others (please specify I 

6 . Have you advertise your service on medias which has world wide 
Coverage? Yes 

No. 

7 . If yes, list the media you used and the name of the media 

Media used Name 

9 . How do you distribute your brochure to your customers? 

Postal Mail Telephone 

Fax E-mail 

Other(please specifyl __________ _ 

10 . How do you collect feed back from your customers? 

Postal Mail Telephone 

Fax E-mail 

Other(pleas e specifyl __________ __ 
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Discussion Guide 

1 . What is the need or advantage of having a World Wide Web page about 
Ethiopia on the various sectors? 

2. What are the priority areas on the World Wide Web about Ethiopia? Why? 

3. what are the reasons for the Ethiopian Tourism Information to be hidden to 
the other parts of the world related to its uniqueness? 

4. How much aware are the other parts of the World about Ethiopian tourist 
attraction sites? 

5 . How is the current tourism information distributed to the other parts of 
the world? 

6. What are the Ethiopian tourism sites that are unique compared to others? 

7. what are the advantages of the World Wide Web in promoting tourism in 
Ethiopia? 

8 . How should organizations and institutions in Ethiopia go about in 
publishing their information on the world wide web? 
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