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Abstract
The city of Addis Ababa offers great opportunities such as rich and diverse cultural, natural and

historical resources, rapid economic growth and significant urban expansion. At the same time,
it faces challenges. This study was conducted to assess sustainable urban tourism status and
challenges in Addis Ababa. The general objective of the study was to investigate the state of
urban tourism and the factors that influence its long-term sustainability. The data for this study
were collected from survey questionaries’ and secondary sources. The sample population for this
study was composed of tourism professionals who are working in government office and privet
tourism related businesses in Addis Ababa. The survey was conducted to a sample size of 100
respondents. Out of 100 questionaries’ 100 were usable. The respondents were chosen using a
purposive sampling procedure. Appropriate statistical analysis such as descriptive and
inferential statistics were used according to the respective objectives. The results of descriptive
and inferential statistics revealed that. the most important determining factors are tourism
infrastructure, tourism marketing promotion, human capital and resources , tourist safety and
security , tourism support service and infrastructure , information and communication
technology, environmental conservation , policy regulation and institutional framework , tourism
research development and tourism development financing. Therefore, it is recommended that
The ministry of culture and tourism should give priority to urban tourism development in
national long-term policies and give more attention to comprehensive tourism planning and any
policy or strategy in the area of sustainable urban tourism development should start from the
needs and desires of the people and should be connected to the principles of sustainable

development.

Keywords: urban tourism, sustainable urban tourism, status, challenges tourism impacts,

perception, participation.



CHAPTER ONE

INTRODUCTION
1.1. Background

The habit of relaxing and visiting the city historical and natural attraction is known as city
tourism (King and Jago, 2003). Visits to football stadiums, specific communities or regions,
friends and relatives, and spectacular architectural creations are all examples of this (Asadi,
2011; Beioley, 2002). Though it is the oldest form of tourism (Beioley, 2002), it began and grew
as one type of tourism recently. Urban tourism emerged in 1970 when tourism was the fastest
growing part of the tourism industry (UNWTO, 2018).

Several factors have fueled the expansion of urban tourism, including technological
advancements, greater competition among metropolitan attractions, consumer lifestyles, and
disposable income (Mlozi 2011; Andari & Setiyorini, 2016). While urban tourism provides
significant economic benefits, it also increases a destination's vulnerability to congestion and
uncontrolled growth. Several recent studies have found that sustainable urban tourism is the

source of employment and income in cities (Rogerson, 2016; Shiji, 2017).

Despite its advantages, urban tourism is not without its drawbacks it may bring challenges such
as environmental degradation, increased traffic congestion, security issues, migration (high
population rate), pollution, local culture destruction, and crime that are stimulated by an
increasing urban population and rapid urbanization (Andari & Setiyorini 2016; Dabeedooal et al.,
2019).

According to the United Nations (UN, 2014) 54 percent of the world's population lived in cities
in 2015, and this percentage is predicted to rise to 60% by 2030. Tourism is a vital component of
the economy, social life, and geography of many cities throughout the world, and it is thus a key

factor in urban development programs, along with other essential pillars.

Rapid urbanization and changes in the urban environment have resulted in the arrival of
international tourists, necessitating the development of sustainable urban tourism to meet the

demand (UNWTO, 2018). According to the World City study on urbanization and development



(2016), cities will triple in size. With the growing population of inhabitants in urban areas in this
regard, sustainable urban tourism (SUT) development has emerged to address and replace

ineffective approaches to urban tourism development (Andari, 2016).

Various international conferences, publications, and summits, such as the seventh UNWTO
summits city and urban tourism from 2012 to 2018, have emphasized sustainable urban tourism
and urban tourism. The United Nations World Tourism Organization (UNWTO) has focused its
discussions on the role of sustainable urban tourism in supporting local communities' economic
development and livelihoods through innovative strategies (UNWTO, 2012; UNWTO, 2013;
UNWTO, 2014; UNWTO, 2015; UNWTO, 2016; UNWTO, 2017).

Since the 1980s, Sustainable Urban Tourism has become one of the most important research
fields (UNWTO, 2012). Cities are the most popular and first-choice tourist destinations for two
reasons they are one of the most appealing places and have good facilities and services. (Estelaji
etal. 2012).

Urban tourism can represent a driving force in the development of many cities and countries,
contributing to the progress of the new urban agenda and the 17 sustainable development goals.
In particular, goal 11 makes cities and human settlements inclusive, safe, resilient, and

sustainable. (Urban tourism market intelligence and competitiveness 2019).

In Europe, urban tourism encompasses 30% of the journeys and 20% of the overnight stays,
(Paskaleva, 2003). Still, large metropolises remain considered to be the most important tourist
destinations (Law, 2002) and tourism has grown into a significant element of the economy in
large cities (Law, 2002). The notion of sustainability has been deserted in the context of cities
and urban areas (Hinch, 1996; Barke and Newton, 1995; Ashworth, 1992).

In Asia, Singapore has successfully promoted itself as a tourist capital by developing urban
tourism products such as meetings, incentives, conference and exhibitions (MICE), shopping,

medical and educational tourism (Yeoh & Chang, 2001).

Tourism represents one of the fastest-growing economic sectors in sub-Saharan Africa (Messerli,

2011; Twining-Ward, 2009). Though Africa’s tourism assets are structured by natural tourism



and cultural tourism products, many of which are situated in rural areas, it must be appreciated
that a large number of tourists are there. In the year 2030, the urban population of developing
countries will double while the areas covered by cities will triple. The increasing number of
people in urban destinations leads to a high population and increases the demand for daily
activities, especially for the environment and other urban resources. In this regard, sustainable
urban tourism (SUT) development has emerged to address and replace ineffective approaches to

urban tourism development (Andari and Setiyorini 2016; Dabeedooal et al., 2019).

In common with international trends, many urban centers in Africa are not only critical
organizational nodes in national tourism economies. They are also hubs for tourism consumption
and even an important part of African tourism experience (Rogerson and Visser, 2005). Nairobi,
Maputo, Gaborone, and Accra represent some examples of contemporary African cities that are

experiencing a transformation linked to the expansion of urban tourism (Twining-Ward, 2009).

Tourism is one of the swift growing industries in Ethiopia, particularly in Addis Ababa. It has
paramount contributions in the economy of a nation through a source of income, employment, as
well as foreign exchange, besides of social, cultural and environmental positive impacts.
European Council on Tourism and Trade (ECTT, 2019) has selected Addis Ababa as world’s
capital of Culture and Tourism for 2019. By this recognition of Addis Ababa as World Capital of
Culture and Tourism, the capital city of Ethiopia is added on the world’s list of cities leading

humanity into development and using culture and tourism as fundamentals for a better life.

Addis Ababa is a world-class urban tourism destination, with tourism sites ranging from full
heritage sites, including traditional palaces, churches, mosques and famous markets like Merkato
and Shiromeda, to state of the art architecture and museums.

Beautifying Sheger project is a project initiated by H.E Dr. Abiy Ahmed, Prime Minister of
Ethiopia to uplift the image of Addis Ababa, and its environs to make it fit for tourism and
recreations. Newly opened and frequently visited destination in Addis Ababa, Ethiopia known as
Andenet Park(Unity Park), Yewedajenet park (Friendship Park), Entoto Park and the green
legacy campaign which changes the image of Addis Ababa and contributes to the development

of sustainable urban tourism in Addis Ababa.


http://world-tourism.website2.me/president-academician-dr-anton-caragea

1.2. Statement of the Problem

Tourism depends on various material, environmental, social, and cultural resources when it is
unplanned or poorly managed, even in large cities, management can severely damage the
resource base of tourist destinations (WTTC et al., 1995). However, negative impacts should not
hinder the development of urban tourism. Rather, they should contribute to the development of a
strategic approach to sustainable tourism policies. The market for urban tourism is rapidly
expanding favorable market conditions have prompted many urban planners to make tourism
development an important part of urban policy. Tourism is not only represents a major economic
activity and generator of income and employment it also promotes social development through
income redistribution, and poverty alleviation. (Van der Borg, 1992; Law, 2002; Paskaleva,
2003). However, there are many threats which could jeopardize or even prevent the prosperous
development of city tourism and they can be classified as economic, environmental, and social
threats. While the exact challenges faced are specific to the city, one of the most common
problems is that cities are in danger of losing their authenticity. The standardization and
transparency of products and services make city tourism offers increasingly interchangeable.
Crowding, congestion, waiting time at tourism attractions, emissions, and pollution caused by
mass tourism in cities are negative effects of uncontrolled tourism development in urban regions,
which threaten the preservation of the environment, heritage, social and cultural values, and
maintenance of a quality of life for residents (Timur and Getz, 2009). In order to stay
competitive and to maintain visitor satisfaction in the longer term according to United
Nations Environment Program ( UNEP) and UNWTO (2005), sustainable tourism is defined
as “Tourism that takes full account of its current and future economic, social and environmental
impacts, addressing the needs of visitors, the industry, the environment and host
communities” . Sustainable tourism therefore considers not only environmental issues, but also
societal and economic issues related to the host regions. Effective management of this growing
industry requires the impacts of tourism across these three dimensions to be determined and
measured. For a sustainable tourism development (STD) approach to be workable, partners from
the tourism industry, government and community should include groups and individuals with
different interests, goals, values and opinions in tourism planning. (Paskaleva, 2003). There is a
large amount of literature on sustainable tourism (Sedjan and Donald, 2008). On the other hand,

the use of urban environment is relatively new. The research on sustainable tourism has



concentrated on natural environs and protected areas, although most of the world’s population
lives in urban areas and most travel takes place in urban areas (WTO statistics, 1999, cited by
Dodds and Joppe, 2003).Cornelissen (2006) pointed out that "urban tourism™ is an
underdeveloped part of African tourism research. Scholars have not yet paid attention to research
on urban tourism in Sub-Saharan African countries, in Ethiopia, not only it is given less
attention, but also its concept is new ongoing research should be carried out to fill the gap.
Government attention to urban development these days is ever greater, which is an opportunity
for urban tourism development in Ethiopia. As urbanization spreads across the country, Ethiopia
will have more urban tourist destinations in the future, (Ermias 2016). Different researchers have
conducted a study in Ethiopia, particularly in Addis Ababa, which is related to urban tourism
development and its perspective, urban tourism development, and the preferences of tourists.
"Urban tourism potential of Hawasa city, Ethiopia™ was published by Ermias Kifle in 2016. "The
nexus between urban tourism resources and tourist preference: the case of Addis Ababa city" by
Tolera Abraham in 2016. "Urban tourism and its development Bishoftu town Residents’
perspective” by Genet Abera in 2018. However, there is no research on the sustainable urban
tourism status and challenges in Addis Ababa. The main goal of this study was to uncover

sustainable urban tourism development (STD) status and challenges in Addis Ababa city.

1.3. Objectives of the Study
1.3.1. General Objective

The study's overarching goal was to investigate the status of urban tourism and the factors that

influence its long-term sustainability in Addis Ababa.

1.3.2. Specific Objective

The specific objectives of this study were:

1. To assess the status of urban tourism in Addis Ababa.

2. To examine the stakeholders’ perception of sustainable urban tourism.

3. To assess factors that determinants sustainable urban tourism and the prospects of urban
tourism in Addis Ababa.



1.4. Research Questions

The major questions that this research is going to address are:

e What is the extent and nature of urban tourism in Addis Ababa?

e Who are the most important actors in sustainable urban tourism, and how do they involve
themselves and participate in the tourism industry in Addis Ababa to promote sustainable
urban tourism?

o Are there any social, economic, and environmental factors that determine urban tourism

and its prospects?

1.5. Significance of the Study

The findings of the study will serve as an original reference for various researchers who want to
know about the area. It will also help policy designers, decision-makers, and stakeholders to get
access to profound information about the participation of stakeholders in sustainable urban
tourism planning and the perception of key tourism stakeholders of socio-cultural, economic, and
environmental urban tourism impacts. Moreover, the study will help to indicate areas that require

further study.

1.6. Scope and Limitations of the Study

The scope of the study is thematically focused on assessing sustainable urban tourism status and
challenges in Addis Ababa, During the study different challenges and implications tackled to drawn out of
it, are subjected to the following . Since diverse, miscellaneous and numerous stakeholders working in the
study area and purposive sampling method used (non probability purposive sampling) which is based on
personal judgment of the researcher and some sort of bias on the data gathering instrument. Also faced
relevant literature and information produced on the sustainable urban tourism of the study area,
unavailability of prearranged documentation for subordinate data, lack of enough finance, lack of

sufficient time, and other facilities.



1.7. Organization of the Study

This study is composed of five chapters. Chapter one deals with an introduction to the study and
includes a background of the study, problem statement, objective of the study, significance of the
study, scope of the study, limitation of the study, and organization of the study. Chapter two is
about literature review gathered from various secondary sources, and relevant documents
gathered from books, articles, conference proceedings, masters or doctoral theses. This chapter
also presents the conceptual framework of the study developed based on prior literature and
research hypotheses. Chapter three discusses the research methodology including research
approach and design; research respondents, data collection instruments; population sample size
and sampling techniques, reliability and validity of measurement scales, methods of data analysis
,and ethical considerations.

Chapter four is about data presentation, analysis and interpretation. Finally, the fifth chapter

consists of a summary, conclusion, and recommendations based on the findings of the study.



CHAPTER TWO

LITERATURE REVIEW
Theoretical Literature
This chapter outlines the review of related theories, empirical studies, conceptual framework of

the study, research hypotheses, which show the relationship between the variables of the study.

2.1. Definition and Basic Concept of Urban Tourism

According to the United Nations World Tourism Organization, urban tourism is defined as a
tourism activity that takes place in a city. (Zou et al., 2002). Urban tourism, according to
(Colantonio and Potter, 2006) is tourism that takes place in urban regions. Different types of
activities are included in city tours. People come to the city for a variety of reasons tourist
attractions, sceneries, art galleries, special events, culture, heritage, and entertainment are among
their favorite places to visit. The city also offers a variety of activities to boost tourism and
attract visitors. Urban tourism encompasses the activities of international and domestic visitors
as well as local residents in urban areas, contextualized by built and natural landscapes,
amenities and infrastructure. Urban areas such as towns and cities are sources of travelers, act as

tourism destinations and are gateways to other places.

2.2. Urban Tourism Products

City can offer variety of products or services which become objects demanded by people on the
tourist market. Product, which city has to offer for tourists, can be anything material or non-
material, i.e. specific location, particular place (museum, cultural, religious, entertainment), city
services or even specific city development (transport, building, architecture). In cities different
forms of tourist activities are concentrated: sightseeing, leisure, shopping, visiting friends and
family, religion, business venues, participation in congresses, conferences, entertainment (events,
clubs), trainings, transport. All the activities listed above are included in term in-the-city tourism,
however they are not always identified as urban tourism, and could be part of other types of

tourism (e.g. religious, cultural). (Jansen-Verbeke, 1988).


https://ceopedia.org/index.php/Market
https://ceopedia.org/index.php/Product
https://ceopedia.org/index.php/Museum
https://ceopedia.org/index.php/Transport

2.3. Tourist Attraction Sites in Addis Ababa

Addis Ababa city, has several tourist destinations sites which are natural, cultural, man-made and
historical such as historical churches, historical houses and places, museums, monuments,

private parks and entertainments which contribute to sustainable urban tourism.

2.3.1. Historical Houses and Places

In Addis Ababa there are famous historical houses and Places such as La Gare/ Ethio-Djibouti
Railway Station, Meskel Square; The old railway station house, Empress Menen Girls School;
the first Ethiopian girl's school consists of two building Complexes, Menelik Il Entoto Palace,
Leul Mekonen Palace, Genete leul Palace and Sheik Ojele Palace; royal residence are some of

the tourism resource in Addis Ababa.

2.3.2. Museum

Addis Ababa city becomes the home of museum more than seventeen in number, at the top of
the rising slope of Entoto museum; Menelik Il established, This museum contains articles of
great quality and historical significance, bed Menelik 11 and exhibits depicting Entoto's glorious
past, Ethnographic Museum of the Institute of Ethiopian Studies; documents analyze and
disseminate knowledge about languages, cultures and history of Ethiopia generally focus on
museum of nationalities, Addis Ababa Museum; accommodated warlords of Menelik 11 and to
record the future progress of the capital in the social, political and economic spheres; and to
assist researchers in their study about Addis Ababa, National Museum of Ethiopia ; the nation's
historical and cultural heritages and presenting selected artifacts of the top tourist destinations
attraction sites of Addis Ababa, The Zoological Natural History Museum (ZNHM) and St.
George Museum also the tourism product of city tourism in Addis Ababa
,Ethiopia.(Merkeb,2014 and Belayneh,2016).

2.3.3. Monuments

The statue of Abune Petros, the archbishop executed by the Italian invading troops, the liberation
monument around Arat Kilo, the martyrs' monument around Sidest kilo, the Tiglachin statue

erected in memory of the fallen troops during the invasion of Somalia, the statue of Emperor



Menelik at the heart of the city called Arada and the Lion of Judah erected in front of the Ethio-
Djibouti Railway are some of the historical Monuments in Addis that are worth visiting. (Trip
advisor, 2018).

2.3.4. Addis Mercato

It’s crowded, it’s chaotic, largest open air market in Africa but the Addis Mercato is so

incredibly entertaining and full of life and character tourism product of the city.

2.3.5. Entertainment and Event

At almost all in Addis Ababa; Fendika Azemari bet, Aliance Ethio-france’d Addis Ababa,
Ambassador cinema, Hager Fiker theater are some of the most important entertaining tourist
destinations in Addis Ababa city. Furthermore, city tourism potential of event; religious
Festivals such as Ethiopian Epiphany Mesgel festival. Sporting event Great Ethiopian run, 10
Km run are city tourism product of Addis Ababa. (Lonely planet)

2.4. Challenges of City Tourism

Tourism has been a popular agenda in urban policy for a long time, as a sector that was
comparatively easy to promote with little public investment necessary apart from reshaping
urban spaces and city marketing action. City tourism development must be sensitive to
potentially for wide ranges of local community interests in order to prevent the industry from
failing (Colomb, 2011). Many cities and communities around the world are now facing a number
of on-going challenges, some of which include rising traffic volume and congestion, diminishing
quality of life, urban sprawl and degradation of the natural environment, growing population,
polarization of economic development, increased greenhouse gas emissions, reduced budget et.
For the local government (Herget, 2015) and the major challenge is finding the way to maintain
the ecological balance in the area. Environmental protection and, thus, climate change
mitigation, requires significant financial resources, and can only be successful if sufficient,
permanent and stable sources of financing are ensured (Abrham,2015). Moreover, tourism
development in cities, a number of specific issues need to be addresses such as the conflicting
natures of various development options, traffic-related problems, especially in city centers, and
the excessive pressure placed on certain attractions, which could result in their degradation.
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Considering the existing spatial distribution of buildings and roads within a city, where only
minor interventions are possible in the majority of cases, in planning tourism development many
elements of the offer should be considered in accordance with the given variables (smolcic
jurdana and susilovic, 2006). In the city tourism there are different challenges and problems that
hinder cities tourism development: issues of safety and security; financial related problems;
negative attitude of the local people and tourist to tourism; low level of structural and facility
development; lack of trained manpower; poor performance of marketing campaign; and
discouraging policy and rules. These challenges can be classified from where they originally
come: internal from product producer or destinations themselves and outside the host or
producers which is from the guests and the stakeholders.

2.5. Characteristics of Urban Tourism

Urban tourism has the following main feature: rapidity (short stays), repetition of visits (greater
for cities perceived to represent a particular "way of life," less for cities with a single well-known
"attraction” or "must-see™), and “capriciousness™ (requiring cities to reinvent themselves to

match the ever-changing desires of visitors). (Antonella & Silvia, 2018).

2.6. Effects of Urban Tourism

Dynamic development of urban tourism is source of employment and growing incomes in the
urban areas as well as cause of cultural and social growth (increased quality of life, income
redistribution). However it brings also negative effects such as air pollution, noise and decreased
availability of the city Centre and attractions important to local inhabitants (parks, cultural and

recreational areas).

2.7. Theories of Urban Tourism

The city has long been a popular tourist destination and place of residence. An ancient city is a
gathering place for pilgrims, businessmen, political envoys, and adventurers, some of whom told
about the exotic wonders they encountered. The Industrial Revolution led to rapid population
growth in large European and American cities in the 19th and early 20th centuries. In the

industrial age, big cities are still performance and entertainment venues. In the 1980s, newly
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popular theories of postmodernism took the lead in examining the city as a site of spectacle and

consumption, focusing on the signifying qualities of the material landscape. (Barbara, 2017).

The Diamond Model: A theoretical framework for the sustainable tourism development. The
Diamond Model is a sustainable tourism model, a model that aims to provide objective criteria to
help organizations to take the necessary decisions about controlling the number of visitors of a
tourism destination or attraction in order to ensure an adequate development of the tourism

activity that does not jeopardize the future of the tourism product itself. (Ramon, 2019).

2.8. Impacts of Urban Tourism

According to Low (2002), urban tourism is quickly rising in all countries throughout the world.
It provides several advantages to the residents in a number of ways. Tourism's rise in cities has
resulted in economic, social, cultural, and environmental issues. They have both favorable and
unfavorable implications. Metropolitan tourism, according to Mak (2004), has a wide-ranging
economic influence on urban regions. Communities have a significant role in attracting more
tourists to their towns, which is a wonderful thing that benefits everyone. Tourism and society
are inseparable. More people come to visit the city when tourism grows, and they spend their
money on things like hotel, food, transportation, shopping, and so on. The positive influence of
urban tourism adds to the local economy's growth and the enhancement of people's living
standards. Various enterprises in the region, such as hotels, travel agencies, restaurants, and so
on, generate a large number of jobs. It also contributes to the improvement of transportation

infrastructure and the creation of several new business prospects in this sector.

On the other hand, it has a certain negative impact on the urban economy. Due to the high cost of
living, it is very difficult to live in such a place. Because of the city's seasonal tourism, this might
be a source of unemployment. Because of the enormous labor force, many are unable to earn the
minimum wage. (According to Theobald, (2004). When we talk about the environment, we're
talking about things like soil, water, air, flora, wildlife, and other limited resources, according to
Holden, (2008). Tourism and the environment are inseparable. Tourists visit towns to experience
the natural beauty of the area, such as the sea, beaches, and mountains.
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The Positive Effects of Urban Tourism are as Follows:
o All-natural environments entice visitors to visit urban areas.

e The city's authorities are working to improve the city's natural resources while also

improving its appearance.
The Negative Environmental Impact of the City is described as Follows:

e Increase all types of urban pollution e.g., Air pollution, noise distortion, and water
pollution.

o Natural land becomes a trading area; it is difficult to find scenery and natural beauty.

o Lack of natural resources, such as water,

According to Smith (2003), urban tourism also has a social impact on society. When a large
number of tourists come to a certain area, it will have a social impact on it. The development of
urban tourism not only attracts communities but also forces them to accept its culture and

standards.
The Positive Social and Cultural influences are as Follows:

It helps to improve the living standards of people. The city provides a lot of attractions and well-
managed infrastructure for tourism. Tourists of various ethnicities visit cities, and urban tourism
offers many resident opportunities, such as getting together with good and friendly people to
explore their knowledge of their countries or cities. Tourists promote historical sites and culture.
Due to urban tourism, the local community learns a lot of positive things, like knowledge about

the world, different languages and it helps people to understand different civilizations.
The Negative Impacts of Society and Culture:

e Some countries prohibit alcohol, but in many cases, people will do so, and the
consequences are negative.

« Italso indulges underage people in drinking.
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e It disturbs the family structure of the place.
e Many negative changes take place in values and customs.

o Crime, drug use, and prostitution all rise as a result of urban tourism.

2.9. Stakeholders and Urban Tourism

Any group or individual who can influence or is influenced by the achievement of the

organization's goals is referred to as a stakeholder (Freeman, 1984).

Tourism is a multi-stakeholder sector, with suppliers, government agencies, tourism market
intermediaries, NGOs. The public and tourists are jointly responsible for the competitiveness of
the destination (Azzopardi, 2011, quoted from Fathimath, 2015). As Fathimath (2015) points out,
each tourism destination’s success is dependent on the efforts of all stakeholders who contribute

to the overall tourism experience.

The first stage in involving stakeholders is to create a list of people who are interested (Byrd,
2007 as cited by Fathimath, 2015). National, regional and local governments, travel agencies and
tourism companies, including their associations, tourism financial institutions, tourism staff and
professionals, tourism consultants, tourism education and training centers, travelers, host
communities, and other juridical and natural people are among the stakeholders in tourism

development.

Customers, employees, local communities, suppliers and shareholders are the key groupings of
stakeholders, according to Friedman and Miles (2006). Other groups and individuals are also
considered stakeholders, including the media, the general public, business partners, academia,
competitors, NGOs, activists, governmental agencies, regulators, and policymakers (Friedman
and Miles, 2006).

Stakeholders from the public and private sectors, as well as local communities, play key roles in
the development and implementation of sustainable tourism development, according to Timur
and Getz (2008, as quoted by Fathimath, 2015). Although all stakeholders do not need to be
equally involved in the decision-making process, their interests must be identified and

understood (Donaldson and Preston, 1995).
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2.10. Perception of Stakeholders in Sustainable Urban Tourism

Sustainable tourism requires the joint efforts of various participants. From government agencies
to community groups in the destination, the tourism business has a diverse spectrum of interest
groups (Long 1997). The World Tourism Organization (WTQ) has identified three key partners
in the development of sustainable tourism. Specifically, the tourism sector, environmentalists,
and community/local governments (WTO, 1993). The tourism sector provides a variety of
tourism facilities and services that generate business possibilities, employment, income, and
foreign exchange. Long-term growth, profitability, and new business prospects are all priorities
for the sector.

The second partner provides the natural, cultural, and built (man-made) resources that the
tourism business relies on to attract visitors. These stakeholders are concerned with balancing the
nature and extent of tourism activities with the resources available. Residents, property owners
(who may or may not be residents), and local government authorities are all considered members
of the community. A government that is the public sector tourist development agent is concerned
with making the best use of resources in order to create jobs and safeguard natural resources. At
all levels, the public sector bears economic, social, and environmental obligations in the
development of tourism. (WTQO1993). Despite the fact that each stakeholder group has various
aims and interests in terms of sustainable tourism development, they all share. Some
sustainability goals, such as economic and socio-cultural sustainability, are shared by the
community and the tourism sector. The tourism sector and environmental supporters share
economic and resource sustainability aims, and citizens, government entities, and environmental

supporters share sustainable resource use and protection goals. (WT01993).

2.11. Sustainable Development

Sustainable development became a component of the continuous discussions over nature's
carrying capacity for human use, on the one hand, and global justice, on the other, that had been
going on since the late 1950s, during the 1980s.

The paper that officially announced the objective contains the most widely quoted definition of
sustainable development. The United Nations World Commission on Environment and
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Development puts forward that sustainable development is "our common future." "Sustainable
development is a development that meets current needs without compromising opportunities of
future generations to meet their own needs™ (United Nations World Commission on Environment
and Development,1987). However, the following supplement is often overlooked, making the
above definition too narrow. It has two key concepts: the concept of “’needs’’ especially the
basic needs of the world’s what priority should be given; and the idea of restrictions imposed by

technology and social conditions.

Therefore, the so-called original version of the concept of sustainable development contains two
basic aspects: ecological, economic and socially sustainable development. The first involves the
protection and maintenance of all major global and ecological life support systems. Whereas the
latter can be divided into two subcategories: Generational justice (that future generations should
have equal rights to support their basic needs) and justice at the local and global levels (everyone

should have the same rights today)

When applying the Sustainable Development Goals to any sector of society, the following
factors should be considered: the original and authoritative definition of the goal to prevent
major dilution and thus weakening of the concept. In addition, it’s also important to understand
the dangers of reducing the Sustainable Development goals to the local level, the focus tends to

be on the economic aspects and the issue of how to create tourism growth. (Aall & Koens, 2019).

2.12. Sustainable Development Goals (SDG) and Urban Tourism.

The United Nations (UN) General Assembly (UNGA) voted in September 2016 to adopt the
Sustainable Development Goals (SDG) as the global development agenda for the next 15 years,
or from 2017 to 2023, under the concept of "use of natural resources and sustainable use,
therefore, the world's development in the new era must have a sustainable balance of economic,

social, and environmental factors.".

The Sustainable Development Goals (SDGs), often known as global goals, are a set of 17
interconnected goals that are meant to serve as a "blueprint for a better and more sustainable

future for all.” The Sustainable Development Goals (SDGs) were established by the United
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Nations General Assembly in 2015 and will be accomplished by 2030. They are contained in a

United Nations resolution known as the 2030 Agenda, or simply the 2030 Agenda.

Although the goals are wide and interrelated, the Sustainable Development Goals (SDGs) were
made more "actionable” by a United Nations Resolution adopted by the General Assembly two
years later (July 6, 2017). The resolution specifies the particular goals for each aim as well as the
indicators that will be used to track their progress. Typically, the target year is between 2020 and

2030. There is no set deadline for several of the goals.

Many tools are available to measure and visualize the progress of attaining goals, making
monitoring easy. All of this is intended to make data more accessible and understandable. The
online version of SDG Tracker was released in June 2018 and contains data for all indicators.
Gender equality, education, and culture are just a few of the cross-cutting issues addressed by the
SDGs. The epidemic of COVID19 has had a significant impact on the 17 Sustainable
Development Goals set for 2020. Sustainable Development Goal 11 (SDG 11 or Global Goal 11)
is one of the 17 sustainable development objectives issued by the United Nations General
Assembly 2015. Make cities inclusive, safe, resilient, and sustainable,” says SDG 11. The 17
Sustainable Development Goals recognize that actions in one area have an impact on outcomes
in other areas, and that sustainable development requires coordination of social, economic, and
environmental goals. SDG 11 is made up of ten goals that must be met as part of the 2030

Agenda for Sustainable Development, which is measured using 15 indicators.

2.13. Sustainable Tourism

Sustainable tourism is a type of tourism that adheres to environmental standards. Sustainable
tourism is a type of tourism that aims to have a low impact regarding the environment and local
culture, and providing income and employment opportunities for local residents. The debate on
sustainable tourism began in 1993, when the United Nations World Tourism Organization
(UNWTO) offered its viewpoints on the topic of incorporating sustainable development into

tourism policy.

It was a reaction to previous advances in the industry, such as the rise of mass tourism and

commercial expansion, which has resulted in social, economic, and environmental issues. As a
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result, in the 1990s, the notion of sustainable tourism arose from a growing concern about
tourism's influence on destinations and their populations, which became a common issue in
tourism research. Sustainable tourism, according to the UNWTO, should take into account all of
the industry's current and future economic, social, and environmental implications, as well as the
requirements of tourists, the environment, and host communities. They go on to say that the three

pillars are as follows: (Carlo and Koens, 2019).

e Sustainable economic development -to ensure the prosperity of all levels of society and

ensure the profitability of all economic activities.

« Sustainable social development -respect human rights and provide equal opportunities for
everyone in the society. This requires focusing on poverty reduction and fair distribution of
benefits. Special attention is paid to the local communities that maintain and strengthen their
lives support the system, recognize and respect different cultures, and avoid all forms of
exploitation.

e Sustainable environmental development- protection and management of resources,
especially non-renewable or important resources. This requires measures to minimize air,
soil, and water pollution, and to protect biodiversity and natural heritage. Both the tourism

industry, tourism policy actors, and most tourism academics have.

Embraced this triple sustainable development concept. That is the concept of balancing
environmental, social, and economic development and treating them as concepts on par, even
though opinions on the content of the three pillars frequently differ. Also, the UNWTO definition
has been criticized by some tourism academics as being too broad and thus giving ground to
formulating the somewhat provocative question: If sustainable tourism is everything, maybe it is
nothing. This concept has been criticized because economic considerations surpass
environmental considerations rather than finding a balance between the three. Others point to a
lack of focus on socially sustainable development, arguing that sustainable tourism has
traditionally given more focus to environmentally sustainable development and economic
development. Dimensions of sustainable development and that sustainable development cease to

exist if one aspect upsets the equilibrium. Others are less optimistic about the possibility of
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reaching equilibrium or a state of equilibrium, as the development of sustainable tourism
involves tradeoff decisions that will skew the development in favor of certain aspects. (Carlo and
Koens, 2019).

2.14. Principles of Sustainable Tourism

Sustainable tourism covers all types/forms of tourism: conventional mass tourism, cultural
tourism, mountain tourism, seaside tourism, spa tourism, business tourism, medical tourism,
rural tourism, urban tourism, etc. Regardless of the type or tourism activities, they should take on
the principles of sustainable tourism. Tourism Concern, 1991 in association with the Worldwide

Fund for Nature (WWF) gives 10 principles for sustainable tourism. These are following as:

Using resources sustainably. The conservation and sustainable use of resources- natural, social
and cultural — is crucial and makes long-term business sense.

Reducing over-consumption and waste. Reduction of over-consumption and waste avoids the
costs of restoring long-term environmental damage and contributes to the quality of tourism.
Maintaining biodiversity. Maintaining and promoting natural, social and cultural diversity is
essential for long-term sustainable tourism and creates a resilient base for the industry.
Integrating tourism into planning. Tourism development which is integrated into a national
and local strategic planning framework and which undertake environmental impact assessments
increases the long-term viability of tourism.

Supporting local economies. Tourism that supports a wide range of local economic activities
and which takes environmental costs and values into account, both protects these economies and
avoids environmental damage.

Involving local communities. The full involvement of local communities in the tourism sector
not only benefits them and the environment in general but also improves the quality of the
tourism experience.

Consulting stakeholders and the public. Consulting between the tourism industry and local
communities, organizations and institutions are essential if they are to work alongside each other
and resolve potential conflicts of interest.

Training staff. Staff training which integrates sustainable tourism into work practices, along

with recruitment of personnel at all levels, improves the quality of the tourism product.
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Marketing tourism responsibly. Marketing that provides tourists with the full and responsible
information increases respect for the natural, social and cultural environments of destination
areas and enhances customer satisfaction.

Undertaking research. Ongoing research and monitoring by the industry using effective data
collection and analysis are essential to help solve problems and to bring benefits to destinations,

the industry, and consumers.

2.15. Sustainable urban Tourism

The concept of sustainable urban tourism is relatively new in the area of sustainable tourism.
Previously, urban tourism did not consider sustainable issues until the World Tourism
Organization introduced the indicator of sustainable development for tourism destinations since
then, most of the researches on sustainable tourism have focused on rural tourism and
community based tourism. Nevertheless, it is very important to bring the concept of sustainable

tourism to the urban area for long-term sustainability. (Koens and Carol, 2018).

2.16. Sustainable Tourism Development Indicators

Tourism, as a significant socioeconomic phenomenon, is distinguished by its size and dynamic

development, which results in numerous positive and indirect economic effects.

Sustainable tourism does not have a well-defined and commonly acknowledged concept.
"Manage all resources so that we can achieve economic, social and aesthetic goals while
sustaining cultural integrity, essential ecological processes, biological diversity, and life support

systems," according to one generally used definition. (Diamantis & Ladkin, 1999).

The goal of sustainable tourism is to improve inhabitants' quality of life and tourist experiences
while also supporting the ecological resources that underpin the tourism system. As a result,
attaining sustainable tourism is a continuous process that necessitates constant monitoring and
exposure, and, if necessary, take preventive and/or corrective action (UNEP, 2009). "One of the
challenges that occur when applying the concept of sustainability to tourism is that there is no
exact and acknowledged methodology for quantifying it," according to the report. Estimation of
indicators is one of the recently presented strategies for monitoring sustainability. (Mowforth and
Munt, 1998).
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An indicator is something that helps you comprehend where you are, which direction you are
travelling, and how far you are from your desired destination. In this view, it "measures the
existence or severity of existing problems, signals of future conditions or problems, and a risk
measure," as well as the possible need for action and a way to track the outcomes of our efforts.”
(Griffin et al.).

However, indicators for sustainable tourism must meet the following criteria in order to be
useful: ease of interpretation, verifiability, and replication, specificity, timeliness, transparency,
relevance, and scientifically well-roundedness, availability, meaning, freshness, sensitivity,
reliability, comparability, and normativity. Sustainable tourism indicators can be found at the
national, regional, and destination levels, and they include socio-cultural, economic, and

environmental aspects (Ceron, 2003; Gebhard et al., 2007).
2.17. Factors affecting Sustainable Urban Tourism

Sustainable urban tourism refers to the long-term viability of a city's economic, socio-cultural,
and environmental resources. Intergenerational equity (social, geographic, and administrative),
protection of the natural environment (considering bearing capacity), minimal use of
unsustainable resources, economic recovery and diversity, a self-confident society, individual
welfare, and fulfillment are the primary factors that influence the sustainability of urban areas.
Sustainability is a development approach for urban tourism development that delivers bilateral
Benefit local communities, local tourism companies and tourism welfare. (Timur & Getz, 2009;
Van der Borg, 1992).

Sustainable tourism development includes the possibility for cross-cultural communication and
social tolerance, as well as the participation and contribution of all parties involved (Wilson,
Fesenmaier, Fesenmaier, & Van Es, 2001).

Sustainable tourism's goal is to maintain customer happiness while also providing travelers with
a unique experience in raising sustainability awareness and supporting sustainable tourism

practices (UNWTO, 2010). It also tries to help with the necessities of tourism destinations.

Reduce inequity and absolute poverty in touristic regions; accelerate national, regional, and local

economic growth that is evenly dispersed across social strata; achieve all goals without

21



compromising; and, lastly, meet the demands of future generations. A tourism venture that fails

to meet the industry's basic needs and fulfill its objectives is unsustainable (Tosun, 2001).

Some success characteristics are essential to bringing out the capacity and capability of that place
to explain why tourism practices have been successful or failed in that location and design an
efficient tourism plan (Rainisto, 2003). Baker & Cameron, 2008; Ortigueira & Goémez-
Selemeneva, 2012) define success as a factor that the tourism industry must consider while

developing strategy.

Attractions, promotion, tourism infrastructure, services, and hospitality, according to Gunn
(1994), all have an impact on tourism development. The qualities and scale of society and the
local business economy, as well as cultural heritage, landscape, leadership, and collaborations,
and regional aspects that form a distinct image, all play a role in tourist growth, according to
Law (2002).

Wilson et al., (2001) examined the success of urban tourism in terms of strategic planning, local
government support, cooperation, technical support and information for tourism marketing and
development, and a complete tourism package. Accessibility, a stunning display of products and
services, the quality of guest experiences, and local community support are all factors that

attribute to the tourist region's success Bornhorst et al., (2010).

2.18. Review of Empirical Literature
Many studies of empirical literature have been conducted in relation to sustainable tourism

development were discussed as follow:

Chen and Chen (2011) argued that infrastructure in general and tourism infrastructure, in particular,

are in many cases, factors determining the success or failure of regional economic development.

Tsung (2013) shows that strong communication and community participation are important factors
that affect the level of support for sustainable tourism development. Greg and Derek (2000) also agree
with this view and emphasize the great contribution of local communities to sustainable tourism;
without local communities, sustainable tourism cannot be guaranteed unless sustainable tourism also
benefits local communities. Therefore, the development of sustainable tourism is in a dialectical

relationship with local communities.
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Maia et al. (2005) (2005) argues that tourism is one of the industries that require the active
participation of travel companies to diversify tourism products and services to meet the growing

demand for new tourism.

Seljan and Donald (2009) studied the concept of sustainable tourism in cities and towns and it has
been shown that there are important similarities and differences between the participants (municipal
government, tourism, environmental departments), in particular, the views of different participants

have a major impact on the development of sustainable tourism in urban areas.

Lisa (2012) argues that local governments or agencies need to be more responsible and involved in the
planning and development of tourist destinations. Studies have shown that local governments should
promote sustainable tourism and the lack of powerful leadership from industries, top-down directives
from state and federal governments, power struggles, and the lack of participation of the local
community have contributed to the prevention and inhibition toward the development of sustainable

tourism.

Muhammet et al. (2010 also shows that the complex political system and power structure in society

are important factors in planning and implementing sustainable tourism policies.

Hollier and Lanquar (1996) argues that to develop sustainable tourism, countries need to establish
efficient tourism transportation systems., Improve public facilities in tourist attractions, increase
support for tourist attractions in severe weather, and formulate reasonable price policies in peak and

off-season, the scope of tourism activities should be targeted at specific customer groups.

Machado (2003) argues that the form of tourism can meet the current needs of tourists, tourism,
and residents, but does not affect the skills needed to meet the needs of future generations.
Tourism is economically viable, but it will not destroy any resources in the future. Tourism is
particularly dependent on the environment and social structure of local communities. Through
the theoretical basis, the authors synthesize the content of sustainable tourism development

including 3 components: Economic, Culture-Society and, Environment.

There are many studies on sustainable tourism development. Jahan and Rahman (2016) have
discovered that the main factors affecting sustainable tourism in Bangladesh include: Purchase
incentives; Support services; quality of service; the impact of sustainable tourism; the level of

responsibility of participating in the local people and related departments; natural resources and
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the environment; the knowledge and caution of tourists. However, Tuan and Rajagopal (2019)
defined factor scales and constructed observable variables. For each factor: Economic factors;

Social factors; Environmental factors; element of sustainable tourism development.

2.19. Conceptual Framework of the Study
As mentioned in the empirical literature there are several variables or factors that affect the

development of sustainable tourism, including macro and micro factors, such as local governments,
local communities, tourism companies, tourism infrastructure, stakeholder awareness, tourism
business environment, and various products and services that support the tourism industry in the
author research, these elements are also used to construct economic, social and environmental
solutions. Therefore sustainable urban tourism is a dependent variable that pertains to the
sustainability of economic, socio-cultural, and environmental resources within cities (Long,

1997). Therefore, the below figure portrays sustainable urban tourism in urban destinations.

SUSTAINABLE URBAN TOURISM

o To find new sources of income
(diversification of the economy)

* To boost economic activity and
growth in rural arear

* To encourage outside investment
in infrastructure

¢ To support local economies

 To increase employment
opportunities

 To increase market for local
producers

ECONOMIC
DIMENSION

\
[ ENVIRONMENTAL |
DIMENSION 4

» To manage natural arear

 To maintain and enhance
natural and cultural heritage

¢ To reduce over-consumption
and waste

* To promote scientific research

¢ To ensure a satisfying and rewarding

* To ensure stakeholders participation
in decision-making

 To promote intra- and inter-
generational equity

* To respect local communities

 To improve the quality of life for
local communities

* To promote scientific research

¢ To improve understanding among
tourists and locals

. Sustainable urban tourism development

1” Economy based on the local community
2” Integration economy/environment
3” Conservation with equity

Figure 1. Conceptual Framework of the Study

(Sources: adopted from White et al and Sanagustin et al, 2019)
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2.20. Research Hypotheses

Based on the review of theoretical and empirical studies the following Hypotheses were

formulated:

Hypotheses 1: There is a significant association between Economic dimension and Tourism

sustainability.

Hypotheses 2: There is a significant association between Environment dimension and Tourism

sustainability.

Hypotheses 3: There is a significant association between Socio-Cultural dimension and Tourism

sustainability.
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CHAPTER THREE

METHODOLOGY OF THE STUDY

3.1. Description of the Study area

Addis Ababa was the last imperial capital of Ethiopia and the capital of modern Ethiopia. Addis
Ababa came into existence in 1886. The history of Addis Ababa formally begins with the
founding of the city in the 19th century by Ethiopian Emperor Menelik Il and his
wife Empress Taytu Betul. Prior to the establishment of present-day Addis Ababa, the location
was called Finfinne in the Oromo language, which attests the presence of hot springs. The area
was inhabited by various Oromo clans. In 1892, Emperor Menilek 11 (1889-1913) designated it
as the capital when the palace was built here. In 1896, the nobles began to build permanent
houses in the new capital. Because of its historical, diplomatic, and political importance on the
African continent it is also called the “Diplomatic Capital of Africa”. It is the seat of the
headquarters of the African Union (AU) and the United Nations Economic Commission for
Africa (UN-ECA). In addition to this, the city is also the seat of embassies and heads of
diplomatic missions, different international, regional, and sub-regional organizations, and several

international Non-governmental organizations (Hiruy, 2003).

Located at the foot of Entoto Mountain at 2,355 meters above sea level, it is the third highest
capital in the world. It is located in the geographic center of the country at an altitude ranging
from 2120 meters in the Akaki Kaliti sub-city to 3200 meters at Entoto hill in the Gullele sub-
city. Although it is relatively close to the equator, the high altitude helps to enjoy Addis Ababa a
mild and hospitable tropical highland climate with an average temperature of 16 centigrade.
Taken together, these mountains often change Addis Ababa climatic conditions, making it easier

for tourists to see the sights.

The main rainy season lasts from June to mid-September, and both day and night are cool due in
part its presence significant cloud cover. The average annual rainfall is 1,160 mm, of which
about 80% falls between June and September, with July and August being the wettest. The
hottest and driest months are usually April and May, with comfortable warm or hot days and
cool nights. From March to mid-April, the rainfall period is relatively short, which is

characterized by relatively cool nights and warm days during the day. Moreover, Addis Ababa is
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found within a temperature zone known as "Weina Dega. (World Metrological Organization,
2019).
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Figure. 1 Map of the study area
Source: Shape file from Ethiopian Mapping Agency, 2018.

3.2. Justification for the Selection of the Study Area

The city was chosen for the study because Addis Ababa city is the gateway to Ethiopia's unique
historical and natural landscapes, as well as its cultural diversity; the city serves as a mosaic of
various cultures and nationalities; it is the only gateway to an international flight in Ethiopia, as
well as the seat of the tourism business and experts. Moreover, tourists are obliged to stay in the
city at least for one night. Therefore, there will be a high level of understanding of the impacts
that tourism has brought. In addition, the city embraces almost half of the elite population of the
whole country; therefore, this city is a potential place to understand the current status of

sustainable urban tourism and its challenges.

3.3. Research Design and Methodology

The nature of this research is descriptive and it is designed to obtain the required information.
This design describes variables based on field-generated data and literature reviews. According
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to Burns (2000), the research design allows a comprehensive statement of the target group and
inspection variables can also analyze to create new results about phenomena.. Qualitative and
Quantitative research methods are used to illustrate research goals and collect relevant data. The
research used a quantitative approach to examine stakeholders’ level of awareness and
perception of sustainable urban tourism, and used close-ended questionnaires. Furthermore, for
qualitative analysis, open-ended questionnaires were used to investigate the status and challenges

of sustainable urban tourism in Addis Ababa.

3.4. Target Population of the Study

The target group of the study is stakeholders of the tourism industry in Addis Ababa city. It
included 100 stakeholders who reside in the city. Tourism organizations, organizers, and experts
from the Federal Ministry of Culture and Tourism and Addis Ababa City Administration's
Culture, Art, and Tourism Bureau. The specific number of those respondents respective to their

organization is discussed in the table below.

Table 1. Summary of Total Sample Size in the Study Area

Name of the organization Sampling Sample Research | Data analysis
technique selected tools method
Quantitative
Federal Ministry of Culture and | purposive 25 8L o
w
(35
Tourism o %‘ c
s 5 S
Addis Ababa Administration | purposive 25 S S
= — (5]
Culture, Art and Tourism % S 8
=3 s 2
Bureau = s ° B
g S s =
Ethiopian Tourism Organization | purposive 4 S - 2 g
A = |5 g
Authority for Research and | purposive 16 = s £ 3
conservation of cultural heritage _c% 2 = E-;
= C
Ethiopian ~ Tour  Operators | purposive 5 §_ 2 [
- ) 3 8 5
Association L I 5
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Ethiopian tourist guide | purposive 4
Association

National tour operator purposive 5
Balhageru tour and travel purposive 3
Puagmen tour and travel | purposive 5
operator

Hassen tour and travel purposive 4
Anini tour and travel purposive 4

Total sample size = 100

Source: Own constructed 2021.

3.5. Sample and Sampling Procedures

Sampling is a procedure that uses a small number of units of a given population as a basis for
concluding the whole population (Zikmund, 1997). It is an important method for increasing the
validity of the collected data, as well as ensuring the sample is representative of the population.
The study was conducted in small and manageable size due to a limited financial budget and

time constraints.

It is very difficult to include all stakeholders working in the tourism industry. As a result,
purposive sampling techniques were employed to select the required total of 100 respondents.
Use quantitative and qualitative research methods to distribute and analyze close and open ended

questionnaires.

3.6. Data Source and Collection Method

Both primary and secondary data were used as main sources of information for the study. The
primary source of data were gathered through questionnaire survey (both open and close-ended).
In the case of a secondary source, the study used internet as a basic source of reference materials,
policy documents, reports, plans, and programs related to sustainable urban tourism, Documents
prepared by different authorized offices, leaders, or experts, researchers and literature review

related to the study were also taken to strengthen the framework study.
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The questionnaire was framed mainly via close -ended questions in order to make it easy to rate
the respondents and to save their time. Moreover, some open- ended questions were also used to
understand the perception of the stakeholders. Structured questionnaires were also prepared in
English were distributed. The questionnaires have three parts: The first part of the questionnaire
was about the general information of respondents, part two includes awareness related questions,
part three attempted to assess factors that affect sustainable urban tourism (see the details in

Appendix section).

3.7. Reliability and Validity of Data

Reliability in quantitative studies can be defined as the extent to which test scores are accurate,
consistent or stable (Struwig & Stead, 2001). Taking into consideration that McMillan and
Schumacher (2006) cited in (Tichaawa & Mhlanga, 2015), the use of the Cronbach a coefficient
as being the most appropriate method for examining the reliability of survey research where a
range of possible answers exists, and there is not only a choice between two items (Brida,
Disegna & Osti, 2014).

Ng (2017) conducted a study on Macao residents™ perceptions of the impact of tourism on
quality of life. In addition, Muresan et al (2016) conducted a study on Stakeholders' perceptions
& attitudes towards tourism development in a mature destination, revealed that Cronbach*s alpha
reliability coefficient was computed to evaluate the internal consistency of each component. An

acceptable reliability coefficient is higher than 0.7.

Therefore, the student researcher has adopted a reliable and valid measurement scale in order to
measure sustainable urban tourism dimensions the scale has 23 items divided into three
dimensions namely economic, environmental and socio-cultural. The Cronbach alpha coefficient

for each of these dimensions is higher than 0.7.

3.8. Data Processing and Analysis

Data analysis is the process of evaluating data using analysis and logical reasoning to examine
each component of the data obtained. Data has been collected from various sources and analyzed
to draw conclusions. The qualitative data which was gathered through open-ended questionnaires
and secondary data review was narrated. The quantitative data were analyzed with the help of the
Statistical Package for Social Science (SPSS version 21.).
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The methods of data analysis for quantitative data were: In analyzing quantitative data, both
descriptive and inferential statistics were employed. Frequency, percentage, and average mean
are taken from descriptive statistics, and data is presented, organized, and analyzed by using
frequency and cross-tabulation tables. Whereas inferential statistics like ordinal regression
analysis are used to analyze what explanatory variables had more effect on the dependent
variable and choose the link functions that would be good to fit the model. The 5 points Likert
scale survey questionnaire with 23 items consisted of the stakeholder’s perception towards
sustainable urban tourism impacts on the three dimensions (Economic, Environmental and
Socio-cultural). And five socio-demographic variables such as gender, age, occupation, income,
and education levels were taken as independent variables whereas tourism sustainability was

taken as a dependent variable.

3.9. Ethical Consideration

The study used different mechanisms to collect the desired data from respondent’s .To cheek the
willingness of the respondents, the researcher used polite and warm greeting, showing the permit
letter issued by the University. Moreover, to maintain the confidentiality of the information
provided by the respondents, the respondents were instructed not to write their names on the
questionnaire and assured of that the responses would be used only for academic purpose.

The researcher was not biased with the interest of respondents by modifying or excluding their
ideas. Secondary sources or any written document used for the study were also fully
acknowledged and paraphrased.

Moreover, all sources cited in this study were duly acknowledged and incorporated in the
reference section. Over all, the researcher followed the professional code of ethics while

conducting the study.
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CHAPTER FOUR

RESULTS AND DISCUSSION

4.1. Characteristics of Respondents

A total of 100 survey questionnaires were distributed to current stakeholders who work in the tourism
industry in Addis Ababa City. From a total of 100 distributed questionnaires, 100 were analyzed in this
study. Table 4.1. Shows the demographic characteristics of the stakeholders in Addis Ababa city that
comprise the study sample. Among the selected one hundred sample respondents, (65%) of them were
male respondents, whereas (35%) were females. The sample comprises 54% of the respondents aged

between 30 and 39 years, and 34% of the respondents were aged between 20-29 years.

Table 4.1 .Demographic Characteristics of respondents

4.1 Demographic Characteristics (Gender and Age)
Variable  Frequency Percent Valid Percent Cumulative

Percent

Male 65 65.0 65.0 65.0
Female 35 35.0 35.0 100.0
Total 100 100.0 100.0

20-29 34 34.0 34.0 34.0
30-39 54 54.0 54.0 88.0
40-49 7 7.0 7.0 95.0
50-59 5 5.0 5.0 100.0
Total 100 100.0 100.0

Source: Researchers survey, 2021.

4.2. Economic characteristics
Table 4.2. Shows the economic characteristics of the respondents. The majority of respondents

(67%) earn a monthly income of 5001 to 10,000 Ethiopian Birr, while 23% earn a monthly
income of 1001 to 5,000 Birr. The sample also includes the occupation of the respondents: 70%
are civil servants and 27% are private sector (tourism-related businesses), 2% were in non-

governmental organizations (NGOs), and 1% were in other categories.
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4.2 Income of the respondents

Variable Frequency Percent Valid Percent Cumulative
Percent
1001-5000 23 23.0 23.0 23.0
5001-10000 67 67.0 67.0 90.0
>10000 10 10.0 10.0 100.0
Total 100 100.0 100.0

Source: Researchers survey, 2021.

4.2 Occupation of the respondents

Variable Frequency Percent Valid Percent Cumulative
Percent
Public servant 70 70.0 70.0 70.0
Private 27 27.0 27.0 97.0
NGO 2 2.0 2.0 99.0
Other specify 1 1.0 1.0 100.0
Total 100 100.0 100.0

Source: Researchers survey, 2021.

4.3. Social characteristics (Education)
Table 4.3 shows the social characteristics of the respondents. Accordingly, most of the

4.3. Social characteristics (Education) of the respondents

respondents were employed and university graduates. A large percentage of respondents (67%)
have a BA/BSC degree while approximately (30%) have MBA/MSC degree. According to the

sample data, the tourism industry is becoming occupied by more tourism professionals than ever

Variable Frequency Percent Valid Percent Cumulative
Percent
Diploma 2 2.0 2.0 2.0
BA/BSC 67 67.0 67.0 69.0
MBA/MSC 30 30.0 30.0 99.0
PhD 1 1.0 1.0 100.0
Total 100 100.0 100.0

Source: Researchers survey, 2021.
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4.4. The Determining Factors for Sustainable Urban Tourism in Addis Ababa
The effectiveness of sustainable urban tourism depends on the sustainability of its economic,
environmental and socio-cultural resources. This section aims to identify the most important
determining factors for sustainable urban tourism development. Such as tourism infrastructure,
tourism marketing promotion, human capital and resources , tourist safety and security , tourism
support service and infrastructure , information and communication technology, environmental
conservation , policy regulation and institutional framework , tourism research development and
tourism development financing. These factors can be incorporated directly in the three

dimensions of sustainable urban tourism

4.5. Barriers for Sustainable Urban Tourism in Addis Ababa

In the city tourism there are different challenges and problems that hinder cities tourism
development. The city of Addis Ababa offers great opportunities such as rich and diverse
cultures and cultural legacy, rapid economic growth and significant urban expansion. At the
same time, it faces challenges. Close-ended and open-ended questionnaires were developed to
elicit information from respondents about whether there are challenges or no challenges to
maintaining sustainable urban tourism in Addis Ababa. According to the above statement (99%)
of the respondents agreed that there is challenge while (1%) of the respondent reactions was no
challenge. The challenges mentioned were The narrow range of extant tourism products, lack of
effective marketing strategies, human resource capacity dearth, lack of research to inform
tourism growth and development, weak institutional and legislative frameworks, industry quality
and standards issues, insufficient tourism and support infrastructure, uncoordinated and
fragmented tourism planning and development both at the national and regional levels. The
scarcity of goods and services are the economic challenges, ICT infrastructure factor determining
demand and shaping the success of a city tour business, lack of adequate professional trained
man power , the issue of crime and theft is the major threat facing of the city tourism, pollution
and sanitation are challenges that face the development of city tourism in Addis Ababa, the
absence of a maintenance measurement method is an issue of urban tourism, less coordination
and participation among the stakeholders in tourism development and the activity done to aware
them about city's tourism product is poor and there is no enough promotion on the tourism
products of Addis Ababa.
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Poor sanitation conditions in smaller hotels and restaurants; mismanagement and/or neglect of
existing tourist destinations; lack of trained manpower in the tourist corridor; and lack of strict
control and regulation of tourist-related infrastructure and services. Underdeveloped transport
and communication networks have problems with their accommodation and lodging facilities the
government and the private sector as partners face the challenge of jointly managing the urban

tourism industry.

4.6. Awareness of Stakeholders towards Sustainable Urban Tourism

According to Butler (1999), the problem with sustainable tourism development is that it is
difficult to clarify the meaning of words and that we are unable to focus on a destination's weak
points. The meaning of sustainable tourism development is rarely heard by local community and
sometimes that can be misunderstood by both local community and other stakeholders. Before
asking about sustainable urban tourism, this study attempted to learn about the respondents'
concept regarding urban tourism, and as a result, close-ended and open-ended questionnaires
were developed. Accordingly (83%) of the respondents had the concept of urban tourism, while
17% of the respondents did not have the concept of urban tourism. The researcher tried to
identify from where they got the concept based on this (78%) obtain information about urban
tourism through education, while a significant number (17%) and 5%, respectively, obtain the

concept through personal experience and from the mass media.

Based on the survey conducted open-ended questionnaire tourism opportunities of the city was
generally graded as an upright, the under mentioned opportunities are forwarded on the basis of
the data gained from respondents; to promote peace and security level of country that will help to
build the image of the country, the capital city of Addis Ababa the home of nation and
nationalities; also do the place different foreigners as diplomatic capital of Africa which called
“museum of living people”. Since, own observation also for the next three or four years for the
tourism development of Addis Ababa upright significantly the status of urban tourism.
“Government attention to urban development these days is ever greater, which is an opportunity
for urban tourism development in Addis Ababa. Addis Ababa will have more urban tourism

destinations in the future as urbanization spreads throughout the country.
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Firstly, “The New pilot River side project initiated by Ethiopian Prime Minister Abiy Ahmed
(PhD); “convert river banks of the city into public parks and green spaces “is the first
outstanding concept for the opportunities of tourism product of Addis Ababa. This chances and
opportunities stays and significant for the residence of Addis, stakeholders, even for African
people. Hereafter, the project implemented on 50 hectares of land with 2.5 billion birr allocated
budget, to be completed within a year. Succeeding suit will be the grand project covering a
distance of 56 kilometers. Believe or not the river banks of the city; new chapter and era for
tourism development of the city as well as for Ethiopia” (Embassy of Ethiopia in Brussels and
reporter, 2019).

Secondly, 360,000 sg. master plan provides a unique lifestyle, hospitality, retail, commercial and
leisure elements offering within a single integrated community in the center of Addis Ababa, La
Gare; One of the future and opportunities of tourism products of urban tourism. Thus, the
government of Ethiopia, in partnership with Eagle Hills (Project consolidates). Since, after
completed La Gare serves as a new commercial hub for the city and dynamic downtown of Addis
Ababa (Addis Ababa city municipality, 2019).

Thirdly, the brainchild of Prime Minister Abiy Ahmed Unity Park (Andenet Park) was
constructed on a 40- hectares National Palace compound at the heart of the city, The Unity Park
sprawling 20 hectares; comprising of historical buildings where both imperial and Marxist
governments passed decisions that affected millions of Ethiopians. The palace was constructed
as part of the founding of the city of Addis Ababa in 1887 by Emperor Menelik and his influential
wife Empress Taitu, Emperor Haileselassie I, Marxist former President Mengistu Hailemariam,
Ethiopian-style ethnic federalist former prime ministers Meles Zenawi, Hailemariam Desalegn
and now the reformist and progressive Prime Minister Abiy Ahmed. Ultimately Unity Park also
includes a spacious green area including a botanical garden, a zoo where primates and endemic
black-mane lions will roam among 300 individual animals of 46 species, to be watched from an
artistic tunnel with grass portions for viewing. Finally, the PM said “Unity Park symbolizes our
ability to come together for a common goal and cross the finish line by creating exquisite lasting
prints of our collective worth, “unity park was one and the most powerful opportunities of city

tourism development in the next revolution of tourism industry in Addis Ababa.(PM office, 2019).
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Seldjan and Donald (2009) examined the concept of sustainable tourism in urban destinations and
showed that there are important similarities and differences between stakeholders (Governments,
tourism clusters, environmental services), especially the views of different participants, have a
significant impact. Based on the above statement, the impression of the respondents, from the survey
(70%) of the respondents were somewhat familiar with sustainable urban tourism, while (27%)
of the respondents were very familiar and (3%) of the respondents were unfamiliar with the
concept of sustainable urban tourism. And (70%) of the respondents obtained the concept
regarding sustainable urban tourism from education, whereas a significant number of
respondents got the concept through personal observation (22%) and from the mass media (8%),

respectively.

4.7. The Participation of Stakeholders in Sustainable Urban Tourism

To achieve more sustainable development, many people advocate the key role of participation of
Stakeholders at all stages of development from policy formulation to project implementation.
Accordingly weather their organization or sector has a plan or not on sustainable urban tourism
and weather they involve or not in the planning, and the participation of stakeholders in the
design, implementation, revision and evaluation of one or more sustainable urban tourism
management plans. As a result (64%) of the respondents have a sustainable urban tourism plan,
while 36% of the respondents have no plan. (65%) of respondents were not involved in
sustainable urban tourism planning, whereas 35% were involved. (17%) of the respondents have
participated in the design of one or more sustainable urban tourism management plans, while
83% of the respondents have not participated in the design of one or more sustainable urban
tourism management plans. (16%) of the respondents have participated in the implementation of
one or more sustainable urban tourism management plans, while (84) percent of the respondents
have not participated in the implementation of one or more sustainable urban tourism
management plans. (12%) of the respondents have participated in the revision of one or more
sustainable urban tourism management plans while (88) of the respondents have not participated
in the revision of one or more sustainable urban tourism management. (14%) of the respondents
have participated in the evaluation of one or more sustainable urban tourism management plans
while (86) percent of the respondents have not participated in the evaluation of one or more

sustainable urban tourism management plans.
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4.8. Indication of the Impact of Sustainable Urban Tourism.

The economic, socio-cultural, and environmental impacts of urban tourism are multifaceted, and
they can be direct or indirect, positive or negative. Tourism can have an impact on
demographics, social structures and relationships, economic activities, social values, attitudes,
cultural life, the built environment and land use, environmental resources, natural ecosystems,
and cultural heritage. Generally speaking, as explained by Mason (2008), the impact of tourism

can be positive or beneficial, or negative or detrimental.

The researchers attempted to identify the respondents' information on their organizations or
sectors have or have not produced or compiled data on the positive and negative impacts of
sustainable urban tourism, and thus close-ended and open-ended questionnaires were developed.
On this basis (75%) of respondents have information, and (25%) of respondents have no
information indicating that their organization/department has prepared or collected information
on the positive impact of urban tourism. Whereas (35%) of the respondents have information,
(65%) have no information on their organization or sector produced or compiled information on
Negative impacts of urban tourism. No explanation asked for the Yes or No response they gave.
According to the survey, respondents evaluated the overall impact of sustainable tourism
development in Addis Ababa. (63%) of the respondents have a positive perception (29%) of the
respondents have Neutral. While 8% of respondents were Negative perception.

4.9. Reliability Analysis for Sustainable Urban Tourism
The Cronbach Alpha test was applied to determine the reliability of the data collection

instruments used to gather data. The Cronbach Alpha values for the attributes of sustainable
urban tourism in three dimension were 0.84, 0.82 and 0.74 respectively. The details of the test
value are found in the appendices section. Therefore, the study considered each of the variables
for further investigation, and the result of the scale was found to be internally reliable as the

values exceeded the minimum standard of 0.70.
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Tablel: Reliability Coefficient for Sustainable Urban Tourism

Dimension of Sustainable Urban | Number of attributes Cranach’s alpha value
Tourism
Economic 9 0.81
Environmental 6 0.82
Socio-Cultural 8 0.74
Total 23
Overall reliability analysis 0.83
Source: Researchers survey, 2021.

4.10. Economic, Environmental, and Socio-Cultural Impacts of Tourism

Stakeholder’s perception.

The Tourism Impact Perception Scale is made up the elements of previous studies on residents’

attitudes; and new elements in the literature on tourism impacts. Within this section, particular

attention is given to examining the perceptions of the respondents about the potential economic,

environmental, and socio-cultural impacts of tourism. In this research, the aggregate mean score

for perceived economic impact is 4.38. Table 1 shows the economic impact of urban tourism as

perceived by respondents

Table 1: Stakeholders’ Perceptions of Urban Tourism Economic Impacts.

Perception on Respondents response

Economic

impacts of urban | 2 =

tourism S5 5 >3/ 8 | = > 5 °8s
S5 € 9 25 5 o ) 2 g 2 TS
o c g cE2 2 = i} S O | —= ° < -8 ©
°© 8 €22 |3 |5 |£E5|& |22|83
1B ha| o Z < h<| 8 F= | »ho
Frequency 1 1 16 72 10 100 | 3.89 | 0.6178

Urban tourism

has a positive Percent 10 | 10 | 16.0 | 720 | 10.0 | 100

impact on income

generation
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Tourism attracts Frequency 7 3 5 34 51 100 419 | 1.1343
more investments
to the city
percent 70 | 3.0 | 50 | 34.0| 51.0 | 100
Tourism attracts Frequency 1 5 8 46 40 100 419 | 0.8610
more spending to
the city percent 1.0 | 5.0 | 80 | 46.0 | 40.0 | 100
The living Frequency - 12 16 44 28 100 | 3.88 | 0.9564
standard increase
more rapidly
because of percent - 12.0 | 16.0 | 44.0 | 28.0 | 100
tourism revenues
Tourism causes Frequency 1 8 31 35 25 100 3.74 | 0.9574
an increase in the
price of land,
foods/increase in | Percent 1.0 | 8.0 | 31.0 | 35.0 | 25.0 | 100
the cost of living
Tourism creates Frequency 4 2 4 48 42 100 | 4.22 | 0.9274
new markets for
local products = cent 40 | 20 | 40 | 480 | 420 | 100
Tourism has Frequency - 1 3 37 59 100 | 4.46 | 0.7023
created jobs in the
city
percent - 1.0 | 3.0 | 37.0 | 59.0 | 100
Tourism isgood | Frequency - 1 13 35 51 100 | 4.36 | 0.7456
for communities
economic percent - 1.0 | 13.0 | 35.0 | 51.0 | 100
developments
The quality of Frequency 1 11 25 48 15 100 | 3.65 | 0.9031
service in Addis
Ababa city Is percent 1.0 | 11.0 | 25.0 | 48.0 | 15.0 | 100

better due to more
tourism

Source: Researchers survey, 2021.

According to tablel, 78% of respondents strongly agreed or agreed that urban tourism has a

positive impact on income generation, while 2% of respondents do not believe that urban tourism

has a positive impact on income generation, and 16.0% were neutral. Furthermore, respondents

perceived urban tourism to have a positive impact on income generation, according to the mean

result (M=3.89).
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According to table 1, (85%) of the respondents were familiar with the fact that tourism attracts
more investment in the city, whereas 10% of the respondents disagreed and an insignificant
number of respondents (5%) were neutral in their response. Besides the mean result of (M=4.19)
revealed that the respondents agreed with investment attraction to the city due to tourism

development.

According to table 1, (86%) of the respondents strongly agreed or agreed that tourism attracts
people to the city. Whereas 6 % of the respondents disagree with the statement. (8%) of
respondents were neutral in their responses. Furthermore, the average result (M=4.19) revealed

that the statement was agreed upon by the majority of respondents.

According to tablel, (72%) of the respondents strongly agreed or agreed that living standards are
increasing because of tourism. Whereas 12% of respondents disagreed and (16%) responded
neutrally. Furthermore, the average result is (M=3.88).

According to tablel, (60%) of the respondents strongly agreed or agreed that tourism causes an
increase in the price of land, food, or an increase in the cost of living in the city. (9%) of the
respondents disagreed and (31%) were neutral in their response. Furthermore, the mean result is
(M=3.74) revealed that tourism raises the price of land, food, or raises the price and cost of living

in the city.

According to tablel, (90%) of the respondents strongly agreed or agreed that tourism creates new
markets for local products (6%) of the respondents disagreed and (4%) were neutral in their
response. Furthermore, the meaning result (M=4.22) Shows that tourism has created a new

market for local products in the city.

According to tablel, (96%) of respondents strongly agreed or agreed that tourism has created
jobs in the city, while (1%) disagreed and (4%) were neutral. Furthermore, the outcome

(M=4.46) revealed that tourism has created jobs in the city.

According to tablel, (86%) of the respondents strongly agreed or agreed that tourism is good for
community economic development. (1%) of the respondents disagreed and (31%) were neutral in
their response. Furthermore, the mean result (M=4.36) Shows that tourism is conducive to the

economic development of the city.
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According to tablel, (63%) of the respondents strongly agreed or agreed that the quality of
service in Addis Ababa city is better due to more tourism. 12% of the respondents disagreed and
(25%) were neutral in their response. Furthermore, the aggregate mean result for perceived
economic impact is (M=3.65).

Environmental Impact

Research has determined the positive and negative effects of tourism on the environment (Burns
and Holden, 1995). The environment is one of the main domains in which residents should
assess the potential effects of tourism before they decide to embrace or reject it. According to
Kuvan and Akan, residents tend to develop more sensitivity to problems related to the
environment than to the other negative impacts of tourism. The focus on the environmental
impacts of tourism has lagged behind that of the economic and social impacts of tourism (Kuvan
& Akan, 2005). Kuvan and Akan (2005) describe the interest in investigations into community
attitudes towards tourism and its impact on the natural environment as being important at a time
when ecological problems, such as pollution, depletion of natural resources, and deforestation,
are increasing. In addition, Mieczkowski (1995) reported that residents' ratings of tourism
impacts are generally high for environmental impacts. Tourism is also often used to provide an
economic rationale for preserving natural areas (Master, 1998). The aggregate mean of the

perceived environmental impact in this study is 3.60.

Table 2. Stakeholder views on the environmental impact of urban tourism

Perception on Respondents response

Environmental

impacts of D o =

H [ c > O (o) _ > — © C

urban tourism | & o3 =0 o 5 . = Q T 2
oc 5 S 2 =3 = @ S o — °cs| 2¢&
e 8 |£8 |8 2 | |£E5 |8 |22 83
L n 0 &) pa < n < 2 F=2|&ho
Frequency 2 21 16 47 14 100 | 3.50 1.0396

Urban tourism

causes more Percent 2.0 210 | 16.0 | 47.0 | 140 100

positive

Environmental
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effects than

negative

Tourism
increase urban
pollution

Frequency

15

26

44

11

100

3.43

1.0076

percent

4.0

15.0

26.0

44.0

11.0

100

Tourism
increase the
urban pollution
and waste
disposal

Frequency

20

17

48

11

100

3.42

1.0558

percent

4.0

20.0

17.0

48.0

11.0

100

Tourism
provides an
incentive for the
conservation of
natural
resources

Frequency

29

42

17

100

3.61

0.9733

percent

3.0

9.0

29.0

42.0

17.0

100

Tourism
increase the
traffic
congestion in
the city

Frequency

18

26

45

10

100

3.45

0.9360

percent

1.0

18.0

26.0

45.0

10.0

100

Tourism
increase natural
lands are
converted into
commercial
areas

Frequency

12

35

41

11

100

3.49

0.8819

percent

1.0

12.0

35.0

41.0

11.0

100

Source: Researchers survey, 2021

Stakeholder’s views on the positive and negative environmental impacts of the tourism industry

are shown in Table .2. As it can be seen from table 2, (61%) of the respondents agreed that

tourism causes more positive environmental effects than negative and (23%) of the respondents

disagree and (16%) were neutral in their response. In addition, the mean result of (M=3.50). This

shows that the positive impact of tourism on the environment is greater than the negative impact.

According to table 2, (55%) of the respondents strongly agreed or agreed with the fact that

tourism increases urban pollution (19%) of the respondents disagreed and significant numbers of
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respondents (26%) were neutral in their response. Furthermore, the mean result (M=3.43)

revealed that respondents agreed that tourism contributes to urban pollution.

According to table 2, (59%) of the respondents strongly agreed or agreed with the fact that
tourism increases urban pollution and waste disposal. (24%) of the respondents disagreed and
(17%) of the respondents were neutral in their response. Furthermore, the mean result (M=3.42

Shows that tourism has aggravated urban pollution and waste disposal.

According to table 2, (59%) of the respondents strongly agreed or agreed that tourism provides
an incentive for the conservation of natural resources. (12%) of the respondents disagreed and
(29%) of the respondents were neutral in their response. Furthermore, the mean result (M=3.61)

revealed that tourism provides an incentive for natural resource conservation.

According to table2, (55%) of the respondents strongly agreed or agreed that tourism increases
traffic congestion in the city. (19%) of the respondents disagreed and (29%) of the respondents
were neutral in their response. Furthermore, the meaning result (M=3.45) revealed that tourism
contributes to city traffic congestion.

According to table2 (52%) of respondents strongly agreed or agreed that tourism is increasing
and that natural land is being converted into commercial areas. (13%) of the respondents
disagreed and (35%) of the respondents were neutral in their response. Besides the mean result of

(M=3.49) revealed that tourism increases natural lands are converted into commercial areas.

Socio-cultural impacts

One important reason for research tourism is sociocultural impacts they influence stakeholders'
perceptions of tourism. The ability to define and quantify the various socio-cultural impacts of
tourism on the stakeholders helps to create effective strategies that avoid potential conflicts
between guests and the host (Reid 2006). The aggregate meaning of the perceived socio-cultural

impact in this study is 3.60.

44



Table 3. The views of stakeholders on the positive and negative socio-cultural impacts of
tourism

Perception on Respondents response

Socio-Cultural

impacts of urban > = -

: c — c

tourism g T é _; § § s . g . < 5 .S
T = c o (=] = i c 3| — oOc| T w®
a5y [«B] o ®© [45] = o o o < o © C -
8 |22 |2 3 > |S2|& | 2| 83
L » 0 & Z < h<| 8 |F2|ho

Tourism brings more Frequency 2 17 21 40 20 | 100 | 3.59 | 1.0550

positive social effect | Percent 2.0 17.0 | 21.0 | 40.0 | 20.0 | 100

than negative

Tourism helps the Frequency - 11 21 40 20 | 100 | 3.83 | 0.8995

inheritance of

I

culture percent - | 110 | 210 | 400 | 200 | 100

Tourism promotes Frequency 1 - 7 49 43 100 | 4.33 | 0.6971

cultural exchange
percent 1.0 - 7.0 | 49.0 | 43.0 | 100

Tourism helps Frequency 1 2 6 45 46 | 100 | 4.33 | 0.7661

people to understand

different civilization = cont 10 | 20 | 60 | 450 | 46.0 | 100

Tourism causes Frequency 1 5 22 45 27 100 | 3.92 | 0.8839

security and crime

problems such as percent 1.0 50 | 22.0 | 450 | 27.0 | 100

prostitution and drug

trafficking

Tourism influence Frequency - 3 10 57 30 100 | 4.14 | 0.8839

the evolution of local

arts percent - 3.0 | 10.0 | 57.0 | 30.0 | 100

Tourism Frequency - 2 10 55 33 | 100 | 4.19 | 0.6918

commercializes local

traditions percent - 20 | 10.0 | 55.0 | 33.0 | 100

Tourism promotes Frequency - 1 10 49 40 | 100 | 4.28 | 0.6828

better understanding

between people percent i 1.0 | 10.0 | 49.0 | 40.0 | 100

Source: Researchers survey, 2021.
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Table 3. Describe the views of respondents on the positive and negative impacts of socio cultural
tourism. It can be seen from table 3 (60%) of the respondents fully agree or agree that travel
brings more positive social effects than negative ones and (19%) of the respondents disagreed,
and (21%) were neutral in their response. Furthermore, the mean result is (M=3.59)

According to table 3, (60%) of the respondents strongly agreed or agreed with the fact that
tourism helps the inheritance of culture (11%) of the respondents disagreed and (21%) of the
respondents were neutral in their response. Besides the mean result of (M=3.84) revealed that

tourism helps the inheritance of culture.

According to table 3, (92%) of the respondents strongly agreed or agreed with the fact that
tourism promotes cultural exchange. (1%) of the respondents disagreed and (7%) of the
respondents were neutral in their response. Besides the mean result of (M=4.33) revealed that

tourism promotes cultural exchange.

According to table 3, (91%) of the respondents strongly agreed or agreed with the fact that
tourism helps people to understand different civilizations (3%) of the respondents disagreed and
(6%) of the respondents were neutral in their response. Furthermore, the meaning result

(M=4.33) revealed that tourism aids in the understanding of different civilizations.

According to table 3, (72%) of the respondents strongly agreed or agreed with the fact that
tourism causes security and safety problems (6%) of the respondents disagreed and (22%) of the

respondents were neutral in their response. Besides the mean result is (M=3.92)

According to table 3, (87%) of the respondents strongly agreed or agreed with the fact that
tourism influences the evolution of local arts (3%) of the respondents disagreed and 10% of the
respondents were neutral in their response. Furthermore, the meaning result (M=4.14) revealed

that tourism has an impact on the evolution of local arts.

According to table 3, (88%) of the respondents strongly agreed or agreed with the fact that
tourism commercializes local traditions (2%) of the respondents disagreed and (10) of the
respondents were neutral in their response. Furthermore, the meaning outcome (M=4.19)

revealed that tourism commercializes local traditions.
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According to table 3, (89%) of the respondents strongly agreed or agreed with the fact that
tourism promotes better understanding between people (1%) of the respondents disagreed and
10% of the respondents were neutral in their response. Besides the mean result of (M=4.28)
revealed tourism promotes better understanding between people.

4.11. Regression Analysis

Based on the theories of sustainable development and literature review, this study was tried to
identify what explanatory factors can be ignored and to test the proposed hypotheses. The
stakeholder's perception of sustainable urban tourism on three dimensions (economic,
environmental, and socio-cultural) and five socio-demographic variables were used as
independent variables this are gender, age, occupation, income, and education level, while
tourism sustainability was used as a dependent variable was discussed under the table 4 as

follows.

Table 4. Parameter Estimates

Estimate | Std. Error |  Wald df Sig. 95% Confidence
Interval
Lower Upper
Bound | Bound
[tousustainability = 47.557 15.483 9.434 1 .002| 17.210( 77.904
1.00]
Threshold [tousustainability = 60.154 16.185 13.814 1 .000| 28.433( 91.876
3.00]
[tousustainability = 70.015 17.201 16.568 1 .000| 36.302( 103.729
4.00]
ecol 5.597 1.060 27.899 1 .000 3.520 7.674
envl 4.999 .955 27.408 1 .000 3.128 6.871
socl 4.562 1.026 19.787 1 .000 2.552 6.572
Age 072 .600 014 1 .905 -1.105 1.249
Location Income .288 .833 120 1 129 -1.344 1.920
[Gender=1.00] 371 1.035 129 1 .720 -1.656 2.399
[Gender=2.00] 0? : . 0 . :
[Education=4.00] 2.516 9.259 074 1 786 -15.633| 20.664
[Education=5.00] 2.486 8.443 .087 1 .768| -14.062( 19.034
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[Education=6.00] 2.584 8.461 .093 1 .760| -13.999( 19.167
[Education=7.00] 0 0
[Occupation=1.00] 2.872 8.519 114 1 736 -13.824| 19.568
[Occupation=2.00] 2.724 8.517 102 1 7491 -13.969| 19.416
[Occupation=4.00] 2.430 8.979 .073 1 .787| -15.168| 20.029
[Occupation=5.00] 0° 0

Link function: Logit.
2021.

Source: SPSS Ordinal Regression result output,

a. This parameter is set to zero because it is redundant.

Ordinal regression Analysis was employed. Here we have the regression coefficient and
significance test for each of the independent variables in the model. The most interesting aspect
is the locations. The significance value must be <0.05.

According to the result of table 4, the independent variable Economic Dimension (ecol) is a
positive predictor of the dependent variable Tourism Sustainability (tou sustainability). For every
one unit increase on Economic Dimension there is a predicated increase of 5.597 in the log odds
of tourism sustainability. For the independent variable P = 0.000, we have a statistically

significant result.

The independent variable Environmental Dimension (envl) is a positive predictor of the
dependent variable Tourism Sustainability (tou sustainability). For every one unit increase on
Environmental impact there is a predicated increase of 4.999 in the log odds of tourism

sustainability. We have a statistically significant result for independent variable P=0.000.

The independent variable Social Dimension (socl) is a positive predictor of the dependent
variable Tourism Sustainability (tou sustainability). For every one unit increase on Social
Dimension there is a predicated increase of 4.562 in the log odds of tourism sustainability. We
have a statistically significant result for independent variable P=0.000.

The independent variable Age is a positive predictor of the dependent variable Tourism
Sustainability (tou sustainability). For every one unit increase on the Age there is a predicated
increase of .072 in the log odds of tourism sustainability. But does not statistically significant

value on the dependent variable tourism sustainability P=.905.
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The independent variable Income is a positive predictor of the dependent variable Tourism
Sustainability (tou sustainability). For every one unit increase on Income there is a predicated
increase of .288 in the log odds of tourism sustainability. But does not statistically significant
value on the dependent variable tourism sustainability P=.729.

The independent variable Gender of is a positive predictor of the dependent variable Tourism
Sustainability (tou sustainability). For every one unit increase on Gender there is a predicated
increase of .371 in the log odds of tourism sustainability. But does not statistically significant

value on the dependent variable tourism sustainability P=.720

The independent variable Educational level of the respondent is a positive predictor of the
dependent variable Tourism Sustainability (tou sustainability). For every one unit increase on
Educational level there is a predicated increase of 2.516, 2.486 and 2.584 in the log odds of
tourism sustainability. But does not statistically significant value on the dependent variable
tourism sustainability P=.786, P=.768 and P=.760.

The independent variable Occupation of the respondent is a positive predictor of the dependent
variable Tourism Sustainability (tou sustainability). For every one unit increase on Occupation
there is a predicated increase of 2.872, 2.724 and 2.430 in the log odds of tourism sustainability.
But does not statistically significant value on the dependent variable tourism sustainability
P=.736, P=.749 and P=.787.

Table 5 Result of Hypothesis Testing

Hypotheses p-value | Decision
H1: There is a significant association between Economic dimension and .000 Accepted
Tourism sustainability.
H2: There is a significant association between Environment dimension .000 Accepted
and Tourism sustainability.
H3: There is a significant association between Socio-Cultural dimension .000 Accepted
and Tourism sustainability.

Source: Researchers survey, 2021.
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4.12. Discussion of the Result

This research aims to assess sustainable urban tourism status and challenges in Addis Ababa, the
study responded to most of the specific objective and research questions. The city of Addis
Ababa offers great opportunities such as rich and diverse cultures and cultural legacy, rapid
economic growth and significant urban expansion. At the same time, it faces challenges. The
challenges mentioned were the narrow range of extant tourism products, lack of effective
marketing strategies, human resource capacity dearth, lack of research to inform tourism growth
and development, weak institutional and legislative frameworks, industry quality and standards
issues, insufficient tourism and support infrastructure, uncoordinated and fragmented tourism
planning and development both at the national and regional levels. the scarcity of goods and
services are the economic challenges, ICT infrastructure factor determining demand and shaping
the success of a city tour business, lack of adequate professional trained man power , the issue of
crime and theft is the major threat facing of the city tourism, pollution and sanitation are
challenges that face the development of city tourism in Addis Ababa, the absence of a
maintenance measurement method is an issue of urban tourism, less coordination and
participation among the stakeholders in tourism development and the activity done to aware
them about city's tourism product is poor and there is no enough promotion on the tourism
products of Addis Ababa. From the finding of the study major determining factors that affect the
long term sustainability of urban tourism are tourism infrastructure, tourism marketing
promotion, human capital and resources , tourist safety and security , tourism support service and
infrastructure , information and communication technology, environmental conservation , policy
regulation and institutional framework , tourism research development and tourism development
financing. These factors can be incorporated directly in the three dimensions of sustainable urban

tourism.

(Timur & Getz, 2009; Van der Borg, 1992) reveled that Sustainable urban tourism refers to the
long-term viability of a city's economic, sociocultural, and environmental resources.
Intergenerational equity (social, geographic, and administrative), protection of the natural
environment (considering bearing capacity), minimal use of unsustainable resources, economic
recovery and diversity, a self-confident society, individual welfare, and fulfililment are the

primary factors that influence the sustainability of urban areas. Sustainability is a development
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approach for urban tourism development that delivers bilateral Benefit local communities, local
tourism companies and tourism welfare. Tsung (2013) reveled that strong communication and
community participation are important factors that affect the level of support for sustainable tourism
development. The regression analysis result of this study shows that the independent variable
Economic Dimension (ecol) is a positive predictor of the dependent variable Tourism
Sustainability (tou sustainability). The independent variable Environmental Dimension (envl) is
a positive predictor of the dependent variable Tourism Sustainability (tou sustainability). And the
independent variable Socio-Cultural Dimension (socl) is a positive predictor of the dependent
variable Tourism Sustainability (tou sustainability).
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CHAPTER FIVE

CONCLUSION AND RECOMMENDATIONS
Conclusion

This study attempts to assess the status and challenges of sustainable urban tourism in Addis
Ababa. Based on the findings, the following conclusions were drawn: According to the
descriptive statistics on stakeholders' awareness of sustainable urban tourism, 73% of
respondents are somewhat familiar with the concept. In terms of stakeholders’ participation in
sustainable urban tourism planning stages such as design, implementation, evaluation, and
revision, the finding was obtained that their participation was very low. Indication on the impacts
of sustainable urban tourism Whether the respondents have information on their organization has
produced or compiled information on positive impacts and negative impacts of urban tourism
The majority of respondents had no idea whether their organization/sector had produced or
compiled information on the positive and negative impacts of urban tourism. Information on
whether challenges or no challenges to maintaining sustainable urban tourism in Addis Ababa.
The results showed that 99% of respondents agreed with this question. Some of the barriers are
the narrow range of extant tourism products, lack of effective marketing strategies, human
resource capacity dearth, lack of research to inform tourism growth and development, weak
institutional and legislative frameworks, industry quality and standards issues, insufficient
tourism and support infrastructure, uncoordinated and fragmented tourism planning and
development both at the national and regional levels. The scarcity of goods and services are the
economic challenges, ICT Infrastructure factor determining demand and shaping the success of a
city tour business, lack of adequate professional trained man power , The issue of crime and theft
is the major threat facing of the city tourism, Pollution and sanitation are challenges that face the
development of city tourism in Addis Ababa, The absence of a maintenance measurement
method is an issue of urban tourism, less coordination and participation among the stakeholders
in tourism development and the activity done to aware them about city's tourism product is poor

and there is no enough promotion on the tourism products of Addis Ababa.

.Stakeholder’s perception of the Economic, Environmental and Socio-Cultural Impacts of
Tourism According to the findings, the majority of stakeholders perceive positive economic

impacts such as it stimulates economic growth, increases economic transactions, raises
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community living standards, creates new markets for local products, improves urban
infrastructure, job opportunities, public utility supply and quality of services, and better
transportation. Besides, stakeholders agreed on the positive environmental impacts of urban
tourism. The results of descriptive statistics shows that the stakeholders agreed with the positive
socio-cultural impacts of tourism such as promotion of cultural exchange, rejuvenation of old
customs, commercialization of the local traditions, etc. On the other hand, based on the
qualitatively interpreted results, the majority of tourism stakeholders have a better awareness of

the positive and negative impacts of tourism.

This study analyzed the major determining factors that affect the long term sustainability of
urban tourism in Addis Ababa city which are tourism infrastructure, tourism marketing
promotion, human capital and resources , tourist safety and security , tourism support service and
infrastructure , information and communication technology, environmental conservation , policy
regulation and institutional framework , tourism research development and tourism development
financing. These factors can be incorporated directly in the three dimensions of sustainable urban

tourism.

This study analyzed what explanatory variables had more effect on the dependent variable and
chose the link functions that would be a good fit for the model. Independent economic impact
variable significant value 0.000), environmental impacts (with a significance value0.000), and
socio-cultural impacts (with a significance value0.000) all have a significant effect on the
dependent variable tourism sustainability in this study. Other independent variables, such as
gender .720, age .905, income.729 education .786, and occupation .736 have a significant value

of > 0.05, indicating that there is no significant effect on tourism sustainability.
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RECOMMENDATIONS

Based on the research results, the following recommendations are made:

e Limitation of waste and environmental degradation,

e Integration of tourism into planning,

e Practice of better management based on sustainable urban tourism strategies,

e Education, preservation of the natural and cultural heritage,

e Avoidance of exceeding ecological limits, and development of sustainable recreational
activities.

e Any policy or strategy in the area of sustainable urban tourism development should start
from the needs and desires of the people and should be connected to the principles of

sustainable development.

e It is very important to develop indicators as a tool to track progress or monitor

performance, as well as the impact on the development of sustainable tourism.
e Tourism development, to be successful, must be planned and managed sustainably.

e In ensuring ecological, socio-cultural, and economic sustainability, all tourism

stakeholders' perceptions should be addressed.
o Engage all stakeholders in the various stages of tourism planning.

e The ministry should provide intense training for stakeholders on the positive and negative

economic, environmental, and socio-cultural impacts of tourism.
e The ministry should embark on awareness creation for sustainable tourism development.

¢ Regarding the lack of awareness of sustainable urban tourism, the ministry of culture and
tourism should arrange different short and long-term training for stakeholders to create

awareness.
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e Concerning the lack of well-managed urban tourism, concerning offices, such as the
Addis Ababa city administration, culture, and tourism bureau, collaborate with

stakeholders to make Addis Ababa more appealing to tourists.

e The ministry of culture and tourism should give priority to urban tourism development in

national long-term policies and give more attention to comprehensive tourism planning.

Future Research

The scope of the study is thematically focused on assessing sustainable urban tourism status and
challenges in Addis Ababa. The study also focused on the perception of key tourism stakeholders
of socio-cultural, economic, and environmental urban tourism impacts. Although the study does
not include all tourism stakeholders in the sample to make the study practicable. Based on the
constraints | encountered while conducting various related research projects on sustainable urban
tourism in Ethiopia. For the future, I suggest determining our current location and conducting

more research.
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APPENDIX

ADDIS ABABA UNIVERSITY
COLLEGE OF DEVELOPMENT STUDIES

CENTER FOR ENVIRONMENT AND DEVELOPMENT

PROGRAM OF TOURISM DEVELOPMENT AND MANAGEMENT

Dear Respondent,

The researcher Abebayhu Abera is a post-graduate student undertaking a Master of Arts in
Tourism Management and Development at Addis Ababa University and is researching
Sustainable Urban Tourism: Status and Challenges in the case of Addis Ababa. Information
gathered will be treated with the utmost confidence. Your participation and contribution will be
highly appreciated. Please answer all questions in parts A, B, and C by ticking () in the space
provided.

Thank you for your time.
Abebayhu Abera
Phone Number 0911450680

Email Address abebayehua3@gmail.com
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A. General information of the respondent

Please putV appropriate box/boxes for your Answer

1. Gender

Male [ |
Female [ |

2.  Please mark your appropriate age group in the appropriate box

15-17 [ ] 1829 [ ] 30-39 [] 40-49 [ ] 50-59 |

60-64 [ | 65 and above [ |

3. Educational level
Read and write| |Elementary school ] High school[ | Diploma—]

saBsc L MBA/MSc [ ] MBA/MSc Above__|

4. Occupation
Public Servant [ Private Retired [ | NGO [ ] Other specify [ |

5. Monthly income in Birr

<1000 1 1001-5000 [ 5001-10000 [ > 10000 [

B. Questioners regarding the perception of stakeholders towards sustainable urban tourism
6. Do you know about Tourism?

Yes [ ] No [_]

7. If your response is “yes” to question number 6 from where did you get the concept?
Mass Media || Education [ Personal observation ]
8. Do you know about urban Tourism?
Yes[ ] No [

9.  If your response is “yes” to question number 8 please write what you know?



10. How do you evaluate the status of urban tourism in Addis Ababa?

Excellent |:| very good |:| Good l:l fairl:l
11. Will you please write your reason for the response you gave in question number10?

12. Do you have the concept of sustainable urban tourism?
Very familiarl__] somewhat familiar ] unfamiliar ]
13. Source of concept regarding sustainable urban tourism?

Mass Media|:| Education |:| Personal observatiorD

14. Does your organization/sector have a plan for sustainable urban tourism?
Yes [] No L]

15. Do you involve stakeholders in sustainable urban tourism planning?

Yes[ | No [_|

16. If “yes” please write the stakeholders who involve in the planning?

17. Have you participated in the design of one or more sustainable urban tourism

management plans?

Yes [ ] No [_]
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18. Have you participated in the implementation of one or more sustainable urban tourism

management plans?

Yes [ ] No [ ]

19. Have you participated in the revision of one or more sustainable urban tourism
management plans?

Yes [ ] Nol[_]

20. Have you participated in the evaluation of one or more sustainable urban tourism

management plans?

Yes [ INo []

21. Has your organization/sector developed and/or adopted policies, programmers, and
frameworks, or strengthened existing ones that promote sustainable urban tourism with
the participation of local communities, local governments, the private sector, and civil

society? Please put (V) your response on the table shown below.

local local the private civil society
communities governments, sector

policies

programmers

frameworks

22. Has your organization/sector produced compiled information on the positive and negative
impacts of sustainable urban tourism? Please put (V) your response on the table shown

below.

Yes No

Positive
Negative

23. How do you perceive the overall impacts of sustainable urban tourism development in
Addis Ababa?

Negative [ | Neutral [ ] Positive ||

24. Are there challenges to maintain sustainable urban tourism in Addis Ababa?
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Yes [ ] No[ |

25. Please write 3 main internal challenges you think?

C. Urban Tourism Impact Assessment Questionnaire Please answer the following questions according

to how you feel and choose one option to represent what you think.

Thanks a lot!

1-strongly disagree 2- Disagree ~ 3- Neutral 4. Agree  5- Strongly agree

No | Economic impacts of urban tourism 1 2 |3 4 5
1. Urban Tourism has a positive impact on income generation

2. Tourism attracts more investment to the city

3. Tourism attracts more spending to the city

4, The living standards increase more rapidly because of the

tourism revenues

Tourism causes an increase in the price of land, houses, and
foods/ increase in the cost of living

Tourism creates new markets for local products

Tourism has created jobs in the city

Tourism is good for community economic development
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9. The quality of services in Addis Ababa city is better due to
more tourism

10. | Tourism Improves the infrastructure and transportation in
Addis Ababa.

No | Environmental impacts of urban tourism

1. The natural environments attract visitors to come to urban
cities

2. Urban tourism causes more positive environmental effects
than negative

3. Tourism increases the urban pollution

4, Tourism increases the urban noise and waste disposal

5. Tourism provides an incentive for the conservation of natural
resources

6. Tourism increases the traffic congestion in the city

7. Tourism increases natural lands are converted into
commercial areas

8. Tourism improves more and more natural resources in the
city

No Socio-cultural impacts of urban tourism

1. Tourism brings more positive social effects than
negative

2. Tourism helps the inheritance of culture.

3. Tourism promotes cultural exchange

4, Tourism helps people to understand different
civilization

5. Tourism causes a lower quality of life

6. Tourism causes security and crime problems such as
prostitution and drug trafficking

7. Tourism influences the evolution of local arts

8. Tourism commercializes the local traditions

9. Tourism promotes better understanding between people
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APPENDIX

Reliability Analysis of Economic, Environmental and Socio Cultural Impacts

Scale: ALL VARIABLES

Case Processing Summary

N

%

Valid
Cases Excluded

Total

100 100.0
0 .0
100 100.0

a. List wise deletion based on all variables in the

procedure.

Reliability Statistics

Cronbach's Alpha

N of Items

.831

23

Item-Total Statistics

city
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Scale Mean if Scale Variance if | Corrected Item- | Cronbach's Alpha
Item Deleted Item Deleted Total Correlation | if Item Deleted
Urban Tourism has a positive 86.2100 82.309 442 .823
impact on income generation
Tourism attracts more 85.9100 78.729 379 825
investment to the city
Tourism attracts more spending 85.9100 78.790 531 .818
to the city
The living standards increase 86.2200 80.173 .383 .824
more rapidly because of the
tourism revenues
Tourism causes an increase in 86.3500 79.604 417 823
price of land, houses and
foods/ increase in the cost of
living
Tourism creates new markets 85.8800 77.905 542 817
for local products
Tourism has created jobs in the 85.6400 80.112 .560 .819




Tourism is good for
community economic
development

The quality of services in
Addis Ababa city is better due
to more tourism

Urban tourism causes more
positive environmental effects
than negative

Tourism increases the urban
pollution

Tourism increases the urban
noise and waste disposal
Tourism provides an incentive
for the conservation of natural
resources

Tourism increases the traffic
congestion in the city
Tourism increases natural lands
are converted into commercial
areas

Tourism brings more positive
social effects than negative
Tourism helps the inheritance
of culture

Tourism promotes cultural
exchange

Tourism helps people to
understand different
civilization

Tourism causes security and
crime problems such as
prostitution and drug
trafficking

Tourism influences the
evolution of local arts
Tourism commercializes the
local traditions

Tourism promotes better

understanding between people

85.7400

86.4500

86.6000

86.6700

86.6800

86.4900

86.6500

86.6100

86.5100

86.2700

85.7700

85.7700

86.1800

85.9600

85.9100

85.8200

81.831

82.472

78.263

79.415

79.270

77.626

79.159

80.968

83.263

82.361

81.593

82.320

79.987

84.645

83.719

84.068

.390

.266

451

402

.386

529

457

372

170

274

442

341

435

191

272

249

824

829

821

.823

824

817

821

825

.835

.829

823

.826

822

831

.828

829
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Scale Statistics

Mean Variance

Std. Deviation

N of Items

90.1000 87.646

9.36197

23

Reliability Statistics

Cronbach's Alpha | N of ltems

.814

Item-Total Statistics

Scale Mean if Scale Variance if | Corrected Item- | Cronbach's Alpha

Item Deleted Item Deleted Total Correlation | if Item Deleted
Urban Tourism has a positive 32.7000 21.545 577 794
impact on income generation
Tourism attracts more 32.4000 19.152 483 .804
investment to the city
Tourism attracts more spending 32.4000 20.020 581 787
to the city
The living standards increase 32.7100 20.491 442 .805
more rapidly because of the
tourism revenues
Tourism causes an increase in 32.8400 20.701 415 .809
price of land, houses and
foods/ increase in the cost of
living
Tourism creates new markets 32.3700 18.983 .667 775
for local products
Tourism has created jobs in the 32.1300 20.599 .650 .784
city
Tourism is good for 32.2300 21.351 483 .800
community economic
development
The quality of services in 32.9400 20.764 444 .804
Addis Ababa city is better due
to more tourism
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Reliability Statistics

Cronbach's Alpha | N of ltems

.828 6
Item-Total Statistics

Scale Mean if Scale Variance if | Corrected Item- | Cronbach's Alpha

Item Deleted Item Deleted Total Correlation | if Item Deleted
Urban tourism causes more 17.4000 13.354 .566 .807
positive environmental effects
than negative
Tourism increases the urban 17.4700 13.201 617 796
pollution
Tourism provides an incentive 17.2900 13.359 .623 795
for the conservation of natural
resources
Tourism increases the traffic 17.4500 13.846 576 .804
congestion in the city
Tourism increases natural lands 17.4100 14.568 504 818
are converted into commercial
areas
Tourism increases the urban 17.4800 12.434 .697 778
noise and waste disposal

Reliability Statistics

Cronbach's Alpha | N of Items

745 8

72



Item-Total Statistics

Scale Mean if Scale Variance if | Corrected Item- | Cronbach's Alpha

Item Deleted Item Deleted Total Correlation | if Item Deleted
Tourism brings more positive 29.0200 10.848 441 724
social effects than negative
Tourism helps the inheritance 28.7800 11.608 426 723
of culture
Tourism promotes cultural 28.2800 11.699 .596 .694
exchange
Tourism helps people to 28.2800 11.820 498 .709
understand different
civilization
Tourism causes security and 28.6900 11.873 .390 730
crime problems such as
prostitution and drug
trafficking
Tourism influences the 28.4700 12.555 391 728
evolution of local arts
Tourism commercializes the 28.4200 12.448 430 722
local traditions
Tourism promotes better 28.3300 12.547 A17 724

understanding between people
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