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Abstract

This study investigates the “effect of satellitevwesion on the life patterns of youth in
Addis Ababa” through survey using Questionnaire ghdlitative individual in-depth
interview as a tool of data collection. It targetéd youth viewing satellite television
aged 15-29 years. The study recorded the respoisdemisumption patterns, level of
viewing, preferred channels and programs. It crdsskecked the above factors with
the level of viewing.

The major hypothesis studied was “the greater tkgosure to satellite television the
greater the impact on the lives of youth.” The $iypothesis included ‘*heavy viewing
has greater effect on their activities, family amdcial interaction patterns and

cultural practices. And they are more influenced the television characters

especially depicting western youth than the ligatwers. And it is proved by applying
chi-square test that there a significant associatietween level of viewing and level
of effect.

The general findings revealed that heavy viewirfgcééd persona activities of the
youth like studying, newspaper and book readingngdo local cinema, the meals
serving schedule, their interaction with familyiefrds, neighbors and relatives it also
affects the youth style and appearance and heamyevs show greater change on
their cultural practices. The study also identifiadew areas for future researchers
and made recommendations towards their improvement.



SPSS

ETV
FJC
THS
MYS
CSA
EE
CT
UGA
GSJC

Acronyms

Statistical Package for the Social Science
Addis Ababa

Addis Ababa University

Ethiopian Television

Faculty of Journalism and Communications
True Hollywood Story

Ministry of Youth and Sports

Central Statistics Authority
Entertainment-Education

Cultivation theory

The Uses and Gratification Theory

Graduate School of Journalism and Communications



TABLE OF CONTENT

TITLE PAGE
D= [ o= 11T o FN PP [
ACKNOWIEAGEMENL. .. ... e e e e e e e e e e i
ADSIIACT .o e ii
0] 017/ 0 P v
CHAPTER ONE-. ... ittt it e et e e e et e e e e e e e e e 1

1. NTRODUCTION. .. ettt e e e e e e e e e e e 1
1.1 Background of The Study.........c.ovviiiiiiii i e e e e 1
1.2 Statement of The Problem....... ... s 4
1.3 Objective of The Study........oooir e 7
1.4 Significance of The Study..........oo v e 7.
1.5 Scope of The RESEAICN.......cvvi it e 8....
1.6 LIMITALION. .. oo e e et e e e 8
1.7 Organization of The TheSIS... ..ot e 9

CHAPTER TWO ...ttt et st et et e et e e e et e et e e aeeenas 10

LITERATURE REVIEW.......ui i e e e e 10
2.1 Therole of Media..........oviuiiieie e e e 10
2.2. New Media and SOCIELY.........oitii it e e 11
2.3 Globalization and Media....... ..o 14

2.4 Media and YoULN. .. .ot e e e e e e e 17



2.5 media Effect

1 110 £ T Error! Bookmark
not defined7

2.5.1 Uses and Gratification Theory..........ccoeeiii i e, 19
2.5.1.1 Uses and Dependency Model............cocvviiiiiiiiine e e, 20
2.5.2 CUltivation TREOIY......cui e e 22
2.5.3 Social Learning TReOIY.......covi i e e e 25
CAPTER THREE ... ... e e e e 29
METHODOLOGY ...ttt it e et e et et e e e e e s 29
3.1 Qualitative and Quantitative Approaches...........ccoevvvveiviiiiininnnnn. 29
3.1.1 QuaNtitatiVe SUIVEY ... .. oot e e e e e e 30
3.1.2 Individual In-depth iNterview............ooooiiiii i e 30
3.2 SUDJECE ABA. .ttt e e e e e e e e e e 31
3.3 Sampling Method... ... 31
3.4 Data
ANAIYSIS ... e Error!

Bookmark not defined.3

CHAPTER

Bookmark not defined5

DATA ANALYSIS AND
INTERPRETATION. ..ot e e, Error! Bookmark not
defined5

4.1 Demography Characteristics of

Respondents...........ccovvoviiiiiiie i Error! Bookmark not defined. 5



4. 2 Duration of Having Satellite

CONNECLION. ..o e e Error! Bookmark not defined. 6

4.3 Level of
RV TS o T Error!
Bookmark not defined.7

4.4 purpose of Watching Satellite

TelevisSion........covvvii e Error! Bookmark not defined. 8

4.5 preferences FOr ChannelS.......coooviiiii i e e 39
4.6 Respondents Preferred Programs............c.oooie i i e 40
4.7 preference of Watching Satellite Television.................cvoviiiiinenee. 41
4.8 Bivariate ANalYSIS. .. ....ct it e e 42

4.8.1 Exposure and Effect on Personal Activities... . oveeeeeveeiviiiinnnn. . 42

4.8.2 Exposure and Effect on Family and Socialradgon.................ccc.c...e. 43
4.8.3 Exposure and Effect on Appearance and Style...................c.eee 44
4.11 Exposure and Effect on Cultural Practices.........ccoceoiiiiiiiiiiiiiinnn, 45
4.9 QUAlItAtIVE DAl ... . ve et e e e e 46
4.9.1 The Effect of Satellite Television on Perdakativities..................... 46
4.9.2 Youth Satellite Television Viewing and Sozation...................... 50
4.9.3 Effect of Satellite Television on Appearaace Style....................... 52
4.9.4 The Operation of Satellite Television As atdt Space for Youth........ 55
CHAPTER FIVE. ... it e et e e e e e e e e e 59
CONCLUSIONS AND RECOMMENDATIONS......coiiiiiii e 59
6.1 CONCIUSIONS et et e e e e e et e e e e e 59

6.2 RECOMMIENAATIONS. .. e ottt e e e e e e e e e 67



APPENAIX L.ttt e e e e e e 74
APPENAIX L1t e e e e e e 84
APPENAIX L. e e e e e e e e e e e 86

List of tables

Table 1 Demography characteristics of respondents...............ccccovveennnn. 36
Table 2 Chi-Square Test for Association:

Exposure and Effect on Personal ACtVItIES..........uuuvvrvevivivirieiiiiiniiininns 43
Table 3 Exposure and Effect on Personal ActivitieS............cccovveeii e, 43
Table 4 Chi -Square Test for Association:

Exposure and Effect on family and Social Inte@act. ....................44
Table 5 Exposure and Effect on family and Socitdraction........................... 44
Table 6 Chi -Square Test for Association:

Exposure and Effect on appearance and Style....ccoeeeeoooooooooe.45
Table 7 Exposure and Effect on appearance and.Style............................ 45

Table 8 Chi -Square Test for Association:



Exposure and Effect on Cultural PractiCes..............uuvvviiivivvevviviviiininnnnnn. 46

Table 9 Exposure and Effect on Cultural Practices...................cocoovvenn . 46

List of figures

Figure 1 Duration of Having CONNECLION...........coiiii i e e 37
Figure 2 Level of VIEWING ... e 38
Figure 3 Purpose of Watching Satellite Televisiod aevel of Viewing ........... 39
Figure 4 Channel Preferences and Level of Viewing.............cccooiiiiiiininnn. 40
Figure 5 Respondents Preferred Programs and Léeewing........................ 41

Figure 6 Preferences of Respondents Watching Baté#levision

and Level of VIEWING... ..ottt 42

CHAPTER ONE

1.INTRODUCTION

1.1 BACKGROUND OF THE STUDY

In the last 50 years the media influence has grewponentially with the advance of
technology, we live in a society that depends darmation and communication to keep
moving in the right direction and do our daily attes (Craig etal, 2003).

Media products need to reach the target audienttethe targeted message. Media effects
largely depend on the reaction and reception mesimsnof the targeted audiences bring to
bear in watching media products. Mass media hgseeif&c agenda and once values and
ideals are shaped, it's very difficult to undo.



Among different sources of information it is comrhpagreed that television has become
the source of the most broadly shared images amsdages in history (Gerbner, 1994). Of
all the media distribution channels the most inflied has been the television. Television’s
symbolic impacts in shaping and directing vieweescpptions and behaviors toward

others and society have been widely researched@rumented in many countries.

In Ethiopia, television is the least accessibleetgpmass media in contrast to the press and
radio. Yet it is perhaps the most appealing typenags media to most people (Tsega and
Abebe, 2000).

Nowadays globalization penetrates cultural and addooarders around the world and
simultaneously strengths smaller regions and fgelof social identity. Political and social
power is taking as new dimensions. Cultural awasem@ad misunderstanding are growing.
So itis possible to say that, journalism is atdbeter of these changes (as cited in Dilalew,
2008).

With the growth of advance technology and digittian, the media has possibly become
the most noticeable engine of globalization mosntbver. Globalization of media brings
opportunities to broaden young generation out loakd provide more equal access to

information, but is also threatens cultural ideaéfions and values (Steven, 2003).

Here it is possible to say that the case in Etlaiapino different. Ethiopia; as part of this
world-wide trend of influence is subject to thisusition, which | think can be exemplified
by the increased flow in to the country and consionpby the local audience of foreign
produced cultural materials of the media. Globatlimen the form of print, broadcast and
online (magazine, newspapers, television, radioiatainet) are particularly in the capital
Addis Ababa. With more and more video, and sa¢elliV service giving homes spreading,

young Ethiopians opportunity for access and uselobal media particularly popular



culture is increasing. Nowadays, electronic maleriand satellite equipments are
becoming cheaper, affordable, and easily accessibhés gives an opportunity to
investigate how the global media products are bemgsumed by local audience and to

identify the consequences (Dereje, 2009)

Governmental organizations, NGOs and civic assiocigtin Ethiopia and other countries
adopt and use various age ranges for the concepathY from the standpoint of the

purpose which they stand for and the activitiey thedertake. For example, the United
Nations (UN) defines the youth as persons betwée@4lyears; WHO, 10-24; and the
Ethiopian Social Security and Development Policy;28. Experiences of other countries
indicate that different age ranges have been use@fining youth. For example, Uganda
has used the age ranges 12-30; Mauritius 14-2%hSefuica 14-28; India 15-35; Nigeria

18-35; Djibouti 16-30 for defining youth (MYSC, 280

Taking in to consideration the age ranges givemfdifferent directions indicated above
and the objective conditions prevailing in our coynand in order to mobilize and utilize
the potential capacities and competence of youthhie building of a democratic system
and development purposes, this Youth Policy defymegh as to include part of the society
who are between 15-29; years (MYSC, 2005).

Population censuses and projections conducted fiereht years show that youth
constitute a high proportion of the Ethiopian pe@piain. For instance, according to the
1999 medium variant projection, Ethiopia's popwolativas estimated at 63.5 million out of
which 17.9 million or 28.2% (14.2% male and 14% &) were youth. Of these, 17.9%
and 82.1% were living in urban and rural areas eetsygely. According to the 2004
projection, the population will reach 73 million datthe youth population will be 28.4%
(14.4% male and 14% female) of which 18.6% and%®wll be living in urban and rural
areas respectively (CSA, 2006).



The apprehensions of media communication, as sefivedence for its effects, are as old
as the history of the subject itself. People hdways wondered how media messages are
affecting them by bringing about an imperceptiblearmge in their culture, values and
behavioral patterns. They have always been condefmethe negative influence of a
particular message or message system and havebeens about the potential pro-social
effects of others (Wimmer, 1993).

By exposure to satellite television, the researchtands to define the time that youth
allocate towards viewing satellite television. Tiwember of hours devoted to viewing
satellite television programs per day determines lével of viewing for this study. As

Gerbner classified viewers into heavy, medium gitlion the basis of a global measure of

self-estimated television viewing in terms of hoafviewing per day.

Hirch (1980) challenged this division of viewers tre basis of their claimed viewing

behavior. He pointed out that different definitiarfsheavy and light viewers were used by
the Gerbner group in different studies. Here tteeaecher divided the viewers in to two
categories i.e., heavy and light instead of thhee ltecause the main aim of this study is to
compare two extremes i.e. heavy and light view&he respondents who watch satellite
television channels for 4 and more than 4 hoursdpgrare considered as heavy viewers.
Where as the respondents who watch satellite steviless than 4 hours per day

considered as light viewers.

1.2 Statement of the problem

There are effects of mass media in societies, bogywhat they see on TV, what their
favorite celebrity advertise and what is acceptalylsociety based on the fashion that the
media has imposed them (Craig, 2003). Over theZiagears, a large number of studies



have found out that those who spend more time wagdelevision are more likely than
light viewers to express viewers’ beliefs, and agstions that are congruent with
televisions depiction of life and society (Morgd®83) The possibility that behavior can
be acquired observationally and retained with @aessarily being performed immediately

has important implications for our understandinghef effect of television (Robert, 2000).

Many studies have been conducted to observe thacimgf television on viewers,
particularly on their behavior (Bukhari, 2002; M@l2003; Naseem, 2001; Emrakeb, 2005;
Dilalew, 2008; Dereje, 2009). Findings of previaesearch had made the researcher to
conclude that television does have some direatdiract effects on viewers.

With the popularity of foreign television channdisars have been expressed that lifestyles
of viewers may be affected. As Schiller (1996) @on$ ‘importing programs is importing
lifestyles and exposure to foreign television pesgs may transform the values of youth.’
Concerns over the impact/effects of media alwaysfore whenever a new
communication technology is introduced in the sycigecause technology always has

positive or negative impact.

As elsewhere in Africa, Ethiopia has been one efdbuntries most affected by the surge
of global media into its borders, as lack of researand poor local film industry have
prevented the country’s capacity to produce localtents. Young people as patrons of the
global media frame work comprise the considerabhke @f the local audiences in Ethiopia;
particularly in Addis Ababa where ease of accessetter. In real meaning the occurrence
and division of global media in Ethiopia is quickiycreasing enterprise and this could
provide the suggestion that Ethiopian youth areemilly consuming it or, at least, have

the right to consume it.

The question arises that satellite television, asommunication technology, is quite

affordable, available to majority for 24 hours, anbes the choice and provides variety of



channels and programs that are foreign and locglhrase effects. Schiller (1996) defines
cultural imperialism as a process of impositioncaftural institutions and values of less

developed nations and dependant states by devetopediies.

The core purpose of this study is to dig out thiuamce of foreign channels and with
foreign contents on social life, values and behapatterns of youth viewers through
satellite television. The researcher was interegteekamine if the satellite television has
any affects on youth and if ‘yes’, to what exteaslht affected the youth at basic level in
terms of the following factors: Personal activitissespecially significant in a Ethiopian
youth’s life. Personal activities of youth inclusieidying, reading newspapers, magazines,
books, listening to music, going out for game aadreation, going to bed and dining
schedule etc.

The researcher was interested in seeing the effd#cizaying time to watch satellite
television on youth’s activities’. Family and sdcimteraction patterns traditionally,
families in Ethiopia have close relationship antkiact with each other affectionately.
Majority is used to live in joint family system aisgend leisure time with parents, friends
and relatives. They are used to share their fegliagotions and family matters with each
other. Similarly, social interaction is a part ahibpia’s culture. People meet frequently
with their friends and peers. They arrange gatlgsriwisit their neighbors and welcome
them at their homes, interacting with family mensber going out and meeting friends and
neighbors. Therefore, this research was aimed eattifging if changes occurring in the

family and social interaction patterns of youth.

Appearance and style this research tried to discthes target audience associating their
personal appearance and lifestyle with televisidraracters. The study described
appearance and lifestyle as of dressing up, hbstgake up and posture adopted by
youth. Cultural practices can be defined in sevals. It is the way of life in a particular



society. Every culture has its own values systamsdcialization, culture guides people
what to do and what not to do. But there is noddadized definition of culture. Various
scholars have defined it in different ways. Willer(il997) says culture is the sum of
available description through which society makesss and reflects their common
experience. Williams states “culture is a way &#”li Therefore, it was intriguing for the
researcher to find out if changes occurring in thétural practices in youth and its
relationship (if any) with the viewing of satellitelevision. Thus, the researcher has taken
language, food and some traditions as indicatocsilbdiral practices.

The Researcher selected the above-mentioned fabessd on the conclusion, after
reviewing the relevant literature i.e., most of thesearchers were of the view that
television viewing generates socio-economic andtucall changes. The following

hypothesis was formed on the basis of the abovetomed factors.

Hypothesis
. Greater the exposure to satellite television tleaigr the effect on

the lives of youth

1.3 Objective of the study
The general objective of the study is to explorfeat$ of satellite television viewing on
youth in Addis Ababa: By comparing their level déwing, the study tries to find out

respondents’ preferred channels and programs.

Specifically the study aims at
. Exploring how viewing of satellite television aftety their

household chores and other activities;



. Gauging association between viewing of satellifevision and
change in family and social interaction patterng/@fith (15-29 years) in Addis
Ababa;

. Finding out relationship between viewing of satelltelevision
and its effects on personal appearance and styleuth;

. Determining relationship between viewing of satellielevision

and changes in cultural practices;

1.4 Significance of the study

However, there are only few studies that have bemmducted in the area of satellite
television consumption in Ethiopia. Therefore, ti@search might be the first of its kind and
initial study for other related researches that ivdae undertaken in the future. Therefore,
the research will benefit mainly ‘youth’ focusedyanizations, policy makers and program
implementers, as well as organizations. Pertaingtakeholders, researchers, media
institutions, government and non governmental degdions that are involved in youth
matters shall get supplementing explanatory fansts recommendations from the findings

of this study.

Therefore, this study will help to better understahe youth and their interaction with
media messages and proofs the possible influenceéhaf encounter with satellite
television: and this will help youth focused polioyakers and program implementers to
better identify the needs and challenges of thehyaspecially in relation to culture. It can

also serve as a reference to subsequent researk$ wahe area of this field.

1.5 Scope of the research
The total area of study covered only Addis Ababad Aotal population of the study was

focused on youth aged 15-29 only. The reason gbikgeothers out of the sample is that



they might get affected from their peer group iadteof directly viewing of satellite

television.

1.6 Limitation

The time taken to investigate such a topic, effeftsatellite television on youth in Addis
Ababa is not enough. While there are many age grahe focus was made only on youth
investigation of several media outlets and widedgtare for an extended period of time
could have given deeper understanding of the pnoblat because of resource and time
constraints, this was not possible. Absence ofrpesearch on the area and shortage of

reference materials has also been a big challenge.

1.7 Organization of the thesis

The content of this thesis is divided in to six pieas. The first chapter presents a general
background to the study, statement of the problebjective of the study, research
questions, significance, scope and limitation oé tktudy, finally comes this part,
organization of the study.

Chapter two reviews related literature, deals wsihme of literature available on
globalization and the role of media in the prooafsglobalization. This chapter also looks

at media effect theories, which represent the #texal frame work of the study.

The next, chapter three, is where methodologicg@leets, methods, procedures and
techniques used in this thesis are discussedsdtgiles justifications for the selection of
mixed approach over each other. The main reasonssiiog each tool, quantitative survey,

in-depth interview are also explained.



Chapter four is where the collected data are ptedesnd analyzed. It presents analysis of
the quantitative and qualitative data independemthich helped the researcher clearly see
where they agree and where they disagree. And Idisto the need of treating the

discussion further but in combination.

Chapter five, therefore, provides a more generaklesion and recommendations with
particular reference to the research questionfi®fstudy. It also highlights the potential
the topic has for further research.

CHAPTER TWO
2. LITERATURE REVIEW
2.1 The role of media

In the world of today, media has become almostegessary as food and clothing. It is true
that media is playing an outstanding role in stteeging the society; it's a mirror of the
society. Its duty is to inform, educate and enterthe people. It helps us to know what'’s
going on around the world. It put its life in dangeiring attacks or natural disasters, just to
inform us of the situation. It is partly becauselwdt awareness is spreading in the society.
It is the media who shape our lives. Our lives wlobe incomplete without the media
(Paterson, 1997).

Media is the watch dog of the political democragyt plays its role honestly, it will be a

great force in building the nation but now a daygdia has become a commercialized



sector eying only for news that is hot and sefistdad of giving important information and
educative programs, all that one gets on televissosensational depiction of all news

stories, their only goal being gaining televisiatimg points (Tomlinson, 2004).

Media is an integral part of our society, but thatlso a fact that its too much intervention
in everything is a matter of concern. Sometimes, for making money, insignificant news
Is given so much priority that the real news is ee¢n brought into notice. Yes, it does
also entertain but again it's a debatable issuaus by 'entertainment’ we mean healthy
entertainment and not those nonsense TV serialat #st, like science it is a tool, which
we have to use by our judgment to provide maximatmsiction side by side without
harming ourselves. Sometimes, some channels absaltast and publish the messages in
such situation that the real messages are leftrfuiegar hands. The other disadvantage is
that some times they also publish or broadcast senigar news, and sometimes
unessential activities are served as very imponamts and broadcasted again and again.

This does not broaden the reach of media (Patei€87,).

The trance of entertainment through television deéis so great that no common man
irrespective of his age, sex and education camciamunity from it. The entire study of
mass communication is based on the premises thahédia has significant effect in every
society. Yet there is little agreement on the retmd extent of these assumed effects. He
argues that heir affects take various forms. Weosbavhat movies are based on what we
see in advertisement or in newspaper. We dressdar@ance to the weather broadcasts
that means our buying habits are shaped througlaniidquail, 2003).

Media has occupied a prominent place in our daigs|, providing stuff from which we

form our identities, construct meaning and orgarome very existence. Today, media
service is the nervous system of modern sociegctEinic media, particularly television,
is the most important invention in the communicatitechnology. Teachers teach,



government governs and religious leaders preacimiedia totally changes the lifestyle of
people. (Mcquail, 2003)

2.2. New media and society

Latin American communication researchers begann@yae the nature and perceived
effects of the rapid spread of mass media, paaibutommercial television as the foreign
cultural influence in their region. Before 1970gyaod deal of attention in Latin American
communication writing was focused on critical as@édyof media but with relatively little
attention to audience. Later, emphasis was laidhedia and audience by exploring what
popular culture meant for Latin American audienkiegnany, 2004). The importance of
audience and media relationship has been recogmizéide western countries thus the
researcher felt the need of addressing the implsaiellite television on the audience
(youth) in Ethiopia also.

Mender (1995) wrote that if you could somehow datipreconceptions of television and
read this list. Then people were describing soraguments you had never seen yourself. |
think the picture you would obtain is of machinkattcontrol the people who view it. It is

not unlike alien operated influencing machine & pisychopathic fantasy.

A review of the knowledge on new communication testbgies pertaining to cultural

identity by Shariffadeen (1995) summarizes that feans rife over the negative impact
potential of new communication technologies on wmalt identity in rural Asia. Yet

technology is not neutral. Technology is good ad dapending on the use to which it is
put. Research results have shown both positivenagdtive aspects of media technology.
In contrast, the ambivalent nature of new commuiunaechnology and research, in short,
should inform media policy. It should inform theoates that people make in their media

usage. The appropriate research approach builtlsegorimacy of social needs, not merely



at the whims of market forces. And, individual z&#tins should be intellectually prepared to

be discerning if not critical users of communicatroedia and products.

Shariffadeen (1995) looks at some of the major exsve, cultural and social issues faced
by developing countries arising from new technologde concludes that the new
communication era should not be perceived as alypteehnological phenomenon. Its
ultimate impact is social and cultural, althouglechi®logical advancement is the key
enabler. This new era invites a change in socidlctural patterns. At individual level, it
raises the importance of mental and intellectudltgbFor society at large, it engenders
new forms of social organizations. Economic restnc will result from information

intensification in production and delivery of goaaisd services.

Finally considers how society and culture could ngea as a whole with increased
dissemination of new media, changes in communicatiod states. As a result of new
media as a whole speeding up the flow of infornmgtithe world will undergo radical
changes such as it has never before experiencegsseTbhanges will, like it or not,
transform social organizations, bringing about wHaisiness administrators call
‘temporariness’. And the world will shift to a valsystem that applauds changes. The new
media, if used improperly, may not only bring absetious social problems but also give
rise to a new rich-poor gap in information betwdleose who know to use the media and
those who do not. We need to firmly establish méitheacy and media ethics if we are to

prevent these problems from arising (Malik, 2001).

Keeping in view the concerns of the above mentiaesdarches the present research is the
first in Addis Ababa on similar grounds except sanesimilar frame works. The results of
this study could provide a guideline to the audeshow to critically analyze the content of
media and keep watch of negative impacts. Goonesgl©93) relates the relationship

between media and social imperatives. It is possibt a third world country to adopt



communication policies to bypass early stages ddistrialization and leapfrog the modern

technology.

Much depends on the behavior of broadcasters agign makers and, more particularly,
governments in the face of technological advanogh Beophiliacs and cultural pessimists
emphasize the power of new technologies. Machimesiaventions are not inherently
powerful. Now is the use to which they are put iteMe. While the new technology
brings with it many dangers and some opportunitissimpact will depend crucially and

especially in the early years on how it is manadathes, 1988).

2.3 Globalization and media

In spite of being sensational and biased, the fogmt of media can not be ignored,
especially in an age, in which globalization arttalization have become the order of the
day. In this globalize world, task and duties ofdmeare increasing day by day. There is
still a lot to be done by the media for the betenbof the society.

As Sen narrates(1993) that in today’s world withefi optics and satellites, it is hard to
isolate one self from sounds and images from th&t Wet no established and traditional
and cultural entity wants to be overwhelmed and idated by the accoutrements of
another alien culture. If the global culture meawmsnination of one over the other or
replacing one by the other, then there is lessescbplevelopment of a truly global culture
which could include interaction, assimilation, eange of ideas, artistic and scientific

cross fertilization.

He concludes that there is no clear evidence dblaagjculture at present. On the contrary,
evidence suggests that the third world people hemging more to their own music, art,
language and customers. Prevalence of the Amepicarculture is more apparent in urban

areas and among the elite of the third world coestout still the majority is in rural areas.



The consumption of American products will more lkeontinue to expand the gap
between the rich and the poor urban and the ruialres.

Sen (1993) conducted a study on to see whethdiviseof people living in Lahore were
under the influence of satellite television chasndlhe researcher made the following

conclusions:

» The socio-cultural and religious thinking of theopk was under the
influence of foreign cultural values

» Satellite channels were influencing the languagshibn, food, architect and
social behavior of the viewers

 There was an impact of the satellite channels enstigle of living of the
people living in Lahore

» Pakistani mass media was under the influence eflisatprogramming

» Satellite channels were intermingling the eastend avestern cultures

resulting in the formation of an “International Guk”

A strategic approach involving full mobilization ofitical resources is suggested as being
the key to a higher level of achievements. Finatlys suggested that developing nations
promote a learning culture among their people meoto gain foothold in the emerging

information based economy.

Malik (2001) on her study shows that the viewersowspend time watching cable
television transmission, their routine and actesti are affected. Inter individual
communication has decreased. Results of the suivdigated that powerful culture
traditions of alien culture, particularly Indianltue, are getting popularity due to cable

television transmission. Moreover, this transmigsgpromoting the modern way of life.



A research by Eashwer (1994) on the impact of ceddision on women at a very basic
level in terms of activities, time management ameériaction with family members and the
outside world revealed that 16 out of 30 women sp&rr 4 hours a day watching cable
television and 10 of them spent 2 to 3 hours a dhg. researcher reported that the major
activities affected are:

* Exposure to other media and reading habits

* Interaction with children, husband, other family mieers, friends and

neighbors

«  Cooking and other household work

Bryanc (1990) found that average individual in &nttoday gives more time to mass
communication in particular to television than tengral reading or part time education.
Personal interests and relationships are thus peavith what media provides and it is

altogether acceptable that the attitude of massanstabuld be taken in with materials.

The above mentioned studies target the scope apdcinof television on education and
information based economy. In this study the redesar will measure the impact of
satellite television on family and social interaati social role, personal activities of youth
in Addis Ababa. This study gave a new scope ancedsion to researchers in other

countries.

The role of new information/communication technasg(NICT) in the field of education
Is examined by Karnik (1995). Her study revealeat tNICT facilitate the extension and
outreach of education. She says that increasingatration and commercialization of
education is an evident trend worldwide. To theghhology has added a new dimension:
globalization through trans-national satellite loloast of distance education programs.

Though this is just the beginning but this trendikely to continue. The implications and



effects of this trend, especially for developingictries, need to be carefully examined.
There are also numerous issues about cultural siiyeversus homogeneity that need
consideration but still NICT throw open a vast diedf opportunities in the education

sector.

Herman (1997) traces the emergence of global mn®ditem and chronicles the political,
economic and technological factors in his bookaltto reviews some of the local and
national responses to the spread of a global nsdi@m. Its purpose is to contribute to an
understanding of the economic and political dynanmoa growth and the effects of the
globalization of media while pointing up alternaiy and arguably more democratic

media structures and policies.

2.4 Media and youth

Eashwer (1994) emphasizes on the influence or itmgfagtaily night transmission of Star
Plus family dramas on social and cultural values morms of Pakistani youth of middle
class. The survey research concludes that the-sattiaral thinking of Pakistani youth is
under the foreign cultural values through these Btas dramas. They are also affecting
the language, fashion food and architect, sociabber and daily life style of Pakistani
society. These dramas have increased the genergdipn And through these dramas,

Pakistani youths have become more money oriented.

They have created impact on the ‘lifestyle’ of meddlass Pakistani youth and influenced
the thoughts of modernist and traditionalist thiské&tar plus is actually inter mingling the
eastern and western culture resulting in the faonaof an ‘International Culture’ and

promoting more liberalism and modernism in Pakissaciety and youth.



Research findings of Atkin & LaRose (1991) suggéstt access viewers do not fit the
upscale information seekers profile typical of othablic affairs consumers. While better
educated and heavy access viewers are nevertliktdggdo be older, tired and have lower
incomes. Such research indicates, for instancé,g#r@eral viewer ship is higher among

larger, younger and non-white families. This isadhg not the case with access.

2.5 media effect theories

This study analyzes “Effects of satellite Telewisia Addis Abab& The core purpose of
this study is to dig out the influence of foreigmaanels, particularly western, on the life
patterns of youth viewers. As a communication tetbgy, satellite television has a great
acceptance and is being used extensively in AddabA. Satellite television viewer ship is

no more restricted to the upper and upper-middisscobf Local audience.

Being inexpensive and easy to access, satellggisabn spread rapidly in Ethiopia. It has
become one of the common household commoditiese K2900) states “A good theory
helps predict what will happen in future by givirgactical insight into how the
phenomenon being studied works”. New communicati@ories that explain uses of new
technologies are surely needed. As the new cephagresses, the continual challenge for
communication theorists will be to catch up andpkep. There is a need of such theories

that could explain the uses and consequencesson¢wv media technology in Ethiopia.

Satellite television provides a variety of localdaforeign channels and helps people in
selecting programs according to their taste andcehdherefore, the first part of this study
explored respondents preferred channels and kifdsagrams, reasons for watching
satellite television. It justified the applicatiaf ‘Uses and Gratification Theory’. This

theory identifies satellite television consumptigratterns according to needs and
satisfaction of targeted class. The gratificatioactér leads to the exposure of

channels/programs which in turn can generate affect



Main part of the present research comes underftaet éradition. It demands discussion
on theories based on observational learning aranrdtion processing emphasize lasting
effects of exposure to media contents. Thus, tidysalso applies ‘Cultivation Theory’ in
terms of effect (which can be small, gradual, iedirbut cumulative and significant)
through exposure (depending upon heavy and ligg¢wen ship of satellite television) and
‘Social Learning Theory’ which says that viewerseatl and learn from models which are
attractive, powerful, rewarding and similar to tlemives. They do not usually act
immediately on what they learn from television.téal, they store such knowledge to be
used when their own circumstances elicit it. Hemioe framework of this research is based
on the set of three theories i.e. Uses and Gratifin Theory, Cultivation Theory and
Social Learning Theory. These theories are discugstow in relation with the present

study in brief.

2.5.1 Uses and Gratification

Utility Theory, often known as the “Uses and Giatfions Approach”, offers another way
of explaining why people expose themselves to socomemunications and not others (the
preferred channels/programs); why they perceiveaatibn of these to which they are
exposed and why they remember —correctly or inctgre only some of these (effects on
lingo). Blumler and Katz’'s Uses and Gratificatiohebry suggest that media users play an
active role in choosing and using media. Users takactive part in the communication
process and are goal-oriented in their media usEgsorists say that media users seek out
source that best fulfills their needs. Uses andifBrations Theory assumes that users have
alternate choices to satisfy their needs (Grif2000). Focus of this theory is that viewers
attend, perceive and remember information thatleaqurable or that will in some way

help satisfy their needs. Therefore, this resegmabed into which satellite television



channels and programs are preferred by the targetdiénce and which of their needs are

satisfied by viewing them.

The idea of this study was to look for reasonstlier evident appeal of media and various
types of contents by asking the audience what thie, feel and appreciate on the basis
of their personal media usage. The approach wagided as a “functional orientation”
which could account for the appeal of “escapist’dimecontent. He named simple
functions of media as providing relaxation, stintumlg the imagination, providing
vicarious interactions and providing a common gobior social intercourse. Variation in
motives for attending to media was also studiedagbles in effect research (Mcquall,
2003).

Uses and Gratifications Theory takes a more hurtiarapproach to looking at the media
usage. Blumler and Katz believe that there is netey one way that the populace uses
media. Instead, they believe there are as manpmedsr using media as there are media
users. According to the theory, media consumere laafree will to decide how they will
use the media and how it will affect them. Blunded Katz believe that media consumers
can choose the influence media has on them asawsdle idea that users choose media
alternatives merely as a mean. Uses and GratditatTheory is the optimist’s view of
media. The theory takes out the possibility thatimean have an unconscious influence
on our lives and how we view the world. The ideat thve simply use media to satisfy a

given need does not seem to fully recognize thegp@ivmedia in today’s society.

2.5.1.1 Uses and Dependency Model

Research has shown that dependency on a mediuhe isesult of two major factors:
viewer motives for obtaining gratifications and theailability of viewing alternatives.
Each of these factors may be affected by any nundfesocial or psychological

characteristics. For example a person with pooltih@ad limited mobility would be more



likely to be dependent upon a medium such as wtavifor entertainment and diversion
than a healthy person who enjoys many differentities. Further, a person with limited
mobility would be more likely to become dependepom a medium such as television if
he/she did not have access to other media optioos as personal computer, VCR,

computer games, etc at his/her home(West and Taogs).

The Uses and Dependency Model (Rubin, 1994) preptisd certain elements in media
system (e.g. system itself, structure of societg amividual differences that result in

highly personal motives) cause people to use apérdkupon media. Dependency upon
media may lead to effect in itself. For exampléfade change might occur and thus affect

other elements in the model.

The greater the dependency upon a medium the gretdikelihood that medium will
have effects upon the viewer. Miller & Reese (198&)died political effects and found
that these (effects) were more likely to occur aghdimose who relied more upon the

medium rather than those who did not rely upon it.

Finn (1992) described the motives for media uskalkliag under one of the two headings:
proactive or passive. Examples of proactive med@&and watching a particular television
program in order to learn more about a specificjesaibof interest, watching a certain
movie for the purpose of being entertained or usnternet for information for a project at
school or work. In other words, media user activagks something from media based
upon his/her wishes, needs and motives. As the rsuggests, passive motives describe
the usage of media in a lackadaisical (passivejesdfor example, sometimes we turn on
the television simply because it is there justdee‘what's on”. We are not actively seeking
information, entertainment or anything in particulBhis does not mean that we will not be
entertained or learn something we very well midthtnly suggests that we did not begin

the viewing experience with a particular proactvetive in mind.



Most recent activity in the area of Uses and Gratifon Theory had examined the motives
behind the media usage. In other words, researdfars sought to find out why people
watch television programs or why they are influehty some commercials but not by
others. Instead, focusing on what media do to msoghese studies question: what do
people do with media (Rubin, 1994), was among its fo suggest that media uses and
effects should be linked. Research should ask effiatts particular gratification may have
or what effects particular uses of media may hawey found that people depend upon the
media to fulfill certain needs such as vicarioupegience and escapism or involvement or

interaction.

Other researchers have also suggested that a simtiehe two research realms would be
logical and beneficial. These research domainssarelar in that each examines the
consequences of mass communication from an indwidu societal level, changes in

attitudes, perception or behavior.

Since the mid-1970, research has provided greatgratanding of the uses and effects of
mass media. In answer to criticisms regarding latkuniformity, uses and effects
researchers have adopted similar measures for isewmtives. Based upon the work by
Rubin (1994), most uses and gratification reseamli recognizes the following motives
for media use among audience members: learningit, habmpanionship, arousal,
relaxation, escapism or a way to pastime (Rubif4)19Studies by Rubin produced similar
results. And found, for example, the motives fewing changed with person’s age. Most
habitual viewers liked watching comedies rathenthaws bulletins. Most viewers seeking

excitement tended to watch action/adventure program

2.5.2 Cultivation Theory

This study has used Cultivation Theory by Georgeb@Ger as a guide in exploring the
consequences/effects. Under guidance of this théas/study may be able to emerge as a



new theory. Essentially, the theory states thatvyeaxposure to mass media namely
television creates and cultivates attitudes moresistent with a media conjured version of
reality than with what actual reality is. The Cudtiion Theory asserts that heavy viewers'
attitudes are cultivated primarily by what they efaton television. Gerbner views this
television world as "not a window on or reflectioh the world, but a world in itself"
(Mcquail, 2003). Cultivation Theory, in its mostdma form, suggests that television is
responsible for shaping or ‘cultivating’ viewersorreptions of social reality. The
combined effect of massive television exposure igwers over time subtly shapes the
perception of social reality for individuals andtjmately, for our culture as a whole. Thus,
cultivation research is in the effects tradition.

Cultivation theorists argue that television hasglberm effects which are small, gradual,
indirect but cumulative and significant. They enmgika the effects of television viewing
on attitude rather than the behavior of viewersaewatching of television is seen as
‘cultivating’ attitudes which are more consistenthathe world of television programs than
with the everyday world. Cultivation theorists &est known for their study of television
and viewers and, in particular, for a focus onttigc of violence. However, some studies
have also considered other mass media from thigppetive and have dealt with topics

such as gender roles, age groups, ethnic grouppdaitidal attitudes.

George Gerbner stands as the pioneer of the Cudtivdheory. He begins developing
cultivation as a structural piece for the long texxamination of public messages in media
influence and understanding. Gerbner clarifies tlds objectives are not with
“information, education, persuasion, and the likewith any kind of direct communication
effect”. More accurately, his concern remains withe collective context within which,
and in response to which, different individuals @ndup selections and interpretations of
messages take place”. Nonetheless, Gerbner's wedepts a Social Psychology Theory
on communication effect on persuasion as relatessmaedia. He argues that the mass

media cultivate attitudes and values which areadlyepresent in culture. Media maintains



and propagates these values amongst members diueecthus binding it together. The
Cultivation Theory got its start with the cultivati hypothesis, created by George Gerbner,
which attempts to understand how "heavy exposureultural imagery will shape a

viewer's concept of reality" (Pierce, 2007).

Gerbner argues that television has become theatendtural arm of the American society.
“Television set has become a key member of thelyarthe one who tells most of the
stories most of the time.” Gerbner and his assesiéBerbner etal, 1994) have written that
there are two types of television viewers: heavg &ght viewers. For heavy viewers,
television virtually monopolies and subsumes otbeurces of information, ideas and
consciousness. Gerbner says that the effect othell exposure to the same messages
produces what he calls cultivation or the teacluhg common worldview, common roles
and common values. Gerbner presents research suygptCultivation Theory” that is
based on comparison between heavy and light tébevigsiewers. Gerbner analyzed
answers to question posted in surveys and foundhisavy and light television viewers
typically give different answers. Further, heavievesion viewers often give answers that

are closer to the way the world is portrayed oevision.

Cultivation theorists argue that heavy viewing Eadiewers (even among high
educational/high income groups) to have more homeges or convergent opinions then
light viewers (who tend to have more heterogen@suivergent opinion). The cultivation
effect of television viewing is one of the ‘levajinor ‘homogenizing’ opinion. Gross
considered that 'television is a cultural arm @f éistablished industrial Television Viewing
Incidental Information Social Reality Inference I&kisocial structures, other experiences
(Learning) (Construction) Capacity, focusing stgss, attention, involvement order and
as such serves primarily to maintain, stabilize eedforce rather than to alter, threaten or

weaken conventional beliefs and behaviors' (Bogt 2002).



Cultivation research looks at the mass media a®cializing agent and investigates
whether television viewers come to believe thevislen version of reality the more they
watch it. Gerbner and his colleagues contend thkvision drama has a small but
significant influence on the attitudes, beliefs gondgments of viewers concerning the
social world. The focus is on ‘heavy viewers’. Pleogwho watch a lot of television are
likely to be more influenced by the ways in whidke tworld is framed by television
programs than the individuals who watch less tslewi programs, especially regarding
topics of which the viewer has little first-handpexience. Light viewers may have more
sources of information than the heavy viewers. thudan Evra argues that by virtue of
inexperience, young viewers may depend on telaviéio information more than other
viewers do (Evra, V, 1990). Although Hawkins andd?Pee argue that some children may
not experience a cultivation effect at all whereythdo not understand motives or
consequences (cited by Evra, ibid.). It may be wuthe fact that lone viewers are more

open to a cultivation effect than those who viewhvathers (Evra, 1990).

Cultivation theorists are best known for their stuaf television and viewers and in
particular for a focus on the topic of violence.Ww&ver, some studies have also considered
other mass media from this perspective and havéw#h topics such as gender roles, age
groups, ethnic groups and political attitudes. @dgtof American college students found
that heavy soap opera viewers were more likely tight viewers to over-estimate the
number of real-life married people who had affaarswho had been divorced and the

number of women who had abortions (Wimmer and Darkjri1993).

Gerbner reported evidence for 'resonance' a 'dodbke’ effect which may boost
cultivation. This is held to occur when viewer'seeyday life experiences are congruent
with those depicted in the television world. Fostance, since on television women are
most likely to be victims of crime, women heavywers are influenced by the usual heavy
viewer mainstreaming effect but are also led td éspecially fearful for themselves as



women. The cultivation effect is also argued tstvengest when viewer's neighborhood is
similar to that shown on television. Crime on té&e&n is largely urban. So urban heavy
viewers are subject to a double dose and cultiwati®orists argue that violent content
'resonates' more for them. The strongest effectseatry viewing on attitudes to violence

are likely to be amongst those in the high crimeaarof cities (Gerbner, 1993).

2.5.3 Social Learning theory

The principal understanding of Social Learning Tigers tied to the social context of
learning. Bandura has emphasized the fact that Ipegpmo observe responses of
individuals tend to exhibit the same when placesimilar settings. According to Bandura,
behaviors and responses that are repeated, pat@sveal, distinct, functional and salient

are more likely to be attended to, thus more likelpe learned.

When observing an event, which receives some kihdeward like social approval,
pleasant experience and when the observer feelBdeoh to perform, its symbolic
imitation is facilitated. The social cognitive peiple has been widely employed to explain
the television effects on a variety of social isssach as aggression, ethnic stereotypes,
alcohol attitudes and behavior. It also stresses ithportance of viewer's cognitive

activities when consuming television messages (Bend.977).

Any person’s socialization process is influencedifiyumerable factors such as family,
school, environmental factors etc. Direct expererand participation are important
parameters which shape the youth’s impressionshef gerceived structure of their
environment. However, these forms of experienceustglly limited to the immediate
environment. Mass media, particularly televisiotayp a crucial role in bringing the
outside world into homes. As an important instdotimass media enters the socialization

process of an individual.



The Social Learning Theory explains how environmefiuences the behavior of an
individual. DeFleur & Sandra (1989) stated “desmtmneral in nature, Social Learning
Theory is particularly relevant to study the impattmass communication because the
description and portrayal of social life is a freqtisubject in media contents”. The most
common (and pervasive) examples of social learsitugitions are television commercials.
Commercials suggest that drinking a certain bewe@gusing a particular shampoo will
make us popular and win the admiration of attr&ctpeople. Depending upon the
component processes involved (such as attentiomativation), users may model the

behavior shown in the commercial and buy the prbdemg advertised.

Actions of characters in the audio-visual media sarve as a model for others to imitate.
Modeling Theory is also useful for describing thmplecation of general Social Learning
Theory which explains how new behaviors are acquirg people from media portrayals.
An individual observes a character, identifies Ien/as a model and remembers actions of
model and performs them when confronted with simdacumstances (DeFleur and
Sandra, 1989). Literature has shown that vieweguieg attitudes, emotional responses
and new styles of conduct from media especiallynfriims and television (Bandura,
1977). The theory clearly establishes that the enedn serve as agents in the socialization

process.

In the light of all these theories stated abovés important to mention that the researcher
has formulated an amalgam of the three theoriesdar to assess what is the main reason
of their watching, their preferred channels andypaims (Uses and Gratifications Theory).
While on the other hand, it has also measured Wihdt of effects are taking place in the
lives of the sample under study. If there are é¢ffethat are changing attitudes of youth
under the study? Are these effects long-lastinglhart term (Cultivation Analysis and
Social Learning Theory). Hence, the researchendad to explore all this for which the

base of above mentioned theories was most suiéaoleequired.



Based on the Social Learning, Cultivation and Us®s Gratifications theories, the present
study examined if characters and their behavigragrams of satellite television channels
serve as a model for heavy viewers. They may aea@rtain characteristics which in turn

influence their attitudes. It was also assumed that youth (aged 15-29 years) are
vulnerable to influences and tend to be inclinedaimls change. Youth would serve as a
barometer to assess the influence of satellitevitetsn. Hence, youth (15-29 years) were
selected for the study to determine the degreehichwtheir attitudes were influenced by

satellite television.

Now, with the availability of the foreign channebs important question arises; does a
youth’s behavior reflect what they have watchedlmntelevision screen? The impact of
foreign television programs on youth involves a bemof indispensable factors such as
interest in the programs, viewing pattern, readonsvatching, attitude towards programs
and models of social reality that these progranesnpte. The study aimed at finding out
whether and to what extent satellite televisiomcieds affect youth. The researcher aimed
at finding answers to questions such as what ythittk about these programs in terms of
their preferences and relevance. Whether they e an impact of these programs on

their attitudes or not?



CHAPTER THREE
3. METHODOLOGY

The purpose of this study is to examine effectsatéllite television on Ethiopian youth in
Addis Ababa. In order to collect and analyze dafar@priate to this goal, a combination of
qualitative and quantitative methodologies, waslusince, data have been collected both
qualitatively and quantitatively. Obviously, earlte data collection, decision was made on
selection of the study area and sample of the adipal who would give the required data.
This section, therefore, discusses the researcihotetemployed, the data collection
instruments, procedures followed in gathering taadthe study area, sampling and data
analysis.

3.1 Qualitative and quantitative approaches

Qualitative and quantitative methods have for Idregen used as separate and distinct
approach to scientific investigation. It was in tH@50’s that the initial interest to using
more than one method in a study has been sta@eeswell and Clark, 2007). Since then



however, the debate doing for or against combimmeghods has continued. The concerns
that frequently arise in opposition to combiningtinoels are mostly from philosophical and

practical grounds. However, as Creswell and Cléakg things are changing since the

turn of the millennium. There has been a growtthminterest in mixed methods research
as well as authors advocating for mixed methodsare$ as authors advocating for mixed
methods research as a separate design in its @naswell and Clark, 2007)

3.1.1 Quantitative survey
Survey research has been used for a long espedmllyhe research of media effect
association. Survey for this thesis, a questioenauwas filled through face to face

interaction with sample population using a combarabf cluster and snowball sampling.

In this study, survey method was applied to obtlhérdata (by using close ended and open
ended questions) from large representative butrsivand widely scattered population.
The survey will aid the researcher in collectindormation directly from the satellite
television viewers (heavy and light viewers) sot thgproper analysis will be made by
comparing their lives. The changes in their livesséh hence figured out through the

information provided on a quantitative and qualatcale.

3.1.2 Individual in-depth interview

The reason to use in-depth interview arose out@ineed to corroborate the data gathered

through questionnaire and to further elicit in-depgsponses from the informants. Hence,



it is in light of this potential of in-depth intdew that individual semi structured interviews

were conducted in this study.

The one to one interviews is a form of qualitatiesearch interview in which the
interviewer is expected to come up with a clear disquestions or specific topics to be
addressed, which are commonly referred to as arvieiv guide (Bryan, 2004) and
Denscombe (2003) stress the flexibility it allowee tinterviewer in terms of using the
interview guide the open ended nature of responsggired from the informants. The
interview is prepared to be flexible in terms of trder in which the topics are considered
and, perhaps more significantly, to let the intewee develop ideas and speak more
widely on issues raised by the researcher. The emssare open-ended, and there is more

emphasis on the interviewee elaborating pointatefest. (Denscombe, 2003)

3.2 Subject area

The total area covered by the study is Addis Abatlg. Wimmer and Dominick (1993)
define population as “Group or class of subjecésiables, concepts or phenomena.” In the
light of the above definition, total population tifis study comprises all youth satellite
television viewers aged 15 to 29 years and residind\ddis Ababa. The researcher
preferred this age group of youth for the studyase it is the age number given to youth
by the country’s constitution and they are mostai, active and dynamic part of their
lives. (MYSC, 2005)

3.3 Sampling method

The researcher applied both probability (clustanyl anon-probability (Purposive and
snowball) sampling techniques to collect the datee researcher selected Addis Ababa as
the field of study because it consists of hetereges population. Addis Ababa is

considered as the center of media industry. Anbésteed Ethiopian television (ETV)



located in Addis Ababa is working. Besides ETV,ieas FM radio channels are working

there.

Addis Ababa is divided in to ten sub cities. Andsitnot feasible for the researcher to
include all therefore cluster sampling techniques applied. As cluster sampling can be
used when a sampling frame listing population el@ses not available and would not be
feasible to create, it does have deficiencies (Deat999). Then Bole and Arada sub cities
are selected randomly. As each sub cities alsoagorten kebeles the researcher also
applied cluster multi stage sampling method tocddi®o kebeles from each. As the end,
12 and 13 kebeles from Bole and 03/04 from Aradiecsed as subject areas.

To select respondents the researcher used snosdralling method as this sampling
method is mainly used where no list or institutexsts that could be used as the basis for
sampling (Deacon, 1999). Also in this research, ghbjects are potentially scattered in
every part of the sub cities. No authentic and esystic list of viewers of satellite
television is available to the researcher. Thaa decided to use this sampling method to
select subjects with reach experience. This wasrpadsible by the fact that | approached
the leaders of the kebeles youth league associéfilmbachew Degu, a leader of youth
league in Bole 12/13 kebeles and Yirga Berta learfeyouth league in Arada 03/04
kebeles) and established a positive rapport bya@xplg to them the purpose of my study
and what | intended to achieve from the interviedmd selection informants for the
individual in-depth interview resulted from my dission with the leaders of the youth
league association. And more informants for questdre included into the research
process through snowball sampling as a result ef ghggestion from the previously
selected members. Consequently, the total numldgeeaple made part of the interview
were 14 and questionnaire 63. To this end informavdre selected after direct and /or

indirect contacts like snow ball rolling down alhé& snow ball sample grows through



momentum: initial contacts suggest further peopletfie researcher to approach, who in

turn may provide further contact (Deacon, 1999).

During the research period the researcher usediguesire and interview as a tool for
data collection. The researcher engaged some ievevs who conducted data from the

selected youth from each kebeles through the quesdire and interview.

3.4 Data analysis
The researcher used chi-squaré) (to test the association between the given varatile.
examining each hypothesis) by using statisticalk@ge for social science (SPSS) and

percentage distribution to analysis the quantiasiurvey.

Procedures for testing hypothesis

Testing hypothesis if associations for contingetatyes:

1. Formula the null and alternative hypothesis:
Ho: The two variables of classification are not assed
Hi: The two variables of classification are assodate

2. Decide the significance level at
- . r ¢ (og—ey)’
3.Test statistic to be used).fg = Lij=1 Zj=1

whereo; is observed value are; is expected value

Which, if Hp is true has an approximate chi-square distributwith (r-1)(c-1) degrees of
freedom.

4. Compute the expected frequencies under H

l{ﬁjj}(Bjj: . (ithmwtota]j (jmco]umn total)

b n number of observation



Also calculate the value ¢gf* and the d.f.
5. Determine the critical region which depends n@nd the number of d.f.
6. Decide as below:

Reject H if the computed value of* = xZ,_1.-1;, accept j otherwise

And after having the interview, the researcher di@ed them in to English. All the
interviews were conducted in Amharic, and doing tielped me get round. “The task of
translating the materials in to English was a @mge though, and thus made every effort
to be sensitive to the need of capturing the sansesof the meaning of the respondents
discourse in the translation. Then, the researalaer faced with task of interpreting and

analyzing the materials.

The mode of analysis that was made use of in thidysis thematic coding. According,
Jansen, this approach represents “loosely inductategorization of interview or
observational extracts with reference to variouscepts, heading, or themes” (1982). My
task, therefore, was to categorize and report teasmacts from the transcripts which the
researcher thought would illuminate the researastjons put forward in the introductory

chapter.

The presentation of the data was then structurea@ inmarrative form with pertinent
guotations used to illustrate and serve as supgpevidence for the major findings of the

study.



CHAPTER FOUR
4. DATA ANALYSIS AND INTERPRETATION

This study measured the association between thesexp to satellite television channels
and changes in life patterns of Ethiopian youthAoidis Ababa. Both quantitative and
qualitative data pertinent to the objective werdected. The survey part was analyzed
through figures, percentage, tables and chi-sqieseé And the individual in-depth
interview analyzed thematically.

4.1 Demographic characteristics of respondents

Table 1. Demographic characteristics of the resporaht

Demographic | Description of Female Male Total
No | characteristics| characteristics

Freq % Freq % Freqg| %
1 15-18 3 15.8 9 205 | 12 19.0
Age (Years) 19-22 6 31.6| 20 | 455]| 26 41.3




23-26 7 36.8| 8 18.2 | 15 23.8

27-29 3 158 | 7 159 10 15.9

Total 19 100 44 100 | 63 100

2 Up to primary 3 158| 5 114| 8 12.7
Education Secondary 9 474 | 21 | 47.7| 30 47.6
Graduation 5 26.3 | 13 | 29.5| 18 28.6

Graduation plus 2 10.5 5 114 7 11.1

Total 19| 100| 44 100 | 63 100

3 Not working 3 158 | 10 | 22.7| 13 20.6
Profession Student 10 |52.6 | 19 | 43.2| 29 46.0
Working 6 316 | 15 [ 341]| 21 33.3

Total 19 100 44 100 | 63 100

4 Married 3 158 | 10 | 22.7| 13 20.6
Marital status | Unmarried 12 63.2| 32 | 72.7| 44 69.8
Other 4 211 2 4.5 6 9.5

Total 19 100 44 100 | 63 100

A total of 63 respondents from Addis Ababa weredeld as subjects of the survey. As
illustrated through table 1, majority of the resgents are aged between 19-22 years 41.3
percent studying the impact of satellite televisamntheir lives was important due to the
fact that youth of this age group are considerethataired but vulnerable. It is the period
in their lives when they are learning more aboutika life style through interaction with
others and most importantly through television cled® now available easily- courtesy
satellite network.

Table 1 show minimum qualifications of 41.6 perceespondents are secondary. 20.6
percent of the respondents were not working whgestaat home and are directly or
indirectly involved in domestic affairs. As the ha&pt percent of respondents were
students, highest percent of respondents belorg@dri monthly income indicating that
they had relatively less economic pressure and dramigh time to watch satellite

television.



The highest percent 69.8 of the respondents waraured, 20.6% married whereas 9.5 %

were either divorced or widowers.

4. 2 Duration of having satellite connection

Figurel Duration of having connection
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The longer the duration of viewing of satelliteetgsion, the greater may be the impact.
Therefore, the study instead to know the respomsdguast association with satellite
television in general and relation ship betweentitime since the satellite television facility
was available and viewing level in particular. Algstrated through Figure 1 respondents
enjoying satellite facility for more than four ysaare more in percent 55.6% than those

having satellite television connection for the fastr years or less than.

4.3 Level of viewing

Figure 2 Level of viewing
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Figure 2 illustrates the distribution of viewersaxding to their level of viewing among 63
respondents; heavy viewers (Daily four hours andvabwatching time) are 50.8% of
respondents and light viewers (Daily Less than toaurs watching time) are 49.2% (27%
less than two hours, 7.9% 2 up to 3 hours and 148 than 3 but less than 4 hours).

4.4 purpose of watching satellite television

Figure 3 Purpose of watching satellite televisiod Eevel of viewing
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The study also analyzed the respondent’s aim othiag satellite television channels.
Respondents gave multiple answers for the purpbe watching the satellite television.

The researcher took the first mentioned purposg. drtheir responses are mentioned in



figure 3 which indicates that the most frequentlgntioned reason was entertainment

followed by information.

A considerable percent of respondents mentionddetiiteainment is their major reason for
viewing satellite television. Their responses iatkcthat the highest percent of respondents
54.4 heavy viewers and 12.9 light viewers watclelbt television for entertainment and
12.5 heavy and 9.7 light respondents watch sadbievision because they have no other

choice which is basically another way of watchiatgiite television for entertainment.
Figure 3 exposes heavy viewers those who watcHligatlevision for the purpose of
entertainment is 59.4%. In contrast, the highestgre of light viewers are those who watch

satellite television for information. This is foled by those whose purpose is for

education.

4.5 preferences for channels

Figure 4.4 Channel preferences and level of viewing
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Respondents were asked to enlist their preferréellisa television channels; local or
foreign. They were allowed to make multiple choicéee accumulate response put the
total number of preferred channels to only 10. Thesponses are mentioned in Figure 4
The first overall preference was MBC 4 channeldwkd by BBC. The next preference
channels are Aljazeera, MBC Persia, EBS and MBC MAX interesting thing to be
noted is that' MBC’ topped all categories of chdand&levertheless, its popularity was
attributed to the dominant movies and talk showgrgaample chances of influencing
viewers. Movies present western content/ stuff Wigours western culture in the minds of

their viewers.

It is evident from Figure 4 that a respondent adviyeviewer’s first preference is MBC 4
and light viewers first preference is BBC. Aljaze&s the second highest preference of light
viewers whereas MBC Persia got the second highestenence by heavy viewers.

Significantly, these channels present movies ahdrantertainment programs.

4.6 Respondents preferred programs

Figure 5 Respondents preferred programs and |éwétwing
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Figure 5 show respondents preferred programs aglligattelevision. The most favorite
program of the highest percent of respondents igigadollowed by news and music. This
shows that respondents are receiving foreign ailtinrough entertainment and news

programs presented by the top favored televisi@meaéls.

Figure 5 indicates that movie is the first prefeef heavy viewers whereas news is the
first choice of light viewers. Movies are the fidtoice of heavy viewers because of their
willingness to sit before television for a long iper of time. And news is an across the

broader first choice of light viewers.

4.7 Preference of watching satellite television



Figure 6 Preference of respondents watching satebi television and level of viewing
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Figure 6 indicates that most of the respondentshwsatellite television alone whereas the
others watch along with some one. The differenagarsow but it indicates that a growing
number of people can separately watch channelseof thoices. Thanks to the availability
of variety programs or channels through satellgevision. It also states that 34.4% of
heavy viewers prefer to watch satellite televisiath some one and 65.5% alone. Majority
of light viewers preferred to watch satellite tefean with family 64.5% and 35.5% alone.
So this data shows that highest percent of heaswaris preferred alone and the highest

percent of light viewers preferred along with samne.

4.8 Bivariate analysis:-hypothesis tests, exposuaad effect association
Sample data has been analyzed separately to exasaitie hypothesis. As the study
evaluated the association between the exposueddbite television and change in life style
of youth therefore statistical tool chi-square wasd. For the purpose of this study, the
change in life style of youth has been conceptedlias having four factors, personal

activities, family and social interactions, perdoagpearance and style, and cultural



practices. The results of chi-square for each Htg®$ are summarized in the following
sections in sequence of the hypothesis being tested

4.8.1. Exposure and effect on personal activities

Table 2 chi-square test for association; exposndeedfect
on personal activities

Value d.f P-value

Pearson Chi-Square 11.046 2 .004
N of Valid Cases 63

Tab 3 level of effect on personal activities angeleof viewing

Personal activities Heavy Light viewers | Total
affected viewers

Freq | % Freq| % Freq %
Agree

20 62.5 7 22.6 27 42.9
Undecided

8 25 12 38.7 20 31.7
Disagree

4 12.5 12 38.7 16 25.4
Total 32 100 31 100 63 100

Chi-square value in table 2 shows the null hypothiesrejected at 5% level of significance.

Therefore, an alternative hypothesis of significasgéociation between the level of satellite
television viewing and effect on personal actigtief youth is proved. The percentage
values as seen in table 3 also indicate that artf@geavy viewers there is high percentage
of those who experienced effect on their personavities. On the other hand, among the
light satellite television viewers there is highrgentage of those who have a low effect. It is
conclude that there is a significance associatietwéen the level of satellite television

viewing and level of effect on personal activities.



4.8.2. Exposure and effect on family and social iataction

Table 4 chi-square test for association; exposndeedfect on

family and social interaction

Value d.f

p-value

Pearson Chi-Square
N of Valid Cases

6.067
63

.048

Tab 5 Exposure and effect on family and socialratt&on

Family and Heavy viewers Light Viewers Total
social | Freq % Freq % | Freq %

interaction

Agree 16 50 9 29 25 | 39.7

Undecided 9 28.1 6 19.3| 15 |23.8

Disagree 7 21.9 16 516 | 23 |36.5

32 100 31 100, 63| 10(
Total

Patterns of interaction were subdivided into twougs i.e. family and social interaction.
The first one included interaction of the viewerghwtheir families and the second group
included relatives, neighbors and friends. Chi-sguaalue shown in table 4 the null
hypothesis is rejected at five percent level ohiigance. An alternative hypothesis of
significance association between level of satelétevision viewing and level of family and
social interaction is accepted. The percentageesgain table 5 indicate reduced their
interaction. On the other hand, among the lighelbt television viewers there is high
percentage of those whose interaction has not &éected. Therefore, it was conclude that

there is a significance association between thel lefvsatellite television viewing and level

of interaction.

4.8.3 Exposure and effect on appearance and style



Table 6chi-square test for association: exposure and teffec

personal appearance and style

Value

d.f

p-value

Pearson Chi-Square
N of Valid Cases

11.696

63

.003

Tab 7 Exposure and effect on personal appearantstge

Effect on Heavy viewers Light Viewers Total
appearance
and style | Freq % Freq % Freq %
Agree 14 43.8 6 194 | 20 | 31.7
Undecided 11 34.4 5 16.1| 16 | 25.4
Disagree 7 21.9 20 64.5| 27 | 429
Total 32 100 31 100| 63| 10(q

Chi-square value in table 6 indicates that the myibothesis is reject at 5% level of
significance. Therefore an alternative hypothesisignificant association between level of
satellite television viewing and level of accep&ut television characters’ appearance and
style is acknowledged. Also percent value as seetable 7 indicates that among heavy
viewers of satellite television, majority of thespondents imitate television characters’
appearance and style. On the contrary, among tiediteatelevision viewers there is high
percentage of those who have denied imitating igl@v characters’ appearance and style.

It confirms that there is a significance associati@tween the level of satellite television

viewing and level of adoption of television chagst appearance and style.

4.8.4 Exposure and effect on cultural practices

Table 8 Chi-square test for association: Exposndeedfect on cultural practices

Value d.f P-value)
Pearson Chi-Squargq 9.748 2 0.008
N of Valid Cases 63




Tab 9 Exposure and effect on cultural activities

Effect on cultural Heavy viewers Light Viewers Total
practices
Freq % Freq % Freq| %
Undecided 9 28.1 6 194 45 |238
Disagree 4 12.5 15 484 | 19 |30.1
Total 32 100 31 100 3 6 100

Chi-square value in the table 8 indicates that hyothesis is rejected at 5% level of
significance. Hence, an alternative hypothesisigriiScance association between level of
satellite television viewing and level of effect aultural practices stands proved.
Percentage values as seen in table 9 also indicateamong heavy viewers of satellite
television, majority of the respondents have hafecefon their cultural practices as
compared to light viewers. On the basis of abowellte it was concluded that there is a
significant association between the level of sigetelevision viewing and levels of effect

on cultural practices.

4.9 Qualitative data

Apart from the survey, qualitative data from indival in-depth interview has been
collected it was believed from the beginning thiough triangulation, it would be
possible to find out elements which could not benfib if only one data gathering method
was used. Hence, in order get deeper insight theaespondents with respect to viewing
satellite television qualitative data has beeneaddd through in-depth interview. This part
analysis the findings of the study how satellitéevtision affect the youth viewers

grounding it self in media effect theories.

4.9.1 The effect of satellite television on youthersonal activities



Most of the interviewees indicate that they watateHite television for entertainment and
they are also indicated they watch satellite tsiewvi because they have no where else to go,
because no other choice, which is basically anotfasr of watching satellite television for

entertainment.

For entertainment, because | haven't been gooctlados, and as a
result, I can’t score good result that enable méoio university. So
since | have no where to go | spent my time watghgatellite
television. (Misraketsehay)

When | watch satellite television, | don't plan lit.is because | have
nothing else to do or no where else to go. (Nahom)

On the contrary for Solomon and Sisay satelliteevision is a source of

information and education

In satellite television | get to see how the otlerld lives, learn about
new things. (Solomon)

To get new information. And you need be informed discuss
something, to know how new things in other coustradfect us, to
diversify my out look; it is useful to understanégple from other
places. | see some new things n their cultures dhates light o the
peculiar. (Sisay)

Moreover, for Yosef, Frehiwot and Daniel satelliééevision is their preferred during their

free time, other activities such as studying, nega@ind outing are their next preferences.

Concentrating too much on satellite television dogb straight to my
head; they can drive me crazy if | continually watbem only. This habit
could even be harmful to my health and my life. lEexample after
watching | don’t want to read books or newspapletion’'t want to study.
(Yosef)



| am enjoying in watching satellite television yenuch. And most of the
time | forgot an appointment with my friends or leagues. And some
times also | go work late. (Daniel)

Satellite television makes me feel relaxed and dpéiappy. And that’s
why | enjoyed it. Some times | feel bad when thmetiof class is
approached because | prefer to watch satelliteviggda for a long time
rather than studying, my family always gets figlthwne. (Frehiwot)

For Million and Jargachew satellite television ishardle in the way of their personal
activities where as Sisay is not clearly understahdther her activities are being affected
by it or not. As Joseph Dominick comments that iwdbals who watch TV simply to be
pass time or because it becomes a habit appeag tadoe affected than people whose

viewing is planned and motivated’(Dominick 1993).

Of course it has side effects on my domestic andgmal activities,
because it takes my time, my mind and my attitlideatched it for a long
time and any other activities may badly affectgriared those activities
because | am highly addicted by satellite televis{illion)

| don’t know whether it is by that or not. Causensotime after | watch
satellite television | feel hazard and | don't liteedo other things. | also
some times feel good and happy, that makes me atetiin doing other
things. So | don’t clearly understand my persomal domestic activities
are affected by it or not. (Sisay)

| watch satellite television, for a really long #nand | don’t get much
sleep and rest. That makes me to feel discomfait tanbe passive
participator at work. (Jargachew)

Moreover, other interviewees have mentioned thair thctivities are not affected due to

satellite television viewing. From the interviewtlwEthiopia and Tewodros;

No ofcource | know that this satellite televisioashnothing to do
with my life. Because | watch satellite television program and



when | have got time | watch news to find out wisatgoing on
around the world. (Ethiopia)

Satellite television opened my eyes to how to beencommunicative
to people around me. They taught me how to be adgoo
communicator, to talk reasonably instead of resgrto force when
thins go wrong. (Tewodros)
Satellite viewing had affected majority of the resgents the respondents studying and
reading habits. Biruk and Yared mentioned thatrtbhed, dining and school time and local

movie watching in cinemas have been affected.

| don't want to do such things rather than watchisatellite
television. While I am watching satellite televisid forgot my
studying, reading newspaper, going out for gamemns@nd most of
the time | go to bed late. In the morning | walklafe, | go to school
late and | think these activities are highly danthdgut | don’t care |
enjoy with it. (Biruk)

| almost forgot to see local films and go to cinenleecause of the

habit | have to watch satellite television; as dshdifferent movie

channels that | can enjoy watching. (Yare)
Findings revealed that majority of the responderitemed that satellite television is
affecting their domestic and other activities wiaaressome of the respondents disagreed
with the statement. Heavy viewers mentioned thait tctivities are adversely affected by
watching satellite television. However, some ohtiyyiewers agreed to this statement.
When types of activities affected were asked, #spondents replied that their habit of
studying, reading newspapers and magazines, goingpdd and dining time are badly
affected. Similar results were also presented bijiakii Belson (1991) when he stated that
television has affected reading habits and changedine of viewers. His survey

concluded: Television appears to stimulate readérgs dealing with television programs.

Lundberg (1998) conducted the same kind of resesttady on behavioral changes entitled
“The Impact of Television on Family Life in the Boa Area”. The researcher declared



“Nearly all owners have their television sets os@e time during the after-supper hours
each day. This means that reading, playing andersation are at a minimum in the living

room of television homes during evening.”

Bryanc (1990) had the similar opinion when he wr@teerage individual in Britain today

gives more time to mass communication in partictdaelevision than he gives to general
reading, part time education and personal inter&skationships are thus fed up with what
media provides and it is altogether acceptable dtigatide of mass media should be taken

in with materials”.
4.9.2 Youth satellite television viewing and sodiaation

Patterns of interaction were subdivided in to twougs i.e. family and social interaction.
The first one included interaction of the viewernshwheir families and the second group

included relatives, neighbors and friends.

The interview with Biruk, Million and Solomon showisat their interaction patterns are
changing. They indicate that their inter action dirwith their relatives, friends and
neighbors is declining because of watching sagetiitevision. They do not like to welcome

guests and dislike interference of family membensnd) watching satellite television.

| watch satellite television so that | can watchviae. | don’t want to
go to my friend’s house because | like choosingfawprite program
| watch and that choice may not there at other lesg@ace. (Biruk)

What | dislike is when guests are coming to our @omhile | am
watching satellite television and tried to inteefedl become very
angry and don’'t want to talk to them at that tifkast of the times |
have got fight with my mom because of that. Shd toé the guests
may get angry and have some bad attitude on methbg think |
don’t like guests. But my feeling is not like thais only because |
want to show my prime time. (Million)



When | am watching my prime time every family msiént. | don’t

want anyone disturbs me, or making noise. If bynclkaone makes

sound | should tell them to shut up. (Selemon)
Ethiopian tradition proclaims that family and sddiateraction should be given proper
importance. Guests are warmly welcome by peoplgilyacomes first but with the
introduction of satellite television the time spentfront of television readily increased
which raised certain concerns. One of these cosogas erosion of family ties as well as
changed social interaction patterns. This study dalsrgeted to find out how our

socialization patterns are changing.

A few years back when ETV was the only choice add to the people in Ethiopia. It was
a tradition that the whole family of Misraketehagpwld sit together and watch prime time
programs and would have greater degree of intemactout with the introduction and
acceptance of satellite television in their homesrskketehay and her family developing a
habit of watching satellite television alone insted watching it along with their families.

Main reason is the choice and variety of channels.

Before satellite television was settled in our hpmve (our family)
were sitting together and enjoying different pragsaof ETV. But
nowadays, the whole family has its own prefererfcehannels and
most of the time | wish | stay home alone and wedcivhat enjoys
me most from satellite television. (Misraketehay)
The interview with Misraketehay shows that the fgmvatches channels of their choices,

thanks to the availability of variety of programrschannels through satellite television.

Lundberg (1998:53-68) expressed in her researdhalevision brings families together in
the sense that they spend more time in each othex&ence after they acquire a television
set. However, there is very little interaction amadiamily members when they watch

television together and the amount of time familgmiers spend together without



watching television is reduced. It is therefore lolfwi whether television brings the family
together in any psychological sense.”

The interviews clearly stated that interaction gaus were under the influence of satellite
television and changing rapidly. There were indicatchosen for the confirmation of this
theory which included interaction with relativegighbors, friends, visits to others, guests
arrival, family interference and outing. It was faliout that respondents disliked visiting
others’ houses during primetime hours. Similarlyeyt are not ready to welcome or

entertain their guests during these hours.

Any person’s socialization process is influencedifiyumerable factors such as family,
school, environmental etc. Direct experience andigygation are important parameters
which shape his/her impressions of the perceivedttsire of their environment. However,
these forms of experience are usually limited ®ithmediate environment. Mass media,
particularly television, plays a crucial role inrging the outside world into homes. Mass

media as an important institution enters the szeiadn process of an individual.

For Sisay and Abyot Socialization have special glac their lives, that they like the

culture that people socializing each other at ang they meet.

| don’t want one thing to change. We share thinge hwhich is our
culture. People come home unannounced, uninvitddtaa taken for
granted that they join you for discussion. | likevtelcome quests and
visiting someone at any needed time (Sisay).

| like watching satellite television while discusgi with family,
friends or colleagues when we are free. Simplyinglkabout new
things, about what we have seen. And sometimes ake ra fun from
the programs (Abyot).



4.9.3 Effect of satellite television on youth appeance and style
The responses of the interviewees show that masteoi do take satellite television characters
as role models and want to copy them in style.rige/s with Daniel, Frehiwot and Yosef

state that they do relate the characters to thairlives and do copy n more than one area.

You see there is this one emotion that | feel wikepar | watch
satellite television. You know what that is to bké the actors in the
movies | am watching. What | mean is that in mygmation | feel
like I am in the world of the film and | wish if were him or her.
(Daniel)

If that is good | don’t hesitate | do that thingutBf it is not | don't. |
like to compare TV characters in the way the lifedd like posture,
hair style and such things like that. (Frehiwot)

Actors wearing clothes and living in houses thatso wonderful and

fascinating to me that | want to be like them. (&%s
It is based on Stanford professor Albert Bandusadal learning theory... entertainment —
education is premised on the idea that individiedsn behavior by observing role models,
particularly in the mass media. Imitation and iefice are the expected outcomes of
interventions. (Waisboard, 2000:13)

Moreover, Yosef and Nahom indicated that they faet like to act like different

characters of satellite television and dress liaant.

| see some characters on the satellite televisimays dressed well. |
wanted to look like them. To dress or follow stgfethem cost a lot but |
don’t care (Yared).

| watch satellite television a lot. After watchiagk my self where | stand
as a person and blame my self if | feel that mieotion turn out to be
negative. | even ask my self whether | can beha\acblike some of the
characters that | see and sympathize with (Nahom).



However, Sisay and Ethiopia did not agree to ttatesnent as their aim of watching satellite
television is to get information about the glob&hea than copying their style and this is the

result of their ignorance about the style of thielige television characters.

| don't think so. Because | watch satellite telewmis only to gets
information rather taking their style. The way wateh in movies and
the way they do it in western is different (Sisay).

There are so many things satellite television kwritogus. It is the result of

our ignorance we can prevent from the influence (&thiopia).
The interviews with Tewodros, Million and Danielosts their favorite program is movie and
their favorite channel is MBC 4 unlike Ethiopia aBiday whose favorite program is news and

their favorite channel is BBC.

The reason why | watch satellite television isMatch movies that give
me satisfaction especially series movies transthittey MBC 4
(Tewodros).

My favorite program is Movie transmitted through MB}, because | get
to know about the out side world through films. dain about the
technological advancement made, what cities lokd iln the developed
world. (Million)

Movies educate me. Movies make you well preparedéw things and
it becomes easy adopt and accepts it later. | pk4BC 4 (Daniel).

I usually have the TV on BBC till the work timeapproached. If | don’t
watch it | like to switch that channel (Ethiopia).

When | come home for lunch | put on BBC. | takeap mfterwards and
go off to work. In the evening | enjoy watching reeand other programs
(Sisay).

The result indicates that majority of the responsl@lo take television characters as their role
models and want to copy them in appearance ane.stgterestingly, majority of the

respondents disagreed that they did relate chasacteheir lives despite they do copy in more



than one area. This shows that the respondentsfglistv the outlook of characters with
respect to lifestyle and not themselves as a wheéason may be that characters shown in

satellite television movies are not acceptable ay mot be rewarded in our society.

Programs on satellite television are conceived @oduced with overwhelming approach
of profit maximization for the television channels. order to attract greater commercial
value they have to generate larger viewer shipthatin turn provides in roads for larger
than life glamorous characters and startling lifiest, the Social Learning and Modeling

theories.

Naseem (2001) have also presented similar resuliad state: ‘If we look around, we will
see more faces wearing make-up, more girls wedasigonable clothes, more stylish hair-
cuts and more boys with long hair, more teenagamd Df burgers, Coke and hostelling’.
Thus, we can say that the effect of satellite isle channels on its audience is not simply
to the extent that it has left very

little time for family get together but is introdag new trends, behaviors, attitudes and
standards for a modern life. So we can conclud¢ blegause of its interest-oriented

programs, satellite television channels have gredtécted the society.

4.9.4 The operation of satellite television asitural space for youth

The interviewees give their responses on the allforactices and show that majority of
them have started trying western dishes they |daonm satellite television. Nevertheless,
an overwhelming majority of respondents considesatellite television as an effective
source of learning new foods. Interview with Fretivand Yosef shows that, they dine in

front of television and discuss television prograntge than their own issues during meals.

Most of the times | like to eat western diet fodkat are introduced
on satellite television. Because they are fast $caad | like to enjoy



with them. And | like to eat while | am watchingteliite television.
(Frehiwot)

We discuss stories from the satellite with my famduring meal
especially about movies. And most of the time weedn front of it
(Yosef).

Biruk and Misraketehay agreed they like to wear tenes occasional dress because it is

comfortable for them. But they said they did nonhw@ wear western party dress.

On the party days like wedding and holidays | likavear our cultural
dress but occasionally | don’t want to wear theroalise they are not
comfortable, so | prefer to wear western dres&isuK)

Western dresses are more comfortable for me thaouttwral dress on
day to day wearing. And | like to wear like | samwthe westerns. But
you know in parties our cultural dress is bests Nery attractive | like
to wear that or to see that on other persons dumpagties.

(Misraketehay)

The interviews with Frehiwot and Abyot indicate ttheatellite television is creating a
significant impact on their language. They areiimed in using foreign languages in their

daily routine. They considered television as thsts®urce of learning other languages.

They are learning English and other languages tirsatellite television.

Satellite television is the best source for devielgpanguages. | have
developed my English language through satellitevision. | want to
talk like different satellite television characténsorder to develop my
language and with my friends we are intereste@ltoin English. Not
only English | am trying Arabic language also. (Hveot)

Nowadays you have to include one or two Englishdsarhile you are
speaking to others. What | notice is that we Etiaiop are very much
influenced by Europeans. (Abyot)



Majority of the respondents are celebrating foretiguitions in marriage ceremonies and
some of them are likely to celebrate Valentines .Déye following interviews show that

adoption level of some of the western traditionsigseasing in our society.

What | personally believe is that we Ethiopians éhdost, and keep
loosing a lot of traditional and cultural assets aafrs for various
reasons. We have let go of cultural practicesweabnce considered to
be our own, and hence, we lost a complete sigtiterh. (Abyot)

Nowadays we have seen in our country marriage aareE® are totally
changed. They are like westerns. A highly decoratade, a highly
decorated dresses and foods they are westernsu@fecour family is
also interested in celebrating ceremonies in suold kf that way.
(Daniel)

Me and my friend are celebrating Valentines Day vigaring red
closes, going out for drink and have fun. It is gobmakes our love
relation ship strong and we care to each other.iBbme they don't
know such thing like that ... oh my father may kilerand kick me out
from home if he has heard. But you know that emygty must accept
it. (Frehiwot)

As to me, what | have notice is we are very muaituénced by

westerns from the ordinary things such us waystdhrating holidays,

weddings and also like valentines so on.(Biruk)
Ethiopian traditional culture advocates that aé family members should have one main
meal a day together at home. This practice endaresdy interaction and discussion on
family and general matters of interest. The tradaéi Ethiopian cuisine has a great value
and taste in our culture. Injera is the main ingredof most of the dishes. Therefore, food
and dining habits were selected as a part of thdysto judge the impact of satellite

television on the cultural practices.

Proud nations take pride in promoting their languagd expanding its use. The strength of

culture and character of a nation can be judgetthdyastness of its language. Introduction



of new words and different ways to use them prowaietinuity and diversity in language.
Ambharic (Ethiopian official language) has its roetsbedded in a rich cultural heritage
and a history with superb literary work performaetiothe ages. Amharic has experienced
and survived hard and tough times while co-existinidy foreign language. But Amharic
language was being influenced by English language the impact is evident from the
study. The respondents agreed that television @sbést source of learning languages.
Introduction of foreign languages’ words in Amhaig on the rise and most of the
respondents have agreed to this. Majority of tispaadents liked to use colloquial English
and are learning new English words from satellfevision. Amharic language is getting
strong impact due to invasion of foreign words.c8iyouth are centre to every household
and early education, training and learning of aleitdis carried out by them. Any effect on

youth shows up in the upbringing of the children.

Traditions play an important part in every cultared they play a key role in the formation
of cultural identification. Impact of foreign trdins that are being introduced through
satellite television has been studied in this stiigjority of the respondents admitted that
they celebrate foreign marriage traditions. MoattBhg revelation has been that although
a very small number of the respondents are celalgreibliday. This is a start of accepting

something totally against our tradition&lentine’s Dayis warmly celebrated by some of

respondents. Both Social Learning and Cultivatioeoties can be aptly applied to the

situation.

Shahbaz, Z. (2004) conducted studies and emphaxzizte influence of Star Plus family
dramas on social and cultural values and normsa&fskani youth of middle class. The
survey research concludes that socio-cultural thghlof Pakistani youth is under the
influence of foreign cultural values. They are a#dgtecting language, fashion, food and

architecture, social behavior and daily lifestyle Rakistani society. The eastern and



western cultures are intermingled in these dramesylting in an ‘international culture’

and promoting liberalism and modernism in Pakistaiety.



CHAPTER FIVE
5. CONCLUSIONS AND RECOMMENDATIONS

5.1 Conclusions

This study explored the “effects of satellite tedgwn on life patterns of youth in Addis
Ababa” The study provided results by comparing fifgterns of heavy and light viewers.
Satellite television technology has been introduceithiopia during the last decade. This
raised the question that the satellite televisiay rhave effects on viewers because it is
quite affordable, available round the clock, entesnihe choice and provides a variety of
channels and programs, both foreign and local.ifgsdof previous related research have
made the researcher conclude that television daes some direct or indirect effects on
viewers but no study has been carried out to gaugeAddis Ababa except in similar
ground “the impact of English premier league siellV on Ethiopian youth foot ball
viewers in Addis Ababa “by (Dereje Mekonnen, 200Bherefore, this research probed

into whether or not and how much effect satellevision has on youth in Addis Ababa.

The core purpose of this study was to dig out tifeience of foreign channels or local
channels with foreign contents on the social lifie attitudes of youth viewers. Therefore,
at one level the study records the consumptiorepettand measures their level of viewing
i.e. duration of having connection, channels amti&iof programs are preferred, reasons

of watching, on viewing.

The major hypothesis studied was “greater the axgot satellite television greater the
impact on the lives of youth.” The sub-hypotheseduded heavy viewers of satellite
television experience a greater degree of effectheir domestic and other activities, on
their family and social interaction patterns andtbair cultural practices than the light

viewers. It was also hypothesized that heavy viswgouth) of satellite television tend to



show a greater degree of acceptance of televidianacters appearance and style and of
role of western youth than the light viewers. Th&seors were based on the conclusion
drawn after reviewing the relevant literature asstraf the studies were of the view that

television viewing generates socio-economic antlicail changes.

The researcher has formulated an amalgam of theswiés. In order to assess what is the
main reason of the respondents’ watching satea#ivision, their preferred channels and
programs ‘Uses and Gratifications Theory’ was aggpliMain part of the present research
comes under the effect tradition. It demanded disicon on theories based on
observational learning and information processmgrhphasize lasting effects of exposure
to media contents. Thus, the study also appliediv@tion Theory in terms of effect
(which can be small, gradual, indirect but cumukatand significant) through exposure
(depending upon heavy and light viewer-ship of IBtetelevision) and Social Learning
Theory which says that viewers attend and learmfrmodels which are attractive,
powerful, rewarding and similar to themselves. Hgribe framework of this research was
based on the set of three theories i.e. Uses aatifiGation Theory, Cultivation Theory

and Social Learning Theory.

In this study, a mixed of qualitative and quanitv@tmethods have been applied to obtain
data that was from large representative but divargk widely scattered population. The
total area covered by the study was Addis Ababg. ditie total population of this study
was youth satellite television viewers, aged 13%oyears, reside in Addis Ababa and
viewing satellite television. It was not feasibler the researcher to approach the total
population therefore both probability (cluster) ambn-probability (purposive and

snowball) sampling technique was applied.

The respondents selected for data collection wgesl 45-29 years and viewing satellite
television. The researcher preferred this periotifeffor the study because it is the most



vibrant, active and dynamic part of life. This eribn was further divided into two
categories-heavy viewers (viewing satellite televifor 4 and more than 4 hours a day),
and light viewers (viewing satellite television flass than four hours a day) -- as the

researcher intended to have two extremes i.e. éigtitheavy viewers.

The total sample size was 77 and questionnairepneferred as a tool for 63 respondents
and individual in-depth interview for 14 respondefor data collection. The data was

collected during June 2011.

The researcher has used the Statistical Packagleef@ocial Science (SPSS Version 13.0)
for analyzing the data collected by questionnamé #nhematic analysis qualitative method
for analyzing the data collected by individual iepth interview. Sample data of the survey
has been analyzed separately to examine each mgmthAs the study evaluated the
association between exposure to satellite telaviaial change in the life patterns of youth,

therefore, statistical tool chi-square test hasihesed.

The general findings concluded that majority ofpmslents have satellite connection for
the last four and more than four years, and theyeajoying watching satellite television

instead of reading books, studying and going out l@sure. It also analyzed the

respondents’ aim of watching satellite televisidramnels. The most frequently mentioned
reason was entertainment followed by informatiomj @ducation. It makes respondents
vulnerable to outlandish influences including crdtuForeign channels preferred by
respondents included MBC 4, BBC, Aljazeera and MB&sia. It has been noted that

foreign channels are the most popular among thponekents.

As far as respondents preferred programs are coedethey were asked to enlist all of
their favorite programs on satellite television mhals and their responses were

accumulated and found that majority of the respotlgreferred to watch purely



entertainment-oriented programs. The data indictitatithe most favorite program of the
respondents is movie. On the contrary, informagicograms are preferred by more of light

viewers of the respondents.

Majority of the heavy viewers prefer to watch séeetelevision alone whereas the highest
number of light viewers was interested in watchsadellite television while sitting with
their families. It indicates that heavy viewersfprdo be isolated or watch such programs
which they cannot watch with their families. It hatready been verified that the
respondents’ first priority in programs was moyegferably watched on MBC 4.Majority
of the respondents also claimed that they enjoychiuag) satellite television instead of

reading books, studying and going out for leiswrerdy their free time.

The data analyzed the effect on personal activaresit shows it have effect based on the
level of viewing. Types of activities affected astudying, newspaper and magazines
readingand going for bed and dinklost heavy respondents experience a greater defiree
change on their family and social interaction patie It confirmed that their social
interaction patterns are under the influence oflbt television. Most heavy respondents
dislike visiting others and do not welcome open heartedly or emdteair guests during
primetime hours. It is concluded that satellite televisionaiecting social interaction
patterns asrespondents are rather enjoying their satelliteevision programs than

socializing.

This research also tried to discover: “Was thedaapudience associating their personal
appearance and style with television characterdi2 3tudy describes appearance and
lifestyle as dress style, hairstyle, make-up arstyre adopted by youth. Heavy viewers of
satellite television tend to show a greater degreacceptance of television characters’
appearance and style than the light viewekamajority of heavy viewers was being highly

affected and light viewers were showing minimaket§ in terms of appearance and style.



The data showed that greatest impact of watchitg]lisa television is on Dress and life
style. Some of the respondents considered televisimracters as their role model for
appearance and style and they wanted to imitatgetbbaracters. Respondents copy these
characters for dressing, make-up, and try to cbpy posture. But majority of respondents
does not agree that they relate themselves toiselevcharacters. The style and glamour
projected through movie is although out of linenfrour original style but is making an
impact on viewers according to their level of theiewing. Our youth are inclining
towards change, for better or worse, by followietevision characters. This study also

confirms and approves the Social Learning and Mondeheories.

Another investigated factor through this researds wulture practices. This factor was
dealing with language, food, dressing, and somehef traditions. Heavy viewers of
satellite television experience greater degreeffeceon their cultural practices than the

light viewers.

There has been an evident impact of satellite igt@v on food habits as majority has
introduced western food dishes in their homes. Mbthe respondents preferred to dine in
front of television and discuss television charecthan family issues. This hints at a major
change in our society, robbing people of the tradibf eating together and making the
routine an opportunity of discussing their issu€lsose who still dine together mainly
discuss television programs they watch. This prdtias now the television is connecting

people to the world unknown while creating a comization gap in their own families.

Casual western dressing has inspired the respandedtthey like to wear western dresses.
But a majority of the respondents does not fedinad to western dresses. Respondents
consider satellite television as an effective seuaf learning about fashion trends.

Therefore, it is convincing that satellite telewisiis affecting its viewers in dress trends



and its effects are directly related to the vieslp, with heavy viewers being affected the

most.

Ambharic language is getting unwanted additions ttuénvasion of foreign words. The
study concluded that high impact on language ofvyiedaewers and light impact on
language of light viewers. A new language whicla imix of Amharic and English words
are emerging. Since youth are centre to every lmldexnd early education, training and
learning of children is carried out by them. Anfeet on youth’s language is transferred to

their elders.

Traditions play a key role in the formation of cul identification therefore effect of
foreign traditions that are being introduced thiougptellite television has also been
studied in this study. Majority of the responderntimitted that they celebrate foreign
marriage traditions and a very small number ofrégpondents were celebratiHglidays

This is a start of accepting something totally aghiour traditionsValentine’s Dayis

warmly celebrated by some of respondents. The imagain shows high influence on
heavy viewers and little on light viewers. Thesedihgs strongly suggest that satellite

television is resulting in erosion of culture asdntroducing western culture.

The major hypothesis is sustained by all the factander the study included personal
activities, appearance and styles, social and Yanmteraction patterns and cultural
practices. The statistical analysis chi-square gsoall the sub-hypotheses of the study.
Thus proves the major hypothesis ‘greater the axgot satellite television greater the
effect on the lives of youtht implies an association between satellite televis/iewing
and affects on viewers. The study has claimedtthatrelationship can in some cases be
life-changing and personality molding, but defitytéfe impacting. More importantly, it

appears that it can occur and one may not evenzedsl



This study strengthens the concept of Blumler aatzls Uses and Gratification Theory,
which suggests that media users play an activeimatoosing and using the media. As far
as the consumption patterns and reasons of thekchuwg were concerned the study
concluded that youth use satellite television prilpafor fantasy and to escape their
routine lives. It is not a source of seeking rgadihd using media as a learning instrument
for the majority. The study supports the Uses amdtif&cations Theory because media
consumers (youth in this study) have a free williégide how they will use media and how
it will affect them. Although a variety of channe(sews, informative, educational,
cooking, entertainment, etc.) are available to lyduit a majority of the respondents were
used to watch entertainment channels and their fawstite program was movie followed
by news.

Respondents with limited mobility would be moreelk to become dependent on a
medium such as television if they do not have acd¢esother media options such as a
personal computer, VCR, computer games etc., atehdius the study concludes that
television is the best or the only source availdblgiouth for entertainment. To satisfy
their recreation needs like sports facilities, ogtiparties, etc., they are dependent on
television for this purpose. Thus, the best possdption for gratifications for most of
youth in Addis Ababa is television and particulaglytertainment channels and programs.
It is easy to assume that television has becomailg altivity in our society so it is not
surprising that in some cases youth may go beybmdattual act of just watching for
entertainment. Through movies and music the regpusdyet fascinated and managed to
escape from the bitter realities of their lives fome time but these lead to effects.
Apparently the reason for watching satellite teden is entertainment but the unconscious
influence as a result of it is change in the altand getting away from real and personal

values.



To investigate the effects of satellite televisigatching on youth, the present study also
applied cultivation research by George Gerbnerchvistates that heavy exposure to mass
media, namely television, creates and cultivatdtudeés more consistent with a media-
conjured version of reality than with what actusdlity is. It says television is developing
thinking of human being slowly and steadily whidfeets social, cultural and traditional
values of the societies. According to this thedinpse who are heavy viewers are affected
more. The result of the study supports the thesriieavy viewers are affected more than
light viewers at all levels — personal activitiegppearance and styles, social and family

interaction patterns and cultural practices.

A majority of the respondents have accepted angraeticing the western values systems
consciously or unconsciously. The heavy viewertudes are cultivated primarily by
what they watch on television. It seems that masdianhas worked as a socializing agent.
Therefore, the study witnessed a clear changedd &nd eating habits. Western traditions
celebrations are followed more by heavy viewerscampared to light viewers. Their
language has been affected. Their socializatiotepet are gradually changing as heavy
viewers’ family and social interaction time is rethg particularly with friends and
relatives. The Cultivation Theory in its basic fosmggests that television is responsible
for shaping or ‘cultivating’ viewers’ conceptiongsocial reality which is being confirmed
through this study. It may be concluded that comdhireffect of massive television
exposure by viewers over time subtly shapes theepéion of social reality for individuals

and, ultimately, for culture as a whole.

The conclusion of the study also corresponds tootiservation made by Albert Bandura
while discussing Social Learning Theory. Accorditmghim, learning occurs when the
observer perceives events or behavior in televisamal he/she feels competent in
performing them. Actions of the characters in sigééetelevision movies have served as a

model for respondents to imitate. They have alspiaed behaviors by people from media



portrayals. Social Learning Theory also suggesked behavior is likely to be imitated

when it is socially rewarded. The result indicatest majority of the respondents do take
television characters as their role models and w@iebpy them in appearance and style.
Interestingly, a majority of the respondents hageeed that they relate characters to their
lives despite copying them in more than one ardss Thows that the respondents just
follow the outlook of characters with respect téediyle and themselves as a whole.
Reason may be that viewers have the fear that cieasashown in satellite television

programs are not acceptable or may not be rewandibe society.

6.2 Recommendations
This study proved the hypothesis ‘greater the exygo$o satellite television greater the

effect on the lives of youth in Addis Ababa and lieg that there is an association between
satellite television viewing and effects on viewérke study claimed that this relationship

in some cases can change life patterns or moukbpalities.

More importantly, it appears that these changesocaur and one may not even realize
them. Television is one of the most dynamic medihisles influencing more people than
most other communication vehicles. Therefore, visware required to be alert and use it
sensibly. Policy-makers should take extreme candevibrmulating rules and regulations.
This kind of situation may arise because Ethiogiaciety is not media literate. Majority of
population is not trained how to analyze/utiliz&eatent forms of media like news papers,
radio, television and internet. It is thereforeameended that efforts should be made for

the enhancement of media literacy at mass level.

It is recommended that effects of these programst e targeted for research studies in

future. Especially the aspect of sexual behaviaukh be stressed upon because the



Cultivation Theory suggests that peoples’ valued tireir outlooks on life can become

distorted and greatly affected by soap operas.

To minimize and resist the effects of western clets)rit is suggested that local channels
should be strengthened and programs should haver lmEintent. These local channels
should produce and broadcast quality programs ¢bhatd help in the promotion of

Ethiopian values and traditions and improve thegenaf Ethiopia at international level.

This section presents some recommendations forefutsearch regarding the effects of

satellite television channels.

This study has provided a baseline study on thectffof satellite television technology
particularly on youth. It has explored only sometdas and analyzed the effects on youth
in general. However, the researcher has plannaatk in future on more specific aspects
and evaluate effect on youth with different dempgia background. There is a need to
gauge the impact on population belonging to difiersocial classes, income levels,
qualifications and among different age groups. Birlyi, some other dimensions like

family norms, music preferences, etc. can alsmbestigated.

The present research did not study the impact ediBp programs of foreign television on
the viewers. So a combination of content analys$ @ survey in a study may be more
interesting and valuable. Therefore, the researshieterested in conducting such a study

in future for publication in research journals.

Research in this area (effects of satellite telemjsrequires inter-disciplinary approaches

as its effects may be social, psychological, ecacalretc.



Satellite television has spread all over the cgunne to its legalization, easy access,
availability of satellite channels and large numloértelevision viewers. The satellite

television requires systematic studies based onamety of methods and diverse

populations. The validity and reliability measuoéghis research cannot be generalized to
all of the population as it only targeted youtheféis a need to begin with small scale
studies and move to a larger field and longitudstatlies. Small-scale studies (laboratory,
survey, observational) can permit refinement ofsgjoes, measures and methods in a

relatively low-cost and efficient way.

Satellite television provides a variety of channetduding local and foreign. One can find
sexual media content easily in the foreign progravhgh enhancing the importance of
research on effects of sexual media contents iRty Further research must take into
account gender difference in general and also fierdnt environments. Functions and
effects of media contents may vary for boys andsgor for males and females

substantially.
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Appendix |

Questionnaire
Basic Information

 Age:
A) 15 to 18 years B) 19 to 22
years
C) 23 to 26 years D) 27 to 29
years

* Education:
A) No formal education B) Primary
C) Middle D) Secondary
E) Diploma F) B.A / B.Sc
G) M.A / M.Sc H) Other

*  Profession: --------mmmmm oo

* Marital Status:
A) Married B) Unmarried

C) Other

1. Do you have satellite TV connection (Arab satellite, DSTV so on) at
home?
A) Yes B) No
If YES, get answers for the following questions.
2. Since when do you have satellite connection at home?
A) Less than 2 years B) 2 up to 3 years
C) 3 up to 4 years D) More than 4 years

3. How many hours daily you watch satellite television?



A) Less than 2 hours
B) 2 up to 3 hours
C) More than 2 hours but less than 4 hours
D) 4 or more than 4 hours
4. Why do you watch satellite television?
Start from the most important reason and finish with the least
important reason.
A) For entertainment

B) For information

C) For education

D) Because no other choice

E) Other

5. Which satellite television channels do you usually watch?
Start from your most preferred ones.

A)

B)

C)

D)

6. Which satellite television programs do you usually watch?
Start from your most preferred ones.

A)

B)

C)

D)

7. With whom would you like to watch satellite television?

A) Alone B) Along with

someone



8. What do you like to do for entertainment in your free time?

A. B.
C. D.
Activities

9. Satellite television causes difficulty in my domestic and personal

activities.

A) Agree B) Undecided C) Disagree

9.1. If YES’, then which activities?

A) B)
C) D)

Interaction

10. Interaction with my relatives is decreasing these days since I start

watching satellite television.

10.1.

10.2.

10.3.

10.4.

10.5.

A) Agree B) Undecided C) Disagree
Interaction with my neighbors is decreasing these days.

A) Agree B) Undecided C) Disagree
Interaction with my friends is decreasing these days.

A) Agree B) Undecided C) Disagree
I don’t like to visit anyone at my time of watching satellite
television.

A) Agree B) Undecided C) Disagree
I don’t like anyone visiting us at the time of my watching satellite
television.

A) Agree B) Undecided C) Disagree

I don’t like to be disturbed by my family while watching satellite

television.



A) Agree B) Undecided C) Disagree
Appearance and Style

11. I consider satellite television characters as my role models

A) Agree B) Undecided C) Disagree
11.1. I like to formally dressed up like different characters of satellite

TV

A) Agree B) Undecided C) Disagree

11.2. I like to wear jewelry resembling jewelry worn by different

characters of satellite TV.

A) Agree B) Undecided C) Disagree
11.3. I like to talk in style resembling characters of satellite television.

A) Agree B) Undecided C) Disagree
11.4. 1 like to track resemblances between television characters and

myself.

A) Agree B) Undecided C) Disagree

Cultural Practices:

Food Habits

12. There is an evident addition of foreigners’ dishes in our everyday
food.

A) Agree B) Undecided C) Disagree
12.1. Television is the best source for learning new food types.

A) Agree B) Undecided C) Disagree
12.2. My family prefers to dine in front of television.

A) Agree B) Undecided C) Disagree
12.3. Television programs are under discussion instead of family

topics at the dinning table.

A) Agree B) Undecided C) Disagree



Dress
12. I prefer to wear western dress casually.

A) Agree B) Undecided C) Disagree
12.1. I consider satellite television to be the best source of information

for new designs and fashion trends.

A) Agree B) Undecided C) Disagree
12.2. I prefer to wear western dress formally.

A) Agree B) Undecided C) Disagree
Language
13. I like to speak foreign languages.

A) Agree B) Undecided C) Disagree

13.1. Satellite television is the best source to learn other languages.
A) Agree B) Undecided C) Disagree

Traditions and Celebrations

14. At the event of Celebration the tendency to perform foreign rituals
in addition to Ethiopian traditions, is increasing.
A) Agree B) Undecided C) Disagree
14.1. I have started celebrating foreign rituals like “Valentine’s Day”,
“Halloween”, and “Bon Fire”.

A) Agree B) Undecided C) Disagree
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Appendix Il
Questions for interview

1. Do you have satellite television at home?

2. How long have you been watching satellite televi8io

3. Approximately how many hours of satellite televisido you consume every
day?

So tell me is there any thing particular that yaataeh satellite television?
What is your favorite channel? Why?

What programs do you usually prefer to watch? Why?

With whom would you like to watch satellite teleweis? Why?

© N o o &

Do you think satellite television causes difficuityyour day to day activities?

Which activities?

9. What do you feel about your family interference Mhyou watch your
favorite?

10.Tell me your feeling when some one (from your fden colleagues or
relatives) comes to visit you in the middle of ypuime time?

11.Do you like visiting some on at your favorite timewatching?

12.Have you ever considered television charactersoas ple models and want
to relate yourself with those characters?

13.Dose satellite television has effects on cultunacpces? Like food, dress,

language and celebrations?
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Appendix Il
List of key informants

No | Name Sub city, Profession Address Date of
interviewe
d
1 Alebachew | Bole Leader of youth 0911094813 08/07/11
Degu league association
fore Bole sub city
Kebeles 12/13
2 Yirga Berta | Arada Leader of youth | 0913031954 | 08/07/11
league association
fore Arada sub city
Kebeles 03/04
No | Name Sex| Sub| Kebeles| Profession Date of
City interviewed
1 Million M Bole |12/13 Student 09/07/11
2 Jargachew M Bole| 12/13 Working 09/07/11
3 Tewodros M Bole | 12/13 Working 09/07/11
4 Nahom M Bole | 12/13 Not-Working 09/07/11
5 Yosef M Bole | 12/13 Working 09/07/11
6 Frehiwot F Bole | 12/13 Student 09/07/11
7 Biruk M Bole | 12/13 Working 09/07/11
8 Sisay F Bole | 12/13 Working 09/07/11
9 Yared M Aradal 03/04 Student 10/07/11
10 | Selemon M Arada 03/04 Working 10/07/11
11 | Ethiopia F Aradd 03/04 Student 10/07/11
12 | Misraketehay | F Arada03/04 Not-Working 10/07/11
13 | Daniel M Arada| 03/04 Working 10/07/11
14 | Abyot M Arada| 03/04 Student 10/07/11







