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Abstract

A Study on Framing of Pre- election News Stories in the 2015 Ethiopian general elections: the

case of Addis zemen, Reporter, EBC and FBC.
Ketema Hailu,
Addis Ababa University, 2015

These days, media plays a decisive role in all aspects of political, economic and social affairs of
a country being the main source of information. It turns into an actor during political parties
running for general elections in a given country. Along with that, the media play either an
adverse or significant role in such a critical time of national elections by framing the news and

programs in the way that to gratify the abiding interest of owners adherent to one side.

This study was conducted mainly to investigate the framing of pre - election news stories during
the 2015 Ethiopian general elections by the country's government owned and privately owned
media. The study employed qualitaﬁve content analysis approaches. To conduct the study, two
newspapers namely Addis Zemen and Amharic Reporter and two broadcasters namely EBC and
FBC (television and radio respectively) with a relatively larger circulation and high coverage of
domestic politics were under the study. Two major contending opposition parties, the Blue party
and Medrek were interviewed to help the researcher see how the framing of pre - election news
stories was done. The study included news stories and editorial pieces published and broadcasted

within the period of March 24 to May 21, 2015.

Results of the study revealed that the government owned media Addis Zemen and EBC were
under the pressure of the government and portrayed the ruling party (EPRDF) positively whereas

the privately owned media Amharic Reporter and FBC were relatively under a lesser pressure
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and portraying the political parties relatively neutrally in framing of the pre - election news
stories during the fifth round Ethiopian general elections. Morality frame and conflict frame were
the predominant frames employed by the selected media during the pre election period. Finally,

recommendations are given based on the findings.
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CHAPTER ONE

INTRODUCTION
1.1 Background of the Study
Media and politics are vastly entrenched in to the entire motion of human beings and highly
inseparable too. Both are mutually benefiting and reinforce each other, one cannot totally
disengage itself from the other because politics is life and media operates in the lives of
mankind. The media uses public officials to maintain its power to avail the public with high
newsworthy contents whereas politicians need the media publicize their activities, especially
during an election. To be precise, there is a symbiotic relationship between public officials and
the media. For example, the media want information from officials to produce available product,

and the officials need the media to distribute their messages to the constituency (Ashenafi, 2012).

The media also intends to win commercial competition among readership demands by framing
the issue of political parties for its own business. “News paper publishers were often men who
held strong views about politics, foreign policy and domestic issues, and their newspapers
reflected those views from the front page to the editorial page. These strong views and

accompanying news coverage have a practical business benefit” ( Gawiser and Witt, 1994. p.12).

In addition, the media uses to capture the attention of the public so that the public can make
informed decision by framing events and issues in a particular way. These days, people receive
plethora of information about an issue from different directions. When people receive different

views on an issue, they choose the information that is consistent with their values or principles.



When interpreting an event a reporter employs frameworks or schemata of interpretation—
categories that exist in mind-that enable the reporter to locate , perceive, identify and label that
event or occurrence. Observers actively project their values and perspectives, or frames of
reference, onto the world around them (Stone, Singletary and Richmond, 1999). Therefore,
framing of contents by the media interest has the power to convert the audiences’ decision in the
critical time of election when they can participate in their national affairs periodically. The way
how the tone of voice in which the story is imparted again frame the understanding of the readers
or the viewers in line with the interest of the media. The tone of the voice in which a message is

given frames the message and helps people understand it (ibid, 278).

Media operates in any politics where democratization is given attention like in national election
before, during and after the process including developing countries such as Ethiopia. As the
country strives for the realization of development, democracy and peace as a contemporary
agenda, there is a need to build the capacity of the media to make the public participate
holistically in every affairs of the country without bias. This cannot be merely ensured by the
involvement of government owned media alone, but it needs effective participation of both
government and private media. Since media and democracy are inseparable, the media frame has
to treat fairly the interest of the public and the government to maintain their social responsibility.
(Harper and Row 1986:45) are acknowledging the importance of media neutrality to realize
democracy during election as:

If the press cannot effectively communicate about the government 10 the people at

large, it can nonetheless hold the governors accountable to the relatively small

number of informed and powerful people. The press can serve as a stand-in for



the public, holding the governors —not to the public (which is not terribly

interested) but to the ideas and rules of the democratic polity itself.

As many scholars noted, mass media constructs social reality by framing images of reality . . . in
a predictable and patterned way. Media discourse is part of a process by which individuals
construct meaning, and public opinion is part of the process by which journalists . . . develop and
crystallize meaning in public discourse. By incorporating media framing with agenda setting,
priming and bias, Entman cited by Cissel believes that readers can better comprehend how and
why framing occurs in the media (Cissel , 2012). Framing is a tool used by media and politicians
to make salient points that would direct their readers to a desired frame of mind. Professional
pollster can systematically use the concept of framing as a campaign tool. It’s not what you say,
it's how you say it. Luntz cited in Margaret has researched Republican campaign messages and
“distilled terms and phrases that resonated with specific interpretive schemas among audiences

and therefore helped shift people’s attitudes” (Cissel , 2012. p. 69).

Most of the studies have explicitly explored bias focus on presidential campaigns and
administrations have found little evidence of decisive or consistent, liberal or conservative,
Democratic or Republican bias which can be applied in developing countries. Powerful players
devote massive resources to advancing their interests precisely by imposing such patterns on
mediated communications. The media may be helping to distribute political power to particular
groups. This brings us to the proposed definition of content bias: “consistent patterns in the
framing of mediated communication that promote the influence of one side in conflicts over the
use of government power”. By this definition, to reveal media content biases, we must show

patterns of slant that regularly prime audiences, consciously or unconsciously, to support the



interests of particular holders or seekers of political power (Entman, 2007). Hence, framing
content of media texts has an influential role to drive potential audiences either negatively or

positively.

Framing of events in a way that the public become well informed to make the right decision
(positive framing) is the uncompromising responsibility of the media regardless of being private
or public. It is the media that many people usually rely on to get themselves informed about
candidates and campaign issues. Daily news coverage of candidates issue, positions and views
are arguably the most credible way that candidates can speak to voters. They argue that the intent
of news coverage is to inform the public rather than promote a candidate. Therefore, the media
have to make it their fundamental mission to inform the public in the most complete, balanced

and fair manner possible (Markos , 2006).

1.2 Statement of the Problem

Sometimes media become political actors by promoting certain political views of some groups
and interest rather than being an independent informer and channel for free market place of
ideas. Moreover, the media frame the political parties in a certain way to obtain a particular
political, economic or bureaucratic benefit especially in such a critical time of national election
campaign (Sheldon, Gawiser , Witt , 1994). According to Yosef , 2005, the private press evinced
a degree of bias patterns clearly supporting certain parties in their coverage of the election. The
private press reported on more meetings that are totally partisan to the opposition and the public

press to the then government. However, the study addressed only the media's coverage and bias



during the 2005 Ethiopian national election rather than assessing the biases resulted by the name

of framing both in private and public media.

Ownership influence is also considered as a pretext for the media to frame its news contents
cither positively, negatively or neutral in the case of both private and government owned media.
It sometimes deprives the peoples’ right to access relevant information to make informed
decision before an election (Hailemarkos , 2006). Similarly, information that news reporters
collect does not necessarily get published rather it will be filtered to include some and omit

others with reference to the interests of owners (Simret , 2006).

Although the framing of political parties’ news stories at any time is very usual, it is more
influential during pre-elections because of its power to downplay or overplay their role of
bringing policy alternatives to the public. As to Entman, 2010, to establish the existence of
content biases is that regularly promoting support for some interests or actors who seek power —
and disapproval of their opponents without an audience’s conscious awareness. The previous
studies indicated that framing as a strategy can influence either positively or negatively by tuning

voters understanding of political parties when the time they are conducted.

In developing countries like Ethiopia, media need to play significant roles in mobilizing
development resources to ensure fast and sustainable economic development as well as in
promoting human rights and democratization. They help the citizens make informed decisions in
every aspect of their life by providing them factual and reliable information of their interest as

the media is expected to monitor and supervise the government’s roles (Fufa , 2013). However,



the framing of before, during and after election news stories has a greater impact on the citizens
contribution to the country's development compared to other types of framing like framing of
Sino-Ethiopian relation or framing occasional uprisings which are most common types of

framing studied by previous researchers.

Ethiopia is a country that is currently struggling to ensure development, peace and democracy as
a primary agenda. I believe the existence of various socio-economic and political changes due to
the time gap between the previous studies and this study, which focuses on the 2015 Ethiopian

National elections.

As to my personal observation, most of the studies conducted in the area of framing election
news stories are one sided (either in print or broadcast only). Moreover, the framing of political
news and pre-election news stories in the private and government owned media comparatively is
not the area which is adequately addressed yet by the previous studies. In the contrary,
journalists have a challenging task before them to objectively frame news contents despite the
media's ownership influence (private or government owned) and type of media (print or
broadcast). The presentation of information, ideas, and outcomes is a significant assignment that
journalists can have an influence on society, and consequently make significant impacts on the

future (Stalin Gebresellassie, 2009).

This study examines the ownership variance and influence in political parties’ news stories on
each selected media as one strategy to identify framing of pre-election news stories. Previous

studies such as a study by Simret Yasabu, 2006 revealed that the types of ownership, that is,
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whether it is public, private, or government affects the type of news the public receives.
Therefore, the research is conducted from both private -government and print- broadcast

perspective in Ethiopia.

To this end, although framing has an immense role to help the audience acquire comprehensive
and coherent information, little attention has been given to media framing of news stories in the
pre-election period of Ethiopia, which directly and indirectly affects election results in Ethiopia.
Since all citizens above the age of 18 years are entitled to vote for cadidates irrespective of
literacy level, both government and private print and broadcast media have to be under study
because most of the previous studies in the area (a study by Ashenafi Gudeta, 2012, Hamdy,
Naila & Gomaa,2012, Ashenafi , 2013, Asmeret, 2013) are all conducted in print media which is
solely for those voters who can read and write. In the contrary, the impact of television on voters
has been investigated by Stella Amara Aririguzoh, noted that television broadcasts made voters
curious about the contestants. He also indicated that political parties’ affiliation to television
broadcast houses and other mass media channels are very high. It is aimed at not only for the
clectorate to be more knowledgeable about them but also to secure their votes and loyalties and
to increase the voters' participation from registration through the actual voting (Aririguzoh ,
2007). Therefore, his study shows the role of broadcast media become very influential during
clections. In addition, this study totally examines how the media framed the 5™ round Ethiopian
general elections in 2015, which has not been studied by others ever before. The study is the

latest one in terms of its time, approach and content.



1.3. Objectives of the study

1.3.1 General Objective

This study, therefore, was aimed at investigating how the selected private and government media

frame articles and news stories prior to the 2015 Ethiopian general elections.

1.3.2. Specific Objectives

Thus, the specific objectives of the study were to:

1. Assess how framing of pre-election news stories of various political parties was carried
out by the selected media institutions.

2. Aanalyze the type of framing used by the selected media in covering pre-election news

stories.

3. Determine whether there is any difference between the private media and government

owned media in framing of pre-election news stories.

1.4. Research questions

Accordingly, the study was guided by the following specific research questions:

1. How did the selected media portray and frame the political parties during the pre
election period of the 2015 Ethiopian General Elections?

2. What types of frames are commonly used for pre-election news stories?

3. What were the major differences in framing pre-election news stories between the

public and privately owned media?



1.6. Significance of the study

This study provides latest information on framing pre-election news stories in a federal
democratic political system like Ethiopia. Therefore, the findings of this study will be of
paramount importance to students of journalism, to the concerned government bodies for the

selected media institutions.

Especially in countries like Ethiopia where building democracy is at its infant stage, assessing
the role of the media in relation to employing its holistic social responsibility during national
political elections will have immense benefits especially for media practitioners and owners to

reconsider their deeds.

The research output can provide additonal information to policy makers,media practitioners and

owners and can be used as a reference for future study.

The research is believed to help political parties to examine and evaluate how they were being
framed and use the insights in private and government owned media in order to boost their future

performance.

Furthermore, the findings of this research may initiate other researchers to conduct study on the
other dimensions of the topic and may help as a reference to support their hypothesis who are

interested to study in the same or related areas.



1.7. Scope of the study

This study merely focuses on investigating to how and what extent pre-election news stories are
framed by the selected media institutions. Hence, it is all about, Analysis of pre election news
stories during the 2015 Ethiopian national election: The case of Addis Zemen, the Reporter, EBC
and FBC. Therefore, other issues in the country's media and other managerial aspects in the

selected sample media houses are not considered in the study.

1.8. Limitation of the study

[ encountered the problems below throughout identifying the topic, gathering information and
analyzing the findings. Accordingly, the researcher faced challenges among the informants to
give timely responses due to other businesses and shortage of ample resources to be considered
within the given period of timeframe. In addition, over loading activities from my respective
office somehow hindered me exerting my full efforts on this work to complete the work
effectively and efficiently. Uncertainty of the researcher was the other limitation due to the

interviewees’ responses is genuine and truthful.
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CHAPTER TWO
2. REVIEW OF RELATED LITERATURE
This chapter deals with discussion of related literatures which would help us grasp the overall
scenario of this paper. This Chapter has several parts. In the first part of this chapter, overview of
Ethiopian democratization, the media landscape and politics are given. In the second part, the
contemporary challenges of the press are discussed. The third part deals with theoretical
background (framing theory). And the last section provides the focus of the study such as news

bias, news source and news tone are reviewed.
2.1 Media and politics

Politics is a part of individuals' daily lives whether to become a partisan or opposition. In
addition, media operates in any politics where democratization is given attention like in national
clection before, during and after the process. According to Rafael Roncagliolo, the media relates
to electoral authorities in four different ways. “The first is the electoral authority as a subject for
media coverage because the electoral authority is often the source of news in itself. The second is
the electoral authority as an influential agent over the media. The third is the media as a tool for
transmitting and diffusing not just news, but also information about the electoral process. Finally,
clectoral authorities can relate to the media as agents charged with oversight capacities”
(Roncagliolo.2009, P.23). Generally, there is a symbiotic relationship between media and politics

in order to benefit each other.

Similarly, news paper publishers often held tough views about politics, foreign policy and
domestic issues, and their newspapers reflected those views from the front page to the editorial
page. These strong views and accompanying news coverage have a practical commercial benefit

11



(Sheldon, Gawiser and Witt, 1994). Consequently, media in politics and vise versa has an
influential role both in the broadcast and print media in the time of election in particular and all

aspects lives in general.

2.2. Media and Elections

The media are required to afford pertinent information, analyze it and additionally tender
substantive opinions to the public, while also serving as a platform for debate and discussion.
Besides, the media shall fulfill their watchdog role by promoting transparency and thus tackling
electoral fraud and deception. In addition, the media have a responsibility to supply election
coverage that gives the voter comprehensive, accurate, and reliable information on all aspects of
the electoral process. This information helps to ensure that the voters recognize and comprehend
their democratic rights and how to put into effect them free from panic, threats or coercion.
However, the media is not operating its responsibility independently in election periods
especially in developing countries like Ethiopia. That is why scholars frequently quote, “The
media is not neutral; they have interests and positions and will try to steer electoral processes in
favor of these interests. As such , the media acts in a similar way to a candidate or a political

party” (Roncagliolo.2009, P.24).
Similarly, Deloir and Sada state that parties and candidates competing in an election must get fair

access to media. If this opportunity is guaranteed in the election process, a fundamental principle

of free, reliable and transparent elections are more likely to be in place (Deloir and Sada, 2000).
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Since the country's politics has passed through centralized government system, the role of the
Ethiopian press in an election remained limited for most of its history because of nonexistence of
multiparty election in the political arena. It was in1995 that the country conducted its first multi
party election which allowed 30 different political parties to play a part in and proclaim their
planes to the electorate through the mass media. It is after 1995 and the remaining four rounds of
elections took place in which both privately and governmentally owned media outlets played
their role in informing the citizenry about the elections and the candidates programs ... however
the 2005 national election was exceptional and remarkably witnessed election in making all
political parties participate and sensitize their planes both in private and government owned

media (Ashenafi, 2013).

In this year, Ethiopia ran its fifth round national election in 2015 since the defeat of the Derg in
1991 although various elections have been conducted since then such as elections for Kebele
officials (1992), a constituent assembly (1994), national and regional officials (1995), and
national officials again (2000). According to International Foundation of Electoral Systems’
(IFES) Ethiopia Pre- Election Assessment Report prepared by Edward McMahon, Stephen
Beale, Genet Menelik-Swanson, regional elections were not stable. The media also covered the
disastrous part such as killings, candidate harassment, voter intimidation and allegations of ballot
box filling. The media's major sources were complaints from opposition parties of unequal
access to media, biased election officials, lack of transparent procedures, a flawed election law
and a partisan National Electoral Board (NEBE) have all continued ( McMahon, Beale and
Genet, 2004). Based on all these experiences, the government declared the 2015 national election

to be fair, peaceful and trustworthy by the people.
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There have been recent demands by opposition parties for electoral reforms and a “leveling of
the playing field in the media so that they can introduce their policy alternatives to the public.
Therefore , more than 600 newspaper columns and about 700 hour broadcasting air times were

allotted for political parties to approach the public through media.

2.3. News bias

News bias is primarily related to the essences of journalists not being objective in presenting
their news or programs concerning election campaigns and debates. That means, neither standing
for nor against in favor of any political party while providing the general public with election
news stories and programs. Journalists need to facilitate the surface where all political parties can
participate in without any biased preconditions. Any claim by a journalist or anchor against this
principle can be referred as biasness. Skjerdal, 2012, has strengthened this idea by saying
«_..maintaining that journalists should attempt to stay objective even if the work conditions are
less conducive. Objectivity is the attitude of not taking sides and representing different parties in
a fair manner. The journalists connect objectivity to fairness, balance, neutrality and unbiased
reporting” Skjerdal, 2012, p.209). Entman (2010) mentioned that the two major framing biases
as content bias and decision — making biases in which promoting the success of a specific
interest, party or ideology in competitions to control government power and the influence of
journalists’ belief systems on the texts they produce respectively. From this we can understand
that framing bias emanated from the journalists political orientation and due to all the conditions

what covers them.
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2.4. News source

Sources are very crucial in the work of journalists to carry out their daily responsibility truly. In
the absence of relevant sources, it is extremely complex for journalists to supply plausible and
trustworthy information for the public. More than ever, the use of source becomes very important
while dealing with sensitive issues like that of politics. Many studies indicate that the
relationship between journalists and politicians is basically relied under a symbiotic relation of
their (media, politicians) mutual benefits. Sources can easily influence the tone and the way the
journalist frames the news stories. As Ashenafi (2013) noted, media can easily influence their
news framing by only referring to sources that held out the same notion with their agendas. for
this reason , I have set a research question to identify the use of sources in framing political

parties during the 2015 Ethiopian National Election.

Accordingly, Ashenafi (2013) identified in his study that the Ethiopian private news media were
very contingent on opposition party leaders and government official sources to frame their news

where as international sources, civic society and ordinary peoples were hardly used (Ashenafi ,

2013).

2.5. News tone

The way journalists cover certain group either positively or negatively imply the presence of
some kind of political orientation in the media which intern affects the audience perception of
politics entirely. The Carter Center pre-clection assessment report of May 2005 Ethiopian

National Election witnessed extraordinary participation by opposition parties and sovereign

15



candidates and an unmatched level of political debate in the state-dominated electronic and print
media and at public forums apprehended across the country (Carter Center, 2009). However, the
tone of the stories from both the private and government owned media were significantly

different.

The IFES" report of 2005 election also indicated that the media plays a critical role in ensuring a
legitimate, participatory and transparent electoral process. There appears to be little equilibrium
in news or campaign coverage and the limited audience in addition to the biased tone of the news

contents (Mc Mahon, Beale, Genet, 2004).

Framing involves several aspects of a story, including how it is structured, what information is
incorporated, and what tone is adopted although framing may involve the writers use of rhetoric
to persuade the reader and framing essentially is organization; they use framing to present
information in a particular context (Tutt, 2009). It is aliened to the the changing tone of the

stories frequently and paves the way for biased framing of election related news stories.

As of Ashenafi Gudeta's study about the framing of 2010 parliamentary election in print media,
out of the coverage offered to EPRDF and Medrek , the tone of the stories by Addis Zemen's
publications towards EPRDF was 90.5 % positive where as Reporter's publications towards

EPRDF was only 46.2 % positive.

On the contrary, from the total coverage provided to Medrek, the government owned newspaper,

Addis Zemen did not publish any positive stories about the party while the other newspaper,
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Reporter, out of its total coverage, 33.3 % was positive (Ashenafi , 2010). This clearly notify that
there is a noteworthy demarcation between the private and government owned media in framing

political parties during reporting of pre-election news stories.

2.6 . Democratization in Ethiopia

Democratization is refered as the transition to a more democratic political regime from less or
no stable political regime. It may be the transition from an authoritarian regime to a full
democracy, a transition from an authoritarian political system to a semi-democracy or transition
from a semi-authoritarian political system to a democratic political system. However , it is
influenced by various factors, including economic development, history, and civil society. It

results in ensuring the people’s right to vote and have a voice in their political system.

In Ethiopia, democratization has vast association with to do one's daily work in peace,
undisturbed by arbitrary interventions from the authorities however democratization goes deeper
to make the people the ownership of the country’s political system in all aspects. According to
Pausewang, Tronvoll and Aalen (2002:1), When the military dictatorship of Mengistu Haile
Mariam and the Derg regime ended in 1991, there was a wide expectation that, finally , they
would be free to decide their political future for themselves. Hence , unless fair representation of
citizens in the political system is ensured, the realisation of democratization remains unanswered.
The mechanism to approach the system is through periodic, tranparent, fair and trustworthy

election.
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However, building democracy is not a one time work and something without drawbacks. It is not
achieved once and for all, nor is it an absolute ideal. It requires constant improvement, and it can
deteriorate quickly if it is not kept alive. It may suffer temporary setbacks, but as long as the
democratic spirit is kept up with timely and permanent watchful eyes of citizens it can always be

recovered (Pausewang, Tronvoll and Aalen, 2002).

Most Ethiopian cultures contained elements of democratic practice : councils of elders mutual
aid organisations, age cycles arrangements for the distribution of scarce resourses and prcedures
to deal with conflicts and crime (Pausewang, Tronvoll and Aalen, 2002) . In spite of the above
argument, Yosef (2005) noted that an enlightened, prepared, and committed local media have a
power to accelerate democratization process through well-informed and responsible news
reporting. This kind of media can also help to create and fuse public opinion. A democratic
government is believed to serve its people and is expected to fulfill what is the common good for
its people. Nevertheless, democratization involves much more than the regular ritual of

multiparty elections (Yosef, 2005).

Ethiopia had new hopes for a better future in the country’s politics as a democratic federation of
ethnic regions in which all nations and nationalities with equal rights take part in 1991. The
regime of Mengistu was defeated and Mengistu himself escaped to Zimbabwe, leaving his
country to the victorious ethnic resistance movements. There were many indications that did not
point to Ethiopia developing the status of an entrenched democracy prior to the 2000 and 2001
clections. EPRDF (Ethiopian people Revolutionary Democratic Front), the ruling party today,

strongly believes its control of power is dependent on the extent to represent the interests of
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peasants, especially the suppressed peasants from ethnic minorities (Pausewang, Tronvoll and

Aalen, 2002).

2.7. FDRE Government and the Media Landscape

Many studies and litrary works witness that noteworthy change has been registered in the
Ethiopian media Scenery after EPRDF came to power. “This period could be termed as the
flowering point of the Ethiopian media, especially the private media” Ashenafi (2006:11). The
private media in the country have been remained unpracticed during the previous feudal and

military regimes.

However, a research work by Population Media Center (2006) indicated that the 1991 change of
government has been given a remarkable phenomenon in the development of Ethiopian
journalism resulting two main events. The first one is that pre- published censorship was banned,
and this led to the publication of different presses. Secondly, press ownership, which had been
monopolized by government and the ruling party for many years, was permitted to private
citizens with the exclusion of radio and television (Ashenafi , 2006). But when this study was
being conducted, the private broadcasters were proliferating across the country, notably radio

broadcasters of FM.

One who has been the instructor of Addis Ababa University Journalism and Communication
graduate study, Terje S. Skjerdal in his dissertation in 2012 states that the media situation during
EPRDF is significantly different from that of the two previous regimes, especially with regard to

formal media policy and openings for independent journalism. Nevertheless, there are also signs
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of lasting challenges, specifically on the informal level. Consequently, what he argued in the
following section is that there is not a single commencement that could adequately describe the
developmental history of Ethiopian media since the advent of the 1991 government, EPRDF into

power (Skjerdal , 2012).

He stated the ups and downs of the country's media between 1991 and 2012 as the interchange
of coercion and liberalization commonly known as irresponsible journalism and professionalism.
Therefore, he divided the period 19912012 into different phases, each of which is characterized
by a major inclination. The period begins with liberalization (1991-92) and explosion of new
media outlets (1992-96); turning into a phase of government clampdowns (1996-2000);
followed by strengthened and renewed diversity (2000-05); then abruptly changing direction due
to post-election drawbacks (2005-07); succeeded by an interval of revitalization (2007-10);
before once again being affected by a wave of coercion (2010-12). He argued that the phases are
not exclusively characterized by either intimidation or liberalization but still contains subtleties
that sometimes appear to be inconsistent. Nonetheless, the overall general progress for each

phase is points in the direction of either coercion or liberalization (Skjerdal , 2012).

As Gebremedhin (2006) noted, private-sector ownership and control has risen in the print sector
in recent years, but the radio and TV sectors are still state/ party-dominated. Although the
numbers vary from time to time, more eighty newspapers, on average were published and
circulated monthly. For instance, in February 2005, about eighty three newspapers were
published. According to the Department, among these newspapers, five belonged to the

government, four were political party papers, eight were owned by religious institutions, and the
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remaining sixty-six were published by private individuals. The distribution of the most read

newspapers, Reporter (9,767 copies), Addis Admas (31,000 copies).

According to Ishiyama cited in Ashenafi , after 2005 election and the crackdown that followed it,
promising of media development environment began to get worse due to a number of journalists
together with the opposition party leaders, were arrested for allegedly undermining the
constitutional order, and the publication of the newspapers come (o an end; only a limited
number of newspapers those underwent in line with the above principles were allowed to

continue publishing without interruption (Ishiyama, 2007).

2.8. Ethiopian Media law and Framing of Political News

It is the supreme law of the country that guaranteed the rights of citizens freedom of expression.
Article 29(2) of the 1995 constitution states:

“Everyone has the right to freedom of expression without any interference. The right shall
include freedom to seek, receive and impart information and ideas of all kinds, regardless of

frontiers, either orally, in writing or in print, in the form of art, or through any media of his

choice.”

For this reason, by virtue of Article 29 of the constitution the right to freedom of expression has
a package of rights within it such as the right to own ideas, opinion and expression. In
recognition of which Article 29(1) of the constitution stipulates: “Everyone has the right to hold

opinions without interference.” This very right protects person from being coerced by the state to
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reveal what opinions they are assumed to hold.

Press Proclamation law 34/1992 is also the first legislation that fully recognizes freedom of the
press and freedom of expression. This is understood from the preamble of the proclamation that
states: “The existence, promotion and expansion of a free and strong press are prerequisites for
the full translation in to practice of freedom of expression (Preamble of proc. No. 34/92).
Accordingly, the purpose of this enactment is to “issue the appropriate law providing for the
freedom, rights and duties of the press” (Preamble of proc. No. 34/92). Article 3 of the press law
recognizes freedom of expression and to this effect it rules out censorship and any restriction of a
similar nature. This is a great leap forward for the press precisely because the previous regime

has handcuffed the press through censorship which defeats the purpose of freedom of expression.

In spite of the fact that the press law recognizes the freedom of the press,Gudeta (2008) argues
the press law prescribes the content of the press products and dictates what the objectives of the
press organizations are. On top that, Kasoma (2000) cited in Gudeta (2008) states that African
press laws are mainly prohibitive than facilitative. These are reffered as negative precepts which
prohibit the press and journalists from certain action and not positive regulations which give the
press and journalists greater capability to perform their Profession independently. However
article 4 of the proclamation states that: “Press stands for the pursuit of fundamental freedom,
peace, democracy, justice, equality and for the acceleration of social and economic
development”. This provision has an intention to put into effect neutral framing of the contents
of any press in the eyes of development journalism that propagates development issues for the

ultimate benefit of the people. How ever many disagree that it is a systematic and impliedly
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dictates the content and the objective of any press organization in congruence with the above-

mentioned values.

Later, the government has drafted, Law on Mass Media and Freedom of Information to make
certain improvements with the previous law because of its lack of clarity. Article 10(2) of the
press law makes any press duty bound to ensure that any press product it circulates should free

from:

“Any criminal offence against the safety of the state or of the administration established... any
defamation or false accusation against any individual, nation/nationality, people or organization;
any criminal instigation of one nationality against another or incitement of conflict between

peoples and any agitation for war.”

When such liabilities occur the responsibility lies on the concerned editor, journalist, or
publisher. Beside this, the press organization is also “jointly liable for any criminal acts
committed and/or any civil damage caused by the press” (Article 14(1) of Proc. No.34/92). It is
directly alliened to various types of framing such as conflict frame, human impact frame,
cconomic frame, attribution of responsibility frame and morality frame. Such circumstances are
usual in our country especially during electiond periods by framing conflicts Jfalse accusation

and defamation among political parties.

2.9. The Development of Government Owned Media in Ethiopia

Ethiopian media had remained under the control of the government who was in power accross

various regimes. It has been used as a tool for extending the powe of the rulers. During the
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emperial regime, only some news papers were existed with very limited circulation and with
poor content quality. A milestone for Ethiopian journalism is the establishment in 1921 of the
printing press in Addis Ababa that later came to be known as Berhanena Selam which truly
signaled the looming Emperor’s mindful attitude towards media communication (Skjerdal,
2012). In May 1941, the local administration enthusiastically launched Addis Zemen, an Amharic
publication which has remained the most important state-owned newspaper in the nation ever
since. Its loyalty to the nation and the serving has always been incontrovertible. One of the first
issues proclaimed that the newspaper «was established with the permission of His Imperial
dignity to explain to the people about what they should do for their country, for their King and

for His government» (Addis Zemen 7 June 1941, quoted in Skjerdal, 2012, p. 11).

Radio broadcasting came to Ethiopia in 1935, just before the Italian occupation 193641 and the
first television signals in Ethiopia were distributed on a closed circuit in Africa Hall in Addis
Ababa later in May 1963 on the important occasion of the first meeting of the former
Organization of African Unity (OAU) now Aftican Union (AU). “Ethiopian Television (ETV)
began permanent broadcasting on 2 November 1964, coinciding with the 33th coronation of
Haile Selassie” (ibid. P. 13). Generally speaking, media governance during the Ethiopian
Empire served to evident imperial rightiousness and Ambharic domination by affecting both
media structures and media content for the benefit of those who owned and monopolized the

media.

After the overthrow of Emperor Haile Sellasie by the military junta (1974-1991), the regime

have unambiguously been portrayed as a gloomy chapter in the history of Ethiopian media and
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journalism. The regime turned all media outlets into propaganda channels and effectively
forbade any opening for professional independence for journalists of the regime. The newsroom
atmosphere was filled with fear and anxiety. The famous founding editor of African Times and
media analyst Frank Barton described the Derg’s media as «the worst piece of Marxist

mouthpiece on the Continent» (Ashenaft , 2012).

Mengistu Haile Mariam, during his 17- years rule, the government-and party-owned publications
such as Meskerem (September), Serto Ader (Worker), and the pre-Derg Yezareyitu Ethiopia
(Ethiopia Today) were in print. The establishment of privately owned media was legally banned
and the Ethiopian radio and television also continued providing service for the good of the
regime and had been propagating the military dictatorship. During then, all media were under

tough control and direct supervision of the government (Ashenafi , 2012)

Unlikely to the previous regimes media ownership by the government during the federal
democratic system, is a time when the media born again across the country’s media history. As
per the 2008 Freedom House report, conditions for press freedom in Ethiopia Improved slightly
in 2007 however press freedom remained imperfect due to the prevalence of arguments

indicating government interference in the media’s independence.

By and large, it can be concluded that with some exceptions in the reign of the EPRDF,
governments in Ethiopia have influenced the media directly and indirectly so that the practice of
journalism could become an advocator of the needs and interests of governments in power, who

used the mass media to impose their ideological orientations (Shimelis, 2000).
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2.10. The Development of Private Media

Following the collapse of the military Derg by the Ethiopian People’s Revolutionary Democratic
Front (EPRDF) in 1991the country achieved a great success in its mass media history by
ratifying the first proclamation yielding private media entities to operate autonomously which
was not attempted ever before. Due to this huge chance,”... different privately owned print
products mushroomed in the country. This period was a period in which the country witnessed a
significant amount of newspaper and magazine start-ups in its history. The number of printed
materials between 1992 and 1997 reached 385 ..... whereas the broadcast media is still
dominated by government control” (Ashenafi , 2013. p. 26). On the other hand, currently the
number of privately owned radio broadcasters is increasing significantly. In a notion not that
much different from Ashenafi’s, Skerjdal argued the media state of affairs during EPRDF is
significantly dissimilar from that of the two earlier regimes, particularly with regard to formal

media policy and openings for free journalism.

Nevertheless, there are also signs of long-term constraints, mainly on the informal level. Hence,
he argued that there is not a single commencement in the development of private media that
could sufficiently describe the developments in the Ethiopia media environment since the onset
of the current government in 1991. Instead, he clearly demonstrated the path in the media
situation as a sandwich between irresponsible journalism and professionalism (Skerjdal, 2012).
According to him, the two cases (professional journalism and non—professional journalism) are
the major causes for the occurrence of all ups and downs in Ethiopia's media history even after

the permission of the legitimate functioning of private media by EPRDF since 1991. Therefore,
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he also noted, ““The green light for private media outlets spurred an explosion of new titles”

(ibid. p. 17).

2.11. Factors affecting the performance of the media in Ethiopia

The challenges of the press in Ethiopia has undergone various ups and downs due to the
interference of government officials and other interested groups in the media's independent
operation especially in the time of national elections. The framing of political parties either
positively, negatively or neutrally really matters in facilitating the role of the press during an

election periods.

2.11.1. Politics-related factors

According to Skjerdal in his Doctoral thesis submitted to University of Oslo, in spite of rumors
from different directions, direct government intervention in the news production is rare. “The
editors-in-chief of each state media outlet are trusted with the responsibility to lead their
institution according to journalistic criteria and the editorial policy. That said, there are ample
accounts of higher officials and government representatives who have contacted journalists
directly to complain about their work. «If you criticize a minister, the minister will call
immediately,» an Ethiopian Herald journalist says, although direct criticism of government
ministers is unusual. A long-time editor with ENA informs that «there are times when news,
especially political news, is read through the telephone directly and edited by officials

themselves, sometimes by party officials». However, although this might have been common
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practice earlier, it is no longer the order of the day. This might indicate that officials and
government persons have become more mindful of the distinction between the political

environment and the media, at least when it comes to regular news coverage” (Skjerdal, 2012).

2.11.2. Economic factors

Economy is another challenge for the public and privately owned press in Ethiopian; it is more
prevailing in the private press. Most of the newspapers have limited circulation which is
emanated from low profitability and the country's high level of poverty. Gebremedhin (2006)
cited in Ashenafi Gudeta noted that * high poverty levels, low reading levels and the high cost of
distribution outside the capital Addis Ababa have not produced a climate conducive to
investment and growth in the media. Higher profits from advertising allow newspapers to break
their alliance with political parties and to declare themselves independent, but Ethiopian
newspapers are suffering from luck of advertisers™. On top of the above problems, the constantly
increasing publishing price and stationery materials is challenging the print media in Ethiopia
that ultimately results in a large number of papers withdraw from market due to competition,
inadequate sales and low levels of advertising income ( Ashenafi , 2012). Therefore, the presence
of financial insecurity in the media can be considered as the major challenges of Ethiopian
private and government media that directly or indirectly affects the framing of political parties

during election periods.
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2.11.3. Professional issues

Gebregziabiher cited in Hailemarkos (2006) stated that chiefly the private press without any
verification unenthusiastically reports the government mentioning lack of professional journalists
and code of ethics as a basic problem. He also suggested that intensive training of journalists and
establishing codes of ethics for the practitioners. Although self-censorship is most often allied
with the private media where journalists put constraints on themselves to avoid ruthless reactions
from authorities, it is also an observable fact in the state owned media (Hailemarkos , 2006).
These intimidating factors and the assumed reactions in the state media may not be as strong as
in the private one, but journalists fear that not complying with the éxpected norms could have
other consequences, such as lost chances for promotion and general agony in the working
environment. The situation drives the media practitioners to frame the news contents as well as

the audiences in a certain way.

2.12. Theoretical framework

2.12.1. Framing Theory

The cotemporary media is widely becoming a political battlefield where political conflicts take
place not through guns but with bullets of words and ideas that the media entertains. That is why
press coverage of political issues such as election campaigns has grasped more attention from
political communication theorists, media scholars, media practitioners and the public as a whole.

However, the media has a power to cook and re-cook the news stories in a way it wishes based
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on the organizations experience of framing news before and during election and other times as

well.

The basic theoretical foundation for this research is framing by the one who is frequently cited
by many media scholars called Entman (1991, 1993, 2004, and 2007). For Entman, "framing is
selecting and highlighting some facets of events or issues, and making connections among them
so as to promote a particular interpretation, evaluation, and/or solution”. Similarly, framing
referred as the activities of the mass media they select, emphasize and present some aspects of

“reality™” to audiences, while ignoring others (Stone, Singletary and P. Richmond, 1999).

To assess how the media framing process is discharged by the reporters, the sociologist
Goffman cited in Stone and et al noted that framing as the process of observing and making
sense of events in the organizational experience. When interpreting an event, a reporter employs
frameworks or schemata of interpretation-categories that exist in the mind-that enable the
reporter to locate ,perceive, identify and label that event or occurrence like election in this

study.

According to Stone, Singltary and Richmond (1999), framing is done for either of the following
purposes, “1) select certain aspects perceived reality, 2) highlight them, 3) communicate them in
a way that promotes, 4) a particular version of a problem, 5) interprets its causes, 6) passes
moral judgment and 7) prescribes a remedy for the problem described”. According to this
perspective, news gathering is framing (Ibid, 278). According to Fair Hurst & Sarr (1996)
identified three elements of framing, namely: Language, Thought, and Forethought. The way in

which the content of a text framed is how it is presented to its audiences to make it fore
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grounded or back grounded according to the author's choice of emphasizing, de-emphasizing

or, indeed leave out of the text (Paltridge and Brian, 2008).

2.12.1.1 Frames in Political News

As Entman has stated in his book, the use of framing has got considerable benefits in political
communication. Since frames deal with emphasizing some aspects of reality while hiding other
information which may affect audience reactions in diverse ways, politicians looking for support
come across very important to apply. ‘’Framing in this light plays a major role in the exertion of
political power, and the frame in a news text is really the important of power’ (Entman
1993:55). In such cases frames come up with politicians most important identity and aspirations
in the text (Fufa, 2013). As a result, framing has got due attention by the political parties as well

as the media practitoners during elections since politics and media has simbiotic relationship.

2.12.1.2. Factors Affecting Media Framing

Framing can be affected by various factors. According to Scheufele (1999), journalists framing
of an issue may be influenced by several socio-structural or organizational reasons and by
individual or ideological factors. He further identified five variables that may potentially affect
journalists’ framing of an issue or an event: social norms and values, organizational pressures
and constraints, pressure of interest groups, journalistic routines, and journalists’ ideological or

political orientations. It is more habituall in Ethiopia in the media houses in framing of their
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clection related news stories and political parties during election periods when the the citizens

have a say in the political system of their country.

2.12.1.3. Types of Frames

The type of frame used has tremendous impact on how the readers grasp the idea of the story of
an event. According to Wolfsfeld (1997:5) cited in Simret (2006) the news media are central
agents in the construction of social frames about politics. This is done by ways of giving due
emphasis on certain features of an issue while downplaying the other side. This shows the media
act as political agenda setters for the public. In many cases journalists use already established
frames that fits into the current situation. Neuman, Just and Crigler (1992), in their book called
common knowledge: news and construction of political meaning investigated the construction of
political world in the media. After a series of study on media coverage, they came up with five
predominant frames by which the media covers political discourse. These are economic frame,
conflict frame, powerlessness frame, human impact frame , and morality frame (pp.62-73). The
researcher used most of these types of frames and included other types which are common in

media framing of issues.

The Economic frame - when media use economic frame to present an event, the attention of the
content will focus on the profit and loss aspects. When the story mentions an event, problem, or
issue in terms of the consequences, it will have consequences economically on an individual,

groups, organizations, or countries.
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The conflict frames- this type of frame is the most employed frame by the media in times of
covering disputes and controversial issues. There are ample evidences on which media interprets
realty in terms of conflict frame. One reason for abundant use conflict frame might be because of
the inherent assumption of many journalists that conflict is a way of attracting more readers

(Neuman, Just and Crigler, 1992:64).

Attribution of responsibility frame — when the story suggests individuals or an organization
should take actions on the issue, and point responsibility for a cause or solution to either the

government, to an individual or opposition parties.

The human impact frame- media people use this type of frame to describe individual and
groups who are likely to be affected by an issue. What is different in here is that journalists try to
give a ‘human face’ for the story by ways of giving human examples (personification) rather
than the direct words of the victims. Media contents employ terms loaded with adjectives to
incite feelings of sorrow, empathy, and compassion from the public (Neuman, Just and Crigler,

1992:70).

The morality frame- in cases where media covers events in terms of morality aspect that is
cither emphasizing the bad or good side of an event it can be said as morality frame. When the
story tells the readers to do or not to do something, this is also concerned with right or wrong

judgments of issues.
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Issue Frames - the term issue frame refer to the interpretative patterns that focuses on candidates
issue position and proposal. This kind of frame gives a clear idea about the candidates’ position
on specific issue. Issue framing emphasizes policy issues, problems and solutions in campaign
coverage. According to Rhee this reporting style or frame presents proposals for problems,
information about who are advocating which policy alternative and consequences of the

problems and proposals (Rhee, 1997, cited in Ashenafi, 2013).

This study has made use of the above major types of frames as a standard to assess frames
employed by the selected media institutions. Because the study was primarily aimed at
responding to the question, what type of frames are used in framing pre- election news stories in

the 2015 Ethiopian general elections.

2.9.1.4. Criticism of Framing Theory

Even though framing theory is promonent in the social sciences and humanities research
paradigm, it has its own criticism. One criticism emanates from its empirical vagueness
(Scheufele, 1999). Scheufele, attributing the idea to Entman’s (1993) ‘scattered
conceptualization’ explain that “framing theory lacks consistent or common fundamental
definition that shows how frames are fixed and become visible in a text as well as how it
influences thinking”. As a result, the use of framing varies from context to contexts and from

discipline to discipline (Fufa, 2013).

The second criticism is related to the theory’s relation with media’s direct effect theory which
disregards audience’s autonomy of making meaning. According to Entman, 1993, “Framing

suggests the notion of dominant meaning which consists of the problem definition, causal
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interpretation, evaluative and treatment interpretation with predisposition that it will be accepted
and understood audiences. But this notion is debatable as to whether people could recall their
own experiences and facts that were not given in the text to decode meaning “(Fufa, 2013).
Furthermore, audiences of broadcasters and readers of newspapers are not peoples who passively
receive all the information that come out of the media rather they absorb, analyze and give their
own meaning based on past experiences. This implies that the framing of media texts is an

absolute strategy to influence the decision of electorates to give their respective candidates

during election periods.
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CHAPTER THREE
METHODOLOGY

3.1 Research Design

This study mainly set out to analyze the framing of pre election news stories during the 2015
Ethiopian general elections by the country’s private and government media. The study employed
qualitative content analysis that included textual analysis and in depth-interview and observation.
According to Gunter, qualitative research embraces methodologies that are theoretically framed
by critical or interpretivist social science paradigms that give emphasis to interpretation over
measurement. Hence, critical and interpretivist perspectives are more concerned with
understanding how people interact with and make sense of the media through reference to
various communities which symbolize membership or reference groups from which they obtain
their values and standards. All these things can be difficult to quantify and may be better
understood through qualitative methodologies (Gunter, 2000). The framing of the discourse

during the pre-election period was also analyzed in interpretive’ perspective.

3.1.1 Method of Data Collection

As discussed earlier, qualitative research method is employed as the dominant research method
in this study. The approach helps to qualify the coverage, tone, themes, the type of frames and
sources of information used by the media and it is used to interpret themes, words and
expressions (idioms, metaphors and proverbs) of the texts written or spoken on the issues related
to the political parties’ pre-election news stories. Both primary and secondary source of data
have been used to gather all the neccessary information regarding the topic. The tools are
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document review, observation and interview with the political writers and editors of the selected

media institutions.

Qualitative Content Analysis

The qualitative content analysis was used to interpret the frames used in the reporting of pre
clection news stories by the selected newspapers and how they appeared in the selected
broadcasters. However, an emphasis is given to interpret the language use, the tone, the themes,
words and expressions (idioms, metaphors and proverbs) of the articles and news stories on the

issues related to the 5™ Ethiopian national election and legitimately contending political parties.

Therefore, the following categories are used to interpret and analyze the data as unit of analysis.
These are items such as coverage, organizational experiences, use of sources, use of language,
tone, biasness and framing and types of frames generally employed in the pre- election period of

the 2015 Ethiopian general elections.

According to Yin (2011) cited in Asmerete Hailesellasies' recent study in 2013, qualitative
method is employed to find out the meaning of people’s lives that is uttered in their writings
which has an appropriate impact for studying the views and perspectives of people in detail.
In addition, the method encompasses the way how the issues are covered, treated and the
discourses are framed. An applied research methodologist, John W. Creswel also
supplemented this idea saying “Qualitative research begins with assumptions, a world view,
the possible use of theoretical lens, and the study of research problems inquiring into the

meaning individuals or groups ascribe to a social or human problem” (Creswel,2007. p.37).
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In depth Interview

The other method applied was an in-depth interview with the editors from each selected
media institutions as it is pertinent in supporting the findings gathered through content
analysis. According to Gunter cited in Asmeret, 2013, in-depth or interview is one of the most
widely used data collection methods in qualitative researches which includes media and
communication research (Asmeret, 2013). Furthermore, an in depth interview was used to
further investigate how the framing of pre election news stories is related to the ideological
affiliation of the private and state owned media institutions that have been under study. Some
representatives of the most contending political parties were interviewed to maintain the
representation of the results and to make the process more informative. By using these two
methods, the researcher attempted to have a comprehensive examination of the framing of
political parties and election related news stories by the Ethiopian private and government

owned media.
Observation

The researcher observed the overall reactions of the selected media towards the political
parties in framing of the pre - election news stories. Live television and radio news
presentation about the election, discussions and feelings of journalists (friends) working for
the selected media and informal but important comments are carefully observed for the

purpose of the study.

Similarly, the researcher is also the part of the study for that he is not a machine which
independently analyzed the contents of the media utterances without sharing its own inputs

into it. In the interpretive view, the media research is characterized by the close attachment of

38



the inquirer's views, thinking and attitudes with the subject being studied. As far as I
understand it, it does not erode the neutrality of the facts since all the possible mechanisms
were applied to uphold the findings of the study remained sound. Creswel has strengthened
the notion as qualitative research is a form of interpretive inquiry in which the researcher
interprets what he see, hear, and understand ...so as not to detach his interpretations from his

own background, history ,context, knowledge and schemata (ibid, 2007).

For Erlandson, Harris, Skipper, & Allen as cited in Kawulich, 2005. p. 2), “Observations
enable the researcher to describe existing situations using the five senses, providing a written
photograph of the situation under study”. Therefore, I have felt the entire situations across the
beginning of the election campaign to the election process through friends, colleagues,
families and the media with particular attention to the selected media institutions. From the
same source by Schmuch, 1997 also indicated that the method provide the researchers with
ways to check for nonverbal expression of feelings, determine who interacts with whom,
grasp how participants communicate with each other, and check for how much time is spent

on various activities (Kawulich, 2005).

3.1.2 Sampling Technique and Procedure

Obviously, it is not manageable for any researcher to study and address the whole population of

the study what the issue is dealing about. Consequently, it is a routine to take samples from the

appropriate subjects of the research. As the title of the the study obligates, I took samples from

the private and public media. It is not enough to simply include private and government media

rather it is vital to analyze the framing of broadcast and print media based on their distinct nature
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of reporting. However, the media’s coverage and accessibility of both the state vs private and

broadcast vs print media in this case was the main reason for the sampling strategy.

Generally, there are two types of sampling strategies. One is random or probability sampling
where each unit or subject has equal chance of being selected as a sample for the study. The
subsequent one is non random or non probability sampling which means the researcher does not
follow criterion like the first one rather follows other alternatives. According to Berg cited in
Asmeret ,while probabilistic sampling includes simple random sampling, stratified random
sampling and, cluster sampling nevertheless the most widely used method of non-probabilistic
sampling are quota sampling and purposive sampling (Berg, 2011). Therefore, purposive or non
probability sampling is used to take samples and four private and government owned media are
selected from both print and broadcast media to get representative data in the framing of the

country's media during the pre-election period.

3.1.3 Research Subject and Data source

The subjects are selected both from the broadcast and print based on their high circulation,
accessibility, viewing and readability across the country from private and government owned
media. Therefore, print media such as Reporter and Addis Zemen and from the broadcast media,

EBC and FBC are selected for the purpose of obtaining relevant data for the study.

The Reporter --The Reporter was established by Amare Aregawi, who still owns the news-
paper. It has been the most famous personality for many years in the private news business in
Ethiopia. The former TPLF fighter and general manager of ETV that later came to be known as

EBC from 1991-95, as a general manager for Ethiopian News Agency. Amare began The
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Reporter as an EPRDF-friendly newspaper to balance the muscularly oppositional press at the
time. Since then, The Reporter has played an undecided role as critical partisan of government
policy. In spite of the occurrence of many unfavorable conditions among the news paper and the
press in general from the authorities, The Reporter has covered ruling party's policy in critical-
supportive manner. The Reporter has therefore managed to stay away from reactions from the
authorities for the most part, even though the newspaper organization and its owner have been
the area under discussion to violent attacks from various parties. However, that The Reporter has
survived for more than 18 years in an unstable private media market cannot exclusively be
explained because of its general positive attitude towards the ruling party. The newspaper’s
journalistic profile is evenly vital which has attracted a solid readership and marketing base
(Skjerdal, 2012). Currently, it has also continued to be competitive in the print media in

circulation and popularity as a result of its bi-weekly Amharic and weekly English publications.

Addis Zemen - In May 1941, the local administration of the Imperial regime passionately
launched Addis Zemen in its rough Amharic translation ‘New Era’, an Ambharic publication
which has remained the most important state-owned newspaper in the nation ever since. It has
been published since its establishment in Berhanena Selam Printing Press which is almost
monopoly institution run by the government. Addis Zemen has been serving as the main official
press organs of the state and as the main source of information for literate people even before the
flourish of other news papers following the abolishment of pre-publication censorship by the

press law of 1992.

From the very inception of the news paper during the reign of Haile Sellasie, its devotion to the
nation and the incumbent has always been indisputable because it was established with the aim

of explaining about what people should do for their country, for their King and for His
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government (Addis Zemen 7 June 1941, quoted in Skjerdal, 2012.p.11). Therefore, the news
paper is also under the monopoly of the government to cover government policies, strategies and
various social, political and economic issues of the country through its daily Ambharic

publications and its counterpart Ethiopian Herald.

FBC - Fana Broadcasting Corporate S.Co., the Nation’s first commercial National Broadcaster
and multi-lingual Radio Station, used to be a covert anti-Dergue voice of Liberation (Voice of
EPRDF) before its establishment as “Radio Fana S.Co.” in 1994. With the defeat of the notorious
military regime by the EPRDF led popular struggle, Radio Fana has been re-organized under the

ownership of the four Regional Endowments.

As of January 2011, Radio Fana S.Co. , grew to Fana Broadcasting Corporate S.Co. so as to
enter into the TV business. It operates three SW, one MW and 7 FM transmitters Nation-wide.
FBC has incorporated commercial and public service values and advocates developmental
journalism to achieve its vision to become a favorite, progressive and popular voice of
Ethiopians and Africans. The institution is also providing media services that help build
democratic and prosperous Ethiopia however it is being frequently criticized for its pro

government stance unlikely to serve the public as an independent body.

However, it is currently exerting its endeavor to make a difference in the country's radio
broadcasting and television industry (planned to be launched sooner) the same to its counterparts
Ethiopian National Radio and Sheger FM. FBC had designed a program named 'Mogach’
(debate in its Amaharic translation) that brings different political parties competing for the 2015
Ethiopian National Election to provide their policy alternatives to the public, it has been

broadcasting both in radio and online television.
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EBC- According to Skjerdal's study of Journalism culture in the Ethiopian state media, 2012,
the first television signals in Ethiopia were distributed on a closed circuit in Africa Hall in Addis
Ababa in May 1963 on the important event of the first meeting of the former organization of
African Unity (now became Aftican Union). Ethiopian Television (ETV), recently in 2014
changed its name to Ethiopian Broadcasting Corporation (EBC), has begun permanent
broadcasting on 2 November 1964, coinciding with the 33th coronation of Haile Selassie. The
program list had a mixture of news, live drama, story reading for children, dancing and cultural
documentaries. In line with the profile of ETV at the time, the first televised Amharic drama
productions represented the manner and wealth of the higher class (Wondimagegn cited in
Skjerdal, 2012). Television broadcasting is not open for private actors in Ethiopia except the

prevalence of some needs and applications from the private investors until recently.

During elections citizens have the right to access information about political parties in the best
alternative channels. In Ethiopian context, there is limited access to media particularly to make
an informed decision about the political future of the country since EBC is the only national
television broadcaster. Therefore, EBC is selected as a subject of this study because it is more

powerful in informing all kinds of electorates about the political including those who cannot read

and write.

“The only channels available on local networks are the government-run ETV1 (national) and
ETV2 (an urban channel managed by the Addis Ababa City Administration). According to a
representative survey among 4,000 house-holds, 39% responded that they have access to
television in some way, and 40% said they watched television (Ward and Selam, quoted in
Skjerdal, 2012). Certainly, many do not have access to television at home, but in cafeterias,
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public places or at a friend’s house. The most watched channel is naturally the easily available
ETV, although an increasing number of viewers also have access to satellite channels,

particularly within the urban population” (ibid, 2012.p.43).

Therefore, EBC is almost the only or the major television station owned by the state at the time
of this study. It had broadcasted many new stories about the political parties during the pre-
election periods and played a major role in facilitating debating forums for the parties to help the

constituency acquire information about them.

Political Parties

According to the 2010 Ethiopian National Electoral Board report, political parties participated in
the 2010 Ethiopian Parliamentary Election. Most of the parties were ethnic-based which were
registered to compete in a single ethnic constituency, and some political parties also come
together and formed a coalition. From these, the two largest contending parties, The Ethiopia
Federal Democratic Forum (Medrek) and Semayawi party were included in the study and have
been interviewed to solicit how the media were framing the parties during the pre-election
periods by both the government and privately owned media institutions. They were selected
because they were frequently criticizing the media for their biased framing of opposition parties

and the major ones although the compliant has gone to other opposition parties too.

3.1.4. Time Frame

This study was planned to find out how the contending political parties’ pre —election news

stories in 2015 national election were framed by the Ethiopian private and government media.
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Given the time framework of the election, the pre-election news stories of the media were
analyzed from March 24 through May 21/2015 before the election. This time frame was chosen
based on the schedule of the 2015 national Election set by The National Electoral Board of
Ethiopia. According to the schedule of the Electoral Board, the registration of voters was begun
early in January 9, 2015 and voting took place on May 24, 2015. The above mentioned period,
January to May, 2015, was from the beginning of the registration of voters up to the voting day.
However, the registration of voters was not the concern of the study whereas the framing of the
two months news stories prior to the election were given attention because it is the time when the
media got more attention as the election day was getting closer. Therefore, the researcher
assumed that this period was conducive enough for the broadcast and the print media to talk or

write about the election more than any other time.

3.1.5 Methods of Data Analysis

In order to explore the relationship between media framing and its effects on the portrayal of
events in the news stories, a content analysis is performed on news contents pertaining to the
2015 Ethiopian national election in the case of some selected private and government owned
media. According to Paltridge and Brian, critical discourse analysis does not merely encompass
contextual description and interpretation of discourse, but also gives why and how discourses
work. However 1 preferred to use the content analysis to analyze the framing of pre-election
news stories. Accordingly, “critical discourse analysis may consider the framing of the text; that
is, how the content of a text is presented, and the sort of angle or perspective the writer, or
speaker, is taking. Closely related to framing is the notion of foregrounding; that is what
concepts and issues are emphasized, as well as what concepts and issues are played down or

back grounded in the text (Paltridge and Brian, 2008:185). For the purpose of this study,
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emphasis is given to analysis of foregrounding and downplaying of issues related to political

parties in the pre-election news stories instead of analyzing based on critical discourse analysis.

Data from the politics column of the selected newspapers were selected for the analysis.
According to Creswel's inductive data analysis, qualitative researchers build their patterns ,
categories, and themes from the ‘bottom up,” by organizing the data into increasingly more
abstract units of information. The process involves the researcher’s dynamic change of specific
ideas and views until he establish a comprehensive set of themes which I tried to employ in this

study (Creswel, 2007).

For the purpose of obtaining adequate data for the analysis, 46 news stories from Addis Zemen,
20 news stories from The Reporter, 40 news stories from EBC and 47 news stories from FBC are
included in the study which are all available news within the time frame. Totally, 153 news
stories are used to make the analysis and the opinion of 6 selected interviewees is also

incorporated.
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CHAPTER FOUR
DATA PRESENTATION, ANALYSIS AND DISCUSSION

4.1 Presentation and Analysis

This section primarily analyzed the framing of pre-election news stories of Addis Zemen,
Reporter, EBC and FBC using qualitative content analysis. The stories related to the contesting
political parties of the 2015 Ethiopian general elections within the time ranging from March 24
to May 21/ 2015. Accordingly, the total publications of the two newspapers in the given time
frame, 60 publications of Addis Zemen (daily), and 16 Ambharic publications of the Reporter (bi-
weekly), totally about 76 publications have been reviewed under this study. In the broadcast
media, the framings of pre election news stories of EBC and FBC that have run in the time frame
of the study have also been examined. Accordingly, about 40 news stories of EBC and 47 news

stories of FBC have been identified and analyzed.

Generally, 66 news articles from the sample print media and about 87 news headlines from the
broadcast media were selected for the qualitative content analysis. Therefore, 153 all available

pre-election news stories within the two months time were used for the data analysis.

In addition, in-depth interview was made with editors- in — chief and deputy editors- in chief of
the media in order to detect the organizational, personal and professional experiences of the
media houses in framing their election news stories giving especial emphasis to the pre election
periods. Furthermore, the major contesting parties” higher officials (Blue party and EFDUF-
medrek) were interviewed to recognize their experiences of media usage as well as to maintain
the equilibrium of the data. Hence, 4 people from each media and 2 people from the opposition

parties totally about 6 people were interviewed.
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4.1.1 Media Coverage of the election

Almost in all the selected media institutions, the coverage of political issues in general and
election related news stories in particular were given priority the very beginning of voters’
registration up to the actual voting day. However, the study has given due attention only to the
two months pre election news stories of the 2015 national election. Indeed, in this short period
prior to the voting day, political parties’ news stories were the most frequently appeared ones in

the four selected media.

According to Addis Zemen which is the prominent and long lived state owned newspaper, the
2015 National Election was its primary agenda to help the citizens make an informed decision of
their representatives whom to rule the country for the upcoming five years. Nevertheless, there
was a variety in the use of possible sources of its both news contents and editorial pieces, which
is going to be discussed later in the use of sources in this section. As per the personal interview
with the Deputy Editor in Chief of the newspaper, Fekadu Molla said, “Since December, 2015,
issues concerning the election were our primary news and program contents in every phases of
the election by contacting political parties, organizing forums and creating agendas in one way or
another because it was the part of the annual plan even before the official campaign was

commenced” (Personal interview, 20 May 2015).

Therefore, the overall coverage of the election by Addis Zemen during the pre election period
was wide and most of the stories were appeared in the front page, front inside and political
column of the publication. The newspaper had a free page dedicated to all political parties so

that they can communicate their policy alternatives to the public. It implies that the newspaper’s
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framing of pre election news stories and editorials in terms of its coverage was a strategy

employed to make the issue more salient.

Reporter newspaper, which is considered as widely read and stayed for long among the private
newspapers across the country, covered the 5t national election of Ethiopia extensively. The
coverage of the election was begun carlier than the other. It has started its coverage by
examining the political parties’ preliminary activities up to the registry and the campaigns to
assess the standing and readiness of the parties towards the election. Among the total political
issues covered by the newspaper in the pre election period, the election related news has
accounted about 90% in its cover page stories as well as in depth treatment of the issue in the
political column. Consequently, in terms of its coverage, one can understand that the election has

been widely covered by the Reporter.

Among 16 publications reviewed in this study, around 20 news articles about the election and
various political parties have been appeared in the newspaper which is more than an article per

publication.

EBC was one of the subjects of this study which is the only state owned national television
broadcaster nationwide. It has played a critical role in informing the electorates about political
parties and organizing various forums associated to the political parties’ policy alternatives and
the way how elections should be executed. Among the top political issues that EBC has covered
in the three months time, the 5™ Ethiopian general election was exceptionally the one and the

most. It indicates that the election has gotten greater attention by the media as it has a massive
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public responsibility to inform, educate and create access to information to the general public

since it is the giant television broadcaster in the country.

The researcher had an interview with deputy-editor-in chief of EBC regarding the coverage of
the election in the media and said among the entire political issues such as news contents from
the PM office, news contents from different political parties and news releases from government
communication affairs; election news stories were the major one because the media might not
talk about the election in other times than this time. The government had given a direction to
emphasize on issues related to the election since EBC is state owned. From the two months pre
clection news stories, EBC had 40 different news headlines about the election. Generally

speaking, the election was the primary agenda for EBC from any other political issues.

FBC is another media outlet selected for this study since it is the first multilingual commercial
radio broadcaster which broadcasts its programs in many regional cities out of Addis Ababa. It
has played a significant role in the pre election periods by organizing a variety of forums for
political parties and sensitizing the issue through its news and programs. Mogach, debate in its
rough Amharic translation, was the one that brought all political parties in to a table debate and
helped them to provide their policy alternatives to the general public. The program was

abundantly prepared and financed by the radio itself.

As per the personal interview with editor-in- chief of FBC, a special emphasis has been given to
the election by organizing many discussion forums with various stakeholders to open rooms for
the role of these bodies so that the election would be peaceful, democratic, fair and trustworthy.
In addition, FBC had covered the election based on its plan and all the events held in different

places on the topic of the invitations from the national and regional electoral board offices.
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Referring to the editor's response, the researcher had reaffirmed the coverage of the election by
FBC during the pre election period. From the consecutive 60 days news stories of the media, 47
of the news were about the election and political parties. FBC totally accounted nearly 80 % of
its entire news coverage. As a result, I could comprehend that FBC was enthusiastic to the
election news stories during the pre election periods to make the issue salient and the most

important agenda for the public.

To sum up, the general media utilization of political parties and the media coverage of elections
during the pre election periods have been increased however opposition parties still fail to use
the free air time allocation and newspaper columns effectively. According to the Ethiopian
Broadcasting Authority's (EBA) report on the political parties’ utilization of the allotted air time
and newspaper columns, EPRDF used 98%, opposition parties used bout 51% and parties

representing the minorities used about 73% .

The following table summarizes the overall allocation of the media in the last three general

elections in Ethiopia.

Table one: the free air time allocations for political parties in the 3", 4™ and 5™ general elections

in Ethiopia.

Year Allocations

Radio (hrs) | Television (hrs) Newspapers (columns) | In terms of Money
1997/2005 | 136 hrs 43.06 - 27 million birr
2002/2010 | 490 hrs 88 776 38 million birr
2007/2015 | 500 hrs 100 700 128 million birr

Source: EBA, published in Addis Zemen, 12 March, 2015
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From the table above, there is a development of air time allocation in broadcast and print media
and budget allocation for political parties from the previous round elections to the later. A
government of a country is expected to facilitate all these things although it is no consistently
applicable in all nations; it varies from nation to nation and one system of government to
another. Deloir and Sada , 2000, Fair access does not necessarily mean strictly equal access. In
cases in which parties or candidates are very numerous, apportionment of space (in the print
media) or airtime (on radio and TV) can be calculated according to their importance. The criteria
most often used are the number of parliamentary seats, the number of members in the
government, the percentage of votes received in the previous election, or the number of

candidates running in the current election (Deloir and Sada , 2000, p.37).

One can say that the government of Ethiopia was committed to avail all political parties with
communicating their policy alternatives through media by allocating free air time in the public

media both in print and broadcast in this general election.
4.1.2 Organizational Experiences of the selected media in Framing

Deputy Editor-in-chief of Addis Zemen said, “*Coverage of pre election news stories was vastly
determined by assessing what the public want to know about since it is a state owned news
paper. So, most of the news stories were framed based on what the public should be aware of
about the election rather than sticking on what the political parties want to convey to the general
public. The contending political parties are political actors where as the citizens are the judges

for those actors®” (personal interview, 20 May 2015).

On the other hand, Assistant editor of Reporter, Neamen Ashenafi explained, ‘‘Reporter has a

strong organizational rule to frame issues and govern the practices of the journalists not only in
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the time of election but also in other times too. It has a social media utilization in house policy
for the journalists and other house styles in addition to its editorial policy. Secondly, when it
comes to covering election related news stories in the case of the newspaper; basic journalistic
principles are always considered as a pillar for framing the issues as an organizational

experience’” (personal interview, 30 April 2015).

However, they tried to make two side stories in order to keep the balance and maintain neutrality

and the people can evaluate it whether the news is presented neutrally or not. The editor said,

“If the National Electoral Board blames a certain party, the Reporter cannot take it
as news content. Instead, there are organizational experiences to go extra miles to
examine the reaction of the other party that has been blamed’’ (personal

interview, 20 May 2015).

According the personal interview with the deputy —editor —in —chief of EBC, the organization
was reliant on its editorial policy to frame pre election news stories. In framing pre election news
stories and issues associated to various political parties, it was exclusively intended to be the
election peaceful, fair and democratic. It was the primary framework of EBC as per the editor.

However, the editor, Ayal Abebaw stated:

“There is no any news that is free of framing, every single news contents were
controlled and passed according to the interest of various stakeholders who have
different interests such as government and political parties. Therefore, any
political party registered by NEBE and running for peaceful election has the right
to get access and the media attempted to serve in accordance with those

diversified interest groups’” (personal interview, 10 May 201 3%
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Similarly, FBC was mainly dependent on the media's editorial policy and was striving for the
election to became peaceful and without grievances. It was working to deal with the complaints
raised from various political parties towards the National Electoral Board of Ethiopia and the
government (ruling party) in order to preserve balance of news sources. It had similar
organizational experiences in its framing of pre election news stories with the Reporter because it
had made investigations from different sources while any grievances had occurred among any
political parties. There is a “brief', every morning where reporters, editors and editors —in-chief
gather and evaluate already broadcasted news contents were whether or not newsworthy . Thus,

in the case of the FBC, unless the story is made balanced with its relevant entities, it is to be left

out automatically.
According to the editor- in -chief of Fana, Digafe Dagnachew said:

“FBC had been exerting too much to investigate issues and complaints from
oppositions that were pointing to the ruling party (EPRDF) and NEBE to illustrate
and get the complaints resolved so that the general public becomes informed
about the candidates. In the process we had impacted on the public to stand for

peaceful elections™ (personal interview, 20 May 2015).

4.1.3 The sources of information for the selected news stories

The use of sources by the selected media was accounted as an element of framing of pre election
news stories. Based on the media's tendencies to use different bodies as their sources of pre

clection news stories, I managed to differentiate among the institutions’ framing of news
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contents qualitatively rather than simply counting the number of similar source appearances

quantitatively.

However, all the media institutions have used certain bodies communally that seems similar

although the dominant use of sources for the sampled media varies from one another. As a result,

National Electoral Board of Ethiopia, opposition parties, the government (the ruling party), the

public, judiciary bodies and academicians were the commonly used sources of pre election news

stories for the targeted media in 2015 Ethiopian general elections.

Table two: the following table provides the use of sources by the selected media;

No | Sources Addis Zemen Reporter EBC FBC
Ambharic
In No In % InNo |In % InNo [In% |InNo | In %

1 | National Electoral | 5 7.5% 2 6.7% 16 28.6% | 19 33.3%

Board of Ethiopia
2 | Opposition parties | 20 29.8% |16 53.3% |8 14.3% | 14 24.6%
3 | The government 23 343% |7 23.3% |17 30.3% | 16 28%

(the ruling party)
4 | The public 6 8.9% 0 0% 7 12.5% | 14 24.6%
5 | Judiciary bodies 1 1.5% 4 14.3% |4 7.14% | 2 3.5%
6 | Academicians 2 3% 1 3.3% 4 7.14% |2 3.5%
Total =153 46 20 40 47

NB: a single news story might use multiple sources of 2, 3,4, 5 or all in the list at a time.



As we can apprehend from the table above, there was the interest of the media institutions to use
the major political actors as a source for framing their pre -election news stories in this national
election in spite of the continuing ownership pressures to rely on one kind of dominant source

use.

In the case of print media included in the study, Addis Zemen has been treating the issues of the
government or the ruling party EPRDF dominantly where as Amharic Reporter relied on the
oppositions as its source of pre - election news content. For instance, Addis Zemen gathered 34%
of its news from the ruling party while 29.8% of its sources were from the opposition parties. In
the contrary, the Reporter dedicated its sources to the opposition parties and the government
about 53.3% and 23.3% of respectively. This kind of usage reveals that ownership influence has

many things to do with the framing of political parties and pre - election news stories in Ethiopia.

In the other hand, the broadcast media had greater opportunities to access the electorates than the
print media because television and radio broadcasters can present variety of news to the
audiences many times in a single day. Therefore, the subjects of this study, EBC and FBC had
provided the general public with the information about the contesting political parties without
any literacy level hindrances. They both similarly dedicated their source to the government
(EPRDF), 30.3% by EBC and 28% by FBC respectively. However, FBC used the opposition
parties as its source much greater than EBC; i. e FBC used 24.6% for opposition parties while

EBC used only 14.3% of its sources for the oppositions.

In general, from the fore stated use of sources for pre -election news stories among the selected

private and government owned media, we can understand that the privately owned media were
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more independent than the state owned one to use various sources. The state owned ones were
more controlled and tied to various interest groups in whom the government interference is the
major one in this particular case. This has also been identified during the interview conducted

with the deputy-editor —in — chief of EBC as follows;

“The greatest challenge of EBC in framing election news stories is government
interference in the journalistic routines. Since the leaders of the state owned
media are individuals who are politically appointed, the influence of government
interest become higher and orders the framing of news especially during

elections” (Personal interview, 10 May 2015).

In the contrary, Assistant Editor and special nominee for the election in the Reporter, Neamen

Ashenafi said;

“We do not depend on sources; rather there is a tendency to come up with
investigative and analytical issues as a house style. However, sources such as
NEBE and political parties have been used to confirm the results of those

investigations whenever necessary” (Personal interview, 30 April, 2015).

4.1.4 The use of language in pre-election news stories

According to the interviewees from each selected media, they communally elaborated that
language usage has been given much emphasis not only in the framing of pre -election news
stories but also in their daily routines. However, it becomes more critical in the time of elections.
Derogatory words, phrases that might cause grievances among diverse ethnic or religious groups,

words resulting conflicts between the people and the government and words and phrases
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aggravating violence were not used in any of the selected media as per the reaction of the

interviewees.

However, I was not convinced by the mere data through the interview and went to analyze the
contents of each selected media. Accordingly, the use of language in the sample news leads and
headlines in the framing news contents during the pre- election periods were analyzed in terms of

wording, figure of language and idiomatic expressions as follows;

Addis Zemen, it constructed the Blue Party negatively using personification. It reads;

...The Blue party to sniff violence ...

Few opposition parties particularly "Blue™ party leaders were to promulgate
extremists’ agenda in the expense of political agenda and seen mobbing their acts

overtly (Addis Zemen, May 7, 2015, p.3).
Whereas the Reporter covered this similar issue in its lead reading;

- The government reported as it completed investigation for accusing over hundreds
of people including members of the Blue party.
- The Blue Party asks the government to stop its campaign on defamation

(Reporter, April 30, 2015, p.1).

Both newspapers employed different use of languages in the above news stories. Addis zemen
was personifying the Blue party using words like sniffing which is the behavior of human beings,

a strong desire for something for bad. Nevertheless, the Reporter Amharic was neutrally
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representing both parties as independent counter parts to use the media as their free market place
of ideas. The wordings in the story from the Reporter were less sensational than Addis Zemen's
even though the surface meaning of the words used by the Reporter somehow predisposed to the

Blue Party , Semayawi Party in Amharic.

The other government and privately owned television and radio broadcasters, EBC and FBC

used formal and non sensational languages predominantly in their news as;
Ethiopian Broadcasting Corporation,

“Active participation of contending political parties and the public in general
become pertinent to make the 5™ round general election peaceful, democratic, fair

and successful” (EBC (TV), 9 April 2015 ).

In addition to that, similar news headlines news with moderate Janguage usage has been

appeared frequently. Like;

“Ethiopian Federal Democratic Unity Forum reported that it is running its

campaign successfully” (EBC, 2 May 2015).

Whereas, Fana Broadcasting Corporate presented the pre - election news stories in the language

like,

“Political parties improved campaigning of their alternative policies through
diversified media outlets made the eve of the 5" round general elections warmer”

(FBC,15 May 2015).
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Consequently, both EBC and FBC were critical to avoid biased language than Addis zemen and
The Reporter in their pre - election news stories to favor or harm, to benefit the owner and to
stand for or against a certain political party, group of people, individual religion and
organization. However, the two media had a clear cut discrepancy in the other elements of

framing which is going to be discussed in detail later in the other sub topic of this chapter.

In brief, among 40 news headlines from EBC and 47 news headlines from FBC are reviewed in
this project. I could not find a considerable biased use of languages from both. In the other hand,
the print media, Addis Zemen and the Reporter employed observable use of sensational
languages although it was not dominant use. From this, we can understand that the language was
used to favor the interest of the owner of the media and the print media are where such kind of

biased languages are observable compared to the broadcast media.

4.1.5 The tone of the stories in the selected media

The tone of stories in a certain media plays a significant role in either getting or losing the
attention of its audiences. It is applied for various purposes such as for maintaining commercial
benefits, satisfying owners® (financers’) interests and trapping audiences' concentration to the
media. However, it adversely or favorably affects the media at the same time because the tone of

the news stories finally impacts the audiences thought positively, negatively or neutrally.

For the purpose of this project, the country's four major government and privately owned
broadcast and print media are selected. The tone of the news stories appeared from each selected

media in the pre - election period of the election have been analyzed and interpreted separately.
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The analysis was made based on both the tone of the reviewed news articles and news headlines

as well as in- depth interview with the editors of each media. It is presented as follows;

Addis Zemen,

According to the personal interview with deputy editor- in- chief of the newspaper, “The
newspaper by its nature is not with high tone. The stories in the news articles were usually
written in standard and modest tone not only in the time of elections but also at any time

(personal interview, 20 May 2015).

The researcher had reviewed the contents of the newspaper and found most of its stories were in
moderate tone. However, there were few stories with highly positive tone towards the ruling

government and negatively constructing the opposition parties. For example;

“The government of Ethiopia and its people has to carefully scrutinize the
dealings of terrorist actors beginning from radical oppositions extended to
EPLF- Shabiyaa and Al-shabab who strives for color revolution” (Addis Zemen,

20 April 2015, P. 11).

Here, the publication reads high tone in favor of the government of Ethiopia where as it stand
against the so called extremists and terrorists although it is not known by writing in higher tone

frequently.

The Reporter,

As per the interview held with Assistant Editor of the newspaper, Neamen Ashenafi, indicated

that many complaints have been received from the readers of Amharic publication in terms of its
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tone. Nevertheless, he said that there are also some people who complain on the news articles

written in the neutral tone because of their personal interest (personal interview, 30 April 2015).

In addition, the editor said that all possible measures were being taken to make the tone of the
stories down and moderate in the expense of its commercial benefits because high toned stories

might result in adverse impacts such as disagreement among the public at large.

1

The researcher tried to assess the tone of some news leads and articles of the newspaper through
content analysis. Thus, most of its stories were written in the neutral tone and some were
relatively in high tone in the pre - election period of the 2015 Ethiopian general election. For

instance,

- The government should get persistence in public protests (Reporter, 13 May

2015, p.7).

. EFDUF's manifesto pointing on the partiality of government institutions

(Reporter, 24 March 2015, p.6).

EBC

In terms of news tone, it is obvious that EBC's news presentation was almost below the average
so that it do not arouse the interest of its viewers. Similar fashion had been observed in its news
presentation during the pre- election period of the 5" round Ethiopian general election. However,
it was sometimes using higher tone either in constructing the government positively or criticizing

the oppositions negatively. It was occasional and not dominantly appeared one. For this reason,
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its news stories were less catchy and less investigative during the pre-election period of the 2015

Ethiopian general elections.

FBC,

It provided many news stories about the election through its FM and National radio broadcasting.
Among the total number of its pre -election news stories, about 47 different news contents were
used for this study. According to the examination, most of the stories were presented in moderate
tone. Beside this, the stories were frequently depicting neutrality although some of them were
appealing positive tone toward the ruling party, the people and the existing systems of

government.

4.1.6. Biasness Vs framing of the news contents

In this section, the framing biases of the sample media in framing their pre - election news stories
and how these news stories were framed according to the respective organizational experiences.
In addition to that, the ownership influences of the selected private and government owned
media is helped to identify between private and government media in Ethiopia. The following
table summarizes analysis of the framing of pre - election news stories by categorizing the media
into government and privately owned; I did not included all the news contents gathered for the
purpose of the entire project into this sub section rather I tried to take the same or nearly the

same news leads or headlines from each to see the differences.
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Table 3: Biasness vs. Framing of Government and private owned media

State owned media

Privately owned media

News contents/editorial pieces

News contents/ editorial pieces

Police said, Blue Party is accountable for the
violence in rally against ISIS killing of 28

Ethiopians. (EBC, 26 April 2015, )

The quarrel between the government and Blue
Party due to the rally turned to violence.

(Reporter, 26 April 2015, p. 7)

The Blue party to sniff for violence. (Addis Zemen,

6 May 2015,P.3)

Blue Party head appealed that his passport taken
and the flight is cancelled with no reasons he

knows. (Reporter, 5 April, 2015, P.1)

Women and youths reported their promptness to
ballot for the party that to strengthen the country's
existing progressive development programs. (EBC,

20 May 2015)

Political parties effective campaigns helped the
public to vote among the political parties.( FBC, 18

May 2015)

NEBE warns to examine political parties having
financial sources against the electoral law. (EBC, 6

April 2015)

Oppositions suffer with financial constraints and
the government's subsidy. (Reporter, 15 April

2015, P.6)

Political parties’ disparate utilization of the media.

(Addis Zemen, 14 March 2015, P. 11)

The government is liable for unutilized campaign
programs, said oppositions. (Reporter , 3 May

2015, P.1)

Oppositions complained, “Censorship is being
applied to our campaign messages.” (Reporter, 29

March 2015, P.1)
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There are three kinds of electorates in this national
election. These are people who are knowledgeable,
oppositions and puzzled. The second one says
“Whatever happens to me, I would not vote for
EPRDF, why not the peace and national benefits all
should go to hell instead of giving my ballot to
EPRDF. This kind of electorate is based on ignorant
hatred, did not understand the future of the country ,
filled with false full propaganda, did not want to see

the success of EPRDF and having evil spirit

(Addis Zemen, 15 May 2015, p.11)

A scholarly study revealed that the preliminary
phase of the 5th round Ethiopian general election

was successful. (FBC, 14 May 2015)

China's news agency reported, “Ethiopia has made
massive preliminary activities to conduct its st
round general election peacefully and fairly.”

(FBC, 24 May 2015)

NEBE, warns the Blue Party's campaigning against
the electoral law in such areas of churches, mosques

and schools. (EBC, 28 APRIL 2015)

UDJ, ANDM, Agew democratic party reported that
no problems have been encountered in the overall

pre election periods. FBC , 5 May 2015

From the table above, we can understand that there

were differences between government and

privately owned media in Ethiopia in the framing of pre - election news stories during the 2015

general elections.

Independence of the media is none compromising that it should operate in spite of diversified

pressures from inside and outside. However, in the Ethiopian case, the framing of news is

determined by the interest of the owners. Precisely, the subjects of this study were two state

owned media (Addis Zemen and EBC) and the other two privately owned media (Reporter and

FBC). As a result, the state owned ones were tending to be biased in favor of the government by
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framing their news positively while criticizing the opposition parties although it was not an
approach most dominantly appeared. In the contrary, the privately owned media were
Comparatively framing their pre - election news stories and editorial pieces to neutral approach
more dominantly. Disparities have also been found out with in the private ones, the Reporter and
FBC, i.e. the Reporter was exceptionally framing the issues by emphasizing to the oppositions

analytically where as FBC frames its news to the triumphant stories in the pre - election periods.

The researcher also interviewed the two most contending political parties, Blue Party
(Semayawi) and EFDUF (Medrek). The interview was conducted with the Blue's
Communication and Public relations Head, Ato Yonatan Tesfaye and Head of Medrek's office,
Ato Alemu Kuera to find their views about the framing of their party issues. Consequently, the

Blue's PR head alleged;

“Most of the media institutions mentioned above were biased to the government in
framing and covering of pre - election news stories and other programs t00.
Exceptionally, state owned media like EBC and affiliated radio like FBC were
framing the messages about the Blue Party were denouncing and allegations of
hostility where there is no any evidence. Anti Terrorist Law Ethiopia states that
anyone who mobs and applauses terrorism where there is no any terrorist act isa
terrorist. Therefore, such media institutions are available in Ethiopia and should
be accused according to the law. Particularly, the broadcast media were framing
the news and documentaries by censoring, omitting, prejudicing and distorting the
information about the party”. (Personal interview, Yonatan Tesfaye , 16 May

2015).
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Similarly, Medrek's Office Head, Ato Alemu Kuera notified;

“Compared to the broadcast media, the print media were relatively framing the
party's campaigns messages and news releases without censorship however these
are not our center of concern since they are not easily accessible to all. But the
broadcast media such as EBC and FBC were continuously covering the party’s
information by distorting, omitting, censoring some important messages from the
party in the pre election periods. Hence, I can say that there is no an independent
media in Ethiopia both from the broadcast and print except Sheger” (Personal

interview, 16 May 2015).

4. 1.7. Types of frames used by the selected media

According to my investigation to identify the types of frames used by the selected media, there
was a fragmented use of framing pre - election news stories from each; nonetheless some had a
certain type of dominant framing in the 2015 Ethiopian general Elections. Furthermore, I tried to

loop the major types of framing used by each selected media as follows;

Addis Zemen

It's framing of pre election news stories and editorial pieces were dominantly in morality frame.
Tt does not mean that Addis Zemen was framing its pre- election news stories in the pre election
period of the 2015 Ethiopian 5% round general election using this type merely. However, the fore

mentioned ones were the most dominant ones in the news paper.
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Example: Tt is to mean, federalism fits for Ethiopia, opposition’s alternative policy to the federal
government system of Ethiopia is to reinstate the past exploitative and oppressive system which

is most primitive government system.

Reporter

Conflict frame and attribution of responsibility respectively were the most dominant frames
appeared in its coverage for the 2015 Ethiopian general elections during the pre election periods.
Out of 20 news stories and editorial pieces reviewed from the newspaper, disputes among

political parties and court case issues appeared frequently.
Example;

- Blues are accused of violent behavior (Reporter, 13 May 2015).

- UDIJ reported that it is to prolong across the election progression in spite of
members suffer (Reporter, 20 May 2015).

- The quarrel between the government and Blue Party due to the rally turned to

violence (Reporter, 7 May 2015).

EBC

The framing of EBC's pre-election news stories in the 2015 national elections was mainly
morality and economic frame respectively because it was covering the events in terms of
morality aspect that is either emphasizing the bad or good side of the event. It was frequently
presenting its news according to the election’s peaceful and decent completion based on success

stories. For instance,
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- NEBE said, preparations have been made based on lessons from the previous
general elections so that the 5" round election become democratic and all-
encompassing (EBC, 14 May 2015).

- Academicians witnessed that Ethiopian democratic system is mounting through

time (EBC, 14 May 2015).
FBC

[t was framing the pre election news stories of the 5" round Ethiopian general election by
treating the issues related to the contesting political parties and public opinions about the
election. With regard to the researcher’s review of two months consecutive news stories, issue
frame was dominantly appeared. The following examples imply how the stories were most
frequently framed however it sometimes emphasizes on success stories like wise of EBC.

Example;

NEBE reported, grievance appeals began to appear in their legal procedures is
among the successful achievements during the pre election periods in the 2015

Ethiopian general elections (Fana Broadcasting Corporate, 12 May 2015).

A national election is measured by its process and ending. The pre election period
also has four key international parameters. These are public participation, free
debate among political parties, the existence of independent and neutral executive

body and free campaigning avail to the parties (FBC, 11 April 2015).
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4.2. Discussion of the findings

From the very beginning of this study, three questions were set to be answered by the end of its
findings. The first research question was how do the selected media portray and frame the
political parties during the pre election period of the 2015 Ethiopian National Election? Based
on the findings of the study, the pre - election news stories and editorial pieces of the sampled
media were treating the political parties in different ways. However, there was a slight
discrepancy among them in their framing of political parties positively, negatively and neutrally.
Therefore, the findings revealed that the ruling party (EPRDF) was frequently framed positively
by the state owned media where as the Blue party; Semayawi Party in Amharic was the most
negatively quoted party among any other opposition parties. The Reporter newspaper which is a
privately owned newspaper accounted a wider coverage to the Blue Party compared to other
oppositions where as FBC brought no any positive or negative stories about the party in

particular and it had plenty of happy stories about the government and the oppositions in general.

Secondly, as it is previously stated the types of framing among the sampled media were
interchangeably used and this is to discuss what types of frames were commonly used for pre-
election news stories? That was the second question of this study. Accordingly, Addiss Zemen
and EBC used morality and economic framing predominantly where as the Reporter and FBC
were chiefly using conflict frame and issue frame respectively. More precisely, Addis Zemen
and EBC were concerned with right or wrong judgments of issues either emphasizing the bad or
good side of an event by framing the news towards the country's laws such as Ethiopian electoral
law and how they should be obeyed by the oppositions particularly the Blue party. In the other

hand, the Reporter was covering the conflicts, disputes, controversial issues and court cases
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between the ruling party (EPRDF) and the Blue party to attract reader’s attention whereas FBC

discussed various issues related to the election in detail.

The third research question was what are the major differences in framing pre-election news
stories between the public and private media? According to Entman (1993) to frame means “to
select some aspects of a perceived reality and make them more salient in communicating text in
such way as to promote particular definition, causal interpretation, moral evaluation and/or
treatment recommendation for the item described” (Entman, 1993, p.52). Therefore, the study
reveals that the government owned media were less independent than the privately owned media
in their framing of pre election news stories in the 2015 Ethiopian general elections. Since a
media ought to maintain its autonomy as a free market place of ideas regardless of its ownership
influence and in any pressing circumstances, it is none compromising to be the voice of all
contending political parties during elections. However, there was some deterioration in the
framing of pre election news stories in the sampled state owned media although framing the
issue to make salient is not forbidden as stated by Robert Entman. In the contrary, the private
ones were more nearly neutral by relying on their sources of information equally for both the
ruling party and the opposition parties and more investigate to frame the news contents than the

state owned media.

As per the analysis and discussion of the data, the findings of this study are curled by giving due
attention to major ones. Accordingly, the media played a significant role in framing political

parties' issues during this National election compared to the previous elections.

The selected media, in terms of use of source variance to frame the pre election news stories

related to the 2015 general election, the privately owned media used multiple sources than the

71



state owned media for that the state media stick towards utilizing the government (EPRDF) as a

dominant source.

The use of language by the sample media in framing pre election news was relatively formal

language except some offensive and informal diction especially from Addis Zemen and EBC.

In terms of framing bias, the government media were constructing the government and its
policies positively however not giving room or denouncing the opposition political parties.

Comparatively the privately owned media were relatively neutral.

The watch dog role of the media in framing the issues through investigation during this election

was feeble although attempts have been made in the print media like the Reporter.

The framing of news contents in Ethiopia especially during such a critical time of election has

undergone through a continuing pressure of interest groups particularly in state owned media.
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CHAPTER FIVE
CONCLUSIONS AND RECOMMENDATION

5.1. Conclusions

Media is powerful in playing either adverse or significant role in any countries’ political
economy. It becomes more influential during elections when the symbiotic relationship between
the political parties and the media turned to its maximum culmination. In this critical time, the
media downplay or play up certain issues about the political parties while the parties tend to
mischief the media through the mouthpiece pressures of individual journalists and the media

institution at large. It has greater impact on the electorates® decision-making.

This study was based on framing theory as its theoretical framework. The study focused on
Entman's definition of framing in which he defined, "framing is selecting and highlighting some
facets of events or issues, and making connections among them so as to promote a particular
interpretation, evaluation, and/or solution”. Similarly, framing referred as the activities of the
mass media they select, emphasize and present some aspects of “reality’* to audiences, while
ignoring others (Stone, Singletary and Richmond 1999. P.278). Hence, this study was set out to
analyze how the Ethiopian media framed the pre - election news stories of the 2015 Ethiopian

general elections.

In order to conduct the study, four major media institutions (print and broadcast) from the private
and government owned media were taken as the subjects of the study which has wider coverage
and circulation nationwide. Namely, the two state owned media Ethiopian Broadcasting
Corporation and Addis Zemen newspaper including the other two privately owned media Fana
Broadcasting Corporate and the Reporter Amharic newspaper.
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According to the findings, framing of the pre - election news stories among the state owned
media was influenced by the government. The findings demonstrated that the media were
framing the news stories by portraying the oppositions negatively and providing success stories
about the government and the election process as a whole. However, the Reporter treated the
issues of the oppositions predominantly and FBC entertained both sides although it framed the

government and the preliminary election process positively.

The analysis of this study also revealed that the privately owned media were more independent
and investigative than the state owned media in framing their pre- election news stories about the

contending political parties and the entire election process in the pre-election periods.

Moreover, the finding of the study discovered, there was diversified types of frames were used
among all the sample media to frame election related news stories even though some types of
frames were employed predominantly. Morality frame and conflict frame were the most
frequently appeared frames almost in all the selected media. Briefly, Addis Zemen and EBC

utilized morality frame, Amharic Reporter conflict frame and FBC issue frame predominantly.

Therefore to conclude, the findings of the study noticeably illustrate that the coverage of the
election in Addis Zemen and EBC slanted towards the state interest while Amharic Reporter and
FBC relatively remain independent in framing the election during the pre-election period. This
indicates that media ownership determines the deterioration of journalistic principles in Ethiopia
during elections. In addition, the framing of election related news stories is done based on the

primary interest of the media owners rather than responsibly addressing the information what the

74



citizens really need to be informed. This kind of framing ultimately results in misleading of the

electorates and having undesired outcome of general elections.

5.2. Recommendations

This study was conducted to investigate the overall framing of pre - election news stories in the

2015 general elections by some of the country's major broadcast and print media. The study also

attempted to examine the differences between private and state owned media in framing of pre-

clection news stories. Thus, the researcher provides the following suggestions for media

practitioners, media owners and political parties that are the main actors during general elections.

Since media's framing of pre-election news stories has a significant influence on the
electorates’ decision making, journalists shall report about the contending political parties
by giving ultimate priority to what the citizens need to know instead of what the citizens
want to know in spite of the owners influences.

Journalists shall rely on multiple sources of an issue rather than promulgating one side
stories in framing pre-election news stories and issues related to the political parties. The
study revealed that state owned media utilized single source more frequently than the
privately owned ones.

Political writers ought to frame pre-election news stories in line with the basic principles
of journalism more than any time because the pressure of interest groups and

mouthpieces become more challenging for them.
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o Media owners in collaboration with media scholars should organize continuous trainings
regarding to framing and reporting election news stories in order to attain successful
general elections in Ethiopia.

e Both state owned and private media shall equally ensure appropriate use of language,
source and tone in framing pre-election, during election and post-election reporting
surrendering themselves to journalistic principles.

e Political parties are expected to provide their information to both state owned and private
media without distortion so that the people can get access to relevant, accurate and useful

information about the parties’ issues and about the election process.

The researcher also recommends further researches needed to be conducted to investigate;

e How far the existing framing of elections in Ethiopia is affecting (priming) the
clectorates and bring about changes in the general outcome of the elections in detail?

e What kind of frames the Ethiopian media predominantly use to frame political parties
during elections compared to the western media?

e How the upcoming Ethiopian general elections different from the previous ones in

framing election reporting and timely investigation of each round?
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APPENDIX A

A. Interview guide for media professionals & stakeholders

1. What do you think are some of the top political issues in your selection of news contents in
these three or four months time?

2. How do you evaluate the coverage given to the national election by your news paper
/corporation in comparison with other political issues?

3. How do you frame pre-election news stories as an organizational/institutional experience?

4. Do you have any contact/ frequent contact, with any political parties to use them as the source
of information? If yes which of them are most frequently used?

5. How much you are concerned to the use of language in your news stories or programs as a
political writer especially during the pre-election period?

6. According to your perspective as a journalist, what should be the tone of the media either print
or broadcast in reporting political parties’ pre-election new stories?

7. What are some of personal, organizational or professional problems that prohibit journalists
from reporting unbiased election news stories?

8. What is the most commonly selected type of frames by your media like human interest frame,
conflict frame, attribution of responsibility frame, human impact frame, economic frame or
morality frame when framing political parties?

9. What do you think that a media need to play in creating a better political environment

particularly in such a critical time of election?
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APPNDIX B
Interview guides for political parties

1. How your party has efficiently used the allotted time both in the broadcast and print
media during the pre- election period?

7. What were the major challenges that the party has faced in communicating its policy
alternatives to the public?

3. How the news stories of the party have been framed/ covered by the media? Biased/
neutral/balanced.

4. What type of framing elements were being frequently employed by the media while
framing the party's pre-election news stories? Language ,tone, source etc

5. Do you think that there is any difference between the private and government owned
media in framing political parties’ news stories? How?

6. What were the major challenges the party faced regarding the use of media as a tool to
access the public during the election campaign period? Such as distortion of information,
inadequate coverage, omission of information, prejudiced angling of stories etc...

7 Which media were more neutral or biased in reporting election related news stories

throughout the pre election periods? And why? EBC,FBC, Addis Zemen, The Reporter
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Appendix C
Sample news stories from each selected media (in Amharic)
Addis Zemen

vy ooy POLLVHLD (ILR TCLT WiSIR + PP, SL0T NTALI”
PATIeP Tt hooldCT €7°0Th TCE POTIAGA N2INT Phne-LPT T hE1 4 Rk
7ath hEE NaodmC PANG-LLTT 148 e ath 182 APAUT NTILLT 0P
ALNOE ALHTU- TEETFU- TALTT 0 00T N700 Ané-41 T 0824 INC (A4
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My °Cm odd ondl 984T ool At RIS 15 0and $ULoeCT
105@ PO P@I° AS 3T@ 16 OO0 U-hE@ ool QoM SI°M WA
AUALT? Aod LT NCLT AA@MI : QA 1850 CPC AIEINCL 180 L7170 Wi,
havh®d oL N%LeR TP U PIpC ANhe BPC WA TN AAGPCTI
PN ®1F A NG NB4? PAF tao(lhi PY161ET POL v nM 451F

PALAT DG NALL aohdt OO TCT M4 PHIPAT A VAT PNGF avhh?® Né
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Hoo Po9Lao T PUE oo} Lot (1.0 Hoo}iao o011 47 2007%.9°10 11)

Reporter
30 PNCTIeE TCE hOATT @nd°C 100 NAL ALT7? Aevhnn 7°Cové-
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(&7 CrCioleng 21/2007 G977 10-1)+

07291 Mmseear PO QAT ey NTS PNTIER TCE @M = s7CTC
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eaoree ICE ad aoiNC N7N@-PD et JarcE Tire Tk AN
nhi: 7°CAC 0204 27/2007 78" 1

ANeT ATLT oL PP TCEETS Cav il L7177 3 Z7CTHC 7LPHY
7/2007 %.9° 70 6
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Ethiopian Broadcasting Corporation

gocem, 2007 OATIPELIPNENLRIGTIR UT (+ah Usd APARMSPP 770N
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Fana Broadcasting Corporate
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