






































































































































































5.1.4. Readers satisfaction/ dissatisfaction with the selected magazine 

• Genera lly Addis Guday magazine readers mostly satisfied, the second is Fact 

magazine readers and the 3rd is Lomi magazine. 

• Out the general number of respondents, a magazine which has man y regu lar 

readers is Addi s Guday magazine. Agai n here Fact is the second whil e Lom i 

magazine is ranked the 3rd 

• Out of the three magazines Add is Guday has man y readers whi ch read thi s 

magazine 3 hou rs per week. Fact is the second and Lomi magazine is the least. 

5.1.5. What with readers of Fact, Addis Guday and Lomi magazines satisfied/ 

dissatisfied 

What satisfies respondents fi'om fact magazine: . It ra ises current politica l issues fro m different 

perspective with anal ysis, it helps me to get oppos ite and margi nal ideas wh ich are scarce to get 

around here and the magazine has an ability to fi nd out the secrets of the ruling parts and tells 

witho ut fear. 

What respondents on fact magazine: . Extremel y biased writ ing, against government. 

Being one side, it covers issues in their negative forms, the magaz ine almost all the time in its 

writing presented sayi ng that "accord ing to anonymous sources" thi s is not re li able because of 

unidentified sources are some of the reasons to some respondents sati sfaction. 

What satisfy respondents of Lomi magazine : . Most its parts has critici sm, Its coverage are based 

on facts, It covers current and hot issues, and It stands and reflects people 's problem, the other is 

its presentation style. That is most of them the magazine is full of entertainment. 

What dissatisfy respondents of Lomi magazine: - It focus on ind ividual issue than socia l Issue, 

the magazine focus on entertainment though the entertainment issue are copied from different 

places li ke facebook and do not acknowledge the source and the magazine used shouting topics, 

with unrel ated anal ys is. 

What satisfy Addis Cuday magazine respondents: - among the reasons given here are some, they 

provide current uncovered issues in depth anal ysis of events, Their articles are well written and 

edited, They present a view of important personalities, their independent writing is tel ls that they 

have balanced writing, it ri ses with depth and deta il ed analysis, political analys is, its co lumnists 

its des ign, and the way the critique current events, is included. 
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What dissatisfo Addis Guday magazine respondents: - In some of its presentations, the magazine 

lacks depth of knowledge, analytical skill s, broad perspective and ultimately has no objectivity 

and the magazine sometimes is hard liner in its stance and mostly unprofess ional. 
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5.2. CONCLUSIONS 

Based on the find ings of the study the fo ll owing can be concluded . 

o People read the three magaz ines namely, Fact, Lomi and Addis Guday fo r d iffere nt reasons 

o Although there are some differences, the readers of the three magazine inc ludes, Male and 

Female, also youth , Adu lts, students, government employed, private employed, 

unemployed, reti red and people with different educat ional statuses are inc luded. And most 

of the readers pol it ical stand they is independent. 

o Out of the genera l num ber of respondents, Lom i magazi ne never read by many readers than 

Fact and Addis Guday. 

o Addis Guday magazine readers are highly sat isfied with this magazine than Fact and Lomi 

magazine readers. 

o Most Fact magazine readers are sat isfied with its contents than Lom i and Add is Guday 

magazines 

o Most of Fact magazine readers are satisfi ed with its journalist ic writings than Add is Guday 

and Fact. 

o Most of Lom i magazine readers are not happy with the design and photos published and its 

copy and past ing approach in this magazine than other magazines. 

o Most of Addis Guday magazine readers read this magazine, because it very current issues 

on regular basis that are not raised issues not covered by government med ia and like the 

co lumn ists. 

o Most of Addis Guday, Fact and Lom i magazine readers most ly prefer to read poli t ical 

ana lysis, presentation and critiques on current issues . In add ition most of Addis Guday 

magazine readers like to read hea lth and science and technology issues wh il e Lomi 

magazine readers like to read enterta inment issues . 

o Most of Addis Guday, Fact and Lomi magazine reade rs send their feedback to those 

magazines, us ing social med ia, emai l and mostly d iscllss with friends and fam ilies on what 

satisfy and d issatisfy them most. 
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5.3 Recommendations 

Based on the find ings of the study, the researcher would like to give the following 

recommendations. 

• There are some problems, III presenting fair and balancing information fo llowed by a 

journalist ic writing. Thus the producers or the owners of those magazines should arrange 

various short term training on how to cover issues in its balanced forms, how to present 

issues keep ing its journalistic writings, and how to se lect and improve contents. 

• Some of the problems shown are because of lack of profess ionals. Thus the prod ucers or 

owners of those magazines shou ld work with Addis Ababa Un iversity School of 

Journal ism to get professional Assistance. 

• There are some unattract ive des ign and layo ut. Thus to overcome th is problem, the Lay 

out and des igning should be professional. Thus the producers should Consult good 

graphics designers and tak ing trainings on how the magazine's cover page and the inside 

stories shou ld be placed is mandato ry. 

• There are copy and paste problems. To overcome th is problem, before publ ish ing, the 

Producers should identify whether the issues are original works or not, because this will 

help to acknowledge the source. 

• In some of the contents, there is exaggeration; thus to avo id this problem and not to get 

biased, It is advisable to producers to work with external professional content analyst. 
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Appendix A 

Addis Ababa University 
School Of Journalism and Communication 

Graduate Program 
Questionnaire for readers 

Dear Respolldellls 

I am conducting a research for the partial fulfillment of MA degree in journalism and communication at 

Addis Ababa Uni versity. The topic of the research is "Readers Satisfaction with Ethiopian Print 

Media: In The Case Of Selected Amharic Private Magazines", name ly Fact, Addis Gilday alld Lomi. 

The aim of this research is to assess the level of satisfaction I dissatisfaction of readers of those magazines. 

The success of thi s research depends on your genuine answers. Therefore, I am kindly request ing you to 

give genuine and accurate answers to the questions below. 

Appreciating your help the researcher would like to assure you that your answers will be used only for the 

purpose of this research. Thank you in advance. 

I. Demographic Information 

Directioll: please ell circle the letter thllf holds YOllr choice. 

1. Sex: A. Male B. Female 

2. Age 

A. < 20 B. 20 - 29 C. 30-39 D.40-49 E. ? 50 

3. Educational Background: 

A. Ph. D B. MAIMsc Degree C. BA/Bsc Degree E. Diploma! TVET 

F. G. High school G. read and wri te 

H. Other specify _____ ___ ______ _ 

4. Occupation: 

A. Student B. Government employed C. Private Employed 

D. Unemployed E. Retired F. other specify _____________ _ 

5. Amount Of Monthly Income: 

A. > 500 B. 500 - 1,000 

E. 2,00 I - 3,000 F. 3,00 I - 4000 

6. Political Stand: 

A. Pro ruling party B. Pro Opposition 

C. 1,001 -1,500 

G. > 4001 

C. independent 

D. 1,50 1 - 2,000 
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II. Magazine Readability Habits 
I. How often do you read the magazines mentioned below? Put {" } sign in front of your choice. 

Frequency 

Magazine Most of the 
Regularly Sometimes Rarely Never Times 

Fact 

Lomi 

Add is Guday 

2. For how long have you been reading the magazines in a week? 

Magazine 
Frequency per week 

3 hours 2 hours I hour 30 minutes Whenever possible 
Fact 

Lom i 

Addis Guday 

Any other, please speclfy ________________________ _ 

3. Are you satisfied wilh Fact, Lomi and Addi s Guday magazines? Please encircle on your choice. 
FACT: 

LOMI: 

ADDIS GUDAY: 

A. Highl y Satisfied 

A. Hi ghl y Satisfi ed 

A. Highly Satisfied 

4. What are your reasons for your satisfaction? 

B. Satisfied 

B. Satisfied 

B. Satisfied 

C. Not Sati sfied 

C. Not Satisfied 

C. Not Sati sfied 

FACT: ________________________________________________ __ 

LOMI: __________________________________________________ ___ 

ADDIS GUDAY: ______________________________________________ _ 

5. What are your reasons for your dissatisfaction? 

FACT: 

LOMI: ________________________________________________ ___ 

ADDIS GUDA Y: _____________________________________________ _ 
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Ng 

I 

2 

3 

4 

5 

6 

7 

8 

9 

10 

II 

12 

13 

14 

15 

16 

17 

18 

19 

20 

21 

22 

23 
24 

6. The following table contains items that are designed to find out what satisfied you from each 

magazine. Read carefully and encircle the level of your choice for every magazine mentioned 

below the name of the magazine. 

l. Strongly Disagree 2. Disagree 3. Neutral 4. Agree 5. Strongly Agree 

Item 
Name Of Magazi ne And Scale 
Fact Lomj Addis Guday 

I' m satisfied with its contents I 2 3 4 5 I 2 3 4 5 1 2 3 4 

Issues covered on regular bas is are very current 1 2 3 4 5 I 2 3 4 5 1 2 3 4 

The issues covered on th is magazine is based on facts I 2 3 4 5 I 2 3 4 5 1 2 3 4 

The magazine help me to get issues of discussion 1 2 3 4 5 1 2 3 4 5 1 2 3 4 

Most of the time the magazine write issues in the way I want 1 2 3 4 5 I 2 3 4 5 1 2 3 4 

Il ike its journal istic writing 1 2 3 4 5 1 2 3 4 5 1 2 3 4 

I read, because I like the co lumni st I 2 3 4 5 1 2 3 4 5 1 2 3 4 

I read, because I believe the magazine write the truth I 2 3 4 5 I 2 3 4 5 1 2 3 4 

I read, because it persuades me 1 2 3 4 5 1 2 3 4 5 1 2 3 4 

I read, to entertain my self I 2 3 4 5 I 2 3 4 5 I 2 3 4 

I read to aware myself what the government is doing I 2 3 4 5 I 2 3 4 5 I 2 3 4 

I read because it helps me to see things from different 
1 2 3 4 5 1 2 3 4 5 1 2 3 4 

perspecti ves 

I read to pass my time 1 2 3 4 5 I 2 3 4 5 I 2 3 4 

I read because I like the photos published in th is magazine I 2 3 4 5 I 2 3 4 5 I 2 3 4 

I read because of its availability 1 2 3 4 5 1 2 3 4 5 1 2 3 4 

I read because the magazi ne deals with many issues 1 2 3 4 5 I 2 3 4 5 1 2 3 4 

I read because it presents balanced and fair information 1 2 3 4 5 I 2 3 4 5 I 2 3 4 

I read because it's in line with my political, social, economic 

and cultural attitudes 
1 2 3 4 5 1 2 3 4 5 1 2 3 4 

I'm satisfi ed with its contents, because it is very current I 2 3 4 5 I 2 3 4 5 1 2 3 4 

I read because it ful fils my expectation rrom media 1 2 3 4 5 1 2 3 4 j 1 2 3 4 

I read because I have no other choice, market availability 1 2 3 4 5 1 2 3 4 5 1 2 3 4 

I read because most of the time they tell what the government 

media do not want to tel l 
1 2 3 4 5 I 2 3 4 5 I 2 3 4 

I read them because their design attracts me a lot I 2 3 4 5 1 2 3 4 5 1 2 3 4 

I subscribe them because I want them to stay on market 1 2 3 4 5 1 2 3 4 5 1 2 3 4 

7. Where do you get those magazines? 

8. How do you give feed back to the magazine? 
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5 

5 

5 

5 

5 

5 

5 

5 

5 

5 

5 

5 

5 

5 

5 

5 

5 

5 

5 

5 

5 

5 

5 



9. Please, mention what you like and what you dislike from the three magazines 

Magazine What I like What I dislike 

Fact 

Lomi 

Addis Guday 

Thank You! 
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A. c'br B. m,}Y.' 

2. h.I!""l. 

A. < 20 B. 20 - 29 C. 30-39 0.40-49 E. 2: 50 

3, HlI"UCT Y.l~: 

A. P.hr~T,'l. "It. B. 1I.l1"1I./1I.l1"c'bM. P. "It. C. llll./llIl.M . .<l. "It. 

B. E . .<l. T(\o"'l/'tIT.n.. t F. hlj:r<;' u-1\1'<;' Y.l~ 

H. c'b'lltl\.e"ll\~ __________________________ ___ 

4. Ft-: 

O. n to f 1\,1\ lD' E. tnt: 'r':' F. (\,1\ 

.e"ll\~ ____________________ __ 

5. tIl C 'I 'f f 1 Cl. oPm 1 : 

A. > 500 B. 500 - 1,000 C. 1,001 -1,500 0.1,501 -2,000 

E. 2,001 - 3,000 F. 3,001 - 4000 G. > 4001 
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6. hlw o;H' V</>Loar (l')mL1r Vhl~n..\'11 V},C~;r {/Dml (\O""~t N·H;i.~. V'I'''.\'\! .eH·y.:h S'~'H' )ar:: 

0""11)'11" 0"'L1~ ~)orr O;)~ 1I~·:fll.e1i;1.1ll:l"1:I1H1'U_ VII";!·I\n·t V},c~;I' o"mT} VS'tI(J)' </11'Cl S'h·orr :: 

4. M"'I"'I"u_ 5. OflJlI" IN'I"'I"u_ 

Y""~'kl> 1111"<; YhC~ ovml 
T. )1'{1 .. 

4-h+ il""'I. 
I .. '!.h .....:.e-

1 o"~rh,of> O"'LS')~ar .eH·'" L~"U_ I 2 3 4 5 I 2 3 4 5 I 2 3 4 5 

2 o"~'kl> M~'::>.Y"I. Y"'LS'Wfar Y~r:r tlrll ,,:far 
I 2 3 4 5 1 2 3 4 5 1 2 3 4 5 

3 O},ar)1'<;' hM'''' ~.e HO"Lrl~ 'I- ,~I":r ,e!'.1I~1:I 
1 2 3 4 5 1 2 3 4 5 1 2 3 4 5 

4 ""~rh,of>l n"'l10n. h~f<f'li ;:>C Y"'I)~ar ;}~·n }, 1.1t <;' L"i .r.~C1<;'1:1 
1 2 3 4 5 1 2 3 4 5 I 2 3 4 
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5 h·n;ilr"fi ;rtrT},~ nll".l.1:I1ar ovl:lh· M"'L9~ ~1I.e1\ii1:l 
1 2 3 4 5 1 2 3 4 5 I 2 3 4 
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6 O.::>H.tn"i)t YM9,\, l1l:I'''' M"'I.W ov~rh,1"11"10{1 .1':1I.e";;'1:I 1 2 3 4 5 I 2 3 4 5 I 2 3 4 5 

7 OV~rh,"" V"'I)nar nm>~'tof> V"'L~-i- h II"~ >;":f 1 II" 1I"(J)'l:f (J) . ) (J). 1 2 3 4 5 1 2 3 4 5 1 2 3 4 5 

8 ""~ rh,of>l Y"'I ) 0 aro {/D~ m:I> Y "'IJDm'~ u_f:.f}, or) ,~ <;, 5 1 2 3 4 5 1 2 3 4 5 I 2 3 4 
II " 11 ~ ) ar 

9 ""~ rh,of> 1 V "'I) n ar CJJ{J m-h ~ "'I"i 11<;' II" "'11 7 ar) ar 1 2 3 4 5 I 2 3 4 5 I 2 3 4 5 

10 O,,~ rh,of> 1 Y "'I) n ar t.!I. 1 ""'1'11"" t ) ar 1 2 3 4 5 I 2 3 4 5 I 2 3 4 5 

11 O,,~ <hd, 1 Y "'I) n (J). 001 "III t }, V n t. II ~ ~ (J). II t. "11 ~ n. 5 
II " "'It. l' C 1:1 1 ) (J). 

I 2 3 4 5 1 2 3 4 5 1 2 3 4 

12 OD~ rh,of> 1 Y 0'1) n ar) 1 c: t 1 0 of-" Y h 1 "11:1 }, 1 S?: aD" h t 5 

II " au 'l.1 ) ar 
1 2 3 4 5 1 2 3 4 5 1 2 3 4 

13 ov~ rh,of> 1 Y "'I) n ar 1. H. ~ 1 ""'I~" '\' ) ar 1 2 3 4 5 1 2 3 4 5 I 2 3 4 5 

14 ""~ m:" 1 V "'I) n (J). 0 ""~ ,1.:/, r "'IJD m- f:. f· 9' :1' 5 

II " "'IY II .~ II of> 1 ) ar 
1 2 3 4 5 1 2 3 4 5 1 2 3 4 

15 ""~ rh,of> 1 Y "'I) 0 ar ""~ rh,of> 1 Y "'I"l7t }, S?:I:I II ~"1 ) ar 1 2 3 4 5 1 2 3 4 5 1 2 3 4 5 

16 ""~ rh,of> 1 Y "'I) n ar V .~" S' r. con 'I-'ll"tll1""'Ln ~ 5 1 2 3 4 5 1 2 3 4 5 1 2 3 4 ) (J). 

17 ""~ ,j,of> 1 r "'I) n ar n~~ " 'E " '\'t'E H 1 ~ 9'fl II" "'IY (J)flJ 5 1 2 3 4 5 I 2 3 4 5 1 2 3 4 ) (J). 

18 ""~ rh,of> 1 V "'I) 0 ar h ~ V T" 1: ~ 'E 1 "'IU n t. 'E 1 h. r <;' "'IY 'E 5 
},,, ~ U ~ 'E h *11" '::> C V "'L'b 'l. H 1 ~ 9':r'l 1111 "'Lr (J)flJ) ar 

1 2 3 4 5 1 2 3 4 5 1 2 3 4 

19 ov~ m:I> 1 V "'I) n ar .e H 1- '" 0 flJlI" • .,. Ir II 1111 11)· ) (J). 1 2 3 4 5 1 2 3 4 5 1 2 3 4 5 
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Appendix C 

Interview Questions for selected respondents 

1. Do you read magazines for the purpose of a companionship? 

2. Do yo u think that Addis Guday, Fact and Lomi magazines present stories that would 

have not been covered by public media? 

3. Do you think that Amharic magazines present stories from different angel so that readers 

can broaden their perspective? 

4. How do evaluate photographs published on these magazines? 

5 . Are you interested in reading many stories on a single page? 

6. Why do you subscribe magazines? 

7. Do you like the layout and design of the magazines? 
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20 OD~ dv~ 1 r "'1) n ar h OD~ m..f:f r 9"mll </> mry ) 1 c::f 
5 1 2 3 4 5 1 2 3 4 5 

1 2 3 4 
I! f\ a'IJ"'J.~ ) ar 

21 OD~ m'~ 1 r "'1) n ar n 1 n .I' ar I\, ~ II "'1 to "I" I] f\ em<;'.;. ) ar 1 2 3 4 5 1 2 3 4 5 1 2 3 4 5 
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2 3 4 5 1 2 3 4 5 

1 2 3 4 5 1 
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