


































































































































































































FGD 4/d, It mostly does not have similarity but the poor people in the shows have
similar way of life like that. That is concerning their social life and how they live

together.

FGD 3/a, There are some that | have watched that are close to our culture,
especially those made out of town. Like how they punish their children and

throw a party or celebration

As contrary to most of respondents who don’t agreed up on dubbings stories to represent their
way of life other than poverty, generally, most of them believe that the actors in those serials

represent reality. As one IDI 3 illustrates

IDI 3, Especially in “Tiqure Figer” they are good in acting. They convinced me
that whatever they act as a reality. Even if | don’t familiar with their contextual
reality, their acting seems incredibly convincing. As | told you even If | don't

know their social reality, | accept that very moment as truth.

Also, as they decoded the messages from such good acting ability they were found to be
engaged and active participants. To meet the objective of this section, the researcher
investigated the discussants on why they decoded the messages in such a way. Then, they
highly underscored that the language of serials, quality of the production and story

development as the main influence decoding reality.

The result indicates that majority female of the respondents, unlike male respondents, do take
Kana television dubbed serials characters as real people and want to copy them in appearance
and style. In the other hand, even if male respondents take actor as the depiction of reality,
they are very much fond of the content and “the how to do” of the story so that they are also
far from to be a neutral message consumers. The Reason of by male respondents not copying
the outlook of male actors may be that male characters shown in dubbed serials are not

acceptable or may not be rewarded in our society.
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CHAPTER FIVE

5-SUMMARY, CONCLUSION AND RECOMMENDATION

5.1- Summary

This study searched the possible cultural effects of dubbed serials by investigating the reception
analysis of Addis Ababa youths Kana Television viewers. The research brought key results by
comparing the meaning making early age youth (15-20) with late age youth (21-25), as well as,

the study provided the gender comparison of youth sense making in terms of life patterns.

Dubbing to Amharic language is new phenomenon in Ethiopia which has been introduced with
Kana television station during the last one year. Of course, in one hand, the fact that is new
phenomenon in Ethiopia and in the other hand, it is presented in local language Amharic
trigged a question t whether or not Dubbed serial has an effect on youth viewers in terms of
attitude, value orientation and behavior. Because of it is easily accessible (right on prime time
of 6 am-10 am), easily affordable (its free of charge) and presented as a package of different
interesting stories makes this channel powerful enough to redirect the cultural orientation of

youth consumers.

Even if to find locally researches on dubbing is almost nonexistent, for the phenomena is new,
abroad researches (Chaume, 2013; Qudah& Tahat, 2013; Qudah, AbdulKrim& Menawer, 2014}
specific to dubbing concluded that dubbed serials have an effect viewers. Locally conducted
researches, which rather focused in satellite television effect “effects of satellite television on
life patterns of youth in Addis Ababa” by (Rahwa Youssuf, 2011), conclude that television have
either direct or indirect effect on viewers. Likewise, this research investigated on how Addis
Ababa youths make meaning out of the consumption of Kana television dubbed serials which as

the result probed that whether or not those youth are culturally affected or not.

For the main purpose of this study is to explore the possible social life patter effect of youths

out of their sense and meaning making of the consumption of Dubbed serials, it records how
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cultural elements of Dubbed serials of Kana TV are welcome and interpreted by target
audience, i.e. the reason of watching, the time they spent on watching, their cultural

understanding of both before and after consumption, and so on.

The researcher has been organized with the combination of three theories. In order to assess
what is the main reason of the respondents’ Kana television Dubbed serials as their preferred
channels and Programs “reception analysis” and ‘Uses and Gratifications Theory’ was applied.
In the cultural effect aspect, the research tends to applied cultural studies (in terms of media
power to assimilate small cultures) as well as intercultural communication (culture assimilated
each for the benefit cultural co-existence). Hence, the theoretical structure of this research was
an amalgam of three theories i.e. reception Analysis, Uses and Gratification Theory, and cultural

studies.

The rationales of qualitative approach was chosen to carry out on audience reception in this
research is believed to light on how the audience experience the newly introduced dubbing
serials as the result to assess the possible cultural effect. Thus, the scope of the study, in terms
of location, was Addis Ababa only and the total population of this study was youth Kana
Television viewers, aged 15 to 25 years, who reside in Addis Ababa. The researcher chose for
that range of age because not only it[15-25] is UN youth age range definition but also it is the
most vibrant, active and dynamic age range which can easily manipulative for cultural identity
loss . For It was decisive to categories those who have an active experience of watching
dubbing, in order to investigate their meaning making, non-probability (purposive and
snowball) sampling technique was applied. This technique further paved the way to categories
early age youth viewers [15-20] and late age youth viewers [21-25] with a group of both male
and female. The researcher intended to investigate the variables with in age and gender in

terms of meaning construction accordingly.
5.2- Conclusion

This chapter discussed the most important findings of the study which are analyzed under the
four themes planned in order to address the main objectives of the study. The results and
findings are also collaborated with theoretical and methodological approaches. In broad terms
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this chapter tells; the general view of the respondents towards Dubbed serials, how they
receive Kana television Dubbed serials in the context of local cultural element, and also explains

the main factors that influence the consumer’s hehavior with regard to meaning making.

With regards to awareness of dubbing of the respondents, the general finding concluded that
late youth have a better understanding of the intention of dubbing than that of early youths.
The fact that almost both (male and female) groups have no understating of intention of
dubbing makes them more victims of media which controlled by powerful, dominant groups.
On the other hand, almost all respondents demonstrate their culture awareness and frame of
interpretation of culture, which is this study research question, respondents replied either in
connection with social identity or hereditary social meaning (social science perspective) or
material artifacts (interpretative notion). These findings point two significant concepts. First,
unlike the purpose of dubbed serial, almost all respondents have a meaningful insight and
understanding about culture. And second, it seems all have a fair understand that society is
noting without culture. We can conclude that late age youths are more culture conscious than

the intention of dubbing.

As far as respondents preferred topic in relation to their local cultural context are concerned,
they almost all agree crime, romantic and emotional topics were most common in dubbed
serials and noticed far from their day to day cultural experience even if they are interested with
such topics. The study shows that participants do not experience a homogeneous phenomenon
in their reception of the messages of the Dubbed serials they see but rather actively interact
with their social cultural context to construct meaning. In other word, respondents reject

message of what they consume in terms of cultural assimilation.

Majority of the female viewers’ preference to watch Kana television dubbed serials for its story
development or plot progression of the Dubbed. In other hand, male respondents are more
interested on character development and thematic content of dubbing. Majority of
respondents also claim communication (dubbing in Amharic) and lack of other optional
entertainment (not only from the drama aspect but outside drama entertainment) are also the

reasons of their attachment with Kana dubbing. What contradict with the previous finding is, As
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far as watching habit is concerned, it is observed that all group of respondents are almost in the
state of gradual reduction of watching habit. Their main reason for gradual minimization of
watching habits is that they realized dubbing serials are taking too much time of their life. This

fact also tells the consumers’ stance is on the rejection aspect of meaning making.

This research also tried to discover, “What new values, norms and behavioral perspectives are
learned by Dubbed serials after the consumption by the target audience”? The result indicates
that majority female respondents, unlike male respondents, do take Kana television dubbed
serials characters as real people and want to copy them in appearance and style (dress style,
hairstyle, make-up and posture). On the other hand, even if male respondents take actor as the
depiction of reality, they are very much fond of character development and content and “the
how to do” of the story so that they are also far from to be a neu_tral message consumers.
These rather indicate, unlike the previous results of sense making, that respondents adopt

unconsciously the hidden cultural practice of dubbed serial setting.

Hence, as it was found out; the study generally reached in two contradicting results of meaning
making out of watching dubbing by Addis Ababa youth. In one hand, respondents seem more
cultural conscious and put themselves in cultural rejection position while consuming those
Dubbed serials. On the contrary, almost all respondents associate themselves either with
character life style or the situation of the story. the fact that respondents generally have a fair
awareness of their local culture, that they are consciously consume those dubbing
understanding cultural difference with of their reality setting and also, more interestingly, they
tend to gradual reduction consumption all point out that Addis Ababa youths are in the
position of message rejection while consuming Kana television Dubbed serials. However, on the
other hand, both groups are in one way or another associate themselves with the plot,
character, situation of the story indicate that they are in the in the unconscious process of
adapting with the meaning that those Dubbed serials released. This, in other hand, means

respondents are adopting cultural elements of dubbing.

The conclusion of the study, then, corresponds to the notation made by Williams(2003) while

discussing reception Theory. According to him, reception analysis gives emphasis to the ability
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of audience as active producer of meaning out of media cultural forms. In accordance with that,

audience rejection of the intention dubbed serials message of cultural assimilation have

observed in a certain meaning making investigation. In other hand, cultural study theory also

played crucial role as respondents not only identified their behavior in one of the serials but

also they follow the outlook of characters and situation with respect to lifestyle and themselves

as a whole.

5.3- Recommendations

in accordance with the findings and the discussions of the preceding chapters, the following

recommendations are listed to deal with Dubbed serials.

1-
2-

viewers are required to be culture conscious while consuming dubbed serials

Keeping in to consideration that dubbed serials have two side of impact, both for
intercultural communication as well as cultural effect, policy-makers should take
extreme care while formulating rules and regulations in terms of pay an extra attention
to sensor(like the current practice in local film productions) cultural sensitive elements.
For the dubbing in Amharic is new phenomena to our country, it is recommended that
further effects of these contents must be targeted for research studies in future.
Especially the aspect of marriage, infidelity, betrayal and crime behavior should be
stressed.

To reduce and resist the effects of those dubbed serials produces by other culture (west
and Arab), it is suggested that local channels should be supported by relevant
government %nd private body to produce serial drama which can match with the quality
of dubbed serials. This can be done by raising more taxes on dubbed serials production
and pass it to support local productions.

Local serial production should produce quality serial dramas so that it will dub with
other language [foreign or local] to get out of ‘dubbing domestication’ and transfer to

‘dubbing forignization” .
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APPENDICES

THEMATIC QUESTION FOR FOCUS GROUP DISCUSSION

1-General awareness about Dubbed serials

What do you understand by Dubbed serials?

Why are they made of?
To whom do you think the Dubbed serials are made for? Why?
Why do you watch Dubbed serials?

2- Cultural attitude towards topics covered by Dubbed serial

How do you define culture?
What are the most common and important local cultural values?

What are the most common local cultural variables used in these Dubbed serials?

Do you think these Dubbed serials are appealing to your exiting life experience? (If yes

how? If no why?)
Which Dubbed serials are culturally similar with local culture? Why?
Which Dubbed serials are culturally difficult with local culture? Why?

What do you like most from the Dubbed serials? Why?

Behavioral Involvement

Do you one way or another relate to/belong to/ identify yourself with the characters?
If so what kind of characters do you like to become or relate to?

Which characters you think are the reflections of the local social life? Why?

How do you deal with the messages in the Dubbed serials? Do you accept it as true? Do

you negotiate the reality in the Dubbed serials? Or Reject it?
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Realism
e Do you think the actors in Dubbed serials are real people?
e Do you think what they do/say/think/act is realistic?
e Do you think /believe there is nothing ‘unreasonahle’ about behaving / doing/

thinking/acting like the characters do?

Dubbed serials and sense making
e Do these Dubbed serials have a message?
e What do you understand from the messages of the Dubbed serial?
e Do you think these Dubbed serials are interesting? Why? Why not?
e In your opinion, do you think these Dubbed serials are appealing to your exiting life
experience? (If yes how? If no why?)
Watching Habits
e How often do you watch Kana Dubbed serials?
e  Why do you watch Dubbed serials?
s \Whatis interesting about them?
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INTERVIEW GUIDE FOR INDIVIDUAL IN-DEPTH INTERVIEWS FOR YOUTH

oo EL o Hm o e

10.
11.
12.
13.
14.
15.

16.
17.
18.

19.
20.
21.
22,

23.
24,
25.

What do you understand by Dubbed serials?

Why are they made of?

To whom do you think the Dubbed serials are made for? Why?
Why do you watch Dubbed serials

How do you define culture?

What are the most common and important local cultural values?

What are the most common local cultural variables used in these Dubbed serials?

Do you think these Dubbed serials are appealing to your exiting life experience? (If yes
how? If no why?)

Which Dubbed serials are culturally similar with local culture? Why?

Which Dubbed serials are culturally difficult with local culture? Why?

What do you like most from the Dubbed serials? Why?

Do you one way or another relate to/belong to/ identify yourself with the characters?

If so what kind of characters do you like to become or relate to?

Which characters you think are the reflections of the local social life? Why?

How do you deal with the messages in the Dubbed serials? Do you accept it as true? Do
you negotiate the reality in the Dubbed serials? Or Reject it?

Do you think the actors in Dubbed serials are real people?

Do you think what they do/say/think/act is realistic?

Do you think /believe there is nothing ‘unreasonable’ about behaving / doing/
thinking/acting like the characters do?

Do these Dubbed serials have a message?

What do you understand from the messages of the Dubbed serial?

Do you think these Dubbed serials are interesting? Why? Why not?

In your opinion, do you think these Dubbed serials are appealing to your exiting life
experience? (If yes how? If no why?)

How often do you watch Kana Dubbed serials?

Why do you watch Dubbed serials?

What is interesting about them?
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