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I 
I Abstract 

NEWSROOM AS A SOCIAL SETTING: AN ETHNOGRAPHIC STUDY OF 

WORKPLACE SOCIAL INTERACTION AND PROFESSIONALISM IN FANA 

BROADCASTING CORPORATE 

Fitih Alcmu 

Addis Ababa, 2014 

Journa lism is both an institutiona l and professional exercI se where news making can be 

understood as both an institutional routine and interpretative reportage of the social world. As 

with any other profess ion, however, news making is subject to the socia l dynamics that prevail s 

within the professional milieu. 

Such interaction between disciplinary, institutional , and social factors calls for a need to stud y 

the inside story of the journalistic world: how the bureaucratic, institutional factors intervene 

with the final product of news. To thi s end, the study aimed at scrutinizing social and 

inst itutiona l factors at play in the day to day news making endeavor. The study was also 

informed by the concept of ' reflexive sociology' which is often used in studying espec ially as it 

applies to the sociology of work and the universe of journali sm. Th is theoretica l framework 

conceptualizes profess ional settings, in general and journali sm in particular, as ' universes' , 

whereby social and economic and structural factors interact with other universes and Doxa , 

ritual, and social capital playa pivotal role in defining practical reali ti es . 

What is more, qualitati ve stu dy des ign was employed in order to address the resea rch; within 

thi s, an ethnographic approach and interviewing were used as two important tools to gather the 

data. Accordin gly, parti cipant observation was conducted in the ed ito ri al meetings and news 
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1 production processes in the news-magazme department of Fana broadcasting Corporate fo r 

nearl y two months. Besides, semi -structured, semi -formal interviews were carri ed out with 12 

key info rmants. 

The fi ndings revea l that, social sensitivity; focus on the identification of wrong do ings, and 

sensitivi ty to authority fi gures were considered as im portant virtues in news making process at 

the target media house. Even though much of j ourna lists' profess ional standard s in synchroni ze 

1 with that of professional journali sm, such standa rds and princ iples were fo und to be based on 

, ritualistic underpinnings than cogent professional rationales. 

The study also ident ifi ed a great dea l of pred ictabili ty of news whil e covel'lng government 

institutions and authori ty fi gures. Other media houses and li stenership were al so fo und to be 

factors that the newsroom took into considerati on while making journali stic decisions. In 

addition, high leve l of conformity to seniority was observed among j ournali sts working in the 

newsroom. 
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CHAPTER ONE: INTRODUCTION 

1.1 Background 

The scientific study of news with reference to its professional essence, requ irements and qual ities 

of content, reception and effect on audience, and at large, its roles and responsibilities in 

democracy has a long and wide sphere. The praise that news gets in relation to various socio­

political discourses for a considerable time has ensured news's timeless worth as a topic of 

scho lastic interest. 

The quest towards the heart of ' why we need News', can rather be a meander too intricate to 

sett le. Yet, we might illustrate a few arguments that fall at different co rners of the maze of 

reasons. To begin with, the im portance of news for soc iety may be owed to man ' s very nature. 

Kovach and Rosenstein (2007, p.9) argue that News sati sfies a basic human impulse. People 

have an intrins ic need, i. e., an instinct to know what is occurring beyond their direct experience. 

Being aware of events we cannot see for ourselves engenders a sense of security, control , and 

confidence. 

Besides, Asp (2007, p.33) noted that: 

citizens are assumed to function as individual deci sion makers, and it is the duty 

of the (News) media to contribute to free and autonomous opinion formation by 

providing the citi zens with a suffi cient basis for the rational assessments that 

enable them to form opinions on issues of consequence to soc iety and the actions 

of those in positions of power, 

1 



We turn to news from different media for countless reasons. Ranging from functional everyday 

decisions or more serious issues of informational as well as interpretative needs, our 'modern ' 

lives are high ly correlated with news consumption . This multifaceted attachment of soc iety to 

news is a sensible reason for the need of its professiona l (as well as lega l) protection and 

regulation. Walter Lippmann in hi s 1920 work 'Liberty and the News' (pp.69-70) argued: 

We should never succeed even in fixing a standard of tolerance for opinions, if we 

concentrated liberty and the news all our attention on the opinions. For they are 

derived, not necessarily by reason, to be sure, but somehow, from the stream of 

news that reaches the public, and the protection of that stream is the critical 

interest in a modern state. In going behind opin ion to the in fo rmation which it 

exploits, and in making the validity of the news our ideal , we shall be fighting the 

battle where it is rea lly being fought. 

Accord ing to McNair (2000, p.5), in debates about the state of the democratic polity, journalists 

figure large, and those who criti ci ze the way in which the publi c sphere has actua ll y developed , 

focus their attacks on the media. 

News media perform under plenty of hard and soft watches for the well being of the society. As 

Asp (2007, p. 35) contends: 

Information va lue is closely related to the space accorded in an issue or election 

campaign. It is therefore necessary to assess how effective media are as 

information media: what I ca ll their informativety score. A news medium may, for 

example, present relatively little information in absolute terms, but nonetheless be 

very informati ve and thus be of great value to the cit ize n. 
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From the individual journalist's ethical dil emma, to the editor's finicky correction, the 

exhaustively detailed editorial policy, and media laws of different level, news is treated with 

much protection and regu lation. The issue of multiple forms of ' gate keep ing' comes at play at 

this juncture of understanding news as a powerful concept. Branston and Stafford (20 I 0) have 

similarly argued for the power of information and that journalists' responsib ility of informat ion 

distribution is s imultaneously the di stribution of power to soc iety. This implies that some ethical 

practices are necessary so as to ensure commitment to the proper and impartial use of power by 

journalists and med ia practitioners . 

Any profess ion, although some having their own philosoph ical relations at the very sou rce of 

their codes, has its own distinct and shared ethical values. Much of prior literature on news 

values and journali stic ethics indicate that these values of news are relatively stable across time, 

theories, and situations despite the different modi fications that are rather surfaced than secluded 

in their philosophical underpinning (Ettema, 2007; McNair, 2002; Ibrahim, 20 10; Opuam ie-

Ngoa, 2010; Shul tz, 2007). 

Theoretica lly arguing, at least, j ourna li stic standards are simil ar across· spheres and hi ghl y 

communa l when the soc io-politi cal , insti tutional , and related aspects of context are narrower. 
r' '. 

This is to mean that media across similar ownership types are more likely to share similar n ews 

values than across ownership types, and media with in similar locali ties of performance tend to 

act in more resemblance than those performing in different local ities, e.t.c 

While thi s can make on ly common sense, it shou ld take us further to the question of what 

contexts underlie these d istinctions. Editori al policies and other structures can be owed to the 

differences in practicing journalism. Yet, the study of structura l factors would only mean a na"ive 

account of explicitness only. Externally, any structure is affected by another structure and 
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internally (to the particular newsroom), structural factors are challenged by "cu ltural and ritual 

power, [sensitive] to the symbolic role of news actors and how they perform/enact with in the 

conventions and textual structures of news representation - ritual, story, narrative. (Hout and 

Jacobs, 2008). 

Arguing that learn ing professional norms is not primarily a matter of reading a journalism 

primer or studying the ed itorial code, but should rather be seen as a process of 

socialization into the professional culture of the news organization, Breed (1955), in Skjerdal 

(20 12) has, for example, claimed the subtl e approval of ed itori al norms in the newsroom. 

Dav id M. White, a renowned media researcher, in hi s class ic book "gatekeeper" was the first to 

break the insight of journali sts' experi ences whil e working on news. White ( 1950, pp.86-87)'s 

conclusion labeled the news judgment values of hi s case: "Mr. Gates", as "highl y subjective 

value judgments" rather than referent to such tangibles as editorial policy. His work has call ed 

for a remarkable scholastic interest towards in Reese and Ballinger (200 I )'s words "up close and 

persona l" study of certain socia l and profess ional structures. 

Another highly acknowledged newsroom anal ys is by Breed ( 1955, p.327) came out with a 

rel atively intertwined presentation of how poli cy and informal newsroom norms are related 

claiming that: 

While policy is set by the executives, it is clear that they cannot persona lly gather 

and write the news by themselves . They must delegate these tasks to staffers, and 

at thi s point the attitudes or interests of staffers may-and often do-conflict with 

those of the executi ves. 
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Thus, it indicates that poli cies lack so litary determination of news. Shultz (2007, p.97) also 

reflects thi s idea in her ethnographic report of news values in newsrooms saying: 

An important task for future studies of journali stic practice is to investi gate the 

seemingly self-evident orthodox news values as we ll as making visible the dox ic 

news values imbedded in journali stic practice. 

Much research has followed white's and Beeman's in terest in such criti ca l analysis of newsroom 

lending emphas is to the issue in plenty of levels on a "hierarchy of influences" (Reese, 200 I) 

rangi ng fro m views and roles of med ia workers (Azman M. et ai, 201 3; laban and PoleI', 2007; 

Lo, Chan M., and Pan, 2005; Skj erd al, 2008, Blye, 201 2; Hersckovitz, 2005 Volek and Jirak, 

2005) and , at success ive ly higher levels, the influences of media routines, media organizati ons, 

external pressures, and ideo logy (Beeman, 200 I; Schultz, 2007a; Hovden, 201 2; Reese and 

Ballinger, 2001 ; Willig, 201 2; Schultz, 2007b; Ryfe , 2009; Hout and Jacobs, 2008; Elwe ll , N D, 

Reese, ND). 

Beeman and Peterson (200 I, p. 159) justi fy the idea of such interpretative insights as strategies: 

.... to look into the li ves of those actors sociall y charged with responsibilities for 

interpretati on: diviners whose proclamations articulate cu ltural meanings, 

journalists who must turn strips of experience into reportable and consumable 

events .. .. .. .... to engage with " interpreti ve practice," the ways that routine 

procedures, cul tural categories, and socia l positions come together in particu lar 

" instances" o f interpretati on. 

The misce llaneous ' In visible ' factors behind whether a story is covered or not, the angle from 

which it is taken, as we ll as the spot li ght exelted up on certai n sides of a story than others, is 
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worth cavernous inquiry. Recent literature on media studies has large ly treated such criti cal 

concepts as commercialization and concentration of media, the impact of conglomerates, conflict 

of interest, e.t.c. The superb contribution of these studies being undeniably interesting and of 

great impact, they tend to rest their focuses on a macro-level analys is of national and regional 

concerns. Harcout and Jacobs (2008, p. 67), add up to the contention that micro-level study is 

rather lacked. 

From an ana lytica l po int of view, most of the ex isting literature has largely 

di sregarded journalistic agency in favor of organizational and institutional leve ls 

of analysis thereby reduci ng news making to a bureaucratic routine whi ch, in turn , 

accounts for the relatively unconscious ro le played by news journali sts in news 

manufacture. 

However, studying such contexts as newsrooms through severance d"f constructs that appear 

independent at a face val ue, such as news, can be tricky since any socia l setting is compl icated 

and is related to vari ous other structures that lie at different sides. Eq ua ll y important to the stud y 

of informal, social relations, activities and norms in newsrooms ·is the study of the relationship 

between the newsroom and other structures that might affect the newsroom's ' culture ' in one 

way or another. 

As Stinchcombe (1965, p. 142) illustrates, for any organ izational structure: 

. .. goals o r purposes are generall y funct ions performed for some larger structure. 

For example, armies have the goa l of winning possi ble military engagements. The 

fulfillment of thi s goa l is a function pe rformed for the larger po liti cal structure, 

wh ich has functi onal requirements of defense and conquest. 

6 



worth cavernous inquiry. Recent literature on medi a studi es has largely treated such critical 

concepts as commercialization and concentration of med ia, the impact of conglomerates, conflict 

of interest, e.t.c. The superb contribution of these studi es being undeniab ly interest ing and of 

great impact, they tend to rest their focuses on a macro- level analysis of national and regional 

concerns. Harcout and Jacobs (2008, p. 67), add up to the contention that micro-level study is 

rather lacked. 

From an anal ytical point of view, most of the existing I iterature has largel y 

disregarded journali stic agency in favor of organ izational and institutional levels 

of ana lysis thereby reducing news mak ing to a bureaucratic routine wh ich, in turn , 

accounts for the relatively un conscious role played by news journalists in news 

manufacture. 

However, study ing such contexts as newsrooms through severance 6f constructs that appear 

independent at a face va lue, such as news, can be tricky since any socia l setting is compl icated 

and is related to various other structures that li e at different sides . Equall y im portant to the study 

of informal , soc ial relations, activi ties and norms in newsrooms is the study of the relat ionship 

between the newsroom and other structures that might affect the newsroom's 'culture' in one 

way or another. 

As Stinchcombe ( 1965, p. 142) illustrates, for any organizational structure : 

.. . goa ls or purposes are generally functions performed for some larger structure. 

For example, armies have the goa l of winn ing possible military engagements. The 

fulfillment of this goa l is a function performed for the larger po li tica l structure, 

which has funct ional requirements of defense and conquest. 

6 



Pierre Bourdieu, a highl y acknowledge sociologist and speciali st in stud ies of power relations in 

social structures is one of the pioneers to approach media and journali sm through soc iologica l 

eyes w ith influential works concern ing media cu lture, news journalism, and the symbolic power 

of media (Willi g, 201 2). 

Bourdi eu (C ited in Schultz, 2007a, p. 2) claimed in one of hi s works that: 

Journali sm can be understood as a subfield within the larger, general fie ld of 

cultural production. As all other fields, the fie ld of cultural production is partly 

constituted by its relations to the economic and po li tica l fie lds, just as the specific 

fi eld of news med ia and news journalism. 

Thus, it is highl y essentia l to pay a close insight to the selection, negotiation , and interpretative 

practices that the journa li st goes through as he/she considers and violates hi s/her social and 

professional environment. The impact that larger structures exert on the newsroom and in turn on 

the j ourna list's performance shoul d also go in line. 

An Ethiopian Context of Journalism Profession 

History of modern j ourna lism in Ethiop ia is not a long one. Even though newspaper and other 

pub lications started du rin g the im peria l regime of Hai le Selass ie I in the 1940s, modern media 

practice was introd uced during the reign of Menefik 11. The first medium to be introduced was a 

weekly newspaper call ed La Se-maine d'Ethiopie in 1890 which was published in French by a 

Franci scan Miss ionary. 

The First Am haric newspaper was issued in 1895 by the name Aemel'o week ly in fOllr pages. The 

first isslles of Aemero were handwritten. Between 19 12 and 19 15 week ly newspapers li ke 

Melkele Selam, Yelol' Wore , and many other pub li cations emerged. Another Amhari c 
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publication, Ye Ethiopia Demls then came out in 1934, and from 1934-1936 followed by Addis 

Zemen on May 5th, 1941. In 1942, The Press and Information Department was established , and 

Sendek Alamachin appeared in Amharic and Arabic, and the Negarit newspaper appeared in 

Amharic and Engli sh. A year later in 1943, the English language The Ethiopian Herald was 

started as a week ly. The Ethiopian Herald and Addis Zell1en became dailies at the end of 1958, 

and are sti ll being published by the Eth iopian Press Agency. 

Between 1941 - 1974, 14 newspapers and magazlIles were published in Amharic and other 

national languages and 13 others came out in Engl ish and other foreign languages such as Itali an 

and French. Most of these magazines and newspapers ceased to be published during the previous 

Derg period, while others, mostly publications of government institutions and mini stries, 

continued to appear. 

When the Derg regime took over Hailesselasie's reign in September 1974, the two national 

newspapers, Addis Zemen and The Elhiopian Herald were transformed to the new government's 

officia l presses along with Derg-born newspapers namely; Meskerell1 meaning September, and 

Serlo Ader meaning Worker till the regime ' s overthrow. ' Magazines, such as -Tsedey which · 

covered social and political issues did not last for long, and Goh had been c irculating for some 

time within a limited number of readers appeared. 

According to an overview report of the Ethiopian media (2008 , p. 30): 

In the first two or three years of the Derg regime, there were promises and hope 

of freedom of the press. Dialogues between oppos ing political groups were seen 

in print and electronic media, and journalists became extremel y open and critical 

of the government. Relevant nati onal issues such as democracy, land tenure and 

the form of government the country should have etc. were openly di scussed in the 
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public print media. That period, which Ethiopian journalists refer to, as "the 

go lden days of Ethiopian j ournal ism", was un fortunate ly short li ved . 

EPRDF can be labeled the first regime of the country to give recognition to freedom of the press 

in such width . EPRDF declared the adoption of the 1948 Uni versal Dec laration of Human Ri ghts 

in its' Charter and freedo m of the press and speech, and eliminated The Censor Department of 

the Ministry of Information. The 1991 constitution contains an arti cle of seven sub articles 

covering the Ri ght of thought, opinion and expression. Article 29 : 3 and 4 state: 

3. Freedom of the press and other mass media and freedom of art istic creativi ty is 

guaranteed. Freedom of the press sha ll specifi ca lly include the fol lowing 

elements: (a) Prohibition of any form of censorshi p. (b) Access to information of 

public interest. 

4. In the interest of the free flow of information, ideas and op in ions which are 

essenti al to the functioning of a democratic order, the press shall , as an institution, 

enj oy legal protection to ensure its operationa l independence and its capacity to 

entertain diverse opinions. 

The 1991 constitution has opened the door for a great dea l of press institutions which can be 

attributed to the development of the profess ion in better pace than previous times. Particularl y 

passage of the press freedom Bill of 1992 was a signifi cant encouragement fo r the multipli cation 

of newspapers and magazines. 

Both private and state press started to proliferate as a result of the prestige given by the 

const itution. Between 1992 and 1997, abou t 287 publ icati ons have emerged (Shimel is, 2002, pp. 

180- 18 1) the number of private press has been relati vely hi gh but fluctuating since 1992. 
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Post 1993 Ethiopian media (particularly print med ia, since broadcast media has not yet been 

allowed for private ownership), have been subjects of critics for local and international 

researchers. Government owned media have usually been critici zed of being ce lebratory 

mouthpieces of the government and party agenda (Sh imel is, 2000, Getachew 2003, in Birhanu, 

2006 P: 15), (Shimel is, 2002) 

According to SIDA 's Media Sustainability Index of2008 (p. 126), 

There is a seriolls lack of professional and ethical standards among journalists in 

government and private media. Most news stories and special programs are not 

well sourced. Both government and private journali sts employ a great deal of 

partisanship in their reporting. Fact checking is not usually conducted in reporting 

news stories. Instead, methods of co ll ecting information are a reminder that the 

med ia are still pri soners of Ethiopia 's old cu lture of rumors. 

Although a wide range of critics have questioned the professional orientation of Ethiop ian 

journalists at large, a few have approached the question of profess ionali sm from the angle of the 

journalist. Most of the critics are content! news based, raising the matter of 'journali sts' 

experi ence ' on ly by inference. Journalism being a team work, it should be apparent that 

journali sts ' profess ional experience can be affected by the interaction and grou p behavior in the 

media houses. Some of the stud ies on Ethiopian journalists have also hinted the significance of 

newsroom interaction for the work of journalists . Skjerdal (20 12, p. 147), proposes: 

An alternative model which acknowledges that journali sts face multiple 

commitments simultaneous ly, and that they cannot readil y put a profound 

commitment as ide, even if momentari ly. Thus, as an [alternative to the shi fting 
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loyalties model], the research arnves at a proposed model of competing 

loyalties. 

Skjerdal' s proposa l for competing loyalti es can also suggest a need for up-close and more 

elaborate studi es to comprehend the journali sts ' ex periences . Neb iyu (2008), Birhanu (2006) , 

and a wide range of studies on journa listi c professionali sm also hi gh li ght a need for an elaborate 

'behind the scene' study on the practical experiences of Eth iop ian journali sts. 

1.2. Statement ofthe Problem 

The realm of Ethiopian media has been an area of interest fo r different critics in and outside the 

country for a long time now. Performance wise, many critics feature (especially on the state 

media) inaccuracy, fabricat ion, imbalance and other problems of genu ineness. With regard to the 

environment for media practice, however, many interest groups as well as civil associations from 

different corners of the globe have been pointing fingers towards the government. These 

accusations concern the legal ground of media practice and the practical abuse on freedom of 

expression and the press as well as violat ion of related rights on journalists and citizens at large. 

Although the concept of profess ionali sm can be complex, the researcher of thi s study prefers to 

limit the idea of profess ionali sm to the extent to whi ch an occupation 's standards are expl icitly 

fo llowed and adhered to. Since journalism is a di scipline with a great deal of responsib il ity to 

society, the question of professionalism is a significant one. 

Journalistic professiona li sm among Ethiopian journali sts has been a subject of study for long in 

the hi story of modern journalism education of the country. While ana lyzing the leve l of 

professionali sm among journalists of the country, researchers have taken different aspects 

ranging from self perception of j ourna li st's own opinions to content ana lysis of the crafts 
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prepared by them. For instance, Hailegebrie l (2005, pp. 59-60), from hi s content analysis of a 

state newspaper for ethical course of News stories reported that the paper depicted a considerable 

deal of lack of fairness, independence, and balance in sourcing. He further stated that journalists 

of the newspaper do not consider themse lves to be independent and "What they are saying is th at 

they are under the strict imposition of their bosses." 

Birhanu (2006, p. 137), on the other hand has surveyed Ethiopian state and private media 

journalists ' own perception of profess ional orientation and concluded: 

Unlike their counterparts III other countries, [Ethiop ian Journalists] need the 

li censing of profess ionals and place importance on accreditation mechani sms 

blaming the unprofess ional service that has been provided by ' unprofessional 

persons' . They perceive themse lves as neutrals in serving the public and also view 

themselves as development advocates in their ro le of reporting events. 

It is not surpri sing enough that the two studies of professionali sm on close ly related research 

subjects seem to despair with each other. It is inevitab le that the attitudes and self perceptions of 

any performer towards their profession can differ from their actual acts and at least outs ider 

perceptions. 

Skjerdal (20 12) prob lemati zed the issue of journalistic profess ionali sm somehow further in hi s 

di ssertation : "Competing Loyalties: Journalistic Culture in Ethiopian Slate Media." 

Giving special emphas is to the conflict of com mitments they find themselves in, Skjerd al (20 12, 

p. iv) noted: 

Through a cul ture of se lf-censorship and discourses of fear in the newsroom, 

journalists produce and reproduce a subservient reporting style. At the same time, 
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reporters rescue a sense of professionalism by exploiting the j ournali stic 

adiophoron, trusting a critical public, and adhering to national interest. On 

the normative level, the journali sts are fo und to express dual loyalty to the 

profession and the nation, whil e a potential loyalty to the government is observed 

as broken. 

The query of the professional disposition of journalists has been an interest of man y other 

scholars. However, most of the researches conducted in such course are limited to thejournali sts' 

se lf perception and report as well as the description and narration of tangib le evidences to justify 

the presence or absence of profess ionali sm. At the ri sk of hasty generalization, very few studies 

have attempted to look behind the scenes of eth ical/non ethi ca l, professional/unprofess ional news 

stories and journalists. 

[n this regard, Welelaw (2012, p. 62) of Add is Ababa University has studied ethics of journalists 

in Amhara Television newsroom. [n hi s study, he took a step beyond description and reported 

"the facto rs of j ournalists that influence ethica l decision making." Personal, intrinsic val ues of 

the journalist, absence of work place co-operati on, and ownership factors have been · mentioned 

as major factors for the ethical prob lems in the newsroom. Although treated as sidelines of other 

research objectives (as in Welelaw 2012, and Skj erdal 20 10 and 20 12), the experience of 

journalists whil e identifying with their professions has not been a stand-alone research subject 

previously. 

Generally, the prevIous studies of professiona li sm among Ethiopian journalists were highl y 

dependent on self reports and they studied profess ionali sm and its elements as distinctive and 

re latively independent. The focus of these studies were on whether profess ionali sm prevails and 

at most to what extent. The resul ts of these studies can be authentic implications of the need for a 
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closer look into these profess ional actua li ties and what things contribute to the profess ional 

aspects. 

Some of these studies on individual journalists of Ethiopian state media have implied interesting 

concepts. For instance, Neb iyu (2008, p. 40) has concluded from his study that: 

Journali sts mostly practice self-censorship due to politica l, reli gious, nation and 

nationalities related issues; economic and cu ltura l issues; editorial policy; fear of 

their boss; internal fear ; to be on the safe-side or to be free from being 

accountable. 

Skj erdal (2010, p. 11 6) has similarly di sclosed that "there is a remarkable discrepancy between 

the relatively open-m inded officia l editori al policy of the Ethiopian state media and the 

restrictive reporting practices fo llowed by the journalists." 

Such implications are for a need for more angles to be studied in relation to journalistic practice. 

Some studies have also responded to thi s need through organi zational stud ies of journalism. 

However, these laid their focu ses on forma l structures and procedures. The subtleties and that 

diffuse in the news rooms and have impact on profess ional practice of journali sm are still 

overlooked despite their significance witnessed by studies of other cultures and profess iona l 

environments. 

From the very selection of a story while d iscardi ng others, to the final ' angle ' the story comes 

out with, News is subject to succinct subjecti ve touches of the newsroom crew. And subjectivity 

might be based on man y different factors ran ging from perception to the socio-cu ltural 

environment of the journal is!. 
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Through an elongated and ever-changing di scourse of power, ideology, group norm, and 

routines, any social enti ty goes through, the journalist grows to be 'sociali zed ' (Reese and 

Ballinger, 200 I) of the newsroom 's social setting and constructed wh ile simul taneously 

constructing a separate profess ional group of self-co nsciousness. These factors may not be 

mutually distinctive and stand alone which makes it d ifficu lt for the researcher to choose the role 

of one single facto r to the journalistic practice. Thus, an account of the simultane ity of the 

journali st' s env ironment have been found a more convenient approach. Aga in the simultaneous 

factors can be naturally complex in their pattern and highl y scattered in time, place, implicat ion , 

e.t.c. thus, this study will lessen the journalists' practical experience to their workplace which the 

researcher beli eves to be concurrently their soc ial env ironment. 

Wi th these contentions in mind, this study intends to apprehend a close understanding of the 

journalist's personal experience, attitudes, and expectations he/she goes through his/her news 

production process . The perceived attributes to work related deci sions and in turn the ir relations 

to the ex isting social-cultural, professional , economic, politica l, and other structures will also be 

considered for analysis. 

1.3. Objectives 

1.3.1 General Objective 

The general objective of the study is to examines the overall impact that the soc ial make up of 

the newsroom has on news production and professional autonomy of the ind ividua l journali sts. 

The social and structural factors that affect the journali sts' day to day work wi ll be studied 

through up close scrutiny to see experiences of practical journali sm. 
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1.3.2. Specific Objectives 

To pursue the concern of the impacts of social interactions in the newsroom on the production 

process of news, the study looks into the social and profess ional contingencies in the newsroom 

and pursue the specific objectives; 

I. Identify key in formal orthodoxies and routines of news production 

2. Analyze newsroom norms' resonance or discord to the professional principles 

3. Identi fy major structural facto rs acknowledged and addressed in the newsroom III the 

production process 

4. Diffe renti ate between the officiall y restrained and structura ll y tri ggered factors that 

interface with journali sts' work and with thei r soc ial and professional envi ronment 

1.4. Research Questions 

With the intent to study the newsroom's social structure and its relati on to larger structures as 

well as products, the study attempted to answer the following questions; 

I. What are the ' norms' of writing news in the newsroom? 

2. How are news se lect ion norms related to ed itoria l poli cies as well as other institutional 

and social attributes? 

3. Under what cond itions do journalists compromise newsroom spec ific norms? 

4 . Which structural factors are (at least explici tly) dominant in the process of news selecti on 

through fi nal proofreading? 

1.5. Scope of the study 

The research focuses only on Fana Broadcasting Corporate; a commercial nati onal radio stati on 

located in Add is Ababa. While the station has 12 stations all over the country, thi s study is 

concerned only with the Amharic transmiss ion stream in Addis Ababa. The news magazine team 
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of the station is focused in full gnp. Unless found worth for the analysis of the station 's 

situation, any other media houses are not the focus of the study. 

1.6. Significance of the Study 

To the knowledge of the researcher, no ethnographic stud y has been conducted on Ethiopian 

journalists' professional experiences. This research will help in filling the gap of previous studies 

of journalistic professionalism in Ethiopia by introducing the journalists' side of the issue. 

While it could be too ambitious of the researcher to promise illuminating the whole picture of 

newsroom soc ial interaction and its impact on journali stic performance, the study could; 

1. Illuminate some ideas on the rel ationship between socio-cultural surroundings and 

journalistic settings. 

2. Suggest some points on the relationship between soc io-cultural surroundings and 

newsroom settings . 

3. Hi nt some directions for those who would like to conduct wider and deeper studies. 

4. Indicate certain areas of intervention for policy makers, academicians, and media 

managers 
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Chapter Two: Literature Review 

2.1. Issues in the Sociology of Journalism 

2.1.1. Journalism and the Social Sciences 

Journali sm is a cultura l, social , and political concept, whether seen as a di scipline, practical 

profess ion , or academia. Although these categories mi ght come separately or in varying 

combinations, it has widely been argued that journalism is much more than a di stant relative to 

socio-pol iti cal aspects of life and social sc iences. Arguabl y a ll models, theories, and d iscourses 

on journalism and the press entai l the subtle assu mption that journalism is omniscient at least in a 

normative level. Labe ling a di scipline political by itself suggests a subtle contention of soci­

cultural, and other related notions. According to Jorgensen and Han itzsch (2004, p. 24): 

Th rough the ritual s of consuming and discuss ing the texts of journa li sm we come 

to understand and construct ourselves as subjects within loca l, national and, 

increasingly, global contexts . In palticul ar, journali sm is seen as intrinsically tied 

to democracy. It plays a key role in shaping our identiti es as citizens, making 

possible the conversations and deliberations between and among citi zens and their 

representatives so essential to successful self-governance. In short, news is " the 

stuff which makes political action [ ... ] poss ible. 

The above assertion is a widely shared conception of med ia and journali sm in the contemporary 

world. With all these functions at hand , the power attached to media might have a description of 

the following sort. Ekstrom (2007, p. 46) draws on report of 'The Swedish Investigation of 

Democracy (Demokroliulredningen)' to refl ect on the power the media and journali sm have in 

socio-pol iti ca l sphere of the nat ion: 
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It was emphas ized that the power struggle in soc iety is large ly a struggle for 

media attention. Related to this is the intensification of lobbying activities. The 

spectacularization of pol itics was described as an important consequence of media 

logic. And what is perhaps the most significant difference compared to 

' Maktutredningen, [Swedish investigation of power], the Internet and new 

communication technologies were described as unexploited potential s for the 

development of democracy, mainly in terms of citizen participation and power. 

Especially since the sta,t of the 20'h century, a relatively holistic set of privilege and 

responsibility attached to journalism have dominated both the descriptive or normative thoughts 

on media and journalism. As an instance along the normative line of thought, Huspek (2007, p. 

329) argued that journalism should prove meaningful in socio-political development by two 

requirements: 

An independent and se lf-regulating media system that links political 

communication in the public sphere with both civi l soc iety and el ites who occupy 

the political center, and an empowered citizenry who suffer no insuperable 

obstacles to genuine participation within deliberative democracy's communicative 

processes. 

Contemporary analysis of media, journalism, and news do not go without acknowledging this 

' political economic ' concern for journalism which is widely questioned and criticized for 

surrendering its essence for primarily commercial motives. (Mcchesney, 2003; Ekstrom, 2007, 

Pickard, 2006). For instance, Mcchesney (2003, p. 300) recall s: 

During the 19th century, the logic of newspaper publishing changed from being 

primarily po litica l, to being primaril y commercia l. The press system remained 
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explicitly partisan, but it increasingly became an engine of great profits as costs 

plummeted, population increased, and advertising wh ich emerged as a key source 

of revenues mushroomed. 

Besides constraints of professional autonomy caused by the concentration of media ownership as 

well as commercial tendency of media institutions, the prol iferation of internet technology is 

rai sed as a factor of the eventually deplored quali ty of journali sm although their role in 

facilitating public dialogue and interaction attracted a great deal of observers (Dahlgren and 

Olsson, 2006; Kahn and Kellner, 2007; Loader 2007) 

The relationship of journalism to the social sciences complex, thus, does not need much evidence 

since they are not only related but inseparable. Journalism, if seen as a craft, has centered 

humanism as a content, target, and source of the profession. Thus, some have also argued for 

journalism's seem ing impotence without its socio political endeavors 

According to Zel izer (2004, p. 29); 

One of the most significant sources of uncertainty surrounds the conceptual 

dimensions of the relationship---what we study when we think about journalism. 

In that over the years academics have invoked a variety of prisms through which 

to consider journalism- among them its craft, its effect, its performance and its 

technology- they have not yet produced a scholarly picture of journalism that 

combines all of these prisms into a coherent refl ection of all that journalism is and 

could be. Instead , the study of journ alism remains incomplete, partial and divided, 

leavings its practitioners uncertain about what it means to think about journali sm, 

writ broadl y. 

20 



This has al so been considered as a benefit. For instance, Josephi (2009, p. 44) stated: 

What wou ld history be without journalism? What would literature look like? How 

could we understand the workings of the polity? As a phenomenon, journalism 

stretches in various forms across all of the ways in which we come together as a 

collective, and yet the " it 's just journalism" rejoinder persists. 

The relationship of journalism with the different social SCIence and humanities has been 

explicated in different phases of academic quests. Cueing journalists as agents of modernity, the 

social sciences found their way into journal ism research in accordance with an emphasis on 

people, focusing both on the patterns by which they grouped themselves into organizational and 

institutional settings and to the su rroundin g structures, functions, and effects through which they 

worked (Zelizer, 2004). 

Research on journal ism and news has developed on the basis of socio political matters around 

the world. C issna et al (2009, pA), describes the development of journalism research as part of 

the development of the communication di scipline which involves the di scipline's search for 

respectability within the academy, the desire to prove validation of cultural knowledge, and 

so lving soc ial problems, Jorgensen and Hanitzsch (2009, pp. 25-27) have divided journalism 

stud ies in chronologies as: 

The Normative Turn: the early 20th century studies following journalism's emergence as a 

profession and soc ial force. This is characterized by the 'normative impulses' contained in the 

works of Karl Marx, Albert Schafle, Karl Knies, Karl BUcher, Ferd inand Tonnies, and Max 

Weber who have been particularly influential in their conceptions of the soc ial place of 

j ournali sm (Hardt, 2002, p. 15). Acco rdin g to Hardt (2002 , p. 26): 
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Journalism scholars were more concerned with what journalism ought to be in the 

context of soc ial communication and political deli beration than with the processes 

and structures of news production. 

The Empirical Turn: 

Journa li sm began to be backed up by scholarship and empirical supports besides the normative 

notion when early communication research began in 1950s. Jorgensen and Han itzsch (2009, p. 

26) owe thi s to di sciplines of socio logy, political science, and psychology spearheaded by 

fi gures such as Pau l Lazarsfeld, Ca rl Hovland, Kurt Lewin , and Harold D. Lasswell. 

Whi le most research in th is period was concerned with audiences and media effects, the 

emerging fie ld of journali sm studies slowly turned its attention to "news people" and their 

professional values, as well as to ed itorial structures and routines. Highly cited in the med ia 

effects and aud ience studies are Pau l Lazarsfe ld 's Radio Research, Herta Herzog on quiz 

programs and the gratifi cations derived from li stening to soap operas, Suchman (1942) on the 

motives for getti ng interested in serious music on radio, John Fiske (1949) on the 

development of ch il dren's interest in comics (Katz, 1972, p. 73). 

White ( 1950) seems to have shi fted the attention of media studies from effects to more 

phenomenological turn by his work 'Gatekeeper" followed by an eq ui valent class ic work of 

Episten ( 1970) titled 'News From Nowhere' which is an extensive study of journali sts' 

indiv idual experiences as they dea l with news in American television studies. These have also 

been acknowledged as the pioneers in the sociologica l study of journal ism. 
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Although time and subsequent research may have rendered them out of date, they are still 

important in establishing a tradition and model, whether later added to, adapted, or opposed. 

Reese and Ballinger (200 I, p. 642). 

The Sociological Turn: 

With dominantl y critical approaches, the organizational and professional studies that lay the ir 

focuses on routines, as well as processes in journalism that are related to power and ideology 

maintenance are the soc iological trends of journalism studies that Jorgensen and Hanitzsch 

consider as significant in the history of journali sm studies. Sociologists such as Gaye Tuchman, 

Herbert J. Gans, Phi lip Schlesinger, and Peter Golding, as well as cu ltural studies proponents 

such as James Carey, Stuart Hall, John Hartley, and Barbie Zelizer are prominent scholars of 

journalism sociology (Jorgensen and I-Ianitzsch, 2009, p. 27). 

In each case of inquiry on journalIsm, sociology offered a valuable way of tracking journalists' 

simultaneous ex istence in occupations, organizations, profess ional communities, and institutional 

settings, revealing how they were constrained and empowered by their interactions with others 

Ze li zer (2004, p. 51). 

The Global Comparative Turn: 

The era of globa l, comparative study of journalism refers to the shuffled communication between 

US and European trends of journalism studies. Wh il e communication research in the US leans 

towards empiric ism, UK studies usually take cu ltural approaches, and French critica l. (Jorgensen 

and Hanitzsch 2009: 27; Jensen and Jankowski, 199 1) 
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2.1.2. Journalism and Sociology (The sociology of journalism) 

The scienti fic field of socio logy centers its attention on soc iety and its structures, processes, as 

well as the functions (Mullen and Kahen, 20 I 0, p. liS). Sociologists stud y society through 

different dimensions. According to Zeli zer (2004, pp. 46-47): 

They perform an anthropological function , showing people of one cu lture what it 

is like to live in another culture. They identify the complexity in social systems, 

dress ing the simple and the everyday in complex frameworks, and they target the 

unintended, latent, and accidental consequences of everyday activities so as to 

make those consequences manifest. 

The fact that soc iology's concerns are ubiquitous and consummate of other social studies 

including journalism, has been generali zed by Ze li zer (2004, p. 45) as: "Discussing the 

sociological inquiry of journalism is much like discussing journalism scholarship without a 

frame." The bind of sociologica l inquiry with journalism has had tremendous branches since 

journalism study started to bloom as a standalone di sc ipline 

The soc iological aspects of journalism are multi level and multidirectional. For this reason, 

discussing journalism and sociology together might be too vast for the present review. However, 

an attempt has been made to highlight a few of the sociological inquiries employed to 

journalism. 
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2.1.2.1. Journalism as a Social Phenomenon 

One of the major interests of soc iological II1qulry is of systems. According to (Gonzalez and 

Requena, 2006, p. 162), a system is "An ordered or organized arrangement of elements." 

Studying journalism as a social entity with patterns of ideology, meaning making, and im pact to 

other systems outsides of it (and at large the whole soc ial system), was an interest of soc iology 

since the early days of journalism studies (Parsons, 1954; McChesney, 2012; Gonzalez and 

Requena, 2006; Ringoot, 2007). Accordingly, Zeli zer (2004, p. 47) argues that sociology found 

its way into journalism: 

With an eye to the patterns by which [journalists) grouped themselves into 

organizational and institutional settings and to the surrounding structures, 

functions, and effects through which they worked . Though the journalism of the 

United States, the United Kingdom, Germany, Latin America, and elsewhere 

differed markedly in form , common to all sociological inquiry into journalism 

was an emphasis on the systematic act ions, practices, and interactions by which 

journal ists maintained themselves as journalists. 

Even though it is claimed that the emergence of journalism studies was not from curiosity or 

soc ially perceived need (Marroco, 2005; Winfield, 2008), the pact it brought with it has initi ated 

much research on what media, thereby journalism 'should do ' and ' is doing'(Winfield, 2008). 

The researches, either descriptive or normative, have labeled the practice of journalism as a 

structure that was yet to result in grand impacts on the national and internationa l cosmos. 

(Gonzalez and Requena, 2006). Journa li sm was thus considered as a soc ia l entity that played its 

own distinct role in the dynamics of soc iety. Robert Park, earl ier a sociologist, and later a 
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journalist, has for instance affirmed that he had become a journalist to be ab le to describe the 

behavior of society under the influence of news, in the precise and un iversal scientific language. 

(Marroco, 2005, p. 199). 

The study of news media as a soc ial entity can be approached in at least two ways; through its 

interior complex ity and organization, and as a structured system that interacts with and is 

affected by surrounding systems. Related to thi s, Hallin and Mancini (2004, p. 8) argued: 

One cannot understand the news media without understand ing the nature of the 

state, the system of political palties, the pattern of rel ations between economic 

and political interests, and the development of civil society, among other elements 

of social structure ... In many cases it may be reasonab le to assume that the media 

system essentia lly " refl ects" other aspects of soc ial structure - the party system, 

for example. But there is good evidence that media institutions have an impact of 

their own on other social structures. 

Along the same line, Wiik (2004, p. 12) adds: 

Journa li sm is regarded as a democratic institution , and is, as such, always relevant 

for study. Development since 1989 is, however, characterized by trends focusing 

p3lticularly on the role of journalists as mediators of informat ion: Since it is a 

knowledge-intensive profession , journali sm is particularly interesting in the li ght 

ofa rapidly growing information society - the commun icative revolution. 

One might also argue that such pose of journalism on the stage of society is what makes the 

soc io politi ca l responsibilities assigned to journa li sm more acute. With regard to journali sm's 

distinct facade in the profess ion 's earl y ages, Lippman (1920, p. 7) stated: 
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Editors have come to believe that their highest duty is not to report but to instruct, 

not to print news but to save civili zation, not to publish what[ Benjamin Harris] 

call s ' the Circumstances of Publique Affairs, both abroad and at home, but to 

keep the nation on the straight and narrow path. Like the Kings of England, they 

have elected themselves Defenders of the Faith. 

Whether self assigned or not, argued Lippman (1920), the emergence of journalism as a separate 

and yet generally signifi cant structure has ca lled for much attention for statements of normative 

requirements of journalism. Sociologists including Robert Park, Robert Mead, Max Weber, 

Walter Lippman, and David Manning White have opened the way for the socia ll y normative 

approach towards journalism and media. Particularly early mass commun ication theories have 

germinated from such socio log ica l inquiries of what journalism cou ld do in society (Zelizer, 

2004). 

Sociology has labeled journa li sm as a soc ial institute engaged in cu ltural and interpretat ive 

productions that it appeared a hi ghl y demanded area of soc iolog ical scrutiny. Tonnieses (Cited in 

Marocco, 2005) argued that press in vestigation is an important area of empirical soc iology and 

the estab li shment of a separate fi e ld of investi gation was unnecessary since sociology itself cou ld 

provide important contributions for a critical theory of the press. 

Max Weber, origina ll y a sociologist, believed that the study of journalism should go in 

triangulation with journalistic practice and soc iety behavior (Hardt, 1979). He suggested a 

genuinely scientific study of the press in the field of sociology of the press, as he considered it 

important to carryon working in collaboration with journali sts (Marocco 2005) . 

Such normati ve establi shments of the news media have large ly coinc ided with the earl y ages of 

journalism where the status of journalism was believed to be going in harmful direction for 

27 



society. The American and European press of mid 19th century were "often sensational and 

usually rocked the boat" (Kumar 2009, p. 138) producing news that was according to Fang 

(1997, p. 53), "colored as little as humanl y possible by the [news) agency reporter 's point of 

view" which were fol lowed by the elite's views of news media as a structure of much 

dysfunction fo r the larger society that promoted disruption and endangered societal order 

(Kumar, 2009). 

As a social institution, journalism was being seen as a considerably established system of 

destruct ion ; "especiall y radical journal ism was a threat to social order and the benevolent rule by 

the elites" (A ll an, 2004 in Kumar, 2005, p. 9). 

Walter Lipppman was one of the lead ing scholars who came to the scene of journali sm studies at 

such time when journalism was believed to fall needy of "elite superv ision" (Kumar, 2005). 

According to Lippman ( 1920, p. 4): 

Everywhere today men are conscious that somehow they must deal with questions 

more intricate than any that church or school had prepared them to understand. 

Increasingly they know that they cannot understand them if the facts are not 

quickly and steadil y ava ilable. increasingly they are baffled because the facts are 

not avai lable; and they are wondering whether government by consent can survive 

in a time when the manufacture of consent is an unregulated private enterprise. 

For in an exact sense, the present crisis of western democracy is a crisis in 

journalism. 
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A lso, Lippman (1920, pp. 63-64) argued; 

The really important thing is to try and make opinion increas ingly respons ib le to 

the facts. There can be no li berty for a commun ity which lacks the information by 

which to detect li es. Tri te as the conclusion may at first seem, it has, I beli eve, 

immense practical consequences, and may perhaps offer an escape from the 

logomachy into which the contests of li berty so easil y degenerate. 

He highlighted such need for press responsibility through regu lation in hi s earlier book: Public 

Opinion sayi ng; "My conclusion is that public opinion must be organi zed for the press if they are 

to be sound , not by the press as is the case today" (L ippman 1920, cited in Kumar, 2005, p. 32). 

Lippman's and other soc ial scienti sts' eye towards the theori zation and study of journali sm and 

the media's potent ial as an effecti ve instrument both for constructive and destructive causes 

initiated the social and polit ical elites to look for ways to use media at strategic services (Kumar, 

2005). Many also argue that it is upon thi s recognition of media power that the stud y of media 

and society grew more prominent (e.g Neuman and Gugensheim, ND; Kumar, 2005; Jorgensen 

and Hanitzsch, 2009, Bernays, 1928; Lippman, 1922; and Laswe ll 1927.) As noted by Kumar 

(2005, pp. 139-1 40): 

The astute observers of the media were convi nced that mass commun ication was a 

double-edged sword that could be either a rabble-rouser or, if used strategicall y, 

coul d promote the po li tica l agenda and corporate cap ita li sm in a guided 

democracy. 

Whether in ways that Kumar (2005) had described or not, these days when medi a's potenti al 

effectiveness at both good and evil ends was recognized, have had major blast both in the soc ial 
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position that media had been given and the study of mass media and journalism that was to 

spread widely in the west during the following decades. 

Baran and Davis (20 12, pp. 79-80) claim this age when politi cal elites initially recogn ized mass 

media 's power to be marked by the mass reaction of Americans to callings during the first 

World War; 

The war had demonstrated that modern propaganda techniques could be used with 

startling effectiveness to assemble mass ive armies and to maintain civilian morale 

through long years of warfare . Never before had so many people been mobilized 

to fi ght a war; never before had so many died with so little to show for it over 

such a long period of time and under such harsh conditions .. . 

With the invention of electronic mass media channels and the role that media had during the war, 

the study of media effects and ho w besl media could serve the society has proliferated. The 

massive social change that news media proved to have during and after the war, was of high 

significance (Fang, 1997; Kumar, 2009; Zelizer, 2004; Branston and Stafford, 20 12; Baran and 

Davis, 20 12; Neuman and Gugensheim, ND). Fang ( 1997, p. 120) recalls thi s age as ofa major 

soc ial revolution: 

Broadcasting has exerted a push-pull on its citizens, both a centripeta l and a 

centrifugal force. The centripetal force, uniting the nation, results from a 

conscious effort to exert government leadership, spread national culture, and share 

information. The use of a common language and a national accent in place of 

reg ional dialects also tends to hold a people together. On the other hand , radio 

pulls people apart not only by offering a variety of stations but by do ing what 

every medium does that di splaces direct with med iated communi cation. The 
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announcer's conversational tone regards the audience as one person and speaks to 

each person alone in his or her private world . The announcer sometimes creates 

an aura of intimate conversation, ignoring the truth that it is one-way mediated 

communication, not conversation at all. Listeners don't seem to care. 

Seemingl y agreelllg with what fang had called the centripetal force of radio, many socia l 

researchers in the 1920s and 1930s contin ued to maintain that propaganda was an essential tool 

that had to be used to effectivel y manage modern social orders, especially when they are in 

deadly competition with other nations that rely on propaganda to mobili ze their masses (Baran 

and Davis, 201 2) 

In these times when mass media (radio) was understood and used as a powerful message­

exerting too l; the Magic Bull et ages are the earliest scholastic theories of media effect. Media 

message was beli eved to have direct, powerful effects on the aud iences. The persuasive effect of 

media was thus thought to be direct, immediate, and evident (K imar, 2007). 

Harrold Laswell, originally a political scientist and "whose work on propaganda and 

psychopathology pos ited an all-powerful government propagandist manipulating passive and 

atomized aud ience members who lacked independent sources of information" (Ba ren and Davis, 

2012, p.) was the primary proponent of this line of media effect theories. 

Citing Laswell , Baren and Davis (20 12, p. 123), described the significance of propaganda as 

follows: 

In the Great Society [modern industrial society] it is no longer poss ible to fuse 

the waywardness of individuals in the furnace of the war dance; a newer and 

subtl er instrument must we ld thousands and even millions of human beings into 
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one amalgamated mass of hate and will and hope. A new fl ame must burn out the 

canker of dissent and temper the steel of bellicose enthusiasm. The name of this 

new hammer and anvil of social so lidarity is propaganda. 

Media's place in society at these ages was apparently, as an entity of socia l control for the social 

elites to keep the mass informed, prevent communication chaos, and to promote the status quo of 

the social order (Kumar, 2005; Neuman and Gugensheim, NO). This is al so reflected in Harrold 

Laswell 's idea of 'propaganda for good'. Baren and Davis (2012, p. 108): 

Could a democratic social order be forged by propaganda? Wouldn ' t essential 

principles of democracy be sacrificed? Is democracy possible without public 

di scourse? In a world where rational politica l debate is impossible because 

average people are prisoners of their own conditioning and psychoses (remember 

behaviorism and Freudiani sm) and therefore subject to manipulation by 

propagandists, Lasswel l argued , the on ly hope fo r us as a nation rested with social 

scientists who could harness the power of propaganda for Good rather than Evi l. 

It is not surpri sing, then , that many of the earl y media researchers took their task 

very seriously. They believed that nothing less than the fate of the world lay in 

their hands 

Bernays (1928), another magic bullet proponent cited in Kumar (2005, p. 139) stated: "e lites 

should use mass media to "engineer consent" and manage " public opinion" for soc ial control." 

As a phenomenon too, many researches of the time commonly agree that the coming of rad io and 

mass communication has marked a whole new age of interaction for society. This suggests that 

the idea of propaganda during the magIc bullet ages was not one of negative connotation 
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featur ing deception as does the present time, but of admin istrative orthodoxy labeling the 

political elite as a guard ian like entity. 

The soc ial mass of the time was not as much of a concern for these scholars as was the political 

e li te and the mass media that was assumed as attached, if not synchroni zed structure to the state. 

To the extent that the mass was considered, it seems to have had a sim pli stic view. For this 

instance, Bennet (1 98 1) argued that in its class ica l usage, the term ' mass' implied that the 

audience created by the new media was soc iall y undifferen tiated , lacking any clear divi sions 

along class, sex or race lines. 

Walter Lippman 's concern of the time regarding the impact of propaganda on mass society is 

captured in Baren and Davis (20 12, pp. 111-1 12) as follows: 

Lippmann doubted that average people could govern themselves as classic 

democratic theory assumed they could. The world of the 1930s was an especiall y 

complex place, and the political forces were very dangerous. People simply 

couldn ' t learn enough from media to help them understand it al l. Even if 

journalists took their responsibility seri ously, they couldn ' t overcome the 

psychological and social barriers that prevented average people from developing 

usefu l pictures in their heads. 

This can be a renection of not onl y the perfectly vertical interaction that preva iled between the 

med ia and the larger soc ial structure, but a lso that journalism, as a phenomenon was understood 

as an exclusive, patrician entity. Th is is we ll renected in John Dewey's critics of the 

propagandist media ; "the media 's job is to interest the public in the public interest" (M ill er, 

2005 , p. 26) . 
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Yet, there was a concern among the propagand ists that the mass was being exposed to too much 

propaganda and was vulnerable to undesirable chall enges. The Natzi German 's use of mass 

med ia being a major instant of such detriments (Baren and Davis, 20 12), Walter Lippman 

suggested certain regulatory mechanisms for media so as to run the propaganda function for 

constructive ends. 

Schaffel , a systemic theorist of sociology, as cited in Marroco, (2005) specified such need by 

suggesting a scientific management of journali sm as an intellectual , yet, patriarch figure. 

According to Morroco, 2005, pp. 20 1-202): 

As an opinion maker, the press was the first power of the state, the key to succeed 

in the soc ial action and power, acco mpli shing two major functions; transmitting 

in fo rmation and giving power visibili ty. In this picture, journalists performed the , 

ro le of mediators, positioning themselves between the leaders of the soc iety and 

the public. A journalist, as someone who thought felt, and experienced the 

routi nes of everyday li fe , would not normall y create ideas; he was unable to do a 

serious intell ectual job. To improve the quality of the newspapers, Schaffle 

suggested the intervention of science and more concretel y the separation of 

adverti sing, information, and op inion. 

Bes ides the social change that radio brought about among a large, heterogeneous mass, the 

academic realm of social studies has claimed new subjects of sociological inquiry in the sense 

that " these studies gave rise to the dom inant parad igm in media research that produced a rich 

corpus of research on media effects" Kumar (2009, p. 143). 
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These inquiries did not begin any later from the broad popularization of the propaganda model. 

Some scholars of the 1930s and 40s of America and Europe have found the propaganda model 

unreal istic. 

John Dewey, a major critic, presumed the idea of media as an entity of elites', "beneficence" that 

served to enlighten the mass of what they need to know (Lippman, 1922, cited in Baren and 

Davis, 2012, p. 113). He believed that the public should know what is good for itself and not 

fro'li~ its leaders promoting a wide range of public education for true democracy (Hardt, 1999). 

As Baren and Davis (2012, p. 13) note: 

[Dewey] argued that newspapers needed to do more than simply serve as bulletin 

boards for information about current happenings. He issued a challenge to 

journalists to do more to stimulate public interest in politics and world affairs to 

motivate people to actively seek out information and then talk about it with 

others. Newspapers should serve as vehicles for public education and debate. 

John Dewey's proposal for the promotion of public's elaborate knowledge, thereby interest for 

better democracy and ' freedom ', along with other consecutive critics and emergent mass 

communication theorists have diffused the study of journalism through social and political 

inquiries. The question of media 's position in soc iety is one that came with the germination of 

journalism in the modern world; however, the early days appeared to be somewhat less vibrant in 

establishing such a position. 

Since the 1930s and 40s, however, the academic debates on news media and its role, and 

expectation have diffused highl y just as the explosion of succinctl y modified news media 

technology (Baren and Davis, 20 12; Morroco, 2005; Fang 1997; Ze li zer, 2004). 
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2.1.2.2. The Sociology of Media Reception 

Accord ing to Bennet ( 1982, p. 3 1), "sociological inquiry positions its target of ana lysis squarely 

within the network of individuals engaged in patterned interaction in primaril y complex 

settings ." The fact that media use messages reach a large mass simultaneously (particularl y in 

broadcast media), the interest of sociologists in such patterned acts is most inevitable. 

A long w ith the strengthened marriage of journali sm and soc iological inquiry, fast forward on the 

different media effects studies from the simplistic mathematica l model of Wilbur Schram m to 

the current studies of critical propaga nda model (Herman and Chomsky, 1988), the soc iology­

journalism blend has grown many different branches . 

Among these lines of sociological inquiry was the study of how media messages are rece ived 

and responded to among the audiences. According to Ze li zer (2004, p. 60) "Al though thi s area of 

interest became the s ignature of mass communication curricula more than of inquiry into journal 

ism per se, it nonetheless was shaped in part through the soc iological study of journalism." 

Media reception theories take the attention of the [media] researcher less towards the source, 

journalist, the media or other institutions and more towards the large audience. As Baran and 

Davis (2012) state, it is "Audience-centered rather than source-dominated." 

The focus of mass communication studies expanded from source-centered researches to audience 

when Herta Herzog conducted a famous study on audience 's choice of li stening to rad io. 

Accord ing to Baren and Dav is (20 12, p. 245) : 

Herzog wanted to understand why so many housewives were attracted to radi o 

soap operas. In contrast with the typ ical e ffects research conducted in Lazarsfeld 's 
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shop, her work didn ' t try to measure the influence that soap operas had on 

women. She was satisfied with assessing their reasons and experiences- their 

uses and gratifications. 

Even if later in the study of audience media reception, the audience has started to be considered 

strategic in se lecting and using media for its own purposes, the initial motive towards audience 

analysis was based on a functional perspective of sociology. Opponents of this school of thought 

took the stud y of audiences ' use of media, to determine what social function the media of the 

time was playing (Emenyeonu, 1995, p. 92). Herta Herzog's study daytime soap opera li steners, 

for example, outlined the program 's social benefits to the li steners. As Barren and Davis (2012) 

note, the then dominant paradigm of sociology-functionalism-was being commonly confused 

with media reception analys is results. In simple terms, researchers have risked hastily concluding 

that the audiences' use of media content is necessarily what media is doing for the soc iety, which 

basical ly violates the idea of active, benefit seeking audience towards a function being played by 

a social system; the med ia, or as Baran and Davis (20 12, p. 29) state, "to confuse intended 

functi ons with unintended effects." 

Katz, Blumler, and Gruvetch, another group of med ia reception analysis proponents, rev ived the 

Uses and Gratification researches when they concluded that audiences are selective, strategic, 

and active, gratification-seeking in attending to med ia messages, claimed that the uses that 

audience's are making of media might not necessarily be the functions that media is actually 

playing. Accord ing to Barren and Davis (2012), the studies of audiences' motives in their use of 

media content have focused considerably on individ ual s and their sel f reports. What is more, 

Ruriego (2000, p. 4) argued that early U&G studies were primarily descripti ve, seeking to 
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classify the responses of audience members into meaningfu l categori es, thus attempting to 

constitute a mere summation of individual intentions to societal equivalents. 

According to Barren and Davis (2012, p. 247), the individual centered researches were also 

intended for instrumenta l purposes: 

Early media researchers devoted considerable effort and expense to developing 

sc ientific methods for measuring audience size and composition. These were 

things that advertisers wanted to know so they could better target their ads and 

gauge their effectiveness. But advertisers had little practical interest in why 

people sought out radio programs or read newspapers. 

Most scholars also agree that early research had little theoretica l coherence and was primarily 

behaviorist and individualist in its methodological tendencies (Katz et al ; 1973, Rugiero; 2000, 

Barren and Davis, 2012; Emenyeonu , 1995). However wide ranged, social science researchers 

have also questioned what patterned intentions there are and how med ia message is (relat ive ly) 

communally consumed (Katz et ai, 1973; Barren and Davis, 20 12). 

Primarily using ethnograph ic methods, researchers guided by uses and grat ifications and other 

social as well as communication theories have attempted to go beyond the descriptive concern of 

what, why, or, for how long people use mass media to study what psychological and sociological 

factors underpin these selections (Katz, et ai, 1973, pp. 503). 

On the other hand, Katz, Blumer, and Gurevitch (1973) have identified a range of social factors 

that might trigger individual audience ' s needs to seek media content. Even if all desires are not 

common among all members of the audience, the researchers argue, some psychologica l needs 

are caused by the different ' social situat ions' under which the audience finds itse lf (Katz, 
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Blumer, and Gurev itch (1973, pp.516-5 17). Accord ing to Katz, et ai, (1973, p. 517), the social 

underpinnings might be involved in the generation of med ia-related needs in any of the following 

five ways: 

• Social s ituation produces tensions and conflicts, leading to pressure for their 

easement via mass media consumption. 

• Social situation creates an awareness of problems that demand attention, information 

about which may be sought in the media. 

• Social situation offers impoverished real-life opportunities to satisfy certa in needs, ' 

which are then directed to the mass med ia for complementary, supplementary, or 

substitute servicing. 

• Social situation gives rise to certain values, the affi rmation and rein forcement of 

which is facilitated by the consumption of congruent media materi als. 

Uses and gratifications model , however, cannot be seen as a ri va l school of thought to the earlier 

effects theories . It is a rather modified, more methodical exp lanation of the media-audience 

relations much better than the perception effects theories has. Accord ing to Litt lejohn and Foss 

(2009,2 11 ): 

Both [Effects theories and Uses and Gratifications] seek to explain the outcomes 

of consequences of communication such as attitude or perception formation (e.g. , 

cultivation, th ird-person effects), behavioral changes (e.g., dependency), and 

societa l effects (knowledge gaps). Uses and gratifications does so, however, 

recogn izing the greater potential for audience initiative, choi ce, and acti vity 

Wh il e Katz, Blumler, and Gurevitch (1973) have had a sign ifi cant im pact on the development of 

uses and gratifi cati ons stud ies, the ir works, highl y contentiolls of criticism over the ea rli er uses 
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and gratifi cations studies (Herta Herzog's ti me), d id not intend for uses and gratifi cations study 

to be a sturdil y social one. Rather, they suggested for researchers to consider the poss ibi lity of 

multiple psycho-social needs and grat i fi cations than just seen at a face va lue (Katz, et ai , p. 52 1). 

They have also succeeded in giving exp lanations at both micro and macro levels eliciting how 

these levels may feed each other in generating the needs and gratifi cations (Barren and Davis, 

20 12). 

Not only the micro-macro integration, but also the interplay between the indiv idual and group 

consum ing soc iety and the source, the med ia is al so we ll establi shed in the uses and 

gratifications theory of Katz and hi s co lleagues (Littlejohn and Foss, 2009, p. 979). 

The theory predicts that media-consumption gratifi cations are influenced by 

culture, social institutions, media opportu nities, circumstances, personal traits, 

needs, beli efs, and va lues. In turn , one' s beliefs about what med ia can provide 

are influenced by the grat ifications one experiences by using those med ia. 

The social nuance of th e uses and gratificati ons theory can be considered bri sk. The theory gives 

concrete recognition for the ro le of the social structure in the ind ividua l's demand and 

gratification. Baren and Davis (20 12, p. 254 ), for example rephrase U & G's acknowledgement 

of a demanding, tension inciting soc ial situation which leads to need for sense of certainty by 

means of media use. 

You're wo rried about yo ur body image and thin k you have a we ight prob lem, so 

you read magazines that g ive advice about di eting or you watch movies or sitcoms 

in which characters struggle with similar problems. Or you dec ide to watch some 

of YouTube' s anorexia-themed videos. 
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And Katz, et al (1973 , p. 519) call th is " the "feedback" from media use to the indiv idua l's 

performance of his [her] other soc ial roles." Although the determining factor of soc ial 

situations on the need of the individual (and many other social ly structured aspects of individual 

needs) seems to be somehow prominent in Katz and co ll eagues ' U & G studies, it is also ev ident 

in their analys is that the vicious tie is not just between the aud ience and the social system, but the 

rotation of influences among all comb inations of the audience, the social system, and the media 

content (Littlejohn and Foss, 2009). 

Revived by the shift towards a concept ion of audience that is active, strategic, and at times 

dependent based on its needs, the audience analysis realm has also shifted in a more aud ience­

focused, social contextual direct ion in the social science world (Baren and Davis, 20 12, pp. 257-

26 1). As Campanella (2009, 28) noted: 

A media phenomenon shou ld not be ana lyzed on ly in terms of a media product 

designed to provide entertainment and pleasure for the audience. It should al so be 

viewed as a va luable opportunity to understand how this audience art iculates 

their values and soc ial norms around narratives presented by the reality show. 

The Encod ing-Decod in g theory evolved much closer to the sociological spirit in that it gave 

serious attention for the study of social context and cultural situations in wh ich mass media 

message is received and interpreted. Accord ing to this view, emphas is should be more on the 

context in which communication occurs than the act of commun ication (Baran and Davis, 20 12). 

One of the leading opponents of the encoding and decoding theory of communication was Stuart 

Hall, who originall y emerged from the criti cal school of thought. According to Baran and Davis, 

(2012, p. 257): 
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Hall developed his approach in part as a reaction against a tradition of Marxist film 

criticism found in the film journal Screen, wh ich viewed mainstream popular film s 

as inherently deceptive and supportive of an eli te-dominated status quo - a view 

pioneered by the Frankfurt School. Screen 's writers favored avant-garde film s in 

which there was no pretense about depicting a " rea l" social world. Hall objected to 

the cu ltural el itism inherent in this perspect ive. He thought it wron g to assume that 

popular films necessarily served to deceive and subvert working-class audiences. 

There might well be cases in which these films actuall y made mov iegoers less 

supportive of the status quo. 

Breaking through media contents' effect or outcome (as U & G later came to consider), this 

theory emphasizes that media messages themselves cannot be considered as factors of the 

audience's resu lting form of reception, even though media messages are produced with certai n 

strategic intent. As for the encod ing process, Hanitzsch (2009, p. 311 ) stated ; "Cultura l forms 

can be sa id to be encoded through a specific hi storical mi x of institutional re lations, professiona l 

norms and technical equipment." 

However, according to the theory, these structurally shaped messages can be seen as primary but 

not on ly according to which the mean ings are constructed, since there is no guarantee for the 

contents to be obtained as intended by the aud ience of mUltiple psycho-social backgrounds 

(Barren and Davis; 20 12, pp. 255-258). Jorgensen and Han itzsch (2009, p. 327) also noted that 

"Hall understood comm unication as a dynamic circuit. He argued that the same event can be 

encoded in different ways; encoding and decod ing need not be symmetrical. Even though Hall 

argued that there is a preferred meaning, messages are inherently poiysemic." Baran and Davis 

(2012, p. 257 define polysemy as "The characteri stic of media texts as fundamentally ambiguous 
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and leg itimately interpretable in different ways" suggesting the relative autonomy of the 

aud ience to interpret the messages in mUltiple distinct ways ." 

According to Hannitzch (2009, p. 77), "the subjectivity of the audience is constructed through its 

interaction with certa in material conditions of existence and a variety of symbo li c forms. These 

concerns are usually connected with a symbolic conception of culture." 

Staurt Ha ll and hi s later associates are critical theorists who basically beli eved that mass media 

messages are produced with a primary intent to reassure the status quo. However, these critical 

theorists give grand acknowledgement to the audience 's relatively corresponding autonomy in 

decoding these messages in their own di stinct way. Audiences might disagree, misinterpret, or 

even purely oppositely interpret the messages in ways that work for them nullifying the ' dup ing' 

factor of the mass media contents (Barbero, 1993; Barren and Davis, 2012; Littl ejhon and Foss, 

2009). Th is strand of aud ience watching has been developed by interp retative approaches to 

sociology and media studies . Aga inst the more instrumental concerns of commerc ial 

organizations, these studies have sought to address the li fe - world contexts of med ia aud iences . 

Here, the concerns of aud ience research are focused on -offe red interpretations and -the soc ial 

relations of reception. 

The soc ially sensitive, audience stunt of the Encoding-Decoding model has been fo ll owed by a 

chain of researches, both qualitati ve and quantitative, on audiences' soc io cultural rea lity and 

how it fac ilitates their meaning making of media messages as we ll as their social realities. 

A well reputed study of th is type was that of Dav id Morley ( 1988) who publi shed hi s ana lysis of 

television watching in households from various societal leve ls in Britain (L ittlejohn and Foss, 

2009; Jensen and Jankowski , 1991 ; Baren and Dav is, 20 12; Jorgensen and Han itzsch, 2009). The 

selected program, nationwide, was picked for the Morl ey's research fo r it was prev iously rated as 
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a primary program of the nation which succinctly offered status-quo explanat ions (Brunston and 

Morley, 1978, cited in Baran and Davis, 20 12) . 

Accord ing to Jorgensen and Hanitzsch, (2009, p. 327): 

Morley exam ined the different interpretations of the popular current affairs 

program, Nationwide, by audience groups. Each group was homogenous, 

representing a distinct demographic profile. The study demonstrated that readings 

of the text were based on cultural differences embedded within the structure of 

society which guide and lim it the individual ' s interpretation of messages 

Morl ey used focus group discussions, interviews, and observation with 29 groups of ' ordinary' 

household sett ings to understand what pattern the TV watching habit entails in families around 

the country. In analyzing the social realities of the aud ience and its relation to their viewing and 

reception experiences, the role of different structural factors, such as gender and class were 

considered in the analysis. 

While the deta il s of Moley's analysis and interpretation can be set aside, the significant idea here 

is rather the sociological shape that media research eventuall y came to possess. As Barren and 

Davis, 20 12 and Jensen and Jankowski, 199 1) argued, audience analysis has grown rival to the 

media effects research age which overlooked the role that aud ience has in determining the 

outcome of mass communication. Thus, the growth of media reception research works 

simultaneously grew oppos ing and shunning pos itivi st media research of the effects school. 

The integrat ion it materializes between micro and macro level situations was one of the rewards 

of aud ience reception analysis. Accordin g to Jorgensen and I-Ianitzsch (2009, p. 328, 
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Reception studies attempts to return to some of the more macroscopic concerns 

that initially motivated critical theorists. It represents an effort to integrate these 

critical theory concerns with reception analys is to establish a challenging research 

agenda. 

Concerning the micro-macro integration in reception analysis, Jensen and Jakowski (1991, p. 

141) contend that "Most studies of news audiences have grapp led with notions of power and 

tried to map how it is played out in the context of news reception." 

Audience analysis theories have also braced a new realm of qualitative media research which 

employed the sociological instruments that provide interpretative, contextual, and reflexive 

insights of the research subjects. According to Alasuutari (1999, cited in Barren and Davis 

(2012, p. 260), 

One does not necessarily abandon ethnographic case studies of audiences or 

analyses of individual programs, but the main focus is not restricted to finding out 

about the reception or " reading" of a program by a particular audience. Rather the 

objective is to get a grasp of our contemporary "media culture," particularly as it 

can be seen in the role of the media in everyday life, both as a topic and as an 

activity structured by and structuring the discourses within which it is 

discussed .... The big picture that one wants to shed li ght on, or the big question to 

pursue, is the cultural place of the media in the contemporary world. It may entai l 

questions about the meaning and use of particular programs to particular groups 

of people, but it also includes questions about the frames within which we 

conce ive of the media and their contents as reality and as representations ---or 
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distortions - of reality .... The big research program also inc ludes question ing the 

role of media research itself. 

David Morley's ethnographic research has, thus, taken aud ience reception analysis as socio logist 

Pertti Alasuutari argues, as well as communication resea rch one step ahead. Ethnographic 

research has since become a suitable approach to the study of actual practices of aud iences. For 

instance, Jorgensen and Hanitzcsh (2009, p. 332) argue that: 

Through participant observation, the researcher can have access to the sphere of 

everyday li fe pract ices. The telev ision text (the news) is not presumed imp0l1ant 

(as it is in a text-centered approach), but rather, it is in vestigated as part of a range 

of media (and, idea ll y, even non-media re lated) practices. The bottom up 

perspective allows for the categories of analysis to be derived from the data. 

2.1.2.3. Or' ''ltional Studies of Journalism 
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underlying economic characteristics of information products differ from other types of goods in 

critical ways ... " 

From a wide set of literature on organi zational studies, at least two concepts might offer 

interesting points to journalism as a cultural, interpretative entity. 

At the external level, journalism's symbolic and functional space in the face of society can be 

one line of inquiry. As sociologists Mu llen and Klaehen (201 2, p. 215) stated, "Analyzing the 

funct ion, operation and effects of the media are essential to any understanding of contemporary 

soc ieties," since the discourse of social phenomenon and development goes through news 

media 's day to day reflect ion as well as its development (Mul len and kaehen , 20 I 0; Deuze, 

2008). 

Seen in the structural-functionali st view, journalism is one of the pillars of social di scourse, both 

as an institution and a symbolic fi gure, which mediates the social and political arena of the 

pUbli c. This role is also a matter of power, however. From David, M. White's 'Gatekeeping' to 

recent studies of news med ia's symbolic power, news media has been an integra l subject of 

media studies as well as socia l and poli tica l studies . Mcnair (2000, p. 1) summari zes the place of 

journalism as: 

Modern politics are large ly mediated politics, experienced by the great majority 

of citizens ... move through their print and broadcast media of choice. An y study 

of democracy in contemporary cond itions is therefore also a study of how the 

media repon and interpret political events and issues; of how they facilitate the 

effOlts of politicians to persuade their electorates of the correctness of policies 

and programs; of how they themselves (i.e., ed itorial staff, management and 

proprietors) influence the political process and shape public opin ion. 
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Besides the mediati ng role that Mcnair (2000) refers to, the symboli c and therefore cul tural 

power of the news media has gotten a wide ran ge of coverage in the soc ial and academic realm. 

Lousemery (2006, pp. 2-3) extends Mcnai r (2000),s idea noting that: 

Journali sm can be seen as an instrument of democracy, but al so as a mechani sm 

bolstering up existing power relations. Through the globali zation di scussion it is 

poss ible to consider journali sm' s ability and poss ibilities to organi ze public 

di scuss ion and create meaningful explanati ons and concepts about modern 

phenomena for the general publ ic. 

Usuall y attached to the power analys is of media is the 'd iscourse' approach wh ich asserts the 

structural construction as well as maintenance of power of the media mainl y acknowledging the 

symbolic power of the media that has long been embedded in the language of mediati on (Van 

Oijk, NO, p. 2; Andrew and Caren, 20 12, p. 844; We iss, 2009). 

Although there is a tremendous li terature drawn from the functional perspectives on med ia ro les 

and functions that refer to the poli tica l, social, and cultural roles of media, the more recent 

assumptions seem to be dominated by the criti ca ll y inclining, poli t ical economy approaches of 

description concern ing the institutional aspects of media. 

Accordin g to Van Oijk (2003, pp. 11-14), the contemporaril y (dominant) crit ical approach to 

cultura l commodificat ion through media has well been founded by such appreciation of 

discourse in the study of institutional and soc ial power of the media; 

Wi thin a more criti cal perspective, many analyses of soc ial power, including those 

of media power, usually imply references to power abuse-that is, to vari ous forms 
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of the illegitimate or otherwise unacceptab le exerCise of power, given spec ific 

standards, norms, or va lues. 

Mullen and kaehen (2010, p. 215), on the other hand, owe the shift of critical media and society 

analysis to intentionally diagnose the actualities of soc ial di scourse and media 's role in it: 

If the job of sociologists is to understand and explain the development, 

stratification and functioning of societies, then attention must be paid to how 

members of those societies communicate. More spec ifically, given the long­

standing hierarchical nature of societies, there is a need to analyze what, how and 

why the elites in soc ieties communicate with the masses and what this means for 

the structures of power. 

These scho larl y recommendations and critical ana lys is of med ia institutions as wel l as soc iety on 

one hand asserted media' s ' fourth- state, " watchdog rol e (L ibera l-Plurali st view), and the 

Critical-Marx ist approach which saw contemporary media as a modern class instrument (Mullen 

and Kaehen, 2010; Van Oij k, NO; Oeuze, 2008; Wiik, 2010). In the Liberal-p lu ralist conception , 

media ' s function is claimed to be a healthy, conversational instrument among the democratic 

sphere. Asp (2007, p. 33) asserts that in the normative realm, the liberal asseltion of media 

function looks usually like the following: 

News media should provide citizens with such information as enables them to 

freely and autonomously form opinions on issues of consequence to society. The 

better the media perform this task, the more they contribute to fu lfill ing that 

fundamenta l democrat ic value, free op in ion formation. 
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And according to McNair (2000, p. 14), the actions of government and the state, and the efforts 

of competing parties and interests to exercise political power should be underpinned and 

legitimized by critical scrutiny and informed debate facilitated by the institutions of the media is 

a normative assumption uniting the political spectrum from left to right. While in the descriptive 

approach, Jorgensen and Hanitzsh (2012, p. 3) noted that: 

Through the rituals of consuming and discussing the texts of journalism, we come 

to understand and construct ourselves as subjects within local , national, and, 

increasingly, global contexts. In particular, journalism is seen as intrinsically tied 

to democracy. It plays a key role in shaping our identities as citizens, making 

possible the conversations and deliberations between and among citizens and their 

representatives so essential to successful self-governance. In short, news is the 

stuff which makes political action possible. 

The liberal- pluralist approach to media research can be considered an optimistically functional 

view of news media in contrast to its rival, the critical-Marxist approach. According to Mullen 

and Kaehen (20 I 0, p. 216), the critical-Marxist views are contemporary versions of the classical 

Marxist view which mainly draws on ideas of class and elite- manipulation. "The critical-Marxist 

critique of political systems in capitalist, liberal-democratic societies purports that it reflects the 

class-based nature of those societies and the laws and pol icies that are enacted are those that 

serve to bring about and to maintain ruling class domination and exploitation." 

Barren and Davis, (2012, pp. 347-348) summarize thi s thought as following: 

Elites are able to di srupt everyday cultures by uSlllg a rather insidious and 

ingenious strategy. They take bits and pieces of folk cu lture, weave them together 

to create attractive mass culture content, and then market the resu lt as a substitute 
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for everyday forms of folk cu lture. Thus, elites not on ly subvert leg itimate local 

cultures, but also earn profits do ing so. People actually subsidize the subversion 

of their everyday culture. If you've ever debated hip-hop and rap arti sts "selling 

out," you've been part of a di scuss ion of the commodi fi cation of culture. 

In the aspect of justifyi ng elite manipulation of media and news, arguably no scholar has 

provided such an acute model as did scholars Edward Herman and Noam Chomsky as explicated 

in the Propaganda Model. Referring to the propaganda model, Mullen and Kaehen (20 I 0, pp. 

2 17-2 18) argue that " In terms of its appl icat ion, mainly by those working within the 

aforementioned tradition , it is one of the most tested models within the soc ial sc iences ... More 

than 20 years after its fo rmulation, the PM continues to provide an invaluable tool for 

understanding the media within contemporary cap italist societ ies." While th is approach itself is 

beyond the scope of thi s discussion, the main mode of manipulation as asserted by the Critical­

Marxist and specifica ll y po li tical economy school of thought include selective programm ing and 

spotli ghting, di scrimination by adverti sement, source bias and coercion (M ullen and Kaehen, 

2010, Ibid). 

Hargrieves (2005, pp. 78-8 1) contends that " ... the myth of the · hiring, fir ing, government­

toppling press baron remains part of j ournali sm' s cultural heritage and it still informs the way 

journalists see themselves as buccaneering and hard driving heroes with dirty faces." 

Although journalism, as a cultural product, mi ght seem as though its changes are primaril y of 

content production and the factual facto rs that constitute it, the institutional veracity has an equal , 

if not greater, role for journalistic actions. (Hovden, 20 12; Wiik, 20 10). 

According to Caren (20 I 0, p. 843), communication scholars, political scienti sts, and sociologists 

have developed ri ch and overl appi ng trad itions of scholarship on the social construction of news. 
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Fundamental to these perspectives is the observat ion that news media are not neutral channels 

reflecting the events of the day. Like other institu tions, media are shaped by organi zationa l, 

economic, political , social, and cu ltural forces that influence the practices of news-gathering and 

the content of news. 

2.1.2.4. The Sociology of Newsrooms 

News media as institutions, and newsrooms as processors and producers of news, possess an 

interesting set of organ izational realities that depict both communality and disparity from other 

institutions and are deemed interest ing subjects of reflexive studies for the naturally unique 

features they have. As Boyer and Harnnez (2006, p. 8) stated: 

The social and historical zone of intersect ion between the practical and the 

institutional-techn ical is precise ly where the purer modes of instrumental and 

med ial arguments concerning media tend to be least di stinct and helpful ... . 

... . the final forms that news messages take are largely dependent on the micro­

labors of research, information se lecti on, collegial coordination, and ed itorial 

conversat ion that constitute their crafting. On the other hand , they are likewise co­

constituted by the profess ional training that a journalist has completed; by the 

conceptions of journalism as a vocat ion slhe has absorbed; by the on-the-job 

apprenticeship in the craft offered by co ll eagues; by institutional expectati ons for 

productivity, effic iency, loyalty, and comportment; by the necessary interaction 

with ' rea l-time' technica l systems of information transmiss ion and management; 

and so on. 
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The scope of this literature revIew covers the thoughts that have been forwarded in the 

institutional explanations of newsrooms and there by news. It will cover the major parameters by 

which news works have been analyzed, especially by sociological inquiries of journalism and 

mass communication. From the organizational point of view, Routines; ('those patterned, 

routinized, repeated practices and forms that medi a workers use to do their jobs, created in 

response to the limited resources of the news organization and the vast amount of raw material 

that can be made into news). More spec ifically, according to Shoemaker and Reese (2001), cited 

in Becker and Vlad (2000, p.62), routines are dictated by technology, deadlines, space, and 

norms' are discussed as major sign ifiers of news making and journalism with equal inst itutional 

significance in journalistic work environments as in any other institution thereby validating the 

employment of the sociology of work to news media insti tutions. 

Related to the first reason of studying news room routines, the fact that news making is subject to 

routines produces an even grander claim; That news presented as reflection of events and 

everyday reality is subject to routinised procedures of work which challenge news ' s conception 

as a mirror of reality. 

As Tuchman (1972) argues, it might be more valuable to think of news not as distorting, but 

rather as reconstituting the everyday work. Journalists construct and reconstruct soc ial reality, 

and researchers who want to understand news should focus on that construction, rather than on 

whether the end product was biased in some way. 

As much as routinised news making has been considered a paradox to the interpretative and 

urgent nature of news making (Tuchman, 1973, Becker and Vlad, 2009), it has also been as an 

intrinsic component of journalism. As Tuchman (1973, p.1 II) argues; 
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Newsmen (and they are still overwhelmingly men) stand out as workers ca ll ed 

upon to give accounts of a wide variety of di sasters-unexpected events-on a routine 

basis. News work thrives upon process ing unexpected events, events that "burst to 

the surface in some disruptive, except ional (and hence newsworthy)" manner. 

The reality ·construction realm of journalists is characterized by at least a three way interaction ; 

news as a craft or product, the need of the news media (as institutions) for routinised procedures 

so as to deal with the unpredictable variety of events and issues, and the overall organ ization of 

work in the inst itution. (Tuchman, 1972; Tuchman 1973; Becker and Vlad , 2009) 

Even if as informative institutions, news med ia have to abide by the principles of news making, 

as organ izations too, they need to control both such resources as human power and time, as we ll 

as the overal lllow of work in the organization which, unless strategically routini sed (Tuchman, 

1972), might be hard to comprehend given the otherwise slack nature of news making. 

Of these organi zational facts, pertaining equa lly for news rooms as they do to other 

organizational departments, are routines. The issue of routines seems to dominate the 

organizational di scussions of journalism. 

Routines in the newsroom 

News mak ing is one of the least likely types of work to go through routines since routines enta il 

predictability; a concept much far from our idea of news as an everyday proclamation of new, 

strange happenings (Ryfe, 2009; Tuchman 1973; Tuchman 1973; Beeker and Va lnold , 2009). 

Reese (200 I, pp.2982-2987) di scusses routines in news room settings as necessary and celtain 

components of new production since news media's stakes are structured in different directions. 

News making routines function as both results and causes of content production, Reese argues. 

54 



Among these relations that invite news making routines are; the psychological factors impinging 

on [an individual's] work: professional, personal, and political. .. The organizational routines 

within which an individual operates form a structure, constraining action wh ile also enabling 

it. .. . Audience pressures in the "market" explanation of "giving the public what it wants" . .. e.t.c. 

Ryfe (2009,p.199) elaborates the handiness of routines in news making for getting work done; 

"Deviations from their basic routines and practices may threaten journalists' ab ility to find and 

transform information into news, and may also trouble deep-seated conceptions of identity and 

value within the profession." In a socio logy article titled "Objectivity as strategic Ritual: An 

examination of newsmen ' s notions of Objectivity", Tuchman (1972, p.663-664) established the 

importance of routines; 

Every story entails dangers for news personnel and for the news organization. 

Each story potentially affects the newsmen's ab ility to accomplish their daily 

tasks, affects their standing in the eyes of their superiors, and affects the abi lity 

of the news organ ization to make a profit. Inasmuch as the newspaper is made of 

many stories, these dangers are multiplied and omnipresent. 

These scholars have depicted newsroom routines as not only normal but also essential 

components in the work of journalism. A proceeding argument can be that the embodiment of 

certain routines in the world of journalism for strategic ends, has offered journalism a certain 

customary shape that entail s 'normal' journalistic activities. Bourdieu (1998, p.79) establishes 

the subtleness of rou tini zation in what he calls ' intellectual' worlds saying; "Between agents and 

the social world, there is a relationship of infraconc ious, infralinguistic complicity: in their 

pract ice, agents constantly engage in these which are not posed as such ." 
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In seemingly agreeing way to these arguments on the importance of routines, Bourdieu 

(1992) in Beeker and Vlad (2009, p. 59) acclaims; 

The observation that journalists and media organ izations follow identifiable 

routines in producing the news has had significant impact on the study of news 

work. The ident ifi cation of these routines has contributed to a major theoretical 

argument in the literature, namel y that news should be viewed as constructed 

social reality rather than a mirror image of events that have taken place. 

The routini sation of work by journalists has been described different ly in different literature. 

Primarily through participant observat ion and in depth interviews with journalists, many 

researchers have determined the different highlights and surrounding social environmen ts of 

journalism. Jean Episten ( 1972) conducted study of NBC TV and the everyday work habits of 

journali sts and the impact of their mechanical, as well as social interactional works on their 

content. In a ri ch analysis made in hi s famo us book, 'News from Nowhere' ( 1972, p. 23 1) 

claimed; 

The picture of events that correspondents and commentators present is constantly 

questioned and modified and shaped by technicians, news ed itors, producers, and 

executives, with quite desperate values and objectives. This inev itably creates 

some tension. From the executive's point of view, it would be best for the 

organization- and the least trouble for them personall y-if newsmen had no va lues 

whatsoever. But since thi s is recogni zed so as to limit the opportunities for 

newsmen to impose their personal views on sensitive issues for any prolonged 

peri od of time. Rec ruitment, training, supervision , rotation , ed iting contro ls and 

general policies all reinforce thi s pu rpose. 
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Also, Gaye Tuchman conducted a study on a local independent television station affi liated with a 

major network and a daily morning newspaper with a circulation of about 250,000 (Tuchman. 

1972, p.112), some of whose arguments have been raised earlier in thi s review. From thi s study, 

Tuchman identified major ways through which journalistic work is predicted and controlled so as 

"to routini se the unexpected" . 

'Typifications as routines ': Tuchman argues that the types of news set up by the institutions are 

primarily for the convenience of the work flow of the newsroom . She identified major types of 

news in the research areas and characteri zed their function for institutiona l situations . 

Accordingly, Tuchman ( 1972, pp.115- 1 16) identified; 

• Hard News versus Soft News 

• Spot News and Developing News 

• Continuing News 

The newsmen state that their categories are based upon the subject matter of 

events-as-news. But it is difficult to app ly consistently their di stinctions between 

hard news and soft news. Also, discussing spot news, developing news, and 

continuing news, the informants introduced a seemingly extraneous element: 

the subj ect matter of certain kinds of events-as-news tends to happen in certain 

kinds of ways. And so, newsmen "just happen" to be alerted to the need to process 

them in different ways. 

Pierre Bourdieu argued that there is considerable harm created by customary working procedures 

of the journalist. In his famous work: On Television (Bordieu 1987), he argued that Tv, with 

eagerness for a larger aud ience share (through sensation), denounces realities to create dangerous 
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mass delusions, ethnocentric and simplified thi nking, and even to a more dangerous harm 

incitement. 

2.1.2.4.1. Newsroom Norms and Social Control 

One of the concerns of the soc iology of work includes that of autonomy and interpersonal 

control (Reese, NO; Tumber 2006). Also in the construction of news that is partly characteri zed 

by the di scussions highlighted earli er in thi s review, a lot of interpersonal interactions prevail in 

negoti ating the news within the social and occupational setting of newsrooms (Reese 200 I ,po 

641). Social control comes as an issue in the study of newsrooms because the theoretical and 

ideo logica l thoughts are trans lated to practice through the members in the practical arena, and the 

interpretative field of journali sm is a team work of multiple stages of molding the product 

(Reese, 200 I; Tuchman 1972; Ryfe 20 I 0; Becker and Vlad, 2009). 

According to Breed (195 5, p.326); 

Top leaders in formal organizations are makers of po li cy, but they must also 

secure and maintain conform ity to that policy at lower levels. The situation of the 

news- paper publisher is a case in point . As owner or representative of ownership, 

he has the nominal right to set the paper's policy and see that staff activiti es are 

coordinated so that the policy is en- forced . In actuality the problem of control is 

less simple, as the literature of "human re lations" and informal group studies and 

o f the professions' suggests. 

As to norm s as well, Breed (1955 , p. 324-327) argues that staffers (reporters, copy editors, e.t.c.) 

are symbolica ll y and latentl y guided by executives and older staff to adjust to the norms already 

existent in the newsroom while the norms include the offi cial pol icy and laws as we ll as the 
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'routines' related to them. Breed particularly owes such trend of socialization in the newsroom 

for the daily editorial meetings. Whenever a staffer proposes a story idea to his/her crew, they 

also gain the chance to learn how the crew discusses to shape the proposed story into news, 

Reese (2001), in his review of another notable sociological work, 'Journalists at work' by 

Herbert Gans, argues that this has filled the gaps of both Breed (1955) and White (l950)'s 

studies. 

The fact that Breed's study was conducted in the early fifties might imply the risk of citing an 

obsolete argument. Even if these the journalistic arena might have come through changes in 

many different kinds, still the study of newsroom socialization and the role of social control 

seem sensible. 

Drawing on the collective, social control and power of the newsroom on the news and (famously 

discussed by Warren breed), and David Manning White 's 'gate keeper' model , Reese (2001) 

acknowledges the integrative quality of Herbert Gans's (1993) organizational model of news 

production. According to Reese (200 I, p.280); 

[Gans] identifies sources of power within the organization, and the incentives 

journal ists have to conform to group norms and follow practical considerations. 

This approach moves away from treating news as a question of bias and embeds it 

in the ongoing activities of organizations. Gans locates the construction of news 

not in the journalist, the publisher, or in the gate keeping editor, but in the process 

by which all parts, routines and arrangements of the organization are engaged for 

the creation of news. 
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In accordance, Pierre Bourdieu's relative ly recent fie ld theory, has been found an interest ing 

insight to the 'journalistic field '; to see how the social-professional world of journalism, one of 

whose typical frames is the newsroom is affected and structured by the ind ividual (and th us 

hi s/her JIlusio) , the 'field', and the Habitus conjo in to make up a separately researchable social 

setting (Zelizer, 2004; Hovden, 20 12) . Bordieu also emphasizes the role that the 'social space' or 

' fi eld' itself plays in constituting the interest of the 'agents' or practitioners. Interests related to 

the fie ld and reinforced by it will turn the agent's interest in hi s/her actions (work as a journalist) 

towards JIlusio: An investment of one's se lf to the game-the fi eld (Bourd ieu 1998; Bourdieu, 

1992; Reese, 200 1). 

2.2. Theorizing Journalistic Actions 

2.2.1. Thinking Journa lism through Pierre Bourdieu 

This study is in formed mainly by the concept of ' reflexive sociology' and particularly Field 

Theory: a proposi tional complex containing a model commonly call ed fi eld analysis. The fie ld 

theory was first proposed by Pierre Bordieu exp licitly as such. However, a wide set of scho last ic 

literatu re from Pierre Bourd ieu and others have revolved around closely related approaches even 

earlier. 

The framework of ana lys is for the current study is mainly informed by the two journa li sm­

related works of Pierre Bourdieu; Practical Reasons on the Theory of Action ( 1996) and On 

Television 1998[ 1996]; the first one is a brief soc iolog ical presentation of the author's 

assumptions regard ing especiall y the fie lds of knowledge and cultural producti on, while the later 

is a translated version of the author's influential description and diagnos is of the journalistic 

fi eld. 
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[n Bourdieu 's fie ld theory, society is understood as being composed of different fi elds wh ich, 

although related, are fairly separate as each field has its own spec ific logic. From this 

perspective, journalism can be understood as a subfield with in the larger, more general, fi eld of 

cultural production. Bourdieu ( 1998, p.39) stated ; 

Journalism is a microcosm with its own laws, defined both by its position in the 

world at large and by the attractions and repulsions to which it is subject from 

other such microcosms. To say that it is independent or autonomous, that it has its 

own laws, is to say that what happens in it cannot be understood by looking on ly 

at external factors. 

In explaining the need for separatist analys is of universes of d ifferent profession , Bord ieu 

asserts that every field lives up to its own laws as well as practices thus demanding spec ific 

analysis. Accord ing to Bourdieu ( 1994 [1 998], pp.83-84) 

We have soc ial Ul1lverses wh ich have a fundamental law, a nomos which is 

independent from the laws of other Ul1l verses, which are auto-nomes, which 

eva luate what is done in them, the stakes at play, according to which eva luate 

what is done in the stakes at play, accord ing to principles and criter ia that are 

irreducible to those of other universes. 

Bourdieu sees a social field as a spec ific social microcosm created by long processes of soc ial 

differentiation , or as Bourdieu ( 1998, p.96) states; "the site of a logic and a necess ity that are 

specific and irreducible to those that regulate other fiel ds", and simultaneously stresses their 

conflictual nature, where agents of unequal resources ( capital ) and di spositions ( habituses ) are 

locked in soc ial struggles, the most funda menta l of which is the question of who are "worth y" 

and "unworth y" agents (nomos ), (Hovden, 20 12,p. 58) 
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The field theory and Bourdieu' s various thoughts on socia l and profess ional fields can be a 

fascinating guidance to study journali sts and journali sm in at least two ways. First, hi s e laborate 

explanations on what it means for a professional (particularl y engaged in knowledge and cultura l 

production (Bourdieu, 1998[1 996]; Bourd ieu , 1998) can in form us of how the journali st embeds 

himself in organizational culture which can mean plenty for hi s/her product as news. 

Another reward fro m the field theory is that Bourdi eu' s eventual interest in studying the 

journali stic fi eld separately can be highl y relevant as conceptual as we ll as methodological 

framework for journa li sm research. While the fie ld theory is an exhaustive ly extensive concept, 

thi s study has employed it as a theoretical framework insofar as the researcher thought is fit to 

the scope of the current research. 

Regard ing behavior of agents and their commitment to the ' game', Bourd ieu claims the 

imposition of the structu red game (Editori al Policy, newsroom guides) on the mind structure of 

the agent. Sociali zat ion or learning in th is case is how the structure develops itself on the agents. 

(1994 [I 998],p.74-77) 

In his socio logical wo rk; 'Practical Reason: On the Theory of Action', Bourdieu (1998), clai med 

that the issue of interest is an interesting one especial ly fo r what he seems to consider hi s 

specialization: the soc iology of knowledge and the intellectual universes "which are sites par­

excellence of disinterestedness" (p .73) . Intellectuals, the agents who have set themselves (or as 

sc ience placed them) to be separate and "extraterrestrial", Bourdi eu cla imed, are reall y not so, 

they are invo lved with interest. They are not di sinterested , not neutral. 

Referring his assumption to ' the soc iology of knowledge, he presents another reason fo r such 

non di sinterestedness: that all agents seek and find 'suffic ient reason' for what they do. They see 

the chances and justifi cat ions of what they are engaged in . But, Bourd ieu argues, th is does not 
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make them rational actors for they comprehend, relate to, see the reason , and justi fy what they 

do. This is not because of their rational behavior, but because of their commitment to the game, 

their forecast of a chance for success in that field , their belief that the game is worth play ing: one 

of the most important components of the field theory Illusio. Bourdieu, ( 1996,p. 76) argued; 

Agents may engage in rational behavior without being rational ; they may engage 

in behaviors one can explai n, as the class ical philosophers would say, with the 

hypothesis of rationality, without their behavior having reason as its pri nciple. 

They may conduct themse lves in such a way that, starting with a rat ional 

evaluation of their chances for success, it seems that they were ri ght in doing what 

they d id, without one being justified in saying that a rational calculation of 

chances was at the orig in of the choices they made. 

In this sense, Bourdieu argues, "Socia l agents do not engage in gratuitous acts". 'Gratuitous' act 

being non costly as well as non benefic iary, the reason why social agents do not engage in it, 

implies that a ll (reasonable) actions have ends: economic end in Bourdieu's view. 

Bourdi eu thus frames the soc ial setting (Particularly the in te ll ectual worlds) as econom ic settings 

in wh ich investments of the agents ' selves are made. Through a reason of reasonable (yet not 

rat ional) interest, Bourdieu (1996 , p.82) argues, the agents invest themse lves to the game; 

If your mind is structured according to the structures of the worl d in which you 

play, everything will seem obvious and the question of knowing if the game is 

"worth the candle ' will not even be asked . In other words, social games are games 

that are forgotten qua games, and the illusion is th e enchanted relat ion to a game 

that is the product of a relation of ontologica l complicity between menta l 

structures and th e objective structures of social space. 
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As Bourdieu ( I 992,pp.78-79) notes, Illusio is the investment of se lf to the game. It is; 

The fact of being invested , of investing in the stakes ex isting in a certain game. , 

through the effect of competit ion, and which on ly exist for people who, being 

caught up in that game and possessing the di spos itions to recognize the stakes at 

play ... we could thus also use the word investment in the double sense of psycho 

analysis and of economy .. .. .II/usio is for a social setting what Lib ido is for human 

bio logy. 

Regarding deviants and revo lution seeking actors, Bourdieu (1998,p.78) ex plained that they 

struggle to change it because they g ive the field as much va lue as they think it should assume. 

As to why /Ilusio comes so naturall y for the agent, Bourdieu argues that psychoanalyti call y, 

people commit themselves for their respective fields so as to attain the most efficacy with the 

least cost. Anthropologica lly, Bourdieu rejects what he ca ll s a ' reductionist, simplified 

' hypothesis on the fie ld theory that agents are in Illusio because it is the most reasonable way to 

seek money, since a ll in terests of success are monetary interests. Illusio is about fi nding a right 

way to pursue thi s in terest. What is more, Bourdieu ( 1998, p.79) argues, the concept of lliusio is 

basically subconsc ious and subtl e. He argues that; "between the agent and the social world, there 

is a relationship of infraco ncious, infralingui stic compl icity ... In their practice, agents constantly 

engage in theses th at are not posed as such." Illusio is a determinant and eminent concept for all 

the rest of the components in the fie ld theory. Bourdieu's field theory generall y deals with ; 

lliusiol Doxa; According to (Bourdi eu 1998) and (Willig, 20 12), looking at journali sm as a fi e ld 

means understanding journalism as a semi-autonomous fi e ld with its own logics of practice as an 

ongoing game or struggle over de finin g what journali sm is, what good journa li sm is, and so 

fo rth. These symboli c establi shments are made in th e assumption of fi e ld theory throu gh what 
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Bourdieu calls Doxa: 'The Journalisic Doxa ': the unspoken, unquestioned, taken-for granted, 

understanding of the news game and the basic beliefs guiding journalistic practice. 

Doxa concerns the common experience that the world seems se lf-explaining and self-evident to 

us (Bourdieu, 1998 [1996]). Doxa is the taken-for-granted social practice, the seemingly natural , 

which we rarely make explicit and which we rarely question (Bourdieu, 1998, p. 57). 

The genera l Doxa of social practice can be described as "the universe of the tacit 

presuppositions that we accept as the natives of a certain society" (Bourdieu, 2005, cited in 

Shultz, 2007, p. 11 ). Speaking of the journalistic Doxa is naming a set of implicit, tacit 

presuppositions in the journalistic field, not least the practical schemes that ed itors and reporters 

take for granted. Shultz (2007, pp.194-195) asserted; 

As many news ethnographies have shown, what constitutes a good news story is 

often very evident for journalists, while a new intern or a visiting ethnographer 

wi II need some time and experience before the good news story becomes evident 

or even recognizable. With the concept of Doxa, we can understand these 

practical schemes as principles of both 'vision and division' 

The journalistic Doxa, as Shultz (2007) draws from Bourdieu, refers to the beliefs and values the 

agent (journalist) abides by resulting from his deep attachment to the field and its values. 

Journali stic Doxa comes as naturall y from the illusio for engagement with full energy in the 

game (Bordieu, 1998 [1996], Bordieu, 1998). 

Habitus: The concept of Habitus in the field perspective can be considered as a conceptual 

extens ion from the previously highlighted components. It is a concept of how an agent is well fit 
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in the field and used to the norms (Doxa) that they come naturall y as predetermined routes of 

work. According to Bourdieu (1992, p.) 

The Habitus fulfill s a function which another philosophy consigns to a transcdental 

conscience: it is socialized body, a structured body, a body which has incorporated the 

immanent structures of the world or of a particular sector of that world-a field-and which 

structures the perception of that world. 

Shultz (2007, p.203) extends the concept of Habitus to the realm of news making saying; 

Journali stic practice is not the place for thorough detailed di scuss ions of every 

little news story. Rather, news Habitus implies a fast decision making processes. 

There is no single recipe for " the good news story" or a single recipe for 

" newsworthiness" even though editors and reporters alike have a distinct gut 

feeling of what a good news story is and what newsworthiness is about. 

Besides, the journali stic Capital is defined by Shultz (2007, p.ll) as; "the internal 

currency of the journalistic field which also implies the cultural capital of the field 

(prestige, autonomy, internal recognition among peers) as opposed to the economic 

capital of the field." Similarly, Shultz (2007) described newsroom Capital as a sub form 

of journalistic capital which structures the positions in the newsroom (for instance the 

amount and kind of experience, awards, track records, beat, education, etc.) 

Pierre Bordieu seems to find a lot of problem with thi s routinized custom of the agents in the 

journalistic field. Across the different critiques he gave in his different works, he expresses his 

concern that the journali stic field is bound to be mechanical , and vicious in the production 

process of news. 
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An instance of Bourdieu 's major concerns is how the journalistic field 'simplifi es' the political 

information and ideas it is supposed to clarify for the large audience. In his critical speech on 

Television, Bourdieu (1998, pp. 2-3) argues; 

In a world ruled by the fear of being boring and anxiety about being amus ing at 

all costs, politics is bound to be unappealing, better kept out of prime time as 

much as possible. So, insofar as it does have to be addressed, this not very 

exciting even depressing spectacle, which is so difficult to deal with, has to be 

made interesting. 

Another po int noteworthy of the field theory is that; even though every soc ial field is a separate 

universe with distinct realities, they are also deemed highly structured and related to many other 

fie lds whose borders against the single field can be hard to determine (Bordieu, 1998; Willig, 

20 12). 

Reflexive Sociology 

The reflexive socio logy model was one with an elusive impact on the social sc iences since the 

1970s. It is primarily identified with the conviction that every social setting, and these being 

continuously multiplying, can be a separate realm of analysis with common integrals. 

As the word implies, reflexivity entails a social researcher 's tendency to reflect on, to mirror a 

social world in which he/she is a part. This can be considered as a departure from the 

'universalizing' approach that traditional social science takes. Bourdieu (1992, p. 234) explains 

the twofold viability of reflexive socia l research ; 
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at once and without contradiction, both to particularize her object, to perceive it as 

a particu lar case, (this against one of the most common fallacies of social sc ience, 

namely the universalization of the particular case), and to generalize it, to 

discover, throu gh the application of general questions, the invariant properties that 

it conceals under the appearance of s ingularity. 

According to Boyer and Harrnez (2006, p.9), there are at least two reasons why rellexivity is a 

vivid approach to studying social settings; 

On the one hand, as various thinkers would point out, such as Anthony Giddens 

(e.g. 1990), rellex ivity is an overarching characteristic of modernity (or perhaps 

we would now prefer to say modern ities, in the plural form). Society is engaged in 

monitoring itse lf, scrutinizing itse lf, portraying itse lf in a variety of ways, and 

feeding the resu lting understandings back into organizing its activities. On the 

other hand , re fl ex ivity, at least since the 1980s, has been identi fied , rather more 

intimately, as centra l to ethnographic work: we concern ourselves with our 

conduct in the field, with the relationships there between self and others,with the 

ways we write or otherwise report. 

The rellexive sociology approach has been found rigorous for, as the method entails, 

understand ing the soc ial world is best done through an approach which can help show both the 

interior, phenomenolog ical aspect of the social world, and at the same time forbid unnecessary 

generalization, wh ich any stud y of soc ial worlds should not fall victim to (Bord ieu, 2002) . 

It would be intriguing what journali sts, profess ionals who identify and interpret the social world , 

are themselves constructing a set of codes and trends out of their workp lace interact ion and their 

interaction with other soc ial c ircles. 
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The reflexi ve sociology approach also allows the researcher (who is also an instrument of the 

research) approach these subtle actualities through experiential , rather than objective eyes and 

dea l with emergent constructs that appear significant during the research work. 

Bordieu (1992, p. 25 1) has similarly argued that; 

The power of mode of thinking never manifests itself more clearl y than its 

capacity to constitute soc ially insignificant objects into scientific objects, or, what 

amounts to the same thing, to approach a major soc ially significant object from an 

unexpected angle. 

Although the term reflexive soc iology stems from the reflexive approach (reflexivity), its 

attachment to sociology is to be considered insofar as a study of agency and structure in a soc ial 

'world ' are concerned. Thus, by reflexive sociology, we are referring to a study approach 

adopted from the di scipline of sociology and sociologist Piere Bourdieu. 

So as to get grip of such loose concepts as newsroom norms, perceptions, traditional ways of 

doing things, and justifications of action, a reflexive approach wh ich lets the researcher get the 

most of the natural setting through engagement is rewarding. 
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CHAPTER THREE: RESEARCH METHODOLOGY 

Introduction 

This study investigated the overall impact that the soc ial interaction and structure of a newsroom 

has on journalists' day-to-day work and professional autonomy. It also assessed newsroom 

specific norms and customs along with the major structural factors that determine the work of 

journalists in the parti cular newsroom. 

The study emp loyed an ethnographic method substantially informed by Pierre Bourdeu's 

reflexive sociology approach. In this chapter, a brief introduction to the reflexive socio logy 

approach is presented as continu ity to the discussion on field theory that has been attempted in 

the earlier chapter. 

The study adopted an ethnographic approach where participant observation was the principal 

data collection tool. FUithermore, semi-structured, semi-formal interviews were used as 

supplementary instruments. Both primary and secondary sources, along with the spec ifi c 

instruments that have been used are di scussed in this section. The chapter also discusses the 

procedures and strategies used to present and analyze the obtained data. 

3.1. Research Design 

Qualitative field research main ly entail s qualitative observations of natural situations or settings 

using mainly the techniques of participant observation or intens ive interviewing, or both 

(Lofland and Lofland, 1995; Hodkinson, 2009). According to Hodkinson (2009, p.8), qualitative 

field researchers are interested in understanding how people give meaning to their li ves by 

interpreting their thoughts, experiences, actions and express ions. 
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A lso characteristic of such a research method , accord ing to Hodkinson (2009, p.13), is: "As 

opposed to, for instance, laboratory research, the field research design has an emerging nature, 

and methods of data collection are used that enable close contact with the field research." 

The most important characteristic of ethnographic research is that it is conducted on celtain 

settings wh ile they are in their natural state so as to ga in a naturali stic understanding and 

empathy of subjects as well as situations. 

Acco rdin g to Bai ley (2006, p.I) ; " fi eld research is the systematic study of ord inary activiti es in 

the settings in which they occur. Its primary goal is to understand these act ivities and what they 

mean to those who engage in them" . Accord ing to Whitehead ( 1995, p.5), Ethnograph y is a form 

of inquiry that requires a researcher to be immersed personally in the ongo ing social activities of 

some individual or group carryi ng out the research. It is a imed at findin g out things that are often 

not seen as important but belong to the im plicit structures of people's lives. Asking is indeed 

very often the worst possible way of trying to find out. 

Such a research design a ll ows closure to a more sympathetic view towards people 's realities and 

information that can be seen from the subjects' point of view that enab le the ethnographer to 

comprehend a more contextuali zed information analysis. 

Ethnography is often defined as a research method and a written text used to tell a credible and 

authentic story thereby giving voice to people (Fetterman, 2007). Accordin g to Harris and 

Johnson, 2000 (Cited in Genzuk, 2003,p. I); "Ethnography literal ly means 'a portrait ofa people'. 

An ethnography is a wri tten description of a particular culture - the customs, beli efs, and 

behavior - based on information collected through fieldwork" . 
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Fetterman, (2007, p.26) describes the ethnographer as; "a human instrument and must 

discriminate among different types of data and analyze the relative worth of one path over 

another at every turn in fieldwork ... " 

The use of ethnographic research methodology has been effective in investigations of social 

behaviors and norms and this has been espoused into other disciplines such as media stud ies. For 

example, Moores and Shaun ( 1993) noted that the use of ethnography in media studies has 

become increas ingly popular. 

Appropriate use of ethnography to understand media practices and gaining insights into what 

motivates these practices could make an interesting di scovery. This supports the premise that 

ethnography is a preferred method in observing the practices of media in our country. 

Thus, thi s stud y employed an ethnographic method using a combination of fi eld observation 

aimed at observing the media practices of the palticipants in their env ironment! news room, and 

semi structured, semi formal , in-depth interviews with selected informants. 

Reflexive Field analysis Approach 

Reflexive field analysis is a methodological extension from field research method. From the 

perspective that social realities can only be understood in their natural setting, field research 

method is primaril y about conducting a direct, thorough engagement in resea rch sites to ga in 

authentic understanding of social realities. Reflexivity can thus be considered as an analytical 

strategy for the ethnographic method (Bai ley, 2006; Shu ltz, 2007). 

The field perspective suggests that a field should be anal yzed in its 'context' for, without 

context, thi s dynamic concept is incomprehens ible. According to Shul tz (2007, p. 4), context 

can be reframed in lines with two basic queries; structure versus agency, and micro versus macro 
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levels of investi gation. Both queries point to the conceptualization of the individual in relation to 

the social and to the conceptualization of soc ial practice. Accordingly, Shultz (2007, p.21) argues 

that; 

Bourd ieu offers an analytical strategy for investigating the epistemologically problematic 

question of context, by bridging structure and agency, micro and macro, in a relational , 

constructivist-structuralist approach. Th is makes the field perspective highly suitable as a 

framework for ethnographic studies. 

It is an even more rewarding convenience that Bourdieu's theory of social worlds/social spaces/ 

fields, e.t.c., has also been justified in some of hi s works with critical approach against the 

practice of journalism. Basic to most of Pierre Bourd ieu's theorization of soc ial spaces (in 

add ition to Habitus, l/lusiolDoxa, Capital, and other components of field s), is hi s argument on 

the need to consider structure while studying social spaces. Accord ing to Shultz (2007, p. 12); 

Social space is a system of relations, not di fferent pos itions and fields. As an 

example, studying journalism means taking a criti cal look at the naturalized 

taken-for-granted positions in the journali stic field such as "serious newspaper" or 

"good journalism". The relational perspective forces the researcher to ask 

questions such as " Why serious", " What is seri ous" and "serious in relation to 

what" in order to draw a map of where the "serious newspaper" is placed In 

relation to for instance the "tabloid newspaper" or the "popular magazine" 

One of the major rewards of the reflexive approach is that the researcher performs as an 

instrument of the research process and, as Bourdieu (1992, p.26) explains, takes part in the 

construction of the reality of that social world. That way, the research setting is not, as pos itivists 

attempt, an object, but a world where rea lity is continllollsly redefined. 
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Although highl y interesting, the reflexive sociology approach can suggest a wide complex of 

information on the social spaces under study (Hovden, 20 12; Shultz, 2007). So as to deal with 

the possibility of wide-ranged informati on that can be obtained from reflexive analysis, the 

researcher, ass isted by previous literature review, has demarcated the segments of ana lys is along 

three themes. 

As highlighted in the literature review, J1/usioIDoxa, and Habitus, along with the socia l Capital 

and surrounding social spaces are identified as key separations through which the study of any 

fie ld is subject to and can be studied aga inst. To best explicate the soc ial frame of the newsroom 

under study, the researcher has accordi ngly chosen the thematic parameters of the analysis. Thus, 

the ana lysis of thi s palticular study revolves arou nd these dimensions of the newsroom. 

Therefore, thi s study wou ld take a refl ex ive approach in presenti ng and ana lyzing the findings 

obtained from observation conducted and selected informants and would interpret them in li ght 

of the research questions. 

3.2. Study area 

The study area refers to the place where the research data is coll ected (Lofland and Lofland, 

1995, p.64). As mentioned above, the study intends to determine the overall im pact of the social 

interaction and soc ia l structure of the newsroom on journali sts ' day-to-day work and their 

profess ional autonomy. It also aims to analyze what impacts institutional and other structural 

factors have on the newsroom. The study was conducted in Fana Broadcasting Corporate, a 

commercial media house that primaril y focuses on the rad io medium. The popu lation for the 

purpose of thi s stud y inc ludes all news repOiters, editors, and editor in chiefs in all the six 

newsrooms of the institution at its headquarter. 
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This particu lar media house was selected for the following reasons : 

I. The availability of clearly organi zed newsroom setups that make scrutin y through 

observation more convenient. 

2. The relatively hi gh number of j ournalists in the station compared to other rad io stati ons 

3. The avail ab ility of acquai ntances in the media house who would be of hepl in the research 

process for contacting research subjects as well as maintaining trust in the area . 

3.3. Sam pIe Selection 

Sampling involves the process of se lecting a group of people, events, behavior, or other 

elements, wh ich enables the researcher to conduct a study (B urns and Grove, 2007). The sample 

in a study is the set of persons who meet the sam pling criteria (B urns and Grove, 2007). 

As Fetterman (20 10, p.35) states; " Ethnographers usually use an informal strategy to begin 

fi e ldwork and the most common technique for this is to use judgmental sampling method which 

relies on the judgment of the ethnographer to select the most appropriate participants for the 

study". 

The researcher has thus used judgmental sampling technique to determine the specific setting 

where participant observation was conducted. The researcher made a brief assessment of the 

general features of the d ifferent newsrooms and determined the newsmagazine (Zena Me/she/) 

department as an observati on site. 

Reasons for selecting the news magazll1e department include matters as convenient Size, 

schedule for ed itorial meetings, length of editori al meetings, and language. As for the interviews, 

initially conven ience and j udgmenta l sampl ing techniques have been employed. 
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3.4. Data Collection Instruments 

Both primary and secondary sources of information have been used for the study. Since the 

research objectives require a close up information and flexib le cons ideration of themes, first 

hand information from participant observation and sem i structured and sem i form al interviews 

were used to gather information. 

3.4.1. Primary Sources 

Participant Observation 

Participant observation is usefu l for gaining an understand ing of the phys ical, social , cu ltu ra l, 

and economic contexts in which study participants li ve, the relationships among and between 

people, contexts, ideas, norms, and events; and peop le ' s behaviors and activities - what they do, 

how freq uently, and with whom (Bailey, 2006) . 

To attain the research objectives of determining newsroom norms, journali sts ' structural 

ident ifications, socia l control, and related concepts, participant observation was employed as a 

data co ll ection instrument for th is study. Thi s was mainly guided by Pierre Bordieu ' s field theory 

and the assumption that instead of looking at what we immed iately recogni ze as real, we should 

look behind the substantial and identify the relations between different positions in the socia l 

space. 

In formation obtained from part icipant observation have also assisted the researchers in 

improving certain deci sions such as the selection of key informants and stakeholders for 

interviews. Thus, wh i Ie conducting interviews, the areas of emphasis were varied based on the 

observation of specific experience, anecdotes (that concern part icu lar informants), sym bolic and 

professional rank, e.t..c. 
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T he researcher attended editorial meetings of the newsroom every mornin g for nearl y two 

months, i.e from April 14 to June 13 ; the net number of days excluding holidays, weekends, and 

the researcher's absence (2 days) is 39 days. 

The researcher attended morning editorial briefs to determine the major constructs out of the 

newsroom setting, and engaged in some story developments, di scuss ions, as well as evaluations 

of news stories. 

As a complement for the observation made in the news magazine department, the researcher also 

worked as an ass istant in a much small er news department to ga in a more authenti c grip of the 

journalists ' experiences. This was a two-week participation in the website news department 

which consisted of five journalists (a much sma ll er number compared to the news magazine 

department), but followed similar news briefing procedures as the main research site. 

The data obtained from participant observation were sOlted partly according to Pierre Bordieu' s 

components of a fie ld: Habitus and IIlusio whose detail ed elements have been determ ined by the 

researcher from review of related li terature. In addition to these, other elements such as structural 

identification and soc ial control indicators have been checked against. 

Besides the checklist that the researcher pre-determ ined, add itional information regarding the 

observation setting have come up as important constructs. Moreover, participant observation 

has been inva luable in helping the researcher locate and adjust key informants as well as other 

material. 

77 



Interview 

According to Marczyk et al (2005, p.1 17), "An intervi ew can cover any number of content areas 

and is a relatively inexpensive and effic ient way to collect a wide variety of data that does not 

require formal testing." 

Key informant for interview were framed on two basis; Firstly, newsroom members who own 

instructive pos itions such as the edi tor in chief and director of newsroom were selected. 

Secondly, the researcher framed certain informants based on observation of subtle position they 

hold in the newsroom during news brief sessions and other activities . The interview guides for 

reporters and news editors were sketched with basic guiding questions; however most of the 

interviews were extended (Minimum o f 15 minutes and a max imum of 57 minutes) requiring the 

fl ex ibility of the researcher to add more quest ions from the answers given. The interviews also 

helped the researcher as complementary resources to analyze the information obtained from 

participant observation. 

12 interviews with reporters have been conducted a long with and after the participant 

observation has been conducted. Basic specific and guiding questions were in itially prepared and 

administered together with emergent questions. The general themes around which the interviews 

revo lved included: 

• Personal information (age, educational background, professional experIence, 

specialisation, e.t.c.), 

• Journali stic taste. 

• Self-Perception of professional ism and profess ional autonomy . 

• Institutiona l identi fication 
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• Workplace social experience 

3.4.2. Secondary Sources 

Guided by Pierre Bourdi eu ' s field theory, the researcher considered the assumption that the 

inside of every setting should be stud ied in closure to the inside as we ll as in relation to the other 

structures surrounding it (Bourd ieu , 1998[ 1996]; Bourd ieu, 1998; Shultz, 2007). For thi s, 

background analysis of the' institution includ ing fo undat ion, ownership, and ed itorial policy, have 

been very important to understand the context in which the newsroom rests. The secondary data 

sources that have been used for the study included: 

• Ed itori al policy and Program manual of the institution and the news magazine department 

• Published journals, pamphlets, and yearbooks 

• A ired news stories 011 website 

• Research works regarding the institution 

3.5. Ethical Considerations 

S ince participant observation involves the researcher's involvement in the act ivities of the 

research setting, some ethical issues were reviewed and maintained throughout the study. 

• Self- Disclosure: After acquiring al l the necessary formal permissions from the media 

house and later from the director of the news department, the researcher had informed the 

members of the newsroom about hersel f and the purposes of the study on the first day of 

participant observation. A brief written statement of the purpose of the study has al so 

been submitted to the director of news department be forehand. 
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• Confidentiality: both in the data collect ion and analysis phases, informants' identity has 

been kept confidential. No names have been identified in the note taking process and 

while recording interviews. 

• Informed Consent: The participants have been asked for their permission before the 

participant observation and ind ividua l interviews. For the participant observation, the 

researcher orall y disclosed her role in the research process both as a researcher and a 

participant. Separate formal letters were also submitted for the request of data collection 

and palticipation in the newsroom. Permiss ion for voice recording was asked for a ll 

informants. Accordingly, all except two informants have been voice-recorded during 

interview 

3.6. Data Analysis 

Guided by field theory 's contention that al l fields should be understood as to where they stand in 

relation to other fields (Bordieu, 998[] I 996), Bordieu, 1998, e.t.c.), data obtained from secondary 

sources regarding the hi storical background and institutional veracities of the media house were 

presented. This was believed to help in presenting a relative and contextual premise for the 

newsroom. 

In presenting the data from participant observation, description of the research setting including 

demographic description of members, as we ll as organi zational features were embedded and data 

obta ined from participant observat ion was analyzed in accordance with the themes that have 

been used throughout data collection. 

As for the analysis of the interviews, the di scussions were sOlted out according to thematic 

relevance, and then, presented in combination with spec ific responses. The analyses were also 

made thematicall y rather than using specific guiding questions so as to uphold ana lytica l and 

contextual feasibil ity. 
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CHAPTER FOUR: DATA PRESENT A TION AND DISCUSSION 

4.1. Introduction 

As has been indicated earlier, the research is an ethnographic study of a newsroom at a 

commercial radio station. This section presents the details accounted by the researcher as 

imperatives for the analysis and later d iscuss ion in accordance to the research questions. The 

data collected via partic ipant observation and semi-structured interviews are analyzed. For the 

analysis, the ' field theory' that has been di scussed in the literature rev iew is employed as a guide, 

particularly with the analytical strategy of renexive soc iology. The analysis of data from 

participant observation and semi structured interviews have been sorted in accordance to the 

model of 'components of a field' of Pierre Bourdieu,. Thus, issues of Doxalfllusio, Habitus, and 

Capital are the major parameters of analysis . As supplementary elements for contextual 

introduct ion, the socio demographic features of the newsroom are presented. In order to analyze 

the newsroom within a frame of a social setting, there is a need to investigate what the 

components and the surround ing fields (at least those that are exp licitl y dealt with) are worth 

discussing. 

Il lustrations and extracts from conversationa l interviews as we ll as incidents from personal 

observation are repeated ly used in the thematic discussions with the view to employing a 

phenomenological approach to the setting. What is more, as Bourdieu (1992, pp 232-234) 

argues, such mode of approach to research subjects can serve as a methodological departure 

from; 

Us ing formal conceptual constructions but through this particu lar manner of 

thinking the particular case which cons ists of actually thinking it as such. This 
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mode of thinking fully accomp li shes itse lf logicall y in and through the 

comparative method that allows you to think rationally as a particular case 

constituted as a particular instance of the poss ible 

The 'Complementary polarity' (Boyer and Harrnez, 2006, p. 8) among these components will 

also be implied while discussing these components. 

One must remember that ' mediation is itself med iated' by the settings, institutions 

and practices of journalism. Journali sts themselves are celtainly aware of the 

various social dimensions of the practice of journal ism, albeit differentiall y on an 

individual basis. The ethnographer works from within the social space of 

journalism to help retrieve and coordinate thi s knowledge, to understand the 

rhythms, relations and textures of everyday profess ional experience, both inside 

and outside of newsrooms. 

BriefIntroduction to the Research Setting 

Fana Broadcasting Corporate (FBC) is a commerciall y registered, profit making media complex 

with more than 12 loca l fm radio stations radio stations. (Fana broadcasting corporate, 20 14 

annual publication) 

Establishment 

According to the company's 15th anniversary magazine, the establishment of the station dates 

back to 1995 when it was officially established as the Ethiop ian People Peace, Democracy, and 

Freedom Voice. Prior to the change in government in 199 1 G.C, the station had been run for a 

short while under the name "Ye Dell1ocrac;yaw; NIekonenoch Demls" (,Voice of Democratic 
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Officers') under the management of the then rebel wmg Oromo People's Democratic 

Organization (OPDO) in Hagere Selam and later in Mekelle. 

According to the magazine, the then radio station was establ ished and functioned as a "voice of 

rebellion and insp iration" voice that communicated issues such as peace and stabi lity, economic 

restoration, national common good, unity in diversity, and taste of democracy. It was also used 

by the EPRDF administration as a communication channel that informed the people of 

developments in the struggle against the military government. After the collapse of the Derg in 

1991 , the radio was established as a permanent station with the name Demtsi Weyane (Voice of 

the rebel s) in Mekelle. 

In Octoberl994, the radio station was expanded to a national radio station as 'Radio Fana', 

increasing its transmission to 38 hours, which quickly developed to 52 hours in 1996 and 60 by 

1997. By 2000, Radio Fana had acquired 72 hours of transmission in 41 different Ethiopian 

languages. Fana Broadcasting Corporate is a share of four regional endowment groups; Tumsa. 

Tiret , Timret , and Wando. A few individuals also possess small shares of the media complex. 

Radio Fana star1ed to function in FM format as Fana FM 98.1 in 2009 and had planted about 12 

FM stations across the country both in local and national languages with a decentralized program 

format that broadcasts an average of 8 hours local programs in local languages (FBC pamphlet, 

October 2013). 

Since 20 I 0, FBC has had a decentralized , complex organ izational set-up that goes in accordance 

with its continuously expanding, extensive size. However, there are basic structural fashions by 

wh ich the station at large and the newsrooms in particular are governed. 
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The Editorial Policy 

The station has a 92 page document of program manual and editorial policy that details both the 

administrative and professional imperatives of the function of the newsrooms. (Program 

Department, News show department and the News Magazine section) 

Even though the specifications for the two depallments have some basic differences, these are 

only concerned with such technical issues as time and length of editorial meetings. 

The first chapter of the editorial policy introduces the miss ions, objectives and administrative set 

up of the news department (2000, pp. 1-4). Accordingly, it is stated that the administrative 

committee of the news department involves; 

I. Genera l Manager (optional): 

2. Executive program manager (program memriya halafi) (Permanent): manager 

and secretary 

3. Department managers (permanent) 

4. News Editors (Permanent) 

5. Program Editors (When necessary) 

In the second chapter, the editorial policy outlines the major documents and principles based on 

wh ich the editorial policy has been constructed. These include; 

~ EFDRE Constitution 

~ Broadcast and Press Proclamations 

~ National interest and foreign relation policies 

~ Principles that guarantee public pmlicipation 

~ Policies regarding peoples' culture, language, and custom (Yehezbun) 
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~ Policies guarantee ing public benefit on economic and social fi elds 

~ Journalistic ethical principles 

~ Policies regarding the stat ion's commercial competence, market excel lence (yegebeya 

merinet) and attractiveness (tedemachnet) (Fana Broadcasting Corporate Program manual 

and Ed itorial Policy, 2000, pp.S- IS) . 

In the consecuti ve chapters, the ed itorial policy draws princip les of the editorial policy and the 

ABCs of Journali sm (page 16), guidelines news and program covering law enforce ment bodies, 

political parties, and pa rli ament (Fana Broadcasting Corporate Program manual and Ed itori al 

Pol icy, 2000pp.2 1-23). 

4.2. Newsroom Norms and major considerations 

Throughout the researcher' s stay in the newsroom in general and the ed itorial briefs in particular, 

different factors have been observed to be at stake while judgi ng and negotiating news. Since the 

news magazine department handles all news production endeavors, the ed itor ial briefs are widely 

sensitive to news value discussions. However, certain va lues and princ iples are much more 

prominentl y acknowledged in the editorial brief than others. T hi s migbt be because the ' types' of 

news that are produced in the newsroom are specifically di stingui shed , which, in the researcher's 

belief, underlies the patterned and predictable news judgment and production habits. 

4.2.1. Norms on News Selection 

News select ion in particular and other journali stic deci sions in genera l, are handled in a 

seemingly predi ctab le pattern without much dilemma per se for each individual detail s of work. 

Most of the norms concerning news se lection happen to be consistent to the written , codified 

requ irements (in editoria l policies, professiona l principles, e.t.c.). However, th ey are not 
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attributed as such by informants. This corresponds to Bourdieu (I 994,p.77),s statement regarding 

Illusio; 

Socia l games are forgotten qua games, and the illusio is the enchanted relat ion to 

a game that is the product of a relation of ontological complicity between mental 

structures and the object ive structures of social space ... games which matter to 

you are important and interesting because they have been imposed and introduced 

in your mind , in yo ur body, in a form called the feel for the game. 

Along with the dox ic adherence to previous experience that are taken for granted as 

commonsense without a phenomeno logica l ' bracketing' of their ideologica l underpinnings. The 

force of the pre constructed resides in the fact that being inscribed both in things and in minds, it 

presents itself under the clock of se lf evident which goes unnoticed because it is by defin ition 

taken for granted. (Bourd ieu , 1992) 

Since the identification of all factors might be an endeavor too loose to grasp, one approach has 

been identifyi ng those that are explic itly acknowledged as determinants. Based on the 

researcher's observation of frequency, the most prominent determ inants are classified as follows; 

4.2.2. News Negotiating Factors 

A field , whatever its degree of independence indicates, continues to be affected by the laws of 

the field which encompasses it, wh ich are economic and political profit (Bourdieu , 1992). The 

researcher attempted to see what surrounding structures were explicitly considered to determine 

news making endeavors. 
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A summary of the factors which have been acknowledged as such in the editorial briefs suggests 

that the most frequently considered factor in the editorial negotiating processes is the audience­

'The people ' or 'Listeners' as commonly labeled by the editorial members. 

However, the pattern with which the public is considered among the editorial crew seems a little 

skewed towards public interest and the desi re to ga in li steners ' attention rather than the impact of 

the news on the public. 

Since each ed itorial meeting starts with di scuss ion of previous day' s aired news stories, the 

ed itorial crew is given a chance to comment on their colleagues ' stories, by positioning 

themselves as li steners rather than profess ionals . Although thi s paI1icuiar trend has not been 

attributed to having such direct purpose (of placing one journalist' s own se lf in the shoes of the 

li steners), it imp li es a presumable attempt to keep considerate of li steners. (During a personal 

interview, the ed itor in chief who chairs much of the editorial meetings reported that the 

commenting programs are primarily aimed at empowering journalists for better work through 

constructive comments from the hOllse.) 

Most of the commentaries begin with sllch a phrase as "As a li stener I think, ... " followed by 

comments that tilt towards content of news rather than the techn ical ities. As an example, a 

reporter once expressed his feel ing of pride as a response to a story that reported the 

commemoration of a grand road project the previous afternoon. Another reporter also aired 

additional accusat ions towards Kebelle offic ials in hi s neighborhood after a story has been 

reported about a suspended inner-city road project. 

These instances indicate that the newsroom genera ll y considers li stenership as a powerful 

parameter of the journali sti c experi ence and a reference for the quality of news. In a weekly 

ed itorial brief, a reporter also once suggested that the li steners li sten to the station' s news 
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because it is the best around and that [the journalists] "shou ld live up to that! " The editor-in -

chief also regularly reminds of the members say ing ' we should think .. . what the people are 

expecting to hear' 

"The public's ears" is al so a leading factor for news selection and judgment value as reported by 

most of the informants. For a li st of alternatives given for informants to choose accord ing to 

what comes to their minds first while writ ing news, most of the informants chose 'the public ' or 

' the li stener ' . However, their explanations revo lve around different spectrums. 

A junior reporter who worked in the newsroom for about six month said; 

We cover the publ ic's complaints. Our project stori es center around the people. 

However, on one side, it is also the government' s deeds. As an example, the 

mayor [of a waredo city] was expell ed from his position because of Fana's news 

report. So, one way or another, every news story is done [or th" good of th" 

people . .. yet, we report what the government is doing since governmental actions 

are for the people. The government is in charge of what happens in thi s country 

(Personal Interview: May 26, 20 14). 

Another re lative ly senior reporter who stayed for more than five years in journalism exp lained ; 

News's sensitivity to public concerns contributes a lot to its listenership. We see 

that in practice since a lot of people choose to listen to Fana. People are motivated 

to li sten if their issues are raised in the news; whil e their grievances are heard as 

well as the good things . This is what is done in Fana (persona l Interv iew: June 10, 

20 14) . 
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In most of the editorial meetings that the researcher attended, regular and strong commentaries 

are frequently forwarded from the newsroom, especially from the editor in chief, regarding the 

need to consider the public in every step of the work. These remarks, up on explanation, are 

either of li stenership or attractiveness (comments on speaking manners while on air, on what the 

public wou ld want to hear, on the need for seasonal information such as agricultural information 

and security, the need to follow up on developing public affairs.) 

An editor-in-chiefnoted the following in an interview; 

We always center our news around people ... there are stories that we plan based 

on listeners. One of the major things we are known for is our attention for whether 

our news benefits the public ... whether we can keep the listeners ' attention by 

creating a feeling of concern ... thi s is our major brand (Personal Interview: June 

10,2014). 

Even though public interest is both observably and reportedly (from interviews) a significant 

determinant, the issue of impact does not seem to get as much attention in the newsroom. In most 

of the news brief sess ions where news stories have been rejected, the defending points by 

reporters are backed up by the potential impact that the issues might have on the pUblic. 

For instance, a relatively new-coming repOiter once suggested a story to be processed regarding 

internet fraud , which, according to her, is stealing legal film producers a considerable amount of 

money and affecting the entertainment market, thereby initiating the need for public awareness. 

Her explanation of the project was suddenl y interrupted by an editor in chief who just went in 

inviting other new ideas. 
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A sim ilar reaction occurred when a reporter proposed to cover a story on mental hea lth . The 

reporter put forward certain numerical data to support his argument that awareness on mental 

health is not adequately created in the country. He then said that he intends to investigate what 

the concerned bodies are doing in response to the problems of awareness and mental hea lth 

institutions. The editor in chief responded to this proposa l in the following words; 'we have done 

this too many times" . Unl ike other kinds of stories (such as corruption and security threat), no 

content-oriented di scussions have been made to these stori es. 

Although the most common sources of news are official statements and project stories, the 

audience seems to be seen as a significant implied factor in all news processes. The audience is 

d iscussed not as a source of news but as a receiver whose best interests need to be served by the 

med ia organization. It is the researcher's understanding that the newsroom actors impose up on 

themse lves a sense of symbolic guard ianship . Here, a correspondence is seen between the 

editorial members' repeated acknowledgement of aud ience needs and the written editorial policy 

wh ich similarly declares a pro social responsibility parad igm . 

Public/Government Institutions and officials 

Another determinant with significant impact on the ed itori al meetings is official bodies and 

officers. While news stories are proposed by individual j ourna li sts for di scuss ion , (these 

di scussions of news are limited to on ly a certain range; the format and principle of the editorial 

policy states that news stories shou ld be of investigative type and be watchful of offic ial bodies, 

so as to bring information that the public deserves to know) . It seems to be a common custom to 

feature individuals with power and popularity whenever such personalities are involved. 

Up on di scussing news items that feat ure government bodies, offic ials, and other popu lar 

persona li ties, journalists identify the news stories by the popu lar person involved in it rather than 
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the event on which the news was based. It is common among journalists to identify the stories as 

the prime minister 's ' or Dr. Tewodros '. As far as the researcher's observation has gone, all news 

stories with top officials involved are discussed as eminent and irreversible. 

In addition, While di scussing news stories that feature officials and government bodies, no 

discllssion of what ang le the story should take has been made in the briefings. The only points of 

di scussion on such issues were of assignment or time. During a Monday newsroom briefing, an 

editor in chief strongly requested the crew to g ive emphasis for the commemoration of the ruling 

party's ascendance to power on May 28, 1991. 

Moreover, stories that come from official sou rces (whether involving top officials per se or not) 

are most likely to gain immediate approval for airing with little or no di scuss ion of the 

newswOlthiness of the official statements. It seems that all officially released statements from 

government bodies should be approved to be news. 

In the ed itorial policy, section three, it is stated that priority of coverage is given to news related 

to parliament and chambers of people (Ye hezebe meker betoch). However, there is no other 

specification regarding the coverage and portrayal of government bodies and authorities in the 

editorial policy. 

A reporter explained to the researcher that coverage of officials and authorities has to do with 

producing news of public interest (Personal Interview: May 23, 2014). 

Virtually all the informants believed that featuring offic ial s and authorities as necessary only for 

stories that need the officials ' responses regard ing grievances about public services. None but 

one of the in formants referred to the ed itori al policy while defending thi s argument. 

91 



One informant backed up hi s argument about the need to put official sources and authoriti es 

under scrutiny by attributing to the newsroom 's tradition of holding authorities accountab le. 

This is just the tradition in Fana. Just as any media house has its traditions, thi s 

describes how we work in Fana (Interview Clip: May 23, 2014) 

On the other hand , other informants noted how they sometimes find these stories baffl ing and 

yet get to work on them because their newsroom needs them. 

On a press conference [regarding the ruling party 's victory commemoration], I 

rai sed questions to the speaker regarding lack of good governance . ... 1 was indeed 

sure that these angles wi ll not be allowed by my ed itor and that these authorities 

would complain about my questions in the conference .... (Personal Intervi ew: 

May 13,2014) 

He recalled a similar experience where he once confronted an official in an interview and was 

later reprimand by his ed itor (Personal Interview: May 13,20 14). 

Another reporter also attr ibuted this to the station' s philosophy of journalism practice saying that 

Both our government and Fana are now focused on development j ournali sm. Such 

journalism should not dare to infringe government 's perfonnances .. . it shou ld 

encourage the government success and point out short comings as well as show 

directions as to how they should be addressed . Thi s is the experi ence I have 

acq uired in here." (Personal Interview: May 26, 2014) . 

However, the researcher has repeatedl y observed that in the website news department (where 

relevant news is continuously monitored), no news stories that di scuss failures (of projects, 

services, e .. l.c., des igned by the government) are even rai sed for discussion. Aga in , there is no 
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explicit specification in the editori al policy of the stati on regard ing thi s specific issue of coverin g 

success stories. A reporter explai ned this hab it of avoiding negat ivity stori es in the following 

words; " I do not see a problem with the po licy, but the people in charge of the im plementation 

have different priorities li ke caring for their pos ition and promotion ... " (Personal Interv iew May 

23, 20 14) . He recal led that an investigative story that he was once working on was altered by an 

editor into a positive news story that refuted the initi al complaints based on which hi s 

investigat ion was inspired. He concluded hi s experience claim ing; "As yo u go up in the power 

li ne, you think on ly about your own interests, rather than others'. It is on the lower leve l of 

organi zationa l rank that you get to do pure journali sm" (Personal Interview: May 13,20 14) 

The editorial policy a lso states that journali sts should be regularly responsible for the progresses 

being made for the betterment of the country and take the respons ibility to continuously inform 

the public of government' s acti vities. (Fana Broadcasting Corporate Program Manual and 

Ed itori al Policy: 3 1) 

Other Media 

The level of acknowledgement among the editorial group members for the coverage of stories by 

other media is also considerable. Both local and internationa l media have been raised as fra mes 

of reference for how the newsroom has performed or should perform. BBC and CNN have been 

taken as references rega rding news element or pattern of news analysis (espec ially the BBC has 

been repeatedly cited as a comparison point rega rding the analysis it has made and how that 

should help the newsroom in handling its own stories.). 

As for the loca l media, interestingly, the rare, brief, and sidelined di scuss ions have been about 

learning from their mistakes in presentation and depth. In this regard an edito r in a news brie f 
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session said; 'We should not be weak enough to repeat news like [Another loca l media complex) 

Or [A loca l FM station) Do. ' 

Another point worth noting on this topic is that of sourcing from other media (local and 

international). While the editoria l policy of the station explicitly states that certain sources of 

news are irrelevant for FBC, and a subtle pattern of consensus has been observed regarding a few 

media sources that are deliberately rejected as sources of news. 

In one occasion, a reporter informed the ed itor that he has monitored a 'special ' news on an 

economic issue. The ed itor asked which media organization the news was monitored from, for 

which the reporter mentioned a loca l private newspaper. Even though the editor initially looked 

highly interested whi le hearing the grip of the news, he ordered the reporter not to upload the 

news after he knew who the source was. However, later when the exact same news story was 

sent from a government news agency, the editor declared that it cou ld be uploaded 

Later in an interview, a deputy ed itor explained to the researcher that the station had impl icitly 

rejected that patticu lar newspaper as a source of news because there has been a persona l 

disagreement among officials of the station and the owner of the newspaper. (Personal Interview: 

May, 13, 2014) 

'This is unquestionable! Individuals do as they please ... Here just as is done elsewhere!" 

(Personal interview: May 15,2014), 

Speaking generally of the prob lem with reliability of certain media as sources, an editor in chief 

told the researcher that there have been experiences where sourcing these media resulted in 

broadcasting inaccurate stories. (Personal interview: May 10,20 14) 
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After explaining a s imilar experience of se lf customization of news source se lection , another 

informant also noted; "yet, I do not refrain from doing the best I can. While avoiding those 

things that my bosses do not want, I keep working as hard as I could" ( Personal Interview: May 

23, 2014). "Jt depends on the editors and editor in chief ... but Fana usuall y favors its clients even 

though it is not an exaggerated deal" (Personal Interview: May 13,2014). 

The Editorial Policy 

Though latent, the impact of the editorial policy was di scernable for the researcher. At the 

explici t leve l, the editorial policy has not been much of a factor for discussion in the editorial 

meetings. It affirms the station as an agent for public forum, protection of citizens through 

uncovering and following up abuses of power. This is hi ghly pertinent in the individual 

reporters' response as to what responsib ilities they assume as a journalist. In one instance while 

discuss ing a story of corruption committed by a private investor, an editor in chief smilingl y 

noted the fo llowing; 

When we find peop le like this, we warml y welcome them; thi s is what we need !' . The enabling 

role of the editorial policy on the journalists ' efficiency has also been mentioned up on interview 

with the same editor-in-chief. 

What I do is implement the editorial policy. We all perform under the mandate of 

the editorial policy. It is a must that we adhere to it and stick to the detail s as per 

the institution ' s guiding principles . Under these conditions, one can say that the 

freedom in Fana is almost an absolute one; as far as one follows the editorial 

policy (Personal Interview: June 4, 2014). 
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In explaining what factors they consider wh il e conceiving and writing a news item, none but one 

reporter mentioned the ed itorial policy as a primary consideration, although in slightly general 

terms. 

Whenever you begin to conce ive a story, you shou ld make sure that you keep the 

interest of Fana .... we were trained on this when we joined the institution. We 

have also seen the ed itorial policy and we accepted the ed itorial policy when we 

started working here. (Persona l interview: June 10,2014 ) 

The news criteria mentioned by the individual informants strongly correspond to the editorial 

policy. However, when asked about where they learnt their tastes for good news, they referred 

the news briefs, senior journalists, personal beliefs, academic trainings, and se lf evident 

reasoning. Another informant noted that her news judgment values were continuously 'growing ' 

through ed itors' corrections; "S ince the editors know better from experience and we are 

relatively newer, whenever he ed its my news stories, I try to come up with better ones next time" 

(Personal interview: May 10, 2014). 

4.2.3. News Quality as Negotiating Factor 

This section deals with the different parameters against which the news stories, both that have 

already been aired and those that are being suggested by the ed itorial members have been judged. 

These include the fo llowing; 

Content Related Factors 

The negotiation of news regarding news quality usually included that of ' news development'; 

almost all comments made on the news stories, whether positi ve ly or negatively, included the 

issue of how well the news was 'ripe ' 
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For most of the respondents, the qualiti es that constituted good news included; "public interest", 

" boldness", "human touch". These qualities of news were often featured in the editor-in-chiefs 

everyday comments, the news brief evaluations, and the ed itori al policy. 

Art icle 2 of the editorial policy identifies values that shoul d be used to judge news as follows; 

~ Public Interest 

~ Enabl ing qual ity of thought and stirr ing ro le of pub I ic dialogue 

~ Problem so lvi ng capacity and inspiration ofhannonious social relations 

~ Contribution for a better soc ial env ironment 

With respect to quali ties that constitute good news, ajunior reporter noted; 

I li ke news that dea ls with a national issue ... my idea l type of news are those that Fana 

does! .. . news that addresses public grievances ... news that a development journalist wou ld 

write .. !" (Interview Clip: may, 26, 2014). 

Other respondents acknowledged that they learnt their ideas of good news from their 

seniors in the newsroom. 

4.3. News 'work' and commitment 

This section examines the attachment of journalists in the newsroom to their worki ng 

environment. Gu ided by Pierre Bourdieu 's ( 1996, p.78-79) idea of JIlusio which advances the 

notion that there exi sts a celta in level of ' self investment' both in the psychological and 

economic sense, the researcher has attempted to see to what leve l and how the target journali sts 

identified themse lves wi th thei r profess iona l environment. Or, in Bourdieu's (1996, p. 134)'s 

words, "their fee l for the game." 
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Most of the respondents reported that they prefer to make news that involves abuse of power and 

wrongdo ings especially by government bodies and in vestors. Up on evaluating their own 

profess ional autonomy, the majority of respondents attributed their profess ional ism to their 

autonomy and their role as watchdogs of public interest. 

In order to test Bourdieu ' s idea that agents' ' ways' simply correspond to that of the 'soc ial 

spaces in which they perform ', the researcher attempted to see the similarity and differences 

across journalists of differing professional background, academic background, length of stay in 

the newsroom, and previous work environments. 

Reporters who stayed longer (2 to 6 years) in the media house exp licitly acknowledged that their 

newsroom was both the main reason and the best poss ible place for their profess ionali sm. 

A journalist whose journalism career started in the med ia house 6 years ago reported that; 'The 

system is both encouraging and supportive .... given that, whether to take advantage of the system 

or not is up to the journalist's commitment and interest" (Personal interview: May 13,2014) 

Another senior journalist admitted that he considered the newsroom he was working in as a best 

place for pract icing the profess ion. 

I really, really like the profess ion, and there is no better media than thi s to serve 

the public very well and exercise journalism. That is the problem ... you do not 

have many options ... (Persona l interview: June 3, 20 14). 

Another senior journalist concurred; 

I plan my own stories, and receive the comments for my project. Nobody e lse 

decides what news sto ry I shou ld work on ... SO I work in a free work setting, so I 

am happy (Persona l interview: May 13, 20 14). 
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A reporter who previously worked in a state owned radio and another private FM station before 

joining this media house a reporter who stayed 6 months ago attributed her professional 

fulfillment directly to the working environment in this media house. She said; 

If you work for the love of the profession, you won ' t feel the workload. So, Fana 

makes you a real journalist. .. lt makes you competent! (Personal interview: May 

22, 2014) 

Another junior reporter who worked for 6 months in the profession shared a simi lar v iew; 

Even if I leave this station , I now have a strong working habit. .. Fana teaches you 

in what depth, in what analytical efficiency, and how far you should develop a 

news story. Everything you do regarding yo ur news is up to you. You are 

responsible for every detail. Thus, I believe I will come out as an efficient, strong 

journalist. .. You develop professionally and intellectually (Personal interview; 

May 4, 20 14). 

4.4. The Newsroom 'Capital' 

According to Shultz (2007,p.3), Newsroom capital is the resources which the agent (media or 

journalist) has to put into the game, resources that are recognized in the field and by the other 

agents in the field. Since such capital is best explicated in the interactions and soc ial (yet 

professional) dynamics, the researcher examined how the social interaction among and between 

editors and reporters intertwine with their journalistic work. This was implemented by 

observation of informal discuss ions that were handled in the newsroom and the target group 

members' se lf report regarding their soc ial experiences and the common social constructs. 
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Bourdi eu ( 1992,p.243) asserted that; 

Everything becomes different, and much more difficult if instead of taking the 

notion of ' profession ' at face value, I take seriously the work of aggregation and 

symboli c impos ition that was necessary to produce it and if I treat it as a field, 

that is as a structured space of social forces and stru ggles . 

Along a similar line, Boyer and Harrn ez, ( 1992,p.8) argued; 

One must remember that 'mediation is itself mediated ' by the settings, institut ions 

and practices of journali sm. Journal ists themselves are cel1ainly aware of the 

various social dimens ions of the practice of journalism, albeit different ia lly on an 

individual basis. 

In order to exp licate the role the role that relational and pos itional factors might play in the 

practica l scheme of the research setting, the researcher determined three major spectrums with 

which the social sett ing was bel ieved to be most vividly understandable. These are; Professional 

rank, in-office experience, and academic (professional) background. 

Considering these area of professional practice to be equally social, arising from the differences 

in d ifferen t soc io demographic and psychologica l differences among the members, the researcher 

attempted to see what these d ifferences might mean to the journal istic practices at hand. 

Gender 

Six of the members of the newsroom being fema le and the rest 16 males, a dom inantl y male 

group is ident ifi ed in the newsroom. The place of gender can not be clearl y identified in thi s 

setting because of thi s small number which does not a ll ow a reliable conclusion. Three of the 
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female journalists in the newsroom are junior employees (all six months) which aga in intervenes 

with the analysis of symbolic dominance either as an issue of gender or of apprenticeship. 

An analysis of frequency of active participation in news negotiation suggests that much of the 

negotiation and revision process is dominated by men . In the negotiation processes, the only 

occasions where female members' participation was observed are those where they had to 

present the ir project proposals and a frequent assignment of a senior female journalist who 

revi ses (reading from a written copy) previous news stories. As to spontaneous negotiations 

whereby journalist forward opinions, female journalists rarely took part in commenting, 

suggestion, and clarification. (During the researcher ' s attendance of editorial meetings, two 

senior female journalists have spoken on such matters in three different occasions only.) 

Educational Background 

Even though a forma l record of journalists' educational level and background is not avai lable, 

the researcher has found out that majority of the members of the newsroom own Bachelor' s 

degree. Among the 12 informants, ten have Bachelor's of Alts degree (Ethiopian Languages, 

English language and Literature, and Journali sm and Communication), while two have a co llege 

diploma in English language. Among the deputy editors, two have acquired bache lors of Arts 

degree whi le another one has a diploma. The editor in chief and director have Masters of Arts 

degree in areas of language and linguistics. 

4.4.1. Major Social Precursors of the newsroom 

The social space of this particular journalist ic world IS best identified with the pattern of 

interaction where individuals take celtain role positions. 
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4.4.1.1 Professional Rank as a Social Precursor 

Seven of the journalists in the newsroom are deputy ed itors while one editor holds the title of 

editor in chief. The number of journalists with the title of ed itor and deputy ed itor holds half of 

the entire newsroom. 

Organ izational ranks in the newsroom ranges from that of junior reporter to editor in chief, 

subjecting the journalists to promotion to consecutive ranks (of levels of deputy editor and 

editor) every six months. 

While only one journalist holds the title of editor in chief, there are five deputy editors with no 

special practical depatlure from the rest of the reporters. However, as has been informed by three 

of the junior repollers, continuous mentorship and follow up is rather a tradition in the 

newsroom. 

While such hierarchical rank is relatively equ ivalent to experience in journal istic experience, it is 

clear to see the role of professional rank as symbolic powers. In most of the editorial discussions, 

the negotiations of news content, angle, relevance, e.t.c. are rounded up by members with editor 

and deputy editor titles. Such members of the newsroom almost always play the role of 

clarifying, assuring, and determining the ultimate deci sions on news making before the editor in 

chief communicates the ultimate remarks. After the observation that a few reporters seem to have 

especial predetermined acceptance, the researcher has learned that all of these journalists have 

professional ranks of at least deputy ed itor. However, there are still journalists with such rank 

that do not demonstrate such symbolic roles. 

Up on explaining experiences re lated to interaction with ed itors, most of the informants reported 

that sLlch obvious conformity is attributed to the considerable experiences of the editors rather 
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than their titl e. A junior reporter explained that she simply adheres to the ed itors' comments, 

corrections, e.t.c. because they are more experienced than she is and that they know better. She 

al so reported her confidence that whatever corrections are made by an editor is a deserving one 

and that she is eventua lly learning what to do and not to do from the corrections made by editors. 

Th is is very similar to the op inion reported by the rest of the junior reporters. (Personal 

Interv iew: June 10, 2014) 

Another junior reporter explained that some editors who are in charge of ed iting news copy tend 

to encourage reporters to self censorship and that the quality of news report highl y depends on 

which editor is making the script editing. 

Another journalist with the title of deputy editor reported that rank is not a matter of competence 

in the newsroom and that some people continuously attempt to make good impress ions for 

promotion. He a lso excl aimed that; 

Some journalists desire favora bility and interactional cohesion with the ir bosses, 

and different authority figure. This is ev ident si nce the newsroom has different 

levels of qualities as managers and editors change. (Personal Interview, June 13, 

2014) 

The researcher observed that while about four members including the ed itor in chief have been 

identifi ed as prominently active in the di scuss ion and negotiation process, there is a difference in 

the contents whereby these members give suggestions. 

One reporter particularl y clarifies issues, suggests angles and depth onl y of stories that are 

current and that entailing mini stry offices. Another deputy ed itor always provides background 

information on how grievance news should be handled while the other two always perform an 
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e lucidatory role regarding issues of authority. A sign i ficant degree of correspondence is captured 

among the ro les that these journali sts take and their ind ividual opinions of what their 

responsibil ities are as journal ists. 

A weekly schedule outlin ing the assignments of members to the different news formats is posted 

and an nounced to the members letting a journalist cover all kinds of news at certain intervals. 

However, due to techn icali ties such as double duties and time, these sched ul es are sometimes 

altered. Yet, as the ed itor in chief beli eves, such trend is essential for the exposure and 

professional development of journal ists. 

In the review segments of the ed itorial po licies, reporters are mostly mentioned in their full 

names as the attrib utes of the news stori es (X's news or Y's news rather than the news on such 

and such event) and discussed in more reference to the journalist than the story. Accordingly, 

. 
personal references are made for the appreciation and criti cs of the stories. Such trend of 

personal attribute was specially observed on one incident where a journa li st who was covering a 

corrupt institution was kept under custody (as reported proudly by the ed itor in chief) by the 

institution authorities. Many members of the newsroom, intri gued by the act demanded that what 

happened to the journalist should be included in the news for the public to know. However, the 

final news did not include the reporter' s experience up on broadcast. 

A significant degree of correspondence is captured among the roles that these journa li sts take 

and their individual opin ions of what the ir responsibi liti es are as journali sts. 

4.4.1.2. In office experience 

As has been exp lained in the previous secti on, the span of serv ice in the newsroom is eq uiva lent 

to the professional rank attained by the journa li sts. Thus, the longer ajournali st has stayed in the 
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newsroom, the higher rank he/she attains. A latent role of guidance has been redundant ly 

demonstrated by certain few members of the newsroom (All ed itors) especiall y while dealing 

with news that involves governmenta l bodies or political issues. One ed itor (Ee) took the role of 

clarify ing and educating the rest of the crew on issues of politics while the ed itor in chief often 

plays a role of shaping the journalistic stunt that should be taken wh ile coverin g certa in 

controversia l stories and on non specific but current issues of interest. 

On one significant event that feat ures demonstration against a governmenta l program, the ed itor 

in chief spoke for about twenty minutes on how irrespons ible threats the actors are and what the 

government intended by des igning the resu ltant plan . He gave no credit for alternative 

perspectives and strongly exclaimed that the actors are crimi nals. His elaboration, however, was 

not on a specific news story or a project. Rather, a presentation that seems to keep the members 

abreast of what fi gurative, righteous attitude to ho ld. 

Although the news story on the issue has already been aired, the discussion continued by another 

editor who explained to the house the initi al reason of such controversy (he attributed this to a 

private commercial med ia) and the stabilizing role that Fana is in charge of. 

Up on asking the editor in ch ief on such activ ities (of att itudi nal gu idance), he reported; 

"The journalist should know what he is doing, he should have a clear idea of such national issues 

and hi s role" 

A jun ior reporter commented on these trends saying; " Since these editors have stayed long 

enough to know very we ll what the institutiona l interests are, I think it is a ri ght thing to tell 

us"(Personallnterview, June 10, 20 14) 

In general, seniority and in office experience in the newsroom or the media house at large is most 

likely to correspond to attaining a symbolic state of guardi anship, and guidance in the newsroom. 
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CHAPTER FIVE: CONCLUSION AND RECOMMENDATION 

5.1. Conclusion 

This study aimed at examining how the soc ial environment of the journalistic field affects the 

individual journalists' professional attitude and experience. Treating the newsroom as a soc ial 

sett ing where individual journalists interact with diverse backgrounds and attitudes, an attempt 

has been made to analyze the professional implications of such social interaction. 

In doing so, the study also attempted to assess what norms are adopted in the workplace and how 

these interfere with the formal guidelines such as editorial policies, what forms deviation have, 

and which structural factors appear to be dominant in news selection and presentation processes. 

• The newsroom under study can be labeled as norm-referenced (to mean highly dependent on 

norms). Although the most prominent of the traditional ways of doing things are highly similar to 

the formal imperatives, the members of the newsroom barely recall these formal requirements 

and claim their standards to be self evident and of their personal tastes. Through day to day 

negotiation sess ions, straight forward reminders of the symbolic position that the-newsroom-and -­

the journalists have, are provided by senior members of the group, which are equally reflected in 

the individual journalist's attitudinal reflection. These images basically reflect a symbolic self 

perception of guardianship to the public and an exposing role. However, the basic rationales 

behind such attitude have been found to differ greatly among individual journalists. 

Most of the informants referred to focus on the need to play the watchdog role to listenership 

relevance and institution 's intrins ic way of doing journalism. No explicit or implicit reference to 

such arguments as the public right to know or the aim of journalism have been mentioned. 
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The editorial po licy of the institution states that the initial a im of the radio was to serve the watch­

dog role during times of civil war, wh ich, accordin g to the document, has now been adopted to 

' People' s voice'. These values seem to have been trans lated to pragmatic day to day journalism 

of the newsroom as routinised ways of working rather than just ifi ab le profess iona l deci sions. 

Such institutional conformity is again evident in the journali sts ' report of their opin ion on qualities 

and values of news that are hi ghly close to that of the specific newsroom's (which 

operationalized news types as Kireta, Chilot, Project, business, e.t.c.) wh ich suggest what 

format and issues an idea l news is characteri zed by. 

• The habit of covering official and authority centered news (which are usually sched ul ed) without 

any negotiations is directly corresponds to the ed itorial policy 's requirement to bod ies such as 

parliament, politi ca l parties, law enforcement bodies, e.t.c. However, the justificat ions provided 

by the informants show a bl urred line between prioriti zing such bod ies for purposes of scrutiny 

and institutional and national interest. Most of the in formants provided a circu lar reasoning that 

rotates around the institution ' s desire and 'the public' s interest' . Although suggest ions regarding 

how to cover these stories are presented in editorial meetings, the formats of these stories seem 

to be pre-determined . One informant, after covering a governmental press conference reported: 

"even though this tastes horrible to me, I know I should not report from the critical angle! " 

• The level of deviance observed and reported is also very low among journalists. While 

responding to how far they might justify their opposition to their ed itor's or newsroom's 

decisions, most informants noted ' as far as I be lieve". The e laborations included, " the newsroom 

usually convinces me," "s ince the institut ion has its own interests," "the ed itor(s) show me other 

s ides and I accept them". Here, cons iderab le di sc repancy between informan t's report of 

asselt iveness and researcher's observation has been recorded. 
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• Throughout the team's negotiation of news stories, certa in ' fi elds ' have been repeated ly 

mentioned as stakeho lders in the news making processes 

The listener is the most prominent cons iderat ion in newsroom discuss ions as well as personal 

interviews with individual journali sts. In these acknowledgements, one can s imply sense a fig ure 

of fostered, deserving public whose interests determine the worki ng doma in of the newsroom. 

Listenershi p is repeated ly mentioned in relation to content rather than purpose (what the public 

wants, rather than needs); however these two might not always be mutually exclusive. There is 

a lso a considerable gap between the ph il osophical justificat ions presented formally, and the 

j ournali sts' claims in considering the public. 

Other loca l and international media are also observed to have influence in the newsroom. Loca l 

med ia are often taken as objects of comparison for how not to perform, expli citl y stat ing better 

authenti city of Fana. Especiall y a government media complex and a loca l rad io station have 

been repeatedly mentioned as not worthy of emu lation. However, the international media are 

considered worthy of bench-marking in matters regarding in ternational issues for purposes of 

mu lti-sourcing and cho ice of news angle. 

At individua l leve ls, other media are frames of comparison based on their convenience for 

journali stic practice. In di scussing their convenience with workin g in the newsroom, most 

informants ex pressed be li efs that Fana is a much better working env ironment compared to 

espec iall y government owned media. 
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5.2. Recommendations 

The social dynamics of the newsroom is very crucial although it is generally wrapped up by 

professional attributes and justifications. Normative trends serve as the common guidance of the 

journalists ' work with much less flexibility and profess ional elastic ity. The tradition of working 

on normal basis, rather than professionally demanding ways, can have various impacts and 

implications for the journalist ic trend of the newsroom . A brief highlight of poss ible 

recommendations in response to the grey areas is presented below; 

• The institution should Make available ed itorial po licies both up on journalists' entrance 

and throughout the production processes so as to avo id the risk of routine-dominated 

work ing trad ition. 

• The institution should set strategies that a llow journalists refl ect on their own experiences 

and question their own profess ional activities besides depending on judgmental, 

dichotomous mentoring. (e.g. on job trainings) 

• Since regul ar and continuous profess ional trainings are essential, a versatile coalition 

between the media house and academic institutions is not only helpful, but also 

determ inant in balancing the professional imperatives and in-house working approaches. 

• Institutional mentoring can al so be a reward if it is regu larly mon itored by acquainting 

junior journali sts with the philosophical underpinnings on which the in house trends are 

based. 
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Appendix: A 

Guiding Questions for Reporters 

I. Personal Questions 

I. Age ______________________________ __ 

2. Level of Education ______________ _ 

3. Fie ld of Educational Background _________ _ 

4. Years of experience as Edi to r ___________ _ 

5. Years of Experi ence in another pos ition _____ __ __ 

II. What are your ides of good news? What is your idea of good news for Fana? Is 

yo ur idea any different from that of yours elsewhere? Wh y? 

Ill. What news writing norms have you learned in fana? How is that different from 

your previous experience? (academy, prev ious work, previous media) 

IV. When you present a project story to your ed itor/newsroom, what criteria do you 

consider? do you have any ex periences in th is regard? 

V. What do you think matters most when it comes to content in writing News? What 

aspect of the message? 

Do you at times repress your taste? For what reasons? 

Official Statements 



Personalities (offic ials or entertai nment celebri ties) 

Events/what has happened 

Numbers and other strike 

VI. How do you describe you r communication with your ed itor? Was it always the 

same? If not, how did it change? 

On news correction 

On news se lection 

On order. . .. 

VII. What about now? Do you have any discrepanc ies' regard ing news selection (not 

the occasional th ing, but a patterned d iscrepancy oftaste ... . what is it li ke?) 

VII I. How much of the ed itorial pol icy are you aware of'? 

IX. Up on fac ing diffe rent controversies in the newsroom on what news shoul d go, 

what seems to dominate the ed itorial dil emma? 



Appendix: B 

Guiding questions for interview with Editor in Chief and Director 

I. Personal Questions 

I. Age _______________ _ 

2. Level of Education ______________ _ 

3. Field of Ed ucational Background _________ _ 

4. Years of experience as Ed itor __________ _ 
5. Years of Experience in another position _______ _ 

II. What are the major roles you carry out on daily bas is? 

III . What expectations do you have of the reporters? 

(Journalistic/profess ional , manner/disc ipline, Att itude, subject matter knowledge, e.t.c.) 

why? 

IV. Is there all Y allribute you wo ul d call Fana's newsroom cu lture? How is it di stinct 

from other stations? 

V. Do you recall any instances where a journali st's personal op inion , attitude, e.t.c 

interfered in hi s/her work? How do you go about it? 

VI. What kind of news is NOT for Fana? (How are these criteria related to the policy? 

Especially rel ated to sourcing?) 

VII . What factors besides the matter of news affect your eva luat ion of news? 
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I. Age _______________ _ 

2. Level of Education ______________ _ 

3. Field of Educational Background _________ _ 

4. Years of experience as Editor _ _________ _ 

5. Years of Experience in another position _______ _ 

II. What are the major ro les you carry out on da ily basi s? 

II I. What expectations do you have of the reporters? 

(Journalistic/professional , manner/discipl ine, Attitude, subject matter knowledge, e.t.c.) 

why? 

IV. Is there any attribute you wou ld call Fana 's newsroom culture? I low is it di stinct 

from other stations? 

V. Do you recall any instances where a journalist 's personal op inion, attitude, e.t.c 

interfered in hi s/her work? How do you go about it? 

VI. What kind of news is NOT for Fana? (How are these criteria related to the policy? 

Especially related to sourcing?) 

VII . What factors besides the matter of news affect your evaluation of news? 
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SCHOOL OF JOURNALISM AND COMMUNICATION 

Editorial Meeting News Negotiation and Social Interaction Observation 

Guiding Checklist 

Acknowledged Indicators 

Factors in Negotiation 

• Surroundi ng Fields Offices Aud ience Other Editori al Other 
Media Pol icy law 

• News quality related Source Information/Content Professiona l Other 
(Specify) Related Judgment 

Values 

• Administrative/ resource T ime Finance Other 

• Other (Specify) 

, 

Remarks 

Other 
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