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Abstract

Environmental degradation - resulting mainly frone fpublic’s low-level of awareness
and usually manifested in the form of recurrentudtids - has become the major
challenge to development endeavors poor countiies Ethiopia. Media outlets, in

particular the radio, are crucial instruments isiregy awareness of environmental issues.

The purpose of this qualitative reception studyAkababi enna LemdEnvironmental
Radio Program was to look into the reaction of shedents ofArdayetaAgricultural
College on the messages of the program. It alends to examine the effectiveness of
the program.

To achieve this purpose focus group discussions iafttepth interviews as well as
preliminary qualitative content analysis were usexdtools of data collection. The
sampling technique used was mainly purposive. Faeus group sessions and in- depth
interviews were conducted with thirty-four studeaisl two journalists. Efforts are made

to present the analysis thematically.

Results revealed that regular, occasional and istenkrs consideikababi enna Lemat
to be a useful program that appeals to agricultocdlege students and farmers. Most
respondents preferred to listen to the voices yrhkn at grassroots rather than the case
in Akababi enna Lematdio program where experts, officials and joustaldominate.
Respondents also expressed discomfort when ligieioinournalists and experts using

newly coined Amharic terms and inserting Englistrago

The transmission time okkababi enna Lemads inconvenient to the students while in
college; but suitable to farmers and to these sitsdafter graduation. But all research
participants have expressed concern over the bihgeographical coverage of FM 97.1

channel that impedes the broader rural populatiom fattendingAkababi enna Lemat.
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CHAPTER ONE: Introduction

Introduction

“A Reception Study onAkababi enna LemaRadio Program: The Perspective of
Agricultural College Students” tries to explore hatudents ofArdayetaAgricultural
College react to the messages Akababi enna Lemathereby identify the effectiveness
of the radio program. The study tries to invesgghow respondents (select students)
perceive the contents é&kababi enna Lemaind negotiate with their lived experiences

as well as how relevant the contents are.

The theoretical foundation of this study comes frima theory of reception analysis
which portrays audiences as "disparate, fragmentatlection of individuals” and as
active ones engaged in making their own stands as &s ‘text s
concerned(Hutchby,2006:8; Schroder,2006; StaigBBR0In this case the researcher
tries to put the different theories of audienceagsh against the approaches of reception
analysis.

This chapter deals with the background of the stusligh a brief presentation of
objectives, research questions, methods, signidgaimitations, and organization of the

study.

1.1  Background of the Study

1.1.1 Environmental Problems in Ethiopia

Ethiopia is a country that periodically suffers Mfrodroughts that result from
environmental degradation. Over the past few deaslere droughts have caused the
deaths of millions. The major cause of Ethiopiad®d insecurity is associated with
severe environmental degradation manifested througleurrent drought and

desertification. Researchers working on environmgnaup Ethiopia’s environmental



problems in to two: problems related to resourc@agament and conservation on one
hand and environmental pollution on the other (Degeteal., 2003:11). However, the

pressing environmental problems of the countrylseved to be caused by poor and
unwise natural resources management and conservatibhese factors have their

tremendous impact on cultivable land and forestuees- critical natural resources that
are affecting Ethiopia’s rural poor. (SIDA, 200322

As many scholars put it, Ethiopia’s deepening esnmental crisis is attached mainly to
the degradation of three natural resources nanfelgst, water and soil. (Teferi,
1999:356; SIDA, 2003:22). In a country where suesise agriculture is widely
practiced, there is an over use of these natusalurees for the production of basic needs
such as ‘food, fiber, energy, building materialsl aransport.” (Daniel, 1998:56) Daniel
further describes how Ethiopian farmers take thenbrof the eventual effects of
environmental degradation:

When climatic aberrations such as drought sethay imake the already
precarious conditions in rural areas worse. With alternatives of

employment in non-agricultural activities in ruraleas and little or no
cash savings or stored grain, the rural populaigtumbs to hunger and
famine. (1998:56)

1.1.2 Akababi-ena-lemaEnvironmental Radio Program

Though raising public awareness on environmentalies help combat the problem,
studies indicate that there is very limited envimamtal education in Ethiopia (Shibru and
Kifle, 1996). A study made by Daniel (2005) revehlthat, unlike previous days,
environmental education has become non-existerthéncurriculum of colleges and

schools.

This situation thus makes the media a significant in raising the awareness of people
on environmental matters. The mass media whichwadely considered as ‘agents of
change’ are expected to employ different methodkkanthe ring leaders in what Kojo

Yankah(1999: 50) described as “the consciousnesiageeffort” Even Article 4:10(6) of



the Environmental Policy of Ethiopia which was apgad by the Council of Ministers in
1997 stresses on the role played by the mediaismgaenvironmental awareness (EPA,
1997).

According to a World Bank study (The World Bank Gpo 2008); radio and television
are considered the major media outlets in devetppountries. The study also adds that
as is the case in developed countries measurinigrazedsize by considering the number
of households with Radio/TV sets would undermine ttumber of audiences in poor
countries. The study argues

Given that communal viewing and listening are fairencommon

in poor countries than wealthy ones, the actuapgmion of the

population that consumes radio and television kelyi to be

considerably higher than the proportion that owssta(30-31)
In poor countries like Ethiopia Radio in particutands to be an efficient means of mass
communication when compared to other media outfetd.aekemariam notes in the case
of Ethiopia, where there is rugged topography, higévalence of illiteracy and poor
transport, radio is the preferred means of massraamcation (Laekemariam, 2000:185).
Moreover as most scholars agree radio is inexpensgiith small capital costs and
operating expenses. Also, from the perspectivhefistener radio sets are cheap to buy
(McLeish, 1999:5)

Radio Ethiopia went on the air for the first time danuary 2, 1934. One of its earliest
programs was thé\griculture programthat focused in part on environment related
issues. The program operated under different natungag different periods including
Arsoadefi.e., farmer] Gibrina [i.e., agriculture]and currentlyAwedegeteri.e., rural
forum]. Currently the Ambharic service of Radio HEghia transmits environmental
programs that are parts of its agriculture and fadfmn programs. Despite relatively long
period of media presence in the country, envirortalategradation still poses a threat to

sustainable agriculture and forestry.

To the researcher's knowledge, Panos Ethiopia & dhly non-state organization

producing and transmitting an environmental radiogpam. Its weekly radio program



dubbed inAmharic as ‘Akababi-ena-LematEnvironment and Development) has been
broadcast on FM 97.1 for more than five yeakababienalematis a thirty minute

program aired every Tuesday evening from 7:00 PVt30 PM.

Some studies indicate that FM 97.1 which was laeddh 2000 and run under the state
owned Radio Ethiopia has coverage of up to 125ri@ters from Addis Ababa.(Ellene et
al ,2003:38; Gebremedhin,2006:75) But the researthg witnessed significant number
of audiences tuning to FM 97.1 in Assela town amdsurroundingsAs indicated in the
Article of Memorandum of Panos Ethiopidkababi-ena-Lemaprogram covers diverse
issues on environment and reflects the views andppetives of researchers, Civil
Society Organizations and the community at lartgeoverall objective, according to the
same source, is “to create ecological sensitivecandcious society.” As an FM program
aired from a station based in Addis Abal#kababi-ene-Lemais believed to have

audiences in Addis Ababa and its environs.

Conducting research omkababi-ena-Lematradio program would be significant,
considering the grave environmental situations #edhelping role of the media. This
study will try to evaluate its effectiveness byudsitg on select audiences (i.e., trainees
of ArdeyataAgricultural College that came from different emnmental situations). It
will attempt to see how understandable, relevamt @teresting the program is. The
research will also try to show how successful thdia program is in achieving the

objectives set by the owner of the program-Panb®pia.

1.2  Objectives of the Study

1.2.1 General Objectives

The general objective of the study will be evalogtithe effectiveness of Panos

Environmental Radio program from the perspectivetlod audiences: trainees of

Ardeyata Agricultural College.



1.2.2 Specific Objectives

The specific objectives include:-

to identify the sources of environmental knowledfé&ainees

to closely examine the reaction of trainees to doelity and
content of the radio program

to assess the problems of producers of the progmrerning the
production ofAkababi-ena-Lemadt Panos

to identify the expectations of audiences and predsias what the
radio program needs to deliver

to give recommendations for better and audienceusked

production and transmission

1.3 Research Questions

In order to meet the stated objectives of the sttityfollowing questions will be raised;

1. Is the environmental coverage Akakbabi —ena —Lemat
easily understandable, interesting and relevargtiudents
of agriculture and communities they represent?

2. Is the environmental coverage #kababi-ena-Lematn
conformity with the environmental education thatdgnts
of agriculture receive?

3. Is Akababi-ena-Lemaeffective in providing environment

education to audiences?



1.4Methods of the Study

The research is aimed at investigating the reaatibmaudiences (agricultural college
students) toAkababi-ena-Lemat, sthe researcher would like to employ qualitative

methods.

The study will be conducted in one locatioArdayetaAgricultural College. This college

was selected based on an examination of feedbatierd and telephone records) at
Panos that revealed the presence of relatively rfeméback and interest from college
students. Unlike many similar state-run collegeés bne enrolls students from all over
the country. This may ensure that a range of differenvironmental conditions is

included (students from degraded areas and festiks). Qualitative research will not
represent the whole of Ethiopia but it will compaine views of target audiences from
different environments and ways of life. And thidlvnake the research result more

reliable.

Focus group discussions and in-depth interviewsraechief means of collecting data.
Similarly, research participants were picked by kEyipg Convenience and Snowball
sampling methods. In such a way, the researcheageahnto gather and record reactions
of participants to a set of questions and issues #fe participants listen to previously-
aired programs. In addition, in-depth interviewsaveonducted with the producers of the

Akababi-ena-Lematdio program

Preliminary qualitative content analysis was alsoducted which enabled to familiarize

the researcher with the productsAtdababi-ena Lematdioprogram

1.5 Significance of the Study

This research may provide some understanding ofsgtadents of agriculture respond to

environmental programs @kababi-ena-Lematt will also provide valuable information

to the producers ohkababi-ena-Lemain particular, and other environmental programs



on the needs of farmers and agricultural profesdsoso that they can produce audience-
oriented programs. It also serves as a resourpesaarchers who will conduct audience

research on radio environmental programs.
1.6 Scope of the Study

This study has its focus oAkababi-ena-Lemaenvironmental radio program and its
examination is mainly based on the responses afesta of one agricultural college.
Thirty-six respondents were incorporated in thedgtdivided in to four focus group
discussions and seven in-depth interviews. Thegefeand grouping of participants was
made based on their area of residence [relativeehyld and degraded] and year of study
[1%year and ¥ year].

The preliminary qualitative content analysis mades Wmited to a review of transmitted
programs over a period of eight months. Thus teggarch by no means represents the

whole audience oAkababi-ena-Lemat.
1.7 Limitations of the Study

The four months period we were allowed to work am thesis was very short. The
limited fund provided by the university has its osgtback on this work. It was one of

the factors that made the researcher’s traveldadbearch location a daunting task.
1.8 Organization of the study

This study has adopted the most common way of arijena thesis that is dividing in to
five parts. A brief discussion on environmentaligitons of Ethiopia, radio broadcasting
with emphasis o\kababi-ena-Lemads well as objectives, significance and limitations
of the study are treated under chapter one.

Issues related to the various theories in audiestgdies from historical and practical

perspectives are treated in chapter two. Chapteetis dedicated to a discussion of the



research methods employed in the study. Presemtafidindings and analysis makes
chapter four of this study while conclusions andoremendations are given in the last

chapter.

Conclusion

This chapter has tried to discus issues relatédet@nvironmental conditions of Ethiopia
and media’s role in awareness raising, the methodgations and expectations of the
study as well as how the study is organized. Tlyeiraents put in this chapter have
indicated the grave realities of the environmert Hre importance of awareness raising
efforts among the Ethiopian public. In this reg#ind chapter putékababi-ena-Lemat

radio program as worth investigating.



CHAPTER TWO: AudienceResearch

Introduction

Early audience studies came in to the media relsesiene in response to the needs of
media industries that were eager to know the ‘react ‘size’ of their audiences. These
early approaches in audience research have alpedchélentify the social composition
and geographical distribution of the audiences. Titerests and findings of the
researchers, however, were influenced by the bestedis and advertisers. (McQualil,
1997; Mytton, 1999: 16-17).

It was in the later periods that researchers bégamork beyond describing audiences
and deal with the issue of media’s effect on pedplen by then scholars in the area did
not seriously consider and investigate the role iemgs might have in the
communication process. (Baran & Davis, 2006:260 fdtus of the researchers was the
‘media messages’ and the specific behaviors thghihureate, i.e., the direct effect the
media have on people. This trend has regarded razelieas ‘passive recipients’ short of
the ability to construct their own meanings thaatitee readers’. (Croteau & Hoynes,
2003:240)

It was rather after the 1970s that more and ma@earehers tried to assert their findings
that claim audiences to be interactive and autonusmyath the capacity to select and use

‘useful and meaningful’ media products. (Ross & Niggale, 2003:77)

According to McQuail (1994: 328) historically medsadience research has witnessed
different phases which he argued have happenedrasuét of reactions to the social
changes overtime. The following discussion (2.3.6) #eals with a presentation of the

phases in media audience research with their distipproaches.



2.1  Defining the Audience

A close look at the history of the term audienoeegds that it has been in use long before
the introduction of ‘broadcasting modes of accepgmiormation’. (Ross & Nightingale,
2003: 4). The word at that time meant to describgathering of people to watch
theatrical and musical shows or games in genesaMAQuail puts it ‘earliest notions of
audience are of a physical gathering in a certaiaced. (McQuail: 1997, _;
Livingstone:2003,16)

With the advent of broadcasting the term came dodstfor a host of meanings. Some
writers like Totosy defined the word as something referring to a gatheof individuals

‘exposed to a particular text’. Totosy’s audiencan be in a particular place as indicated
in the former definition or dispersed in their resfive homes when it comes to radio and

television.

On the contrary, for others the audience might p@tsomething that has physical
characters. For this group it is rather a conceitit warying nature. McQuail writes
“...the term ‘audience’ has an abstract and debatetideacter and the reality to which
the term refers is also diverse and constantly gingi (2000: 360)

There is also a view that considers only those lgewho actively engage with the media
as audiences. According to this view “people amiences when they are in an audience
and in audience”. For this group media events db ordy entail people to be in
attendance at a particular time but also to ‘ptalsic mentally and emotionally engage

with media materials, technologies and power stinest (Ross & Nightingale, 2003:6)

In his detailed discussion of the audience, McQupides a more comprehensive
definition of the audience arguing that the ternm ¢ described in ‘different and

overlapping ways’:



By place(as in the case of local media); by peaglefhen a
medium is characterized by an appeal to a certga group,
gender, political belief or income category); b tharticular type
of medium or channel involved (technology and oizmtion

combined); by the content of its messages(gentdgec matter,
style); by time(as when one speaks of the ‘daytioréprimetime’

audience, or an audience that is fleeting and gbart compared
to one that endures. (2000: 360)

As far as this study is concerned
» the definitions that assume those who actively gagaith mediated message as
audiences; and
* McQuail's description which looks at the audiencent different perspectives
(place, people, type of medium, content of messawek time) will guide this
study whenever there is a reference to the teraiéage’.

2.2  Direct Effects Approach

The prevalent assumption among media researchéns igarly 28 century about media
effects was that the mass media were so powerfaitl tiey can serve as tools of
persuasion (Ross & Nightingale, 2003:74-75). Thiengse considers audiences as only
receivers of media messages as presented by tha matet. On the other hand, there
are others that acknowledge the researchers inptiase for not totally ignoring what
they say ‘responsible audience activity'. This grobowever criticizes the early
researchers for undermining the audience’s alihit\selection, interpretation and use of
media content’. (Baran & Davis, 2006: 261).

The theory that has evolved out of this powerfutragerspective came to be known as
the ‘hypodermic needle’ theory otherwise known &s tmagic bullet’ theory or
‘transmission belt’ theory. This theory argued thitmembers of the audience receive
media messages in a homogeneous manner and theirors whether ‘immediate or

direct’ happen as a result of the messages they teaeived. (Williams, 2003:171).



The direct effects perspective has its own limitasi. Herbert Blumer criticized it by
noting that the approach has ‘ignored three fattaasnely “the variability of media

contents, the variability of people’'s responsivends media contents, and the
independent connection of all forms of communigati@lumer, 1959; cited in Staiger,

2005:44). Schramm also raised his skepticism atiwitdirect effects approach saying
that the audience might interpret the message diffarent manner than the sender’s
intention (Schramm,1963; cited in Staiger, 2005:4d)was out of such skeptics that
another rival audience research approach evolvecaee in the next discussion.

2.3  Limited Effects Approach

Later researches in to media effects came up wghlis that challenged the ideas of the
hypodermic needle theory. The findings made rebeascto believe that the ‘effect’ of a
particular item or image was not solely the outcomhehe content of that ‘item or
image’. According to these findings, audiences wegarded as ‘individuals who could
interpret what they saw and heard inline with theim already established beliefs’. In
this regard the media were found to have fewersral@n previous assumption in
changing behaviors but more in reinforcing existingliefs. (Tudor, 1979; cited in
Williams, 2003:174)

This theory gave emphasis to the role played bgiopileaders and argued interpersonal
contacts as more important than the media in infiueg audiences. As a result this
limited effects model came to be called the twgdtew theory. (Croteau & Hoynes,
2003:241; Williams, 2003:174). Its worth noting é@¢hat the two-step flow theory like
the hypodermic needle theory believed in the imfageof media but the later tends in

‘enforcing existing attitudes and opinions’ notcimanging them.

One of the critigues of this theory argued that thmited effects approach has
undermined the complexity of the communication psscand the manner in which

influence occurs. According to Williams the theagnsidered influence as the authority



of one person over the other overlooking otherdiacthat have the power on ‘the flow
of information’ in any given social setting. Heetit‘the power of political and economic
institutions’ as an example. The limited effectspra@ch has also given vague
explanations concerning the make up of the interflaetween the opinion leaders and
audiences. The theory has also faced criticisntateeling ‘the majority’ of the audience

as passive. (Williams, 2003:176)

2.4  Uses and Gratifications Approach

The 1970s was dominated by a new approach on ldgoreship between the media and
audiences. This change came as a result of peaptesasing individual and social

variation in behaviors concerning mass communioatAs opposed to former theories
this approach came to consider audiences as awtilvghe capacity of picking preferred

content and message from the me(leFleur & Ball-Rokeach, 1989:187)

Among the proponents of this tradition Herta Hermgonsidered as the inventor of the
uses-and-gratifications theory. While acceptingabtve role of audiences, the uses and
gratifications approach focuses its examinatioritbe uses to which people put media
and the gratifications they seek from that usearé® & Davis, 2006: 262-263).

This theory shifted the attention of audience regefrom the media and media content
to the audience’s role with emphasis on how audienese the media to please ones
social and psychological desires. Some scholacsralgarded the uses and gratifications
theory as the first approach to place audiencdabeaheart when it comes to studying
media effects. (Ross & Nightingale, 2003:29)

The uses and gratifications theory never escapgdsns. Its attention on the individual
as the ‘unit of analysis’ has made the theory tooig the social aspect. The theory
asserts that individuals consume media with purpo#ecs however argue that attending
media products is something that happens more kasaad without planning.

According to these critics, people might attenctdain media because of its prominence



or lack of access to or absence of alternative anedilets. (Williams, 2003:178-179)
Other researchers like Baran and Davis (2006:2715) ariticized the Uses-and-
Gratifications theory for its failure to show wheththere is effect or not in a given

audience research.

2.5 Reception Analysis

The current phase in audience research has its fmedinding out what the audience did
with media not what the later did to the formerosR and Nightingale in their book
Media and Audiencegut this approach as the ‘latest phase’ where asiphs given to
‘agency rather than passivity’. (2003:76)

With the reception approach, exploring what audésnthink of the influence the media
have brought in their lives became the main intevéthe researchers. This theory bases
its argument on the premise that audiences ‘intémpedia messages’ and this capacity is
decided by a host of ‘individual, social and cuiiuiactors.” (Williams, 2003: 193).

In this phase of audience research the argumendisrsed by the preceding approaches
that consider audiences as homogenous mass ofier@sipivere challenged by the
reception analysis approach which started to viadiemces as ‘a multitude of different
groups with their own histories, habits, and somgractions.” Here the researchers are
also keen to know the conditions with in which thexeption of media messages
transpires. The researchers also indicated the¢ @@ specific audiences for particular
media products. This statement has come out ofmti®n that audiences are more
powerful and have the freewill of choosing what aviten they want to watch, listen and

read a particular media output. (Williams, 2003:199)

Klaus Jensen writes audience and content analysss lemain the core investigations of
a reception analysis if the study has to come ath wonvincing description of ‘the

reception, uses, and impact of media’. (Jensenr&aaski, 1991:135). This is to mean



that media texts and their audiences are correspgprelements that any researcher

engaged in reception analysis must pay utmosttaiteto.

Many scholars agree that Hall's encoding/decodingdeh has made the basis for
reception theory. This was clearly observed backiir8 in the audience study conducted
by David Morley and Charlotte Brunsdon BBC TV news magazin®&ationwide.The
approach adopted by these researchers was sigificanfluenced by Hall's
encoding/decoding model. (Williams, 2003:195; R&dBghtingale, 2003:36-39) Hall's
model differed from other theories in that it madedia effects to be dependent on the
interpretation of audiences and ‘thought procesdeslso focuses on the interaction
between audiences and ‘texts’ as well as the seetihgs where such interaction takes
place. (Williams, 2003:196)

lan Hutchby (2006) in his bookvedia talk: Conversation, Analysis and the Study of
Broadcasting,identifies two ideas which he referred as ‘keyngigances’ of Hall's
theory.

One key significance of Hall's theory, thereforethe recognition that there may
not be any necessary symmetry between the framevwadrkneaning involved in
encoding a particular text and those involved ircodéng it....A second
significance is the implication that either ‘end’ the encoding/decoding circuit
can be subject to empirical enquiry: we could gd do a study of how media
producers encode their products just as much asowel look at how audiences
actually decode them. (8)

As opposed to the uses and gratifications theoafi ¢émphasized on the various social

settings and backgrounds that determine and affextaudience’s interpretation of

‘texts’. In Hall's case “perception was not conagvin personal or psychological terms

but social” (Williams, 2003:196).

The uses and gratifications as well as the recemmalysis approaches have a shared
view concerning the power of the audience whichyteay possess an ‘interpretive
freedom’. But they have underlying divergence widsaling with factors affecting

interpretation.



The uses and gratifications theory seems to givehnammphasis to individuals as far as
interpretation is concerned. In this regard Morkays to this theory “differences of
response or interpretation are attributed to imtlial differences of personality” (Morley,

1989; cited in Sterlitz, 2000:40). Williams writesome say this [uses and gratifications
theory] represents a retreat from the two-step tpwroach.”(Williams, 2003:179)

Proponents of the reception analysis on the othad megard the uses and gratifications
tradition as ‘psychological’ which is incapable séeing the media content or the
audience in a broader ‘social context’. In recapstudies pinpointing social dimensions
and examining response or interpretation basedhosetdimensions remains to be an
important task of the researcher. (Williams, 20083-179 & Staiger, 2005:55). Similarly
this study which tries to find out the responsesuadiences oAkababi-ena-Lematadio
program adopts the approaches of reception analgsig the methodologies discussed

in the next chapter.

Though considered the latest approach in the stfidydiences, reception analysis does
not escape the attention of critics. Like the cask the uses and gratifications, reception
theory is considered as an approach short of itidgahe ‘presence or absence of
effects’. The fact that reception studies dependtlmn ‘subjective interpretation of
audience reports’ as well as their use of qualéatesearch methods which prevent the
findings from describing causes were also listedvasknesses of reception analysis.
(Baran and Davis, 2006: 278)

In spite of the criticisms forwarded by some schglit seems, at least at this moment,
reception analysis is to be the most applicablecamh in media audience research. In
support of this argument Staiger considers recepindies as something that has an
important part in the ‘individual or social and pickl lives’ of humans. While

acknowledging the difficulties seen in some reagpstudies in coming up with ‘specific



conclusions’, Staiger underlines that in mass comoation research “It [reception

studies] is a particularly pragmatic field.”(20@H:

When explaining the significance and uncontestadegbf reception analysis in current

audience studies, Schroder writes:

“With more than 20 years’ experience, receptioneaesh has now
consolidated itself as an established researchitnadstill developing but
with a solid theoretical and methodological founmaiat and accumulating
record of substantial findings” (2003:141)

It is thus with these above considerations that tbception study oAkababi-ena-Lemat

environmental radio program employed the approachesception analysis.

Inline with the researcher’s choice of definitioor fthe term ‘audience’ (2.2 of this

chapter), scholars in reception analysis see aceéeras “disparate, fragmentary
collection of individuals, rather than the homogesnanass often envisaged by earlier
approaches”. In reception analysis audiences araged as active ones engaged in
making their own stands as far as ‘text’ is conedrthat may enable them to ‘question,

challenge or reject elements of the text's mess@dachby,2006:8)

Mass communication experts like Baran and Davisisadvesearchers involved in
reception studies to refrain from making their owtatements about encoding or
decoding. What they instead recommend is to makicuoh@us examinations on “the
social and political context in which media cont&ntproduced and the everyday life
context in which it is consumed.” (2006:276).Thigtement thus shows the two elements
to be dealt in reception analysis- content of meahid the audience. As the discussion in
the next chapter shows the methodological appr@acised in the reception study of
Akababi-ena-Lematadio program are geared towards examining the @lements -
media contents (ofAkababi-ena-Lematradio program) and its audiences (college

students).



Conclusion

The discussions under this chapter tried to show dwadience research progressed from
the powerful media approach to the active audigmmeenise. Of the theories discussed
above the uses and gratification as well as theoding/decoding models put the
audience as autonomous concerning the questioovotliey use the media and how the
media affect them. These are the models that gnaity to the might of audiences
(instead of ‘the media and cultural industries’generating ‘media meaning and popular
culture’. (Fiske 1986 & 1987a; cited in William€)@3:202-3).

To Cocteau and Haynes the concept of active auelientche underlying principle of
current audience research. The authors arguedathaeffort to examine the effect of
media has to first accept the hypothesis “...mediasomption is often an active
processing of information, not just a passive réoapof media words and images”.
(2003: 247) And in conclusion the theoretical fdation of this study comes from the
active audience theory which brings insight intavhaudiences understand and interact

with the mass media.



CHAPTER THREE: Research Methodology

Introduction

The different theories in the study of media audésnwith their underlying principles

were discussed in the preceding chapter. | hawemlsto which theory this study sticks
to. The following chapter deals with a discussidrihe methodology and the different
techniques that are believed to serve the resaatohbest investigate audiences of

Akababi-ena-LemdRadio Program based on the arguments made in ¢veops chapter.

3.1 Research Location

One important feature of reception study is thatréfers to pick a section of the general
audience and make examinations on that selectegpgigevin Williams writes “It

[Reception analysis] also pays much attention te segment of the audience-women
readers, viewers and listeners” (2003:205). In shme token this audience research

targets agricultural college students as well améas as its research groups.

One location is selected for the research, nanfaigayeta Agricultural College.
Selecting the research location subjectively istha main interest of the researcher

conducting this study.

3.1.1 ArdayetaAgricultural College

An examination of feedback (letters and teleph@wenmds) at Panos Ethiopia and a prior
discussion with the producers @fkababi-ena-LematRadio Program revealed the
presence of relatively more participation in antbiast to theAkababi-ena-Lemat radio
program from students of thérdayetaAgricultural College. Situated 305 Kilometers
south east of the Ethiopian capital Addis Ababg tollege unlike many similar state-
run colleges, enrolls students from all over thentoy.. This may ensure that a range of

different environmental conditions is included ¢&uots from degraded areas and



relatively fertile ones) in the study. Currentlyetiollege has a total of 2051 students

enrolled from first to thirll year.

Being promoted to college level in 2001, Ardayegriéultural College is now one of the
25 educational institutions run under the Ministof Rural and Agricultural
Development. Until June 2007 the college has avehmdiplomas to 2866 graduates

drawn from all regions of Ethiopia

3.2  Opting for Qualitative Research

As discussed in the preceding chapter, the histbrpedia audience research has made
its eventual transformation from a powerful mediargpective to active audience
approaches. With this researchers began to look niethods that could offer
‘satisfactory’ justifications regarding media angdeéences. The new method, according
to Morley, adopted an approach that enables theareller to make an insightful
examination of the involvement and reaction of andes with media. This approach
[qualitative method], Morley argues, is one thaaeltes due importance to audiences.
And when justifying why researchers started to adplitative methods, Morley writes
“There was a growing recognition that audiencesukhde allowed to express their
thoughts and their feelings about media contenth&ir own terms” (1980; cited in
Gunter, 2000: 54)

While explaining the significance of qualitativepapaches in audience studies, Mytton
(1999:126) in his booklandbook on Radio and Television Audience Reseasals it is
clear from various studies that audiences mighinbeenced more by ‘the intervening
influence of other people’ but not simply by theedia messages’ they receive. And he
adds it is the qualitative research method notahentitative one that can only reveal
these influences in a lucid manner. Mytton thusiasg

This is partly because quantitative research teadecus on individual
behavior within a household or family, whereas gate research in
focus groups puts the respondents into a socidgingein which the



personal influences that operate in social settargsreproduced and can
be observed.” (126)

In a move to show how qualitative methodologiesaaetral in communication studies
and best equipped to uncover the meaning makirageps Lindlof writes “If

communication is primarily a matter of signifyingeanings and purposes, then
gualitative inquiry is interested in how signifyilmgcurs and what it means for those who
engage in it.” (1995: 22). Another mass communicatresearcher Moran, when
explaining how qualitative approaches best suitiema® studies, writes “A trend in

audience research has been to use qualitative dwtgies to uncover how audience

members interact with the mass media” (1996:3)

It also seems plausible to quote the statement ropdgchroder et al. (2003) as to what
makes qualitative data gathering methods applicakieception studies.

Reception research is premised on the belief tlether the
semiotic analysis of media texts nor questionnbaeed analysis

of media gratifications is capable of grasping teenplexities of

the media experience. Consequently, the prescribed
methodological approach to reception analysis iesd&ind of
gualitative interview, in which viewers [audiencegrbalize their
experiences of media material. (122)

As a research on radio audience, this study temtiske up qualitative methods.

One of the characteristics and may be the strergjtgsalitative research is its utilization
of host of techniques of data collection which Roas and Rallis call “methods that are
interactive and humanistic” (1990; cited in Credwe&l003:181). Accordingly the

different methods that were employed in this studtg presented in the following

discussions.



3.3 Methods and Procedures of Data Collection

3.3.1 Focus Group Discussions

A more descriptive, simpler and comprehensive deim of focus group discussion, it
seems, is provided by Lunt and Livingstone. As &li¢hors put it “Briefly, the focus
group method involves bringing together a groupnooye often, a series of groups, of
subjects to discuss an issue in the presence ofdanator.” (1996:80)

Larry Strelitz argues that application of focusugye in communication studies has a long

history but their role as tools of investigatingdizeaudiences became widespread since
the early 1980s. Since that time Strelitz note@ytffocus groups] have become closely

associated with reception analysis”. (2005)

While sharing his experiences and observation abwitcontribution of focus groups,
Strelitz (2005: 121) writes:

...group discussion on a particular topic or setheies lies at the heart
of focus group research. The interaction betweapaedents seen to
produce data and insights that would not necegsarise in individual
interviews as the group discussion is seen to siteuelicit and elaborate
responses from the interviewees
As opposed to the face-to-face interview, focusugraloes not follow a designed
conversation between the researcher and the respondhe existence of this
‘unstructured dialogue’ is considered as the ‘gtehof focus group. This is because the
interaction among group members in the focus gfpopduces information and insights
in to the behavior and attitudes of people that ldowot be likely to emerge from a

straight one to one interview.” (Mytton, 1999:128)

The issue of sampling in researches such as tlesseems to get consensus rather than
controversy. As Deacon et al. (1999: 54) argue wdlatsampling procedures in
gualitative studies share is the fact that theuitment of ‘sample units’ is conducted
purposefully and based on the research agendawis&escholars indicate that audience
studies using focus group discussions have seldantesded in having groups



‘representative of the general population.” Thist fgives the researcher the privilege to
select the appropriate participants instead ofdtavinem randomly. Thus they suggest
researchers to pick participants from what they &asturally existing groups or
communities’.(Hansen et al., 1998: 265)

It seems thathe notion of ‘naturally existing communities’ warlor my study- a study
that has its research groups from #relayetaAgricultural College. As to the sampling
technique for the focus groups | preferred to emmonon-random one where the

selection of the sample units is done purposefully.

Concerning the composition and nature of focus ggpavertime scholars have provided
different alternatives leaving the decision of ckiog to the researchers. In this regard
the basic question for a qualitative researchdrbeilwhether to have ‘groups who know
each other’, or the ones ‘who are relative strasiger those belonging to different
‘socio-demographic background’. (Javidi et al.: 19€ted in Lunt and Livingstone,
1996:82).

This research however would like to stick to theeralative that Lunt and Livingstone
(1996:82) named as ‘naturally occurring groups iké-minded people.” This way of
selection is also supported by Jensen’s argumert fakiors the idea of adopting
homogenous groups. He writes “In media studiesuded interviews with relatively
homogenous groups have proven useful for gainingsacto their distinctive experiences
of media content...” (Jensen, 2002: 241). It is rbtigable to form a group comprising
participants who have varying and observable difiees. In such cases the differences

by themselves are “likely to make conversationiclift.” (Mytton, 1999: 130)

Recruiting participants for this study is princigatonducted by looking for those who
listen to the radio in general arWkababi-ena-Lematadio program in particular. This

method is also supported by Mytton who says “oney vmmonly used way of

organizing groups is to divide them by whether thisg the product or service being
researched.” (Mytton, 1999:130)



Snowball sampling which according to Jensen empéardy contacts to get additional
research participants were used in this researehséh, 2002: 239). The sampling
procedures | applied in the study are mixed thetiohe convenience and snowball which
according to, Deacon et al. (1999: 54), are fretjuefocus group studies. However, my

sampling techniques basically are non-random.

When it comes to deciding the number of focus gsooipe has to employ in a research
process, many scholars take the objectives ofdbearch and availability of resources as
determining factors. In cases where focus groupudsons serve as the main
instruments of data gathering, (which also workstiiss study), “...it would generally be
difficult to justify fewer than six groups”. (Hedgd985 and Morgan, 1988 cited in
Hansen et al., 1998 : 268).

Hansen et al. (1998) further write:

“The single main factor (cost and resources nostéthding) in deciding
on the number of groups must be the types of colsgres across different
groups and population characteristics specifiedHgy objectives of the
research.” (269)

In line with the above arguments, | decided tou#dobcus group participants along lines
of status of environment/ geographical locatithhoge coming from much degraded and
less degraded environmeptand level of educationYgar One and Year Two) did
make four focus group discussions that have 34cgaants. | have also conducted in-
depth interviews with research participants as Eupentary to the FGDs, which makes
the 4 FGD sessions quite enough for the studytoABe number of participants in each
group, | took Mytton’s suggestion which takes sixen as an ideal one though he finally
opts for eight saying “eight seems to be the idaahber in most current practice”
(Mytton, 1999:130)



As researchers in media and communications recomintlea researcher is usually
expected to act as a moderator of the focus graquskions. This seems to come out of
the conviction that the researcher is the one wdst knows the nature and objectives of
the study. The moderator needs to be wary of notigigting the proceeding. (Hansen et
al., 1998: 272) Accordingly my role as a moderatior not go be beyond inspiring and
helping the discussions run smoothly. | was alspeeted to make sure that the
discussion is progressing as per the topics listetie interview guide and whether all

members of the focus group have got fair chancesg their views.

Most scholars agree on the importance of recordlimgs group sessions which they
argue helps to ease the moderator’'s burden of takiteg in detail. The recording also
provides the researcher with an accurate and cdrapséve account of what was said
and happened throughout each session. (Streli@g; 2@ytton, 1999: 133). During each
focus group session in this study | started byragskiarticipants if it's OK for them to
record the discussions and explaining why | waitech tape. Then | requested each of
them to introduce themselves which will help meniifg their names against their voices

while transcribing and writing the findings.

3.3.2 Individual In-depth Interviews

In most cases the term ‘In-depth Interviews’ isdusabstituting ‘individual interviews’.
It seems the word ‘in-depth’ is added to delibdyateply the benefit a researcher gets
by using this approach which is a means of credigtter understanding about an issue
under investigation. This benefit comes due torthture of individual interviews that
allow an interviewee to make additional reflectiavith the prospect of building up ‘an
argument or a narrative in an hour than any groember does in the same amount of
time’ (Schroder et al., 2003: 153). In the same meanindividual interviews give the

researcher the privilege of raising more and sjgeisi$ues during the session.

Also in situations where the researcher confirmsngmity to the informant, individual
interviews are best tools to discuss rather sees#nd controversial issues as opposed to

the focus group interviews which may be charaocteriby the presence of ‘spiral of



silence’. The individual interview is also a meawsavoid the prospect of ‘group
pressure’ which scholars take as a likely limitatio the case of focus group discussions.
(Schroder et al., 2003:153)

While describing the nature of the in-depth intew; Lindolf writes “These interviews
resemble conversations between equals. Most of whataid and meant by both

interviewer and interviewee emerges jointly in ratgion.” (1995:5)

‘Social interaction’ as is the case in focus graipot the feature of in-depth interview as
it emphasizes the individual. As Mytton argues witlial interviews are relevant means
of data collection in media research and in paldicwhile studying radio audiences “In
many cultures, radio listening has become very marchndividual rather than family-

based or group activity.” (1999:141)

In-depth interviews are also instrumental in coomalting the findings of the focus group
sessions. This view is shared by Morgan who say® ‘jpays the price for relying on
group interaction in that compared to the one-te-orierview; one has less control in

managing what data is actually collected.” (198&dcin Strelitz, 2005)

One of the many reasons that demand a qualitagisearcher to conduct an in-depth
interview is when it is impossible to get enouglttipgpants for a focus group discussion
(Mytton, 1999:142). Hence the data | collect frdme producers ofkababi-ena-Lemat
were through in-depth interview. And in the casahe other research groups; after an
examination of the participation at each focus grdiscussion, | selected 5 respondents

from the 4 groups for an individual in-depth intefw.



3.3.3 Qualitative Content Analysis

It is unthinkable for a researcher in media rec@pstudies to embark on the task of
focus group and in-depth interviews with out havangrior knowledge of the media out
put under investigation. This initial acquaintanegh the ‘media product’ helps the

researcher to have a valuable and ‘focused’ dig@agth the research groups during the
data collection. (Schroder et al., 2003:154-155)

An examination of the media out put [content ana]ybecame a necessity due to the
purpose of reception analysis that requires ‘a @atjpve examination of the audience
data as well as content data’ (Jensen and Rosent®8f cited in Strelitz, 2005:121).
This argument is further substantiated in one ofsér’s articles where he notes the
significance of textual analysis in reception stésdsaying that “Reception analysis shares
an interest in cultural codes as expressed in mieais with various forms afextual
analysis.’(1988:3)

The need for conducting content analysis also siisem the premise that any media
reception study has to consider the content as nagltthe audience. (Jensen &
Jankowski, 1991:135)

Conducting the content analysis might also help tbgearcher to give objective
assessment of the selected programs and corrobbeteesults with the responses of

research participants regarding the contenAk&babi enna LemgBee Chapter 4.5.2)

It needs to be noted here that in a qualitativeertnanalysis of this kind, the required
analysis is only at elementary level in a way tfamhiliarizes the researcher with the
media product. As Schroder et al put it “it is ofteviser to abstain from a detailed
preliminary textual analysis; and just to famil@rioneself with the text sufficiently to be
able to pursue the cultural or political researclesgions that motivates the project”
(Schroder et al.: 2003, 126). In the same manner gtudy has made reviews of

Akababi-ena-Lemaprograms aired between the months of March 2007 September



2007 which is equivalent to about 18 hours of audroduction. The researcher
deliberately selected this period as his discussidgth the coordinator/producer of
Akakabi ena lematkevealed the year 2007 to be the period whereribdugers started to
‘not only stick to the annual plan and entertainets of environmental issues’. A rough
examination of the programs aired over this perught enable the researcher to how

different environmental issues were presentefkakabi ena lemat.

3.34 Sample programs

Twelve Akababi-ena-Lemagbrograms were selected and recorded to be takemauiby
the researcher during the data collection procEisese copies of the sample programs
taken by the researcher were the ones more recainélg. This was done because it is
believed that participants of the focus group anedepth interviews might easily
remember when the researcher makes them listearts @f selected programs and react
actively. This proved right for those regular listes.

The researcher asked research participants tm ltst@art of the programs that might
enable them refresh their memories. The listeniag helps the researcher to ask some
appropriate questions and to inspire even the megelar listeners to react. (See annex
2C)

Conclusion

Focus group discussions and in-depth interviewstarenain tools of data collection in
this research. This decision emanates from thelgettives and purposes of the research
project that in a way determines the research ndetlvbich in this case is using
gualitative methods of inquiry. | have also madshart description of the research
location, sampling techniques and procedures udSdtese components of the
methodology were employed in the data collectioagghto come up with the findings
put in the following chapter. It seems worth notatghis point that as it is the case to all

gualitative methods, generalization would not Abalthe intention of this study.



CHAPTER FOUR: Presentation and Data Analysis

Introduction

This chapter provides the presentation and anatydiadings of this study by exploring
how select students éfrdayetaAgricultural College react tBkababi enna Lematdio
program. Based on the discussions in the foregolmapters that adopt the theory of
reception analysis and qualitative audience rebemeethod; this chapter mainly tries to
identify whether the research participants listenhte program, how much the program
has shaped their understanding of environmentakgsshow understandable, interesting

and relevant the program is to their respectivérenmental concerns.

The analysis and discussions under this chaptemasnt to be in conformity with the
objectives of the study as well as the set of hypsis discussed in all the preceding
chapters of this study.

The presentations of direct quotes of researchcgzahts are made based on the degree
of relevance and representation of the responsewetisas the relative articulation
respondents have.

4.1 Research Participants

Thirty-six individuals were interviewed for thissearch. Of these respondents 34 were
students of Ardayeta Agricultural College who participated in the focugoup
discussions, while the remaining 2 were journalgt® make the in-depth interview part
of this study. Of the students 16 were from degiaaeeas while 18 participants were
recruited from those relatively fertile areas.

It is important to note here that students comignf all regional states of the country

except the Afar region were represented in thidystin addition to their environmental



compositions which at least represent two diffeemtironmental settings, the age range

of the participants was between 19 and 50.

Though it is hardly possible to say the study wesdgr sensitive, efforts are made to
incorporate more women which in this case is 7 fensaudents out of the total 34
student respondents. The representation of fenmaldge study seems reasonable when
compared to the number of female students in tHegs). Female students make
approximately 20.6% of the research group in thisdy while they comprise

approximately 17.6% of the total number of studémtke first and second years.

Another interesting point about student respondanthis study is their tendency and
rather insistence to see most of the questiongfsBom two angles. In most cases they
first react from their perspectives and move onsee the same issue from the
farmers’/rural communities’ angel. To the researshenderstanding this might have
happened because of two reasons. It might be becdukeir family background, i.e., 31
of the 34 respondents were born and bred in ruetings either in agricultural or
pastoralist families. Secondly the students knloat ipon completing their studies they
will be living and working among rural communiti€ghis is therefore to note that some
of the discussions in this study have given somghtdéo some of the responses from
research participants that are of relevance td carmamunities.

4.2  Sampling and Engaging with participants
4.2.1 Sampling

As it is true to qualitative research methods (@eaet al., 1999:54) the selection of
research participants was made purposefully anddbas the research agenda. When it
comes to the nature and composition of focus grotlps researcher used ‘relatively
homogenous groups’ which has been proved effectivegetting audiences’ own
experiences concerning media content (Jensen, 2402:Lunt and Livingstone,
1996:82). The research patrticipants in the fowupgs were grouped based on their

environmental conditions and year of study in tbidege.



The researcher started recruiting respondents diirlg for those who listen tAkababi
enna Lematradio program and then those who listen to theoradi general. This
technique of selecting research participants basedhether they use the subject under
investigation seems quite common. (Mytton, 1999)13x to ten is the recommended
range for the number of participants in a focusugroAccordingly the number of

respondents in each focus group of this studybetseen seven and ten.

Seven individuals were selected for in-depth inem. Out of these two were the
producers ofAkababi enna Lematadio program whom the researcher met in Addis
Ababa. The rest five were students who were pidkgedhe researcher based on their
active participation in the focus group discussiand their revealed interest in
environment and media. The researcher used in-defgtview as another chief means
of data collection because recent studies on radlittences have come to show the more
‘individual’ nature of listening rather than ‘falyi based or group
activity’(Mytton,1999:141)

422 Researcher’s role

In all the focus group discussions | acted as aeraidr. Before the discussion begins |
did make sure that all participants are comfortabieh my audio recording and

photographing (see Annex 4) of the sessions. Alelegreed to my requests. My role as
a moderator was mainly raising issues in their seges (see Annex 2a &b), inspiring
participants to respond and making sure every mewibihe group has got fair chances

to speak.



4.2.3 Interview Setting

Three of the FGD sessions were held in the Cole@aiidance and Counseling office.
The counselor, Alemeneh Berhanu, is credited fotabdishing the college’s
environmental club where over 80 of the students arembers (Interview with
Alemeneh). The same office is used by the club neemldor various meetings.
Alemeneh has also told the researcher that modests have been to his office many
times. All research participants also gave theinsemt to the researcher when he

mentioned that office as one of the venues folHBO®.

One FGD (with ¥ Year students from degraded areas) was conduttadlass room as

5 out of the 9 participants wanted it to be whaeythad their last lecture before lunch.

In-depth interviews with the 5 students were coreldign the students’ lounge (with 2
respondents), in the dormitory (with 1 respondestd in an open field (with 2
respondents). The session with the journalists imgrkon Akababi-ena-lematwas

conducted in their respective offices.

4.3  Participants’ Awareness of Current Environmental Stuations

As indicated in Chapter two of this study, medikeets can not be understood as things
that come only as a result of the media messag#israues receive. In support of this
view mass communication experts recommend a mepgamining other influences
that might have their roots in the ‘social expecesi and ‘attitudes’ or ‘beliefs’ of the
audience. (Klapper, 1960 cited in Ruddock, 2000ABercombie, 1996:140 cited in
Hanes, 2000) For example, Kunczik (1992:35-36) sitiee living environment and life
experience of an individual are things that detasmie effect of the information one

receives from a media outlet.



Considering the points noted by the above scholhesresearcher during his field work
has paused questions to research participantintrestigate their level of understanding
of environmental issues. The researcher also ledi¢kiat such questions would help
identify the sources of environmental knowledgawdiences.

Results from the Focus Group Discussions and ithdémterviews revealed forest
resources to be the highly endangered part of theramment. This concern was
pronounced more in the two focus group discusdi@hd with students from fertile areas.
It seems these participants (18 students) rateestfars the most endangered natural
resource in their respective localities. One malysgeprised on hearing such reactions
from students coming from areas with relativelytéetorest coverage in the country.
Asked why they all feel the same about the dwirgdfiorest resources, most replied that
unlike the damage inflicted on other resourcesdisruction of forests were something
that are observable. They thus relate to the clsatigey observed since their childhood
days. Alamine Sulyeman a second year student freamisBangul Regional State,
region considered to be endowed with forest regsyrghares his experience at his birth

place.

Alamine (from Assosa, Benishangul): | don’t knoiMay be the situation of the
soil, water and other resources in my area is gettbad from day to day. But
how can | prove that. When it comes to forestgn see and tell the difference
from last summer even when | go back to Benishafayulhe coming summer
vacation. When | was a child some 20 years agayytuag was covered with
forest except for our homes and some small farmenttally everything started
to clear away. Now it is common to see barren landsy area.
On the contrary 7 out of the 16 students from dieplaareas did not consider forest as
the most affected part of the environment in thedalities. These respondents argued
that it was only from elders and at times from thedia that they knew that their
surroundings used to be covered by forest. So #@g it will be inconvenient to
comment on a resource which is almost nonexistamently. A typical mention here is
Tensae Hailu a first year student from Sekota sr@@rthern part of the Amhara Region,
a place which belongs to the degraded areas afaimetry. She is 19 and has lived all her

life in the place where she was born.



Tensae(from Sekota)All | know about the environment in my surroundsngce
my childhood is hilly lands that get green when thay season comes and
become dry and rocky as it stops raining. How caelllyou whether the forest
coverage in my area is improving or diminishing®alw dense forest for the first
time this year when | joined this college [Ardayeta

When asked about the situation of the natural messuther than forest, the respondents
noted that since all the other resources have tdiedations with forest, they too are

getting affected in the same manner.

An exception here is the response from Getahun d&gu- a 19 year old first year
student fromGuelele sub-city oAddis Ababa. Unlike other respondents Getahun’'s

environmental concern around his area is air gotufollowed by river waters.

Respondents were also asked about what they thiakha causes for environmental
degradation in their localities. All research papants mentioned lack of proper
protection and management of the environment bygtheernment as the main cause.
According to the participants the government shoeidhct laws against those who
damage the environment and encourage those whobiligdta and protect the
environment. The level of awareness on the path@fpublic concerning environmental
issues is also mentioned by most respondents aslditional cause for environmental
degradation. In this regard they underlined onrtile of media in raising the public’s
awareness on environmental problems. Fifty yearStideraw Yohannis, a second year
student from Dabat Woreda of North Gondar of thehama Region, is one who
lamentably expresses what he says the ‘little atiengiven to environmental matters by
the Ethiopian media.

Shiferaw (from Dabat)l don’t understand why the media and in particuladio
stations are not producing programs on environmaluine. Damages to the
environment are taking place in rural areas wheesple have radio sets to listen
to. For long | have been working in the Woreda agpture office which is
located 600kilmeters north of Addis Ababa befojaried this college last year.
By then | have been a regular listener to the rabid didn't know a single
program dedicated to environmental matters so fHnere was Awede-geter
program on Ethiopian Radio that more deals with iagitural issues than



environmental ones. The one you [the researched studying has a small
coverage and couldn’t reach the wider rural comntiesi It was since last year
that | started to listen occasionally to Akababadamat. Before that | don’t even
know whether such a radio program exists.
This view is also shared by a study conducted ybEH2006:83) where he finds out that
“Radio Ethiopia does not have a single environmenagram dedicated to serve farmers

as target audiences”

Argaw Ashine who is coordinator of the Environméfedia Project at Panos-Ethiopia
and who has prior journalism experiences workinBadio Fana sayskababi ena lemat
is the first and only Radio program entirely detkcato the coverage of environmental

issues.

As to the sources of environmental knowledge studsarticipants of this study
mentioned the courses they take in the collegeetthb main source of environmental
information. Only two students who have been wagkim Woreda agricultural offices
before joining the college said that they usedak@ tseries of trainings on matters related
to environmental protection and had sufficient klemlge before coming térdayeta
Most respondents described the media, in partich&aradio, to be their second source of
environmental information while few mentioned schmini-media as their second while

placing radio third.

4.4  Media Access, Which Radio, Which Program and When?

The students have access to Television channe&laghra TV set found in the students’
lounge- the only TV set the students are allowedwaich. They attend news and
entertainment programs of Ethiopian Television attter free to air channels provided
by theArabSat

Ten student respondents reported that they havadio set with them. Surprisingly all

the seven female students belong to this group mgatkie number of male respondents



with no radio sets only 3. The researcher was aario know whether the same holds
true for the rest female students [the ones nduded in the study] and asked the
participants whether they know a female studentingva radio set. All including the 7
femalé' participants could not think of a female studeithva radio set. But this doesn’t
imply that female students don't listen to radiognams. All female participants said that
they will go to the staff lounge where there isadio with good reception of FM stations

and attend the programs they want to listen to.

All student participants said that they mostly atte¢o Radio followed by television.
Regarding the print medium all said that thougly theve the interest to read newspapers
and magazines, they have no way of accessing thende@n't attend. Concerning their
access to print media this is how a freshman studksctribed.

Getahun (Addis Ababa):l have now with me copies of three weeklies which
bought in Addis when coming to this college lastoDer. | don't think others
have a more recent newspaper. We are almost setliude the outside world.
There is no regular transportation that links uge\to-Asassa- a very small town
20 kilometers away from here except on Tuesdayseekly market day. Even
there [Asassa] you don’'t see any newspaper or magaarculating. The only
things that keep us informed about the outsidedvaré radio and television and
may be our mobile phones though there are probmstwork.

As the study is a research on radio reception,oredgnts were asked to which radio
channel they usually tune in and which programsevikeir favorites. All said that they
find it easy to tune and listen clearly to EthiopiRadio. They also noted that the
programs aired on weekends which are mostly eimertnt are their favorites.
Concerning programs with contents of environmergsilies most said they listen to at
least one of the bi-weeklgxwede-geteprograms of Ethiopian Radio. This response by
the research participants seems to be in confonwitty the notion that there are specific
audiences for particular media products. (Williar2903:199)The fact that they are
listening to Awede-getemprogrammight be because of their field of study-agricudtur
This is also supported by the active audience thedrich associates media use and
preference with the perceived pleasure, purpos&ishes of the potential audience
member. (Mc Quail, 1997:70)



When it comes to FM stations all participants & study revealed their interest to listen
to FM programs. They, however, say it won't be e#&s\listen to an FM station in
Ardayeta College.
Berhane (Boki-Tiko): Whenever you want to listen to one of the FM radio
channels, you have to either walk to a nearby hagation with your radio set or
stretch a longer electric wire that ends at thp td the three storied building to
connect it to the antenna of your radio set foumgour bed room. | always do
one of these things as | have been a regular kstehmost programs on FM97.1

Here it seems important to raise the argument daise the critics of the Uses and
Gratifications Theory saying that people not alwaitend to certain media with purpose.
In their view attending to media might arise frone forominence of the media outlet or
people’s access to or absence of alternative nmdlats. (Williams, 2003:178-179). In

the same token the media preferences reported dpomdents in this study might be

affected by the kind of media outlets availabléhem.

Other students mentioned the radio in the loungd¢ Has a good reception of FM
channels as an alternative. This group however cembed that the choice of the

channels depends on the interest of the cashtérgysiext to the radio set.

Other radio stations mentioned by respondents declthe Voice of America (3
respondents), Radio Fana (2 respondents), FM 1(2reéspondent) and BBC World

Service (1 respondent).

45  Akababi enna Lemat
45.1 Who is Listening?

Only 7 of the student respondents said that thégndtto Akababienalemat radio
program on regular basis. Eleven participants ghi&y occasionally listen to the
program. The rest 16 participants said that theyecto learn abouhkababienalemat

only when the researcher talked to them.



The seven regular listeners have to either caei tiadio sets to a nearby hilly location
every Tuesday evening or bear the task of stregchitong conductor from their radio
antenna the terrace of the building. Out of thesees regular listeners fofirwere
attendingAkababienalemat because they said they have been listening t@ribgram
even before joining the college and could not afforissing whatever the challenge of

reception is. The rest three started listening @bieing the college.

For the occasional listeners the problem of notiritaelear reception/signal around the
students’ residential quarter is described as thm meason for their occasional tuning to
FM 97.1 on whichAkababienalematis aired. Moreover these 11 occasional listeners
mentioned the airing time &kababienalematwhich is on Tuesdays from 7:00 PM to
7:30 PM as inconvenient for listening. They said Akababienalematbeen a weekend

show, they would have attended the program regularl

The 16 respondents who claimed to have no knowledgbe existence of a program
namedAkababienalematalong with their respective FGD members were ntadissten

to sampleAkababtenalematprograms taken by the researcher to the reseacetida.
After listening to the samples they recommendkdbabienalematto be aired on Radio
Ethiopia which they argued has a much wider cove@dghe country than the FM 97.1
channel so that the rural community could get ext@she messages. According to some
sources with its medium wave transmission, Radludpia covers 80% of Ethiopia’s
landmass.(Gebremedhin,2006:16;Eyob,2006:16) Theetarof these respondents [both
who listen and don't listen tAkababienalemal is to enable farmers across the country
attend toAkababienalematwhich they think is more relevant to rural commigst

Chaletu: (Borena, Oromiya) The programs we just listenedat® more important to
farmers in my area and elsewhere in the countryntha
those living in the cities. | don’t think the pragns are
reaching the right listeners.

Alamine: (Assosa, Benishangul) While listening to the proggd was thinking of the
people in Benishangul. It will be good if the whole
farmers of Ethiopia could listen to it. | even resmend
the programs to be translated in to other langualges!



aired so that people in rural areas could easily

understand them.
The idea of transmittingAkababi-ena-lemabn a channel with national coverage is
something the producers would like to do. HoweVezytsaid finding an air time on
national transmissions are not as easy as the Fd4.obhey also argue that as the
pioneers of the program went in to agreement Wiehiiroadcaster to air it on FM97.1, it
needs drafting of a new agreement, also the avigyjabf airtime need to be checked.
The coordinator underlines thatRanos-Ethiopia has to switékkababi-ena-lemato a

station with a national coverage, it should not gotrihe same mistake.

Argaw : We have to conduct a baseline survey about potdatiget audiences. Then we
have to get the airtime that could most suit ougés audience. We have to also
set the objectives of the program. The problemrashéd manpower should be
addressed, so that Akababi-ena-lemat can enteggimany voices as possible.
| don’t think this will be an overnight job. It ng® time. | also know from
experience that the task of securing an air timenational services wont be
easier as the FM ones. It is unusual to see indégeinproducers or NGOs like
us airing their own productions on national chammel

The theory of reception analysis depicts audiemseBaving the freewill to decide what
and when to watch, listen and read a certain mediduct (Williams, 2003:199). All
student respondents suggested that the convemaatfor college students to listen to
Akababienalematwould be in the mornings of weekends. This viewhs# students is
also supported by their responses to the questiochwadio programs they usually
attend to. The list of their preferences in thisecahows most of their preferred programs
to be the ones that are aired on weekends. But ofdste respondents argued that if
Akababi-ena-lemais meant to reach the rural community, the presamismission time
should be kept unchanged as it will be convenienfarmer listeners. This is also
supported by another study that found out programarssmitted in the morning to be
inconvenient to farmer listeners (Eyob, 2006:81he Trespondents added the current
transmission time will also become convenient terthwhen they become agricultural

professionals after leaving college.



But the owners of the program admit that they haeeger thought of shifting the

transmission time of\kababienalemat.

Argaw: Baseline survey was not conducted on the prefer@ficaudiences before
launching the program. It was launched with peoplbo have a media
background and didn’'t consider that as importanvek now we are not
thinking about that. But what | believe is it woh# easy to find youth listeners
during the day time so the options are either mugsi or evenings. And
weekends are most preferred ones.

Considering the current signal coverage of FM9Arhaw is also of the view that the

messagesf Akababienalematdon’t seem to reach the potential listeners.

Concerning their reaction to the duration of ea@ekly program, most respondents said
30 minutes is reasonable for them to stay at aepdancl follow the programs. Some said
that they will find it difficult to say 30 minutesitoo long or short. For this group it is the

‘beauty’ of the programs that keeps them listening.

Getahun (Addis Ababg: | may keep on listening to a good program forrexur with out
feeling that | have spent so much time. But whensbmething
boring, it makes me restless with in minutes aeihler tune to
another station or go out.

The producer feels the 30 minute duration is lomg & program focusing on
environmental issues. His effort to air two 15 mesuprograms two times a week was
aborted previously.

Argaw: Environment reporting by its nature tends to beihgrWe are mostly dealing
with hard stuff. You can provide the audience atre¢ly quality program with
variety of issues in 15 minutes. But the broadcaditin’t allow us referring to
directives that say 30 minute is the minimum airetione can buy. Actually they
have recently decreased it to 20 minutes.



45.2 Content

The in-depth interview sessions the researcherwiddthe two producers ohkababt
enalematrevealed that the program entertains various enmental issues that are of

concern to urban as well as rural communities.

Qualitative Content Analysis

Akababienalematis basically a magazine format program. In mosésdlse program
comprises three packages (items) that usually thevéllowing structure of flow.
Intro/Jingle

l

A journalist introduces the name of the prograre,ghoducer
which is Panos-Ethiopia and on what the programdes which is
environment and sustainable development

l

Bridge music

l

A journalist introduces the items to be aired

l

Music

l

ITEM-1 Environmental news and events at nationdl an
continental level

!

ITEM-2 A report on an environmental issue by a regrausually
with sound bites (conference, campaign...)

l

ITEM-3 An interview with an expert, official, or aeist

l

A journalist reads the telephone and postal addsessPanos- Ethiopia
and invites listeners to write and call

I
Jingle (End)

In this study content analysis is made to helprésearcher conduct fruitful and ‘focused’
dialogue with respondents. (Schroder et al., 2Q®35). It is also out of the conviction
that reception studies that give emphasis to tligeage also need to look at the content
of the media.(Jensen & Jankowski,1991:135) It waith his understanding that the



researcher tried to make a rough examinatiofdkatbabienalematprograms transmitted
between the months of March and September 2007whiequivalent to about 18 hours
of audio production. A total of 36 programs with packages dealing with various

environmental issues were aired.

Thirty of the 54 packages were made of interviemd aut of these 25 interviews were
ones with experts and officials. The remaining Grnebbites were of celebrities and youth
who are living on transplanting and selling of sleAnd only one of the interviewees
happened to be a rural community member. He is @hfaom theMenja ethnic group

of the south regional state.

Out of the 17 Panel discussions aired 15 havegmaétarians, environment officials or
experts as panelists. There are no voices of andipgople. The remaining two
discussions were on the prime minister’s discussidiih representatives of pastoral
communities held in Addis Ababa. It seems diffidaltconsider the appearance of these
representatives iAkababienalematas voices from the grass roots because the detegate

are usually elites in their respective areas.

To give a more vivid picture of it 87% of the pragrs selected for the qualitative content
analysis of this study have the voices of expertsdaficials as inputs while 5.5% goes to
the voices of celebrities and ordinary people comthi The rest were entirely
commentaries read by journalists that deal witlcalisries in environment sciences,
information on climate change and the activities afganizations working on

environment.

It seems that the programs transmitted during pikbisod have dealt with wide-ranging
issue¥ of environmental concerns. But issues relatedotest and water seem to take

more airtime.

Except for some issues that have global and ndtmrecerns, most programs have their
focus on Addis Ababa.



Respondents’ View

Despite the information the researcher had at gggnning that confirmed the existence
of a number of audiences in Ardayeta, the fact e ground proved that only seven
regular and 11 occasional listenersAkababienalemat exist at the time of the data
collection. One reason given by research groupgpaants was the existence of more
listeners from those in the third year who by ttimse (April-May 2008) are on their

internship assignments in rural localities.

The seven regular listeners claimed that they Haued Akababienalematto be a
program that covers various environmental and dgveént issues.

Bereket (Awassa, South) just like the variety of the issues they transmijust one
program. In one program they may tell us about dedftation,
urban sanitation and recycling of wastes. The oteek they
may come up with an interview with a scientist dabou
indigenous trees, news on a technology to protéet t
environment, a conference on water resources. iRifteissues
in a condensed manner.

Adane (Dahna, Waghemeralt was since last year that | started listening §blabi-ena-
lemat]. Unlike other radio programs they don’t deeth a
single subject for long. Instead they make you kabout
different matters in half an hour.

To some regular listeners scientific discoveries stadies seem to get much coverage.

Gezahegn(Sebeta, Oromiya)l'm not sure but for me it is common to listen ke t
journalists reading articles taken from scientific
publications every week.

Berhanu (Boki-Tiko, West Hararghe)
Most interviews they make are with researchers eoring
their findings or other relevant issues. | don’tmrember
hearing, except on one or two occasions, ordinage
talking on Akababenalemat. Those from rural areas in
particular are missing.



Argaw Ashine who is coordinator of the Environm&hedia Project at Panos-Ethiopia
and also producer ohkababienalemat since 2003 shares the view of these listeners

saying that the voice of experts is the most usadent inAkababienalematprograms.

Argaw: Out of the sound bites we use, the interviews aesentations of experts are the
dominant ones. | agree in principle with the iddanzorporating the voices of
others like those at grassroots level but we haweblpms implementing it.

According to Argaw the limited resources Panos-&fila has at its disposal is preventing
producers to travel, reach rural communities andkantheir voices heard. Only two
journalists including him are involved in the pration of Akababienalemat, another
impediment to reach rural communities, adds Argaseems the fact that the experts in
most cases are stationed in Addis Ababa coupleld thie minimum cost incurred to
reach them makes these professionals the prefemeghonents oAkababienalemat

programs

In each Focus Group the researcher has made patrtisilisten to sample programs. This
in particular has enabled those who don't listenAlababienalemat to be active
participants as the listening made it simple tpoeslents to react to the questions related
to the content of the program.

Most respondents said that the messages of thegomnggare in conformity with what
they already know from their life experiences ahelirt schooling. Some also noted that
they have gained knowledge from the programs.

Concerning what kind of messages they want to igen fof Akababienalemat, most
student respondents opted for facts on environrheotaditions and success stories of
people who have changed their environment for gteeh

Addisu (from Sekota, Waghemeya
You may talk about the importance of protecting the
environment, how much it is degraded or how to owprit.



But without supporting them with facts, how can the
listener trust you?

Tsari (from Oddo-Shakiso, Guji):
| feel good when | hear some one successful tallanthe
radio about his achievements. Most people like mea
compare themselves with that individual and want to
emulate. And this brings change in the minds tdnisrs.

There are also some students who feel that appsefeemessages about environmental
conditions would make listeners to take environrakissues seriously.

Rediet (from Jijiga, Somali):
| don’t mean that fictitious messages that makeerisrs
panic need to be transmitted. What | mean is peuwojle
give attention when they are told what grave consaqes
would await them if they are not protecting their
environment. And this should be based on evidences.

Berhanu (Makalle, Tigray):
| think it is good to inform people about the cansences
of not caring for the environment. There is no paatling
the community about deforestation unless you tedimt
what consequences they will be facing... like famiinen
they will stop cutting trees

Over all it seems the respondents like to listepdople who are closely attached to the
issues being aired rather than journalists, expertdgficials doing all the talking.

Redeat(Jijiga, Somali):
| want to listen to a farmer who has rehabilitatéus
environment or speaking how he is affected by ¢hecty of
grazing land for his cattle.

Abebaw (Gasima, Waghemera):
Farmers speak in all originality. They don’t car® t
articulate. They are honest and tell you what theglly
feel who ever you are. | like to hear that and ihkhmost

farmers want to listen to farmers on the radio.



Language Usage and Interpretation

When conducting radio audience studies, it seemperative to know whether
respondents speak and understand the language hysd¢de radio program under

investigation which in this case Akababienalemat

Akababienalematis an Amharic program and the researcher didnt &ny respondent
having problems understanding Amharic. Out of the€spondents 20 have Amharic as
their mother tongue while the rest 13 speak Amhasdctheir second language. (See
Annex 1) The fact thafrdayetaAgricultural College is run by the Federal Ministof
Rural and Agricultural Development presupposessthdents enrolled to be speakers of
the official language of the federal government-Aamt1 Besides all announcements in

the college whether written or via the mini-media made in Amharic.

To student listeners dhkababienalematthe languages used by the journalists of the
program are clear, audible and easy to understasked about their familiarity with
newly coined terms that are mentioned on the radisubstitutions to the English terms
like biodiversity and population(see Annex ), trergued that they face no problem of
understanding since these terms are also usedeircdliege. But some raised their
concern to other listeners like farmers who hawen®een to colleges and who might
find it difficult to understand the whole contexaedto the insertion of one or two such
terms in a program. The following excerpts from twespondents may be a

representative opinion.

Temesgen(from Hareto, East Wollegafhough Amharic is my second language, | can
understand those new terms that are related to
agriculture and environment for the only reason
that | learnt them in this college. Think of the
various illiterate listeners including those that
have Amharic as their mother tongue, | don’t
think they understand them. Even for me if you
ask me about other Amharic terms used in
health science, | can’t understand them.

Chaltu (from Borena, Ormiya)Previously when | hear new words on the radioartsto
lose interest. These words were not familiar to mne.



started to know about the meanings of these wdtds ka
joined this college. | know for sure the farmersniwo
understand these words. | don’t even think mynéise
there [in Borena] who are high school graduates
understand these words.

It seems the producers ohkababienalemat acknowledge the concerns of the
respondents and add to the list a number of tertmshahave no equivalents in the

Amharic language.

Argaw: For those terms that have substitutes in Amhagcmention the term first and
elaborate on what they imply. But the worst comlesnwwe or the experts have to
use a jargon that has no corresponding term in Amchalake for example
English terms such as bio-fuel, bio-diesel and dgas: how can you find an
Amharic term for each of them? In such cases thg @ption we have is to use
the English terms as they are and explain immelyiathat they mean. But
concerning terms like bio-diversity, we prefer ®euhe Amharic one which is
“Sine-mehidar” and make explanations. And while Wog on hazardous
chemicals, the expert tells you about the “PH catitand “residue” for which
you have no Amharic term so far?

Scholars in the study of media and audiences aftateproducers of ‘media texts’ may

think that they are producing messages with claaitg simplicity but these messages

wont be ‘simply dumped in to the minds of passiudiances.” What the audiences do
according to these scholars is to infer from theliméexts various meanings. (Croteau &

Hoynes, 2003:267) This view is also supported gy dhtive audience theory which is

discussed in chapter two of this study. In the asdeer’s opinion the producers’ use of

unfamiliar words and phrases is to affect the prigiation of listeners of\kababiena
lemat. This might make the audiences to understand thiamexts differently from the

intention of the producers ékababienalemat

According to the producers the problem of mixinggish words and phrases as well as
jargons are to come in most cases from the inteegs. Argaw relates the cause of this
problem to the education of the environmentalisit took place abroad and in foreign

languages.



Generally, scholars in broadcast recommend produoesbstain, as far as possible, from
using words or phrases that listeners might noetstdnd. The result of inserting such
words or phrases will only make audiences loser hogius to the program. In Boyd’s
words “while they [listeners] are puzzling over iteeaning the information that follows
will vanish in to the ether” (2001:62)

4.6  Application of Media Message/Information

One respondent from Arsi said he has withessedrkededf youth in his town rallying to
plant trees after listening tdkababtenalemat’'sprograms. He noted that due to a series
of programs transmitted okkababienalematthe youth inSire areawereinspired by the
messages and organized a tree planting campaign.

Mekonnen (Sire, Ars): It was a year ago and | was back to my parentsdire] for
vacation. | saw all my friends engaged in transpgtseedlings
to fields. They told me that they started preparhmes two
months ago. | asked them who is behind the inmgathll told me
that the programs aired on Akababi-ena-lemat ragrogram
dealing with the alarming rate of deforestation ahe possible
methods of rehabilitation. | even participated hetcampaign.
But to our disgust, the producers of Akabab&alemat didn’t
come to report despite the series of letters sgnsdme of our
friends to Panos Ethiopia.

Another respondent cited the behavioral changeschevedas an outcome @fkababi

enalemat.

Berhane: (BokiTiko, West Hararghe Before | joined this college, the source of my
knowledge about environmental issues was
Akababienalemat. The program helped me to
visualize the idea of environmental protection
beyond tree planting activities. | remember a
program they once transmitted on drinking
water and how the wastages from households
affect the whole water supply. And from that
time on | started to care for every drop of water.

Of the regular listeners one was bold enough to tbay he has never thought of

implementing what he listens é&kababi-ena-lemat.



Getahun (Addis Ababa):Honestly speaking, | don’t remember a particulatiaty |
performed as a result of a program transmitted dwalFabi-
ena-lemat. This doesn't mean that | was opposirgr th
teachings or didn't like their program. As | sai@fbre, |
always like to listen to the program but couldrétmember a
time where | did something to implement what treegt sn
the program. By the way is it a must to implemematwou
listen on the radio? | just take it as a sourcenddérmation.

Given the power of audiences as forwarded by preptnof the theory of active
audience, it is difficult to assume media as saercses of change. It however seems
reasonable to agree with the view that says “theéiangre more likely to reinforce than to
change” (Servaes, 1999; cited in Eyob, 2006:7KeWise student respondents said the
programs orAkababienalemathave served them as reminders of environmentagsssu
they already know. They also claim that the mess#ugey listen on the radio may inspire

them to relate the issue with their environmernitabsions and act accordingly.

Teshome(Kibremenigist South): | didn’'t actually listen to Akababi-ena-lemat extep
two or three occasions in the past. But whether |
listened on this program or other programs like on
awede-geteérprogram of Radio Ethiopia, | just start to
think of the realities in my birth place. | try tmagine
how the farmers will benefit if they were to follthe
teachings of the radio programs.

Chaltu (Borena, Ormiya)l am not a listener but if the message is convigcirthink |
will be influenced by the messages and perform wiet [the
media messages] want people to do.

The researcher was interested to know why, unlikerolisteners, the regular listener
from Addis Ababa didn’t try to implement the messatne was receiving frodkababi-
ena-lemat.

Getahun (Addis Ababa): If | were someone living in ruralcédities where there is

enough land to conserve, | would have performed. thavas



living with my parents in a city, where | cannottac

independently.

In the researcher’s opinion the above responsehbyrésearch participant is just a
showcase of what most participants feel about enwumental protection. To the

participants, when the issue of environmental mtaia is raised, the first thing that

comes to their mind is the seasonal greening canpaiften organized by some groups
including government offices. For them, relatingyiemnmental issues with wider level

activities like pollution and residential and parabhygiene is far from their experience.
One of the producers &kababi enna Lemagirum Belay mentions a deep rooted out
look on the part of the urban dwellers that assesianvironmental protection with tree
planting as an impediment to his reporting spegiatien trying to get interviewees.

Girum: When you tell them [residents of Addis Ababa] gwat are working for a radio
program that covers issues of environmental prataecthey start saying ‘what
do you get from me, | don’t have a plot to plaees or | am not a farmer?’ All
they expect is that | am going to ask them abag planting or farming. There
are people who immediately turn off their radiossepon hearing the word
environment at the beginning of Akababi enna Lgmagram. They don't think
the issues are relevant to their lives. It was ownlgen we recently aired
programs on the shortage of water supply in thg tiat people begun calling

and appreciating us.

The researcher believes it would be difficult tocrdse audiences’ supposed
implementation of media message as something thiaes as a result of the media
output alone. This view becomes more valid whenideatifies that the audiences have
other important sources of information which instltiase is respondents’ lessons from
class. In conjunction with the discussion put iamier two of this study, it is important to
consider the media as “influences working amid oihfuences, in a total situation”
(Kapper, 1960; cited in Ruddock, 2001:40).



All respondents agree on the importance of thevagle messages they receive from
media outlets in reinforcing the knowledge theyuaegin the college. The respondents
added the messages will in turn be taken by thethegdarmers where they are going to

meet and work with.

4.7 Relevance

It is worth mentioning here that of the 34 respanidenly three have their background
from non-agricultural families. Also four of thesgondents are employees of Woreda

(local) Agricultural offices.

The four regular listeners ékababi-ena-lemawho reported attendance to the program
before coming to Ardayeta argued tB&iababi-ena-lemadbecame more relevant to them

after becoming students of agriculture.

Gezahegn(SebetaOromiyg: Almost all issues aired on the program have gotesom
relations with the courses we take at least indbsmon
courses.

Getahun(Addis Ababa): The idea of becoming a student dtaljure has never crossed
my mind before. But | don't know | was listening ttos
program for long. And up on joining this college thirst thing
| did was to check whether | can listen to FM 9@nlmy radio
receiver. Because | knew that | am now in a plater
Akababi-ena-lemat will be more relevant to me thaer.

Mekonnen (Sire, Arsi): While in Sirel used to listen to FM 97.1 being in any place |
like. But here you have to change your place oerexta wire
from the antenna. | may do this on other daysdiefi to music
but on Tuesdays | have to | have to tune in to M ®y any
means. | don’t think | will do this to get a signdll were a
student of engineering.

The rest three regular listeners who started attgntb Akababi-ena-lemaafter they
came to Ardayeta claim that it is the relevancthefissues transmitted on the program to

their lives back home and in the college that kebpm listening téAkababi-ena-lemat.



To the 11 occasional listeners the contents Alababi-ena-lemathave some
correspondence with their lives. Shiferaw Yohanses second year student from North
Gondar and has 20 years of experience working faitmers. He came to listen to the
program for the first time in his friends’ room &tentally.

Shiferaw (Dabat, North Gondar):just walked in to say hi. And the radio was dmugh
no one seemed to listen. | sat and listened. It albs
about the issues that | knew. | couldn't manage to
attend Akababi-ena-lemat for many occasions after
that. The 4 or 5 times | listened proved that they
relevant to me in particular.
Following their listening to sample programs, oriethee questions paused to research
participants was whether they find the programsbéo relevant to their lives. All
responded that the programs have messages whickalapp them as students of

agricultural college.

All listeners (both regular and occasional) havenidgd that they usually find the
lessons they got from their teachers to be in comty with what they hear oAkababi-

ena-lemat.

Getahun (Addis Ababa):l remember the program | heard on Akababi-ena-letaat
year. It was on bio-gas and bio-fuel. That was nrgt f
information on the matter. Then | was admittedhis tollege
and our teacher in our first semester class toldthes same
thing though this time in detail. 1 don’t know whwyt it felt
good.

4.8 Environment reporting at Panos-Ethiopia

The need to asses the situations at Panos-Ethidpee the media outputs 8kababi-
ena-lemat are produced arose from the requirements of remepstudies. Mass
communication experts like Baran and Davis (2006)2¥arn researchers involved in

reception studies not to make their own statemaimbsit encoding or decoding but rather



to meticulously examine the situations in which thedia messages are produced as

much as the audiences.

Panos-Ethiopia’s Environment Media Project was ¢l in November 2002 by a
group of people who were participants of the 2002rld/ Summit on Sustainable
Development (WSSD) held in South Africa. As nonetltdse individuals have media
background they did not come up with a clear unidaing as what will be the target
audience ofAkababi-ena-lemat.Iifterviewwith Argaw: Coordinator of the Environment
Media Project at Panos-Ethiopia and produceklababienalemat).What the founders

have set at that time was designing the goal ofdde program which according to the

Article of Memorandum is “to create ecological séme and conscious society”

It was in the year 2005 that the producers begahate a clear objective and target
audience. According to Argaw public awareness meahbout environmental issues
among the community and in particular the youthabee the objective ofAkababi-ena-
lematradio program since that time on. To Argaw, though hié atimits the presence of
confusion as who belongs to the target group, psid@als working on environmental
issues, students of agriculture and Developmennisgmake the main part of the target

audience.

In the early days oAkababi-ena-lemaprograms were produced sticking to the annual
plan designed at the beginning of each year. This was produced based on thematic
areas which are divided in to ecological issue$ sascwater, forest and soil. According
to Argaw strictly following the annual plan has eually proved to result in the
transmission of programs that are unattractive @mt of rhetoric with rare human
element’. After 2005 it seems the producers hagabe¢o be flexible and started to cover
wide ranging issues including topical ones. A rougfamination of the programs
transmitted in 2007 shows that other than the stdbjisted in the annual plan, topical
issues as well as those done with the initiativéhefproducers have taken fair share of

the programs.



Currently two producers and one sound techniciatfedhake the production team of
Akababi-ena-lematEvery week the producers are expected to come tip atileast a

report not exceeding 10 minutes, and have to cengmVironmental news and events for
the 5 minutes package which usually comes at tgenbimg of the program. This covers
both national and Africa wide issues. One artialeeh from an environmental magazine
or a website will also be read in the weekly prograrhey are also to conduct an

interview or discussions as needed.

The two producers say that they have no reguldomali meetings. But the final say as
far as content is concerned lies in the handseottordinator (Interview with Argaw and

Girum) who is also a producer. The other produsdrde to propose any idea he thinks
will be part of Akababi-ena-lemaand discuss with the coordinator. (Interview with

Girum)

Since the end of 2007 an editorial advisory boaad wstablished to support and direct
the works of journalists working oAkababi-ena-lematThis board was composed of

representatives from academic, environmental orgéions as well as activists.

Argaw: Though the contribution is limited; the board menshhia some case have helped
us see the issues we cover from different anglelstake their inputs. The
members were even instrumental in finding us resopersons. Actually they
were supposed to meet every month but this isapgidning as they have their

own commitments.
481 Skills/Education of Journalists

At the time of this study there are only two joursta working onAkababi-ena-lemat.
One of the producers who is also working as Mediagfam Coordinatdt at Panos-
Ethiopia, has diploma in Radio Journalism, a BArdegin Development Studies and
now a post graduate student in Development Stuliest to joining Panos-Ethiopia in

August 2003, he has been a radio journalist foyses. Concerning trainings he says he



has received a 2-weeks intensive training on enwient reporting in Kenya. Argaw
noted that the training which was provided by Rergd-oundation has helped him raise
his reporting skills. Other than this he says he haver received any training and does

not believe there is any on environment in Ethiopia

Argaw: You might have heard about environment training ksbop organized for
journalists working for such and such media, betythll are briefings on issues
of environment. If you go there you will get therfalists being trained along
with a conservation expert or an environment impastessment professional.
The trainings are not well tailored in manners thigt to answer the questions
of journalists such as how to report on environméltiere has never been
training on environment reporting in this country.

Asked about why there are no initiatives to trabarpalists working on environment,

Argaw associated it with what he said the littleetion given to environmental issues

which is manifested in resource allocation to thetar.

Argaw: If you ask me which sector is now dominating inatwailability of trainings HIV
reporting leads all followed by gender. This hasdo with the abundant
resources available to the sectors and the numbgrbodies making
interventions.

The other producer has his 12+2 level diploma imnalism from a private college which
is no more operational at the moment. He has wolteed year as a reporter/producer on
Akababi-ena-lematde admits that except his schooling he has nogism experience

before joiningAkababi-ena-lemat.

Girum : | learnt all about reporting working at Panos . #ie time | get employed here,
the whole nation was on the millennium campaigplahting trees and | was
mostly covering that. Of course | take orientatidrem the producers before

going to locations.

Both producers are of the opinion that absenceaidred trainings on environment
reporting is affecting their performances. All thaye doing is reporting environmental

issues in the way that other issues are reported.



4.8.2 Relations With the Broadcaster(Radio Ethiopia)

The broadcaster-Radio Ethiopia- holds the authaatguspend or cut the contents of a
program supplied by Panos-Ethiopia. The Media Goatdr mentions three occasions
where already produceskababi-ena-lemgbrograms have faced suspension.

Argaw: We conducted a panel discussion on food security \water resources of
Ethiopia. The whole theme was about answering thestipn why Ethiopia
became food insecure while at the same time holthegnick name ‘The
Water Tower of Africa’. There were hydrologists awnther pertinent
professionals as participants. The panelists fjnadkssociated the problem
with the policies which they said promote houselioddl security as opposed
to the one that used to be implemented by the foregene. After listening to
the program, the person in charge told me thatilt mot be aired as it is
against the editorial policy of the station.

Researcher:Did you produce the program with out consulting #dbtorial policy of
Radio Ethiopia?

Argaw: | already know the editorial policy. There is n@matement that prohibits the
transmission of programs critical of policies. Timeng is it depends on who is
the person in charge. Though | don’t right now rember the content of the
program we had a program aired that was very catiof government policy.
You know it was another official.

Argaw also cites another case where part ofAkababi-ena-lemaprogramwas made
not be on air due to reasons that have nothingotavith the editorial policy of the

station.

Argaw: The flourishing flower industry was talk of the tovAnd at the same time there
were rumors that the chemicals used in the greersémare affecting the health
of employees. We followed this story and managée o the farms where we
meet victims. We recorded their testimonies andecapmwith a program. We
also included in the program the fact that governmministries like the
Ministry of Agriculture and Customs Office respdasifor monitoring the entry
of hazardous chemicals. But men at Radio Ethiopigh tis to cut that story out.
And their reason is simply —the program discouragesestment flow to
Ethiopia.

Another challenge faced by the producerakdbabi-ena-lemais the attitude journalists

and officials in government media have towardsassaf environment.

Argaw: Working on environmental issues is considered dswa profile task among
journalists themselves. Hosting music shows istalsea more skillful task than
environmental reporting. | at times ask myself ke practitioners know what



the government development policy says? The E#nogovernment is
preaching agricultural led industrialization. Paragically government media
bosses do not consider environment reporting asngrortant component of
development. To them talking about environmenbisy.
It is interesting to note here what the editorialigy of the Ethiopian state owned media
(2002) says. In general government media outleis b@ree responsibilities; namely : to
introduce and explain policies, strategies andvdiets of the government, to be medium
for the active involvement of the public in the dBpment and democratization of the
country and to serve political parties working inel with the law and in a peaceful

manner.

Out of the resources allocated to the environmesdianproject, more than half goes to
the broadcaster as an air-time fee. To Panosshisfair since Radio Ethiopia is allowing

air time for free to other shows like music.

Argaw: The regular music shows are on air for free. Thegnemake money. Sixty
percent of the income from the promotions airedrasic shows will go Radio
while the producers of the show take the rest fpescent. And we are paying
money to create awareness about environment andlag@uwent among the
public.

4.9 General Rating by Research Participants

In every Focus Group discussions as well as inkdeyérviews of this study listening to
sample programs followed by questions has beelaghgart of the sessions. And the last
guestion of all was “If you were to evaluatkababi-ena-lemaRadio programwhere do

you put it and why?{See Annex 2C)

Almost all respondents gave it ‘excellent’ and Yweyood’ marks. All the regular and
occasional listeners said they believed that tlbgnam will be a very important program

to farmers as it has been for them.



The 16 respondents who don't listenAkababi-ena-lemadaid that they rate the program
as ‘excellent’ and ‘very good’ because they havielistened to a program that is relevant

to their lives and professional carrier and thimkttthey will start listening in the future.

It must be noted here that all(listeners and nsieiiers oAkababienalema) have once
again mentioned their concern on the limited cogeraf the radio channélkababi-ena-
lemat programis using and recommended to be on either Radiocofithis or Radio
Fana’s national broadcast so that more rural conireanhave the opportunity of

listening to it.

Conclusion

In this chapter | did make an attempt to presewt iaterpret the reaction of research
participants to set of questions concernikigababi enna Lematadio program. Inline
with the research questions and objectives ofghidy, the findings and interpretations
were presented categorized under thematic areasltRef the interpretation are found
to be inconformity with the basic tenets of theattyeof active audience which were also
adopted as the theoretical foundation of this stirdpther words, the respondents do not
display homogeneity in their reception of messagésAkababi enna Lematadio
program; they rather develop meaning by activelgtirey to their lived experiences and
social settings. And out of the discussion in thikapter, conclusions and

recommendations are made in the following chapter.



CHAPTER FIVE: Summary of Findings and Recommendatims

5.1  Summary of Findings

This research has tried to make its enquiry as I&teners ofAkababi-ena-lematadio
programreactto the messages of the program thereby evaluatingfteetiveness of the
program itself. It is also worth reminding here tth@henever answering research

guestions, most respondents tend to consider faroraghe localities they came from.

It seems plausible to generalize from the reactibnesearch participants— students of
Ardayeta Agricultural College- thafkababi-ena-lemais a program that appeals to
students of agriculture and farmers. The majoritthe respondents belong to those who
don't listert followed by who listen occasionaflyThe factor for their not tuning in to
FM 97.1 seems to be the bad signal inAh@ayetacollege compound. Also the fact that
most have come from areas with no access to FMsiamsions has limited their
information about FM programs. The fact that mespondents are listening to at least
one of the bi-weekly programs on environment antcatjure aired on the national radio

implies their interest in environmental programs.

As indicate in chapter one of this study the numbee victims of environmental
degradation in Ethiopia are farmers (Daniel, 1968:5And despite their differing
listening behaviors towardsAkababi-ena-lematradio environmental program, all

respondents want the program to reach all ruralnconities across the nation - places

1 47.1% of the research participants
2.32.4% of the research particpants



where they will also be stationed after graduatibins makes the need to #kababi-

ena-lemain rural communities important.

Only 7 out of the 34 respondents listen attentitelftkababi-ena-lemathough there are
additional 11 listeners who occasionally tune inthe program. The majority of the
respondents who don't listen to the program hawsvshinterest to attend after listening
to the sample programs. But the problem of gettjogd signal has become a barrier to
those who need to attend. The respondents wowdddilattend taAkababi-ena-lemain

the future, provided there is a good signal inrtp&ces of work and residence.

It is the signal strength of Radio Ethiopia’s natibservice that made respondents tune
more in to it. And on the contrary it is mostly tiweak signal of the channel FM 97.1 that

discouraged most from attendiAgababi-ena-lemat.

The research participants have their college eductas the main source of their
environmental knowledge followed by the media imtipalar the radio. All respondents
however agree on the insignificant attention paydthe media to the coverage of

environmental issues.

Irrespective to the environmental situations thepomdents belong to, most have rated
forest resources to be the most dwindling nat@sburces. Surprisingly more pessimistic
views about the future of the environment weredabg those who came from areas with
relatively better forest coverage. It may be beeahsy are witnessing the destruction of
natural resources unlike those from degraded atteats couldn’t easily observe the

physical dimension of the damage.

Most respondents have agreed lack of proper maragemnd protection of the
environment by the government as the main causenwironmental degradation. All
respondents reported that media have the poweaettecawareness about environmental
protection saying that the country’s media outlétat could reach the majority rural

community have failed to provide that service.



To the research participants the day and time arfistnission ofAkababi-endemat
(Tuesdays from 7:00 -7:30 PM) is inconvenient withir activities. But they considered

it to be the right time of the day if farmers awdisten to it.

All respondents have identified themselves withdbetents oAkababi-ena-lemafilhey
said the program appeals to their carriers as @twial professionals and their lived
experiences as most of them are individuals corfrmmg farming families. It also seems

thatAkababi-ena-lemas effective in its coverage of wide-ranging enmimzental issues.

The production ofAkababi-ena-lemahas very much relied on inputs from experts and
academicians which will be of less interest toilfiterate section of the community. And
most issues aired on the program were fond to beottes associated with events in
Addis Ababa. As the producers argued most feedbeckse from people working on
environment that shows the low level of participation the side of listeners from the
grassroots. Most respondents said they would likdisten to the voices of ordinary

people though they consider professionals’ voicarasnportant component.

The idea endorsed by the theory of active audi¢hat considers the effect of media
messages as something happening and working aldmgstaof influences (Williams,

2003:135) seems to prove right in this study. Thedy shows the difficulty of

considering Akababi-ena-lematadio program as the only factor for the attitudlina
changes respondents claimed to have. Only few nelgmis admitted that they have
applied the messages they received fAdtababi-ena-lematand all have acknowledged
the program’s role in reinforcing their environmanknowledge and educating the

farmers

According to the program producers the target awdis ofAkababi-ena-lemaare the

youth. But most feedbacks are coming from eithgoeets who want to offer more



explanations on transmitted subjects or individuratisrested in environment who want to
know more about an issue. Feedbacks from the yanattat a lower level. This seems to
be related with the frequent appearance of exgerts officials in Akababi-ena-lemat
which might discourage the youth to participate.

The theory of active audience suggests that aueéeare entitled to construct meanings
either in the same way as intended by the produmedsfferently from the producers’
intention. And one of the factors affecting thislat®nship is the producer’s
“craftsmanship”’( Croteau & Hoynes, 2003: 267) Thelglem of using jargons and newly
coined Amharic terms by interviewees and journslist felt by respondents and the
producers ofAkababi-ena-lemaalike. The difficulty to understand will be sersowhen

it comes to farmers who in most cases are alisuth terms.

5.2 Recommendations

Most of the current development challenges of Ftlaidnave their roots in degradation of
the environment. AndAkababi-ena-lemais a radio program that aims at creating
“ecological sensitive and conscious society”. TheviEbnmental Policy of Ethiopia has
clearly identified the role played by the mediaarsing environmental awareness. Again
the state broadcaster—Radio Ethiopia- is given tbsponsibility of popularizing
government policies among the public. Helping theeaaly produced messages of
Akababi-ena-lemateach the wider public will among others allow RaHthiopia do it's
most important task.

The results of this study indicate thdtababi-ena-lemais the only environment focused
radio program to date that has relevance to adui@il professionals and rural
communities. It is thus suggested to maMdababi-ena-lemato a national channel to
reach significant part of the public. But the demisto switch need to come after

addressing at least the following issues:



> identify the right broadcaster(at the moment Radibiopia and Radid-ana)
concerning the issue of editorial policies, concmenvironmental issues and
airtime fees

» recruit trained and committed environmental joustal

» conduct a study on potential audiences

» check the availability of airtime that is inline twi the findings and

recommendations of the study

The current broadcaster (Radio Ethiopia) and tbeyrer ofAkababi-ena-lematPanos-
Ethiopia) have to work on establishing smooth retethips based on mutual
understanding. It would be beneficial for the pgtio craft and agree on a contract that
also guides the program contentsAéfababi-ena-lematf course based on the editorial
policy of Radio Ethiopia.

The findings of this study also suggest that tregmamhas to incorporate the voices of
people at grass roots who have direct attachmeitbsamvironmental issues raised by

Akababi-ena-lematadio program.

The producers need to develop a method to popelarxvly coined Amharic words as
well as foreign terms of environment science tleatehno equivalent terms in Amharic to
the audience before using them. The producers teealivays explain the newly coined
terms and jargons immediately after mentioning th@wncerning interviewees, before
every interview the producers have to remind thgeets that their listeners are people
who mostly understand Amharic. It is also recomneehthat journalists in consultation
with professionals working on environment have tame up with a style book for

environmental reporting.

It is also in the interest of this study that a em@omprehensive research based on
guantitative inquiries be made on audience8kadbabi-ena-lematio be able to come up

with results that can be more representative ofdreeral audience of the program.
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APPENDICES



ANNEX 1: List of Research Participants

Second Year Students from Degraded Areas

nal

No | Name Sex Age Place of Residence Mother Akababi
Tongue ena Lemat
1 Shiferaw Yohannes | Male | 50 North Gondar , DabatAmharic
Lesanework Woreda, Amhara Occasional
Region
2 Fekadu Negussie Malg 20 Semada Woreda,| Amharic
Ambhara Region Don't listen
3 Sisay Mekonnen Male| 19 Dabat Woreda, Ambharic
Ambhara Region Don't listen
4 Addisu Hussien Male| 46 Sekota, WaghumeraAmbharic
Zone Amhara Regior Occasional
5 Adane Getahun Male| 23 DahnaWoreda, Amharic
Waghumera Zone, Don't listen
Ambhara Region
6 Abeje Demessie Male| 21 Debre Tabor, SouthAmharic
Gondar Zone, Occasional
Ambhara Region
7 Abebaw Desalegn | Male | 19 GasimaWoreda, Ambharic
Waghumera Zone, Regular
Ambhara Region
First Year Students from degraded Areas
No | Name Sex Age | Place of Mother Second Akababi
Residence Tongue Language ena Lemat
1 Redeat kifle | Female 20 Jijiga, Somali Ambharic Don't
Region listen
2 Tensae Female 19 Sekota, Amhara | Amharic Occasiona
Hailu Region
3 Senayet Female 19 Methara, Fentalel Oromiffa Ambharic Don't
Woreda, Oromiya listen
Abera .
Region
4 Chaltu Female 19 Borena Zone, Oromiffa Ambharic Don't
Kefiyalew Oromiyaa Region listen
5 Miko Dinku | Male 26 Asha Woreda, Amharic Occasiona
Somali region
6 Nure Zein Male 19 Awash Amharic Occasio
7 Berhanu Male 19 Makalle,Tigray | Tigrigna Ambharic
Don't
Berhe .
listen




8 Chaoul Male 21 Gambella Nue'er Amharic Don't
listen
Kong
9 Getahun Male 19 Guelele sub-city, | Amharic Regular
Demmisé Addis Ababa
Second Year Students from Fertile Areas
No | Name Sex Age | Place of Mother Second Akababi
Residence Tongue Language ena Lemat
1 Berhane Male 19 Boki Tiko, West | Oromiffa Ambharic Regular
Fekadu Hararghe,
Oromiya Region
2 Temesgen | Male 20 Hareto, East Oromiffa Ambharic
Mamo Wollega, Oromiya Occasional
3 Berhanu Male 35 Boto, Gamu Gofa Amharic
Mesele Zone, South Regular
Region
4 Teshome Male 34 Kibremingist, Amharic
Guiji Zone, Occasional
Aberu . .
Oromiya Regional
5 Tirualem Female 19 Gambella Ormiffa Amharic
Tadelle I_Dont
listen
6 Aleganesh | Female 22 Gechi Woreda, | Oromiffa Ambharic
Illubabor Zone, Occasional
Kassahufi Ormiya Region
7 Gezahegn | Male 20 Sebeta Woreda, | Oromiffa Ambharic Regular
Bushura Oromiya Region
8 Tsari Male 29 Oddo-Shakiso Oromiffa Amharic
Bedecha Woreda,Guji ,
Don't
Zone, Oromiya listen
Region
9 Alamine Male 22 Assosa, Arabic Ambharic Don't
Suleyman Benishangul listen
Region
10 | Mekonnen | Male 19 Sire Woreda, Oromiffa Ambharic Regular
Beyené‘ JArsi Zone,

Oromiya Region




First Year Students from fertile Areas

No | Name Sex Age | Place of Mother Second Akakabi ena
Residence Tongue Language Lemat
1 Jafar Male 20 Harar, Oromiyg Oromiffa Ambharic Regular
Abdulahi Region
2 Agmas Male 20 South Wolo Ambharic
Ayehu Zone, Amhara Don't listen
Region
3 Bereket Male 19 Awassa, South| Amharic Regular
Kelil * Region
4 Andarge 19 Fogera, South | Amharic Don't listen
Akloke Gondar
5 Alemayehu | Male 19 West Harerghe| Amharic
. Zone Occasional
Girma
6 Rahel Belete| Female 19 Arbaminch, | Amharic
South Region Occasional
7 Wondesha | Male 21 Jimma, Oromiffa Amharic Don't listen
. Oromiya
Mosisa .
Region
8 Arebu Nura | Male 19 West Hararghg Amharic Don't listen
Oromiya

*These are students selected for in-depth intersiesgions

Journalists
No | Name Sex | Years of Responsibility Educational Status
Service at
Panos
1 Argaw Male | 8 years » Media Program » Diploma in Radio
Ashine (Since 2003) Coordinator at Journalism
Panos Ethiopia > BA Degreein
including Development Studies
Environment » prospective post-graduat|
Media Project student in development
> Producer of studies
Akababiena
lemat
2 Girum Male | One > Reporter/ » Diploma in Journalism
Belay Year(Since producer of (10+2)
May 2007) Akababiena
lemat




ANNEX 2a: Interview guide for FGD and In-depth Interview
with students

Part 1: Biographical Information

o gk w DN RE

Name/Code

Age

Gender

Year in College

Place of residence

Status of Amharic :

a, Mother tongue b"2language c,3language

Part 2: Knowledge of local Environmental Issues

1.

Which part of the environment is more affected aniryarea?
(list them in sequenge

a, soil b, forest c, water d, air

2. Why do you think the above component/s of the e@mvirent is/are affected?

3. How does the status of these components affectlife@r

4. What will be the future of the environment in ydoicality? Will it improve or

get worse?
What solutions do you suggest to environmental aldafion? (E.g. Prayers,

better management, policy, more media work...)

Part 3: Access to media and use

1.

2.

How is your access to the media?
a, Radio b, TV c, print media

Which programs/ columns do you attend often?

3. How do you get information about environmental ess



Part 4: FM 97.1 Radio andAkababi ena LemaProgram

1. Whose radio do you usually listen to?
a, your own radio b, friend’s radio ¢, college’s radio
d, Other

2. When did you start listening to FM 97.1?

3. How often do you listen to FM 97.17?

a, almost daily b, about 2/3 days a week c, once a week
d, other

4. Which radio programs are your favorite$t them in order of importange
a, environment b, sport ¢, health d, news
e, other
5. What are your main reasons for the above pyiorit
6. Do you listen to thA&kababi-ena-lemaRadioProgram? a, Yes b, No
7. If you are listening toAkababi-ena-lematprogram, who is the owner
(producing agency) of the program?
8. What comes first to your mind when you think AKababi-ena-lematadio
program?
9. Why are you listening tAkababi-ena-lemgbrogram?
10. How often do you listen tdkababi-ena-lemat?
a, regularly b, not regularly
11. When did you start listening Akababi-ena-lemat?
12. How do you us@kababi-ena-lemgbrogram?
a, as a source of entertainment b, as a sourcenfofmation and
news c, as any other radio program d, don’t know
13. What features of the program interest you namsl make the program
particularly relevant to you? Why€¢uld be more than one ansWyer
14. How are your needs met in the radio prograrerseo the issues you think
were made particularly for you)?

15. What do the programs lack/miss to meet yourathels, (if they do)?



16. In what condition are you listening &kababi-ena-lemat? (While studying,
eating, sitting in your room...?)
17. Was there a time where you decided to stopnlisy toAkababi-ena-lemat
program?
a, Yes b, No
18. If your answer to the above question is yegtwlere your reasons?
a, the broadcast time is inconvenient with your @etivity
b, overlap of the program with other program(raaiiarVv) c, Irrelevance
of the program to personal activity(interest)
d, other

19. Is the bi-weeklyAkababi-ena-lemaprogramming enough? For how many
days a week do you like to listenAétababi-ena-lemgtrogram?

20. What is your reaction to the durationAKababi-ena-lemgbrogram? Should
it be extended (longer than the current) or redusidrter than its current
duration)?

21. Are you comfortable with the timing of the pram contents? (Are they
compatible with the seasons/farming calendarsrofiées ...?)

22. Are there any programs that inspired you? Gantyy to remember one or
more programs?

23. Which issues do you think have got more coweragAkababi-ena-lemat
program? I(ist in your own sequenge

a, water & irrigation b, soil c, agriculture fdrest e,

other

24. How relevant are the above issues to the emviemtal realities of your
locality?

25. How easily/clearly do you understand the lagghaords used by the
journalists and interviewees (experts, farmers...)?

26. Whose language do you understand better: thengbsts’ or the
interviewee’s?

27. Among the interviewees whom do you find easy understand:

Professionals/experts or farmers?



28. To what degree do you think has Klebabi-ena-lemabrogram helped you
know the causes and solutions for some of yourenmental issues?

29. Have you ever heard from your teachers whathgue heard from the radio
program?

30. If your answer to the above question is “YE®ien What do you feel when

you hear again the same issue (aired on radio) yimum teachers?

31. Does the content of th&kababi-ena-lemaprogram conform to what your
teachers and other professionals telling you?

32. 32. Do you discuss the issues raised byAtababi-ena-lemaprogram with
your friends or teachers? If so, how often?

33. Have you ever tried to put into practice thermation you have got from the
program? (E.g. stopped cutting trees, planted tesstruct terraces...)

34. How do you generally evaluate the coverage rofirenmental issues on

Akababi-ena-lemgbrogram?



ANNEX 2b: Interview Guide for all FGDs on Interpret ation of
Messagegalfter listening to two sample programs)

o r w0 PE

o

What are the programs about?

What meaning did you make after listening to thegpams? Why?

Were they interesting to you? Why?

Are they inconformity with what you already know?

How does each program appeal to your own life egpee as a human being and
as an agricultural college student/ a farmer/ daresion worker?

To whom do you think the programs need to be ptesenwhy?

7. What kind of messages do you want to get from tlognams onAkababi-ena-

lemat? (Facts, people’'s experience, educative, remteng, apprehensive
messages...)
If you were to evaluatédkababi-ena-lematadio program, where do you put it
and why?

a, excellent b, very good c, goodd, fair

, poor



ANNEX 3a: Guide for In-depth Interview with the
coordinator/producer of Akababi-ena-lemat

w0 NP

PART ONE

Name

Position

Responsibility in the production éfkababi-ena-lemat

Educational background
Il. PART TWO

1. For how long have you been involved in the productf Akababi-ena-lemat

When and how did you start airifgkababi-ena-lemabn FM 97.2 What were

its objectives?

3. How do you get program ideas?

4. Are the issues nation wide or do you focus on $pesieas of the nation?

5. What are the sources of the commentaries/scripts rgad onAkababi-ena-

lematDo you edit scripts/stories you take from other rees (newspapers,
magazines, websites...) so that they can appeatlio aadience?
Do you use newly coinedmbharic words/terms (such asine-meheddr sine-
tewaldd, sine-hizb...) in your commentaries?
Do you edit interviews you have had with expertatthse English words and
terms?
Do you make efforts to have sound bites of farmefs® do you balance
farmers’ voice with that of professionals?
What format do you commonly use while produchigababi-ena-lemat(prioritize
if you are using more than one format)

a, Lecture /straight talk b, interviews/discussions

c, drama d, music e, jingles/slogans f, feature

g, magazine (containing a number of issues in dine fof interviews, music,

straight talk...)  h, infotainment



10. Do you think the issues you raise relate to thityeaf the society?

11. Have you ever thought of changing the transmissiore of Akababi-ena-
lemat?Why?

12. Are there plans to alkkababi-ena-lematnore than once a week or to increase
or decrease the duration? If there are, how diddix@ come?

13. How do you get feedback aboAkababi-ena-lema&t

14. What kind of comments do you get?

15. How many letters do you get on average weekly?

16. What kinds of messages are sent via letters?

17. Are there specialist environmental journalists @atis in your institution?

18. In which part of the country do you have more hetes?

19. If you are one who is not trained in the fieldsepivironment/ agriculture or
related areas, what challenges are you facingimgdarograms on environmental
issues?

20. Have you ever received media related trainings? Amdparticular on
environmental reporting?

21. Do you think lack(if there is any) of training omet field affecting the
performance of your producers?

22. Who decides the contents Akababi-ena-lemat?

23. Has the owner of the station (Radio Ethiopia) editgpower/right over your
productions? Are there cases where you were fdicekop an already produced
program/s as a result of exercising this ‘editopalver/right’? Please mention.

24. Any challenges you are facing in dealing with thki&pian Radio?

25. Has there been any assessment such as audienaechesencerningh\kababi-

ena-lemat?



ANNEX 3b: Guide for In-depth Interview with the pro ducer of
Akababi-ena-lemat

PwpNPE

PwpE

7.

8.

9.

PART ONE

Name

position
Responsibility in the production ékababi-ena-lemat
Educational background

Il PART TWO

For how long have you been involved in the productf Akababi-ena-lemat
How do you get program ideas?

Are the issues nation wide or do you focus on s$jpeaieas of the nation?
What are the sources of the commentaries/scripts rgad onAkababi-ena-
lemat? Do you edit scripts/stories you take from otherrses (newspapers,
magazines, websites...) so that they can appeatlio aadience?

Do you use newly coineAmharicwords/terms (such asine-mehedar sine-
tewaldd, sine-hizb...) in your commentaries?

Do you edit interviewees you have with experts the¢ English words and
terms?

Do you make efforts to have sound bites of farméisW do you balance
farmers’ voice with that of professionals?

How do you get feedback about the programs youym®drom the audience?
What kind of comments do you mostly get?

10.In which part of the country do you have more hetes?
11.1f you are one who is not trained in the fieldsemivironment/ agriculture or

related areas, what challenges are you facing imgdgrograms on
environmental issues?

Have you ever received media related trainings? iArmhrticular on environmental
reporting?(Please specify)



ANNEX 4: Focus Groups in Session (partial view)

First year students from degraded areas




2" year students from degraded
areas




2" years students from relatively fertile
areas




2ar students from relatively fertile ai
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END NOTES

' The research location of this studydisleyeta Agricultural Collega Arsi around 305 KM south east of
Addis Ababa. On his way to Ardayeta the researbhédrthe opportunity to visit roadside towns where
residents are listening to programs aired on FMosta based in Addis Ababa.

" <http://clcwebjournal.lib.purdue.edu/totosycv.html

" Third Year students are the ones expected tothasginal year before graduation being engaged in
practical assignments in rural localities. So #tigly doesn't incorporate third year students ssaneh
participant.

v Twenty Five Years of Fact About Ardayeta, (A pdnep Published by the Research and Publications
Department of Ardayeta Agricultural College)

¥ There are 1219 students in the first and secoatsyaut of which females are 214.

' All female students live in one apartment. In tbgearcher’s opinion the 7 female
participants have the advantage to know if theeeaaly colleagues tuning to a radio

channel.

"' These are students who came from localities iniddthaba, Sebeta, Arsi and West Hararghe where FM
channels are popular.

Y This program aired on May1, 2007 featured how comity based forest protection and rehabilitation is
working in theMenjaethnic community. The guy interviewed was a scouassignment to protect
encroachment by others.

™ The programs deal with clean up campaigns, big-fuee-planting, genetic engineering, indigenous
knowledge in environmental protection, alternatwergy sources, overgrazing, urban agriculturefeod
security, impact of pesticides, rivers and lakesst& disposal and river pollution, surface and gdowater
resources, awards to environment activists, pdbcammunities, climate change, desertification

1t is a bi-weekly radio program aired on the nadibservice of Radio Ethiopia focusing on agricrétand
environment

XThere are three radio programs produced by thisid/lecbgram Division of Panos —Ethiopia; namely
Akababi ena Lemabg environmentMestawetgn HIV) and Yehewanua Dimtsen( Gendey.




