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ABSTRACT

Use of Mobile Communication to Access Information and Express Opinion In Sheger 102.1
FM Radio Station: The Case of AAU Students

Wendwesun Berhanu

Addis Ababa University, 2016

This study aimed at examining mobile phone usage for media-related purpose among Addis
Ababa University Regular Undergraduate Students. The study was situated within the theoretical
framework of Uses and Gratifications Approach and Dependency Theory. It employed both
qualitative and quantitative methods. For the qualitative method focus group discussion and
semi-structured interviews were conducted. These techniques were employed to investigate
students, journalists, and key informants’ experiences and their opinions towards using mobile
phone to access information and express opinions. For quantitative method, survey was used as
a data gathering tool. The survey questionnaire was administered to 205 people selected through
snowball sampling methods to capture students’ experiences in using mobile phones. Descriptive
statistics was employed to analyze the quantitative data. The analysis of the data reveals that
mobile phones have become main means of accessing information and expressing opinions
among young adults. The traditional main stream media such as Sheger Radio reaches to its
public through various ways of news delivery to fulfill the uses and gratifications of its
audiences. There are also efforts to provide content available for mobile applications. This being
the case, however; mobile phone is facing challenges like little attention by concerned bodies,

lack of skilled man power, network problem and unethical activities via mobile phone users.
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CHAPTER ONE

1. Introduction

1.1. Background of the Study

The growing ICT (Information and Communication Technology) has significant benefits for the
media industry. In this era, it is unimaginable to comprehend the media industry without the ICT.
The growing use of internet and technology’s daily advancement is changing the media

management in many ways.

Media institutions are forced to use internet as the main tool of information
sharing/dissemination due to the digital nature of the media contents. Therefore, the media
industry is adapting new ways of delivering information to reach their audiences. The traditional
media outlets are giving place to the new medium such as mobile phones. This has become an
important part of the changes in the media landscape. Now every corner of the world, mobile

communication is used as multi-purposes, converging medium.

Mobile phone has its own different characteristics that make it different from other media tools.
According to Virpi Oksman, the mobile phone is already a medium in itself (Oksman, 2010) in
accessing information and expressing opinions. Roos also explained why cell phone has become
more preferable medium than others: by its nature it is mobile, accessible, instantaneous, private
and personal (Roos, 1993). The traditional media outlets are timely bounded and fixed to their
publishing or broadcasting schedules, whereas mobile phone can provide the needs of the users
whenever they want to access the information. This enables both the news makers to post quickly

and the users to access immediately it is posted.



Regarding expressing opinion, the traditional media does not give direct feedback as mobile
phone does. Because of internet and convergence media technology mobile phone has special
features that make it different from the old media outlets. Users can immediately twitter or write

feedback or comment on the issue they find.

Mobile phones are becoming important for news, particularly user-generated news also known as
citizen journalism. Citizen journalism enables spontaneous interactivity with the media, and
important as a development tool for civic journalism where citizens participate in news
production. Mobile citizen journalism can be defined as “citizens posting media directly from a

mobile phone to the Internet or other mobile phones, and an online public (Verclas, 2008).

On the contrary, mobile phone has also so many side effects to the media industry. People use
different kind of mobile phones and the different skills of handling the different mobile

application is still the big challenge in the media industry.

To sum up, mobile phone is significant for both the media consumers and to the media
organizations. It enables instantaneous news, information and discussion channel for the mass
media. However, the possibilities of mobile phones are not yet fully utilized for media purpose.
More likely, the role of mobile phones as an interactive link between the personal user and social

and mass media will increase in the future.

1.2. Statement of the Problem

The media industry faces new challenges every day. The day-to-day advancement of internet
technology directly or indirectly affects the media management. The media industry has been
already exposed to this technology and the same medium is struggling to hold on to its audience.

Convergence media is one feature of the new technology which has brought new ways of doing



media products in the arena of cyberspace. This phenomenon can be seen as a tool in the hands
of a more and more fragmented audience and transforms the consumers of media products from

passive readers, listeners and viewers to active audience (Melinda, 2001).

This change not only affects the users but also journalists. Journalists who have been doing in the
traditional media houses need to train themselves the new media tools and means of deliveries.
They are expected to write and produce news for various media including print, broadcast and
the internet. The old media outlets such as radio, television and newspaper had so many things
that they used to exchange each other, however; they were not able to provide at one place all
forms of information synergically. At this information communication age, technology provides
citizens with whatever information they need at one place in different ways. The user can read,
listen, or watch the information using mobile phones until otherwise he/she has met problem of

managing the “media mix” and choosing from larger “media menus” (Ling & Pederson, 2005).

The new media outlets such as computers, tablets and mobile phones have enabled people to
access information in variety of platforms. A person who has a mobile phone can listen to music,
news or any program which is being transmitted live from any electronic media. He/she can also
watch the live transmission of television program. All those one-way transmission of information
can be found together within this new way of accessing media products. Mobile phone, for
instance; gives all these services with different platforms but not substituting what print, radio

and television do.

A person can use his/her mobile phone to listen, read or watch up to date information from any
media. The information can be an event, accident, sport activities, weather forecast, technology

innovation, entertainment, business, advertisings etc. This technology not only enables users to



access information but also makes them active users. When users find important elements they
directly participate in information production via posting audio, video or written materials. They
write comment, express their opinion about what has happened, and react to the socio-political
and other daily activities. Moreover, they also participate by calling, texting, distributing news

stories and discussing on the stories.

Mobile technology also enables the users (the sender and receivers) to share content in the form
of SMS texts, more complex forms of media objects through MMS (Multimedia Messaging
Service) and online content through Mobile Internet and Social Networking Sites (Jiang, 2011).
Facebook, Twitter and YouTube are some of social networking sites that both senders and

receivers access and express information.

Hence, people are using this new way of accessing media products on daily basis, many
traditional media are tailoring their structures and means of delivering media contents to their
audiences. Mdlongwa (2009) expresses this change that the digital media, dramatized by mobile
and online platforms, is increasingly taking away a huge audience from the ‘old’ media (P: 6).
Sheger FM 102.1 Radio Station, for instance, is one of the electronics media based in the capital
city of Addis Ababa and broadcasts to urban dwellers of the city and its surrounding areas for 18
hours a day. This Media is the one which has already adopt the new media to keep their
audiences from migrating elsewhere. The station has implemented SMS (8101) service for text
message, mobile application (Android APP, iPhone & iPad), online website (shegerfm.com) and

social media pages (Facebook,YouTube & Twitter).

Mobile Phones and related software applications are new tools in the global effort to improve

communication and to capture access and share information. Users can visit media sites by using



a web browser on their phone, just as they might on their personal computer or by tuning their
cell phone into FM radio. Mobile phones are also often the only technology to which people in
low- and middle- income countries have accesses (Verclas & Michael, 2008).

While mobile phones can replicate everything that all the previous mass media can do (Verclas
& Mechael, 2008), it has also come up with huge challenge to both media organizations and the
audience. The fundamental challenge in today’s media landscape is the shift in control over
media content, consumer consumption patterns as well as the manner and level at which
consumer interact (Muwanga-Zake, 2010). Users could access or express unverified information
which has no substance. Therefore, journalists request verification and confirming that they are
different from everyone else.

Developing countries where in a vibrant and flourishing media are rarely found, mobile phone is
a preferable medium to access information and express opinions. Specially, the younger and
literate society is using mobile phones at large according to ITU 2014 report. Different studies
show that large numbers of audience have already shifted to the new media. They access their
daily information and news using these new media such as mobile phones.

In all these changes, media organizations need to know the extent to which their media products
are being consumed, the size of their consumer market and audiences. Based on such
information, the media owners guide their future business strategies, make decisions about the
competence of the people they employ, and sell their organizations and services to business
clients such as advertisers and sponsors (Gunter, 2000). To sum up, it is essential to study how
much of this new media are adopted and used in Ethiopia to access information and express

opinion.



1.3. Objectives of the Study
1.3.1. General objectives

The study aims at examining the use of mobile phone as a widely used multi-media tool among
young adults, its relationship with the old media and implication to the Ethiopian mainstream

media in changing the media landscape taking the case of Sheger FM 102.1 Radio Station?
1.3.2. Specific Objectives

The specific objectives of this study are the following:

- To explore the new roles of mobile phones communication in enhancing access to and
expressing opinion.

- To explore the needs and motives of mobile phone users for using mobile as a medium.

- To examine Sheger FM 102.1 Radio Station’s practices in providing content via mobile
devices.

- To explore to what extent Sheger Radio use new platforms to amplify the space and
extend the impact of journalism in regard to accessing information and expressing

opinions.
1.4. Research Questions

The study aims at answering the following research questions:

- What roles do mobile phones play in enhancing access to information and expressing
opinion?

- Why are the needs and motives of audiences for using mobile as a medium?

- What does Sheger FM 102.1 Radio Station practices look like in providing content via

mobile phones?



- What extent does Sheger FM 102.1 Radio Station use new platforms to amplify the space

and extend the impact of journalism?
1.5. Significance of the Study

This study would have many advantages mainly for mainstream media organizations. The study
would give insight to indicate the real advantages of mobile phone usage in the media industry
and how should it be handled according to its multi-functional characteristics.

Thus, different potential actors of mobile phone users such as mainstream media, different
governmental, public or private organizations, Ethiopian Telecommunication Corporation,
journalists, bloggers, different application and software developers would base this study to plan
how to use and mange mobile phones.

It is obvious that the new media technology has a great advantage to the mainstream media. This
study provides the way people react to electronic gadgets and how they use them in their daily
lives — human-electronic interaction. It also provides how electronic gadgets are trusted and used

as extensions of the daily activities of people.

Different media organization and journalists can use this study as feedback for their daily
information process and use it as a basis for improvement. In addition, it would give a hint to
conduct further studies on the issue. Thus, it is hoped that the findings of this study could
contribute to provide better knowledge, and understanding of the new media in the daily practice
of the practitioners.

Hence, especially Sheger FM 102.1 Radio Station could use the findings to plan and design a
strategy on how to exploit the maximum potential of mobile phone as an outlet in order to

deliver and access information and express opinions.



1.6. The scope of the Study

The study focuses particularly on examining the use of mobile phones in accessing information
and expressing opinions in Ethiopia. The target group is mainly Sheger FM 102.1 Radio Station
and young adults of Addis Ababa University students. From the radio station only selected
journalists and the Chief of Reporters were conducted to examine their view and experience on
mobile communication. Mobile is used to capture multimodal information, however; the study
limits itself to one function of mobile phone that serves to access information and express
opinions. The study only covered Addis Ababa University 2005/16 undergraduate regular

students.
1.7. Limitations of the Study

Mobile phone is used by the larger public and so many other main streaming media and other
parties use it to provide information and express opinion. This study has used a 205 college-
going youths in Addis Ababa University and a radio station /Sheger FM 102.1 Radio Station/ of
Addis Ababa and between 19-25 years old out of different ages, community levels and socio-
economic and cultural backgrounds. Ethiopia is a land of disparities and the different states or
regions of the country would have different behaviors regarding the use of mobile phones for
media-related purposes. Therefore, the results may not be applicable to college-going youths

living or studying in other parts of Ethiopia.

Further the study used a convenience sampling method so the sample was not representative of
all college-going youths in Ethiopia. On the top of that newness of the study area and the

experience of the researcher would be the limitations.
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1.8. Description of the Chapters

This thesis consists of five chapters: chapter one provides the background of the study, the
statement of the problem, the objectives, the significances, the scope and limitation of the study.
Following this chapter, the second chapter provides the genesis of mobile phones history, review

of related literatures and the theoretical framework.

The third chapter explains the methodology which will be used in the study. The forth chapter
will present data analysis and interpretation. The last Chapter will provide the conclusions and

recommendations.
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CHAPTER TWO

2. Review of Related Literature

2.1. The Genesis of Mobile Phones
2.1.1. The Genesis of Mobile Telephone History in Global Context

The mobile telephone system is obviously a legacy of traditional landline telephone (Ling and
Donner, 2009). It is the extension of a radio-based dimension, linked to the system of hard-wired
telephones. Harnessing the radio spectrum for the purposes of communication dates back
surprisingly far — to the 1860s — when Dr. Mahlon Loomis of Virginia in the USA was able to
send and receive “electrical discharges” between mountain tops. These discharges could carry
information because senders could arrange them into the dots and dashes of the Morse code. Dr.
Loomis received a patent for this work, but did not pursue it commercially (Farley, 2005b).

In the late 1880s the German Heinrich Hertz described how electromagnetic waves (what we call
“radio waves”) travel through the atmosphere. In the period that followed, several people started
the work of employing this principle for the use of communication. The person who is most
closely associated with its further development is Guglielmo Marconi (Agar, 2003).

Marconi became central in the development of radio-based communications in the 1890s and he
sent radio signals over progressively longer distances, ranging from a several hundred meters to
several kilometers and eventually to transoceanic communications (Farley, 2003). By 1899,
Marconi was able to equip two ships with radio transmitters in order to report the progress of the
American’s Cup. Two years later, he successfully sent a radio message from Cornwall, England,

to Newfoundland, Canada (Ling, 2004).

12



The new form of communication grew and developed during the first years of the 20" century.
The growth of radio communication was aided by De Forest’s development in 1906 of Vacuum
tube, which allowed for the amplification of radio signals.

Marine Communication was one of the first areas of truly mobile radio-based communication
(Grimstveit and Myhre 1995; Haddon, 1997). During this period, passenger ships, fishing fleets,
and freighters were regularly outfitted with radio equipment. The Titanic disaster in 1912 led to
requirement that passenger ships maintain 24-hour radio watches (Ling, 2004).

Radio telephony, that is, the integration of radio transmission with the traditional switched
telephone network, was somewhat superficially examined in this period (Brooks, 1976).
However, the new medium was generally channeled into other areas. In addition to marine
communications, the period saw the development of Commercial broadcast radio. In Detroit in
the early 1920s, radio communication was used to coordinate the activities of police, taxis, etc.
(Manning 1996; Farley 2003; Dobsen, 2003).

According to Ling (2004), the wide scale integration of radio-based telephone devices with
traditional switched telephony system started in the late 1940s. American Telephone and
Telegraph (AT&T) extended this to mobile telephone systems. By today’s standards, these
mobile devices seem like Rube Goldberg Machines (Ling, 2004). The person placing the mobile
call had to manually search for an unused channel on the radio telephone. The individual then
used that channel to contact an operator, who in turn actually dialed the number provided by the
caller. When a person called came on the line, the connection was half duplex, meaning that only
one person could speak at a time (Farley, 2003).

By the mid-1960s an improved system was developed. In this case, there were automatic channel

assignment, direct dialing, and full duplex operation. The system in a specific geographic area

13



allowed for only about a dozen simultaneous users. In 1976, the system in New York City, for
example, had almost 550 users sharing 12 lines. There were 3700 customers on a waiting list
(Encyclopedia Britannica, 2002). The mobile terminals themselves were ponderous things
requiring batteries heavier than a car battery. Thus, mobile telephony at this point often meant
automobile-based telephony.

The 1980s saw increasing interest in the development of various mobile telephony standards. In
the United States, these included the mutually incompatible Advanced Mobile Phone System
(AMPS), Narrowband Advanced Mobile Phone System (NAMPS), Time-Division Multiple
Access (TDMA), and the Code-Division Multiple Access (CDMA). These systems progressively
allowed increasing capacity as mobile telephony became more popular (Ling, 2004).

In Europe, the Nordic Mobile Telephone (NMT) was the first generally successful system that
automated the calling process and allowed for international roaming. The system was established
in the early 1980s in Sweden, Denmark, Norway, and Finland. Since it was a standardized
system, one could use the same mobile telephone across the whole region. Nonetheless it was
still a parochial system. It was incompatible with the Total Access Communication System
(TACS) in the United Kingdom, the Radio Telephone Mobile System in Italy, RadioCom in
France, and a number of systems used in other countries. Because of this incompatibility, in the
late 1980s the European public telephone network operators, in conjunction with the European
Community and the European Telecommunications Standards Institute (ETSI), started the
development of the Global System for Mobile Communication (GSM). This digitally based
standard has come to dominate the world’s mobile telephone market. GSM allows for
international roaming, is backward compatible with other systems, allows for various national

tariff systems, and includes the ability to send and receive various data-based services, such as
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the much-maligned Wireless Application Protocol (WAP) and the much-adulated Short Message
System (SMS). In addition, it includes items such as caller ID, call waiting, and Voice mail
(Ling, 2004).
Ling (2004:10) discussed how WAP emerged and common standards were developed:
WAP emerged in 1997. It was an effort to allow Internet-like services within the
GSM System and to avoid a situation where different commercial actors would
develop separate standards. This was based on the cooperation of phone.com,
Nokia, Ericsson, and Motorola to produce a license-free protocol. WAP was
commercialized in1999 amid a great deal of hype.
WAP also suffered in comparison to the proprietary I-mode system. With the introduction of
higher-speed General Packet Radio Service (GPRS), broader access to WAP-cable terminals,
and more sober expectations, WAP has found a somewhat limited role in the mobile telephone
firmament (Lindmark, 2002).
Ling and Donner (2009: 40) discussed:
“the successful service is the DoCoMo I-mode system in Japan. I-mode provides
access to variety of services and allows one to send and receive short message as
well as e-mail.”
Following these different developments of standards that allow for international roaming and
Specification (GSM) development; mobile communication is moving in the direction of broader
types of access and new forms of communication. According to Ling (2004), mobile
communication improved in many ways. Wireless local area networks, handsets that include
Internet browsers and increased speed in the network are being commercialized. In addition, new

forms of messaging that include the exchange of photographs and sound are moving into the
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market. In spite of this, the fundamental services of person-to-person communication, based
primarily on simultaneous voice communication but also on asynchronous text messages, are
central to the popular use of mobile telephony.

Thus, mobile telephony has grown from being a rather ponderous and awkward system to being
an easily transported part of everyday life. Its functionality has grown beyond simple
communication to a system that allows for the communication of text, access to the Internet, the
capturing and sending of image, and the distribution of location-sensitive information (Ling,
2004).

As ITU 2014 report, the number of mobile-cellular subscriptions worldwide has reached almost
7 billion corresponding to a penetration rate of 96%. More than half of these (3.6 billion
subscriptions) is in the Asia-Pacific region. The developing countries are home to more than
three quarters of all Mobile-cellular subscriptions. That is a billion extra mobile subscriptions in
three years, but growth is slowing — 2011: 5.9 billion; 2012: 6.2 billion; 2013: 6.7 billion; and
2014: 6.9 billion.

The new figures show that, in 2014, there were 3 billion Internet users, two-thirds of them were
from the developing world, and that the number of mobile-broadband subscriptions has reached
2.3 billion globally. Fifty-five per cent of these subscriptions are seen in the developing world.
Globally, mobile-broadband penetration has reached 32% in 2014 — almost double the

penetration rate just three years earlier (2011) and four times as high as five years earlier (2009).
2.1.2. Mobile Telephone History in African Context

The mobile phone story in Africa is a breath-taking one. Just 20 years ago, there was hardly any
mobile telephone network on the continent, save for South Africa and Mauritius (Mdlongula,

2009:17). Despite Africa being second only to Asia in terms of continental population, it was last
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in terms of telephone connectivity. A study by ITU World Telecommunication Indicators
Database (2009), in 1990 the continent had registered only 8.6 million telephone subscribers. By
this time, Norway had more telephone users than all of sub-Saharan Africa.

According to Mdlongula (2009) until the mid-1990s mobile telephone was a dream in Africa.
Because of Internet, the snail mail was a darling of all and the telegraph was just magic. In short,
the processes in media houses were mostly manual and audiences preferred to consume media
products in a non-digital way. Then by the mid -1990s mobile phone arrived in Africa and in just
five years fast overlooks fixed lines in terms of penetration (Mdlongula, 2009).

The number of phones grew from 4.19 per 100 inhabitants in 2002 to 27.5 in 2007, 32 in 2008
and 69 in 2014. The developing countries’ share has continued and by end of 2014, the number
of mobile-cellular subscriptions in the developing world has reached 78% (or more than three-
quarters) of the world’s total. Africa is one of these developing worlds who achieved this big

change in mobile-cellular subscription (ITU 2014 report).
2.1.3. Mobile Telephone History in Ethiopian Context

It has become 121 years that telecommunication service introduced in Ethiopia. The first
telegraph and telephone line was installed during Emperor Minillik Il in 1894. The line was
477km long from Harar upto Addis Ababa (Ethio Telecome, 2015).

Although telecommunication has long history in Ethiopia, its development is not satisfactory.
Until 1991, there were only around 75 thousand telephone lines and from these, Addis Ababa
took 70% while the rest of the country shared 30% of the telephone services (Ethio Telecome,

2015).

17



The mobile history in Ethiopia was begun in 1999 and the number of mobile subscription was
6,764. At the moment according to Ethio-Telecome (2015) 6 months report, the number of
mobile subscription has reached more than 30 million.

The number of fixed-line telephone and mobile cellular subscriptions per 100 people in 2013 was
1 for fixed-line telephone and 27 mobile cellular. The network capacity for fixed-line telephone

in 2013 was 1 and 8 for mobile cellular (States and Markets, 2015).

Table 1: The Number of Mobile Subscription in Ethiopia since 2007

2007-2008 1,954,527
2008-2009 4,051,701
2009-2010 6,677,903
2010-2011 10,526,190
2011-2012 17,257,480
2012-2013 23,760,000
2013-2014 28,307,662
2014-2015  Half  year | 30,486, 697
performance report

Source: Ethio-Telecom (2015, 6 Month Report)
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2.2. ICT Development and its Effect on Media

Information Communication Technology (ICT) has changed the life style of human beings quite
differently. Every corner of the world, ICT is playing the great role in the media industry in
different ways. Yamamichi (2011), explain ICT use in correlation to the traditional media that,
ICT can enhance people’s access to information, changes flows of information and
communication, and provide traditionally disadvantaged groups with communication channels”
(p: 3).

The impact and use of ICT can be expressed in the following five ways as stated by Yamamichi
(2011):

a. Faster and Easier Information Delivery: Communications, the speed with which
information and ideas can travel and degree to which they are available to all are a key
social impact of ICTs. In addition, ICTs can often deliver information more effectively
and cheaply that its print equivalents. This facilitates people’s access to information.

b. Information exchange and Network Creation: ICTs allow more information to be
made available and foster information exchanges. With this feature, ICTs can link
different groups of people remotely or globally. More people can exchanges ideas and
collaborate on matters of mutual interests or importance.

c. Efficiency and Transparency: ICTs can improve transparency and efficiency in
processes. Government administration has especially the potential to be made more
effective through using ICTs. Eventually, people can enjoy better public service delivery.

d. Transformation of People’s Lives: ICTs can change the way people live, learn and

conduct business. ICTs also have a potential to transform the landscape of social and
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economic development of poor people and break the vicious cycle of poverty and
segregation, especially in rural communities.

e. Decentralization and Empowerment: ICTs can facilitate the decentralization of power
and decision-making in ways empower people to do things at a local level. Moreover,
when the right of access to information and freedom of information are ensured, people
build confidence and get more empowered (p: 3).

In Short, the above five points provide evidence that ICTs can contribute significantly and affect

the media industry accordingly.
2.3. New Media

It is important to draw first the distinction between digital communications media and older
analogue technologies. Manovich (2001) argues that there is one fundamental difference between
new and old media forms: the former operate through processes of ‘numerical representation’
while the latter do not. According to him, what makes new media ‘new’ is that they operate
through the production and processing of numerical (predominantly binary) code.

Feldman (1997) says introduction to digital media is useful outlining a number of key traits of
digital media. His argument is that such media make information increasingly maniplable,
networkable, dense, compressible and impartial (As stated in Gane & Beer, 2008: 6).

Feldman (1997) explains these five traits through every day example:

First, digital media make possible the manipulation of data to an unprecedented degree, for such
media work through the representation of information in an underlying code that can, as long as
it is not protected in some way, be easily altered. Second, digital media can be interfaced with
one another, and be connected through networks that span vast geographical spaces with relative

ease. In addition, information in digital form can be shared and exchanged by large numbers of
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users simultaneously (Gane & Beer, 2008: 7). The third trait of digital media is that the data
which new media process are increasingly dense it can squeeze a lot of information in digital
form into a small physical space (1997:6).The fourth digital media work through network and
processes of compression, which enables huge digital files to move through networks and be
stored with ease. The fifth traits, Feldman terms digital media impartial. For example there is
now no need for a range of different technologies for the processing of different types of data.

Rather, all that is required is a single, overarching meta-medium: the Computer (1997: 6-8).
2.4. Media Convergence and the Mobile Phone

Media convergence is often referred to as the merging, coming together, joining into each other,
and growing interdependence among technologies by different industries (Jones, 2003) which
mainly takes place within digital media (Holmes 2005) but also in the context of classic media
(Murdoch 2000, Harkman 2003, Fortunati, 2005a).

One media integration approach is developed by Holmes (2005), who argues that there is great
paradigmatic change in media studies. According to him, media studies have traditionally
centered on the idea of mass media, but can no longer be confined to broadcast dynamics and is
rather included in the more generic scholarships of communication studies” (ibid 2005 P: 7).
Holmes suggests that rather than looking at networked communications and broadcast media as
distinct fields, the interrelation of these two should be theorized (Holmes, 2005).

The early second media age theories (Poster, 1995; Gilder, 1994 & Turkle, 1995) claim that there
is clear distinction between networked technologies and traditional broadcast media. The first
media age was dominated by one dimensional, hegemonic traditional media, which produced
certain conditions, such as an indeterminate mass (audience), the isolation of individuals from

the means of participating in public discussion and disintegration of traditional community. The
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second media age, especially the emergence of Internet as a new medium, is seen to overcome
these conditions by offering individuals instant two-way forms to communicate and breaking the
isolation created by traditional media by creating the opportunity to build cyber communities and
interact and share information in a more open way (Holmes, 2005).

Digital media is the most obvious object of convergence because of its technological
characteristics, which make it easy to manipulate: the information in a variety of forms — letters,
sounds, images — can be translated to the universal language of 0’s andl’s (Oksman, 2010).
Thus, digital information can represent many forms and types of information from one medium
to another. Digitalization thus enables all media to become interchangeable (Jensen, 1998a).
Convergence of mobile internet technology and broadcasting technology brings additional
functional features to the mobile phone, such as web browsing or the possibility to watch TV.
Earlier, these functions were used on separate services and with separate devices: phones,
computers and a TV set (Oksman, 2010).

Oksman also explains convergence between broadcast and networking as mediums is closely
connected to all the other convergence levels in the mobile media context. At the moment, the
older broadcast mediums such as newspapers, radio, and TV are available on the Internet and on
the mobile phone. To make mobile TV possible, all the levels of convergence need to be
accomplished (Oksman 2010: 53).

According to Fortunati (2005a), a degree of mutual influence between different media
technologies inevitably happens because the communicative environment squeezes them into one
space and because people make use of various means of communication in everyday life — one
single medium alone is simply not enough. The internet is modifying newspapers and broadcast

media, vice versa as the traditional media is changing the Internet. These manifestations can be
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seen as a process of mutual domestication and convergence of networked and traditional media
(Fortunati, 2005a).

Traditional media such as newspapers, radio, and TV have set the standards for information
quality. It appears that mobile media users also expect accurate, timely and high-quality
information delivered through reliable channels. However, if a media channel proves to be
inaccurate or technically too fragile, the user will soon abandon it for a better alternative (Nilsson
et.al, 2001).

There are different websites where convergences of mobile phones are widely implemented. For
instance, Kanavat, anyone can read summaries of newspapers, watch the TV news, broadcasts
and listen to radio programmes from multimedia portals such as Kanavat
(http://channels.nokia.com/kanavat/).

The convergence of mobile media is often seen as closely connected to users’ behavior (Nilsson
et al, 2001), as the user role has been seen as particularly critical in mobile media development,

while the economic rational of convergence has been stressed more elsewhere (Herkman 2003).

According to Jenkins (2004), convergence is both a corporate-driven and a consumer-driven
process. As Fidler (1997) noticed, there are many factors that contribute to media convergence,
such as perceived needs, competitive and political pressures, and the emergence of social and
technological innovations. Thus the mediatization of the mobile phone is closely related to media
convergence. Moreover, media is only one of the many mobile phone; many other daily objects

have done it too (Oksaman 20010).

2.5. Mobile Phones and Young People

Mobile phone has played a central role in young people’s rise to prominence on global scale. It

has helped them mobilize, collaborate and give them a voice where there was none before. In
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accessing information and expressing opinions, according to United Nation report (2012), mobile
phone has enabled young adults to realize their potential in the information society. Mobile
phone transcends borders enabling the communication between young people from every corner
of the world, helping in the promotion of dialogue and mutual understanding

(http://undesadspd.org/youth.aspx).

Mobile phone is more passion to young adults than any age level because of different reasons.
Different scholars who studied on mobile communication put a number of reasons why mobile
phones are first choice of communication among young adults. Mobile phones are peculiar
technologies in the sense that unlike a home computer or landline telephone, they are part of the
required equipment of the modern “nomad”, whether they are used for work (Hanson, 2007;
Kozlowski & llgen, 2006) or for play (Koskinen, 2007; Katz & Acord, 2008).

According to one study in America by Lenhart (2010), adults younger than age 30 are more
likely than those age 30s and older to own a cell phone- 93% Of young adults own cell phones
compared with 80% of their older counterparts.

The extreme probability and relative affordability of mobile phone especially among young
adults have made the mobile telephony ‘the fastest diffusing communication technology in
human history (Castells, 2008). Moreover, the high values that have for youths are placed upon
mobility; individuality, personality etc have long been successfully incorporated into the design
of the devices by leading manufacturers.

Being available to friends and staying in touch are important aspects of young people’s social
lives, giving rise to the Hyper-coordination phenomenon (Ling & yettri, 2002) typical of this age
group. Moreover, the use of slang, abbreviations, smiles and homophones is also characteristic of

young people’s SMS behavior, defining the boundaries of this social group and providing a sense
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of identity, belonging, coolness and solidarity, particularly vis-a-vis older generations (ibid).
Thus, despite concerns and tensions surrounding young people’s use of mobile technology
(Matsuda, 2005; Ito, 2005), possessing a mobile phone is also symbolic of one’s autonomy,
independence and freedom (Pasquier, 2001).

Mobile phone technology, in short, is everything for young generation as many studies have
reported that the perception of mobile phones as fashion is especially high among young people

(Green, 2003), including adolescents as well as young adults (Katz and Sugiyama, 2005).
2.6. Mobile Phone Usage for Media-Related Purposes

Since the evolution of mobile phones as media devices is fairly recent, the studies investigating
their use as media devices for news and personal entertainment are fewer in comparison to those
investigating their use for communication purposes. This section discusses some of the studies
that inform about the use of Mobile Phone as media devices.

While previous researchers primarily looked at the role of mobile phones for interpersonal
communication purposes, Auter (2007) conducted a study to compare the use of mobile phones
for communication and Media-related purposes from a uses and gratifications perspective. Auter
(2007) conducted a survey with 182 young adults at a larger southern university in America. The
results revealed that the young people used cell phones for about one voice calls. The
gratifications obtained from cell phone used included affection, inclusion and situational control
with peers.

Overall, the study underscored the importance of cell phones for interpersonal communication
activities among college going young adults. It is possible that in this study American college
students did not use mobile phones for media activities because they had other media devices

such as laptops, personal computers or television for their personal use.
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While Auter (2007) found that American college students were not necessarily using mobile
phones as media devices, Economides and Grouspoulou’s (2008) study on Greek university
students aged 18-25 years showed that they were using mobile phones for both interpersonal
communication and media services. The researchers conducted a survey with 416 students,
yielding 384 completed questionnaires, which included 55% females in the sample. They found
that college students in Greece were mainly using mobile phones for making calls or sending text
messages, but that some of them used the mobile phones for taking photos, recording videos and
activating reminders. Thus, the study showed that college students used mobile phones for both
interpersonal communication and for media-related needs.

Westlund (2008) who found some evidences for the use of mobile phones for news,
Hoplamazian and Feaster (2009) used the time-space diary method to examine the news habits of
young adults (ages 18-25) at a large Midwestern American University. Their study revealed that
young adults used internet technologies such as computers and cell phones to seek specific news
stories and news for utilitarian purposes, where as they viewed and newspapers as a more leisure
or entertainment activity. Thus, it is possible that advancement of technology and availability of
news services may have changed the use of technology.

These studies provide some indication that with the advancement of technology the use of

mobile phones for news and media services may increase.
2.7. Citizen Journalism

The term ‘citizen media’ refers to forms of content produced by private citizens who are
otherwise not professional journalists and it as characterized by everyday citizens producing,
collecting and sharing information (Verclas & Mechael, 2008). Some of the information that

citizen media delivered via the Internet include blogs, podcasts, collaborative wikis and videos.
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Through these media, millions of blogs, photos and videos worldwide created everyday as a form
of personal expression and commentary (P: 5).

Individuals with mobile phones and other media tools are able to capture ‘news’ in real or close-
to-real time — much more immediately and rapidly than professional journalists. For example, the
use of camera and video phones by passengers provided the only photos of the London
underground bombing in 2005. In 2007, the citizen protests in Burma were largely reported to
the world through photos and video captured on mobile phones. Mobile phone videos, recorded
by witnesses to the 2009 shooting of Oscar Grant in a Northern California subway station by a
police officer, became a focal point of news coverage of the event and the later criminal trial
(www.huffingtonpost.com/2014/0701).

Mobile phones can enable citizens to contribute to and receive news in lower-income areas that
do not have widespread computer usage. Grocott’s Mail, based in Grahamstown, South Africa,
users SMS technology to distribute news and gather community opinion, which is then published
in the print edition of the newspaper (www.grocotts.coza/general-news).

In case of Ethiopia, there were some moments where individuals from different direction posted
incidents via their cell phones. For instance, in April 19, 2015 28 Ethiopian Christians killed by
ISIS (Islamic State of Iraq and Syria) terrorists in Libya. Following this incident many bloggers
and Facebook users have been instantaneously posting images and information about it. The
coverage of the incident by individuals was widely reached to the public for which conventional
broadcasts were late to publicize and took time for verification. In addition to this in the ongoing
election of 2015, many people actively posting on social media with text and images, also play a

part of information about the events they have witnessed and activities they have participated.
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To sum up, citizen reporters need to be in the location where events are taking place. Local
citizens need tools that allow them to collect and share information when there is limited access
to traditional communication tools such as computers, the Internet, or Landline telephones. In
order to report breaking stories, citizens need a device that allows them to instantly publish

information to the world. This tool is the mobile phone (Verclas & Michael, 2008).
2.8. Mobile Phone Functions and Their Uses

It is obvious that the traditional media outlets were mostly designed to provide the users with
information and entertainment which are broadcasted from mainstream media. The audience also
uses radio, television or print media to get stories which are provided by them. Although these
traditional outlets are mainly used to access mass media outlets, they are also used to play
external cassettes, read CDs, DVDS, USB flashes and the like.

In the internet age, especially mobile phone has come with different functions in the media
industry. Mobile phones can be utilized to collect and broadcast written, audio, and video media
to the internet and to other mobile devices. Looking at the extra ordinary change of mobile
technology development, Vercals and Michael (2008), say that mobile phones have increasingly
more memory, more processing power, better peripheral devices such as cameras, and more
connectivity options (P:9). Many can run scaled-down mobile versions of PC communication
applications, such as email, voice-over-IP (VOIP) calling, instant messaging (IM), and even
radio. Some of the main functions in related to media are discussed below:

SMS Text Messaging

Short-Messaging-Service (SMS) is one of the services that is g0t from mobile phones. According
to Vercals and Michael (2008), SMS text messaging is the cheapest and easiest way to

communicate information and news. In most countries text messaging is less expensive (and
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more reliable) than making a phone call or using voicemail services. Text messages can be sent
to large numbers of mobile phones at one time and/or posted on Website (P.10).

SMS news services exist around the world. Jasmine Newspaper, for example, is an innovative
news service in Sri-Lanka that, since 2005, has been delivering news to its subscribers via text
message and on the web. In the Eastern India State of Orissa, a journalist started SMS-based
news-services in the Oriya Language which is spoken by some 31 million people (Vercals and
Michael, 2008).

In Ethiopia also SMS text messaging is used to exchange information, but mainly the SMS text
messages come from community and governmental organization than media institutions. FM
Radio Stations, such as Fana Broadcasting Corporation and Sheger FM Radio Station have SMS,
however, they do not use it to deliver news to the public as a regular base. Likewise the
community or the governmental organizations’ SMS text messages are mainly focus on specific
events or awareness creation about some kind of issue or activities. As the researcher knowledge
there is no media institution in Ethiopia which instantaneously send SMS news to the mobile
phone users.

However, Vercals and Michael (2008), says that most SMS text messages/news is not always
from reliable news services but news spread from person to person virally by forwarding text
messages — both with legitimated information but just as often with unverified rumors.

In short, the SMS function in particular is seen as a channel for low-threshold, non-intrusive
contact initiation ... which provides the opportunity of delaying the reception and the answering
to a more appropriate time ... making it easier for the new technology to enter all kinds of
institutions despite dense social controls (Geser, 2005a: 18).

Voice and Audio
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This is another means of delivering news and information to the public. As stated by Vercals and
Michael (2008), in their research in most areas of the world voice calls are more costly than text
messaging, however, they are still relatively inexpensive. With the assistance of some free or
low-cost applications, a phone call can be become a recorded audio file that can be published
online.

There are a number of companies that provide applications for mobile phones to create instant
podcasts. One of these is Utterli (https://twitter.com/utterli), a free commercial service that
allows anyone to call a country-specific number and record a podcast that can then easily be
published on a web site. There is a plethora of innovative other audio services that can be
leveraged for media purposes. Takshoe (https://twitter.com/talkshoe) is a service that allows
users to create, join, or listen to live discussions, conversations, podcasts or audioblogs. Any
users can sign up and host a free community call for discussions, conversations, talk shows, press
conferences, or podcasts. Recorded community calls can be listened to, downloaded, or
subscribed to.

The fact that many more mobile phones globally have FM-radio capabilities (through precise
data on the prevalence is sparse) indicates that convergence with radio, and specifically
community radio, is an additional area media organizations need to explore. Radio is still the
most available form of mass media worldwide. If mobile telephony is added to this medium as a
delivery channel for radio, there are new opportunities for engagement and participation that
have not been explored. We are not aware of any significant projects in this area yet but believe
that radio and mobiles warrant attention. (Vercals and Michael, 2008).

Photos
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These days it is probably harder to find a mobile phone that does not have a camera. One of the
important functions that users need from mobile phones is taking their own pictures. Mobile
Phones that have cameras can use MMS, email, or bluetooth to send images to other phones or
post on social media pages (Vercals and Michael, 2008). Many popular photo sharing websites
allow wusers to send and publish mobile photos on their sites. Flicker
(https://www.flickr.com/explore/), the popular Yahoo-owned photo and video repository and
community, gives every account a mobile device.

The Pew Internet & American Life Project surveyed over 2,500 people to determine what they
used mobile phones for. After phones calls the highest activity at 82% was taking photos

(www.forbes.com/siteschuckjones/2012/11/29). This shows that how much mobile phone is not

typically used to make a phone call. These photos can also be posted from a mobile phone
directly to a blog.
Blogger, the Google-owned free blogging tool widely used around the world, allows anyone with

a blog on the site to send a photo to go@blogger.com and the system will create an instant web

blog. Tumblr (https//www.tumblr.com) enables people to share text, photos, quotes, links music,
and videos, from a browser, phone, desktop, or email.

Videos

As it is stated by Vercals and Michael (2008), mobile video is the most expensive and least
available mobile citizen media options. Streaming, recording, and sending video requires a
higher-end handset with video capture and consumes significant bandwidth. Yet, mobile video
can also be one of the most effective ways to share important information and current events not
covered by conventional media. Individuals can record and send short videos to popular video

sharing sites such as YouTube. Videos can also be posted directly to web blogs. A number of
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higher-end phones have built-in video editing tools that may be hard to maneuver on a small
phone but that allow for voice-overs, music and other video editing without having to access a
PC, making video production possible from anywhere (P: 13).

Now any media, even global media, use mobile recorded videos to support their news. Once
Associated Press (2007) broke a story videos taken by mobile phones about Afghan children
killed by US military forces. This was not a coordinated activity, there was no organization or
entity that moderating this in any way. Many similar individual mobile recorded video stories are
covered every day. Citizens the world over have discovered the utility of mobile phones and
distribution tools such as YouTube and Blogger to produce their own coverage of news.

Radio

There are several ways that consumers can access audio online radio — and this figure does not
include podcasts, which are an increasingly popular way for consumers to audio programs. On
top of that consumers essentially use the internet as if it is a radio tuner, listening live to audio
from around the web (Vercals and Michael, 2008).

Another technology that can be used to bring consumers news and information in an audio
format is the FM Chip — a small receiver placed in the phone that allows the headset to act as an
antenna, so the phone can function as an FM radio. Many Ethiopians use their mobile phones as
FM radio. Although it needs study that how many of headsets or air phones users listen to the
programs which are transmitted from radio stations, many people on transport, while they are
walking in a café, sitting at home or in their work places; are seen listening through their hand

phones.
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2.9. Challenges of Mobile Communication

The unique features of mobile devices and wireless networks pose a number of significant
challenges when people use the devices, including mobile context, multimodality, connectivity,
small screen size, different display resolutions, limited processing capability and power, and
restrictive data entry methods. The following are the major challenges of mobile phone usages
identified by different scholars.

Mobile context

Mobile context can be defined as “any information that characterizes a situation related to the
interaction between users, applications, and the surrounding environment (Dey & Abowd,
2001).” It typically includes the location, identities of nearby people, objects, as well as
environmental elements that may distract users’ attention.

Connectivity

The slow and unreliable wireless network connection with low bandwidth is a common
hindrance for mobile applications (Longoria, 2001). This problem largely affects data
downloading time and quality of streaming media (e.g., video and audio streams). Strength of
signals and data transfer speed in a wireless network may vary at different time and locations,
compounded by user mobility (Sears & Jacko, 2000). Therefore, how to deal with various
network conditions must be taken into consideration while using mobile phones.

Small Screen Size

Physical constraints of mobile devices, especially small screen size, can significantly affect the
functions of mobile applications (Jones et al., 1999; L. Kim & Albers, 2001). Direct presentation
of most www pages on small mobile devices can be aesthetically unpleasant, un-navigable, and

in the worst case, completely illegible (Bickmore, 1997).

33



Different Display Resolutions

The display capability of mobile devices supports much less display resolution in comparison
with desktops. Low resolution can degrade the quality of multimedia information displayed on
the screen of a mobile device. As a result, different levels of display resolution on different
mobile devices may cause users to make different meanings (Jones et al., 1999).

Limited Processing Capability and Power

Computational power and memory capacity of mobile devices lag far behind desktop computers.
Some applications that require a large amount of memory for graphic support or fast processing
speed, such as an application of 3D city maps for PDAs (Rakkolainen & Vainio, 2001), may not
be practical for mobile devices. Because of limited processing capability of mobile devices,
developers may have to disable some functions.

Data Entry Methods

Providing input to small devices is difficult and requires a certain level of proficiency (Longoria,
2001). Small buttons and labels limit users’ effectiveness and efficiency in entering data, which
may reduce the input speed and increase errors. The information which we want send or post by
mobile device can be affected by the use of different data entry methods (e.g., soft versus
physical keyboards).

The above problems functional problems of mobile devices and wireless networks imply that it
question the quality and reliability of information when users try to access information and
express opinion.

Cost

Despite the cheaper availability of mobile phones worldwide, the cost of being a mobile media

citizen remains prohibitive to many. There are two cost factors:: The cost of handsets and that for
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data connection to access and deliver media content. Connecting to the Internet from a mobile
phone to access information, or produce or disseminate media files (such as videos) or to post
other content can incur high data connection costs. While services that couple with mobile
phones for web-based posting are often free, data charges can be high. (Vercals and Michael,
2008).

Knowledge Gaps

While many individuals and organizations are convinced of the potential of Mobile phones in
promoting freedom of information and citizen media, there is very limited evaluation to
determine what works and why. The desire to become more strategic in this area requires a
knowledge and evidence base and the study of organically evolving phenomena. So far, while
there has been considerable interest in how mobiles can be used to increase media and
information production and access, there are only very few research studies and impact data

available. (Vercals and Michael, 2008).
2.10. Theoretical Framework

This study is situated within the theoretical framework of Uses and Gratifications and the
Dependency Theories. These perspectives are used to explore the use of mobile phones for

different communication media and age-related needs by young-adults.

Uses and Gratifications Approach

Uses and gratifications approach (U&G) was proposed by media scholars in response to the
media effects paradigm. The media effects paradigm conceptualized mass media audiences as
passive users of media and susceptible to media influences. In contrast, Blumler and Katz (1974)

suggested that audiences are active users of mass media to obtain certain gratifications. The
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U&G approach has been used in studies investigating the use of mobile phones (Auter, 2007;
DeBaillon & Rockwell, 2005; Leung & Wei, 2000; Ling &Yettri, 2002, Ozcan & Kocak, 2003;

Wei, 2001).

Katz first introduced the Uses and Gratifications Approach in the early 1970’s. By the time Katz
came up with the notion that people use the media to their benefit and the approach views the
audience as active, meaning that they actively seek out specific media and content to achieve

certain results or gratifications that satisfy their personal needs (Nayyar, 2007).

Uses and gratifications (U&G) is a psychological communication perspective that examines how
individuals use mass media (Papacharissi, 2007). An audience based theoretical framework, it is
grounded on the assumption that individuals select media and content to fulfill felt needs or
wants. These needs are expressed as motives for adopting particular medium use, and are
connected to the social and psychological makeup of the individual. Based on perceived needs,
social and psychological characteristics, and media attributes, individuals use media and

experience related gratifications (P: 137).

The perspective can be to understand a variety of media uses and consequences. It assumes a
relatively active audience, which consciously selects content and media to satisfy specific needs
or desires. U&G theory eliminates the idea of the passive, receptive audience and instead
empowers receivers of the media to deliberately select which messages or medium they are

exposed to (Papacharissi, 2007).

The proponents of U&G argue that the technique is suitable for studying new communication
technologies. As Ruggiero (2000) puts it, since new technologies present people with an

increasing number of media choices, motivation and satisfaction become even more crucial
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components of audience analysis. Motivations to use technology, ranging from radio and
television to digital TV and now the internet and mobile phones, can be explained by the uses

and gratifications theory (Shao, 2009; Shin, 2010)

Media orientation is typically measured through motives for media use, attitudes toward the
media, and psycho-social origins of media consumption. In this regard, a synthesis of previous
research, A. M. Rubin (1994) distinguished between instrumental and ritualized orientations
towards the media. Ritualized use is primarily diversionary in nature, and involves habitual use
of a medium to pass the time, and relates to greater use of an affinity with the medium.
Instrumental use is utilitarian and selective in nature, and connects to purposive and
informational uses of the medium. Instrumental use suggests greater involvement and

intentionality of use (A.M. Rubin, 1994).

In this regard, cell phone has become one of the basic needs that people use to accomplish their
routine activities. This is people’s ritualized usage pattern towards media. The other one is
people instrumental use because of their specific purpose. Instrumental use is seeking certain
media content such as mobile phone for informational reasons. It suggests utility, intention,

selectivity, and involvement (Bryant, J. & Zillmenn,D. 2002).

Dependency Theory

The Dependency theory was first described by Melbin DeFleur and Sandra Ball-Rokeach in
1979. This theory is in essence an explanation of the correlating relationship between the media
content, the nature of society, and the behavior of the audiences (Nayyar, 2007). It was an

extension or addition to the Uses and Gratifications Approach.
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Dependency theory states that people in urban society have become dependent on mass
communication to assist them in receiving the information that they need, in order to make a
variety of decisions concerning their everyday lives. As Stephen Litteljohn explains in his book
‘Theories of Human Communication’, “First you will become more dependent on media that
meet a number of your needs than on media that provide just a few”. Since each person needs are
different, what they depend on is clearly going to fluctuate. Therefore, if a person finds a
medium that provides them with several functions that are central to their desires, they will be

more inclined to continue to use that particular medium in the future (Nayyar, 2007).

Dependency is affected by social and psychological attributes, because it is these attributes that
influence the availability of communication alternatives (Rubin & Windahl, 1986). The presence
of functional alternatives demonstrates the multitude and diversity of communication channels
individuals may use to fulfill certain needs and lessens dependency effects (Papacharissi, 2007).
Thus, mobile media could provide a functional alternative for individuals who do not feel
comfortable to express opinions or feelings in a face-to-face setting. Moreover, for individuals
with little access to other channels of personal expression, mobile phone could present a

meaningful outlet.

To this point, the assumption of functional alternatives, essential to the contemporary articulation
of U&G and related to the uses and dependency model (A. M. Rubin & Windahl, 1986), is
central to the use of convergent media. As individuals select among media, old and new, that
allow them to be engaged as viewers, or users, or even media content producers, it is clear how
the functional alternatives illuminate individual choices, behaviors, and consequences. Medium
use takes place in an environment that not only enables, but also encourages that communication

channels be used simultaneously, in a complementary or substitute fashion. In a convergent
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media environment, all media potentially present functional alternatives to each other, based on

individual needs or wants.

This study will try to present the needs and motives of college-going students to use their mobile
phones for accessing information and expressing opinions, how they expose themselves to the

medium, and the functional alternatives that this medium gives to the users.
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CHAPTER THREE

3. Methodology

3.1. Research Design

Since this study aims at investigating the use of mobile phone as a medium among Addis Ababa
University Students, it has the following functions: how mobile phone is functioning as a media
outlet to access information and express opinion, the needs and motives of audiences for using
mobile as a medium and the opportunities that mobile phone brings to the media institutions.

Both qualitative and quantitative methods were employed in this study.

This study did not intend to map the large mobile phone users to access information and express
opinion. It rather focuses on a few Addis Ababa University’s regular undergraduate students who
use their mobile phones for media-related purpose. Thus, the methodological approach of this
study was basically quantitative. The qualitative data presented to support and strengthen the
quantitative data. Questionnaire Survey from quantitative approach and Interviews and Focus

Group Discussion from qualitative approach were employed.

3.2. Data Sources

In this study, the data were collected from primary sources. Questionnaires, semi-structured
interviews and focus group discussion were employed to collected data about the actual usage
patterns and significance of mobile phone users of Sheger FM 102.1 Radio Station. For this,
Addis Ababa University regular undergraduate students who use their mobile phones to access

information and express opinion from this radio station were included for the study. Interviews
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were made with journalists of Sheger Radio Station and Key Informants of other media who

work in relation to new media.

3.3. Sheger FM 102.1 Radio Station

One of the first company that was granted FM Commercial License by Ethiopian Broadcasting
Authority (EBA) was the Adei-Tinsae and Kinetibabat Promotion PLC owned by Meaza Birru
and Teferi Alemu, prominent radio personality and who’s the General Manager. Sheger FM was
issued license in April 2006 from EBA. It was one of the first privately owned commercial

radios in Ethiopia that started transmission in October 4, 2007.

Sheger FM is based in the capital city, Addis Ababa and broadcasts to urban dwellers of the city
and its surrounding areas covering a radius of about 250 KM. Sheger FM Radio Station
broadcasts for 18 hours a day. Sheger FM is named with the old name of the Capital City, Addis

Ababa.

3.4. Quantitative Method

As Jonathan Grix (2004), stated that quantitative studies are generally interested in comparison
and causality (often finding the independent variable(s) which cause variance or change in the
dependent variable) and they generally use a large number of cases. In this study, the researcher
had tried to examine whether mobile phone (independent variable) caused mobile phone users
(dependent variables) and affect their way of accessing information and expressing opinion.
Young adults use their cell phones for different functions such as access, process and storage of
information, communications, entertainment etc. This method helps to show what roles mobile

phone is giving to users of Sheger FM 102.1 Radio Station.
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In this method, the following research questions were addressed: what roles do mobile phones
play in enhancing access to and expressing opinion and what are the needs and motives of

mobile phone users for using mobile phones as a medium?

To address this, the researcher used self-completion questionnaires adopted from Matanhelia, P.
(2010). Such surveys are useful when respondents need time to gather information or consider
their answers (Seale, 2004: 166). Self-completion questionnaires also allow for greater
geographical coverage than face-to-face interviews. Thus, they are particularly useful when

carrying out research with geographically dispersed populations.

3.5. Sampling Techniques

The total number of samples included in this study is 205 Addis Ababa University undergraduate
regular students. However, these numbers of the respondents were few to represent the total
population of AAU and the number of mobile phones users for media related purposes, due to
the constraints of time and for manageability the researcher limited the number of the

respondents to this amount.

The sampling population was driven from Addis Ababa University. This kind of population
(University) has a finite universe, therefore; finite sampling technique was used to define the
universe. In case of a finite universe the number of items is certain as the total number of items
are known (Kothari, 2004). In case of this study, the numbers of regular undergraduate students

who study in Addis Ababa University are 20,763 regular students in 2015/2016 academic year.

All undergraduate students from first year up to 5 years were considered for the study. Out of 12
institutes, four of them were selected using simple random sampling method. To select the

sample, each institute is assigned a number from 1 to 12. Then, four random numbers are taken
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from the list. Accordingly, Ethiopia Institute of Architectural Building Construction and
Development has 2126 students, College of Business and Economics has 2772 students, College
of Humanities Language Studies, Journalism and Communication has 860 students and College
of Education and Behavioral Studies had 511 students respectively. These four institutions have

a total of 6269 students.

It is impossible to truly define a complete list of mobile phone users from 20,763 Addis Ababa
University’s regular undergraduate students. Since there is no a complete list of mobile phone
users, some A.A.U undergraduate students may not use their cell phones to access information
and express opinion from Sheger Radio Station and these people might be included in the
sample, as the selection was made randomly. This made the sample to have elements which were

out of the sample frame. To avoid this, snowball sampling was used.

In snowball sampling, a core group of participants is initially sampled for the research project.
These participants are then asked to identify others who might be eligible to participate. The
second-generation participants are then contacted. These people, in turn, identify other
participants. The sample, like a rolling snowball, begins to build on itself and increase in size

(Vanderstoep and Johnston, 2009).

To decide the size of sample from the universe (From A.A.U Regular Undergraduates Students),
the researcher must determine the desired precision as also an acceptable confidence level for
estimated (Kothari, 2004). However, the researcher only conducted 205 students to correlate
their experiences of mobile usages for media related purpose from Sheger Radio Station with the

data found via qualitative methods. Proportional sampling was applied during gender selection.

Therefore:- S+PKxTN=1
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S: is the sample size for the Known population size
PK: is known population size from which Sample Size was calculated
TN: is the Total Number of University Students

Thus: - Ethiopia Institute of Architectural Building Construction and Development

205(S)+2126%20763 = 69.5214548
College of Business and Economics ,45-2779x20763 = 90.6460361

- College of Humanities Language Studies, Journalism and Communication
205+860%20763 = 28.1225076

- College of Education and Behavioral Studies
205+511x20763 = 16.7100016

Total known sampling size taken for this study is 6269 from the total population of 20763. From
this sample size 205 regular undergraduate students were available users of mobile phones to get
access to information and expression of opinions from Sheger FM 102.1 Radio Station. To
minimize the gap which would happen because of limited amount of sample size, the researcher

used FGD and KI interview to strengthen the quantitative data.

3.6. Qualitative Method

In order to understand people’s attitude in terms of context in which they express their reaction,
qualitative research provides detailed information of people’s points of view and the meaning
they attribute to their experiences (Flick, 2005:7). In essence, the purpose of qualitative studies is

to describe a phenomenon from the participants’ point of view, the intention of the researcher
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being listening to the voice of participants or observing them in their natural environments (Orb

et al. 2001).

In this method, Focus Group Discussion (FGD) and semi-structured interviews were conducted.
These techniques allowed the researcher to investigate students, journalists, and key informants
experiences and their opinions towards using mobile phone to access information and express
opinions. Using these techniques the following research questions were addressed: what does
Sheger FM 102.1 Radio Station practices look like in providing content for mobile phones and to
what extent has Sheger FM 102.1 Radio Station used new platforms to amplify the space and

extend the impact of journalism?
3.6.1. Semi-structured Interviews

In the information production and delivering process, four journalists, one ICT Consultant and
Editor in Chief of from Sheger Radio Station and Key Informants from other media institutions
who work in relation to the new media were invaded for semi-structured interview. In this kind
of interview, part of the interview was structured with a set of questions asked sequentially while
others parts are unstructured and are designed to explore the views of the interviewee in detail
(Seale, 2004: 165). This technique allowed the interviewer to present complex questions to be
explained. This was done based on the convenience to the study where they were selected for
inclusion in the sample based on the ease of access, it can be called convenience sampling

(Kothari, 2004).

Almost all the interview questions were open ended, except some questions like profession and
years of working experience. At the time of interview, there was no hard and fast principle to

follow regarding the sequence of the questions and strict adherence to the prepared questions.
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The interview was flexible and based on what the interviewees said; follow-up and probing
questions were also raised.

The interview made with Sheger-FM Staffs and Key Informants is meant to obtain information
about the use of mobile phones to access information and express opinion. Further, to know
professionals’ views of the new medium from their exposure and/or experiences. These people
have direct contact with the new medium, the users (audiences) and the media in general.
Therefore, their views give comprehensive picture of the mobile phone roles to the media and its

users.
3.6.2. Focus Group Discussion

Focus Group Discussion (FGD) was another method of data gathering used in this study to
collect important data on mobile phone usage for media-related purposes. According to Hansen
et al (1998), focus group discussion has gained wide spread popularity as a researcher method for
studying media audiences. Scholars like Lunt and Livingstone (1996) state that focus group
discussion is particularly useful when a research aims at discovering participants’ meanings and
understanding.

In this study, the researcher selected the group discussants purposefully. The participants invited
to participate in the FGD were those whom the researcher believed could generate critical ideas
for the study and willing to provide the desired information. In identifying appropriate subjects
for the group discussion, factors such as social location and age were considered.

In order to make FGD more useful, it requires active input and structuring from the side of the
moderator. Accordingly, the researcher prepared an outline of interview guide that helped to run

the discussion in line with the purpose of the study. Before each FGD started discussion,
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participants’ backgrounds were taken; they were given briefings about the purpose of the study
and anonymity of their identity.

For this study, the two FGDs were administered between December, 10-24 2015. Each focus
group discussion comprised 6 persons who use their cell phones for media related purposes. Out
of these 12 individuals; 8 of them were women and 4 of them were men. All the participants
were students of Addis Ababa University between the ages of 20-25.

This method enabled the researcher to gather information on how groups of students were
exposed to mobile phones for media-related purposes. FGD also takes advantage of group

interaction, which is important to understand the group.
3.7. Data Analysis Techniques

As stated earlier, the researcher used both quantitative and qualitative data gathering techniques.
Then it was analyzed based on appropriate quantitative and qualitative research methodologies.
For the qualitative analysis the digitally recorded interviews in Amharic with key informants and
Sheger Radio’s journalists were transcribed and translated into English. The identified themes
were organized according to the theoretical perspective and the research questions investigated in
this study. For example, the uses and gratifications perspective was used to identify the use of
mobile phones for media-related purposes. The media-related needs for which students used
mobile phones included themes such as the use of mobile phones to access information and

express opinions and mobile use for fulfilling the various needs and motives of students.

Quantitative data was collected by questionnaire and has been analyzed by using the percentage
and the result was presented in the form of chart and table. The analysis of quantitative data was
conducted with the help of SPSS (Statistical Package for Social Sciences): IBM.SPSS.
Statistics.v20 x86-x64.Multilingual-EQUINOX. The percentages were calculated for each
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variable to correlate with the findings of qualitative data. In addition, information through

qualitative instruments (semi-structured interviews and FGD) was analyzed qualitatively.
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CHAPTER FOUR

4. Data Analysis and Interpretation

4.1. Quantitative Analysis

This section presents the analysis of quantitative data. The survey was conducted with A.A.U.
regular undergraduate students in the age of 19-25. The survey was administered to 205 students.
Each of the survey responses was entered in a data base and then analyzed using SPSS software.
The percentages were calculated for each variable to correlate with the findings of qualitative
data. Basically, two basic criteria were kept in mind while choosing the participants for the
survey: that the participants were Addis Ababa University Students and were cell phone users for

media related purpose.

4.1.1. Background of Respondents

The number of respondents in this survey were 205 and from this, <= 19 age were 87 (42.4%),
82 (40%) of the respondents were from the age of 20-22 and the rest 32 (17.6%) respondents
were >= 23. From the total population of sample size 103 (50.2%) were males and 102 (49.8%)

were females.

4.1.2. Capacity of Cellular

Depending on individual capacity, the kind of mobile users have and the services their mobiles give them
are quite different. All (100%) respondents’ mobiles have radio and SMS functional capacity. Following
the two, Mobile internet with 197 (96.1%), then mobile Photo 180 (87.8%) and Mobile Video by 174
(84.9%) respondents were mentioned as functional in their cell phones. The least function was Audio and

Voice Recorder by 169 (82.4%) of respondents.

49



4.1.3. Source of Information

Whilst youths receive information from a variety of sources, 201 respondents use of Mobile- Radio as
their primary source for receiving news, followed by mobile-Internet (177), and PC-Internet (133).
Newspaper and SMs are the least common source of information to get news first. This shows that most

respondents use mobile phones for their first source of information.

Chart 1. PERCENTAGE DISTRIBUTION OF
RESPONDENTS BY THEIR MAJOR NEWS SOURCE
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4.1.4. More Trust for Information from: Mobile Radio-OR from Radio-Set

The users’ selection of the most important and reliable sources of information follows level of
trust. The source which youths mainly use for information can be considered the most important
and trusted source than the other. Around 93 (43.4%) of the total respondents said that they trust
both of them. Around 43 (21%) respondents mentioned that they most trust radio set than mobile
phone which was trusted by only 37 (18%) respondents. The least was 31 (15.1.) respondents

who mentioned that it doesn’t matter if any of the two.

Table 5. Trust for Information
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Frequency Percent

Valid NA 1 5
Trust Radio-set Better 43 21.0
Trust Mobile radio Better 37 18.0
Trust Both equally(Radio-Set +
Mobile Radio) 93 454
Trust One of them 31 15.1
Total 205 100.0

4.1.5. Satisfaction-Level

In regards to satisfaction level, those who said “Very Satisfied” with the information they get via mobile
phones were 49 which is 23.9% and 135 respondents said that they were “Satisfied” which is 63.9% of
the total respondents. The rest 21 which is 10.2% of the total respondents were unsatisfied in Sheger

Radio Stations’ information they get via their mobile phones.

Table 6. Satisfaction Level

Frequency Percent

Valid NA 1 5
Trust Radio-set Better 43 21.0
Trust Mobile radio Better 37 18.0
Trust Both equally(Radio-Set +
Mobile Radio) 93 454
Trust One of them 31 15.1
Total 205 100.0

4.1.6. Usage Difficulties

In using the new media users show difficulties. Around 86 respondents said that they did not
have application problem while the rest mentioned they faced this problem. In terms of Network
150 respondents said they had faced network problem whilst the rest 55 respondents said that
they did not have network problem in accessing information and expressing opinion via mobile

phones.
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In terms of accessing problem, around 193 respondents said they did not have problem with how
to access the media or the information in the media whereas the rest 12 respondents did face
accessing difficulty. In regarding to participation, 190 respondents did not have problem of
expressing opinion. The rest 15 respondents mentioned that they had problem of expressing
opinion via mobile phones. In terms of language, 99 of the total respondents said language was
not their problem to use their mobile phones for media purpose. However, 6 respondents

mentioned language is one of their usage difficulties in using mobile phones.

4.1.7. Favorite-Programs Users

Around 9 favorite programs were mentioned by respondents. From these the very favorite
programs were only two: Tadiyas Addis (63 respondents) and Sheger Sport (35 respondents). 29
respondents did not mention any favorite program. The rest 78 respondents mentioned various
programs such as Sheger- Chewata (16), Yalem Quanqua (13), Endlk -& -Mahider (11), Yegna —

Radio (10), Sheger — News (7), Sheger —Café (7), VOA — Music (6) etc respectively .

Table 7. Favorite Programs

Frequency Percent
valid | No-Particular-Favorite 29 14.1
Sheger-Sport 35 17.1
Tadiyas-Addis 63 30.7
Others [Various] 78 38.0
Total 205 100.0
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4.1.8. Percentage Distribution of Preferred News Category

Entertainment (171 respondents) and Current Events (140 respondents) are the most preferred
news that young adults access via their mobile phones. Likewise Sport (96) and Fashion (76) are
also preferred news. The least preferred news mentioned by the respondents was business (27)
and politics (32).

Chart 4.PERCENTAGE DISTRIBUTION OF
PREFERED NEWS CATEGORY
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4.2. Qualitative Analysis

This section presents a brief qualitative description of Key Informants interviews and each focus
group Discussion. For the qualitative analysis, the digitally recorded interviews were transcribed
and translated in English by a senior journalist from EBC. Marshall and Rossman (1999)
recommend that the main technique for data analysis involves “reading, reading, and reading
once more through the data which forces the researcher to become familiar with those data in
intimate ways” (p. 153). Therefore, after re-reading the interviews several times, the emergent

themes that correspond to the research questions used in the study were spotted and noted down.
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Then the specific examples of evidence supporting these themes were added to the main
analysis.
The qualitative data in all the sections has been analyzed and organized on the basis of the

theoretical perspective used in this study.

4.2.1. Key Informants Interviews

The data gathered from the Key Informants (K1) is presented under the following three main
headings: mobile use to access information and express opinions, mobile uses for fulfilling the
various needs and motives of students and mobile use for Sheger FM 102.1 Radio Station. The

K1 background information is presented in Appendix E.

4.2.1.1. Mobile Use to Access Information and Express Opinions

The long interview with Sheger FM 102.1 Radio Station’s journalists and Key Informants from
other media (From FBC & EBC) indicated that mobile phones have played significant roles in
accessing information and expressing opinions in Ethiopia. This section addresses the research
question of roles of mobile phones in enhancing to accessing information and expressing
opinion. The interviewees’ responses in this section have been organized under the following
headings: citizen journalism, convergence media and empowering main stream media. These
headings are selected according to the objectives of this study in relation to the review of related
literatures.

The qualitative data in all the sections has been analyzed and organized on the basis of the
theoretical perspectives used in this study. All the sections in this chapter provide evidence for
the U&G, dependency theories and other literatures suggesting that students used mobile phones

for a variety of functions to fulfill their needs related to media.
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Citizen Journalism

All respondents of the interview believe that mobile phones have played great role in promoting
citizen journalism. K1 1, who is a sport journalist in Sheger FM Radio, said that cell phones were
an important medium in accessing information and express opinions. Many audiences tell you
that they are following our program via mobile phones. Many youths usually send us text
messages and write comments on our facebook pages. Those who fear direct call send us SMS or
write their feedbacks on our social media.” Kl 1

The other journalist, KI 2 also strengthens KI.1’s idea. He said that one of the evidence that
indicates the development of citizen media is big participation of young adults. Many young
adults send SMS test messages and especially they write comments on facebook page and post
their feelings. Kl 4 also explained that audiences’ participation and news worthiness of
audiences’ content are surprisingly increasing. Sometimes we find very accurate and interesting
issues posted on the social media. It is not only the information quality or newsworthiness that
surprises us, but they are also fast and very fresh.” Kl 4

The new media consumer is no longer a passive participant in the mass communication process.
They find value in information that gives them a chance to do something, but above all, they also
want their views known. They want to see themselves published — be it their pictures or their
opinions Mdlongwa (2009).

Key informants from other media institutions also explained how much mobile phone has played
roles in the media industry especially in regarding to user-generated news and information. The
data found from the interview indicated that youths are actively participating in producing,
collecting and sharing information using their cell phones. KI 8, explained role of mobile for

citizen media in Ethiopia as follows:
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“From the initial, the medium (mobile) was created for citizen journalism. Other
countries have used it properly. A number of online media are created following
the new media. It has helped citizens to exchange information without any
restriction whenever they want. Many users access social media via their cell
phones. It has given better advantage for individuals who have different talents.
They can easily share their written, audio and video works on the social media.” —
Kl 8
Fortunati (2005a) explained that mobile phone is important as a development tool for civic
journalism: it can provide additional information and spreading of news in situations in which
the traditional media cannot always compete. Thus ordinary citizens can participate in news
production by sending news pictures and videos about specific situations where the other media
was not present.
K1 9 also said that mobile phones have brought a revolution to media industry in terms to citizen
journalism.
“We instantaneously receive pictures taken by individuals. We receive SMS text
messages which can be hard news. Especially on the social media people easily
write their comments on our facebook and twitter pages. They write additional
information under the news we posted on the web. We daily receive a number of
personal expressions and commentary via mobile phones.” — KI 9
The above quote shows that the medium has roles in citizen participation of news production,
collection and disseminations in various ways such as SMS, Facebook, twitter, website etc.
Audience activity is the core concept in uses and gratifications. A valid view of audience

activeness lies on a continuum between being passive (and expected to be directly influenced by
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messages) and being active (and expected to make rational decisions about accepting or rejecting
messages; A.M Rubin, 1993).
The media houses are also using the information giving appropriate recognition to the sources. In
this regard, especially KI 9, from FBC said that they use users pictures giving the necessary
credit and verifying its credibility and checking the pictures are really theirs.
Although this media promoted citizen journalism, a key informant also raised its negative side to
the healthy and professional main streaming media. KI 8, From EBC said that despite mobile
promoting citizen journalism; in some cases people found using the medium for unethical
activities. Therefore, media needs to work for accuracy and honesty to the public.
“Because of mobile phones nature, they are not centralized by an authorized
institution. News could be created from individual’s personal point of view and
interests. A single person can create news that devastated so many things. Some
people post information on the social media that touch people’s personality. This
does not go with ethical journalism.” —, KI 8
Oksman (2010) discussed the problems of mobile phones in using for media purposes. As she
stated along with other new media, the mobile phone is yet an uninstitutionalized and
undetermined medium, at least when it comes to mass communication. This not only refers to the
technical functionalities, such as problems with the connectivity, but to the role of the mobile
phone as a mass medium, which is not so established. Users may yet consider the mobile phone
unreliable if the news source cannot be directly authenticated in SMS news and information
delivery (P.60).

Convergence Media
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Sheger FM 102.1 Radio Station is available on the Internet and on the mobile phones. This
means the media institution is already providing information to its audience using various ways
of information delivery platforms. Journalists from this radio station said that since many users
are in need of accessing information from our station using the different channels, the radio
station should also fulfill these needs and wants. Otherwise, the users would move to the others
which provide them based on their interests.
KI 5, who is chief of reporters in Sheger radio, said that understanding the needs of audiences
and ICT technology changes in the media sector; they are forced to manipulate news to the
public in different platforms.
“We have SMS text messages service to receive our audiences’ thoughts and
feelings, we have built website for online streaming users via computer and
mobile phones. Mobile phone users can upload Android APP and Smart phone
applications to follow the online stream programs. We have also facebook and
twitter pages for social media users.” KI 5
KI 6, who is a consultant of Information Communication Technology (ICT) in Sheger Radio
Station FM Station, suggested that this time with a convergence technology anyone can access a
radio program whether he/she is online or offline.
“Now, there is a system that allows the users to listen any program which was
already presented. For instance, Sheger Radio has different dedicated numbers in
different countries. Users simply dial to these numbers and can follow our media
even any off live or already presented programs. Convergence of mobile internet

technology helps us to exploit our maximum potential to reach the largest
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audience especially people who live abroad and who are eager to receive

information in a variety forms.” KI 6
As one could see from above quotes, media convergence has integrated traditional media content
with the mobile phone. Vice versa, the mobile phones contribute to other media. Lei (2000)
explained that in technological convergence, earlier separate technologies interact, link, merge
and use others as recourses in new ways. Thus, technological convergence leads to competitive
conditions in which one industry’s products and services are increasingly linked absorbed or
blended with another industry’s range of offerings (p. 699).
Although there is clear understanding of convergence media among the media houses, still key
informants from other media said that it is difficult to say convergence media is applied properly
in Ethiopian contexts. KI 9, from FBC pointed out that our countries media have not used
convergence media in terms of providing more opportunities for both media producers and
consumers.

“Our media have few year experiences in online media usage. If we see the

media’s websites and social media pages, they are not comfortable to mobile

phone users. The number of users who have visited their web sites and follow

their social media and the ‘likes’ of their pages are very few when we compare to

the external world. The professionals were also not trained with the new ICT. If

they had given proper attention to it, we would have benefited much more from

the convergence technology.” KI 9
Key informant from FBC, Kl 8, also suggested ideas related to the above points and explained

what he has observed in Ethiopian media in general.
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“Only very few of our countries’ media have built applications for Smart Phone

mobiles. In this regard, our media didn’t show significant changes. The public is

in need of various means of accessing information. Users want to consume media

where, how, and when they choose. If the medium (mobile) they hold in their

hands can reach them to consume more than one media simultaneously, they will

have no reason to stick to a media which deliver news with a single channel of

communication” KI 8
All the above points indicate that a lot of things should be done to widen audiences’ means of
accessing information. Gordon (2003) explained situations where media companies require
reporters to have multiple skills. Digital technology makes the multi-skilled journalist possible,
but we don’t see too many Inspector Gadgets until journalists are sufficiently trained and
equipped (p. 69). As he further stated, the new forms of storytelling emerged from combination
of computers, portable newsgathering devices, and interactive potential of the web and the
traditional media, as journalists learned to appropriate each medium’s unique capabilities (P.70).
Empowering Main Stream Media
New media requires extended access to modern technologies, familiarity with the new forms of
media, as well as developing certain skills. Verclas & Mechael (2008) explained that traditional
media organizations are starting to engage viewers, listeners, and readers who can contribute
content through mobile and web-based platforms.
One of respondents, KI 1, highlighted mobile use: “I am a sport journalist. I usually make my
news using my mobile phone. It is always in my hand to access new information from different

websites or people who have the information. | have a number of sport sites APP which | have
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already downloaded. Sport needs up to date information. So as to be the first and timely, mobile
phone has great role” KI 1

Another journalist has added: “Without mobile phones, you can’t make news. Sometimes we
make live news via mobile phones from the place where the event is taken place. With my cell
phone, | receive information and record interviews or any programs.” KI 2

Other journalists also supplemented: “When I see from journalists’ perspective, mobile phones
have changed the way news content is presented. Some mobiles have reporting tools and
applications which help journalists to produce and send news to the media institutions from the
place where they are reporting. This technology facilitates our works and becomes additional
power when professionals produce news.” KI 4

Verclas & Mechael (2008) explained that mobile phones are being facilitating professional
journalism and allowing everyday citizens to participate in reporting (P. 7). The dependency
theory supports the above quotes. There are a number of things that can increase dependencies
on particular medium including the individual’s needs and motives, social conditions outside of
the individual’s control, and life attributes. Therefore, if a person finds a medium that provides
them with several functions that are central to their desires, they will be more inclined to
continue to use that particular medium in the future (Nayyar, 2007).

Executive Editor for Multimedia and training, Elizabeth Barratt from South Africa (2007) says
audiences are starting to have their say publicity, on web sites, on the radio, and through text
messages; and citizen are starting to get involved by using their mobile phones and digital
cameras. Importantly, editors are using new media to mobilize and counteract threats to media

freedom. There were a couple of Key informants KI 6 & K1 9, who explained this view.

61



“This medium with internet connection has created different dimensions for users
to follow a radio programs. It also provides different dimensions that make news
available when people want it and in the form they want it, rather than expecting
audiences to consume news when networks and radio make it available. In simple
words, it has created alternatives to media organizations and media consumers.
For instance, single news which is used for television can be used for web site,
social media or radio streaming. By this we can reach to the large audience. The
other importance that this medium has to users is for those who don’t have access
of main streaming media; it has filled the gap.” KI 6

“Mobile has made publicity simple. Many people especially who have smart
phones easily get into the media website and see text news or follow live
streaming. This device has also increased the number of media followers

dramatically KI 9

4.2.1.2. Mobile Use for Fulfilling the Different Needs and Motives of Young Adults

This section addresses the research question of mobile phone use for fulfilling youths need and

wants. These needs and wants have been described in the following headings and presented

below: portability, technology, personalization and timeliness.

Portability

The extreme portability and relative affordability of mobile phones have made the mobile
telephony ‘the fastest diffusing communication technology in human history’ (Castells, 2008). In
this regard almost all Key Informants, in one or the other, have expressed mobile phone

preference in terms of its portability and comfortable to carry in any condition. Two of the KI

views are highlighted in the following excerpt:
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“Although so many people have radio and televisions, they are not hand portable

media as mobile phones are. A mobile phone is simple to use and carry anywhere

and time.” KI 7

Another respondent also added that mobile phones can be used everywhere we

go. It has become unseparatable tool from human life activities. An audience may

start listening to a radio program at home and may finish the program on his/her

way to work via his/her mobile phone. If a person wants to watch television or

want to listen to a radio program, he/she has to sit beside the devices. But in case

of mobile phones, they can access the media without place and time restrictions.

Kl 2
Taniar (2009) strengthens the above views. Wireless technology enables mobile users to move
freely and independently from one place to another. A service handoff occurs when a user moves
from one network services area into another. It is essential to ensure service handoffs seamlessly
and transparently to the users.
Technology
Although mobile phones are portable and easy to manipulate at any time and situations, the key
informants further suggest that young adults use mobile phones because they become part of
modern society. (KI 6) says that youths are very curious and eager to use new technologies and
become very familiar quickly compared to other age groups. Because of this they are the first to
use the convergence media outputs.”
One of the respondents, KI 7, said that using the different social media is being part of new
technologies. “Using facebook, twitter or youtube is a fashion among youths. If they want to get

any information, they prefer to access media via their cell phones.” KI 7
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Another respondent, KI 8, explained the shift of news delivery from big media institutions into
small devices and from professional and recognized bodies into individuals and unknown bodies.
“This time the feature of global media is reduced from the big media institutions
to an individual created media. Youths can now access and as well produce news
via their mobile phones, especially with the arrival of social networks like

facebook, twitter and youtube.” —KI 8
Mobile phones are also chosen by young adults because they provide them what they need in
different platforms. Based on audiences’ interest specially youths, media institutions are
modifying their way of news delivery. In this regard another respondent, Kl 8, said the
following:
“Youths usually look things related to their ages. Mobile phones have provided
them to easily access the type of information they need on various formats.
Because of this, it is youths themselves who choose what to access and in what
format. The other thing that makes this age group different is they have high
interest of exploring and using new technologies. Media such as BBC usually
make their research targeting this age group. Everything that you do on this age
group means, for the next so many years you have understood the behavior of
your audiences and their needs and wants. If you hold the interest of this group, it
means you have secured your large audience.” KI 8
Personalization
Personalization is soaring with every user able to control how to receive, filter, and view their
preferred choices of media content whenever and wherever. Mobile phone technologies have

enabled unprecedented mobility of such privacies, irrespective of location constraints, blurring
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the boundaries between the public and the private spheres (Jiang 2011). In accessing information
and expressing opinion many youths do not want to access or express media with their families.
Key informants Kl 3 and Kl 7, said that youths want private devices because of different reasons.
KI 3 says that “In some families youths do not have power to monitor a radio or television.
Therefore, if they have their own mobile, they can easily listen or visit our media at any time and
place.”
Other Key informant said that “Even while youths are on bed, their mobile is beside
them. Without any restrictions and disrupting others, they can use their mobile phones.”
KI7
Timeliness
The speed of internet enables journalists to get to data without having to leave the newsroom.
Reports can be downloaded in seconds, public databases interrogated in a fraction of the time it
would have previously taken. These changes signal potential improvements in the relevance and
timeliness of news and journalism (Fenton, 2010). One of the key informants, KI 1, explained
that the device is always in his hands where he can update himself with new information.

“While I am making live program, I receive updated, new transfers or gossip. |

read breaking news! | immediately modify my news with the new ones. In a

simple language, you don’t become poor with information, while having mobile

phone in your hand!” KI 1
Other key respondents, KI 5 & K1 9, said that users visit their mobile phones instantaneously to
be first in new information and do not wait until traditional media outlets news delivery time

reaches.
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“Youths can’t sit long without touching their cell phones. In any condition
whether they are sitting alone or in group, in between they check now and then
their mobiles. They always want to be the first in accessing information and
sharing to their friends” KI 5

“If mobile is in your hand, you don’t need to wait like television & radio news
hours. You don’t need to sit a fixed place to access the media. Your mobile brings

you up to date and fresh news whenever you want.” KI 9

4.2.1.3. Mobile Use for Sheger FM Radio Station

Developments in new media like all media around the world have also offered for Sheger FM
102.1 Radio Station new opportunities to engage and deliver contents to audiences through
various ways. To see what uses and challenges the new media has brought to the station, this
section is organized under the following headings: New Media Treatment in Sheger Radio
Station Providing content to Mobile Phones and Expected changes in the Future in Sheger Radio
Station.

New Media Treatment and Content Providing for Mobile Phones in Sheger Radio Station
Consumers’ hunger of information via mobile phones is driving the media institutions to produce
content which has considered mobile applications. Sheger FM has made different changes to
fulfill the needs of its audiences. In this regard, KI 6, who is ICT Consultant in Sheger Radio,
said that the format that they use for radio purpose and internet is quite different. Any content
which is prepared for radio program is edited first and is posted on web or social media pages.
The layout also customized in a way that does not disturb the eyeballs of users.

Most of Ethiopian media institutions websites were built not considering mobile phones.

Because of this, Key Respondent, K1 7, explained Ethiopian’s main Stream media experiences
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from his observation. For him, there is a lot of weakness in the main stream media in adopting or
using new way of content delivery.
“If T see the media change in providing content for mobile phones and
applications, there is no media in our country which works considering the new
media features. Sometimes when we find kind of funs and entertainment things
we upload on the websites. Still these works do not properly consider mobile
formats. We usually use content which is provided for traditional media, directly
copied to the internet without any size or format changes. I try to visit all local
online stream media; however, they all use what they have already used on the
mainstream radio, televisions and newspapers. The news themselves are not
provided in a small size that can catch the mobile phone users attention. It is
believed that users do not stay long online. They visit for short period of span and
get offline. For this kind of audiences, we put the long news that we have used for
mainstream media. To me almost 90% of content provided on local media do not
consider the medium (Mobile Phone Users).” KI 7
In the field of journalism; radio, television and newspaper all have their own style of news
writing and presentation. Online media also has its own style of content writing techniques. In
this regard, another respondent, K1 8, explained this view as follows:
“If you have news for newspaper format and want to use that content (News) for
online computer mediated media, the size of the news should be reduced by half.
When it comes to mobile phones, it becomes more reduced but still having key
points. The mobile phone users do not have patient to stay long online. Their stay

in the online media is too short and purposive. Therefore, online media content
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should be short and if it is possible it is good to support the content with pictures,

audio and video files to make more appropriate to users interests.” KI 8
Mobile users are frequently disconnected from the network. This may be due to several reasons
including signal failures empty network coverage, and power saving. The later reason is
advantageous since active mode requires thousands tomes more power than doze of power
saving mode. Wireless radio signals may also be weakened due to the client’s further distance
from the base station or speed at which the clients is moving (Taniar, 2009). Key respondent, Kl
9, said that there are different challenges to access media product and express opinion via mobile
phones.

“Even if we have started online media services, still a lot is left in regards to

content providing for mobile phones and different applications. We sometimes

upload on our web audio data; however, it is difficult for users to listen the data

for an hour with hard internet connection. The sizes of contents are also very long

and are not suitable to readers’ eyeballs. Sometimes we upload tables and charts

on the web media, but when users try to upload them via their cell phones, they

become shapeless and invisible.” KI 9
Expected Changes in the Future of Sheger Radio Station
An intensification of pressure in the news room to produce more articles in less time is claimed
to have led to fewer journalists gathering information outside the news room. In these accounts,
often the entire production process is a desktop activity with journalists not only writing but also
composing a complete presentation package on screen. This form of multi-skilling has been
argued to lead to a reduction in levels of professionalism associated with standards are expected

to do everything from acquiring the pictures to writing the copy and designing the page (Fenton,
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2010). Key informants of this study clearly put that our mainstreaming media have not properly
integrated with the traditional media. Although Sheger Radio has implemented the new media
technologies, the professionals are old media practitioners and had no any training in relation to
mobile media. They all use new medium with various challenges and difficulties. Therefore, to

overcome the problem all respondents said that trainings related to mobile usage are significant.
4.2.2. Focus Group Discussion

The data gathered from the Focus Group Discussions (FGD) is presented under the following six
headings: importance of the new medium to access media, reasons of medium chosen, promoting
citizen journalism, challenges of medium, changes towards the new medium in Sheger FM, users
favorite programs and their personal reasons to follow them, and users and their trained of the
new medium usage. These headings were chosen in relation to the objectives of the study and

research questions raised in this study.

In this section, the discussion of two focus groups is presented. In each FGD, 6 young adults
between ages of 21-25 had participated: 8 women and 4 men. Questions rose for discussion and
participants expressed their own personal experiences and exposure in using mobile phone for
media purposes especially from Sheger FM 102.1 Radio Station. The summary of the discussion

is presented below and the researcher had tried to discuss the idea in relation to Key Informants.

4.2.2.1. Importance of the Device (Mobile Phone) for Accessing Media

Almost all respondents of FGD said that mobile phones have helped them to better access media
compared to traditional medium: radio set. When it is seen in all respondents’ responses, mobile
have made them close with the media. This is directly similar with key informants’ responses

that mobile phones have increased the number of young adults’ media consummation.
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4.2.2.2 Reasons for Choosing Mobile Phone to Access Media

In this regard, most of FGD respondents have similar reasons for using mobile phones for media-
related purposes. Among the different reasons, the following were common for using the device:
it is portable, easy to use, can be used at any time and place and has enabled them to access
media based on their needs and wants. The U&G theory supports FGD’s responses. U&G theory
(Papacharissi, 2007), is an audience based theoretical framework, it is grounded on the
assumption that individuals select media and content to fulfill felt needs or wants. These needs
are expressed as motives for adopting particular medium use, and are connected to the social and
psychological makeup of the individual. Based on perceived needs, social and psychological
characteristics, and media attributes, individuals use media and experience related gratifications

(P: 137).

Some respondents of FGD further support their reasons why they preferred mobile devices to
access media. According to their view it is not only enable them to access media in a variety of
ways but also it makes them information provider. They can make simultaneous activities at a

time and has made them close to media.

“It only requires my willingness to use the device right now or not at all. It is also

a medium of two-way communication.” - FGD R. 4

“There are instances that I got important news first on the social media even
before they were broadcasted by main stream media. It has made me first in

accessing information” - FGD R. 6

“I feel I am always with the media because of mobile phone” - FGD R. 7

70



“The battery stays long and doesn’t cost us to listen to radio via cell phones and
especially it is good to visit short and specific things in short period of time.” -

FGDR. 8

These views are stated in a contemporary view of uses and gratifications. Communication
behavior, including the selection and use of the media, is goal-directed, purposive, and
motivated. People choose media or media content. That behavior is functional and has

consequences for individuals and societies (Bryant, J. & Zillmann, D: 2008).

4.2.2.3 Promoting Citizen Journalism

One thing that makes the new media different from the traditional media is it enables users to
produce, collect and share information they find. ‘Citizen Media’ refers to forms of content
produced by private citizens who are otherwise not professional journalists and it as
characterized by everyday citizens producing, collecting and sharing information (Verclas &
Mechael, 2008). In this respect, although many of FGD respondents had never written comment

on the websites of main streaming media; they do exchange information on the social media.

From 12 participants of FGD, beyond accessing information via their cell phones, 7 of them had
experiences of participating by sending SMS text messages, writing on the website and sharing
things on the social media. Among these 7 respondents, 5 of them said that they only wrote
comments and shared things on the social media. One respondent had instances to participate via
sending SMS texts to Sheger Radio in the occasions when participations had rewarding. Only
one of the 7 respondents had said experience of writing feedbacks on website of Sheger FM

102.1 Radio Station. The rest 5 FGD respondents had never participated in expressing their
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opinions in any means of delivery. The cost of SMS text message was the main reason for not

participating sending SMS. Others said that they had not given value for their participation.

4.2.2.4 Challenges in Using Mobile Devices

Mobile phones require extended access to up to date technologies, familiarity with new forms of
media, as well as developing certain skills in using the device for media related purposes.
However, the newness of mobile media and its various functions and the continuous
development of technology would pose significant challenges to users in understanding each
function and using for intended purposes. In this regard, 11 of the FGD respondents said that
they did not encounter any difficulty in using the device for accessing information and
expressing opinions except slow and unreliable conditions of wireless network. One of the FGD
respondents (FGD, R. 1) said that she used to face challenges in using the different applications

and faces difficulties in uploading online content.

4.2.2.5 Changes towards the New Medium in Sheger FM

The introduction of convergence media enables Sheger FM Radio Station to reach its public in
various ways. Users can consume the Station via using analogue radio set (the traditional
medium) or digital media (the new media) which has come up with new possibilities for
convergence between different media forms and platforms. Although, Sheger has implemented
the convergence media, the FGD respondents gave different views on the appropriateness of the

online services of Sheger for mobile devices users.

“I know their website well and I sometimes visit it. The website was built considering both
computer and mobile devices and they promote their web to be used as alternative means of

accessing their media.” — FGD, R. 11
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“I know Sheger website. It is well built. The front page looks interesting and we can easily see
programs and their producers. Even though it looks interesting, | found it difficult to access the
news via my cell phone and they don’t regularly upload news on the web or social media. Other

media, especially ‘FBC’ has better website design to use via mobile phone.” FGD, R. 1

Another FGD respondent (FGD, R. 2) said that she didn’t find any local online media expressing
enough not only for mobile devices but also computers. She explained their way of presentation

and features as sad and depressing and do not have interesting things to visit again.
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CHAPTER FIVE
5. Conclusion and Recommendations
5.1. Conclusion

The main aim of this titled “Use of Mobile Communication to Access Information and Express
Opinion In Sheger 102.1 FM Radio Station: The Case of AAU Students” was to explore what
roles mobile devices have played in Ethiopian media industry and investigate the extent of main
stream media practices in understanding, adopting and using the new medium to amplify the
space and extend the impact of journalism.

It was found that mobile phones have become main means of accessing information and
expressing opinions among Addis Ababa University undergraduate students. Around 98% of the

respondents use Mobile- Radio as their primary source for receiving news.

As it is seen in all data findings having mobile phones has enabled students to access media at
any time and place based on their interests and means of channels. It has also made them more
close to the media by participating directly in any of the various means of platforms that their

mobile perform.

Furthermore, mobile phone has offered the chance for citizen journalists, as a result of which it
has created a new form of relationship with the mainstream media. In regard to this Sheger
Radio, for instance, looks for social media sites where users post or sent SMS messages from

users’ mobile phones.

The traditional media such as radio, television and newspaper do not that much allowed users to
do simultaneous activities at a time. However, mobile phone enables users to access media while

they are doing other things. Many respondents of this study mentioned that mobile phone has
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offered them opportunity to easily and spontaneously access media than the old media. It has
also allowed users to share information, discuss on issues or document the information that they

want for further purposes.

The traditional media would be portable, but not easy to carry in one’s palm compared to mobile
phones. Thus, as many respondents of this study had said, mobile phones are easy to carry, to
use, relatively have lower price and battery stays long hours. They use mobile phone with full of
enthusiasm to be part of the new technology. Many students have got places to exercise their
skills and develop their talents depending on their interests. They post information, articles and

short videos done or recorded by users.

The new medium, mobile phone; has also brought significant contributions to the main stream
media. It had enlarged the number of media users and means of reaching the audiences. Many
young adults become part of Sheger Radio institution’s news making process. They send SMS
text messages, write commentary and opinions on the programs, call for participation and give
information which could be Hard News. In another way, the media could easily get information

from the very source it had happened.

Mobile phones have offered main stream journalists to get any information easily from internet,
friends and e-books. As the same times, there are signs of interest and efforts to use mobile
phones for recording, documenting and producing news using mobile phones. In the times when
news are produced and transmitted from the place where they are carried out; journalists

instantaneously send news to their media institution using their cell phones.

On the top of that, most communications in news making process are carried out via mobile

phones, they send and receive information by their phones. There are also applications which
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make their work much simpler and enable journalists to easily access information from the

Sources.

There are also changes in way of presenting information in Sheger Radio Station. The media
institution has already built website which is appropriate for both computer and mobile phone
users. This has enabled users to easily visit Sheger Website via mobile phones. Moreover, users
can reach the media via different platforms such as SMS (8101) service for text message, mobile
application (Android APP, iPhone & iPad), online website (shegerfm.com) and social media

pages (Facebook,YouTube & Twitter).

There are also efforts to post informative and short news regularly on the website and social
media. In some cases people are invited to follow certain programs and express their opinions on
a topic. The needs of users and professionals are growing to learn and better use mobile phones

for media purposes.

On the other hand mobile phones are still challenges for both users and media institutions. As
key informants indicated, there is shortage of skilled professionals of new media. Everyone does
things according to his/her personal efforts and no one was supported by trainings which
maximize the usages of the device for media purpose. Beside this, mobile web browsing
problems and poor connection is the main barrier for mobile phone users who access media with

data connection.

In addition to that, the medium is not yet given proper attention by media institutions,
responsible bodies and media professionals. Although they believed mobile phones has brought
significant contribution in media industry, still all seem not yet ready to use the new medium to

access information and express opinions. For instance, Sheger does not provide sufficient and
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appropriate content to mobile phones users. One FGD respondent explained this saying “she
didn’t find any local online media expressing enough not only for mobile devices but also
computers”. Even though the media has built websites and mobile applications (Android APP,
iPhone & iPad), they are not well promoted and utilized. Many respondents of this study do not
know the applications and mentioned that they have difficulties of accessing the website via

mobile phones.

In some cases, people intentionally share wrong information on social media and people
considered them as it is posted by recognized body. Some information comes up with unethical
news which touches individual personality or favors some group political interests. Because of
such experiences some respondents mentioned that they did not trust news from the social media

via their cell phones.

To sum up, both quantitative and qualitative study provided strong evidences for the use of
mobile phones for accessing information and expressing opinions. Among the most the different

programs and news categories, entertainment and current events were most preferred ones.

5.2. Recommendations

Although new media is at its infancy in Ethiopia context, it can be an important tool if properly
handled. The following recommendations are not only useful to Sheger 102.1 FM Radio Stations

but also other local media.

e Media institutions do not seem to be well aware of the potential of mobile phones for
reaching the large public and to make them more active participants. They should

develop strategies as to amplify the space and extend the impact of journalism.
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In order to minimize shortage of skilled professionals in the new media, higher learning
institutions and other relevant bodies should design and revise their curriculums where by
new medium users could have basic literacy in proper utilization of the media.

It is very important to recognize the available skilled man power within the institution
and utilize it exhaustively which enables to solve many of the constraints without extra
expense. To put this in reality, Sheger Radio should equip its professionals with new
media technology skills. Short and continuous trainings should be provided.

The practitioners are also expected to harmonize themselves with the new media behavior

and work on attitudinal change.
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Appendix A: Survey Questionnaire

SURVEY QUESTIONNAIRE

| am a third year postgraduate student at Addis Abba University in School of Journalism and
Communication. I am doing my thesis on Accessing Information and Expressing Opinions via
Mobile Phone: The Case of Sheger FM 102.1 Radio Station in Ethiopia. This survey
questionnaire aims to get your opinion and say, which makes my study alive and complete.
Hence, | kindly request you to fill this questionnaire. Personal details are not needed.

| thank you very much for you time and consideration in advance. Wendwesun Berhanu

You can reach me via wendwesunb@yahoo.com

Please put click in the box (V)

1. Age 19 20 21 22 23 24 25

2. Sex: Male Female

3. Your educational status
High School College Diploma BA/ BSc. MA/M.Sc

4. Which of the following functions does your mobile phone work? (Tick in each functions that
your mobile phone works).
Radio SMS Text Messaging  Voice and Audio  Photos Videos Internet

5. When there is big news in the country, which one of the following means do you hear first?

TV
Radio

News paper

o o T

Computer Internet
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10.

Cell phone Internet

Cell phone radio

Text message (SMS)

Word of mouth

Do you follow Sheger FM 102.1 Radio Station via Mobile phone?

Yes No

If you follow from Sheger FM 102.1 Radio Station using mobile phone how often do

o« o

you visit?

a. Onceanhour

b. Onceaday

c. Onceaweek

d. Onceamonth

e. Itvaries

In which of the following forms do you often access news from the Radio Station? (Tick
all that apply)

a. Radio

b. Mobile Radio (Listening via air phone)

c. Visiting Social media

d. SMS Text Messages_

e. Checking their website

f. Others / please specify

From the above question No 8 which form(s) do you use more to access information and
express opinion? (Rank from 1 up to 5)

a. Radio

b. Mobile Radio (FM Chip)

c. Social media

d. SMSupdates

e. Website

Do you think having mobile phone in your hand has changed the medium that you
already use?

Yes No
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11.

12.

13.

14.

15.

16.

If you say Yes in Q. No 18, how is it better? Please specify

Do you think that you are better accessing information and expressing opinion because of

mobile phone? (Tick one that apply)

a.
b.
C.
d.

Strongly agree _~
Agree
Disagree ~
Strongly disagree

How much do you trust news/ information that you access using your mobile Phone?

a. |strongly trust
b. |trust

o

| trust somehow

d. Idon’ttrust at all

When you hear news via traditional radio and new media cell phone, which one do you

trust more?

a.
b.
C.
d.

The traditional radio
cell phone
both

doesn’t matter any of the two

How do you express your opinion about an issue that you get from the Radio Station?
(Tick all that apply)

a.
b.
C.
d.

e.

By sending SMS text Messages to the Radio Station

By posting pictures, voice and videos on the social media

By commenting on issues which are raised by the radio station
By sharing the issues on the social media

By making direct call and participate on the issues

If you access news on cell phone from the Radio Station, then what kind of news do you

access on your cell phone? (Tick all that apply)

Current events

Politics

Business
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d. Sports
e. Fashion
f. Entertainment

g. Others/ please specify

17. What difficulties do you face when you access information and express opinion using
your cell phone? (Tick all that apply)
a. Application problem
b. Network problem
c. how to access the media
d. how to express opinion or participate
e. language usage
f. others/ please specify
18. Do you participate or express your opinion on issues that you get about?
Yes No

19. Do you think mobile phone is better means of accessing information and expressing
opinion than Radio?

Yes No
20. Are you satisfied with the information that you get via mobile phone from Sheger Radio
Station?

a. Very satisfied
b. Satisfied
c. Not Satisfied
21. What do you think Sheger Radio station has to in satisfying the need of its audience via
Mobile phone?

22. Is there any program that you regularly follow and actively participate via cell phone
from Sheger FM 102.1 Radio Station? If so, which program(s)? And why?

Adopted from Matanhelia, P. (2010). Mobile Phone Use by Young Adults in India.
University of Maryland, College Park.
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Appendix B: Interviews for Journalists & Reporters

Interview Questions for Journalists

1.
2.

What functions or roles does your mobile phone have in making news?

Do you think that mobile phone has brought good opportunities to the main stream media
such as Sheger FM? If so, how?

Is there any challenge that mobile phone has brought to the main stream media?

Do you use your mobile phones to access as well as express media products?

In terms of reaching large audience, do you think that mobile phone has played great
role? If so, how?

Do you use any application to better use of mobile phone for media production?

Have you ever taken any kind of training(s) or courses to improve your new media usage
or help yourself achieve your professional goals?

As a professional journalist what kind of verification techniques do you apply before you

publish the information?

Interview Questions for Chief of Reporters

1.

Do you think that audiences’ means of accessing radio programs is changed because of
mobile phone introduction? If so, how?

Have you ever given a mobile phone usage in media houses training(s) to your
journalists?

What kind of changes or modification has Sheger FM 102.1 Radio Station done because
of new media?

Do you think mobile phone is an opportunity for reaching the large audience better or a
challenge to the mainstream media?

Can you give me an incident which is recorded by audiences’ mobile phone and
broadcasted by the radio station?

Is there any kind of special news (SMS) that you make for mobile phone users?

From the means that Sheger FM provides which one is more used by mobile phone

users?
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Appendix C: Interviews for Key Informants

Key Informative Interview

What do you think mobile phone has contributed in the media industry?

Do you think that Ethiopian main stream media have understood the use mobile phone
for media purpose and used it accordingly?

What are the basic reasons for young adults to use mobile phones to access information
and express opinion?

Do you think that Ethiopian FM Radios have system that addresses those who consume
media via mobile phone?

What do you think the role(s) of mobile phones in enhancing journalism and maximizing

the size of audience?

Ambharic Version

1.

PI°0LA NAD (1°7.%° AT50T6 o0r W78 Cavll aopd-Tf av)lp
(Medium) S @00k 9°77 pP9™ v Ao £ANA.?

. NACA AT (A1ECTT7 LA “2%2F QLA A“7%° PoLOAm-7

NN TP PPACLAT RATTR anlB 115 avds P (Medium)
TmPooo-IA NAo PI°FTA?

AT @ AL PALA AART AonlE 9° 11T AaomdTPE@- cowl 3P
o7 1 (needs & motives) 7L ANAm- LG A?

NACOH AL PhA X Pe FM &4¢FT °0LA AAR7 QA0 -TL£41
PoLPLRCT hwid-C AT Ao £I°FA?

. PaeA QAR PoolE HLLATT D104 R0 PO ov- 07

O PIANT AP 9°7 “15 (1Y AIC Tao-a Nao- £A0A?
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Appendix D: FGD Questions

Focus Group Discussion Questions

1.

How much do you think having that mobile phone has helped you to better access media?

2. What are your main reasons to prefer mobile phone to access media than other medium?

3. What do you think mobile phone has played in accessing information and expressing

opinion?

. While you are using your mobile phones for media purpose, what are the challenges you

face?

. According to your observation, do you think Sheger Radio Station provides information

which considered mobile phone formats?

. What do you think Sheger Radio Station has to do to satisfy the needs and wants of

mobile phone users?

. What are the main programs that you follow and participate from Sheger Radio Station

via mobile phones? What is you reason to follow them better?

Ambharic Version

1.

PPN eA NAND UALL NABT7 ov@4. 97957 Aovd-TA 9°7 PUA
MPPrGTA NATU FIGTATU?

. PaeA NART NAAT ovldE 195 oo 12T (IFFAP AovldE 9°TFspr Yyt

A7 Fmd ook POLLLRC I U ovtd 9PRTT T 90T 1-?

®aeA aAhR oPIP FACTT7T OFAA WU ANdee a0t 19T
Noo)0d W0 P Plenoto- 215 9°7L8 0 TAAT0-?

PIPALA AANTUT oold8T7 ATITT T N9 tmd oot @b 9oL PR
TCF 0Ly LATOT  PILCTo?  TACET 09T oL o
Pgot 4ot T?

. NAG7 T 9°AhJ G1C 6450 N0.P N19°0eA QAR PorhIFAa17 AL T

aow /il PRLAN BGPT: CavAONTT 0@YI° TEVPTT PHIEA?

11C &40 M.e N9°0eA nAh 21007 APT AT ATI17AT 9°7
DR AT Nao PI°GTA?

NG1C hs »H9° 1021 Pe%f ML WL A1ANT TET  ovhhi
NP0 eA AANL hllo-Tio- Por0)TAT AG PoLAT4(1F TELIT ha?
Ha. CFPE STFo? A9°7L7 1o TEACIET P9 Hhd-FaT?
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Appendix E: Key Informants Background Information

Table 2. Sheger Radio’s Key Informative Background Information

KIl No Names of Key Informative Sex Work Position Work
Experience
KIL.L1  Asfaw Sileshi M Reporter 8 Years
KIl.2  Yeneneh Sisay M Reporter 12 Years
KIl.3  Meseret Bezu F Reporter 9 Years
KIl.4  Nigatu Mulu M Reporter 11 Years
KIl.5  Eshete Asefa M Editor in Chief 18 Years
KIl.6  Mintesnot Fikre M ICT Consultant 10 Years
Table 3. Key Informative from Other Media Institutions
KII Names of Key Sex Institution Work Position Work
No Informative Experience
KIL.7  Wegene Alemayehu M  EBC Producer 8
KIIl. 8 Bekire Nasir M EBC Online Monitoring 12
Directorate Director
KIl.9 Mekoya M  FBC Editor in Chief for Website 9

Hailemariyam Department
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Table 4. FGD Participants Background Information

Ag | Sex Education Area of Study Kind of Social Application
% e Status Mobile media or they use
o | & other they
s |§ visit
O T
&
1 |1 |23 |F 2" Year B.A | Accounting Samsung Facebook -
Degree Student Radio
2 |25 |F 3% Year B.A | Business Techno Facebook -
Degree Student | Management Radio
3 24 | F 2" Year B.A | Management Samsung Facebook -
Degree Twitter
Student Youtube
Website
Radio
4 24 | M 3“ Year B.A | Accounting NOKIA Facebook BBC, CNN
Degree Student Youtube
Website
Radio
5 24 | F 3™ Year B.A | Computer Science Samsung Facebook CNN, BBC
Degree Student Twitter
Youtube
Radio
6 25 | M 4™ Year B.A | Social Science Smart Phone | Facebook News Letter,
Degree Student Twitter BBC, CNN
Youtube
Website
Radio
2 7 25 | F B.A Degree Economics Huwei Facebook -
Twitter
Youtube
Website
Radio
8 25 | F M. SC Sociology IPhone Facebook -
Twitter
Youtube
Website
9 23 | M 4™ Year B.A | Mining Engineering | Huwei Facebook Sheger App
Degree Student Twitter
Youtube
SMS
Radio
10 |25 | M B.A. Degree Architecture Samsung Facebook P.interest
Twitter
Website
Radio
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11 |21 4™ Year B.A | Computer Science Smart Phone | Twitter Google plus
degree Student Youtube
Radio
12 |21 4™ Year B.A | Computer Science Samsung Facebook -
degree Student Youtube
Radio
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