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Abstract 

This study alfempted to assess the livelihoods conditions o.lstreet vendors in the urban informal 

sector o.l Eastern Addis Ababa, 'Jllfegenagna' and 'hahyahulet ' areas. It also depicts and 

analyses the major problems that vendors are facing in earning their livelihoods and 

intervention and responses by the government authorities. 

Livelihood approach is adopted to look at the issues to get insights on how street vendors are 

making a living in the urban inlormal sector in Addis Ababa. It has looked at how street vendors 

are making a living and how they have changed the access to assets as compared to their 

previous condition. 

In order to achieve the above objective, the researcher uses both quantitative and qualitative 

research methods and the relevant data were gathered through questionnaire, interviews and 

observations. The data collected Fom different sources were analyzed quantitatively (us ing 

Fequency and, percent) and qualitative textual method was deployed 

The study finds that, street vending is an opportunity to both rural and urban poor for making a 

living in the urban areas. The current livelihoods of street vendors, as compared with their 

previous occupation, have improved after gelling involved in the street vending. Access to assets 

shows street vendors have improved their physical, social, human andjinancial capital assets as 

compared to their previous condition. Thus, street vending in Addis Ababa can be accounted as 

a resource rather than a problem. 

However, there are conFontations between authorities and vendors over licensing, taxation and 

encroachment o.l public places and pavements. Street vending in spite of its crucial role for 

providing employment and livelihoods to both urban and rural poor, its economic importance is 

rarely recognized either in national poverty reduction strategies or in city governance initiatives. 

Urban authorities in Addis Ababa take it as an illegal and unproductive sector, and their 

response to street trading is, too often, harassment of Iraders and eviction, which causes conflict 

between authorilies and vendors. 

IX 



1.1 Background 

Chapter one 

1. Introduction 

The in fo rmal sector has experienced rapid growth in developing countries and has 

consequently attracted increasing attention among academics, researchers, social 

development activists, and policy planners. It is generally believed that the rap id growth 

of the sector has been influenced by increasing unemployment in develop ing countries. 

According to ILO ( 1998/9900), the lack of jobs in the formal sector of the economy as 

well as the lack of skill s in a large part of the labor force has resulted in the growth of a 

substa ntial info rmal sector in which most workers are in low-paid employment under 

unregulated and poor working conditions. 

The informal sector encompasses large ly unrecognized, umecorded and unregulated 

small scale acti vi ties including; small enterpri ses, household enterprises, se lf-employed 

sectors such as street venders, cleaners, shoe-sh iners, hawkers etc. Srinivas (2004) and 

Sethuraman (1997) have defined the informal sector, as essentiall y covering the 

unorganized spectrum of economic activities in commerce, agriculture, construction, 

manufacturing, transportation and services, which absorbs as much as 60 percent of the 

labor force in urban areas of developing countries. 

The informal sector of an economy can thus be defined in terms of lack of governmental 

regulation or lack of institutions that provide job security and benefit s. Compri sing the 

largest part of the economies of developing cOlmtries, the sector depends on small sca le 

individual entrepreneurship, almost always without the benefit of offic ial support or 

services (http://en.wikipedia.org). In the urban context, the informal sector includes small 

enterpri se operators sel ling food and goods or offering services and thereby involving the 

cash economy and market transactions (Suharto, 2003). The UIS (Urban Informal Sector) 
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is thus more di verse than the rural one and includes a vast variety of economic acti vities 

through which most urban fam il ies earn the ir li velihoods. 

In Afri ca, the informal economy is growing at a faster rate than the fo rmal economy. The 

informal sector proves to be the major mechanism for econom ic growth and 

development. In most less developed countries; the info rmal sector is the largest source 

of employment, investment and government revenue. This is because the informal sector 

offers the best opportunity for the upward mobi li ty in lifeline of the poor people and their 

children. In most African cities, as a part of the self-employed sector, street vending has 

provided a means of livel ihood for the many unemployed and poor peoples. As a result, 

there is a substantial increase in the number of street vendors in the major African cities. 

In recent years, the informal sector has started to be recognized for its ro le as a 

mechanism of economic adjustment and source of livelihood for the poor and 

unemployed. In most Sub Saharan African countri es, neither the public sector nor the 

formal private sector is ab le to provide enough jobs for the ever expanding labo r fo rce. 

Thus self employment in the informal sector is increasingly the onl y alternative so lution 

to growing unemployment, particul arly among yo uth (www. lenda.org, 20 11 ). 

Informal businesses in Ethiopia are defined based on tlu-ee criteria: no book of accounts; 

no license; and fewer than 10 employees (World Bank 2007c). Registration is a first but 

not yet sufficient step towards licens ing. Based on official statistics, 26% of those 

employed in Addis Ababa work in informal businesses, with another 4.8% reported as 

unpaid fami ly work, other employees or so ca lled domest ic workers engaged in sales, 

machine operating, trade, clerks and official wo rk. The sectors wholesale and retail trade, 

hotels and restaurants and primary producti on acti vities are over 90% informal , measured 

as a share of employment, CSA (2004) has defined the informal sector, as a large number 

of economic activities carri ed out by large numbers of people in the economy which 

general ly go unrecorded in the official accounts. They are fo r the most part unregistered 

and operating on a very small scale and with a low level of organ ization. Most of them 

have very low level of producti vity and income. They tend to have little or no access to 

organized markets, to cred it institutions, to modern technology, to formal training and to 

LIVELIHOOD IN THE INFORMAL seCTOR OF ADDIS ABABA: II CASE STUDY OF STREET VENDORS OF BOLE SUS-CITl', 'MEGENAGNA' AND 'HAYAHULET' AREAS Page 2 



, 

many publ ic services and amenities. A large number of them are carried out without fixed 

location or in places such as small shops, outlets or home-based acti vities. They are not 

recognized, supported or regulated by the government. They are beyond soc ial protection, 

labor legis lation and protective measures at the workp lace. 

Tn Addis Ababa, a large number of street vendors are earning their li velihoods on the 

street. Most of them are low skilled and un-sk illed who have migrated from rural areas in 

search of employment. These people are vend ing on the street because they did not find 

other means of li ve lihoods. Though the income in thi s profession is low, the investment 

too is low and the people do not require special skill s or training. 

Despite the fact that street vendi ng is an important source of li velihood to urban poor, 

street venders occupy the footpath leaving no space to the pedestrians. This has become a 

public concern because it creates problem for smooth vehicular and pedestrians' 

movement, and has polluted the environment of the surroundings. Similarly, vendors 

occupy public places and roads, which can create soc ial problems like pick pocketing and 

theft. This situation has created several problems in management, deve lopment and has 

destroyed the morphology of the city. Therefure, much more needs to be understood in 

Addis Ababa about the role of the informal sector - to what extent street vendi ng provides 

a means of livel ihoods to the urban poor. This thesis will provide understanding of street 

vend ing as an opportunity fo r livelihood to urban poor. 

1.2 Statement of the Problem 

The informal sector studies played a crucial role in drawing attention to the poverty and 

the plight of people invo lved in such activities, the employment potentials of the sector, 

and the creativ ity and entrepreneurial skills of informal sector participants who make it 

amidst inappropriate state regulations. However, since the uni t of analysis in many 

informal secto r studies tend to be the economic activities rather that the people invo lved 

in such activities, the studies fa il to capture the realities of contemporary urban livelihood 

(Rakowski, 1994). 
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) 

Livelihood in African cities has no longer revo lved primarily around wage earning jobs 

in the formal sector rather increas ingly people earn their livelihood from informal wage 

labor or self employment (ILO, 1990). In Ethiopia, the informal sector absorbs the 

majority of the urban unemployed growing labor force. It creates a wide employment 

opportunity for the marginalized groups who are excluded from the formal sector due to 

little access, control over resources, and lack of education (UNECA, 1996; Om'are, 2007). 

The other assumption is that the increase of street vendors in present days is partly due to 

the increasing migration from rural areas. 

In Ethiopia, particularly in Addis Ababa, street vending is a source of employment, 

income and survival for a large number of population; especially the middle and low­

income earners. At the same time it should be noted that street vending survives not 

merely because it is an important source of employment but also because of the services 

it provides to the urban population. For the urban poor, street vendors provide goods, 

including food, at low prices. It means one section of the urban poor, namely, street 

vendors ; subsidize the existence of the other sections of the urban poor by providing them 

with cheaper goods and services. 

However, these aspects are unfortunately ignored by the Urban Local Bodies (ULBs) 

because street vending is considered as an illegal activity and peopl e invo lved are treated 

as criminals. Studies show that in almost all the African countries, street vendors have no 

legal status to conduct their business and they are constantly harassed by the authorities 

Francis Owusu (2007). Furthermore, the role of informal sector (street vending) has not 

been well perceived. It is rather regarded to be a non-profiting activity, as it does not 

contribute to the national economy in terms of tax. It is marginali zed from the 

development agenda, and hence has been severely affected by the functioning of macro 

socio-economic policies . Particularl y improper or lack of policy support has made the 

sector to be unsecured , which adversel y affects the li velihoods of the urban poor Francis 

Owusu (2005). Yet they are popular because they provide the urban population with 

much needed services that nei ther the municipalities nor the larger retailing outlets can 

provide. 
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) 

In Addis Ababa, most of the urban poor get easy access of goods from those vendors. 

However, the venders occupy the footpath leav ing no space to the pedestrians. This 

creates problem fo r ve hicu lar and pedestrians movement, and has po lluted the 

environment of the surro und ing. One of the main problems of street vendi ng activities is 

that it creates difficu lty for the traffic to move more smoothly during peak hours. They 

occupy public places and roads, which can also create social problems. This situation has 

created severa l problems in management, development and has destroyed the 

morphology of the city. Therefore , much more needs to be understood in the city about 

the role of the informal sector, particularl y its role as a problem or a resource in Addis 

Ababa. 

Many researches were conducted in the informal sector of Ethiop ia in general, but not the 

livel ihood of street vendors in particu lar. For instance Amene (20 II ) conducted a study 

on urban informal sector as a li velihood strategy of women: The case of ' Te lla and 

Katica la producers and sell ers in Dejen Town' basically to assess the li velihood 

condi tions of women in the urban informal sector with particular emphasis on Tella and 

Katicala producers and sellers. He found that, women local drink house owners are found 

in low socio-economic status and their business now fa iled to ensure live lihood security. 

Due to this reason the operators are in di lemma whether to continue with their current 

business or search other activiti es in order to come out of this crisis . 

Jan Fransen and Meine Piter Van (2008) have also conducted a research about 

Informality in Addis Ababa. According to the fi nd ing, the leve l of info rma lity in Addis 

Ababa has been measured. It appears to be a vast sector, with low value added and 

limited innovation and dynamics. In fact, value added has reduced over time. For most it 

offers a quality of life far below that of the formal sector. They note significant 

differences between vol untary and exc lusionary informality in causes and policy 

responses. In Addis Ababa, most informality is exclusionary, caused by poverty linked to 

exclusion from govern ment support. 
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As stated above di ffe rent stud ies were carried out on the different in fo rmal activiti es. 

However, there are no studies abo ut the li velihood of street vendors in Addi s Ababa. In 

this stance, thi s research study provides understand ing of why street vending is increasing 

and how street vendors are ea rni ng li velihoods in the selected areas of Addi s Ababa ci ty. 

1.3 Research Objectives 

1.3.1 General objective 

The mai n objective of the study is to assess the li velihood conditions of street vendors in 

the urban informal sector of Eastern Addi s Ababa, ' Megenagna ' and ' hahyahulet' areas. 

1.3.2 Specific Objectives 

It is to: 

I. examine the present li ve lihood security of street vendors as compared to 

their previous status, 

II . understand the cha ll enges of the informal sector in an increasin gly 

competit ive situat ion of street ve nding acti vities in Add is Ababa city and 

Ill. analyze the local policy on street vending to build-up of their 

livelihood 

1.4 Research Questions 

This study is mainly designed to address the fo llowing research questi ons: 

I. What is the nature of the livelihood of street vendors? 

I I. What are the ma in opportuni ties and challenges street vendors face 

regarding their street occupati on as a li vel ihood? 

Ill. What is the loca l policy on street vending and how does it affect the 

li velihood of street vendors? 
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1.5 Significance of the Study 

Since, the informal sector, to some extent has been interpreted as an illegal sector; 

economists, researchers, policy makers and others take it as a less-prod uctive sector in 

terms of government revenue, mainly because people in the informal sectors do not pay 

taxes. Although the informal sectors provide an income earni ng opportunities to make a 

living to the poor in the ci ties, it is marginali zed [rom the development agenda. 

Therefore, it is important to acco unt the informal secto r as employment provider to the 

poor people and should not be ignored. The study thus, will provide insights into 

significant importance of urban info rmal sector on people 's physical capital , human 

capital, financial capital , social capital and natural capital and how they are embedded in 

development. The study is al so regarded as having an appl ied dimension in the sense that 

it can guide in making policies concerning informal sector and its direct and indirect 

contributions to the national economy through creating employment and providing a way 

of living to the poor. Moreover, economists are increasingly interested in the role of the 

informal sector. However, thi s sector is not only connected to the economics and it has 

now been emerging in scope and gets increasing attention in development studies . This 

study thus provides an understanding in the importance of the informal sector and how it 

provides live lihoods alternati ves for the urban poor, and pleads that it wi ll be cons idered 

as an employment provider sector rather than an illega l or insignificant sector. 

1.6 Scope of the Study 

The study is mainly focused on investigating the livelihood of street vendors in Addis 

Ababa, Bole sub-city namely ' Megenagna' and 'Hayahulet' areas. 

1. 7 Description of the situation/Street vending in the study area 

Haile Gebrselassie Street around Megenagna and Hayahulet area is always busy, 

especially after 5:00pm, with pedestrians, street vendors, and their customers crowding 

the sidewalks. 
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The vendors' vocal advertisements for their products and their customers' price 

negotiations compete with the noise of minibuses and other vehicles, rendering people 

unable to hear a person talking ri ght beside them. In add it ion, the minibus drivers' 

assistants, ca lling out their routes, contribute even more to the overwhelming noise. 

The sidewalks, becoming difficult to navigate due to the street markets, force many 

pedestrians to leave its safety and walk on the street. On Haile Gebreselassie Street one 

can find almost anything, from second-hand clothes to cups, di shes, shoes, wa llets, 

jewelry, books, hair bands, and scarves, all manner of underwear, electronics, doll s, and 

miscellaneous equipment. Across the road, there are shops and boutiques which sell 

almost the same products as the street vendors. 

Sometimes, the police try to clear the vendors out of the area , which creates more chaos. 

They all j ust start runni ng at once, not caring e ither for their li ves or fo r the li ves of 

others, which makes things much worse. 

No matter how much the street vendors contri bute to traffic accidents, the situation 

remains dangerous until more improvements are made. 

1.8 Limitations of the study 

When the researcher conducted thi s study, a number of challenges and or problems has 

encountered in the process . Some street vendors were suspicious while they saw me 

recording thei r responses on papers and tape, a few refused to be in terviewed. In fact, 

they are often suspicious and didn 't trust strangers. Some vendors, for example, were 

assuming me as a police or security agent who is sent by the govenmlent office at least 

until they knew my objecti ves . Some refused to talk to me since they have busy schedules 

and some had an unnatural fear of being recorded on tape. In some cases, interviews with 

respondents we re interrupted by other street children or other people. 

There is also a considerable data and kno wledge gap abo ut street vendor both at national 

and city level. Responsible departments lack comprehensive data about street vendor. 
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There are very scanty studies conducted on thi s issue so that diffi cu lt to get adequate 

literature. Indeed, the shallow quantitati ve sum maries and often are redu plicating each 

other. 

1.9 Organization of the Study 

The thesis consists seven chapters. Chapter one is the introduction to the whole thesis. It 

gives an overview of the background of the stud y, the statement of the research problem, 

objecti ves, and research questions. The second chapter presents literature review and 

analyti ca l approach to theorize and guide to the study. In thi s chapter, informal secto r and 

li velihood approach are reviewed to highlight the problem at hand. Chapter three presents 

the research methodology. It discusses the methods used in the collection and analysis of 

the data and the reasons for their choices. [t also describes the rationale upon which my 

stud y was based and exp lained the means adopted to answer parti cul ar research 

questi ons. It al so refl ects my fi eld experi ences and rai sed ethical and analyti cal issues in 

relation to researching street vendors. The fourth chapter presents the main findings of 

the study including general characteri stic of the respondents, street vendors' present 

acti vity or the business which is their li velihood strategy for surviva l, vendors' li velihood 

assets to generate their means of survival of the household, the goal achievements and 

major problems and challenges of street vendors of the study area. The fi fth chapter, 

gives due emphasis on intervention and responses of different stake holders regarding 

street vending. The sixth chapter is about the livelihood outcomes of street vendors of the 

study areas. Finall y, the last chapter gives summary, conclusion and plausible 

recommendation based on the findings of the stud y. 
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Chapter Two 

2. Rcview of Relatcd Literature 

2.1 Introduction 

This chapter is designed to review relevant literature. Both theoretical and other relevant 

literature have been reviewed which are pertinent to the study to ach ieve designed goal in 

a scientific way. This chapter consists of four sections. In the first section , key concepts 

have been defined. In the second section, definition of urban informal sector, its rol e, 

nature and different view about the informal sector have been viewed. In the third 

section, the li velihood approach and its different elements e.g. assets, asset pentagon, 

outcomes, vulnerability contexts, structures and processes have been introduced to look 

at the li ve lihood conditions of the street vendors. The fi nal section presents the link 

between the informal sector and li velihood approach which wi ll facilitates to the analysis. 

2.2 Kcy Conccpts 

It is important to defi ne some key concepts that have been used in thi s study to clarify to 

the readers. Those key concepts are defined in the fo llowing-: 

2.2.1 Dcvclopmcnt 

Development is human well-being, including individual civil and political liberties, as 

well as meeting the physical and material needs of human society. Human development is 

about increasing peoples ' choices and creating an enabling environment in which people 

can develop their ful l potential and lead productive and creative lives in accordance with 

their needs (UNDP, 2002 cited in Mugisha, 2005:26). Holistic human development is 

about creating an enabling environment that empowers a population to actively 

participate in making choices affecting their li ves and harnessing potential to improve on 

thei r li velihood . 
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2.2.2 Livelihood 

A livelihood is considered to consist of the assets, activities and entitlements that enable 

people to make a living (Singh et al 1994, cited in Mugisha, 2005:27). Assets are 

designed by human capital , social capital, natural capita l and physical capital. According 

to Ell is (2000: 10), a Ii ve lihood comprises the assets (natural , physical , human, financial 

and social capital), the activities, and the access to these (mediated by institutions and 

social relations) that together determine the li ving gained by the individual or household. 

This study considers li ve lihoods as a way to create different assets, activities and 

entitlement that enable people to make a li ving. 

2.2.3 Livelihood Assets 

Li velihood assets are the basic building blocks upon which households are able to 

undertake production, engage in labor markets, and participate in reciprocal exchange 

with other households (Elli s, 2000:3 1). [n other words it can be described as stocks of 

capital that can be utilized directly, or indirectly, to generate the means of surviva l of the 

household or to sustain its material we ll-being. As mentioned above, there are five 

li velihood assets - human capital, natural capital, social capita l, physical capital, financial 

capital. In thi s study, focus has been given to human capita l, social capital , physical 

capital and financial capital. 

2.2.4 Street Vendors 

In this study, a street vendor is a person who offers goods or services for sale to the 

public without havi ng a permanent built up structure, but has a temporary static structure 

or mobile sta ll (or head load). Street vendors may be stationary by occupying space on 

the pavements or other public/private areas, or may be mobile in the sense that they move 

from place to place carrying their wares on push carts or in cycles or baskets on their 

heads, or may sell their wares in moving cars etc. 
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203 Literatu.oe Review 

Literature rev iew is used to demonstrate skill s in library searching; to show command of 

the subject area and understandi ng of the problem; to justify the research topic, design 

and methodology (Hart, 1998, cited in Sil verman, 2005:295). Furthermore, literature 

gives to the researcher a set of explanato ry concepts that are useful for explaining a 

particular phenomenon. There is close relationship between reviewing literature and 

theoretical understanding of the context. Literature, on the one hand, provides theoretical 

understanding of the context to the researcher within the universe of already existing 

research. Similarly, theories on the other hand, provide certain ways of looking at the 

wo rld and are essenti al in defining a research problem. Theory, according to Corbin 

(1994 Cited in Silverman, 2005:99), consists of plausible relationships produced among 

concepts and sets of concepts. Without a theory, such phenomena as 'death' tribes and 

fam ilies camlOt be understood. In this sense, without theory there is nothing to research 

(Ibid). He further adds that theory provides both: a framework for critically 

understanding phenomena and a basis for considering how what is unknown might be 

organized. Thus, concepts and theories are self-confirming in the sense that they instruct 

us to look at phenomena. 

The most important thing to understand about the conceptual context of a study is that it 

is a formulation of what the researcher 's think is going on with the phenomena he is 

studying. The function of the theory is therefore to inform the rest of the researcher' s 

design - to help him to assess hi s purposes, develop and se lect realistic and relevant 

research questions and methods, and identify potential validity threats to his conclusion 

(Si lverman, 2005:99- 100). 
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2.3.1 Urban Informal Sectol' in Developing Countries: Definition and 
Nature 

Writers on the urban economy of developing countries have divided the urban sector into 

two parall el sectors, a fo rmal sector and an informal sector. The fo rmal sector is 

sometimes referred to as the modern sector or the inclustrial wage-sector. 

The informal sector is al so referred to as the traditional sector. The latter includes the 

subsistence/non-wage sector. The term ' informal sector ' was first used by the ILO (1972) 

in its report on Kenya. The origin of the term, however, goes back to the cluali stic 

theories of development. Originall y advanced by the Dutch economist Jan Boeke, the 

dualistic theory of development postulated that the developing econom ies comprised a 

trad itional sector and a modern sector. The distingui sh ing feature was the degree of factor 

substi tutabi li ty, with the modern sector constrained by modern tech nology to exhi bit a 

lack of factor substi tutability wh ile the traditional sector was characteri zed by perfect 

facto r substitutability (i-liggins, 1968). On this fou ndation, Clifford Geertz, for example, 

postulated the duali stic structure as comprising a ' fi rm sector' and a 'bazar sector', each 

of which represented a di stinct mode of operation. It is the traditional or the bazar sector, 

which is now popularly known as the informal sector. 

Since the introduction of the term by the lLO, it has been rece iving much attention from 

social scienti sts as a distinct sector of economic activity and al so as a distinct socio-

economic group. 

The debate over what comprises the formal and what the informal secto r is still far from 

reso lved. But generall y, it is taken that the formal sector includes enterpri ses (government 

and private) that are registered, official ly recognized, nurtured and regulated by the state. 

In contrast, the in fo rmal sector operates outside the regulations of govern ments. As such, 

it is beyond access to state subsidies, credit, or other fo rms of state assistance or contro l. 

This sector also has a greater capacity to absorb a large proportion of labor and generate 

income. There exist, however, increasing linkages between the two sectors, with the 

informal sector increasingly ful fi lling certain tasks of economic development (Weeks, 
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1975). More commonly, one tends to find that sub-contractors rely on the informal sector 

to carry out their part of the production deals. The sector, as Fidler and Webster (1996:5) 

found in the context of Latin America, also incorporates illegal activities by individuals 

operating outside the formal sphere for the purpose o f evading taxation or regulatory 

burdens. 

The informal sector broadly refe rs to a wide range of economic activities including street 

food or market vendors, small automotive and machine repair shops, small-scale 

manufacturing such as ga rments, shoes or handicrafts carried out by single operators 

outside the regulatory framework of the state. The sector can also be described as a ' petty 

commodity sector '. It comprises economic activities for the market on the basis largely of 

se lf-employment, with little or no wage- labor, although there may be use of additional 

labor in the form of apprentices or of fami ly labor. Although a high degree of 

convergence exists between 'small-scale enterprises' and the ' informal sector', a 

di stinction needs to be made between the two. The informal sector is described as 

consisting of 'a ll small-scale activities that are normally semi organized and un-regulated, 

and use simple labor-intensive technology ... undertaken by arti sans, traders and operators 

in work-sites such as open yards, market stall s, undeveloped plots, residential houses and 

street pavements ..... not registered with the Register of Companies, they mayor may not 

have licenses from loca l autho rities fo r carrying out a variety of businesses' (Ferej , 

2000). 

While increasingly it is found that the informal sector comprises households of long 

standing urban residents, in many cases in the Third World, a significant section of the 

informal sector has common roots in abject poverty, insecurity of land tenure, poor 

education, lack of institutional support, and weak organization. It emerges from the 

inability of the modern economy to absorb the ri sing labor force in productive 

employment. The sector is closely associated with poverty and squatter problems. Indeed, 

the duali sti c theorists had argued that if the traditional sector was ri sing, it would lead to 

shared poverty, mean ing that an increasing number of workers wo uld be absorbed in the 

relati vely inefficient traditional sector, thereby reducing the average and margi nal 
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products of labor in thi s sector. On average, then, a progressively increasing number of 

people wou ld tend to share a less rapidly ri sing output. 

It was only in 1993 during the fifteenth International Conference of Labor Statisticians 

(ICLS) that the informal sector acquired a proper definition based on production units, 

both in conceptual and statistical terms. Accordingly, informal sector is regarded as a 

group of household enterprises or unincorporated enterpri ses owned by househo ld that 

include: 

• Informal own accoun t enterprise, which may employ contributing fam il y workers 

and employees on occasional basis, 

• Enterpri se of informal employers which employee one or more employees in a 

continuous basis, and 

• Size of a unit below a specified level of employment and non registration of the 

enterprise or its employees. 

In Ethiopia, the Central Statistical Authority and the Ministry of Labor and Social Affairs 

(MoLSA) defined urban informal sector as "home based or individual establi shment 

activity operated by the owners with no or few employees ........ , these establishment or 

activities include those engaged in market production which are not registered as 

companies or cooperatives which have no written book accounts and license, and have 

less than ten person engaged in the acti vity" 

(CSA, 2003: I). 

The researcher has used the definition forwarded by CSA to differentiate informal 

activities from the formal one. Therefore, an individual activity li ke SO'eel vending is part 

the informal sector hence it li es under the above criteria. 

Generally, the idea of informal sector covers a wide range of activities that combine two 

groups of different nature . Firstly, the informal secto r is formed by the coping behavior of 

individuals or family in economic environment where earn ing opportunities are low. 

Secondly, the informal sector is a product of rational behavior of entrepreneurs that desire 

to escape state regulation. 

LIVELIHOOD IN THE INFORMAL SEcrOR OF ADDIS ABABA: fI CIISE SlUDY OF STREET VENDORS OF I\OlE SUS-CITY, 'MEGENflGNf\' liND 'HIIYflHULET AREAS Page 15 



c 

2.3.2 Role of the Informal Sector 

The informal sector provides employment to the poor, absorbing some of the labor that 

cannot find employment in the formal sector. The sector plays a supplementary role in 

employment and income generation. It also plays a complementary role in the provision 

of goods and services. 

According to Fidler and Webster (1996: 5), the urban informal sector is a major provider 

of employment and income to three categories of socio-economic groups in urban areas: 

survival ists (i.e. very poor people who work part-time in income generating activities), 

the self-employed (who produce goods for sale, purchase goods for resale or offer 

services), and very small businesses (i.e. micro-enterpri ses that usually operate from a 

fi xed location with more or less regular hours). 

The Save the Children's Fund and a few other NGOs argue that the informal sector can 

build markets, expand trade, manage natural resources, fight poverty, generate 

employment, strengthen communities, support fami lies and feed most of the world's 

ch ildren (as cited in Salter, 1998). The sector also utili zes waste materials such as old 

tires, metal , di sposed equipment, etc. to produce goods some of which otherwise would 

have been imported and to provide services which could be too expensive for low income 

earners. 

The proportion of urban employment accounted for by the informal sector in developing 

countries varies widely. Studies reveal that the share of the urban labor force engaged in 

informal sector activities ranges from 20 to 70 percent, the average being around 50 

percent (Todaro, 1994: 25 3). The proportion of informal sector employment to the total 

urban employment is highest in Africa followed by Asia, Latin America and the 

Caribbean (lLO, 1999). 

As indicated above, one of the significant contributions of the informal sector in the 

deve lopment process has been employment creation. The rural to urban migration, 

combined with relatively freezing wage employment opportunities in the formal sector, 

has raised the importance of informal business occupations. For instance, according to 
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CSA (2003) out of the total urban population of Ethiopia 80.1 5% were informal sector 

operators which consisted offemales (59.99%) and males (20. 16%). 

The informal sector is universa ll y viewed as providing the fo llowing benefits fo r 

developing countries (ILO, 1993): 

• Serve as the spring-board for deve lopment by providing refugee for self­

employed, talented and growth oriented entrepreneurs. 

• Mobilize and utili ze local development resources which otherwise could be 

wasted. 

• Decentrali ze business acti vities and provide li nkage between rural and urban 

communiti es and various branches of socio-economic establi shments to meet 

people's needs at grassroots level. 

• Contribute to equitable distri bution and util ization of national resources. 

• Stimulate entrepreneurial spi rit to build on the ilUlovative and creative potential of 

opportuni ty-driven citizens to serve as ve hi cles for development. 

2.3 .3 The Urban Informal sector in Ethiopia 

Like any developing socio-economic environment, the majority of Ethiopia's population 

(60%) li ves in a state of absolute poverty. Ethiopia is characterized by low level of 

economic growth, rapid population expansion, drought, famine and rural to urban 

migrat ion, which has been experienced over the last couple of decades. The per capita 

GNP was about USD 110 in 1992 with an average growth rate of - 1.9% since 1980 

(Hay at Abdulahi, 1997, p. 173, as quoted from WDR 1994). The poor performance of the 

economy has resu lted in rising unemployment and decline of real wages. 

Growth of population and labor fo rce due to rural-urban mi gration has infl ated the urban 

workforce. Accordingly, lack of capacity on the part of the formal sector to absorb the 

growth in population forced the unemployed to seek refuge in the informal sector in order 

to create own employment (Street Business Operators Task Force/Addis Ababa, pp.7-8). 

This resulted in concentration of labor force in mi cro-income generati ng activities urban 
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areas as a natural desire for surviva l on the part of destitute men, wo men and the yo uth 

(Ibid .). Studies have shown that in many poor countries, li ke Ethiopia, heavy burden of 

taxes, corruption and bureaucratic intricacy have dri ven forma l actors into the informal 

sector (Azuma & Grossman, p.I). The structural adjustment programs, the various 

austerity measures and the proliferation of economic activities outside of the formal 

structure have made the economically active labor force to align itself with the informal 

sector (Haeri, n.d, p. I). 

Another factor that helped In the expansion of the informal economy is the reaction 

against government ' s regulation of the economy. The taxation systems, social legislation, 

hea lth and envi ronmental controls that are imposed on the activities of the business 

community and the economic hardship during periods of economic recession forced 

business people to go informal to operate outside of the regu latory framework (Portes et 

ai , pp. 27-28). 

Because of cheaper imports and illegal inflow of commodities from outside, the labor -

intensive manufacturers of consumer goods could not remain competitive in the market 

and were forced to close or move underground. (Ibid. p. 28). In addition, the 

industrialization process that took place under unacceptable social and economic 

conditions that imposed standards set by gove rnments also pushed forma l enterprises to 

use informal means to obtain comparative advantage relative to the more regulated areas 

of the economy. (Ibid., pp. 28 - 29). 

The diminishing supply of rural lands and population explosion and resource scarcity, 

could not enable rural people to susta in life in their localities. The widening gap between 

the resource-loaded urban centers and the poverty-ridden rural areas fac ili tated migration 

as an option for survival (Addis Ababa City Administration., p.I) . For example, the 2.9% 

increase in the population of Addis Ababa is found to be a resul t of rural-urban migration 

which has esca lated the rate of unemployment in the city. According to the 1994/95 

survey, it is indicated that 46.7% were unemployed. From among the economically active 

population of 10 years of age and above 61 % was found to be in the informal sector 

(Central Statistical Authority/Ministry of Labor & Social Affairs - Ethiopia, 1997). 
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Because of the labor intensive nature, use of local raw materials and more simple and 

fl exible tech nology and the innovative tendencies of informal acti vities, the actors 

operate in response to market forces and are skilled in taking advantage of their close 

links with grassroots communities and insti tutions. The ease of entry and ex it 

opportunities enables them to be more fl exible in coping with the dynamic 

socioeconom ic - environment. 

Although the informal sector exists as a natural all y of the fo rmal sector, it has remained 

neglected and has not been integrated as useful partner in the development process. Such 

a situation has created a hostile environment resulting in uncertainties to undertake ri sk­

ridden business activities which threatened the income earning and productive potentials 

of the sector. 

Despi te the economic crisis and the problems of the structural adjustment programs that 

have adversely affected the economic development of poor countri es, the informal sector 

has survived and supported a significant proportion of the impoverished population 

tlu'ough employment creation to provide the means for their li velihood. In the Ethiopian 

situati on, li ke other developing countries, thc infor mal sector has come aho ut as a resul t 

of the socio-economic cri s is created by local and external forces and as a response to the 

search for a means of earning a modest living (UNECA, October 1993,p.9). Its expansion 

and development is, thus, determined by the worsening socio-economic crisis and the 

creati on of enabling envirolU11ents to accommodate the needs and requirements of the 

sector. 

2.3.4 Change in development theories, change in view on informal sector 

This contesting of the dichotomy of fo rmal -informal sectors is widely around in 

development studies literature. In a broader context it can be related to the changi ng 

paradigms in development thinking, as is illustrated in thi s paragraph. Since there has 

been change in the paradigms of development, so there has been change fo r the views on 

informal sector as well. When the dichotomy formal-informal was created the modernist 
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paradigm was the dominant paradigm in development theories. In short this meant that 

less developed countries where seen as ' lagging behind ' the developed countri es, but had 

the poss ibility to overcome this backward position by modeling themselves like 

developed nations and spurring their own economic growth in that way. From that angle 

came the notion that informal sector is a traditional economy that wi ll wi ther away and 

die out with modern industrial growth. In more recent views, where the post-modernist 

paradigm has taken place, stating that development is mu lti-layered, site specific and 

multi-scalar, it is observed and taken into account that the informal economy IS 

expanding with modern industrial growth. 

Similarly the former, modernist if yo u like, dichotomy of a separate formal and informal 

sector is rep laced by the notion of an inter-linkage between formal and informal 

enterpri ses. The informal sector produces for, trades with, distributes for and provides 

services to the formal economy. Besides that it is not marginally productive, as viewed in 

the class ical view but it is a major provider of goods and services of lower income groups 

and it produces a significant share ofGDP. 

The significance for the local economy is diffe rentl y va lued as we ll. Before the informal 

sector was viewed as a reserve pool of surplus labor, nowadays much of the rise in 

informal employment is due to decline in formal employment or to the informali zation of 

fonner formal employment relations. Neither is it made up only of street traders and very 

small sca le producers), but made up ofa wide range of informal occupations. 

The common view of the entrepreneurs in the sector was that of entrepreneurs who ran 

illegal and unregistered enterprises in order to avoid regulations and taxations. Nowadays 

the view is that the informal sector is made up of non-standard wage workers as well as 

entrepreneurs and self employed persons who produce legal goods and services, albeit 

through irregular or unregulated means. Most entrepreneurs and the self-employed are 

amenable to, and wou ld welcome efforts to reduce barriers to registration and related 

transaction costs and to increase benefits from regulations. And most info rmal wage 

workers wo uld welcome more stable jobs and workers' ri ghts. On a policy level little 

attention was given to informal work since the view was tbat wo rk in the informal 
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economy is comp ri sed mostl y of surviva l acti viti es and thus is not a subject for economic 

poli cy. 

Currentl y in the deve loped world thi s view has changed , research shows that Informal 

enterprises include not only survival activities but also stable enterpri ses and dynamic 

growing businesses, and informal employment includes not on ly self-employment but 

al so wage-employment. All forms of in fo rmal employment are attracted by most (if not 

all) econo mic policies. (Al ter Chen, 2007) 

2.3.5 Livelihood Approach 

Livelihoods approach views the world from the point of view of the individuals, 

households and socia l groups who are trying to make a li ving in vo latile conditions and 

with li mited assets. It provides a framework for understanding the opportunities and 

assets available to poor people and the sources of thei r vulnerability, as well as the impact 

upon them of external organizations, processes and policies . 

The concept of livelihoods became prominent in the middle of the 1980s with work done 

by Robert Chambers and the Institute of Development Studies at the University of Sussex 

(Schafer, 2002:22-23). Schafer n lrther states that : 'for Chambers, the li veli hoods 

approach and increased participation of the poor were means of co rrecting the inevitable 

biases introduced by outsiders deciding what was best fo r the poor people. The idea of a 

liveli hoods framework as a tool for analysis is simply to capture the main elements, 

which comprise the complex livelihoods of people at a given point in time, and ideally 

the course and dynamics of change in li velihoods as well (Ibid). According to him, the 

basic elements of 1110st li velihoods fi-ameworks are: 

• Livelihood resources: what people have, vari ously referred to as stocks and 

stores, assets and capital (both tangible and intangible), 

• Livelihood strategies: what people do (e.g. agriculture, wage labor, migration), 

• L ivelihood outcomes: what goa ls they are pursuing, the living that results from 

their acti vities. 
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In recent yea rs, multilateral and bi lateral agencies ha ve put reduction, e li mination or 

erad ication of poverty as the prime focus of the ir programs (Cahn, 2002, 1I1 

www.devnet. org.nz). It was realized that a new way of thinking about poverty reduction 

is needed. The basis of a li fe free from poverty is access and entitl ement to a range of 

assets and li velihood strategies that can sustain households and individuals through the 

stresses and shocks of life (Ibid) . During the 1990s a new approach to poverty reduction, 

the sustainable livelihood approach (SLA) emerged. The susta inable livelihood 

approach is promoted by multi lateral and bilateral organizations such as United Nations 

Development Program (UNDP) and Department for International Deve lopment (DFID). 

Furthermore, Elli s (2000:37) has emphasized more on the access to assets and acti vities 

in hi s definition of live lihood that is inOuenced by social relations and institutions. 

Many organizations and institutions such as DFID and IDS have documented the 

li vel ihoods framework explaining on different deve lopment issues. But the IDS 

framework shows how in di ffe rent context, sustainable livelihoods are achieved through 

access to a range of li ve lihood resources (natural , economic, human and social capital), 

which are combined in the pursuit of different li velihood strategies (agri cul tural 

intensiiication , li velihood di versification and migration) (Scoones, 1998: 9) . Central to the 

fi-amework is the analysis of the range of formal and informal organizations and 

institutional factors that influence sustai nab le li velihood outcomes. 

2.3.5.1 The Livelihood Framework 

The livelihoods framework is a tool to Improve our understanding of li veli hoods, 

particu larl y the livelihoods of the poor. It was developed over a period of several months 

by the Sustainable Rural Livelihoods Adviso ry Committee, buildi ng on earl ier work by 

the Institute of Development Studies (amongst others) (DFID, 1999 III 

W\/VIN.l i vel ihoods.org. accessed on 12-1 2-06). According to Solesbury (2003:9), the 

livelihood framework is a tool that hel ps to define the scope of, and prov ides the 

ana lyti cal basis fo r li ve lihoods ana lysis by identi fy ing the main factors affecting 

livelihoods and the relationships between them. The framework therefore highlights fi ve 
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interacting elements: contexts ; resources; institutions; strategies; and outcomes. At the 

centre of the framework, there a re the assets on which ho useholds or individuals draw to 

build their li ve lihoods, which is prime foc lls of thi s study. 
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2.3.5.2 Livelihood Assets on Asset Pentagon 

Li ve lihood assets are the basic building blocks upon which households are able to 

undertake production, engage in labo r markets, and participate in reciprocal exchange 

with other households (Ellis, 2000:3 1). In other words it can be described as stocks of 

capi tal that can be utili zed directly, or indirectl y, to generate the means of survival of the 

household or to sustain its material well-being at differe nt leve ls above survival. 

Natural capital: Natural capital comprises the land, water and biological resources that 

are utilized by people to generate means of surviva l. Sometimes these are referred to as 

environmental resources, and are thought of jointly as comprising the environment (Elli s, 

2000:32). Natural capital are not static and nor is its utilization for survival purposes 

confined to gathering activities. 

Physical Capitals: Physical assets compnse capitals that are created by econ0l111C 

production processes. Bui ldings, irrigation canals, roads, tool s, machines, 

communications, and so on are physical assets. In econom ic terms, physical capital is 

defined as a producer good as contrasted to a consumer good. For example, roads ha ve 

mul tiple effects in red ucing the spatial costs of transactions in resources and outputs. 

They also facilitate movement of people between places offeri ng different income 

earning opportunities (Elli s, 2000:33). Thus, thi s is the capitals whi ch are available to the 

people that enable them to earn their li ve lihoods. 

Human Capitals: It is often said that the chief asset possessed by the poor is their own 

labor. Human capita l refers to the labor ava ilable to the household : its education, skill s, 

and hea lth (Carney, 1998 cited in Elli s, 2000:33 -34). Human capital is increased by 

investment in education and training, as well as by the ski ll s acquired through pursuing 

one or more occupations (E llis, 2000:33). It enables to individuals to work or pursue 

some source of livelihoods. 

Financial Ca pitals: Financial capi ta l refers the capitals to stocks of money to which the 

household has access. Th is is chiefly likely to be savings, and access to cred it in the form 
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of loans. Neither money sav ings nor loans are directl y producti ve forms of capital, they 

owe their role in the asset portfolio of households to their convertibility into other form of 

capital , or, indeed, directl y into consumption (Ell is, 2000 :34). These are available to 

people in the forms of savings, supplies of credit or regular rem ittances or pensions 

which enables people to pursue their livelihoods. 

Social Capitals: Moser ( 1998, cited in Ell is, 2000:36), defines social capital as 

reciprocity within communities and between households based on trust derivi ng from 

social ties. It attempts to capture community and wider socia l claims on which 

indi viduals and households can draw by virtue of their belonging to social groups of 

varyi ng degree of inclusiveness in society at large (Elli s, 2000:36). It is social networks 

system where the individuals and households can produce li velihoods through the 

relations e.g. community, fam ily. The World Bank (1997 cited in McAlsan, 2002 : 139) 

has defined socia l capital as 'the internal rules, norms and long-term rel ationshi p that 

faci litate coordinated actions and enable people to undertake co-operative ventures for 

mutual advantages. Accord ing to Putnam (1993 cited in McAlsan, 2002: 140), social 

capital can be defined as the ' features of social organizations, such as networks, norms, 

and trust that fac ilitate action and co-operation for mutual bcnefits. 

The Asset Pentagon : The asset pentagon li es at the core of the li velihoods framework, 

within the vulnerability context. The pentagon was developed to enable information 

about people 's assets to be presented visually, thereby bringing to life important inter­

relationshi ps between the various assets (DFID, 1999 in www.livelihood.org). The shape 

of the pentagon can be used to show schematically the vari ation in people's access to 

assets. The idea is that the centre point of the pentagon, where the lines meet, represents 

zero access to assets while the outer perimeter represents maximum access to assets. On 

thi s basis different shaped pentagons can be drawn for different communities or social 

groups within communities. 
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2.3.5.3 TJ'ansforming Structures and Processes 

It is important to understand the structures or organizations, and the processes such as 

laws, po licies, societa l norms, and incenti ves while deal ing on li velihood issues. Access, 

contro l and use of assets are influenced by the institutional structures and processes. An 

understanding of structures and processes provides the link between the micro 

(individual , household and community) and the macro (regional , government, powerful 

private enterprise) (Scoones, 1998, Carney, 1998, Elli s, 2000 cited in Calm, 2002 in 

www.devnet.org.nz. accessed onI2-02-07). Such an understanding helps to identify areas 

where restrictions, barriers or constraints occur and explain social process that could 

impact on livelihood sustainability (Scoones, 1998, Ibid). 

2.3.5.4 Livelihood Outcomes 

The reason that the word 'outcomes' is used rather than 'objecti ve' in the DFID 

framework is that ' outcomes ' is considered a neutral term that refl ects the aims of both 

DFID and its cl ients, whereas the term ' objectives ' could imply top down objectives 

(Carney, 1998, cited in Chan, 2002 in www.devnet.org.nz). A focus on outcomes leads to 

a focus on achievements, indicators and progress. An understanding of livelihood 

outcomes is intended to provide, tlu·ough a participatory enquiry, a range of outcomes 

that will improve we ll-being and reduce poverty in its broadest sense (DFID, 1999, Ibid). 

2.3.5.5 Livelihood Strategies 

Li ve lihood strategies are the way in which people adopt different acti vities for survival in 

different socio-economic and envirolU11ental settings. According to Ellis (2000:40), 

li ve lihood strategies are composed of activities that generate the means of household 

surviva l. Scoones (1998 :9) identifies three types of rural livelihood strategies: 

agricultural intensification or extensification, livelihood diversification including, both 

paid employment and rural enterprises, and migration (including income generation and 

remittances). Carney (1998 in www.od i.org.uk and Elli s, 2000:40-41 ) li st these 

categories of li velihood strategies as natural resource based, non-natural resource based 

including, migration and remittances and other transfers. 
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2.3.5.6 Vulnerability Context 

The vulnerability context is especially about how people adapt to and cope with stresses 

and shocks. People 's li velihoods and their access and contro l of resources can be affected 

by events largely beyond their contro l. The vulnerability contex t firstly fra mes the 

ex ternal envi ronment in which people ex ist (DFIO, 1999 ci ted in Chan, 2002 in 

www.devnet.org.nz). For example: trends in population growth , national and 

international economics, natural resources, politics, and technology; sudden shocks or 

events such as health problems, earthquakes, fl oods, droughts, confli ct, agri cultural 

problems such as pests and di sease, economic shocks; and seasona l vulnerability o f 

prices, production , employment opportunities or hea lth can impact on livelihoods 

(Chambers & Conway, 1991:11). Culture (including gender) and household dynamics 

can al so cause ri sk and vulnerability (Cahn , 2002 in ww\¥.devnet.org. nz). 

2.3.6 Link between the Informal Sector and Livelihood Approach 

As di scussed the term ' informal sector' is commonly used to refer to that segment of 

labor market in developing countrics that has absorbed signi ficant numbers of job 

seekers, mostl y in self-employment, and to wo rkers in very small production units. The 

informal sector operates outside the formal economy, utili ze lower levels of investment 

and less demanding skill s and handle relative ly simpler products. In addition to th is, it links 

with the fo rmal sector through subcontracting the netwo rks and commodity chains of 

production. 

In developing countries, informal sector is linked to poor people 's liveli hood approach 

due to its increasing role in absorb ing and creating employment opportunities. The 

informal sector provides acti vities fo r the urban poor and is carried out within easy reach 

of their availab le resources. As Chambers ( 1997) puts the reality for the majority of the 

very poor in the south both in the rural areas and the urban informal sector, is one of 

diverse li velihoods exploiting varies resources. In fonna l sector has been recognized as 

lead ing to development and has continued to support most of the population in many 

developing countries, by creating necessary employment opportuniti es and income. 
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Finall y, development will necessarily grasp enabling people by using physical , financial 

and human resources at the household level. The use of va rious resources is also one of 

the key focuses of livelihood in which the term ' livelihood asset' has been used. On the 

one hand , livelihood approach talks about people's access to assets and the use of those 

assets fo r making a li ving in a particular society. On the other hand, urban informal sector 

creates employment opportuni ties and income to the urban and rural poor to create 

li velihoods. Thus, there is close relationshi p between livelihood approach and the 

in fo rmal sector. 
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Chapter th"ee 

3. Methodology 

This chapter presents the methodology and approaches that were employed in the 

co llection and analysis of the data. It also gives a brief overview of the validity and 

reliability of the data and reflects on the fie ld experience and problems encountered 

during the fie ldwo rk. 

3.1. Methodological approach 

3.1.1. Multiple Method 

The choice of methodological approach depends on the purpose of the research and can 

either be qualitative or quantitative. In his attempt to differentiate between these two, 

Dabbs (1982, in Berg 200 1) ind icates that the notion of quality is essential to the nature 

of settings. On the other hand, quantity is elementally an amount of something. Quality 

refers to the what, how, when, and where of a thing - its essence and ambience. 

Qualitative research thus refers to the meanings, concepts, defin itions, characteristics, 

metaphors, and descri ptions of things. In contrast, quantitative research refers to counts 

and measures of things. Quanti tative methods are employed when one wishes to coun t or 

measure the extension of a phenomenon (Bryman 1989; Berg 200 I). 

To better understand street vendors and represent a reasoned account of their everyday 

life the researcher need to be able to explore and ex plain through the commonali ties and 

di versities in their social experience across time and space. Due to the fact that there is no 

single perfect method and/or tool of assessing li ve lihood strategies (Weinberg 2002), the 

resea rcher used a combination of various methods to illuminate their dai ly li ved 

expenence. 

Every method has its own merits and demerits (Strauss & Corbin, 1990) and thus 

weighing the strengths and limitations of each method and too l is essentia l in deciding 

which combination(s) of methods/tools to use. The researcher have employed different 
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methods of data collection and hence, enabl ed me to possess deep understanding of the 

research problem. According to Strauss and Corbin ( 1990) one might use qual itative data 

to illustrate or clarify quantitative ly derived findings; or one could quantify demographic 

findings. Or, use some form of quantitati ve data to va lidate one 's qualitative analysi s. 

3.2. Nature of Data and Data Collection Methods 

In social science research, field work is the central and important method for collecting 

the primary information. Secondary information also plays an important role while 

analyzing and giving inference of some empirical knowledge. The following sub-sections 

present the methods of data co llection. 

3.2.1. Methods of Primary Data Collection 

The researcher used different methods of primary data co ll ection. Those are Interviews 

(standardized open-ended interviews, and key informants' interviews) , observati on and 

survey for 70 street vendors. These combinations of primary data sources were made 

possible to have in-depth and rich information as to why they are on the street and how 

they survive. 

Interviews 

Qualitative interviewing is a kind of guided conversation in which the carefully li stens 

' so as to hear the meaning' of what is being conveyed (Rubin and Rubin, 1995, cited in 

Warren, 200 1 :85). The interview is the key techniques and probably the most commonly 

used in qualitative research. According to Kitchin & Tate (2000:2 13), it allows the 

researcher to produce a ri ch, depth and vari ed data set in an informal setting. It provides a 

thorough examination of experiences, feelings or opinions that closed questions could 

never hope to capture (Ibid) . There are many types of interview. These are according to 

Patton (2002:342), informal conversational interview, general interview guide approach, 

and standardized open-ended interview. The researcher has chosen standardi zed open­

ended interviews and key informants' interview in my study. 
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Standardized Open-ended Interv iew 

The standardi zed open-ended interview consists of a set of open-ended questions 

carefully wo rded and arranged in advance. [t is called content focused (DUlUl , 2000 in 

Hay, 2000:6 [ ), which focuses on content rather than informants or researcher. The 

interviewer asks the same questions to each respondent with essentially the same words 

and in the same sequence. [t is also useful when it is desirable to have the same 

information from each interviewee at several points in time or when there are time 

constraints for data collection. It allows the researcher to co ll ect detailed data 

systematically and facilitate comparability among all respondents 

(http://web.woridbank.org. dated . 04-09-06).Thus. itlncreases the comparabili ty of 

responses since every respondent answers the same sets of questions. It also reduces 

possible bias from researcher while interviewing many respondents. Though questions 

are standardized, respondents are free to express themselves on the related topics. 

However, it may have some weaknesses. It does not permit the interviewer to pursue 

topics or issues that were not pred ictable when the interview instrument was elaborated. 

It also allows little flexibility in relati ng the interviews to particular individuals and 

circumstances. 

It may also reduce the naturalness of the interview as it consists of standard ized wording. 

It also limits the use of alternative lines of questioning with di fferent people depending 

on their particular experi ences. This reduces the extent to which individual differences 

and circumstances can be full y incorporated in the research. 

In my study, open-ended interviews were conducted with 15 vendors (appendix 1J). 

Questions were standardized and open-ended, regarding livelihood security by street 

occupation, problems and opportuniti es they were facing and ind ividual life experience. 

Interview was conducted in the work envi ronment, Tea houses and cafes of "I-Iayahulet" 

and '~Megenagna". 
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Key Informants' Interview (KIl) 

The key-informants ' interview is a powerful data-gathering tool in qualitati ve research. 

The key-informant is regarded as an ' experl' or 'knowledgeable ' person, who imparts 

important information to the interviewer. The assumption is that key informants know the 

issue well , which is determined after preliminary surveyor informal talk with the relevant 

people. Thus, the interviewer acts the part of someone interested in learning fro m the 

informant. The interviewer should not respond to information from the key-info rmants 

with value j udgments or expressions of criti cism. Although individuals vary considerably 

in their natural interviewing sk ill s, the techn iques of key- info rmant interview can be 

conducted by the high ly educated to near-illiterate community people. 

In this study, fi ve key informants; including one sub-city authority (in charge officer of 

street market), two representatives of street vendors ' union, and two public customers 

were se lected . The interv iews were conducted wi th them fo r the information regarding 

their views towards increas ing rate of street vendors, the policies and response towards 

street vendors, street trade and its consequences, the activ ities and response £i'om 

vendors' organ ization and so on (appendix III). 

Obsel"Vation 

According to Ki tchin and Tate (2000:220), observation is an inducti ve method of data 

generation. Furthermore, Wolcott ( 1995 cited in Kitchin and Tate, 2000:219-20) suggests 

that the difference between interviewing and observation is that in observat ion one 

watches as events unfo ld, whereas with interviews 'one gets noisy'. Interviews are self­

reports of experi ences, opinions and feel ings, whereas observation reli es on the 

observer's ability to interpret what is happening and why. Observation entails being 

present in a situation and making a record of one' s impressions of what takes place 

(Jones and Somekh, 2004 : 138). According to Frankfo rt-N ichanias and Nachanias (1996, 

cited in Kitchin and Tate, 2000:220), directness is the major advantage of observation. 

Researchers watch what they do and listen to what they say, rather than ask ing people 

about their views and fee lings. Thi s directness provides a degree of va lidity as it 
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concentrates upon what people rea ll y do as opposed to what they say they will do. There 

are two types of observat ion, participant observation and direct (non-participant) 

observation. 

In participant observation, observer (researcher) becomes a member of the community or 

population being stud ied. The researcher participates in activities of the community, 

observes how people behave and interact with each other and outside community 

(http://web.worldbank.org, accessed on 05-09-06). The researcher tries to become 

accepted as a neighbor or part icipant rather than as an outsider. The purpose of such 

participation is not onl y to see what is happen ing but to feel what it is like to be part of 

the group. The strength of thi s approach is that the researcher is able to experience and 

presumabl y better understand any issues. The main weakness is that it is likely to alter the 

behavior that is being observed and eth ica l issues may ari se if the participant observer 

misrepresents himself/herself in order to be accepted by the community being studied. 

But, in direct (non-participant) observation researcher becomes a passive observer. It is 

j ust the systematic noting and recordi ng of acti vities, behaviors and phys ical objects as an 

unobtrusive observer. It can often be a rapid an economical way of obtaining basic socio­

economic information on households or communities. The main advantage of this method 

is that if participants are not aware that they are being observed, then they are less likely 

to change their behavior and compromise the validity of the evaluation. 

In this study, the researcher used both observation methods to collect the info rmation. 

First of all it was ve ry important me to know the ri ght informants. Participant observation 

was, then, useful to co llect the pre-information to recognize right informants. The 

researcher decided to playa role of customer so that the researcher could be a part of the 

study object because without customer the marketing phenomenon could not be possible. 

The researcher went on shopping aro und the study location and watched on an aro und 

over the phenomenon what was go ing on there . 

Likewise, non-participant observation was also conducted to get information being 

unobtrusive observer regarding the issue like, what the types of street vending exist, what 
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type of locati on they prefer, how they are coping while the metropo li tan police oppose 

them to put up their shop on the street, etc. 

Self administered questionnaire 

The researcher administered a simple questionnaire for about 70 vendors who work in the 

se lected areas to generate quantifiable data. The questiOlulaire consists different type of 

questions providing general information on respondent's background , their present 

acti vity/the business, their li velihood assets, the consumption and expenditure pattern of 

street vendor's, problems and challenges faces whi le trading in the street, their attitude 

towards govenUllent pol icy and their goals/future plans The first draft o f the 

questionnaire was prepared in English and was directl y translated in to Amhari c (official 

language) using very simple words and plu'ases to avo id inconsistencies and 

communication barriers (Appendix I). 

The researcher had two enumerators in distributing and co llecting the questionnaire. The 

enumerators have a dipl oma in market ing. Training on data gathering teclUliques and 

over all ethical acts was given fo r the enumerators. 

3.2.2. Secondary Data Source 

Secondary data is data which have been co llected by individuals or agencies for purposes 

other than the particular research study. It p lays an important role in research from the 

very beginning to final stage of analysis. The information derived from secondary data 

can be very helpful to conceptualize and then contex tuali ze the study. In thi s study, the 

researcher used secondary information from various sources, which include published 

and unpubli shed documentary sources; books, newspapers, articles etc. 

3.3. Selection of the Sample 

The logic of using a sample of subjects is to make inferences about some larger 

population from a smaller one. [n quantitati ve survey, the investi gator is keenl y 

concerned with probab ility sampling (Berg 200 1). Qualitati ve inquiry typicall y focuses in 
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depth on relati vely small samples, even single case, se lected purposefull y. Quantitative 

methods typicall y depend on larger samples selected randoml y. These tendencies result 

from the underl ying purpose of sampling in the two tradition of inquiry. In quantitative 

research , one's sample should be representati ve of some larger populati on to which one 

hopes to generali ze the research findings. In qualitative inquiry, sampling is dri ven by the 

desire to illuminate the questions under study and to increase the scope or range of data 

exposed - to uncover multiple realities. In general , quanti tative sampling concerns itself 

with representati veness and qualitati ve sampling with in fo rmation- ri chness (Paton 1990; 

quoted in Crabtree & Miller 1992). 

In thi s study the researcher used di fferent methods to select stud y sites and respondents. 

Two highl y concentrated locations of street vending acti vities from Bole sub-city namely 

' Megenagna ' and 'Hayahulet' areas are purposively selected. Similarly key informants 

including representative authorities of Bole sub city and local residents were purposively 

selected . Those who have rich information deliberately targeted as in se lecting key 

informant. Since informal sectors (street vendors) are legall y unregistered, the strategy 

for this study will be Bernard's (1988 :98) method of "snowba ll ing" sampling for open­

ended interview; i.e ., allowing already estab lished networks of blood ties, community 

and friendship connections to guide choice. 

Snowball sampling can be defined as a technique fo r finding research subjects. One 

subject gives the researcher the name of another subj ect, who in turn provides the name 

of a third , and so on (Vogt, 1999 cited in http://www.soc.surrey.ac.uk. accessed on 05-09-

06) . According to Flowerdew & Martin (J 997, Ibid), the term snowball describes using 

one contact to he lp you recruit another contact, who in turn can put the researcher in 

touch with someone else. The initial contact may be a friend , rel ati ve, neighbor or 

someone from a social group or formal organization. As the term implies, tlu'ough thi s 

method, recruiting ga ins momentum or ' snowballs' as the researcher builds up layers of 

contacts. 

The researcher conducted the snowball sampling to select the respondents. There were a 

neighbor who works for Bole sub-city admi nistration office and the researcher met him 
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and told him about my study and the purpose of the study, and we had a conversation for 

about one ho ur, which was very useful for me to get one of my key informant 

interviewee-Ato Mesfin , who is my neighbor's best friend and Manager of Trade and 

Industry department of the sub-city. Then, the researcher got an overview about street 

vendors on and aro und 'Megenagna' and 'Hayahulet ' area. In the mean time he 

del iberately introduced the researcher Dagne-one of the representatives of street vendor' s 

organization around ' Megenagna' area and the researcher invi ted him for a tea in a small 

cafe close to his work place. That day we communicated we ll and made another 

appointment. Afterwards, he introduced the researcher hi s fri ends (members and non 

members of the organization) who a lso became my in fo rmants - snowball ing. 

[n quantitative sampling, since studying the entire populat ion of street vendors in the 

se lected areas was practica lly imposs ible, a manageable size had to be chosen fo r the 

survey . The researcher administered a simple survey for abo ut 70 vendors who work on 

the stTeets of the selected two areas to generate quantifiable data. It was not easy to find 

an accurate number of street vendors from which the researcher cou ld select a proper 

scientific sample by random method. 

'Since the street vendors keep moving it would have been very difficult to prepare any 

sampling ji-ame, out of which to select the desired sample applying principles of random 

method There is no way by which the representative nature of the sample can be verified 

except to say that vendor 's have been selectedji-om selling a variety of ilems, which may 

ensure a good representative '. 

3.4. Methods of data analysis 

3.4.1. Qualitative data analysis 

Qualitati ve researches be li eve in words, express ion and content analys is while it comes to 

the phase of ana lysis. Thus, data ana lysis in qualitat ive research provides ways of 

di scerning, examin ing, comparing and contrasting, and interpreting meaningful patterns 

or themes. Meaningfulness is determined by the objectives of the research at hand: the 

same data can be analyzed and synthesized from multiple angles depend ing on the 
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particular research objecti ves or the research questions being investigated 

(http ://ebn.bmjjournal s.com, dated, II-09-06). 

The varieti es o f approaches - including narrative analysi s, di scourse analys is, and tex tual 

analysis - co rrespond to different types of data, disciplinary traditions, objectives, and 

philosophical orientations (Ibid). In my study, the collected data have been edited and 

checked to remove possible errors during the fi eld work evaluation. I then tried to match 

the responses of each of the respondents with the questions and the topic discussed during 

the interview. I related thi s to my objectives of the study and research questions. This 

helped me to analyze my data. 

3.4.2. Quantitative data analysis 

The researcher employed some descripti ve stati sti cs to anal yze the data, generated from 

the questionnaire. Quantitati ve information that surveys provide would be hel pful in 

assess ing the li velihood condition that has to do with the community rather than an 

individual vendor. The stati stical data that would be presented in my findings would be 

processed and analyzed tlll·ough the use of SPSS (frequency, percent, and cross 

tabulations). The use of figures would al so be focused on for descripti ve purposes. The 

quantitative analysis helped me to structure the data generated from qualitati ve resources . 

3.5. Challenges in the Field 

Field research is the process of getting information to acquIre knowledge through 

interaction with people. I nformation that interviewees provide to the researcher depends 

on ho w much he/she could convince them about the issue and subject matter to acquire 

knowledge. 

It was di ffi cul t to get time from the vendors during the day time. All vendors wo uld be 

busy to wait for customers and se lling during the day time. They did not want to be 

di sturbed. In addition to thi s, the poli ce try to clear the vendors out of the area, which 

creates more chaos. They all just start running at once, not cari ng either fo r their li ves or 
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for the li ves of others, which makes things much worse. The researcher had to co llect 

the required information by giv ing them the feeling that did not di sturb them. Accord ing 

to the information from one informal discussion it is convenient to get vendors freely 

around 10:00 am - 2:00 pm. The researcher reali zed that it wo uld be suitable time to talk 

and to di stribute the questionnaire. 

Furthermore, getting time with sub ci ty's authorities (in charge of street vendors), a key 

informant in the study, was also difficul t. Once, the researcher wenl to arrange an 

appo intment with him but he was not avai lable in hi s office. Again he arranged a meeting 

time for the following day. When the researcher got there the fo llowing day, he was not 

available, and it was because of hi s frequent meeting (work related). After two days, the 

researcher again met him in hi s office and rescheduled for another meeting, according to 

hi s available time. Thus, the researcher could interview hi m. This kind of incident always 

happens during the field work . The researcher must be patient and has to accept such 

situations. 

3.6. Va lidity and Reliability of data 

Reliability is the degree to which the fi nding is independent of circumstances of the 

research and va lidity is degree to wh ich the finding is interpreted in a correct way (Ki rk 

& Miller 1986). Informants' understanding about the relevance of the study and their 

willingness to participate affect the validity of the data. The researcher gave them a 

comprehensive introduction about the nature and importance of research to enable them 

respond free ly and tried to set a very clear objective and attempt to familiarize with 

respondents before starting any kind of data collection. 

Some of the factors affecting reliab ility of a research are the wording of questions, the 

physical setting, the respondents ' mood and the nature of interaction. Some respondents 

may be unwilling to respond to some questions. Some others may have intentionally or 

uni ntentiona lly exaggeration while responding. Then, it becomes very important to 

convince them about the purpose of the study, to participate and interact with them in a 
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way that they could trust the researcher. To do thi s, it is important that researcher may 

play di ffere nt roles like teachers, students and also to fa llow the ethical guidelines . 

In thi s study, the resea rcher used a combination of qualitati ve and quantitative methods, 

which helped the researcher to reduce the ri sk of systematic biases due to a specific 

method. Data collection methods such as interviews, observation and questionnaire have 

been used to support and check one another' s validity. 

The combinati on of methods proved to be very fruitful during the fi eld work. The 

researcher therefore believes that the co ll ected informati on provides a valid context for 

analyzing the research questions. 
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Chapter Four 

4. Analysis and Interpretations of Data 

4.1 Introduction 

The data which was collected through the fi eld work will be analyzed III the current 

chapter and other chapters that follow. 

This chapter ana lyzes the objecti ve which covers the present livelihood security of street 

vendors and challenges of the informal sector in an increas ingly competiti ve situation of 

street ve nding acti vities in Addis Ababa city in general and in Bole sub-city in particular. 

In the first section, thi s chapter dea ls with the general characteristics of street vendors. 

The second section is abo ut street vendors' present activity or the bus iness wh ich is their 

liveli hood strategy for survival. The third section deals with vendors livelihood assets to 

generate their means of survival of the household. The forth section of this chapter is 

about the goal achievements or what street vendors want with their futu re and how they 

aim to achieve thi s goal is analyzed. Finally major problems and challenges of street 

vendors of the stud y area have also been investigated in order to kno w what makes 

di ffic ult to achieve thei r desired goa l. 

This chapter is based on empirica l data generated from the survey methods of data 

co llection. [n doing so, the qualitative analys is complements the statistical description. 

4.2 Basic Characteristics of Respondents 

This part provides a demographic & socioeconomic profile of sample respondents. It 

included age, sex, educational level, place of birth, fami ly size, previous occupation and 

number of years in the business. 
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4.2.1 Age and Sex of sample respondents 

As the survey result reveals, vending operati ons were a particularly important source of 

employment and income fo r economicall y-active age group of 2 1-40 yea rs representing 

about 7 1.4%. Furthermore, some 24.3% vendor aged group of 4 1-60 and reaming 4.3% 

were aged 20 years and below. This suggests that, since se lling on the street is tedious 

and energy consuming acti vity, it is mainly the active and yo uthful population who gets 

involved in it. 

Figure 4.1: age and sex of sample respondents 
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As shown in graph I , vending industry was particularly important source of employment 

and income fo r both gender groups. About 54.3% of the vendor was males and 45.7% 

were females. Hence, the gender split in economically acti ve age categories favored the 

female gender. On the other hand , there were some interesting inter-finn variations wi th 

respect to enterpri se owners. 25 .7% of women total vendors sell prepared food , 15.7% 

women sell fi·uits and vegetables and 4.3% women se ll second hand cloths. Such 

activities gave women a special way to escape social and cultural restriction by 

strengthen of their economic status in the house holds or outside when divorced or 

separated or unmarried in the area surveyed. 
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4.2.2 Educational level of sample Respondent 

For the attainment of higher level of productivity it is important to study the extent to 

which the education and employment are matched. It also plays an important role in 

one's life in the sense that it helps in shaping the right kind of life style in the human 

beings. The educational standard of the se lected respondents is depicted in figu re 2. 

Figure 4.2: Level of education by sex of the respondent 
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The above fig ure shows that most of the respondents were from poor educational 

background. About 28.57% of male vendors never go to school, 2 1.43% of them can read 

and write and only 4.3% were at a primary level of education. Majo rity of female 

respondents (35.7 1%) was found illiterate and 10% can read and write. 

There were various factors responsible for poor educational background. Low leve l of 

fa mily income was one of the most important reasons for poor education for both 

genders. As it was found in most of the cases, all the family members of the surveyed 

street vendors were engaged directl y or indirectl y in in formal sector and their children 
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were either illiterate or studying primary level of education. Another reason was that 

either parents of the respondent were dead or they were the only earning members in their 

fam il y. Some of them responded that there is no job security as there are thousands of 

educated unem ployed and it is better to earn than join school. 

4.2.3 Birth place of Respondents 

In Ethiopia, migration has long been an important li velihood strategy for the rural people. 

On the one hand, the rural population has increased to such an ex tent that people no 

longer could secure a li velihood, whereas on the other hand ; in some better off people 

deemed to li ve & earn more wealth in the urban jobs. Therefore, both poor and better- off 

people pursue migration as a li velihood strategy. As depicted in fi gure 4.3, great 

proportions of respondents (84.29%) were found to be from outside Add is Ababa while 

onl y 15.7 I%werecity - born. 

Figure 4.3: Birth place of sa mple respondents 
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The push factor of street venders leaving their home was the scarcity of farm land 

associated with traditional fanning for very low returns in rural setting. The increas ingly 

growing importance of the city as a socio- economic center and a capital city of the 

country was also considered as pull factor for migrants from ru ral area. 
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Over all , as shown in table 4.1 below, the growing importance of street vend ing incomes 

in sustaining urban li velihood of rural migrants. Accord ing to the finding, 44.3% of the 

respondents reported migration to the city to look for a job. In support of this evidence, 

Todaro (1986) stated that the migrants' main reason to move to cities would be directl y 

related to the probabilities of finding a job. About 20% of Female Street vendors came to 

Add is Ababa tlu·ough marriage, some 10% mentioned city attraction as the main reason, 

and the rest 5.7% and 4.3% came hoping to get best thing and famil y di splacement 

respecti ve l y. 

Table 4.1: Respondents main reason to come to Addis Ababa 

sex of respondents 
Tota l Reason for Coming 

Addis to Ababa 
M F 

Freq % Freq % Freq % 

Looking for a job 20 28.6% 11 15.7% 31 44.3% 

Family displacement 3 4.3% - - 3 4.3% 

Marriage - - 14 20.0% 14 20% 

Wishing best things 4 5.7% 0 - 4 6% 

Is not saying out of Addis 
4 5.7% 7 10.0% 11 

16% 
Ababa" 

City attraction 7 10.0% 0.0% 7 
10% 

-

4.2.4 Length of stay in the business 

This variable helps to show the trends of such business generating activities across 

different time periods. The study investigates longevity of vendors in vending profession 

in the study area. Accordingly, 57. I % of vendors lived in Add is Ababa between 6 and 10 

years and they have been street vendors fo r 5 years and below. Some 15.7% of vendors 

were born in Addi s Ababa and have been working in thi s business between 6 and 10 

years, and the other 14.3% vendor' s li ved in Addis Ababa for 5 years and below and they 
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stayed in the business fo r 5 years & below. Some 8.6% of the respondents lives in Addis 

Ababa between II - IS years and has been vendi ng between 6- 10 yea rs, whereas 

insignificant amo unt (4 .3%) of the respondents live in Addi s Ababa fo r between II -I S 

years and they has been a street vendor for 5 years and be low. This shows that huge 

numbers o f street operators joined the business in a very recent past and it makes the 

competition strong. 

Table 4.2: Length of stay in Addis Ababa and working experience of the 

respondents 

Number of years living in Addis Ababa 

Length of Is not saying 
stay in the <5 years between 6-10 

between >=16 
"Out of Addis 

business 11-15 years Ababa" 

Freq % Freq % Freq % Freq % Freq % 

<5 years 10 14.3% 40 57. 1% 3 4.3% - - - -
between 6-10 

6 8.6% 11 15.7% 
years - - - - - -

between 11-15 
years - - - - - - - - - -

>= 16 years - - - - - - - - - -

4.2.5 Household ' s size 

Household size is an important variable to look in to the possible relationshi p between the 

increase in member of family with the avai labil ity of labor and consumption and 

expenditure pattern in households. Of 70 respondents, 60% have family sizes between 4-

6 the reaming 34.3% and 5.7% of the respondents have family size between 7- 10 and 3 

and below respective ly. Thus, from this study, it can be understood that the owners had 

relatively large fami ly members whose li velihoods depend on info rmal source o f income. 

This evidence, therefore, suggest the signifi cance of urban informal employment, in thi s 

case of street vend ing. 
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Table4.3 : J?amily size of the respondents 

Number of persons in the household 

<3 between 4·6 between 7-1 0 >=12 

Freq % Freq % Freq % Freq % 

4 5.7% 42 60.0% 24 34.3% - -

4.2.6 Previous occupation 

Assessing the previous occupation of street vendors is ma.Jor variable to know the 

livelihood out comes from thei r current business. The result revealed that, street vendors 

in this study had different employment background. As shown in table 4.4 about 47.1 % 

of both male & females respondents were daily wage laborers, 20% of female 

respondents were maids, the remaining were unemployed, framers and or engaged in 

other types of work. This implies that vending was not only providing cash income but 

sustaining the li velihood of vendors themselves and their immediate families. 

Table 4.4: Previous occupation of sample respondents by sex 

Prev ious 
sex of respondents 

Tota l 
M F 

occupation 
Freq % Freq % Freq % 

Dai ly wage laborer 19 27.1% 14 20.0% 33 47 .1% 

student - - - - - -
Informal sector 

- - - - - -
operator's 

Government - - - - - -
employee 

House wife - - - -

Unemployed 7 10.0% 4 5.7% 11 15.7% 

Maid servant 14 20.0% 14 20% 

Farmer 8 11.4% - - 8 11.4% 

Any types of jobs 4 5.7% - - 4 5.7% 

total 38 53 .2% 32 45.7% 70 100% 
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4.3 The livelihoods and livelihood outcomes 

4.3.1 Livelihood assets of respondents 

As di scussed in the second chapter, li velihood is the combination and access to various 

assets available in a particular community and household . According to Elli s (200:48·50), 

the li velihoods approac h is based on the promise that the asset status of the poor is 

fundamental to understanding the options open to them, the strategies they adopt to attain 

livelihoods, the outcomes they aspi re to and the vulnerability contex t under which they 

operate. The status of the house hold and the society can be determined by anal yzing the 

asset status & their fun ctions in the society. An analys is of assets is review of what 

people have (and recogni tion of what people do not have) rather than an analysis of needs 

(Helmore, 1998 cited in Calm 2002). 

The asset analysis also considers how access to assets has changed over time, what 

changes are predicated what the cause of changes are and haw access and control of 

assets differs between di ffe rent social groups and circumstances (Carney, 1998, I bid) . 

[n the fo llowing section, I will put the current status of vendors on the basis of 

information provided by sample respondents . 

... Physical capital 

Physical capital comprises the basic infrastructure and producer goods needed to support 

li velihoods. Among phys ical assets: affordable transport, secure shelter and building, 

adequate water supply and sanitation and access to information are most important 

(OFIO, April 1999:2 1). 

Transport, road plays an important role in improving li velihoods by providing access to 

other assets. Sometimes transport can enab le access to financial assets. A fruit and 

vegetable sell er respondent in thi s regard says (he has ill1 old pick up car) : 
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"J have been selling vegetables at this site /01' 5 years. When I startee!, I used to 

collect vegetables ji'om local wholesalers at Addis Ababa. At present J collect 

vegetables ji'om peri-urban areas such as Debrezeyit, Sebeta, etc. Because 0/ 
road access to those districts J can go and collect vegetable in every 2 or 3 days 

./i-om the j(trll1land which provides me with extra income because J can get 

vegetables cheap at the farmland than ji'om the local wholesalers ". 

l-lence, road can enhance peoples li velihoods in the urban areas, others, like water suppl y, 

toilet facility, telephone line and housing conditions of sample respondents were 

investigated in thi s study. 

6 
Table 4_5: Source of water, toilet facility and access to Telephone line with type of 

item of respondents 

Fruits and Secondhand Household Prepared Miscellane socks & ous Total 
source of vegetables clothes goods food activities belt 
drinking 

water 
Freq % Freq % Freq % Freq % 

Fre 
q % Freq % Freq % 

Tap - - 3 4.3% - - - - - - 4 5.7% 7 10% 

Public 
29 41.4% 13 18.6% 21 30.0% - - - - 63 90% taotbono 

- -

River - - - - - - - - - - - - - -
Well or 

- - - - - - - - - - - - - -
Spring 
Toilet 
facility 

). No toilet 10 14.3% 6 8.6% - - 10 14.3% - - - - 26 37% 

Private - - - - - - - - - - - - - -

Public 7 10.0% 6 8.6% - - 3 4.3% - - 4 5.7% 20 29% 

( renter) 
12 17.1% 4 5.7% - - 8 11.4% - - - - 24 34% toilet's 

Access to 
telephone 

No 17 24.3% 6 8.6% - - 11 15.7% - - - - 34 49 

Yes 12 17.1% 10 14.3% - - 10 14.3% - - 4 5.7% 36 51 
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As can be seen from the table above, the majority (90%) of the sample respondents has 

acquired access to drinking water from publi c water (bono) and the remain ing 10% have 

a private tap water. It is Cleary understood that currentl y vendors in thi s study have got 

potable and clean water. In addition to thi s, thi s study confirmed that the sub-city water 

and sewerage department have made a considerab le e ffo rt on the provision of safe 

drinking water. 

The accessibility of toilet facility indicates the availabi lity of san itation in a society. The 

above table shows that signifi cant num ber of the parti cipant (37.2%) have no toilet 

facility, about 34.2% of the respondents used to ilet of the house-renter, while the 

remaining 28.6% have common access from the street (public toilet). It can be concluded 

that street vender in the study area have low coverage of sanitation and it implies that the 

sub city is a littl e bit far fro m achieving its target for the provision of basic sanitation. 

Regarding the accessibility of telephone service, above half of the sample respondent 

(51.4%) have access to telephone line, while 48.6% of the respondents did not have 

access to te lephone lines. Thi s implies that, vendors have good access to information and 

communication which is important fo r their business. 

Housing is an important aspect for living; generally it refers to the social problem of 

insuring that members of the society have a home to li ve in, whether this is a house or 

some other ki nd of dwelling or she lter. (www.en.wikipedia.org). Now days, in Add is 

Ababa because of the increase in housing cost, home ownership is becoming a serious 

problem. The tenure status of the sample respondents is depicted in the following pi­

chart. 
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Figure 4.4: I-lousing tenure of sample respondents 
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The above chart shows the majority of sampled respondents (44_29%) live in a share 

arrangement house_ These people may be liv ing with fri ends or relatives. About 40% live 

in a rented house, some 11.43% have their own house and the rest 4.29% of the 

respondents li ved in a pl.lh li c house (kebele owned) with a littl e rent payment. 

The study result revealed that, there is a tendency across a ll respondents with potenti al 

space prob lems. The number of roo ms to the number of people in the house indicated that 

there is a problem of overcrowding. 

Table 4.6: Number of persons per room I-atio of sample respondents 

Number of 
Number of rooms in the house 

Total 
persons in the 1 room 2 rooms 

households 
Freq % Freq % Freq % 

<3 4 5.7% - 4 5.7% 

between 4-6 35 50.0% 7 10.0 42 60% 

between 7-10 24 34.3% - - 24 34.3% 

>=12 - - - - - -
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Based on the above table almost all (84. 3%) tota l sample respondents were li ve in over 

crowded house. As indicated by 10 out of 15 interviewee hi gh price of rent of housing is 

the major reason that creates overcrowding in the house hold. 

Generally, with regard to phys ical capital, even though there IS a problem in housing 

condition, one can be concluded that street vendors of the stud y area have better access 

to physical capital as compared to their previous condition. 

"* Social capital 

Social capital is a mutual relationship wi thin and among households and communiti es. 

This relationship is based on trust and reciprocity (DFIO, 1999 in www.livelihoods.org) 

the importance of social organizations, networks, norms, and trust determine fa ilure or 

success of any community. 

Informal relationships among vendors are indentified as the most basic components of 

their social acti vity in the study area. The other aspects of their social network include 

trust among particular sub groups, habitual exchanges of favo rs and mutual support 

among vendors and their friends; they share thei r feelings and problems of each other and 

show collective actions to the common problems. If they get any financial cri sis or any 

other problems they share and help each other. The fo llowing statement by a vendor 

proves the importance of trust in mutual re lationships. 

"Trust plays a key role in our day-to-day business. It is not easy to make good 

understanding or connect ion with the money lenders. It takes time even if we 

borrow money at high rates of interest. Sometimes, the commonality of our 

language and community (they came Ji'om. GW'age ethnicily) promotes the 

building up of good relations ship among us. II highly social relationship with the 

lenders makes the availability of loans much easier which are directly or 

indirectly related to our business activities. " 
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When one respondent mentioned about their mutua l support he says: 

"Once, I faced a crisis in which almosl all my money and properly was losl and it 

was hardfor me 10 recover fi-om 11701 crisis alone. I explained all my problems 10 

my.!i-iends (street vendors) and Ihey immedialely borrowed me enough money and 

I got back 10 my business (vending). " 

Need for cooperation: the survey of this study implies that street vendors have a need 

for cooperation because of their special position towards the local law as well as to other 

endeavors that takes place in the streets. Table 4.7 shows that all the respondents need 

cooperation. 

Table 4.7: The need for cooperation with others of sample street vendors by gender 

Need for cooperation 

Sex of respondents No Yes 

Freq % Freq % 

M - - 38 54.3% 

F - - 32 45.7% 

The type cooperation and frequency of contact among street vendors of the study area is 

shown in the following table. 
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Table 4.8: Kind of cooperation and frequency of contact by type of item 

Fruits and Secondhand Househo 
Prepared food socks & belt Total vegetables c lothes Id goods 

kind of 
cooperation 

Fre 
% Freq % 

Fre 
q q 

% Freq % Freq % Freq 

Sharing business 
4 5.7% 3 4 .3% - - 3 4 .3% - - 10 operation matter 

I nformation about 
3 4.3% 7 10.0% 4 5.7% 4 5.7% 18 suppliers - -

Lending each other 
22 31.4% 6 8.6% - - 14 20.0% - - 42 credit 

Setting prices - - - - - - - - - - -

Frequency of 
contact 

Daily 7 10.0% - - - - 3 4.3% - - 10 

Weekly 8 11.4% 10 
14.3 

12 17.1% 4 5.7% 34 
% 

- -

Monthly 11 15.7% - - - - - - - - 11 

Very incidentally 3 4.3% 6 8.6% - - 6 8.6% - - 15 

Never - - - - - - - - - - -

For the majority (60%) of the respondents lending each other money is the main reason 

of vendors to cooperate with each other. Some 25.7% of the respondent needs 

cooperation to get information about suppliers and the remaining 14.3% of vendors wants 

the cooperation to share business operation maters. 49% of the respondents have contact 

with other street vendors on weekly basis and the remaining 2 1.5% ,15.7% and 14.3% of 

vendors' consecuti vely stated that they have contact each other incidentally, monthly and 

daily. 

Participation in traditional institution: In Ethiopia there are different communi ty based 

assoc iations aimed to help members in time of death or other sudden socio economic 

cnSlS. These associations are 'Edir', 'Equib ' and 'Mhaber' which served local 

communities as a problem solving strategy. 
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Table4.9 : Vendors participation In traditional institution and benefit from the 

participation by ty pe of item 

Fruits and Secondhand Household Prepared socks & 
Total 

Participation vegetables c lothes goods food belt 

in traditi ona l 
institution Freq % Freq % Freq % Freq % Freq % Freq % 

Yes 25 35.7% 16 22.9% - - 18 25.7% 4 5.7% 63 90% 

No 4 5.7% - - - - 3 4.3% - - 7 10% 

Benefits 
from 

parti cipation 

Enabling me 
15 21.4% 9 12.9% - - 4 5,7% - - 28 40% 

to save more 

Assistance in 
the time of 

11 15.7% 4 5.7% 4 5.7% 15 21% 
financial - - -

crisis 
Strengthen 
the social 3 4.3% 3 4.3% - - 14 20.0% - - 20 29% 
network 

Not ~aying - - - - - - 3 4.3% - - 3 4.3% 
"Yes" ) 

The survey result revea led that the majority (90%) of the sample respondents participated 

in these kinds of tradit ional insti tutions ('Edi r', 'Eq uib' and ' Mhaber ') . (40%) of the 

Sample respondents further mentioned that thei r participation in such associations 

enabled them to improve their saving hab it, (28.6%) said that it he lped them to strengthen 

their social network and the remaining (2 1.4%) reported that these ki nd of participation 

assist them in the ti me of fi nanc ial crisis. 

Hence the above resu lts ind icated that street vending Improves their relation among 

others and they are highly beneficia l of social capital. 
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~ Human Capital 

Human capital high lights the importance of labor, health ed ucation and skill s as assets to 

achiev ing live lihoods (Carney, 1990, cited in Elli s, 2000: 33). In thi s study it was 

investigated that there is large number of labor in the household of street vendors (see the 

house ho ld size), but labor a lone cannot sustain livelihoods unless enhanced tho ugh 

education, training and other skill s, (Boli, 2005: I 0). Furthermore education is means 

through which labor can be maximized for the benefit of the households. But the study 

founded that majority of street vendors are illiterates (see the educational level of the 

study). Some of the respondents have invested on their children education. One of the 

female fruit and vegetable vendor says: 

.,/ am uneducated, my parents and my sisters too, cannot read and write and 1 am 

always regretting a/not a!tainting schoo!' Now my children are studying in public 

schools and they have achieved a very good resull and / am proud 0/ them. God 

knows that one day they willjoin university and will get/ormaljob with attractive 

salary and they will assist me during my retirement period, till then 1 work hard 

on this vending activity. " 

Street vendors can not invest for human capital fo r themselves, but as a househo ld head 

they try to invest in education and training for their children. Hence, earning money h om 

vendi ng activities opens the door for creating human capital fo r the next generations . 

. ,J,; Finical capital 

Financial capital denotes the financial resources that people use to ach ieve their 

li veli hoods objectives. In a simple way, finical capi tal refers to bundles of money and 

finical assets such as loan, deposits, share etc and household possessions, which can be 

converted into other assets (Elli s, 2000:34). The finica l assets are not useful for the 

household unless it has been converted in to other assets or in to consumption. 
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As stated in the fac tors that forced vendors to involve in the informal sector, insufficient 

month ly income is one of the major reasons to join such acti vity. In order to so lve thi s 

finical problem, street vending is a key so lut ion for sampled respondents. Comparing to 

his previous situation, one respondent says: 

"I .l'Iarted second hand cloth vending at this site (Megenagna) 4 years ago. 

Previously, I was a daily laborer; and Ihe income was nol sufficient 10 sus lain my 

life. II was velY difficult 10 have money in hand. Now, al leasl I can use money as 

per my need. Finically, this street business is far beller than working as a wage 

laborer. " 

There is, of course, not equal fi nical access and status of all vendors. But they mentioned 

that in terms of financial asset vend ing on the street seems better than their previous 

situation. 

Monthly Income/ profit 

Income is crucia l if basic needs are to be met in a susta inable manner. Yet income is on ly 

generated by indi vid ual who have an opportunity to take part in economic activ ity. The 

income of street vendors depends on the product they sell and it vari es from product to 

product. The data on the monthly income status of the respondents reveals some very 

essential deta il s regarding their expenditure that they can poss ibly make. 

Table 4.10: Monthly income by type of item of the respondent 

Fruits and Secondhand Househol Prepared socks & Total 
vegetables clothes d goods food belt monthly 

income 
Freq % Freq % 

Fre 
% Freq % 

Fre 
% Freq % q q 

500-1000 
11 15.7% 6 8.6% 10 14.3% 27 38.6% 

Bi rr 
- - - -

1001-1500 
11 15.7 11 15.7% 4 

50.7 
26 37. 1% 

Birr 
- - - -

% 

1501-2000 
6 8.6% 7 10.0% 4 5.7% 17 24.3% 

Birr 
- - - -
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Table 4.1 1: Monthly profit by type of item of the respondent 

Fruits and Secondhan Household Prepared socks & 
Total 

Monthly vegetables d clothes goods food belt 

profit 
Fre 
q % 

Fre 
q % Freq % Freq % Freq % Freq % 

200-300 
23 32 .9% 16 22.9% 21 30.0% 4 

5.7 
64 

Birr - -
% 

301-400 
6 

Birr 
- - - - - - - - - -

401 -500 
6 8.6% 

Birr 
- - - - - - - - -

>500 Birr - - - - - - - - - - -

The survey result revealed that the monthly income of street vendors ranged from 500-

2000 Birr and monthly net profit of street vendors ranged from 200-500. Of the total 

sample respondents, majority (9 1.4%) of street vendors earn monthly net profit between 

200-300 Birr. The remaining 8.6 % of the respondents had a net monthly profit range 

between 400-500 Birr and they all are fruits and vegetables vendors. From thi s, one can 

be conclude that, li velihood of the street vendors in the study areas has been improved as 

compared to their previous status as a dai Iy wage laborers, house hold maids, farmer 

etc .. . , however, they earn little amount of profit per month. 

Furthermore, knowing the trend of income of the respondents is important to investigate 

the vender li velihood security. The result of the study shows that the highest proportion 

(64.3%) of the respondent rep li ed as thei r income is similar to in the last 3 months. The 

remain ing 35.7% of the respondents rep lied that their income has increased in the last 3 

months. 

The study found that the income trends of all sample respondents are good and street 

vend ing has a great role in securing li velihood of the poor. 
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Monthly expenditure 

Vendors act of spending money in consuming or using of goods, materials and serv ices is 

expla ined in thi s part. The major kinds of expenditure for sample respondents are 

expend iture on food , cloth, children education, health and miscellaneous housing 

expenditu re. 

Table 4.1 2: Monthly expenditure with type of item of the respondent 

Fruits and Secondhand Househol Prepared socks & 
Total 

vegetables clothes d goods food belt monthly 
expend iture 

Freq % Freq % 
Fre 
q 

% Freq % Freq % Freq 

500-1000 
26 37.1% 16 22.9% 21 30% 63 

Birr - - - -

1001-1500 - - - - - - - - - - -
Birr 

1501-2000 
3 4.3% 4 5.7% 7 

Birr - - - - - -

Monthl y expenditure of sample respondents ranges frol11 500-2000 Birr. As shows in 

table 4.12, all most all of the respondents (90%) have a month ly expenditure between 

500-1 000 Birr, while insignificants amounts (10%) of the respondent have a monthl y 

expenditure between 1500-2000. From this result we can concl uded that, street vendors of 

the study areas tries to mi nimize their expenditure and efforts has been made to maxi mize 

their working capital. 

An attempt was a lso made if venders have other sources of income. The result shows 

that, majo rity (93 %) of the sample respondents replied they don ' t have other sources of 

income. Whi le the reaming 5.7 % and 4.3 % replied they do have other income sources, 

such as renting inherited home and family pension respectively. 
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Major kinds of expend iture of sample respondents is dep icted in tab le 4. 13 

Table 4,13: Major type of expenditlll'c of the I'cspondcnts 

No yes 
Type of 

Expenditure 
Freq % Freq % 

Food - - 70 100.0% 

Clothing 7 10.0% 63 90 .0% 

Education 70 100.0% - -

Health Care 67 95.7% 3 4.3% 

House rent 30 42.9% 40 57.1% 

All of the sample respondents ( 100 %) ranked that food is their first and major kind of 

expenditure 90% ranked thei r second largest expenditure is cloth 57% ranked house rent 

is their third expenditure and health share 4.3% of their expendi ture, Since they teach 

their children at govenunent school, none of the sample respondents spend on education. 

Saving habits 

Savi ng is one of the most important tools to susta in livelihood of the poor. [t promotes 

the capital accumulation of people that would help them to tackle difficult condition like 

food insecurity and other sudden economic cri sis. It may not always be ach ievable, but 

having that goa l in mind is step to achiev ing it. According to the findings of this study, a ll 

most all of the respondents (95.7%) have saved portion of their income. Only 

insignificant proportion of sample respondents did not have saving accounts. This implies 

that street vendors of the surveyed areas save what they wou ld get. 
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Table 4.14: Saving account of respondents with the type of item 

Fruits and Secondhand Household Prepared socks & 
Tota l vegetables c lothes goods food belt 

Saving 

Freq % Freq % Freq % Freq % Freq % Freq % 

Yes 29 41.4% 16 22.9% 18 25.7% 4 5.7% 67 
95.7 - -

No - - - - - 3 4.3% - - 3 

Financial cap ital has thus been found positively among most of the vendors as compared 

to thei r previous occupation. Access to financial capital of the vendors has improved as 

compared to their previous occupation. 

4.3.2. Present Activity / Livelihood strategy 

Livelihood strategies are ranges of activi ti es that people carry out in order to make a 

living. They are sustainable when the result of the processing of asset protects people 

agai nst shocks and stresses (I-Iann & unfford 2002) 

The type of activities, the business area, factors that forced vendors to such business, the 

type of ownership, the initial capital and source of capital and working hours per day are 

di scussed in this section in order to investigate vendors' current livelihood strategy. 

Types of Activities 

The informal sector IS heterogeneous in character and compnses a wide variety of 

activities . There were even distinct differences among the vendor operations in terms of 

the major commodity or service groups sold or deli vered (Sethrouman, 1977; De Soto, 

1989; McGee, 1986). Vendors in Addis Ababa at 'Megenagna' and 'Hayah ulet' areas 

belonged to this group. They are engaged in a vari ety of types of street based acti vities 

and offered different kinds of goods or services to the community at low cost. Table 4.15 

shows types of vendor activities with areas where business is operating. [t clearly shows 
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that vending activities such as vending fi'uits and vegetables, prepared foods and second 

hand clo the we re the predominant acti vities in the study area respecti vely. 

Table 4.15: Vendors by types of their business operations 

Megenagna Hayahulet Megenagna & Total 
Types of item Hayahulet 

Freq % Freq % Freq % Freq % 
Fruits and 

26 37. 1% 3 4.3% 29 41.4% vegetables - -

Secondhand 
9 12.9% 3 4.3% 4 5.7% 16 22.9%-

clothes 

Household goods - - - - - - - -

Prepared food 15 21 .4% 6 8.6% - - 21 30% 

Miscellaneous - - - - - -activities 

socks & belt - - 4 5.7% - - 4 5.7 

Factors for joining street vending 

In thi s section an attempt is made to explore the major facto rs that fo rced and attracted 

vendors to engage in such activ ities. 

According to G.M.Bhat and Asif Hussain Nengroo (20 13) there are vanous driving 

forces behind street vending as with the informal economy as a whole. One school of 

thought argues that many of the working poor who enter street vending do so because 

they cannot find jobs in the fo rmal economy. Thus vending serves as a refuge occupation, 

where low barriers to entry make it possible to earn a sustainable income. Another school 

of thought argues that people choose thi s occupation because it offers a more flexible or 

otherwise attracti ve employment option than other blue collar workers. Below are the 

major factors that are pushed street vendors to engage in street vending. 
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~ Lack of jobs opportunities 

Lack of year-round employment has been one of the majo r filcto r that forced vendors to 

involve in thi s kind of activity. The study found that more than half of the respondents 

(52.8%) joined the informal sector because of lack of job opportunities (see table4.1 5) . 

Thus street vending has become an opportu nity for work and employment. One 

respondent in this regard says: 

"I came to Addis Ababa 7 years ago because I had no jobs in my home village. By 

working in a vending activity, I have now a smail formal shop around 

'Adegenagna ' area that is operated by my wife; we have one son and still we are 

having difficulty to/itlfill ourfamily requirements because of the increase in price 

of goods and home rent. 1f l had got job in my village, I would have never came to 

this expensive city" 

Another respondent added that 

"1 am involved in this aclivily because 1 had no other options. / did nol have land 

except one small house that was inherited ji-om my parents. 1 sold that house and 

came to Addis Ababa in the hope of gelling goodjob. Unfortunately, 1 did no/find 

any f ormaljob and started vending on the street. At present, it is easy tofii/fill my 

requirements. " 

-.I. Insufficient monthly Income 

The second factor that led vendors to the urban informal sector in general and street 

vending in particular is insufficient monthly income of the house hold. The study found 

that about 13 % of vendors joined the informal sector because of thi s reason (see table 

4.15). One respondent who had a small parcel of land , and could not produce enough 

food to feed the whole fami ly stated that he came to Addi s Ababa and joined street 

vending because of not having enough income. He stated that : 
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"I came fi'om one a/' a village around Wolila. J have allogelher J 2 family 

members living logelher. We have small parcel of land, which is quile lillie 10 

suslain our whole family. Since Ihe land is nol enough to produce sufficienl food 

for our/'amily, il cannol provide us wilh enough income. Therefore, I came here, 

Addis A baba and I am now working on Ihe slreel 10 earn some money. I am 

regularly sending some money 10 my family back 01 home. " 

Another respondent in th is regard added that: 

"Previously I had been working as a daily wage laborer, waking up in Ihe early 

morning and working lilliate evening was my normal working schedule. Bul Ihe 

labor I incurred and Ihe wage I earned were nol compalible. This condilion 

forced me 10 look for other income sources and Ihe one which was easy was 10 

join and slart street vending " 

* Dismissal f"om formal employment 

According to the findings of thi s study, the third factor that is responsible for vendors to 

engage in such activity is dism issal from formal employment. Some of the respondents 

(11.4%) were working as a formal employee, but due to various reasons they can ' t 

proceed as a formal employee. In thi s regard one respondent sa id that: 

"/ was working for one privale limited company; my position didn't need any 

profession, so J worked as a store keeper. One day J had a conflici wilh my boss 

over minor issue, since my boss was a relalive 10 Ihe company owner. J gal fired 

fi'om Ihal company and J can 'I find olher formal job with my limiled skill and 

knowledge. This reasonforced me 10 gel in 10 a vending business" 

.,j. Divo rce 

Divorce is the fourth facto r associated with joining in the informal acti vity. Divorce 

imposed heavy responsibi lities especiall y on women and forced them to invo lve in 

income generating activ ities. The result from field survey implies that about 4.3% of the 

respondents got in to vending activity because of divorce. One respondent stated that: 
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"lvly husband was working as foreman in the conslruction areas and I was a 

housewife. When we divorced, we had no property and saving so il was my 

responsibility 10 feed and raise our lilfle daughler. Therefore, ] begun vending 

preparedfood on the street 10 cover myfamily expenses" 

~ School d ropo uts 

The study fou nd that due to several social and economic constrain ts 4.3% of respondents 

were forced to quite from school. One respondent sa id that: 

"] should have sludied harder in school bUI f couldn 'I . I was raised by my mOlher 

and we are very poor. Our main source of income was seiling ily'era, bUI since 3 

years she can 'I prepare ily'era, as she was gelfing tired. ] was forced. 10 carry the 

responsibilily of my mother in supporting the families and begun vending 

secondhand clothes around. 'J\;/egenanga ' area. " 

In addition, about 14.3% of the sample respondents mentioned other reason that forced 

them to invol ve in street vending acti vity. 

Table 4.16: Factor for joining strcct vending 

reason for choosing street vending 

to enter such Provides It works 
Not Having Major Factors vending better th roughout the 

activ ity it is income/profit year(absence of 
other 

easy than others seasonality) 
options 

lack of job Freq 26 4 3 4 

opportun ities % 37.1% 5.7% 4.3% 5.7% 

Insuffic ient Freq - - 3 -
month ly Income % - - 4.3% -
Dismissal from Freq 3 3 - -

formal 
emolovment % 4.3% 4.3% - -

Freq - - 3 -
Divorce 

% - - 4.3% -

School Dropouts 
Freq - - - -

% - - - -
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Type of ownership 

The study fo und that, the entire sample responden ts (l 00%) are independent own account 

vendor. This implies that, individual proprietorship is the only form of ownership of 

street vending business of the selected areas. 

Cleary in thi s context, street acti vates represent mainly surviva l strategies adopted in the 

face of growing unemployment. The evidence supports the wide ly held view that the 

majority of the urban labor force is self employed . It reinforces the importance of se lf 

employment to sustain li velihood fo r the urban labor force. 

Working Hours 

According to Ethiopian Labor low, the average dail y working hours fo r all class of 

workers is 8 hours (Mulat 1989). Based on thi s info rmation it is assumed that 48 (8 hours 

a day, 6 days a week) hours per week represents a fu ll time employment. About 78.2% of 

the respondents in vending activities work for 8 -1 2 hours per day so they can be 

considered as working above full time, while 21.8% worked less than 8 hours per day 

(less than 48 hours /week) i.e. they spent less than f1.111 time. This implies that street 

vendors of the study areas are work above full time to sllstain their li ve lihood. 

Table 4.1 7: Typc of business owncrship and average working hours per day by 

types of item of respondents 

Fru its and Secondhand Household Prepared socks & 
Tota l type of vegetables clothes goods food belt 

ownership 
Freq % Freq % Freq % Freq % Freq % Freq % 

owner 29 41.4% 16 22.9% 0 0.0% 21 30.0% 4 5.7% 70 100% 

partner - - - - - - - - - - - -
A wage -- - - - -

employee 
- - - - - -

number of 
hours of 

work Der dav 

2-5 hours - - - - - - 4 5.7% - - 4 7.5% 

5-8 hours 4 5.7% 6 8.6% - - - - - 10 14% 

8-12 hours 25 35.7% 10 14.3% - - 17 24.3% 4 5. 7% 56 78% 

>=13 - - - - - - - - - - - -
hours 
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Level of Initial capital of respondents 

As table 4.17 shows, about 75.7% of vendors reported ly started with initial capital that 

ranges from 1600-2500 Birr, 10% incurred Birr 2600-3500, 7.2% of the respondents 

begun their business with the starting up capital of 500-1 500 Birr. The remaining 7.2% of 

the tota l surveyed vendo rs started their business with Birr 3600 - 4500. This impl ies that, 

the low level of initial capital req uirements was typical of these kinds of activities. One 

possible explanation for such low level of investment situation was the absence of 

reli able resource of capital finance. 

Table 4.18: Initial capital and source of capital by type of item of respondents 

Fruits and Secondhand Household Prepared 
socks & belt Total 

Initial vegetables clothes goods food 
capital Fre 

% 
Fre 

% % Freq % Freq % a % Freq a Freq 

500-1500 
3 4.3% 2 2.9% 5 7% - - - - - -

Birr 

1600-2500 
22 31.4% 13 18.6% 14 20.0% 4 5.7% 53 8% 

Birr 
- -

2600-3500 
4 5.7% 3 4.3% 7 10% 

Birr 
- - - - - -

3600-4500 
3 4.3% 2 2.9% 5 7% - - - - - -

Birr 

>=4600 - - - - - - - - - - - -

Source of 
capital 

informal 
lender 3 4.3% 3 4.3% - - 6 8.6% - - 12 17% 

forma l 
lender - - - - - - - - - - - 30% 

friends and 
family 11 15.7% 6 8.6% - - - - 4 5.7% 21 37% 

Savings 
8 11.4% 7 10.0% - - 11 15.7% - - 26 30% 

others 
7 10.0% 4 5.7% 11 16% - - - - - -
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Vendors have started their business in one way or another; they all needed some sort of 

start-up capita l or assets. These initial capitals came from different sources. Table 4. 18 

shows that, 37. 1% of the respondents used their saving acco unts from their initial 

involvement, 30% borrowed from friends and family , 17.2% borrowed fro m informal 

lender accounts and 15.7% have obtained their initial capital from other sources (gets the 

items from the owner & pay later, received the item on a consignment base and so on). 

The result indicates that majority of vendors relay on loans or on their own sav ing 

account. The loans are taken fro m famil y and friends, mostl y without interest. These 

kinds of source of capital indicate that vendors have a great saving habit and good social 

capital. 

4.3.3 Livelihood Outcomes 

Looking at the previous chapters, it is important here to look at the live lihood outcomes. 

This chapter, therefore, analyzes the overall livelihood outcomes engendered by the street 

vending acti vities. Livelihood outcomes are the achievements and benefits that 

communities hope to derive through obtaining specific strategies. These outcomes can 

also be interpreted as the aspi rations of the community. As the study is concerned with 

livel ihood changes of the street vendors before and after thi s occupation (street vending), 

li velihood outcome has been presented as compared to thei r previous situation. Examples 

of livel ihood outcomes are: changes in income, food security, health, education and 

vulnerabi li ty. The livelihood outcome will affect how the livelihood platform can be 

utilized, and also affect participation in organizations, and social relati ons (Tofte, 

2004: 121 ). Overall current li velihoods of the street vendors have improved as compared 

to their previous condition. 

Vendors have earned cash income, got better access to physica l, social , human and 

financia l capi tals. The overall live lihood outcomes of the street vendors can be 

categori zed as fo llows. 
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Increased Access to Assets 

This is the foremost change after involving in such kind of activity. As compared to their 

previous status, people have earned more income by involving in the urban street trad ing. 

Of course, there are fe w vendors who have not been able to compete wi th establi shed 

vendors. However, they are positi ve and li ke to invest, because they see that street 

vending has given them a good opportunity fo r income earni ng. Income has not only 

increased among the vendors in the study areas, but it has al so supported back the rural 

households through the regular flow of money. 

Income has also enabled people to invest in education. Investment in children education 

is the improvement of human capital because skill ed and trained people are the resources 

fo r positive li velihood outcomes. In thi s sense, vendors are havi ng more access to human 

capital because they have earned relatively more and have invested in education for their 

chi ldren. Therefore, as compared to previous occupation, most of the vendors have 

improved their live lihood assets . 

Vendors have good access to phys ical and social capital there. Livel ihood outcomes in 

the origin were basicall y based on natural and social cap ital assets. Social capital is fou nd 

stronger than their previous status. Likewise, their current physica l capital is better than 

their origin, both ul timately foster positi ve li ve lihood outcomes as a result of street 

vending. Hence, it can be concluded that liveli hoods of the street vendors have improved 

positively, havi ng more access to physica l, soc ial, human and financia l assets than before. 

Well-being 

In addition to income and things that money can buy, people value non- material goods 

such as interaction in the urban environment, enjoying the city li festyle and people's 

well-being. They can get encouragement and work hard to achieve an urban lifestyle that 

may bring them positive live lihood outcomes. Their sense of well-being is affected by 

numerous factors includ ing, their se lf-esteem, sense of inclusion, security of household 

members, their health status, access to se rvices, political participation etc. 
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People's well-being is enhanced and increased by hav ing good access to assets. Vendors 

in Addis Ababa have invested in educati on, which ultimately will improve their 

li velihood and that of the nex t generations. With increased access to assets, vendors have 

connected with outer world through media and other entertainment facilities in Addis 

Ababa. Some of the vendors are fulfilling their house by electronics materi al li ke 

Te levision, Radio , etc. Even if they have been working on the street, some of the vendors 

look like other urban people. This was observed by their dress up and the way of dealing 

with me while 1 was asking them questi ons. 

Food Security Reduced Vulnerability 

Improved food security both in the origi n and destination is also a li velihood outcome 

that can be pointed out. Many vendors expressed that even if vending on the street is a 

hard working job, it has given them food, cloths, and other necess ities that neither other 

jobs could provide nor agri cultural work. Some vendors have been regularl y sending 

money and other necess ities back to their family in the village, which enhance positive 

li velihood outcomes. 

However, the li velihood outcomes of the vendors in the study areas are primaril y affected 

by interventions (authorities - metropolitan polis) confro ntations and confli cts between 

authorities and vendors and between vendors and inhabitants. But with initiatives taken 

by the authoriti es to reso lve the problems and, sub-city's plan for solving the pro blems, 

the li vel ihoods of the street vendors can even be further improved. 
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Chapter Five 

5. Major problems and Future plan 

5.1 Major problems and challenges of street vendors 

Problems in the context of thi s study refer to elements or factors that restrict street traders 

fro m achieving their potential (or higher level of output) with reference to thei r initial 

goals. Street vendors experiences diffe rent chall enges and prob lems wh ile vend ing on the 

street. According to the finding of thi s study, street vendors in the study area are more 

ex posed to the fo llowing issues: Security, crime and harassment, working premises, no 
) 

access to initial capital, lack of operational capital and strong competition are the main 

problems that are faced by sample respondents. 

Table 5.1: Problems and challenges street vendors by type of item 

Fruits and Secondhand Household Prepared 
socks & belt Total 

Problems and vegetables clothes goods food 
Challenges 

Freq % Freq % Freq % Freq % Freq % Freq % 

Security, crime 
45.8 and 3 4.3% 14 20% 7 10% 3 4 .3% 5 7.2% 32 

% 
harassment 
Shortage of 

- - 5 7.2% - - - - - - 5 7.2% working capital 
Lack of 

Institutional 2 2.9% 3 4.3% - - - - - - 5 7.2% 
support 

Place to trade 5 7.2% 8 
11.45 

5 7.2% 18 
25.8 

% - - - - % 

Competitivenes 
3 4.3% 3 

4.30 
s of the Market - - - - - - - -

% 

Difficulty to 
access initial - - 7 10% - - - - - - 7 10% 

caoital 
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Security, uime and harassment at worl< 

When the vendors were asked about the greatest challenges they faced in running their 

business, most mentioned problems is harassment by the authorities. In most cities, street 

vending is regarded as an ill egal activity. The existence of street vendors is not only 

about a section of poor people trying to earn a livelihood in the informal sector, but also 

about the provis ion of valuable services to the urban population. Thus, it is the duty of the 

government to protect the ri ght of thi s segment of the population to earn thei r li velihood, 

the ground reality however is that they are largely considered as unlawful enti ties and 

eyesores, and are consequentl y subject to constant harassment by the local police as well 

as the municipal authorities. The absence of legalization is the main problem of this 

occupation (Bhowmik, 20 10). The result of thi s research confirms the above real ity, 

majority of the sample street vendors (45.8%) were found to be victims of harassment by 

the metropolitan police. Goods were confi scated and vendors had to pay fines to get their 

stock back. When they did try to collect their goods they often found their stock missing. 

Vendors said that the police would sell their stock or take it to their homes and use it 

themselves. In thi s regard one respondent says: 

"It is aboulfour times now when police have laken my sluffs and 1 paid/ine tow 

times to gel back my sluffs. The olher two limes Ihey didn'l give me my stuffs 

because Ihey said il was /osl" 

Hence, it is seen that thi s vending activity lacks any security and safety conditions that 

result in increased vulnerability among the vendors. 

Place to trade 

Difficulty to get working premIses is respondent 's second m3Jor problem. The mam 

problem in such cases is that more often than not, the loca l authorities, namely, the police 

and sub-city's authorities, try to prevent street vendors from using such places fo r their 

trade. Street ve ndors occupy the urban space for their li velihood and the ev iction and 

nui sance start because they are considered as ill ega l encroachers upon public space 

Bhowmik (2010, p: 9). The result of the study revealed that, 25.7% fi'OIl1 total sample 
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respondents stated that, lack of legitimate spaces to trade is their second major 

chall enges. As a result of the confi scations by police, traders cou ld only trade with 

li mited stock and th is inhibited the growth of thei r business . 

Difficulty to access initial capital 

As indicated in Table 5. 1, about 7. 15% of sample respondents indicated that there was a 

shortage of initial capital. As a result of informality and low level of income, street 

vendors have no property and consequently no coll ateral, thus the sector becomes 

constrained when they try to access credit finan ces in the formal sector. Alternati vely, 

vendors had borrowed money fro m fam ily or fri ends to start their business. None had 

loans from fi nancial institutions. 

Shortage of working capital 

The fifth fac tor that affects street vendors of the se lected area is shortage of working 

capi tal. The research found that most street vendors ran survivali st business and that 

almost all their income was spent on food , House rent, children education, and 

misce llaneous housing expense. This impeded the ability of their business to grow and 

for them and to accumulate assets . Accord ing to the above table, 7.1 5% sample 

respondents were reported facing shortage of working capital. 

Lack ofInstitutional support 

Respondents were asked about the view of the govenU11ent towards their activiti es; about 

51.4% of sample respondents reportee! the neutral view of government to their business. 

Respondents in thi s regard stated that, government does not take our I iveli hood in to 

consideration they didn ' t give us any support and sometimes they leave us to do our 

business without license. The remain ing 48.6% reported the view of government as 

'd iscouraging' . 

Competitiveness of the Market 

The last factor that hampers the day to day acti vity and profit earn ing potenti al of street 

vendors in the study area is competit iveness of the market. 4.3% of the sample 

respondent were indicated thi s factor as their majo r problem. With the number of street 
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vendors ri sing in the stud y area, competition among them has also ri sen proportionately. 

The vendors ha ve been forced to evo lve better and newer methods to face thi s 

competiti veness in the market, in an effort to optimize profi ts; some vendors are 

motivated to join hands with each other along ethnic or loca l lines to form joint 

enterpri ses. However, in most cases, the vendors put together their working capital, 

establish a marketing network and increase their size of space. 

5.2 Goals IFuture plan of sample respondents 

Desire of vendors to improve their li velihood, the ways in which they aim to do thi s, their 

strategies and (perceived) poss ibilities are taken in to account in thi s section. 

Table 5.2: Future plan of sample respondents 

desire to change the current livelihood 

proposed options 
No Yes 

Freq % Freq % 

searching another jobs - - 10 14.3% 

changing to formal sector - - 52 74.3% 

expand ing cu rrent 
- - 8 11.4% 

business 

Not saying "Yes" - - - -

Sample respondents were asked if they want to make changes in their current li velihoods. 

As shown in the above cross tabulation table, all (100%) of sample respondents would 

like to change their current li velihoods. What kind of change they desire is the nex t 

interesti ng question. Majority (74.3%) of the respondents prefer formali zing the ex isting 

informal business (vending), 14.3% of the total respondents prefer finding another job 

and ex it the profess ion of street vendor and the remaining 11.4% preferred to expand the 

current bus iness and income. What becomes clear from thi s study IS, there is a strong 
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des ire of vendors to formalize the in fo rmal business and a small part of respondents 

choose the benefit of informality. 

The study also shows, to obtain their goa l vendors need to get a proper place to sell , 

working capita l and loca l government support. Another issue in thi s regard is the extent 

to which local government is supportive of vendors in ful fi lling their desi red goals. 

The result of the study reveals that, all most all (94.3%) of the respondents thinks local 

governments has a positive influence on their future and onl y 5.7% consider the local 

government might not be a positive influence on their desired goa l. 

Furthermore, vendors stated about how local government will support them in executing 

thei r goa l. They clearly stated that this is by organizing them in to a small and micro 

business, by providing vend ing space, by lending Initial capital and working capital and 

by providing other formal job. 

Generally speaking, vendors of the study areas do not seem to be overwhelmingly 

negative about the support of local government in fu lfilling what they need to achieve 

their desi red goal. 
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Chapter Six 

6. Interventions, Responses and Perception 

6.1 IntJ'oduction 
At this stage of the analysis, it is important here to look at authorities ' views on street 

vend ing acti vities. This chapter is, therefore, designed to ana lyze the interventions and 

responses by authorities and individuals. This chapter has been divided into three 

sections. The first section deals with the interventions/responses by the Bole sub·city 

authority, which includes physical and social problems created by increasing street 

vendi ng activities in the study area. The second section deals with the views by 

individual public customers including, vending as goods and service providing sector 

and, the final section of thi s chapter deals with the responses made by the representatives 

of Street Vendors organ ization of the study area. 

6.2 Responses by Bole sub-city Authorities 

There is conflict between authorities of the sub·city and vendors. It can be argued that 

both the authority and vendors have ri ght from their own place and position. Vendors 

should have livelihoods rights and the authoriti es should have responsibility to manage 

city environment. Since, their duties and responsibi lities are conflicting with each other, 

one 's duty and responsibility influence another ' s duty and rights. It is because vendors 

see their rights and compulsion to stay on the street for livelihoods whereas authoriti es 

want to detain them for the convenience of vehicle flow and pedestrians movement. 

Therefore, it is important to know what the authorities are thinking on the emerging 

issues regarding increasing street vending activities in Add is Ababa in general and in 

Bole sub-city in particular. 

Responding to the questions, officer of the street in charge said that controlling and 

managing the city environment, including managing footpath, controll ing of increasing 

vendi ng activities and providing easy movement to the pedestrians were their 

responsibil ities. However, hawkers and street vendors spread their wares on the pavement 

and sometimes on the street, causing great inconvenience to the pedestrians and vehicles. 
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At present, vendors on the street have so increased that it has been difficult to throw them 

away. It is not good to let them stay on the street because it creates a lot of problems, 

including physical and soc ia l problems and difficulty for public mo vement. It deteri orates 

the sub-city environment by increas ing social ev ils and overcrowding. Considering thi s 

fact, the sub-city is now thi nki ng of giving them a place where they can carry out their 

business in peace. The following sub-sections categoricall y provide the responses of the 

sub city authority fac ing with increasing street vending activities in the study area. 

6_2.1 Increasing Sft-eet Vending as the Cause of Physical Problems 

One of the main problems that the authority pointed out is about physical problem, 

including the encroachment of road and public places, creations of congestion and 

pollution in terms of garbage and so on. Garbage has been spread on the places where 

vendors put up their mats because they leave all waste materials on the street. Vendors do 

not clean their surroundings. Congestion and overcrowding are the resu lt of increasing 

street vending in the study area. According to the office r of street in charge of the sub­

city, vending acti vities in this sub-city is rapidly increasing during the last 6/7 years. 

During the evening vendors go on the main street and put up thei r mats. Vendors get 

gathered and shout loudly to attract to the customers, which creates a noisy environment. 

Because of the crowd on the pavement and street, it creates difficulty for vehicle flow and 

public movement. In response to a question about physical problems, the authority says: 

"[ do 110t have to tell you about the congestion resulting pam the vending 

activities. You can see the situation. Especially during the evening, vendors go on 

the street and put up their mats. Vehicle flow and pedestrians movement have 

been entirely a/lected. It has now been out of control. " 

Hearing the responses by the sub-c ity authority about the physica l problems resulting by 

street vending activ ities, it can be pointed out that the issue is very complex . On the one 

hand , vendors claim that they should have options for li ving because living on the street 

was not their wish. On the other hand, the pavement has been encroached to such an 

extent that if appropriate so lution has not been taken, probably almost all pavement and 
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public places will be full y occupied. Therefo re, the main problem resulting from 

increas ing street vending is the overcrowding and it leads to encroachment of the publi c 

places and roads. 

One informal interviewee aro und "Megenagna" area In this regard says: 

"/ always use the asphalt road rather than the sidewalk, because the sidewalk is 

taken up by street vendors and their customers, " she said irritably, while holding 

the hands of her two daughters who just turned jive and six years old. "This has 

been a problem for me and my family for almost six years now. Thankfitlly 

nothing has happened . .. but this does not mean that J do not experience trauma 

every time / cross the road. " 

Other informal respondent (tax i driver in ' Megenagna') says: 

"The street vendor issue needs to be addressed properly; / always face problems 

finding a parking space because the pedestrians come onto the road, since they 

cannot jind another place to walk due to the streel market. / do not want them to 

lose theirjobs, but at least there has to be some space between the road and the 

pedestrians to avoid accidents. Most of the time, drivers are to blame f or 

accidents, and it may be justifiable, but problems such as these should be hcmdled 

by the government for the wellbeing of all of everyone. " 

Hence, increasing street vending activities 111 the sub-city has created the physical 

problem relating to encroachment of public places and pavement. Overcrowd ing and 

po ll ution of city environment in terms of garbage are also linked with thi s. 

6.2.2 Increasing Street Vending as the Cause of Social Problems 

Increasing vending activities in the study area have also become causes of soc ial 

problems. Social problems relating to theft, hoodlum, pick pocketing, burglary, crime are 

linked with increasing street vending activities. In addition to th is, conflict between 
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vendors, between metropolitan police and vendors has al so been increasing. Vendors 

have been increas ing on the street day by day. Since the space to locate their mats is 

limited, each vendor does not get space to put up their mats and they quarrel and 

sometime fight each other. It is said that crimes have been increasing in the sub-city in 

recent years and some crimes relating to pick pocketing, hooli gans according to the street 

in charge officer, of course, because of increas ing informal activities . 

Crime and confli ct are the malll social problem if the study area (espec ially around 

'Megenagna ' area). Officer in charge of the street market said that recently they 

employed more staffs to control encroachment and overcrowding in the public places. 

Sti ll the situation was that some of the locations were out of control. There were many 

rep0l1s that vendors and the sub-c ity staffs quarrel. It was because vendors did not want 

to remove their mats and the sub-city staffs were given duty not to allow vendors putting 

up mats on the street. One informal informant who was working as a metropolitan 

policeman in this regard says: 

"J have been working as a metropolitan policeman/or 7 years. Jt was very easy to 

deal with vendors when I started my job. But at present, J find it very diffiCUlt to 

deal lIIith them. J have realized that vendors have been increased by tw%ld in 

recent years. Public places and pavements have been occupied by the mats. As a 

metropolitan police, my duty is to take them away };"om public places and 

pavements. Instead (){moving away, they a/lack when we go to chase them. One 

day J had been bitten seriously by some vendors when I told them to remove their 

mats. " 

I-lence, it can be pointed out that besides encroachment of streets and public places, social 

problems including; conflict, the ft, robbery, crimes etc. are increasi ng wi th increasing 

street vending in the sub-city. Authorities in thi s regard should think and come up with 

appropriate solutions. 
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6.3 Sub-city Plan for Solving the Problems 

Si nce the issue has now become complex and shooing vendors out fo rcefu ll y is not the 

appropriate solution, the sub-city has now rea lized that increasing street vendi ng is 

related to poverty, confli ct and livelihoods. If vendors have got job in other sectors, they 

would have not involved on the street for thei r survival. This section therefo re, deals with 

what the sub-city is thinking to so lve the problems relating to increasing street vending 

activities in the stud y area. 

According to the sub-city authority, there are number of causes that lead to increase in 

street vending acti vities in Addis Ababa in general and in the study area in particular. 

Increasing unemployment, lack of formal jobs in the city and increasing rural to urban 

migration are signifi cant factors. The officer in charge of the sub-city adds that the sub­

city is taking initiation for so lving the problems and they have reali zed that poor people 

are making livelihoods on the street. But as a responsible body, sub-city's concern, 

acco rding to him, is to manage city environment, if poss ible, by protecting poor people's 

livelihoods. 

The sub-city trade and Industry Bureau, Deputy Head Ato Mesfin said: 

"The street markets have brought significant changes in the lives of the street 

vendors. We gave them the permission afier we proposed the idea to Ethiopian 

Roads Authority and they have given us the list ofroads we might use. The streets 

are with less traffic and alternative roads. There/ore, we believe this can be a 

temporary solution for the street vendors, but not all of them are I.villing to use 

the places and instead continue to illegally sell on the streets, endangering 

pedestrians and drivers" 

According to Ato Mesfin the solution is for the vendors to organize themselves with 

small businesses and alternatively to engage in the booming job opportunity in Addis 

Ababa on coble stone: 
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"We have more jobs covering the roads with coble stone. The vendors will have 

a better income doing that. In addition by organizing themselves in small 

businesses there are opportunities jor them to get a permanent business places 

and loans, " 

The sub-city pl an in the long run is to construct business cen ters for all of the street 

vendors, including those who are selling cattl e, to decrease the num ber of traffic 

acc idents that occur, they will be tra ined to be legal sell ers, and those who do not have a 

place to sell will be given a chance to form a union to work as legal traders. But still it 

has not been decided yet. The sub-city then still works its maximum effort to establish 

the total number of such vendors and work a way out to relocate and organi ze them. 

Hence, the authorities are cOl11lng up with positive signs of getting so lution over 

increasing vending problems in Addis Ababa. However, since the issue is connected with 

poverty, conflict, government policy and national development as a who le, one cannot 

conclude that it will defini tely be solve. There is however a hope that in the future 

vendors will be ab le to get their li velihoods ri ghts and Addis Ababa will be a beautif'ul 

city. 

6.4 Perception of the Publie Customers 

Responses by the public customers vary from people to people. The perception by them 

over the street vending activities in the Capital City depends on which background the 

respondents belong to. Since the sector is connected to poverty and livelihoods, responses 

belong to the poor rather than rich people. Both urban and rural poor find that the sector 

is important as the service and employment provider sector. They think that it has 

provided basic needs to poor people in terms of cheap goods and services. On the one 

hand, thi s sector has been providing li velihood opportunities to the rural poor whereas on 

the other hand, it has been providing basic necessities and services to the urban poor. The 

fo llowing sub-sections provide the responses made by public customers over the 

increasing street vending activities in the study area. 
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6.4.1 Street Vending as an Employment Provider Sector to the Poor 

Public customers see street vending as an employment provider sector for both migrants 

and the urban poor. According to them, street vending provides employment and income 

to a large num ber of people in Addis Ababa includ ing women and yo uths. As di scussed 

in previous chapters, many rural poor left their villages due to va rious reasons. It leads to 

increase unemployment in the city and compels them to involve in the street vending. So 

street vendi ng has become an important employment provider sector. In response to a 

question, one public customer, who was buying some sandal at 'Hayahulet ' area, says: 

"You can see the vendors around 'Hayahulet ', 'Megenagna ', 'Mexico ', J,eka ', 

and everywhere in the city, who are pulling up (heir mats on the street/or their 

survival. You cannot easily estimate how many vendors are getting employment 

on the street. 1 think there must be significant number ol vendors who have been 

getting employment in this sector. " 

Furthermore responding to a question , another public customer adds that mostly poor 

people have been getting employment in thi s sector. Among poor people, the dominant is 

from rural migrants. There are, of course, some vendors from urban dwellers but many of 

them are form outside the city. 

6.4.2 Street Vending as Goods and Service Provider Sector 

In Addis Ababa, many poor people prefer to buy goods from the street markets. It is 

because of people 's low level of affordability. Many poor people cannot afford goods 

from the formal markets and supermarkets. Poor people believe that the goods vendors 

are se lling on the street are cheaper than those goods selling in the formal markets (shops 

and supermarkets). High competition between vendors reduces the price, which brings to 

the limit of poor people 's affordabiIity. One key informant (pub li c customer who was 

buying cloths on the street) is telling about the importance of street vending acti vi ties in 

Addis Ababa: 
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"It is important because it provides us goods in cheap price. II'I wanted to buy 

the same clothes in the shop, I would have paid t,vice or more which I could never 

afford. So, street market is very important Jar poor people like me. Those shops 

are onlyJor rich people, I have never entered i11l0 those shops " 

Hence, street vend ing in study areas of Add is Ababa can be taken as goods/service 

provider sector fo r poor and middle class people. It also provides employment 

opportunities and serves in the national economy. In thi s way, one section of the urban 

poor helps another section of the urban poor to survive. 

6.5 Perception of Street vendors' ol"ganization 

The street vendors organize themselves to guarantee the security of the vendors along 

with their customers, to negotiate with the sub-city authority and also among themselves. 

Its main aim was to establish cooperation and uni ty among vendors to protect their living 

and trading rights. Other aims include, raising vendors' socio-economic conditio n, 

establish brotherhood among vendors, rai se common voice about vendors' problems and 

to get in touch with the urban authorities, 

New vendors need to register and gel place from the committee to sell their commodities 

in order to promote harmony among vendors. The committee is resporl_ ,e to solve 

confli cts as well when there is a conflict based on spots. 

One of the members of the committee 111 around 'Zerfeshiwal ' school street market 

organization stated about their role: 

"We act as intermediaries between individual street traders and local authorities, 

we are strugglingJor the rights jar them (the vendors) and Jar their space on the 

road, we protest (against the police) continuous harassment in addition to these, 

we also are a peace committee when conflict arises between vendors. The 

regulars have a common spots. However, new people come up and tend to take 

the spa! without permission. We try to settle these conflicts through our 

cOl11millee. We also have a monthly contribution Fom the vendors. We hire a 

gilaI'd to rnake Sure the security ()I' the market " 
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6.5.1 Livelihood: "Our Right" 

Increasing unemployment and li velihoods vulnerab ility ha ve become common 

characteristics in both rural and urban areas of Ethiop ia. Street vending has become an 

important opportunity for li ving. Vendors have been provi ng goods in cheap price which 

protect the li ve lihoods of the urban poor that neither gove rnment nor any other 

organizations can do. The organi zation representatives said that if they had right to life, 

street vending could be their li velihoods rights because they had no other options for 

survival. One representative fu rther says: 

"As a vendor myselfandji'om the vendors point a/view, livelihoods' on the streel 

is our right. Therefore, we all vendors have beenjighling 10 assert our right to a 

dignified livelihood It is true that if we had opportunities in other sectors, we 

would not involve On the street trading. It was our compulsion rather than wish. 

Most vendors who are stay ing On the street are poor. if they were not allowed to 

stay on the street, they would have died because of/amine. If there is right to life 

then there should have right 10 livelihoods either on the street or somewhere in 

other sectors. " 

He further adds, the sub-city should think and deal with this issue from humanitarian 

perspectives and should think to provide li velihoods security to all the vendors. Providing 

employment opportunity or providing permanent space to the vendors, in the agreement 

between vendors and the sub-city authorities would be a reasonable so lution, which could 

protect li velihood rights of the vendors and regulate increased street vending in Add is 

Ababa in general and in Bole sub-city in particu lar. 

6.6 Conclusion 

This chapter highlighted the responses made by concerned authorities and public 

customers on increasing street vending acti vities in Bole sub-city. Authoriti es (Sub-city 

administration staff of trade and industry, street trade organization committee) and public 

customers have realized and agreed that street vending in Addis Ababa is an important 

livelihoods opportunity to both urban and rural poor. Response by the sub-city authority 
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was more concerned with increasing problems including, encroachment and 

overcrowd ing, social evi ls and conflict between vendors and sub-c ity staffs. Since 

vending in the stud y area has been providing li velihoods to poor people, authorities are 

now thinking to solve the problem by executing the above stated plan. 

I-Ience, both issues - li velihoods ri ght of the vendors and management of city 

environment - are important and should be taken into account by the authoriti es. Vending 

activities provide goods and services and live lihoods opportunities to the urban poor. 

However, the city environment that has been deteriorating by increasing informal 

activities in the study area should be managed. Therefore, authorities should agree to 

solve thi s problem through various dialogues that could provide vendors with an open 

permanent space to carry out business in peace or creating other live lihoods options to 

them. 
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Chapter seven 

7. Major Findings, Conclusion and Recommendations 

7.1 Findings 

The major findings of this study are: 

..... The informal sector, street vending in particular, in this stud y is composed of 

rural migrants and urban poor peoples. Lack of job opportuniti es, insufficient 

monthly income, dismi ssal from formal employment, divorce, and school 

dropouts are the major push factors of respondents to parti cipate in such 

activities. They also have stimulated increasing rural-urban migration in 

genera l and urban unemployment in particular in Addis Ababa. Street 

vending is thus, a way of life for those migrants, and city-born poor in Addis 

Ababa . 

.,.. Vendors in the study areas have significantly improved their physical , human, 

social and financial capital assets as compared to the origin. Most of the 

vendors have been investi ng fo r the future generation by providing education 

and skills to their children. It can be concluded that livelihood of the urban 

poor who have involved in the informal sector in Addis Ababa in general and 

in Bole sub city in particular can be termed as ' struggl ing for li ving' and 

' living in the present, investing fo r the future' , wh ich indicates livelihood 

sustainability for the future generation. 

'* Street vendors have strong desire to formalize and to expand their informal 

business. To achieve these goa ls street vendors are currently facing the fo llowing 

major problems and challenges: security, crime and harassment at work, place to 

trade, difficulty to access ini tial capita l, shortage of working capital, lack of 

Institutional support and competi ti veness of the market are the major constraints 

in ach ieving what they plan for the future. 

LIVELIHOOD IN THE INFORMAL SECTOR OF flDDIS ABABA: A CASE STUDY OF STREET VENDORS OF BOLE SUB-CITY, 'MEGENAGNA' AND 'HAYAHULET' AREAS Page 86 



i. Conflict between authorities and vendors over the licensing, encroachment of the 

pub li c places and pavements, congestion, overcrowding and social problems. 

Despite the frequent harassment from the urban authorities, street vending in 

Addis Ababa is increasing and expanding. It is important to think from the ground 

below after all who are responsible for making decent li ving of those people. 

Government and its policies are, of course, responsible for this. If government 

could provide an adequate employment opportunity to them in the origin, they 

wou ld not migrate and would not be forced to li ve on the street for their meager 

livelihoods. Thus, increasing street vending is the result of increasing 

unemployment. 

~ Realiz ing the importance of street vending as work, employment and li velihoods 

to urban poor in Addis Ababa, concerned authorities are now thinking to solve the 

increasing problems. They are therefore; plan in the long run to construct business 

centers for al l of the street vendors to carry out business in peace. 

~ Consumers are getting benefit from the street trading having an easily accessible 

and cheaper market. Because of the high competition among the vendors, they sell 

goods at minimal profits. Likewise, having low level of affordability of the 

consumers, most poor people buy goods with the vendors. On the one hand, 

vendors have been making a li ving on the street, on the other hand, one section of 

the urban poor provides goods and service to another section of urban poor that 

otherwise government should have provided. Hence, it has been found that one 

section of the urban poor, namely, street vendors, subsidizes the existence of the 

other sections of the urban poor by providing them cheap goods. 

7.2 Conclusion 

Development means positive change of individuals and communities. This change can be 

accomplished through getting access to various assets or resources by the indi viduals and 

communities. In li ght of the objectives of this study, informal sector activities including, 
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street vending have been found increasing, which has impacted positively on people ' s 

li velihoods in the urban areas in genera l, and Addis Ababa in parti cul ar. It has been found 

that increasing informal sector activities (street vending) and its contribution in the 

national economy through employment generation and by providing way of li velihoods 

to the urban poor is significant. [n the urban contex t, formal and informal sectors are 

found coexisting in an economic system through activities such as trade and business . But 

urban authorities have neglected and underestimated the informal sector by considering it 

as an illegal sector of the urban economy. 

It is therefore important to conclude thi s thesis that with the increasing unemployment in 

both rural and urban areas of Ethiop ia, street vend ing in Addis Ababa, in Bole sub-city in 

particular is a means of living to the urban and migrants poor. If we accept development 

is posi ti ve change through accessing different capital assets, street vending in Addis 

Ababa can be acco unted as a resource rather than a problem. There is onl y the need to 

think abo ut pol icies and programmes that should be fo rmulated for gelling sustainabi li ty 

of city environment by protecting poor people' s li ve lihoods. There is no doubt that if the 

government fo rmulates po licies, provides opportunities, facilitates for upgrad ing to the 

vendors, creates favorable environment including, access to credits, effective 

coord ination, etc, street vending in Addis Ababa, in Bole sub-city in pmticular will 

definitely be developed in sustainab le manner, providi ng a way of li ve lihoods to both 

urban and rural poor. 

7.2 Recommendations 

Based on the information gathered during the survey and fie ld study the analysis of thi s 

thesis, [ wish to make the fo llowing recommendations: 

,Jo St reet vending in Addi s Ababa should be taken into acco unt as a resource rather 

than a problem. Since it has been providing work, employment and li velihoods to 

the poor people, it can be a resource to so lve the increasing unemployment rate. 

This study reveals that poor people have somehow developed their capital assets 

but onl y there is a need to thi nk about managing and planning how to preserve the 
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beauty of the city enviroIllllent and provide place for trading to the vendors in a 

sustainable way. For thi s, the government and authorities should formulate 

po licies and programmes according to practical needs. 

'" The conflict between authorities and vendors such as: ev iction and threats by the 

metropolitan police needs a policy framework for vendi ng activities, which 

shou ld be based on so lving the problem on the ground through dialogue between 

authorities and the vendors associati on. The policy framework should be 

embedded in the city deve lopment planning framework. Moreover, research on 

various issues linked with the informal sector should be carried out to enable city 

planners to deal w ith the raising problems. 

~ Organizing the vendors in small and micro finance enterpri ses shou ld be 

facilitated. Providing loans and encouraging them to establ ish formal business by 

giv ing training, skill s can be taken into consideration. 

~ Training about the need of preservation of the city environment should be 

provided to the vendo rs so that they wo uld be aware of cleaning thei r 

surroundings. 

'" Municipality and the Government should take the initiative to upgrade vending 

activities by approaching various NGOs to work in the management of vending 

activities in the city. Appropriate and effective programmes for employment 

generation to urban poor in Addis Ababa should be designed and implemented. 
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APPEN DIX I 
ADDIS ABABA UNIVE RSITY 
College of Development Studies 

Department of Urban Management and Development 

I. Questionnaire 

Dear respondents: 

The purpose of thi s questionnaire is only academic and will not be used for any other 

purposes. Each respondent is assured that any response provided will not be publicized in 

the future. A ll the information will be treated anonymously and confidentially so that it 

cannot be traced back to the respondent. 

NB. A ll questiolls will be asked ill A ddis Ababa 

I. Background Information 

I Age: 

A. < 20 C. 41-60 

B. 2 1-40 D.61 and above 

2. Sex: 

A. Female B. Male 

3. Level of education: 

A. Never attended E. Technical! vocational courses 
B. Read and write F. University 
C. Primary education G. Other, please specify: ______ _ 

4. Where is your place of birth? 

A. Add is Ababa B. outside Addis Ababa 

5. If yo ur place of birth is not from Addis Ababa, what was your major reason(s) for 
leaving home? 

A. Looking fo r a job D. City attraction 
B. Famil y di splacement E. Other, please spec ify: _____ _ 

C. Marriage 

6. How long have you been living in Add is Ababa (in years)? 

A. < 5 B. 6-1 0 C. II-I S D. 16 or more 

7. How many persons does your household consist of (including yourself)? 
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A. <3 B. 4-6 C. 7- 10 E. 12 or more 

8. I-low long have you been a street vendor? 

A. < 5 B.6- 10 C. II-IS D. 16 or more 

9. What was your previous occupation? 
A. Daily wage labourer F. Unemployed 
B. Student G. Maid Servant 
C. Informal sector operator' s 
D. Government employee 
E. House wife 

II. Present Activity/the business 

Livelihood Strategies 

10. What kind of items do you se ll? 

A. Fruits and vegetables 

B. Secondhand clothes 

C. Household goods 

II. Where does the business operate? 

A. Megenagna 

f-l. Farmer 
l. Other (specify) 

D. Prepared food 

E. Miscellaneous activities 

B. Hayahulet 

12. What factors forced you to engage in a street vending activity? 

A. lack of job opportunities E. Family andlor Husband Death 

B. Divorce F. Dismissal from fo rmal employment 

C. Insufficient monthly Income G. Other (specify) ________ _ 

D. School Dropouts 

13. Why did you prefer street vending than other Informal sector? 

A. Its flexibility 

B. Provides better income/profit than others 

C. It works throughout the year (absence of seasonality) 
D. Other (Specify) ____________ _ 

14. Are you? 

A. An independent own-account worker 

B. Associated with other persons on an own-account basis 

C. A wage employee 

15. How much was your initial capital to start this activity? birr 
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16. Where did the money for the initial working capita l come from ? [RANK according 

to size 1 
A. Borrowing from informa l lender D. Savings 

B. Borrowing from formal lender E. Other (specify) 

C. Borrowing from fri ends and fami ly without interest 

17. How much do you get per month? 

Type of income Amount in the last 4 weeks 

Wage 

Own business income 

Remittance 

Other/specify 

18. What are the earnings from the business used to buy (give up to three important 

reasons?) 

1. ___ _ 

2. 

" J. ____ _ 

19. Does your business employ workers? 

A. Paid worker B. Family C. No worker 

20. At the end of the day (Yesterday), how much have you so ld? Birr 

21. Of thi s amount, how much are you going to use to buy new goods to sell the nex t 

day? _ -------? 

22. What is the trend of business income in the last 3 months? 

A.Up B. Down C. No change 

23. How much is the average nu mber of hours of work per day? 

A. 2-5 B 5-8 c. 8-1 2 D. 13 or more hours 
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III. Livelihood assets of Street Vendors asset 

i. Access to Infrastructures/Physical capital 

24. What is the main source of drinking water for your household? 
A. Well or Spring D. River 
B. Own Tap E. Other (specify) 

C. Public tap/bono 

25. Toilet facility 
A. No toilet B. Private (pit) 

26. Do you have access to telephone lines? 
A. Yes B. No 

27. Do you have access to health centers? 

A . Yes B. No 

C. Public 

ii. Social participation and networking/Social capital 

28. Do you cooperate with other street vendors? 
A. Yes B. No 

D. Other (specify) 

Ifno:VVhy? __________________________________________ __ 

29. If you respond "Yes" to Q28, What does this cooperation consist of? 
A. Sharing business operaliun matters D. Setting prices 

B. Information about suppliers E. Other (specify) 

C. Lending each other credit 

30. How often do you have contact with other street vendors concerning business 

matters? 

A. Daily D. Very incidentally 

B. Weekly E. Never 

C. Monthly 

3l. Do you participate in traditional social institutions like Equib, Edir, and Mahber 

etc? 

A. Yes B.No 

32. If you respond "Yes" to Q31 , what benefits you acquired as a result of your 

participation? 

A. Contributes a lot for household saving C. Strengthen the social 

network 
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B. Assistance in the time of crisis D. Other (specify) 

iii, Human capital 

33 . What skill s, capacity, knowledge and experi ence do you and yo ur household 

members have? __ _ 

34. In what ways have you developed your human assets (skills education and 

knowledge)?_ 

iv, Financial capital 

35 . How much profits on average do you earn from your vending monthly? __ _ 

Birr 

36. Do you have saving from your earnings? 
A. Yes B. No 

37. [f you reply "No" to Q 36, why? ____ _____ _ 

38. Do you have any other income source and/or income generating activity? 
A. Yes B. No 

39. [fyou reply "Yes" to Q 38, what are this income source and/or income generating 

activity? 
A. Self owned formal activity (small shops) 
B. Other type of Informal sector 

C. Other (specify) 

V. Consumption and expcnditure pattcrns 

40. How much you expend monthly? ______ Birr 

41. Does your monthly income cover yo ur monthly expenditures in terms of? 

Food: D Yes DNo 

Clothing: DYes D No 

Education DYes D No 

0 0 
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Health Care: Yes No 

HOllsing: 0 Yes 0 No 

VI. Housing condition 

42. What is the tenure status of the house you are living and working? 

A. Owned D. Open access 

B. Rental house C. Other (specify) 
C. Share arrangement 

43. How many rooms does your house have? _ _ _ _ _ __ Rooms 

44. How do you see people-room ratio in your house? 
A. Under occupied C. Over-crowded 
B. Adequately Occupied D. Other (specity) _ _ _ ____ _ 

45. W hat problems you have faced in relation to housing? 

VI. Problems and Challenges of Street vendors 

46. What kind(s) of problem(s) do YO LI face whil e vending 111 the street? [RANK 

according to the weight] 

___ Working place problems 
_ _ _ Difficulty to access Initial capital 

_ _ _ Security, crime and harassment 

_ _ _ ,Shortage of working capital 

_ _ _ Lack of institutional or government support 

___ Narrow or strong competition 
___ Work place 

__ Other (specity) 

VIII. Attitude towards Local government policy 

57. What is the view of the government towards your activity? 

A. Supportive C. Indifferent (neutral) 
B. Discouraging D. Other (Specity) _ _______ _ _ 

58. If it is "discouraging" how, explain? _______________ _ 
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IX. Goals/Future plan 

49. Do you want to make changes in your current li velihood? 

A.Yes B. No 

50. If yes; rank the following options: 

_ Find another job 

__ Formalize your business 

_ Expand your business 

5l. If you reply "No" to Q 49. what are your reasons? ____________ _ 

52. If you want to formali ze your business . what do you need to be able to obtain thi s 

goa I ? ____________________________________________________________ __ 

53. Do you think the city government is supportive in your wishes? 

A.Yes B. No 

54. In what way is government supportive / not supportive?: ___________ __ 

Comments 

Please leave your comments on the questionnaire. Feel free to add any information that 

you think is interesting and useful for the research. ____________________________ _ 

Thank yo u for yo ur cooperation ! I 
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APPENDIX II 
ADDIS ABABA UNIVERSITY 
College of Development Studies 

Department of Urban Management and Development 

II. In-depth Interview Guide for street vendors: 

This part consists of unstructured questions asked to a group of street vendors. The 

purpose is to get detai led information as possible by allowing respondents to express and 

state their views freely and openly. 

Demogmphic background: name, age, gender, religion, education, place of ori gin, 

household size 

Working on the street: why and how? 

I. Why do yo u decide to work on the street, why do you choose to be street vendors? 

2. How long have you been working in this job (vending)? 

3. Do you like being street vendors? 

4. Do you have plans of expanding your trade? 

5. What is your business hour? 

6. Do you always get busy at work on the street? 

7. When are you so busy: in days? The ti me? The season? 

8. What time do yo u see yo urselfless busy? 

9. Do these times have any effect on your day's sales or your returns? (Positive and 

negative effect) 

10. What type of commodities do you sell? 

Trading on the street: problems and prospects 

I . How did you secure this place as trading site? Any license required? 

2. Do you face any problems for trading in thi s site? If yes, what problems do you face? 

3. If no, what makes this site so good to trade or run your business? 

4. What are your other maj or problems for yo ur business? 

S. Do yo u pay for sta lling your shop on thi s place? 
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6. If yes, how much do you pay as tax/toll for occupying thi s site or stall/shop to the loca l 

municipal administration daily? Weekly? Monthl y? And annuall y? 

7. Do you have associations that he lp you to agitate fo r your right? 

8. If yes, what is the name of the association you belong to and how was it formed? How 

did you become a member? What benefi ts do you get being a member of your 

association? 

9. How are yo u treated by the municipal authority? And, how do they see your trading 

sites? 

10. How do yo u treat them? Do they allow you to stall your shop? If no, how are you 

running your business at thi s s ite? 

Contribution of the activities to their livelihoods 

I. I-low do yo u combine your acti vity and other sources of income in the household? 

3. How is the role of yo ur activity in the household? Which types of costs in the 

household do yo u cover? 

4. What do you fee l about social relation here as compared to your home? Does yo ur 

neighbor society help you to solve any problem in any way? 

5. Do you interact and participate with loca l people's social activ ities? 

6. If yes, what type of acti vities do you participate? Ifno, why? 

7. Do yo u save fro m your earning? If yes, what amo unt are you able to save month ly 

after all expenses are made? 
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APPENDIX 1II 
ADDIS ABABA UNIVERSITY 
College of Development Studies 

Department of Urban Management and Development 

III. Key Informants Interview Guide 

Interview Questions for Government Officials 

Na me ______ Educat ional level ________ Date ___ _ 

Pos ition ____ ___ __ Work Experi ences _____ _ 

I) What do you have to say abo ut the situation of street vendors In Bole sub-city? 

(General view) 

2) Do you see an y problems by increasi ng street vending acti vities in Bole sub-city? 

3) If yes, what kind of problems do yo u face? 

4) What the specific poli cies are you adopti ng to deal them? 

5) What challenges do yo u encounter in dealing with the issues of street vendors? 

6) How important do you think street vending as a poor people ' s livelihood strategies? 

7) Is the sub-City looking some poss ible al ternatives for those str",el vendors who are 

getting subsistence livel ihood on the street? 

8) What are the possible causes do you think about the increasing street vendors 11l 

present decade? 

9) What are the activ ities that the authorities are doi ng to control/manage the increasi ng 

street vending activities? 

10) Do you have any suggestions regarding improving to the situation? 

Interview Guide for Representative of Bole sub-city Street Vendors 

U nion/O rganization 

1) What are the aims of Street Vendors Union? What activ ities are yo u operati ng while 

working with street vendors? 

2) What problems are YO Ll fee ling while working as a representative of Street Vendors 

Union? 
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3) Do you see any problems by increasing street vending activiti es? I f yes, what kind of 

problems are they? 

4) As you are working as a representative of Street Vendors Union, how important do 

you think street vending as a poor people's livelihood strategy? And how are the 

vendors earning li ve lihoods on the street? 

5) If yo u think street vending is an important for prov iding li velihood options to the poor 

people, what programs and acti ons are you adopting to protect their li velihoods? 

6) How do urban authorities treat on those issues? And how do you deal as a vendor's 

representati ve? 

7) What could be the possible solution to manage street vending acti viti es in a way to 

protect li ve lihoods of the poor and to manage urban environment? 

8) At last, do you have anything to say about street vending acti vities and its future 

prospects? 

iii) Interview Guide for Public Customers 

I) Background information: (Name, Age, Sex, Educati on, and Occupation) 

2) Where is your ho me (origin) place and where do you li ve now? 

3) Do you usuall y prefer to buy goods with vendors? 

4) If yes, why do you prefer to buy with them? 

5) Do you think these street markets are important? If yes, why? Ifno why? 

6) Do you feel any difficulties by the street vendors on the way during your walk? 

7) I f yes, in what ways do you fee l diffi culties? And how? 

8) At last, do you have to say any more abou t street vendors and the ir activities in this 

sub-city? 
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APPENDIX IV 
Map of the Study Area 
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