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Abstract

Social media is rapidly changing the communication setting of today’s World. It creates a
shared view of the world to the world. The emergent of social media is significantly
influencing professional life of journalists. The main purpose of the study was to assess
"Investigation into Social Media Effects on Digital News Reporting: The case of Ethiopian
News Agency (ENA)". Data was collected using quantitative and qualitative (mixed) methods.
Questionnaire, In-depth interview and document analysis were deployed in the study.
Sentiment analysis on Facebook and Twitter platforms of ENA accounts were organized in
the study during April 1-April 30, 2021. Based on purposive sampling technique, in-depth
interviews were applied to collect data from three editors and director of the New Media and
Website Department of ENA. According to the findings, 41 (85.4%) have experience of using
social media more than 5 years. More than half of respondents spend at least 2 hours per day
on social media. ENA has rich potential capacity and access to disseminate news for more
than half a million audiences at once in its social media accounts. The finding shows
respondents prefer using smart phones to access social media. The study reveals journalists
mostly use social media for news sources, current affairs, and news releases. The finding
shows the infrastructures of ENA are suitable for using social media. This is fact that social
media is part of them especially in this era of emerging technology. From the finding, social
media have opportunities and challenges in journalistic practices. Most Journalists are
interested and they are using different social media platforms as an opportunity. There are
many direct and indirect factors related to advancement of both coding in computer
application programs and tools in digital media having various levels of consequences.
According to the study, social media supported respondents in information gathering,
reporting and disseminating as a new media opportunity for journalists. It is a new way of
communication with different professionals without geographical border barriers; social
media facilitated to clarify current affairs in different perspectives from different places
without interference. Further the study shows social media in creating new media business,
very fast feedback, and audience interactions. The study reveals negative aspects of social
media according to the respondents. The respondents think social media affected their
journalistic practices broadly categorized in lack of trust and credibility, ethical and legal
issues, fake news, deepfake, hate speech and savvy technological advancement. The study
exposes ENA's lack of necessary training to fill the constraints of journalists. Writing for
digital news platforms, media technologies, user generated contents, software generated
contents, and deepfakes have changed the journalism environment. The effects can be small,
gradual, and indirect but accumulated over a long time. Where as strong effects may only be
apparent over the long term. Thus, the study finds out that social media have affected both
journalists and ENA as a media organization in exploiting the potential of the social media to
the best of journalistic practices and digital news reporting for digital public interest.
Therefore, it needs critical training, awareness and guidance from different actors including
the media house, journalists, researchers, media experts, educational institutions and policy
makers.

Key words: Social media, Digital news reporting, Fake news, Deepfake, Hate speech,
Digital divide, Users Generated Contents, Software Generated Contents
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Definitions of Terms

Operational definitions of terms in the research are listed as follows:

e Apps: is an application, especially downloaded by a user to a mobile device.

e Bot: is asoftware application that runs automated tasks or scripts over the Internet.

e Crowdsourcing:is a sourcing model in which individuals or organizations obtain
goods or services, including ideas, voting, micro-tasks and finances, from a large,
relatively open and often rapidly evolving group of participants.

e Doxxing: is the act of publicly revealing previously private personal information
about an individual or organization, usually through internet.

e Post-truth: is relating to or denoting circumstances in which objective facts are less
influential in shaping public opinion than appeals to emotion and personal belief.

e Social networking site: is an online platform which people use to build social
networks or social relationships with other people who share similar personal or
career interests, activities, backgrounds or real-life connections.

e Web 2.0: refers to websites that emphasize user-generated content, ease of use,
participatory culture and interoperability (i.e., compatible with other products,

systems, and devices) for end users.

Xi
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CHAPTER ONE

I. Introduction

1.1 Background of the Study

A social network is a website where people connect with friends, both they know offline and
those who are online only friends. Social media are interactive digitally mediated
technologies that facilitate the creation, sharing, exchange of information, ideas, career
interests, and other forms of expression via virtual communities and networks. Kaplan and
Haenlein (2011) noted social media as Web 2.0 which is a new way of software developers
and end users collaborated. The other commonly used term for ‘social media’ is ‘social
networking sites’. Social media platforms in particular have offered unique functionalities
and features which have redefined user involvement in news.

Tandoc and Vos (2016) describes digital platforms were being used in newsrooms for
monitoring, interacting and promoting. They monitor news stories published by other news
organizations to catch the news stories that they might have missed. They stay posted on
audiences’ comments on their published stories, their competitors’ published stories, and
trending topics on social media. According to Safori (2018) today news agencies are up
taking social media and journalists are using Facebook, YouTube, and Twitter to post stories,
updates and blogs.

Ebay(2015) describes the invention of the Internet and digital communications has been
changing the way of life of people all over the world. The technology has also changed the
way people communicate, interact with each other, and entertain them. This is supported by
Everett(2011) as a good chance to the media house to disseminate information as quickly as
possible and also on the readers users side it facilitates to access breaking news or other latest
information timely through PC, laptops, iPads, and smart phones.

Social media platforms provide new opportunities to engage with the news by commenting
on stories, sharing them and discussing them with others. Some of the common features that
qualify a tool to be considered a social networking site are: enabling users to communicate
with each other in an easy way and allowing users to exchange information, pictures and
messages (Dijck,2011).Regarding the social media platform Twitter, Hedman & Pierre
(2013) states the industry surveys imply that social media, and specifically Twitter, has
become part of the everyday toolkit of journalists, though there are variances in the extent of

use on a daily basis.
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The rise of social media gives a voice to unheard voices, mobilizes citizens, and increased the
flow of information and news. Thus, it gives power to audience participation, encourage
debate and enhance shared knowledge building. Social media is fast to reach millions of users
and have a very strong influence on how users and societies interact with news to formulate
their attitudes and practices immediately to set an agenda. Moreover, private messaging,
comments and friends features differ from one social media network website to another
depending on the feature and user base (Boyd & Ellison, 2007).

Another significant effect of social media can be seen from the perspective of agenda
setting.Manga (2003) explains agenda setting theory puts when issues are covered by the
media as often as possible, the public would take them to be important. It means that in
determining the subjects we think about, social media set our agendas and ultimately shape
our decision making on political, economical or other social issues.

Social media, as one of most powerful online networking tools, has been integrated into a
part of social and economic life in the real world. Khan & Shahbaz(2015) describes social
networking sites have significant influence on the social and political learning of citizens,
especially youths. On the other hand, the development of social media technologies and the
fragmentation of information have facilitated the spread of misinformation or fake news.
Social media allowed individuals to be much more active in content and agenda creation. The
creation and dissemination of disinformation online has become widespread. Shu et al. (2017)
argue that fake news has an adverse impact on individuals and society as it deliberately
persuades consumers to accept false beliefs that are shared to forward specific agendas.

On the other hand in Ethiopia, regarding fake accounts on Facebook, Assefa (2020) describes
that he found more than 20 Facebook accounts, such as #PM abiyahmed, #DrAbiy Ahmed
PM, #Pm Abiy Ahmed, #Dr. Abiy Ahmed Ali PM, Ethiopian PM Dr.Abiy Ahmed etc. with a
significant number of followers. This implies different fake accounts on different social media
can be created easily to disseminate misinformation, disinformation, fake news or other.
There are still social, cultural and economical and technological constraints that journalists
are facing and hold back participation in social media effectively. Hermidam (2013) points to
a fragmentation of professional norms and practices as journalists seek to shape a new
communicative space to fit within prescribed conventions while they are, themselves, shaped

by its socio technical traits.
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1.2 Statement of the Problem

Social media brings new characteristics like interactive dialogue and social interactions for
news channels. Social media, as one of most powerful online networking tools, has been
integrated into a part of social and economic life in the real world. Khan & Shahbaz (2015)
describes social networking sites have significant influence on the social and political

learning of citizens, especially youths.

Social media has changed news consumption and production behaviors profoundly by
blurring the contours between professional journalists and users (Deuze et al. 2007).The
effect of different social media platforms on journalists and media organizations is hard to
ignore. It has both negative and positive sides as many said, it is a coin of two sides. Media

organizations and journalists have to consider in both optimistic and pessimistic attitudes.

According to Skejerdal (2011) access to the Internet through smart phone is increased usage
of mobile Internet over the last years in Ethiopia. New media in Ethiopia were a new
phenomenon before a decade. News websites, social media and mobile apps are increasingly

being used today as the preferred source of news information.

Social media is a fast paced world and news can be spread and go viral in a matter of
seconds. Social media has favorable conditions to journalists to report facts and share reliable
news immediately.In Ethiopia, according to Abraham and Tibebe (2019) social media

provides news faster and less-costly than other mediums.

In other words, due to advancements in technology, people expect real time access to news
(Boitnott, 2018). Social media become a news source not only for the general public, but for
journalists as well. Many journalists are adapting, controlling application features of social
media new tools gather, distribute and create news without losing journalistic ethics.
Negative experiences of social media carry more weight than positive interactions about news

reporting of organizations.

One of the negatives about using social media in reporting is that we never really know if it is
all that factual. However, someone spreading the story is not necessarily aware that it is false.
Verifying it may be more difficult for some than for others, depending on various internal and

external factors (Lewandowsky et al. 2012).
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Social media platforms, however, have the ability to control which aspects of the information
and news that the viewers’ see. The circulation of fake news poses significant challenges for
organizations and brands. Eastin (2001) found that characteristics of a message often hold a
greater influence on credibility judgments than sources do.

While all the news agendas set in the social media, there are also individuals to set a story of
fake news in the social media agendas. This shift from a media landscape dominated by
journalists who acted as gatekeepers of information to one which is characterized by huge
amounts of user-generated content has diversified the available information but also

simplified the dissemination of fake news (Lewandowsky et al. 2012).

Fake news is a new challenge and it is a news stories or hoaxes created to deliberately
misinform or deceive readers. The existing trend has developed into deepfake supported by
softwares to create videos and audios without the presence of actual news object. The term
“fake news” is not new and often refers to viral posts based on fictitious accounts made to

look like news reports (Tandoc, Lim & Ling, 2018).

Fake news disseminating has no border or types of society. In the United States and the other
World, the narrative about social media changed dramatically after the 2016 election of
President Donald J. Trump, which brought to the fore concerns about widespread malfeasance
on social media from “fake news,” propaganda, and coordinated disinformation to bot-based

media manipulation and alt-right trolling and misogyny (Marwick & Lewis, 2017).

Many parts of the world are facing the direct and indirect consequence of fake news and
deepfakes. Fake news often uses sensationalist language and is regularly presented with the

help of clickbait characteristics (Chen, Conroy, and Rubin 2015).

Fake news and its circulation have become a serious concern of social media. Social media
helped the spread of series fake news, fake accounts, hoaxes and deep fakes that can just
easily pass misinformation. Anonymity, user generated content and geographical distance
may encourage fake news sharing behavior. On the other hand, the development of social
media technologies and the fragmentation of information have facilitated the spread of
misinformation or fake news. In Ethiopia, according to Christian (2017a) misinformation and
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the dissemination of fake news are other challenges that impede the internet’s ability at

bringing about democratization.

The rise of ubiquitous deepfakes, misinformation, disinformation, propaganda and post-truth,
often referred to as fake news, raises concerns over the role of internet and social media in
societies. Such false information may be spread by accounts controlled by humans as well as
those run by algorithms, called social bots (Stieglitz et al. 2017).Gathering online news, data,
facts and graphics for news requires interpreting and checking in detail. This has an effect on
the output of the news and audiences on the social media. The effects of any social media

experiences are hard to determine since they vary depend on individual users’ experience.

Since journalists of Ethiopian News Agency are highly motivated in using social media sites,
the majority of them are using social media for their journalistic needs. On the other hand, as
a major news source having branches throughout the country, ENA is using different social
media platforms to disseminate news. Using different social media platforms has its own
effects either positively or negatively. Currently, the expansion of social media has created
speed, competition and creativity of presenting news in different platforms in various levels
for diverse audience. ENA as a news organization have to snatch social media sites for better
use as source of information and reach wider social media users than before in an organized

manner.

There is a need of journalists using social media as information resources or materials that
would motivate and help them perform well in their journalistic performance. On the other
hand, lack of pressure to examine the constraints of journalists of ENA is a major challenge.
Craig (2000) posits that technological changes are reshuffling the levels and functions of
communication. Technology has turned the world into a global village, making

communication easier, faster and possible through many different channels.

Ethiopian News Agency is a state-owned media institution. ENA is the oldest news
organization in the country and mostly gather and supply news stories to both local and
international media institutions. The news agency gathers news from various parts of the

country through its regional desks as well as Addis Ababa and Foreign Desks (Chala, 2012).

Social media has changed news consumption and production behaviors profoundly by

blurring the contours between professional journalists and users (Deuze et al.
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2007).Therefore, the researcher focused on ENA because it is the oldest news agency in the
country and the major news provider of government owned media. Social networking has
already completely changed the way journalists interact in the news world, but also it is
advancing more to make it easier to access. This research is intended to investigate the social
media effects on digital news reporting of ENA to fill the gap focusing on the existing
discourse of the social media usage and digital news reporting of Ethiopian News Agency
(ENA).

1.3 Objective of the Study

1.3.1 General Objective:

The general objective of this research is to investigate social media effects on digital news
reporting of Ethiopian News Agency in the efforts of raising awareness on the issue of social

media challenges and opportunities.

1.3.2 Specific Objectives

Specific objectives of the study are:

e To investigate the advantages and disadvantages of social media on news reporting
of ENA.

e To find out to what extent digital online news reporters of ENA effectively use of
social media for digital news reporting.

e To identify factors affecting the effectiveness of the existing digital online news

gathering and reporting of ENA.
1.4 Research Questions

The study will try to seek answers to the following main questions:

1. What are the advantages and disadvantages of social media for ENA digital
journalism reporting?

2. To what extent journalists of ENA has been utilizing social media in news reporting?

3. How social media affects and influence ENA's digital online news gathering and

reporting?
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1.5 Significance of the Study

The rise of social media brought a global impact on journalists and media organizations. This
study helps for news media organizations in order to establish comprehensive digital news
reporting in an integrated form of website and social media. Further, the study would also be
helpful for journalists, media managers, policy makers, researchers and online digital media
experts. The study will also provide relevant material for other researchers who are interested

in similar research.

1.6 Scope of the study

According to the data obtained from the informant, ENA has 85 journalists working on
content producing at the head quarter of ENA. This research is designed to investigate social
media effects, the opportunities and major challenges of social media for journalists working
in Ethiopian News Agency. The study does not include other professionals and their practice
as well as regional offices to make the research manageable. Therefore, the study is delimited
to the head quarter of ENA.

1.7 Limitations of the Study

Social media platforms are new technologies and the researcher couldn’t found enough
researches and materials in harmony with social media effects in Ethiopian social media
context as per the need. Therefore, lack of secondary sources has limited the opportunity to

cross triangulate the findings of various research outputs.

During data collection, some of journalists were at field work and it has made difficult to
gather more data. Besides, the study did not include all journalists inside ENA. This research

also faced some hindrance time constraint in collecting, analyzing and interpreting the data.

1.8 Organization of the Thesis

This study consists of five chapters. The first chapter gives an introduction on background of
the study, statement of the problem, objectives of the study, significance of the study, scope

and limitation of the study.

The second chapter reviews the literatures, i.e. the theoretical framework of the study and

issues that are related to journalists and social media utilization for their journalistic practice.
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The third chapter presents discussions on the methodology employed to conduct this study.
The fourth chapter discusses the analysis and presentation of the data. The chapter discusses
all the data collected from respondents, interviewees and sentiment analysis. The chapter
includes the summary of findings. Finally, chapter five provides the conclusions and

recommendations.
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CHAPTER TWO

REVIEWS OF RELATED LITERATURE AND THEORETICAL FRAMEWORK

2.1 Overview of Social Media

Social media refers to the interaction among people in which they create, share, and exchange
information and ideas in virtual communities and networks. According to Nielsen (2017)
social media is not media, but platforms for interaction and networking. Thus, social media
refers to computer-mediated technology facilitating the growth and sharing of ideas,
awareness, career interests, information, and other methods of expression through social

networks and virtual communities.

Social media is the collective of online communication channels dedicated to community
based input, social interaction, content-sharing, and collaboration; it consists of the tools,
services, and communication facilitating connections among people with common interests.
Kaplan and Haenlein (2010) observe social media as a group of Internet-based applications
that build on the ideological and technological foundations of Web 2.0, and that allow the

creation and exchange of user-generated content.

Social media includes social networking and professional networking sites. According to
Chafey (2013)social media refers to internet and mobile-based social networking platforms
build on the foundations of web 2.0 that allow users to produce, consume and exchange
information, socialize and interact with each other, share opinions and content, it involves
building of communities or networks and encourages participation, engagement and content

creation.

Social media is the use of web-based and mobile technologies including applications to turn
communication into interactive dialogue. Other scholars Singh et al. (2008) share the same
view posit that social media is just a new channel like TV and Radio. Further to the
advantages of the old media, social media reaches a large audience at a lower cost.

McQuail (2010) states the principles of social responsibility to include media acceptance of

obligations to the society; ownership as public trust; truth, accuracy, fairness and objectivity;
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professional ethical compliance and self-regulation. By implication, media personnel and

organizations are to be self-censored in their services to the society.

In addition, Hermidam (2012) contends the rise of social media has a consequence on the

editorial and ethical standards of traditional journalism. He puts three challenges:

1. The process of Verification: the use of social media for breaking news and the
concept to be first has brought new challenges to verification which is one of the
journalism‘s principles. And this has the power to cost the big asset of media
organization- credibility.

2. The Interpretation of Objectivity: objectivity, one of the key values in journalism
gets challenge with the use of social media. Thus, media organizations are drafting
social media guidelines to fight partiality that has come with the use of opinions
by journalists on social media networks. Thus, journalists are getting hardened on
the very social nature of social media.

3. The Professional/Personal balance: either to use social media for personal or
professional purpose is igniting a debate among scholars. News organizations and
journalists are developing frameworks to negotiate the hazy line between the
personal and professional use of social media. However, news organizations have

varied viewpoints towards this.

According to Bercovici (2010) while there are disputed claims as to who coined the term
“social media,” the term appears to have emerged in the early 1990s in reference to emerging
web-based communication tools that facilitated online interaction. Now social media is the
fastest growing type of media in the history of the world (Meyer, 2012).

2.1.1 Definition of Social Media

Henderson and Bowley (2010) define social media or Web 2.0 as a collaborative online
applications and technologies that enable participation, connectivity, user generated content,

sharing of information and collaboration amongst a community of users.

Kaplan & Haenlein (2010) defined social media as a collection of internet based applications
that expand the ideological and technological foundations of Web 2.0 and that permit the

creation and exchange of user-generated content.
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Also Kietzmann et al. (2011) defined social media with a broad stroke in that social media
employ mobile and web based technologies to create highly interactive platforms via which

individuals and communities share, co-create, discuss, and modify user-generated content.

On the other hand Howard & Parks (2012) defined social media as a source of which people
and organizations use to distribute and consume ideas, values, and cultural products in a

digital form.

Social media is a set of online applications and tools that provide ways of social interaction
and communication between digital media users by facilitating and creating knowledge
sharing and ultimately transforming a monologue into a dialog, for instance, by an

organization to customers(Hansen et al., 2017).

2.1.2 Types of Social Media

Scholars have created classifications that define social media in terms of different types of
communication technologies (i.e. Kaplan & Haenlein 2010; Krishnamurthy &Dou, 2008;
Shao, 2009). For example, Kaplan & Haenlein (2010) classify social media in terms of blogs,
social networking sites, virtual social worlds, collaborative projects, content communities,

and virtual game worlds.

Alternatively Beer (2008) offers the categories social media as wikis, folksonomies, mash-
ups, and social networking sites as distinct types of applications that fit within the broader
framework of Web 2.0.

2.1.3 Characteristics of Social Media

There are many views and uniqueness of social media. Most of the characteristics associated
with social media identified by Mayfield (2008) are:

e Social media encourages contribution and feedback (participation)

e Open to feedback and participation (openness)

e Facilitate two way communication (conversation)

e Facilitate formation of communities (community) and

e Facilitate connections through links to other sites, resources and people

(connectedness).
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2.2 Digital News Reporting

Emergence of multi-platform news production and delivery through technological
innovations challenges the role of the traditional journalistic medium as the sole information
provider for society. McQuail (2010) opines new media are internet based activities
especially the public use of the internet which includes online news, advertising,
broadcasting, the World Wide Web, forums etc.

Because of technological new media platforms, new type of digital journalism emerged.
Domingo and Wiard (2016) states digital journalism as a networked production, distribution,
and consumption of news and information about public affairs. What a distinctive about DJ is

networked settings and practices that expand opportunities and spaces for reporting news.

According to Zemmels (2012)new media technologies have made online communication
platforms and immediate international communication possible. Morrison (2017) explains
more that people are also able to make their contributions to news coverage by uploading
media and commenting on news websites and social media, thus adding an extra dimension

to the news as a whole.

Typical tools available online include text-based forums like chat rooms, bulletin boards,
searchable databases and biographical information about reporters and columnists in addition
to links for contacting journalists through email (Dibean & Garrison, 2001; Dimitrova et al.,
2003; Himelboim, 2010). Online news sources enable website visitors to respond and interact
with or even customize stories. In the context of online news, interactivity facilitates the

active consumption of information (Kopper, Kolthoff, & Czepek, 2000)

Moreover Rabby, Saiful & Hoque (2014) describes new media calls for new ethics because
the issues online journalists are confronting different from those that traditional journalists
face. Online news consumers or online readers mean people who use online news sources
regularly or occasionally to meet their need for information. Hayes, Singer, & Ceppos (2007)
remark in the digital environment, old assumptions about journalistic roles and values can no

longer be accepted uncritically nor old approaches to them continued indefinitely.

Krumsvik (2018) has identified four ways in which publishers, journalists and news

organizations can interact with their audiences to derive mutual benefit from internet

12



Investigation into Social Media Effects on Digital News Reporting:
The case of Ethiopian News Agency (ENA)

distribution of news. At first, audiences can participate in the production of news content.
Secondly, journalists and their audiences can share news stories, and users can interact with
other users. Thirdly, online discussions can be directed to social networks and be separated
from editorial content to in order to more effectively manage participation and finally, user

interactions can be gathered to better enable the more effective targeting of news content.

2.3 Social Media and Journalism

Social media has become an important source of news. It has changed the way people
communicate and the way information is produced, consumed and distributed. Harrington &
McNair (2012) reflects that various news channels tweet or give updates on significant
happenings all over the world and the news quickly gets passed around the networks in ways
never experienced before. There has been significant change in the news media with

journalists competing with social media platforms to report news.

The rise of social media in news reporting has twisted journalism. Hermida (2010) states
social media technologies like Twitter are part of a range of Internet technologies enabling
the disintermediation of news and undermining the gatekeeping function of journalists.
According to Chen (2012) innovations in digital media continue to change the way we think,

act and live.

With the advent of social media platforms, citizens are producing news and engaging
audiences. This has lead to the new type of citizen journalism. For Allan(2007)citizen

29 <¢

journalism is described variously as “grassroots journalism,” “open source journalism,”
“participatory journalism,” “hyper local journalism,” “distributed journalism,” or “networked

journalism,” as well as “user-generated content”.

This is also supported by other scholars. The emergence of news consumers acting also as
influential news providers has given rise to the establishment of journalistic terms such as

'Interactive journalism', 'citizen journalism' and 'participatory journalism' (Nip, 2006).

Online media, digital technology, and the interactivity of social media have all contributed to
the paradigm shift towards participatory journalism. Biggs (2007) considers this new way of
reporting a collaborative effort between journalists and audiences using via methods such as

crowdsourcing and distributed reporting.
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Deuze (2003) explains journalists must make decisions as to which media format(s) best
convey a certain story, consider options for public response and user interaction or
customization (interactivity), explore opportunities to connect the piece to other stories,

archives, and resources through hyperlinks.

Social media technology is rapidly evolving the media industry and the practices of mass
communications. Today’s audiences expect to be able to choose what they read, and most
believe they should be able to contribute content and opinions. Harper (2010) describes this
shift, sometimes called the social media revolution is not the death of journalism; it’s the
birth of a democratic movement that emphasizes some of journalism’s key factors:

transparency, honesty, and giving a voice to the person who doesn’t have one.

Deuze (2005) proposes five fundamental distinctive values could well describe journalism‘s
ideology: public service, credibility, autonomy, immediacy, and legitimacy. On the other
hand, social media is a platform that is too young, but has yet brought a global impact.
However, such kind of challenges to journalistic norms are not new as the profession has
debated on commercialization, bureaucratization, new media technologies, seeking

audiences, and concentration of ownership.

2.4 Credibility of online news

Leach (2010) emphasis that credibility is the most important issue in the ethical practice of
online journalism. Online media blurs the line separating personal opinion and unverified

information from what journalists are reporting.

On the other hand Deuze and Yeshua (2001) have stated although the essence of journalism
remains basically unchanged, it is obvious that the Internet shapes and redefines a number of
moral and ethical issues confronting journalists when operating online or making use of

online resources.

Ethical issues are even more notable regarding users generated contents. Wasserman (2012)
explains internet has changed audience behaviors and thus pushed news organizations to
change how they work. He raises the issue of “standard of veracity”: how journalists define

truth when reporting online and the necessity of applying traditional standards of verification
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to new media. Regarding the online trends Sundar (2016) explains everybody thinks of

themselves and their friends as trustworthy sources.

At the same time, while everybody can claim that what they know is true, the trust in expert
opinion has drastically declined. Davies (2018) predicts journalists, judges, experts and

various other ‘elites’ are under fire today.

2.5 Advantages and Disadvantages of Social Media

The social media proved to be a major communication vehicle that spread across the globe.
The advent of social media has come forth with an assortment of opportunities and challenges

as far as the conventional media is concerned(Bruhn, Schoenmueller& Schéfer, 2012).

Social media use is an ever increasing phenomenon of the 21st century. In the United States,
about 7 of 10 individuals use social media to connect with others, receive news content, share
information, and entertain themselves (Pew Research Center, 2018).

According to Solis and Deirdre (2009)social media is the democratization of content and the
shift in the role people play in the process of reading and disseminating information and thus
creating and sharing content. Social Media represents a shift from a broadcast mechanism to
a many to many model, rooted in a conversational format between authors and peers within

their social channels.
2.5.1 Advantages of Social Media

Social media changed the way in which individuals interact and find information. According
to Gilpin, Palazzolo, & Brode (2010) social media create an environment of intimate
interaction regardless of time and space which fosters a connection between individuals and

groups with organizations.

Users usually share their daily life activities and events, but also their ideas, thoughts, likes
and comments about what people care about. Moreover, social media allows interpersonal
dialogue between and among users and has offered new opportunities for both institutions

and individuals to connect with stakeholders and each other (Ibid.).
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2.5.2 Disadvantages of Social Media

There are several concerns on disadvantages to social media usage in different societies
around the World. Supporting this, Palfrey (2010) describes the inappropriate use of
technology, absence of privacy, sharing of private data, and dropping testimony on user sites,
vulnerable teenagers for threats and notable hazard. The hacker can reach users of data that
the user leaves on the sites browses continuously this allows the hacker to be able to get the

registry data from one site to enforce threats.

The effect of social media is now being re-evaluated for its social impact, amid broader
questions about data privacy, hacking, and government surveillance, as well as doxxing,

harassment, and hate speech online(Gillespie,2018).

Moreover Johnson & Kaye (2010a) describes a common criticism is that Web-based
information often does not reach sufficient levels of factual substantiation or analysis, and
there is little pressure to present truthful and unbiased information. Based on Alcott &
Gentzkow (2017) this is because social media has come with a lot of adverse effects on media
content such as the distribution of fake news. This makes people very vulnerable to fake

news, lies and propaganda.

2.6 Trends in Online Media Environment

2.6.1 Fake News

Alcott & Gentzkow (2017) defines fake news as intentionally and verifiably wrong or false
news produced for the purpose of earning money and/or promoting ideologies. Fake news is
specifically designed to plant a seed of mistrust and exacerbate the existing social and
cultural dynamics by misusing political, regional and religious undercurrents (Wardle and
Derakhshan, 2017).

The fake news threat of further distraction is compounded against truth by the power
of social media. The development of digital media technologies and the fragmentation of
information have facilitated the spread of misinformation or fake news. Fake news has
become a buzzword, especially after the 2016 presidential election in the United States
(Grinberg et al., 2019).
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Tandoc, Lim, and Ling (2018) used levels of facticity and deception to provide a typology of
fake news definitions for different types of information, such as negative advertising,
propaganda, manipulation, fabrication, news satire and news parody. Bode & Vraga (2015)
asserts many questions related to fake news and misinformation in the “post-truth” era remain

unanswered.

There are various types of fake news prevalent today. According to Lazer et al. (2018)the

most prominent types of fake news are the following:

e Clickbait: involves news stories that are purposely fabricated to gain more website
visitors and increase advertising revenue for websites.

e Satire or Parody: news stories created purely for entertainment purposes with no
intention to cause any harm, but may possibly fool the reader.

e False connection or misleading headings: include news stories or articles that contain
genuine and accurate content but make use of misleading or sensationalist headlines.

e Propaganda: involves news stories that are deliberately created with the intended
purpose to mislead audiences or promote a biased point of view or particular political
cause or agenda.

e Biased or Slanted news: includes news stories that rely on the biases and beliefs of the
readers.

e Sloppy journalism: involves news stories constructed using unreliable information or
untrusted sources that can mislead readers.

e Manipulated news: includes news stories that manipulate the content of genuine and
factual stories to deceive the readers.

e Fabricated news: involves news stories containing 100% false content created to
deceive and perform harm.

e Sponsored content: are news stories or advertising that is disguised as editorial

content but can mislead the readers.

2.6.2 Deepfake

A deepfake is a video, photo, or audio recording that seems real but has been manipulated
with artificial intelligence (Al). Davies (2018)explains that deepfake technology is rapidly

becoming more realistic and accessible. Social media further aggravates this nervous
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environment. Llorente (2017) explains traditional institutions losing authority over facts, fake
news, misinformation and lies have become a common place, side lining the truth in the

process.

According to Davies (2019) deepfake is based on machine learning, usually deep learning
techniques, which is used to produce or alter video to make it look like something happened
that did not. The term “deepfake” is an amalgamation of both “deep learning” and “fake” and

is a manipulation method that has been used in the studios of Hollywood for years.

The underlying technology can replace faces, manipulate facial expressions, synthesize faces,
and synthesize speech. In the past, creating fake videos was an expensive task that required
an extensive amount of skill, time, and money. However, today all it takes to create fake
videos is a gaming laptop, an Internet connection, and a rudimentary knowledge of neural
networks. There even exist applications that offer face-swapping in videos with a single click
(Thaware & Agnihotri, 2018).

Deepfakes can depict someone appearing to say or do something that they in fact never said
or did. From a negative perspective, deepfake videos can easily be used to create fake sex
scandals for political figures, business leaders, celebrities and well-known people in the

public eye(Davies, 2019).

Fikse (2018) describes available deepfake videos can be categorized into one of the following

groups:

e Technology Demonstration: include deepfake videos that are created as examples to
demonstrate how the technology works.

e Satirical/Meme: involve deepfake videos that are humorous or mocking, created as a
form of political or social commentary.

e Pornographic: involve deepfake videos that often carry the face of well-known
celebrities on the body of pornographic actors.

e Deceptive Deepfake: fake videos made of political actors or an authority figure with

the intention of creating a scandal.
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2.6.3 Hate Speech

Foxman and Wolf (2013) describes hatred in the context of human interaction as extreme
dislike of persons or groups on the ground of their racial, ethnic, and religious or gender
orientation or affiliation. According to Hernandez (2011) when hate speech is permitted to be
propagated, it encourages a social climate in which particular groups are denigrated and their

discriminatory treatment is accepted as normal.

Hernandez (2011) also states that hate speech expresses, advocates, encourages, promotes or
incites hatred of a group of individuals distinguished by a particular feature or set of features

creates discord in the community, harms the target group, and infringes upon equality.

The European Court of Human Rights (2018) reports in its facts sheet that: tolerance and
respect for equal dignity of all human beings constitute the foundations of a democratic,
pluralistic society. The court identifies the forms of hate speech to include ethnic hate, racial
hate, religious hate, threat to democratic order, verbal violence and incitement to hostility,
expressions condoning terrorism, expressions condoning war crimes, expressions denigrating
national identity, display of a flag with controversial historical connotations, incitement to
ethnic/racial/national hatred, incitement to religious intolerance and insult of state officials.

Furthermore Waltman and Haas (2011) observe hate speech could serve social and political
functions in a democratic society with implications on intimidation of members of an out-

group on the basis of their racial, ethnic, and religious or sexual orientations.

2.6.4 Digital Divide

Organization for Economic Cooperation and Development (2001) defines digital divide as
the gap between individuals, households, business and geographic areas at different socio-
economic levels with regard both to their opportunities to access information and
communication technologies (ICTs) and their use of the internet for a wide variety of

activities.

Regarding this Wilson (2004) defines the digital divide as an inequality in access,

distribution, and use of information and communication technologies between two or more
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populations. McQuail (2005) explains digital divide means the various inequalities opened

up by the development of computer based digital means of communication.

There are eight aspects of the digital divide: physical access, financial access, cognitive
access, design access, content access, production access, institutional access, and political
access(Wilson, 2004). On the other hand Friedman(2001) describes philosophical and
sociological sides of the digital divide are because of a potential missed opportunity on the
part of millions of people to obtain desirable jobs and enhance their lives by using computers

and the Internet.

Fuchs & Horak (2007) explain technological material access is the availability of hardware,
software, applications, networks, and the usability of ICT devices and applications; usage and
skill access is the capabilities needed for operating ICT hardware and applications, for
producing meaningful online content, and for engaging in online communication and co-

operation.

On the other hand Bonfadelli (2002) found out that digital divide exists between the affluent,
better-educated young adults and their less affluent, less educated peers since the rich and
educated obtain the internet and use it regularly for information while the poor and less-
educated either do not have access to the internet or they use it only for entertainment.
Furthermore Yuguchi(2008) states the digital divide problem has geographic, demographic,

and socio-economic dimensions.

2.6.5 Users Generated Contents (UGC)

One of the most interesting characteristic of social media is represented by the term user-
generated content. According to Kaplan and Haenlein (2010) UGC refers to different forms
of media content, publicly available and created by end users. Information Resources
Management Association (2015) explains social media has changed the way its users
communicate and utilize internet-based sites as a means of dispersing content among digital

media and internet users.

UGC as the contents generated by social media users, such as comments, posts, digital
photos, video sharing, and all online interaction data, are critical and represent the lifeblood

of social networking and social media sites (Russell, Maksut, Lincoln& Leland, 2016).
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Social media gives its users a sense of identity and community in producing contents.
Zemmels (2012) noted users are able to become active agents in new media environments

and produce their own content.

Users are highly attracted by the ways of social media. Sundar (2008) states due to interactive
features of digital technologies, the media experience transforms from a passive into active

and engaging behaviors; media users can engage with content in a personal way.

2.6.6 Software Generated Contents (SGU)

The dynamics of news media are changing towards a heavily business oriented journalism
through the use of algorithm. Clerwall (2014) describes computers are programmed to
produce standard stories that are almost impossible to distinguish from articles written by
humans. Thus Lundsten (2016) added that the use of algorithms in news practice is a new

milestone in the evolution of mass media institutions.

The World knows how computers produce news. But the clarity comes after 2016.
Marwick& Lewis (2017) explain the public narrative about social media in the World
changed dramatically after the 2016 election of President Donald J. Trump, which brought to
the fore concerns about widespread malfeasance on social media from “fake news,”
propaganda, and coordinated disinformation to bot based media manipulation and alt-right

trolling and misogyny.

2.7 Theoretical Framework

Agenda Setting Theory (AST), Uses and Gratification Theory (UGT) and Technological
Determinism (TD) are basics theoretical frameworks for this research.

Agenda Setting Theory describes the ability of the news media to influence the salience of
topics on the public agenda. Uses and gratification is concerned with how people use media
for gratification of their needs. The theory attempts to explain the uses and functions of the
media for individuals, groups and society. Technological Determinism deals with the
improvements in technology both in new products and better, more innovative ways of
producing goods can be achieved by either creating a truly new technology or by adopting a
technology that has already been developed.
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Therefore, the researcher based these theoretical frameworks for the approach to this research
because the models lead to distinctly different, but complementary, knowledge about the

case.
2.7.1 Agenda Setting Theory

Agenda setting theory is one of the mass communication theories concerned with the ability
of the media to influence the significance of events in the public's mind. It refers to how the

media news coverage determines which issues becomes the focus of public attention.

Jorgensen & Hanitzsch (2009) stated that even if he never used the term agenda setting
theory, Lipmann has laid the founding stone to generate the concept of the agenda setting
theory in the year 1922. Lippmann (1922) argued political images received by the public are
not direct pictures of events, experiences or theories. They are, instead, pictures in people’s

heads.

Rogers (2004) describes the theory of agenda-setting is all about the formation of public
awareness and concern of most important issues by the news media. The media cue the public
to see certain issues as important by the prominence such issues are given and by both the
extensiveness of stories in a given day and duration of coverage over time (Grossberg,
Wantella, Whitney & Wise,2006).

Scholars’ levels agenda setting theory as first level agenda setting theory and second level
agenda setting theory. According to McCombs (1992)the first-level of agenda setting deals
with the transfer of object salience from the mass media to the public. It mainly focuses on
the issues, events or political figures of the media agenda, and how the media agenda impacts
audience perceptions about what issues are worthy of attention. Nowak (2018) also stated in
the first level, the media have the ability to impose on public opinion the belief about the

importance of certain topics, issues and problems.

Where as in relation to the second level of the agenda setting, scholars stated that, in the
second level agenda setting, the focus shifts from coverage of objects to coverage of
attributes of those objects. According to Griffin (2006) major news editors, public relation
professionals, these are individuals working for government agencies, corporations and

interest groups. These individuals give their news agenda through their press releases and
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press conferences. Others are the "interest aggregations”, these are individuals who are

creating platforms which must be reported by the media institutions.

2.7.2 Uses and Gratification Theory (UGT)

According to Severin and Tankard (2001)the Uses and Gratification theory was first used in
an article anchored by Katz (1959) where it debunked the claim by Berelson (1959) that the
field of communication research was dead. He observed that most communication research
up to that time was geared at probing what do media do to people. Katz, therefore, suggested

attention should shift to what people do with the media.

McQuail (2010) asserts the central question posed under UGT is why do people use media,
and what do they use them for. The theory grants only a limited effect to the media,
suggesting instead that individuals have much control over what they consume (Littlejohn &
Foss, 2009).

Williams (2003) explained the 'uses and gratifications' approach argued the audience brought
its own needs and desires to the process of message reception, which structured the way in

which the message is received.

The uses and gratifications approach therefore shifted focus from the purposes of the
communicator to the purposes of the receiver. This approach, according to Blake &
Haroldsen (1975) contends the interaction of people with the media can most often be
explained by the uses to which they put the media content and/or the gratification which they

receive.

The theory postulate that media consumption is a deliberate choice that people make to
satisfy their specific needs, but their needs vary from person to person. According to
Williams (2003) UGT focused on what people do with media. For Sparks (2012) media
doesn't have a uniform effect on the audience as effects vary from individual to another based

on the reasons of media use.

Sundar and Limperos (2013) argued new media and their development have not only created
new gratifications but also made the already existing ones more visible. Ruggiero (2000)

asserted the emergence of computer-mediated communication has revived the significance of
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uses and gratifications theory. As new technologies present people with more and more
media choices, motivation and satisfaction become even more crucial components of

audience analysis (Ibid.).

Whiting and Williams (2013) identified ten uses and gratifications for using social media:
Social interaction, information seeking, passing time, entertainment, relaxation,
communicatory utility, convenience utility, expression of opinion, information sharing and

surveillance or knowledge about others.

2.7.3. Technological Determinism (TD)

Technological determinism implies diminished human choice and responsibility in
controlling technology. It documents that we are moving towards an increasingly digital,
mobile, and social media environment with more intense competition for attention.

According to Adler (2006) technological determinism (TD) is the idea that technology has
important effects on our lives. This idea figures prominently in the popular imagination and
political rhetoric, for example in the idea that the Internet is revolutionizing economy and
society. TD has also had a long and controversial history in the social sciences in general and
in organization studies in particular. This particular view of technological impacts often leads
to technological determinism of which there are various forms, all related to traditional
notions of determinism.

According to Feenberg(1992) there are two positions or premises of this determinism. First,
technical progress appears to follow a unilinear course, a fixed track, from less to more
advanced configurations; and second, technological determinism also affirms that social

institutions must adapt to the imperatives of the technological base.

More and more people get news via digital media, they increasingly access news via mobile
devices and rely on social media and other intermediaries in terms of how they access and
find news. Friesen (2008) also discusses in relation to models of technology diffusion. In this,
he differentiates between optimistic and pessimistic determinism, the former characteristic of
enthusiasts who focus on positive aspects of technical change and the latter associated with

laggards or luddites who see it more negatively, or even as destructive.
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Technology and culture will continue to affect each other. Technological devices will
continue to shape the culture, while cultural forces and circumstances will choose what
technologies to be developed. This process eventually will continue to effect, e.g, mobile
phones has made the communication through the media increasingly unlimited. People can
contact other people anytime and anywhere. Communications technology, in essence, have
the same developmental path that is, toward the technology to reach a wider range, carry

more information and faster, and involves a lot of people (Thurlow et al., 2004).
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CHAPTER THREE
RESEARCH METHODOLOGY

3. Introduction

This chapter presents the methodological aspects of the study. The chapter details the
particular design used in this research including methodological choices, data collection

instruments and procedures of data collection as well as data analysis.

3.1 Research Design

In order to meet the objective, the researcher applied mixed research method that includes
collecting, analyzing and interpreting data using both quantitative and qualitative research
methods in order to investigate a phenomenon or attempt to answer research questions. To
obtain quantitative results from a population in the first phase, and then refine or elaborate
these findings through an in-depth qualitative exploration in the second phase (Creswell,
2012).

3.1.1 Quantitative research method
Quantitative data is often gathered through surveys and questionnaires that are carefully
developed and structured to provide you with numerical data that can be explored statistically

and yield a result that can be generalized to some larger population.

Quantitative research refers to the systematic investigation of quantitative properties and
phenomena and their relationships. Quantitative research methods describe and measure the
level of occurrences on the basis of numbers and calculations. Quantitative research method
includes the true experiments and the less rigorous experiments called quasi-experiments,

correlation studies, and specific single-subject experiments (Campbell &Stanley,2009).

According to Creswell (2012) the rationale for this approach is that the quantitative data and
results provide a general picture of the research problem; more analysis, specifically through
qualitative data collection, is needed to refine, extend, or explain the general picture.

3.1.2 Qualitative research method

Qualitative research is a flexible approach that seeks to generate and analyze holistic data on

an issue of interest using sufficiently rigorous, trustworthy and ethical methods and
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techniques. According to Robert (2011) qualitative research first involves studying the
meaning of people’s lives, under real-world conditions. People will be performing in their
everyday roles or have expressed themselves through their own diaries, journals, writing, and
even photography entirely independent of any research inquiry.

3.2 Participants of the Study

The participants of the study are journalists in Ethiopian News Agency ENA. The study does
not include other professionals and regional offices ENA to make the research manageable.
This is for the fact that not to be biased while selecting participants of the study. Therefore,
the participants of the study are journalists working only at the head quarter of ENA at Addis
Ababa. Thus, the researcher purposely selected the participants of the study and the

justification will be discussed ahead.
3.3 Sampling Techniques and Procedures

The samples in quantitative content analysis should be carefully selected in line with the
research topic and the unit of analysis or content. According to Davies and Mosdell
(2006)sampling refers to the selection of subjects for a study among the total population in a

given research work.

In this research, for the qualitative method, snowball sampling technique was employed.
Purposive sampling focuses on selecting information-rich cases whose study illuminate the

questions under study (Patton,2002).

For quantitative method simple random sampling was employed. According to the data
obtained from the informant at the head quarter, during the research period, ENA has 85
journalists actively working on content producing at the head quarter. The researcher decided

and tried to have the margin error 5% and the confidence level 95%.

Therefore, after identifying the targeted samples, 52 questionnaires were distributed and 4 In-

depth interviews were held to explore details on issues relevant to the study.
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3.4 Data Source and Instruments of Collection

3.4.1 Data Source

The study used primary data source. A combination of various data collection instruments
were constructed to access first hand information in questionnaire and in-depth interview.
Also social media official sentiment documents of Facebook and Twitter accounts of ENA

were analyzed.

3.4.2 Instruments of Data Collection

The data collection instruments for this research was used are questionnaire to collect
quantitative data from journalists and in-depth interview to gather qualitative data from
editors. Furthermore, data from the official social media accounts ENA is used for sentiment

analysis.

3.4.2.1 Questionnaire

A questionnaire is a series of written questions a researcher supplies to subjects, requesting
their response. Usually the questionnaire is self-administered in that it is posted to the
subjects, asking them to complete it and post it back. In order to collect first hand data, the
researcher used questionnaire (Appendix1). A questionnaire allowed the researcher to collect
the most complete and accurate data in a logical flow. This was done in order to reach

reliable conclusions from what the researcher was planning to examine.

The questionnaire aimed and designed to acquire demographic information of respondents. It
was designed to get information that helped to know the social media and technological
preference of journalists. Also it helped to know the journalists experience in using social
media to perform their professional practice efficiently. The questionnaire had a Likert scale
method basically focused to find out their agreement and disagreement levels on different
issues related to social media usage of ENA. The last part had open ended questions leads to
describe their views of social media to their practice and media houses. Thus, the 52
questionnaires were prepared in Amharic language and disseminated to news reporters and

editors after piloting with other media experts and editing them based on the feedback.
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3.4.2.2 In-depth Interview

Interview is a conversation between two or more people for the purpose of obtaining data on
a given topic. According to Jensen & Jankowski (1991) the interview has a number of

advantages. One is that it can cover a wide range of outlooks on a given subject.

According to Kothari (2004) interviews can be structured, semi-structured or unstructured. If
the interviewer uses a set of predetermined questions and in order prescribed, the interview

would be called structured interviews.

In-depth interviews are useful when you want detailed information about a person’s thoughts
and behaviors or want to explore new issues in depth. Thus, the researcher held in-depth
interviews with three news Editors and one Editor in chief of the New Media &Website

Department.

3.4.2.3 Document Analysis

Existing personal or public records often provide insights into the issue under study. While
public records are often writings about the setting, people, issue under study, personal records
are accounts of an individual including diaries. Public as well as personal records may be
incomplete, inaccurate; questionable of its authenticity. Yet, such documents provide to
assess the sentiment in an insight to the researcher and may help in raising additional

questions that may help to generate more information.

3.5 Validity and Reliability of the Instruments in the Study

Validity determines whether the research truly measures that which it was intended to
measure or how truthful is the research result. Validity can be applied to the logical tightness
of experimental design, the ability to generalize findings outside a study, the quality of

measurement, and the proper use of procedures.

Reliability refers to how consistency of a method measures something. In order to assure the
reliability of the methods used in the study the researcher had employed a pilot study before
the actual data collection. Therefore, the data collection instruments were primarily applied to

selected journalists and media experts of different media houses. As a pilot test and

29



Investigation into Social Media Effects on Digital News Reporting:
The case of Ethiopian News Agency (ENA)

appropriate feedback have been taken into consideration. Thus, the data collected in both the
questionnaire and interview techniques were reviewed and checked for its accuracy,

correctness, validity and as much as possible error free by the researcher.
3.6 Data Analysis and Interpretation

Data analysis in qualitative research consists of preparing and organizing the data for
analysis, then reducing the data into themes through a process of coding and condensing the
codes, and finally representing the data in figures, tables, or a discussion. According to
Creswell (2012) analysis initially consists of developing a general sense of the data, and then

coding description and themes about the central phenomenon.

The researcher employed both qualitative and quantitative approaches. The data was analyzed
based on appropriate quantitative and qualitative research methodologies. Quantitative data
that were collected using questionnaires were entered into the computer using IBM SPSS 23
package software. Coding and analyzing of these data were carried out using this software
package. The interview was conducted in Amharic language to make respondents feel
comfortable and express the issues in better ways. Then, the data was transcribed and

translated into English.

3.7 Ethical Issues

The necessary precaution was taken to make the study ethical. Ethics refers to the moral
principles that guide research from inception through to its completion & publication of
results. Respondents were informed ahead about the purpose of the data they were providing.
They were told that the information they provide via the questionnaire or interview is going

to be used only for the purpose of academic study and remain confidential.
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CHAPTER FOUR

DATA PRESENTATION, ANALYSIS, DISCUSSION AND FINDINGS

4. Introduction

In this part, the research data are presented, analyzed and discussed in line with the research
questions. As it has been clearly outlined in the previous sections, the main objective of this
paper was to investigate social media effects on digital news reporting and identify problems
so as to recommend some corrective measures that curb the problems. Therefore, major

findings of the research from the data presented, analyzed and discussed are written.

In order to meet the objectives, both quantitative as well as qualitative methods were used to
collect data. Thus, 52 questionnaires were prepared and dispatched among the journalists of
ENA respondents found in the head quarter of Addis Ababa. Out of them, 50 gquestionnaires
were collected and 48(92.3%) of the questionnaires got completely filled and directly taken

for the research.

In addition, three editors and one editor-in-chief were purposively selected and interviewed.
Facebook and Twitter Social media accounts of ENA was also analyzed to support and

correlate the data found from questionnaire and in-depth interview.

The collected data with the objectives and a careful review of relevant literature were coded,
entered and analyzed using appropriate statistical techniques. The documents from social
media accounts of ENA, questionnaires and in-depth interviews discussions of the findings

were classified in to different major themes.

The first part was assessing journalists' background. The second part deals with their social
media experience. This helped to find out whether ENA journalists were using the potential

of social media practically related to Agenda Setting and Uses and Gratification Theories.

The third part was focused on journalistic practice and social media. It was more focused on
how social media was changing the ways of news gathering, agenda sharing, news tips,
media technologies, new media infrastructures, fake news and new media technologies

training of ENA. The discussion looks deep in details with opportunities and challenges
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journalistic practices. Furthermore, the discussion is about journalists’ correlation to social

media advantages and disadvantages in their journalistic practices.

4.1 Background of the Respondents
4.1.1 Respondents gender

Table 1. Respondents gender (N = 48)

Item Frequency  Percent Valid Cumulative
Percent Percent
Male 38 79.2 79.2 79.2
Valid omale 10 20.8 20.8 100.0
Total 48 100.0 100.0

(Organized by the researcher)

From Table 1 above, 38 (79.2%) of the respondents were male and 10(20.8%) of them were
females. This indicates that more than half of the respondents were male respondents.

Though the number of female respondents was few in number.
4.1.2 Respondents across Age

The overall participants’ of respondents’ age is ranged from 20 to 40 years old and above; the
age range of in the above pie chart for both sex shows that the majority of the respondents

inclined to youths.
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Ml Less than 25
l25-30
[130-35

B From 35-40
[ Above 40

Figure 1. Pie Chart of respondents’ age

Among the total respondents, 18 (37.5%) of them were aged from 25-30 years old. 11
(22.9%) of respondents were aged 30-35 years old. 10 (20.8%) of respondents were aged 35-
40. 7(14.6%) of respondents were aged above 40 and 2 (4.2%) of respondents aged 20-25.
This shows that most of the study respondents were youths. The next big number could be

observed between ages from 31-45 years old that were 36 (27%).

According to a recent study, young individuals pervasively use social media for a variety of
reasons including entertainment, identity formation, social enhancement (augmenting offline
social status through online interactions), and maintaining interpersonal connections (Ifinedo,
2016).

4.1.3 Education Level of the Respondents

Graduating and professional education is the main quality and responsibility of journalists to

make them effective and qualified.
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M College Diploma
B Degree
O Masters Degree

Figure 2. Educational Levels of respondents

General information about respondents obtained from the questionnaires indicates that 23 of
the 48 journalists (47.9%) have bachelor degree, while 23 (47.9%) have second degree level
and only 2 (4.2%) have a college diploma.

4.1.4 Respondents Occupation

The data of the respondents shows that they are mixed from different positions of ENA which
is good for the input from different directions. Moreover, it can used to share experience

between journalists.
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Figure 3. Job position of Respondents in ENA

From the bar graph above, 8(16.7%) of respondents are reporters. 9 (18.8%) respondents are
Senior Reporters. 6 (12.5%) of respondents are Deputy Editors. 24 (50.0%) of respondents
are Editors and 1 (2.1%) respondent is Editor-in-Chief.

4.1.5 Work Experiences of Respondents

Experience of employees in an organization has an impact on job performance. According to
the data obtained via the questionnaires, work experience of the respondents is presented in
the pie chart below.
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B 5-10 Years
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CIMore than 20 Years

Figure 4. Work Experiences of Respondents

The data of respondents shows that, 7(52%) of the respondents have work experience of 1-5
years. 23(47.9%) of respondents have work experience of 5-10 years. 9 (18.8%) of them have
work experience of 10-15 years. 4(8.3%) of them have 15-20 years of work experience. The
rest 5(10.4%) of respondents have work experience above 20 years. This data indicates that
41(85.4%) of respondents have work experience more than 5 years.

4.2 Social Media Trends of Journalists and ENA

4.2.1 Respondents Social Media Preference

The preference of social media is based on personal interest and the ways of availability,
more appropriate and interactive options for users. In order to regulate the new social media

environment, journalists should be able to understand the purpose of each social platform.
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Table 2. Respondents Social Media Platform preference (N = 48)

Social Media Frequency Percent Total Number
Platform
Facebook 48 100 48
Twitter 19 39.6 48
YouTube 38 79.2 48
Instagram 10 20.8 48
LinkedIn 7 14.6 48
Telegram 32 66.7 48
Tik Tok 14 29.2 48
Other Platform 5 10.4 48

(Organized by the researcher)

As can be clearly seen in the above table, all respondents 48 (100%) have Facebook
accounts. It means that every respondents use at least one social media platform. Most of
them use more than 2 social media platforms. Greitemeyer (2016) describes that one of the

world’s largest and most popular social networking site is Facebook.

As it is clearly seen in the table, YouTube 38 (79.2%) is the second most preferable social
media platform next to Facebook. Figures from the questionnaire shows Telegram 32
(66.7%) is the third preferable social media platform of the respondents. 19 (39.6%)
journalists use Twitter. 14 (29.2%) of respondents prefer Tik Tok social media platform.
Instagram takes the next rank in social media preference of 10 (20.8%) journalists. From the
respondents, 7 (14.6%) journalists uses the professional networking platform, Linkedin.
According to an open ended data found from the questionnaire, 5 (10.4%) of respondents use
other platforms Viber, Messenger, IMO and WhatsApp.

Greitemeyer (2016) describes the use of internet and social networking has become a

centralized part in peoples’ everyday life.

37



Investigation into Social Media Effects on Digital News Reporting:
The case of Ethiopian News Agency (ENA)

Interviewee I-1 describes ENA is using two local and two International languages in its

digital news reporting.

I-1 said "We use the website http://www.ena.gov.et for digital news
reporting in four languages Amharic, Afan Oromo, English and Arabic
languages. ENA also disseminate news on social media platforms and select
social media platforms to use based on the current situation of outshined
platforms having great acceptance of users especially youths” (Personal
Interview,1-1, on May 4", 2021).

This is also supported by scholars Holcomb, Gottfried, & Mitchell (2013) that younger news
audiences are turning to social media to follow current events at a higher rate than other
demographic groups. McLuhan (1964) cited on Safori (2018) is best known for his theory of
the differential impact of modalities. By means of his aphorism, “the medium is the
message,” he argued that media affect individuals and society not by the content delivered,

but primarily by their modalities.

The deliberate choices people make in using media are presumably based on the
gratifications they seek from those media. Thus, uses and gratifications are inextricably
linked (Sparks, 2012).

4.2.2 Respondents Average Hours Usage of Social Media per Day

There are many people who belong to digital communities and spend many hours each day

online, communicating with other members of their virtual community.
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Figure 5. Average Hours Usage of Social Media per Day

Figure 4 above shows that, 8 (16.7%) of the journalist spend their time on social media.
13(27.1%) of the respondents spend their time 1-2 hours per day. 13(27.1%) of the
respondents spend 2-3 hours per day to access social media. 4 (8.3%) of the respondents
spend 3-4 hours in social media per day. 10 (20.8%) of respondents spend more than 4 hours
per day on social media. This implies that journalists’ time spending on social media is
increasing. From the total respondents, 27(56.2%) of the respondents spend more than 2

hours per day on social media.

Berger (2003) states that people could use the internet to the extent of taking it as a replica of
actual social interaction with the development of the internet, new "virtual” kinds of

community are evolving-for people with shared interests.

Journalists are gradually accepting and using social media for news gathering and reporting.
According to Santana &Hopp (2016) since social media are tools for news professionals,
individual journalists increasingly use the digital outlets, those who were initially wary about

using the sites for work have gradually accepted them as news gathering and reporting tools.
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4.2.3 Social Media Usage Experience

Many social networking sites like Facebook are suitable to journalists in sharing news, create
room for discussion, upload photos, videos, create a blog, post events, join groups, and send
messages. The following bar graph shows social media experience of respondents.

100

Percent

40+

0-
<1 year 1-2 years 3-5 years > 5 years

Figure 6. Social media usage experience of respondents

Out of the contestant who returned the questionnaires, 41 (85.4%) have experience of using
social media more than 5 years. 4 (8.3%) of the total respondents, were on the social media
for 3-5 years. 2 (4.2%) journalists stayed on the social media 1-2 years. Only 1 (2.1%)
respondent has an experience of social media less than a year.

This indicates that most of the respondents have experienced in using the social media
particularly Facebook and YouTube. Such characteristic of Facebook became available for
every individual. This is a potential and opportunity of utilizing journalists for ENA.
According to Deuze (2005) journalism is a profession that continuously reinvents itself with

the changing trends.
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4.2.4 Social Media Followers of Respondents

Social media removes the boundaries of meeting and forming bonds beyond boundaries.
From the bar chart of Figure 6 below, 11 (22.9%) of respondents have less than 500 total
number of friends in social media. 13 (27.1%) of journalists have friends between 501 and
1000. 5 (10.4%) of respondents have friends 1001-2000 friends. 12 (25 %) of respondents
have 2001-5000 friends in social media. 7 (14.6%) of them have more than 5000 friends in
different social media platforms.

307

204

Percent

104

501-1000 1001-2000 2001-5000

Figure 7. Total number of friends and followers of respondents in social media

Ellison et al. (2007) found that apart from the bonding (within a group) and bridging (across
groups) forms of social capital, online network tools enable people to remain in touch with a
social network after physically disconnecting from it and thereby benefit from a form of
social capital called maintained social capital.

Regarding this Frick (2010) states that when you share content on social profiles and your
network of friends in turn share it as well, the potential for reaching huge numbers of people

with little effort and in a small amount of time.
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4.2.5 Sentiment analysis of Facebook and Twitter accounts of ENA

Sentiment Analysis (SA) or opinion mining can be described as a set of techniques used to
analyze opinionated text that contains people’s opinion towards different entities such as

products, services, organizations or individuals, among others (Gandomi & Haider, 2015).

The data of different official social media accounts of ENA shows that, ENA has 531,706
followers on Facebook, 56.3K followers on Twitter and 7.7K subscribers on YouTube. The
total sum of followers and subscribers of ENA in the social media is 595,706. This implies
that journalists of ENA and the organization as institution have great potential and asset of
reaching large number of social media users. Media organizations will need to fundamentally

redefine what media audiences mean to them (Napoli, 2012).

Documents collected in relation with this research were reviewed during April 01-April 30,
2021. Sentiment analysis were done for 30 days of two social media accounts of ENA, on

Facebook (Ethiopia News Agency) and Twitter (@EthiopianNewsA) accounts.

4.2.5.1 Sentiment analysis of Facebook

During the research period of time, ENA had a total number of 531,706 followers on
Facebook. The sentiment analysis on Facebook data shows, ENA posted 517 news stories in
Ambharic language during April 01-April 30, 2021 (accessed on May 05, 2021).

On Facebook, ENA had a total 114,350 likes, 8,980 Comments and 9,268 shares, and
275,050 views. On average, ENA had 17.2 posts, 3811.7 likes, 308.9 shares, 299.3 comments
and 9168.3 views per day. (Refer to Appendix C)

Since ENA has 531,706 followers on Facebook, assuming that different individuals have
interacted, ENA has reached a total sum 13,588.2 followers have interacted in its post by like,

share, comment and views per day. This means 2.55% of its followers on Facebook.

The Pew Research Centre (2015) describes the current trend about social media Facebook as
the most popular social media site is Facebook and is access at least once a day. Three of four
global Internet users are on Face book, possibly affirming the popularity of this social

networking site (Garcia Domingo et al. 2017).
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4.2.5.2 Sentiment analysis of Twitter

The data of ENA account on Twitter (accessed on May 6, 2021) shows that ENA joined
Twitter on December 2015 and tweeted a total of 7,137 tweets and had 56,300 followers.

The Twitter page account data shows during April 01-April 30, 2021 ENA had a total of 102
tweets in English language, 121 replies, 1034 retweets, and 1838 likes. On average, ENA had
3.4 tweets, 4.03 reply, 34.5 retweets and 61.3 likes per day (Refer to Appendix D).

On Twitter, ENA has a total of 56,300 followers. Assuming that different individuals have
interacted, it has a total sum of 99.83 individuals reacted in likes, replies and retweets per
day. This means 0.18 % of its followers have interacted on Twitter account of ENA. The
researcher noticed and believes that individuals can visit the accounts without reacting which

is insignificant in number.
4.3 Purpose of Social Media in Journalistic Practice

The purpose of social media in journalistic practice inclined mostly for news gathering,

searching current affairs and information sharing which is for professional purposes.

Table 3. Respondents response towards their main purpose of social media (N = 48)

Purpose of Social Media Frequency | Percent| Valid |Cumulative
Percent | Percent

News gathering, searching current

affairs and Information sharing e 890 890

Valid Chatting with Family and Friends 3 6.3 6.3 95.8
For Business and Training 2 4.2 4.2 100.0
Total 48| 100.0( 100.0

(Organized by the researcher)

However, as shown on Table 3, there are some numerical differences between journalists
purpose of social media, 43(89.6%)of respondents mainly use social media for news

gathering, searching current affairs and information sharing purpose. 3(6.3%) of journalists
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uses social media for chatting with family and friend purpose. 2(4.2 %) respondents uses

social media for different purpose of business and training.

The researcher also tried to check whether the Interviewees are also using social media, for
purposes mentioned above or not. All four of the interviewees agreed mainly that when they
were new to social media, they were using for entertainment and chatting with friend or
family members. But now, they are using social media mainly for gathering news and sharing

information purpose in most cases.

I-4 said "In social media, I think mainly our citizens’ trend depends on
emotions based on racial concepts than contents. Moreover, those social
media influencers are deeply rooted on race or religious issues. If we ignore
social media influencers topics on social media, sometimes the issue can be
the public agenda. On the other hand, if we assess the issue and pick that as
agenda from social media, sometimes it can’t get our standard of news and
editorial policy. Sometimes it needs more clarification and sometimes it is
useless. But in our context, it has the attention and power to impose the
agenda on journalists and media organizations'(Personal Interview,l-4, on
May 8" 2021).

Since social media emerge as news tools, their benefits for journalism have received
significant attention of getting current affairs and agenda setting. The usefulness of the sites

as news gathering and reporting tools is one of the major benefits.

Social media is constructed upon our interaction and reflects in both how we are regarded and
considered. Concerning social media usage, many scholars describes the purpose in many
angles. Using social media, such as Facebook and Twitter, journalists can find story ideas,
check what other news organizations do, utilize crowd sourced information, and report on
breaking news (Ahmad, 2010; Armstrong &Gao, 2010; Gleason, 2010; Vis, 2013).

4.4 Material to Access Social Media
Journalists use different media devices to gather and disseminate news agenda, current

information and news. These individual technical devices are now evolving into one another.
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Table 4. Respondents response towards the material used to access social media

(N = 48).
Item Frequency | Percent Valid Cumulative
Percent Percent
Smart Phone 29 60.4 60.4 60.4
Laptop Computer 4 8.3 8.3 68.8
Valid Desktop
Computer 15 31.3 31.3 100.0
Total 48 100.0 100.0

(Organized by the researcher)

Respondents were asked on the type of ICT devices that they are mostly use and familiar to
access social media. The biggest number of participants conversant with the four devices
namely Smart phones, Laptop Computer, Desktop Computer Tablets or iPad indicates that
29(60.4%) are using Smart phones. 15 (31.3%) of respondents are using Desktop computer
and 4 (8.3%) are using Laptop Computer to access social media. The data shows that most of

journalists are not using Tablets or iPad to access social media or websites.

More and more people get news via digital media, they increasingly access news via mobile
devices especially smart phones. They are more attracted on the uses and pleasure of smart
phone and wireless technologies. Buckingham (2008)states more emphasizing that the mobile
is a ubiquitous, pervasive communication device which young people find difficult to be

without, whether they like it or hate it, or feel something in between.

As Kaplan and Haenlein (2010) states the smart phone replaced traditional journalistic tools.
Mobile Phones are more affordable way to access social media and let most of the people to
be engaged, it seems that mobile phones could help bridge the gap between people with
access and people without and contribute to close the digital divide.

4.5 Social Media for News Source
Social media has the media power to establish what news we see or hear and what part of the

news is important to see or hear.
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Table 5. Respondents response towards social media usage for news source (N = 48)

Item Frequency | Percent Valid Cumulative
Percent Percent
Always 20 41.7 41.7 41.7
Often 19 39.6 39.6 81.3
Valid Sometimes 8 16.7 16.7 97.9
Never 1 2.1 2.1 100.0
Total 48 100.0 100.0

(Organized by the researcher)

Generally, 20(41.7%) respondents said they are always using social media to get news
release, social public agendas, and current affairs. 19(39.6%) of respondents use often.

8(16.7%) respondents use sometimes and 1(2.1%) respondent never used.

Majority of the journalists are using social media often or always. This shows the ability of
agenda setting theory to the news media to influence the salience of topics on the public
agenda. It means, if news on a particular item is covered more frequently and prominently the
audience will take the issue as more important. So, they have to strive in making significant

social media interaction and give relevant information for the public.
4.6 Fact Checking Methods in Social Media

Journalism is an essence discipline of verification. In most countries, social media continue to
present an unbalanced and distorted picture of issues that needs enormous efforts of fact
checking of journalists in the society. Journalists need to take closer look regarding

verification of news and information.
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Table 6. Respondents towards fact checking usage in social media (N = 48)

Item Frequency | Percent Valid Cumulative
Percent Percent
Always 20 41.7 41.7 41.7
Often 16 33.3 33.3 75.0
Valid Sometimes 12 25.0 25.0 100.0
Never 0 0 0 100.0
Total 48 100.0 100.0

(Organized by the researcher)

From Table 6, 20 (41.7%) respondents use fact checking methods for news of social media
always. 16 (33.3%) use often and 12 (25%) uses fact checking methods for news of social

media sometimes.

Social media mostly disseminate fake news and distorted information. Davies (2018) explains
on the internet information moves like a virus through a network, includes misinformation. In
such a climate images and words are used as tools to engage and mobilize people, very often
ignoring the validity of the information they provide or its correspondence with the objective
reality. Graves(2016) discuss while fact-checks provide a reliable way to identify timely
pieces of misinformation, fact-checkers cannot address every piece of misinformation and
their professional work necessarily involves various selection biases as they focus scare

resources.

Despite this, fact-checking is a scarce resource. Fact-checkers have limited access to
misinformation spreading in every individual’s posts and tweets, private channels, by email,
in closed groups, and via messaging applications in offline conversations. Lewandowsky et
al. (2012) explains in order to correct disinformation, news media have to repeat it and

repeating lies often makes it more difficult to correct them.
4.7 ENA Usage of other news organizations

News source determines what information journalists obtain from whom is critical in

affecting the news of a media organization disseminates.
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Table 7. Respondents towards ENA usage of other news organization news(N=48)

Item Frequency | Percent | Valid Cumulative
Percent Percent
Always 0 0 0 0
Often 9 18.8 18.8 18.8
Valid Sometimes 28 58.3 58.3 77.1
Never 11 22.9 22.9 100.0
Total 48 100.0 100.0

(Organized by the researcher)

The statement describes the spread of social media platforms in an increased number of users
have forced ENA to disseminate the news of other institutions rather than its planned regular
news. 28 (58.3%) of the respondents claim sometimes. This number is more than half of the

respondents. 9 (18.8%) respondents believe often and 11 (22.9%) respondents said never.
The researcher has cross checked this idea with interviewee I-1.

I-1 said that "Sometimes we can use when we get immediate news releases
and news. But normally we give assignment or use out sourcing for writing
article on a sensitive topics, current affairs or professional articles and use

them in our different platforms” (Personal Interview,1-1, on May 4™, 2021).
Regarding this issue, according to I-4, it depends on the agenda and the organization.

I-4 said that "I think the reason of using other organizations news is because
of the interest of ENA as news organization and opportunities of technology.
Currently many organizations post or tweet their news release in their
official social media accounts. Even if every user can get from their social
media account, users are not disseminating as media organization.
Therefore, we can use the news for our audiences”(Personal Interview, 1-4,
on May 8" 2021).
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According to Hermida, Lewis, & Zamith (2014), Journalism often attracts controversy where

news coverage becomes part of the challenge.

4.8 Social Media and Journalistic Practices in ENA

4.8.1 Social Media purpose of usage and Journalistic Practices in ENA

Journalists of ENA use social media as source for news gathering, agenda sharing, and news
tips.

Table 8.Respondents agreement level on social media usage purpose

Item Frequency | Percent [ Cumulative

Percent
Strongly Agree 10 20.8 20.8
Agree 33 68.8 89.6
., Neutral 1 2.1 91.7

Valid .
Disagree 3 6.3 97.9
Strongly Disagree 1 2.1 100.0
Total 48 100.0

(Organized by the researcher)

From the above Table 8, 33 (68.8%) of respondents agree that ENA is using social media
platforms and different websites to get news, information and public agendas. 10 (58.3%) of
respondents strongly agree. 3 (6.3%) of respondents disagree and 1(2.1%) strongly disagree.
1(2.1%) respondent remained neutral.

Another significant impact of social media can be seen from the perspective of agenda
setting. Agenda setting theory shows the media power to establish what news we see or hear
and what part of the news is important to see or hear. The researcher has cross checked this

idea with interviewees.

I-1 said "We are using different social media platforms. There can be
similarities of news in our different platforms. So, sometimes we can use
when we get immediate news releases and news in social media or news
websites. But normally, we give assignment or use professional scholars for
writing article on a sensitive topics, current affairs or professional articles
and use them in our different platforms™ (Personal Interview,I-1, on May
4™ 2021).
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Topic choice can be a tool for agenda-setting by establishing what an author or institution

deems worthy of discussion (McCombs,2002).

4.8.2 ENA has guideline or rule of social media usage for journalists of ENA

The statement asked in this part was regarding there is a clear rule and regulation for the
journalists about social media usage for news reporting inside the organization. ENA has

guideline or rule of social media usage for journalists of ENA

Table 9.Respondents agreement level on guideline of social media usage for journalists

Item Frequency | Percent Cumulative
Percent

Strongly Agree 2 4.2 4.2
Agree 11 22.9 27.1

Valid Nfeutral 10 20.8 47.9
Disagree 20 41.7 89.6
Strongly Disagree 5 10.4 100.0
Total 48 100.0

(Organized by the researcher)

From Table 9 above, 20 (41.7%) respondents disagree and 5(10.4%) respondents strongly
disagree. 11(22.9%) respondents agree and 2 (4.2%) respondents strongly agree. 10 (20.8%)

respondents remained neutral.

However there are researchers who question the extent to which such arguments can be
supported as a general rule, all media institutions depending on their aim of establishment
and their editorial policy set a guideline to implement and address their respective audience in

various formats of the media house.

Regarding this issue, Carim and Warwick (2013) stated that in various industries, managing
behavior of employee's use of social media on workplace has become increasingly common
and media organizations may also develop guidelines to control the journalist’s behavior

regarding social media.
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In this view, it is possible to draw some gap on why all journalists are not directly active on
the official different social media accounts of ENA. In fact that all journalists’ are using
different social media platforms. But, the participation in different social media platforms of
ENA is rare and marginal. Interviewee I-1told the researcher about ENA writing on digital

news reporting.

I-1 said "As an organization, we have no guideline to social media or rule
of style to write and interact for online news or other formats. But we have

our editorial policy”(Personal Interview, I-1, on May 4™, 2021).

According to Lee (2016) from news agencies (e.g., AP, Reuter), to newspapers (e.g., The
New York Times, The Washington Post), to broadcasting companies (e.g., BBC, NPR),
media news rooms have put and expanded set of guidelines for journalists’ use of social
media. These guidelines recognize the vital role social media play in journalism, while
warning journalists against expressing partisan opinions or editorializing on issues that is

being covered.

4.8.3 ENA engages training of new media technologies for journalists of ENA

The ways social media focus on issues, structure the exchange of ideas, and control the
discussion has changed. The statement focused on availability of trainings about new media
technologies and social media based on journalistic ethics and profession used to update the
journalists of ENA.

Table 10. Respondents agreement on trainings of new media technologies

Item Frequency | Percent | Cumulative
Percent
Strongly Agree 0 0 0
Agree 10 20.8 20.8
., Neutral 3 6.3 27.1
Valid .
Disagree 23 47.9 75.0
Strongly Disagree 12 25.0 100.0
Total 48 100.0
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From Table 10 above, 10 (20.8%) of respondents agree on availability of the training, 23
(47.9%) of respondents disagree and 12 (25.0%) of respondents strongly disagree. 3(6.3%) of
respondents remained neutral and surprisingly no one strongly agree with the statement.

Journalism is constantly evolving and the professional need continuous updates on
technologies. As Nunez (2016) noted, Facebook has been accused of employing journalists to

train its algorithms to select stories for the news feed that might interest people.

The current trend of story packages that can be delivered across website and social media
needs greater emphasis to train journalists. The researcher also tried to check whether ENA
organize training or not. Interviewee I-1 believes that training is necessary to update and

clarify new technologies for journalists.

I-1 said that "We deliver training in journalism profession for our
journalists. But we didn’t give only for social media issues. Regarding this
we have a knowledge gap. We are using social media just to use. Many
organizations began to use social media recently. We began to use
Facebook on 2014. Just it looks like a try and error nature. But we are
searching a professional trainer regarding social media and new media for

journalists" (Personal Interview,I-1, on May 4 2021).

Today, a lot of attention is focused on the click through rate, page views and on the behaviors
of readers on the website. Social media requires greater transparency and redefining
objectivity. In ordinary discourse, journalists and ENA have to arrange the website able to

keep visitors of the website and make them come back again.

According to Wing (2006), journalists need some basic training in computational thinking
which refers to a way of solving problems, designing systems, and understanding human

behavior that draws on concepts fundamental to computer science.
4.8.4 Suitable conditions of infrastructures for using social media in ENA

The statement posed to the respondents was about ENA's technological infrastructure and

conditions favorable to use social media for them.
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Table 11. Respondents agreement on infrastructures of using social media in ENA

Item Frequency [ Percent | Cumulative
Percent

Strongly Agree 10 20.8 20.8
Agree 24 50.0 70.8

Valid Nfeutral 4 8.3 79.2
Disagree 6 12.5 91.7
Strongly Disagree 4 8.3 100.0
Total 48 100.0

(Organized by the researcher)

As Table 11 shows, the response of the respondents inclined positively. 10 (20.8%) of
respondents strongly agree that the infrastructures of ENA are suitable for using social media.
Half of the respondents 24 (50 %) agree to the statement, nearly one third of the respondents
are on the opposite side. 6(12.5%) of the respondents disagree and 4(8.3%) strongly disagree

to the claim. While 4(8.3%) remained neutral.

The most fundamental aspect of information and communication technology (ICT) is
probably the fact of digitalization, the process by which all texts (symbolic meaning in all
encoded and recorded forms) can be reduced to a binary code and can share the same process

of production, distribution and storage (McQuail, 2010).

The availability of technological infrastructures in ENA leads to the uses and gratification
assertion of technology to journalistic practices. According to Zeller & Hermida (2015) the
development and growth of networked technologies, have provided more opportunities for

more people to create, communicate and consume news and information.

4.8.5 Social media affects digital news writing and reporting of ENA

The practice of digital news reporting presupposes teamwork and sharing expertise.

Respondents were asked that social media affects digital news writing and reporting of ENA.
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Table 12. Respondents agreement on social media impact on news writing

Item Frequency | Percent | Cumulative
Percent
Strongly Agree 14 29.2 29.2
Agree 20 41.7 70.8
.. Neutral 4 8.3 79.2
Valid .
Disagree 8 16.7 95.8
Strongly Disagree 2 4.2 100.0
Total 48 100.0

(Organized by the researcher)

From the data of Table 12 above, 34(70.9%), more than half of the respondents agreed that
social media has created an impact on digital news writing and reporting. 10 (20.9%) of

respondents disagree with the idea and 4(8.3%) of the respondents are neutral.

Therefore, most of the research participants replied as social media has an impact to their
practice; it is possible to assume that the social media platforms have affected ENA

journalists.

Interviewee I-1 noticed that visitors and audiences of social media are increasing than the
website of ENA. She told to the researcher:

I-1 said “We use social media frequently because website doesn’t target
youths at current situation. Our news reporting on website is mostly used
for hard news, other documents and information™ (Personal Interview,l-1,
on May 4™, 2021).

Interviewee 1-2 believes in the ways of traditional news writing styles. According to 1-2 users
of social media are interested in catchy headlines rather the content.

I-2 said "We are using traditional ways of writing on social media news
reporting. Even we don’t use abbreviations when we write news. People
who get their news info from social media scroll through either just the first
few lines or only the title, headlines are fundamental. Based on our country
context, the current trend of social media has imposed on news providers
24/7 breaking news style and catchy headlines for audiences” (Personal
Interview, 1-2, on May 4", 2021).
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It is clear that ENA journalists are facing this difficult process of writing for social media and
news reporting on websites. The increasing speed of publication as well as the use of
multimedia and interactive features may also affect the news selection processes (Kovach and
Rosenstiel, 2010).

4.8.6 ENA concern of fake news, fake accounts, false documents and deepfakes on social
media

On the statement about the spread of fake news, deepfakes and fake accounts in different
social media has concern in ENA, respondents have different perspectives.

Table 13. Respondents agreement on fake accounts in ENA's name

Item Frequency | Percent Cumulative

Percent
Strongly Agree 2 4.2 4.2
Agree 16 33.3 37.5
., Neutral 10 20.8 58.3

Valid .
Disagree 18 37.5 95.8
Strongly Disagree 2 4.2 100.0
Total 48 100.0

(Organized by the researcher)
From Table 13 above, 18(37.5%), respondents disagree and 2 (4.2%), respondents strongly
disagree on the issue. 16(33.3%), respondents agree and 2(4.2%), respondents strongly agree.
10 (20.8%) respondents remained neutral.
A process of news in social media involves crucial omission of trust and credibility which is a
major aspect of its influence. Looking ahead, currently, news organizations are intentionally

spreading falsehoods and conspiracy engagement among social media users.

Interviewee I-2 thinks the verification of fake news and deepfakes is the duty of the journalist

personally.

I-2 said that "There is lots of fake news, and especially young people are
struggling to differentiate news from real and fake. We don’t need and have
no plan to evaluate fake news as organization. But as an individual
journalist, we can try the best to verify and check fake news and accounts
by themselves" (Personal Interview,1-2, on May 4™, 2021).
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Today there are many challenges and opportunities in various media outlets. Fake
information in every direction, the quality, inaccurate and unfair information can be taken as

a challenge for the media and the consumer as well (Eijaz, 2011).
Interviewee I-1 told to the researcher how fake news affects the journalism practices.

I-1 said that "There is a big number of fake news on social media that can

affect our audiences. On the other hand, we disseminate actual and credible

news. Our community needs odd news than the credible news in social

media. But, fake news is a challenge that can be disseminate from other

place and has a power to give us an assignment here. That is a big impact

on us to disprove and change the attitudes of the public. That is another

assignment for ENA as we are the news agency of the country”(Personal

Interview, I-1, on May 4™, 2021).
Compounding the problem, disinformation producers seized intentional creation or sharing of
false or misleading information as a way to advance their goals and agendas by accelerating
chaos online in social media targeted users. Foxman and Wolf (2013) describes hatred in the
context of human interaction as extreme dislike of persons or groups on the ground of their
racial, ethnic, religious, gender orientation or affiliation.
4.8.7 Speed of news post on social media regarding your planned news topic
The statement for the respondents was the speed of disseminating news on social media has
created on the issue of your planned news reporting.

Table 14. Respondents agreement level on speed of news

Item Frequency | Percent | Cumulative
Percent

Strongly Agree 12 25.0 25.0

Agree 30 62.5 87.5
i Neutral 3 6.3 93.8

Valid :

Disagree 3 6.3 100.0

Strongly Disagree 0 0 100.0

Total 48 100.0

(Organized by the researcher)
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From Table 14 above, 12 (25.0%) of the respondents strongly agree and 30 (62.5%) of the
respondents agree on the issue. 3 (6.3%) of respondents disagree and no respondent strongly

disagree. 3 (6.3%) of respondents remained neutral.

Weiner (2006) highlighted how news can be spiral in the age of social media before the
company knows about the incident, cameras are on the scene. In the absence of real
information, an organization cannot respond meaningfully. However, that doesn't stop the

media from reporting on it live, minute by minute.
Interviewee I-1 believes ENA is a conventional news media agency in the industry.

I-1 said "Even if that we have access to get news immediately, we will not
post in our digital news platforms until the news is delivered to our
customer news organizations. So that, we disseminate or post news on
social media or our website either lately or equally with our customers. In
general | think that speed does not correspond to the quality of

news" (Personal Interview, I-1, on May 4™ 2021).

Interviewee 1-2 describes to be influencer in social media users of our country is not easy as a

trend to post or tweet.

I-2 said "one can easily take a picture and writes headline tips and
disseminate on social media as breaking news. That is why big media
organizations lack impact on social media users as their budget, man power
and responsibility. ENA is one of this in social media usage"(Personal
Interview, 1-2, on May 4™, 2021).

Most of the respondents agree on the speed of news delivery on social media.Among the
popular social media, Facebook is the most preferred social media for news on Ethiopian

politics and other related issues.

Rusbridger (2011) describes the Observer writes that in the past journalists were considered
figures of authority because they had the access to news sources. They were the gatekeepers
and the public trusted them to set the news agenda and to tell the important stories of the day
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accurately, fairly and quickly. Now many readers want to make their own judgements, create

their own content and learn from peers as much as from traditional media sources.

Further scholars think that social media platforms have been endorsed, used and gratified by
journalists’ day to day activities. Industry surveys imply that social media, and specifically
Twitter, has become part of the everyday toolkit of journalists, though there are variances in
the extent of use on a daily basis (Hedman & Pierre, 2013).

4.9 Social Media Opportunities and Challenges

4.9.1 Social media as an opportunity of ENA journalistic practice

In an open ended question of questionnaire part, respondents reflect many directions of
opportunities and advantages of social media towards journalistic practice.

Table 15. Social Media Opportunities for Journalistic Practice (N = 48)

Item Frequency Percent Valid Cumulative
Percent Percent
Yes 40 83.7 90.9 90.9
No 4 8.3 9.1 100.0
Valid Total 44 91.7 100.0
Missing 4 8.3
Total 48 100.0

(Organized by the researcher)

From Table 15 above, out of 48 respondents who have completely filled the questionnaire, 40
(83.7%) of respondents said 'Yes', 4 (8.3%) said 'No' and4 (8.3%) of respondents didn’t
answer this question. Out of the 44 respondents, the majority of respondents, 40 (90.9%)
voted that social media has opportunities in journalistic practices and 4 (9.1%) respondents

think that it has no advantage which is insignificant.

Interviewee 1-2 strongly believes that social media are new waves and chances for

journalistic practices.

I-2 said “Website and social media are alternative ways of news gathering,
reporting and disseminating. If we use it properly, it is an opportunity for
journalistic practices” (Personal Interview,1-2, on May 4™, 2021).
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Most of respondents agree that social media is a new media opportunity for journalists in
information gathering, reporting and disseminating. It is also a new way of communication
with different professionals without geographical border barriers. Most of the respondents
think that social media helps to clarify current affairs in different perspectives from different
places. According to the respondents, social media created new media business, very fast
feedback opportunities for journalists within its online communication of audience

interactions.

4.9.2 Social media as a challenge of ENA journalistic practice

In an open ended question part of the questionnaire, the respondents raised different
challenges and disadvantages of social media. The responses are broadly categorized in lack
of trust and credibility, ethical and legal issues, agenda setting, fake news, hate speech and
savvy technological advancement.

Tablel6. Social Media challenges for Journalistic Practice (N = 48)

Item Frequency Percent Valid Cumulative
Percent Percent
Yes 38 79.2 90.5 90.5
Valid No 4 8.3 9.5 100.0
Total 42 87.5 100.0
Missing | O 6 125
Total 48 100.0

(Organized by the researcher)

From Table 16 above, 38 (79.2%) of respondents said "Yes', 4 (8.3%) said 'No'and (12.5%)
of respondents didn’t respond to this question. Out of the 42 respondents, 38(90.5%)
respondents voted that social media has disadvantages in journalistic practices and 4 (9.5%)

respondents voted that it has no disadvantage.

Interviewee 1-2 also sticks challenges of social media with journalistic ethics and national

interest of the country.

I-2 said "There are racial and political overtones to most aspects of social
media users. However, politics is a common subject of discussion,
journalists should be very careful in the risks involved in public of social
media. Audiences of social media interpret messages on the basis of

journalist’s background and social situation. As a journalist, I have
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responsibility of my profession. Social media has no space for this condition
in the current trends of our society” (Personal Interview, I-2, on May 4™,
2021).

Regarding the disadvantages of social media, Interviewee 1-3 noticed many issues in social

media.

I-3 said “Social media mostly depends on audience interest. The current
attention of audience is based on racial activities. One can see the divided
society on the ground also has divided too much on social media. No one
thinks about trust and credibility of news. Fake news and distorted
information are trending here and there which are difficult to verify in social
media. The defamation challenges professional journalists” (Personal
Interview, 1-3, on April 28", 2021).

From Table 9 and Table 10, the majority of respondents declined to social media have both

challenges and opportunities in journalistic practices.

Regarding challenges and opportunities of social media, scholars reflect different ideas.
According to Eijaz (2011) today there are many challenges and opportunities in various
media outlets. Fake information in every direction, the quality, inaccurate and unfair

information can be taken as a challenge for the media and the consumer as well.

4.10 Summary of Findings

The research has investigated and identified different levels of social media effects on digital
news reporting of ENA. The field of media effects can be characterized as having a strong
micro level point of reference typically in the individual media user, and the focus is on
relatively narrow question of whether exposure to a particular item or media message impact

and depend on the user’s attitudes, beliefs or behaviors.

According to the summary of the findings, the following are positive effect of social media

towards the journalists’ digital news reporting practices of ENA:
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Most of journalists are youths, well-educated and have best experience on journalistic
profession

According to the findings, 41 (85.4%) they have experience of using social media
more than 5 years. Social media is a vital tool of functioning journalistic practices
professionally.

From the respondents’ data, both female and male journalists participate in different
social media platforms at different journalistic purpose and levels.

The minimum total number of friends of journalists in different social media is 70,530
and the list maximum total number of friends of the respondents is 123,500. The
maximum number of friends can be greater than 123,500 because 7 (14.6%) have
more than 5000 friends. It gives chance to interact with audiences and followers.

ENA has the capacity and the access to disseminate news for more than half a million
audiences at once in its social media accounts. The number of followers and social
media platform is increasing.

ENA can reach to mobilize more than half a million of individuals at a time in social
media interaction beyond boundaries of time, place and social context.

29(60.4%) are using smart phones. 15 (31.3%) of respondents are using Desktop
computer and 4 (8.3%) are using Laptop Computer to access social media. This
implies respondents are more interested in using wireless and movable technological
materials to access news and other information. Smart phones and social media are
changing the user habits.

In general, 39(81.3%) of the journalists of ENA think that they are using social media
for news sources, current affairs, and news releases. Thus, social media gives power
of participation and interaction.

43(89.6%) of respondents think that ENA uses social media as source for news
gathering, agenda setting, and news tips. It can be used to mobilize journalists and
audiences, create communities and increase credibility.

More than half of the respondents agreed that the infrastructures of ENA are suitable
for using social media. The technology has changed the way people communicate and
interact with each other.

ENA has traditionally delivered news contents for other media organizations.

Nowadays, it is trying to change its approach and utilizing website and social media
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for digital news reporting. The influences of technology and social media have
attracted ENA to participate in different platforms. This can be used to expand the
digital news reporting horizons and focus of interest of ENA.

e 40 (83.7%) of respondents voted that social media has opportunities in journalistic
practices. It has significant advantages focusing to contain stories that have meaning
to audiences and friends.

e Journalists’ awareness of the opportunities and the power of the social media used to

contribute creativity to their professional practice.

According to the summary of the findings, the following are negative effect of social media

towards the journalists’ digital news reporting practices of ENA:

e 35(72.9%) of respondents agreed that trainings used to update journalists about social
media are not available. ENA didn’t give serious attention for trainings on new media
technologies and social media platforms. Most of the journalists do not have the
appropriate technical training in new media technologies and social media rather they
have been working with the skill they developed through time.

e The current trend of online and social media participation needs guideline which can
serve as a bridge between the journalists, audiences of ENA and ENA as media
organization.

e 42 (87.5%) of respondents agreed and think that the speed of disseminating news on
social media has created troubles in angle of perspective and informing the issue of their
planned news reporting. This is difficult to prove the stories they covered in a very short
period of time.

e ENA is using social media for news gathering, agenda setting, and news tips purpose.
Selecting the news sources and agenda in social media requires more accuracy than
before. Journalists have to dig into all sides of the story to balance and fairness in the
content of the story truthfulness.

e  Currently, the ways of writing for digital news reporting has changed. Because of rapid
change of media technologies and social media, ENA as media organizations has faced
challenges. Digital news reporting of ENA tends to be unrecognized, undervalued and

ignored by professional journalists and the media organization management.
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ENA can reach more than half a million followers in social media. Currently, ENA has
lack of using its potential to lead in different social media platforms as a pioneer news
agency of the country.

All journalists use fact checking methods in using social media news in different
manner. Thus, many questions of truthfulness are unanswered.

ENA is the country’s major news agency media organization; ENA didn’t give attention
and didn’t clarify for journalists the ways of ambiguities about fake news, deepfakes,
and fake accounts having difficult consequences.

News, current affairs and agendas can be found in social media easily. But the

verification is difficult.
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CHAPTER FIVE
CONCLUSIONS AND RECOMMENDATIONS
5. Introduction

The conclusions drawn and recommendations are based on the findings obtained from the
analysis of gquestionnaires, documents and interviews. It is based on the findings and the fast
moving towards of an increasingly digital, mobile, and social media environment with more

intense competition for attention of media organizations.

5.1 Conclusions

Social media gives people a voice, increases participation and facilitates the creation of new
digital online communities. It is also a new way of communication with different

professionals without geographical border barriers.

Social media is a new media opportunity for journalists in information gathering, reporting
and disseminating. Social media allows space to lack of trust and credibility, ethical and legal

issues, agenda setting, fake news, hate speech and savvy technological advancement.

Social media allowed individuals to be much more active in content and agenda creation. It is
enabling every individual to participate and interact in speeding up the dissemination of
news. Journalism also insists the news has to be in a fair, balanced and impartial manner.

Verification is a back bone of journalism. It needs time and knowledge.

Moreover, social media tools have direct and indirect negative effects on users. These factors
includes lack of critical thinking to differentiate deepfakes, unequal new media usage, waste
of time on social media, disrupted writing skills, examines online social connectivity,
increases cyber bullying, creates anxiety and it has problematic communications if users

cannot control the applications properly.

In general, online social media activities affect offline journalistic practices of journalists.
ENA must take seriously the need to adopt and allow all journalists to participate in the new
media technologies and social media platforms in this digital age of 21* century. The

knowledge of the past is no longer enough to interpret the future.
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5.2 Recommendations

In the light of the findings, the following recommendations are made:

e Trainings have to be organized in various professionals of new media technologies to
enlighten journalists more about the possible ramification of new styles and languages
of writing for social media on their journalistic performance.

e Journalists have to be sure they use social networking sites thoughtfully to ensure
trust and credibility that do not become unfavorable to their professions.

e The power of social media depends on the ability of the users. Therefore, the
management of ENA has to adopt new strategies into social media platforms.
Encouraging journalists to participate in the tendency of online media gives ENA
more potential opportunity in different social media platforms for professional
practice.

e Journalists have to maximize the time they spend on social media to avoid errors,
security of data, and verification of information on news reporting whenever they use
news, select agenda and promote issues on social media.

e The management of ENA has to revise and arrange guideline to use the potentials of
journalists in social media and online interactions that journalists can make a
difference in direct interactive comprehensive and proportional digital news reporting
from everywhere at any time ethically. Developing guideline, new code of practice

and forms of regulations can protect journalists.
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Appendix 1

English version of the questionnaire
Dear Respondents,

| am a student of Addis Ababa University, School of Graduate Studies undertaking Master of
Journalism and Communication. As partial fulfillment of my study, I am conducting a
research project entitled ‘'Investigation into social media effects on Digital News Reporting in
the case of Ethiopian News agency (ENA)'. You are invited to take part in this research
because you can provide me the best information and data. Therefore, | would like to ask you

to give me the exact answers for the questions below.

| assure the confidentiality of this study because it is solely used for academic purpose and all
respondents will remain anonymous to safeguard their privacy. Your responses will make the
paper interesting and its results will be significantly important. 1 would like to thank you in

advance for the time you are willing to devote to fill out this questionnaire.
Thank you very much!
Part 1: General Information
Please circle the letter of your choice from the alternatives.
1. Gender: Male D Female D
2.Age : Lessthan25 [ ] 2530 [ | 3035 [ | 3540 [ ] Apoveso | ]
3. Educational Status : DiplomaD 1% degreeD 2" degree D Masters and above D
4. Occupation:  Reporter D Senior Reporter D Deputy Editor D

Editor D Editor-in chief D other

5. Job Experience: 1-5 years| ] 5-10years[ | 10-15years [ | 15-20years| |

Above 20 years D
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Part 2:
Social Media Trends of Journalists

Please choose the best or write according to the options ordered.

1. Which social media you use frequently? /You can choose multiple platforms/

Facebook D Twitter D YouTube D Instagram D

LinkedIn D Telegram D Tik Tok D Other
2.How long do you spend for social media per day?
A. Lessthan 1 hour B.1-2 hours C.2-3hours D.3-4 hours E. More than 4 hours
3.How many years have conceded using social media?
A. Lessthan 1 year B.1-2 years C. 3-5years D. More than 5 years
4.How many total number of friends, and follower do you have in social media?
A. Less than 500 B.500-1000 C. 1001-2000 D. 2001-5000 E. more than 5000
5.For what purpose that you use mainly social media?

A. News gathering, searching current affairs and Information sharing
B. Chatting with Family and Friends  C. For Business and Training
D. If other

6.Which media device is mostly favorable to access social media for you?

A. Smart Phone  B. Laptop Computer C. Desktop Computer  D.Tablet or iPad

7. Personal experience of social media to get information for current affairs, news tips and

press releases of different organizations

A. Always B. Often C. Sometimes D. Never
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8. Personal experience of fact checking methods to verify new in social media

A. Always B. Often C. Sometimes

D. Never

9. The spread of social media platforms and increment in number have forced ENA to

focus on other sources of news rather its planned news.

A. Always B. Often C. Sometimes

Part Three

D. Never

The following are statements organized about Social Media and Journalistic Practices in ENA

Please select the word which expresses your opinion towards the statements and use the

symbol * X 'in your choice.

N®

Statement

Strongly
Agree

Agree

Neutral

Disagree

Strongly
Disagree

1

ENA uses social media as source
for news gathering, agenda sharing,
and news tips

2 | ENA has guideline or rule of social
media usage for journalists of ENA

3 | ENA engages training of new
media technologies for journalists
of ENA

4 | Suitable conditions of
infrastructures for using social
media in ENA

5 | Social media affects digital news
writing and reporting of ENA

6 | ENA concern of fake news, fake
accounts, false documents on SM

7 | Speed of news post on social media

regarding your planned news topic
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Part Four
Please select the best options towards your attitude and give your opinion in the space

provided.

1. Social media is an opportunity for ENA journalistic practice.
Yes [ ] No []
2. What is your reason for your answer of question 1 above?
3. Social media as a challenge for ENA journalistic practice.
Yes [ ] No [ ]
4. What is your reason for your answer of question 3 above?
5. What do you propose to improve ENA's social media usage in the future? Please
specify your suggestions.
THANK YOU SO MUCH AGAIN.
Appendix 2
Interview Guidelines
Interview Questions prepared for Editor-in-chief and director of the
New Media & Website Department of ENA
1. Why do you prefer Facebook, Twitter and YouTube social media platforms?
2. What are challenges and opportunities of social media for journalistic practices?
3. How do you evaluate fake news, deepfakes, fake accounts and hoaxes in social
media?
4. Do you post articles of individuals out of your organization journalists in your digital
platforms?
5. What do you propose to minimize the effects of social media on journalism practices?
Interview Questions prepared for editors of ENA
How do you select news for social media or website?
Do you think social media has affected journalism practices?
What are the effects of social media on ENA as news organizations?

How ENA evaluates fake news, hoaxes, deepfakes, fake accounts and hoax news?

o ~ e

What do you think that ENA has to do in minimizing social media effects on

journalists?
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Sentiment data from Facebook of ENA. April 01- April 30, 2021[Accessed on May 6,2021]

(Organized by the Researcher)

Date Number | Number | Number of | Number of | Numbe | Number | Number
of Posts | of Likes | Comments Shares r of of of video
Pictures | videos Views
April 01 14 1,780 240 119 24 0 0
April 02 22 3,618 477 453 87 1 1,800
April 03 13 2,121 182 179 21 5 16,600
April 04 15 2,940 218 227 39 0 0
April 05 12 1,899 248 144 19 2 1,488
April 06 15 1,486 214 259 19 3 27,773
April 07 16 4,559 946 406 27 1 2,700
April 08 18 3,582 99 346 34 3 4,217
April 09 7 839 26 46 9 2 3,400
April 10 11 4,827 290 607 14 3 95,600
April 11 7 2,372 243 254 15 0 0
April 12 17 3,698 110 199 35 1 2,400
April 13 16 3,875 259 264 39 1 1,000
April 14 11 1,947 67 66 21 1 595
April 15 18 3,356 116 285 43 4 24,385
April 16 16 6,109 440 717 19 4 3,559
April 17 13 4,303 912 580 29 2 3,300
April 18 14 4,722 377 341 32 2 8,700
April 19 23 5,143 289 321 52 3 5,870
April 20 18 3,626 309 198 34 2 2,136
April 21 25 5,100 325 286 45 4 13,500
April 22 22 5,313 484 454 44 1 16,000
April 23 28 6,634 462 545 52 2 2200
April 24 18 2,988 260 243 27 6 16,500
April 25 14 2,943 248 228 30 1 8,700
April 26 18 3,668 314 339 39 1 1,000
April 27 24 4,811 158 293 43 2 4,700
April 28 21 4,321 195 231 39 3 2,837
April 29 31 6,832 244 354 82 1 1,500
April 30 20 4,938 228 284 71 2 2,590
Total Sum 517 114,350 8,980 9,268 1,084 63 275,050
in April 2021
Average 17.2 | 3,811.7 299.3 308.9 36.13 2.1 9,168.3
Minimum 7 839 26 46 9 0 0
Maximum 31 6,832 946 717 87 6 95,600
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Investigation into Social Media Effects on Digital News Reporting:

The case of Ethiopian News Agency (ENA)

Sentiment data from Twitter of ENA. April 01- April 30, 2021 [Accessed on May 6, 2021]

(Organized by the Researcher)

Date Number of Number of Number of Number of Number of
Tweets Replies Retweets Likes Pictures

April 01 6 1 19 30 10
April 02 7 11 50 86 9
April 03 1 1 1 3 1
April 04 5 4 26 54 5
April 05 3 5 14 45 3
April 06 2 5 2 4 2
April 07 8 28 199 255 11
April 08 6 13 73 156 7
April 09 3 1 11 21 2
April 10 0 0 0 0 0
April 11 1 0 6 18 1
April 12 2 3 8 30 5
April 13 6 7 174 280 6
April 14 1 1 32 43 1
April 15 10 2 26 53 10
April 16 5 2 48 87 6
April 17 0 0 0 0 0
April 18 3 0 12 40 3
April 19 2 3 6 17 6
April 20 4 5 12 28 4
April 21 3 2 29 52 4
April 22 0 0 0 0 0
April 23 6 1 32 67 6
April 24 6 2 41 90 7
April 25 2 4 67 120 2
April 26 0 0 0 0 0
April 27 2 1 29 62 2
April 28 2 2 30 42 2
April 29 3 8 52 81 4
April 30 3 9 35 74 4
Total Sum 102 121 1,034 1,838 123
in April 2021
Average per | 3.4 4,03 34.47 61.27 4.1
Day
Minimum 0 0 0 0 0
Maximum 10 28 199 280 11
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