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Abstract

Culture is created, shared, transmitted, transformed, and preserved by communication.
For we are at the age of globalization, wherein the power of mass communication is
unprecedented pervasive, the mass media are highly impacting cultures positively and /or
negatively. Consequently, media portrayals of cultural matters deserve special attention.
However, such special attention is not observed being given in the Ethiopian media’s
cultural portrayals as the quality and quantity of such portrayals are said to be
unsatisfactory. As a result, a media and cultural study entitled Media and Culture: A
Case Study of Ashenda as Portrayed in Tigrigna Television Programs was conducted. It
is a qualitative inquiry into how the mass media are being used for cultural development,
and how they are using culture’s potential for national development. This is made
possible by taking Tigrigna television programs in portraying Ashenda, an annually
celebrated cultural festival, as a case study. To this end data were gathered from
purposively selected documents (texts), individual in-depth interviewees and focus group
discussants; and were analyzed as per to the theories and principles of media, culture
and communication. Taking place dominantly at Mekelle city and its surrounding
villages, the research has come with the finding that despite the media’s attempts to
cover the cultural festival are encouraging, the way they portray the culture is deficient
and shallow, thus incapable to preserve and/or to transform the culture. Plus, the very

conception of culture’s potential for national development at the media level is minimal.
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CHAPTER ONE
INTRODUCTION

1.1 Background of the Study

Communication and culture cannot be separated from one another for they are mutually
constitutive. To this end, Wood (2000:87) observes that “Culture is reflected in
communication practices, and at the same time, communication practices shape cultural

life.”

At this age of globalization, where communication has come of unprecedented
importance, the mass media are becoming instruments of cultural development. They
serve not merely as tools of promoting culture but also as conduits of transmission of the
social heritage for they communicate values, norms, and styles across time and amongst

groups (www.http://encyclopedia.jrank.org).

Hence, their role in promoting, transmitting and preserving culture and cultural products
is tremendously high. Likewise, Miller (2007: 320-321) posits: “Media can help people
preserve and learn their ancestral languages, record traditional agricultural and medical
knowledge, and otherwise protect their culture and improve their lives.”

According to Krug (2006:1), the socio-cultural and personal effects of the mediated
communications have been more obvious and more celebrated and also more threatening.
As a result, media representation has a very high potential impact, positive and/or
negative, both on the represented issue and the target audiences. Similarly, Kellner
(online) notes that: “Mass media representations of culture provide the materials for
constructing views of the world, behavior and even identities. Those who uncritically
follow the dictates of media culture tend to ‘mainstream’ themselves, confirming to the

dominant fashion, values and behavior.”




The nature of mass communication, also, is of an advantage in disseminating the cultural
information to a wide range of addressees. In this regard, Wilson (1992) contends the
advantage of mediated communication over the traditional oral communication in
communicating culture is its ability to reach out as broad audience as the medium can
cover as target audience. Thus, if appropriately utilized, the mass media can be vital
tools of cultural development, promotion, transformation and transmission due to their

capacity to encode a given message to various audiences at a time.

Exploring the patterning of generalized public culture that is constructed by mediated
communication, examining what stands at its center and what is pushed to the margins;
and investigating the way that particular cultural forms organize meaning tell us much
about the imaginative space we hold in common, (Deacon et al; 1999). Similarly, a media
and cultural study, entitted MEDIA AND CULTURE: A Case Study of Ashenda as
Portrayed in Tigrigna Television Programs, was conducted.

1.2 Statement of the Problem

Many cultures of our country, including Ashenda, have been transmitting from generation
to generation almost entirely orally. As a result, the cultural knowledge of the various
nations, nationalities and peoples of Ethiopia have been limited to respective localities. In
spite of its long history and (potential) multi-faceted advantages, Ashenda (an annual
cultural festival celebrated by Tigrean young girls), for instance, has been hardly known
not only at international and national levels but also in some areas within the region —
Tigray. Consequently, its contribution to the development of eco-tourism and positive

image building of the region and thereby the country is claimed to be insignificant.

From the recent past, however, the mass media including Tigray Television have been
playing their roles in promoting and passing on this culture to the new generation,
particularly to that of the town dwellers- target addressees. Speaking of the case, despite
the encouraging initiatives, there are yet emerging complaints on the quality and quantity

of such media portrayals of the cultural festival- Ashenda.




On the one hand, at the interpersonal level of communication, a great deal of material and
non-material aspects of the culture is said to be either loosely understood or totally
missing in the name of modernity by the urban dwelling girls. Yet, on the other hand,
regarding media coverage, village festivities which are supposed to be the mainstream
culture of the particular festival with rich and truly indigenous manifestations of material
and intangible aspects of the culture are claimed to be underreported.

What is more, it is also pronounced that the media tend to be less critical of some
negative practices/ values of the culture. Hence, its roles of transforming and preserving
the culture sound to be downplayed. However, media have a tremendous potential and
responsibility to maintain the positive values and practices of a culture; and
simultaneously (help) alter the negative ones. Discussing about the role that media
should play in cultural transformation, Krekovic (2003) contends that the mass media
should serve as agents of change for the social betterment by raising public awareness.
“Indeed, it is now possible to see how new ways of creating and distributing symbols
have made it possible throughout history for people to change existing cultural practices,

and through these changes in the way people socialize, to transform societies.” (P: 35).

McQuiail as quoted by Watson (2003) asserts that the media, among other things, play
their pivotal role in preserving the culture(s) of a given society by “... maintaining
commonality of values”. On top of that, Gonzalez (on line) also writes:

[The] tremendous development of the communication and information
sectors, particular attention has been paid in recent years to the need for
cultural diversity in the media as a way of preserving concepts of identity
and social bonds within communities and cultures while promoting local
cultural expression and local languages (Gonzalez, on line).

Be it in their attempt to transform and/ or to preserve, the distinct way that the mass
media portray a given culture has its own influence on the cultural transmission: what

keeps cultures alive and flourishing (http://en.wikibooks.org). As the mass media

representations of Ashenda are said to be by and large town centered and deficient, it is
likely that such portrayals would miss-teach the target addressees. And, the possibility of

preserving the indigenous culture remains under a question mark, therefore.




Meanwhile, DeFleur et al (1993) assert, activities observed in media portrayals are
adopted to serve as guides especially for persons undergoing socialization. As a result of
which, there would be a high possibility of the media representation, no matter its
accuracy, to take the upper hand in socializing and modeling the target audiences.
Similarly, Bandura’s (1977), as is put in Wilmer and Dominick (2003), social learning
theory spells out that people learn not only from direct experiences but also from
observation (or modeling); which is also profoundly applicable in the communication of

issues of media and society.

Due to such pervasive pedagogic function of the mass media and the felt gaps that the
media are said to have been making, there seems to be a potential danger facing against
the proper transmission and preservation of the culture and thereby the social identity.
Indeed, at the same time, it seems to fail in critically viewing the negative values and
practices of the cultural festival. Thus, the media’s attempt to transform some aspects of
the culture are claimed to be minimal. Taken together, even though the media are giving
a relatively good coverage to the cultural festival, the quality of the portrayals is said to

be deficient.

Therefore, this research was undertaken so as to inquire how the media have been
portraying the cultural festival (Ashenda); and analyze the influence or implication(s) of
such mass communication in the overall communication ecosystem and development of

the culture.

1.3 Objectives of the Study

1.3.1 General Objective

The inquiry broadly aims at investigating how the cultural festival, Ashenda, is portrayed

in the Tigrigna television programs.




1.3.2 Specific Objectives

Under the above mentioned general objective, the study attempts to:

1.

examine the media portrayals of the positive and negative values of the
cultural festival,

find out the efforts that the media are making to alleviate negative values and
practices of the culture (if any); and to promote the positive ones,

appraise the depth and appropriateness of the television programs made on
Ashenda,( from 2000 to 2010)

investigate whether the media use the potentials of Ashenda and its events for
development oriented communications,

examine the similarities and differences of urban and village festivities; and
evaluate their representation on the media,

analyze the impact of the media’s portrayal on the cultural festival, and

know whether the media entertain co-cultural diversity within the Ashenda

culture

1.4 Research Questions

The researcher raised the following research questions and endeavored to come up with

their findings. These are:

1.

Do the media offer equitable coverage for co-cultures from different parts of the
region? And what implications could that have on promoting cultural
diversity/pluralism?

How are the media’s portrayals impacting the cultural festival?

3. Which values and aspects of Ashenda are emphasized by the media?

What efforts are the media making to alleviate negative values and practices of
the culture (if any); and to promote the positive ones?

How thorough and interpretative are the television programs so far made on
Ashenda?

Do the media use Ashenda and its events as a means for development oriented

communication purposes?




7. What kind of similarities and differences are there between the urban and village

festivities; and how are they entertained by the media?

1.5 Scope of the Study

Due to the extremely broad nature of culture and the wide range of mass media, this
media and cultural study is confined only to the Ashenda culture and its Tigrigna
television programs. Meanwhile, the cultural festival is covered by various media genres
such as radio, television, books, pamphlets, magazines, newspapers, billboards, posters,
photographs, websites, audio-visual music clips, etc. of different languages including
Tigrigna, Amharic, Oromo and English. As a result of which, the researcher has found it
mandatory to specify a given language and media. Hence, Tigrigna television programs

are taken as case in point.

Put it differently, this investigation is limited only to the cultural festival of Ashenda and
its portrayals on Tigrigna television programs. However, it should be clear that by
Tigrigna television programs it is to refer to the programs produced by the Ethiopian
Television, Tigray Region Information Bureau (now Tigray Regional State Public
Relation Bureau) and the Tigray Mass Media Agency due to the organizational and
structural changes that took place at different times in the Tigrigna television

programming.

1.6 Limitation of the Study

For the cultural festival, Ashenda, is an annual one; and thus takes place in every August,
the researcher failed to gather data from direct observation of the festivity as the study
period could not stretch that late. Yet, albeit the fact that participant observation could
have contributed a lot to the enrichment of the study’s findings, the researcher’s long
lived and native experience, both to the urban and village festivities, has served as a best
remedy in gathering and analyzing the data obtained by textual analysis, in-depth

interviews and focus group discussions, particularly for subtopic of co-cultural diversity.




Had financial and time factors not been such a barrier, the researcher could have
investigated the other media genres as well; both as direct subjects of study and/or
supplementary documents to the available one. By doing so, the researcher believes, quite

different perspectives, facts, trends, and practices might have found.

The other limitation is that the researcher could not find the entire population of the
televised programs of Ashenda: the potential subjects of the textual analysis. This is due
to the documentation problem in all organizations that the Tigrigna television programs
were/ are produced_ ETV, TRIB, and TMMA. Consequently the researcher is obliged to
take only the available programs, six in number, as subjects of the study using

convenience sampling technique.

Besides, lack of access to former media managers, if not producers and reporters, has
forced the researcher to gain only the current media manager’s impressions and ideas

about the cultural portrayals in general and the televised Ashenda programs in particular.

1.7 Significance of the Study

The primary beneficiary of this study will be the current medium (Tigray Television) as
the forwarded findings and recommendations would help it identify its strong and weak
sides in portraying Ashenda and, hence, it would help it make necessary adjustments

accordingly.

Besides, the Culture and Tourism Agency of the region and Cultural Association of
Tigray will also be other beneficiaries as the study can assist them on how to use the
mass-media for cultural development and preservation. The other importance of this
media and cultural study is its potential as a bench mark and reference for further
investigations to be made on media, culture, and media and cultural studies. Finally, the
society at large will benefit from the enquiry in the long run as the culture’s development

also means, in one way or another, development of the society.




1.8 Organization of the Study

This media and cultural study is presented in six chapters. The first chapter,
introduction, incorporates the background of the study, statement of the problem,
objectives of the research, the research questions, scope of the research, significance of

the study, limitations of the research and at last this part itself-organization of the study.

The second chapter, review of related literature, tries to set the framework of the
research. The third chapter also attempts to set the social context of the cultural festival:
Ashenda. In doing so, it discusses about the culture’s background history, pinpoints its
positive and negative values, presents its co-cultural diversity in different parts of the
region, and finally offers the variations between the urban and village festivities. This
chapter was intentionally added so as to enable the reader compare and contrast the media

representations of Ashenda to its original sense.
The fourth chapter, methodology, presents and justifies on the use of the major research

techniques implemented throughout the research work.

The fifth chapter of the study exclusively presents and discusses the findings. Finally, the

study ends by summarizing the major findings and forwarding some recommendations.




CHAPTER TWO
REVIEW OF RELATED LITERATURE

2.1 INTRODUCTION

The investigation into culture as represented in the media is a recent interest among
academics of media and cultural studies. Nevertheless, the interplay between culture and
the media is said to be pervasive. Culture and Media: A Case Study of Ashenda as
Portrayed in Tigrigna Television Programs, also, is a study that attempts to see the pros
and cons of the media with regard to their cultural dealings. Henceforth, this chapter
offers the conceptual framework of the study. In doing so, it explores what culture is all
about and the why of it in society, assess the connections among media, culture and
communication, and provides insights into the contentions regarding roles/influences of

the media on society and on its culture as well.

2.2 CULTURE EXPLORED

2.2.1 Definition of Culture

Culture is a term that scholars could not come up with a universally working definition
due to the extremely broad and subjective concept that it refers to. It, as McGonagle
(online) asserts, is “a very nebulous concept which explains why international
instruments rarely seek to define its content or scope.” One notable exception to this
general reluctance according to McGonagle is the UNESCO Universal Declaration on
Cultural Diversity (2001), the preamble of which reaffirms that culture should be
regarded as: “The set of distinctive spiritual, material, intellectual and emotional features
of society or a social group, and that it encompasses, in addition to art and literature,
lifestyles, ways of living together, value systems, traditions and beliefs” (McGonagle,

online).

This does not however mean that this is the only definition ever offered on culture.
Rather, culture is a word which is bombarded with so many definitions, albeit not settled

yet. Accordingly, Jandt (2004:13) also offers her/his own definition of the word as




follows: “Culture is the sum total of ways of living including behavioral norms, linguistic
expression, styles of communication, patterns of thinking, and beliefs and values of a

group large enough to be self sustaining transmitted over the course of generations.”

Rather than simply taking these definitions as best expressions for what culture is, it is
still better to understand culture from its elements and characteristics.

2.2.2 Elements of Culture

As is tried to mention earlier, in the foregoing sub-topic, one of the reasons that make
culture difficult to define is its broadness. Culture refers to such a wider concept for the
reason that it entails diversified elements: norms, values, language, symbols, laws,
artifacts, folkways, taboos, mores, technology, and many more. Consequently, some
scholars even attempt to define the word through its elements. What follows seems to

prove this argument.

“When sociologists talk about culture,” Peterson (1979) cited in Griswold (2004:36)
notes, “they usually mean one of four things: norms, values, beliefs, or expressive
symbols.” Therefore, discussing at least some of the elements of culture will better help
to have a clear understanding of the vague word- culture- than its definitions can do.

Hence, the following table offers the major elements of culture with their definition and

examples.
Element Definition Examples
Symbols Anytr_nng that has been given representational Gestures, a flag, a statue
meaning by the members of a cultural group
A system of patterned sounds, often with
Language corresponding written symbols, that t_he Swahili, English
members of a society use to communicate
their thoughts and feelings to one another
Cultural standards or judgments of what is Personal freedom,
Values : . o
right, good, or desirable egalitarianism
The rules of culture that tell the members of a ngt ti'\/t':r?nougllggf 333}22 ?0 a
Norms culture how they are expected to behave in a ?un)é’ral g
given situation
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Norms that carry a strong social sanction if The prohibition against having
Mores violated because the members of a culture sex in public, the prohibition

consider adherence to them essential to the against destroying other

well-being of the society people's property
Folkways

Norms that carry only a weak social sanction

if violated because the members of the society | Washing one's clothes, eating

do not consider adherence to them essential to | with your mouth closed

the well-being of the society

Norms that the governing body of a society Speed limits, not havmg e
Laws L . with someone against their will

officially adopts to regulate behavior (rape)

Norms so strongly held by the members of a | The prohibition against incest,
Taboos society that to violate them is virtually the prohibition against

inconceivable cannibalism

The body of knowledge that members of a Using a digging stick to plant
Technology | society apply to their physical environment to | seeds, using a robot to paint a

meet their survival needs car

_ The_ physical things that the memb_ers of a A bed, a hammer, a bracelet. a
Artifacts society make when they apply their h
: . ouse
technology to the physical environment

Source:John J. Macionis (online)

Taken together, culture can be viewed from two broader categories: explicit/material
culture and implicit/ intangible culture. According to Griswold (2004:9), the former,
explicit (or material) culture, “refers to the view that regard culture as a tangible social
construction, a kind of symbolic good or commodity that is explicitly produced.”
Technology, artifacts, and other material elements reside in this category. Conversely, the
later, implicit (or intangible) culture is “seen more abstractly, as an implicit feature of
social life ... a prefiguration or ground of social relations” (Griswold, 2004:10). Values,
norms, languages, folkways, taboos, practices like rituals, laws, and other immaterial

cultures are instances that belong to this camp.

2.2.3 Characteristics of Culture

Beyond its definitions and elements, it is still crucial to closely examine culture in its

characteristics and their ramifications. Stemming from the firm belief that, even a brief,
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discussion on the features of culture would be of assistance in trying to comprehend

culture more vividly, some characteristics of culture are presented below.

It is hardly possible, and unfair to claim that all cultures share exactly all characteristics
of cultures. This is dominantly because some cultures do have their own distinct features.
Nonetheless, it is widely believed that different cultures throughout the world have the
following characteristics or qualities (Griswold, 2004; Greffe, et al, 2005; Wood, 2000;
and Baran, 2002).

2.2.3.1 Culture is Learned

Culture propagates through generations which adopt their old customs and traditions as
part of their culture (Greffe, et al, 2005). Culture is learned by an individual, especially if
he/she grows up with that particular culture. He/she can learn behavior patterns including
language and many other attributes. Congruently, Wood notes:

We learn culture’s views and patterns in the process of communicating. As
we interact with others we come to understand the beliefs, values, norms,
and language of our culture. By observing how others communicate, we
learn language and what it means. This allows [and/or teaches] us how to
participate in a social world of shared meanings. (Wood, 2000:103)

Even though human infants come into the world without any cultural knowledge,
scientists assert that they are genetically predisposed to rapidly learn language and other
cultural traits. Accordingly, Griswold (2004) observes, any normal baby can be placed
into any family on earth and grow up to learn their culture and accept it as his or her
own. She further argues since human being is non culture -instinctive, we are not

genetically programmed to learn a particular one.

Both conscious and unconscious learning, as Wood (2000) on her part argues, are
continuous processes through which we internalize the particular ways of life in our
culture. “By the time we are old enough to appreciate the idea that culture is learned, our
beliefs, values, language, and practices are already thoroughly woven into who we are”

12




(ibid: 104). Here, it should be clear that it is not only their own culture that individuals
can learn. We, as Greffe et al (2005) posit, can also learn the culture of others especially

if we acquaint with them and get influenced by their personality and life style.

2.2.3.2 Culture is Shared

Despite individual’s contribution to a culture, no culture belongs to an individual alone. It
is rather shared among many people of a certain part of the world. To this end, Macionis
(2003) argues that, culture belongs to a single community and not to a single human

being.

“We can consider a thought or an action as a culture if it is commonly shared and
believed or practiced by a group of people” (ibid, online). Put it differently, when it is
commonly shared and believed by a group of individuals, and then it can be considered as

their culture.

2.2.3.3 Culture is Cumulative

Every human generation potentially can discover new things and invent better
technologies. And, different knowledge embodied in culture can be passed from one
generation to another. As a result, the new cultural skills and knowledge are added onto
what was learned in previous generations. As a result, culture is cumulative (Jandt,
2004). “Due to this cumulative effect, most high school students today are now familiar
with mathematical insights and solutions that ancient Greeks such as Archimedes and

Pythagoras struggled their lives to discover,” contends Macionis (online).

From every corner of the world, each may workout solutions to problems in life that pass
from one generation to another. Especially in this age of globalization, as Campbell,
Martin and Fobes (2010) assert, cultural knowledge and experiences are being shared and

thereby cumulated. This cycle remains as the particular culture goes with time.
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2.2.3.4 Culture Changes

The fourth characteristic of culture is that cultures change. This characteristic unlike the
next one, culture is dynamic, is based on the assumption that not all cultures
accommodate. Macionis (online) writes, “There is knowledge; thoughts and traditions
that are lost as new cultural traits are added with that there are possibilities of culture
changes with the particular culture through time.” Hence, this quality (or the changing
nature of culture) is more subtle and unintended than the next one: dynamic. In this
regard, according to Wahlstrom (1992:103), even though cultures change overtime, they

are slower to change than some other systems.

2.2.3.5 Culture is Dynamic

The fifth characteristic of culture is that “culture is dynamic.” It was considered that there
is no culture that remains on the permanent state. Culture is changing constantly as new
ideas and new techniques are added in time modifying or changing the old ways. Wood
(2000:105) points out that, “Cultures must adapt to the natural world (for example,
geographic location, available natural resources, climate changes) and to events made by
humans (such as war), and they must evolve in order to progress.” Likewise, Francis B
Nyamnjoh (1999) posits:

[E]very culture, even in periods of relative stability, is always affected
by a certain degree of internal diversity, of disorder, of dysfunction.
That results from the very fact that it is inscribed in a history; given that
every society is subjected to an internal dynamic, which accounts for a
certain autonomy, and to an external dynamic by which it can borrow
from others, sometimes significantly, while adjusting itself to create
space for what it borrows...(P. 20).

According to Micionis (online) this is the characteristic of culture that stems from its

cumulative quality.
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2.2.3.6 Culture is Diverse

The sixth characteristic of culture is that culture is diverse. It was considered that culture
was formed by many separate cultures. Culture, according to Krug (2006), is a system
that has several mutually interdependent parts. The constituent parts that are discussed in
the sub-topic elements of culture earlier in this chapter lend a hand in an attempt to
recognize how diverse culture is. Although those parts are separate, they are

interdependent with one another forming culture as a whole.

2.2.3.7 Culture is Ideational

Culture forms ideal patterns of behaviors that followed by individuals expectedly. It, in
the words of Campbell et al (2010), serves as guidelines that must be followed by

members to gain social acceptance from the people with the same culture.

The word ‘culture’ that hails from the Latin, word, ‘culture’ derived from ‘colere’,
means, ‘to cultivate’. Hence, the way in which the minds of the masses inhabiting a
particular area are cultivated, in some way determines the culture of a region (Krug,
2006).

2.2.3.8 Culture Gives a Range of Permissible Behavior Patterns

The eighth characteristic of culture is that culture gives us a range of permissible
behavior patterns. Culture provides us with the norms of appropriate behavioral patterns
within a given society (Griswold, 2004). It involves how an activity should be conducted,
how an individual should appropriately act, as husband, wife, parent, child and others. It
tells us how to dress based on gender, occasions, status, and many more.

On top of this, Singelis and Brown (1995) state that, particularly with the guidance of its

norms, culture offers a certain direction on how to behave within the social system, and

helps the individual make sense of his or her world.
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2.2.4 Why Study Culture?

Needless to say that culture is a widely used term. People of diversified background use it
in their everyday conversation to express issues that they deem cultural. The
multifaceted nature or manifestations of the word, culture, seems to take a lion’s share for
such everyday use. Even so, culture is one of the mal-understood words that people use in

their communication patterns (Griswold, 2004).

Hence, culture though it may be something rather hard to pin down, is important to
understand. Cultural ignorance or misunderstanding, (Ibid) notes, can lead to highly
undesirable outcomes such as, but not limited to, lost business, interethnic tension, or
inability to participate in either the comic or the transcendent moments in human
experience. These are of the potential consequence that one might face due to failure in

properly understanding a certain culture.

In much broader sense, however what importance(s) can all cultures potentially offer to
their respective societies (and/or to others)? How central is culture, in general, to our

lives, after all?

Culture impacts us all in unbelievably multidimensional ways. Greffe, et al (2005) point
out that, “culture raises the level of people’s thinking, contributes positively to their
social and psychological well-being, stimulates their awareness, and has a civilizing
impact (P.46). While the defining characteristics of each culture are unique, all cultures
share certain common functions. Three such functions, as Krug (2006) points out, that are
particularly important from a communication perspective are: linking individuals to one
another, providing the basis for a common identity; and creating a context for interaction
and negotiation among members. On top of this, Matthew Arnold (1969), a British
educator as quoted in Griswold (2004:6) writes:

Culture is not an end in itself, but a means to an end. It can cure the social
ills of unrestrained materialism and self-satisfied philistinism by teaching
people how to live and by conveying moral ideas. In essence...culture
can be the humanizing agent that moderates the more destructive impacts
of modernization.
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True, culture is a vital means to the betterment of humanity. It also goes without saying
that, it has a tremendous, potential to build a more humanized world. Nonetheless, all its
potential is not mere functional. It can have a dysfunctional potential, too. To this end,
Baran (2002:499) contends that, “culture limits as well as liberates us, differentiates as
well as unites us, defines our realities and thereby shapes the ways we think, feel and
act.”

Beyond its close knit with social or other forms of identity, culture especially of these
days, is an integral part of the development process of many nations. In line with this,
UNESCO (1997) foresees “development in the 21* century will be cultural or nothing at
all.” Cultural tourism, according to Girard and Nijkamp (2009:1), is at the focal point of
such cultural development. To justify their proposition, they further argue:

Our modern world is moving towards a leisure economy, where an
increasing amount of everyone’s discretionary income is spent on culture,
recreation and tourism. Mass tourism... is the most pronounced exponent
of the modern leisure economy, where culture, nature, shopping, or sheer
entertainment form the main motives for special mobility to foreign
destinations (Girard and Nijkamp, 2009:1).

In this line of thought, Greffe et al (2005), assert that, it is generally accepted today, that
culture as a system of values and representations can influence the functioning of the
economy at least indirectly. More precisely, culture influences local development in three
ways:

1) By disseminating benchmarks conductive to synergy among players
and project implementation; 2) By creating an environment that is
attractive for residents as well as for visitors and tourists; and 3) By
providing leverage for the creation of products that combine aesthetic
dimensions and utilitarian functionality (Greffe et al, 2005:31).

2.3 CONNECTIONS: The Interplay among Media, Culture and

Communication

The relationship among media, culture and communication is very strong as even the
existence of one is often dependent on the existence of the others. The following sub-
topics are devoted to discuss the connections among the three terms or concepts.
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2.3.1 The Interface of Culture and Communication

No culture exists without the process of communication. Hence communication is the
hub and common denominator of all cultures on earth. As a result of which, Rogers (n.d.)
conclusively asserts that “cultures must communicate their content to future generations
if they are to survive.” Accordingly, it can be said that communication is the lifeblood to
culture as is water to fish. This is because, without communication and communication
media, it would be impossible to preserve and pass along cultural features from one

place and time to another.

Similarly, as Baran (2002) notes that, communication facilitates the creation and
maintenance of culture and its elements within and across generations.

Creation and maintenance of a more or less common culture occurs
through communication, inhering mass communication. When we talk to
our friends; when a parent raises a child, when teachers teach; when
grandparents pass on recipes, when politicians campaign; when media
professionals produce content that we read, listen to and watch, meaning is
being shared and culture is being contracture and maintained (Ibid,
2002:10).

More specifically, communication is the means of human interaction through which
cultural elements_ customs, beliefs, language, roles, rules, laws or other patterns_ are
created and shared among its members. Indeed, it works cross culturally as well. One can
say, therefore, that culture is created, shaped, transmitted and learned through

communication and communication only.

According to Jandt (2004), the reverse also is the case; which is, communication
practices are largely created, shaped, and transmitted by culture. Any communication
behavior that does not take the social context into account, not governed by the cultural
patterns at hand, is likely to face challenges. Put it differently, unless the way we
communicate, both verbally or nonverbally, fits to the value and norms of the
communicator(s) or the dominant society, the communication process hardly succeeds to

achieve its goal.
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This might even extend to the extent of putting the life of the communicator(s) at risk.
Discussing on this case, Rogers (n.d.) suggests that communication at the very first place,
if to be fruitful and safe should be highly situational and context bound. He further
writes: knowing the cultural background of your counterpart and communicating

accordingly would be vital particularly in intercultural communication processes.

For culture by its very nature is subjective, Griswold (2004) observes, its subjectivity also
is manifested in the communication patterns of its respective societies. Communication

pattern varies as per to cultural variations, therefore.

2.3.2 Media Influence on Culture: Pros and Cons

Because culture is not stagnant, the means of communicating attitudes and values often
create their own contributions to the changing nature of culture. In this regard, the
influence of mass communication or mass media on culture is immense. As Kellner
(online) observes:

The media are profound and often misperceived sources of cultural
pedagogy: they contribute to educating us how to behave and what to
think, feel, believe, fear, and desire and what not .... They show us how to
dress, look and consume; how to react to members of different social
groups, how to be popular and successful and how to avoid failures, and
how to conform to the dominant system of norms, values, practices and
institutions.

Servaes (1999) also speculates that mass media are considered institutions by which the
new meaning systems are transmitted in ritual manner in a community. The very idea is
that, the media as means and agents of communication do have the potential to influence
the culture of their society (indeed, that of others, too) positively and/ or negatively.

The controversial issue of cultural imperialism can show us the double sided impact of
the media on culture. Fortunately (may be unfortunately too), there are few physical
borders between countries in a globally mediated world. Krug (2006) contends that, this

together with the technological advancements and ideological motives, paved a way for
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the invasion of an indigenous people’s culture by powerful foreign countries through

mass media_ cultural imperialism.

According to Baran (2002) due to the unidirectional flow of media (cultural) contents,
which facilitated the realization of cultural imperialism, the third world countries feared
that Western cultural values, especially those of the United States, would overshadow and
displace those of other countries. “The resistance to the U.S. media would not exist
among international friends if they did not worry about the integrity of their own cultures.
It is folly, then to argue that non native media content would have no effect on local
cultures, __as do many U.S. media content producers” (Ib id:491).

Indeed, the western culture manifested in various forms such as music, dressing style,
food, furniture, language, hairstyle, etc. could not have prevailed in every corner of the
globe unless and other wise disseminated in such a way via mass media. This has ended
up to the disadvantage of the indigenous cultures of the rest of the world. Even though
they might have benefited at least to a minimum extent, majority of the world cultures are
forced to assimilate themselves into the ‘dominant” Western culture (Jandt, 2004; Baran,
2002). For cultural imperialism is made possible dominantly due to the powerful
influence of the media on culture, nations urged for a balanced flow of information across
the globe. Such an argument finally led to the establishment of a NWICO (1980), (Baran,
2002).

Now, let us see the positive impact of media on culture again from the issues of cultural
imperialism. Obviously no society or nation is cultureless. Yet, no culture is globally as
omnipresent influential as the Western culture. This is not because that the Western
culture is the best of all cultures on earth. Rather, it is because of the reason that it is
highly promoted and disseminated through the multifaceted mass media technologies to
the reset of the world (Krug, 2006).
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2.3.3 The Influence of Culture on Media

The influence between culture and the media is not unidirectional. It is not only the media
that have the potential to impact culture (both positively and negatively); culture on its
part also influences the overall workings of the mass media. McQuail (1994:80), to this
end, argues: “Often media take it upon themselves to speak up for and express what they
believe to be the dominant values of their own society.” Practitioners of the media as
researches reveal, operate within limits of what is considered broadly acceptable in terms
of criticism of government and society or matters of public morals and behaviors.
Frequently these limits are set by unwritten convention rather than by law or censorship
(Campbell et al, 2010).

What is more, as McQuail contends in this line of thought:

Studies of media content have often found that mainstream mass media
tend to be conformist and supportive rather than critical of dominant
values. This support takes several forms, including: avoidance of
fundamental criticism of key institutions such as business, the justice
system and democratic politics; giving differential access to the ‘social
top’; and symbolically rewarding those who succeed according to the
approved paths of virtue and hard work, whilst symbolically punishing
those who fail or deviate. (2008:99)

Thus, culture’s influence on the mass media routines is high, albeit least recognized and

rarely pronounced.

2.4 MEDIA AND SOCIETY

The mass media have immense potential to impact a society for good and/ or for evil. The
nature of their contents and the way they communicate the contents, among others,
influence their respective addressees in quite different ways and extent. The following
theories strengthen this argument.

2.4.1 Media Socialization Theory

Socialization, according to Edgar and Sedgwick (2002) is the process by which the
individual learns to be a member of particular society and culture, and hence to be a

genuinely social and cultural being. Likewise, DeFleur defines socialization as “a
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complex, long-term, and multidimensional set of communicative exchanges between
individuals and various agents of society that result in the individual’s preparation for life

in a socio-cultural environment” (1989: 209).

As can be understood from these definitions the “member” who undergoes socialization
surely needs the help of somebody else (or may be something too) to mentor him/her the
experiences of the environment. Family, friends, schools, the community at large and the

media are among the agents that can feel such a gap_ help socialization to take place.

Harris (2009) observes that the media, particularly television, are extremely important
socializing agents for national and cultural socialization. Children’s perceived reality

about the culture they live in, according to Harris is, in part, a media creation.

Moreover, McQuail (2008) contends, that the thesis of media socialization has two sides
to it: on the one hand, mass media can reinforce and support other agencies of
socialization; and on the other hand, they are also viewed as a potential threat to the
values set by other agents such as parents, educators, religious leaders, and the like.

The main logic underlying the thesis is that the media can teach norms and
values by way of symbolic reward and punishment for different kinds of
behavior as represented in the media. An alternative view is that it is a
learning process whereby we learn how to behave in certain situations and
expectations which go with a given role or status in society. Thus the
media are continually offering pictures of life and models of behavior in
advance of actual behavior (Ibid: 494).

It is widely believed among scholars, that the media have a socialization effect, albeit in
the nature of the case it is difficult to prove. Even so, Harris (2009) asserts that
socialization effects of mass media especially television are particularly strong on
frequent viewers who have few information alternatives and relevant life experiences

available.

Early studies of children’s use of media have confirmed a tendency for children to find
lessons about life and to relate these with their own experience (McQuail: 2008).

Similarly, studies of content also drew attention to the systematic presentation of images
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of social life which could strongly shape children’s expectations and aspirations
(McQuail, 2008; Baran and Davis, 2009; Thwaites, 2002). Additionally, the mass media
have a large role in initiating children into the society. According to Vivian (2001), this
socialization process is essential to perpetuating cultural values, but some people worry
that it can be negative if the media report and portray undesirable behavior and attitudes,

such as violence and racism.

In its totality, socialization theory tends to emphasize the conformist role of media. In this
view, McQuail (2008) contends, the media are neither ‘pro-social’ nor ‘anti-social’ but
tend to favor the most dominant and established values”. As Vivian (2001) argues that
media also contribute to togetherness by creating commonality, even nationhood and
perhaps, with global communication, a fellowship of humankind. What Vivian believes is
that, using the media can be a social activity, bringing people together. For example,
going to the movies with friends is a group activity, especially these days.

2.4.2 Media Social Learning Theory

Virtually all social scientists acknowledge that attitudes, values, and behaviors of any
individual may be developed, at least in part, through observational learning (Lowery and
DeFlour, 1998). To this end, Bandura, a legendary psychologist who propounded the
Social Learning Theory, argues that learning would be exceedingly laborious, not to
mention hazardous, if people had to rely merely on the effects of their own actions to
inform them what to do. Fortunately, most human behavior is learned observationally
through modeling: from observing others, one forms an idea of how new behaviors are
performed, and on later occasions this coded information serves as a guide for action
(Bandura, A., 1977).

Bandura’s social learning (also known as observational learning) theory stems from the
basic idea that we cannot learn all, even much of what we need to guide our own
development and behavior from direct personal observation and experience alone; hence

we have to learn much from indirect sources, including mass media.
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According to Suresh (online), Bandura identified three basic models of observational
learning: 1) A live model, which involves an actual individual demonstrating or acting out
a behavior, 2) A verbal instructional model, which involves descriptions and explanations
of a behavior, and 3) A symbolic model, which involves real or fictional characters

displaying behaviors in books, films, television programs, or online media.

Meanwhile, as McQuail (2008) notes, Bandura’s model posits four basic process of social
learning that occurs in sequence: attention, retention, production; and motivation.

Our attention is directed at media content of potential relevance to our
lives and personal needs and interests. We may then retain what we have
learnt and add it to our stock of prior knowledge. The third stage- that of
production refers to the actual application in behavior of lessons learnt
where it may be rewarded (reinforced) or punished, leading to greater or
less motivation to follow any particular path (McQuail, 2008:33).

The theory has a general application to socializing effects of media and the adoption of
various models of action. It, as Harris (2009) asserts, applies to many everyday matters
such as clothing, appearance, style, eating and drinking, models of interaction and
personal consumption. Nonetheless, in Bandura’s (1986) view as cited in McQuail
(2008), the theory only applies to “behavior that is directly represented in symbolic
form”. The theory also implies an active engagement on the part of the learner, and relies
on the individuals self-reflective capability; “It is not the same as imitation or mimicry”
(ibid).

Despite their tremendous provision of modeling, many scholars agree that, mass media
are rarely the only sources of social learning. This is to mean that, there are strong
collective influences on the process of social learning such as intrinsic reinforcement,
parents, friends, teachers, and the like. For instance, Bandura described intrinsic
reinforcement as a form of internal reward, such as pride, satisfaction, and a sense of
accomplishment, among other things. Yet, as McQuail (2008) argues, social learning
theory holds that media can have direct effects on people, and their influence does not

have to be mediated by personal influence or social networks.
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In line with this thought, Suresh (2003) also observes that, social learning theory
specifies that mass-media messages give audience members an opportunity to identify
with attractive characters that demonstrate behavior, engage emotions, and allow mental
rehearsal and modeling of new behavior. The behavior of models in the mass media also
offers vicarious reinforcement to motivate audience members' adoption of the behavior,

Suresh further contends.
2.4.3 Media System Dependency Theory

Developed by Sandra Ball-Rokeach and Melvin DeFluer, media dependency theory, also
known as media system dependency theory, dictates that audiences depend on media
content to meet needs and reach goals, and social institutions and media systems interact

with audiences to create needs, interests, and motives in the person.

This theory, as Baran and Davis (2009) note, has been explored as an extension of or an
addition to the uses and gratifications approach, though there is a subtle difference
between the two theories. That is, media dependency looks at audience goals as the origin
of the dependency while the uses and gratifications approach emphasizes audience needs
(Griffin, 2006; Waston, 1998; and Baran and Davis, 2009). Both, however, are in
agreement that media use can lead to media dependency.

“In its simplest terms” Baran and Davis (2009:273) write, “media system dependency
theory assumes that the more a person depends on having his or her needs met by media
use, the more important will be the role that media play in the person’s life, and therefore

the more influence those media will have on that person.”

From a macroscopic societal perspective the theorists argue, if more and more people
become dependent on media, media organizations will be reshaped, the overall influence
of media will rise, and media’s role in society will become more central (Campbell et al,
2010). Melvin DeFlour and Sandra Bell-Rokeah (1975) as quoted in Baran and Davis
(2009) have provided a fuller explanation in several assertions. First, the basis of media

influence lies in the relationship between the large social system, the media’s role in that
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system and audience relationship to the media. In other words, effects occur, not because
all powerful media or omnipotent sources make that occurrence, but because the media

operate in a give way in a given social system to meet given audience wants and needs.

Second, the degree of audience dependence on media information is the key variable in
understanding when and why media messages alter audience beliefs, feelings or behavior.
In further explanation of this assertion Baran and Davis (2009) note that the ultimate
occurrence and shape of media effects rests with the audience members and is related to
how necessary a given medium or message is to them. In this line of thought, Watson
(1998) reflects the belief of the theorists as; the fewer the diverse sources of information
there are in the media world, the more likely the media will affect our thoughts, attitudes

and how we behave; and vice versa.

Third, “... we are becoming increasingly dependent on the media (a) to understand the
social world (b), to act meaningfully and effectively in society, and (c) for fantasy and
escape.” As our world becomes more complex and dynamic, we not only need the media
to a greater degree to help us make sense to help us understand what our best response
might be and to help us relax and cope, but also we ultimately come to know that world
largely through those media.

Finally, fourth, “the greater the need and consequently the stronger the dependency...the
greater the likelihood that the media and their messages will have an effect.” Put it
differently, not everyone will be equally influenced by the media. This also is to mean
that those who have greater need and thus greater dependency on media will be most
influenced. DeFlour and Ball-Rokeach (1989) as taken from Suresh (2003) offer the
following model that better illustrates the whole process of media system dependency
theory.
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Beyond this, Baran and Davis (2009) states that the theorists, DeFlour and Ball-Rokeah,
explained “[An] individual’s (or society’s) level of dependency is a function of (1) the
number and centrality (importance) of the specific information delivery functions served
by a medium and (2) the degree of change and conflict present in society.” Media
influence will increase when there is a high degree of structured instability in the society
due to conflict and change (Waston, 1998:65).

According to Folkerts et al (1998:34), dependency theory suggests that media affect
individuals in six ways:

1. Self-understanding: people depend on media to learn about
themselves and to grow as individuals.

2. Social understanding: people depend on media to learn about the
world and their community.

3. Action orientation: people depend on media to decide what to buy
and how to act.
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4. Interaction orientation: people depend on media to decide how to
behave towards other people.

5. Solitary play: people depend on media to divert and entertain them
when they are alone.

6. Social play: people depend on media to entertain them when they
are with friends and family.

2.4.4 Functionalist Theory of Media

Society, according to Dennis McQuail (2008), is viewed as an ongoing system of linked
working parts or subsystems, each making an essential contribution to continuity and
order. As to McQuail, “The media can be seen as one of these systems.” (P. 96) Mass
media of any kind, serve certain functions to the society that it works in, therefore. To
this line of thought, the functionalist media theory “depicts media as essentially self-
directing and self-correcting” (ibid). And it, as a social institution, has a social

responsibility to offer some, if not all, functions.

Even when appearing oppositional, Krug (2006) congruently states, mass media function
as official sources of information and social influence and contribute to the normalization
of specific ideas of culture. Stemming from this notion, McQuail (2008), having analyzed
the normative functions of the media proposed by other scholars earlier, provides a useful
summary of his own.

Accordingly, he asserts that, mass media are essential to a society for:

Information
¢ Providing information about events and
conditions in society and the world.
¢ Indicating relations of power.
¢ Facilitating innovation, adaptation, and progress.
Correlation
¢ Explaining, interpreting and commenting on the
meaning of events and information.
¢ Providing support for established authority and
norms.
¢ Socializing.
Co-ordinating separate activities.
¢ Consensus building.

L 4
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¢ Setting orders of priority and signaling relative
status.
Continuity
¢ Expressing the dominant culture and recognizing
subcultures and new cultural developments.

¢ Forging and maintaining commonality of values.
Entertainment
¢ Providing amusement, diversion and the means
of relaxation.
¢ Reducing social tension.
Mobilization
¢ Campaigning for societal objectives in the sphere
of politics, war, economic development, work
and sometimes religion. (McQuail, 2008: 97-98).

These lists of media functions are worth of elaborating; thus what is next is an endeavor
to this end. Of course, due emphasis is given to correlation, continuity and, entertainment
for their excellent relevance to the area of investigation at hand: a merge of media and
cultural studies.

The information (surveillance) function, as Baran and Davis (2009) state, refers to the
media’s collection and distribution of information. This is much related to the news and

current affairs services of media firms.

The correlation function of media encompasses many tasks that the mass media can do in
their day to day activities. Of which, interpreting or explaining events that impact the
society is one. The mass media beyond their informing role provide explanation and
interpretation on the ultimate meaning and significance of those events. In this regard,
Dominick (1999) contends, the interpretation function can also be found in media content
at first glance might appear to be purely entertainment. The interpretation of events,
according to Dominick, exposes the individual to a large number of various points of
view, probably for more than he or she could come in contact with through personal
channels. Additionally, the mass media make available to the individual a wide range of

expertise that he/she might not have access to through interpersonal communication.

As part of their correlation function, the mass media join together different elements of
society that are not directly connected or are not familiar to one another. Likewise,
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Dominick (1999:38) notes, “... it is entirely possible that the media can create totally new
social groups by linking members of society who have not previously recognized that
others have similar interest.” In such a linkage role, the media can also serve as agents of
socialization: provide individuals with portrayals of a society that can help them adopt

the behaviors and values.

The mass media, in performing their continuity function, whether consciously or not,
instill the mainstream culture and other co-cultural values and behaviors in their
audience. To this end, Baran and Davis (2009) state that the mass media communicate
values, norms, and styles across time and between groups. In other words, media not only
circulate socio-cultural matters within a generation, but also manage to pass down these
cultural norms, practices, values, etc. to next generations. In doing so, they contribute to

the preservation of socio-cultural heritage (ibid).

Mass media’s entertainment function, according to McQuail (2008:97) quoting
Mendelssohn (1966), “ may be part of the transmitted culture but it has another aspect-
that of providing individual reward, relaxation and reduction of tension, which makes it

easier for people to cope with real life problems and for societies to avoid breakdown.”

Finally, the mobilization function is “designed to reflect the widespread application of
mass communication to political and commercial propaganda” (McQuail, 2008). At the
heart of this function is the media’s intent to initiate the general public for a certain action
such as voting, taking care of one’s health conditions, environmental protection,
defending against any foreign threats, and many more.
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Conclusion

Culture and communication are in-alienable; one cannot perfectly exist without the other.
Their influence, too, is mutual. Our culture sets the context for our communication as our
communication, through the course of time, also shapes our culture. This has been true
for ages in the history of humankind as cultures have been transmitted, preserved,
influenced, changed, developed or demolished, etc. through the process of oral
communication. What is more, following the advancement of media technology, the oral
communication of cultures is giving its way to the mediated communication. As a result
of which, the mass media are practically showing their potential as a threat and as an
advantage for the development and expansion of cultures. A typical example for such an
argument would be the concept of cultural imperialism by which the Western cultures, as
predominantly communicated via the mass media, are invading indigenous cultures in the
rest of the world. Yet this potential of the mass media, if appropriately and adequately
used in the non-western world, can bring a tremendous change in reviving and

developing the victim cultures as well.
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CHAPTER THREE
SETTING THE SOCIAL CONTEXT OF THE CULTURE: ASHENDA

3.1 Introduction

This chapter is included as part of the study and is a bonus to the conventional
organization of chapters in scientific research. The researcher firmly believes that this
chapter serves as background knowledge for the media representation of the culture
which is treated in the proceeding chapter: data presentation and analysis; and avoids
potential confusion on the particular culture: Ashenda. Its thorough analysis of the
culture enables to better understand the appropriateness of its media portrayals. Thus, this
chapter is similar both to the review of related literature, in its function, as it sets the
conceptual framework, and to the data presentation and analysis part in that the data of
which were gathered entirely from primary sources (individual in-depth interviewees and

focus group discussants), and properly analyzed.

3.2 What is Ashenda?

Ashenda is a cultural festival that is celebrated by a group of girls in Tigray region and
some parts of northern Amhara. It takes place annually lasting for a week on average
August 16-21 E.C. When Ashenda approaches, girls make all necessary preparations both
psychologically and materially. In this regard, parents and elder brothers and sisters play
a great role in identifying and fulfilling the preconditions for the Ashenda girls. This
includes buying new cloth and shoes, hairdressing, preparing a drum, bringing the
Ashenda leave from a field where it naturally grows, and tie it with a rope in a

fashionable pattern, and allowing them a free time to play, finally.

In the very first day, the Ashenda girls gather together in a specific place and go to the
church of St. Mary or any other (Orthodox) church in their community, playing to thank
their Almighty God for keeping them all healthy and alive. After thanking their God via
their songs and dances, they get back playing all the way long to the residential houses of

their community. Then they begin, from one tip of the village, to express their best
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wishes to the community by going to each and every household. In doing so, they spent
about 20 minutes in each household entertaining the family members and themselves as

well.

As the family members get pleased by the songs and dances of Ashenda girls, they finally
farewell them either by their heartfelt and pleasant blessing or offer them some gift which
might be in terms of money or in kind such as food and drink. They might also promise
to present some gift to them in the year to come as well. Both the blessing and gifts are
reinforcing rewards for the Ashenda girls for their decency, best wishes and playfulness/
entertainment. When the house to house going is over, the Ashenda girls select a specific
field with a potential playing mood and environment, near or in the village. Then they
spent the whole day playing together for a week or so. They also approach a passerby
man and urge him via their songs to give them money which together with the gifts
collected from the households would be presented to the church so as to help it execute

its current demands.

Ashenda, the cultural festival, is named after a thin and long leaf, called Ashenda which
the girls wear/tie it over their dress on their waist down in a fashionable pattern. This leaf
IS what symbolizes the cultural festival most. Besides, it is the main reason that causes
the Ashenda dance to be unique even in the context of Tigrean dancing culture. The
Ashenda dance centers at the waist down, (particularly moving the bottom from right to
left and back to the right that causes the tied Ashenda leave to shake in an eye-catching
manner) where as the main stream Tigrigna (Tigrean) dancing culture centers at the waist
up. Indeed, movement of the majority body parts is common to both. Ashenda’s singing

melody also is unique from the rest Tigrean cultural singing melodies.

The Ashenda girls, in their songs, raise a lot of issues that range from social criticism of
some behaviors to their philosophies in life. While they are playing, for example, they
sing as “APALY NA 004 AOAL (7L ANP 214” which literally means: Let’s go

crazy playing as there is no a playing ground on the sky).Via this particular song, the
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girls not only express their belief that entertainment is vital in life, but also reflect their
philosophy that there is no access to entertainment in the so called life after death.

They also use the freedom of Ashenda as a golden opportunity to critic social problems in
their community. Here is a typical example “A7AP L 02+ %448, AARO 3A- AN, In
this song, the Ashenda girls are critiquing the governor of their community who failed to
properly mange his daughter; hence conveying the message that proper management

ought to begin at home before it goes to the societal level.

What is surprising, here, is that no one accuses the Ashenda girls for whatever they say.
They are culturally entitled to speak of their gut feelings. What is most saddening,
however, their unprecedented freedom vanishes as the cultural festivals ends. It thus is a

“time bound” freedom that comes and goes with the Ashenda culture.

Ideally, Ashenda is celebrated by virgin girls only. In practical terms, however,
particularly in towns it is celebrated by young mothers as well. For it is highly gender
based festival, Ashenda is chiefly celebrated by females. Males, even if they participate,
play an escorting role to defend the girls from any potential threat, or become just
audience. They can enjoy the girls’ songs and dances passively, though.

Ashenda has been colorfully celebrated for the last about ten years in Mekelle which is
the capital city of the region, Tigray. This is made in a very organized form of festival
which incorporates performance contest among various groups of the Ashenda girls,
poetry contest on the theme of the cultural festival, modern band performances, etc. In
doing so, Ashenda as an event has been used as a social gathering forum and its songs as
a communication strategy to convey selected socio-economic themes such as gender

equality, ecotourism development, anti-HIV/AIDS awareness creation and the like.

Understanding its eco-tourism and other potentials, the regional state of Tigray has

officially decided to celebrate Ashenda as a regional festival since the launching of the
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third Ethiopian millennium- 2000 E.C. Hence, zonal and woreda towns, also are giving
due attention and support to the proper arrangement of the festivity.

Even though there is no such a fundamental difference, Ashenda slightly varies in some
of its aspects from place to place within Tigray. In Temben, for example, Ashenda owns
contextual dancing styles called Awris which is unique to the area. In Agame (around
Adigrat) it is celebrated at night: girls settle at a certain house and play almost all night
long for a week. In Axum and its surroundings, Ashenda is known as Ayni-wari or
Marya; and starts from August 24 E.C and lasts for almost a month up to September 17
E.C or Mesqgal (Finding of the True Cross). In Raya, the culture is different in the
dressing style (Boufie and Shifay Sa-eni) and the accent of their songs, among other
things. (Note: These and other co-cultural variations are worth of further investigation

that is specifically assisted by participatory observation.)

3.3 Historical Background of Ashanda

Ashenda is widely perceived to be a religious holiday. Its historical background is mostly
linked with the ascension of the virgin St. Mary. Lieke Likawint Yared Kassa claims that
Ashenda is one of the religious holidays of the Orthodox Christianity by providing some
contextual evidences.

Atl: AL NGA HEILA a9 TINT @7 1h( 16 “AooNJ 7 PLOT &7
TCEI°  HILVFN 0N AR HMNG:  AORS hl ooPA NASATTL
e aoCAP APAL HWANLA- 9028 €21 +9°AnT &0t £TIN TICLT
NG AR
The commencing date of the festival, August 16 E.C, signifies the day
when St. Mary ascended. Besides, the reason why that the cultural festival
is originally celebrated by unmarried small girls is to show their
representation to the virgin St. Mary. (Lieke Likawint Yared Kassa,
personal interview, translation own)

However, the religiosity of the festival seems to be argumentative. Elias Abera who is
from the same religious background, Orthodox Christian, posits that Ashenda is purely a
secular cultural festival.

+871L TIC 1vdhG: PL&O APN MO0 ANTS &T7 h4909°h-  HIAO  PA
AL 1LNTHR avlfhd PAF: hARL WIC £ ACPHLAN ACHTS AN
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HIATAT WAAT 11T 909 Téch HETIN AHGh 14 APAF: han ST
NAA h9°Ahe- AES DAl F4-2 098, Al aoAh A TeRP ALENTT:

For one thing there is no single religious manuscript, including the bible,
which states about Ashenda and its religious background. For the other
Ashenda is not celebrated not only in other countries where Orthodox
Christianity is exercised, but also in other regions of Ethiopia except in
very some parts of the Amhara region that are found in the border areas.
(Elias Abera, personal interview, translation own)

What Elias further claims is that, Ashenda probably is a “pre-Christian culture” which as
he speculates is manipulated to serve as a means for the expansion of Christianity; and
thereby through the course of time Christianized. “It is a common phenomenon of
religious indoctrinations that cultures are key instruments to get the heartbeat of the target

society and by which preaching missions can be realized at ease.”

Ashenda can, therefore, be taken as cultural festival at least for the following reasons.
First, no religious manuscript including the bible speaks of the religiosity an even the
very existence of the Ashenda festival. Second, it is exceptional to majority of Tigray and
some bordering areas of the Amhara region; no other Orthodox Christian societies,
outside and within Ethiopia, celebrate the festival. Even the geographical proximity of
the two regions’ peoples can signal that this festival is cultural as it likely that it has been
shared, as any other cultural exchange, through their long-lived communication. Third,
even within the Tigray region, the festival varies in its nomenclature (Ashenda, Ayni-
wari, Marya, etc.), commencement date, and duration from place to place; and, thus,
these and other distinctions show us that it is not clearly determined by religious
principles or commands. Rather, it is determined by cultures of specific societies. And,
fourth, Ashenda unlike other religious holidays has been celebrated by Muslims and non-
Orthodox Christians.

3.4 VALUES OF ASHENDA

The Ashenda culture has many values, both positive and negative, attached to it; most of
which are abstract and thus cannot be understood easily. But, when one interprets the

lyrics of the songs, behaviors and customs that manifest in the entire festivity, he/she
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comes up with quite many constructive and destructive values. Of which, the researcher
after thoroughly analyzing and interpreting the behaviors, songs, etc. of Ashenda girls,

has managed to identify the below discussed values.

3.3.1 Positive Values of Ashenda

3.3.1.1 Fairness

Originally in the rural areas of Tigray, the Ashenda girls go house to house in their
community and express their best wishes to every single household without any
discrimination. They sing and play in all households in the same manner no matter how
much the households differ in possession, prestige, or any other criterion.

$A0- A0S G0N HHT M h@LT AN AFH0AYT $0A, AS PIMNT AN ool
LAhLINI® AT° AFI° AN M AN HPADA  ATD6 ANOANI® h9° HNAAI®
LCL
If the Ashenda girls go to a given house in their community and found no
body there, they leave a piece of the Ashenda leaf in the compound so as to
inform them that they had come and expressed their best whishes in their
absence. (W/ro Meaza Girmay, Personal interview, Translation own).

In addition to their physical going to each and every household, theme of the songs they
sing, the duration they stay playing at each, the style of their dance, etc. are the same.

Thus, every household is pleased by their fairness in their playing and route.

3.3.1.2 Dignity for the Female

Rape and abduction are almost common phenomena all over the country: Ethiopia. These
behaviors, according to Anthropologist Shewit Abraham, emanate from the prevailing
male dominated culture. Nevertheless, such gender biased negative practices do not take

place during the festivities of Ashenda.

Even though unprecedented beautiful and attractive, the Ashenda girls enjoy their
freedom and equality better than any time else. No one dares to commit rape or abduction
over any one of the Ashenda girls even if he found her alone. Like Likawint Yared Kassa
reasons out:

Arheh hf @8, 1PAO- KPS 970 ©L MAS Al FT0C AN ASA, PO
LFLN TICLT® h9° HA4000 AR HEOC: 903k A7 $00- A0S OCTT
PNt ETIN TICLT ASHNEGT TANG AGNGAT NAHAP::
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If one commits rape or abduction over the Ashenda girls, it is considered
as if the action was made on the St. Mary. This is because the Ashenda
girls are commemorating the ascension of St. Mary and celebrating for her
glory. (Lieke Likawint Yared Kassa, personal interview, translation own).

Ashenda, generally as a culture, is a privilege for the female. Females are not
merely dominant, but also they are the only actors throughout the festivity.
Whereas males could attend the festivity they have no active role at all: their
appearance never goes beyond escorting the girls and audience-ship. Hence,
Ashenda is a gendered cultural festival which exclusively entitled to the female.
The female enjoys unprecedented dignity and is socially respected during the
cultural festival for her being an Ashenda girl. As a result, Ashenda is the time
when females most proud by her gender identity.

AHNY AT AN ANEet h9® aohhbhbdr hTeET hf TCh 104

Ao FTY PLOT LFIN TICLT TILFS AP0 AChTN  CPAOALT 79
AL Alhhf tPL4E PEOT LTI CICLIC 06N ‘@7 h9® ookl
LENIR /97T ALGIN hf TaNL::
During the Old Testament, the female had been perceived as “misleading
and sinful”. But after St. Mary gave birth to the Lord Jesus Christ, such
perception was disproved and thus, St. Mary herself is well thought-out as
“I°n51 ALG1N” (a Geez phrase to mean ‘a pride of the female’). (Lieke
Likawint Yared Kassa, personal interview, translation own).

3.3.1.3 Expressing Best Wishes

It is a clear fact that, in the western world, people express their best wished during public
holidays by presenting post cards or other means of communication. In our context
however, such best wishes are expressed orally. Specifically in the case of Ashenda, girls
go house to house and express their best wishes to each family in their community.

Af7G HO%AN P1 ST @7 hl ihd 16 AN 9ha 20 NOATTTIET
ALIEMET THIOA ©FE nL9°t 0%t LT ASe HOYT? ON-F APCT
bl THovdh  h&T Govl7 +Boo- 'R Hooohi: NAH, 478 NOFL A7C
APFICh N BACTTT WLIET APY SN ANGVE AP 9PUCE HhdOad
OATIL7 HNF HAD2LG P70 TN AR @7 BA0- AGTS 1N M SN M ASHE
NLCLTT NONGFTF A0 ANBANI® AGNA ASL 94T HIAT:

The festivity time of Asenda, 16-20 August E.C, is preceded by a rainy
season called kremti which is perceived as dark and risky; and followed by
a new year that supposedly brings happiness, maximum productivity and
good weather. Hence, Ashenda, calendarically speaking, is assumed as a
transitional period from the dark and risky time to the bright, productive
and peaceful one”. That is why the Ashenda girls go to every household
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and express their best wishes via their song and dances. (Lieke Likawint
Yared Kassa, personal interview, stress and translation own).

When the girls are done with their songs and dances, persons whom to the best wish are
expressed in return wish the girls to live long and stay healthy and united. Indeed, this

often times takes place in the form of blessing.

3.3.1.4. Thanks Giving

The Ashenda girls, prior to any where, go to the church of St. Marry or any other church
available in their area, early in the morning of the very first day of the festivity. They first

pray for a while privately, and then sing to thank their Lord in a mass.

Lieke Likawint Yared Kassa contends, “[The Ashenda girls] first rotate the church three
times thanking their God with their songs for keeping them all healthy and alive. And
then they find an appropriate playing ground where they can sing and dance exclusively
for the glory of the Almightily God.” Besides, when the girls are given a gift, in kind or
in money, they express their gratitude to the one who offered them with.

3.3.1.5 Innocence/Cleanness

Before the Ashenda girls go to the church to thank their God, they first go to a near-by
river or spring water and wash their hands, feet, and face in a mass. The value behind this
a ritual-like practice according to religious leaders and elderly people is
innocence/cleanness.

[BA0- A(178] SN MA-ACOTET 0% hAP NAMAT NAWAST 16 DAHA@?
NANC TRY7 LhON:: AN €7 Ah-L QWS ADLLT ASL 9°70C h76-1A
PHAL T ANhLS Ak HhO0A- hG8 G0 0&E L 1OVG TI°ANT'R::

They [the Ashenda girls] wash in a mass before they go to the church to
remind them that they have to be clean both physically and mentally. It
reminds them to avoid evil behaviors and to develop the good ones. In
short, it symbolically represents the sign of righteousness or innocence.
(Lieke Likawint Yared Kassa, personal interview, translation own).

This ritual, therefore, carries a number of constructive and corrective values ranging from

positive thinking and forgiveness to keeping one’s personal hygiene.
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3.3.1.6 Team Working

Ashenda girls are not a mere group of playing girls. They do have members with their
own respective roles and functions. They do have a leader known as Haleka, logistics
girl, lead singer called “Menguhit”, drummers, and the rest audiences. Except in the cases
of the leader (Haleka) and logistics girl who are permanently assigned for their respective
duties, the rest take turn to be a dancer, drummer, signer, audience, etc. according to their
individual interests, their skills and acceptance by the group.

798 Nl rd H2LovAL G@ $A0- ANES 98 1EA @ ULT7 ANCh S8
°0é-ch a3 NTR: AH, Al h9° TI°UCT 909° HhaoO\A- avGATP HOL-P
Né-chFS ARICHT:... AH, 9NE A0t SN WAL FTLITS AWt ICse
GNG. LAlh NUAL'R::

What surprise me most are the group cohesion and the spirit of team
working of the Ashenda girls which one cannot get it in our day to day
team works such as the academic arena.... It would be of much
importance if we could apply such a great value to the rest of our walks of
life (A member of FGD one, Translation own, Feb. 29, 2011).

3.3.1.7 Leadership

The whole girls of a given village form single large group and spend the week playing
together. To make their time of festivity pleasant and effective, the group members select
a group leader called “Haleka”. The Haleka is expected to offer guidance to the rest of
group members on what to do and what not, where to go and when, how to act and
behave; co-ordinate group members, manage potential and/or emerged conflicts, take
care of and socialize the newly joining young girls, make decisions, and so on. Moreover,
she proves her role modeling to the rest members of the group in her totality of behaviors

especially pertinent to the Ashenda culture.

On the other hand, according to Elias Abera, the group members obey to and respect the
instructions and guidance of the Haleka as far as she works according to the customs and
norms of the Ashenda culture. Therefore, the key elements of leadership such as group
members, common agenda (celebrating Ashenda), the essence and functional existence of
subordinates and leader, and decision making process are at the hub of the Ashenda

culture.
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3.3.1.8 Socialization

In the rural areas of Tigray, Ashend girls of a given village form only single group no
matter how large it might be. Unlike the town dwelling girls, they do not divide
themselves into sub groups depending on age, social status, style or any other factor. As a
result, beginner young girls get a golden opportunity to socialize themselves with the
values, rituals, norms, songs, dancing styles, etc. of the culture by joining to the large
group. The senior girls, thus, teach them all of the dos and don’ts of the culture, directly
or indirectly.

EooC-t; ASATITL  A3NT NGook AFlood atd 9Ne-t AAGTHT dAHLAM
AGN% T LCLT NP9 TT MIC 9°@-F0...R9°0LhT: GOLT aoGHT 19°73L7
ho® WAPE  LYaT: AhT ASATHS ATHAT NCT SANT gLRO:
TET@OF 90 AL NTLAT TASATEL AhPF h9°h 1847 PIPVLAT:
When new young girls join the group every year, the senior ones know
and discharge their responsibility to take care of the kids by helping them
enjoy the festivity, showing them how to dance, how to sing, how to clap,
how to bit the drum; tell them where to go when and for what purpose, etc.
As a result, the young girls learn and obtain enough and appropriate
knowledge and practices of the culture; and they in turn do the same for
their young fellows when they grow up. (W/ro Kiros Tesfay, personal
interview, translation own).

The socialization value of Ashenda according to the elderly people is the key factor for
the so far preservation of the culture. Whereas it is still widely taking place in the village
festivities, this value is on its extinction in the urban areas due to the disintegrated group
formation of the town dwelling Ashenda girls.

3.3.1.9 Child Care

One can dare to say that the society at large has a poor culture of child rearing. It is a
common fate of almost all male children of village Tigray, even Ethiopia at large to look
after their parents’ domestic animals. This starts from the age of four or five as the duty is
culturally assumed as an easy task even though its psychological and physical burden
exceeds the assumption. Female children also are expected to assist their mothers in their
domestic activities such as cooking, collecting fire wood; fetching water, taking care of
their siblings specially babies, washing clothes, and dining/cooking, performing

agricultural activities, such as weeding and harvesting as boys do.
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For these and other reasons children are obliged to spend their childhood in laborious
duties. Hence, they lack the opportunity both to care for themselves and to be cared by
their parents or guardians. Their rights are observed to be abused, therefore. During the
Ashenda week, however, all children are given the chance to enjoy the colorful festivity.
Parents also buy new dress for their children. According to W/ro Tsilalmuz Baraki, even
if the parents could not afford to buy clothes to their children, they borrow some from
neighbors or relatives so as to keep the morals of their children who might have suffered

from envy of seeing others wearing new dresses.

Moreover, parents get the hair of their daughters done on the eve of the launching day of
the festival. They, also, keep them their personal hygiene. They bring them or help them
bring the Ashenda leave and tie it in a fashion pattern at their waist. Getting them feed
properly they bless and let them go to play freely.

3.3.1.10 Indigenousness

The Ashenda girls use a number of materials or material cultures, ranging from cosmetics
to musical instruments. All of the materials they use are locally produced. Their
hairstyles and dressing style are indigenous. Even where there are modern substitutes on
the nearby markets, the Ashenda girls prefer to consume the locally produced dresses,
cosmetics, musical instruments, etc. This according to Ato Kassahun W/giorgis has
multifaceted advantages. Of which:

Set ha0, Aé-cht: OCP7 NGCT: Qoork: $rrki Aé-hl TNE oHT,
PNLSTO:  PO0E UHA, At haN @7 AdTPOA LINC: hH, hAg £ At
NGAL AN o116 ASméh HA» NECET @fm, 248 G2 9°Né0
atAhAO0 200,

It encourages, local producers such as gold and silver smiths, weavers,
hair dressers, drum makers, etc.; and thereby contributes to the economic
development of the local people. Besides, it develops the mentality of
priding on indigenous products which we are terribly missing it especially
in our urban areas. (Kassahun W/giorgis, personal interview, translation
own)
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Such a sense of indigenousness, also, preserves and enhances indigenous knowledge of
the society which is part of its culture. In line of this thought, a member of FGD four,
views Ashenda as an even that reminds her “true self”.

e Fahn NHON Y248 Dl HEAM AHON A%%Sh HEAM LNHM: S8
L7 G2 ovMhTh9®  hOGTAHL  ANSLS  ovhhA Alev-Ah R4 S8
I°0L-0@-£7 AUA R PAY, AMAS AH, ATTYA® HASS 77 044R:
°0.0G FWAR N9AT1S NFAL  Al7S 77 Mm@ Ad MO0 GCAL LchaN::
AN2S SN TAAAT ATIES TAPAN GNLG OLN LATLAL: ANINLE 1N HAIP
980l P06 &PCT SCRHITT NAIC LLTNGO::
To be frank, | know a lot about America than | do about my country. The
way | and most of my friends dress is purely part of the Western culture.
Our mentality, if not our physical body, is already gone. But thanks to our
cultural holidays, especially, Ashenda, | stop and start thinking about
myself.... Ashenda gives me a great opportunity to retain my true self. |
enjoy the innocence, love and companionship that | heard of it fore
fatherly. (A member of FGD four, Translation own, March 05, 2011)

3.3.1.11 Forgiveness

Two different groups of Ashenda girls representing their respective villages meet at a
certain place for playing contest. Each group plays to its fullest potential by praising itself
and down playing (demoralizing) the other. This heatedly goes on for an hour and more

in the presence of no judge.

In doing so, each group might raise from general humorous songs to a very serious
private life issues to demoralize the other group or a single girl (often to the Haleka or
another actively playing one) from. The group which is outnumbered by playing and thus
could not tolerate the insulting songs of the dominating group starts to stone at the
opposing girls. Hence, the conflict becomes both verbal and physical one to the extent
that some girls might get seriously injured.

After such a serious fight, however, they instantly change the tone of the contest and urge
for reconciliation via their songs such as “70717£ “7tAhPm®OC Havy n9°A0”  (Let’s
make peace and play together). Then both groups stop fighting to create a joint large
group and play together peacefully. Everyone, even the bitterly injured girl, forgives right

away. Hence no more conflict or revenge takes place.
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3.3.1.12 Unity/Togetherness

The Ashenda culture is never possible without social gathering and group making. It is
only when the Ashenda girls gather together and unite themselves that they effectively
and properly spent the festival. Thus, Ashenda creates a golden opportunity for the girls
as a means of social gathering. Starting from the very first day of the festivity, they begin
to reset their unity as they collect the Ashenda leave going to the field singing and
playing together. Even in the beginning day, they sing as: “4Chg aohHP ¢5@mEL NA
7°A4¢” (Oh my fellow come and enjoy Ashenda with me).

Besides, Ashenda particularly these days is creating opportunity for cross-cultural
relationships and enter-ethnic unity. Likewise, Ato Fisehatsion Teka believes that it has a
great potential to strengthen the long lived relation between the Tigray and Amhara
regions both at state and societal levels.

02001 9.9° 71.9¢ S$A0- A4 HONA APAL SN HA PYTHI°¢-  hAA
APhé- ARTAS 1LCS: ORIV @7 AN HAhhd Yoot [2002 9.9°] G0N aoFA
ARTI® 18I AN, £ FEN@T TV Cal AT A hAAT
AHNAD hnSAC S HAA A% TNLA AR AL ARY® G2 VA, 9°9°NANT
AN AANTA  VHNI T NI N e rhd AT PTG
hoo.  PNChA::

A representative group of Ashenda girls had been sent to the Wagkhumra
zone of the Amhara region in August 2001 E.C.; and they also sent theirs
to Mekelle last year (2002). This is believed to better consolidate the
historical and social relationships of the sisterly regions. The cultural
commonalities contribute to the brotherhood and unity between the two
peoples and states. (Ato Fisehatsion Teka, Personal interview, Translation
own).

3.3.1.13 Beauty

The Ashenda girls give due emphasis to their dressing style, hairstyle, bids and crosses
tied on the neck, traditional lead (Kuhli) put on their eyelids and eyebrow and other
beautifying objects.

For the Ashenda girls become unprecedented beautiful the elderly tell their male youth a
Tigrigna proverb “#A% Ali'7% ChA. M AL 11h0” which literary means: ““Don’t engage
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a girl merely seeing her in the festivity of Ashenda”. This proverb hence implies that all
girls are beautiful during the Ashenda time as they give due attention to their beauty,
more than any time else. On top of this, “A®-AL AL 0P 9°OA 69°00¢” is a song sung
by the Ashenda girls themselves. Translated into English this means: Oh my
Ashendagirls, be as beautiful as a flower! Thus, beauty is a value that rests at the focal

point of Ashenda.

3.3.1.14 Entertainment

The female, in the Tigray culture in general, is busy engaged in both domestic and
agricultural activities. Consequently, she gets little time to refresh herself. This is true for
the small girls, too. That is chiefly, why all girls zealously wait for the coming of
Ashenda. (This zealousness also works for the town dwelling girls as well, despite their

better access to both free time and entertainment facilities.)

| .

A group of Ashenda girls, playing.

45




Accordingly, Ashenda can be considered as a programmed and budgeted time for
entertainment, particularly for girls. This is so, because girls play together singing and
dancing ranging from three days to one week (or in some places even more) the time
during which the girls are free from academic duties and agricultural activities (The
whole days in the week are days off for a religious reason: Be-ale Filseta). In other
words, Asehenda is a cultural entertainment festival that takes place annually lasting for

averagely a week.

3.3.1.15 Democracy

With regard to democracy, Ashenda has of course quit contradictory values. On the one
hand, it can be labeled as undemocratic culture in that the Ashenda girls are intolerant and
aggressive in some of their communication contexts such as when they collect money and

when they held their enter-group playing contest.

On the other hand, however, Ashenda is democratic for at least six reasons. Firstly, we
can mention the electoral process of the leadership. The leader of the Ashenda girls,
Haleka, is elected by the consent of the majority of the group, not to mention all, for her
good understanding of the group’s and society’s values and norms, leadership potential,
interpersonal communication skill, excellent negotiation and decision-making skills,
playfulness, and the like. What is surprising is, the Haleka can be stepped down
peacefully if the group found her ineffective even within the first day. Nevertheless, she

might be re-elected in the year(s) to come if deemed successful.

Secondly, Ashenda is democratic in that it is participatory. Any member, rich or poor,
smaller or bigger, etc. can take part in dancing and singing with no privilege or
discrimination. As to the tasks of drumming, leadership and financing, what matters is
excellence that can win the consent of the group; even so they are open to everyone’s

participation.

The third democratic value of the cultural festival is the freedom that glorifies to the

group members. The freedom value of Ashenda manifests in two ways. One is the
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physical freedom of the girls. Every Ashenda girl is free of any domestic duty and thus
enjoys her unprecedented freedom in the way she dances and behaves. According to
Shewit Abrham, Anthropologist, no social controlling factor can have, unlike in the other
days, its suppressing influence over the Ashenda girl. And, the other means by which the
freedom value manifests is the verbal communication that can be taken as equivalent to
the concept of freedom of speech. As Ato Fisehatsion Teka asserts, “It is in this,
[Ashenda] event that girls can speak of their suppressed feelings. They never worry about

the social taboos including the use of sexual terms.”

Be it in the form of insult, joke or cursing, the Ashenda girls are in a “guaranteed”
context to express their gut feelings. Very surprisingly, even the society at large
acknowledges such a “time bound” freedom.

at: UHN, LA AFFCA N oo Lé-S0T Ve HAP'R: NHGLANh 0C4 @7
neAdld. MPAME LGLL: INL avhir £ FAMET 00578 AN N9AT
ali787 15 0CEIFT ovC19° 07 DAFT APAAT ARIS HLhR: At
ML AN @7 aoMMihTa M NTAUM A% O ENR AR HAAG: AAH, AY
ng°® Heohdt, Al FHHLE  VROTS®T 99U % FPUCE HhAT 9%
A0 ANTER:
The society at large is a kind of conservative one. It feels very offended
even by a simple insulting and the reaction is very quick and two-fold.
But, in the time of the festivities of Ashanda such insulting, cursing and
jokes are taken easy; and the reaction is mostly the reverse: smile. So to
me this is a great value of Ashenda that could owe a great lesson to the rest
of our lives. (Mesele Zeleke, personal interview, translation own)

The fourth manifestation of Ashenda’s democratic value is the principle of rule of law.
The girls are, more than anything else, governed by the society’s norms and their own
agreements on contextually specific matters. Consequently, no girl including the elected
leader (Haleka) can deviate from these unwritten but binding rules. It is the responsibility
of any girl to behave as per to the group’s consent and the society’ norms and values.

Fifth, Ashenda is democratic culture in that the principles of equality and fairness are at
the hub of the entire festivity. The Ashenda girls view or are culturally expected to view
all members of their community equally. This can be practically reflected in the girls’ un-
discriminatory behavior of house to house going to express their best wishes to each

household, for instance. Besides, any member girl is entitled to equally enjoy the

47




festivity. With regard to the electoral process of the leadership, any girl can be elected
Haleka as far as she managed the consent of the majority girls for her multi-faceted

excellence.

And, sixth, the principle of majority rule is what manifests in the Ashenda culture. While
it is true that the Ashenda girls are distinguished for their group cohesion and team spirit,
they as human beings would obviously have some diverging interests. Such differences
when needed to be narrowed down, for group decision making purposes for instance, are
solved by the principle of majority rule. Thus, an idea or a girl that won the will of the
majority of the Ashenda girls takes the lead.

Taken together, the principles of rule of law, freedom (of speech), equality, majority rule,
participation and fair electoral process are at the center of Ashenda; hence, it is quite a

democratic culture.

3.3.1.16 Charity/Fundraising

While the Ashenda girls go house to house to express their best wishes, any interested
person may grant them gifts either in the form of money or in kind for their interesting
songs and dances. Particularly mothers offer them foods and drinks, while fathers give
them money. Indeed, it is also customary to farewell the Ashenda girls simply by blessing

them and expressing them best wishes as a feedback to theirs.

Meanwhile, the girls also purposefully stop passersby and urge them for money via their
songs and dances. What is good here is that, the whole money they collected is presented
to the church at the end of the festivity. The church then fulfils its current demands by the
money donated from the Ashenda girls. Hence, the entire money, either offered in the
form of reward for their interesting playing or given for their pressing demand is invested
to strengthen the community’s institution. Thus, the money they collect has the mission
of fundraising. The girls, in doing so, do not give priority to themselves over the society.
Their individual and group interest is willingly suppressed for the sake of serving the

interest of the entire community: strengthening one of the social institutions, which is the
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church. As such, the girls in line with their entertainment are highly committed to fulfill
their social responsibility.

3.3.1.17 Virginity

Ideally, Ashenda is not a mere girls’ festival but that of virgin girls. That is why Ashenda
is often attended by underage girls. Even though it is becoming argumentative that
Ashenda is and originally was a religious festival, its virginity value appears to stem from
the culture’s linkage with the Orthodox religion, particularly with the efforts that have
been made to associate Ashenda with the virgin St. Mary.

For what so ever reason, the society still highly values virgin girls; and vice versa. In
cultural weddings, for instance, it was a common practice, and still rarely happens, to
return a bride who is not found being virgin to her parents’ home for ones and for all on a
donkey’s back wearing her “wocho”, a black and rough blanket purposefully put on the
bride for her disgrace or humiliation. Generally, the one who is not found virgin on her
wedding day is culturally considered as disloyal and rude; and her case becomes a
burning issue in her society. As part of such a virginity valuing society, the Ashenda girls
criticize pre-marriage sexual practices via their song: “A7€¢4- 17He A7€4- 1M 3N
ATSNAG LN AN TiNS& hH” This literally means: Whereas we are relying on her

virginity, she, to our surprise, has become pregnant.

The culture’s virginity value therefore seems to be so vital and lesson-full in the fight
against HIV/AIDS. And, the safest sexual behavior, abstinence, could be better

communicated from the perspective of this cultural ground.

3.3.2 Negative Values of Ashenda

Despite its constructive values, practices and rituals, Ashenda has some dysfunctional

practices. Of which:
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3.3.2.1 Violent Communication

The society at large is very polite and respectful. Especially children do not disrespect
their elders. If they do, it surely is not of the norm. But in the case of the Ashenda girls
they verbally attack both to their contesting group members and to the ones who failed to
reward them for their demanding songs and dances. They even challenge passersby by
pulling and pushing them on their way from the opposite direction. When the requested
individual insists to the end not to give them anything the girls bombard him/her with
insults and cursing. Most of these insulting and cursing are funny, while some are

demoralizing and socially taboo: sexual terms.

3.3.2.2 Non-Fair Play/Intolerance

The time when the Ashenda girls meet with the other group from another a nearby village
for playing contest, the group that is outnumbered by playing fails to appreciate the
success of the counterparts. It rather starts to physically attack the other group which
leads to serious injuries from both sides. Even though Ashenda girls are very democratic
in most of their festivities, they are unfair and violent in some aspects like this one.
However, the society does not take such violent communication behaviors as serious and
harmful. Ato Mesele Zeleke, for instance, observes:

Al AN 1 1EAST SN0 ANES HINC QAN h9° “ALNFFC” 98T hf
AN Chad:: ANC HAP TIC ARhrr: 169°7 NFNT hANT@®7 ALhST
HOAA: P, °CANT @7 h9°HOAA BLAT AP7: AT HALT Ah-JP7
PA AT NNG 77 AhA Al 00T AT AR
That specific inter-group conflict is a kind of adventure for the Ashenda
girls. It is not something like feuding. They really do not mean it. They
already know that they would fight before they met. Of course they also
knew that they will forgive and reconcile before they led into their inter-
group conflict. It simply is part of their entertainment, albeit potentially
risky and negative (Mesele Zeleke, Personal interview, Translation own).

One fact is however vividly observed in the Ashenda culture; the failing group never
appreciates the success of its counterpart, or it does not admit its failure in a costractive
manner. The group that is beaten in the playing contest admits its failure by stonning and
fighting the succeeding seriously lacks faireness. That is why it is identified as a negative

value of the cultural festival: non-fair play.
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3.5 WHAT DISTINGUISHES URBAN FESTIVITY FROM THE
VILLAGES’?

It goes without saying that indigenous cultures of any given nation change, positively
and/or negatively, mainly for factors associated with urbanization and globalization. To
this end, everyone of my sources, including the texts, assure that the Ashenda culture is
better reflected in rural areas, in terms of the culture’s originality, than it is in towns. Of
course, there are some aspects that the urban festivities exceed in. The following are
diverging points between the festivities of villages and towns.

3.5.1 Group Formation

In the village areas of Tigray, there only is single group of Ashenda girls. This, according
to Fisehatsion Teka, results from the communal life style of the villagers and their
relatively small sized of population. In the towns of the region, however, the Ashenda

girls are divided into extremely numerous groups.

Some informants associate this into the larger population size of the towns. While this
truly is one factor for such extreme division of groups, Meresa Hiluf sees “unnecessary”
criteria for their over-division. These in addition to the areal factor are age, style, status,
money, and many more. Very small girls form their own kids’ group and they miss the
value of proper socialization as the senior girls fail to discharge their responsibility of
socializing as do the villages. This age dependent division, as Anthropologist Shewit
Abraham, fears would create its own problem in preserving the culture as the kids could
not get the chance to learn each and every element of the cultural festival from their

elders.

Many informants also see money as the most powerful factor for such disintegrated
grouping. Of these, one group discussant (Ashenda) girl discloses:

SN ASATITL 1EATT AG4A WILAPA Ad-é- TNeT TIANR: INEeE
204 APAL NHOML EL FFT hPdae TN AHE DAHO-0F::

We want to have a very small group mainly for a financial reason.
Because, the smaller the number of the group members, the more the
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chance to increase the amount of money we share among each other. (A
member of FGD two, Feb. 24, 2011)
The other new trend, according to another group discussant, is strata based group. As to

her, there are girls who gather from different parts of the city, Mekelle, and form their
own distinct group based on their academic or economic status and on their unique intra-

group style.

Generally, the group formation of the town dwelling Ashenda girls seems to be very
dangerous as it is highly business oriented; misses the values of socialization and unity,

to mention some.

3.5.2 Church Going

In the rural areas, Ashenda girls launch their festivity by going to the church to thank
their God for keeping them all healthy and alive. This, until the recent past, was true for
the town dwellings girls as well. Now days, this is becoming history, however. This
according to Ato Elias Abera is “a sign of retaining of secularity of the cultural festival.”
Ato Elias, indeed, claims that Ashenda is a pre-Christian culture, adding: “In most towns
of Tigray, Ashenda is being celebrated by followers and non-followers of the Orthodox
Christianity. This shows us that Ashenda is regaining its secularity and becoming a public

or cultural festival.

3.5.3 Clothing and Costume Use

During the time of Ashenda, most girls, village and town dwelling, wear traditional
dresses and make ups. They villagers wear “Kemish,” a traditional dress made up of
cotton which is locally produced by weavers in their community. In towns, however,
some girls wear modern pants and mini-skirts that are quite foreign to the culture. As to
the use of costume, the village girls beautify themselves by wearing “Kuhli” (a traditional
powder lead put on eye brows and eye lids) and putting butter on their braided hair. On
the contrary, some of the town-dwelling girls wear modern pencil lead; and do not get

their hair braided in the traditional style. Besides majority of the town dwelling girls do

52




not wear traditional bids, cross and other ornaments on their neck as do the villagers.

Hence, they generally lack cultural manifestation.

3.5.4 Duration of the Festival

The duration for the festivity of Ashenda in the village areas varies from place to place.
In most villages it takes only a week whereas it takes place for almost a month in others
such as around Axum. Yet, there is still a big difference in the duration of Ashenda
between a given town and its surrounding villages. For example, in Mekelle town
Ashenda is celebrated only for three days; where as it takes place for the whole week in

very nearby villages.

3.5.5 House to House Going

As is mentioned earlier, one of the positive values of Ashenda is expressing best wishes
to one’s community. This, in the villages, is made possible by going to each and every

household. In towns however, this does not take place.

APAL A(FS hNt M SN M hPHRSG  BAATP: HHEA 90T 1§
ABLATF: NMOYY. HenH'th 77 Al 2&%F 470C A0l §& hhoT 0901 PAS::
I do have the mere information that the village girls go to every household
but | don’t really know what their very purpose is....Unfortunately, in
town festivities; there is no such a practice at all. (A member of FGD four,
Translation own, Feb. 15, 2011).

Due to the absence of home to home going in the towns, one value is totally missed; the
value of expressing best wishes. This value and the way it is expressed, going to each
household, better strengthens the society close knit and affiliation. However, this crucial
purpose, too, is missed in the towns. Another group discussant congruently reflects his

view as:

NA AGTE AN 7L M oo IhCHAC  ARLATT: PA ATRETNG ‘@7 (AU
ALIAPOT T ANY® HooG Pl 68 AHAE VS ASHTANNS AS: G705 AP Al A3t
1MC HMCA [N ™ SN M HECH ASL 0+ 9°948] AN h9°H, 9291 had+ THAS
haG ANch avARTE AR HAL::

I really do not know who in my next door is. Even if we met we do not
exchange greeting. We simply are developing animals’ behavior in the
name of modernity. | am sure what the village dwelling girls do [the home
to home going] would mean a lot to us all who are in such a context.(A

member of FGD Two, Translation own, Feb. 06, 2011).
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3.5.6 Motive of the Festivity

Both the village and town dwelling girls eagerly wait for the coming of Ashenda. Their
eagerness however emanates from different motives as the finding of this research
reveals.

a7 $A0- 1MC N hras HNVT? LCRT AON%TT @ £71 A VAR
NNO7, 9017 AN 9°h&0 HEVNT AT NAT4 AtF SN0 bt
NHANA0 1IN AhCPF: ooMihkag®  LC4ITF 1IN QAHAMAN D
DTS At LCEI T PGS LAT ATFL hCHDYT 91390 0N NF AN
NCS%h AN

The villagers are fond of the songs and dances or just the culture. They are
highly playful and entertainment oriented. The town dwelling ones, on the
contrary, are more of business oriented. One can easily understand the
very motive of the festivity, from the lyrics of their songs, as most of
which [the songs] urge for money. (Ato Fisehatsion Teka, Personal
interview, Translation own).

The elderly mothers that | interviewed also are very much concerned by this “disastrous
trend” as they believe that it threatens the preservation of most of the culture’s elements.
The focus group discussant girls also admit such an accusation.

WA, ARTILNT NNA ALTNAAT: NANSLSST ASGIGGT AMNLTS o+
VA, ANES ATIONCE 1T AST 1IN TG AN WD RCEIT
Tt MG AR WART oo At QuA. HIBNCE ¢t hG T
T0A AT HOA  AAN 277 AT®F Lhéde AP

I cannot say that we [the town dwelling girls] do not care about the
culture. We do try to reflect the Ashenda culture by our dressing, hairstyle,
dances, etc. But | do share the view that we give more emphasis to the
money related songs; and neglect the rest that manifest the other aspects of
the culture. (A member of FGD three, translation own, Feb. 10, 2011).

4.,5.7 Official Intervention

The Ashenda culture, at least for the last more than ten years, has been officially
celebrated in Mekelle and other towns of the region. This has been so as a result of
cooperation made among various governmental and non-governmental organizations
such as CAT, TCTA, OSSA, TWA, and Mekelle City Administration Office, to mention
some. Accordingly, lots of activities have been taking place including cultural
performance contest among various groups of Ashendagirls and co-cultures, poetry

contest among any interested writers, modern bands’ staged performances, advocacy
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works on selected themes (anti-HIV/AIDS awareness creation, gender equality, etc.),
among others.

Such officially intervened festivities have been viewed from different perspectives on the
development and preservation of the culture. The need for such intervention according to
Ato Solomon Gebremedhin, Public Relations Officer at the CAT, stems from the very
aim to correct the emerging negative trends in the Ashenda of the town dwellers that
deviate from the “original culture” and to “fill the knowledge gap”. Besides, the official
interventions have caused the Ashenda culture to convey development related messages
on selected themes. It can be said that they have oppened the door to link culture with the

issues of development.

4.5.8 Songs Variety

Many of the oral literatures of the culture such as the lyrics of the Ashenda songs with
their respective melodies, and panegyrics that are commonly communicated during the
festival, among others are on the risk of extermination. This is so because of, the lack of
knowledge of the town dwellers’ on the culture and the money oriented festivity they
practice. As a result, the songs of the towns’ Ashenda lack variety in their content and are
limited almost only to matters pertaining to money.
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CHAPTER FOUR
RESEARCH METHODOLOGY

4.1 Introduction

This media and cultural study attempts to investigate how the mass media portray
indigenous cultures and how such portrayals influence the culture. To achieve this end,
the inquiry employs a qualitative research methodology and adopts the interpretative
approach. What this chapter does, therefore, is present all the methodological discussions

that are employed in this study.

4.2 Research Design: Why Qualitative?

The central aim of this research is to understand the influence of the mass media, positive
and/or negative, on culture by investigating the cultural television programs made on
Ashenda as a case study. For culture by its nature is highly subjective, the researcher has
adopted the interpretative approach as a broader research philosophy so as to “make
sense of the ways other people make sense of their worlds...,” (Deacon et al., 1999:7).
Hence, the researcher in order to achieve this foremost objective and address the research

questions employed qualitative research methodology.

According to Natasha et al (2005) qualitative research offers complex textual descriptions
of how people experience a given research issue. “It provides information about the
“human” side of an issue that is, the often contradictory behaviors, beliefs, opinions,

emotions and relationships of individuals.” (p. 1)

Furthermore, Fossey et al (2002:717) contend that qualitative researches particularly in
mass communication research are geared towards “attending to questions concerned with
developing an understanding of meaning and experience dimensions of human life and

social world from the perspective of the social actors themselves.”
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Another reason why the researcher opted for qualitative method in the investigation is its
use of open-ended questions and probing aspect. Such open-ended questions according to
Natashan et al (2005) give participants the opportunity to “respond in their own words,
rather than forcing them to choose from fixed responses as quantitative methods do.”
Open-ended questions, which are of the advantages of qualitative research, have the
ability to evoke responses that are: meaningful and culturally relevant to the participant,

unanticipated by the researcher, and rich and explanatory in nature.

What is more, qualitative methodology is used in this study for its advantage of providing
“thick description”. Unlike the qualitative researcher who seeks to analysis variables and
the relationships between them in isolation or in artificial settings, primarily for the sake
of ensuring generalization, the thick description bestows qualitative researcher to gain a
rich and complex understanding of a specific social context or phenomenon than eliciting
data that can be generalized to other geographical areas or populations (Natasha et al,
2005:2). Similarly, this research will also attempt to come up with a rigorous description

of the cultural festival as represented by the mass media.

4.3 The Need for Case Study

It goes without saying that, the two core terms in the very topic of the study, media and
culture, are too broad to investigate unless and other wise each is narrowed down into a
case. Only in doing so would be possible to address the very important question(s):
“Which culture is to be investigated as portrayed by which medium/media?”

Case study, as Creswell (2009) defines, is a strategy of inquiry in which the researcher
explores in depth a program, event, activity, process or individual(s). Poindexter and
McCombs (2000:289) on their part offer “case study can be thought of as a study of one.”
In line of this thought, a single cultural festival, Ashenda, is thoroughly examined, among

other cultures.

Yet, this cultural festival has been communicated by multiple media outlets such radio

stations, television, newspapers, magazines, website (or the Internet), audio and audio-
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visual music clips, photographs, pamphlets, books, posters, and the like. Therefore, the
researcher still is forced to narrow down these media arrays into a single case for time
and resource reasons. For such considerations, Tigrigna Television programs are
purposefully selected due to their ability to communicate the culture both in image and

sound to, relatively, broader addressees.

4.4 Methods of Data Collection

Thus, this study employed textual analysis as a predominant method of data gathering so
as to make sense of the cultural portrayals accompanied by focus group discussions and
individual in-depth interviews. The following sub-sections, therefore, are discussions on
the whatness, and justifications for the use of the methods of data collection employed:

textual analysis, focus group discussion and individual in-depth interviews.

Even though (participant) observation would have been very appropriate method of data
gathering, the study period could not allow the researcher do so for Ashenda is an annual
festival that takes place every August 16-21 E.C.: the time by which this research is
expected to be finalized months earlier. Yet the researcher’s background, being native to

the culture, served as a best remedy in appropriately using the available methods.

4.4.1 Textual Analysis

This media and cultural study employed textual analysis as a predominant method of data
gathering. In doing so, special programs made on Ashenda in the previous about ten or
more years were selected (according to the sampling technique to be discussed latter) for
thorough examination. According to Lindolf and Taylor (2002:159) “we use the term
text,” in textual analysis, “to emphasize how qualitative researcher is inherently
concerned with describing and interpreting the symbolic qualities of social action.” And,
thus, the word text here does not necessarily refer to the printed documents. It rather
specifically in this case study refers to the audio-visual documents that are produced and

televised by the media on the cultural festival.
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Textual analysis adopts an interpretive approach that endeavors to explore the ways in
which language and images are presented, combined and used in media discourse
(Poindexter and McCombs, 2000). As a result, words, images, symbols, ideas, themes or
any nonverbal or verbal messages that can be depicted from the media texts are subjected

to investigation.

4.4.2 Focus Group Discussion

Focus group discussion, as method of data collection, is chosen for this inquiry for the
multi-faceted advantages it offers. Focus groups are vital in yielding data that are usually
useful to enhance understanding and to reveal a wide range of opinions (Wimmer and
Dominick, 2006).

Its flexibility in question design and follow-up also is the other reason why focus group
discussion is preferred for this research. Furthermore, focus group discussions are found
significant in that their responses are often more complete and less inhibited than that of
individual interviews. This is also, as Berger (2000) argues, because the presence of the
group members and their engagement in the discussion create an opportunity for diversity

of viewpoints and information richness.

Natasha et al. (2005), also, contend that focus groups are effective in eliciting data on the
cultural norms of a group and in generating broad overviews of issues of concern to the
cultural groups or sub-groups presented. This is the leading reason why focus group
discussion is used as a method of data gathering in this media and cultural study. Put
differently, focus group discussions has provided the investigator with diversified points
of view of the participants that in return lend much to better understand the issue, look for

new insights and offer thick description of the cultural festival and its media portrayals.
4.4.3 Individual In-depth Interview

On top of the textual analysis and focus group discussions, this research employs in-depth
individual interviews so as to obtain much more detailed background information from

religious leaders, media’s practitioners, cultural experts, social anthropologist, writers
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and elderly people, among others. Wimmer and Dominick (2006) also notice the wealth
of detail that in-depth interviews provide in the process of data collection. Elaborating
data concerning respondent’s opinions, values, motivations, recollections, experiences

and feelings are obtained from in-depth interviews (Ibid, 2006).

Moreover, in-depth interviews contribute a lot in the qualitative inquiry by offering the
researcher multiple insights into how people interpret and order their worlds. As Natasha
et al (2005:29) believe this can be made possible “by being attentive to the causal
explanations participants provide for what they have experienced and believe, and by
actively probing them about the connections and relationships they see between particular

events, phenomena, and beliefs.”

4.5 Sampling Techniques

Deacon et al. (1999:40) discussing on the subjects of sampling contend that “in
communication and cultural studies, sampling issues involve all kinds of area, most
commonly people, social groups, events, activities, institutions and texts.” Accordingly,
the researcher sampled informants (both for the in-depth individual interviews and focus
group), and the documentary programs of Ashenda (texts) that were televised over the

past 10 or more years.

4.5.1 Purposive Sampling Method

In this study, for human subjects, the researcher employed purposive sampling method.
The researcher believes that this sampling method enabled him to select subjects with

rich experience and knowledge of the culture and/or the medium.

Purposive sampling in general is employed when the researcher needs to focus on a
limited number of informants, whom you select strategically so that their in-depth
information will yield optimal insight into the issue which in turn would help to better

understand and come up with highly detailed description (Berger, 2000).
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As such, to be more specific, the researcher employed snow-ball sampling, among other
purposive sampling techniques, both for individual-in-depth interview and focus group
discussions. Snowball sampling according to Deacon et al. (1999:53) is “mainly used
where no list or institution exists that could be used as the basis for sampling.” Also in
this research, the subject are potentially scattered in every part of the region. Anybody
can be a potential subject as the culture belongs to anyone around there.

In practical terms, however, the investigator carefully looked for individuals and or
groups who are presumed to be with rich information and experience on the culture:
Ashenda. To this end, informants were selected after direct and/or indirect contacts. “Like
a snowball rolling down a hill, a snowball sample grows through momentum: initial
contacts suggest further people for the researcher to approach, who in turn may provide
further contact,” (Deacon et al, 1999:53).

4.5.2 Convenience Sampling Method

Even though the researcher, in his proposal, had planned to employ purposive sampling
method for the televised cultural programs, he later on found it mandatory to change his
mind. The initial assumption was that all aired programs would be available; and, thus,
sampling what is needed was possible. However, this is could not be so on the ground.
Only six of the more than 12 years’ annually produced documentary programs were
found; and all are taken as subjects of the study using the convenience sampling method.
In convenience sampling, according to Deacon et al (1999), the researcher uses subjects
that are easy to reach. As the name describes, the researcher chose subjects because of

convenience and availability.

4.6 Sample Size

Taking the time, access and financial constraints into account, the inquirer was obliged to
limit the sample size; of course, in such a way that does not affect the research’s

objectives. As a result, only six years special programs made on Ashenda were taken for
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textual analysis (single special program is produced every year for Ashenda is an annual
festival) as per to the aforementioned sampling technique.

For individual in-depth interview, on the other hand, 14 informants were selected from
different backgrounds. Cultural experts, media practitioners, religious leaders,
anthropologist, elderly people, writers, etc. were of the key informants and in-depth
interviewees. As to the focus group discussion, four group discussions were held, each

comprising seven to twelve members.

4.7 Study Area

The inquiry took place mainly in Mekelle town and its surrounding villages. However, it
also covered other areas in the region so as to gather as diversified information as
possible. Hence, it extended to Raya (Alamata), Tembyen (Abyi-Adi), Axum, and Agame
(Adigrat). These areas were purposefully selected for their potential of distinct co-
cultures. Generally, even though the research took place dominantly in major towns of
the region, due emphasis is given to the rural culture by going to some villages and
interviewing individuals with rural background and good knowledge of the cultural

festival.

4.8 Method of Data Analysis and Interpretation

As this study is a qualitative in its approach, the data analysis and interpretation process
was made inline with the process of data gathering. In support of this thought Creswell
(2009) asserts that qualitative data analysis is conduced concurrently with gathering data,

making interpretations, and writing reports.

Following to the gathering of the desired data from texts of the cultural programs,
individual in-depth interviewees and focus group discussants, all data were transcribed,
translated from Tigrigna into English, and categorized into topics and sub-topics of their
relevance. To do this task more effectively and easily some guidelines that direct the

categorizing, analysis and interpretation process were developed in advance.
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More specifically the textual data are analyzed from the view points of human sources
(purposefully selected informants: regarding the particular culture) and theories,
principles, etc. of culture, communication and media; most of which treated in the review
of related literature part. Images, words, behaviors, values, artifacts, feelings, etc. of the

media’s texts were subjected to thorough analysis and interpretation.
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CHAPTER FIVE
DATA PRESENTATION AND ANALYSIS

5.1 Legislative Framework and Media Attention to Cultural Reports

The cultural policy of the Federal Democratic Republic of Ethiopia urges the mass media to
strive for the development of all cultures of the country. In its article 9(2) for instance,
states: “Educational programs reflecting the various cultures of the country shall be transmitted

by the mass media institutions in order to promote the cultural knowledge of the peoples of

Ethiopia.”

On the ground, however, the media are claimed to give much less attention to cultural
reports. This is especially true when it is compared to the other areas of reporting such as
good governance, education, health, environment, science and technology, etc. This, of
course, partly results from the very broad and complex nature of culture; as, for example,
even these listed areas, too, are part and parcel of it. Each is a manifestation of the grand
term “culture”. However, it should be clear that the concept of culture has not to be
diluted as its components get more diverse and disintegrated. It rather should serve as a
thread that connects such components, therefore.

Unfortunately, however, as one informant from the Tigray Culture and Tourism Agency,
who preferred to remain unanimous, observers culture is being denied of proper attention

not only by the media organizations but also by the government itself. She/he adds:

HEI0, QAT ESHIT 90 hAlT ket NovaC hl eo 0t HEHN
Tt arFeh e NG AN FPCo: AR ANt 0T h9CHLRNS
ATEA NETT 40CHT POAT: 4N HooANA9® 1IC AFHHLIN 1N AL
ANGT O SN AR DAHTIAFG AN hH, FPYL  HHT ThAR P PC
PNAT: QAHTY PR A HFAChhe Dédhk AOMIE AR QVAS
ICICONNT 0SNG GNC. G FT, 9°N HALYI® 9.0 THASChN AP
If you see culture and tourism agency in relative to the other sectors you
become despaired by the attention it gets from the government. It does not
have enough budget and resources, as do the other sectors. Nor does it
have reasonable and stable organizational structure as it has been floating
from one organization to the other deemed to have more or less some
relevance. As a result, the so far achievements are unsatisfactory including
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our relationship with the media institutions that have immense potential to
develop and preserve our culture.

Asked about the media’s own initiation to produce cultural programs that can contribute
to the development and preservation of the indigenous cultures, AtoMeseleZeleke

responds in negation.

A1 HEAT IHmME ANF AAGT ICTH4 A®Lh SN ALovdt @ AiNA:
no°HNOMh AR HRIOSA 28, her 77 Al ThAT ool il H410G HAe
aoO\Ch 09PN, QD17 N47 20.Lf HIAI® HONI T+ 8 9°TT Fhade
APTLRT: DA AH, NA®-Ch M09 T GL 9°0é-ch AI°8 Al HALI®: Al
aFA FHAINL 09N 4GS nONONAS N N.C NAAD, AL TGP NS0 @7
NIAATIAY® HMANS APF &2 LHAC::

What | know is a journalist seeks for potential information, digs out and
presents it to the target addressees. But unfortunately, this is not the case
in our media organizations. They have not developed the nose to sense
issues worth of coverage. Yet, their work culture predominantly relies on
working up on request. | remember that some media demanding us to send
them a letter in addition to our official telephone calls if they would cover
an Ashenda festival that took place at Mekelle. (Ato Mesele Zeleke,
personal interview, translation own).

The media people that | approached, both formally and informally, also assure that their
media institutions do not give due attention to culture. The issue of culture, according to
the journalists, is often covered if it is prepared as an event by other concerned bodies

like culture and tourism agency; and when an official letter is due urging for coverage.

Meanwhile, the editorial policy of the Tigray Mass Media Agency (TMMA) says nothing
on how to develop and preserve culture. Its half a page article that is devoted to the issue
of culture does not go far beyond guiding how to treat religious and cultural differences,
and avoiding traditional harmful attitudes and practices. The very theme of the article is
preventing potential conflicts that might arise following to inappropriate media portrayals
of cultural matters and creating societal awareness on the potential dangers of culture.
This, of course, is a positive aspect of the article of the editorial policy as it might pave a
way to endeavors pertaining to cultural transformation. However, it still fails to recognize
the rich potential of culture; and consequently it does not attempt to offer any guideline
on how to exploit it for the benefit of the society.
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5.2 Rural and Urban Coverage of the Culture

The media’s minimal attention to culture could also be proven by investigating the ratio
of its rural and urban coverage. Whereas all of my informants, including the journalists
and media managers, agree that Ashenda as celebrated in the towns has lots of problems
that jeopardize the culture’s positive aspects, no single program is produced targeting at
any of the village festivities. All are produced on an officially celebrated festivity; many
of these have taken place at Ze-selassie square of Mekelle city, one at Addis Ababa’s
Exhibition Center and another at Abyi Adi town, Tembyen.

However the media are well known for the rural reporting particularly for matters
pertaining to agriculture. Journalists are, at daily basis, assigned to remote rural areas so
as to produce and report development programs. Yet, this has never been a case for
cultural programming. This, according to Ato Abraha Gebre-aregawi, Media Process
Owner at TMMA, is due to “lack of appropriate planning at the managerial level”. It,
thus, could be a manifestation of the absence of the media’s own initiation to cover and

develop the culture.

Televising the town centered and officially intervened programs, however, is viewed as
inappropriate by many informants, including the programs’ producers themselves for
many reasons.

NhL 10 AH® 060 oA +JhHA9° HANG NFAT “L4-213LH DAHING-

®L ANl oo lH AT FANAT ool Ak 090 L1897 NNA 10
£ hg° QUAE TNC  Hhaoohh NHNGE  avACh I ool OAHThA
ao(Mh A9 QAP FehlFJ 0Fh9° LARRI:
For one thing these staged programs lack naturality as they are dramatized
or staged performances. For another most of the cultural elements such as
the local drum are missed as they are replaced by complex modern
musical instruments (A member of F.G.D one, Translation own, Feb. 02,
2011)

The discussant’s observation is, indeed, found to be true as the modern bands’
instruments and songs replaced not merely on the stage but also on the televised cultural
programs. LLR-12,262 and LRR-13,247 can be typical examples for this as modern non-

Ashenda songs, are aired in both programs. Whereas the media people claim lack of
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airtime as a major reason for such shallow and immature programs, they also incorporate
such irrelevant modern songs that have immense opportunity to be aired out of that

context-Ashenda.

As the so far produced programs, on Ashenda, are heavily town centered, they could not

able to appropriately portray the cultural festival.

ATI° TTCOTE Al IMC AFFHACH 18C9° 090 A75 NTHNAD oo 70NLE L
1C9°: AYNGT hANER by tr Ak A A4 héhaN h9PHAL
NCARS 9°Nhn 18C9°: h9°h NS 795 [P0t hibol] &9 Hon
(1 B B LN O 0P A ARV T 1 1 o Y W2 o AR O o A U S 11\ VA2
TAHATT THICSAT AN O0LA I°4MEAG 1809
Had the programs been produced in the rural areas, they could have much
better reflected the Ashenda culture. They could have shown us the
lifestyle and environment of the majority of the society very lively. The
media, by doing so, could have created better opportunity for us [town
dwellers] to know and understand the challenges, solutions, attitude,
values, norms, etc. of the villager (A member of F.G. D one, Translation
own, Feb. 02, 2011)

A single shot, which is captured from a village around Tembyen and sandwiched in a
program that targeted at the village festivities, appears to prove this view. It shows a
group of handful children, comprising males and females, with contradicting interests and
responsibilities. They are looking after their cattle in a sloppy field, and simultaneously
taking care of their sibling babies holding them on their shoulders and backs. Yet, they
attempt to entertain themselves drumming jerry cans and singing in a childish and
melodious sound; but conveying much matured message as:

fGmL nf (NY)

nom- ¢ (NY)

ABBAG AILP (NF)...

This literally means “Oh Ashenda is coming and, thus, I will enjoy playing as I'm a
child.”” This song, thus signals that the young children are (unconsciously?) calling for
the respect of the child right(s), the right to be free from workload or labor abuse which is
clearly put in the FDRE constitution (Article 36), and the UDHR, about which they are
not informed, indeed. Quite surely, however, they are expressing their desire or belief

that a child deserves entertainment not shouldering such multi-faceted burden.
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The image and song of this particular shot, hence, reveals at least two facts about culture.
These are the “poor” culture of child rearing and the potential of the cultural festival,
Ashenda, as a vital means of communication to cure the deeply rooted problem.
Nevertheless, the producer of the program does not seem to understand the ironic song of
the kids. All he narrates is about “how eagerly the children are awaiting for the coming of
Ashenda”. He utters no single word about the context that they are in: the very reasons
that let them link their childhood with playing and child labor abuse. Cultural
communication, as Jandt (2004) points out, should take the social, economic, historical,

and environmental contexts into consideration.

Ashenda has been celebrated in towns mainly Mekelle, with an official intervention and
organized way. According to the organizers of the festival, such intervention was found
mandatory to prevent some unnecessary trends or practices that are observed to be
followed by the town dwelling Ashenda girls.

ANl ao¥] (hHhT FEAST G ool @£ LC AL Ak A, TACLAT
WFMCAT Mo A0AT £97 Ak RN QA 9EN7 TANGT F9°hIHR: A
HCPe avA, AINCeh ThAt h9°9° NG oom7 792 Al hNP9° HLO9°GP-9°
INGt Né-chl: HhL AR A AP HA9®F: 29.L¢ 15 hAH, NAsA, n1Té0
LA FGCA9° ANHT GL ool AN N9AT Té-2 hl H2LN Thads G52
A0S FhHASHT b7 SN CHChOA- 1mC s 18.CPI0::

We host performance contest among various groups so as to help them
understand, practice and thereby maintain the original culture. | believe
that this is one of the good achievements that we made as organizations
working on the cultural sector. But the media had to go beyond this.
Instead of limiting themselves to these stage bounded festivities, they had
to go to the villages wherein Ashenda’s truer cultural elements and
contexts exist. (Ato Solomon Geberemedhin, personal interview,
translation own)

5.3 Values Emphasized by the Media

As it is discussed in the foregoing chapter, Ashenda is a cultural festival with
multifaceted values. The lyrics of Ashenda songs and the practices or behaviors of the
entire festival, especially in the rural areas, are embedded with a lot of values; positive or
negative. But how are these observed and portrayed in the television programs made on

this particular culture_ Ashenda?
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In all of the documents (programs) that | analyzed as subjects of the study, two values are
given due attention. These are beauty and entertainment. Another value, dignity for the

female, also is well observed and emphasized, albeit merely in a single program.

A cultural saying “3é\ 4li'7% Ch. N a2 1-h0” (which literary means: Never engage a
girl merely seeing her in the festivity of Ashenda) was a point of discussion in all the
programs investigated. And, its theme or objective was to tell the viewers how the girls of
Ashenda become unprecedented beautiful. On top of the oral discussions with male and
female interviewees and narrators’ own words invested to appreciate the astonishing
beauty of these girls, the images also are selectively displayed to accompany the,
particularly, beauty related narrations. Put it differently, the media have given due
emphasis to the beauty value of the Ashenda culture. However, this could have been
better emphasized by the girls’ own beauty related songs such as: “Am@m-AL O, 00¢ 9°NA
07°Nn0y¢ (9°aA)” (Oh my Ashenda girls, be as beautiful as a flower!), and others, rather

than repeating the same saying year after year.

Yet, one thing is still missed in the examined television programs with regard to beauty.
All of the producers of these texts, television programs, could not see the so called
internal beauty of these girls: their matured mentality. The mentality behind the good
values of Ashenda like fairness, socialization, indigenousness, democracy, expressing
best wishes, forgiveness, innocence, leadership, team working and division of work,
virginity, unity, charity, and many more are not viewed and incorporated as expressions
of their beauty in any of the programs. (Please refer to the preceding chapter to better

understand the thinking maturity of the Ashenda girls and, thereby their internal beauty)

The entertainment value of the cultural festival also is another one which the media
focused upon in every production year. The joy and refreshment that the girls enjoy
during the festival is not merely shown from the image of playing girls but also
repeatedly told by the narrator of each program. Moreover, the very theme and nature of
this entertainment value is explained only in one program: LLR_13,247. According to

this program, “one needs budgeted or programmed time for relaxation in his/her
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lifetime.” Nonetheless, the rest of the examined programs say nothing about the context
of the cultural festival with regard to its entertainment value. (Ashenda takes place once
a year after accomplishing intense and multifaceted agricultural activities in addition to

the common but rarely recognized domestic duties of the female).

These values, entertainment and beauty, are stressed in all the examined programs,
despite slight difference in perspective and approach. However, Ashenda’s value of
dignity for the female is reflected and emphasized in merely one program: LLR_11,135.
The producer of this particular program took a feminist angle/approach for her Meskote
Martha program; a weekly television program which strives to bring about gender
equality and better life of the female. Appreciating the society’s acknowledgment and
contribution to the dignity of the female during Ashenda, the narrator worriedly asks why
such a positive value of feminism should be time-bound; is limited only to a week or so.
Plus, she further urges the entire society (the viewers) to bring about attitudinal change
with regard to gender equality, at least, learning from its own culture, Ashenda; and

defuse this great feminist value to its entire life.

Having gone through all the texts (previewing the television programs), | found no value
recognized and presented by the media other than these three_ beauty, entertainment and
dignity for the female. In this regard, Ato Mesele Zeleke, former chairperson of CAT, is
of the view that the media did nothing beyond stating the obvious. He goes on:

AN NWWAYTE  Nood i A4 e F116a ANikht Ad73e Al
AN@P:: NFAN HEAM AGIT 00FT 00T AR +78 L%,
HE1A9° AhI T ARI%: NAH, AF9° AAS NHON WAAT AdJT HHZAN PA
A8 TCVI° 1S Ch? hLANTT:

Ashenda as a culture has a number of positive values that are yet
unrecognized and untold by the mass media. Beauty and entertainment,
albeit obvious are the most repeatedly told values of Ashenda. However |
have never watched even a single program that speaks far beyond these.
(Ato Mesele Zeleke, personal interview, translation own).

Selamewit Kahsay, a Senior Reporter at TMMA, admits that the Ashenda programs fail
to speak of other values than entertainment and beauty. According to her, other values

such as fairness, indigenousness, socialization, child care, leadership, unity, thanks
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giving, forgiveness, expressing best wishes, charity, democracy, innocence, etc, are never
reported. The reason for this, as Selamawit says, however, is the time limitation that the
medium generally has.

At 7L AN a9t G2 Ak AYT Téch APC 0T AP HAP:: A28
ATFOHA G2 ANt av9it 6472 HLnN: 9°H3eE hdAT nfd'r HINA®
AP 0NNTT oA Y7 DAHA@-G:: NAH, NHON e h& Al adt:
NGA 9°HeAN ‘@7 AN h9°H, L7 hidT b7 ARhhd\T:

The medium [Tigray Television] has only an hour airtime a day. Ashenda
programs have maximum of two days coverage. Because we do have other
development reports and programs that are worth airing. Hence, to talk
about every single value of the cultural festival is contextually impossible.

However, Hailu Gessesse, another Senior Reporter and former producer at ETV’s
Tigrigna program, sees the case from a different angle. According to him, values of

Ashenda are very much under reported for at least two reasons; Personal and structural.

NhL @17 IHMT T AdT Ak QA NA200 AN 9°C/A holT AAPI:
i, hg9° Hheeo'L bl @7 60F 7 HA4 hAALT AAT Al T LALAS
n10-0a 12452 NAAAR @17 £ hovd-Ch at 122 il WAxT AI°IIP
0NN AFFOSLC HwA, e 8Nt HAhtZ Rt daHuN S
IHME  NEGF v, AThe TE2671T S8 0éch Theddt  ANI0F
PLADF 18017 NFHPPL o718, Lone

For one thing, the journalists lack a good understanding of the culture’s
values. | now feel that we could have depicted more abstract values other
then entertainment and beauty which are almost obvious. And for another,
the media management gives less attention to culture than to other
development reports which indirectly influences the attention, motivation,
preparation and commitment of the journalist to produce effective cultural
programs. (Hailu Gessesse, Personal interview, Translation own)

Abraha Gebre-aregawi, Media Process Owner at the TMMA, also shares the later,
Hailu’s, idea. “The journalists lack accurate and adequate understanding of the culture as

most of them do not have an experiential knowledge of the villagers’ livelihood.”

5.4 The Use of Culture for Development Communications

If appropriately used, culture’s potential for over all development process of a given
country is tremendous. UNESCO in its 1991 report asserts that “development in the 21%
century would be cultural or nothing at all.” Likewise, the cultural policy of the FDRE in
its introduction, also posits that “...any development program that does not pay attention

to culture cannot bear fruit.”
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The public not to mention state, media of Ethiopia go for the principle and practice of
development journalism. Hence, beyond theoretical principle, they are practically giving
much of their airtime to cover the planning, implementation and achievements of

development projects of the private and governmental sectors.

Yet, one thing seems to be missed in such a wide range of application of development
communication. That is, the use of culture’s potential for notional development.
Development reports or programs rarely take culture into consideration as a proper
communication approach. But Shewit Abraham, Anthropologist and former journalist at
ETv, stresses that development communication would better win the heartbeat of the
society and achieve their goals when they are spiced by indigenous cultures.
Unfortunately, however, the very conception of culture’s potential for national
development is not developed yet, as Shewit observes.

This problem indeed seems to leak to the overall planning and implementation of
development policies and projects at the national level. Even the organizations that
primarily work on the cultural sector lack proper understanding, commitment and

organization in their culture centered endeavors.

Even though some governmental measures were recently been taken to
promote the cultural sector, they fell short of creating a proper
understanding of the concept of culture. Instead, these measures were
limited to organizing a few narrowly envisaged cultural establishments. In
relation to the modern political, economic and social establishments and
enterprises created in the country, these cultural establishments came very
late and this indicates the low consideration that was given to the sector.
This low consideration hindered the sector from contributing its part in
development programs of the country. (http://www.ethioembassy.org.)

In this regard, Ato Mesele Zeleke, ex-chairperson of the CAT, expresses his concern on
the very conception of culture in relation to development.

Al AN% HehHY ANl ao(MihFh9° HF LN A, +HhC avfOT QA 79°00L2
NN CHAA a01dC TéhR9° HOACh:: 9°0 kb G PI°9° ASYAD- THAAT
AI°G TP HONF-F AL tmMmPban-peg°7::
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What is most saddening in most cultural portrayals of the mass media is
that they are almost all the time made from the perspective of developing a
culture. They are not reported and used to communicate to foster other
development agendas despite their rich potential. (Mesele Zeleke, personal
interview, translation own)

Similarly, the editorial policy of the TMMA says nothing on the use of culture for the
development process, whereas it generally gives due attention to development reporting.
Of course, it has half a page article that deals on the issue of culture. Yet the major
concerns of the article are respecting cultural/ religious differences, and preventing
traditional harmful practices. It does not have any idea on how to use the mass media for
developing and preserving the culture. Nor does it say anything on the use of culture for

development communications purposes. (Please see the article on Appendix I11).

Abraha Gebre-aregawi, Media Process Owner at TMMA, admits that there is no proper
understanding of the very conception of culture’s potential for development not only at
journalists’ level but also at the top management. The editorial policy, as is
aforementioned, also stands to prove thereof. Nevertheless, due to the focus given by
some stakeholders, Ashenda has been colorfully celebrated in many towns of Tigray
region. Makelle could be taken as a typical example for this case. Different interested
organizations and bodies such as OSSA, WAT, CAT, TCTA, etc. have been taking part

in the official celebration of the Ashenda festival for different motives and agendas.

Accordingly, Ashenda has been carrying various development themes such as anti-
HIV/AIDS campaigns, women’s equality, cultural preservation, eco-tourism expansion,
etc. Hence, it has been used for these and other development related agendas which are
initiated by the non-media organizations. The role of media in such organized public
mobilization, therefore, was limited only to giving coverage to what is communicated on

the staged festivals.

For example, in the 1994 E.C. Ashenda festival, staged at Ze-Selasie Square of Mekelle
town, advocacy works targeted at awareness creation on the fight against HIVV/AIDS have
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taken place. As a result, the then produced television program gives due emphasis to the
theme: awareness creation on issue of HIV/AIDS. Consequently, Ashenda girls together
with famous artists, as is observed from the television program, strive to harness the
prevalence of the epidemic. The late legendary artist Eyasu Berhe hands over packets of
condom prepared by OSSA, a local NGO, for the Ashenda girls. General manger of the
OSSA’s Mekelle branch, Ato Yirga Gebre-egizabher, urges the Ashenda girls to teach

their society using their songs of the Ashenda culture.

The Ashenda girls in return distributed the condoms to the mass audience. Very
surprisingly, the girls were successful in grabbing the attention of the mass not only by
their courage but also by their newly adopted songs purposefully sung to help achieve the
objective behind the theme. Hence, they sung in their Tigrigna language “A'r ‘v +9°¢
Ol HOA SOAYC: h729° aTe9°¢ O HOA S04 which literary means: “I will use
condom no matter what people say.”). This lyric, which is sung by another lyric’s
melody, is intentionally prepared to address the then, of course still exists, attitudinal
problems towards using condom as a safe means of sexual practice for self censorship

and other reasons.

Women’s Association of Tigray (WAT), a local NGO, also has been actively
participating in organizing the Ashenda festivals. Besides, it has been making use of the
culture to communicate its mission: working for gender equality. The role of Ashenda’s
value of dignity for the female has been immense in such feminism centered advocacy.
Even such a well organized and complete issue of development communication has not
been adequately covered by the media; it was, from the perspective of feminism, covered
only in a single program. The media, however, have a weekly program known as Meskote
Martha, which exclusively works to bring about gender equality.

Our modern world, as Girard and Nijkamp (2009) posit, is moving towards a leisure
economy, where an increasing amount of everyone’s discretionary income is spent on
culture, recreation and tourism. More specifically, cultural tourism is becoming a great

source of income for those who have a great potential of it. “’Cultural tourism is more
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and more interested in knowing and learning the set of values, beliefs, customs,
behaviors, practices, traditions, which are indigenous to a certain site and therefore
connote its identity,”’(Ib id, 224). Likewise, Ashenda’s potential to fulfill such
requirements and to contribute to the expansion of cultural tourism, despite its limited
duration (a week or so0), seem to be promising. In this regard, some of the programs have
attempted to communicate the culture’s, Ashenda’s, eco-tourism potential; whereas
others did not. Totally seen, however, the media have not promoted Ashenda in such a

way that attracts tourists. The efforts made so far are minimal.

By and large, the problem therefore emanates from the media’s failure to integrate culture

with various development agendas.

5.5 Commentary Function of the Media

Media have at least, social responsibility to correct wrong doings that take place in the
society that they work for. Having this fact in mind, it is good to ask how the media
have been employing their commentary function to alleviate the negative values and
potentially enduring erroneous trends. Ashenda in the towns of Tigray is claimed as being

groundless. The television programs investigated also claim proving this fact.

For example in the 2000 E.C’s special Ashenda program the narrator accuses the town
dwelling girls as primarily running for money and giving little attention to the rest and
but worthy aspects of the culture. Yet this idea is sandwiched in Letay Mesfin’s Ashenda
song which in its video clip shows the Ashenda girls receiving 100 Birr from a man for
their demanding songs. The video clips so far released by individual artists on the
Ashenda culture still need to be edited on their language and image use. This is because;
their contents are criticized for triggering financial motive of the Ashenda girls and for

misleading the behavior of the Ashenda girls.

A member of group discussants from group discussion three, in line of this thought,

asserts:

9y, @ PA.. TAGPL AGHL [SL AFL ooN§T AiTE HNA] MLLR hAT
gONLALT “ORAL AT@F TLhok PCA. h9°0A AP HOATA- LN GHAC: Ti0-
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A1 NN PAADP hAL IO ALNANTPF: ALPL 15 NAHBI ChAN TPLe
1 BANCT ATAAZ: NLMEA D PN 1 FHRRAE AhONG- A QA
NP L£I° I HINAS FTAG Nav LG Eold-:

I remember last year or so that my youngest sister saying: “Yes I, too, will
collect a hundred Birr!” after watching the video clip [Letay Mesfin’s]. By
then | said to her nothing, but simply burst into laughter. But my mother
shrugged her head in worry and turned the television set off. She then
began advising us all to prioritize practicing the true culture over the
money oriented festivity. (A member of FGD three, Feb. 10, 2011).

Selamawit Kahsay, Senior Reporter at the TMMA, admits that producers of the cultural
program are not aware of such “technical problems.”

Af9S hl &1 ATENAC LR AN MOMP  WRAN A60T  ANTRAA
FIOHEAN Ne-hG AANG ARIICCICI T LI T W8T h@INCS AS ANl APC
10-00°9°:: G AL oo} fLav NAHALI® AH, AN LCEIT A8 NEA-L
AR HACH: @079NC e AR9° tovdht: $A0- hOA® h9°HHAN
ARNhAhL T
We really do not critically examine the potential effects of the video clips
we receive from outside sources. We simply air songs without editing or
any other consideration. This is particularly true for the Ashenda songs as
their relevance is limited only to the Ashenda week. Nevertheless, it is
undeniable that they will influence the behavior of the viewing children.
(Selamawit Kahsay, Personal interview, translation own)

As the proponents of media social learning theory posit, what is observed on the media,

particularly television, serves as a model for the receiver’s behavior. As, for instance,
Kellner (online) observes:

The media are profound and often misperceived sources of cultural pedagogy:
they contribute to educating us how to behave and what to think, feel, believe,
fear, and desire and what not .... They show us how to dress, look and
consume; how to react to members of different social groups, how to be
popular and successful and how to avoid failures, and how to conform to the
dominant system of norms, values, practices and institutions.

Besides, in the 1994 E.C’s television program, a poem written and presented by a veteran
radio journalist, Yikum Haile, now General Manager of 104.4 F.M Mekelle, motivates
the girls to be business oriented. Yikum in his poem encourages the Ashenda girls to
catch for a passerby and insist urging him until he gives them money. Meanwhile, the
producer and presenter of this particular program, Hailu Gessesse, admits that
“broadcasting such a misleading poem was a matter of negligence”.
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On top of these money related problems, Ashenda’s way of communication seems to be
violent, especially that of the town dwelling girls. The violence oriented communication
style of the Ashenda girls is considered customary and rarely criticized at the societal
level. Even when criticized for their violent communication behaviors the Ashenda girls
counterattack their communicator via their shield-like song: “AJ-¢ 125¢ AAL AhAP
45 which literally means “Oh you abnormal, do not you know that an Ashenda girl

does not have a judge.”

According to Meresa Hiluf the society’s communication behavior is very polite and well
disciplined. Nevertheless, he observes:

A7 AT 1IN RYNT AN hN 1 OAGTS @A, NHGTAGeS. OCE T
He A NAFP 1T PHILTLA PAY, aofiMihth I APAAN HLART h9°
G HONGF AN hL AL M 25 G0N 9 1F P°O-CPCT Haoohi
ANAR TI0JT PIPCah ‘R Al NMOTL HAWNT 77 9090 GRYT AP
ANFPOA HEANA ASYA® AN, H70C ASTMG T 9°9°0h AR
Insulting and immoral jokes are customary during Ashenda. The girls
bombard the individual who failed to give them money with insults and
degrading jokes which are unusual in the non-Ashenda days. Even though
often taken easy and customary, such insulting sometimes leads to
physical conflicts- fighting or stoning. What is most saddening is that this
is becoming an enduring virtue despite the fact that it has no positive
contribution at all. (Meresa Hiluf, personal interview, translation own)

Many people, including the Ashenda girls, view these insulting and cursing as the spice
for their colorful celebration of the festival, however. A member of focus group
discussion two, for instance, considers these insulting and jokes as “energizers”. She
believes that it is these insulting and “degrading” jokes that make fun and humor among
the girls, the insulted, and the audience, if any. But, one should bear in mind that such
“fun and humor” are surely being attained by offending others.

Such offence in return as Ato Mersa and other informants including the Ashenda qgirls
observed leads to “dysfunctional feedbacks” such as cursing and rarely fighting. After all
these insulting, as Lieke Likawint Yared Kassa asserts, do not have any cultural or
religious base. Insulting, according to him, is “an expression of hatred and violence;

hence, it deserves discouragement.”
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Moreover, the violent communication approach and beggary-like money collecting
system of the festival, according to Ato Fisehatsion Teka, are spotting a black point on
the image-building process of the region and thereby the country, and are can affect the
eco-tourism development by scaring tourists. A focus group discussant, from FGD one,
on his part asserts that, these trends are viewed by some non-native people as
“’manifestations of poverty and ignorance.”” Hence, he further contends, awareness
creation activities on the impacts of such dysfunctional aspects of the culture should be

made.

Media’s potential in curving and transforming such erroneous trends and a dysfunctional
behavior is unquestionable. Inline of this argument, Watson (2003) contends that the
media are prominent among the public arbiters of our behavior. ”They, as it were, ‘speak
society’s lines,” claiming for themselves the role of community’s conscience as well as
performing as its ever vigilant guard dog. At this early stage we can view them as an

agency of order.”

Nevertheless, none of the television programs that | have analyzed as subjects of the
study criticizes this “enduring trend” in the Ashenda culture. It is never considered as an
issue worth of commenting upon in any one of these programs either. They, the Tigrigna
Television media, are not serving as “vigilant guard dog”; and thus could not be viewed

as “agency of order”.

5.6 Interpretative Function of the Media

The target viewers of the television programs are obviously the town dwelling girls and
society. This is true for the whole television programs, too. Meanwhile the town dwelling
girls, as is understood from the focus group discussion, do not have adequate knowledge
of the Ashenda culture.

HHY 0N A0 AN74S [9€ nFh9T]  ANES NAT00- £7Ne AP7 AN LNa-7::
NC?0 A7 L& IMC h9° HIMLA AIPONG F9°0PTT 19°L 48T 1917 hG:
TANNGE $LI° 09N LCEITT ML LCh& avFHT 39°13L h9° HLLE 17
ALHAT Y ANl AnF PO €41 S8 WHYT NALT av 00 T h(ES Ho
ALANL ‘@7 ARTLAMT:: e FHEN h9° $A%G AN2S heh THNAI?
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HACHI® G aoMhTaI® 16T avlBhd h8ANALT: AT OAHIMEG Té-ch
AP AP A NLCET h9°h HINCTH:

One might say that Ashenda girls [of the town dwelling] celebrate
Ashenda properly. Of course, we attempt to play and sing more or less as
the villagers do. But we really do not know the right order of the songs or
when and why we sing a particular song. We also do not know the very
reason behind the variations in the use of hairstyles, earrings and
necklaces made during Ashenda. To tell you the truth, | do not have any
justification for most of what | say and what | do as an Ashenda girl. | just
simply sing and behave because others do so. (A member of FGD two,
Feb. 06, 2011).

As many media scholars such as McQuail (2008) for example, recommend the media
should play their interpretative function particularly when dealing with cultural matters.
However, despite the fact that multifaceted problems are prevailing on the Ashenda of the
town dwellers such lack of knowledge of the meaning and context of songs, hairstyles,
dressing styles, use of costumes, practices or rituals, etc., the television programs do not

offer any interpretation.

For instance, in one of the analyzed programs, i.e. BRT-107A, a girl is displayed handing
a gourd (“Hamham”) which its purpose is unknown for many of the town dwelling girls,
at least the ones | encountered in focus group discussions. Yet, the narrator says nothing
about this gourd and/ or its function. Right in the same shot of this particular program, a
girl with a unique hairstyle (from her group); known as Sadula, is shown in a special
focus- zoomed in. Similarly no attempt is made to interpret the meaning of this typical
hairstyle in the culture. It says nothing whether this hairstyle communicates the marital

status of the girl or not; nor was it linked to the maturity level of the girl.

Admitting that the interpretative function of media is not in use yet, Hailu Gessesse, the
producer of one of the analyzed programs, on this regard says:

ANt G2 AAN ARIS PPOATT N9 At g Tt haohANG. LHAN
APP° HOA A% 1845 M&hLI® TG HEAPI® h9°WINL 25 HH, +L8%h
ANT 2 A8 HERAA eomT 1R AT RCEITT NPT
Fravdn TG ANGAL £91 FPA0- AL HDY oA hTPCNAIS 10451
ho°ae ATMC 17 APAL @O Al QUA. ANATM- WCLhT  n6PNAT
aNANGY T 1805+

My assumption for example, was the images by themselves would tell the
message. But | am now learned that they were worth of interpretation. We
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had to provide the viewers, particularly children, with a clear message of
the behaviors and songs by interpreting them as much as possible. Doing
so would have enabled the girls understand and preserve the culture
properly. (Hailu Gessesse, personal interview, translation own).

Selamawit Kahsay, another producer, on her part points out other two main reasons for
failing in playing interpretative function as media professionals. The one and major
reason, according to her, is the “limited air time” that the Tigrigna television has: only an
hour a day. She believes that no producer can interpret each and every thing of the
cultural festival within such a limited airtime. The other reason that Selamawit raises is
“the journalists’ limited knowledge and understanding of the culture”.

T9CNL ABO aoMMhTa9° JHME T Al Wbl ToALS HING AS: S8
el Lo o7 S84 1mC A, AN °CNT ANEIC AN 9°CALT S8 10N
WY L4 rh AdP: DAY S8 Al2S &07 hAkT QAT AT Hhy
FAMTT  hlS&RT PNAGST: Al £97 ANP9° QUA, +hC TCLTTS
THETIS TALFCH HINL hAh 90018
Many of the journalists, including myself, are from the urban background.
And, obviously urban life does have its own limitation in accessing and
experiencing indigenous cultures. As a result we do not have enough
knowledge and understanding of Ashenda and other cultures. This also, is
another reason for our failure to play the interpretative function of media
in our cultural portrayals. (Selamawit Kahsay, personal interview,
translation own).

As to me, Selemawit’s second reason, journalists’ lack of knowledge and understanding
of the culture, seems to be the most accurate reason for failing to play the medium’s
interpretative function. To justify this argument we can for example, see the
representation of the Ashenda values on the examined programs. Beauty and
entertainment, which can be easily depicted, are the two values that each producer
noticed and emphasized in his/her respective programs. The culture’s value of dignity for
the female (Please see background information in chapter 4) is raised only in a single
program (LRR-11,135). The rest fourteen (may be more) are not raised by all of the
producers. This is so; | believe that, because of journalists’ lack of knowledge of the

culture and its values.

According to Shewit Abraham, Anthropologist, values to be understood, for instance,

need good familiarity with and a thorough analysis of behaviors, attitudes and practices
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of the beholding society. Hence, most values are not covered; perhaps, due to journalists’
lack of knowledge and understanding of the Ashenda culture, and their limited attempt to

interpret the behaviors, attitudes and practices of the Ashenda girls.

5.7 Entertaining Co-cultural Diversity

The co-cultural diversity of Ashenda in different parts of the region indeed, needs further
investigation which is particularly accompanied by participatory observation. As a
culture it takes place from the southern tip of the region up to the northern one. However,
I have come to understand, via this research, that Ashenda varies at least in some of its

aspects from place to place within the region- Tigray.

This is chiefly due to the co-cultural diversity that exists among the different zonal and
woreda level areas of the region. For example, Ashenda girls of Raya, Southern part of
Tigray, differ from the rest at least in their dress (“Boufie™), their shoes (“Shifay Saeni”)
and the accent/dialect of their Tigrigna language. The Tembyen girls of Ashenda on their
part are unique for their typical dancing style (“Awris”) and melody. The Ashenda girls
in Agame, say around Saese’e Tsa-eda Emba, celebrate their Ashenda at night
temporarily residing in a given house of their community, whereas Ashenda takes place at

day time in the other areas of the region.

In Axum and its surrounding areas, Ashenda is known as Marya or Ayni-wari. The girls
who celebrate Ayni-wari do not tie the Asehnda leave on their waist. The festivity of
Ayni-wari also is different, from the rest in that it starts on August 24 E.C., the time by
which Ashenda comes to an end in the rest parts of Tigray. Besides its duration exceeds
from the rest lasting for about a month- up to September 17 E.C (Mesquel) and is

celebrated only in off days and weekends.
Acknowledging to these and other variations within in the Ashenda cultures, CAT and
TCTA, have been calling representative groups of girls from different parts of Tigray to

the capital city of the region Mekelle, to participate in cultural contest and perform their
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respective cultures. The media also have been covering these co-cultural contests and
performances. Apart from this, particular special programs are produced on the Ashenda

of Tembyen, an area where Awris is employed in the festivity of Ashenda, too.

Nevertheless, in spite of its richly variety, the Ashenda of the Raya co-culture is never
reported by the medium from its natural setting: from the Raya place and society. Since
the recent past, however, the organizers of the Ashenda festival have been bringing
representatives of the Raya co-culture to Mekelle for staged Ashenda performance, as
they do from the other areas as well. Those organizers’, chiefly CAT and TCTA,
understanding of co-cultural diversity is encouraging. Their efforts in giving recognition

to and promoting co- cultural diversity are really promising.

Coming to the media however a gray area seems to appear in the very understanding of
co-cultural diversity. On the one hand, the media have been covering Ashenda with the
intention of promoting co-cultural diversities. A typical example for this case can be
programs produced on the Tembyen’s Ashenda. The 1992 E.C special Ashenda program,
BRT-81, for instance is exclusively devoted to show case or reflect how Ashenda is
celebrated and intertwined with the Awris dancing style which is unique to Tembyen.
This really is a good beginning as it opens opportunity for promoting the co-culture and
for giving the program itself a sense of variety and appeal as some of my informants feel

that the televised Ashenda programs are “monotonous in their approach and image use”.

Yet, on the other hand, the media people themselves tend to view co-cultural diversity as
a potential threat for the unity and solidarity among the peoples with such diversity.
Selamawit Kahsay, Senior Reporter, for example worries that the society’s level of
understanding on co-cultural diversity is not dependable.

At T1R0LON HON G AtAANN Adm, APLhd AR AN OAHAZ®T ho°
IHME AN 9T N%CT ANRLOVTT vHAI T 1ICS HAe QUAE AH-hT-
0NN 9219 ATat PNART: 1IC 77 AN hANELE QVAIT LLE avlh™
97 DN, 981 WHATIPY Thht hAS Adams AR A ALAICFI: QAN
ho°® S8 AZ°rE 19° haNLeP WA 47 YN S8k vHN, ALTET 00
CaN7 21%h SNAN A% AP NHNA::

As a journalist I do not have any worry about reporting cultural diversity
among nations, nationalities and peoples of the country as | believe that
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the society has already brought about a remarkable attitudinal change at
this level. But, I really don’t believe that such reliable awareness is created
at the co-cultural level. Hence, | personally feel that promoting these co-
cultural diversities would disadvantage the unity and solidarity of the
society. (Selamawit Kahsay, personal interview, translation own)

Instead of becoming themselves victims of such erroneous perception, the media could
have created reliable societal awareness on the reality of co-cultural diversity. Generally,
as part of their correlation function, the mass media join together different elements of
society that are not directly connected or are not familiar to one another. Likewise,
Dominick (1999:38) notes, “... it is entirely possible that the media can create totally new
social groups by linking members of society who have not previously recognized that
others have similar interest.” In such a linkage role, the media can also serve as agents of
socialization: provide individuals with portrayals of a society that can help them adopt
the behaviors and values of others.

5.8 Media Impacts on the Culture

The media’s portrayal of the culture, Ashenda, has obviously been impacting it both in
positive and negative ways, according to some informants. Hailu Gessesse, Senior
Reporter, for instance firmly believes that the media coverage is the main reason for such
positive development and promotion of the culture.

NLCL WM NMEY, AS-TaoGavy Al 104 AVDLT? G0N WAMT 9°h av8%
Ach1oo 70 QAN G 9°9°60A ovOA 9°0-HLD107 15 L% TICHE
HOCe 1L Al ANl Ad-1T HINL WA, A(FS WIAACC 12.L9°P
AR NAN, ANY® ool TE A4 Ak QUA, 7THAAT 7HINT S8 1604-9° 9NE
ABI® AIPFI° AP

Ashennda had been highly degrading during the Derg regime.... With the
coming of EPRDF’s regime into power and the constitutional grant to
develop one’s own culture, the Tigrigna media have managed to revive the
then on death’s door culture: Ashenda. The media, thus, have played their
vital role in promoting and developing the culture. (Hailu Gessesse,
Personal interview, Translation own.)

In line with this thought, focus group discussants from different parts of the region also
assert that the media have positively influenced the culture at least by directing the
society’s attention to it. According to them, the television programs so far made on

Ashenda have immensely contributed to the popularity and colorful celebration of the
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festival in various towns, even in places where it had been receiving minimal attention
previously. A group discussant from FGD one believes that it is the media portrayals that
are causing such unprecedented, relatively, colorful festivity in many places such as
Adwa and Shire.

However, another discussant from the same FGD is of the view that the media are
influencing the culture negatively, as well. He argues:

A% N @ 9°79° N HEEAMAI® 0F I NI°IPh TL&eT
G2 M09 GNE AKI° I°0PF9° ®LIP Ad b h9™ TN AhCri7
HAHOF T ATEEAT Hhaoohn HPLAR 4061 At QA h% N4h@idh
AGINGRI%: 798 h9° HoohAL  S&47 A3 Gvé NEFAL hg 9°0 171
Httchhl ANl 29801 MHFCN o020t Ak VA, N9NR ASHOAD AR: AN,
Wi R8T o7 G177 $A0- ANTS  Phs FAMT Ak QUAT avl
TIHNT R

Whereas it is undeniable truth that the media are playing a great role in
promoting the culture to areas where it is little known or unknown at all,
they are also pronouncing the negative aspects, too, like the money
oriented festivity and disintegrated group formation. As to me, the girls’
behavior particularly in relation to money is highly influenced by the
media representation of the culture. This is so because of the girls’ limited
knowledge of the culture and their financial desire. (A member of FGD
one, Translation own, Feb. 02, 2011)

Similarly, studies of content also drew attention to the systematic presentation of images
of social life which could strongly shape children’s expectations and aspirations
(McQuail, 2008; Baran and Davis, 2009; Thwaites, 2002).

What is more, the media also seem to mislead the children on the use of language,
particularly in the use of an appropriate word. For example, in a recently released
Ashenda’s video clip, which is also repeatedly incorporated as part of the television
programs, an artist uses incorrect and irrelevant word. Instead of using a word equivalent
to a playing ground, or dida; she uses contextually unfit term, dino, which is equivalent to
the skin of a sheep. A group discussant from FGD two states that, many town dwelling
Ashenda girls sing as: “4.5 22 .50, T09°NCP 8.5L Lh 3L T09°NC” to sing as:
“%.8L.L 8571, TOI°NCP 5.8L Lh 3NE T09°NC”. This according to the discussant

is “due to the influence of the wrong media portrayal of the culture.”
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Such failures in the use of languages, as anthropologist Miller (2007) asserts, have a great

potential to influence the culture. This is because, . language and culture are

interactive: language shapes culture and culture shapes language” (P:327).

Media scholars agree that mass media can impact a culture by causing to transform and/
or preserve it. As is mentioned in one way or another in this chapter, the analyzed
television cultural programs, albeit some attempts, played limited role in transforming the

negative aspects; and in preserving the positive ones.

Discussing the case of cultural transformation, for instance, Ashenda has some
dysfunctional aspects, such as the beggary-like money collecting practice and the violent
communication system, which are worth of transforming. These, according to Ato
Fisehatsion Teka, are affecting the eco-tourism development and image building of the
region and thereby the country. These practices are claimed to scare foreign tourists and
are perceived as extension of the country's poverty and another way of beggary.
Discussing about the role that media should play in cultural transformation, Krekovic
(2003) contends that the mass media should serve as agents of change for the social
betterment by raising public awareness. However, as is observed in the analyzed
television programs of Ashenda, the media do not make efforts in this line; they tend to

be conformist to the conventional practices, rather.

Miller (2007: 320-321) posits: “Media can help people preserve and learn their ancestral
languages, record traditional agricultural and medical knowledge, and otherwise protect
their culture and improve their lives.” This too, however, is not properly applied in the
investigated cultural programs. This is because, for one thing, the cultural programs are
not properly interpreted and detailed; and for the other, the so far produced programs are

poorly documented.
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CHAPTER SIX
SUMMARY AND RECOMMENDATIONS

6.1 SUMMARY

Whereas the culture is developing negative trends, especially in the towns, such as violet
communication, money oriented festivity, disintegrated group formation, and the like, the
media rarely criticize or comment on these problems. Even when they comment, they
themselves do not show commitment to practically alleviate the tribulations. In many of
the programs the narrators criticize some behaviors; whereas the images they use
encourage so. For example, in one program, the narrator claims that Ashenda girls are
becoming highly business oriented in their festivities. Yet, in that program girls are
shown urging a man for money and are given a 100 Birr thereof. Plus, a poem
incorporated as part of one of the analyzed programs encourages/urges Ashenda girls to
be committed at their money collecting activity. These and other media’s own problems

are said to be adding fuel to the fire serving as role models for the girls’ behavior.

The Ashenda culture is utilized for development communication purposes such as anti-
HIV/AIDS campaigns and women’s equality by various governmental and non-
governmental organizations. The media also have reported these theme laden festivities.
Nonetheless, even though they aggressively communicate development issues, the media
have not developed a proper understanding of the potentials of culture for national
development, yet. The researcher could not find any development issue communicated
using the potentials of the Ashenda culture from the media’s own initiative. In congruent
with such a claim, the editorial policy of the TMMA says nothing on the use of culture
for development; whereas the issue of development is at the heart of the policy. The

problem is that culture is not linked to the issue of development at the media level.
The urban Ashenda is not only developing negative trends but also missing its originality

and some of its positive values. On the other hand, Ashenda at the rural areas is much

freer from external influences than the urban ones. However, the media almost never
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covered the rural festivities despite their multi-faceted potential for preserving and
developing the culture. Almost all of the programs are produced at the hub of Mekelle
city, while many people, including the focus group discussant girls and journalists,
accuse the town dwelling girls of prioritizing their financial interests over reflecting the
culture properly. Indeed, Ashenda in many towns is being used more of as a mask for the
girls’ hidden personal and group interests, chiefly money. The money related
development of Ashenda is that it only was a mere reward, and later changed into
demand, which in turn is becoming almost looting these days in the towns. Songs that
have no link to money are put aside by the town dwelling girls to the disadvantage of the

oral literature.

Despite their enduring interest and appreciable attendance to celebrate Ashenda, the town
dwelling girls lack a proper knowledge of the culture. The Tigrigna television programs,
albeit produced to the town dwellers as target viewers, could not bridge such a gap,
however. They lack interpretation and detailing; they are too shallow to communicate the
Ashenda culture. The programs make almost no attempt to tell the meaning of the cultural
hairstyles, the ornaments used by Ashenda girls, the performances, the practices,
materials used, etc. In other words, the interpretations media function in this cultural

portrayal is put aside.

The medium attempts to entertain co-cultural diversity while portraying the Ashenda
culture. Ashenda that takes place at Mekelle and its surrounding, Enderta, is taken as a
“mainstream” culture and is covered every year. Ashenda of Temben which is unique at
least for its dancing style, Awris, is given a relatively due attention. Ashenda that takes
place at and around Axum, Ayni-wari, is for the first time covered this year. Even the
production is made by a privately owned promotion agency, Asfeda promotion, and thus
all the medium did was just offer the airtime. Raya’s and Agame’s Ashenda are never
covered, from their natural settings, in spite of their rich potential of creating variety to
the culture and to the programming. In addition to the often claimed resource limitations,
there seems to be misperception of co-cultural diversity as a” treat for social unity” at
least in some of the media people. The organizations working on the cultural sector, CAT
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and TCTA, are practically trying to develop these co-cultural diversities, however. They
for instance invite representatives of co- cultures to showcase their unique and common
features at the capital of the region: Mekelle. Instead of going to their respective natural
settings, all the media do is report the space and time limited co-cultural performances.
As a result, such miniature co-cultural portrayals of the media could not represent and set
the real context of the co-cultures.

Whereas Ashenda has many positive values (at least 17 as identified by this research), the
media reported only on three of them: entertainment, beauty and dignity for the women.
Other values which have immense social, political and economic importance are
untouched, yet. These include, but not limited to, socialization, innocence /cleanness,
forgiveness, leadership, team working, indigenous product consumption/ indigenousness,
unity, charity/ supporting social institution, expressing best wishes, virginity, fairness,
thanks giving, child care, and democracy. Again what is missing on the media is taking
one or more values from the Ashenda culture and spraying it to the rest of the society’s
life. Ashenda lasts only for a few days, thus its values are forced to be forgotten for
almost the whole year. Hence, the media are potentially capable to pick some values
when found relevant while communicating social, political and economic matters in the

non-Ashenda times and affairs.

The medium claims resource and skill limitations for such inadequate or shallow cultural
portrayals. Yet, it makes limited efforts to strengthen its relationship with stakeholders
that can help them solve their limitations. Even the stakeholders working on the cultural

sector complain that the media lack interest to work on the area of culture.
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6.2 RECOMMENDATIONS

The media should closely work with stakeholders, particularly with those exclusively
working on the cultural sector. Universities and individual researchers dealing on the area
of culture could also be vital sources for producing matured cultural programs. Besides,
the media in cooperation with stakeholders should offer in house trainings to journalists
S0 as to equip them with appropriate knowledge and skills that enable them to produce

qualified cultural programs.

The cultural programs of the media should be well researched and properly planned. The
medium should not rush into production before reasonably deciding as to what to leave
and to incorporate in the cultural program. The media people, in their cultural dealings,
should bear in mind that a mere coverage of cultural matters does not grant appropriate

preservation and/ or transformation of a culture.

As the rural festivities of Ashenda are much better in originality and appropriateness of
songs, practices, language use, materials, performances or behaviors, setting/ context,
group formation and function, values, etc. the media should give due attention to these.
Doing so would enable preserve the culture rightly. It also can help the town dwelling
Ashenda girls solve their problems pertaining to lack of knowledge of the culture, and

thereby protect the dysfunctional trends of the town festivities.

So as to equip the town dwelling young generation with apt knowledge of the culture, the
media should interpret the behaviors, values and songs they represent. And it would be
worthwhile to produce a full-fledge documentary program that can demonstrate the

Ashenda culture step-by-step so as to represent it in its entirety.

For Ashenda in the towns is missing most of its positive aspects and developing negative
trends, the media must work hard to curve such problems. Special attention should be
paid to the beggary-like money oriented festivity, violent communication behaviors and

negligence of the non-money related oral literature. The media using their commentary
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function should counterattack to these and other destructive trends, while striving to

preserve the constructive side.

The media should develop a new mindset on the use of culture for their development
communications. It undoubtedly would be much easier to mobilize the society via its
indigenous culture for the multifaceted development process than via other mechanisms
as using own culture for development purposes creates a higher sense of belonging.
Hence, the media could exploit the potentials of Ashenda for various development
matters such as election, freedom of speech, gender equality, social unity, indigenous
product consumption, charity/ social responsibility, respecting the child rights, eco-

tourism, national image building, team working, leadership, fair-mindedness, etc.

The media when producing such cultural programs should avoid negligence and must
take due care on the use of language and images. This particularly should take the
principles of media effects into consideration. Incoming video clips should be seriously
examined as they are misleading the acculturating generation on the money related
matters and use of language, for instance. They should take the principle of media effects

into account.
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(GUIDELINES EMPLOYED FOR DATA GATHERING)
1. GUIDELINE FOR INDIVIDUAL IN-DEPTH INTERVIEWEES

17 Fer Tigray Televisian Cfficials and Jouvnalists

In my contact with the media managers and practitioners of the TMMA, questions were

raised and detailed by follow ups on the major areas such as the:

K/
A X4

Beliefs they hold with regard to the influence of mass media on society and
culture

Obijectives of the portrayals of the culture

Avreas distribution (especially on the coverage of rural and town festivities)
Co-cultural diversity

Editorial policy of the medium regarding cultural reports

Value priorities that the medium gave in portraying the Ashenda culture

Use of cultural festival for development oriented communications

Efforts they made to research on their cultural reports (from pre-production to

post portrayal)
« Etc.
1.2 Fay Religious Leader(s )
Religious leaders were interviewed on:
» Background history of the cultural festival: Ashenda
» Symbolic representations of materials and behaviors manifested on the cultural
practices
» Impression they hold on the current status of the culture
» Stance about the religiosity/secularity of the cultural festival
» Background and current practices of collecting money, praising, cursing or
insulting
> Age and sex of actors and attendants of the festivity



1.3 Fav Cultuval Experts from Tigray Cullure and Jowsm Ugency and

Cultural experts, particularly those who are working on the cultural sector, are

interviewed on the:

Historical background of Ashenda

Variation of Ashenda in different areas of Tigray (in terms of duration,
performances, dialects, participants, etc.)

Values of the festival (both positive and negative)

Changes shown on the cultural elements and practices (in time, places and
situations)

Potentials of the culture for development

Understanding and use of mass media as strategy for cultural communication (on
behalf of their respective organizations)

Their attitude on collecting money, insulting, stoning, (and should these be altered?)
Opinion/observation they have on the distinction between rural and urban festivities
Efforts they have being making to develop culture, (particularly Ashenda)

Their impression and observation on the quality and quantity of the culture’s

portrayals by the mass media

/4 For Eldery Feaple
Elderly people, who are selected for their rich knowledge of the cultural festival also are

interviewed on:

v' The changes they observed in the culture (what is missing or added) and their
appropriateness

v' their role in transmitting the culture to the young generation

v" their impression regarding to the young generation’s interest in relying on one’s
own culture

v’ the specific practices, values, norms, behaviors etc. of the culture

<

the age and sex of the main actors and attendants of the cultural festival
v" the places where the Ashenda girls purposively go to



v
v

the songs and dances of Ashenda
Etc.

1.5. Guideline fay Cultuval/ Sacial Unthrepologist

A Cultural/Social Anthropologist is interviewed on:

+

= F -

*

her attitude towards the influence of the media on cultures such as Ashenda
the potential of culture for national development

the positive and negative values of Ashenda

her observation on the media portrayals of the cultural festival

her opinion on the capability of cultures in image building (with particular
reference to the cultural festival of Ashenda)

Etc.

Focus group discussants are let to discus on:

v

v
v
v

<\

AN N NN

their viewer-ship of the cultural (Ashenda) programs on Tigray Television

their motive for viewing the special programs of Ashenda

their opinion on the importance of culture

their attitudes towards the potential of the media as agents of enculturation (and
their own respective experiences)

the values they like and/or dislike from the Ashenda culture

their perceptions of co-cultural variations (in terms of rural urban festivities and
geographic distinctions)

their attitudes and motives in the practices of collecting money, praising and
insulting or cursing

their stance on the continuity of such practices or behaviors

their interest of the medium/media’s portrayal of co-cultural diversity

their aspiration and commitment to preserve indigenous cultures

their reasons behind attending/participating in the festivity of the culture

their level of understanding of the Ashenda culture (its practices, rituals, songs

and their lyrics, dancing styles, values, norms, etc.)



3. GUIDELINE FOR TEXTUAL ANALYSIS

The television programs made on the cultural festival, the texts, were thoroughly
analyzed in terms of their:

¢+ Urban and rural coverage

% Co-cultural diversity

¢ Interpretative role of the medium

+«» Commentary function

% Related development oriented communications

% Values emphasized
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(LIST OF KEY INFORMANTS)

The following 14 key informants or individual in-depth interviewees were thoroughly

interviewed on the cultural festival and/ or its media portrayals as well as other related

matters from different perspectives.

Full name Age Sex Interviewed | Short description of interviewees
Shewit Abraham 27 F Igzb. 17, e  Former Journalist at ETv,
2011 e M.A degree in Social Anthropology and B.A degree in
History from AAU
e  Currently, Lecturer at the Department of History and
Cultural Studies of Mekelle University
Kassahun Woldegiorgis | 59 M Feb. 26, e BA degree in Management,
2011 e Worked as Producer of Amharic and Tigrigna programs for
Ethiopian Radio and ETv
o Diploma in Teaching and served as a teacher for 8 years
e  Former cultural singer (released three albums)
e Published a book entitled Mestyat in Tigrigna
Freelance Journalist for local and national media and published
more than hundred short stories and articles in various Amharic
and Tigrigna newspapers and magazines
Mesele Zeleke 56 M Feb.14, e B.A degreein Sociology from AAU,
2011 e Worked for 30 years on the cultural sector
e  Former Head of Culture and Tourism Bureau of Tigray
Region
e Former Chairperson of CAT
Hailu Gessesse 54 M Feb. 11, e BA degree inJournalism and Communication from the
2011 Ethiopian Mass Media Training Institute

17 years work experience of broadcast media
Produced cultural and ethnographic documentary television
programs at ETV and TMMA




Solomon G/medhin

41

Feb.09,
2011

BA degree in Ethiopian Languages and Literature from
AAU

Former Journalist at Mekalih Tigray newspaper
Former Head of Culture and Information Bureau of
Mekelle zone

Currently, Public Relations Officer at CAT

Offered various trainings pertaining to culture.

Abraha G/aregawi

55

April 04,
2011

M.B.A and in Business Administration

25 years work experience of the broadcast media
Formerly Producer, Editor and Head of the Department of
Educational and Entertainment Programs of Demtsi
Woyane Tigray

Currently, Media Process Owner at the TMMA

Selamawit Kahsay

31

Feb. 18,
2011

LLB degree in Law from Mekelle University and Diploma
in Theatrical Arts from Mekelle Arts School

Participated in various Tigrigna television and radio
dramas, and movies as an actor

Form Reporter and Producer at Demtsi Woyana Tigray
Currently, Senior Reporter at the TMMA

Produced various cultural program including Ashenda

Elias Abera

36

Feb. 01,
2011

Writing abook entitled HEAHFNO- hP T hii'78/
“The Unrevealed Sides of Ashenda”

B. Sc. in Environmental Health

Project Supervisor at the Ethiopia Orthodox Development
Agency, local NGO, Mekelle branch

Meresa Hiluf

49

Feb. 07,
2011

Diploma in Theatrical Arts from Mekelle Arts School
Participated in various staged and televised dramas,
including theater for development

Formerly worked as Theater Expert at the Culture and
Information Bureau of Mekelle zone, and trained many
youths in the field

Currently, Coordinator of Indigenous Cultural Knowledge

at the Culture and Tourism Office of Mekelle zone




Lieke Likawint Yared 71 Feb. 08, Theologian at Abba Kassate Berhan Fireminatos Theology
Kassa 2011 College
Distinguished preacher in the Ethiopian Orthodox Churches
of Mekelle city
Fisehatsion Teka 50 Feb. 25, BA in Ethiopian Languages and Literature from AAU
2011 Formerly worked for the Ministry Culture and Tourism of
Ethiopia as a member of its publications section
Currently, Working as Language and Literature Expert at
the TCTA
W/ro Meaza Girmay 61 Feb. Elderly mother with apt knowledge and experience of the
03,2011 Ashenda culture
W/ro Tsilamuz Baraki 49 Feb. Former leader, Haleka, of the Ashenda girls
05,2011 Locally distinguished for her cultural knowledge and
interest
W/ro Kiros Tesfay 82 Feb. Elderly mother who had been elected as a leader, Haleka, of
12,2011 the Ashenda girls and with rich knowledge of the culture.
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AN ARTICLE FROM THE EDITORIAL POLICY OF THE THMA
(TRANSLATED VERSION)

2.5 Respecting Peoples Languages, Culture and History; and

Supporting the Prevention Traditional Harmful Practices

For the nations, nationalities and peoples of Ethiopia are constitutionally
guaranteed to exercise their right to develop their language, culture and history, the
programs of our media agency should encourage and strengthen this right; and they
should be produced in a way that enables them develop good understanding of each
other and consolidate their unity. Understanding the fact that peace, development
and democracy are unthinkable without recognizing and exercising unity in
diversity, the FDRE constitution by building national unity based on people’s
equality, mutual respect and benefit, has created a fertile environment for the
cultures of the country to be a common asset. Thus, TMMA strives to strengthen the
unity that is based on people’s interest. It endeavors to avoid backward beliefs that
propagate ethnic discrimination among the nations, nationalities and peoples of the

country.

Our agency makes continuous efforts to eradicate harmful practices with the help of
people’s participation. It works to eliminate customs or practices that hinder the
development process of the nation. Moreover, it strives to avoid the attitudes and
behaviors that limit the female’s multifaceted participation. It contributes its role in
eradicating harmful practices that endanger the wellbeing of children. It endeavors to get

rid of the attitudinal and behavioral challenges facing to the disabled people.
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