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ABSRACT 

The goal of this study is to present an ethnographic examination of 

entrepreneurial behavior a nd characteristics of the women in Kambatta. 

Four research questions a re crucial and centra l in this research. These 

a re how culture affects women entrepren eurs hip?, what a re the SOCIO ­

cu ltura l enabling environment for wom e n entrepre neurship?, what 

ch a rac teristics of entrepreneurs hip do Ka mba tta women have? And a re 

unma rried women m ore entrepren euri a l th a n m a rri ed women In 

Ka mba tta society? 

Thi s research in Ka mbatta is conducted betwee n Febura ry-May, 2006 in 

Dura me a pplying diffe rent e thnographic d a ta collec tion methodologies 

su ch as interviews, surveys, pa rti cipa n t obse rvation a nd case studies . 

S v n case studie wer selected a nd 30 u rvey ques tionnaires were 

di stribut d to wome n nlrepre neurs selec ted ra ndomly in Dura m e town. 

Findings with regard to th e a bove three ques tions a re conclusive. 

Ena bling factors for women entrepren eurs hip a re associa ted with the 

combination of cu ltura l a nd structu ra l issues . In Ka mba tta society 

ch a nging attitude toward s business wome n is clearly seen a nd there a re 

a lso policy environments a nd NGO a dvocacy on women's rights created 

pos itive image towa rds wom en 's initiatives . Not so ma ny women in 

Kambatta could com e out to business due to more structural constraints 

existing in the soc iety . However, th ere are s till structured tra dition a l 

va lue system s in Ka mbata that ha mper wo men 's independ ent life, 

business endeavo rs a nd choice . 

Concerning th e fou r th question, the fi ndings a re less conc lu s ive. The 

finding s h ows th al th e question wheth e r unmarri ed women are more 

entrepren euria l lhan mar ri ed cannot be proved and difficult to 

gen era lize. In conc lus ion, lhe ethnographi findings of the research a re 

clearly sh own in co rporating theoreti cal di scu ssions a nd debates. 
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Chapter one 

Introduction and background 

1. 1 Introduction 

This study is concerned with ethnogra phic exa mina tion of women 's 

entrepreneurship practice in Duram e Ka mba tta Zone, southern Ethiopia. No 

academic research has been done to inquire women's entrepren eurship role 

in this area. Entrepren eurship is emerging phenom en on in Ka mbatta 

community. 

As researches h ave enormou s con tributi ons in supporting th e effor ts to creat 

a culture of entrepren eurship in Ethiopia, e thnographic r s a rch is importa n t 

in diver sified cul tura l environm en t like Ethiopia. 

Developing a culture of en t repren eurship is an economic n ce s ity for Lh e 

susta ina ble development of th e community. In this process loca l people will 

h ave greater involvem ent in economic activities in cluding socia l, cul tural, 

busine ss a nd environmenta l. Women are individu al actor s that a re 

contributing for entrepren eurship but their effort is n ot d ocumented well in 

cultural context of Ethiopia. 

The UNIDO (2003 :9) report vividly projects the urgen cy in gender equ a lity 

issue a s follows: 

Gen der equa li ty is a p re requisite for pover ty redu ction becau se of 

the con tri bution wom en m ake and th e ro le th ey p lay in society 

and in th e economic we ll bein g of th e fa mily a nd communi Lie . Be 

it in th e rura l or urban a reas, be it in micro or m ed ium and la rge 

en te rpri se, women mu st be an integr al part of deve lopment, not 

only as ben efi ciaries but a lso as decision m a ke rs an d age n ts of 

ch ange. 



Several studies h ave demon s tra ted tha t women 's conomic role IS vital for 

development. Despite this en couraging research , the cul tura l facto rs of 

entrepren eurship in rural communities like Ethiopia ar no t explored. This 

study the refore tries to an swer th e question tha t wh e ther there is 

entrepreneurship a mong women in Ka mba tta or not? 

I argue tha t women a s individu a l person s can su cceed in bu s iness if th ey are 

not tied up by h a rmful tra diti ons . It IS believed that throu gh 

entrepren eurship s kill they can com out of t ra di tion a l rol s a ssigned to 

them . 

This research inve tigat d the pra tice of en treprc n urs hi p a n d exp lored the 

a ltilu de towa rd tr ad in g wom en a nd lh e ir achi v m enl. There a r sev ral 

factors tha t ntr epren urs mu s t ta ke in to con sid ra tion an d which may limit 

the possibili ti s for ra tional ch oice . Accordin g to Barth 's (1 963 ) 

und r s ta nding of en t repreneurship , th ere are a cyclic rela tion between 

en trepren eurs, their action s, local con texts and soc ia l stru c tu r s . 

Anthony Giddens (1 994) in his works h a s a lso emphasized th e relation ship of 

individual ac tion and socia l structu re. He described socia l rules as en a bling 

for individu a l ac tion as the same time con stra ining due to p ower d ifferen ces 

in society. Giddens h as focu sed on individu a l ac tors th a t can inOu en ce 

stru ctures throu gh action . 

As Anth ropo logist Anth ony Coh en iled in Kidd (2002) stresses tha t 

in d ividual cannot be separated from soci ty even th ou gh they h ave c reative 

self. Cul tu re provides possibi lities for action . Coh en su gg s l s th a t we should 

see hu mans as having creative self giv n by the cu lture . Th e resea rch e r is not 

con cerned h ere with gend er as cu ltural system ra th er h ow socio-cu ltu ra l 

attitu des and be liefs inOu en ce ini t iat ive ta k in g beh avior of wo men . I will no t 
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di scuss varied de ba tes and gender i su es in Ethiopia bu t only focuses on 

women's entrepren eurship practice and perce p t ion . 

The research er initi a ted the idea of en t re p reneurship a nd gender with in 

Kamba tta social context, due to th e n eed of empirical research on 

entrepren eurship rela ted gender and con cern for the community. He 1S 

motivated also to contribute for knowledge developmen t in the fi eld of 

anthropology, be li eving that anthropological research and findin gs sh ould be 

geared toward curren t issu es . 

In developed coun tri like U A, a ppli ed a n thropological studies a re u sed for 

va riou s developmen t sector s in clu d in g busin ess an d ma rketing . Nowd ays 

anth ro pological s tu d ies a re u sed for bu s in s and ma rk tin pu rposes, 

consulting firm s on how to con duc t bu in ss . So movin g from previou s 

con cerns of kin s hip , ma rria ge , e thnicity a nd tra dition al socia l organiza t ion s 

is vita l step. 

To my knowled ge it is the firs t research work to fo cu s on the fi eld of wom en 

entrepren eurship in Kambatta and pa r t icularly the fir st ethnogra phic study 

combined with qu a ntita tive me th od on women en t re pr neu rs h ip pra ctice 

more detail a s a n academi c research topic in Ethiopia. 

In this study, I d idn 't go in to th e de ta il s to describe th e n a ture of ge nde r 

rela tion s III a ll a spects of th e s ociety, bu t focu s only on en t re p ren euria l 

beh avior. In ma ny li tera tures, th co nce pt itse lf is n oted a s ent repren eu ri a l 

talent, trait , kill, capacity , practice, culture and character. In thi s regard , I 

prefer to u se en trepren euri a l beh avior as gu iding d efin ition a n d se rves for my 

ethnographi c study a s an a lyt ical con cept. 



Since my a tt mpt is to explore and und erstand th ntr pren urial behavior 

of Kambatta women from anthropologi cal per pe t ive, h ave di cussed my 

obs rvation and interpre ted th e findings in th la l thr ch apte rs in detai l. 

In this pa p r, I would like to explain first what ntrepr n urship is and its 

attributes, how scholars d efin ed it and how the d e finition s work in other 

cultures. will attempt to re late with a nthropo logy and g nder , and r fute 

wes tern conceptualization of entrepren eurship that I S qu ite diff rent 

p r pti on it has in tradition al societies lik Ka m batt . The prima ry research 

qu estion und erpinn in g lh ese s tudi e s th r fore w to what xt nl cultur a nd 

o ia l stru cture aff c t wom n 's -ntr pr n urs hip b h a vior in Kamba tta 

i ly . Finally th r r h lrie lo addr ss lh ocio- cullur I ba rri r a nd 

na blin g fac tors affe ting wom en ' opportu ni ies lo pu rsu If - mploym -nl 

a nd entrepr n eursh ip. 

The study s ite of this r s a rch i. in Du ra m e tow n wh r ther 

female entrepr n euria l activity and busine e. 

emer gIn g 

As Ursula (1 993 :73) n oted, traditionally the role of women in society was 

determined by her biological function of being mother, today with ch a nging 

patterns of life and new ch oices, a new consciou sn ess h as developed that 

there is no role specifi c life for women a ny more . Women a re n o longe r 

res tricted to being prim a ril y wives and moth rs . Although wom en wi ll 

continu e to be wives a nd mOlh ers , ju s t as me n are husbands and fath ers , 

besid es assumin g ma ny o th e r ro l s a nd la sk s in privat a nd public life . As 

noted , one way to in rease se lf esteem , s la tus , power a nd econ omic 

independence of rura l women In Kamba tta co mmunity is throu gh the 

promotion of entre pre neurship. 
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Thus, this preliminary study will contribute In identifying SOClO cultural 

factors that affect or facilitate business . 

In respect to site selection, the researcher while in te nding to do this 

ethnographic study, he has first selected three sites n am ly Dura me, Angach a 

and Doyegena towns . But du e to fin a ncial and time constraints h e intended 

to focus on Durame town.The main reason considered Dura me as study site 

is, its economic, social and politica l importa nce to Ka mbatta community as 

zonal administration and con omi c c nter and its s lection as on of 

municipal towns in the region. Another reason is du e to lack of socio­

cultural resear ch works on contribution , status a nd role of women for 

economi c development in this area. 

In this con text , the s ixth chapte r ontains a thorou gh dis ussion a bout th e 

co n straints and nabling socia l environment for ntr preneurship. I be li eve 

this finding contributes to d velop a debate about valu e and ch a llenges of 

applying paradigm interplay to entrepren eurship th eory and practice. 

1.2 Background 

Today some Ethiopian women are ac tively involved in a ll aspects of societal 

life. Women are producers; they are becoming active in political and cultural 

activities of their communities. However , the varied and important roles th ey 

play have not a lways been recognized. In Ethiopia, women a re n ot enj oyi ng 

the fruits of th eir ski ll s and talents on an equal basis with men. Th y h ave 

lagged beh in d m en In al l fi eld s of se lf-ad vance m ent. Thi s in cl ud e s 

occupa ti onal segregation of wome n into low pay in g c le ri cal a nd service jobs, 

un equ a l pay and fewer work place ben fits and concentra tion s of wom e n in 

informa l sector. 



A review report on the achievements of the Univer a l 0 c laration of Wom en 's 

Right pointed out last year that even until now in Ethiopia, women 

th mselves a re not a ware of their rights, political, legal or economi c . This is 

due to worn n 's illiteracy and acqu a intance with cul tu r s and norms that 

enforce them to realize their subordinate roles (Yelfign, 2004). 

Currently as the d velopment paradigms are s hiftin g to em ployment, 

par ticipa tion and ownership of worn n in d velopment, th rol played by 

rura l worn n entrep r n eurs in econo mi c growth is of pa ramount importanc 

(UNIDO, 2003: 12). After a ch an g of governm ent in Eth iop ia in 19 1 several 

poli cie we r formulat d and r gu la tion promu lgat d in r lation to a range of 

diver se oc ia l, onomical nd po li i al Issu e In a n ffort to create a more 

ondu IV nvironm nt for wom n u h a ta b li shm e nt of th worn n 's 

affa irs offi ce at th prime mini s te r o ffi ce, worn n ' a ffa irs d epa rtm nts a t 

diffe rent ministri s and the formula tion of worn n' po li cy is a positive and 

en couraging institutiona l development. 

Recen tly , the Ethiopian government h a s attempted to reform its policies on 

women. But it is observed that still women's demand to participate actively in 

econ omic activity h as not rece ived strong support in the society. Thi s is due 

to the exist n ce of traditional attitudes that do not en courage women into 

activi ties outside home or d omes tic du ti s . Cu ltura l barriers and socio­

econ omI c fac tors like famili es, lack of edu cati on and capita l hind er wom en 's 

initi a tive for se lf-advan ce ment and economi c se lf-re li a n e. 

Acco rdin g to Transition a l Govern ment of Ethi opia po licy sta te ment or 

Ethi opia n women , th contri bution of wome n to th e w lfa re of society i~ 

r ognized a nd th y are in a be l e r positi on to e limin a te harmful tra diti ona 

customs an d practi ces of th ir locality . (Trans itional Government of Ethi opi c: 

19 3 :5). 



The recently developed policies and programs on health, education and 

popula tion also provide appropriate found ation for improving the lives and 

status of Ethiopian women . Afte r the third national election on May 2005 and 

esta blishment of the majority EPRDF Government, a ve ry importa nt step was 

taken in establishing a Ministry of women affairs, which independently 

functions as a government executive office. However mu ch remains to be 

done beyond policy formulation a nd program design a tion . World -wide 

women's economi c rol and th eir co ntribution to developm ent are well 

substa ntia ted and recognized. Afte r Bos rup 's book on the economi c role of 

women , ma ny researchers h a ve fo u sed their a ttenti on on wom en 's 

contribution for prod u li on and eco nomy. E pecial ly women 's role in m a rket, 

busin ss activity a nd entrepren urship became a major topic of oc ia l science 

research in recent tim es (Boserup , 19 70). 

As Ruta shobya n oted , in m any sub-Saharan African countries women have 

reportedly entered into business since the early 1980's and in the 1990's. She 

described that in Africa fem ale owned business are small a nd young, hom e 

based accompanying low revenues a nd mostly in traditional service business 

(Rutasobya, 1997). As fa r as African women entrepren eurship is con cerned, 

in Ghana women 's involvement in m a rkets and their sh a re in bu s in ess 

activity a re enormous. Gracia Cla rk (1 994) h as clearly d escribed the m a rket 

beh avior, women 's role in trade a nd their influen ce in Kum asi m arket place in 

Gh an a . Anita Sprin g (2002 ) h as a lso explored Afri can t ra dition a l wom en 

en trep reneu ri a l a l ivity a nd it s n ature co mparatively lo global a nd wesle rn 

bu s inesses . 

Intern atio na l Labor Organ ization (I LO) reported that in Ethiopi a women's 

econom Ic co n tri bution es pecial ly in th e area of en t repren eurship is not well 

assessed. Wom n a re encoun terin g barri ers to participate in th e e on omi e 



system. It is assumed that the utilization of the hidden entrepren urial 

qualities of wom en will largely contribut to sustainable development of the 

country (ILO, 2003). 

As the country has on s id era ble socio-cultural a nd linguistic div rs ity, this 

diversity in culture m akes for a rich social and cu ltu ral he ritage, and at the 

same time some traditional practices are n imped in g economi c a nd social 

developm ent. The r la lion s hip between men a nd wom n In Ethiop ian society 

govern ed by th e thinking that women ar inf ri or to m n and sh ould be 

under the control and supervision of men . Not on ly a r wom n consid ered not 

r -ativ a nd entrep r n urial in their b hav ior but a lso their p r du cts ar e 

devalu ed (Tseh a i, 19 ]) . 

In Ethiopian socie ty wom n 's pnm a ry dut i a r soc ia ted w ith hou c 

keeping in cludin g th e preparation of food, [e tching fir wood, fet hing water, 

managing lives tock and food storage, feed in g a nd nurturing the fam ily, taking 

care of the sick and k eping the house clean. In rural ar a wome n a re also 

expected to h elp in th e fa rm in such activities as weeding, winn ow ing, 

carryin g sh eaves to the homestead and tori ng th em . These g nd r divisions 

of la bor seem to prevent women from being involved in oth e r productive 

activities. 

To brin g some socia l ch an ge through empowering women still reqUlres the 

concerted efforts of a ll partners as we ll as local people , govern ment and non 

governm enta l agencies. In view of thi s , this study tri es to assess women 

ntr preneu rship pra ctice and its cullural proc s in Kambatta society of 

Sou th e rn Eth iopia. 



1.3 Statement of the problem 

As Ladd (2000) described there are lots of misunderstandings between men 

and wom en a bout gender roles . There is a lso stereotypical sexist assumption 

that m en a re more entrepreneurial than women. Based on these two 

a ssumptions, this study there fore seeks to understa nd whether there is 

individual self image or external structural and cultura l gend er bias regardin g 

women tha t affect entrepreneurial behavior in Ka mbatta. I have initiated this 

thesis to analyze and proof whether cultural attitudes, beliefs and social 

structures are the constraints of women entrepren eurship developm ents or 

not in Kam batta society. In view of the exis tin g debates, the study also 

investigate s a spects of indi vidual ch oice a nd tru ctu ra l impact on 

en~epren eurship . 

Anthony Gidd ens (1 884) explain s th e re lationship of individua l action or 

human agen cy and social s tru cture , traditions , in stitution s, m ora l codes and 

established ways of d oing th in gs may be importa nt to deal with. He sugg sts 

that these structures can be changed if the individua ls themselves In our 

case women, start to ignore them , replace and act for positive change. 

Tinker (1976) argued that tradition has forced som e women to conform to 

codes that res tric t their behavior and m ake them subservient to m en , 

whether fath ers , husband s or brothers . Such oppressive codes created by 

male domin ated societies ha ve destructive effec ts preventing wom en from 

reali zing their potenti al. Wh a tever women do in th e society is a lm ost a lways 

looked upon as inferi or. In th is regard the resea rch er will investigate wom en 's 

a ttitu de on th e ir econ omic power and potenti a l for entrepren eurs hip , a n a lyze 

th e stru ctural prob lem s . So wh en I am sayin g s truc tura l it m ean s fac tors out 

of individu al power. 

9 



In traditionaJ oci ti s lik Kamb tt , m n maJ think th ar ri k tak r , 

I ad r and innova tor . Th tr ditionaJ a su m s m n w r aJw y 

th 

(1 

provid r who rol wa vari abl 

sum d dom 

4 :24) noted a 

ti on surn r who e r I 

wom n till live in Africa h 

nd dyn mi , wh r worn n 

st ti . A Linda M Dow II 

VIn low elf- te rn. h 

xplain d that wh r 

aJ luring obj t of 

moth r . 

t h r ar domin nt im g 

xu I gr tifi tion r as th 

lookin g wom n 

u ful hou 

ith r as 

wif and 

D pi te 11 th 

n ml d i . ion 

tLitud nd m edi ultur , w m n 

and ontribution not only f r th ir wn 

ft n m k vit 

upp rt but I 

f r th f mil and th n ti on t I r 

A D m an (1 9 xp l in d if wom n ' ntr r n Ir hip kill IS rJ h Iy 

utili z d an I en our d , w m n ' d p nd n y will d an d 

man ipa tion of wom en for d rship will b t bli h d . In diff r nt 

so ieti s in luding in K mbatta ther are g nd r bas d rol e and b h aviors 

a i n ed to women tha t affect their pot n tial. Parall I to thi la k of 

education affect th e growth of women entrepr n u r ship nd th ir individuaJ 

com pet n to start a business. 

Dorrian argu d : 

To break into new ar as of econ omic ac tivi ty , worn n will need 

a si stan ce as th y ar likely to fa hostili ty and resen t m ent 

from m n w h o s e th eir livelih oods threa t n d . In addi t i n , 

women fa 

entr nch ed 

so ial d isapproval wh rc th re are stron gl 

o ial an d cul tural norm s whi ch lim i t th ei r 

in vo lve men t In oth r ac ti viti es . Wom n \ViII 1 e par ti ul arly 

di s dvantaged wh n th y try to nl r n w ski ll a r as wh r e m n 

ar aIr ady ntrench ed . How ev r In th e lon g term , onl skill 

tr ining w hich goes beyond XI In t radi ti onal a tivi t i s for 

10 



wom n th a t can he lp th em to m ove in to genum 

entr pr neurship . (1999) 

For thi r ason it is n ecessary to ana lyze the cultura l ons train ts that affect 

the growth of wom en's entrepr neur hip . Wome n 's m or d manding role in 

th e fa mily r la tive to men's a ffe ts th eir entr pr n uri a l a bility by redu cin g 

th time, energy and con ce ntra ti on lev Is wom en a n a pply to th eir ma rk t 

work. In thi s regard respon ibili ty for hou s h old we lfar al so may ma ke 

women m or risk a vers , whil e soci tal p rc p tion s of wom n 's gend er roles 

innu n the ir treatm nt wh n th y s te p ou t s id or th per e ived bounda ries 

or th rol s, limitin g th ir a ess to th r - our e r quir d ror su ccessrul 

entr p r new"ship (ILO, 200 1: 7) 

It i om par a tiv Iy r - ently th a t th role or wom n ha s b e n pl aced on the 

agenda for a a demic a n alys i a nd ror an thr po l a l r ear h in Ethi opi a 

(Ts h ai, 199 1). Ev n th ou h the a ttention is in rea ing s till needs m ore 

empirical tudi s on fema le en tr preneurs h ip . As Thomas a nd Stephan 

(1 998) d escrib s the importa n e of entrepren u r hip s tudy wi thin a diffe rent 

cultural context as follow s: 

In the rush to s timul a t ntrepren eurship in va riou s 

Countries , policy ma kers often r lyon the u ccess stories, 

anecd otes a nd prescription s docum ented 111 the 

n tr p ren eur hip litera tur . However , p ers is tently tr oublin g 

issu e in th is r ga rd is the lack or research in a n on US 

context. Given th a t most of th e socia l sc ience research in 

ge nera l, and en treprcneu rsh ip res ar h In parti cu lar has 

b n gen rated lJl the U by Am rJ an a n d wes tern 

research e rs, it's trans rerability to co ntexls whe re th e task 

and psychi c environm ents may be va tl dirrerent rem a in in 

qu esti on (1 9 8). 

II 
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1.5 Objectives of the study 

1.5 . 1 General Objectives 

• The overall objective of this study is to exa mine the role an· 

status of women in relation to entrepren eurship practice in Kamba tt 

society. 

1.5.2 Specific objectives 

• To find out wha t women in Kam batta perceive as a set back t 

their entrepreneurship. 

• To examin e cu ltural factor s th a t can encourage wom e 

en trepreneurshi p 

• To identify socia l ba rrier s again t the growth of wom e 

entrepr n urship. 

• To inquire th e entrepren urship ro l of worn n In Ka mba t' 

society. 

1.6 Back ground of research site 

1.6.1 The Kambatta: Geographical location and population 

Kambatta is Located in Southern Ethiopia and occupies an a rea of a bol 

1200 square ki lometers between the Gibe (Omo) and the Bilate rIve 

(Brau kamper, 1973:294) 

Currently, Kambatta comprises three main woredas Angaca, Kedid a gamel 

and Kach abira. According to information obtai ned from the KT zon e pla n aJ 

economic developmen t departm ent (2004 ) th e population of Ka mbatta 

currently 733,452 (seven hundred thirty thre th ousand a nd four hu n dr· 

fifty two) . 

Kamba tta is a lso known to b one of th e most densely popula ted areas 

Ethiopia with an ave rage of 300 to 500 P opl per squ a re ki lomef 

(Grenstedt , 2000:48) . 



The scarcity of arable land and excessive use of natural resource hav 

contributed to the reduced agricultural productivity of local peopl e, an 

forced a onsiderable number of Kambatta to r tt l and li v 

resettlement a reas . Th ey a r pushed by ov r popu lation a nd poverty, lar€ 

groups of Kambattas h ave resettled in Wondo Tikka , Wondo ko h a, Ar c. 

Metekel, Teddelle and Gambella over th pa t th ir ty ye r or so. imilar 

there are a large number of young m en and women who settl d in U 

southern pa rt of the country (Yacob, 2002:45). 

Th Ka m batta h ve a I n g hi tory and co n i t of m r th n on hu ndr· 

and th irty clan s. It is b Ii v d th a t a lmost al l th n s mi gr t d to th - r I ' 

a t differ nt tim s; a pro ss whi h la t d until h nd of th tw nty- n U j 

The s ttl ment ha s be n a ompani d by th ir int rmin lin of tr ibe (Y 

2002:450). A Ka mba tt lS d nsely popu lat d , its v rage holdings a r Ie 

than 0.5 h ctare per fa rming household . Mix d ultiva tion with En t a 

staple is the main source of livelihood of the inha bitant. It h a cap ity 

support many people per unit area of land i. e 175 per ons per q.km ( Wo 

selassi ,2001:61). 

The Kambatta have been sedentary farm ers for centuries, and their econo 

is supplem ented by varieties of cereals , legu mes, root crops and pe r nn 

like coffee, fruits and li v stock rearing on a small scal . The Kam batta 

bord ered wi th the Woleyita to the south , Alaba to th e ea t, Had iya ; 

Dawero to the west. 

Kamba ta .vas pe rvlOu Iy be longed to hewa admini tra tive provin cc in 

t ime of mpero r Ha il e ill ase (1 930-3 E. ,1 -74) During the commu 

regime afte r the end of th Ethiopian alomonic D nasty, the provin e h 

Was su b div id d in to four parts, and K mba ta b Ion ed to th e souH 



shewa. The EPRDF governm ent ha esta blish doth r poli t ic I admini tra tion 

and Kamba ta belongs to the outh rn Na tion Nationaliti and Peopl 's 

administra tive Region whose capital city is Awas a , around 275 km south 01 

Addis Aba ba. 

SNNP region comprises of 13 Zon a nd 8 p ial woreda s . Fo! 

adminis tra tiv purposes, th zones ar divid d inL m II adminis trativ~ 

units call ed Woreda's . The region is locat d betw n 4'27 -8'30 north la titud ( 

and 34 '2 1-39 east lon gitude in th south rn pr of th ountry. It i~ 

bord r d with Kenya in the ouLh , th e ud a n R pu Ii in the ou th wes t 

Gambe ll a r gion in the North W L an d Or miy r ion tat in th e n orn 

and east. 

SNN PR region ha s a n area of abouL 110,3 1. squ r 

some to p ercent of the total ar a of Ethiopia. R 

km a nd a ounts fo 

rd ing the size of it ' 

popula tion it is the third r gional s ta t in th 01..1 n Lry with population c 

about 14 .1 million in 1996 E.C (2003) or 20 pe r en L of th coun tries tote 

popula tion . 

There are 158 urban centers servmg a s woreda ce n t r or special woreda : 

and zona l town including Durame . The rura l a reas a re sub divided into 3, 51 

Kebele a dministra tions . 



Table 1. Zonal, Special woreda's and Ke be le administrations of SNNPRG 

S. No. Zones and No.of No. of No. of Kebele 
Sp cial.Wer da s Wereda s Town s Admin istra t ion s 

(Distri ct) 

1 G deo 4 7 134 
2 Welayta 7 10 275 
3 Sidam a 10 14 524 
4 Ga mo Gofa 13 18 417 
5 Dawro 5 5 158 
6 D bub Omo 6 11 198 
7 K mba ta 4 8 ] 22 
8 Temba ro 7 17 25 
9 Ha diya 12 1 8 
10 Guraghe 6 8 2 ] 
11 i Ili 10 17 285 
12 Ke[[a 3 3 
13 Sheka 13 2 1 
14 Ben h m aji 1 1 
15 Ala ba 1 1 24 
16 Burji 1 2 35 
17 Konta 1 1 0 
18 Amaro 1 1 2 1 
19 Basketo 1 2 44 
20 Kon so 1 1 2 
21 Dera she 1 1 37 

Yem 

Total 104 158 3512 

Source : Plan and economic development bur au 

In KT zon e there are 8 urban center s in cludin g Du ram e. There a re 

Shin shicho, Ha dero, Mudula, Da mboya, Anegecha , Doyogen a and Ad ilo. 

This ludy fo uses particula r ly n Dura me town ; he la rges t town in 

popu la lion a nd a rea of conve rge in KT. 

1.6 .2 Land and water resources 

La nd and wa te r are th e m ajor scarce re ou rc of lh e zon . Peopl e ar 

challenged by hort ge of th is n a tura l resourc s a s e onomi survival mea n : 



The m am conomic activity of Kambatta so i t b d on po of 

i ty that are d p nd nt land. La nd possession tou h all 

on agricultural economy. Th e activities ar ma inly ba ed on th ultivaLion 

of ens t, creals, legumes, root crops, perman nt r ps like coffee, bana na, 

avocado, gmger and live tock rearing. Th r rm r of Kam batta d p nd 

exclusively on rainfall b au ether lS no IITI tion and riv rs that an 

supply water to community. Due to thi K mb II so I ty xpos d som 

times to draught. More ov r th e average land h Idin p r p rson in Kamba lta 

has been 0.4 hector whi h i v ry smal l omp 

oth r s arcities of n tu ral r ou rc s h av 

produ livity. In the fa of ov r growin po pul 

acute probl m. Accordi n t th ta ti ti 

Kambatta has 76,71 7 famili with n 

each house hold ha 0 .2 h t res. 

1.6 .3 Climate and Topography 

oth r r gions. Thi a nd 

d agri ultura J 

I n , I nd 1111n -

f pi n n ml (J 

f 5 .5 p r n s p r fam il a n 

The climatic condition of Ka mbatta IS of thr e typ -s: Dega (high land a nc 

relatively cold), Woin d ga (moderately warm and with medium eleva tion) a nc 

Kolla (predominantly lowla nd and h ot). Its levation ra n g s from lowlands 0 

1500 meters to the high es t p ak of Ambar ich o mountain, which is a bou 

3058 meters above sea level. The av rage mInImUm and maximurr 

temperatures range betwe n 12 and 26 d egr e c nti gra de. Th e rainfall in th( 

area occurs twice a year. Th e longer ra iny eason is from June to Septem be r 

where as the shorter ra iny seaso n is fr om mid Febru a ry to April (Mulu ge ta 

2001) . 

Even if Ka mbatta h as only two bi g Jim atic seasons, the climatic lran si ti or 

periods a re not signifi cant. In Kambala umm r and winter a re dry a nd ra in · 

season's resp ctively. The climati lran ili on period between the rain an( 

dry seasons i characl riz d by bIos omin g nowe r and pl ants , cloud sk 



and gentle wind b lowing. Th mam rainy a on IS from June until 

September. The climati transition p riod after thi rainy s a on is b tween 

Octob r and m idd le of Nov mb r . Middle of Nov mber and b ginning 01 

March is the hottest period in Kambata. Th tr n ition p r iod (Mar h - May: 

between the high summer and th ma in ra my a son is charac t riz d b) 

high rainfall which a re important for ultiva tion of ma iz ,barley, orghum 

beans, potatoes in the area. In dry season t ff and wh at a r harv t d . 

1.7 Significance and scope of the study 

Thi s s tudy f uses on wom e n who work in var iou s s m nl of th info rm 

s tor , a m a rk t tra d rs. Th r s a r h wi ll l h Jr n tr pre ne u ri al a n, 

fam ily background , lh ir soci I r I In th omm u nity , th e a llitud toward 

trading wom en nd ob t i s to th Jr If I' ii za t ion a nd d ISlon ma kin f 

Nowa days tra dition I role of worn n whi h limited th m to hild be rin g a n 

motherhood is chan ging. In this regard it is b Ii v d th a t h ou t o rn e of th e 

I' search will give direc tion to gov rnment poli y ma ke r to f cu on wome 

entre preneurship to achieve sustain a ble con oml growth and soci; 

adva n cement through women empowermenl. Th researc h will try to fir 

entrepreneurship activity of women in Kamba tta and it s n a ture . 

Thus these research findings will a ssist interdi sciplin ary re earch es to lo( 

into different perspec tiv on gende r i su es . As I a m part of th e community 

a m trying to expl ore women entrepren ursh ip s in th e town of Du ra m e whi, 

is entral town to Ka mba tta zo n . 0 J hope he co ntributi on of th i s tudy \\ 

provid e som e gui d a n ce to comm un ity lead ers a nd gove rnm ent offi cial s 

prom ote women en trep ren ur h ip fo r so ia l a dvancem nt a n d eco n on 

growth . 



This e thnographic study on ly tri to a n w r th qu t i n : how is worn n ' 

entrepren eurship developing in Kamb tta ommunity or in what ways are 

women entering into entrepr n eurship? Ultim at ly this thesis has limi ted 

itself to providing a culturaJ p rsp ctiv on wom e n 's ntre preneurship and 

raise some questions that might need furth r research . 



Chapter two 

Review of literature and Analytical framework 

2 . 1 Definition of concepts 

Culture 

Anthropological definition of culture which is we ll known through th e 

discipline is described by British anthropologi t Edwa rd Taylor. As cited in 

Kottak, Taylor defin ed a s follows : "cu lture is th t complex wh ol whi ch 

includes knowled ge, b lief, a rts, morals , law, u s tom and an y othe r 

capa bilities and h a bit acquir d by man as m m ber of so ie ty." Taylor ' 

definition fo cuse s on beli fs a nd b havior th a t p opl 

biological h eredity but by growin g up in a p rti u l r 

exposed to sp cifi u Itura l tradition (Kotta k , 1 

a quir not throu gh 

i ty wh ere th y a r 

39). Klu ckh on h a~ 

defined culture a s, 

Pa tterned ways of thinking, fe eling a nd reactin g acquired 

and transmitted mainly by symbol s con stituting the 

distinctive achievements of human group s in luding the ir 

embodiments in artifacts. The ess ntial core of culture 

consists of tra ditional (historically deriv d a nd se lected) 

ideas and especia lly their attached va lu s (Klu ckhon , 

1951). 

The m ajor elem ents defining, culture accordin g to th lit ratur includ e. 

symbol s, valu es , beliefs , a tti tudes, beha vior , ma ter ia l cu Itu re a nd processe~ 

Despite m any defin ition s a com mon con sen u s is reac hed th a t ultu re i n o 

ge neti c but man m a de a nd a cquired . Of reI va ncc to lhi s resear h with in thi 

cultural aspect is gen d r division of la bor , a ttitud c towa rds tra d in g wom en 

women 's sta tu s in th society an d its innu enccs in the growth c 

entrepreneurial beh a vi or. 

2 



Entrepreneur 

The term entrepren eur wa fir s t a ppli d by Fr n h onomi t , Canti llion in 

18th century to des ign a te a I ad r who pur h as th m a n of produ ction for 

combining them into marketa bl produ t s (H a mm e d , 1974: 14) . An oth er 

economist Joseph A. chumpe ter d fin d ntrepre n ur a an individu a l who 

introdu s somethin g new In th on omy. Inn ova ti on is major 

charac teri s tics for e n t r pr n ur. (ibid , 74: 15). A it d in 0 ai, P t r F. 

Dru cker defines an ntre pr neur s on who a lway ar he for ha n ge, 

respond to it and exp loit a s an oppor tunity (0 ai, 1 

n n tr pr n onoml m n r As E . E 1-:1 gg n , it d in 0 s i (1 

wom a n wh o tri t max lm lZ h i pr fit r In by inn ova ti on 

Inn ova tion in vo lv pr bl m olving a n 

u s in g hi or h er a p biliti e in tt kin 

n tr pr n ur g t s ti s fa Li n fr om 

111 . 

As J effery, Timm on s it d In Peggy L m bing (2000) "e ntr pr neur hip is a 

human r a tiv act that build s som thin g of va lu from practical ly n othin . It 

is the pursuit of oppor tu nity regardl ss of the r sou r la k of resour e a t 

hand. It require a vi sion , the pa ion nd commitm en t to lead oth e rs in the 

pursui t of tha t vi s ion. It also requir sa willingn to take calcu lat d ri sk s ". 

Furthermore, La mbing described th a t th d cision to b com e n tre pre n eUl 

will d epend on hi s or h er pe rson a li ty, thn o cultural e nvironm nt 

circum stances in so ie ty and in te raction of thi s fac tors 

(2000: 14). 

Acco rd in g to Kni ght (J 21) entr pr ne u rs a r h ose wh o a ke n on 

qu a n tifi a ble ri sks a nd p rofits ar rev.la rds th at ow n r-ma n ag rs r ce lV 0 

bearing th ri sks. 

Expand in g on the defini ion of entr prcneu r , Good (I 75) exp la in ed th a l il 

an thropo logy anyone that doe om thing n ov I or ma nipul ativ , maximizi 



profit or even acts persistently to furth er his own inter st is lik Iy to be cal l d 

an entrepreneur. 

2.2 Relationship between culture and entrepreneurship 

Weber (1968) has not d that creative and ntr pren eurial en rgies are 

generated by the a doption of external ly suppli d b liefs whi h in turn 

produce intense e ffort In occupational pur uit and a cumu la t ion of 

productive ass ts leading to the manufa tur f goods and s rvi . Weber 

discusses entrepren ur hip as an expres ion of ultural valu . Hi mphas i 

on th importan of u ltural factors to on ml d v 10 J m nt is w id Iy 

accepted (We be r, 1 ). 

John Kunkel as cit d in De ai (1 999:60) be li v s th t th be ha vi oral pall rn 

of individua ls i importa nt for dev lopm ent of ntr pren ur h ip and such a 

pa ttern can be inOu n c d by external st imulu s to alter it in th manner we 

want it. We can bring about such beh avio r on th ir part by appropria te 

alterations in th e social environment. 

As Hisrich (1989:9) explained, entrepreneurship i a kind of beh a vior tha t 

includes initiative taking, organizing and reorganizing of ocio-economic 

mechanisms to turn r esources and situation to practical account and accepl 

r isk or fa ilure. 

2.3 Psycho-social explanations of entre pre n eurship 

According to Hi s ri h, economists d fin e a n n r preneur as one who bring: 

resources la bor, m ateri a ls and other as t into com b in ati ns th a t make thei 

valu e greate r th an before, and also one wh o introduc s chang s innovation 

and a n ew ord er (Hi s ri ch , 1998). 



While Vasan t Desai con sid r ntr pr n ur hip a ultura l tr it, h aid 

entrepreneurial culture implies vi ion for a li on , v lu cr a lion , having norms 

and traits that are conduciv for the d v lopm nt of th self and onomy at 

large . According to Desai entrepr neur hip ultur r pre nt lh mann er in 

which members of a group III a r gu la l th ir b ha vior (0 sai, 

1999:32) . As John on explain d in hi s wriling on ist n t univ rs I th ory 

does not exist in en tr pr n ur hip . No omm on th or ti a l fram work xi ts 

to synthesize the diff rent point f VI w (J hn on , 1 90) . Th re are 

importa nt th or ti a l ontribu lion from lh d i iplin In xp lainin g 

entrepreneur hip in so io- ullura l onl xl. 

As McC lell a nd nd Wint r (J 7 ) 1m , n p h 10 I I lit ra tur pay 

a ttention to p r . n a l tra it s , m iv s n I in clll iv s f individu J to b 

entre pren eur a nd h a ving a s trong n r a 'hi v m nl. But thi s is s im ply 

statement that describe entrepre n uria l be h vi r than th eo ri zin g it. And 

again th se theorie s a re historical ly e m mal bi ased and in a d quate to 

expla in experien ces of wom en as entre pren eurs. 

Reynolds (1 991 ) also cla im s that a de ta il d d scrip tion of soc ia l 

environmenta l context is required b for achievement motiva ti on. He argue 

that psychological or trait a pproach ignores socia l context a nd ch oices 

confrontin g the individual wh en the decision to be a n entrepre neu r is made . 

Reyn old s noted in hi s writin gs on ntrepr n eurship that soc ia l context a ne 

indi vidual ch oice with in h er or hi s s u rroundin g ca n make a n adva n tage tc 

seize th e opporLunit to bc a n en lre p ren eur. Bu t th cse fa tor no 

n cessari ly ta ke us to a con clu s ion, v.'hi h can hclp La estab li sh socio logica 

lh eori es of enlr pre neursh ip . Thi s r sea rch r a rgu es ha l i n ds q uit d cI 

empiri ca l fa cls a nd so iological r sea r h on worn n en Lr pr nc urs 0 d e igl 

sociological en re preneur hip h eo ry. Th e firs a ttemp t Lo d eve lo 

an thropologi al nlr pr n urs hip th ry wa ma d b Fr drik a nh . I 



add i tion to rtz ' ( 1 3) tud f nlr r n ur hip in tw rnd n 

villag Barth's r arh In N rw In 1 ud In 1 7 w 

first InquIry of ntr pr n ur hip In pr indu lri t i Por r h 

ntr pren ur hip is 'di r r n l pp rlunili 

Busin ss and m an ag m nl pr wh h v pr du b k n 

en trepr n urship, u h L mbin (20 2) h v lh 

entr pr n ur hip b h VI r diff r n m n ullur n t h b o f 

nl f nlr pI' n ur 

Esl er rup (J 7 ) mr h 12 lh l i pil f ol p ll g nd 

ross uHur I r II th s xu divi iOI f I'll I' , W m n ' work 

In lu In n lr r fr m s Icro m 

anthr porogi al pr n u ri ul ur I 

proc ss 1Il parli u l r s ly n Th II rn and 

m anifestation of th t b h vlOr m lh mmunil n b d 

quaJitaLiv Iy. 

2.4 Theories on action , liberal fem inism and struct uration 

The th sis is bas d on the id a and th ori s of Pr dri Barth , Rosaldo 

Lampher , Liber a l f min i t th ory f M r W II Lon r a ft and Anthon 

Giddens th eory of tru turation to explain m da ta. 

Hi sl ori ca lly , Barth ' app roach rose as parl of a m ore g n era l reac Ion aga inst 

Bri ti Il stru tural fun cli onal i sl s wh o m ph asi z d 011 soc ia l tru lur sand 

til ir fu nc ti on wilhin h soc ia l p roce s 0 balan ce he so iar qu il ib rium. Th 

lh eory view s lh ya tru lur d in 0 a work ing u ni ' in wh ich h par ~ 

acco mm odat on anolh r i n wa to m inlain lh \\"h ol . \ h il Barth \\Ti e~ 

abou t t ra t ch oi of indi idu con r in d b\' Xlern I oppor uni i : 



d r tri li n In lh h r h r n f h In 

k pIn hi f rm Ii ti ppr 

of fr qu nt li n nd individ 1 Id 

of v ry individual In ial mili u . 

for h n g .F r th ntr pr n ur hip whi h f 

individual m r tiv In i L L 

dim n ion , Anth ny idd n xpl inil f nd 

stru r In li 

qu Li n h f Lh L 

sh ap h , n L 

p i h a li on s, n th I r 

knowl d IiI i L d, ' r o r i I cI iv i u I )w r 

r produ th S I I Lo Ell gc . ; i cI cI n s h<1 ,' 

fo u -d n ind ividu I lh in n n 

But a t lh m lim h xp l In h Lu r r n L xL rn al 

individu I pow r nd p bl fr m 'h In ividu a l. 

Rela ted to hi s ideal l ib r al f minist lik M ar Woll s n r a f nd h trin 

Hakim su g t that worn n ar t al l m ak wh L v r 

wish and ar n o t in any way h Id b k b h ir sL Lu 

th 

can b 

m other s, r c r [r oth r s [ull Lim m n . h 

that w orn n a r hoo i n g L rl Li m mp lo m n with 

th ir own d e is ion . L a m an h I migh t 

be thou gh t but hi i s b au he ch oo e n o. om n wi sh to g m arri d. 

have h i ldr n and look aft r h m in ramil h om (Hakim , 2000). 

Hakim ha a rgu d lh L wo m n h m a r r pon iblc for h ir d CISlon 

to ch ao 

diff r n a 

heir occup Ion . 

m jor ob 

o Jdo(1 7 d tha u mv r a l ex 

for \-vom n p r ic ipa ion Oll o f d am 



ph r . upportin thi id 

finding whi h ay: 

h qu d fr m M r 

In v ry kn own so i ty , th maJ' n d f r 

gniz d. M n m y k 

hummin g bird , but if u h IVI 

o up tion of m n , th n lh wh 

M hn r phi 

t n 

r ppr pri l 

worn n aJ i k , v l lh m Imp rl nl. Wh n h 

0 upation ar p rform d by w m ni z 

Imp rt Id , 1 74). 

How v r Ros Id lr Fr dri 

m aximiz l ion l i aJ ppro h . h w m n in 

hl r , h rd 

workin m th r bu 

vail bl r Lo 

r u l In 

w r I ar un d h r , 

pow r , has th wn ful r ( I ). [n hi r rd 

1 sha ll exp lor wh th r Kamb tt w m n a f su h w m n 

entrepren eurs, alculating and co ld r h h v Lh I f wn nLr pr n uriaJ 

rn v lu s of beh avi or. Rosado 's approach m ain l 

individual istic ntrepreneuriaJ quaJit whil iL m b d iffi u IL to find u ch 

behavior in Afri an communaJ ocietaJ t up in ludin K m Lt 

Th ese th eOl-j which mpha IZ on individu J hoi and action xplains 

som e aspe ts of m y data on n r pr n uri al b h VI r of worn n 111 

KambaLla. Wh n i t lk abouL nLr pren urial ra ils and chara L ri ICS ,m I 

daLa upport arLh say1l1g ntr pr n ur as oClal ag nL ho di s 0 r 

oppor uni Li es . But idd ns om how n glc cI h ff of xl rnal 

stru Lura l onL xt that inOuen Lh b h ior of th indi idual. Lib raj 

femini al so xagg rat Lh fr dom of \ om n n o con id nn h fr C of 

m ale domi nan in tr ditional OCI I lik K mba a. Thi , IS no ho\'\/ r 



OppOSIng but complementary cri ticism to lib r I f mini m lookin g women 

extremely free from control. Th eory of t ru tur ti n 0 IV fo u more for 

the role of individual power in the society . 

2.5 Women entrepreneurship in African 

In m any African countries including Ethi op ia, nLr pr n urship i n ot well 

developed As a result of this; many wom en t nd L b in th smallest and 

inform al sector of micro enterpri . ( pring, 2002: 1). Th ntr pr neurial 

ac tivities of m any women in th 10 al mark t r link d to xt n ion s of the 

domestic realm. They ar involv d In selling d f ods, a gri cultur I 

produ c ts , crafts, clothing, o m Li nd m h ld furni hing nd 0 

on ( prin g 2002:381) . Sprin h produ d n II rLa n ok V n tou h iL 

IS n oL including East Afr i an nLr pr n ur hi, iL n I r ma rk 

explora tion to the und rstandin g of indi g nou n ur hip in Afri 

from small scale trade in informal e tor L sL, 

south and northern African on text. he xp lor d 11 v r i t ies of Afri an 

enterprise development comparin g tradition nd cont mporary paradi gm. 

The book addresses the manifestation of ntr pr n eurial pursuit and its 

ben efit s in Africa. 

On the topic of African entrepren eursh ip, Ruta h oby and Olomi (1 999: 115) 

stated that in most African trad ition s wom en a re th most segregated group 

in productive social engage ment . It is s ti ll ta boo in orn e socie ties to give 

wom en th e same oppor tuni t ie as m n In L rm s of du cation a n d 

occu pa tions. It is noted h owev r , that a gr a t deal o f ntr pren euri a l poten ti a l 

in m a ny Afri ca n societies rema ins un La pp d a nd u Li li zed . Thi s is du e to th c 

fact as Ruta shoby argu ed th a L the socio-cu ltura l ro l , whi ch a Ign women 

the entire responsibility for ch il dcar nd hou s ho ld ac tivit i s , IS lim iti ng 

their participation and performa n ce in en t r pr neur h ip . (1 9 :238). 



The 2001 ILO working pa per on worn n ' n tr pr n ur h ip h mph a iz d 

the involv ment of women in en t r pr n ur hi p 

employmen t and economic gr owth . A th r port n t d , man worn n in 

Africa support th eir famili es an.d th m Iv thr u h mal l nt rprJ s. Thu s 

for fa mily well -being, Afri an soc i t i sh uld fo u s on wo rn n 

entrepren eur hip development at larg . (IL ,2001: ix ). 

Even thou gh th e re are quit ma ny r om m nd t i n 

importanc of worn n n tr pr n ur h ip Ion f r 

very limited . I th t t d w m 

progra m a nd poli I mph IV 

pe rspectives of n trepr n WrI Js 

lim ita tion s of wome n ' pot nti s l u ld 

stru tures, institu tion an d n I th 

argued In this line and not d th 

in s titution s like fam ili s, edu cation , and r Ii I ia l 

can m ould wom en ' person a l an d ocial xperi n 

2.6 Women entrepreneurship in Ethiopia 

Literature on entrepreneurship in Ethiopia i s ar 

d urv on th 

th a r 

n hi p 

n to s io- u ltur I 

s 

hr u gh h so 

Ii r . 
r nt a n i and 

r a n lz tion whi h 

om fforts and 

contributions from the UN small n terprise d ve lopm nt progra ms h a ve a big 

focu s on wom en en trep ren eursh ip in Ethiopia (ILO , 2004). Pa rticul arly 

In tern a tional La bor Organization (ILO) a nd th Uni t d a tions Indu s tri a l 

Develop ment Organi za ion (U 10 ) have ncourag d th ontribution of 

wom en 's sma ll trading for poverl a ll via ti on. v om n enlrcpr n ur hip 

d evelopm nt urvey r port of lL d s rib 0 raIl so 10 - onomlC an d 

cu ltu ra l fac tor s th at a ffect worn n' rol In om n and m n 

general ly have di ffe r n l degree of to cono ml c pportuni les tha t 

affect their ind ividu a l ab iJ iti e to participat In ono ml 



The on tra in t wh i h r fur h r ff d b n , n r b d 

r produ ctiv roles and r spon ibi li i n mi 

activiti s tha t are Ie produ tiv r pr fil bl Lh h f h ir m I 

cou nt r parts (ILO, 2002). 

fn 2003 th fLO r port n t itl d Ethiopian worn n ntr pr n ur going Jor 

li on f In W m n growth do urn n t d th 

emphasi on growth i su lik xpan i n f pr u l , m rk 

mployment, and grow from m IJ bu in 

(f LO,2003). 

I r , in f rm I 

Th e I L 2002 r p r l h rl d 

ullur I h JJ n s in 

in lh so io- ullural b 

n 

l 

Li v i II ' hi p i 

i ty P r i ul ' r l 

an d property owner h ip by w m n Ln p - i u I r , nd 

oci ty in ,200 : I ). 

In 

l i u l r 

f rm I s l lu 

111 ' J r s io-

Ii' 

m 

lh P l r i r h 

Ye t n o a tt mpt is m ade in thi urv y to d urn L d iff r nl ullur I P ts 

of the e thnic groups and s oci ti in th rol p i d b worn n a n d u ltural 

fac tors affectin g women ntr pr n urship b havior in d ta il. n tudy 

undertaken by Haya (1 9 7) on worn n n lr pr n u r h ip In the in fo r mal 

lor pl ace s pa r ticu lar em pha i on worn n l r ra d rs In ddi s Aba ba. 

Th e res a rch e r id n tified on tra in l fac d b won en n r pr n u r in p L 

trad e on lhe tre ts of Addi Aba b and found he la k f nou gh worki ng 

capita l a th major probl m . Th ud h r fo r r co m m nd s a pprop n a 

polic I SSU on credi provis ion , working pl ac and prom o ion of in o r ma) 

se to r ac IVI Thi re a rch ho \. r did no consid r 0 h r SOC I O- u l ura 

fac tor like patriar h 

ntre pren ur hip. The r 

and g nd r r lations 

al 0 d id n cl a rl\' d 

h a f C l 

r ib h 

betwe n ntr p r n ur h ip and inform C or in gcn r I. 

onn c 10 1 



Thus important information on worn n n r p r n u r hi p In diff r r. 

communiti and the contribution of th ir u ltur h n d . . 

few recent AnthropologicaJ work In 

agricu lture, production and dom ti 

2000; G/ egzabeh er, 1995; Mamitu, 2002 ; 1 i i 

we can s that only little empiri I r 

regard to women 's ro le in onom i 

entrepr neuriaJ nd avors and r tin 

2.7 Gender relations in Kambatta society 

It i well und rs tood tha t univ r rdin 

Kamba lla s i ty . P tri r h h 

among lh e s x . Wilhin th p 

gend r div i JOns of la b r Ii r 

subordina tion of women. Throu h th 

nd r r 

n y hl 

re f I 

b n d n In Ethiopi 

p rli u I rl n th 

f w m n n 

nd r u lL 

ra l Li n 

divisions of la bor, women h av b n 

undertaking household activiti s . A h a 

collecting firewood, fetching wa t r, and poundin 

u h hi ld r rIJ 

rk in Iud 

d to worn 

tha n W O TT But in the south, Gurage worn n ar mor 

in th e Kambatta community . In urag, worn n pI 

trade and marketing (Shemelis , 2000) . 

In bu 

pro min n t rol lD sn 

Women 's ac tivity in mark tin g i 

cultura l beliefs of the ommuni t 

(royaliLy) does not se nd th eir wiv 

d man di n g in Kam batta du to 

In pa rLi cular h a iled u p p r c 

om a rk be aus'iL m d i raccft.: 

tra de ou ts ide the home a n d in th lr l for lh onoml r 

to go inlo bu in ss . Th recognition and la u of wom n a h u WI C 

better th an wom en wh o t rad b au a nd h f 

cla s s wo m n should partake in tradin g ac ivili 

h on l poor a nd I 

In urb n ar a W O' 

some ti mes suppl m n t th fami lie in om b Ilin h hou hold proc 



ove r whi ch they have control. Thi 

hic k en , Kocho, vege ta ble a s w II 

con s ide r trading as a job. 

m 

fir 

li m it d 

d . H 

According to Be lachew (2002) th worn n f I m 

d ep e nde nt on the ir husba nd . Eve n th tr diti n 

b r , h 

m n d n o 

t ntir 

win th 

hu s ba nd ev n to sell som prop rty or f h f m il , w hil w m 

ca nnot inherit la nd or own prop rty . M t w m n 

work and income as a m ean of carin ~ r Lh n J r 

wealth. 

Am on g th Ka mba tta, wo m n 

as pec t of lif . Wi thin th fam il 

an d interfe r with th 

r fu 

in di scussions is d pi d by th r m n 

tha t she h a s viola ted h er soc ia l righ t and t u (i b i ). 

n id r th II" pr U ti\ 

f mil n f r p r s n ; 

s ili n . v 

I o t a llow d L La 

nd int rf r 

w m n w h n id 

Nowa d a ys this a ttitude is h a n gin g thr u h du nd a vo a y 

wo m en's rights. But the r eprodu c ti ve rol IS on id r d m r v lu a bl th 

work out side home among the Kam ba tta [n h i d i u Io n f t 

cultural significance of mothe rhood among th H diya 0 i ty , Hr 

(1 9 7 3 : 146) state s, "in Ha diya tra dition , m arri ge i m a nin gful o n ly wh n I 

wife b ears children . Th erefore the m o t impo r a nt thin xpe t d during ' 

firs t year is th e con ce ption of chil d". Th is trad itio n in Had i a c ultu re is a 

tru e in Ka m ba tta. Kamba tta wo m en a r r p t d a nd va lu d in the fan 

a nd socie ty accor din g to h ow m an chi ld r n lh hav. 



Chapter Three 

The methodology, sample selection & instruments fOJ 

Data collection 

3.1 Questionnaire survey 

The sampl used for thi tudy w dr wn fr m II fr m ur IT 

town mi ro and small ent rpri d inf rm I n 

gath ered by the assistant 1 id 4 

m a ll s a l bu in run y w m n in WI n 0 whi h ha v 

li n s from th town dm ini tr ti n. 

Th e In trum nt I t th r a t! i d n l 

a bou t bu s in s In th mmunit . It i w a t 

shou ld trading women h av t th in th u l ur I 0 1 ( 

of Ka mba tta. [s marriage and childr n hamp rin 

question are asked to und r tand h r 0 i n f w m n wh U 

unma rri ed women ar entreprenu ri b u of h lr ind p nd n 

Respondents were addi tionally in tru pr vid p ifi bi gra ph i 

background information so a n z nd id n if ntr pr n ur 

beh a vior pattern of the Ka mbatta worn n . 

The qu estionnaire was di tributed to 30 w m n n r pr n ur from va ri t , 

busin ess sector , age group and marriag . Th qu 

d signed in English a n d wa translat d in 

re earch e r. The r spond nt a re m o tJ 

mh ari c a nd Ka mba igna by 

a l who s p a k J a mb li gn a 

Amh a ri c . So it was Y to re pond In m ha ri . Th qu ion nai r 

d igned to obtain inform ation on h following p of \\' 0 1 

n tre preneurship . 



• Demographi fa tor pi r up (A 

martiaJ status, numb ) 11 . 

• Occupation of hu b d . 

• R a on or motivation t u 

• Attitud e toward th ir bu in 

• Type of bu in 

• Profit aJ lo ation 

• ocial barri r t lr ill w m n 

• P r onal iti s nd v lu f '5. ful w 

3.2 Qualitative methodology 

Th res archer wa ommilt d in hi n v ' 1- a u L worn 

life experiences and p r p 

Within the research pro hum nit 

r search r and th informan t i s t bli h h lri d 

with their feeling and em otions to xplor inl r u bj I V 

r search is conducted applyin g diff r n t th n 

interviewees, questionnaire surve , p rti ipan obs rv ti 

h 

Prelim inary fi e ldwork was ondu t d in p rnb r, 2 05 in 

Th e research was origin a ll id ntifi d wor a's 0 

wom en's entrepr neur hip III r ou 

be lwe n thi s Worda's and du t fin nciaJ nd 

Lo focus on Dura m to n \ hi n on 

uram 

20 km 

I I 

In v 

n . T 

u r. 
lud 

0 \.1 

I S U 

di s r 

adv 

1\ . 

a rn ela and central town for oli ical con omlC ad mini r ion of I< am!:; 

zone. 



Th e final fi Jd work wa ondu L d fr 

2006 in Durame town whi h i z n 

a tiviti s in Kambatta. 

In addition to thi secondary d u h 

work on th topic w r 

theoretical fram work with In th 

also obtain d from Zon 

gend r m ain tr aming clivi i s, 

econ omic d aL and Li ti al inf rm 

In-de pth interviews 

h ru rl 

n r f r nd ml 

r n b k , J , r 

nd 

Li 

( nd 

r lh Z n '. 

In-d plh inl rV I w ar n x r m I 1m arLa l I I:' I I 1I I S qui i l ' t l i v 

r sear h. Th umption In - plh in rVI 

respond nt may have a with of kn 

untapp d by tructur d surv 

is I '1 ' 'd 

XP 'ri ' n ' lh 

id i I J 1I ' 

u a ll 

T n in -deplh interview s w r ondu t d b lh r ar h r . u l f h , wo 

wom en h ad omplained due to sh rta 

bu siness . 

r tim 0 si f r inl rv l w ru hin g lo 

All indivi dual intervi ws wer tap d and pho 0 r a h d wi h 

subj ts. In lerviews w r transcrib d nd dal d Imm dial I 

n n f lh 

f r II h 

interview wer compl t d . Th se int rvl \ 

ton gu e of I(am batigna and Amh ri . 

ondue' d by hei r rna h I 

Throu gh in -d plh inlervi \,\/ h follo\ in g aJor lues \\"ere assess d: 

• Sa kground of h inform an 

• Marital u , ion , a 

• pti n nd iud on n r pr ' IH'UL hip 



• o io -cultural f 

• Motiv tion and r 

• Enabling nvironm 

• Gender ro l in I m 

In this ont xt question 

to d o busin ss. 

d n n r pr r uri I pr 

Out of te n in -depth int rv l w S v n w r h r f r 

infor ma tion on th 

ur hip 

mmuni 

nd b rn r 

il 

To n ur a cura y nd u 

gro u p is a pp li ed. 

It rn IV ti l , 1 1< tin wi t h f u s 

Por hi s study, p r n In d pth in t rVI op t I to 01 La in 

h oli s ti understanding of th h ar r f maJ I tr pr n ur In 

entr pr n eurship should be studi d f 

th e ntrepren urs' liv s , th 

Credit fac ility, regulating is u sand du Li n h u l b a r of it 

bu t not the only part a orne of th p rV I u s h v imp li d . 

individu I pur UI and s tudies are the m ajor tool in thi s tud to xpl r 

attitude towards entrepr n urship . 

Focus Group Discussion 

One focus group di cu Jon wa con du 

toge the r for tri a ngul ti on and onfirm h 

d 0 bring diff r n I group 

idi Y of a h r d data by 0 h r 

too ls. Th is m thad a im d at to ain in s i h s on ommunaJ a i uei on 

wome n ntr pren uri a l ini iati and p rforma n '5. Th follo\\'in 

mode ra tin qu e tions w rued. 

• Wh t kind of b ha ior i d from wom n r d r ? 



• What are cultural d nun in w m n 

doing business in th ? 

• Do life with marr i ur hi ? 

• How is gend d ur L 

women? What i exp W m n ? h 

towards women . 

• What ar nablin g ultur nd vir n n u f r 

ntrepreneur hip in K 

In thi discussion d t w h x I b II 

om munity and its bu T r ' 

info rm tion; on th 

I a rb ip nt to b r pr nt IV' 

wom en from diff r nt w r ' 

r pres nted . Thes inf IV n 

by community m emb rs wh I S u s I n 

was live ly and r lax d du bj IV 

study and informed n nt for th t d in 

Kam ba tigna and Amh ari I n nM r h 2 ,2 f r h r h our . 

Participant observation 

Th e re sear ch e r s p nt t im ob rVlI1 a tiv i i 111 h m a rk ,sh p , ho Is 

a nd s tree t si te s and ta lk ing 0 \: om n n r pr n 'u r a nd ook no o n he 

m a rke ting process of lurda ma r k , informa io n \ r ga h r d on 

en trepren eurial nvironm n , r pro u c hrou gh m iri cal 

obse rva tion. Ethnogra hi fi n o k n da il durin g in rae ion 

a nd ob ervin g ntrepren ur i I wo rn n . Th r a rch r h a \ c 

b en obs rvin g how oft n h m n \ I' 111 h m rk > , wh a h y ar 



selling and interacting at th pot, t tin g fruit , I rink d f d In 

Durame. The researcher also vi it d worn n 

observed their services and fami ly nvironm nl. 

Secondary Data 

Statistics on trading women by bu in 

service and activity status are compil d 

m edium enterprise development offic . Th 

female traders in the town is avai l bl . H 

with in individual sectors are not 

n d r u in h wn, 

r 1 il nd 

m II d 

ns d 

nt 

r giste red the actual numb r of ~ 111 I tr din p u l' li n I I' 111 wn. 

3 .3 Sample selection and proce dures 

The target populations for th surv y w r f ma l d w y nd 

a bove who are engaged in bu in s in Dur Thi s In Iud 

girl s who are students, woman mlgr t d n r du 1 busin s 

and n eighboring rural women who are ng up pI m n1 ry 1rad 

activities in Durame market. A total of thi r1 w m n who r ov r tw n1y 

years are randomly selected to as ure th r pr nt Ion . Thi s s mplin g 

method is representing different categori s f wom n and u s d t ge t ri h 

inform a tion for in-depth analy is ou t f 

research ed. Considering fin a n ia l and tim r S ur 

mpJ for h Opl 

limi a ion, I am 

co nvin ced that this number is ad qu t for qu n I a liv pproa h. 

According to inform ation obtain d from Zon a l mIcro a nd m II cal rad 

industry development departm n record (200 ), OU l of 1353 mall and 

m edium en terpri ses KT zon , 162 a r own d b ' \\'0111 n . U h r no 

indication of data for total numb r of \ om n r d In Du ram 

town that include busin ses \ ithout Ii n frOI11 h go rnm n offi 

~7 



Th e sa mple is s elect d foll owin th 

town . Out of 84 tra d ing popu l t i n 

a s is ta n t re search e rs , 30 worn 

s m al l, th e stu dy h a s b en bl to xp l 

furth e r investigation . 

n mb r 

3.4 Field experie nce and proble m encountere d 

Th wom en a r f r fu l to r v I inf rm n a l o I 

f u in n ur m 

r 

r wr 

II ' i 

taxation prob lem . u s p tin om h 'i r" b I. II ' !;!; i 1 '<-\ rei 

d u p li cate or takin m 

doub tfu l a nd su p i iou 

co ll ecto r or gov r n m ent r 

S 

ffi i I. 

Ur] 

S 1 th 

So II , 
< r 

r 'S 'ar -I ' r nx 

Afte r t h e May 2005 e l tion, m munit i w ' r ' fru s r;1I '<I clue to til 

results, which fa v r oPI 0 itio n p -t . Th :' i n 1 (' ;1 c hot h 'r a.. . n m i 5 

and co mmun ities h a v di t ru t n ind i id lel ls . '0 1 I s sp m as 

government agent to give inform ti n and b n Ion tl 'm s lv 's from r v lin 

th e ir li fe h is tory in th pr liminar inform tion a th rir g fi Id vi it whi h w 

con du c ted in Se p tember 2005 in Dur m . 

Bu sin e s s wom en were very bu to s it f r int rVI \. an e! mo t of th m w r 

traveling to n eighborin g towns fo r mark Lin g ra m t ri Is . I is dim ult 0 

find th e owner of the busin s at mark da. S m bu in ss \Vom n who 

hus band s h a fl ew to ou th Africa for archin job ar hidin g h m 

a nd re fu sed to be pictured with photo . 

The re ar a lso m lhodological probl m wi II in til 811;11\,515 of an thropology 

of wom n , it was difficult 

women among fa m ily and busin 

fa mi ly creation is n ot alwa 

women's entr preneursh ip ro l 

v'ment ind icc\ ors ane fulfi llm nt o f 

rol he rol' of marriag and 

comp ibl \\ '1 h g I1lllnC a -hlcv m n 



On the d ai ly ba ses in th atmo ph r of 

in a pproaching the women , som w r 0 

are a fraid to talk their insights to ma l r 

exp lore th e ir life experience. More ov r d '1 

difficu lt for married worn n . Bul 

he lpfu l in th e study proces to ap pr 

asily. I have adva ntag in cr l in 

langu age Ka mbatigna. 

h 

, ki 

d 

l 

r w 

w r 

v r 

, I} 



Chapter Four 

Socio economic factors influencing development of 

entrepreneurship in Durame 

4.1 Overview of Durame town 

Ourame is one of the nine t n iti 

reform progra m recently in ou h 

ov rnm 

region a l govern m en t. Bu t th n tu r f lh 

tra dition a l cu s toms and m od rn i ly tog th 

limited socio-economic facilily a n d f w 

need of th e inh a bita n ts . 

Ouram e is lhe a dmini s tra tiv s a t of th K 

Ga m ela wored a , esta blish ed du ring im! 

11 

n I 

municipa l s ta tus m 1954 . Th oral tr d iti n 

indicated tha t the n a me "Oura me" is origin l 

l i I f r Irb n 

Ii p p i 

wn s low in fra 

rVI S I P ra Liv th 

T n ba re Zo n a l d I Ceil 18 

In I s go t 

d n r Li n s 

fr m ma h n word 
, ur ' 

which is given by wolo m rch an ts pa sing throu h th u h s urroun d d b 

hill s cal led the p lace Dure in Am haric mean wi ld . Th lown lh 

1600 h a width and situated a t 1700 - 302 m I v I. Our me IS 

surround ed by moun tains. The town i local d om 352km ou lh of Add i 

Ababa a n d 127 km a way from Awa ssa , cap itaJ it of th r gion. 

Accord in g lo la test popu la li on cen su of adminiSlra ion (2005) he 

popu la li on of th e town is eSlima ted to b 2 ,038 of \\'hl c h 13,535 a m81es 

a n d 12,503 a re fem a les . 

Ou ra m e lown is su bdivid d nd vill ages. Til clima' is 

tem pe ra te (woin a d ega ) and lhni aJ ly Kam b a I h hi gh s t [('SIdin g group 

an d lh e re a re a lso Hadiya, Wola ila, ro mo, mah a nl. (~u rage. a nd Donga 

() 



groups in town . Including Durame ,there ar 

zon e whe re business is emerging. 

n In u rb n r in K mb t 

Table 2 KT zone towns and their population s ize 

No Name of Town M F Total Re m ark 
l. Dura m e 15680 1-6320 -32,000 

2. S h en shincho 10380 10804 2 1 J 
--

--
3. Ha d ero 4429 461 0 90: 

-
4. Mudula 211 3 2 199 4 1 

-- -- --
5. Tu nto 28 16 2930 74 

- -
6. 3 13 326 

Hobich eka - -

7. 2760 2873 5 
Da m boya 

6069 6317 12 
8. Anegech a 

8414 8758 17 17 

9. Doyogen a 
Tota l 52974 55 137 108 111 

Source KT Plan and Economic Oevelopm en 0 partm n 

4 .2 Socio - economic Services 

The muni cipali ty of the town is providin g rVI e t Lh P opJe in cluding 

hou sin g, p rovision of land , road infra t ru ure , dr ' was t s rvice a nd 

sla u gh te rin g p lace . Bu t ti ll now th town has no dru gs r , n o s werag 

system a n d has severe problem of wat r u I · .·s m . Peopl ar u [[ering 

of water sh ortage a nd sanitation. 

OUl-arn e h as no stan dardized touri t a t r c in g ho Is. I u h r ar ighL 

med iu m h ote ls for local consu mp ion and nin m 1I bar. a nd r uran s 

41 



availa ble with limited servic . Th r I fu n , n bu n 

government bank; two clini h d 

insurance company and no priv t IU 

eleven grinding mills in th town . Our m h 

tha t connects to differen t regional iti . Th n h U Ii d 

one weekly m a rket cen ter. 

Currently one governm nt Ho pi tal is mpl 

one h ealth center is provid in rVI . I n 

regard to du cation a l fa il i ti s th S I X 

elem en tary schools (I - ) thl' pn m r ) I ' 

vocation a l and techni l. Addi i i ;) 1 a n o '(J iona l 

sch ool I S und r nt i n b on' nO I -

govern men ta l organ ization al l d M n h n r l' M I h n. 

Table No 3 Net Enrollment ratio in Durame 2005 . 

Educational 
level Male Female Total 

I -

I s l cycle 
elem enta ry 2809 2094 

2 nd cycle 
elem enta ry 1467 1562 302 

1 sl cycle 
11 77 elementa ry 1642 

2nd cyc le 
167 I seco nd a l::Y 545 

i 

28 1 

70 

TOlal 5743 4997 107 0 

our e . Ouram 0 n admini ra Ion 



4 .3 Business activities 

According to the Central ti ti Au h ri 

170.327 (one hundred th u 

m edium and 

six hundred s ixty fiv p 

from r gional MSE ti n n l d h 

en gaged in va rious indu lri rVI 

S ludy ondu c ted in M ; l i n in 

trad e (wh ole saler and r l r) % 

tra d ili on a l al oh ol pr p r n) J % 

d iffe r nl h a nd craft work ). Th d 

covered in th e s tudy b 

hundr d sev nteen) p opl in th r n . 

Tra d e ac tiviti s a re growin n ribu lin 

d eve lopment process. In f w y ar s 1m I h 

m a nufac turing indu trie , 

(2 

r 

) I h r I n 

n 

( re i I r ill , 

. h o : tl);lt LI ' (' I tcrpri s ' S 

17 ( our thOll .clne! (WO 

so Ith ' rn r ' io .' > on omi 

, La bli . hm 'nl 

la nl a ion a nd onst u lion 

of eco nom ic a nd socia l infr tru lur in th r i n br u Thl a l 

econ om ic in teractions a m ong town nd 

are involved in the distri bution of m nuf lur d ood 

or cash crops while retai l r pr vid p 

consum e rs. 

Th h J sa l r 

ul ural produ ls 

r produ c s 

Pervi ou s ly handic ra fts a nd tradin a ivi y \\' rc not's' m d C0I10Jl1IC 

ac Li viLi es of the soc i ti s \vi h in hradi IOnal cone 'P Ions of Kamba il seC' 

Desta ( ] 990) d escriplion of prov rb and folk ales ha cl 'sp i, , r3cIJ 1011;)1 

handi c ra fts a nd I a h er \\'ork r in I amba a communi . In h i, rcgare! I<tnd 

cul tiva ti on was th onl ' con omi o whl h njoyed high social s C(,lll ill 

rece n t tim es . 



Nowa d ays due to sca rcity of fa rm land nd hi h 

community members or clan s cia l to n 

activity of the Kambatta, trading is now pI 

community, the aim a nd substan c 

production a nd consumption. Th e in t r 

Kam ba tta is characterized by s 

farm ers n eed for cash and geogr phi a l v Li 

Ma rke ting ac tivity in Kam b tLa mo LI in Iud 

n on agri cultura l produ Ls on th 

ri gh t a fter the harvest tim , who l 

pr 

f r d m 

n 

in th 

io n 

ur In 

n . 

II 0;\ ri ullur;li ; nel 

ri til 1"'1 1 I ro 1 l et . 

l"O lucls lik 

• (X I ' J1sivc I- n il 

porl<l I ion () 

111 ; \l'k 'ling C1 c l ivili's 

gra in s, cereals, potato , nd gin r ll1 

products, di s tr ibution of in du trial ly m J uf 

d iffe rent product to diff renL n i hb nn r 

a re mostly done by m n whil worn n domin 

food, b everages , and shoppin g c n rs . 

a l l11 a rkc S ' , I (' ' ia ll 0 1 

n hi nomi lif o f Per iodic m a rkets are the m ost important p Ia 

th e urban as well as ru ra l people d pend . Th f ooe! and sc rvi c 

requ es ted by the urba n and rural popul Li on ar mad avai Jab l In his 

m a rkets and commercia l centers surroundin h m. I is on h d a th 1 

re ta il shops become active and th co li ion f mark d a ri c u l u raj 

su rp luses is mate ri a lized. 

I am in form ed th at currently K mba abu , 1I1(,'>S P oplc scll co ffee. g lll g r , 

whea t , bar ley , onio n , en e produ c 0 th e nelgh bon ng Icgions /\ s i IS 

mention ed earl ier m arket trade i becomin g onc o f h e l1<'dn, 0 earn In g a 

li ving in th e soc iety . As I h v ob Ur;1I11e op 'n Il.tl rke s I~ (l lll ba a 

women are m a in ly in volved in dJ food arc se llin g e ll( /(I -local pal1cak 

d . hI' '0 (S,lUC ) b 'e/)( ' /c (r 'ci I)C PI) r), made oj teJ!, Kalla-roa le gra1l1 , 



vegetables and fruits, handicraft, nitting(h and t ' I , d In , t b l 
cloth , shirts, taul),embroidery 

In Durame where my research site is , la rg hop m wn d m n 

but the major food preparation and servic busin w m n. 

I h ave observed that in the town the fir t nd 

community are owned by female entr pr n ur 

h ouses and bars tend to practice sex work by mployin 

town and most Kambatta women a re nol oin 

is because of the socia l attitude th so i ty h v 

despised and sex work seems taboo in th K m 

f 

liL Li 

th 

u r b r 

ur In 

n. Th i 

foun d in this ba r a nd beer hou s to lr nd I r hil it iL 

m ay be the influen ce of protesta n t r gu I 

A women's role in m arketing is no 1 

Some women in surrounding rural 

th i . 

d m ndin 1n ru r I K m I a LL so y. 

h r mil ' In In 

by selling the hou seh old products 1n Dur m l wn. Th ' wo m n 's 

en gagement is mostly limi ted to butter, gs, hi k I ko ho, a rd e n 

products such as onions, potato 's, cabbag , fru its s w II r fir w ad a nd 

coffee leafs. But these women are limi t d La mi ro busin ss a nI with Lh fac t 

that husbands don 't a llow them to be full tim busin e worn n . A was 

observed, women's m ain marketin g it m a r small in amou n ; less valued 

and are linked to their roles a s major dam s ti fo od provid rs. 

As Boserup (1 970) described if wom en do bu in s r gu larly palr ili n a l 

society often fear th at there wives may lake lo pro ituLi on. So lhere is s xua l 

control. In this regard am info rm ed th a t some husbands in 1\ m/) , ll a SOCIC Y 

prevent th eir wives to go faraway fro m hom La bu in s pu rpo ~ s 



In urba n town like Durame, worn n br k h ncl in In h 

busine ss th ey like . In this town bar an d r n 

seem to be the target of success ful worn n m 

some economic independ enc . Th w m n r d ' s ri l in ir 

ach ieve m ents in the comin g cha pt r . 

The d ominant economic a tivi tie In u r m r .1' ri u I u r ' n 

tradin g. Ther e a re no man ufa turin indu ri n . Th ' d Ol i r ' 

sector is medium and smal l 

in vestm ent proj ect initiat d by 

pig deve lopment and ma rk tin In U r m 

produ cts a r ound the ar a mp n 

peas, potato and ba rely. Li ngu i i 

a round th e town is ka mb ti gn fa ll w d 

l , 

mh ri . 

'ro Incl u s t r 

r 

<1 Jri cu ltu ra l 

w h '(1 L, l ' rr , b n .· , 

1(" r g U <l ( ' sp ken in ;\n c! 

Table 4 KT zone Business activities 

No Sex l3 usincss tatus 

Registrati on % New % J_H n 'w::I 1 
li ccnse of Ii 'cn " 

I Female 52 10.6 19 10. 91 

-
2 Male 437 89 .3 165 89.6 589 

-
3 Total 489 100 184 100 680 

I ~ , , . 
Source : KT Zone mIcro and small seal lad and Indus l) dt \ clopm 'nt d('par me 1 



Table 5 No of business people at Durame town 

Business people, their ca pital and business category 

Wholesale Retailers Servi ces Tota l 

No Year No Capital No Cap ita l i l 

1996 21 1,3 13,645 
E.C 

7 42 , 0 5 1.8 

. . 
Source: Durame town tra n ItlOn I dmin i r ion 7 ' 

Duram e is the major politi 

cultu ral, political a nd nL r ! :-; 111 011 <1S " l l1 l1l1is lr;lllv(' 

seat of th e governmen t. mp I V 

Hossa in a , Arbaminchi, Wol it , Dill 

variety of business s rvi s . Mo t [Lh 

trad itiona l and n ot innovativ. am f h bu 

follows: 

to\\,I1:, IIl<e 

! ura l ,' i: ! ,:-;s in 

IJ th ' lown ~ r 

s in h town ;1I" (1:-; 



Table 6 No of women engaged in business at KT Zon e 

N Busines Business category 
0 s Industry Retail 

status 
whole s Service 
ale 

1 New 
registr at 13 2 
lOn 

2 Ren ewa l 
of 14 19 7 51 
licen se 

3 New 
licen se 3 6 1 

Total 17 38 8 80 -

Sou rce: - KT S ME d evelopm nt d p rtm n ' 

In Durame wom en a re dominatin g f d 111 rk (r 

lives tock p r oducts, eggs, bu tter , che sand h r ). 

To t al 

52 

J 

1 

1 2 

R emark 

bu ' In< . :· 
ha v ,hove 
300 1)111 In 

H It 1 

ura nt , l ot I, I I' rod, 

As I h a ve ob served, Sa turd ay mark t, i th big s t w kl In rk wiLh in 

th e town a nd it has the greatest opportunit f r w m n t nth r ror imi la r 

obj ective, busine ss. Women also travel to n ighborin to n 5 lik hon al d 

Anegech a which h a s 12-30 km distan e for mark in ra.,; ma ri Is , r a l 

and vege ta bles . 



Table 7. Type of marketing products and services run by women in Durnm e 

No Type of business 

1 Retail 

2 Vegetables (Tomato , cabbage) Fruits (ba na na, orange) 

3 Cereals (peans , beans , len til 

4 Onion 

5 Sugar cane 

6 Grain s (barley , wheat, teff, maize) 

7 Pepper 

8 Enset products 

9 Kocho 

10 Bulla 

11 Ma ts 

12 Leafs 

13 Milk products 

14 Butter 

15 Chease 

16 Craft work 

17 Em broidery 

18 Bom boo works 

19 Pottery 

20 Weaving 

21 Tea hou se and snacks 

22 Biscuits 

23 Break fast 

24 Sm a ll s h oppers 

25 Sma ll hotel and restaura nt 

26 Bakery a nd pastry 

27 Beau ty salon 

28 Spices (black pepper), salt 

29 Eggs a nd chickens 

30 Local drinking 

3 1 Araki 

32 TaJi 

33 Tall a (loca l bee r) 

34 Open m a rket 

35 Coffee 

36 Pan ca ke (enje ra,dry food) 

37 Roast ed gr a in (Koll o) 

38 Vegetabl es an d fruit s 

39 Lemon , avocado 

40 Red beat 

41 Garli c , cabbage 

42 Green pepper, Dour . I s~e lle AudiO casselle 
Ig: VCO Vid eo ca 43 Musi c shops (church son s, 



4.4 Handicraft 

Engagemen t in handicraft, trade and th r up 

recent phenomenon for womano (nobl nd 

La nd cultivation was the on ly r sp 

rec nt changes towards busin e 

handicraft of material cultur I , 

women were dressed leather ornam n 

clothes are available widely. 

Article s such a s basket tray out f wI i h 

u 

wi h 

h III 

In 

rl eel 

'CO l I unl 

()bJ 'ct: til " 

eat a t th e same time, diff r nt t 

baskets whi ch were us d to milk 

can only be m a de by worn n durin 

weddin g. They a re mad up of thi n 

fr ti l ' nftn cir 'um ' i.-ion or 

item s , which can be wov n by v ry w m n II 

differen ce . Other wise most of th hu h lei 

These casts are potteries (fuga) leath r 

(tu mano). Nowadays except pottery whi h j 

and blacksmith are being made b al l 

occupation. 

r d 

m a la \ i 11 0 I :0 i " I 

ar' m aei 
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u I fu a, ar 

roup of l a mb 

til . 
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The word a nd social position of smith , ann r and 

sim il a r in different societies of outhern E hiopi .( hO\\', 200 ). Th black 

sm ith ie s ma king knives, sword , p a r bl d 
ma he ·S. a 'es, sIckles 

h I a her \'0 k rs(A I NuilJ) 
plough sh ares a nd big blades to eu 

manu fac tu res bedding ma ts, useful ar icl of horn as well ,1' saddles ale! 

ha lter s for mules and hor e . 



All the items produced by these handi w r h m rk m 
but they didn't develop well due to n ativ d 

Nevertheless in recent times due to la nd 

increasingly becoming business peopl n 

women. Most of the time male Kamb ta r u d 

look for jobs like Wonji, Metahara, Aw I r nl 

substa ntial number of a Kambatta you lh a n w ha s n ' W l 

south Africa for job and sending iii 's. TI is a lso 

contributed to remarkable chang u in in II . I is la of 

Kambatta society pa rticularly worn n n r pr n ur h ip. 

4.5 Marriage 

In the Kam ba tta society every body i xp l d rri ' c1 ' 1 l ' I" a 1<11 11111 g 

the m arriage age. Marriage is thus a h ha. 

among the Kamba tta society. Kambatt d 

rela tives and m a rriage is exogamou . Th prot 

rri g a mon g los 

a nd rth od o 'hu re-he's 

in Durame promote ma rriage alliance in th chur h. 

4 .5.1 Types of marriages in Kambatta 

Qorsisha: Parents a re playing bi gger role to [a iii a marnag on lra fo r 

their son . Forma lly parents start to loo k for a d Ir bl 

investigating the girls paren t's social statu , cl n , ph 

entrepre nu erial beh avior . 

for hi m \\'hll 

aJ ap pea rane a l ei 

Accord in g to The cultu re, the brid e a nd brid groom a r not suppa. cd () <, c c 

. d Th a re \ 0 \'P s of \\'('e1din ." f<' <ls S ea ch othe r until th e weddm g a. r ,.., 

known in th e commun ity . The norm a l r P clal as nam'ly "/:(; o r 

eli mocha). 



Herancha: This k ind of marriage takes place wi th th 

cou ples without th e knowledge of their paren t . Wh n 

love each oth er but the girl 's parents may di 

Nowadays thin gs a re changing while par n t ar 

children especia lly sons to choose their partn r . ul p 

son where and wh ose dau ghter to choose. 

n 

Midu (abduction) this kind of marriage happ n wh n 

love with a girl and h is formal request i r j 

.And a lso when a m an wants a girl but i un bl 

wh en h e thinks tha t her parents do not a llow him 

du e to hi s lower socia l sta tu s . Usual ly boys 

a bduction in old er times . Thi s type of m rri minin 

a rea. 

Rege 'ta This type of marriage is widow in h ritan m rr i 

lost h er husband by death . During this time on f th d 

I 

m n h 

irl 

m rn 

II th 

ti ll elir lh Ir 

Ii HI f II II 

1- h ' I" f ily 

bricl pri r 

1h II cl elU h r 

rk . II gr u r 

now8 Ie s II lh 

wh lh wif 

as hu s b nd 

broth ers or h is paternal uncle will mary the widow. Th m J r r so n r r th i 

k ind of marriage is to take care of the husband's w 

Ma rriage is the m ost common method for women to g 

4 .5 .2 Marriage transaction 

Bride wealth- kotta 

hi s hild r n . 

t 1 nd . 

Th e common form of exchan ge 1D bridewealth is a pa m ill JIl the form of 

live stock , other goods or money. The bride wealth is ha nd OV ' f 0 8. grou p of 

people like th e girl's father , mother , gra nd pa r n and pate rnal unci an d 

au nts . Item s given as bride wealth in Kamba ta commu n i \' in clucl h an d 

m a de cotton blanket (bu lloko), cotto n dre s , a wai band III d of co on 

(tataba). These can be given to the girl 's grand p n t , u n I' nel au n. II 

these items d epend upon the a mount of weal h ha l h bo ' a nd hi . fa il 

possess . 



Dowry- gegeyya 

The common form of exchange for Dowry i Is 

price, which measures and decides how valu 

wh ich is given by her parents during th m rri , I 

and household economy. Dependin g on th ir ilu 

horses , mules , cows and oxen. The mat ri I 

implies tha t the fa mily is escorting her to fulur 

paper is to explore entrepren eurship behavi r i 

how much dowry or m a terial support of h r p n 

in her m arriage. This can be opportu ni ty for w m n 

n , 

no b ri 

. 'I'h 

lh irl 

hi h 

hi s 

lin g il lu r . 

Her fa mily is wishing h er fu ture fa mi ly ferti l nd fru i fu l Ii . 

4 .6 Women's role in society 

Among the Kambatta the value of a worn n 1 m 

family. Since childb earing plays an int gral r I In 

Kam ba tta women. Women th emselves in Kam b t 

respon sibili ty' tha t every women sh ould p s 

accepts this a s a m ajor role far a woman. If worn 

h er f rt IIIl La lh ' 

Il tural lif' 0 lh 

'Co I iv'n 

aCId ils'lf 

no fer il I S 

assumed tha t she lacks decisive valu e measur f r w m n in t h > fa m il 

lineage and clan. She may be rejected from hu band famil . IIlfa rm a n 

noted th a t this norm, which is dependen t on worn n ' f rtilil is elu h 

pa triarch a l n ecessity for continui ty of the clan . 

In th is reaard child ren are valu able asset In Kamba a fa mil\ rn . 
D 

Especia lly when a woman bore a male ch ild he happin I S g r c ,1 h ell 

momenl peop le scream and shoul for joy eighl im \ hil for a gi ri I is four 

tim es . In Lhe fa mily the hu sband-wife I' lation hip b d 011 11 ( cqu a ll y 

bu t on hiera rch y an d the superiority of the hu band. 



A wife has to act in every sphere of her lif b h 

respect her husband especially when h i wi th 

should walk behind her husband when th 

elders or traditional chiefs come nearby or wh n 

is expected to hide at lest her fac . 

pa triarchy on women is practicin g f mal n il m 

Thi s practice IS aimed at to reduce xu I d 

m odest and controlled. As the sam tim j 

of girls to be self esteemed . To explor 

on FG M and its effect on persona li ty f w m I 

cannot become a defendant in di put 

n ot responsible for their beh avior lik 

for what ever sh e do. This cultural n 

women and contributed for th eir ubmi 

Division of labor 

Ir 

rin 

Division of labor between men and worn n I an h r f 

. Th \\ I h ul 

p 

() I 

10 Ii ;11 I 8k' ti l 

I I ;I t th ' <l (' 

ncl i .. 1( ',' 1 on:I1)I(' 

sc lf (' ,' " 111 () 

r tha t d et rmln 

the social position of women. Taking ar f hiJdr n n u nll o l1, at r, 

energy, caring old a nd sick of th e fam i! m mb r , an in 1 f s o f at I , 

milkin g cows is the duty of women . Kambat d penal l\' girl s ar 

respon sible for prep aring household u t n il lik s of dlff(' Cll t siz s, 

small trays (pla tes made of straw u d t er gr,1I11 (I· (J llo) . Th' 

woman 's ba s ic role in the Kamba lta in hlopl ;\I1 s o 1(' i ·s h ;l s 

been to produce and to reprodu , pro iding f mil SIl!>SIS'('n c Cln d 

continui ty of hu sband's clan . If th e worn n 

the second r ole, the ch ance ar high 

lifetim e in the husband 's hom . Oi 

entrepren eur wom en h ave elabora d th a hi 

h 

u 

PC I rOl III <;pC ( "III \' 

her a · hro\.l~ 1 ou 

in K ,lIn!>;li 'a. I Cl 1\' 

o \\'om(,1 's, ( ,tll( , 



and adoption of all the burdens of the family 

perform. 

4 .7 Religion 

norm 

Opposing the above attitude women on r Ii i n , 

ela borated that Christianity is histori cal ly con tru 

She arrived to conclusion that con temp r 

Christianity and Islam has played great rol in 

women through male deity and im age of Ev wh 

and the woman who was supposed to have br u 

humankind. She described in her book Wh n 

h istori c er a of human developmen t, r ligi n 

there supreme creator as a femal . Aft r h 

deity a nd its religion, woman was d f a t d and 

, ~o 

' rlin (I 7 J h 

I ' dOl11 in n 

Ju 

111 

omu 

cln )('111 ' 111 ;11 

111 'n . 

From my informant's interview and ob rv ti n , od h In 

an Fr m lh 

h lh r l il l s 

n 11 'ga iv 

w on he 

Duram e town, majority of the popula tion 

ethnographic evidence, it is difficult to g n r li z 

environment is affecting the entrepr neurial b h vi r 

Most of the women couldn't express in detail th ir 

protestant religion on business trend in the ar a . Fr m h a m 1 gr up 

protestant women were asked durin g research, h h r h pro s a n rul 

a nd princ iples a re affected their bu sin ess. Th aid no. 

It is informed that there are four main r ligi on grou s in to\\'n . These ar 

f 

d M I' r_\' r·\\, 1:1 number. 
protestant, catholic, orthodox an u 1m . 

Th e dom ina te church in Durame and surrounding 0 \\ n i pro : '1 name! 

Kalahiwot, Muluwongel, Mekaney sus, 
H1WO b r hall, S ,,'kIll" () , 

Hawariat, Assembly, Adventist and church oj hris. 



Due to domination of the church on th comm . h I'n unl I I p n 

is a bide by the law of the church not to involv 

which is against to scriptures. If the per on i 

members he or she is despised. Most of th r 

alcohol and any additive behavior. But th youn 

him/her self needing freedom. To do what th lik 

religion prohibits some behaviors. 

Alcohol is drunk hidden , chat ch WIl1 d lh r 

regula tion a re practiced in secret. Individ u I b h vi 

church , community and clan system . P r x 

other clan members. Due to religious influ 

di s tinctive person ality, attitudes, temp r m 

principle . Individual is expected to b 1m 

u 

Li i " ou t o f ' 11 II' h 

11 110 11 I I 

helt fit tile ch lrel 

some woma n going church but selling h in th mar k 'l. c . pll' h ' ir 

mem bership in church, some women r ob 

market. They fe el like doing some job th 

church imposition. 

n 

Fear of social disapproval in the side of th ind ividu 

creative activiti es is observed in this area. P opl fl 

11 I i I lh' 

~ In orne \ Ilh ou l 

n gC1'~' 111 d i ff r' n 

e ar'a du 

to sta gn a tion of development and social han [ndi iduals elf( I d I h 

re ligious rules and regula tions. Th m simp r anl rcl igioll s f sial. 

ce lebera ted a re the elevation of the cro s( mask l) an r( s'ns'wcal· , 

4.8 Self help orginizations 

Kam ba tta h a s lon g hi story on having If h Ip or D1za lOllS ,)11<1 (oopc ra 1\' • 

work cu ltu re. Some of the traditi onal organ iz lion 
h foll o\\ 11ll' 

l. Gezima: Type of work cu I u r \\hi h alllH d o work 

coopera ti ve ly for effi ciency and prod u i I \' . 

( 



2. Ukuma: Type of support given in th 

who have severe socio- economic prob lem . Th 

financial, material or advice. E.g. For th 

fired , a nd d eath in the family. 

3. Hificho : This is a coopera tive of wom 

birth, during birth and a fter birth. Thi In lu 

house h old a ctivities and food prepar ti n 

4. Gurruru (Minju): It is tradition I VI 

community saving in cash and kind. Thi 

Kamba ta socie ty as means of m n gin 

gen era tion s . It reduces misu of pr 

money. Kamba ta communi ty sav 

fo r the fu ture n eeded period of tim 

5. Harufi woga : It is tradition 

mmu 

u 

r II P 

III 

g h r wi h 

l o ti r . 

k l ) \\I n 

pI () J ' rl for 

I rod Ic l S ;1I I 

r, j 11 S ,! I cI I 0 I ( 

j 11(' . 

m e thod (1 11 

cultura l norm in the society. Wh n o I11J11UJ1I 

elder s will sit a nd investigate th cau t 

When it is n ecessary all commu nity m ill r for I ll ' a u ' 

6. Bokoti Ya'a : It is a gatherin g in th ommuni b age a nd x 

to identify ill beha ved person or th ief from 'h vill 

m eeting to iden tify the criminal. 

7 . Abichanchi woga: It is a norm of r sp ting 

family rela tion ship and age. Childr n r p t 

hu sba nd s and in -la ws. 

It IS ( ll1111l Ul11l 

h th I bas d on 

rcspe 

8. Hera: It is a burial ocial se lf h Ip organiza ion 

fun cti on s th at accompli sh durin g d h of apr 0 11 III 1 (ia n 0 

fa cilita te buri al se rvices . 



Enset culture 

The Kambatta community use Enset plant creativ I f r fi m J I purp 

for food, medicine, carpet, fencing and for prot tion fr m m 

society twelve different food stuffs can be pr d u r m "-n .. ' 

Wom en playa major role in preparing these food tu ff 

4.9 Structural constraints and opportunities to growth of women 

entrepreneurship 

n h 

4.9.1 Community attitudes and values 

Con sen su s from the fo cus group di ell 

constraints women face as entrepreneu r 

gend er based stereotyping with in communiL , 

r v leel I f1 11<' I ( j r 

resources a nd services. Kambatta worn n h v Ii 

and sm a ller share of resources and b n fit . 

in s ide Dura m e are more moralis tic and tr di Li n 

and values that can initiate individual to cre tivit 

Coping from neighbors is usual rather than brin 

and preference to political power and gov mm n 

w, rei s- I , I d 

to produ tiv ' 

m akll1g I 0 ' r 

lOll I d d 

W OI k ul r ' 

'w bu s in , . . 

ilud 

m n, f lin 

in secure in their own land and moving to oth r r i n i'i frcq u n . 

People a re not encouraged to invest and ontri bu 0 \ n . (Jopc ra ion 

and support for individual endeavors is I d i ra I '\' . 

Th e community is more elano-centric (author can p) who.' hi le! ~IC you? 

(ay ea betu) is comm on question for out id r or n ' \\' om 'r [,1.1' look . 

Kambatta. If a per son comes out of th hnic roup he or _-I1l' l'l 

(migrant). Th ese a re Amh ara, Orom o and 0 h r . Th I amba c PCI n IS • < id 

to be mys terious who doesn 't wa nt to r 1 a n p ronal rol killS and 

ach ievem en ts to his fellow rela tives. fa h r i aid o b' hldd a hI so 1. I 

Bu t a t th e sa m im h r i: hIgh lal I, . \'ork, 
seems closed society . 



II k ':11 in h 

Ol( 10m h 

elano-centric interactions in the town who i wh 

town. From my discussion with informant ommuni 

administrators, no entrepreneurial spirit with in in i i l. 

As I have observed women are more v lu 

entrepreneurs in the community. Furth r mor 

family puts women In a disadvant g 

entrepreneurial activity. Most of th worn n l 

ma rriage. Gender sensitivity of many offi i 

by the Kambatta tradition, as th town h 

stereotyping (e .g giving praise and thrill 

child 3 times for a girl child),harmful tr 

cu tting, abduction, double marriag nd 

rela ti on ship is seen now. The communil 

irresponsible a nd intimidated to x. lh 

ch a nging attitudes. But there are still rooL d v 

women to go out of the home. The oci ty i 

d 

h 

t 
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. \I" 1.1 i I 
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r 'l11 dc g ' l i 81 

' (Ill l re i 

riar h al and III '11 r 

control in all their activity. With in this tru LuI' \i om 'n al. () as urn ~ 

m a rriage and having husband as the la a hi v m n of lif . 

But some entrepreneurs described earli r, h d 

business a nd they didn't decide to remarr af I' 

or separated. In another context it ha be n 

fam ily environm ent , marriage an b 

h · I I obseJ- ed th L girl en lrepren eurs lp. lave 

d 

h ha 

x lor d 

po I IV 

aI" no 

h II' I " rJ'J l ' f I' 

10 the ll husban d 

ha III ~u p porl 

for CI 'ow'aglng 

CI1COUI ~I 'c! '0 do 

uppor d b th 'Ir famili 'S SC 11<' sc.hool 
bus in es s unless oth erwise they a r 

I d · II a ionar . bu 'in 5S 0 SUI Dor h Ir 
atte ndi n g girl s were invo ve 111 ma 

sch ool fee . 



In the focus group discussion men were chaJI ngin 

not to give due a ttention for their girl child and \ 

potential and worth. They accept their subordin 

girl s. Women in discussion have revealed th l hi 

nowadays in urban areas . 

But still there is areas of business where wom 

Women are not selling meat they can't b bul h 

traded by men. Men are not allowed to mv 

traditionally women's business. Worn n 

vege ta bles, cereals, food and beverage. 

4.9.2 Government policy environment 

r m 

m n s r 

I r 

Ir 

I , h ' n in 

There are steps taken in policy formul Li n 

en trepren eurial activity within governm n t lru 

medium enterprise development departm I L 

oeu : (, ~ ltP r t 

administration level is established . 

individual woman entrepreneurs, it is ob rv d Lh to 

entrepreneurship , regional woman developm nt initi iv 

established in 2003 to encourage women to involv in 

This project which is funded by Ethiopian 0 

u 

a I ( \'or ' 

r, u 'r, 

au' f h m 

rId danK: d 

Ita lian government is aimed to support woman in in in()m '. Thi 

proj ec t is a lso expanded to Kedida Gamela Wor da in Ju din g Olll 1m ' LO\: n . 

Thi s project accommodates income genera ing 

busin e s s of dry food preparation (Baltina), cr a l 

snacks, sheep fattening, kocho , bula , bak r 

rou p stabJis) cd . il h 

ma rk , bu tel bu" 'h ry, 

rin ary ',pou rv rh 

projec ts a re fu n ctional in four woreda ' of he r gion na ml\' I isk"n,(Curag' 

zon e) (Yergacheffe , Gedeo zone) an d zone) ),cdl! a ('.Im la 

(KT Zone ).Th e Amount of money reI a d or hi proJ('c IS ,. moun ing 

1,765,688.49 out of this 452 ,755,375 birr \Va 10 d for Dl, :·all .' nd 



Kedida Woreda. 

The group comprises of 15-30 members each wh f rm hi 

and with closeness to each other. There are 20 r p 

some of the group members informed to the r 

successful in their business. There is manag ri 

problem and lack of skill which hinders produ IVI 

year a nd half the results are insignificant in 

women. It is observed that the individual w m 11 

economica lly successful than the 

associations on SME Activity are organiz d wi h 

admin istration . Th e town admini stration 11 jz 

en terprise associations 

m 

01 III 
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,1 (' 
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Table 8 Durame town Small and Md' e lUm Enterprises Organ iz d by the 

Government 

No. Name of Package Association M F Total R m rk 

1. Teza metal works 15 - 15 

2 Negat constru ction Service 8 2 10 

3 Ambaricho spring 7 3 10 

development And 

construction 

4 Edeget weaving 10 - 10 

5 Lubanja city beautification 16 4 2 

a nd sa nitation 

6 Eshet tailoring 8 7 J 5 

7 Edget poultry 10 5 1 

8 Edege t wood and bamboo 18 2 2 

works 

9 Selam wood and bamboo 9 1 10 

works -

10 Ambericho wood work 14 1 15 

11 Ekodo construction Service 20 - 20 

12 Lubamo metal engineering 9 1 10 

Total 144 26 170 

Source: Duram e town Administration 

The Government has provided working plac kill rai nin g, loan and 

cou nseling services to this grou p. Zon a l \.\ om n affa ir cI part lnen and 
ondu l 'd by 

woreda woman a ffa irs offices are su pervisin g proj c 

a nd prom oting wom en 's policy of the gov rn men a gr 

to tra inin g and education, there is no an cour 

entrepren eurship at vocational schools in KT zon 

roo I '('I In r' ard 

ha ' Ia . o 



But the efforts made by the government, through th 

that emphasizes on cou rses on job creation and c 

properly promoting entrepreneu rial spirit in school 

in this zone . The youth in the town are spendin g mo 

n w u oli 

s, r 

on hur h 

activities than engaging themselves in productiv job. u h 

involvement in public activity is low in the town. 

According the zonal micro and small scale ent rpri pr min rtl 

there are some opportunities created for worn n h i 

special policy designed to accelerate the practi 

In the long run, this research findings may d \) ;t 0 1 lh 

factors tha t encourage woman entrepren ur hip , I , 1;1 .1' ,' lh L 

s tand in it's way and the policy measur s tha t n u rl it. 

4 .9. 3 Civic organizations and NGO's 

In Durarne town , it is observed that women Li n ar m I' in Th 

main self-initiated organization of women entr pr n ur in lh f) 

(OUl"arne Women Entrepreneurs association). It is lion 

regional women entrepreneurs association establj h d in 2002 . 

Thi s association h as obtained its legal status a t region 

the last three years not mu ch is done in ace I r tin 

u Li bu r all. ~ o r 

neu r L Ip 

bra nch zonal towns , it seems symbolic a t gra ro cl. u h 'I C ar 

. h th r na I'onal as 0 1,' 1 ions and effor ts to create a business networks Wit 0 

look fo r market opportunities for grass root worn n n rprI se. 

There a re a lso four non -governmenta l organ iza ion \\'o l ~ in I I o ,I on 

. . a (I G). Fdrm 
gend er is su es. These a re Kambati Mentl zlm 

I C ::orld 

Vision , Wisdom Ethiopia. KMG is well kn o\ n local (, 0 

f al gen ial mu I1 a Ion (p, ) 
na ti onal leve l with campaign on em e 

achi eved en ormous resu lts "Kamba ta Tambaro zan I 
rI\'mg 0 ( 11' n' h 

h 



attitude and beliefs of the community on cu ttin g girl hi ld 

also severely affects psychological make up of the worn 

self confident. KMG has got international award in thi 

bring cultural changes in this area. Farm Africa, World 

Ethiopia are doing their best in providing credi t for worn n r 

woreda depa rtments to generate income and chan 

about 300 women benefited from goat developrn nl pr j 

for each woma n a s credit that can be returned in coupl 

KMG has opened business-training center, which curr I 

in handicraft products, embroidery and kni ttin . 

organization h as been providing legal awa r ne 

conversa tion progra m s on HIV / AID S prevention and n rol 

tra inings for communities. 

As KMG foun der Dr. Bogalech Gebre noted in h r nu m 

one of the traits of the program of KMG is su pporti n 

reliant, it en coura ges and strengthens to help hem r aJ izc h 

capacities , social and cultural assets to affect chan h 

reliance is a theme that is important to Kambatta p pi d 

h . ich 

\i rl ' 

d I' n hi l 

• In (. 

lh 'j h 

If-

given . Such approach has helped social mobilization, cr ting indi 'no I~ i il 

society movem ents . 



Cha pter five 

Individual women entrepreneurship practice 

In the problem statement of the study, it has b 

en trepreneurship is a ssumed as men's practice and th 

toward s men . 

n m n d 

h vi 

So th is study analyses the cultural and structural barri r Ll 

as entrepreneurs. In this analysis the major issu 

research qu estions; how the decision not to marr 

bu siness? Wha t are the personal opportu niti 

entrepren eurship practice of women, wh at ar th 

nd u m rri d en trepren eu r ship among currently marri d 

Structural problems encountered (credit, 

patria rchy, social va lues towards marriage and child, r 

raini r , 

). 

hi 

These a ll themes a re divided into two major topi naJ1l .J u J u al 

structural issues. However the results of the survey that in J :3 

women entrepren eurs selected randomly from differ n t a d u 

h 

background, ethnic group, martial status and busin s' tr ill u r m 

town will be an a lyzed first. 



5.1 Questioner survey analysis 

5.1.1 Demographic profile of the participants 

Table 5.1 Age of the women respondents 

Age No % Remarks 
20 1 3.3 

20-25 8 26.6 
26-30 6 20 
31-35 5 16.6 
36-40 3 10 
41-45 2 6.6 
46-50 3 10 

Majori ty of the women in the sample are in th 

(20%). This shows that women who engage in bu 

and productive. Out of these the majority have r 

in their education (40%). 

Table 5.2 Educational background 

f 2 -25 ( . )%). 25-

in th i 

Education No % Remark 

Illiterate 8 26.6 

1-4 1 3.3 

5-7 4 13.3 

8 9 5 16.6 

Above 10 12 40 

Table 5.3 Marital status 

Marital Status No % Remark 

Never m a rried 6 20 

Married 2 1 70 

Divorced 1 3.3 

Widowed 2 6.6 

arri d \i hil 20% \ r slngl '. n 
Th e majority (70%) of these women were m · 

is divorce and two were widowed . Here th e a umptio
n 

\\' 
ha ari I 



status of women can have an effect on entrepreneur hip p r UI f n, 

but from the sample survey most of the women have re p nd m rri 

is not major obstacle for business. Off course som of 

opposing this idea while assuming marriage is barrier t bu in 

From the sample, protestant Christians accounted for 50% f h P r Li 

while orthodox accounted 41.6%. Others are below fiv l. 

Table 5.4 Religion 

Religion No % Remark 
Protestant 42 50 
Orthodox 35 41.6 
Muslim - -

Other 

40% of the women were born in Durame town whil 

20% came out of KT-zone like Oromia, Amh ar 

combination of women entrepreneurs compri 

Amha ra, , 13 .3% Guraghe, 10% Hadiya, 6.6% Orom 

Wolaita and 3.3 are others. 

Table 5.5 Ethnicity 

Ethnicity No % Remark 

Kambatta 9 30 

Hadiya 3 10 

Oromo 2 6.6 

Amhara 8 26.6 

Gurage 4 13.3 

Wolaita 1 3.3 

Tigre 2 6 .6 

Others 1 3.3 

JIl 

d i 

r 

% 

.3 



5.1.2 Business history 

The majority of women have replied that they hav d h ir 

f r m i 

u in 
after marriage (63.3%) and marriage a t d ccoun e to 50% 

business while education accounted 30°1 f " 10 or mo tIvatIOn . 

Table 5.6 Time of Business carry on 

Start No % Remark 
--

Since childhood 4 13.3 
After marriage 19 63 .3 
Since husband death 1 3.3 
Since divorce - -

Since new government 6 20 

--~. 

Table 5.7 Motivation 

Influence No % Remark 

Marriage 15 50 
Educa tion 9 30 -
Associations 
Clan -
Other (self) 7 23 .3 

Women are engaged in service providing bu siness like r t uran 

dry food store, snack bare; While 43 .3% engage in retail (frui 

kiosk, beauty salon, cloth and shoes shoppin g, handicraft , and f d i 

h 

Majority of the women were responded that th have st d in h ir bu In 

f 

r 

r 

n 

for less than eight years (70%) out of thes 56. % ar p in ax for 

government and 80% were registered b mall d medium 

developm ent depa rtment of the town adm ini ra ·ion .53. 3Vo of h ' h ir 

customers are travelers passing by Durame town 



5.1.3 Incentive and stimuli experienced 

Nearly half of the women were responded that their hu 

a lot in supporting their business activity. 

While 20% of the women have responded that family pi 

start up process of the business. 

Table 5.8 Support for business 

d 

Support start up NO % Remark 
Family 6 20 
Husband 14 46 .6 
Children 1 3 .3 
Relative 3 10 
Governmen t other 6 20 
Total 

The majority of the women have responded that h hay 

h 

business due to marriage alliance and motivation( 50%) whil 

I ribu 

r I 

.-

their education as driving force to create job, self confid n ' nd pro 1 Livi 

23.3 % are self initiated . 

Over whelming majority (90%) of the business worn n w r r p nd 

their profit is allotted and distributed for family con u mpti n from h 

business. From this analysis, I conclude that these woman ntr pr n ur 

spendin g on family subsistence economy rather than indi id ual n d. ur Ul 

for expansion of business and innovation is less in thi r ar . 

Table 5.9 Allocation of profit 

Allocation of profit No % Remarks 

Fa mily 3 10 

Business expansion - -

Consumption 27 90 

Reinvestment 



5.1.4. Cultural barriers and specific constraints 

Table 5.9 Barriers to business activity 

Barriers No % Remark 
Household chores 16 53.3 
Husbands 1 3.3 
Community 1 3.3 
Self esteem 9 30 
Families 3 10 
Children - -

Over h a lf of th e women were responded tha t their m J r 

lim ita tions are fin ancial while 13.3% said lack of train in ki ll. 

In regard to barrier s to business growth and 

respond ed that h ou seh old chores and domestic 

.3 ' r' 

30% sa id it is their own self esteem, decision makin b J avi r 

most. 

m \ hil 

This analysis ten ds to a nswer the individual women p \ ' r f d i ion n 

stru ctural ex terna l fac tors affecting of entrepreneur hip nd 

roles and r elationsh ips of the society embedded in th social 

in flu encin g much th e entrepreneurship behavior in regard to this mpi ri al 

da ta . 

5 .. 1.5 Personal values, aspirations and entrepreneurial p e rce pti o n. 

A number of question s were asked in regard to th ir pe ' SOI al ValU L 

aspira t ions . Th e m ajority of the women (53.3%) wer respond d ha 

d 

h I 

aspiration is to be su ccessful in busine s. Their p r onal a lu s fa us on 

qu ali ty se rvice provision to community and b tt r lif a nd duca ion for h I 

children . 

o 



Table 5.10Aspirations in life 

Aspiration life No % Remarks 
Education 10 33.3 
Business 16 53.3 
Marriage 1 3.3 
Civil service - -

Wealth 1 3.3 
Money 1 3.3 

Slightly half of the woman has an average of five childr n h . 

The participants are asked whether they want to con tinu 

or not with this situation, 66 .6% were responding to pur 

Table 5.11Number of children 

Children No % Remark 
Yes 16 53.3 Av rage of 5 

children 

No 9 30 

In re gard to entrepreneurial perception 80% of th parti an w ~ r . 

responded that they are happy and successful bein m ir ~ r 

bu sin ess through breaking the negative attitude towards h m. Tb h 

described that patience, perseverance; customer handlin , cial n v. orkin 

is ch a racteristic they follow and behave in their busin 

Table 5.12 Sustainability 

Happy in No % Remark 

business 
Yes 24 80 

No 5 16.6 

Uncertain 1 3. 3 

o h worn n, h f h Ii 
It is observed that because of the change 0 t 

social attitude towa rds women in busines 
0 \ a a ' worn n 

entrepreneurship is seen positively. To view n tr pr n u r hIp a 

occupation is changing. 

low m 



5.2 Case studies 

5.2.1 Perception of Entrepreneurship in Kambatta 

A number of questions were raised in open ended intervi \: f r r . n n 

regarding various attributes and characteristics of en tr pr in h 

society. Most of the women have experienced entrepren ur hi 

environment (married) and with out marriage and indep nd lif . 

5.2 .1.1 Individual choice and opportunity seeking 

From the sa mple study women, some have preferenc th Ir 

sustaining family and childe bearing. These worn n 

remarry after they have lost their first husband and 

have marriage contract completely. 

Case 1 

W /0 Bezunesh Makebo 

Born in Wassera kebele , Angecha woreda. She is 34 

children a nd divorced since 1993 E. C. She is protestant in r Ii 

She explains her business life as flows . 

Id h vin 

"I start business life by selling local liquor ( Araq~ d nj r 
with the capital of 100 birr. I started it in p rVi u 
Doyogena town While I am doing my sm~lI bu 111 • . 7 

decided to move to Durame for job which gov rn~ I n l a Sign d 
and I came with him. We establi shed 111 Duram an n 

. h sband for hi s hool . M er a busmess I used to support my u 
while h e moved to another region and our co~ a 
Then I h eard that he has some relation hip 1 h. oLhcr \\ oman 
a nd decided to divorce him . I have continu d m JI ~' ~o '.~: ' ith 
in th a t stre ssful situation I have decid ed to bind P I ' I l . 



Have you encountered any challenges in the ar ? 

"The community has shortage of land . . , r our 
commumty IS ve~ poor and have no tran p r hi 
locked town. Busmess transaction is low. AfL r 
built a house . From this service . r have gain d 
cust~mers wh~ come to attend religiou onf r 
meetl.ngs h~ld m the town. I am getting udd nl 
at a time. Smce then I didn't fear to continu h 
I have decided to hotel business due to 
facilities in the town for tourists and I 
diffe rent challenges I have persevered not L 
even after I have divorced my husband . N 
h a ve managed to have wealth amount d hUI dr 

How do you ge t to that level? 

"It is my personal achievement," sh 
a ny further education than grade eight n 
h a ve endeavored to be su ccess ful bu in 
our society, marriage influences n g tiv 
ve ry much , while steps into a trade, h 
ba d n ames that could hurt her reput 
(Oyeta) will d espise h is wife if she i 
recent times ." 

Do you believe you broke the culture in your own hi ? 

"Yes . I d ecided not to impose my self with m hil d r ' n . 
Ch ildren are chains to me. They wi ll ti m n In ur 
culture married women all working heav il lik h 
carry h eavy load from remote area s li k ~ t nd 
collec ting fire wood, their activity in th e ra mil IS 

th e sam e time they are not a llowed to talk fr I 
\,vant to be imposed in a such situation. Wom n 
I can see the m. 
I have ch a llenaed this and people s m gro\\ h a nd rumor'd 

. b h ' ff ' . I' l h wi cheraf a nd 'vII s h e IS prospe rous due to avmg a a ll \,\ I . 
. . . b s ha ed m b au . of m hal d s pmt. Some commumty mem er -

wo rk" . 

Wha l do you value in your business ? 

"My va lues in business a re selling qua li 
a nd high production. " 

\ 'j h 1 pn . 



and produced local alcohol (araque) . For thr c n 
beco~e good business women and my hu band 
the mcome generated. After a while I was inn u n 
protestant church not to sell alcohol. But I couldn ' 
business and started small restauran t. Teff w 
that particular time and I buy 1 quintal t ff r r l 0 
produce 1000 enjera . I have been selling on 
With that profit I have managed to build hou nd 
Again I was successful in this business. In b tw h 
m a ny children. 

Is ma rriage influenced your business? No 

"I have managed to do it parallel to family re 
got eight children with me. Most of them r 
supporting me while doing the business. Th y 
to me. But the people around me didn 't lik 
bu s iness activity as I am not sa tisfied wi th 
gos s ip as I am disobedient wife going to m 
ma n aging home." 

Does your husband encourage you? 

"Yes; he is my partner advising me nd 
finance . He encourages me some tim 
towns up to 20km for business. I to 
cheaper place and retail in Durame town . J 

efforts ." 

Wha t a re your values that make you successful? 

"1 a m very open to my families a nd su ppo rtiv 
believe in saving culture". 

Case 3 

W /0 Abezu Girma 

ith 

r 
nd m 

hil r n . J 

She is you n g e ntrepreneur having 3 childr n. he i 

employee . S h e is 35 years old , orthodox and Amh a ra 

describes her pa rticular case as foll ows: 

marri d 0 0 rnm 'n 

hn i back rou d .h 

" . k'lls from m moth r. I h ave learnt busmess s 1 . 

b rewing local beer a nd made teji. DUrIng bh 
r 

. h As I ha n a tte nding a nd supportmg er. 

mo h r a. 

ro\ in \ i h 

," 



business oriented family, I knew from m hild h 
handle business and the benefits of tr din . I 
while I was in grade six and started my own b . . 1 U I 
with a capIta of 4000 birr initially to open t r 

succeeded to own restaurant and rearing childr 
wealth amounted 50,OOObirr.» 

What kind of qualities you follow in your busin nd 

"Business needs experience with p r 
Na turally a woman can have business in ight; r 
self confidence. I enter into business befor m rri 
confidence to successes. After marriage I m u 
n ot doubtful about my success . Always I g ~ r 
thinking. Most of the women in our surroundil 
s it with out doing nothing. They a r n 
business." 

Have you encountered any problem combinin g 

respon s i bili ty? 

"1 don't have any problem doing bu in 
responsibility. I am convinced my self LO pur 
to child rearing. But I have decid d to limi t 
children into three. 

Does your husband support you? 

"One of the reasons to my success is the upp r 
husband. He provides me with money to co li t 
materials when needed to my restaurant." 

What is business for you? 

"It is craft and wisdom that can be inherited. " 

r . 

In 

I t is identified that women in the environmen of amil marna 
r 'l mb r hav 

a nd ch ildren can initiate business bu t amI y m , 
and \\'ha 

ho 

m 
nd r 

r la ionship 

h . i. doing. 
what the mother is doin g with the income of bu in 

I n thi s fa mily atmosphere women are encourag d 0 
a Icipa In rading 

activi ties. 



Chapter six 

Particular entrepreneurial characteristics observed in 

unmarried women 

6.1 Perseverance ('tsinat') and need for achievement 

With limited financ ia l, natural resources, poor infr lru 

constra ints, the Kambatta women managed and urviv 

the last 20 years . I have explored that the proc 

throu gh is entrepreneurial and challenging. With th 

water in the area, women are survived and conlin I 

Through the fruits of their labor and perseveran , h 

independence. 

This section describes the case studies of unmarri d w m n. Th i n 

to a rgue that the marital relationship is an tin n 

entrepreneurship but to show ethnographically ob rv d 

entrepreneurs who are highly active in this case ar II u nm 

clearly indicates that women's independence from m I 

trading ac tivities will result in working decisions on wh 

and how to behave. There is no much opportunity for hu nd r th r amil 

to influence the woman. In this case only Meseret a oun 

business with the support of her families consu lting h r r h r. 

The capa bility of these women to support th em elve hrough bu 111 

u 

d in 

them equ a lity with other men in the town. Their OCI 

rela ti ve ly to other women. W / 0 Adanech Gide lo and \\' /0 ra a \' ar 

highly recognized women in the town.They hay high public 

them are invi ted in big public meetings and gath ri ng og h 

th eir business achievement gave these women e onomic u 0 om 

o h 0 

" 0 

n hi h 



social status. 

Case 4 
W /0 Adanech Gidelo 

The first women Entrepreneur in town engaged in hOl 

years old. She doesn't have children and divorced. 

religion a nd born in Durame town. She describes h r lif 

u in 

"First I started my business with small local 
t:-ading. I started with 300birr capital. I hav pla n t r 
lIfe a nd put my heart in business and hard work. I h v 
member of iqqub for long. Since 1 am profitabl wi h 
alcohol sale , I have decided to chang lh 
restaurant." 

How was your marriage history? 

"1 have stopped the issue of marriage b for 4 
separated from my first husband then a ll m 
goes to business. 1 don't have a ny children ". 

Why do you d ecided not to remarry? 

h 

"Beginning from childhood, persona lly 
subordination of women in our family." 

w h 11 n in 

How do you get it this independence exceptionally? 

"Through experience of ha rd work and produ iv n 
look opportunities out of marriage contract. 1 strive to 
business . 1 am working twenty four hours . Now I h 
to construc t a hotel costing a quarter million ." 

How do you break attitude towards trading women? 

"I a m committed more to my job. People in 0 

hote l service which is the first modern a il bl 
town. That is why I a m and quite bett r o~f r I . 
wom en . Kambatta women a re lag behin d In bu In 
limitations of se lf-realization to act indep nd n I . In 
marriaae ties our efforts to grow and in e m n on 

b . ' . , " 
hinder n ot to sustain tradmg actlvltles. 

How do you see your life as business women? 

"1 a m h a ppy and successful in ma nagin m ' bu in 

h r 
u a 

v n J 

5 



have got respect and social value from the I 
d d 'f'l" . pe p 

create 1 lerent Image of women toward th 
parents ~ncouraged me to exercise my indep 
commumty daughters are vulnerable and h lpl 
parents. restrict a girl's movement and prev nt h 
the enVIronment and seek independent job. " 

Have you encountered any problem while doing your bu In ? 

"Nowadays I have a problem of marketing, limi t d 
raw material and taxation is high. I hav t rt d bu 
teff is 60 birr per quintal now it is 300 birr p r quin 
high cost of living, scarcity of water and limi t d r 
the town. Even though things a re chan ing I 
continue doing business . I have plann d to h n 
to shopping center. " 

What values or personality traits made you ucc ful ? 
"I believe in love, intelligent decision nd 
achievement. Without much structural h 
women have persevered to susta in th ir j 
where business is not encouraged. Worn n n 
experience with limited educationa l opportuni t 

Daring (local term-iigimat) 

Case 6 
Wit Birke Desta 

Birke Desta is 26 years old and unmarried. Birk live in } mb 

family since 1990. She is from Guraghe and Orthod x chri i n . 

completed grade 12. She describes her life as follows: 

"After I h ave completed secondary school , m r . ul b am 

i h h 'r 

h ha 

my 
poor and I couldn 't continue my fur ther ducatIOn . 
my famili es to atte nd private school. Th 
disappoin tm ent and send me 5000 birr to ?ur u du a Ion a 

I an on ' I hav' . . ., B t wl'th out can u In pnvate 1I1stItutlOn. u . . 
d ecided to start small business with thl man ha In ~~urar~r 
to succeed. I started with bou tique ellin cia h and 

children and ladies ." 



How are you encouraged to do business in this environm nt? 

"I was born in a family of active people and b f . ... . e ore lnI lJ a I 
busmess, I have been working with my brothe t d 

11 l" '1' r a a r r 
my ~ lar:n11es are business people. In our Guragh 
busmess IS usual practice and accepted tradition in 

Are you happy and successful in the last four years? 

"Yes, I am very happy and successful to. The bu In 

Relatively to other regions, house rent is very ch ap nd 
customers who are government employees . My pr du 
different from other shops." 

Do you have any plan to marry? 

"I am going to marry soon . After a year I will b m rn 
I have already identified my partner and con ul t d 
in life. He agreed to support my busines activit 
will not m a rry him. Our partnership should n' 
my job." 

Do you believe that married life and business go to r? 

"It needs careful plan and openness to famili . J I ' 

possible to say that it needs on ly planning and 
time for child care. Otherwise I think it ha n n 
effect on my business. Most of the women hav diffi 
in handling both . I have planned with my pr p 
husband to limit our children so that I can conc ntr l n 
my job." 

What d id you experienced and learnt from your busin lif ? 

"Business needs patience (tigist), daring (defir t) If onfid n 
beras metemamen) and customer handling (dembegna m az) 

Craving ('Gugut or kinat1 

DUring our focus group discussion a ll th e pa rticip n h 
a r"d ha 

d 'ff t qua li of era In Kamba ta women and men have I ren 
o im ro" 

themselves through education and job. amp b ha ior mo 

o 



individuals is seen in Durame where every family ha tri d 0 

houses with corrugated sheets and every family send 

school. Individuals are craving to move from plac to 

opportunities, information and technology . Individua l' 

than communal need to cooperate for chang 

support for new entrepreneur is low, suspicious and om Lim 

Courage (local term-filatimat) 

Case 7 

W /0 Abnet Aragaw 

W / 0 Abnet Aragaw IS 60 and she lost her hu band thi r 

doesn't have children . She is Amahara whos family mi r 

hundered years ago. Her birth place is Duram and h 

very quite and slow while she is talking. Though h 

much about her life, based on my question h tri d 

follows. 

d n h 

I asked her how she have initiated and owned bu In 

"I started small shero bet (small res taurant) a ft r h f m 
husband. My husband was military offi cia l at th im 
said nefitagna and suddenly passed on du ty . Aft r h ful 
situation, I was thinking to coup up with life. [ hav r d a 
business as means to survive . No one support d or in i i d m . 
At that time it is disgraceful to women to open and in h ~ 
restaurant. Of course my families a re not again ha I \ 
doing. I began business by mead hou se (teji bet). J 

hi ? How do you m a naged to be one of succe sful worn n In own . 

"My life experience is full of struggl a nd hard .\ ork. I i 
endeavor to survive and change m life I d to chi 
fully focusing on my job ra ther tha n socia l c i I I 

norms . I couldn 't socialize my s If du . to m roo . 
death of my husband , business wa m II f and m an 0 

m ' 



com.munity and meet people I couldn 't think of m 
my mdependence. I couldn't go to s h I N rri 

. . . C 00. 0 on 
actlvitles. Perhaps above all I thank G d h I , 0 e ped m lot. » 

How your independence is affected your business. 

"I do t~ings in my own way and decide on v rythin 
consultmg anyone. I have proclaimed . d my In p nd n 
body Knows that I am not used to engage in 
lonely women. " 

Are you happy and successful now? 

"Of course, above all I am supporting orphans and po r I pl . 

How do you see business? 

"Business is job for me. It is my personal mmi m n Ii 
Fina lly I have asked her, What did you valu in li ~ . 
life I h ave learnt courage (tigat), I bear with pr 
believe in daring." 

From W /0 Abnet story we identified som trj 

entrepreneurship, courage. 

6.2 Social networking and family support ( local term-ilamu) 

Women usually use their family , clan and ethnicity for m rk In urpo 

They ha ndle customers according to the network and 10 n 

employees, teachers , marketers and travelers have th Ir own pI' f r n In 

the town. Recently 72 women have established Duram wom n ur 

as socia tion which is one of the women's networks for inform a i n harin on 

business in the town. 

Saving (iqqub) 

Women have their own trad itional saving as oci tion kno\~ n a Iqqub Th r 

IS a lso traditiona l women's self help association n m 1 ijo. om n 



association ten or fifteen support each other with d i 

cheese and collect for a member turn by turn. Thi 

marketing. 

pr du U r 

Case 5 

wit Meseret Alemu 

Mesert Alemu is sixteen years old belong to Kamba tt 

attending grade 10 at Durame high school. M 

business while she was at grade 7. She is sellin 

consumable items in small shop owned by her fa th 

market she sells items in small plot in the peri ph I 

explains how she is interested in trade at her you n 

"My father was encouraging to have my wn 
school fees . He believes in work and from m 
me how other towns were grown with bu in 
to oth er regions looking for job. Now he i in t nd 
his land . He saved some amount of money fr m 
returned to his land. From this money h av m 
s ta rt my own small shop. Till now he i m 
business ." 

Does your schooling affect your business trend? 

b u 

h ni 

"No. I am happy to do this business parall m 
a ttenda nce . My future plan is to grow with busin . I d n . 
to marry till I become wealthy and successful w ma n. M n . Irl 
in our society does not have such vision . Their 1.1 1 .I:r' 0 I I 0 

be house wife. They don't have supportive fa~t11 hat ou ld 
a llow doing business in the market. 8u m~ I n 10 
ac tivity for surviva l and poor family's prof IO n. 

Wha t did you learnt from business? 

"I have learnt saving skill". 

The cas e studies of women entrepreneurs and of lh ir n rpn 

sec tion clearly s how that severa l socio-cu ltura l 0 di ion pr 
. I hu u nd rmi i 

from fu lly d eveloping their entrepreneuria l po n I 

h 

II 

hi 

h ir 



contribution to employment and economic growth . E 

stressful cultural and economic barriers, these women h 

their business. 

ho 

But most of them are failed to reinvest and expand th ir b 

complex socio economic factors like lack of market and r di 

the in-depth interview made, they have c1 a rly 

I . 

characteristics of personal entrepreneurial comp h . 

persevering, craving, courage, daring and n Th 

research er h as observed the socio cultural chall n 

and their entrepreneurial efforts . Even tough il liz; 

unmarried women seem more susta ining their entr pr n rt 



Chapter seven 

Dynamics of female entrepreneurship in Kambatta 

The purpose of this chapter is to discuss on the fi n 1 n 

attitudes , norms values, policies and social insti tution 

entrepreneurial behavior in Durame. It will be a r d 

dynamics seriously affects individual strategic choi 

argued h ere that gender has had a serious impact on 

and performance of women-owned small -scale bu in 

cha pter presents the cultural enabling environm nL 

women own ed small enterprises while in sec tion two h rI 1 

are highlighted. 

[n the a bsen ce of strong and properly fun ctionin 11 

u p for en t repr en eurship, women appear to b li mi d in h ir 

effor t. Inva riably, reinvestment of profits is not 

women in view of the pressure for immedia te con ump J 

the n eed to guarantee the survival of the family n 

appears to be the major priority when it come t u 

Thus, can be explained why women's small -scal 

sma ll 111 size. The choice of business activiti 

entrepreneurs is shaped by household-ce ntered d Cl 
n . 

n h 

111 

om n 

I . J I s) h v fur h r inOu n d h Hou seh old-centered pressures (mu tJP e ro e , 

I t . s Th pr ur ha d ocation of w omen's small-scale en erpnse . 

women to in vest only in smaller food servic acLi 

a nd innovation is non-existent in thi s context. 

. Th r for ri k kin 



ia r It is my contention that the lack of this entrepren uri I 

contributed to the development of new services, product 

which are key factors to effective entrepreneurship . 

nd n \ 

To the extent that the above is true, women's enterpri 

small in size . The extended family phenomenon has be n 

as source of networking for their businesses , regard le 

hierarchy in the community. And they have develop d VIn 

the business process. 

The a bove analysis of women's entrepreneurial b h VI r d 

presented in the previous chapter has enabled u 

which a re of critical importance for th 

entrepreneurship. The first area revolves around 

that prevent wom en from effective participation in 

those facto rs which have prevented and which ntin 

from pa rticipating in business activities . 

h 

The second area of concern revolves around the i u f p 

rk 

h 

environment for female entrepreneurship growth in th li h n I 

constraints identified. These issues a re the subject m tt r f th r mai In 

part of this section. 

It is clearly seen that in Kambatta there is scarcity of n tural r our 

density of population. The society is pa triarchal and tr di tion l. In hi 

economic en vironment, people are striving to sur i d an and a 

d 
. ' I d ha \i i h In 

what they n eed . In this empirical stu y It IS r ea 
d· an wom n ar b 

encouraaina cultural attitudes towards tra Ing wom 
b b 

more entrepreneurial tha n before. 

an 

s 



In the study area women are anxious to control their own 

to make their lives happy and Successful through If n r 

When we ask what is constraining or enabling to entr pr n ur 

been emphasized on emerging individual women's decis ion m 

positive for entrepreneurship while some aspect f 

environment a re constraining for development of entrepr n ur hi 

I have arrived a t the VIew that there are cul tura l nd ru ur cor 

intertwined in this context. I have confined myself t lh 

an th ropological point of view which can expla in and 

qu estions raised in the beginning. Ra ther than x minin 

issu es addres sed in this research, this discu ssion fo u 

characteristic p rofile of the sample women and 

enabling facto r s fo r emerging entrepreneurship or 

7.1 Enabling factors 

7.1.1 Cultural elements 

According to the findings there are also enabling nVlr nm n 

en trepren eurship like individual's need for achiev m nt in du 

work ethic a nd d edication, saving culture and endeavorin Impr 

n 

- c I ur 

r 

Women's gra dua l a ccumulation of experiences ba ed on 

ma king a nd problem solving lead to develop p r ve ran 

Th is endeavor b r in gs change in the mi nd of oth r \ om n l 

need in th eir li fe. It is clea rly observed that behavioral chang 

om n mind. 

o f nm n l or u hori on ly wIth th e stru ctural changes 0 gover 
o 0 h 0 dO °d al n ed for impro 

tradltlOnal systems but also th roug III IVI u 
o 0 0 I ff rts of \ om n imp c 

ilvmg standa rd. Thus entrepreneuna e 0 

d d their po nil for 
value system a nd t raditions tha t retar e 

i ion makl 



From the ethnographic field evidence it is identified th 

characteristics and potential seen in Kambatta women r 

business creation and perseverance to achievement. In thi 

difficult to consider innovating and risk taking beh vior 

characteristics of these women. 

As it is described in the literature revIew part, m n 

entrepreneurship emphasized and assume introdu In 

technology, new source of material and discov rin 

innovative traits and major attributes of entrepren ur hip. 

Kambatta women entrepreneurs may not be innovator bu 

of business they have increased their household in om 

quality of life. Our empirical data can be support d 

entrepreneurship, which emphasizes the need to a hi v u 

is the motivating or enabling facto r behind entr pr n ur hip . 

h J r 

u hor 

From the data we have found some strong worn n wh 

culture a nd attitude of the community and persi t d t d 

d h 

trading like local alcohol (Araque, Tella, Borde), food 

Today, they are able to have bigger hotels and r st ur n 

These women have sacrificed their marriage and didn 't d id 

they have lost or separated form their first husband s . 

r m 

In regard to m a rried women entrepreneurs it is id ntifi d h ha in chddr "' n 

may not have any impact on trading as much a 

organ ized. Some women or girl s a re not encourag d 

. f T A on otherwise they a re supported by theIr amI les. 

\, II pI n d 

of m informan 

he a m im' 

nd 

aid, 

Bu 
"wise wome n can manage ch ild care and busine 

. h b d a i ud or h ') don' 
most of th e women a re submissive to th eIr us an 

. hindi idual\,\ om n' d elOlon. 
have the wisdom to ha ndle both. It IS up to 



Women who are already engaged in business a re v 

after they have benefited from it. Even though the socie 
o 0 h J 

n icul! 
women who engage in business as prostitute, unwant d nd irr 

family in the past, some are managed to establish bu 

royal Oyeta clan did not allow his wife to do bu in 

royalty to see his wife sit in the market or open a bar. 

were n ot en couraged to do business in Kambatta 0 

business a ssumed as wild who are out of family norm. 

Nowadays some have broken the custom and attitu 

w \ 0 

h co 

su ccessful in business. The research has found ou Lh n 

suppor ted by their husbands and families are u linin h Ir 

whether profita ble or not. 

From data it is found out tha t 66.6% of sample worn 

are married a nd 33.3 are unmarried. Bu t in thi 

difficult to ge n era lize as marriage is constraining or 

n 

say married women are unsuccessful in Kambatta w m n' 

complicated fac tors. For this study it is explored lh t 

urban center s can also be successful with in supportiv nd 

environ men t a nd in the cases where husbands h v p 

toward s trad ing wife. 

It is observed that most of the husbands do not n oura 

trave l a nd do business in full time job. The resul t of th 

in u in 

I 1 

h 

r mil 

i ud . 

om n \\ h 

demonstrates that people in Kambatta view marriag 

women begin to grow in to socia l adu lts respon ibl 

h mom n a whi h 

, h i 
Fu rther more, they believe marriage should be women 

with in m a rriage, women a re destin ed a bove II a b 

moth er. Women themselves highly value moth rhoo 

t 're to marria s ructu re they are supposed to aspl 

ion . 

h 

h 



generally limits their education and mobility It h al . as 0 con u 
access to income earning activities or entrepreneurship. 

Unlikely to this, married women whom their hu b nd 

encouraged to entrepreneurial effort. And women gr wIn 

familie s (the case of Abez and Berque) showed their I 

entrepreneurship skills and social network as well as If-

up r , 

The implication of this thesis is that contrary to Bel h w' (2 2) I \ whlc 

generalizes Kambatta women as entirely dependent n h 

study found out that there are a lot of women em rgin wh 

their own business and entrepreneurial wisdom. Th 

edu cational opportunities and depend only in their entr 

In this regard my findings are inconsist n wi h 

Wollenstoncraft who emphasized in her liberal C mini ' vi w 

the only factor for women's decision-making and individ u 

this empirical data we have found that women entr pr n 

emerge with out formal education. It needs promoti 

these cultured personal entrepreneurial traits lik 

need for achievement and decision-making. The da a h 

the sample 60 percent are below grade 8 and 40 p 

and below 12. 

Out of these four of more successful and entrepren u ri al , 
eight. The women h aving greater quality of entrepren uria l ha rac 

Ii 

in 

B h becam I ad rs in thi s context are not educated much. ut t e 
h ~I 0 'n 

sphere. leaders there d cision-makin qualt .' 
I S If a re they 

entrepren eurship with in them. Some of th e bu ine 

cul tu ra l context of Kambatta , are more decision mak r 

om n id n iii d i 

. . d ga in conomic f I11dependent from imposed socIal custom an 
do . 

f 



Approaching the study of women entrepreneurship thr u h 

behavioral sciences is of course one of the rna f d . ny way 0 aJ ln 

topic. As I have mentioned earlier entrepreneurship can b xpl In 

perspective of different discipline like psychology, 0 iol 

managem ent or business administration. So it has no 

define it. Its attributes and characteristics differ in va ri u 

h 

So, "How Kambatta women's entrepreneurship is xpl in d?' i h 

question. 

Some of the explanations gIven by anthropologi t 

entrepren eur can be supportive to this empirical tu 

entrepren eurs are social agents that discover new way 

women entrepreneurs in Durame who broke the traditi 

women in hotel business and have respect in the comm un i 

r h ( I 7) 

have shown perseverance and exploited their opportu ni i d 

things in the community. 

i I 

The presence of determined independent women in th 

Dura m e is a clear indication that the presen t reali ty no I n 

the recognized ideology or attitude of the traditionall 

mean s that the behavior of people towards business and 

rur n Jik 

cha nging. Full realization of the changed behavior h 

community to re-examine and re-state it's ideology and 

towards business women in the town. 

7.1.2 Structural issues 

. Thi ' 

ci I 

b T b ro Zon (I T) of lei 1 . 
According to the interviews made with Kam atta am 

govern ment 's a ttention a nd significant support for om n n r 

is availa ble. 



women 's r ight advocates are also facilitating to reduce h rmful 

practices that inhibit the freedom of women. This nabl d 

environment in Kambatta to be sensitive to women 's issu nd i 

Kamba tta Menti Gezima(KMG), a local NGO is working hard to p 

traditional structure that affect the potential of women throu h 

conversation tools and models adopted by UNDP. 

The Kambatta h a ve been known to have cooperative work ri n d ci 

organ ization (Seera) which can help entrepreneurshi p gr w. 

is not exploited ye t with men and women of Kambatta. 

While discu s sing about individual action and structur f 

said tha t both of them are symbiotically related in thi n x . 

7.2 Constraints 

7.2.1 Cultural constraints 

The above a n a lysis of women's entrepreneurial behavior nd 

c 

J'l I 

. J 

h 

h 

of their enterprises clearly suggest tha t there rn u t 

constrain ts to the development of female entrepren ur hip in 1 

eviden t th a t wom en's entrepreneuria l behavior mu t b und r 

context of th e critica l factors that have influenced thi s beh vior nd 

subsequen tly a ffected negatively their performance in bu 

section the c ritica l constraints a re highlighted and pr 

. In hi 

constraints a re cultural in nature . 

The data in th e sample shows tha t most of the busin (70% ) r cr a d 

in less than eight yea rs time. This is the in dic ion h 
d ci ion-m kin 

entrepreneu ria l end eavors are emerging and worn n 

increasing in Ka m batta socie ty. It is obse rved ha 

towards business women is changing. 

he common 

\ om n 



Unmarried women who managed to be indep d . en ent In th Ir \ n II h 
been able to organize their work and decide to 

entrepreneurship while married women are tied to th ir 

domestic service and less in trading in Durame town. M 

have elaborated that house chores is the major con tr 

their business. But four outstanding women in busin h 

behaviors of action and decision to create and sustain th Ir 

through the challenges of gender related attitudes and v lu 

7.2.2 Structural constraints 

Despite the above enabling environments, there are limi t i 

training, education, credit facility and org niz i 

entrepreneurship activity. There are also structured tr di i n 

on women's achievement and independence. 

resources to women in the society. 

The importance of literacy and education for women in bu In 

to overemphasize. Illiteracy limits women to working at th 

informal sector. Till now there are no sufficient vocati 

cc II 

schools in the zone. Only one is available for half a million p 

responsibilities as family carriers have direct implication for 'h ir bu in . 

strategies a nd entrepreneurial pursuit. From the data 

rarely considered as surplus to be invested in the busin 

The majority of the women in the sample (90%) have r 

If. 

their profit to meet immediate family needs and consum p ion. uch a 

fees, basic n ecessities, salt, oil, cloths and other manuf c ur d ood 
f . b -eaking ou of radi io aml!y. Even whe n it appears that women are I 

b. . f their in 01 m n In Y producmg for cash, their nature a 
. d b der norm . Th entrepreneursh ip is still determme Y gen 

h :u 

al 01 

iou 

d 0 



imall business in agricultural produce and food pr 

narketable skills is one of the constraints for women not 0 in 

)Usiness sectors that men enjoy. 

\s it is mentioned earlier, there is also a popular prej udi 

:raveling to neighboring towns for trade. Gendered patt rn 

~ontrol of assets impact on women ability to build 

-eformed land policy has provisions for women to own 

mplementation is delayed in Kmabatta due to less effort 

Jlolicy from policy maker's side. 

With regard to credit and financial support, there a r n 

~rovide credit for women in the area. They have probl m 

:md to en gage in large scale business. Almost all don't u 

their business activities due to its bureaucratic and h r 

::ollateral. From the data it is observed that 66.6 % n d urg I 

io ck 

n 

n 

::redit for the ir business growth. So women face many tru tux 1 pr 1 m II 

this area. 



Chapter Eight 

Summary and Conclusion 

~he main objective of this thesis is to describe worn n 

)ehavior among the Kambatta of southern Ethiopia from an 

)erspective . 

\s far as women's entrepreneurial behavior is concerned, th fin 

;tudy show that values, traditions and norms have gre 

Jarticipation m entrepreneurship. More specifi Ily, 

:onstructions of what constitutes male and female role 

Jehavior and values, which have resulted into distinct g 

.n society, have also been manifested in the dynamic 

:emale entrepreneurship in Kambatta. 

There are a lso structural constrains that inhibit worn n ' ntr 

in Kambatta. Traditional cultural values system discour s 

iii i 

::onfidence a nd independence. This begins from the birth of f m . In 

Kambatta society when a child is born a thrill sound rings out. Th 

ululation depends on sex of the child .For a boy it is four time nd ~ r 

three times. Even if one cannot find out if the numbers eight 

any symbolic significance, they imply giving more value of mal of m 

(Iik 
Thus there are very real pressures on women to behave in cert In \ 

to be subservient, submissive, shy and passive) to lead their Ii ccord in 

I I th·s soci al en iron m n acceptable norms; patterns and va ues . n I 

h d . dependen In bu in 
ave no desire to be one's own boss an In . 

\, om n 

i I 

assumed that the so called weaker; lower class goes to h mark 

royalty of higher social class. Previously women were not n our 
d 0 0 

business in Kambatta 



Even though the attitude is changing sUI ' 
, 1 womens mor d m ndin r I i1 

the family, relative to men's affects their entrepreneurial abil i 

the time, energy and concentration levels of wome . b . n in u In . In 
culture the child, son or daughter has to obey his or her ld r i 

clan system. 

This authoritarian family structure hinders creativity, ini ti i ki 

entrepren eurship growth. Data from this study of worn n' 

show that the behavior and choices of the women were aff d 

and gender stereotypes, which make women controll d. Wi h 

structure, women's attitude towards self also inhibit ntr pr 

So it is clearly evident that there are cultural and structur 

these wom en. 

In another dimension, the study explored and found imp r 

about Kambatta Women's Entrepreneurship. Entrepr n 

study can be called initiators of business who brok 

in f rr 

that discourage women in business. This happened in v I r w 

(5-8 years). 

The finding shows that the question whether unmarried wom n ar m 

entrepren eurial than married can not be proved . It is difficult in hi 

genera lize a s marriage is constraining or enabling to bu ine 

say married women are successful in Kambatta context. It ha 

nd 

h .. . . . bl It " d tified ha m rri d \ t at doesn 't mdicate speCIflc vana es. IS 1 en 

can a lso be s uccessful within supportive family environm n 

where hus ba nds are encouraging their wives. Th e ud 

maj ori ty of wom en (66 .6%) are married bu t decided to nga 

their own decis ion to pursue entrepreneursh ip. 

nd in 

found 

in bu In 

I i 



30 for the development factors of women ent . repreneur hip 

oased on only structural issues like credit or cap·t I d . I a , e uc tlon , 0 r 

policy and regulation, power relation in society cannot expl in r 
:::ultural attitude of individuals and their behavior that influ n 

making process should also be considered as factor in thi cont x . 

Economist Hayat Ahemed( 1997) in her study on worn n ntr pr 

Addis Ababa street, she have concluded that credit, polic 

market are m ajor constraints for these entrepreneurs . h 

cultural issue and attitude of the community. With re p 

factors of entrepreneurship, explanations based only on ec 

or individual power are insufficient to account worn n' 

endeavors in Kambatta society. The evidence from thi 

case studies) business ownership of women is a relativ 

Kambatta society and large number of women engag d in bu 

1998. These individual Kambatta women have taken bo ld s p nd h 

become entrepreneurs in a very short period of time without rn u h n lin 

structural environment, institutional set up and social chang . 

As I h ave mentioned in the beginning, the underlying rno tivati n for \Hi ·n 

in 

this thesis was to show the efforts of women 'entrepren ur tn 

context. It was a n attempt to show these women are end a orin 

their lives throu gh entrepreneurial behavior. These worn n h 

out of the tradition which have strictly limited their role a anI 
hou 

and r main In 
It is found out that some a re even decided not to remar 

for the purpose of independen t business activity. 

Th
. . d determine whe h r n 
is empirical study has a lso tne to 

·d t · ul ural 
concept derived from western culture is eVI en Jl1 

Kambatta. It is clearly observed that entrepreneur hi p i 

> 



traditional societies like Kambatta with limited re our 

constraints in the area. 

Entrepreneurial process expressed in Durame is qui te dif~ r n . M 

consider their business activity and income rather a a m n 

the entire family and consumption not for business advan m 

Women are contributing positive benefits for familie with h ir 

Some single women trying to diversify their business r 

ventures. 

They have preserved the job in limited mark t nd 

environment. They have developed their busine fr m 

liquor distilling trade to bigger hotel service busin In 

need for achievement, perseverance and opportuni ty kin 

particular entrepreneurial characteristics that ar id n ifi 

entrepreneurship practice . These behaviors hay b n 

gradua l accumulation of experiences based on d y- -d d 

and problem solving. 

This e thnographic evidence suggests that an argum nt dr n 

research es based on cultural values of developed world nd 

individualism does not work in this context. Family re pon ibili 

entrepreneurship highly goes together and they a r no t contr 

context. Marriage is valued more than independent bu 

of women do business parallel to family responsibi li 

ti i 

hr u h 

n-m ki 

in hi 

ajori 

b th e ar g nd r ba d rol 
The study found out that in Kam atta er 

and 

behaviors assigned to women that affect th eir pot ntial, P r 

are cultu ra l traits that a ffect the growth of worn n 
hip and 

individ ual behavior of competence , In Kambatta h m r nc 
I a r indic 

of d rmin d 

, l'k D -arne is mdependent women in towns 1 e UI 

ion ha a 



attitudes, customs and ideologies of the traditionally ba 

women's entrepreneurial role in Kambatta society is changin 

As it has been documented in different literatures, th p lri 

biases are the root causes of the gender based household nd 

r 

of labor in Kambatta society. Through the gender ba d h u hal 

societa l division of labor, women have been assigned u h 

rearing, food preparation; fire wood collection, fetching w 

hold chores . This has subsequently resulted into un 

between men and women, to the disadvantage of worn n. 

As the findings of this study suggest, women's multipl 

work h a ve greatly affected their ability to exploit mar 

oppor tunities. Patriarchy also gave less power and r 

societa l gender prejudices and stereotypes .hav fur th I' 

women 's low access to resources and affec ted th Ir 

achievement motivation, and innovativeness and ev n t t k ri k. 

The research has revealed the major characteristic of w m n 

m Kambatta as decision making, persevera nt, p 

opportunity seeking , networking and customer handl in . 

these behavioral traits helped to identify the b Hi r 

entrepreneurship in Kambatta. Within this context, i 

. d I t can be hind r d b women entrepreneurshIp eve opmen 

structura l factors in combination. In this regard thi findin 

inconsistent with some of Giddens and Barth 's conclu Ion h 

f r 

n iii 

cui u ral 

a pp a r 

mpha 

h 

and 

o b 

n 

than ex t rnal socia l ruc ur . nli k o 
individu a l decision making power 

d truct of ruc ur ion a 
th is thes is Giddens sees the mo ern con , 

. .. . t dependent with hindi idual. 
external to the mdlvldual, but as 111 er 

o 



I argue that women in Kambatta cannot de I th ' . ve op elr cr a I 

their limited freedom to express themselves and acce 0 r 

community. This I can see as external structure to th ir 

individual power. 

As this thesis attempts to record entrepreneurial traits 

Kambatta women, the traditional understanding of n tr pr n 

Kambatta differs from that of the western entrepren 

focuses on individualism. From the findings of this r 

that social networking in iqqub, churches, clan memb r hip in 

part of entrepreneurship character in the community . An 

major attribute in Kambatta women's context. Th 

initiators of business with available resource. In fact, 

Dura m e are not seeking power and maximizing pr ri II h II" 

behavior as explained by Fredric Barth and Rosaldo . 

Some of the challenges of the research are methodolo n pr 

encountered with the research in analyzing and mea uri! 

fulfillments of women entrepreneurs having families and hildr 

the role of marriage and family creation is not compibl 

entrepreneurial success. Finally the results of this th i a n tn 

research by raising questions pertinent to worn n ' 

behavior in the country like how highly educated or 

entrepreneurship in other urban centers and how much th 

or cultural traits of the country influence entrepren ur hip . Thi 
, h II ge p r IOU h ori u III with limited data and coverage couldn t c a en 

d e in Liga ion an b don 
th e future with detailed ethnographic stu y mor 

on the topic. 
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QUESTIONNER 

uction 
~ 

My name is Desta Lorenso. I am a university student from the department of 
gy and soc ial anthropology. I am interested research in women's entrepreneuri al 
)r in Kambatta society, I would grateful if you could help me by answering som 
,ns about your business and life. I would like to assure you that your identitie wi ll 

concealed. 
;onal b ac kground(Age) 

less than 20 
~0 - 25 ) 

~6 -3 0 

31-35 
35-40 
40-45 
45-50 
more than 50 
lcational background. 
Can read and write 
Can not read and write 

Grades 1-4 
Grades 5-7 
Grades 8-7 
Above 10 
rital Status 
· Single 
Marri ed 

· Widow 
· Divorced 
· Separated 
usehold information 
What is the age o f your husband? 

6.. . < 20 
B. 20-25 
: .26-30 
), 31-35 
:.41-45 
i.45-50 
. 50 
"hat is the occupation of your husband? 

2.1 
A. Fanner 
B. Government employee 

C. Business man 
D. Teacher 



II you continue with this job 

les, why 

-.10, why not 

1at did yo u need most to accelerate your business 
rammg 
apital 
ouse 
and 
you had a choice is there any other kind of work you would prefer 1 do? 
)cio- cultural information 
rhat did you think holds women back from business . 
Marriage 
Clan background 
Education 
Associations 
Other Specify 

hat did you think barrier for women not to do business 
Household activity 
Husbands 
Community 
Self Esteem 
Famili es 

)es yo ur attitude toward your self influence your business 
:s 
o 
yes how 
hat probl em do you face while running the business? 

YOLl \va nt to chan oe the business what would be your preference? 
o 

)licy environment (Government office only) . 
hat are the policy guidelines for women in busmess 

o you have any gender sensitive projects?_---

That are sector specific women enhancement strategies 

t and participation 
That are the ratios of woman empowerrnen . ts against women's pr du ti it 
o you have any strategy to reduce cultural constram 



, you pay for using your place of business 

es 
[0 

C yes, for whom do you pay? 

o you li ke your place of business 
'es 
'-10 
J yes,why ______ _ _ _ _ _ 
o you need a li cense to sell 

Yes 
No 

f yes for whom 

)0 you pay tax 
res 
'Jo 
[f yes for whom do you pay 

Vhy do you choose this place for business 

low long have you been in business 
Less them 5 years 
5-8 years 
More than 8 years 

'0 you enjoy your business 
{es 
No 
fno wh y not 

yes, why 

Iho helped yo u to start this business 
Fam ily 
Husband 
Ch ildren 
Relatives 
Others (Specify) 
J'hen did you start doing this work 

Ever since I was a Child 
Since I was married 
Since my husband death 
Since my divorce 
Since the new Government 



A. Rented 
B. owned 
C. other (S pecify) 

Do you consider that your standard of living had improv d d I' . 
h

e or ec med Since 
g to t e town. 

A. improved 
B. Decl ined 
C. not sure 

if improved in what ways 
A. eno ugh food 
B. Chi ldren go to schoo l 
C eno ugh incom e 
D. Others (specify) 

¥hat is yo ur re li gion. ________ _ 
Isiness re lated questions 
What do you sell 

How much do you charge for each 

· How do you decide on what to charge? 

· Does this price vary during the day or from day to day or on special occasion ? 
Yes No 

; When 

or the p roducts or services that you are selling today how are the costs 
L ex pens Ive 
:., Cheap 
· Fair 
W'ho are yo u m ost frequ ent customers. 
A. Govem m ent wo rkers 
8. Business people 

,.., Shoppers. 
D. Teachers. 
E. Others (specify . . 
\re yo u free to keep the money that you earn from thI s bU SIness 

Yes 
No 

If No 
Why _ _______ -

How do you spend your profit 
A. Hom e( family) 
8 . Busin ess 
C. Children 
D. Consumption 
E. re- investment 



E. Military 
F. Other (specify) 
·ou have any children? 

JW many? ________ _ 

:: the ages of your children? 

It do you do with your children when you are working away from home? 
Bring them with you 
Some one take care of them at home 
They go to school 
Other (Specify) 

mr are married, do you live with your husband 
Yes 
No 
o why? 
I choose not to 
He is working out side town 
Others (Specify) 

~re Were you born 
.nside town 
:::ountry side 
out side the Zone 
It is your ethenic group ______ _ 
ou come out side the town when did you come 
Jre 199 1 
1990-1 995 
1995-2000 
After 2000 
y did you move here? 
Business 
Education 
00vemment work 
Other (Specify) 
d you come to the town? 
With your family 
With your husband 
alone 
. Alone with children 
. Other (Specify) 
'hat is the status of the house that you occupy 



Women empowerment and advocacy (CBO, NGO'S and Associations) 
What are your major focus areas in women's economic empowerment 

Do you have women entrepreneurship promotion programs 

What do you think are barriers for women in business? 

. What is yo ur vision to make women productive in business? 

; What do you recommend to strengthen women entrepreneurship? 

THANK YOU FOR YOUR REPLY 
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