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Abstract

This study aimed at examining law enforcement information sharing on social media and news
values in the Ethiopian Federal Police Commission Facebook platform. The reason to study this
issue is that it helps to understand how social media are important to security sectors and
concerned bodies to work together to minimize criminal activity in Ethiopia. The scope is Addis
Ababa Mexico FPC headquarters geographically, from October to December 2020 timely and
analyzed through mixed research method. The interview was employed mainly to get reliable
data that can enable the researcher to examine whether each news of the federal police
commission's Facebook platform has the selected news values or not. Moreover, quantitative
content analysis was used to identify the frequency of news values. So under the investigation of
this study, most of the respondents of the interview and content analysis of eighty news values
proved that there is a lack of news values on the federal police commission's Facebook page.
According to the finding and analysis, Proximity and human interest news are prominent and
they have better comments, likes, and shares from the other values at federal police even though
its frequency is lower than people expect because people need major criminal reports. People
need safety and security from the police, so they are highly interested to have relation, between
the police. Thus, based on the findings police information is to increase the public attitude
toward law enforcement. So FPC should create strong relations with people to fight and
decrease criminal activities.FPC should minimize least important news like training
complications, the speech of the commissioners, meetings, generally feature stories incorporate
immediate and relevant news on its Facebook page. It also should create a better chance to
follow-up training and experience sharing with stakeholders. FPC should assign qualified and
experienced Producers, assistance producers, editors, and reporters to the Facebook page.

Keywords; federal police, social media, and news values
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CHAPTER ONE

1. Introduction

1.1. Background of the Study

The history of communication is connected to the history of human beings since communication
with each other is vital. Law Enforcement Information Sharing is in way of development as a

result of the nature of crimes that are complicated through time.

According to Adamu and Assefa (2020), Social media sites allow the people of Ethiopia to
mobilize challenges and stand against the autocracy of the government. During the protest to the
ruling government, cell phones and social media were widely used to communicate straightaway
with a large number of people, form ad hoc teams at a very large scale, and exchange crucial
information promptly. Especially, activists living abroad were the ones who used social media to
set strategies and mobilize the youth to collaborate and say NO to the government's illegal
actions. Street demonstrations were organized and led by activists in different cities like Gondar,
Ambo, Bahirdar, Woliso, Debremakos, and other cities at the same time and Facebook profile

pictures were changed to show the protest.

Out of the total of a hundred million people, more than twenty million Ethiopians use Facebook
in Amharic, English, Oromia, and other languages. Statistics show that social media users for
political participation and news. During current Ethiopia’s political transition, social media,
especially Facebook has played a vital role in terms of serving as means of a communication
platform between the community, politicians, activists, government reformists, and supporters
(ibid).

Patterson and Solomon (2019) Social media is the dark horse. Social media has, in a few years,
turned the political landscape in Ethiopia on its head not only as a means of mobilizing people,
but also as a means of spreading rumors, hate speech, and disinformation. Social media in
Ethiopia is essentially synonymous with Facebook, which commands 84 % of social media
users. Other players are Google’s YouTube, Facebook-owned Instagram, messaging services

Telegram, and Facebook-owned WhatsApp.



According to Andrews (2012), the advent of social media sites has created an environment of
outstanding connection among people, businesses, and organizations, serving as a useful tool to
keep in feel and cooperate. These sites facilitate advanced information sharing at a more
accelerated pace, building and enhancing relationships and helping friends, coworkers, and
families to be connected. Persons or groups can immediately share photos or videos, correlative
events, and/or provide modernizations that are of interest to their friends, family, or customer
base. (ibid, 2012) added that Social media sites have become advantageous tools for the public
and law enforcement body, but criminals are also using these sites for illegitimate purposes.
Social media sites could be used to correlative a criminal-related flash plan or mob a robbery or
terrorist groups may use social media sites to call up new members and adopt their criminal
intentions. Social media sites are more and more used to bring about or conduct criminal activity
and law enforcement personnel must know the concept and function of these sites, it could
know-how social media tools and resources can be used to avert, mitigate, respond to, and

investigate criminal activity.

Knowledge and Information are the lifeblood of policing, yet maladjusted information behaviors,
cultures, and values along with fruitless structures, technologies, practices, and policies within
policing endure to block information and knowledge allocation within and across police units
and organizations (Abrahamson, 2014). Communication could be defined as the way of
transmitting information and common sense from one person to another. It is the establishment
or exchange of thoughts, ideas, understanding, and emotions between sender and receiver
(Oppong, 2016).

Iheanacho (2020) stated that communication is essential to every human activity. It is the
backbone of the existence of man in any society because it is the encouraging force behind
society, Communication has been defined as the change of information, ideas, experiences, and
data of all sorts that ensure the normal and organized continuation of people in the society.
Through communication that the society is informed, honored, educated, socialized, assemble,
motivated, integrated, and sensitized. As stated by Slovakia & Papula (2019) Communication
appreciably influences the innovation process in each organization. It is therefore essential that
organizations put attention to the development of open and quality communication. Effective

communication is therefore one of the vital goals of organizations. New internal communication



devices are characterized by experts as internal social-media platforms or internal

communication banners.

John and Hollywood,(2015) in their study proved that Law enforcement agencies progressively
demand practical information technology capabilities to support their operations. These
capabilities depend on records management systems, which preserve agencies’ case histories,
and computer-aided accelerated systems, which maintain agencies’ calling for service and call
reply histories. There are also growing demands to disseminate information to regional, state,
and federal repositories of criminal justice information. While meaningful progress has been
made in correcting the information-sharing ability and affectability of key law enforcement
systems, many barriers remain. Brown (2018) stated that Law enforcement efforts have aimed at
improving criminal intelligence to understand the amount and nature of criminality and basically
to prevent, distinguish, and disturbing crime. Such criminal intelligence keeps on the building
blocks of raw data and information engenders internally by law enforcement bodies or shared by
peers. In a world characterized by the more and more sophisticated crime, it is increasingly

important to draw together the chunk of information available from numerous sources.

Ittefaq (2018) explained news values like Prominence, importance, human interest, conflict or
controversy, unusualness, proximity, and timeliness are the leading factors media professionals
take into account while collecting and compiling news stories, and it may be due to a great
audience wanting to see and hear it. A multidimensional network is at the center of the
framework. On one hand, the macro and micro theories, such as McLuhan's media theory, social
exchange, and social penetration theory, could notify the analysis and base of social network
analysis. On the other hand, social network analysis can quantify social graphics and link social

media content with purchase funnels through quantitative analysis.

The Ethiopian Federal Police Commission headquarter is located in the center of Addis Ababa
around Mexico and branches are dispersed throughout the country. The research aimed to cover
the crime prevention sector which is located in Addis Ababa. Ethiopian Federal Police
Commission is a government-sponsored law enforcement organization. From the very
foundation, it is an autonomous Federal government organ, having its legal personality (Adane,
2014).



According to Federal Negarit Gazeta 207/2000 Ethiopian federal police commission have a
strong civil police institution that is loyal to the constitution of the Federal Democratic Republic
of Ethiopia and governed by laws enacted following to constitution has adequate training and
efficiency in the police profession that serves and ensures peace and security of the public and

duly respect human and democratic rights and freedoms.

The commission has five sub-sectors are Crime prevention, Crime investigation, Police
University, Health sector, and Administrative development sector other small unit bureaus under
commissioner-general are instituted. According to the statistics by the Ethiopian Federal Police 4
Commission human resource department, the commission consists of 36,207 human resources.
For this research purpose, the researcher selected the crime prevention sector. This sector has

31,906 Police forces without considering civil employers (ibid).

The objectives of the Ethiopian Federal Police Commission maintain and ensure peace and
security of the public and the state through respecting and ensuring observance of the
constitution. And safeguard and protect order and other laws of the country investigating crime
and preventing through the participation of the public. The central target of the objective is to
protect the democratic and human rights of the citizens. The mission which is given by the
government includes Contribute to the development and prosperity of the nation and ensuring the
prevalence of peace and security through active participation of the mass society (Negarit
Gazeta, 2011).

The mission of FPC also contributes due role to the development and prosperity of the nation by
respecting and enforcing respect of the constitution and other laws of the land, preventing crime and
crime threats, and ensuring the prevalence of peace and security through active participation of the

people.

So the researcher assessed Law Enforcement Information Sharing on Social Media and News

Values in the Ethiopian Federal Police Commission Facebook platform.

1.2 Statement of the Problem

Social media sites have emerged as a method for spontaneous connection among people and
groups; information access from these sites can also be a beneficial resource for law enforcement

bodies in the prevention, investigation, identification, and prosecution of crimes. To that end, law



enforcement managers should ensure that their agency has a social media policy that describes
the associated procedures regarding the use of social media-related information in investigative
and criminal intelligence actions while articulating the relevance of, civil rights, privacy, and

civil liberties protections (Andrews,2012).

According to the International Journal of International Relations (2017) news is often noted as a
perishable commodity. Timeliness is the newness of news. Therefore, news must be timely if it is
to have value. This is in the sense that if an account of an event is not delivered as soon as it
happened, such an account may become musty later on. A newsworthy event should be reported
after the shortest possible time interval following its circumstance otherwise, it breaks off to be

News.

Walsh JP (2018) stated that digital media let on police services immediately transmit
information about risk, information that, through sharing and reposting, citizens further
publicized. While the majority of notifications concern banal issues, social media has confirmed
valuable during times of crisis and has been utilized to communicate immediate risks to public
safety provide real- time signals, instructions, and updates; and assuage anxiety the chaos and
noise of online environments increases the risk of misinformation, ensuring law enforcement
must also police the facts and establish themselves as the only conceivable information source.
Social media also transform how the police communicate with citizens and manage the clarity of

their personnel and activities.

According to Melekian (2013) Police can get information about possible alarms or other
intelligence by paying concentration to social media posts by member’s public. Police also can
use social media to spread information to the public during circumstances, to catch any false
information that may be circling, and to correct the erroneous information. In addition, police
can use social media to arise for investigative purposes. Edward et als, (2014) also said that
Social media’s potential benefits to policing go do well the ability to notify and to broadcast.
Social media allow police to employ in open dialogue with the communities they serve in a
spontaneous, networked manner. Social media also allow departments to build relationships with
the public that provide benefits not only in pressure in the day-to-day work of fighting crime,
decreasing fear, and improving the quality of life. lheanacho (2020) information and

communication are very cornerstone to human beings as Homo sapiens that is speaking man.



Therefore, effective management of information through proper channels of communication is
very elemental to human interactive existence especially concerning exposing and eliminating

the quirk of a societal transgression.

Moor (2020 ) explained that Use of information collected by patrol officers is one of the most
critical ways in which police can advance their ability. Edward et als (2014) elaborated that the
social media audience will not quietly wait for information to be reported through official
channels. If the police are not on social media, someone else will build the way that information
from the police is granted on social media. On the other hand, if the police do bring information
through social media and if they have worked to maintain the community’s trust the police can
play a dominant role in construct the story. Abrahamson (2014) said that Human and
organizational information use has been viewed from a diversity of perspectives within the
discipline of information studies. These viewpoints include seven information use
elements/principles that were incorporated from the broader information studies literature,
namely information practices, information search, information processing, information
production, the application of information, knowledge construction, and the importance of

information use.

Beshears (2019) due to its far-reaching capacity, the internet can assist law enforcement agencies
in having a greater portion of the population more quickly and cost-effectively. Individual self-
awareness to build relations is also very important for enhancing police and community relations.
Citizens want police services to be calculable, service-oriented, friendly, and helpful. Upgraded
police social media usage proceeding in these areas could be a door to building strong

community relations and using social media as a basis to help in crime-solving.

Since the importance of information sharing between people and Police is to inform and to get
access to information from the local community and Police information aims to increase the
public’s attitude toward law enforcement. There is research that is focused on the advantages and
disadvantages of social media in general, but research was not conducted on the importance of
police immediate news especially in the context of the Ethiopian federal police commission.
Journalistic news values have been discussed in the news which is reported by the FPC Facebook
page, but that is mostly focusing on Addis Ababa and surrounding. This chance mostly could not

give to social media reporters and people have new and important criminal alerts immediately. It



also provides the FPC with further information on the importance of social media to reach
immediate information to people, to minimize criminal activity. Moreover, the study attempted
to identify law enforcement information sharing on social media and news values in the
Ethiopian Federal Police Commission Facebook platform from October 2020 —December 2020

for a year.

1.3. Objective of the study

1.3.1. General Objective
The general objective of this study is to assess law enforcement information sharing on social

media and news values in Ethiopian Federal Police Commission Facebook platform

1.3.2. Specific Objectives
The Specific Objectives of the study are to:

« Investigate which news values are prominent in the Facebook news stories of the Ethiopian

Federal Police Commission

*Analyze which of the news values generated more interaction (comments, shares, and likes)

* Identify the importance of Law Enforcement Information Sharing on the FPC Facebook page.

* Identify the major reactions of the people about the importance of the relationship between
police and society by taking viewers' feedback.

1.4. Research Questions

To investigate the problem, the current study attempts to answer the following research question

1. Which news values are prominent in the Facebook news stories of the Ethiopian Federal

Police Commission?

2. Which of the news values have more comments, shares, and likes?
3. What are the importance of information sharing between police and society?
4. What are the major reactions of the people about the importance of the relationship

between police and society?



1.5. Significance of the Study

The main aim of the study is to assess Law Enforcement Information Sharing on Social Media
and News Values in the Ethiopian Federal Police Commission Facebook platform. It helps to
understand how social media are important to security sectors and concerned bodies to work
together to minimize criminal activity in Ethiopia. Further, it helps to identify the strengths and
weaknesses of the FPC social media outlets in reporting timely. Moreover, it may serve as a
starting point or springboard for further studies importance of using social media in Police
institutions in Ethiopia. This research would help to fill a knowledge gap that has existed in the
practical application practice of journalism. Likewise, it provides the FPC with further
information on the need and importance of social media communication in an effective manner

for the security forces to reduce and control crime as well as criminals.

1.6. Scope of the Study

This descriptive qualitative study assesses working with the FPC Facebook page from the first of
October 2020 to the end of December 2020 so the research includes recommendations to
improve the usage of social media in the police force. The study targeted Addis Ababa Mexico
FPC headquarters.

1.7. Limitations of the Study

One limitation of this study was the absence of similar organizations with the FPC at the federal
level to compare and contrast the practice. In addition, the researcher could not find research
papers specifically conducted on the importance of social media to communicate effectively
between people and Police institutions. Moreover; all participants were going to select from FPC
and others were not be familiar with the subject matter to conduct in-depth interviews. Most of
the informants of this research were members and leadership of the Police. Therefore; the
researcher could not get some interviewees due to given the time, budget, and resource

constraints, and the coronavirus pandemic.



1.8. Organization of the study

The study has five chapters. Chapter one is the introduction part which Contains the background
of the study, the statement of the problem, objectives of the study, research questions,
significance of the study, definition of key terms, and scope of the study. Chapter two is all about
the review of related literature that includes the theoretical and empirical framework. The third
chapter, chapter three, is about the research methodology involving the research design, source
of data and collection method, sampling techniques and size, data analysis method. The fourth
chapter is also to be about the discussion, data analysis, and interpretation parts. The last chapter,

chapter five, is also will be about the summary, conclusion, and recommendation.



CHAPTER TWO
2. REVIEW RELATED LITERATURE

2.1. Importance of News Values to Social Media

Braun (2009) said news values are one of the most blurred structures of meaning in modern
society. All ‘true journalists’ are supposed to acquire it: few can or are willing to analyze and
define it. Ittefaq (2018) defines news values as a Set of criteria engaged by journalists to measure
and decided the newsworthiness. He added “What distinguished audience is interested in reading
or watching “a news story is about relevant information and unique events should be based on
noticeable facts and should be an open-minded account should be free from the reporter’s idea.
Jewkes (2015) news values are the value judgments that editors and journalists make about the

people's interest in a story and also whether it is in the public need.

Rasyid (2017) argues that trustworthy news or news value is what people are careful to know. It
is not only what people want to know, it is also what editors and reporters think is useful and
important. Ivancheva (2011) the media do not simply and positively report events that are
normally newsworthy in themselves. News is the end product of a complex process, which is
gins with analytical sorting and selecting of events and topics according to a socially build upset
of categories. It is news values that give journalists and editors a set of rules often unreal,
informal, almost senseless elements by which to work, from which to plan and finish the content
of a publication or a broadcast. Jorge (2008) explained that news items have internal
characteristics called news values. The presence or absence of these values decides its
importance and thus ensures the reader’s attention. These news values are therefore relevant
measures of the important issues. If accurately acted, they will determine if a topic is a news or
not. News values help make journalism capable of the model of an inverted pyramid in that they
underline the main topics of a series of facts and bring them to the news medium in the order of
their importance (Jorge, 2008).

2.2 Advantages of Social Media

Social media can be used to fuel the harmful culture because it is a means by which information
is exchanged to either increase contention or acrimony among users or improve goodwill and

moderation among them. In the latter scenario, conflict management and social control models

10



are more important. Lee (2014)stated that the essence of social media is content, sharing,
conversation, openness, and intercommunication. Zdonek (2015) the social media are defined as
series of technological foundations in terms of both software and hardware that facilitate cheap
content creation, interaction, and interoperability by online users. Social media may be described
as a group of internet-based applications that develop on the ideological and technological

foundations of Web 2.0, which permits the exchange and creation of self-generated content.

According to Torning (2015), social media can be defined as basically scalable communications
technologies that turn Internet-based communications into an interchanged dialogue platform,
but when aimed into a business setting they become even more difficult IT artifacts. Walsh,
(2020) defined Social media as “web- based platforms that promote and facilitate
communication, interaction, and the circulation and creation of content within virtual
communities”. Adamu, (2020) defined Social Media refers to websites and applications used for
social networking. Social media is defined as a form of computerized communication, such as
websites through which people create online communication to share information, ideas, and
personal messages. Barua ( 2012) the term social media is defined as the use of web-based and

mobile technologies to turn communication into interactive communication.

Secher (2020) explained that social media dwells on two words, social and media. Social media
refers to the need humans have to connect with other humans and be around similar like-minded
people with whom they can share thoughts, ideas, and experiences comfortably and trustfully.
Social media refers to the technological means used to interact and connect with others. Thus,
social media is about the use of various media and technologies to reach out and connect with

others, create relationships, and build trust.

Barua (2012) stated that “the 21st century saw a flow in the growth of social networking sites by
the launching of Friendster, Photo bucket, Fotolog, Flickr, Orkut, Facebook, Twitter Ning, Digg,
Net log, YouTube, etc.”. Social media came a large way since the days of the telegraph and even
the more recent days of Internet relay chats and it continues to evolve. Social media has become
dominant in the online landscape. Major social media websites and social networks make
improvements and changes on a fairly regular basis, so it‘s sure to keep growing in the coming
years. Social media can be categorized into the following categories Social networking sites. A

social networking site brings a web-based platform for building social networks or social
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relations between people a social networking site would grant a user to create profiles or

personal homepages online and build up a social network.

2.2.1 History of Social Media
When people think of social media that they generally think of Facebook and Twitter however,

in reality, it is more than that. The earliest ways to transfer messages over long distances were
probably both visual and audio. The fruits of social media sown during 550 BC when the regular
postal system well established in Iran were horse-drawn and horse rider’s wagons carried mail.
Mostly, mail consisted of governmental dispatches and was delivered from one place to another.
The 18th was a starting period that devices like the telephone 1890, telegraph 1792, and radio
1891 ushered in a new era of receiving and sending messages over long distances. The 20th
century was known for the growth and development of the internet the 21st century saw a spurt

in the development of social networking sites (Barua, 2012).

Linke (2011) declared that Facebook was founded by Mark Zuckerberg under the alias Facebook
in February 2004. During the first month until September 2006, the system was only accessible
to students in the states with logic. Briigger (2015) the history of Facebook as a media text is
categorized into three phases: 20042006, 2006—-2008, and 2008-2013. This division into phases
associated with changes on the Web site and to the functionalities available to users. If another
point of focus had been identified for discussion, the phases would most likely have been
different. The time of Facebook is analyzed and interpreted by five recurring themes, network,
and profile, sharing, commercial activity, outside the Web, and software development. Hunt
Allcott (2019) Facebook remains the biggest new media company, has 2.3 billion monthly
effective users worldwide Facebook 2018. People have formed social groups with common
interests and shared their ideas. Thus, social media are not an additional set of media or subform
on top of the networking system but have rather become an indispensable component and a way
of using digital media as a new social phenomenon on the Internet, processing the meanings of

the users themselves.

Lee (2014) around 2003 social media beginning attracting the attention of mainstream
organizations and mass audiences, until reaching the point that media theorists refer to as the
phenomenon. Facebook became a dominantly important platform for business-to-consumer

communications. People started using Facebook in 2004, and fast it gained lots of users from its
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competitors (ibid). Torning (2015) argues that since 2009, social media has been increasingly
adopted and used as a new marketing and communication channel. The technological
developments concerning social media have also increased. Therefore, social media is rapidly
becoming a de facto channel for corporations to share information. Large global corporations are
adopting social media to multi-business activities such as sales and marketing customer support,

retention, recruitment, strategic communication, and product innovation.

2.2.2 Social Media Communication
Barua (2012) described the relevance of social media communications like Sharing of ideas,

Tool of communication, Source of information, Bridges communication gap, Important
marketing tool, basic customer interaction tool, Important problems communication tool, Low
Costs/ Cost-effective, Intrusion into privacy, Less time consuming, Breakdown in familial ties,
Reduction in worker productivity. People use social media to get information about others. Cole
(2014) social Media permits firms to collaborate in a timely and operate end-consumer contact at
relatively low cost and higher levels of performance than can be achieved with more traditional
communication tools. So Social Media is not only useful for large international firms, but also
medium-sized and for small companies, and even nonprofit and governmental agencies. Using
Social Media is not an easy task and may need new ways of thinking, but the potential gains are

far from being negligible.”

The power lies in the hands of the user, because the individual can, through a simple click,
expand their ideas and ideas through social media to the whole world. The message can be
directed explicitly to someone while at the same time, it is hard to know perfectly who the author
is. Almost everyone can share their thought and can express themselves freely through social
media (Talpau, 2014) the information obtained helps them maintain interpersonal relationships,
thus helping them fulfill their desire to belong. Others use new media to face like-minded
individuals as well as to receive social support and companionship (Ma, 2018). Using social
media channels to the government and its stakeholders will open the conversation between the
government and citizens, which started by transmitted information to the public via social media
and by listening to citizen's opinions and feedback on such information. The acceptance of social
media and its characteristics facilitate citizens or any stakeholder to get more information that

makes them more informed with governments’ activities (Mishaal, 2015).

13



The term social media has various definitions. Particularly it refers to a characteristic of living
beings related to their communication. It always refers to the interaction of one quality of living
being with other living beings for their combined co-existence, irrespective of whether the
cooperation is intentional 