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ABSTRACT 

Satellite communication knows no boundaries. And when applied to television, it has been an 

agent of globalization that has brought people and events around the world closer to one another. 

This paper analyses the use and possible impacts of free-to-air satellite television on the watches ' 

media preferences and on the way they view themselves and the rest of the world. Using 

quantitative survey and qualitative focus group discussions, the paper attempts to give a 

comprehensive analysis of the individual audience as well as the social context of watching by 

using the uses and gratifications and ethnographic audience research approaches. 

The findings show that demographic variables such as age, gender and religion have their 

impacts on the cognitive and affective uses and gratifications the watchers sought after from their 

dishes. The overall analysis indicates that the audiences use the dish more to gratiJY their 

cognitive needs than affective ones. It was also found out that in the face of the ever expanding 

free-to-air satellite television use the state-run broadcaster (ETV) is losing its audiences to the 

dishes. The focus group discussions revealed that the audiences of the free-to-air satellite 

television seem to be watching the content they receive taking into consideration their lived 

reality. Unlike the thoughts articulated in the cultural imperialism thesis, the watchers seem to be 

active decoders of the content they receive from the dish. The rmdings also support the idea that 

the imperialism thesis is overly simplistic, for as it is found out, t1le watchers seem to be highly 

varied in their choices and outlooks. On the importance of the system [or them, many of the 

watchers stated the dishes' role as their biggest bridge to get cormected with the rest orthe world 

as the best advantage they get. Their dishes have brought them global news and entertainment 

closer to home at an affordable price. 

On the other hand, the family use of the dishes seems to be marred with conflicts that arise due to 

differences in taste. This, in addition to the impact of the dish as an alternative to avoid the 

national television has led to the conclusion that the dish while connecting the watchers to the 

world, seems to be playing a discormecting role at two levels: it has become a destructing 

element in family relations, and it is also discormecting the watchers from local happenings in 

the country. 
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CHAPTER ONE 

1.1. Introduction 

II, the past few decades global media and communication have become important areas 

of communication research. The global media, their uses to the audience and their 

possible influences has been debatable issues for a number of years. But one thing could 

be agreed up on by the various parties in this debate ·that the media have contributed a 

great deal in bringing the world closer and bridging cn ltural bounder;"s. With regards to 

this Giddens(1993) states : 

Mechanized technologies of communication have 
dramatically influenced all aspects of globalization since 
U,e first introduction of mechanical printing into Europe. 
They form an essential element of the reflexivity of 
modernity and of the discontinuities which have torn the 
modern away from the traditional.(ill Sreberny· 
Mohammadi et ai, 1997:26 ) 

This aspect of the global communication seems to be even stronger when it comes to the 

electronic media like the satellite television, for regional, national and international 

frontiers seem to be increasingly banishing in the face of technological advancements 

with an increasing number of users. Stating the easily accessibility and less costly 

nature of satellite broadcast Ang (2000:2) notes, "With satellite technology, given 

geographical boundaries are superseded by the vectors of transmission, which generally 

transcend the boundoo territorial space of any nation-slate." Because of the above reasons and its 

Iinle dependence on existing infra structural facilities on the ground, satellite television has 

come to be regarded as one of the most powerful electronic communication systems. 

The communications sateUite, an essential instrument of globalization was fIrSt 

developed dllfing the late 1950s and early 1960s. According to Slotten (2002, 315) 

Marshall McLuhan came up with his theory of the Global Village "partly in response to 

the potential he perceived in this new (satellite) technology." 

Ethiopians have access to sateUite television through two ways. One is that they 

subscribe to paid access through service providers like DSTV. And the second one is 

they receive free-to-air broadcasts from satellites like the Arabsat , Nilesat and the Pan 
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American Satellite (PanAmSat or PAS) just by installing a receiving dish and a decoder 

in their households. 

Most of the subscribers of the paid services use their access for commercial purposes, 

mainly for showing football games from the various leagues of Europe. It is on the 

ever-increasing number of Ethiopian households with access to free-to-air satellite 

television that this paper focuses ou. 

Even though the total number of satellite television users in Ethiopia is not known, one 

can easily observe that the number of satellite dish users in the cOlmtty is increasing as 

time goes by. Residents of Bahir Dar town in the Amhar. Regional State who have 

access to the free-to-air satellite television system have been the subjects of the survey 

aJ,d the subsequent focus group discussions to investigate the uses and possible 

imp lications of this trans-border medium of communication. 

The research paper attempts to address the uses and gratifications of free-to-air satellite 

television broadcast and its possible influences on the audiences ' viewing preferences 

and general outlooks. The attempt generally includes eliciting explanations for questions 

Rampal (2005) raises in his essay on the impact of Hollywood movies on the AsiaJl film 

industty-"What are the implications of Western media globalization for indigenous 

cultures in developing countries'! And what kind of influence, if any, is Western media 

globalization having on indigenous media industries?" TI,ese questions are considered to 

be worth investigating from the point of view of global media in Ethiopia with special 

focus on the free-to-air satellite television. 

1.2. Statement of tile Problem 

On the day Barack Obama became the 44 president of the United States of America­

becoming the first African American to go to the white house, many Ethiopians had the 

chance to watch tbe live coverage of the elections and share the historical excitement 

with the rest oftbe world- thanks to technologies like satellite television. Occasions like 

this were cited as the big moments the watchers mention as outstanding ones amongst 

the many that their dishes maJlaged to bring them home. 
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As sated earlier, the proliferation of the satellite dishes on the rooftops of households in 

many urban and semi urban areas of the country seems to be a visible phenomenon. This 

can be viewed as pari of the worldwide expansion of information and communication 

techno logy. 

During a preliminary observation, the researcher noted that the watchers use their access 

to the free-ta-air satellite television for different purposes. In some households it is lIsed 

primarily for entertainment, in some others it is used for informational purposes, yet in 

some others it is used for religious purposes. The uses, perceived gratifications and 

possible influences of this ever expanding global medium seem to be worth researching. 

Understanding the uses and gratifications obtained by media like television has been 

identified as an important area of research by communication scholars (Katz, et aI. , 

1973 ; Greenberg, 1974; Rubin, 1981 ; Shaver, 1983; Abelman, 1988). Global media 

reception like transnational television has also been investigated through etlmographic 

methods (Chan, 1994; Ang, 2000). The two approaches have in IIlOSt cases been used 

separately in communication research, this paper is an attempt to use both of them in a 

single study to come up with a comprehensive coverage of the issues related to the 

dishes and their watchers. 

Another reason for conducting this thesis work is the idea that even though there secms 

to be a Jot of research conducted elsewhere on television uses and gratifications at the 

individual level and explore its contexts of use ethnographically; third world 

perspectives do not seem to be well represented. This research paper is thought to 

contribute something in understanding global media use especially that of the free-to-air 

satellite television and its possible implications in the Ethiopian context. 

Taking a brief look at the research works conducted so far on both the uses and 

gratifications (Abel Adamu, 2005; Terera Teklu, 2008 ) as well as ethnographic 

audience researches on global media ( Emrakeb Assefa, 2005 ; Dilalew Million, 2007; 

Tewodros WorkalemallU, 2007) from the point of view of Ethiopian media audiences 

seem to indicate a knowledge gap that is worth investigating. This research is thought to 

make contributions to our understanding of global information and entertainment 

reception in the country. 
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The need to take up this investigation is therefore a result of the observation that the 

&ee-w-air satellite television which presents its diversified users with a variety of global 

information and entertainment remains unaddressed. This medium was only given a 

passing node in other research works undertaken so far. 

1.3. Research Questions and Hypothesis 

The tbllowing research questions are addressed in the quantitative section of tI,is thesis 

work: 

I. What are the satel1ite(s) the watchers use and why do they use the specific 

sateUite(s)? 

2. What is the titne spent on watching satellite television and how does it compare 

with the time spent on watching Ethiopian Television? 

3. What are the genre preferences of the dish watchers on both the dish and the national 

television? 

4. What are the major sonrces of news for the dish watchers? 

5. What are the major cognitive and affective uses and gratifications the audiences 

sought after from the dish? 

6. What are the favorite channels oftbe users of the free-to-air satellite television? 

7. What are the viewers' opinions on the general impact the dish might have? 

The research is also targeted at testing the following hypothesis: 

• A large number of free-to-air satellite television viewers use their access more 

for cognitive rather than affective needs 

• Age, gender and religion are significant factors in determining the uses and 

gratifications the watchers get from satellite television. 

Items taken from the uses and gTatifications theory are selected and used for the purpose 

of assessing tlle general cognitive and affective needs of Ethiopian free-to-air satellite 

television viewers. 

Issues related to household dish usage and other contextual matters pertaining to the dish 

and its watchers are also investigated in the subsequent qualitative analysis. 
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Ethnographic audience analysis is employed to answer questions related to the social 

and familial uses of satellite television, and explore jt~ possible influences on the 

watchers media preferences and the way they perceive themselves and thc rest of the 

world. 

1.4. Researcfl Objectives 

The gelleral objective of this research is to explore and analyze the lIses and possible 

influences of satellite television on Ethiopian urban media audiences from the point of 

view of the individual audience as well as Ille social coruext the user lives in. 

As stated in the previous section, conducting the quantitative survey on the issues stated 

below wou ld help us to understand the uses and gratifications that the viewers get from 

satellite television. Specifically questions will be asked to: 

• Assess the uses and gratifications of free satellite television by Ethiopian viewers 

• Identify the most important cognitive and affective uses and gratifications the 

watchers seek from satellite television 

• Assess the preferences of those who have access to satellite television in relation 

to the national television station. When do people tUlle to their salellite 

television, and when do they switch on their television sets t'O the national 

television 

• Assess the amount of time spent on viewing satellite television in comparison to 

ETV 

• Survey favorite channels and program genres of satellite television viewers and 

identify the major sources of news 

• Survey viewers' opinions on the possible impact of satellite television on the 

society and their cultural outlook. 

The qualitative section of the research, through focus group discussions, is designed to 

give an in-depth view of the household uses of the dish and explore other jssues that 

emerged from the quantitative analysis. 
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1.5. Researdl Assumptions 

This research is guided by the assumption that economic power stiU plays a very 

significant role in the global flow of infom13tion and communication, but it is also 

assumed that those at the receiving end of the process do not simply passively consume 

the global media and cultural products they come across that mainly originate from the 

West. 

The nses and gratifications and audience etiUlographic studies are used to inform this 

paper as theoretical frameworks , with the assumption that no single theory so far has 

been comprehensive enough to enable us understand the global media and its audiences. 

Combining the two theories is thought to give a detailed insight into preferences of the 

individual in the social environment slhe lives in. 

1.6. Significance of the Study 

Media use, gratification and possible influences are relatively young disciplines in 

EtJliopia. A lot of research remains to be done in these areas, for the global media and 

the way they affect their users are concepts that need to be explored in the Ethiopian 

context especially in urban areas outside Addis. 

The fmdings of this research might contribute something to our understanding of this 

concept from the experiences of satellite television users in the nrban parts of the 

country, especially the town of Bahir Dar. It may also contribute something to the study 

of contemporary viewer preferences with respect to television. The findings could serve 

as a stepping-stone for further research on the area. Besides, lUlderstanding why people 

go to the dishes might help the national broadcaster to identifY the informational and 

entertainment aspects that need to be worked up on to attract more viewers and to keep 

the existing ones. 

1.1. SCOpe of the Study 

This thesis work limits itself to studying individuals and households that use unpaid 

satellite television services. The paper doesn't include users of subscriber based , paid 

satellite connections. Besides, the researcher would like to point out that, this research 
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paper covers the free-to-air satellite TV viewing public in the town of Babir Dar, the 

capital o[ the Amhara Regional Slate. 

1.S. UmltatiOll5 of the Study 

The unavailability of data that may serve as a sampling frame for this thesis work was 

one of the problems that seemed to put the whole research process into a halt. The 

researcher 's attempt to rmd organizations that keep a tist of users of tbe free-to·air 

satellite dishes did not materialize. In an attempt to overcome this limitation a larger 

numbcr of survey questionnaires were distributed. When it comes to the focus groups, 

getting started was the problem. With many of the groups, it was not unusual to get very 

short answers to the discussion topics. A repeated explanation of the objectives and 

significance of this paper was made in order to make the discussants feel at ease. The 

seq uential quantitative and qualitative data gathering and aualysis adopted to address the 

issue under discussion also took a longer period oftirne tban expected. 

1.9. lbesls Organization 

The researcb work is organized into six chapters. In the fIrst chapter includes the back 

ground, the prohlem statement, the signifIcance of the study and other general issues 

related to the topic under discussion. The second chapter revises literatures that are 

deemed to be relevant to the topic to be investigated. In the third chapter the 

methodolog), is presented, while llle fouellt chapter includes data from the quantitative 

survey. The data for the qualitative analysis is presented in the fIfth chapter. The si>.1h 

chapter includes the summery of findings and the conclusions drawn. Towards the end 

of the paper, sample questionnaires and the interview guide are presented as appendices. 
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CHAPTER TWO 

RB'IEW OF RElATED UTERATURE 

2.1. Introduction 

In this section, readings that are deemed to be related to the area of study are revisited. 

This review begins with giving the historical context of satellite television as a means 

of global communication and other issues related to satellite broadcasting. This is 

followed by a review of the Ethiopian media and television evolution including 

transnational outlets. Previous researches conducted in the Ethiopian context that are 

seen as relevant to the topic are also revised having their separate section. This is 

followed by giving a synthesis of the theoretical framework for the thesis. The uses 

and gratifications, the cultural imperialism and its ethnographic critique are the focuses 

of this particular section of the literature review. The researcher also fmds it relevant to 

briefly go through audience research and the nature of audiences themselves in 

communication research. 

2.2. lbe Dish: Satellite Technology Related Issues 

Let us begin from the beginning, how satellite technology was born, grow up as a 

global medium and managed to paint the roof tops of many Ethiopian urban 

households with dishes of various sizes. The researcher found it not only logical but 

also relevant to begin this review by giving this historical perspective. 

Chapman (2005 :242) states that satellite television broadcast began mainly in the 

1960's and 1970s. But it was Arthur Clark in 1945 who frrst laid the theoretical 

foundation for the development of communication satellites (Collins, 1990). The cold 

war rivalry between The United States and The Soviet Union has contributed a great 

deal to the development of satellite technology. Besides this, during the early stages of 

its development satellite technology was used to promote literacy and health care by 

countries like The United States and India. 

Slotten (2002:350) states that one of the earliest instances in which satellite television 

emerged as a global medium is the 1969 Apollo I I landing on tI,e moon which was 

"observed by rive hundred million people in forty-nine countries thanks to the Intelsat 
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system." Like the varIOus aspects of g lobal media and communication, this event 

seems to mark the superiority of The United States in the global television flow. 

Wllen we look at the technical aspects of satellite communication, Noll (2007: 180) 

explains that "a communication satellite simply receives a radio signal from earth, 

amplifies it and then retransmits it back to earth, slightly changing its radio frequency to 

prevent interference" In The Evo/lIlion of Media, Michael Noll also states that a geo­

stationary satellite takes exactly twenty-four hours to complete an orbit from its location 

of 22, 300 miles above the equator (ibid). 

Reception of sateUite television can be consensual or nonconsensual "A variety of 

forms of international broadcasting take place from accidental cross border spillovers to 

highly globalized systems that reach almost worldwide audience in various languages" 

(Straubnaar & Boyd: 2007, 135). Ethiopian users of free-to-air satellite broadcasts 

mainly receive the channels from the Arabsat and Nilesat that are mainly intended for 

audiences in the Arab world through accidental spillovers. 

This trans-border nature of television broadcast throllgl, communication satellites seems 

to pose opporhmities to audiences and possible threats to the 'nation-state .' A number of 

advantages can be attributed to satellites. Straubhaar and Boyd (2007: 143) credited 

satellites [or making the access to international television "economically feasible and 

even profitable." Noll (2007: I & I) gives emphasis to the capacity of satellites to cover 

large areas o[the earth's surface without problems of delay. 

On the other hand, questions of national sovereignty were raised by lUany nations. "The 

new technology acted for both expectations and fears" (Chapman, 2005: 243). Issue. 

related to access and control of satellite television seemed to be the focuses of policy 

isStles [or various nations of the world (Straubhaar & Boyd, 2007: 143-144). Appadurai 

(1990:14) poillts out tbat nations feel threatened by this kind of global information and 

communication flow, for it has a potential to "destabilize the hyphen that links the 

nation and the stale." 

This 'uncontrollable' nature of global satellite television resulted in a dichotomous 

argument of the national versus the transnational media flows, and became the snbject of 
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a series of debates within The United Nations during tbe 1960s. The UNESCO held 

conferences on "controlling direct broadcast satellite (OBS) or direct to home (OTH), 

for nations were concerned that it might be used for propaganda or unwanted cultural 

mJJuence" (Straubhaar & Boyd: 2007, 134). In an attempt to redress the iuformation 

imbalance between the first and the third world nations, the UNESCO gatherings also 

produced wbat is termed as the New World Information Communication Order 

(NWJCO). Despite these concerns, global media like the dishes contmue to be 

expanding and widely used fonus of communication. 

2.2.1. Motivations for Transnational Broadcasting and Possible Detenninants of 

Satellite TeleYision Reception 

Before looking into the matter from the receivers point of view, which is gomg to be 

raised in be the section dealmg with the thesis ' theoretical framework, it may be of some 

relevance to see the matter from the senders ' view pom!. Boyd (I 986} identified four 

major reasons that both state-run and privately owned organizations transmit directly 

across borders: to enhance national (organizational) prestige, to promote national 

(organizational) interests, to attempt religious, ideological, or political indoctrination and 

foster cultural ties. In the age of satellite delivered teievision progTamming, Straubhaar 

and Boyd (2002: 136) added a fifth reason i.e, to seU advertismg for mulli country 

products, aud the sixth, to sell access to pay TV broadcasters. 

Barker (1997:21) also views the motives of intemational broadcast as one aspect of 

global capitalism with 'economically driven set of activities ' and 'cultural practices ' 

present all around the globe driven by technological and political issues. 

In addition to these mamly political and economical motivations of the broadcasters and 

other stockholders involved, there are also other factors that seem to detennine the 

reception of satellite television. In his study on Star TV ill Asia, Chan (I 994) identified 

the foUowing points as possible determinants of satellite television reception. 

Regulation policy has to do with ' accessibility ', 'cultural invasion ', 'social stability ' and 

other reasons for the control of satellite reception. Related to this Chan (1994: 117-119) 

identified a number of regulation mechanisms used by Asian nations, that are worth 
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mentioning here. Virtual suppression refers to those nations which ban reception 

through laws while regulated openness includes those that allow access but also exercise 

some form of control. In those nations where illegal openness is practiced, even though 

it is jllegal, people still have the chance to gel access through other informal means. 

Suppressive openness is similar to virtual suppression but lacks the legal enforcement 

factor. 

It is not clear whether any form of controlling mechanism is in place by the Etlliopian 

govenunent. The policy on free-to-air satellite TV seems very liberal, for there are no 

restrictions what so ever placed on the potential audience. Reception is unrestricted to 

the extent that even basic subscriptions are 110t even required for installing satellite 

dishes and receivers in households. 

For increased accessibility, the status of technological innovations in a given country is 

also one determinant to access. The other detenninants mentioned by Chan (1994) 

include language, Program types, quality, variety, schednling, the representation of 

cultural groups, the extent of regional and global advertising and competition from 

terrestrial television (ibid.). 

The above factors in one way or another might also have affected the reception of free­

to-air satellite television in Ethiopia. But the last detennillant mentioned above is worth 

elaborating since previous research conducted on the audience satisfaction of the 

national television seems to indicate that its viewers are not satisfied by what is 

presented to them by ETV. 

76.7 percent of respondents, with 1.85 mean score of 
satisfaction level. .. , are not satisfied with even ing Amharic 
programs of ETV. Tins is a very large number when 
compared with 8.7 percent of respondents who show their 
satisfaction. This shows that ETV is traveling with only the 
minority of its audiences ... (Abel Adamu, 2005:59-60). 

What makes this finding more relevant to this research is that it is conducted in three 

towns of the Amhara regional state includi.ng Ballir Dar, the setting for this thesis work. 

This finding may lead to the idea that the lack of satisfaction from the national television 

may be one cause for the e"llansion of the dishes. 
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Explaining the possible implications of terrestrial television on the satellite ones, Chan 

(1994 :121) speculates, "While good terrestrial televisiolltends to suppress the demand 

for alternative programming, be it from satellite television or from other sources, 

unsatisfactory terrestrial television opens a potential market for satellite television." 

Straubhaar and Boyd (2007:151) also view the above reason as a possible cause for 

going transnational. Chan (1994: 121) also adds, "Dissatisfied with what are often 

regarded as 'duU' programs on state television, the middle class tends to look for 

alternative programming in videos and from the sky." This paper attempts to address the 

use of the state-nUl television by the viewers who also use satellite television tJ1TOUgh 

assessing the response of individual dish watchers and exploring the household use. 

Despite this seemingly dichotomous relationship between terrestrial and satellite 

television, Straubhaar and Boyd (2007: J 50) point out that in many regions of the world 

the same satellites that bring the international channels also carry the national television 

channels to the receiving dishes. This also applies to the Ethiopian situation. The 

Ethiopian Television makes satellite broadcasts to its national and inte",ational 

audiences using the Arabsal. 

2.2.2. Satellite Communication in the Arab Wolfd 

This part of the review is seen as relevant since satellites from Arab World provide 

much of the free-to-air television broadcast for the Ethiopian watchers. This section may 

give an insight into the content and context of the broadcasts on Arabsat as well as 

Nilesat. 

Comprising of the world's wealthiest and leading oil exporting nations, "The Arab 

world occupies a large geographical area that is estinlated at approximately 13,738,000 

square kilometers (that is) equivalent to 10% of the earth's surface" (Amin, 1996: 121). 

Ethiopia's geographical proximity to this area has made the coml(ry's television 

audiences beneficiaries of the broadcasts from the satellites owned by the Arab nations 

and private enterprises. 

The Arabsat is an organization whose headquarters is in Riyadh, Saudi Arabia: the 

technical center is located in Tunis. The idea was pioneered by The Arab League, and an 
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agreement to set up the organization was signed in 1976 with Saudi Arabia holding the 

greater shares. The organization was established to promote satellite technology self­

sufficiency in the Arab world and to reduce its dependence on INTELSAT (Sakr, 

2001:9; Boyd, 1999: 349). The organization 's website states that the Arabsat runs 4 

satellites at the 26°East and 30.5°East positions of the geostationary orbit. The satellites 

carry more than 350 television channels and more than 160 Radio stations. Arabsat 

elaims that they reach millions of households in 100 countries across the Middle East, 

Africa and Europe with 164 million of them in the 21 Arab countries. 1 The Ethiopian 

television broadcast that was on air using the N ilesat was changed to Arabsat a few 

years ago. 

Established in July 1996, the Nilesat is operated by the Egyptian government. The first 

satellite was successfully launched in April 1998 at a cost of approximately 158 million 

US dollars with the intention of making Egypt keep with the ' fierce competition in 

information and communication ' (Sakr, 200 I :36-37). "There are now 104 radio ch8lUleis 

and 452 television ch3lmels among which 76% are fee-to-air,,2 

The Middle East Broadcasting center (MBC) was launched as the first privately owned 

Arabic language satellite telcvision service provider on September 1991 by Saudi 

businessmen with connections to the country's Royal family (Sakr,200 1:42). MBC 

group has its head quarters in Dubai, and aims to reach mainly Arabic speakers around 

world .3 

The following channels (both television and radio), websites and mobile phone services 

are provided by the MBC group: MBCI , MBC2, MBC Max, MBC4, MBC Action, 

MBC Persia, Alarabiya, MBC FM, Panorama FM, MBC.net, Aiarabiya.net, MoBC, and 

Haya. 4 The first six, with the exception of MBC I, are entertainment channels that, most 

of the time, broadcast English language movies. A simple observation would indicate 

that these Eng lish language MBC entertainment channels are quite popular among 

Ethiopian free to air satellite television watchers. 

I www.arabsar.com accessed in June 2008 

2 www.nilesat.com accessed in June 2008 

\vww. mbc. nct/vQ,Il-- cXI-

IcmpJal ing/v/ i ndex.jsp'?vgnextoid "-"4 bJ2464 70cccc II Ovgn VCM 1 0000084200 I OaR eRD 

4\VWW. mbc. nctivgn- ex1v 

templating/v/index.jsp'!vgncxloid ""a58D1fa6cceccIIOVgn VCM J 00000&4100 I DaReR)), accessed in 

June 2008 
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The major vision of these satellite service providers ill the Arab world seems to be the 

strengthening of Pan-Arab relations, and their content is mainly geared towards the Arab 

world. Because of linguistic differences, it seems that tl,e Ethiopian dish watchers 

mainly watch the channels that are broadcast in English. 

2.3. The Ethiopian Media and Communications Landscape 

Ethnographic media researchers put emphasis on taking into consideration the social 

context of the subject matter under discussion (Ang, 1991 ; Morley, 1986). Since 

audience ethnographic studies form a part of the theoretical framework for tlus research 

paper, giving some insights into the historical and social contexts of the study is seen as 

relevant. 

Like the rest of ti,e world, print was introduced to Ethiopia earlier than the other forms 

of media. It was introduced during tbe reign of emperor Menelik II with the publication 

of the handwritten Amharic newspaper, Aemiro. Amsalu Aklilu (1978) states that 

Aemiro began circulation with only 24 copies. The next landmark in the Ethiopian 

coJllJUunication scenario was ''the establishment of Birhanina Selam press in 1921. 

(Ministry of Information , 1966: 3) 

The launching of radio tTansmission in 1935 with a limited capacity of 100Kw marks the 

begimling of the broadcast media in the country (StTategic Plan for Govemment Mass 

Media, 2003-2005: ll). On November 2, 1964, up on the 33,d anniversary of the 

coronation of emperor Haileselassie I, television broadcast was launched in Ethiopia 

(Ministry of information, 1966: 25). 

The coming to power of the Marxist-Socialist Derg regime to the Etluopian political 

spectrum marked the end of the SoloUlonic Dynasty and ushered in 17 years of military 

rule in the country. And Ethiopia found itself at the Eastem wne oftlie ' Iron curtain' It 

was on tile occasion of the lOth anniversary of the coming to power of the Derg regime 

that color television broadcast was launched. 

The stalus of television and media in gellera~ during both the Imperial and the Derg 

regimes was used for sinular purposes of maintaining the then political system in the 
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countl)' under strict controlling mechanisms and censorship (ShiOlels,2000). The 

difference was that in the first case it was used to slonf y the king as an elect of God, and 

in the later, it was used to propagate Marxist-Socialist propaganda (Kinfe, 2001). So in a 

way, it can be said that Ethiopians have developed a historical mistrust to the state- run 

media in tLte country. 

After the overthrow of the Derg, the EPRDF government brought in some major 

changes on how the media operate in the country. Article 29/2 of the const itution of the 

Federal Democratic Republic of Ethiopia can serve as one testimony of the relative 

prerogatives the people are gnaranteed with regards to the freedom of expression. This 

article guarantees that: 

Evel)'one has the right to freedom of expression without 

interference. The right shall include freedom to seek, 

receive and impart information and ideas of all kinds, 

regardless of frontiers, either orally, ill writing or in print, 

in the form of art, or through any media of his choice. 

This relative freedom has also allowed Ethiopians especially in urban and semi- urban 

areas to have access to global media outlets like the satellite dish. This freedom is not 

however without restrictions. Even though there is a legislation in the media 

Proclamation of 178/99 that grants Ethiopian nationals with tbe exception of political 

parties and religious organizations the right to request for a broadcast Ilcense, no 

television licenses have been issued so far. This current media status quo in the countl)' 

still leaves her with only one state run television station. This lack of alternative 

channels seems to have contributed to the increased audience fascination with the dish . 

J n attempt to provide a comprehensive service, the national broadcaster (ETV) has 

started broadcasting 24 hours a day. And there are also two more region-based TV 

channels, ETV 2 or the Addis Television alld TV Oromiya (STVO). Despite this, there 

are concems that the national broadcaster is losing its audience for the dishes. 
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2.3.1. Transnational Television Reception in Ethiopia 

As indicated in the fIrst chapter, transnational television in Ethiopia can be received 

through two major ways. The fIrst one is through subscriber based paid access from 

service providers like DSTV. Digital SateUite Television (DSTV) is a South African 

based satellite network owned and controlled by Multi Choice Africa ( Teer.Tomaselli, 

2007:15). This kind of service is mainly used for commercial purposes. 

The other way of accessing the trans·border broadcasts is using the free·to-air satellite 

dishes. Many Ethiopian households get access to transnational television mainly through 

free-to-air access from satellites like the Arabsat, Nilesat that do not need subscription. 

TIle researcher 's attempt to fmd some data on the free-to-air satellite television watchers 

did not yield fruit since there are no available data on the dishes from the central 

statistics ageucy. Sahilu Tilahun, Head of the National Population, Housing and 

Statistics Department of the Agency, informed the researcher that the agency does not 

have any recorded data on satellite dishes, and that the dishes were not counted during 

the last national census. 

The fact that it is free of subscription fees can be allributed to this wide expansion of the 

dishes. And the dishes are increasingly becoming affordable in recent years. But 

electronics shop owners say that the cost of the dishes and the decoders has shown a 

slight increase recently. 

2.3.2. Transnational Television in 8ahirDarTown 

A mini- preliminary survey was conducted to assess some aspects of satellite TV 

consumption in Bahir Dar town by interviewing the owners and salespersons of selected 

electronic stores that offer the dishes and receivers to their customers. Tltis survey was 

made to compensate the lack of subscriber based infonllation on the free-to-air satellite 

dishes. 

Five major electronic stores in the popular electronic district in downtown Bahir Dar, 

namely: Tillsae Electronics, Smart electronics, Sony electronics, Asfaw Trading & 

Samsullg Electronics were covered in the mini· survey. And the following observations 

were made. 
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Bahir Dar: Fact sheetS 

Both sex 

Male 

Female 

All 

Capital of Amhara Regional Sate 

567 kilometers from Add is Ababa 

Total 220,244 

Male 107, 578 

Female 11 2,766 

Urban 180,094 

Rural 40,250 

lll iterale 2 1,257 

Literale 52,99 1 

Total 74,286 

Christian 

~rsons 

96,140 

45,436 

50,704 

Orthodox Protestant 

84 ,149 793 

45,436 39,350 

44,799 404 

9,1333 (46.11 %) 

879 (44%) 

Catholic 

68 

33 

35 

Muslim 

\I ,026 

5,6\0 

5,416 

The receiving dishes came in three sizes: smaU, medimu, and large. Aud the prices vary 

in accordance with their sizes. The price increases as the size gels bigger. In June 2009, 

the average price for the small sized satellite dish was found to be \350, for the lllediUlll 

sized 1450 and the large sized was priced at 1950 birr. TIle amount of the dishes sold 

ranges from 10 items a week in one slore to 10 items a month in another. This mini­

survey indicated that the most sought-after satellite dish is the Dubai made, Euros/ar. 

j With the exception of lhe general popUlation in which Ole 2007 national census is used, all the other 
data is taken from the )994 population and housing survey. for the 2007 sunrey resuJts are not made 
available by the Ethiopian Central Statistics Agency 
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And it was indicated that it was chosen for its belter reception capacity. The dish sellers 

said that the small sized Eurostar dishes are becoming increasingly popular for 

household usage. They said that all kinds of people from in and around town buy these 

dishes and receivers. 

In addition to the Eurostar ones, locally made receivers are also available to the users in 

the town. An interview held with Tsegaye, the dish maker, reveals that especially those 

customers who want to use Arabsat as well as the N ilesat at the same time come 

frequently to his workshop and other shops in toml who distribute his dishes because 

they can have it two-in-one; instead of having two dishes, Tsegaye makes one dish in a 

way that both N i1esat and ATabsat can be available on one receiver. 

Tsegaye also makes separate receivers at a relatively cheaper price. These dishes arc 

displayed in many electronics shops in Bahir Dar along the EUTostar ones. Tsegaye says 

that his dishes are so Id not only in Bahir Dar but also in other towns as farther as 

Mekelle. 

A possible indicator of how popular sateUite dishes are becoming is that in the majority 

of the stores (four to be exact), the satellite dishes are the most sought-after electronic 

items. They are sellillg more than DVD players, tape recorders, radio sets, digital 

cameras or even television sets. [n one store the dishes came second only next to 

refTigerators. 

As indicated in the previous section, the salespeople say that the price for the dishes has 

recently risen. For example, the big dish that used to cost 1450 two years ago, now costs 

[950. This may somehow be related to the global econolllic crisis which has also 

affected the prices of electronic items. But this price increment doesn't seem to keep 

buyers away from the dishes. The demand for the dishes seems higher than ever, the 

sales people said. 
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2.4. Previous Research on Global OOIIImunication from an Ethiopian Perspective 

This part of the literature review presents the [",dings of previous researches conducted 

in the Ethiopian context related to television and other forms of global media. The 

content, the methodology as well as the theoretical framework of the papers was taken 

into consideration when selecting them for this revision. This part of the review can be 

of some special relevance, for it may give a glimpse of what kind of researches have 

been conducted with regards to media and globalization in general from an Ethiopian 

point of view. This section might also indicate the knowledge gap that this paper 

attempts In fill·in . 

Content wise, the research papers can be classified into two categories: those dealing 

specifically with television and those dealing with other fonns of global media. The ftrst 

three researches deal with issues related to television. The ftrst one, conducted by Abel 

Adamll in 2005 is a qnantitative analysis on Audience satisfaction of the national 

television evening programs from a uses and gratifications point of view. The paper 

makes conclusions stating "Audiences' level of satisfaction is very low . ... Furthermore, 

most of the audiences watch ETV either as a habit or due to lack of an alternative 

channel." The second paper by Zewge Abate (2007) is a qualitative exploration into the 

general television scenario in Ethiopia viewed from legal and audience perspectives. 

The [IDdings point out to the young audiences ' increased fascination with global media 

products. It also raises issues related to legal provisions that allow the issuance of 

license to commercial television but at the same time contain restrictive elements. And 

the third one by Martha Hailu (2007) focuses on the reception of BBC and CNN by the 

local audiences . " rhe findings showed that experiences of both local and global cultures, 

values and practices have a distinct role in shaping their (the audiences ' ) perceptioJls." 

Besides being qualitatively oriented, the second and third researches have used the 

media imperialism thesis in their theoretical framework. And both papers ended up in 

raising major questions on the propositions of the thesis. 

The following papers focus on media content that transcends borders. Even though they 

do not directly focus on television, the fact that they raise issues related to media and 
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globalization makes them worth reviewing. Besides this, these researches share with the 

current investigation some theoretical underpinnings. 

Two thesis works conducted by Emrakeb Assefa (2005) and Dilalew Million (2008) 

etlmographicaily invcstigate the popularity of Hollywood action movies and Bollywood 

movies respectively. The former work predates the other research papers on Global 

media reception. The paper could be Secll as a pioneering work, for the other researchers 

on global media seemed to be inspired by it. Both papers underscore the importance of 

considering local values, cultures and contexts in understanding global media. 

In his qualitative work on cbildren 's reception of Walt Disney animations, Tewodros 

Workalemahu (2007) also came up with a similar finding. These three papers focus on 

the entertainment aspect of the global media industry. Thc papers also have similar 

theoretical frameworks : Using ethnography, they put a challenge to the cultural 

imperialism thesis. When looked from the methodological view point, ahnost all the 

papers mentioned in this part of the review are qualitatively oriented with the exception 

of one quantitatively oriented work. 

2.5. Theoretical Framewortt 

This soction presents the theoretical underpinnings and assumption:! adopted for 

conducting this thesis work. 

2.5.1. The Watchers: The Active ·Passive Dichotomy and Other Issues in Audience 

Resean:h 

Before directly proceeding to the theoretical frameworks used in this thesis work, a brief 

note on audience research scems to be appropriate since tbere has been a debate into tbe 

nature of audience in media research that dates back to ahuost the foundatious of 

audience researcb itself. As Silverstone (1990: 173) states the audience has been 'a 

problem of media research. ' Scholars mention a llum ber of reasons for this. 

Questions on television audience have beell raised Oil tile activity or passivity of the 

audience, the process of audience formation, the encod inS and decoding of lUed ia 

messages and the role of the individual in social groups (McQuail, 1987: 215). 

20 



The variety that lelevision otTers Ihe viewing public is also anolher area of difficulty. 

Researchers also argue that when researching programs on television, the variety of the 

audience should be taken inlo account (Silverslone, 1990:175). This particularly applies 

to satellite lelevision, for it creates a wide range of choices and a variety of viewing 

preferences, increasing the power of the 'plural ' audience to choose from multiple 

number of channels. 

Another area of television research thai communication scholars are concerned about is 

the context of watching . Katz and Lazarsfeld (1955) underscore the importance of 

contextualizing and understanding the viewing environmenl in order to understand 

media use. 

Yet another dimension that needs to be investigaled in detail is the time spenl on using a 

medium. ''To understand again the quality of 'audienceing' we must focus on the 

temporal qnalities of everyday life .. " (Sc3lmel, 1988 cited in Silverstone 1990: 177). 

The dichotomous argument of aClive-passive audience has been an issue a number of 

researcl,ers have addressed. 11,is argument is connected to the ' aU powerti.1 media' as 

opposed to 'tbe all powerful audience' debate. 

As Silverstone (1990: 177) states tbe passive audience paradigm has three versions: the 

effects studies which under1ines tJle role of television in influencing behavior ... , the 

Marxist tradition on audience dependence on ideological forces , and the text based 

media analysis of the 1970s. 

Despite challenges from the theories oflhe active audience school of thought, theories of 

the passive audience still survive. Lets us take a look at some specific theories that rail 

under this paradigm. One of such theories that view the media as a powerful force is 

Marshal McLuhan' s Media determinism . The theory assumes that media systems atTect 

communication behavior and the resulting messages. McLuhan 's saying; ~'The medium 

is the message" is nearly synonymous with Ihe assumptions made by proponents of this 

school of thought. McLuhan (1964) saw lechnology as an extension of hum all functioll_ 
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The other message and medium centered theories are: the hypodermic needle theory, 

Gerbllers 's cultivation theory, and the cultural imperialism theory. The media 

imperiabsm thesis is thought to be relevant to this study since the topic under 

investigation is related to the global flow of cultural and ideological products. 

Here it had to be noted that the good old theories of the passive audience paradigm 

seemed to be seen as outdated in recent communication research. The audience of the 

2 I " ccntury is secn as much more active in interpreting media meanings. " ... the media 

audience is nol to be understood as mere consumers who passively accept anything that 

the media offers, but as active individuals and members of social groups who consume 

media products in the context of their personal and social goals" (Ball-Rokcach & cantor 

, 1986: 17). 

On the activity of the audience and the purpose driven choices people make towards the 

media, Sparks (2006:64) states: 

The time people spend with the mass media is often the 
result of deliberate choice. Before we study the impact of 
the media messages that we consume, it is important to 
understand what leads people to the media in the first place. 
W1,y would people choose to spend their time going to the 
movie, watching a TV show, or reading a magazine or 
newspaper? 

This thesis work adopts the assumptions of the active audience paradigm, and employs 

the us:e5 and gratifications approach for analyzing the quantitative1y oriented survey. The 

quabtative part of the research is grOlmded on ethnographic audience studies. 

2.5.2. The Uses and Gratifications Approach 

The uses and gratifications approach to media research is one of the pioneering theses of 

the active audience parad igm. It is still seen as one of the most relevant communication 

tlleories. Referring to the birth of Ihis theory Roddock (200 I: 69) notes, "The passive 

dupe, of the hypodennic needle model were replaced by 'a new, confident breed who 

knew what they wanted and bow to get it." 

Katz el al. (1974:20) gave a classic defmition to the then new introduction of the uses ad 

gratifications approach to studying ti,e media audience as: 

22 



(I) the social and psychological origins of (2) needs, which 

generate (3) expectations of (4) the mass media or other 

sources, which lead to (5) differential patterns of media 

exposure (or engagement in other activities), resulting in 

(6) need gratifications and (7) other consequences, perhaps 

mostly unintended ones. 

Williams (2003: 178) lUlderscores that this concept has ushered in a very different picture 

of media effects. ''No longer did the media manipulate the public but now viewers, 

listeners and readers could do what they wanted with the media." 

Williams (2003: 177) explains how the uses and gratifications method distinguished 

itself from the rest of the active audience paradigm~"limited etfects in 1990s abandoned 

the focus on opinion leaders and concentrated on the use made by people in general of 

the media." Fiske (1990: 151) states this theory of communication holds the assumption 

that the audience is at least as active as the source (sender) of the message . ~'It also 

implies that a message is what the audience makes of it, not what the sender intends, and 

thus has some similarity with the semiotic model." 

This view of the audience with in the limited effects paradigm offers no surprise since 

the school of thought stresses the need to assess individual differences in using the 

media and what implications they have brought about (Sparks 2006:64). Reinforcing this 

point, Katz el al (1974:30) "Media researchers ought to be studying human needs to 

discover how much the media do or do not contribute to their creation and satisfaction." 

McQuail (2005:424) sums up the basic assumptions of the uses and gratifications 

approach as follows: 

• Media and content choice is generally rational and directed 
towards certain specific goals and satisfactions ( thus the 
audience is active and audience formation can be logically 
explained) 

• Audience members are aware of the media-related needs 
which arise in personal (individual) and social (shared) 
circumstances and can voice these in terms of motivations 
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• Broadly speaking , personal utility is a more significant 
determinant of audience formation than aesthetic or cultural 
factors 

• All or most of the relevant factors for audience formation 
(motives, perceived or obtained satisfactions , media 
choices, background variables) can, in principle, be 
measured. 

As stated earlier, audience activity and the individual audience are the heart and soul of 

uses and gratifications research . Rather than studying what the powerful media do to the 

audience Il,e approach puts emphasis on what the audience do to the media (Katz et ai , 

1974:30; Berger, 1995: 102; Blumer & Katz, 1974) . " It asks the question, not 'What do 

the media do to people? ' but 'What do people do with the media'?'" (Katz, 1959:2). 

Infante, Rancer,& Womack (1993: 405) added that the questions should not be limited 

to the "what" and "why" of media use , and should be extended to discover the 

'consequences ' of individual media use in order to 'examine the relationships between 

the media, individuals and society. ' 

The approach assumes that "there are reasons, even though we may not be conscious of 

them or able to articulate them, behind the texl choices we make" (Berger, 1995: 102). 

Grccnberg(l974:27) also states "Even though gratifications are notoriously difficult to 

measure, it is commonly acknowledged that audiences seek a variety of social and 

aesthetic needs from the mass media." 

One of the pioneers of uses and gratifications, Elihu Katz explains this concept pointing 

out, "The uses approach assumes that people 's values, tlleir interests, their associations, 

their social roles, are pre-potent and that people selectively fashion what they see and 

bear 10 these interests (cited in McQuail, 1984) 

One of the major areas of attention in this kind of communication research is identifying 

and developing the appropriate uses and gratifications associated with a particular 

medium. Besides, the approach also underscores the need to consider the fact that the 

media are one source of gratification that an individual uses and that the 'the media 

compete with other sources of need gratification' (Katz et ai, 1974:22). 
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2.5.3. Uses and Gratifications Television Research 

Starting from Herzog 's application of the theory to radio programs in the 1940s ,the uses 

and gratifications has been used in researching other media outlets like newspapers 

(Blumer, 1979), the telephone (O 'knffe &Sulanowski, 1995), the internet (Cbarney, 

1996; Kaye, 1998), and relevant to this study, it has been applied to study television. 

Below are presented some of the most influential uses and gratifications researches on 

television. 

The following table" summarizes the major uses and gratifications television researches 

by presenting the major gratification factors identified by the researchers. 

Researcher Year MotivationsiNeeds!Uses 

Kat7~ 

Gurevitch,& 

Haas 

Greenberg 

Blumlcr 

Rubin 

Rubin 

Rubin 

Rubin & 

Rubin 

1973 5 categories: cognitive, affective, personal 

integrative, social integrat ive, escapist 

1974 6 faclors: learning, habit , arousal, companionship, relaxation, 

To forget 

1979 4 factors: sLm'cillonce, diversion, curiosity, personal identity 

1979 6 factors: leanling, pass tiruelhabit, companionship, forget, 

arousal, relaxation 

1981 9 factors: pass time, companionship, arousal, content, 

relaxation, infonnatiol1, escape, entertainment, social interaction 

1981 4 factors: substitution, information seeking, entertainment, 

time consum pt ion 

1982 14 fa<10r.: information-learning, entertainment, 

economics inexpensive, convenience, companionship, 

6 The table is adapted [or the purpose of thi s thesis work from the work of Samuel E. Ebersole:(2000) 
on the uses and Gratifications of the internet 
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relaxation, pass time, arousal-excitement, topics for 

communication, habit, behavioral guidance, escape-forget, 

product advertising, social interaction 

Shaver 1983 14 motives if/entifu!i: variety, flexibility of 

programming, entertainment, surveillance (general), 

surveillance (news), ego gratification, religious programming, 

pass time, interpersonal utility, companionship, family 

viewing, reception, para~social interactioll, uncensored films 

Abelman 1988 6 factors: reaction, info, entertainment, faith" habit, escape 

Walker & 1991 7 factors: selective avoidance, rumoying others, fInding OLlt 

Bellamy what's on TV, getting more from TV, avoiding commercials, 

accessing music videos, accessing TV news 

Conway 1991 6 factors: pass time, entertainment, info., escape, relaxation, 

& Rubin status enhancement 

Lee & Lee 1996 6 factors: committed/ritualized viewing, mood 

improvement, infonnationaVcogllitive benefit, socialleaming, 

social grease, an engrossing dilIerent world 

Scholars have been trying to come up with comprehensive categories or factors that the 

motivations for watching could be classified into. The most influential ones being Katz, 

Gurevitch, &Hass ' (1973) five factor analysis, GTeenberg' s (1974) study of children TV 

uses and gratifications in the united kingdom, and Rubin 's(l981) nine factor analysis. 
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In an attempt to fmd some common ground between these factors, some scholars 

propose that most of these categories: could be divided in to two major factors , factors 

that are related to infonnalion seeking, and those related to entertainment. Supporting 

this dual way of categorizing, Denis McQuail (1983) came lip with the cognitive and 

cu ltural way of categorizing the motives wbile Rubin (1984) gave the instrumental and 

ritual gratifications. 

After analyzing the methodology employed in several uses and gratifications studies 

Dobos and Dimmick's (1988) concluded that media uses might best be understood by 

dividing them into two categories, cognitive and affective, similar to the categories 

proposed earlier by McQuail (1984). 

For this analysis of the uses of satellite television, this comprehensive model of 

cognitive and affective needs is adopted for a better undemanding of the dish watchers 

preferences across demographic variables. 

TI,e media change with the technological advancements. Some researchers falSe 

concerns tllat the theories of communication, especially the uses and gratification should 

be fashioned from time to time so that they can help us understand the contemporary 

media use with the latest technology. Palmgreeu (1984:49) notes that researchers should 

not be 'wedded to gratification typologies ' for they may be ' incomplete, if not obsolete.' 

Since satellite TV grants the audience greater number of choices and greater control of 

what they watch, the list of motivations that appear in the survey is borrowed from 

pervious uses and gratifications research and some items are added taking into 

consideration the global nature of the medium and the local context in which this 

proliferation of the dishes is taking place. 

On the appropriateness of using the uses and gratifications approach on studying satellite 

television, Berger (1995 : 10 I) states, ''The de,"elopment of ne'w cable and satellite 

systems that will be capable of providing hundreds of different channels a lso suggests 

that viewers are selective. " This potcntial to be ' selective' that the dish provides has lead 

to the adoption of the uses and gratifications paradigm to inform thjs study. 
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2.5.4. Critique on the Uses and Gratifications Theoretical Approach 

Like any other theory in cOOlmunication studies, the uses and gratifications has its 

limitations. McQuail (1984, 154.155) states that critical theorists viewed uses and 

gratification as "positivism, scientism and determinism". He criticizes the theory on 

three grounds. 

• The lack 0 f hierarchy 
• The theory's assumptions that people use the media to 

adjust to existing social systems 
• The theory's inadequacy to address important social 

functions such as ritual uses of media and aesthetic 
pleasure 

Elliot (1974) also raises some criticisms on the theory. First, he argues that the approach 

takes into account only the individual and the psychological gratifications. The second 

criticism is concerned with the lack of attention within the approach to the content of the 

media. Elliot also stated the theory's emphasis on functional media use can result in a 

possible ignorance of alternative kinds of media output. Williams (2003: 179) attempts to 

sum up the criticisms on the theory as being "narrowly psychological and fails to locate 

the message or the audience in a wider social context ." It is to overcome such a 

limitation and to contextualize the investigation that etJmographic audience studies are 

also used in this thesis work. 

Sparks (2006: 69) also finds the theory guilty of relying "heavily on self reports", and 

asks the question, "Are the people able to report accurately about the reasons they use 

the media?" But he also mentions a possible remedy to counter this problem: 

... Researchers can counter the tendency ... by assuring them (the 
respondents) that their responses are completely confidential or 
even anonymous. These promises combined with an emphatic 
statement in the questionnaire' s instruction that only honest 
answers are vaiuabie to the researchers, can be effective tools to 
combat the effect of social desirability .. .. (Ibid : 70) 

And admittedly he stated that our knowledge of media and its audience would be 

' impoverished" without self reported data (ibid). The questionnaires distributed for this 

research work guaranteed all the things Sparks (2006) mentions in a bid to get a more 

authentic and reliable self reported data. 
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2.5.5. T1Ieories of Global Media Reception 

Since the topic under investigation deals with global media information and 

communication flow, giving a brief discussion on theories of global communication can 

be of some significance. 

Internatiollol communication theory has been marked by a proliferation of approaches 

that I,ave made theorizing about global media in general and television in particular 

difficult to undertake (Srebemy-Mohammadi et aI, 1997:284). Despite this difficulty, 

global media theorizing has gone through considerable changes in the past decades. On 

this process of global media theory evolution, Boyd-Barrett(J998:157) stales that 

theorizing : 

has moved through theories of international communication 
as propaganda, through to modernization and free flow, to 
dependency and cultural or media imperialism, supplanted 
in tum by theories of the 'autonomous reader' and 
culminating in discourses of globalization that play upon an 
infmite variety of 'global' and 'local ' . 

Boyd-Barrett expresses his worries for the lack of comprehensive theory development in 

international communication citing the lack of 'exhaustive tasting ,' and that 

investigating international media seems to be lurching from one theory to anotber 

'without adequate attention to accumulative construction' (ibid.). 

Historical and political factors seemed to have contributed to both the development and 

fragmentation of the theories of international media. 11,e subject matter of global 

communication, due to its political and economic implications, seems to be under the 

influence powerful govemments. And it has taken it quite a wllile to develop as an 

independent intellectual discipline that is oriented towards the construction of theories. 

Let's briefly go through some of the already developed theories of global media and 

information flow. The TheOJ)' of Modemizatioll was developed by Lerner (1958), 

Schramm (1964) and Rogers (1962) during the era of fierce political, economic and 

diplomatic rivalry between the east and the west. Modemization researchers 

conceptualized and inlplemented communication strategies that are geared towards 
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altering traditional socio-cultural values in the Third World tbat are considered to be 

obstacles to development . 

A radical critique of modernization came in the fonu of Dependency Theory. This 

theory focuses on the growing intenlational power imbalance and the connections 

between rich nations of the West and poor nations of the Third World . This includes the 

now of infonnation and entertainment in the transnational media. The media/cultural 

imperialism thesis was a variant of the dependency paradigm in international 

communication research. 

The media imperialism thesis is seen as worth considering when assessing the possible 

influence or impact satellite TV is having on viewers. Chan (1994) in his study of the 

impact of Star TV in Asia states, "In much of the world, the perception of threat of 

'cultural imperialism' is particularly strong when satellite television programming 

originates in the west" (in Srebemy-Mohammadi et aI, 1997: 103). Since transnational 

media out lets like satellite television are seen by the proponents of this school of 

thought as tbe agents of 'cultural homogeneity' , this theory seems to be relevant in 

infonning this study. 

2_5_6. The CulturallmperiaJism T1Iesis 

Here the researcher wonld like to point out that the culhlfal imperialism school of 

thougl1! is not a mere imposition on the already put fonvard uses and gratifications 

active audience paradigm to inform this thesis work. The theory seems to be relevant 

while assessing tbe influence or implication of global media outlets on local audiences. 

In his classic analysis of cultural imperialism Herbert Schiller (1969:9) gives this 

defmition for the phrase - ,; sum total of the process a society is brought into the 

dominating stratw)] is attracted, pressured, forced and sometimes bribed into the shaping 

social institutions to correspond to, or even promote. thc values and structures of the 

dominating center or the system. ': 

The theory states that the cultures of the developing world are being tlu'eatened with 

extinction because of the huge amount of western cultural and media products they 

willing ly or unwillingly take in. 
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Another scholar in the field of communication, Oliver Boyd-Barrett specifically detUles 

media imperialism as: 

The process whereby the ownership, structure, distribution, 
or content of the media in any country are singly or 
togeUler subject to substantial external pressures from the 
media interests of any other country or countries, WiUlOut 
proportionate reciprocation of influence by the country so 
affected (Boyd-Barrett, 1977: 117). 

This global media imbalance and the possible damages it poses to those at the receiving 

end of the process has been a major talking point of the United Nations Educational, 

Scientific, and Cultmal Organization (UNESCO) in the 1980s. A series of discussions 

were held on the problem of fostering indigenous cultures in the wake ofintTUsions from 

without. 

Cultural Imperialism Theory asserts that Western nations dominate the media around the 

world which in return has a powerful effect on Third World cultures by imposing on 

them Westem views. The theory predicts that the culture of these developing nations 

will be destroyed as a result. It tries to explain what happens when one group of people 

with their own ideas sends messages through the media to a different group of people. 

Herbert Schiller stresses this cultural invasion may have far reaching negative 

consequences on the culture of the developing world. "Everywhere local culture is 

facing submersion from the mass-produced outpourings of commercial broadcasting in 

the United States," he stated, adding, "To [oster consumerism in the poor world (the 

western media) sets the stage for frustration on a massive scale" (Schiller, 1976: 111). 

According to the proponents of this theory the perceived threat that global television 

poses seem to be even greater. The global television of MTV and the global news of 

CNN, the global box office hits of Hollywood fibns and the global television soap 

operas shape the cultures of the nations of the global south, ensuring their 

'westemization.' These values often conflict with local cuJtures ofien leading to the 

erosion of local values and threatening national and cultural identity. 

As discussed in the section below, ill recent years tllis perceived threat of 'cultural 

invasion ' of the west, and the idea of 'cultural homogenization ~ has been chalJenged by 

other media researchers. 
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2.5.7. EThnographic Resean:IJ and Critique on Cultural Imperialism 

COllullunications scholars have been calling for the use of ethnography ill audience 

studies for quite a while. Ang (1991: 169) argues that ethnographic knowledge can 

provide us with much more profound ' feedback ,' because it can uncover the plural 

and contradictory meanings hidden behind '\vhat the audience wants." 

Another scholar in tltis field of audience research, David Morley (1992: 177), points out: 

We need to investigate the context- specific ways in which 
particular communications teclmologies came to acquire 
particular meanings thus come to be used in different ways, 
for different purposes , by people on different types of 
householci We need to investigate television viewing and 
the rules of its ' accomplishments in its 'natural' setting. 

In support of ethnographic television research, Morley (1992: 173-7) also notes that 

traditional television audience research measures not viewing but something else: the 

presence of a switched on set and a person in the same room. It assUllles the motivation 

to watch, and the deeision to do so is an individual one. It leaves unquestionable the 

context in which the choice has been made. 

Cultural imperialism has been challenged by a number of media researchers through 

thea- research findings. Communication researchers criticize the theory on some 

grounds. Some of them pointed out that the theory is over simplistic (Tracy, 1985; 

Tomlison, 1991; Katz and Liebes, 1990; Williams, 2003). The other grounds for 

criticism are the lack of empirical evidence mainly raised by positivist researchers, the 

denial of social agency raised by cultural studies scho lars (Fejes,198J) and its 

tenninological and definitional vagueness (Williams, 2003: 218-221). Criticizing it from 

the economics point of view, Ang (2000:5) notes '\vhat this theory (cu ltural 

imperialism) suggests is that 'culture' is totally and completely reducible to the 

'economy' - the 'logic of capital'. " 

Tomlinson (1991) argues that advocates of the tbesis simply assume tbat reading 

American comics, seeing adverts, watching pictures ... has a direct effect. And that 

doesn' t seem to be able to explain the complex process of global media reception. Tracy 

(1985:45) sees the theory as not adequate enough to express these complexities and 
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argues that, the thesis by focusing on texts and company reports rather than the "realities 

of individual lives, fails to address the cultural meaning of these flows ." The theories 

lack of explanation of how particular values and practices associated with particular 

media products are reproduced in the consciousness of dependent people as well as 

within the structures of dependent societies has been criticized by Reeves (1993 : 63) . 

Research conducted on global media reception, as some scholars pointed out, seems to 

put core assumptions of the thesis into question. Williams (2003:218) notes research that 

has been done into audience responses to globally popular TV programs challenges the 

thesis. And according to Tomlinson (1991:47), studies of Dallas once described by the 

French as a symbo l of American imperialism; indicate how a simple, direct and uniform 

ideological errect from exposure to an imperialist media product is improbable. 

Katz and Liebes (1990) conclude that it is almost impossible to understand how 

American products are perceived around the world. They argue that the thesis' 

assertions that there is an American message in the content and form of media, that this 

message is perceived by viewers, and that this content is perceived in the same way by 

viewers in different countries makes the theory underestimate the capacity of the 

audience to interpret the message (cited in Tomlinson 1991: 47) .Williams (2003 : 218-

221) questions the terminology of the theory itself. 

The tenn 'cuhure ' or 'way of life' is ... fought with 
defUlitional problems .. .. There is a terminological and 
definitional confusion over who is doing what to whom in 
the process of cultural imperialism. The key relationship in 
the thesis is between the west and the rest. 

Calls for a more comprehensive approach to the impact of global media and culture 

began in the early 1980s, and emanated mostly from the critical tradition. Fred Fejes 

(1981 :287), assessing the cuhural imperialism thesis called for a more thorough and 

complex understanding of culture and the impact of the global media: 

While a great deal of the concem over media imperialism is 
motivated by a rear of the cultural consequences of the 
transnational media ... All too often the institutional aspects 
of transnational media receive the major attention while the 
cultural impact, which one assumes to occur, goes 
unaddressed in any detailed malUler . 

33 



Fejes (1981:287) also criticizes cultural imperialism theoreticians on the grounds that 

they view the audience as relatively passive, and the media as powerfu I, 'primarily 

manipulative agents capable of having direct, unmediated effects on the audience's 

behavior and world view. ' 
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3.1. Introduction 

CHAPTER THREE 

RESEARCH METHODOLOGY 

In this chapter the rationale for using the mixed approach and data analysis procedures 

;and the methods of study, subjects of study, sampling strategies, and data analysis 

procedures for both the quantitative and qualitative parts of the research are discussed. 

The general characteristic of the survey and the mechanisms of developing and 

distributing the questionnaires are discussed in the section dealing with the quantitative 

methodology. [n addition to the aspects mentioned above, the section dealing with the 

qualitative methodology also includes the rationale of choosing focus groups as a 

method of data collection, the preparation of the interview guide, the role of the 

researcher in moderating the discussions and the discussion setting itself 

3.2. Rationale for using the Mixed Approach 

[n this research work, a quantitative survey is conducted first to assess the uses and 

gratifications the viewers get from their unpaid satellite television services. A qualitative 

analysis of the issues follows the results of the survey. 

Greene et aI (1989:259) developed five points as possible justifications for combining 

quantitative and qualitative research: triangulation, complementarity, development, 

initiation and expansion. In this research paper, the two approaches are integrated 

mainly with complementarity and development as basic rationales. From the nmnber of 

reasons Sryman (2006: l05 ·107) listed out as possible reasons for combining 

quantitative and qualitative approaches the following namely: completeness, process, 

different research questions, explanation, illustration and representation of diversity of 

views can also be seen as important points for using mi.xed methodologies in thls thesis 

work. 
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3.3. Mixed Approach Data Analysis Procedures 

A quantitative analysis was made just after the data has been gathered through the 

survey. Then the qualitative focus group discussions were conductod following the 

analysis of the survey, and a report of tile fmal fmdings got compilod. 

Morgan (1998) gave emphasis to staling the ordering of quantitative and qualitative 

data gathering and analysis. In this case the sequential method of data analysis is used 10 

present the fmal fmdings of this thesis work. In support of using a sequential analysis of 

quantitative e and qualitative data Jensen ( 1996:3 1) notes, " ... qualitative analysis may 

sometimes serve to modify and exp lain results that have been producod by quantitative 

analysis." Both the qualitative and quantitative are given equal priorities in this thesis. 

The researcher realizes that there are relati vely fewer guidelines for mixing different 

methods, and agrees with Maxwell's (1990: 507) attribution of this problem to the 

emphasis given to ' the theoretical debate about combining methods ' instead of 'seeing 

the different ways in which researchers are actually combining Methods.' 

Some researchers put emphasis on the importance of haying a kind of design that could 

represent the ways of co llecting: connecting and analyzing data in Ils ing the mixed 

research approach (Morgan, 1998; Morse. 1991). The following flowchart illustrates the 

data mixing and analysis procodure usod in this research paper. 

,----------, , -----------, ,. --- -- -- - --, ,.----------.. 
---_. : Qualitative : : Quantitative : : Quantitative : : Qualitative 

: data : -----.. : data analysis ----.: data 
__________ .... \ ___________ } 1, _____ -- - - - / 

1 
Survey 
usmg 
questionnai 
res 

17 

1 
Descriptive 
and 
inferential 
statistics 
using SPSS 

fl 

1 
Focus 
group 
discussions 

17 

: data analysis : , , 
,--- -------, 

1 
--------- .... , , 

: Summery 
: and ----.. , conclusions 

drawn from I 

both 
quantitative 
and 
qualitative 
data 

'"--------_ .. 
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3.4. QuantitatMI Methodology -The Survey 

Those who have access to the free·to-air satellite television were asked questions related 

to the kind of genres they prefer, and the time they spend on watching, their viewing 

preferences in relation with the national television station and their motivations for 

watching from a uses and gratifications point of view using questionnaires. 

Media researchers state that in the studies of uses and gratifications, distributing survey 

questiormaires is a common way of gathering data (Fiske ,1990: 151 ; McQuail, 1987). 

The survey tool is also adopted in this thesis work to assess the viewing choices of the 

dish watchers. 

Before conducting the survey, one of the problems faced was the unavailability of 

population data frOUl which a sample could be taken . To COUle up with a manageable 

population frame for the data, the following mechanisms were adopted. Firstly the paper 

is conducted in the relatively manageable to\\~l of Bahir Dar. Secondly, to avoid 

possible covernge errors a relatively large number of questionnaires (n=400) were 

distributed . Two high schools: one public school, Tana Haik Comprehensive secondary 

and preparatory school; and one privately owned, SOS Hermann School, were selected 

as sites for distributing the que~tionnaires. 

The questioners were originally written in English and later translated to Amharic before 

being distributed. As Becker (1979) notes, it is important that the measures be presented 

in the vernacular language of the targeted respondents in order to prevent premature 

rejection. Pre-testing the questionnaires was also conducted before they were given out 

to respondents. 

The quantitative analysis for the section dealing with the uses and gratifications of 

satellite television was made usi.ng the following list borrowed from the previous uses 

and gralifications literature. Some items pertaining to the dish were added taking the 

specific medium, the free-to-air satellite television, into consideration . 

cognitive facmlS 

• !nfonnation (surveillance) 

• To get information on world happenings 
• To be informed of the cultures and traditions of other people 
• To get relevant information on my day-to-day lives 
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• To get credible information 
• To watch live and uncensored news and information 

• Leaming 

• To watch education~i1 programs 
• To take lessons from happening<; in the world 
• To know the lives of other people and get a lesson from it 

• integrative (personal and social) 

• To be active participants in discussions \\rith fri ends 
• To watch and become a part of major histocical events 
• To lind role models 
• To reinforce their belief in law and order 
• To answer questions related to their identity and boost their confidence 

Affective needs 

• Escape ( diversion) 

• To forget their problems 
• To escape the bad experiences of day-to-day life 
• Because nalionaltelevision is boring 

• Companionship 

• To fcelless lonely 
• Because friends are not around 
• because it is available 24hrs 

• Relaxation(entertainment) 

• Because it is a good way of taking rest and passing lUne 

• Because it is interesting and exiting 
• To cleanse themselves of unpleasant emotions 
• Because it offers a large variety of choices 
• To watch unusual and amusing stodes 
• To watch quality entertainment 

• Faith gratification 

• To watch religious or spiritual programs 

The measurements were made using a 4-point (strongly agree, agree, disagree, and 

strongly disagree) Likert-type scaling. These .-esponses were assigned nume.-ic values on 

equal interval scales such that one was the highest positive rating, mId four was the 

lowest. Preparing the survey in this way provided ordinal response categories. The four 

point scale was used so that it could enable the researcher 10 clearly identify the uses and 

gratifications of the dish. 

Following the suggestion of Berger (1995) on prepanng the uses and gratiflcations 

questiOlmaires, Erick Erickson's developmental stages were used to prepare the age 

categories for the questionnaires. Accordingly, the age range 6-12 represents the 
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children of late childhood. The age range 12-18 according to Erickson is divided in to 

two as 12-15 (the puberty stage) and 15-18 (adolescence) for the purpose of this 

research. Following Erickson 's developmental stages, early adults (aged 18 to 35) fal l 

into one category; middle aged adults (aged 35 to 55) were classified into another 

category while the last age category included the respondents of late adulthood stage 

(aged> 55). 

3.4.1. Method of Quantitative Data Collection 

With the help of principals, homeroom teachers, unit leaders and student assistant 

surveyors, students of grade 9 and II who have access to satellite television in both 

schools were given an average number of 4 questionnaires depending on their family 

size7
, and were asked to fill-in the questionnaires themselves, and have them filled by 

their parents and siblings and bring them the next day. 

TIle fIlled questionnaires were returned with the help the school authorities and four 

student-assistant data collectors, two from each school. The student assistant surveyors 

were given trainings on the purpose of the research and the right procedures of 

distributing and collecting the survey questionnaires beforehand. 

3.4.2. Subject of the Study 

As indicated earlier, free-i'o-air satellite television users in Bahir Dar to\\11 are the 

subjects of this study. The town is selected because the researcher has noted that much 

of the research on global media in Ethiopia has concentTated on the capital, Addis 

Ababa, and the researcher feels that global media lise and impact needs to be studied U1 

other urban and semi urban areas outside the cosmopolitan city. 

3.4.3. Sample Size and Sampling Strategy 

As motioned earlier, tile total population from which a sample for the survey can be 

taken is not exactly known since there is no record for free·to·air sateUite viewers in the 

country as a whole . 400 questionnaires were distributed after talking to wholesalers and 

7 The central statistics agency report on family size puts the average family size in the Amhara region 
Hi 4.5. The report also indicated that the average unnily size decreases in urban areas. So distributing 
[our questionnaiTe'S per household seems appropriate. 
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distributors of satellite TV equipment like dishes and decoders in Bahir Dar town as to 

the approximate amount of their sales in the past few years. 

Regarding sampling strategy, it can be said that tltis sllrvey lIses a stratified sampling in 

line with the suggestion that sampling can be made better to assume representation of 

popUlation subgroups through Stratification (Groves et aI. , 2004: 109). 

This sampling method comes into the picture to make sllre that the demographic 

variables such as age, geuder, educational status and religion are appropriately 

represented and taken into consideration when doing the analysis. 

3.4.4. Method of Quantitative Data Analysis 

The quantitative data gathered was analyzed after sifting through the rehlmed 

questionnaires and checking for their validity. After discarding some for their 

incompleteness, a final number of338 questionnaires were made ready for analysis. The 

questionnaires then were coded into the SPSS package, and the analysis was perfonlled 

afterwards taking the dependent and independent variables and into consideration. 

When it comes to the statistical procedures used· as an e""ploratory study that addresses 

for the first time the uses of free·to-air satellite television by the watchers, the research 

makes extensive use of descriptive statistics. Other statistical procedures employed 

include: the chi square test, and cross tabulations. 

3.5. Qualitative Research Design-Tbe Focus Group Discussions 

As indicated earlier, the purpose of combining the two methodologies is to complement 

the weakness of one with tile strength of the other and vice versa. J have engaged 

qualitative ethnography to come up with a more detailed and in-depth understanding of 

the issues mainly from the social context of watching which the quautitative survey does 

not seeru to provide. In support of this point of view (Hanson et aI., 1998) state, "Survey 

research is good at providing snapshots of audience beliefs, attitudes and behavior- tile 

what - of audience- media relationships-but is much less suited for telling about the why 

and how of sllch relationships." 
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The following points taken from Morley (1992: 174-76) could serve as possible 

weaknesses of quantitative audience research that: 

e It (quantitative television research) effectively assumes 

that all viewing behavior is the result of individual 

decision-making process .. 

• It assumes that viewing decisions can meaningfully be 

treated as context- free ... ignoring the different significance 

given to ' the same ' viewing choice by contextual factors 

such as variations in access to resources .. 

I have indicated earlier that I have employed an ethnographic approach in order to 

undeTstand the context of watching in a familial and social setting that the survey didn ' t 

seem to measure. Besides, the narratives that the individual focus group discussants 

pTovide in the qualitative section of this thesis wOTk may give insights into what Ang 

(1991) Taises as a possible weakness of quantitative audience studics- the individual and 

subjective differences have to be suppressed in order to cTeale calculable categories of 

ratings, emphasizing averages, regularities and generalizable pattenlS ratber than 

idiosyncratic diffeTences. 

The focus group discussions weTe held with the assumption that they provide ' a 

means of Teplicating some of (everyday) social interactions,' (Burgess el 

al.,I991:502). Here the social interactions under investigation deal with the free-to-air 

sateUite television. I also have kept in mind the potential merits of this kind of data 

collection tool as a means of undeTstanding how people socially construct meaning. I 

attempted to manipulate the following advantages of focus group discussions 

mentioned by Gamson (1992: 191-2): 

eTbey help us talk about issues with others, and seaTch fOT 

common basis of discourse 
• Focus groups, compared to survey interviews, allow us to 

observe the natural vocabulary with which people 

fannulate meaning about issues 

• Through challenges and alternatives ways of framing an 

issue, participants are forced to become more consciously 

aware of their perspective. 

The fact that focus group discussions are ' inexpensive, data rich, flexible, simulating to 

respondents, rccall aiding, and cumulative and elaboTative' (Fontana and Frey, 

1996:365) is also taken into accouut when selecting the tool. 
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3.5.1. Sampling Frame, Setection and Size 

In the following section I have presented the sampling choices made related to the focus 

group discussions . One sampling decision that that needs to he made before recruiting 

participants for the discussions as mentioned by Lunt and Livingstone (1996: 82) is 

considering the lise of groups '~who know each other or those who are relative strangers, 

and whether groups should be constituted from members of the same or mixed 

categories ... . " r have chosen to use participants who know each other through 

snowballing to make the respondents feel at ease and elicit frank narratives that are 

relatively free of tension. 

Deacon et aJ. (1999: 53) wlderscore the importance of having initial contacts in 

qualitative studies regarding them as 'invaluable in opening up and mapping tight social 

networks.' l.n accordance with this concept, I contacted previous acquaintances in Babir 

Dar town who led to further contacts to organize tbe focus groups. 

I would like to point out that the illfonnants were recruited from already existing groups 

within the society. This seems to be a common way of selecting participants for fOCllS 

group discussions. For instance Hansen et aJ. (1998: 32) state "audience stlldies using 

focus group methodology have often aimed to draw participants from 'natllrally ' 

existing groups or colllmunities, which exist independenlJy of the research." 

Since the issue under discussion covers almost all kinds of dish watchers regardless of 

demograpllic and social factors, nine focus group discussions were held .This goes in 

line with the suggestions of Hansen et al (1998: 33) who note, "where focus groups form 

a central and more substantive part of the data collection of a study, it would generally 

be difficult to justify fewer than six groups." Even though Il,e focus groups are used to 

complement the findings of the previous survey, the nine group discussions were held in 

order to come up with as a comprehensive narrative of the experience of the watchers 

with their dishes. 

When it comes to the mIDlber of participants within individual focus groups, "there .. , 

appears to he. a general consensus that the optimum group size for the focus group 

discussions is between live to nine people (Hansen et at., 1998). Morgan (1998) 
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recommends between six and ten people." I moderated the discussions taking this 

sugge5:tion about group size into account. 

The composition of the nine focus group discussions is presented below. 

Foeu. group participant. 

One helerogonous group of elemenlalY school children 

one group of female high student 

One group of male high students 

One group of young adull professionals 

One group of young unemployed young adulls 

One group 0 f female adult watchers of middle and late adulthood 

One group of adull male adult watchers of middle and late adult hood 

One family of Muslim religious watcht.Ts 

One family of protestant religious watchers 

Number 

invited 

7 

9 

10 

8 

7 

8 

9 

6 

7 

Number 

attended 

5 

6 

9 

6 

5 

5 

7 

5 

5 

The average duration of each focus group discussion was found to be 41 minutes. A total 

of 369 minutes of discussion was held with the participants. The real names of the 

discussants are used to for most of the qualitative analysis, but I would like to point out 

that, some names have been changed at the request of a rew participants. 

3.5.2. The InteRiew Guide and the Moderator 

The interview guide was prepared using the ' funnel approach ' of asking questions from 

'non directive questions ... towards more focused questions ' as suggested by Hansen et 

a!. (1998:37). I have also followed their suggestion tbat the discussions should flow 

from the general ideas to the Illore specific ones, in order to aHow 'participants to choose 

their own frame of reference and articulate their thoughts ... ' (ibid.) 

Hansen et at (1998:36) also point out "The role of the moderator will vary depending on 

the subject of analysis, the type of response which is sought, and the nature of the 

participants." Keeping in mind these points from the free-to-air satellite dish watchers 

point of view, 1 have also made efforts so that the interview does not get out of control 

by making SUIe that all the topics tllat are put fonvard in the interview guide are covered. 
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III accordallce with the suggestions of (Hansen et aI., 1998:36; Lunt & Livingstone, 

1996: 79) I have also aimed at making sure 3 balance is maintained, and that the 

interviews are not dominated by some individua ls. 

[n order to overcome problem related groupthink, I have attempted to acqllIre some 

knowledge of group dynamics as noted by Fontnna and Frey (1996:365). By adjusting 

my dressing and talking styles to that of the participants, I have also followed their 

suggestion that 'the researcher must adapt to the world of individuals studied and try to 

share their coucem and outlooks' (ibid: 371). 

3.5.3. Discussion Setting 

In addition to the challenges of constmcting a sample, Deacon et al. (1999:66) point out 

that "focus groups are perhaps the most demanding of other forms of (asking questions) 

to arrange .... " In addition to the researchers position in the interview, tne sampling 

criteria and the level of communication between interviewer and interviewed, one of the 

points Ang mentioned as central to the interpretation of focus groups is , "How did the 

interviews themselves take place'!" (In Lunt and Livingstone, 1996:83-84). 

Regarding the setting, Lunt and Livingstone state that it ' should be as infannal as 

possible to simulate group conversation ' (1 bid.). In line with this, the discussions were 

held in venues that are considered familiar to the interviewees, or on ' neutral' grounds. 

After consulting with principals and homeroom teachers, the discussions with 

schoolchildren and teenagers were held in their respective schools. The discussiolls with 

the parellts were also held in a cafeteria where they usually gather round. The cafeteria 

setting was also used for the discussions with the unemployed and employed young 

aduJts. The home environment is chosen as au appropriate selling for the religiolls 

watchers. The settings were selected to be the closest to the interviewees' natural 

environment, since there are concerns that ' the settings with in which they (focus 

groups) are conducted are cruciaJJy, much less naturalistic ' when compared with 

observational and other methods (Burgess et ai., 1991:502). 
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CHAPTER FOUR 

QUANTfTAllVE DATA PRESENTATION AND ANALYSIS 

4.1. Introduction 

This unit is the first of two units dealing with the data presentation and analysis. Since 

the data for the quantitative and qualitative parts of the research is collected in a 

sequential order, the analysis is also made sequentially. Unit four presents the analysis 

and findings of the quantitative data while unit five deals with the presentation and 

analysis ofthe qualitative focus group discussions. 

In each of the sections of this unit discussed below, rlfst a presentation of the summery 

of the fmdings is presented, and it is followed by an analysis of as to what the presented 

fmdings mean. After coding the replies from the 338 valid questionnaires Ulto the SPSS 

software, the researcher used tables and graphs to present the fmdings . 

This quantitative analysis comprises of 12 subsections, namely: the presentation of the 

basic demographic variables, the summery of basic satellite television variables like the 

average duration of use, satellite choices and other access to subscriber based services; 

the time spent on watching the dish and the national television, language preferenccs of 

the watchers, genre preferences of the watchers, the watchers' favorite news sources, 

the satellite television uses and gratifications from tbe cognitive affective point of view, 

an analysis of the research hypotheses proposed in the first chapter of this thesis work, 

uses and gratifications the audience state to be missing from the dish, favorite channels 

of the audience, and the perceived possible impact of the dish on culture and society in 

generaL 
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4.2. Demographic Data 

Presentation 

Table 1: Demographic Distribution 

Variables Categories 

Age 6-12 
12-15 
15-18 
18-35 

35-55 
>55 
Total 
Female 

Gender Male 
Total 
Student 

Activity Housewife 
Unemployed 

Civil Servant 
Private business 
Total 
Illiterate 

Educational Basic literacy 
.tatu. 1-8 

9-10 
10.C 
Prep 

Voc 

12.C 
Diploma 

>-B.AlBSc 

Total 
Single 

Marital statu. Married 

Divorced 

Total 
Orthodox Christiar 

Religion Muslim 
Protestant 
Total 

Frequency 

5 
47 
133 
73 

63 
17 
338 
164 

174 
338 
199 

17 
10 

74 
38 
338 
2 
9 

49 
63 
17 
64 
)0 
29 
40 

55 

338 
236 
92 

10 

338 
24t 

33 
64 
338 

Percentage 

1.5 
13.9 
39.3 
21.6 

18.6 
5.0 
100.0 
48.5 

51.5 
100 
58.9 

5 
3.8 

21.9 

11.2 
100 
.6 
2.7 

4.5 
18.6 
5.0 
18.9 

3.0 
8.6 
11.8 

16.3 

100 
69.8 
27.2 

3.0 

100.0 
71.3 

9.8 
18.9 
100.0 

The demographic distribution for 

the sample population IS 

presented as follows . 

TIle age distribution indicates that 

adolescents rangiog from 12-18 

years of age add up to 53.25 % 

( n= 188) ofthe total respondents : 

those young girls and boys 

between 12 and 15 make up 

13.50/0( n=47) while most high 

school boys and girls of age 15 to 

18 are represented with 39.3 % 

( n= 133) ofthe total sample. This 

is justifiable since they were the 

Grsthand receivers of the 

questionnaires. The adults 

respondents account for more 

than 45 % of the population with 

young adults aged 18-35 taking 

the larger share at 21.6 %(n=73). 

Adults who fan io to the age 

range 35- 55 make up 18.6 % 

( n=63) of the total sample, and 

those who belong to the late 

adulthood slage make up 5% of 

the population. 

Of all the respondents of the survey, n= 338(100%), those who fall in to the age category 

6-12 form only 1.5 % (n=5) of the (olal population . These school children seem to 
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represent a considerably lesser percentage of respondents, possibly because the 

questionnaires distributed might have sounded too CODlplicated for them" or they may be 

inexperienced in filling them out. Besides this , the observed tendency that older 

youngsters seemed to be lUore active in filling out the questionnaires than these school 

kids might point out to the idea they might have pushed the questionnaires to their older 

brothers and sisters, or they might have been over powered by their elder ones. 

When we look at the geoder composition of the sample population, 164 female 

respondents compose 48.5 % 'while 174 male respondents account for 51.5 % of the 

sample population. 

When it comes to the dai ly activities that the respondents are engaged in, students take 

the largest share by making up 58.9 %( n= I99) of the total sample, while house wives 

and unemployed respondents, make up for 5% and 3% respectively. Government 

employees and those engaged in privately owned business and organizations account for 

33.10;., (n=112). 

The distribution for the level of education shows that ahuost aU the respondents are 

literate with the higher number of respondents currently attending high school 37.58% 

(n= 127), while 14.5 % (n=49) go to elementary schools. Respondents who completed 

grade JO and 12 compose 13.6 % (0=46) of the total sample. Participants of this survey 

who underwent vocational training, or clainl to reach the level of attaining diplomas and 

degrees adds up to 31.6 % of the total sample population, with the BNBSC holders 

taking the larger share of 16.3% (11=55). 

Single respondents make up a considerably larger percentage of the sample, amounting 

to 69.8 % ( \1=236), while married or divorced people account for the rest, i.e. 30.17 % 

(n=102) with married people taking the 27.2% (n=92). Other marital and relationship 

statuses dido't seem to surface. This seems to be an implied effect of the sampling 

tec1ulique- children, most of them single, living with parents who are likeJy to be 

married. 

The other demographic variable which is seen as worth considering in studying the uses 

and gratifications of the free-ta-air satel1ite teJevision is religion. As can be seen from 

O,e table on page 46, those belonging to the Ethiopian Orthodox faith make up 69.8% 
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(n=236) of the sample while Muslim watchers account for 19.2 % (n=65), and those 

be longing to the protestant denomination make up 10.7% (n=36) . One can say that this 

religious composition of the samplc watchers is representative enough since the town of 

Bahir Dar bas a considerably large Orthodox Christian population followed by those 

belonging to Islam and the Protestant faiths'. 

4.3. Basic Satellite Television Consumption Variables 

Tabl., 2: The Consumption Variables 

Variable Category Frequency 

DurAtion or the <6 month 14 
free to air satelli\< 6- 12mon 16 
television u~e 1-2yrs 97 

2-3yrs 74 
3-4yrs 61 
>4yrs 76 

Tot.1 338 
Satellites the Arabs.t 163 
audience use Ni les.t 97 

PAS 12 
Don 't know 12 
Arabsat& 

Niles.t 42 

PAS & 
9 Nilesat 

PAS & 
3 Arabsat 

Total 338 
Ace ... to DSTV 3 
subscriber based Showtime 73 satellite scn'it..-cs 

DSTV 17 
&Showtime 
hot bird 1 
Don't have 244 
.ccess 
Total 338 

Pcl't.'Cntagc 

4. 1 
4.7 
28.7 

21.9 

18.0 

22.5 

1000 
48.2 
28.7 
3.6 
3.6 

12.4 

2.7 

.9 

100.0 

.9 

21.6 

5.0 

.3 

22. 2 

100.0 

The next set of questions the 

respondents were asked deal 

with how long they have been 

usmg the free-to-air satellite 

dish, the kinds of specific 

sateUite(s) they use, why they 

cboose the specific satell ite(s), 

and their access to other 

subscriber based satellite 

televis ion services. 

From the data, it can be 

inferred that most of the 

respondents 91.12% (n= 308) 

have been using the dish for 

more than a year. This may 

indicate that they are 

relatively well acquainted 

with tbe dish and its progrruns. 

What the data don 't seem to 

te ll is the ever increasing 

household purchase of the dishes (hat the sellers claim to be (he case, for there seems (0 

be a decreased Dumber of respondents (hat bought the dish in the last year. Apparently, 

8 See table on page 17 
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the data seems to indicate most number of dishes, 28.7% (n=97) were bought 

somewhere between last year and the year before. 

WIlen it comes to the watchers' choice of the satellites that provide them with the free­

to-air services, Arabsat seems to be the most popular sateUite with 48.2 % (0= 163) of 

the respondents stating that they usc it. The Nilesal takes the next spot with 27.8% 

(n=94) respondents claiming to choose it over the other satellites. The Pan American 

Salellite (PAS) users comprise 4.4 %( n=15) of the sample while 3.6 % of the watchers 

indicated that they don't know what satellite they use. The above percentages include 

those who use only one satellite. 

Another aspect of the satellite choices that came up in the survey is the watchers ' use of 

more Ulan one of the free-to-air satellite service providers. 15.97% (n=54) of the 

respondents indicated that they use two satell ites in their households. As indicated in 

table 2, the Arab-Ni/esal combination is found to be the relatively popular satellite 

combination. PanAm'Wt (PAS) is also used in combination with either the Arabsat or 

Nilesat. 

It can be inferred that 61.54 % (n=208) respondents use Arabsat only or in combination 

with anotller satellite. Wilile 42.89 % (n=145) respondents tlse Nilesal alone or in 

combination with another satellite . In a similar manner, the total number of PanAmSat 

(PAS) users is calculated to be 7.99 % (n=27). 

Respondents were also asked why they chose the specific satellite(s) they use. And the 

fUldings are summarized as follows. 

Those who use the Arabsar staled that they choose the satellite because it has a larger 

number of charUleis and more variety of choices thall the other sateUites. Another major 

reason for using Arabsat indicated by the watchers is that the satellite carries both 

Ethiopian and Eritrean televisions . Respondents state that ETV broadcast on the dish has 

a better quality than the nomlalnation.1 broadcast. A considerable interest of watching 

Erilrean TV is also reflected by Arabsat users. The younger Arabsat watchers also 

indicated that the presence of MBC Persia on Arabsat and not on the Ni!esat also made 

them choose the satellite. 
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Responses for the choice of Nilesat can be grouped in to two categories. Those 

pertaining to entertainment and those related to infonnation. Those entertainment 

oriented viewers stated that programs on Nilesat are more entertaining than the other 

satellites. Some respondents also indicated that the presence of more Indian 

entertainment on the Nilesat made the satellite more preferable. Information oriented 

users of this satellite point out to the absence of CNN on the Arabsat. They stated that 

they can watch CNN, The BBC, and AI-.fazeera only on the Nilesat. 

The Pan American Satellite (panAmSat or PAS) users pointed out their need for 

religious gratification as the major reason for using the satellite. Ahnost all of PanAmSat 

users belong to the protestant faith, and stated that they mainly use the dish to watch 

spiritual broadcasts. PanAmSat (l>A5J users who want to follow international news or 

entertainment use the Arabsal or the Nilesaf along with the satellite. Religious 

gratification is also indicated as a motive for using the dishes by Muslim watchers who 

use either Arabsat or Nilesaf. 

Those who use both the Arabsat and Nilesat state that they use the satellites to get the 

most number of channels from their dishes. Some respondents indicate that this 

combination offers to them the opportunity to watch their favorite channels on both 

satellites. 

Here it should be noted that the data only indicates the satellite choices of the watchers 

at the time the survey is conducted. It is not uncommon for the dish users to switch from 

one satellite to another just by making some adjustments to their receiving dishes. 

27.81 % (n=94) orthe respondents claim to be using other subscriber based paid satellite 

television sen'ices. A greater number of these) 26.620/0 (n=90), use Show Time alone or 

with DSTV. Show Time is mainly used to watch sports content. 5.92% (n=20) of the 

respondents use DSTVeither alone or combined with Show Tim e. 
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4.4. lime Spent on Watching the Dish and the National Television (ETV) 

As ODC of the objectives of this thesis work is to assess the impact of the dish on media 

preferences of the watchers, it is seen of some relevance to compare dish watching with 

that of national television (ETv) watching. In the next section the respondents were 

asked the amount of time they spend on watching programs on the free·to·air satellite 

television. Viewing levels are bascd on the respondcnts' reply to their "typical" weekday 

viewing of both satellite television and the state owned television station. It should also 

be noted that thc classification of the watchers as heavy, medium and light is calculated 

for satellite television viewing and national television viewing separately, and does not 

take into account the total hours an individual spends watching television in general. 

As call be inferred from the table below and the subsequent graph, the number of hours 

individuals spend on watching satellite television is considerably greater than that of 

Ethiopian Television. 34 hrs (21.9%, n=74) seems to be the most frequent duration of 

daily satellite television use while <I hr (46.7%, n=158) is found to be the most 

frequently chosen time duration when it comes to watching the Ethiopian Television. 

Table 3: A Comparison of the TIme Spent on Watching the Dish and the State-run 

Television Station 

AverAge Weekday The Dish ETV 
Consumption 

Frequency Percentage Frequency Percentage 
Not daily 28 8.3 69 20.4 
< Ihr 37 10.9 158 46.7 
1-2hr 62 18.3 67 19.8 
2-3hr 62 18.3 30 8.9 
3-4hr 74 21.9 12 3.6 
4-5hr 39 11.5 I .3 
>5hr 36 10.7 I .3 
Total 338 100.0 338 100 0 

TIle above summery, and the graph in the next page show the trend that as the 

consumption of satellite television increases , the consumption of Ethiopian television 

shows the tendency to decrease. But it can also be inferred that the majority of satellite 

television watchers (79.59%, n=269) watch ETV daily, even though there seems to be a 

signifICant difference ill the level of consumption when compared with satellite television. 
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Figure 1: Illustrates the Deceased ETV Consumption as the TIme Spent on the dish 

Increases 

50 ---
45 • 

/\ 40 

35 h f\ 30 
I \ 25 

20 J \ .... -.- Time spent on 

"' 
watchlnl EN 

15 

.-L. '\. '- --- nm~ tpf:n1 on 

10 watchln. thO 

......... diSh 
5 --0 

.~~ ~ :<:0\ ~ ~ ~ :s:-\ 
~i V -.; 'l; 'l; '>; ",. ~<.; .,<.; 

0" 
~ 

A comparison of the time the watchers spend on watching the di sh and the state run 

television could also be made classitying the watchers in broad categories as light, 

medium and heavy viewers. Barwise and Ehrenberg (1988) identity light viewers as 

people who watch fewer than 10 or 15 hours per week compared to the average orZ5 

hours per week. For this analysis, the same definition of the light watcher is adopted. 

Accordingly the light watchers are audience members who spend less than Zhrs a day 

watching television, while the medium and heavy watchers include those who spend 2-

4hrs and more than 4hrs respectively. The data reveals that light viewers form a large 

segment of both the national television as well as the dish. This is consistent with 

findings by Katz (1981). 

The light watchers of the national television make up 87 % (n=Z94) of the total sample, 

with medium watchers constituting 12.42% (n=42). There are no national television 

watchers who watch more than 4 hrs with the exception of two respondents. 

While the dish has a lower percentage of light viewers than the national television, 38.46 

% (n= 130), the medium watchers account for 40.23 % (n=136) indicating that 78.70 % 

(n=266) of satellite TV watchers are either light or medium watchers. 
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4.5. The Time the Watchers spend on the Dish In relation to the Major Demographic 

Variables 

For convenience of ana lysis the watcher' s viewing status is divided in to 2 categories. 

The first one includes those who watch less than four hours i.e. light and medium dish 

watchers; the other one includes Ihose who watch for more than 4 hrs- the heavy dish 

watchers. 

The findings demonstrate that as the age category the watchers fall inlo increases, 

consumption of the rree-to-air satellite television shows a tendency to decrease. And as 

the watchers become younger, the percentage of heavy satellite television viewers show 

a tendency to increase. The following graph illustrates Ihis finding. 

Figure 2. Illustrates the Age of the Watchers against the TIme They Spend on 

Watching the Dish 
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The idea that school children and adolescents watch more TV than the other age groups 

has already been demonstrated by other researches (Rubin, 1977; Greenberg and Heeter, 

1983). 

BUI the data doesn' t seem to support the idea that some scholars like Rubin & Rubin 

(1981: 141) state- that older people seem to be heavily dependent on television. " ... An 

array of research findings paints a portrait of the elderly as a group which is highly 

dependent upon television for information, entertainment, companionship, social 

interaction and connection with the outs ide world. " This doesn'l seem to be the case 
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with these dish walchers. As demonslrated in Ihe data Ihe people in the middle and laIc 

adulthood stage are those who watch satellite television the least. What Rubin & Rubin 

(1981) stated seems to be a social reality of Ihe western world, and doesn't seem 10 

surface here where social interaclions with family, relalives and neighbors arc still 

revered. Besides, there seems 10 be the language and cultural differences of content of 

the dish that older people do not seem to identify with . 

The cross tabulation results of the watchers' viewing status with their marital stalus and 

the activities they are engaged in also indicate a possible relationship between the 

variables. 92 .2 % (n=83) of the married watchers and 91.7 % (n=IJ) of the divorced 

ones are tight watchers, while the percentage of single light watchers shows a significant 

difference at 72.9 % (n= 172). This difference might not be surprising since it is 

somehow related to the age of the watchers since many of tbe light watchers, who are 

married, belong to the older age groups, and that the younger watchers, who most of 

them are single, seem to spend more time watching the dish . As g iven in the table 

below, the chi square result shows a possible connection between the two variables. 

Table 4: A Cross Tabulation of the Time the Respondents Spend on the Dish with their 

Marital Status 

Rr~wndent's l\1arital Status Total X' 

Single Married Divorced 
vie'Wtr status Light viewers Count 172 83 11 266 Pearson Chi-

«4) % within Respondent ' s Square 

Marital ~8tuS 72.9%, 92.,2010 91."70/0 78.'7010 15.786, 
DF2. 

HaiVY viewers Count 64 7 1 72 Asmp.Sig. 
(>~4) % \"idlin Respondent's .000 

Marital Shltus 27.l% 7.&% 8.3% 21.3% 

Total Count 236 90 12 338 
% within RC:lpondcnt ' :I 

100.0% 100.0% 100.0% 100.0% MHI'ital Status 

a 1 cells 16.70/0 have ex ICtcd count less thM 5. TIle minimwn ex pee ted count is 2.56 

As can be seen from the cross tabulation in the next page, relatively non-active 

respondents ( students and unemployed people) have responded that they watch more of 

the dish than the otber relatively active people with some form of employment or work, 

be it private or civil service. Out of the total number of heavy watchers (21.30% (n=72», 
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a majority of them (76.38%, n=55) were found to be students, but it has to be noted here 

that this percentage amounts to only 27.6% of the total student population. 

The data gathered from housewives ; however, indicates that most of them, 88.2 % 

(n=15) belong to the category of light watchers. This may not be expected since it may 

be assumed that housewives might watch more television because they spend more 

hours at home, and that the dish is available 24 Ius with lots of choices. What the data 

shows may be the result of housewives getting engaged with other household chores 

other than watching the dish, besides there is also an element of difference in language 

and culture with tI,e content of the dish that the housewives may not identify with. 

The categories for ci,~ l servants and those engaged in the private sector; on the other 

hand, seem to have the highest percentage of light watchers, 90.4 % and 92.1 % 

respectively. This is not unexpected since they seem to be engaged with work and other 

activities. 

Table 5: A Cross Tabulation of the Time Spent on Watching the Dish against the 

Activities the Respondents are Engaged in 

Respondent's activities Total X' 

Engaged 
in the 

Civil Private House 
Student Servant Sector Wife Vnemplo,..! Other 

Viewer Light Cooot 144 66 35 15 5 I 266 Penn;on Ch' 
~1atus viewers (<4) % Square 

72.~~ 90.4% 92. 1% 81t.20/o 50J)OIo 100.0% 78.7% 20.920, 

Heavy COlUlt 55 7 3 2 5 0 72 
OF 5, 

Viewer5 % 
Assymp.Si 

(>""4) 27.6% 9.6% 7.90/0 11 .8% 50'()o1o .0% 21.3% 
.001 

'rota' Count t99 73 38 17 \0 1 338 
% 

100.0% 100.0% 100.0% 100.0% IOO'()% 100.0% 100.0% 

• n 4 celJs (33.3 Yo) have expected count less than S. The mmumm expected count IS .21 . 

4.6. language Preferences oftfle Watchers on tfle Dish 

Most of dish programs received ill Ethiopia are broadcast in the Arabic Language, for 

the broadcasts are intended mainly for the Arab World. A simple content analysis of the 

satellite service providers and the channels might support the above point. 
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Perhaps not surprisingly, tbe findings with regards to language indicate that the 

overwhelming majority of the watchers watch broadcasts in the English language. 

89.35% (n=302) of the watchers mentioncd English as either the sale medium of 

watching programs on the dish or in association with Arabic, Hindi or Amharic. The 

free-to-air satellite audience seem to be using the fewer number of English language 

cbarmels as a means of connecting themselves with the rest of the world. 

The data gathered from the watchers on their language preferences summarized below 

indicates that 81.1 % (n=274) choose 10 watch those programs broadcast in the English 

language. A distant second is Arabic, preferred by 7.7 % (n=26) of the watchers. And 

most of those who preferred Arabic were found to be belonging to the Muslim fa ith. 

Other languages mentioned by a minority the watchers are Hindi (3.8 %, n= IO) and 

Amharic (1.5 %, n=5). The watchers who watch programs in Hindi stated that they 

watch BoUywood movies, wbile those who stated Amharic as their preferred language 

stated that they usually watch ETV using the dish. 

Table 6: language Preferences of the Watchers 

F .. quett<y Percent V.JId Percent 
Engllsh 274 81.1 81.1 
Arabi~ 26 7.7 7.7 
English & Arnbic 16 4.7 4.7 
Amharic 7 2.1 2.1 
English and Hindi 7 2.1 2.1 
Arabic & Hindi 3 .9 .9 
English& & Amharic S I. S I.S 
Total 33& 100.0 100.0 

Here it should be noted that DlallY satellite television viewers, especiaUy the younger 

ones, pointed out improved English language proficiency as one of the advantages they 

got from watching the free-Io-air satellite televisioll. They stated that the English 

programs on the sateUite dish have helped them to become better listeners and speakers 

of the English language, thereby helping them also have an advantage over those who do 

not have access to the system ill their school works especially in their English language 

classes. This aspect of the dish as a way of improving language fonns one of the themes 

in the qualitative section or the thesis work . 
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4.7. Genre Preferences of the Dish Watchers 

In this section of the analysis, televisio n genres which arc popular among the watchers 

both on the dish and on national television are presented. The analysis of ETV genres is 

included since Ol1e of the objectives of this research, as stated in the previous sections, is 

to assess not ollly issues related to the dish but also matters related to its use in relation 

the local media. The respondents were asked to mark out the program genres that they 

usually watch both on the dish and on the state-nul broadcaster, ETV. The list of genres 

was compiled afier making a preliminary observation of the most frequently watched 

satellite te levision and national television genres. A blank space was also provided at the 

end of the list of genres in case the respondent watches other genres not listed there. 

The following table presents the results starting with the most popular genre identified to 

Il,e least one, in accordance with the frequency and percentage of the responses. 

Table 7: The Genre Preferences of the Watchers on the Dish 

Wmre "Yes" "No" 
Count Percentage of Percentage Count Percentage 0 Percentage 

Responses or eases Responses or eases 
News 198 15.9 58.6 140 6.6 41.5 
Feature Film!;; 189 15.2 55.9 149 7.0 44.2 
Sports 182 14.6 53.8 156 7 .3 46.3 
Music 176 14.1 52.1 162 7.6 48. 1 
Soap Operas 139 11.1 41.1 199 9.3 59. 1 
Talk Shows 135 10.8 39.9 203 9 .5 6.2 
Religious Programs 95 7.6 28.1 243 11 .4 72 .1 
Chi ldren Programs 86 6.9 25.4 252 11 .8 74.8 
Advertisement 24 1.9 7. 1 314 14.7 93.2 
Shopping 23 1.8 6.8 3 15 14.8 93.5 

The fmdings of this survey indicate that news (in/ormation) is the most popular genre 

amongst the dish watchers. 58.6 % (n ~ /98) of the watchers indicate that news is one of 

the genres they frequently watch. As indicated in the table, news is followed by jeature 

films (55.9%, 11 ~ /89), sporls (53.8%, n ~ /82), musical shows (52.1%, n ~ / 76), soap 

operas (41 . I%, n ~/39), talk shows (39.9%, n ~/35), religiOUS programs (28.1%, n ~95) 

, children programs (25.4% , n ~ 86), advertisements (7. I%, n ~ 24) and shopping 

channels (6.8%, n ~23 ). As discussed later in the analysis, this finding is also supported 

with the analysis of the uses and gratifications of satellite te levision from the 

affective/cognitive point of view. The analysis indicates that the item 'to gel 

information on world happenings ' tops all the 26 possible television uses and 
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gratifications with the maximum mean score of L4l and 95.56 % (n= 323) 'agree' 

responses. 

The next table summarizes the watchers ' genre preferences of the Ethiopian television 

programs in the households that also use the satellite dish. This list is also prepared 

based on similar preliminary observations . 

As can be seen table 8, Amharic Dramas( 53.6%, n =173)broadcast on ETV appear on 

top followed by local news (52.2%, n=169), sporls (46.7%, 17 =151), music( 38.7%, 

n=125), current affairs (32.5% ,n=105), foreign movies (28.2%, n=91) and 

advertisements (10.5%, n=34). 

Table 8: The Genre Preferences of the Watchers on the Ethiopian Television 

Genre "Yes" "No" 
Count Pcrcenta!,'t: of Percentage of Count Percentage of Percentage of 

Responses Cases Responses Cases 

Amharic Drama 173 20.4 53.6 165 10.9 49.4 
News 169 19.9 52.2 169 11.1 50.6 
Sports 151 17.8 46.7 187 12.3 56.0 
Music 125 14.7 38.7 2 13 14.0 63.8 
Current Affairs 105 12.4 32.5 233 15.3 69.8 
ForetWl Movies 91 10.7 28.2 247 16.3 74 
Advertisement 34 4.0 10.5 304 20.0 91.0 

The TV dramas seem to be a popular genre for they seem to appeal to people of different 

gender and age groups. But it can also be inferred that that the most popular national 

television genre, ETV Drama, takes only the flfth spot when all genres of dish as well as 

ETV are taken into account. It comes after the news, feature films, sports and music 

broadcast on the free-to-air satellite dish. 

Other observations conld also be made with regards to the genre choices. For instance, 

t.here seenlS to be a consistency when it comes to Sports programming since 1t is chosen 

as the third popular genre on both the dish, and on ETV. The Advertisement genre is 

found Lo be the only genre that the watchers choose with a greater frequency on ETV 

(10.5%, n=34) than its counterpart Ollthe dish (7.1% n= 24) but it should be noted that 

it is the least frequently chosen genre ill botb cases. 
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The tables ill this sectioll illustrate that the genres 011 the dish dominate the watchers 

preferences, but it can also be inferred that there is still a considerable interest in the 

genres of the state-run broadcaster. A more detailed analysis on the genre preferences of 

the watcbers pertaining to factors like age and gender is given in the focus group 

discussions in the next chapter. 

4.8. The Watchers' Favorite News Sources 

To assess the position of free· to-air satellite TV as a source for news and infonnatioD in 

relation to other outlets, viewers were asked to identify their sources of news and 

information. Tbe fmdings, summarized in table 9, seem reinforce the previous fmding 

that puts the news genre on the dish as the most popular television genre. The number of 

walchers who indicated that they use international news channels broadcast on satellite 

television as their major source of news tops the table with 73.7 % (n=246) 'yes ' 

responses. The international channels on the dish are followed by the national television 

witb 40.7% (n=136) similar 'yes' responses. Newspapers, radio and the internet take the 

consecutive positions with 22.8% (n=76), 21.9% (n=73) and 9.3 % (n=31) 'yes ' 

responses respectively. 

Table 9: The Watchers' Preferences of News Sources 

News SOUf"CC Count Percentage Pel'ccDtllgc 
of Responses of Cases 

In(ernational channels OD 246 43.8 73.7 
Satelli Ie TV 
ETV 136 24.2 40.7 
Ne,,~ papers 76 13.5 22.8 
Radio 73 13.0 21.9 
[ntemet 31 5.5 9.3 

As presented later in this chapter, the watchers also identified channels like The BBC, 

Al-Jazeera and CNN when asked about t1,eir favorite channels on the dish. ETV news 

seems to have still a considerable audience. For these dish watchers, e lements of 

newsworthiness like prominence, proximity and local contcnt seem to playa secondary 

role in their preferences of news sources. TI,ey seem to prioritize speed and credibility 

that they think are better on the international channels on thc dish tban the proximity and 

local content tbat the national broadcaster olTers. In the qualitative section of the 

research, a possibJe explanation on the audiences' preferences of news sources is given 

in a more detailed manner. 
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4.9. The Satellite television Uses and GratifICations: From an Affective- Cognitive 

point of view 

As one of the major objectives of this research paper is 10 identify and analyze the 

cognitive and affective uses of the free-to-air satellite television from the uses and 

gratifications point of view, this section is dedicated to analyzing tltis aspect. Under the 

major concept of affective needs four factors are categori2£d: relaxation, 

companionship, escape and faith. Wltile on the cognitive side three factors namely, 

information (surveillance), leaming and integrative gratifications arc included. The list 

in the questionnaires appears ill a jumbled order so that each respondent is free to make 

their choices without being led by a pattern. It is after feeding the data to the SPSS 

software that the 26 list of uses and gratifications get regrouped into 13 affective and 13 

cognitive needs with in their respective subgenres. 
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Relaxation I Table lO:Affective Gratifications I 
Items M 8.A Agree Disagree Strongly 8. A & Ag .. ee S.D& 

disagree Disagree 

N % N % N % N % N % N % 

Rest & piSS ti me 1.54 182 53.8 134 39.6 18 5.3 4 1.2 3 16 93.49 22 6.5 1 

Because it is interesting 1.49 188 55.6 135 39.9 13 3.8 2 0.6 323 95.56 15 4.44 
and exiting . 
To cleanse myself of 2.21 73 21.6 154 45.6 77 22.8 34 10.1 227 67. 16 III 32.84 
unpleasant emotions 

Because it offers a large 1.60 174 51.5 133 39.3 22 6.5 9 2.7 307 90.83 31 9. 17 
variety of choices 

To watch unusual and 1.54 185 54.7 128 37.9 20 5.9 5 1.5 3 13 92 .60 25 7.40 
amusing stories 
To watch quality 1.51 181 53.6 142 42.0 13 3.8 2 0.6 323 95.56 15 4 .44 
entertainment 
Total rclaxation 1.65 

983 48.5 826 40.7 163 8.0 56 2.8 
1809 89.2 219 10.8 

Companionship 

To feel less lonely 2.45 68 20. 1 98 29.0 125 37.0 47 13.9 166 49.11 172 50.89 

because friends are not 2.74 39 11.5 86 25.4 137 40.5 76 22.5 125 36.98 213 63.02 
around 
because it I available 24h 2.28 95 28.1 108 32.0 82 24.3 53 15.7 203 60.06 135 39.94 

Total companionship 2.49 202 19.9 292 28.8 344 33.9 176 17.4 494 48.72 520 51.53 

Escape 

to forget my problems 2 .76 35 10.4 88 26.0 138 40.8 77 22.8 123 36.39 215 63.6 

to escape the bad 2 .94 20 5.9 54 16.0 190 56.2 74 21.9 74 21.89 264 78. 1 
experiences of day-to-da 
life 
Boring national televisiol 1.85 170 
(esc.p;,) 

50.3 86 25.4 44 13.0 38 11.2 256 75 .74 82 24.2 

Total escape 2.52 225 22. 1 228 22.4 372 36.6 189 18.6- 453 44.67 561 55.3 

Religion 

To walch rel igious or 2.64 68 20.1 45 13.3 164 48.5 61 18.0 113 33.43 225 66.5 
spiritua l programs( faith 
grat ifica tion) 
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4.9.1. Affective Gratifications 

Relaxation 

In previous uses and gratification researches, relaxation has been identifi ed as a major 

gratification that audiences of telev ision get fi'om the medium (Greenburg, 1974; Rubin, 

1979, 1981; Conway & Rubin, 1991). This factor is also found to be a major sou rce of 

gratificat ion for the free-ta-air satellite audience. The Average mean score 1.659 makes 

relaxation the highest scoring geme of all genres (cognitive and affective). 

Under the relaxation factor six items are inc luded. Their mean scores and percentages on 

the leve l of agreement are stated as fo llows: the item "because it is interesting and 

exiting" has the highest mean score of 1.49 with a total agreement score of 95.56% 

( n~323). 'To watch qua li ty entertailll11en!' receives the next highest score of 1.51 and a 

sim ilar agreement leve l to the first item of 95.56 %( n~3 23). The items 'because it is a 

good way of taking a rest' and 'to watch unusual and amllsing stories' get similar mean 

scores of 1.54 with total agreement levels of 93.49% (n~3 16) and 92.60% (n~313). The 

variety of choices that the dish offers is next with a mean score of 1.60 and 90.83% 

(n~307) total responses falling in the agree range. 'To cleanse myself of unpleasant 

emotions' is calculated to have a mean score of 2.21 and 67. 16% (n~ 227) total agree 

responses. 

Companionship 

Three items related to televis ions lise as a companion are included. It is found that the 

respondents gave these companionship items a relatively lower rating. The availability 

of the fi'ee-to-air satellite television 241m a day rece ived a relatively hi gher sco re of 

mea n 2.28 , and a total agreement leve l of60.06% (n=203) in comparison with the other 

companionship factors i.e. 'to fee l less lonely' and 'because my fr iends and family 

members are not around' which received mean sco res of 2.45 and 2.74 and total 

agreement leve ls of 49.11 %(n~ 1 66) and 36.98 %(n~125) respect ively. The mean score 

for the total companio nship factor is calculated to be 2.49 with 48.72 % (n~494 ) 

responses falling in the agree sca le. Uses and gratifications scho lars on televisio n have 

<) As stated in the research methodology, the maximut11 mean score that can be calculated for the 
categories is one I , with 4 being the minimum. 
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identified companionship as a major factor in television use (Greenburg,1974; Rubin & 

Rubin, 1982; Shaver, \983). 

Escape (Diversion) 

Of the three items included in this factor, 'to forget my problems ' receives a mean score 

of 2.76 and 36.39 % (n=123) tolal agree responses, 'To escape the unpleasant 

experiences of day-today life ' has mean score of2.94 with lolal agreement percentage of 

21.89% (11=74). The highesl score ror these diversion items is Ihe dissatisfaclion of the 

audience with national lelevision (ETV) having a mean score of 1.85 and total 

agreemenl level of 75.74 % (n=256). The average mean score for this affective 

gratifications category is calculated to be 2.52, with 44.67 % (n=453) total agree 

responses. 

Greenburg (l974) and Rubin (1979) identified diversion as a major gratification of 

lelevision viewing. Bul The relatively lower score the faclor received seem to go in line 

with another fmding of Rubin (l981 :15) who questions the factor as a major use of 

television stating, "Perhaps . .. escape - an often mentioned television function- is not 

actually a salient function of the medium .... " 

Spiritual Gratification 

Religious lelevision gralificatiou, as stated earlier, in the previous seclions was found to 

be mainly a characteristic of Muslim and Protestant watchers. The general sample 

population ' s response to Ihe item 'to watch religious or spiritual programs', received a 

calculated mean score 0[2.64 with a total agreement level 0(33.43 %( n=I13). 

On researches they conducted on transnational and cab le television, Shaver(1983) & 

Abe lman (1988) indicated religious gratification as a major factor for watching. This 

factor may not appear to be a major source of gratification whell we take into account 

the whole sample population, but when it comes to the two specific religions (Muslim 

and protestant respondents), the factor becomes a strong source of gratification. Th is 

aspect of satellite television watching is discussed in more detail in the research 

hypothesis section. It is forms one of the major themes in the qualitative analysis. 
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Overall Affective Gratifications 

Table 11: Summary of Affective Gratifications 

FllctOl" M SD Strongly A~'cc Disagree Strongly S. A & Agt'C S.D& 
Agl'CC d~mgn'C Dl~agl'cc 

N 0 ·0 N 0 '0 N 0, N 0 ' , N '. N 0" 

RelllXB tion 1.65 .744 
983 48 .5 826 40.7 163 8.0 56 2.8 

1809 89.2 2 19 10.8 

Companionship 2.49 .998 
202 19.9 292 28.8 344 33.9 176 17.4 

494 48.72 520 51.53 

Escape 2.52 1.033 225 22. 19 228 22.49 372 36.69 189 18.64 453 44.67 56 1 55 .33 

Religiolls 2.64 .998 68 20. 1 45 13.3 164 48.5 6 1 18.0 11 3 33.4 225 66.57 
gratification 

Tolal affective 2. 12 .999 286 65 .29 1525 34.71 
1478 33.6 139 1 31.7 1391 31.7 482 11 .0 

The above table summarizes the data from the four major affective factors taking their 

average mean scores and percentage of agreement levels calculated from the items 

included in each factor. 

Relaxation is found to be the highest scoring affective need with a mean score of 1.65 

and an agreement level of 89 .2 % (11= 1809). Companionship takes the second place 

with an average mean score of 2.49 and a total agreement level of 48 .73% (n=494). The 

three items that comprise the escapist function of television are calculated to have an 

average mean score of 2.52 with a total percent of agree responses of 44.67 % (11 =453). 

Religious gratification which is considered as a single factor for this analysis has a lower 

mean score than the other factors . Even though it is stated earlier in other sections of the 

analysis that religion is an important factor for watching satellite te levision, a 2.64 mean 

score calculated for this factor is found to be the lowest from all of the cognitive and 

affective needs. The mean score for all the affective needs became 2.12 with 65 .29 % 

(n=2869) total agree responses. 

4.9.2. Cognitive Uses 

In the next section an analysis of the 13 cognitive uses will be presented. As stated 

earlier, these item are categorized in to three factors namely: information (surveillance), 

learning and integrative (personal and social). 
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I Table 12: Cognitive Uses 

I 
Information (Surveillance) 

Fllelnt" M Stnll1gly Agl'ce DislIgn'e Strongly S.A& S.O& 

Agl'("c disngl'ce Agr('{' DisagJ'« 

N '" N " N " N " N o~ N " 

To gel inlofmation <111 1.41 216 63.9 107 3 1.7 13 3.8 2 0.6 323 95.56 15 4.44 

world happeni ngs 

To be informed of lhe 1.98 106 31.4 148 43.8 68 20.1 16 4.7 254 75.15 84 24.85 

cultures Hnd lradilions of 

Dlher pcoplt: 

To gCI relevant information 2.04 96 28.4 148 43.8 78 23.1 16 4.7 244 72. 19 94 17.81 

on my day to day li fe 

To gct credible information 1.64 167 49.4 J:l3 39.3 32 9.5 6 1.8 300 88.76 38 11.24 

To watch live and 1.70 155 45.9 133 393 48 14.2 2 (J.6 288 85.21 50 14.79 

uncensored news and 
inJorl1latiol1 

Total intoflnation I.7j .998 740 43.7 669 395 219 14.1 42 2.49 1402 83.3 281 

learning 

To watch educational 1.80 139 41.1 142 42.0 42 1 2.~ 15 4.4 281 83. 14 57 16.86 

programs 

To lake lessons from 1.67 158 46.7 140 41.7 '0 -'- 9.5 8 2.4 298 88. 17 40 11.83 

happeningR in the \\urld 

To l-now the lives o(othcr 2.01 88 26.0 173 51.2 61 18.0 16 4.7 261 77.23 77 22.78 

people in the country and gc 

fI ic!;son from it 

Tot:lllemning 1.83 .799 385 37.97 455 44.8 135 1].31 39 3.8j 840 82 .• 174 

Integrative 

To be an acti \'c partiei pan! 2.14 83 24 .6 147 43.5 87 25.7 21 6.2 230 68.05 108 31.95 

in discussions with fliends 

To watch find bccom~ a 2.28 74 21.9 127 37.6 10 .11.7 30 89 20 1 59.47 137 40.53 

part ofmnjor hi~!oriC!l1 
evenls 
To find role models 1.97 107 .11.7 149 44.1 67 19.8 IS 4 .4 2S1 75.74 82 24 .26 

To r~ill torec my bt'licfin 2.46 56 16.6 119 ~5.2 II 33.4 50 14.8 175 51.78 163 48.22 

la\\ and order (personal 

intcgmli ,"c) 
To answer quest ions relatec 2.26 68 20.J 149 44.1 86 25.4 35 lOA 217 64.20 J21 25.RO 

to Illy identity and boost !Il~ 

confidence 

Toilli integrative 2.22 .900 388 22.% 691 40 460 26.04 151 8.9. 1079 63.8 611 
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Infonnation (Surveillance) 

Five items make up this factor. 'To get information on world happenings ' receives the 

highest mean score of 1.41 and a 95.56 % (n= 323) of total agree responses. This makes 

it top of not only the all cognitive items but also of all the items included in the list, be it 

cognitive or affective. The item ' to get credible information' is calculated to have 

mean score of 1.64 with 88.76% (n=300) of the respondents falling into the 'agree' 

response range. '10 watch live and uncensored news and infonllalion' has Ihe next 

highest mean score of 1.70, and 85.2 l % (n= 288) followed by ' 10 be informed of the 

cultures and traditions of other people with a mean score of 1.98 and 75.15 % (n=254) 

lotal agreement percentage, and ' to get relevanl information on my day-to-day life ' with 

a mean of 2.04 , and 72.19% (n=244) responses falling in the agree range. The 

information (surveillance) gratification has been one of the major factors stlldied in 

television uscs and gratifications (Bubner, 1979; Rubin, 1981 ; Conway & Rubin, 1991). 

Learning 

In the works of (Greenburg, 1974; Rubin, 1979; Rubin & Rubin, 1982) leaming is 

mentioned as an import anI usc of television. Learning is also found 10 be a significanl 

use for the free-to-air satellite television viewers. Among the items included in the 

' learning' factor of this thesis work, 'to take lessons from happenings in the world ' has 

the highest mean score of 1.67 and 88.17% (n=298) responses falling into the 'agree' 

range. 'To watch educational programs ' is next with a mean of 1.80 and a lotal agree 

response of 83.14 % (n=281). The third item, 'to know the livcs of people in other 

cO\U1tries and get lessons' is calculated to have a mean score of 2.01 , and 77.23% 

(n=261) total responses in the agree scale. 

Integrative (personal and Social) 

' Role modeling' leads this group mean scoring 1.97 with a total agreement level of 

75 .74% (n=256). ' to be an active participant in discussions with friends and family 

members ' is next with a 2. 14 mean and 68.05 % (n=230) total agreement scorc. The 

items 'to answer questions related to my identity', 'to watch and become a part of 

historical events in the world,' and ' to reinforce my belief in law and justice,' have 
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calculated mean scores and total agreement levels of 2.26(64.20 %, n=2 I 7), 

2.28(59.47%, n=20l) &2.46 (51.780/0, n=175) respectively. 

This factor has been mentioned by Katz et al. (1973) as one aspect of television use. 

Amongst the three factors that make up the cognitive use category tltis factor seems to 

receive a lesser mean score and agreement levels than the other two . But it can be noted 

here that the integrative uses have received a higher score than all the factors in the 

aITective domain with the exception of relaxation. 

Overall Cognitive Uses 

Amongst the three factors that make up the cognitive category of the list of uses, 

information (surveillance) function takes the lead with a mean score of 1. 75 and a total 

average agreement level of 83.37 % (n= 1402). The learning factor has an average mean 

score of 1.83 and a total agreement level of 82.84 % (n=840) while the integrative 

functions ' mean score is 2.22 with a total of 63.85 % (n=1 079) which is relatively lower 

than the above two factors . 

Table 13: Summery of Cognitive Uses 

Facto." M SI) Strongly Agree Dlsilgrer Strongly S. A & Agr' S.I)& 
Agree disagree Disagree 

N % N ~, N ~, N ~ . N %) N " 
Intonnalion 1.75 .998 740 -13 .79 669 )9.59 239 14. 14 42 2.49 140, 83.37 281 16.63 
(sur.'l;illance) 

Leamillg 1.8.1 .799 385 37.97 455 44 .87 135 13.3 1 39 3.R5 840 82.8. 174 17.16 

Inlegraliv..:: 2.22 .900 388 22.96 691 40.89 460 26.04 151 8.93 107 63 .85 61\ 38 .15 

Total Cogniliw 1.95 .862 
1513 34.4 181 41.3 834 19.0 232 5.3 

332 75.7 1066 24.3 
:1\'\.1':1 'e 

Other observations related to this could also be made by comparing the summery orboth 

affective and cognitive needs. For example, an inference can be made that all the 

cognitive uses have a higher mean and percentages than all the affective gratifications 

with the exception of relaxation. And all the three cognitive factors have more than 50% 

agree response while only relaxation in the affective domain has a score more than tJle 

50% total 'agree ' response. The scores for companionship escape and religious 

gratifications are found to be relatively lower than the other factors . 
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Making comparisons between the findings of the summery of cognitive and affective 

factors leads us to the first research hypothesis. 

4.10. Research Hypothesis 

In the following section, the research hypothesis proposed in chapter one are tasted. 

HI. Most of Free·to-air satellite TV users use it more for cognitive uses than affective gratifications. 

As indicated earlier, this hypothesis follows from the earlier description of the 

audiences ' affective and cognitive needs and a fmal analysis of the total cognitive and 

affective needs. 

Table 14: Comparison of Affective and Cognitive uses and Gratifkations 

Fuc(or M SD Strongly Agree Disagree Strongly 8.A & J\gr SoD 
Agree D~.gree &disagrcc 

N % N % N % N % N % N % 

AITective domain 2.12 .999 1478 33.6 1391 31.7 1043 23.7 482 11 .0 2869 65.2 1525 34.7 

Cognitive domain 1.95 .862 1513 34.4 1815 41.3 834 19.0 232 5.3 3328 75.7 106/ 24.3 

Total number of observatlons- 4394 

The table shows that the hypothesis is accepted since the mean scores for these factors 

indicate a higher mean score for the cognitive needs than the affective ones. From the 

comparison of the two average mean scores for respondents' cognitive and affective 

needs, it can be inferred that the mean score for cognitive needs (\.95) is closer to the 

maximum score oCone than the average affective needs (2.12). 

H2.There is a significant relationship between free-to-air satellite TV viewing motivations and age 

of the viewer 
This hypothesis is made with the assumption that age is the one social category which 

is found to be a rather constant indicator of the respondent's television viewing habits 

(Rubin, 1977: 355). Greenberg and Heeter (1983:306) also support this claim stating, 

"Age has typically been used as an index of developmental differences. " The 

following two sub-hypothesis are inferred from the above major hypothesis . 
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2.1. Watchers that belong to the younger age categories tend to watch for more affective 
gratifications than for cognitive uses 

Table 15: A Cross Tabulation ofthe Age of Viewers with the Affective Gratifications 

Affective needs Total X 

Moan S. Agroo Agree Disagroo S. Disagree 

Respondent's 6·12 2.13 20 21 IS 6 65 Pearson Chi-Square 

Age 12-15 2.14 208 219 113 71 611 
6 \.230. 
DF 15. 

15-18 2.14 652 496 398 183 1729 Asymp.sig . 
18-35 215 323 320 216 90 949 . 000 

35-55 2.36 208 271 238 102 819 
>=55 2.31 67 64 60 30 221 

TotQI 1478 1391 1043 482 4394 

II. 0 ceUs (.0%) have ex-pected count less than 5. lbc minimum expected count is 7.13. 

There seems to be a tendency that as the age category increases there is a tendency that 

the affective needs for the watches deceases. This is indicated by the slightly decreasing 

mean towards the minimum value of four. Going up from the older age categories to the 

younger ones, it can be observed that the mean slightly increases with decreasing age 

range and goes to the maximum value one. For this reason, this hypothesis is accepted. 

As can be seen from the table the chi square test also supports this claim. 

2.2.OIder viewers tend to watch for cognitive needs than affective needs 

The cross tabulation of the age of the watchers against their cognitive needs, doesn't 

seem to indicate the hypothesized increase ill cognitive content watching as the age 

range progresses. But it should also be noted that the highest cognitive content watching 

is reported by those who arc 55 and above. The chi square analysis also seems to 

indicate a lesser level of relationship between the two variables. Therefore this 

hypothesis doesn ' t seem to hold. 

Table 16: A Cross Tabulation of the Watcher's Age with Their Cognitive Uses 

Cognitive needs Tola! X' 
Mean S. Agree Agree Disagree S . Disagree 

Respondent's 6-12 1.98 
19 34 6 6 65 

Pearson Chi-Square 
Age 23.339. 

12-15 1.93 209 267 104 31 611 DFIS. 

15-18 1.95 587 723 329 90 1729 
AS)1llp.Sig 
.077 

18-35 1.99 324 372 193 60 949 
35-55 1.94 281 342 157 39 819 
>~55 1.84 93 77 45 6 221 

Total 1513 1815 834 232 4394 

a J cells (4.2'%) have expected count less than 5. 1llc minimum expected ootIDt is 3.43 . 
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The score for children and adolescents seem to be higber since the personal and social 

integrative factor that the adolescents seem to be actively engaged in according to 

Arnett (1995) forms a part of the cognilive uses. Otherwise, as Dimmick et a1. 

(1979:21-22) reviewed several uses and gratifications studies, media use for 

informational purposes is unusual in childhood and adolescence. 

H3. Gender is an important variable affecting tbe cognitive and affective needs of the watchers 

This hypothesis contains two sub-hypothesis stated below. 

3.1.Female watchers tend to use free to air satellite TV for affective needs 

This hypothesis is accepted. As can be seen from the table, the mean sore for the affective needs 

of the female watchers is greater Ihan tbe male watchers. 

Table 17' A Cross Tabulation of the Watchers' Gender with Affective Gratifications 

Arroctin neuls Total X 

Mean S. Agree Agree Disagree S. Disagree 

Responde" l-c male 2.17 748 681 459 244 2132 Pcanon Chi~Square .. 12.044, 
Gender Mille 2.22 OF3, 

730 710 584 238 2262 Asyrnp.sig . . 007 
Total 1478 1391 1043 482 4394 

a 0 cells ( .C1'/Q) have expected countless dUU15. The minimum expected COUnl is 233.87. 

The chi square lest for these variables also seems to indicale some level of relationship. 

3.2 .Male watchers tend to use free-to-air satellite TV more for cognitive needs 

The findings in Ihe table below led to the rejection of (his hypothesis since the female 

watchers mean score (1.92) was found to be higher than that of the male watchers (1.98). 

The chi square results also seem to indicate some level of relationship between these 

variables. 

Table 18: A Cross Tabulation of the Watchers' Gender with Their Cognitive Uses 

C02J\ith'e needs Total X 

Mean S. Agree Agree Disagree S. Disagree 

RespondenJ's Female 1.92 784 838 404 106 2132 Pearson Chi-Square 
Gcndu Mole 1.98 729 977 

11.343, 
430 126 2262 OF-3, 

1'otol 
1513 1815 834 232 4394 

Asyrnp.sig. .010 

a 0 cells (,()O/O) have expected counlless than 5. The minimum expected counl is 112.57. 
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The findings regarding the gender and the free-to-air satellite television uses and 

gratifications indicate that female watchers tend to have higher scores for both affective 

gratifications and cognitive uses. 

114. Religion is an important factor in determining motivation for viewing 

The data shows that there is a strong relationship between religion of viewers and that of 

sate lli te television viewing motivation to satisfY sp ir itual needs. This supports the 

findings of Abelman ( 1987, 1988) who included the faith gratification in his six factor 

analysis of the uses and gratifications of cable TV. Shaver ( 1983) also included religious 

programming in his 14 factor analysis of the same medium. 

All the respondents were asked if religious programs form one of their favorite genres 

on the free-to-air satellite dish in order to assess any significant variations on the basis of 

relig ion. As can be seen from the graph below, of the 64 believers of Islam, 87.5 %( 56), 

and among the 33 protestant watchers who responded to the questionnaires, 90.90 % ( 

30) indicated that watching religious and sp iritual programs is one of their most 

frequently watched genre preferences. Figure 3 summarizes the watchers ' response to 

whether or not they use sate ll ite TV in relation to the ir religious affiliat ion. 

Figure 3: Summary of Responses on Programs Related to Spiritual Content 

'50 

50 

Respondent's Religion 

Do you (the audiences) usually use 

Satellite TV to 

watch religious and 

spiritual programs? 

• yes 
• no 
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When it comes those who belong to the orthodox Christian faith, the number of 'yes ' 

responses for the genre shows a dramatic decrease. 96.27"1.. (232) of the Orthodox 

Christian watchers indicated that religious progr8lllS are not their favorite genre choices. 

The absence of prograros pertaining to their particular religious belief might be one of 

the reasons for the considerably decreased number of Orthodox Christian religious 

television watchers. 

Also related to this particular issue of religion and sateUite television watching, an 

analysis of ' watching religious aud spiritual prosrams~ listed among the 26 motives 

reveals a result consistent with the trend reflected in the genre choices. 

Table 19: A Cross Tabulation of the Watchers' Religion with the Spiritual Gratification 

Factor 

Towiltch ~lh!Ious and spiritual Total X 

S. Ag"': Agree Disagree S. Oisagr 
Respondent's Orthodox 

9 22 150 60 241 
Pearsoo Ch>-Square-2 1 9.364, 

Iteligion 
Protest 24 2 6 1 33 Of.;;, 

him" 39 2' I 0 64 AS)'TUp. Sig. (2-sidoo), 

Total n 48 157 61 338 .000 

a I cells (8.3%) have expected count less than 5. The minimum expected count is 4.69. 

TIle chi square test indicates that there is a significant difference among the watchers on 

the basis of their religion and their spiritual content watching. The data also indicates 

that religious gratification is overwhelDIingly higher ill Muslim (98.44 %, J1 = 63) and 

protestant (84.85%, n= 28) viewers, than those oCtile followers of Orthodox Christianity 

(12.86, n= 31). Detailed infonnation on the religious dish watchers is presented in the 

qualitative section of the paper. 

4.11. Uses and Gratifications Missing 01\ the Dish 

Respondents were asked if there were any more affective or cognit ive gratifications and 

uses that the dish does not fulfill with the assumption tbat not only the gratifications 

obtained but the gratifications that the medium does not provide should also be taken 

into cousideration. Many of the respondents stated that there are no infonnational and 

entertainment needs that tile dish does not fulfill. But here are some of the media 

contents that some respondents pointed out to be missing froOl the dish : 
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• Sports- many male respondents, both young and older stated that the dish 's 

sports content does not satisfy them especially when it comes to broadcasting 

football games from Europe (football from Europe's major leagues like the 

English and Spanish ones is hugely popular in the country) 

• Latest movies- some respondents stated that because some latest movies are not 

shown on the dish, they have resorted to the rentals 

• Respondents also expressed their wishes that there could be more programs m 

languages they understand. They stated that when it comes to language, the 

satellites that provide the free-to-air services lack variety , for most of the 

programs are in Arabic with some English language charmels 

• There is little or no infonnation on the dish about Ethiopia 

• The dish lacks educational and academic oriented channels 

• The number of chalIDels available for children are limited 

• Developing countries are underrepresented in the channels and programs of the 

dish 

• Lessons on moral and ethical values for the young are missing 

• Some respondents stated they go to the movie rentals other than the dish because 

they get tired of the censored movies. Here it should be pointed out that a greater 

number of others see these culling out of movie parts that are considered as ' not 

culturally acceptable ' as one big advantage of watching movies on the dish 

4.12. Fawrite Channels of tile Dish Audience 

The watchers were asked in the questionnaires to fill in their favorite channels. The next 

section deals with the favorite chrumels that the watchers listed. Respondents mentioned 

a total number of 92 chamlels lO For convince of presentation and understruldability the 

chrulllels are presented on the basis of their genres. The summary is compiled by 

classifying the channels which were mentioned with a relatively higher frequency by the 

watchers into news, movies, llIusic, children religious ruld sports. It should be noted that 

the channels that were stated as the most favorite channels by the watchers are found on 

both the Arabsat and Nilesaf. 

10 For a full list ofthesc channels see appendix I 
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The MBC movie cbannels received Ihe mosl number of viewer choices. MBC 2 was 

rated as Ihe mosl popular channel by 42.31% (n= (43) of all the respondents . It is 

followed by MBC Max (35.21%, n= 119), and MBC 4 (33.14%, n= (12). Fox Movies 

comes ill nexl with (28.40%, n=96) audiences menlioning il as Iheir favorite chamle!. 

The other movie channels Ihat respondents mentioned are: MBC Action (28.11%, n= 

95), Dllbai One (16.57, n=56), MBC Persia (9.17%, n= 31) and Fox series (9.17%, n= 

31). 

The BBC's Middle East Broadcast is voled as the mosl popular news chamlel on Ihe dish 

wilh 36.09% (n=122) tolal mentions. It is followed by AI-Jazeera international 

(25.15%, n= 85), CNN (14.79%, n=50), Euro News (6.80%, n=23), Al-Jazeera Arabic 

(5 .92%,11= 20), BBC Arabic (5.03%,n= (7) and Press TV (503%, =17). 

Even Ihough the previous fmdings of Ihis Ihesis work indicate thaI the audiences most 

watched genre is the news, and that news and the information seekins item scores the 

highest score of Ihe 26 items, il has to be noted that when it comes to the channe l 

choices tbe news channels come behind Ihe movie ones. 

Music cbannels follow lhe movie and Ihe news channels as Ihe audiences' favorites . 

MTV Arabia is found to be by far Ihe most popular music channel with 31.66% 11=107) 

watchers indicating it as their favorite one. It is followed by Star Academy (14.50"10, n= 

49), Nessma TV (11.54%, n= 39), Melody Hils (6.21%, n= 21) and Rhitmo music 

channell (4.44%, n= (5). 

Among Ibe channels that broadcast children programming, MBC 3 takes the lead with 

20.12 % (n= 68) audience choices. 11 is followed by Space Power (5.92%, n= 20), Space 

Toon Arabia (4.73%, n= (6), Kuwait TV 's children broadcast (4.44%, n=15), and Al­

Jazeera Kids (3.85%, n= 13). It seems that MBC 3 is mentioned by children as well as 

older audiences as a favorite channel since the frequency it is mentioned is greater than 

the number of children who participated in the survey. 

Even though sports conlent is voled as Ihe Ihird most watched genre on the dish, the 

sports channels received a relatively lower rating as favorites. Dubai Sports, leads as the 

most popular sports channellhe watchers menlioned by (9.47%, n= 32) followed by AI-
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Jazeera Sport (7.99%, n=27), Ad Sport (5.92%, n= 20) and Kuwait Sport (5.03%, n= 

17). The cannels received a lower percentage possibly because they don 't usuaUy 

transmit live coverage of the hugely popular European league CootbaU matches. 

When one looks at the favorite channels of the religious audience, Huda TV is 

mentioned most frequently as the most popular religious channel by Muslim watchers 

with 51.56% (n= 33) of them mentioning it as their favorite channel. It is followed by 

Saudi Arabia TV 1&2 (45.31%, 0= 29), Peace TV (40.63%, n= 26), Iqra (29.69%, 0= 19) 

and AI Majid (23.44%, n=15). Here it should be noted that the frequency of the channels 

mentioned by Muslim watchers seems to bc relatively lower wheo compared to their 

high motivation for spiritual gratification. 

For the protestant watchers Emanuel TV is mentioned as their most favorite channel 

receiving 75.76% (n=25) mentions. God Channel Ajdea (60.61%, 11=20), DBN 

(51.52%, n= I7), Love/ Sprit world (45.45%, 0=15), Faith TV (36.36%, n=12) and Hope 

Channel (36.36%, n=12). These chanoels are found on the Pan American Satellite. 

4.13. Respondents' Pen:eption of the Possible Impacts of the Dish 

Respondents were asked the possible impacts of the dish. As can be seen in table 20, 

59.2% (n= 200) of the watchers said that they think !lIe dish is having a positive impact 

while 3I.l% (0=105) of the respondents arc undecided about the matter. 7.1% (n=24) 

said that they observe no impact as far as the dish is concerned. The rest 2.7 % (n=9) of 

the audience stated that the dish is having a negative impact. 

Table 20: Possible Social and Cultural Impacts of the Dish as Viewed by the 

Respondents 

Fn .. 'quency Percent Clnllulal ive Percenl 

Positive 200 59.2 59.2 

Negative 9 2.7 61.8 

Undecided 105 3 1. J 92 .9 

No impHct 24 7.1 100.0 

Total 338 100.0 
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Respondents pointed out to the following factors as justifications for the kind of impact 

they attribute to the dish. Those who stated that the dish is having a positive impact state 

thaI il has enabled Ihem 10 get connected with the resl of the world at a relatively lower 

and affordable price. Olher related justifications they give include: 

• It has made thcm to become more knowledgeable and educated 

• Exposure to other cultures and civilizations has helped Ihem to compare their 

lives wilh others, and this in tum helps them make good choices 

• It is hclping watchers to have a more open mind to the cultures and values of the 

rest of the world 

• Many respondents, especially youngsters and their parents stated Ihat Ihe dish is 

an excellent way of learning language. Many school children stated tt.:'t th .... dish 

has helped them to improve their English language proficiency. SaIne have also 

mentioned that it has also acqnainted them with the Arabic language. 

Those who state Ihat Ihe dish is having a negative impact state the following as reasons : 

• It is highly time consuming 

• It threatens local cultures and values 

• It has turned many youngsters into id lers 

• It has the potential to make people 'dish addicts. ' One school boy, who confesses 

that he spends way too much time on the dish and who doesn 't seem to help it, 

advises olher parents wilh young children not 10 buy the dish because of its 

addictive nature. 

Those who are undecided about Ihe impact on the other hand state that : 

• TIlere are a large variety ofprograDls available on the dish that are informative 

and entertaining but these programs may not be good for children 

• A good way of spending lime and entertaining oneself if managed properly 

• Positive or negative impact depends on the individual watcher. These 

respondents pointed out that the dish needs management and parental guidance. 

With the abscnce of these things it may have negative consequences. 
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CHAPJER FIVE 

QUAUTAl1VE DATA PRESENTA110N AND ANALYSIS 

5.1. Introduction 

In this qualitative analysis I have presented the findings of the focus group discussions 

conducled aOer the quantitative data gathering and analysis. In the previous analysis, the 

issues pertaining to the individual dish watcher were analyzed from the uses and 

gratifications approach. 

This qualitative section, when broadly viewed, is organized in to three major themes, 

and focuses on the social and familial context in which individual walchers live. Morley 

(1986: 3), notes thaI researching family television involves asking questions on "how Ihe 

television set is handled in the home, how decisions are made - by which family 

members, at what times, as to '\vhat to watch" - and how responses to different kinds of 

material are discussed wilh in the family ... " while exploring the free-to-air salellite dish 

from the household point of view, I have attempted to take Ihese questions into 

consideration. 

After dealing with issues related to the household use, I have presented the issues that 

are related to the three major watcber-types (the young entertainment watehers, the male 

adult news watchers and Ihe adult women soap opera watchers) identified during thc 

discussions. Towards the end of the analysis issues relaled to westernization are 

discussed taking into account the western oriented media content the free-t~-air satellite 

dishes bring home to their audiences. 

5.2. The Satellite Television Household 

In his work Family Television, David Morley (1986:3) states that he had attempted to 

build up on some of the insights of the uses and gratifications approach to ethnographic 

audience research by asking, "What people do with the media - but taking the dynamic 

unit of consumption to be more properly the family Ibousehold rather than the individual 

viewer. " 
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In this section of the analysis, participants of the focus group discussions share their 

experiences related to the use, opportunities provided by and challenges faced as the 

result of using the free-to- air satellite TV in their respective households. A different 

approach to Morley's is used to gather the data. Instead of orgallizing members 

belonging to the salUe family into one focus group, discussants were organized In 

aCCOrd3l1ce with their age, gender, educatioll and other demographic factors. 

This way of organizing the focus groups is chosen, for it is assumed that the 

conversations would be more transparent with people belonging to similar demographic 

factors being organized into individual groups. And this way of grouping is chosen with 

tile assumption that it reduces the lack of openness families may show when interviewed 

by an outsider. This aspect seems to be especially worth considering with the Ethiopian 

f3ll1ily. 

Forwarding Morley's Family Television Stuart Hall states: 

Viewing C3l1 be used to provide the occasion for family 

interaction, to "create space," even when the living room is 

crammed with other people. It C3l1 forge solidarities, 

establish alliances between f3ll1ily members or just provide 

a much needed excuse for cuddling up. The process thus 

has become integrated into the everyday process and codes 

of ram ily interaction (In Morley, 1986: VII). 

Similar to Hall's observation, the free-to-air satellite television watching seems to 

provide many of the f3lnilies the platform for that much needed ' family interaction ' . 

M3I1Y of the participants of the focus group interviews indicate that it is while watching 

satellite television that family members gather in the house. These gatherings 

sometimes provide occasions for both television related and television unrelated talks. 

Teddy , a 15 years old school boy, states that the dish offers him and his family a chance 

to come together especially during the evenings. He says: 

At night we (his parents and siblings) gather together and 

watch the Power Rangers on MBC3, this progr3ll1 is the 

favorite of almost all of the members of our family. Some 

days we talk about what is on the show, but most of the 

time we chat about other things while watching. 

Tigist , a JUother of two school age children, points out that she spends quality time 

with her husband and children in the evenings watching the two-dinlCnsional aninlation 
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film Tom and Jerry on MBC3. She also adds another dimension to her viewing by 
stating: 

Personally my preference during that time would have been 
the Arabic soap operas. Since those are adult movies, I 
watch the cartoon films with my kids. It is a way ofsharing 
something with my children. 

The use of satellite television tbat Tigist mentions is similar to that of the mother 

watching the sports with her son that Bausinger (1984) mentions. It seems that it is not 

watclling per se that the Tigist does while watching Tom and Jerry. She is trying to 

make contact (share some space) with her kids. 

This function of the dish as a way of sharing some common space with other family 

members is also shared by other discussants. Eyob, a young computer scientist says the 

dish provides for h iOl a way of spending time with family and friends while he is not at 

work. He says: 

It usually happens in the evenings when I go hOOle from 
work, and the thing that sets the agenda of our 
conversations for the evening is usually the dish. We watch 
the news either on BBC or AI-.Jazeera ll

, or talk shows like 
7ne Oprah Win!reyonMBC 4. 

As it is explored through the narratives in the next sections, the common spaces these 

family gatherings provide seem to be marred with conflicts that involve 'differential 

power, responsibility and control within the family at different times of the day or 

evening' (Morley, 1986:3). 

[n the discussions held, the participants said that differences ill genre and program 

preferences often lead (0 conflicts that call for a process of decision making on what to 

watch and when. These issues lead to the question of power and control in the families. 

Let us first look into the differences in viewing preferences that the participants indicate 

to exist within their respective families. 

II If not indicated otherwise, the word AI..Jazeera in this thesis work refers speci ficaJJy to AI-Jazeera 
English (llllemarional) 
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5.2.1. Differences in Household Viewing Preferences 

The participants mentioned various kind differences related to viewing preferences in 

their homes. The diffcrenccs mentioned complement tile previous survey fmdings in that 

demographic factors seem to playa considerable role in amplifying these differences 

within families . 

Age, as the survey finding indicates, is one of the most important factors that affect 

watching television. In the discussions held, I have observed that the most striking 

difference in viewing preferences is noticed between older adult watchers and younger 

ones. Elementary and high school students, not surprisingly said that they watch the dish 

mainly for entertainment, while those above 30 indicated that they watch satellite 

television mainly to get information and news on the happenings of tile world. Those 

young adult watchers between 18·30 years of age (both employed and unemployed 

ones) took the middle ground and indicated they watch a variety of programs, be it 

entertainment or news. The following narratives elaborate the above points J made. 

Be' amlak & Bethelehem, fifth grade school friends , said that they mainly like watching 

films on MBC3. They say that the rest of their family members who are older than both 

of them are not pleased with their choices. And most of the time they end up watching 

the programs they wouldn' t prefer to watch had tbey been given the power to choose 

what they watch. 

Eyerus, a young schoolteacher, also describes the differences in viewing preferences at 

her household: 

I like watching talk shows like The Oprah Winji"ey Show 

and The News on Ihe BBC. My younger sister on the other 

hand likes to watch MTV Arabia and Fashion TV, which I 

don ' t enjoy watching. Our parents usually don ' t intervene; 

they only want to watch the 8p.m ETV news. For most of 

the day, my sister lIses the dish. [t is in the evenings after I 

get back from work that my argument with Illy linle sister 

begins on what to watch. 
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Ato Tilahun, a father of three leenage boys, says: 

Usually, I want to watch the News and current affairs on 
ETV But my children always want to watch entertainment 
programs on the dish. And my wife usually prefers 
watching talk shows. lllis leads me into unpleasant 
arguments especially with my kids. 

A combination of factors like gender and age seem to be involved in the viewing 

differences molhers like Asler said exisl between them and their spouses and children. 

She says: 

I usually want to watch films on MBC 4 while my husband 
likes to watch the news on BBC or Al-Jazeera. And the kids 
like watChing films on MBC 3 or MBC 2. 

More complex kinds of differences also exist in some families that transcend viewing 

detenninants like age and gender and take individual characteristics. Tsegaye, a high 

school student, observes such differences in his household with regards to the dish. He 

says: 

My father always wants to watch the news on ETV, our 
elder brother wants to watch news on AI-Jazeera or the 
BBC, My elder sister yet chooses to watch films on MBC 
Max, and my other sister doesn't want to watch anything 
other than the music on Slar Academy and MTV Arabia. 
And I usually like watching fihus on Fox Movies. This 
usually leads to nasty conflicts in our house. 

How families deal wit h such kinds of differences is one of the major themes of this 

section or the analysis. I fmd it relevant and enlightening to first describe the conflicts of 

interest of different magnitudes and diInensions that the watchers said frequently to 

occur in their respective households. They said thaI lhese common occurrences 

potentially arise fronl individual differences in taste, and due to the large plethora of 

channels tbat the dish offers. 

5.2.2. Sammte Television Related Household Conflicts 

The conflicts of interest ci'tp)orcd in thi.s :K;ction !5ccm to be &cquent happenings in mall)' 

of these households. [n fact, one of the major (hematic issues that dominated these focus 

group discussions is the seemingly constant conflicls thaI arise in a lmost aU households 

that have access to the free-Io-air salellite system. This finding seems to go in line with 
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what Livingstone (1999: II) sates -"The media .. in households seems to be a lIlajor and 

at times the primary source of arguments.· 

Teddy, the high schoolboy quoted earlier, describes a typical conflict scellario that lIlany 

of the participants say to usually take place in their households. He categorizes the 

satellite television related conflict at home in to three: 

The first one is between me and my brothers of almost the 
same age. The second one is between us, the children, and 
our father. And the third one is between the grown up 
children of the house and the little ones. 

As Teddy explained the conflicts described by the other participants commonly take one 

of the following forms. They are either parent-child conflicts or child-child conflicts. 

The later can further be split into conflicts between children of similar age, and those 

that arise between children of considerable age gaps. 

Let me begin illustTating these conflicts beginning with those that involve (a) parents 

and children. Yohannes, a fourth grader, who lives with his mother, mentions such 

instances at hOllle: 

My mother usually wants to watch the news on the BBC, 
CNN and sometimes on FlY, and I want to watch movies. 
And conflicts arise when she asks lIle to change the 
channel. [ let her watch the Dews feeling that I cannot do 
anything about it. 

Ye' Abtsega, a high school student, says the conflict with their father has become 
the almost only CODJDIon thing that his brother and him share in common on 
issues related 10 watching the dish. He says: 

My younger brother and I usually quarrel over what 
channel to watch on the dish . Sometimes the conflicts got 
fierce that we even ended up switching off the TV sel 
entirely. But my brother and I have one thing in common 
when it comes to programs on the dish - both of us are nol 
at all pleased with our father insisting on us to watch the 
news in the evenings on E7Y. We really don' t like 
watching the news. This leads us into arguments with our 
father. 

The discussions held with parents also revealed thaI their desire to watch the news 
is a major source of conflicl with their children. Like Ato Tilahull, who earlier 
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stated that his desire to watch the national broadcaster leads him into conflict with 
his children, the other adults also indicated that their insistence on watching 
especially ETV is one of the causes of conflict in their respective households. 

Ato Bogale is one of the discussion participants who have grown up 
children. He says: 

Many times in our house, we, the parents, argue with our 
children . These days what the young people want and what 
we want don ' t seem to match in any way. It is like we are 
speaking different languages. I usually watch news and 
sometimes sports. And the children want to watch films. 
Sometimes I really get furious because the children are not 
willing to change the channel when I wanted to follow the 
news especially on ETV 

The instances of child-child conflicts seem to be more frequent than that of the 
parent-child conflicts. From the participants, I have learned that the conflicts that 
take place between children of similar age are the strongcst, at times these 
conflicts can even get violent. 

Ezkiyas, a high schoolboy says: 

Conflicts arise between us, the kids who are of similar age; 
sometimes we almost quarrel all day long, for our father 
would not be around to mediate. If our father is around, we 
usually change the channel to a news one. And there will be 
no argument since we are aU afraid of him. 

The disagreements that arise between children of different ages seem to be more 

common than the other forms of conflicts. But they seem to have a lesser intensity 

than those that arise between children of similar age, for in Ethiopian societies age 

seniority is respected, and is a privilege that older children enjoy having. 

Wirth regards to this kind of conflict Zelalem, a young teacher states: 

My younger brothers want to watch movies that I got no 
interest in. Then conflicts defmitely arise. For example, one 
of my brothers watches a series called Terminator on MBC 
Action which I really hate. Since I am the eldest in the 
family at the end of the arguments they respect Illy wishes. 

Simegni is a young unemployed man. He mentions a slightly different conflict 

scenario: 

When watching movies, we have the habit of switching to 
other chalmels during commercial breaks. In these 
instances, someone might say I like a different movie and 
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want to watch the particular filllI rather than the 1lI0vie that 

we started earlier. And that raises a heated argument. 

Sometimes the contlicts become so strong that I am forced 

to play my role as the big brotber. 

Beti and Sinetibeb, two high schoolgirls also talk of the arguments they have with 

their younger and elder brothers and sisters. 

Beti: I think there is no housebold like oms that entertains 

arguments and disputes that take place because of dish 

watching. The disagreements usually arise between my 

sister and me. She doesn ' t like to watch music, where as 

whenever I have the access and free lime I love watching 

music and the other shows on MTV Arabia. Most of the 

time, my sister watches films. To my surprise, she 

sometimes wakes up as early as 4 in tbe morning to take 

control of the remote. Unfortunately for her I am the eldest 

child in the family, I have the power to take it away from 

her whenever I woke up. Sometimes I can be forceful in 

doing it. 

Sinetibeb: in our house these things happen quite 

frequently. For example this morning, I had a big fight with 

my elder brother and my younger sister. Because my 

brother had found the remote control that was lost two days 

ago beneath one of the couches and declared that he is 

going to watch whatever he wants because he was the one 

who fOlmd the remote contro I. fie then switched the 

channel to MBC 2 while what I reaUy wanted to watch was 

music on MTV Arabia, and our lillie sister complained 

because it was the day children films arc shown on MBC 

Max. And she didn't want to miss them. 

The contlicts some participants mentioned sound to be even more complex since 

they involve more than two parties. The argument scenarios I described earlier 

involve either children or tlleir fathers. TIle conflicts pick up another dimension 

when mothers, who in many cases are not mentioned, get involved. 

Wondwosen a high school boy talks of such a scenario. Here is what he 

had to say: 

In my household there are three categories of watching 

choices. My Calher and I usually have sinlilar choices. He 

likes watching the movies, so do I. But I differ with my 

Cather on the news. in the evening, while there are movies 

that I really like to watch my father insists on me watching 

the news with him either on the BBC and AI..Jazeera. There 

is also my mother who always loves to watch films and talk 

shows on MBC 4 and movies on MBC max. 
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Alo Getachew is the father of teenage and grownup children. Regarding 
this issue, he says: 

There are three fronts to the conflict in our house. One is 
my wife 's front, the other is my children 's and the third one 
is mine. My wife usually wants to watch programs on ETV 
I want to watch news on International news channels and 
the children usually want to watch films. And this 
sometimes creates a tense situation. 

The other adult middle aged participants of the discussions also said that they 
have observed conflicts related to not only age but also gender. 

Ato Hunegniyaw: I not only see conflict of generations, I 
also notice conflict of genders in our house. While the 
females of Ollr household usually like watching films, the 
males tend to go for sports. And Hils difference usually 
raises heated arguments. 

Ato Assefa: the usual news vs. films conflict is also there in 
our house. I also notice the gender conflict mentioned 
earlier. For example, the boys of the house usually tend to 
agree on t1.eir choices. They usually watch action films and 
sports while my wife and the girls want to watch talk shows 
and soap operas. 

These narratives seem to lead to the idea that while the dish, bringing the watchers up­

to-date with the rest of the world, be it in the area of infonllation, education or 

entertainment, it is becoming a big source of family squabbles aod arguments. While 

playing its role as a global connecter, it seems that it is playing a discollllecting role 

withiJ1 families. 

5.2.3. Decision Making and CoIIfIict Resolution in the Dish Watching Household 

Parents, especially fathers , seem to play a big role in deciding what to watch in the 

household. In the absence of a parental figure, a person who has the age seniority in the 

family seems to be the lllost powerful person in deciding the channel and program 

choices. [0 line with what these watchers stated, it would be important to mention HaJJ 's 

words here· "choices about wbat and when to view, and control of the switch, are, like 

everything else - allocated along the lines of power and relationship which intersect all 

families" (in Morley, 1986: VII.VlII). 
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Here are sOllle of the ways of conflict resolution and decision making the focus group 

participants mentioned that involve parenting. 

Kidus, a high schoolboy says: 

Our parents have the ultimate say when serious conflicts 
arise. Even though, we don ' t want to watch that particular 
program, they Illay force us to do so . 

Teddy, Kidus· classmate also agrees. He says: 

During the day we, the children, do whatcver we want with 
the dish. But in the evenings, the decision on what to watch 
is made by our father. 

Mico, a young unemployed women, also mentions a similar patriarchal 
intervention in decision making . She says: 

My father is the fmal decision maker. Mostly he wants to 
watch the news both on ETVand the dish. We first give 
him the chance, after that the dish is all mine. 

In many of these cases that involve decision making, I have noticed that the fathers are 

regarded as the most powerful figures in the households. Most The children indicated 

that it is their futhers that have the fmal say on what they watch. The mothers don't seem 

to have considerable ro Ie in making the watching decisions in the way that the fathers 

are involved. This may not be a surprise given the patriarchal nature of the society. The 

finding that men, especially fathers, maintain dominance in terms of viewing choices 

and decisions goes in line with the findings of Morley (1986) in Family Television. 

Unlike the fathers , mothers in the household seem to assume a more compromising tban 

authoritative roles jn this conflict resolution and decision making process. High schooJ 

girls like Sinetibeb and Selam say that their mothers are good negotiators in these 

conflict scenarios. 

Sinetibeb: conflicts are easy to resolve if my mother is 
arOlmd. She becomes the negotiator, and things end 
peacefully. 

Selam: we arc allowed to watch television only 011 

weekends. TI,e nasty arguments begin on Friday after 
school. To solve the weekend saga, we reached a kind of 
compromise with the help of our mother-we shared the 
weekend time amongst each other. 
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Mehari, a young businessman who lives with his mother, reinforces the above 

point stating: 

My mother usually agrees with my preferences. The only 

thing she demands is that she watches ETV news. I have to 

change the channel to ETV at her preferred hours. 

But I have also noticed that the role of the Mothers in this process of decision making 

seems to differ in accordance with the age of their children. Mothers of young children 

seem to exercise a considerable decision making role than those who have older 

children. Aster and Tigist bave young school-age children. What they said on their role 

as decision makers in the process of watching is given below. 

Aster: J usually advise my kids to watch cl,ildren programs. 

Besides this, I have no other rules. [ usually do not want 

them to watch adult movies. So they are also not allowed to 

watch movies intended for adub viewers. 

Tigist: I usually regulate the time my kids watch satellite 

television. We give them some hours and the programs they 

are allowed to watch are selected. 

In line with this rmding, increased parental control over watching on young 

children is also mentioned by Livingstone (1999: 12). She states, "Restrictive 

strategies for limiting or controlling viewing are used by.. parents, especially 

those with young children or those with more concerns." 

Meseret, whose children are teenagers, says: 

Because my children are more than 15 years old, they 

control the dish and the remote, you now kids of that age 

they are difficult to manage. So they usually watch 

whatever they want to watch. I usually sit down with them 

and watch what they are watching, I don't really mind. 

As mentioned earlier, like many other aspects of tl,e Ethiopian society, age seniority 

seems to be one important factor involved in decision making with television. The older 

yon are, the better are your chances of becoming influential in the family. The following 

two discussants are a young unemployed women and a young employed man living with 

their parents. They mention their age seniority as a major factor for their being 

influential in their dish watching households. 
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Mico: Most of the time I make the decision on what to 

watch because I'm the elder one. But at times I have to 

bribe my siblings. I even sometimes try to manipulate them 

by saying bad things about the movie or show they are 

watching. 

Zelalem : Most of the time I am the dominant one in 

deciding what we watch because J am older than my 

brothers. But sometimes if I see that they are very 

interested in the program they are watching, J give up and 

go with their choice. 

There are other conflict resolution mechanisms that the young watches state. Some of 

the mechanisms mentioned involve confrontation like the one mentioned by Ezkiyas, the 

high school student. He says: 

This is how we solve the conflicts in our house. WllOever 

gets the remote fIrst gets to watch hislher channel 

(program) of choice and will have the fmal say on what the 

rest of us watch. So there is a big fIght to take over the 

remote control. 

Avoidance is also mentioned as a possible alternative to resolve these disputes. 

Discussion participants like Sinetibeb and Ato Tilahun illustrate this point stating: 

Sinetibeb: One way of avoiding conflicts is by avoiding 

each other' s presence while watching, because we have 

sometimes irreconcilable differences in our viewing 

preferences. For example, I either leave the house or do 

other activities while my brother and younger sister are 

watching. I also don' t like to have my siblings around 

while [ got the chance to watch. 

Ato TilailUn: these days [ have stopped asking the children 

to change the chalUtel to ETV. Because of ETV's 24hrs 

broadcast, I can watch ETV News after mid night when all 

of them have gone to bed. 

Yet another possible alternative that the participants mentioned involves trickery. 

Feven, a high school student, says she uses this technique on her school-age 

brother. She says: 
Whenever J wanted to watch a movie, I usually call the 

friends of my younger brother from the neighborhood and 

tricked him into playing with them so that I can have the 

quiet and freedom of watching with concentration. I f he is 

in the house he not only wants the channel changed, but 

also talks a lot while watching. And I usually don 't want 

him around because of this. 
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5.2.4. Household Rules and the Time Spent on Watching 

Watching television like many other family affairs involves 'a complex web of 

customary procedures and rituals, rules and principles ' (Hall in Morley, 1986: VB). 

With regards to achieving media use at home one of the things, Livingstone (2007: 8) 

mentions is ' the establishment of rules and practices regarding the usc of these goods'. 

This also seems to apply to the dish watching households the participants belong to. 

One of the common unwritten household rules that the discussants mentioned with 

regards to the free·to~ai.r satellite television is watching Ethiopian Television's 8 p.m. 

news. Watching this evening bulletin seems to be a part of the regular routines in the 

satellite television owning households. And in many homes, it is a rule that shalluot be 

brokell, even if the young children are not happy about it. 

Teddy: The only rule in our hours is the 8 p.llI. ETVnews 

can ' t be skipped. 

Yonas, a young unemployed man says: 

To watch ETV news my mother changes the channel. My 

mother is not a big fan of ETV But regarding the local 

news there is one thing that she usually says when we 

complain about her changing the channel; what if there is 

news ordering- "leave the country (Evacuate)!" 

Yet another and even 1Il0re notice worthy rule that came up as a major theme in the 

discussions is related to children and their study time. As Seiter (1999) makes 

observations of parents ' considerable anxieties in relation to their children ' s television 

viewing, the parents who participaled ill tl,e discussions seem to be also worned that 

watching television is takillg away their children 's study time. It is to regu late this 

situation that parents claim to forward mles regarding their children 's use of the dish. 

Parents like Ato Yallew and Ato Hunegniyaw also talk about the rules regarding theil' 

children 's: schoo l work and st-udy tjme. They also expl"eGsed their am,:..ieties for the Tules 

scem to get broken time and again. 

Alo Yallew: There is one big rule the kids need to abide my 

- 110 dish watching before working on their assigllllents and 

the rest of their schoolwork. But you know kids and 
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television; for me, the dish has become a source of 

disappointment since these rules usually get broken . 

Ato Hunegniyaw: Before thc dish was bought I made a pact 

with my children, and they promised that they would use it 

in such a way that it wouldn ' t negatively affect their studies 

in anyway, but just like Ato Yallew said, this rule gets 

broken time and again. The dish takes off a lot of study 

time fTOm my children. J think only those parents who are 

confident enough that they can manage the dish as well as 

their children should buy it. 

Thc question on how the family manages the arrival of new tcchnologies seems to create 

dilemma for parents, for they want uleir children to grow up giving values 10 concepts 

like effective time management that seem to be threatened by the arrival of new 

technologies like the dish. In meeting this challenge, 'a great part of the cnergy used in 

everyday life is spcnt in an attempt (by parents) to put ideology into practice' (Varenne, 

1996: 431). This ideology-practice discrepancy seems to be a dilemma the parents of 

the young dish watchers have to deal with on almost daily basis. 

The mothers also agreed that satellite TV is having negative impacts on the way their 

children use theo- lime. They think that their kids are spending more time watching the 

dish than doing other activities like studying. 

Tsge, a mother of school age children, shares her experience on this issue: 

Because it is having negative implications on their 

academic achievement, [ have locked away the remote and 

the decoder for tbe past weeks when exams were being 

conducted. You see, if you do not regulate the way they 

watch, they just switch on to the dish as soon as your feet 

leave the front door, and may spend the day ill front of the 

TV changing tile channels whenever they wanl. 

Like the worries of the parents expressed here, clitics of children's television believc that high 

levels ofvie\-ving displace more intellectually demanding activities llke reading and may 

alTeet later school performance (Singer & Singer, 1990). 

Like the parents, some of the children who attend both elementary and high school fce! 

that they arc devoting way too much lime than appropriate for watching the dish. They 
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also feci that their heavy consumption is having a negative impact on their perfOfJ1lallce 

.1 school. Here is what some of them had to say: 

Yoalmnes, the fourth grader says: 

1 usually regret after watching, for I somehow [eel guilty 
Ihat watching the dish takes away my study time. 

Tsegaye, the high school boy quoled earlier notes : 

During school season I try to push myself not 10 watch the 
dish to the extent of avoiding looking al ti,e television sel. 
But once I started watching I couldn't bring myself to stop 
it. I seem to be over taken by lhe urge to watch. It is like an 
addiction. For example, last week I had a math exam in the 
afternoon, but rather than studying I was watching Lord of 
[he Rings in the morning. I don't like studying; I think I am 
in away using the dish as an excuse to avoid school work. 

But other YOU<lgsters claim that they use their time property. 

Eyosisyas, another fourth grader says: 

Sometimes it is lime consuming, but most of the time I 
usually watch in a way that my study time is nol 
compromised. 

Haile is a high school boy. TIlis is what he had to say: 

During tile limes when school is closed, I a111 a devoted 
watcher oflhe dish, but during ti,e months school is open, I 
only watch the news on Al-Jazeera, and very rarely I also 
watch movies as a way of refreshment. 

The lime these youngsters spend on watching the dish seems to be affected by the length 

or time they have been u~ing the dish ill their respective households. Two high school 

students, Surafel and Sinetibeb who have been using the dish for two months and tl,ree 

years respectively can serve as case in points. 

Surafel: I only watch the dish 8hrs a day. I spend the rest o[ 
my time do ing my schoo Iwork. 

Sinetibeb: When I started watching programs on satellite 
television three years ago, I was a huge consumer. Many 
times I chose watching a movie on the dish over working 
on my assib'llments. But gradually I managed to manage my 
time. 
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Ely (2005, 401) notes that although there arc data that support such a position, the 

reL..1.'tlonship between TV viewing and. educational and literacy activities is complex 

(Huston et aI., 1999; Wright et a1., 2001) Il,is proposition is also supported by this paper 

for, as I discuss later, the children seem to be using the free-to-air satellite television for 

educational purposes like language development. And Wright & Huston (1995) support 

this point of view in their finding that high levels of infomla1ional and educational 

television seemed to relate to the children's time spent on reading and other educational 

activities. Therefore, concern should not only be on how much television the children 

watch , but also what kind of content do Illey should be taken into perspective. 

5.2.5. Satellite Television Related Family Discussions 

Most members of the fami ly gather during the evenings and talk about what they watch. 

The morning and lunch time also provide for other occasions of discussion. "Viewing is 

ahuost always accompanied by argument, comment, debate, and discussion," Hall 

( 1986) reinforces this point in his introduction to Morley' s Family Jelevision. 

But the discussants indicated that the time other than the evenings, discussions related to 

the content of satellite TV and gatherings seem to be rare. As some discussants reveal 

this is due to the differences in viewing preferences. And many of the discussions held 

during the day time with in the family seem to be Dlore non satellite television related in 

content. 

Eyuel, a six grader says: 

We usually discuss as a family especially wbat we watcb 

on the dish in the evenings. 

The following bits of conversation are taken [rom the focus groups held with high 

school students on the salDe issue. 

Binyam says: at home I usually discuss with my father 

what is happening in the news. He gives me the 

explanations behind those news items. But more often, I 

usually talk about the movies I watch with friends at 

school. 

Another participant, Wondwosen also enjoys talking the news with his [ather because he 

says, "my father knows the details. " 
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Beti, a fellow high school student, adds: 

Even though I am not really interested in watching the 

news, T still may watch if there are any outstanding news 

stories like Barack Obama's election, and I become a part 

of other members of the family in participating on the 

television related discussions. 

The young adults both employed and unemployed stated tbat there are some contents of 

the satellite dish they usually talk about at home. 

Zelalem: I and my friends usually talk about the Simpsons 

that is broadcast on Fox Series. It's a great source of 

laugher. My friends and I do believe that I 'm much like 

Homer Simpson, very lazy. Well I am, and I love it. 

Looking at The Simpsons and talking about it is very 

entertaining. 

Mica: we usually discuss the things that doctor Oz raises all 

the Oprah Winfrey Show, says. There is extTaordinary stuff 

there. 

Mehari: We usually talk about funny things we watch on 

TV. For exanlple, we laugh about the things we see on Just 

for Gags on Bahrain TV 

Thc parents, especially the fathers say that the news forms some content for 

discussion with their children. Livingstone (1999, 12) notes this role as a ' positive 

parental strategy' on children 's media consumption. 

In addition to the news, the extraordinary and the amusing seem to create a plat form for 

discussions with parents and children. 

Ato Getachew, a father of grownup children, talks of his family's fascination with Chris 

Angels ' Mind Freak show on MBC Action. He says: 

We don ' t usually have discussions on the content of 

satellite TV. But one show is a major talking point in the 

ram ily. We really wonder how Chris Angel manages to do 

the things he does. You see hinl being cut in to two, above 

and below the waist with a saw, we see him being run over 

by a car with no scratches afterwards. It is really amusing. 

Ato Aragaw, a middle aged parent notes: 
We like watching horror movies, and we often talk about 

the possible techniques that the movie makers use to create 

the super natural creatures represented in the movies. 
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Discussions centered on the dish seem to be held when parents are around; other times 

the children, because of their varied choices, focus on getting the chance to watch the 

programs of their choice rather than having discussions. 

5.2.6. The E1hiopian Television in Satellite Television Households 

Chalaby (2003:457) states, "Their (transnational televisions ') cross border converge, 

multinational audience, and international production operation tear apart the relationship 

between place and television ... " The satellite dish in this case seems to be challenging 

the traditional status of the Ethiopian television as the sole channel Ethiopians have 

access to. 

The participants stated that the installation of satellite television in their households has 

considerably reduced their watching Ilabits of national television. This seems to be 

expected since the dish offers a great number of chrumels and a variety of programs 

when compared to the national broadcaster. This may be a cause for some concern, for it 

seems th3t the national television is losing audience in the face of this huge expansion of 

tbe use of the free-to-air satellite dishes. This mainly applies to the young audience who 

open Iy expressed their big lack of interest in watching ETV. 

Lillian, Sinetibeb, Beti & Selam , all high school students who reflected on this issue as 

follows: 

Lillian: I used to watch very good feature films on ETV 

But now the films have become really old, uninteresting 

and repetitive. But I still watch GU/'amayle on Saturday 

afternoons; otherwise, ETV programs are really boring for 

me. I think the dish has come to my rescue. 

Sinetibeb: [ don 't watch ETV; even as a family, we almost 

don't watch ETV For news we watch BBC and AI-Jazeera. 

Even though they don 't give detailed information on 

Ethiopia, we slill find them credible. We feel sad and 

disappointed with whal we watch on ETV I think we are 

unable to identify with our national TV station. We don ' t 

like it. 

Beti: Sometimes when something new and worth watching 

is on ETV our neighbors come over and tell us to swilch the 
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channel to E1'V; otherwise, we don 't watch E1'V on 

purpose. 

Selam: I don 't even remember watching ETV for 30 

straight minutes after the dish was installed . My father 

sometimes says 'we need to watch what is happening in the 

country and where the country is heading. ' But that advice 

doesD' t still motivate us to watch. Once you get used to 

watching programs on charumls like MBC 4 and the BEC 

switching back to ETV is kind of depressing. 

Ato Hunegniyaw from the adults' discussion group also expresses the concem that ETV 

is losing its young audience at all alannulg rate. He explains: 

I thulk this is because the programs are not formulated in 

such a way that the young are interested to watch. My 

children consider ETV dull and boring. And in as much as 

possible they tend to avoid watching it. The station should 

also take this in to consideration and come up with 

programs that attract viewers. 

I would Ilk. to note here that in all the focus groups I conducted with young audiences, I 

have observed a considerable lack of interest in watching the programs from the station. 

In a country where the young fonn the majority of the total population, this could he a 

cause for serious concern. 

The adult watchers also talk about the considerable decrease in their consumption of the 

slate- run television slation which seems to he the byproduct of Il,e installation of the 

dish in their households. The following excerpts of conversation from the male 

discussants of middle and late adulthood can illustratc the point. 

Ala Hunegniyaw: we used to watch not only news but also 

other ETV programs that follow the news, but after we 

bought tbe dish, almost all of our attention has been 

diverted to international alIa irs and entertaillment. Because 

of this, I sometimes feel discolmected with happenings in 

the country. I realize this, for I am increasingly becoming 

new to news items on domestic issues while cllalling with 

fTiends and neighbors. I usually end up wonderulg, when 

did this happen? 
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Ala Bogale: I have noticed that Ihe dish is having a 

negative influence on Ihe audience of the nalional station. 

Nol only news, buI also interesting local music, drama, Ihe 

weekend enlertaimnents, and olher cultural programs are 

being overtaken by the dish. For example, the Wednesday 

evening Amharic dramas and the Saturday night feature 

fUms, which attracled not only people who have TV sels 

buI also tllOse neighbors who did nol own TV sets to those 

who have them, now seem 10 be forgotten. Our love affair 

with the dish may be the result of its relative newness as a 

media outlet, or because people get fascinated with what 

Ihey watch perceiving a different and probably a betler 

world out there. 

On this issue I also observed a similar trend wilh that of fanlilial relationships- Ihe dish 

\Vh i1e connecting the watchers to global news and cntertainment has somehow 

disconnected Ihem with local happenings. The complaint that Alo Hunegniyaw stated 

aboul being a 'stranger ' to local happenings applies to many of the focus group 

discussants. This disconnection with the local is much more visible when it comes to the 

young dish watchers, who because of the variety offered 10 them by Ihe dish combined 

with a lack of interest with local media outlets, seem to be out o[ touch with local 

entertainment and information. 

Ato Assefa criticizes ETV [or turning a blind eye on public interest. He claims that the 

major reason thaI the audiences are going transnational to gel news is tlle lack of 

credibility orthe national broadcaster. He explains his assertion staling: 

As far as I understand iI, providing news implies respecting 

the right of the public to information. But as I see it, what 

our journalists do is answer tbe question, are we 

broadcasting whal the government wants us to broadcast? 

While the appropriate queslion shou ld have been what do 

the public want? And what is the general public interesled 

in? I wish they respect our rights. If that were the case, we 

would have been glad to watch ETV regularly. 

Another participant, Alo Getachew, seems to be critical of ETV from another 

angle. He sees the 24 hrs satellile broadcaslthat ETV has launched on the Arabsat 

as a total wasle of resources. He says: 

I don' t think thaI a poor cOlmlry like Ethiopia can afford 10 

pay a lot of money to broadcast those repetitive and poor 
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quality programs on the dish. I think the programs 

broadcast are 110t worth the money spent paying tile 

Arabsat. TIle numher of hours could be adjusted in line 

with tbe quality of programs they are making. This 24 hour 

broadcast somlds to me as a waste of money for this 

comltry. 

5.2.1. The Religious Channels watchi~ Household 

In the quantitative analysis, rcJigion emerged as one of the demographic factors that 

affect tile motives and uses of the free-to-air satellite dish with especially protestant and 

Muslim households. Following this finding, I conducted two focus group discussions 

with one Muslim and one protestant family. I would like to note here that these 

watchers mainly install the dish in their households to watch religious programs. 

5.2.1.1. The Muslim Household 

Ato Ahmed and Woyzcro Zemzem, who are the heads of the Muslim household, say that 

religion is a very important part of their day to-day lives, and they said that tlteir family 

has resorted to the dish to fulfill their need for Islamic spiritual education and guidance. 

Mohammed, their 16 year old SOli, reiterates this view by staling that he would have 

been glad if there were Islamic broadcasts in the Amharic Language, for his knowledge 

of Arabic is limited. But since religious education is important to him be still watches 

the dish In Arabic, the language that his parents understand well. 

The heads of the household describe the religious gratification they get from the dish as 

follows: 

Ato Ahmed: I usnally watch channels like Huda TV and 

/qra on the Nilesal. J usually watch Arabic programs. For 

example during Salal hours T watch ScnLdi Arabia TV on a 

live broadcast from Mecca. I also watch preaching and 

teachings from the Holy Koran. 

Wlro Zemzem: Even though I spend most of my time at 

home, I am usually busy with household chores. And 1 

have little time [0 watch television. But in the evenings and 

whenever I have free time, I ask the children to change the 

channel in to Hilda TV, or Saudi Arabian Television, and 

watch Islamic programs. 

AIL the rest of the family members agreed on the importance of religious television and 

the spiritual gratification it gives to the entire household. 
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Zahra, their daughter, is a grade eight student. She says that since the dish was bought 

some three years ago, her InlOW ledge and understanding of Islam and its teachings has 

increased considerably by watching channels likeAI Majid and Saudi TV She says: 

I can confidently say that my knowledge of the Koran and 

Islam in general has very much improved, thanks to the 

dish. 

These watchers indicated that they use the television as a substitute for going to the 

mosque. 

Mohammed: my sisters and I arc really busy with school 

and helping out our parents with household chores and in 

the private business the family runs. This means that we do 

not have much time to go the mosque and attend prayers. 

The sateUite television offers and excellent alternative with 

regards to this problem. Because I can get detailed 

teachings, any time in the day whenever I am free. 

Mohammed says the lessons in the mosques most of the time are not as detailed as the 

teachings of the dish. He says that he especially likes the teachings of Dr. Zakir, because 

most of the tinle he preaches in English, a language he understands betler than Arabic. 

Content of religious progranllning also seems to provide occasions for social 

interactions between fellow Muslin] watchers. Ato Aluned for example states tI,at what 

he watches on satellite television usually forms topics of discussions with his Muslim 

friends and neighbors who also own satellite dishes. This realization goes in line with 

the findings of Welch et a!. (1990) on catholic religious television watchers in the 

United States which claims that the content of religious television is used for social 

interactions. 

In this household, the children use the dish also to watch secular television manly 

movies on the MBCs and the FOX families. 111is often seems to create conflicts among 

children tllemselves with regards to what movie to watch. And frictions seem also to 

exist between parents and the children, for the parents want to watch spiritual programs. 

Just like the discussion on the conDict section of this qualitative analysis , the 

disagreements in this family also get resolved through the use of power and authority. 

On this issue, Abudul Aziz , Mohammed and Zahra's younger brother says : 

We usually give priority to the wishes of our parents. They 

(the parents) usually have similar tastes. If they want the 

channel to be switched from movie channel to a spiritual 

channe~ we have to abide by their wishes. 
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Ato Ahmed says that his desire to protect his children from values that do not go 

in line with the teachings of Islam is the main reason that leads him into conflict 

with them. He explains: 

[ usually teU my children to watch only religious programs. 

Many films have content that don ' t go in line with the 

teachings of Islam, so I am not happy with them watching 

the films. 

Whenever there is a clash between religious and secular channels in this 

household. As Zahra says the party that preferred a religious channel always takes 

the upper hand. 

The national television is mainly used to watch news in this household. 

Ato Ahmed: I usually watch ETV news in the evenings. 

Since the dish is used for religious purposes, even if the 

quality of ETY programs improves the dish is still very 

essential to the members of the house hold because spiritual 

programming is very important to us. 

When it comes to the national television Mohammed also observes that since the 

dish was bought their consumption of ETV has shown a considerable decline. But 

he also adds: 

A recent rule agreed up on by the mem bers of the ram ily 

makes it clear that we watch only ETV on Sundays. The 

programs are entertaining. 

5.2.7.2. The Protestant Household 

Christian religious television in the West had been studied by communication scholars 

(Abelman,1987; Temney and Johnson, 1984; Welch et a1., 1990). Tamney and Johnson 

(1984) reported positive relationships between viewing religious programming and 

Protestant denominational affiliation. As the subsequent 8I\alysis of my discussion with 

members of one protestant household indicate, various purposes are stated for using 

mainly PanAmSat for religious gratification. 

The household uses both Arabsat and PanAmSal. Ato Amsalu, the bead of the family, 

states that they use Arobsal mainly to watch news; he also said that the children 

sometimes use it to watch movies. PanAmSat (PAS) is used to watch religious content. 

Ato Ams81u also states that they started using religious content oriented channels to 

instill in the children the lessons of Christianity. He said that because there are no local 
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alternatives and most television programs on the other satellite dish (A rabsalJ are secular 

in content, we tunled to PAS to give us and our children religious guidance. 

The above explanation seems to go in line with what Abelman & Neuengorf, ( 1985: 2) 

state about Christian religious television, i.e. '~lts real converts are coming not from 

traditional churches but from commercial TV, whose diet of secular programming leaves 

viewers starved for spiritual nourishment. " 

The snbstitute filllction of religious television with actual places of worship mentioned 

by members of the Muslim family also seems to surface in tltis protestant family. 

Ab'tsega, a 15 years-old eldest child of the house, illustrates this point. 

We usually watch Christian teachings and sougs on Emanuel 

TV with our parents. We, the children, especially get detailed 

lessons on Christianity. For example I usually don 't have to 

go to church because I really can watch almost whatever I 

want to know about Christ and the Bible on PAS. 

Researchers explained this 'church substitute' finding by noting that religious 

television provided the 'same gratifications ' as actual church attendance but with 

a lesser amount of effort. Simply stated, the ' least effort ' when available, IS 

preferred by the believers (Welch et aI. , 1990:195). 

Personal interaction with a deity and social interactions are also two reasons mentioned 

by members of this household as major advantages of the religious programs they watch. 

Wfro Bisrat, the mother of the house raises issues related to this. 

I feel closer to God and my religion when I watch the 

programs on PAS. Even if no one were around, T don' t really 

feel lonely if I am watching these programs. Besides, I 

usually have discussions with my fellow believers in my 

Bible study group on the progrmns we walched on the dish . 

The major function of the dish as a way of secular entertaiument in both the Muslim and 

the protestant households comes in the fomls of films and soap operas. A cOJUmon trend 

that I observed in the two households is the absence of watching or listening to music. 

Members of both households told me that it is regarded as sinful in their respective 

beliefs to watch or listen to music other than spiritual ones. 
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5.3. Audierwe Groups Identified in the Analrsis 

The uldividual audience had been the subject of the quantitative analysis. And in the 

previous sections of the quantitative analysis, I have presented themes on the various 

aspects of the free-to-air satellite television and the household that uses the system to set 

the individual into context. The next sections move from tile household level and deal 

with audience groups that emerged as outstanding when the focus group discussions are 

conducted and analyzed. The audience groups are categorized into three: the young 

entertainment watchers, the male adult news watchers and tbe adult women Arabic soap 

opera watchers. The characteristics and major themes that are relatcd to these audience 

groups are presented in this section. 

5_3.1. The Young Entertainment watchers 

Even though the level of consumption differs, people who are less than 25 years of agc 

who participated in the focus group discussions stated that they watch the dish mainly 

for entertainment purposes. The narratives in the preceding section that deal with 

differences Ul watching preferences aDlong household members, tell us that the young 

watchers prefer entertainment programs, especially films and music. In this section of 

the analysis 1 have presented three salient features of these entertainment oriented 

watchers. 

5.3.1.1. The Dish Content and Socialization 

The need for social interaction has heen identificd as one of the clements of media 

consumption by young audiences (Rosengren & Windahl, 1989; Arnett, 1995). The 

factor also seems to he one of the characteristics that I observed with regards to the 

young dish watchers. 

Studying young people's socialization process, Arnett (1995:520) identified five uses 

of tbe media by adolescents, namely: " ... entertainment, identity formation, high 

sensation, copying, and youth culture identification" 

In the case of our young watchers, the dish, as a media outlet seems to be playing its 

part as one of the agents of the young people 's socializing process. The young 

participants especially those elementary and high school students emphasized Ihatthe 
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content of the dish fonns the greater share of interpersonal communication with their 

friends. The young participants stated that peer-to-peer discussions on the content of 

the satellite television are more frequent with their friends than family members. They 

also stated that it is easier to talk with friends because they have similar tastes. 

Sinetibeb, a female high school student, says satellite television provides little platfonn 

for conversation with her parents. She says: 

My parents usually watch the news on The BBC, AI-Jazeera 
and CNN, which is of little inlerest to me. I usuaUy like 
watchi.ng films. So we don't have much common ground for 
discussion. Besides, my brother and sisler also have different 
channel choices, so I don' t usually have conversations wilh 
them neither. 

Sinetibeb says that school is a different story. Because most of her friends own dishes at 

home, its content makes a major area of their verbal interaction. She exemplifIes her 

statement: 

For example, the recent death of Michael Jackson had been a 
hot issue of discussion for my friends and me. We were all 
curious to know the details behind his death .And the dish 
provided us with the detailed information we needed. 

For these youngsters, the dish seems to have become one of the bases for friendship 

fonnation and peer-grouping. They stated that within their circle of friends, most of the 

group members own the dishes. And this makes their interactions a lot easier for each 

other. Binyam, one of tbese high schoolboys, shades more light on the issue. 

Most of my friends own the dishes. And we talk a lot about 
the films and the music that we· watch on the dish. Because I 
am so used to this, I sometimes fmd it difficult to have 
conversations with other friends who do not have the dishes 
at home. 

From the discussions held with the yonng watchers, the role of the dish as an 

agent of socialization two things can be observed. Firstly, the dish, through its 

diversified content and capacity to serve as a platform for formal and informal 

conversations can be viewed as providing a kind of 'broad socialization ' that 

Arenet (1995) refers to. On the other hand, ~ can also be stated that the dish is 
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creating a kind of divide between the haves and the have-nots as far as peer-to­

peer socialization is concerned. 

5.3.1.2. lbe Dish as a means of Symbolic Distancing and Escapism 

One aspect of transnational media that attracts the young audience of the third world 

towards it is what Thompson (1995 : 175) refers to as 'symbo lic distancing.' He states 

that the media provide people of the third world a kind of distance from the experiences 

of their day-to-day lives which they consider unpleasant. He states that global media 

enables the local audience 'the accentuation of symbolic distancing from the spatial­

temporal contexts of everyday life ' . Sterliz (2004:638) states that to play such a role 

' ~Foreign media, particularly television, were more adequate ... than were local media." 

Kidus, one of the high schoolboys, sees the dish as a way of distancing himself from the 

social reality which he sees as uncomfortable: 

There are occasions in which I daydTeam of the world [ 

watch on the dish when I feel depressed and feel unsatisfied 

with myself, my friends and even my family members. I feel 

like this especially after watching those interesting films and 

talk shows on satellite TV. I really envy them. In those 

moments I feel like I was bom at the wrong place. [t is very 

comfortable out there. For example, leaming is not as hectic 

as it is here. There is a lot of relaxation. J always wanted to 

fmd myself there. 

Davis and Davis (1995: 578) state that the concept of symbolic distancing includes ' a 

desire for more autonomy. ' The young watchers raised issues related to this aspect. 

Elias: when 1 watch programs like Sweet Sixteen, Pimp My 

Ride and Cribs on MTV Arabia, I really notice how different 

the economic statuses are between us and the developed 

world. Besides, I reaUy envy their liberty to do things. At 

sixteen they get a considerable amount of freedom. But here 

who would leave you alone even if you become 18 or even 

more. Family and society exercise a huge control over our 

Jives. 

Wondwosen: I love hip hop and rap music and I am not 

interested in the local tunes. J sometimes feel guilty about it, 

but 1 don't seem to be able to help it. My father also tells us 

to have a connection without local roots. But J love their 

ways. I wish people would stop telling me that I am wrong. 
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Escapism is yet aootber concept tbat is closely related with symbolic distancing. As 

specu I"ted by the theoreticians of the uses and gratifications paradigm, ethnographic 

audience researcbers also point out to the escapist function of global media, especially 

for tbe developing world. In her research on films, Walkerdine (1990: 353-354) states 

tbat global media like films provide ' fantasy spaces as places for hope and escape from 

oppression as well.' 

Some of Tbe dish watchers, especially the young ones resonated this concept of 

television as a means escape. Zelalem, who regularly watches The Simpsons on Fox 

Series, says: 

[ feel that I share some of Homer Simpson's persona. T love 

tbe fact that his family loves him for what he is rather than 

being judgmental. So every time I have some free time and 

J'm at home, [ switch the channel to The Simpsons and I 

laugh till my guts hurt. [ see a little bit of myself in him. But 

he and I, we live in different surroundings ... I envy the fact 

that Homer Sinlpson seems to be accepted for what be is. 

One of the speculated functions of global media is as a way of providing the audience 

with the opportunity to critically reimage their lives and living conditions (Davis and 

Davis, 1995: 578). Some participants like Sinetibeb mentioned ideas that resemble the 

"reimagining" concept. She says: 

I love the dressing style of those hip hop stars. [ want to 

dress that way: long t-shirts with shorts and all. Even though, 

I cannot get it, I feel that I would always be happy if I had 

the chance to wear in that manner. And I can say that 

watchins programs on the d ish has its own impacts the way I 

perceive myself and the world. For example in the future, I 

wallt to be an actress; I didu ' t get that idea from Illy family 

or environment. I got it from watching movies on the dish. I 

love the glamorous life style of celebrities. 

One unemployed young adult, Lemma, also mentions the indirect escapist function the 

dish provides for him. He says: 

The dish has given Ole my freedom. Ever since it was bought 

my parents and other family members have stopped 

complaining about my going home late. Nowadays, I can 

go bome almost any time at night, for someone will be there 

watching TV, and they will let me in. Before tbe dish was 

bought, they used to complain about my habits of chewing 

chat, smoking and drinking. Now I can go home feeling high 
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or even drunk and nobody would notice. All eyes are on the 

television, they are not on me anymore. Family members 

think that I don't like watching television on the dish, what 

they didn 't realize is there is nothing else in the world I feel 

grateful to than that dish, it has spared me from the nasty and 

endless arguments I used to have with my parents and 

siblings. 

The function of the dish that Lemma mentions does nol seem to result from his 

personal act of watching. However, it may exemplify situations of family 

members who get highly engaged with media forms like the dish; and their 

tendency of avoiding or forgetting their immediate issues as a result. The dish in 

Lemma's case seems to provide him with the kind of escape he needs to avo&d 

arguments with family members; it also seems that it is serving his family 

members a similar kind of escapist function of avoiding the daily squabbles with 

Lemma, whether they give him the liberty he claims to have found consciously or 

unconsciously. 

5.3.1.3. The Dish as Means of Language Leaming 

One aspect of satellite television pertaining to learning, especially mentioncd by the 

young, mainly entertainment wntchers is its contribution in improving their English 

language proficiency. Previous research, especially on children, indicates that there is 

evidence that they learn some language, especially vocabulary, from viewing, and 

exposure to educational shows indicating that the media can affect children 's literacy 

development positively (Rice & Woodsmall, 1988; Wright et aI., 2001). 

The English language's status the educational medium of schools iu tbe country and the 

major means of global conununicalion has motivated especially the young children of 

school age to use the dish as a major source of learning the language. Let's take the 

accounts of two school age children 011 the issue. 

Yohanncs: I usually watch programs on the dish with the 

intention of improving my English Language. I sometimes 

feel thaI the dish has thought rue the English Language better 

than my teachers at schoo I. 

Be'amlak: while I watch fihns, I usually use dictionaries to 

look up the meanings of English words and expressions that 

I am not familiar with. And Ihat has helped me a lot in 
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learning the language be it in my school work, or in 

understanding what I watch on the dish. 

Three mothers, Tigist, Tsge and Aster, who havc school age children also mention 

English language learning as a major benefit the dish has brought to their children. Ely 

(2005, 401 ) states that the children's viewing of information or entertainment oriented 

programs makes a difference as far as language acquisition is concerned. Further 

investigation into the issue should take this concept into accounL 

The discussions held with high school students, both female and male, reveal a sinli lar 

trend- a general improvement of the English language proficiency as a result of 

watching the dish. According to the youngsters, the improvements are the results ofbolh 

intentional and unintentional motives. 

Sinetibeb: because I want to understand what I watch, 

whetller in films or talk shows, I give close attention to the 

English language used in the programs. The news presenters 

on the BBC and AI-Jazeera are also my biggest sources of 

knowledge for Standard English. I sometimes use the 

dictionary to look up expressions that arc new to me. We 

also talk about the meanings of those new words and 

expressions tllat we heard with my siblings. 

Beti : What we learn in School is the rule oriented grammar 

of the language. Watching tbe dish has helped me in 

developing my listening and speaking skills. My vocabulary 

and pronunciation of English words has also improved 

greatly thanks to the dish. 

Lilyan: I have realized that [ have inlproved my listening 

and speaking skills of the English language without really 

doing it on purpose. I realize this when I somehow use the 

new expressions and words from the movies , and when J 

ask myself from where did I gel thai? Mosl of the lime, the 

answer is the dish. 

English as the lingua franca of global communication does also seem to inspire young 

adults to give closer allention to it while watching the dish. 

Mico: My English proficiency has improved very much 

since I started watching dish. Before the satellite dish was 

bought, I always wished that there were a school I can go to 

so that I can improve my English abilities. But now I can say 

I can my listening skills of the language have remarkably 

improved thanks to the dish. 
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Mehari: My English listening skills have improved very 
mucb. When il comes to speaking, I mostly imitate words 
that I believe are stylish and try to incorporate them into my 
vocabulary. 

For watchers like Mohammed the dish has also created tbe platform for acquainting 

them with the Arabic language. 

I have improved my listening and speaking skills of 
especially the Arabic Janguage. I have seen a more 
considerable improvement of this language especially on my 
younger brothers and sisters. Their Arabic is better than 
mine. And this is mainly due to watching the dish. 

The three areas that [ bave covered in this particular section of the analysis about the 

young watchers seem to lead to the idea that they actively attempt to get the best of the 

transnational media they receive. They don't seem to be the passive consumers of the 

media products as stipulated by the cultural imperialism thesis. 

5.3.2. The News Watchers 

Discussions held with Adult watchers, give us the second distinct audience group 

identified in this analysis. From the group interviews, I have learned that male adult 

audiences of approximately greater than 30 years of age tend to watch satellite television 

for informational purposes predominantly. Their consumption and preferences of news 

mId information emerged as tbe major theme explored below. Almost similar to the 

fmdings of the previous quantitative analysis, the news watchers said that tbey get their 

news mainly through four channels, the BBC World Se,vice, Al-Jazeera infemalionai, 

CNNandETV. 

The participants gave a number of reasons for their preference of news channels. Below, 

I have presented some oft-he reasons the watchers mentioned in favor oft-he BRC World 

Service. 

Ato Assefa: I usually prefer The BBC for the balanced 
coverage they give without sensationalizing tbe news. 
Besides, like their style of news presentation. 

Ato Aragaw: I usually watch The BBC for I think that they 
cover a wide range of intemational issues. 
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Zelalem: [ love The BBC because they so professional. On 

my credibility scale, they are the first. 

Those who prefer AI-Jazeera state the following reasons : 

Tsge: I like to watch AI-Jazeera because they present live 

and uncensored news. 

Eyob: For me AI-Jazeera is more credible than The BBC. I 

see BBC as a chamlel that most of the time presents the 

western points of view. I think Al-Jazeera attempts to create 

a balance, and makes the less represented voices of the 

world, especially on the Arab [sraeli conOict, a bit audible. 

The survey results as well as the focus group discussions indicate that AI-Jazeera has a 

considerable popularity among the watchers. The news channel seems to be attracting 

large number of audiences regardless of age, gender, religion or educational level. 

Ato Yallew states the common trend that many of the news watchers follow when 

choosing their news channels: 

I usually watch international news on The BBC, but for a 

different perspective I tum to Al-Jazeera and Press TV. 

The news watchers noted that AI-Jazeera has managed to give them an alternative to the 

traditionally acknowledged international news channel- 71,e BBC. They stated that there 

was alinost no other channel that provided them with live and fresh international news 

from a different perspective than that is adopted by The BBC or CNN. 

One can easily notice that AI-Jazeera is getting an increasingly popularity among 

Ethiopian international television viewers though a separate research is needed to affirm 

this claim. But I have also come across watchers like Ato Assefa, who have critical 

opinions of the station. Here is what he had to say: 

I don' t personally like watching AI-Jazeera because in my 

view there is no justifIcation for suicide bombings. The wide 

coverage these issues are given by the station, and the 

station's attempt to justify them as just causes is just 

unacceptable for me. 
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Boyd-Barrett & Xie (2008:211) state that since it has began a 24 hrs broadcast in 2000, 

Al-Jazeera is estimated to have more than 50 million viewers worldwide. They also 

note, "Al-Jazeera started as a hybrid private-state entity, primarily oriented to Ule Arab 

and Islamic worlds and secondarily to a larger intemational audience interested in Arab 

and Islamic affairs" (Ibid.206). Even though they are not directly part of AJ-Jazeera 's 

target audience, these dish watchers in Babir Dar town say that the station has provided 

them with an altemative to the mainly western intemational news channels .From the 

points regarding the station these watchers raise, it seems that AI-Jazeera is making 

contributions to the expansion of the global media sphere. 

CNN came only as a second altemative to the above two news channels, the news 

watchers indicated. This may be partly due 10 ils availability only on the NiJesa/ while 

the fonner two are found on both the Arab and Nile satellites. The participants ind icated 

that tbey usually don 't watch CNN because the issues it raises do not appeal to them. 

They also accuse CNN of being Pro-American. 

Sparks (2004: 145) also indicates that CNN's ratings are actually small intemationally. 

This may put into question mark the Americanization aspect of the cultural imperialism 

thesis on news and agenda setting, [or what these audiences predominantly watch for 

their international news and information does not seem to originate from America. 

American news channels like the CNN seem to have a relatively minor viewership when 

compal·ed with the other Global news channels like the BBC and Al-Jazeera. 

The CNN -Al-Jazeera combination seems to be preferred by the watchers who find BBC 

News ' boring .~ Because unlike these two channels, it does 110t seem to give live news. 

Ato Getachew: ] usually watch the news on A I-Jazeera and 

CNN Al-Jazeera especially gives live news coverage with 

lots of visual images and facts. Sometimes it is biased 

towards the Arab world, but it still gives lively news. I also 

choose CNN for a similar reason. I like watching live news. 

The news presented on CNN is very fresh. 

When it comes to the national broadcaster, these adult audiences seem to watch the news 

on ETV more out of necessity than out of choice. They also pointed out some points as 

to why they prefer the lllternational channels than ETV 
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Ato Gelachew: I can menlion the Kenyan Elections as an 

example, there was no coverage of the crisis on ETV And I 

had to switch on to the intemational channels 10 watch what 

was going on in a neighboring country. The last American 

Election was also given little coverage by the stalion. I 

watched the electoral process through BBC and CNN. And I 

spenl the election night following new developments every 

step of Ihe way. What ETV gave us was a brief statemenl 

that Obama has won. We wanl more than that. The sallie 

applies to elections in Zimbabwe and South Africa. 

Generally, the international news that ETV reports are most 

of the time nol timely, and they are presented very much 

later than the report of the intemational news channels. 

In these dish watching households, the 8 pm Amharic news seems to be the most 

watched of all the news bulletins broadcast on Ihe Ethiopian Television. In an earlier 

allalysis, I have indicated that one of the unwritten household rules in many homes with 

access to the free-to-air sateilite dish is the-must-be- watched 8pm Amharic evening 

news. 

Ato Yallew: even though I don 't fmd ETV news credible, I 

still watch it at 8pm because 1 dOIl ' t have any other choice as 

far as local happenings are concerned. Abnost always I have 

to argue with my children to change the channel to ETV 

during the evenings. 

Ato Hunegniyaw: watching the SPill ETV news is a must in 

our house. The children are not happy about Ihe switch over 

from the dish progranls to ETV, but I still insist on us 

watching because I have noticed that after we bought the 

dish, I have become a stranger to local happenillgs Ihal I 

usually get myself Questioning when did this happen? 

In addition to the need to follow local happenings, the language element also seems to 

lead some watchers to the national broadcaster (ETV) for news and current affairs. Some 

watchers like Ato Tilahun say that they understand the news belter in the local language, 

Amharic than in English. 

Ato Tilalllm: I usually prefer walching Amharic news than 

the English one. For tbis reason, watching Ambaric news is 

not optional but it is a llIust to update myself with what is 

happening both locally and international ly. Besides, the 

news is one oftbe talking points with friends and colleagues. 

Therefore, to get involved in the conversations I bave to 

watch tbe lIews on ETV 
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5.3.3. The Soap Watchers - Women's Fascination with Arabic Soap Operas 

One rmding thaI surprised me from the point of view of gender is the popularity of 

Arabic soap operas among women who have no knowledge of (he language what so 

ever. But the finding lllay not perhaps be so surprising when we consider women and the 

soap opera, for a number of researches conducted in the past decades identify mainly a 

gendered audience of female viewers for this genre (Morley, 1986; Brunsdon, 1997; 

Gillespie, 1995; Liebes & Katz, 1990). 

Modleski (1982:70) notes soap operas' appeal to female viewers as the following : 

The characteristic narrative structures and textual operations 

of soap operas, because they demand multiple identification, 

posit the viewer as an 'ideal mother' • a person who possesses 

greater wisdom than all her children, whose sympathy is large 

enough to encompass tIle conflicting claims of her family 

(she identifies with them all), and who has no demands or 

claims of her own (she identifies with 110 olle character 

exclusively). 

As I indicated above, the focus group discussion conducted with young adult women 

and mothers reveals that there is a huge interest in watching soap operas in general that 

are broadcast on chrumels like Dubai One, Fox series and MBC 4. 

The adult women watchers who are married and have become mothers talked about their 

love of tile Arabic soap operas as the following: 

Tigist [watch Arabic soap operas broadcast on MBC 4. 

Even though I don't understand the language, it is not 

difficult for me to follow the story and the plot in generaL 

Aster: I might at times think that my life is messed up if I 

miss even a single episode of the Arabic series. I am a 

regular watcher of the soap operas. What is interesting for 

me is that the films are still undcrstruldable for me without 

having any clue of Arabic. Most of the films are similar with 

Ethiopian Television dramas and they deal with family 

matters. 

The ' narrative structurcs' (quoted from Modleski (1982) earlier) of the Arabic soaps 

seem to have created an interest to these watchers, even if the language of is not 
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understandable to them. Aster's being attracted to these soaps because of the familial 

themes they carry, is also one or the issues that Modleski (1982:32) observes. She states 

that the importanee the family and the challenges and upheavals it faces are major soap 

opera themes that the women watchers can easily identify with. "The spectator/mother, 

identify ing with each character in tum, is made to see ' the larger picture' and extend her 

sympathy to both the silmer and the victim. She is thus in a position to forgive most of 

the crimes against the family: to know all is to forgive all" (ibid.). 

What makes these soaps even more altTactive to these mothers seems to be their 

cultural and traditional proximity and sinlilarity of family life to the Arab world that is 

presented in the soaps' slorylines. 

Tsge: I watch both the Arabic and English soap operas. Bul 

even though I don't understand the language the Arabic one 

appeals more to me because in many ways their lives 

resemble more like ours. 

The role of socio cultural inputs in interpreting soap operas has been mentioned by 

media scholars like (Brunsdon, 1997;GiUespie, 1995; Liebes & Katz, 1990). While il has 

been argued that television viewing for women is characterized by distraction, and that 

men maintain dominanee in terms of viewing choice (Morley, 1986), my findings ; 

however, point out tJlat women who are regular viewers of these Arabic soaps on the 

free-to-air satellite dishes attempt 10 negoliale a regular viewing space. Women like 

Tsge and Beti's mother had to go through the hard way to get this spacc. 

Tsge: I usually have to compete with Illy husband to get the 

chance to watch these Arabic films, for he usually wants to 

watch the English news on The BBC. Sometimes even we 

end up having unpleasant quarrels. 

Beti: my parents sometimes had serious fights over my 

mother 's watching habit of Arabic series fihus on MBC 4. 

She sometimes stays up until mid night to watch the soaps. 

My failler sometimes tells her that she has 10 go to bed 

because it is getting laIc. But she would insist on watching 

the fihns. 

One of these soaps illat the interviewees said interested them most is the Turkish 

translated Arabic film NOOT. 
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Meseret: I wouldn ' t miss a single episode of Noor for the 

world. I love the couple and the family squabbles that take 

place in the film. How these squabbles get resolved is also 

very interesting and educative for me. 

Birtukan: I like Noor because she is a strong woman. 

Muhanan is also a good husband. Many of the troubles these 

married couples go through also take place in the households 

of married couple in our country. 

The popularity of the series, Noor doesn 't seem to be limited to the Ethiopian watchers, 

or the mothers in Bahir Dar to be specific. The series seems to be popular throughout the 

Arab world. An article in titled Soap Opera Append Traditional Arab Gender Roles by 

NBC News Producer ,Charlene Gubash, states" the Turkish soap opera Nool' has 

helped narrow the gender gap between men and women across the Middle East. " The 

article states that the soap has received immense popularity throughout the Arab world. 

The article states that Noor questions traditional Arab gender relations. Another reason 

for the popular acclaim the soap received by women in the Arab world seems to be the 

characterization of one of the major characters, Noor , as an independent, and all 

rowlded women, according to Gubash 's article. 

Even though the level of intensity for the popularity of the series is not as strong as that 

oCthe Arab world, and is limited to some mothers in houses with access to satellite dish, 

the participant mothers state reasons similar to the women in the Arab world . 

Tigist: I like the way Noor handles the problems she faces. 

She has a really strong personality and an excellent taste for 

fashion. 

Aster: Mohannad is an excellent and understanding husband. 

I wish many husbands were like hin,. He is patient and 

caring to his family. Besides, Noor is also a strong woman. 

They really are a very good couple. 

According to the mothers, the content of the Arabic soap operas also seems to provide 

them with spaces for discussion. Para social aspects of watching TV those Noble (1975) 

mentions seem to be important elements of the soaps that these women seem to enjoy. 
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Tsge: when my friends and I gather together we usually talk 
about the latest episodes of the Arabic films that we 
watched. 

The Arabic soap operas seem to form integration spaces for the women of the free-to-air 

satellite television household. Beti ,who watches the films because her mother and her 

grandmother like watching them, says that her grandmother usually plays the interpreter 

of the films from Arabic to Amharic, not because she understands Arabic but because 

she seems to follow the plot without understanding the language . Beti says the rest of 

the females of the family follow her interpretation with interest. 

Further investigations need to be conducted to analyze whether female watchers of the 

soap opera inculcate passivity and appeal to their feelings of powerlessness and unease 

(Ang, 1985) or arc putting a challenge to the patriarchal status quo through their 

watching (Feuer, 1984). 

5.4. Westernization - A Threatthe Dish Carries? 

Theoreticians of the Malia imperialism thesis have argued that 'authentic ' cuJtures are 

being swept away as a result of westem especially American multidimensional media 

influence. In his book The Media are American, Tunstall (1977:63) claims, ".. a non­

American way out of the media box is difficult to discover because it is an American, or 

Anglo- American built box." 

Other scholars of the cultural imperialism thesis (Schiller, 1969; Boyd-Barrett, 1979) 

argue that American dominance culturally, economically and politically has made 

negative contributions to the erosion of cultures ofthe third world nations. 

As can be inferred from the previous sections and also staled in this pari of the analysis, 

the findings of this paper seem to challenge the arguments put forward by the cultural 

imperialism thesis, in that despite the audiences especially young ones seem to admire 

An,erica and some of its values, they slill seem to interpret the messages they receive 

from ti,e media taking into account their lived reality. 
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5.4.1. America: As a Land of Opportunities 

Participants of the focus group discussions, especially the young ones below the age of 

18 and young adults of age 18-35 expresse their attraction to America and some of the 

values it represents. From Eyosiyas ,age 12 to Tsge, age 35 , a number of discussants 

referred to the USA as "a land of Opportunities"· a phrase that we hear time and again, 

and that has almost become a global cliche. 

Eyosias: America is a very inlluential country. It is very rich 
and democratic. I hope to go there someday. 

Kidus: after watching a movies on the dish, the feeling that I 
want to find myself in that part of tbe world has grown 
strong. You know, their freedom to express their ideas and 
live a nice life is impressive. But at the end of the day I tell 
myself to [ace the reality here. I can't live like them! 

¥onas: Well I notice a big difference in life style between us 
and the Americans. Sometimes I want to be like them 
especially when I watch family movies. [ admire how 
children are free to make their choices and how family 
members help each other and wlderstand each other. 

Almost all the boys and girls who participated in the focus group discussions bope that 

one day they themselves might get the chance to travel to tbe 'land of opportunities'. I 

have noticed that the dish plays a dominant role in constructing such an image, for most 

of these youngsters indicate tbat tltey get infonllation about tile western world and 

especially about America from the media, the free·tOoair satellite television being their 

favorite medium. They construct their image of America mainly through movies that are 

made in Hollywood that the free-to-air satellite dish brings to their homes. 

In tltis regard, one can infer that these participants share tbis fascination with the 

America" culture with millions of people around the world . It seems that it is this 

fascination with America's economical and technological dominance that led the 

cultural imperialism theoreticians to perceive the western, mainly American, almost 

global cultural influence as a threat to the various cultures of the world.. In the next 

section I have presented the narratives on the issues related to the possible implications 

of wat.ching ' American ' values from the free-to-air satellite dish watchers ' point of 

VieW. 
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5.4.2. Living with American Values Sateflite Television Carries and Issues of Cultural 

Identity 

American values seem to he associated with modernity and respect for the individual. 

And there seems to he a tendency to copy some aspects of it. Some young watchers, who 

expressed their admiration for America, say that they are aware that it is having its 

influences in their lives. 

Yohannes and Bethlehem are elementary school students who put forward their 

impressions 011 the possible impacts of An,erican cultural products on their lives and on 

people around them. 

Yohannes: due to watching so many American movies my 

language has become a hybrid of Amharic and English. And 

I am not comfortable about it. 

Bethlehem: J have a school mate who happens to be my 

neighbor. She tries to imitate the American styles that she 

watches on tbe dish. My father says that she is living in a 

dreamt imaginary world. 

Binyam, a high school student says: 

Most of us ore being influenced by the African-American 

hip-hop culture which dominates especially the music 

programs on the dish. Most of us think it is coo~ and we try 

to copy that. I think our culture is heing negatively affected 

by that. 

On the other hand, Beti, a fellow high school gir~ presented different perspective to this 

debate that may lead to the issues of defIning national identity and national culture. For 

Beti, it seems that the whole concept of Ethiopian identity and culture are blurred 

concepts. She says: 

I don' t think that we shonld he critical of dressing styles just 

hecause they came from the west, and see tbem as a 

pollutant to our culture. Besides, we Ethiopians have varied 

style of clothing. Which style do we take as a standard one? 

For example in many parts of the country wearing clothes 

that show body parts is seen as obscene and culturally 

tUlacceptable. But ill the southem part of the country it is 

quite common to see half naked people. You are the odd one 

out if you go there all dressed up. People also tell me that 

boys that have pierced ears and wear earrings arc the victims 
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of American hip hop culture, wlUle ,time and again, I saw 

my uncles who came from the countryside who never had 

contacts witb the western culture wbat so ever having 

piereed ears. What is theirs and what is ours is not clear for 

me. 

Tomlinson (1991) argues that it is difficult to defme national cultures and relate these in 

any u"problematic way to the nation·state because, as he notes, witm" nation·states, and 

even possibly across national boundaries, there exist patterns of cultural identification 

which are quite different frum one another. National identity therefore needs to be 

viewed as a highly mediated sense of belonging, which ooexists with other forms of 

cultural identity (Sterliz, 2004:630; Ferguson, 1992: 80; Hall, 1991: 41). 

Even though questions are raised as to what a national culture is, there are still worries 

expressed mainly by the proponents of the cultural imperialism thesis that the rest of the 

world, especially residents of the third world nations might pick those cultural aspects 

regarded as western without much critical thought. 

This sort of rear was expressed by the older adult watchers during the discussion 

secessions. TIley fear that the younger generations are becoming heavily influenced. by 

western cultural values. 

In the previous quantitative analysis, it was found out that the watchers mainly watch 

those channels that broadcast in English even though much of the free·to·air satellite 

television content is Arabic. This includes mainly Hollywood movies, talk shows, and 

news channels that mainly originate from the west especially from America. This seems 

to support the parents cause for concern. 

As the following excerpts from the focus group discussions illustrate, the older adult 

watchers seem to resent what they see as the 'cultural erosion ' that the media in 

association with other factors is bringing to the local values. 

Ato Bogale: Lots of American media content the dish carries 

has a very clear and observable negative influence. Look at 

the way our youngsters dress or walk, and I can 't really 

understand what they are doing to their bodies· pierced ears, 

weird haircuts, many of tbem could do anything to emulate 
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the African American culture. Haven ' t you seen the strange 

way they walk, wearing extra size Jeans, the oversized t­

shirts, the chains around their necks and trousers, the hats' J 

think it is making young viewers copycats of the African 

American culture, rather than being themselves and 

respecting the local values. 

Ato Aragaw: this penetration of western media and the 

resulting cultural hybridity, (I noticed that he is the only 

participant to use this word) I think first began with the 

movies available on VCDs and DVDs. Then came satellite 

television. And now we have the internet. J sometimes really 

wonder that we have come to a point in time in which 

singing folk songs like ' Abebaw lelane 12, are considered as 

shameful and a show of backwardness. Our children seem 

to define modernity and being civilized by copying their 

dressing styles from the West. The culture of obedience and 

respecting the elders is fading away. But I have to admit that 

I cannot attribute all these changes to satellite television. 

These adult watchers state that the negative impacts of this global phenolllenon 

are accentuated by the uncritical way younger generations receive the cultural 

materials. 

Ato Assefa: I think what we are talking about is related to 

globalization which is turning the world into one village. 

And this lIlay result in cultural similarities. I have heard that 

the African American pop cultural dressing is exported to 

America from Africa. The chains and the belts symbolize the 

African Americans' experience during the slave trade. There 

is nothing new; it was there, and it just came back after 

centuries. But I think our young people copy these styles 

without really understanding the meanings that lie beneath. I 

think wc need Ethiopainization and cultural revival. I wish 

ETV were strong enough to attract people to our cultural 

values. 

Ato Hunegniyaw: if we use the dish to watch different 

cultures and critically accept the useful ones and reject the 

unwanted ones that would have been a great thing. But 

today's youth are not critical. The young almost always are 

at the receiving end of this cultural exchange. They think 

that the American way is the best way of dressing, walking, 

talking etc. Even though the dish has got a nllmber of 

educative and infonnative programs, I also observed that it 

has also got a lot of junk materials. There are a lot of 

channels that provide cheep entertainment with little content, 

12 Abcbaw Zelanc (Abebaw the 'Wonderer') is a popular folk song in Northern Ethiopia about a 

legendary bandit named Abebaw. 
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[call mention programs on that music channel. . what do you 

call it? (He was referring to MTV Arabia) 

The issues expressed by the parents seem to support the propositions put forward by the 

cultural imperialism thesis. These watchers view the young as passive receivers of the 

content the dish presents similar to the stipulations made by the media imperialism 

school of thought. The words they use like 'cultural similarities' and 'hybridity ' also 

point to the idea of 'cultural homogeneity' that the proponents of the media imperialism 

hypothesize the western media brings about on third world nations. 

The young participants of the discussions however, seem to give a different and almost 

opposite interpretation of the issue. 1 have already presented themes that may chalienge 

the cnltural imperialism thesis explained from ti,e young watchers point of view. 

Beyond the concept of copying Western styles, lie specific media nses of the free-to-air 

satellite dish for the purposes of socialization, language improvement, and a means of 

symbolic distancing and escape. 

With regards to Americanization, even though the young seem to be attracted by The States 

and its values, I have noticed that they seem to realize that the real world they live ;" is no 

America. They notice the differences and try to adjust what they watch to the actual 

environment they live in. the views they expressed point out Miller 's (1992: 164- 5) idea 

that people ruake their identities from the symbolic resources at hand (including foreign 

media products) which are then subjected to a proeess of'indigenization. ' 

Here are some oftlte views the young adult watches put forward onlhe issue. 

Mico: I believe there is a big cultural difference, and I do 

know I cannot live like them. Therefore, even thOUgil 

sometimes I wish to be like them, I know I can't do those 

things. For example, I wish I could celebrate my birthday 

,vith a big party like in 'Sweet 1613 
'. But I Imow I can't. 

Therefore, I don't seriously think about it. I also wish that I 

could kiss my boy friend in public like we see on TV, but I 

know that it is a taboo in our culture. Hence, I don't do it. 

II Sweet Sixteen ,True Life, Pimp my Ride and Cribs yare reality shows that the young watches have 

access 10 though MTV Arabi a 
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Mehari: Our fmancial status is extremely low when 

compared to what we watch on the dish. Most of the time, 

programs that I watch, for example Cribs and Pimp My Ride, 

don 't go along with my life style. I know I can't own those 

cars and those houses. But still, I found the programs to be 

entertaining. (Mehari is a big fan of cars. He has many 

pictures of modern cars in Ilis cell phone). Sometimes I wish 

I could have money and live like them. But that is just a 

wish. So I became selective. I watch some programs that 

don ' t match my present living conditions for entertainment, 

and the olles tbat somehow reflect my current living 

condition for educational purposes. But I do imitate things 

like dressing style and tbe latest vocabulary from the 

programs on the dish. For example, I recently a movie star 

wearing a t-shirt and sweater. I loved his style. So as you can 

see right now, I usually wear like tbat these days. 

Zelalem : Our lives and theirs are extremely different. Even 

the culture is so different. But the programs I watch are still 

entertaining. r love music and the dish helps me update 

myself with the latest songs and clips. But with our life 

standard, wislling to live like tbem would be crazy. Not only 

because I am not financially capable but also because some 

of the things I watch on the d ish usually do not match my 

values. For instance, even though I love Lil Wayne and The 

Game", r know I will never call a girl a bO··cll. I wouldn 't 

do it even if [ was given the chance to be like them. 

Even if the young watchers are accused of copycatting by the older adult watchers, some 

of the young respondents, like Tsegaye, a high school boy, seem to be evaluating what 

they watch with critical eyes. He says: 

1 like watching movies on the dish. But there are progranls I 

don ' t understand and as a result r dOll 't like watching. For 

example, there are programs like Tnte Lifo, Sweet Sixteen, 

Pimp my Ride and CrIbs on IYrrv Arabia that my friends like 

but I don't reaUy understand. For me, these programs are 

absurd and meaningless. The programs don' t reflect the life J 

am living in anyway. What do I get from watching the lives 

of the rich and famous on Cribs? And watching those 

spoi led youngsters on Sweet Sixteen. It just aunoys me. And 

on Tnle Life they raise issues like obesity and weight loss 

mechanisms which are trivial for me. In our county, I think 

obesity is not a big issue. 

14 Contemporary American tIip Ilope music stars 
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CHAPTER SIX 

SUMMARY AND CONCLUSION 

In this section of the thesis work, the summery of the quantitative and the subsequent 

qualitative analysis is presented along with the conclusions drawn. Possible research 

areas for further investigation are also put forward. 

6.1. Summary of Rndings 

In an attempt to analyze the uses and implications of the free-to-air satellite television 

from the individual as well as contextual points of vicw, quantitative and qualitative 

methods are employed keeping in mind the uses and gratifications and audience 

ethnography approaches. The survey and the focus group discussions are used as 

instruments of data collection. 

Relevant literature in the area of satellite communication, audience research with 

specific attention to the theories of uses and gratifications, etlmosraphic audience 

research and the cultural imperialism tbesis are included. Since the study investigates 

media use taking into account the social and family environment the watchers are 

located, an attempt has also been made to give a general outlook oCtile country's socio­

cultural and communication scenarios. Specific attention bas been given to the setting of 

the study, the to\vn of Bahir Dar. 

The quantitative analysis indicated that the free-to-air satellite television has provided 

the watchers a way to connect to the rest of the world. For many of the television 

households, the dish provides the sole way of getting connected with the rest of the 

world. Tbe data gathered from the dish watchers takes into consideration the various 

demographic elements oftbe general population. 

The filldings go in line with the stipulations oftbeory of uses and gratifications since the 

watchers seem to hnve clearly stated motives for watching the disb. It was also fowld out 

that demographic clements like age, gender, religion, affect the watching habit and 

motives of the watchers. 
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The Arabsal (48.2%, n ~ /63), Ihe Nilesal (28. 7%, n ~9 7) , and PanAmSal (3 .6%, n~ /2) 

look Ihe firsl, second and third places as Ihe watchers preferred salellites . The watchers 

also indicated specific reasons for using Ihe specific salellile(s) Ihey usc. The Arabsal 

was mainly chosen for its large number of channels; those who use the Nilesal indicated 

that they use the satellite mainly to have access to CNN. The watchers who use 

PanAmSal indicated spiritual and religious gratifications as their main reasous for 

watching. There are also watchers who use a combinalion of two or more satellites. 

Those who use Arabsal and Nilesal indicated that they use both satellites in order to 

have access 10 the maximum number of ehatmels. Some watchers also use a combination 

of either Arabsal or Nilesal with PanAmSal. They mentioned that they lise this 

combination, in order to have global news and entertainment as well as religious 

gratification. 

Not surprisingly perhaps, the fmdings also indicale that the watchers spend more time on 

the dish than watching Ihe nalional lelevision. The consumption of satellite television 

seemed to increase as the age range of the walchers decreases while Ihe consumption of 

Ihe Ethiopian television seemed to decrease for younger age categories. Many of Ihe 

heavy watchers were found to be young people of less than IS years of age. The 

percentage of heavy walehers of salellite TV seemed to be lesser as the age range 

lllcreases. 

The news gem'C with 58 .6% (n~19S) was found to he the mosl frequently watched genre, 

followed my feature films (55.9%, 1I~IS9), sports (53.8%, n~IS2), lUusic (52.1%, 

n~176), soap operas ( 41.5%, n~139), talk shows ( 39 .9%,n~ 135), religious programs 

(2S.I%, n~ 95) and children progrants (25.4%, 1l~86). When it comes to the Elhiopian 

Television genre choices of the dish watchers, News on the national television (52.2%, 

n~ 169) came in second 10 the AmllariC dramas (53 .6%, n~ 173). ETV sports (46.7%, 

~ 151) look the Ihird spo\. Music (38 .7%, 1I~ 125), current Affairs (32.5%, n~ I05) and 

ETV foreign movies (28 .20/0., n=9l) took the subsequent places. At the hotIDm of ETV 

genre choices is advertisement (7.1 %, n~34). As a satellite television genre 

advertisements also came ill with the least frequency of all genres just above shopping 

channels. 
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The dish watchers' news source preferences were also surveyed. The data indicated that 

the dish serves as a major source of news for these households than the other sources of 

news. The watchers indicated that the international channels like the BBC, AI- lazeera, 

and CNN are their major sources of news and information. The Ethiopian television 

seems to playa secondary role as a source of news in these households. ETV is followed 

by newspapers, radio and the internet. 

A list of 26 satellite television uses and gratifications was presented to the viewers 

borrowed from the uses and gratifications television research. Some gratifications were 

added taking the specific medium into consideration. The list was grouped in to two 

major factors, affective and cognitive, that in turn are divided into four and three sub 

factors respectively. The 13 items that make up the affective factor are further divided 

into relaxation (pass time), escape(diversion), companionship, and faith gratifications 

while the 13 items that make up the cognitive domain are divided into information 

(surveillance), learning and integrative functions. 

11,e fmdings support the hypothesis that the watchers use the dish more for cognitive 

needs than affective ones. Differences were also observed on the watchers' preference of 

cognitive and affective needs based on demographic variables like age, gender and 

religion. There seemed to be an increase in the watchers' tendency to go for more 

affective needs as their age range decreases. But the hypothesized relationship between 

age and cognitive needs was not supported by the data. Gender wise, Females scored 

better for both cognitive and affective contents when compared with the male watchers. 

Religion was found to be one aspect of free-to-air satellite television use that was worth 

investigating. The findings indicate that wltile most of the Orthodox Christians use the 

dish for secular purposes, the Muslim and Protestant watchers use the dish for its 

religious content. 

Many of the watchers stated that they are content with the content the dish presents to 

them. Most young male watchers stated that they wish the dish had roore sports 

coverage of the European football leagues. Others stated that latest movies are missing 

from the dish, and because of that they usually go to the rentals. Yet some others 
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indicated their desire to watch more programs on the dish broadcast using the Amharic 

language. 

The watchers were also asked to list out their favorite charll1els. The MBC movie 

cbannels were fmUld to be the most frequently mentioned ones with MBC2 (42.31%, 

n ~ 143) getting the Ilighest rating . Amongst the news channels The BBC (36.09%, ~122) 

came in fIrst with Al-Jazeera (25.1%, n ~85) and CNN (14. 79%, n ~50) taking the next 

places. Dubai Sport (9.~7%, n ~32) was mentioned as the most popular sports channel 

where as MBC 3 (20.12%, n~68) made it to the top of the children's genre. Huda TV 

(51.56%, n ~33) followed by Saudi TV 1&2 (~5.31%, n ~29) and Peace TV (40.63%, 

n ~26) were rated as the favorite religious channels by Muslim watchers", whereas the 

protestant watchers indicated that t.manuel TV (75. 75%, n ~25) followed by the God 

Channel Africa (60.60%, n ~20)as their choices. 

The response to the possible influences of satellite television on the watches' lives and 

world outlook was found to be mixed. A majority of the watchers (59.2%, n ~200) 

indicated that it is having a positive influence since it is connecting them to the rest of 

the world, making them more infonned and entertained. Yet a considerable number of 

them seem to be undecided (31.1%, n~J05) about the possible impacts citing that the 

influence depends on the person watching ,and caution that the dish needs to be 

managed stating that misuse might lead to negative influences. A small minority of the 

respondents (7. I%, n ~24) indicated that they observe DO influences that are associated 

with the dish. Still a minority of them indicated that the dish is having negative 

consequences (2.7%, n ~9) stating that young dish watchers are becoming idlers and 

copycats of "estern culture. 

The subsequent qualitative analysis investigated the issues raised in the quantitative 

section and attempted to put flesh on the numbers analyzed from the quantitative data 

taking into account the social and familial envirolUllent of watching. 

The household use of the dish is one of the themes that are given emphasis in the 

qualitative section oftbe study. I made the analysis on tbe household 011 the basis oftbe 

15 111C percentages [or the favorite channels arc calculated taking Muslim(n=64) and protcstant(n=33) 

respondents 8S separate groups 
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major themes that emerged in the discussions. The household use was viewed from 

differences in viewing preferences, the resulting conflicts and the subsequent decision 

making and cOllilict resolution practices. The household mles regarding watching, 

family discussions related to tbe dish, the role of the state-mIl television in the 

household were also explored. Religious households were given separate sections . 

TIle resulting thematic analysis indicated that viewing differences many tinles lead to 

contlicts of different magnitude and patriarchy and age seniority playa defmitive role in 

resolving these conflicts. Mothers were found to be more of negotiators than 

authoritative figures in the households. [n line with the fmdings of Morley (1986), 

family relations, power issues, and household rules seemed to influence viewing and the 

chances of the individual to watch the program orchoice. The fmdillgs also indicate that 

the dish, while playing its role as a global col1l1ector has somehow become a source of 

family squabbles and disconnections. 

Similar to the survey findings, the participants have indicated that their consumption of 

The Ethiopiau Television has decreased considerably with the introduction orthe dish in 

their household. It seems that the national television is losing grounds to the dish. Many 

of the young watchers have said that their ETV consumption has almost become 

insignificant since they started using the dish. 

As the survey fmdings indicated religious gratification to be one important factor 

determining the uses of satellite television, two separate focus groups were conducted 

with oue Muslim and one Protestant household to explore the issue in-depth. The 

fmdings point out that these households mainly use the dish to walch spiritual programs 

like preaching and increasing their kuowledge of scriptures of their respective religions. 

They also indicated that they usc the television prograllls as a possible alternative to 

going to churches and mosques. They also mentioned that they go to spiritual progranIs 

on the dish because there are no local alternatives. 

The next section of the qualitative analysis deals with the three major audience groups 

that were identified during the focus group discussions: the young entertainment 

watches, the adult news watchers, and tile women soap opera watchers. 
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Three major themes were analyzed with regards to the dish and the young entertainment 

watchers: socialization, language development and symbolic distancing. Satellite 

television is fowKl to play an important role in the young peoples' interpersonal 

relations. On one hand it has helped them to broaden their horizon of thinking, and on 

the ott,er, it has even become one component of friendship and group formation. 

The young watchers also stated that more than classroom lessons, the dish has helped 

them improve their English language skills especially in the areas of listening and 

speaking. Some have also mentioned that it has acquainted them with the Arabic 

language. This particular finding gives a learning dimension to the mainly entertainment 

oriented young peoples ' dish watching. 

The dish also seems to be providing the young watchers with some alternative ways of 

symbolic distancing and escape. As opposed to the idea expressed in the cultural 

imperialism thesis, the analysis shows that these young watchers seem to take their lived 

reality into consideration when watching programs on the dish. They seem to be active 

decoders than passive consumers. Despite this, parents expressed their fear that media 

like the dish are importing a bulk of Western media content, and they are baving 

negative influences on young people. 

Tile second audience group identified includes the adult news watchers. The male adult 

focus group discussants choice of news channels is found to be similar with the findings 

orthe survey. The BBC, A/~/azeera and CNN were mentioned as their favorite channels. 

Those who favor watching the BBC stated tbat the channel provides proressional alld 

non sensational news coverage while those who favor AI-Jazeera and CNN stated that 

the channels provide them with live and fresh news. AI-Jazeera is also chosen by some 

as an alternative choice to access the other side of the story since botb the BBC and CNN 

originate from the West. 

The third audience group comprises of adult women who are regular watchers of Arabic 

Soap Opera. The focus group discussion held with mothers revealed perhaps one of the 

surprising fmdings of this paper. The mothers stated that one of their favorite genres is 

the watching Arabic series films mainly Oil MBC 4. The women indicated tbat soaps 

like Noor h3\·e understandable plots and familial t1,emes that are familiar with their lived 
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expenences. TIle fact that they don 't understand the language does not seem to get 011 

the way oftheif understanding and appreciation of the films. 

The last theme explored in the qualitative section deals with the concept of 

westernization, for much of the content that the audiences prefer to watch has western 

especially American content. The fmdings indicate that media content is seen from two 

ahuost opposite angels. On the one hand, there are parents who express fcar that 

American culture is sweeping indigenous values and codes of conduct; on the other, 

there are younger watchers who are fascinated with America and its values, but who 

somehow seem to interpret their fascination taking into account their lived reality. 

6.2. Conclusion 

Understanding global media like the free-to-air satellite television as explored in tllis 

paper is a complex phellomenon sillce the medium provides a lot of choices to all 

audience of varied interests with varied motivations and psychological needs for 

watching. This paper is an attempt to give a comprehensive coverage of the subject 

matter viewing it both from the point of view of the individual viewer, as well as the 

social context the individual lives ill. 

As presented in the summery, in line with the assumptions of the uses and gratifications 

approach, the audiences of the free-to-air satellite television were actively able to state 

their motives for watchi.ng at the individual level. 

From the quantitative analysis conclusions could be made that the satellite television 

audience spend more time watching llews and entertainment or religious programs using 

Arabsat, Nilesat or PanAmSat that in most cases are broadcast using the English 

language. [t was also found out that the watchers spend more time watching the dish 

tltan the national broadcaster, ETV. The news, feature films and sports were [owld to be 

the most watched genres on the dish. It can also be concluded that intemational channels 

on satellite television serve as the primary sources of news and infonnation for the 

watchers. 
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The analysis of the watchers cognitive and affective uses and gratifications lead to the 

conclusion that they use the dish more for cognitive uses than affective gratifications. 

The hypothesis on gender in relation to the cognitive and affective needs was partially 

supported while the one on religion was accepted. 

Various issues were raised with regards to the household and the free-to-air satellite 

dish. It can be concluded that individual watches with in households showed differences 

in watching preferences that often times lead to arguments and conflicts And as 

indicated earlier patriarchy and age seniority were found to be major detenninants in the 

conflict resolution process. 

The state-run television in these houses seems to play more as a secondary source of 

news for some adult watches. The young watchers indicated that they have little or no 

interest in watching the national television. This finding in addition to the one stated 

above on the dish being a major source of conflict in the households has lead to the 

conclusion that while playing its role as a means of getting the watchers to be cOlmected 

with the rest of the world, the dish seemed to be discolmecting family members from 

one another and from local happenings in the country. 

The three audience groups identified in the qualitative section seemed to have their own 

peculiar characteristics and motives for using the dish. In the discussions, they have 

demonstrated that they are active enough in giving reasons and motives for watching 

programs on the dish. The research puts into question the propositions presented by the 

cultural imperialism school of thought since the watchers seem to take into account 

their lived reality when interpreting the dish content. They don't seem to be passive 

consumers, but active decoders of the message that they receive. 

This fmding on the activity of the audience in discerning the media message presented 

by the dish may be contested when applied to the yOWlS watches who in Illany ways 

seem to be fascinated with the West. The rest of the society seems to view young people 

as increasingly becoming victims of western, especially Anlerican Hip-hop culture. But 

findings reveal that they also have motives. Some covert motives include language 
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learning. Other more subtle purposes for the young accessing the dish arc the need for 

socialization, and symbolic distancing and escapism from their day-la-day realities. 

As a concluding remark, I would also like to state that there should be a rethinking of 

research into of the global media information exchange that mainly focused on the 

North-South media flow. As some of the rmdings in this thesis work indicate the South­

lo-South media relations should also be investigated. The increasing popularily of Al­

Jazzeera International and the popularity of Arabic soap operas among women could be 

some of the findings of this paper that may support this claim. 

6.3. Scope for Further Research 

This research paper is an exploratory study of on the users of free -to-air satellite 

television, and one can say that it gives a panoranlic coverage of the issue under 

discussion. But it should also be noted that attempts have also been made to make this 

coverage as comprehensive as possible. Further research, both cross sectional and 

longitudina~ could be done on the possible uses and impacts of this ever expanding 

global medium from more specific angles. 

• Specific genres or programs presented on the dish could be separately exp lored 

taking the viewers in to consideration 

• An in·depth account of the cognitive or affective uses and gratifications 

components could separately be addressed 

• Studies cou ld be made focusing on the demographic variables like age, gender 

and educational level on the reception of the dish content 

• Researches could be conducted ill the area of language and global media like the 

dish . The study could include the seemingly reciprocal effects of the level 

language proficiency on global media consumption like the sateUite dish 

• Religious television reception from the satellites could be a subject of a more 

through separate study 

• Findings like the increasing popularity of charmels like Al-Jazeera International 

arld the popularity of the Arabic soap operas amongst adult women could use 

furtllCr analysis 
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• Free-to-air satellite television access could be studied in relation to other global 

media like the intemet 

• This paper focuses on the foreign content of the satellite dish and the Ethiopian 

watchers. One suggestion for further research could be The reception of 

Ethiopian Television 's dish broadcast by the country's Diaspora communities . 

• The fami ly television in the Etlliopian context seems to be an area of research 

that also needs to be investigated in-depth 

• A comparative study of those who have access to global media like the dish and 

those who have not could be explored in future studies from the digital divide 

point of view. 
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APPENDICES 

APPENDIX I 

The Watchers' Favolft8 channels 

MovIe 

Channel Freguenc~ Satellite 
MBC2 143 Arabsat and Nilesat 
MBC Max 119 Arabsat and Nilesat 
MBC4 112 Arabsat and Nilesat 
Fox movies 96 Arabsat and Nilesat 
MBC action 95 Arabsat and Nilesat 
Dubai One 56 Arabsat and Nilesat 
MBC Persia 31 Arabsat 
Fox series 31 Arabsat and Nilesat 

News 

Channel Frequency Satellite 

BBC World News (Middle 122 Arabsat and Nilesat 
East) 
AI-jazeera International 85 Arabsat and Nilesat 

CNN SO Arabsat and Nilesat 
Euronews 23 Arabsat and Nilesat 
AJjazeem Ambic 20 Arabsat and Nilesat 
BBCArabic 17 Arabsat and Nilesat 
Press TV 17 Arabsat and NiJesat 

Sports 

Channel Freguencr Satellite 
Dubai Sport 32 Arabsat and Nilesat 
Show sport 29 Arabsat and N i lesat 
AJjazeera sport 27 Arabsat and Nilesat 
Ad sport 20 Arabsat and N ilesat 
Kuwait sport 17 Arabsat and Nilesat 

Music 

Channel Fr!!.luenc~ Satellite 
MTV Ambia 107 Arabsat and Nilesat 
Star Academy 49 Arabsat and Nilesat 
Nessma TV 33 Arabsat and Nilesat 
Melody hits 2 1 Arabsat and Nilesat 
Rbitmo IS Arabsat and Nilesat 
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Religious channels (Islam) 

Cbannel Frequency Satellite 
Huda TV 33 Nilesat 
Saudi TV 1&2 29 Arabsat and Nilesat 
Peace TV 26 Arabsat 
Iqura 19 Arabsat and Nilesat 
AI Magid 15 Arabsat 

Protestant 

Channel Frequency Satellite 
Emanuel television 25 Pan American satellite 
God Channel Africa 20 Pan American satellite 
DBN 17 Pan American satellite 
Love! spirit world 15 Pan American satellite 
Faith TV 12 Pan American satellite 
Hope cbannel 12 Pan American satellite 

ChIIdIwn 

Cbannel Frequency Satellite 
MBC3 68 Arabsat and Nilesat 
Space power 20 Nilesat 
Spa cetoon Ara bia 16 Nilesat 
KTV kids 15 Arabsat &Nilesat 
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Addis Ababa University 
School of Graduate Studies 

School of Journalism and communications 
Questionnaire 

Dear Respondent: 

APPENDIX II 

This questionnaire is designed to measure your use of the free-to-air satellite dish, the 
gratifications you get fTOm it , and its possible impacts on your media preferences I 
would like to inform you that your genuine and honest response would make great 
contributions to this research paper. 

I also would like to guarantee you that your responses will be anonymous, 
confidential and will be used for academic purposes only. 

I extend Illy heartfelt gratitude for your cooperation in filling this questionnaire. 

Part I 
Please indicate your responses to the following questions by putting an X in the box 
in front of your choices. 

1. 

2 

3. 

Age: 

0 

0 

Gender: 

Activity: 

6-12 

18-35 

0 12-14 0 15-18 

0 35-55 0 >55 

o Female 0 Male 

o Student o Civil Servant 0 Engaged in the P,ivate Sector 

o Housewife 0 unemployed 

II you are engaged ill any other activity please indicate 
here. ____________________ _ 

4. Educational Status: 

o JIliterate 0 Basic Literacy 0 1-8 

o 9-10 0 Completed grade J 0 0 attending Preparatory 

School 0 Vocationally trained 0 completed grade 12 O Received Diploma 

o First degree alld above 

5. Marital Status: 0 Single o married o Divorced 

If you have any other status please indicate 
here ____________________________________ __ 
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6. Religion 0 Orthodox Christian 0 Protestant 0 Islam 

If you belong to any other religion please indicate here 

Part II 

1. How long have you been using the free-to-air satellite dish? 

0 < 6 months 

o 6-< 12 months 

o 1-<2 years 0 3-<4 years 

o 2-<3 years 0 > four years 

2. Wilich satellite do you use? 

o Arabsat 0 Nilesat 0 PanAmSat 0 I don' t know 

If you use any other satellite please indicate here-----------------------------------------------­

If you have any specific reason for using the specific satellite(s) please indicate here 

3. If you use any other forms of subscriber based paid satellite service, please indicate 

here. I usc: 

o DSTV o Show Time 

O ifyou use any fonns paid satellite please state here-------------------------------------

O J don ' t use these services 

4. How much time do you spend on an ordinary week day watching the free-to-

air satellite television? 

o I don 't watch sateUite television daily 

o < I hr 0 1- <2 hrs 0 2- <3 hrs 

o 3- <4 hrs 0 4- <5 hrs 0 >5 hrs 

5. How much time do you spend on an ordinary week day watching the 

Ethiopian television? 

o I don 't watch satellite television daily 

o < Ihr 0 1- <2hrs 0 2-<3hrs 

0 3- <4 hrs o 4- <5 hrs 0 >5 hrs 

6. In which language do you prefer watching programs on the free-to-air satellite dish? 

o English 0 Arabic 
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o If you prefer any othcr languages please indicate here -------------------------

7. Among the following genres, which ones do you most oCthe time watch. on the: dish? 

(you can have more than one choices) 

0 News o Religious Programs 

o Sports o Music 

0 Movies o Talk shows 

0 Soap operas o Children programs 

0 Advertisements o Shopping 

I f you watch any other genres please indicate here-------------------------------------

8. Among the following genres, which ones do you most of the time watch on the 

Ethiopian Television? (you can have more than one choices) 

o News o Current Affairs 

o Sports o Foreign Films 

o Music o Advertisements 

o Amharic Drama 

If you watch any other genres please indicate here------------------------------------

9. Among the fa Howing news sources which one do you usually use. (you can h.ave 

more than one choices) 

O ETV 

o Radio 

o International news channels on the Dish 

o Newspapers 

0 ) don ' t foUow news and current affairs 

If you have any other sources of news and current affairs please indicate here ------------

If you have any specific reasons for using the these sonrce(s) of news and current 

affairs please indicate here --------------------------------------------------------------------------
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No. 

I 

2 

3 

4 

5 

6 

7 

8 

9 

10 

II 

12 

13 

14 

15 

16 

17 

18 

19 

20 

2 1 

22 

23 

24 

Part III 

Please indicate YOll r responses to the following satellite telev is io n lIses by putting an X 

mark amongst one of the fou r agreement leve ls 

I use the dish because Strongly Agree Disagree Strongl y 

Agree Disagree 

It is a good way of taking rest and passing time 

To get information o n happenings in the world 

To feel less lonely 

It is interesting and exit ing 

To get lessons from happenings in the world 

I can watch the cultures and t raditions of other people 

1 can get information relevant for my day-to-day life 

It helps me forget my problems 

My fi-iends are not around 

It helps me escape happenings of my day to day life 

J can cleanse myself from unpleasant emotions 

I can watch qualit y programs 

I can watch live and uncensored programs 

I can be an act ive participant in discussions with 

fi-iends 

To get credible inform.tion 

I can watc h the amusing and the extraordinary 

I can watch historical events and become a part of 

them 

I can watch religiolls and spiritual programs 

[ can watch the day-to-day lives of other people and 

get lessons fi-ol11 it t 

I can find role models 

It is available 241m a day 

It has a large varie ty of channels 

I can watch educat ional programs 

I can reinforce by belief in law and justice 
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25 

26 

Because programs on ETV are not interesting and the 

variety of programs it presents are lim ited 

To increase my confidence and answer questions 

related to my identity 

PartlY 

l. If you have any information and entertainment needs that the dish does not fulfill 

please indicate them here 

2. Please indicate your favorite chmmels on the dish 

3. What kind of impact do you think is the dish having on your day-to-day life and 

on the society in general? 

o Positive 

o Negative 

o It is hard to decide 

o It has no impact 

If you have any mqllanations for your response to the above question please use the 

space provided below 

I, , 

I , 
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APPENDIX III 
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APPENDIX IV 

Thematic Questions for the Focus Group Discussions 

General Viewing Habit 

I. When do viewers usually watch satellite TV? Do viewers watch it at a time 

convenient for them? 

2. Do the watchers watch alone or with family or friends? 

3. How did the viewing habit of the watchers change with the installation of the free­

to-air satellite TV? 

Household free-to-alrsatellite dish watching context 

1. What activities take place in the household while the satellite television is on? 

2. Do the viewers discuss what they watch on satellite TV with other members of the 

parents and siblings? 

3. Compared to other members of the family how do the watchers evaluate their viewing 

habit? 

4. What rules, if any, are there that individuals in the family should abide by while 

watching the dish? 

5. What kinds of viewing differences are present in the watcher's household? 

Possible household confticts and decision making 

I. Do any kind of conflicts of interest arise in relation to watching satellite TV in the 

household? 

2. If there are any conflicts, how do the viewers resolve them? 

3. On what instances do these conflicts arise? Please give examples? 

4. What do the watchers point out as the causes of these conflicts? 

5. What do the watchers do whenever the programs they haven't voted for is on TV? 

6. What are the individual viewer's chances of watching the program of their choice when 

compared with other members of the family? 

7. Who in the family is technically skilled enough to operate the dish? Who usually has the 

remote? 

8. Who has the final say on what to what to watch in the house? 

Languages related issues (young watchers) 

I. To what extent do the young watchers understand what they arc watching on the dish? 

2. How has watching programs on satellite television affected the language proficiency of 

the yOlmg watchers? 
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3. Do audiences intentionally watch satellite TV with improving their language skills in 

mind? 

Language related issues (Adult Watchers) 

1. Do the adult watchers use different languages for accessing information and entertaining 

themselves on satellite TV? 

2. Have parents noticed any kind of language proficiency improvement on their kids? 

3. If yes, in what ways have these improvements manifested themselves? 

Ti me spent on watching the dish 

I. Has watching satellite TV affected the way you manage the watchers Time? 

2. If yes, in what ways has it affected the watchers daily routine? 

3. What is the role of parents in the way the children watch programs on the dish? 

Religion and the dish 

I. why do the watchers turn to the dishes for spiritual gratification? 

2. What advantages do they get by watching the religious content? 

3. What kind of religious programs do the watchers watch? 

4. How do they compare watching socular television with religious the religious one 

Symbolic Distancing and Fantasy 

I . How do the watchers compare their lived reality to what they watch on the dish? Arc 

there times that they wished to be like the characters they watch on movies or other 

programs? 

2. Do tJ,e programs on the dish provide any way out from their lived reality (perhaps as a 

means of being big and strong, potent, commanding, etc? 

3. Is there anything that the youth particularly like about watching the dish? 

4. Does it have anything to do with their lived reality? 

Modemity 

I. Has the watching the d ish changed the way the watchers see their lived reality 

and cultnre in any way? 

2. Are there any aspects of the movies/characters they attempt to inlitate from the 

programs on tJ,e dish? 

3. Is there any aspect that the watcher used as a point of reference to challenge 

traditional views and conservatism? 

4. What changes in general has the dish brought in their lives 

153 



Local Content 

I. Do the watchers follow local content produced for their age? How do they evaluate 

it? 

2. Is there any way that they compare the standard of local content to the programs on 

the dish? 

3. Do the viewers watch ETV or any forms of localllledia? 

4. How credible is ETV in your view? 

Americanization and Westernization 

I. Is tilere anything that the watchers dislike about Programs on satellite TV? 

2. To what culture or tradition do the watchers associate most of the programs with? 

3. W1,at do the watchers think of America, its values and its influence? 

Otherfonnsofglobal media 

I . What other fOfllls of global media do the watchers have access to? 

2. How do tile viewers compare the gratification they get from other fom]s of 

globalllledia with that of the dish? 

3. In what ways has satellite TV affected the ways the watchers rent movies? 

4. I fthe watchers rent movies, do they rent them with or without translation ? 
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