










































































































- -

-< 
'\ 
U 

0 
'=' < .<: s--'\ 

Ul u , . 
'- OJ 0: 

E <: .<: -<: 

Ul 
''':: -.:-l.t. </>,. ',7C OJ 

:>, E OJ 
(IJ ::-

,,'.'/1 i$ 0 OJ 
(/) E-

(IJ , . , = '" «: '=' 
c-' 0<: «: -<: rQ-, , C 

«: 
-<: 

. 

7 I' :I'fI'/"} -'i-CH" nO'/(I) :" \')/(,: A : LV.? ... ·: /.: ·} m,l',Y" 

oo9"tJt. '} : 

8 I'I,.V,.{) ,<.I'fI ·)· ' } ' /'(7'9" n"'I(I);/' ri. 'i'7t'\,IFh .'I'A 

1''''1.1..;) ' uu'WIII :I''':/ ' '} Icl ic liollw'y It; {,(W,·a'}t'\II·: : 

9 (,,<'r.{) ,1'" -t-'i n "'I (1):/' 'j"/rV;:'j 
- ._---

.'I· A Wi: a u (,: ;f 

I' "'I.' ,",'. 'I' ')" a u' II 'm :J''' ')- '; I clicLioll,HY '; (,IIl"""}t'\/J ' : : 

10 1'I'''tO''; :J'tI I' " .nyf. '/"1' r 9-' ,i' 7/'C7'9" 110"(11'/'')'' 1',9'n-'; 

l,m:l' fI,e t'\OO700 } : (M"<'In. h un- i,r; 

. happy flou<'\ '}' run happy'; '{ C?-'l" noo'/au } 

a'M')' '/CIJ ' ): : 

11 IIO'/','flfl'/' '/.11. f"V,.{) .1'", /' I, () ')"CI I:': 'I' t'\ 

9"tlh')' : hIlS?" }C/·:I'(I)·'} h l,iIl '''. , I' (I)-

Icontext I "" I{) :'; ') ·C'J.a u.·; {,I..A.?nll-: : 

12 t'\ 'l'fl9" if', '" P'?U/l' (" v,.{) :1''''/' 11,1'n· (,'/II·n 

(f,OJ·g:) "",{){ t'\ull'/au} {,'In)I{.-n ll -: : 
-- -

48 



Sj7 

: :·(lV·?I(,,/,'( .,:"ol.uoV ;J:l)I,.,. (.~HIJl{) 

IJ-IJI.'( ·V,(.q ~~:.nFJlU(.·l{ .,.\1.(. l) '\"'( ~,,('lJ'v I,J] ,,(,U·I, V n 
: :·(lVr.·\;I·Y'( t·aD·I.:).,: :I,l)I,.,. / :jx;:):jUO:)/ 

.UJ:Ui(ll'(I~ {. .(1):1:' I .. J ": "(,,j·I·lq : :.(1 V cbJ: 1/l.,;) :;j'( ./: II \;I ,,(, 

L..i'V,J,;/:IJ:J.,(,l)'( ./.\1.(>' l)'\J"( V,:'IfJ~C rf'l.oJ ·Ifl. ,'·UU·I,i.oU rI 

::(·WI, ,':V[.o 

:)q,,(,uo'S {.'( ./:aDI.noV ,,(',1.:),/: {.AdduljunJ +V'IOl) Addulj 

!,,'{ -un q ·VV,,(,V) : :'(lV'?llul,'{ ,(.ooLaDV }:!> ()'\I,(.w'( 

r--' 
~.·V ·r; ,\ ,,('·I,Wuol) ,,(,·I.;)./:.. -,/:,(6') ,!...I: tl,f V',· J \;1.(. {. 'V'lJ"( J or 

::·IIVl",·/·lll'{ {. A.InUoI}Jlp / {.·/:\I.I; U/.II."o ,,(',1.7'/'"['0,\ 

-----~:,~{.~!~_/: 1)f1/J 
: "U v·,; t:!!V/ .. {. '~(} .':W[,oV t-/.\I,(. l)'\,"( 6 ---

::·IIV/",·/olll'{ 1.// A.ICUOi]JIP/ 1..(.\1.,; l)1.1I .. u" ,(f[,u,\ 

,).11' V l..1. 'W \;1·1; I. ,!d rv [ .. I. '{ ,\ ./>lIJ [,uV ,,('.1.;) ./: {. ,I: \1.(: V'lJ"( J 8 

:: ·(lV.(.()'U)'{ t 70,,(,(10 

u""fi(l) i.:';.:;J.~il: \;I: 1)1 (,\ ./-!IJ/,oV -,,(,.{.;)./. {"/'\I,(. l)'lJ"(J L. 

:::--
:> 

=> l'O ~ 
-fl :::--:> 
:f :> ,., 
"a l'O ?' 

'iii' 
-S-r;; ~ :v.,. (b 0 
-< S ~ (b 

:)1,1, "':97'( .:1-
(b ~ 
c. :::--S >. .:> ;" 

:.-::> 
(b 

~ 
r) 

r) 
\.) 

....s :::--:> 
'" ;" 

S 0 
n 
\.) 
:> 

-



6~ 

r-
I-----,----

I J I 

I I i 
I I : 
1 
1·----

I 

I -~-I-

;--.-------, ~-~ ---~--'. ,--------, ---~----~-_--~~,----~----.. ---·----1 
1 :··{lU,/,:I:iJ·,,,II,I( ;)\,1 "'~-'< +~"" !'-/.'·V,) I .1H.<.p ~rq(nl ,1{.1( I 
I 
i {.·/:·V-J.:·[,,"\ ·~,.'f,"V :)(:-\;1,(; ,WV"l."q I dJ01IU.ln] I 'Vl,ln6V 
i 
::·{/V.I,;l:v:,f'{.i'(u ·'!.):I:y'y_;!,I~St'( vw··pV/'vV t·Lv.,r;._I}'Il"{ l-cZ 
i (::·(lVd,,!;v:I,·H'1 U-(IJ VVIl u/,{ .. ~i i sqJ;)AI t·J.,/./', i I 
I u.(IJ .~i{.'{11 1';':U!1UUI t·(·u/,V 'vv .. f,vl ::·(lVfb·I:V;"·~ll'~ I I 1 •• • I 

I I : 1F';:ncis JO SlJPd; .(1):/:1,1;1,11 :J/,,(,,{'JlI VW·(L!l.vV {..(.I,J</; I 6[ i -._,._----.-.. ----.---.---~.----. '~--j 

I 1 J :·'(}V'Y.y,'( 'J\; ';>./.1I.';i Y.W'I:l)fu:, 1 

I ! IAJfqoqtnOAI ./:\"r-'l) ·/:v.,: I V·'.J'I{'1 I,·I,,!.'I ;':(1fJUlC,) I !Ii' 

:~--'I~'~: .---_. '~':~:nv-~:~~! ~;;J'-J.-:r,2'< ":;':;~~;;O~-~~~~-~~~-'~t~~~~~ 

I
'------r--I ---__:::()V/~tL.!)IC~\!V·(!) 'i'/',I .. tlJ {,·/:V'(. l)'V~LI'_9LI 

f-j :: :I,Y,UfJlJ 't.v/',C.·d t·/·I,J,(. V'Il'I< sr J 
r----I -----::(.WI, '~Vt.v·S{.'( V,/,v·H./u, J .. P·S(;-.'>'J·~-';}mr-I 
I I . 

~ 
I (..'/·v·/;t· .. :v ""'1.:)-1; \;/'i'-oWI.vl) I paUl 'Vv,,(,V) ·(lVl.o.Y,·'l't. I 

--_____ 1_ I I lI():n~ IIDIS,\Jld! .. ("I,:j~,\ :'t...~I, .. {.~~_~:/~_:'!·/,·._~:C_.~::V'~':~.J_j __ t~~ 
i ::(·(IVd,O:)./,'/, ~V,(I) ·;j.;J,,(,lI.'W :;i'hV ! I I , . 

i I 111),,(,'/"/' 'r)I,J ! !C1LUH:JI \;in"{., 'Ilil) \;/!''/,'-''\ V'[",ll ",;,j''Ifl1 i I 
::·(IVIl'l)W'( ( "til) '!I!I)J) \;I"(",ll i.·IIJVV~IOJ]'t.vJ ';lUJ'(I) i I 

I 

I J 

I 

~. 

;> 
:::> Fl 
f) 
:f 

::>" 

'" 
:> 

d 
"" . , 

'S' [J) 
(') 

<: 
0 

(J) :3 ..., (J) 
-~ 

::>" 
J § 
it> 

(J) 

n i!!.-
-.!I ::>" 
'.::l 

;'" 
" n 

I 

I 
u ::> 
:::: 

I 

~ 

:> 
,"" ;,; 
Pi' 
~ 
~ 
i!!.-
::>" 
;"" 
n 
U 
::> 
~ 

I 

\;I·r; (lWI un/ /\;InfJ/,,1 /ldUlB'J1 \;1.(. V'~i'~ ·V\,J .. 6Vl I ! 

::'IIVIt()',I'~ :)r: :)1.1, li'VLi .1.-1/</;' <-'/'V·II ,)"I.lq ::·OVlil)OJ'{ 

:,.·{':I; VVI! ,,(,',illJ ';I,H.:'; ,CfJ<I" :','{I./ \;/.,; li'V {.·IIJVl}oo·I • .<>,} 

O:i'III'<I_' I ,'/. .. (':,\lJ _:Jr.: __ ·V·HI {.'"\,I.,,V \;/.(. l)'I,"{ I £I 

:1'." i 

:){,J, ·/-:")7'{ 

~ --_._--



::;, 
c 
'\ 

~,t'. ,/>,. , 

". -": 

~ 
u 

S. '" C .<: ,.. 
'\ 

(j) U U 

'" '" 
O.J 

6 -C 
-<: -<: 
(j) 

'.;:J -;::;-'IC O.J 
;;.., 6 QJ 
m > 
:s 0 O.J 

m 
~ E. 

"" 
t,l s. 

""' 
<Z 01:: 

<Z -<: C:f. 
~ td c: 

<L 
-<: 

21 :)'''.)-1 tt "'7 fl ;J. QJ fl O:-"C7.~., 
._----- -- ---- - I-(''''LaDe') ott .. 't . '} Il'}S': t)g, 

~,l7Dg:(Ff'Ptt(}·: : (M"e')tt, /happy , glad/ am,/,) 

22 :),,,y} tt "'7 fl ;J' QJ fl n,,·.'J'!.·'I, 'I' C7·°'7'/' (I)' fl "i.r: " ,1:'. 
7, aD g:1) ,/"(' (w·: : (M"e')tt, /happy . sad / mil"') 

23 ~'~"U~'(,1 j'H (' 'I' 1',/. f,VW',U'(Il' ttO'lfl;J'mfl 

7,'(°tJ(.·ttf)·: : (M"e')tt, n aD 7, eh '/: '17. ".e, : Wl" /:r: ott",; "g, : 
naD '}7,1?· «7 fl ;r aJol: J' ".e.) QJIH' 

... _. 

50 



Appendix C 

Some leading questions during interview 

1. How do you plan to learn new vocabulary? 

2. How do you learn n ew vocabulary? 

3. What do you do in order to remember new vocabulary items? 

5 1 



Appendix D 

Good achievers respondents' result towards their planning 

strategies. 

Items I 2 3 4 5 6 s LIm 

1 0 1 0 1 1 1 4 0 27 

2 1 2 1 1 2 1 
1-----

8 0 13 
----- ----- -------- -

13 3 1 2 1 1 1 2 8 0 

4 1 2 2 1 1 1 8 0 13 

5 1 2 2 1 1 2 9 0 6 

6 1 1 2 0 2 1 1-----7 0 47 
7 1 2 2 1 2 1 9 0 6 

- . ~ --- - - - --

8 0 2 2 J J :! g 0 13 
-- - - ---- - -----

9 1 1 0 1 0 0 ') 0 2 " 
- - -- ---- ---

10 1 0 2 1 1 I 6 0 4 
.-

11 0 1 2 1 2 1 I 7, 0 47 

12 1 2 1 0 1 1 6 0 4 

13 0 2 2 0 1 2 7 0 47 

14 0 2 1 1 2 2 8 0 12 

15 1 2 2 1 , 1 
+---

8 0 13 
__ L._ -

L Total 106 4.65 
._- -
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Poor achievers respondents' result towards their planning strategies. 

Items 1 2 3 4 5 6 sum 

1 1 2 1 1 1 1 7 0 47 
- -- --

2 0 2 1 1 1 ] 6 0 4 

3 1 2 1 0 I 0 5 O· 33 
- -- - - ~--:-4 1 2 1 1 2 2 'J 0 6 

-- - --- - - --- -
5 1 2 1 ] 0 2 7 0 47 

-
6 0 1 0 1 0 ] 3 0 2 

7 1 2 2 1 2 0 8 0 35 

8 1 2 1 1 0 2 7 0 47 
----- -9 1 2 2 1 2 2 10 0 67 

10 1 2 1 1 1 1 7 0 47 

11 1 2 2 0 1 1 7 0 47 

12 1 2 1 1 2 
---

I 8 0 53 

13 0 1 2 1 2 I 7 0 47 
. __ .- - - ~ - - - ---

14 1 0 2 1 2 2 8 0 13 
-. -- - ._- - ~- ------

15 1 2 0 I 1 1 (, 0 4 
_. -- L_ - _ ____ M __ 

To LCl] 105 
-- - ----
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Good achievers respondents' result towards their learning strategies. 

Items 7 8 9 10 11 
12 ~ sum 

331 ~ -------
1 2 0 1 1 1 5 0 

--~--

2 0 1 0 2 2 2 7 O. 47 
-

3 2 2 1 2 2 2 1 I 0 73 

4 2 1 1 2 1 2 9 0 6 
----

5 1 0 I 2 0 2 (-) 0 4 
-- - - -- -- ---,--

6 2 1 0 2 0 I ( ) 0 4 
---

7 2 1 1 1 0 2 7 0 47 

8 1 2 1 2 0 2 8 0 53 

9 2 2 1 1 0 1 7 0 47 
~--

10 1 2 1 2 0 2 8 0 53 

11 2 2 1 2 1 1 9 0 6 

12 2 2 2 1 I 2 10 0 6 7 
---

13 2 2 0 2 I ~ ___ 1 ____ 8 J 0 53 
. r-----

14 1 2 1 1 0 _ 1 I 6 0 4 

15 1 1 1 0 0 1 I 4 0 27 
-

Talal 1 I 1 7.2 
._---- ------ --- --- ----



Poor achievers respondents' result towards their learning strategies. 

Items 7 8 9 10 1 1 12 I - s LI Il1 

1 0 1 1 0 0 2 
---

-~~I 0 27 

2 1 2 1 1 2 0 7 0 47 
r-::--- ~- -~- ~ -- - --- --~-

3 1 2 2 2 0 1 8 0 53 
- ~ 

4 2 2 2 2 1 2 11 O. 73 

5 0 1 1 2 1 1 6 0 4 

6 1 0 0 1 1 1 4 0 2'7 

7 0 2 2 1 0 0 5 0 33 
-

8 1 2 1 1 , 2 8 0 53 , 

9 1 2 1 0 0 2 61- 0 4 
-_ .. 

10 1 1 1 1 0 0 4 0 27 

II 2 2 1 2 0 1 8 0 
r-~~ - --~----~~~ ---~ 

12 1 2 2 2 1 1 9 0 -; - - -

13 1 0 2 1 0 2 6 0 
r-~- -~ - -----

14 1 2 2 1 0 1 7 0 4'7 

15 1 2 2 2 ~ 
~- 8 0 53 

-~~~ --- - - - - ----- -
To Lal 101 
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Good achievers respondents' result towards their memory strategies. 

Items 13 14 15 16 17 18 19 20 2 1 22 23 sum 

1 0 0 1 1 1 0 0 0 1 0 0 4 0 27 

2 0 0 2 1 2 1 0 1 1 1 1 10 0 62 
f--. ---c---1-- - -

3 0 0 2 2 2 1 0 j 2 2 1 13 0 87 
-

4 0 0 1 2 1 2 0 0 0 0 1 7 0 47 

5 0 1 0 0 1 1 1 0 0 0 0 4 El 27 
- --- - - --

6 0 0 1 1 2 1 0 0 1 1 1 8 o· 53 

7 1 2 1 2 2 1 

I-~ 
0 2 2 0 13 0 87 

8 1 1 0 1 1 1 1 2 0 2 11 0 73 
2 ----- -

9 2 1 1 2 1 2 1 2 2 2 18 0 2 

10 2 1 2 1 2 0 1 1 2 :2 1 15 0 
--------- - . --- -'67 11 1 1 1 2 1 1 0 0 1 0 2 10 0 

r-o- _. -.- - - _. 

12 2 0 1 0 1 2 0 1 0 2 9 0 6 
- --

11 -- _.----,-
13 2 1 0 2 1 1 0 1 2 1 0 0 73 

14 1 0 0 1 1 2 0 0 0 0 1 6 0 4 

15 0 1 2 2 1 0 0 2 1 1 2 12 0 8 
- '--- --

To la l 151 
.-
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Poor achievers respondents' resu.lt towards their memory strategie s. 

Items 13 14 15 16 17 18 19 20 2 1 22 23 sum 

I 0 0 I I 1 2 1 0 I 1 2 9 0 6 

2 I 1 0 2 1 1 0 1 0 0 -- I 9 0 6 

3 1 0 1 1 1 2 0 1 0 0 1 8 0 54 

4 2 1 2 1 2 0 , 0 0 0 2 1 1 0 73 1 

---- - -

5 1 0 1 2 2 0 1 2 1 1 2 13 0 87 

6 0 0 I 1 0 0 0 0 0 0 0 2 0 13 

7 1 0 1 0 2 0 0 1 0 0 2 7 0 47 

8 0 2 1 1 2 2 0 2 1 1 2 14 0 93 

9 1 0 2 2 1 2 1 0 0 0 2 1 1 0 73 
.- ---

if 10 0 0 0 2 1 0 1 1 1 1 J 0 53 
-

11 2 0 1 0 0 1 1 0 2 2 2 9 0 6 

12 1 0 2 2 1 1 0 2 2 0 2 13 0 87 

13 1 0 1 1 2 0 1 0 1 1 1 8 0 53 

14 2 1 2 1 2 0 i 1 1 0 1 13 0 87 
_ . I--c-----1-.- -- - - .c- - 0 15 0 1 2 2 1 1 0

1

2 2 1 2 14 93 
.-

Tala1 149 
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Table 8 duration of tbe training 
How long was the training? 

Cumulative 

Frequency Percent Valid Percent Percent 

Val id 1-2 weeks 18 25.7 30.5 30.5 

2-4 weeks 8 11.4 13.6 44.1 

4-6weeks 8 11.4 13.6 57 .6 

More than 6 weeks 25 35.7 42.4 100.0 

Total 59 84.3 100.0 

Missing System 11 15.7 

Total 70 100.0 

Table 9 Conductor of the training 

The training was conducted by; 

Cumulative 

Frequency Percent Valid Percent Percent 

Valid Local Higher Institutions 9 12.9 15.3 15.3 

Local Government Offices 49 70.0 83.1 98.3 

Foreign Training Center 1 1.4 1.7 100.0 

Total 59 84.3 100.0 

Missing System 11 15.7 

Total 70 100.0 

Table 9 shows, by whom the training was conducted. As to the data, 49 (83.1%) of the 

respondents answer by saying, by local government offices, 9 (12.9%) answer, by local higher 

institutions, and only one (1.4%) of the respondents answer as he/she receive the training in the 

foreign training center. 

Table 10 (below)shows the data of trainers. Accordingly, 29(49.2%) Of 59 respondents are 

trained by government officials, 26 (44.1 %) by both officials and professionals, whereas, only 4 

(6.8%) are trained by professionals. 
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Table 10 the trainers 

The trainers were" , 

Cumulative 

Frequency Percent Valid Percent Percent 

Valid Professionals and 
4 5.7 6 .8 6 .8 

Instructors 

Government Officials 29 41.4 49.2 55.9 

Both of them 26 37.1 44.1 100.0 

Total 59 84.3 100 .0 

Missing System 11 15.7 

Total 70 100.0 

Table 11 Political Participation 

Are you a member of political org? 

Cumulative 

Frequencv Percent Valid Percent Percent 

Valid Yes, I am 38 54.3 55.1 55.1 

No, I'm not 8 11.4 11 .6 66.7 

Yes, I was, but not now 1 1.4 1.4 68.1 

I want to be 2 2.9 2.9 71 .0 

No answer 19 27.1 27.5 98.6 

6 1 1.4 1.4 100.0 

Total 69 98 .6 100.0 

Missing System 1 1.4 

Total 70 100.0 

Table II shows the respondents' political participation. Accordingly, the data shows as most of 

them are party members . Hence, 38 (55. 1%) are active members, whereas, 8 (11.6%) are not members. 

19 (27.5%) did not respond. 2 (2.9%) show as they wa nt to be a party membe r, and only 1 (1.4%) re main 

unidentified. 
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Section Two Issues Related to Public relations Objectives and practice 

Table 12 respondents view towards public interest 

PR d s f h on t care or t e PU br . t Ie In eres t 

FreQuencv Percent Valid Percent 

Valid Agree strongly 4 5.7 5.7 

Agree 10 14.3 14.3 

Neither agree nor disagree 5 7.1 7.1 

Disagree 25 35.7 35.7 

Disagree strongly 26 37.1 37.1 

Total 70 100.0 100.0 

Chart 1 Respondents view towards public interest 

3 0 ,-

2 0 

10 -

I , o 
Agree strongly 

I 

PR don't care for public interest 

Agree N e itber agree nor 
dIsagree 

Dis a gree 

PR don't care for public interest 

70 

Cumulative 

Percent 

5.7 

20.0 

27.1 

62.9 

100.0 

, 
DIsagree strongly 



Table 13 Respondents view about positive of the government 

It is appropriate to present positive feature of gov. 

Cumulative 

Frequency Percent Valid Percent Percent 

Valid Agree strongly 46 65.7 65.7 65.7 

Agree 18 25.7 25.7 91.4 

Neither agree nor disagree 3 4.3 4.3 95.7 

Disagree 3 4.3 4.3 100.0 

Total 70 100.0 100.0 

Chart 2 Respondents view about positive of the governments 

It is appropraite to present positive feature of gov. 

50 

40 ,-

~ 30 
<:: ... -

" ... .. 
~ 

u... 
20 -

10 -

a 
Agre e strongly Agree 

I 
Neither agree nor 

disagree 

I I 
Disagree 

It is appropraite to present positive feature of gOY. 

I 

According to data shown in table 12, 51(72.8%) respondents disagree with the idea that describes 

as " PRs don ' t care for the public interest " whereas, in table 13 , 64(91.4%) respondents show 

their agreement as it is appropriate to present the positive feature of the government. This shows 

that there is an incongruity with the response of the respondents. 
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Section Three Issues related public relations key roles in communication 

Table 14 Respondents view about the role of PR 

The role of PR is fighting against wrong doings 

Cumulative 

Frequency Percent Valid Percent Percent 

Valid Agree strongly 57 81.4 81.4 81.4 

Agree 11 15.7 15.7 97.1 

Disagree 1 1.4 1.4 98.6 

Disagree strongly 1 1.4 1.4 100.0 

Total 70 100.0 100.0 

Chart 3 Respondents view about the role of PR 

The role of PR is fighting against wrong doings 

60 

50 

40-

20 

1 0-

0~--~--.---~-i---.--~L-~===r==~~====r===L-~ 
Agree stronglv Agree Disagree Disegreo strongly 

The role of PR is fighting against wrong doings 
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Table 15 Respondents view about political mission 

Working for the indoctrination of gOY. polit ics 

Cumulative 

Frequency Percent Valid Percent Percent 

Valid Agree strongly 59 84.3 84.3 84.3 

Agree 6 8.6 8.6 92.9 

Neilher agree nor disagree 3 4.3 4.3 97.1 

Disagree slrongly 2 2.9 2.9 100.0 

Total 70 100.0 100.0 

Chart 4 Respondents view about political mission 

Working for the indoctrination of gOY. politics 

60 ,-

,-50 

40 ,-

20 -

1 0 -

o I I , 
A .gree strongly Agree 

I 
N e ithe r agree n or 

disagr ee 

I 
D isagree stro ng ly 

Working for the indoctrination of gOY. politics 
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Table 16 Respondents view of PR role towards organizational safety 

PR plays vanguard role to maintain the org's safety 

Cumulative 

Frequency Percent Valid Percent Percent 

Valid Agree strong ly 53 75.7 75.7 75 .7 

Agree 13 18.6 18.6 94 .3 

Neither agree nor disagree 2 2.9 2.9 97.1 

Disagree 1 1.4 1.4 98.6 

Disagree strongly 1 1.4 1.4 100.0 

Total 70 100.0 100.0 

Chart 5 Respondents view of PR role towards organizational safety 

PR plays vanguard role to maintain the orgOs safety 

60 

50 

4 0-

20-

A gree stro n g ly Agr ee N e ithe r I.'Igre e n or 
disagree 

D is a g r ee Disagree stro n g ly 

PR pla.ys va.nguard role to maintain the arg's sa"ety 
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Table 17 Respondents view about the role of PR to succeed political mission 

PR k t wor 5 o succee dt o gov s pO Ilea misSion rr I .. 

Cumulative 

Frequency Percent Valid Percent Percent 

Valid Agree strongly 41 58.6 58.6 58.6 

Agree 13 18.6 18.6 77.1 

Neither agree nor disagree 8 11.4 11.4 88 .6 

Disagree 6 8.6 8.6 97. 1 

Disagree strongly 2 2.9 2.9 100.0 

Total 70 100.0 100.0 

Chart 6 Respondents view about the role of PR to succeed political mission 

5 0 

40 

~ 3 0 c .. 
=> 
CT 

~ 
u.. 

2 0 

-

-

-

10 -

o 

PR works to succeed to gov's political mission 

Agree stron g ly Agree Neither agree n or 
disagree 

I I 
Disagree Disagr ee strongly 

PR works to succeed to gov's political mission 

Tables 14 - 17 deal with the role ofPR. According to the data, most of the respondents respond 

as the key role of PR should be fighting against wrong doings(T. 14), work for the indoctrination 

of government politics(T. 15), PR plays vanguard role for the organizational safery(T.16), and PR 

works to succeed pol itical mission(T.17). This implies that instead of professionalism, the trend 

of PR in Ethiopia is mission oriented. 
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Section Four Issues related to Public relations Codes of Ethics 

Table 18 Respondents view towards PR's code of ethics 

PRs do not give due attention to the code of ethics 

Cumulative 

Frequency Percent Valid Percent Percent 

Valid Agree strongly 2 2 .9 2.9 2 .9 

Agree 10 14.3 14.3 17.1 

Neither agree nor disagree 5 ' 7.1 7. 1 24 .3 

Disagree 24 34.3 34.3 58.6 

Disagree strongly 29 41.4 41.4 100.0 

Total 70 100.0 100.0 

Chart 7 Respondents view towards PR's code of ethics 

PRs do not give due attention t o the code of ethics 
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Table 19 Respondents view about presenting the truth wrongly 

PR r some Imes presen tth t th e ru wronglY 

Frequency Percent Valid Percent 

Valid Agree strongly 6 8.6 8.6 

Agree 25 35.7 35.7 

Neither agree nor disagree 14 20 .0 20.0 

Disagree 12 17.1 17.1 

Disagree strongly 13 18.6 18.6 

Total 70 100.0 100.0 

Chart 8 Respondents view about presenting the truth wrongly 
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As it is shown on table 18,53(75.7%) of the respondents show their disagreement on the idea 

that says " PRs don' t give due attention to the code of ethics", whereas, on table 19, 31(44,3%) 

of them respond as they agree on the idea that PR sometimes present the truth wrongly. In this 

case, the discrepancy in shown in the response indicates that they do not have professional basis. 
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Table 20 Respondents view about information dissemination 

PR usually disseminates information which they believe are true 

Cumulative 

Frequency Percent Valid Percent Percent 

Valid Agree strongly 9 12.9 12.9 12.9 

Agree 25 35.7 35.7 48.6 

Neither agree nor disagree 6 8.6 8.6 57.1 

Disagree 18 25.7 25.7 82.9 

Disagree strongly 12 17.1 17.1 100.0 

Total 70 100.0 100.0 

Chart 8 Respondents view about information dissemination 

PR usually disseminate information which they believe are true 
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CHAPTER FIVE: CONCLUSION AND RECOMMENDATIONS 

5.1 CONCLUSION 

This chapter presents that major finding of the study. Major effort has been paid by the 

researcher to address the basic research questions. As a result, based on the analysis of the study 

discussed in chapter four the finding will be discussed ahead. 

The finding shows that public relations practitioners, for the most, who have joined federal 

institutions ' , have developed a good self-perception of themselves despite the fact that they faced 

resistances while joining to the newly assigned positions and during their stay as well. They 

faced no good response as officials are not aware of their assigned role. As widely told by the 

respondents, they were assumed as spies or political mercenaries for the government and lost 

trust as they thought they would be replacing working public relation officers in those 

institutions. Surely, this has happened later as they replaced the previous workers. 

Public relations practitioners in federal institutions assumed that the structure of public relations 

departments at federal institutions is not good as they joined the positions from the regional and 

zonal offices. Despite their previous experience of the management role, of course, some 

assumes that the short term training was insightful; however, they have faced challenges to 

practice what they have got during the training. Something worth mentioning here would be why 

they were selected from regional offices and with party membership as well? Certainly, this 

could show that the EPRDF has trust in its members than others as it is widely stated in the 

document used for this research. 

On the other hand, the public relations practitioners do blame the government for not providing 

them a conducive environment to better empower themselves with education. Hence, they 

recommend that the GCAO has to have its own school that gives a formal education which is 

enriched with developmental state philosophy. This could be seen as public relations 

practitioners are party affiliates by themselves. 

More importantly, they do assume they have a better knowhow and knowledge of public relation 

than the host workers for the reason that they do believe the government has little trust on 

previous workers since they failed to address and impose government policies and issues inside 
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the people. Suffice to say, they believe that they are the right person for the position, citing it is 

the top government officials who had trained them. 

Public relations in federal institutions in Ethiopia assume that they are politically well-informed 

and had some sort of experience in management previously in such a way they are courageous to 

bring the new communication sphere that was not there before. However, the previous 

challenges they have faced is getting improved and they are progressing their relationship with 

the media, employees, management workers and other stakeholders as the time went by. This is 

not without challenges as they told the researcher that lack of manpower, budget and facility are 

still there are challenges to discharge their role. 

Most probably, public relations practitioners develop their self perception for two reasons. The 

main factor would be cited to the background they had developed before they joined the federal 

public relations departments. This shows that their origin is political orientation. The other 

reason would be the three month long training conducted by government communication affairs 

office. Previously, some of them have a background at regional level with the same duty, 

however, it is with the selection of regional political parties that formed EPRDF they came to 

join federal level communication offices. In such a way, they get a chance to develop their 

perception they have developed now. Concomitantly, the training has played a lot to develop 

their perception, especially for those, mostly; who were new to the profession despite the fact 

that they are all selected either with the loyalty to the government or with their will to serve the 

position. The fact that they are trained by top government officials is also worth mentioning to 

develop the self-perception they have developed now. Due to this, the role of public relations 

practitioners in federal institutions in Ethiopia has surpassed the advocacy role and joined a 

mission oriented asks to please every aspect of the government. This implies that they have a 

problem of professionalism from the onset. 

The self-perception of public relations practitioners in federal institutions in Ethiopia is playing a 

pushing factor to execute the new role assigned to them. Basically, they are pushing institutions 

to see the profession of public relations as a management role than a mere protocol. In addition, 

as the training was given by top goverrunent officials and they have got a short but insightful 

training, thus, they assumed that they are confident to realize the policies, strategies, and 

missions of the ruling party. This would be possible, most of them argue that if at all they are 
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members of the party and get formal education in public relation from school other than the 

training they have got is not enough. 

This is not without challenges as most of them faced hardships when they joined the federal 

institutions. They assumed that they are well equipped with public relations; however, they are 

not providing research based practices other than day to day activities that are short in their 

nature. It is during this time they came to understand that their expectation and the reality out 

there in those institutions have a collision. Due to this, the turnover is increasing in federal 

institutions of Ethiopia. In addition, they are getting frustrated for the fact that they are 

professionally disunited and assuming they have not secured their position. 
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5.2 RECOMMENDATIONS 

Based on the finding of the study, the following recommendations are given: 

>- The public relations practitioners have developed a self-perception that is capable to 

discharge their responsibility; however, they faced hardships to address. Seen broadly, it 

seems that they have given themselves an exaggerated expectation. Therefore, this has to 

be rectified so as to provide what is expected from them. 

>- Although they are politically oriented from the very beginning they joined public 

relations, they are recommending the government to let them have a formal education 

while recognizing, for the most, membership of political party still is essential to address 

the role of public relations in Ethiopia. This shows that they are spinning around the 

confused understanding of public relations. Hence, public relations practitioners have to 

identify what their role should be and in what way that would happen as well. 

>- The government is training its own people to have a know how of public relations, 

mainly, by giving training with its top officials. However, since the training is taken as 

not as sufficient as it ought to be. Thus, a question of professionalism is arising an10ng 

the practitioners. Therefore, care should be taken by the government to make 

professionalis m happen in the public relations industry in Ethiopia. 

>- After six years of service, the practitioners are still at the beginner level of the job, while 

the job and public relations seek advanced knowledge and expertise. Therefore, in order 

to enhance the quality of public relations practice, the government should take the lead on 

the ways out how the practitioners can get formal education. 

>- As the practitioners indicate in the discussion part of the study, even though they are civil 

servants, they rely more on the political position than the profession. Hence, they feel as 

they have no security on their job. And they are looking for public relation association or 

trying to leave for another profession other than PR to find a security. As this would be 
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one aspect of maintaining professionalism in the discipline, the PR practitioners have to 

take the lead to enable thi s to happen. 

~ As widely known, there is no any school in Ethiopia that provides formal education with 

public relations. Nevertheless, the government is training its personnel, albeit the political 

affi liation is impacting the profession. Therefore, higher institutions in Ethiopia have to 

visit their curriculum and open public relations department. 
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APOENDICES A 

INTERVIEW QUESTIONS 

(English version) 

1. How did you join to PR profession? Is there any training you receive? What is your 

perception about the profession? 

2. How do you explain the current government public relations practice? Point out the 

challenges. 

3. What do you think are very essential matters for government public relations practice? 

4. What do think are precedences in government public relation? 

5. How do you explain the perception that government high official have towards PR 

profession and practitioners in the Federal Government Institutions? 

6. How is your relation between/with the management, employees, stakeholders, and the 

media? 

7. How do you explain Public relations education/training in Ethiopia? 

8. What do you suggest are basic issues to enhance government PR practice? Please indicate 

points concerning education/training, ethics, and attitude 

9. How do you explain the relationship and the difference between public relations and 

politics? What are the significances for both the government and the society? 
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