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Abstract 

This research examined the portrayal and representati ons 01' lothi opian wOlllen in print Mcdia. 

wh ich were published from Meskerem 1, 200 I to Meskerelll I , 2002 E.C 

To carry out thi s investigation the major mcthodological approach was qualitative rescarch. 

Accordingly, content analysis, in-depth interview and questi onna ires have been used to collect 

data. Purposi'/e, convenient and simple random samplings were employed to selec t newspapers, 

magazines and respondents of the study. Accordingly, fifty- two sample editi ons were taken fj 'OI11 

t\\·o newspapers and one magazine (Addis Admas, Add is Zemen and Kalkidan).The study 

involved, 81 participants but the data were gathered from 7 1 individuals finally. (i. e. 65 were 

readers and six journali sts) 

The finding of the research revealed that women and their issucs were scarcely presented in 

n,:wspapcrs and magazines. The only topic where wOlllen had beller representation was topic 

Jdatcd to gender-based violence. ]n issues such as politics and economy, they were almost non-

,~x i stent. Women were tJ'cquently portrayed as victims of gender-based violence and as 

cconomica ll y dependent. They were barely representcd as asserti ve, public fi gures and as role 

models. In media women are portrayed mostly performing their traditional rol es. Mainly 

rep roductive roles of women were highly emphasized in newspapers and magazines. 

Finally, the rcprescn18tion of womcn in top decision-making position was also not proportional. 

Mcn held majority of top decision-making positions cO J11pared to women. This implies unfair 

• 
representation of women in top decision-maki ng posit ion. 
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CHAPTER ONE 

INTRODUCTION 

1.1. Background of the Study 

Despite national legislation and gender po licies, women and girls in Ethiopia face di scri mination 

in many aspects of their li ves. Women 's traditional role as caretakers of children and the famil y 

adversely affects their access to education, employment and opportuniti es f'or econom ic 

ndvancemenl. As Mengistu, (2007) stated the sta tus of women generally indicate the low place of 

\\ 'omen in the soc iety to enjoy certa in privileges, ri ght s, dut ies, ro les and pllWC:r. 

Siillilmly. J laregcwoin and Emebet, (2002) statcd that I~ th i llp i a is characteri zed as pa tri archal 

society that keeps womer, at a subordinate position using rel igion and culture as <ll1 excusc. 111 

aJdition Kenaw, (2006) also stated that like other traditional societi es Ethi opian 1V0men sulTered 

lrom socioeconomi c di scrimination and have had fewcr opportuni ti es than men for cmployment. 

education etc. There are certa in ro les, which are specifi ca ll y rese rved for wo rn en and men. Th is 

t.: ill'l of gender role expectation is reflected in a llumber 01' domains. For instanec in 

employments, high status and beller paying jobs are held primaril y by mcn. Women arc in lower 

service sectors and have litt le opportunities for advancement although, Ethiopi:\ 's constit ut ion 

se ts out its commitment to equality. As cited in Press Code of' (2006) The Constitut ion a t' , 
Ethiopia affirms the pr inc iples of equa l protection to wo mcn and l11 en unde r thc law witholl t 

discrimi nat ion on grounds or sex, race, nati on or nati olluli ty, ~oc ii.ll or igin. color: language, 

re ligion and po liti cal opinion. It allows affi rmative action on the understandi ng that becmlsc of' a 

history or incquality and di scriminat ion, womC,l may need special mcasure's to cnable thel11 to 



compete on an equal basis with men. Laws, customs and practiccs that oppress or C'luse bodil y or 

mental harm to women are prohi bited. 

Even though much has been said abo ut eq ual treatments and equal opportunity lor men and 

women in oLir countrYl still women and girls are not advantageous group in variolls "areas. rn 

relation to thi s Mengistu, (2007) stated that in Ethiopia the .educationallevel of girls and women 

are significantly lower than that of men and boys, and these affec t their overa ll development and 

access to employment. In many ways, women are undcr- represented and misrepresented in our 

society. This is reflected in different ways. Seblewcngcl , (2002) stated, womcn arc usually 

\' ictims of negative stereotypes as compared to men. 

In most cul tures, the role and behavior of men and women is clearl y differentiated. and there is 

strong social pressure to maintain these di stinctions. As such, women are to act "like women" and 

do the work of women and men are to act "like men" Unl Y and Burnaz, (2 003). 

Thi s has also been true for men and women in the Ethiopian societies for ages . Different 

behavio rs. gender ro les and many other sex-traits that men ancl women are to possess are sa id to 

be socially ancl culturally prescribed and are being given the status of being natural and normal. 

For instance, gender roles exist in all spheres of society starting with the division of labor in the 

filmil)'. According to Mbilinyi and Omari (1996), in Afr ican societ ies, assign ing roles is generally 

based on sex and age. While age, as the basis of division of labor is lessening, sex-based di vision 

of labor both at fami ly and socictallcvcls is st ill strong ill man)' societi es. 

~ Ibilinyi and Omari , (1996:2) al so argue, " Women are maj or human resources in the production 

of goods and services - the key essential 01' human li fe. However. women ~lrc not a homogenous 

group. They differ socially, politically and economically, although they are, to a great extent , all 
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compete on an equal bas is with men . Laws, customs and practiccs that oppress lJl' cause bodilv Llr 

men tal harm to wo men are prohib ited . 
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based on sex and age . While age, as the basis of di vis iO!l or labo r is k sscning, scx-based di vision 
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Mbil in yi and Omari, ( 1996:2) a lso argue, " Women are maj o r human reso urces in the producti on 
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negat ivcly affected by patri archy. As a se'xual category, wome n' s lives arc shaped by the 

pat riarchal rul e with specific gender re lations bo th in th c productivc and reproductivc spheres 01' 

life."' The soc ial situatio n o f Ethi op ian women is hardl y any bcttc r than the ir typica l counte rparts 

in developing wo rld, and in Africa in parti cu lar. 

Studies co nccrni ng women in Ethiopia, and observe,:s ha ve indieatcd thc physical hards hip tha I 

Ethiopian women experi ence throughout their lives. Sueh hardship in volves wo rking in the homc 

envi ronment. ra ising childreil, cooking, e tc . 1n relation to thi s, Kenaw. (2006) statcd that a 

\loman's 1V0rth is l11easured in terms of her role in the homc setting, as a mot her and wife in 

Et hiop ia. In urban areas, womcn arc cngaged in domestic work, chi ld bea ring, and Jil(KI 

proccss ing. In rural areas, wo men a re engagcd in va ri ous activit ies of the hOl11e and the 

agricul tural sector. However, the ir wo rk has been documented as margina l. 

R~views oj" studies world wide show that domcs ti c ity and subservience are presented as the 

"s.,ence of women's nature and role in soc ie ty Ceul cmans and Fauconnicr. ( 1979), and lhat a 

consistent picture emerges fro m those s tud ies. which have inves ti gated the media 's portrayal of 

wO l11en. [n relation to this Courtney and Ail11ee (2005), s tated tha t the way med ia covers gendcr­

related issues re ll ec ts both the existi nG social l11ent ality and stereotypes. The format ion of media 

images of both women and l11en are often rooted in s tereotypes. As Lacy (1998) also elmi Jles that 

gender based mediated s te reotyping were not c rea ted by l11 ed ia rather they are rdlcctions or 
eve ryday life, 

hdlcrton and Kend ri ck (2000) s tateu that actuall y, media is one of th e mOS I ertie ient ways of 

rai sing awareness on need for ach iev ing gender equality and il11proving wOl11en 's pos ition in the 

society. In general , mass Media, can e ther il11pede o r foster wOl11en's integration in the 

deve lopment process through its portrayal o f wOlllen. 
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1.2. Statement Of The P"oblem 

The media play crucial role in influencing cvery society and the world. Now aday' s 

advancement in informati on technology has r'lc il itated :I global communica tion nct 1V0rk that 

transcends national boundarics and has impact on public policy, pri vate alii tude and behavior. As 

Sharon. (2007) eited everywhere the potential exist for media to make great contribution to the 

advancement of women. Pamela, (1993) also sta ted til e fact that media have a strong power in 

shaping outlooks of soci ety through framing our notions, vielVpoints and ac ti ons. In relation to 

th is Kumar, ( 1995) also stated that the media refl ects evcnts taking placc in society and provides 

a platform for dialogue and debate on issues wh ich can generate social changes. However. 

regard ing portrayal of women media did not contribute much in generating social changes. 

Regard ing thi s Anusha, (2008) stated that though there are some improved and inc reased 

reportage of issues of women, news and stori es related to women are still marginal. Similarly 

Catheri nc, (2009) stated that it seems that women me portrayed liS s lim , beautiful, with make·up 

on. sex}' and in search of a ll1an. 

In Eth iopia. also the situat ion is any beller than thi s. Previous med ia researchers explored 

portrayal 0[' wOll1en in electronic ll1ed ia (Kenaw, 2006; Woubalell1 2008) and print Il1cdi,1 

IHawari at 2008. Nardos 2005 and Sable, 2006) and representa tioll of wOll1en in dceis ion-nl" king 

(Agaredcch. 2003, Abebeeh 2007) their findin gs indicated that wOll1en arc portr,lyed negativdy 

fi nd stereotypically in both print and electronic media. 

In addition , i\gareucch, (2003) statcd that when they <.,xi st they arc portrayed in trad itional 

ste reo typcd ro les and behaviors, which degrade their potential and productive roles thcy can play 

in the society. Even in areas li ke advertising promotion by media industry when women play 
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cruc ial ro le. media casts them in a limited ro les and obj ectiJl es them to inlluence community. to 

choose one product o r service over other Kenaw, (2006). This may happ~ n even when there are 

some impro vements rega rding their part icipa ti on and positi on in many socio-econom ic sectors or 

the country. 

On the other hand, wo men are also not yet suffi cientl y representcd in the media hi erarchy to 

inn uence the industry, which recogni zes the ir powc r bu t h~s ita tes to use it at dec is ion-maki ng 

levels. Some of the above resea rchers mainl y emp hasized on port rayal o r 1V0men in 

advertisement or they studi ed rep resentation of womcn in media . None of them tri ed to study 

port raya l and representation together. 

Therefore , it is in cogni zant of thi s situati on that the present study attempts to address how 

\\jomen in Ethiop ia are portrayed and represented in pri nt media in light of the fo llowing research 

questi ons. 

J .3. Resea rch Questions 

The present study attempted to addresses the fo llowing bas ic research questi ons. By do ing so. it 

attempts to fi ll the gap left by pervious studies . 

1. Is print mcdia po rtraying wo men's contribution to the socie ty? 

? How are wo men represented in news and sto ri es compared to men? 

3. What are the rol es of wo men depicted in the pri nt media? 

4. J-/ ow arc women port raycd in the pri nt med ia? 

5. Is there fair representation of women in decis ion-maki ng ac ti vities in print m edia comparcd 

to men? 
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1.4. Objective of the Study 

rhe major objecti ve of this study is to examine portraya l and representat ion of Ethiop ian women 

in prin t media. Specifically the study has the followin g objecti ves. 

I. To exam ine the role of prin t media on portraying women's contributi on to the society 

2. To exam ine representation of women in newspapers ancimagazines compared to men. 

3. To in vesti gate portraya l of women in pri nt media. 

4. To identify ro les of Ethiopian women depicteci in prin t media. 

5. To examIne the representation of women In decision-making acti vities In print media 

compared to men. 

1.5. Sign iticallce of the Study 

Thi s is not a lV iddy studied area particu larly in relation to med in's role in port ra yin g women 

almOSlnoth ing has been done. So examining the topic has the fo llowing importance. 

I. It wi ll offer some insight on what is covered and how to improvc sll ch coverage on 

rcsearched 1l1edia outlets. 

2. The find ing will be helpful for sectors out side the media that work on gender Issues. 

3. It will also benefit the researched newspapers and magaz ines. It wil l point out both their 

strengths and limitati on in the coverage and portraya l or women. 

4. It wil l encourage other researchers who are interested in the an;,1. 
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1.6. Delimitation of the Study 

The scope the study is Ethiopian print mcdia .. It was mainly de limited to port raya l and 

representation of women in on ly two local newspapers (Addis Admas and Addis Zcmcn) and one 

magazine (Kalkidan), which was published during the period 01' Meskcrem 200 I to MesKcrcm 

2002 E.c. It al so exami nes how women represented in va rious publi ca tions of" these two 

newspapers and the magazine. Hence, it should note that the study does not examine the portraya l 

of women in the other media like television, radio, internet, and pamphlets. Furthermore, the 

sludy included onl y newspapers and a magazine publ ishcd duri ng one-year period . 

1.7. Limitation of the Study 

First. content analysis is susceptible to bias due to mcthods of data collection, intcrpretation, or 

anal ys is. This method by its nature is inadequate in telling how the messages communicated 

influence consumers. 

Second, sampling limitation may have influenced the findi ngs. Due to lack of time and resource, 

ollly two newspapers (Addis Admas and Addi s ZCll1cn) and single ll1agaz.ine were anal yzed. In a 

context where we have a number of media outlets taking on ly these three might not be enough to 

give the fu ll picture concerning the issue under the investigation . It also employed interviews 

with limited number of journali sts. Lack of local research and well-documented materi als to 

serve as a baseline was also one of the constraint the researcher came across. 

1.8. Organization of the Study 

The research paper has six chapters. Chapter one consists 01' background 01' the stud y, statement 

of the problem, bas ic research quest ions, objectives, significance, scope Jnd limi tations or the 
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siudy. Chapter two contains the rev iew or related literature. Cha pter three trents the research 

method of the study. This part presents a clear pi cture of the method, saillpling, coding features 

and procedures used . The fourth and the fifth chapters dea l with the analys is and di scuss ions of 

the findin gs and Chapter six is devoted to conclusions and Recolllillendations . 
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CHAPTER TWO 

LITERATURE REVIEW 

2.1. Feminist Theoretical Perspective 

Over the past decade or so, media cri tiques are becom ing increas ingly globa li zed. Di scussion of 

gender and media lead to various fem inist theoret ica l perspect ives, feminists' criti cism and theory 

that integrate di verse att itudes and assum pt ions. Feminist schola rs in developing coulltries have 

urged concern ing the media to shape norms, va lues and beliets re inforcing gender inequalities 

(Ca rt er & Steiner, 2004) . 

The following feminists' theoretica l perspec ti ves on gender and the media touch the research 

'I uestiolls that th is particular study attempts to answer. Liberal femini sts seek equal opportuni ti es 

j,»)" \1'0 III en to participate in society. They stri ve for equality with men in the male-dominated 

,phc)\; of work, demanding eq ual access to jobs and institutional power (Ginsburg. 199'): 

Enriques. 2000). Liberal researcher, Enrique has focused on mass media images 01' women, 

especiall y the ways of portraying women in media (Enriques. 2000). 

;\s Sh ields, ( 1996) stated equality of women, acco rdi ng to liberal femin ism, depends on accuracy 

in rep resentation of women in medi a. In evaluating Sti ch cqu~lit)' , media stud ics investigate 

\\'hdher these images port ray traditional sex- roles stereo typi ng tlf W(1l11en as subllli ss ive, wife. 

mo ther, and homemaker, or if' images show women in roles of important dec ision-making 

I',), itions. independent of men. Since the early I 970s, liberal feminist resemc!J in mass 

CDi nilll ll1i cat ion has exami ned these gender ste reotypes (G inshurg, 199,)) . 

, 
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Radical iCm inism highlights the ract that, in a patriarchal (ruk or the 1 ~lt hcr , subordinating the 

female to the male) system, women are and have been oppressed by men. As noted by Parry and 

Ka ram , (2001), radical fem ini st Kate Millet traces the roots or woman' s oppress ion to the 

patriarchy's gender sys tem. Patriarchal ideology, she says, exaggerates biological differences 

be tween men and women, ensuring that Ill en have dominant masculi ne roles and women 

subordinate fe minine ones. 

Accord ing to Enriques, (2000) radical femini st theory. in general, lobbies for radical changes in 

society and in the media, in order to es tabli sh com munit ies 0(' women that are autonomolls from 

men. As radical feminists point out, media -owned and produced by men - operate for the bencl! t 

of a patriarchal society. As Parry and Karam (200 I) note, " the mcd ia ha ve always been the centre 

or !c mi ni st criticism because' the power they communica te, patriarchal and ideological (how men 

" f all d ",;ses and races use the media to oppress women)." 

li nder a socialist fe minist perspective, capitalist ga in and maximum profit s are the main purposes 

or media. As Craig, ( 1998) stated women are portrayed as playthi ngs and manipulatcd to sell 

cosmetics, clothes and consumer goods. Profit goa ls and J11al e domi llance com bine to produce 

mainstream media texts, norms, values and bel iefs (Cartel' & Steiner, 2004). Capitali st ga in and 

patriarchy are mutually dependent, though they do not necessari ly overlap (Eisenste in , 1999). As 

Parry and Karam, (2001 ) ci ted sociali st fem ini st theory a"c"u nt s I()r ways th at pa tri archy and 

capital ism interact to oppress women in the home and workp lace. 

An ex tensive amount of literature on gender and thc J11edia reveal fundaJ11 ental dilTercnces inlro\\' 

mass media portray men and women, starting from inequal ities in frequency of ap pearance 

(Kenaw, 2006) . However, as Ga llagher, (1995) asscrts, numeri cal im balanccs reveal onl y a small 
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part of gender portrayal, 1110st stud ies go furt her, mon itor i ng gender cI i ITcrences in social and 

occupational ro les, psychological and personality tra its, and phys ical rcat ures de picted in the 

mcdia. According to Croteau and I-Ioynes, (2003), women' s appearances, more onen than not, 

leature womcn in stereotyped ro les. 

Images or gender are communicated in all fo rms of mass media, ex plicitly or implicitl y. Today, 

femini st scholars and media criti cs who analyze mcdi a content have shown that many, media 

images in many countries are unreali stic and stereotyped (Courtney & Whipple, 1983; Mibil inyi 

8:, Omari, 1996; Wood, 1999). (Steeves, 1997) notcs that "Femi nist scholars Gro und the worl d 

have documented ways in which the products and processes or global media reflect patri archal 

val ues - by ignoring and excluding women, by stereotyping women in narrow trad itional roles 

and by degrading women via representation of them as sex objects of abuse. 

2.2. Wo men in the Society 

Women's place in almost all society IS similar all over the world. Women's are still 

unde rrepresented and misunderstood in different society. As Imam (1992) stated. 

H!omen 's are unde,.,.epl'esenfe(.1, 'rivio/ized alld Sh(HVIl i ll {f rJW'J"O l jl runge 

a/stereotypes (as primarily domestic, either "Madonna" or "Whore " 

\IIith negative p.lycho!ogica! charaderistics as dependent , passive !"eak, 

Ireacherous and so on.) 

Accord ing to Imam, (1992) studics of women's images and gendcr ideologies in nwss media 

indicate that from country to country there is remarkable uni fo rmity in thc m~d i a ' s portrayal of 

\\'omen's issues. In relation to thi s Abebach, (2007) mentioned that the consistent bonlbardlllcl1t 
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of' ncgati ve fe maf e images and stcreotyped rofes crea tes or reinf'orces negati ve se lf-image In 

lI'omcn and helps to maintain the practices that keep womcn subordinated. 

Si mi larl y, Williams, (2003) clarified that one l'orm of stereotyping is observed by presenting 

dc form ed images or a group through either under-represent ing, over- reprcsent ing (relating a 

group with limited acti vity) or mi srepresenting them. In th is spccilic case, women arc under­

represented due to their insignilicant and invisible positions in the society. I-Ie has also described 

the narrow and fixed portraya l ofa group as the second type of media stereo typing. In relation to 

[his Gorham, (1999) stated, that stereotypical representations or relationships between men and 

lI'omen reinforce traditional roles and normalize violence against women. 

2.3. Women and Media 

The issue of women is not a recent phenomenon. However, it did not get enough attention in 

med i,1. As l3ehonach et ai , (2004) stated in early 19lhc in the United Nation, severnl women 

pub li shed news of va rious issues for example (1890 - 1894) there were several labor papers in 

[he Un ited States most of the publ icat ions were devoted (0 pcacc and many wcre concerned with 

political issues. In Britain, also BBC had a program ca ll ed "women's hour" which was ori ginall y 

designed to help women returning to domestic fi'ont aner the Second World War. Later it 

inc luded women's social inequality and related issues. This program stayed ulltil I ')23 . In 1928, 

I3I3C launched a special service of household talk s for wome n. Through 1930s. these (alks lVe re 

transm itted every morning when it was believed womcn cuuld take a break frolll their chures and 

learn something over their cup of tea. Most talks were concerned with domestic wo rks (I''or 

example how to clean houses) but some dealt with po litics in foreign count ries. However, muny 

of the expert ise used in thi s talks were men especiall y doctors and nutriti oQists. 
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Indeed . media play crucial role in promoti ng women in various arc,!. As Da rn a, (2009) states 

med ia are one of the prime societa l si tes through whi ch it is possible to study the status of 

1I"0men in every society. They cons ti tute an arena for presenting society to it, servi ng as a key 

agent of soc ialization that del"incs our identity lor us, es tablishcs thl! parameters or conscnsus, 

and relegates what is perceived as unconventiona l. According to Carter and Steiner,(2004) the 

media of mass communication are of vita l illlportancc lor muny rcasons. including their long 

<lcknowledged power to sign ify socially acceptable ways of being or relali ng to others, as we ll as 

to assign or more usually withhold , publ ic recognition, honor ancl social position to groups o f 

people. The media have long been acknowledged as powerful conduils of socially acccptable 

behavior. confe rring status. honor and public recognition . 

On the other hand Hawariya t, (2008) stated that there is a time when medi a se rve as a too l of 

diSCl1tpo\vcnncnL Among the tool s or this di seillpowcrmellt are slc..: rcotypcd and dalll~lg ing 

ill"",';(:s of the human condition, including gende r age. raCl!, ethni ci ty, sl!x uality. physica l and 

mental illness and di sability. Similarly Wubalem, (2008) stated that med ia is visible barrier ur 

promoter of' the challenges facing women today. According to her, the presentation of Ethiopian 

\\"0l1len in the media furni shes a critic of current pract ice of media. 

uafna, (2009) also cited that women are portrayed in thc way media has deleterious dTcct on the 

wa), women are viewed in society. It is believed that med ia is a modc or cOlnmunication and its 

role in society is to educate, enterta in and inform thc audil!lH;c. It is al so a cullura l loree, which 

not on ly reflccts the social rea lity but also mod ifics ii. 
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2.4. Wom en and Media in Afdea 

The Med ia 's pervasIve nature and their impact in any society ha vc IllI'-reaching effec ts in 

supporting or undermi ni ng women's status in society. As Imam , (1992) stated the mcdia, 

general ly produces and presents sex ist image of women. Both electronic and print media under­

represented female characters and their viewpoints. They presented the dominantly negati ve 

images of women and put fo rward ideological themes sanctioning women's conrro l and 

subord ination. In other word media present, sign ifican tly conservat ive ideo logies, which carry 

the message that women should acquiesce to men, strengthen and mai ntain relations of gender 

subordination. 

Simi lar ly, UN INSTRA W, (2009), reported that the media of some Ai'rican countri es genera ll y ' 

show a positi ve attitude towards women taking part in politi cs. It cites Algeri a, Morocco and 

Tu ni sia' s Media as an example. The media in Algcria, Morocco and Tunisia generally show 

positi\'e "t ti tude towards wOll1en in politics. However, women politi cians are under-represented 

in the media of those countri es also. [t also specifi ed that [emale candidates were given limi ted 

coverage in the media. On the other hand, there are also some femi nist organ izations in Afri ca, 

I"h ich established their own media and raised their voices. One of these is Sister Namibia. It has 

it s own magazines ca lled "S iste r Namibia Magazine". Accord ing to Uz & El izabeth Sister 

~all1 ibi a magazine was engaged in education, research advocacy and cultura l ac ti vity ill order to 

prol11ote women's, human rights and fu ll equa lity ill th.; world i'ree I"roll1 violcne.; dis.;rilllinat ion 

and oppress ion Li z & Elizabeth, (2007). 
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2.5. Brief Review of Print media in Ethiopia 

Thc survey of cul ture and thc media conducted by Swedish International Dcvelopment Au thorit y 

SIDA, (2002) indicated that the Press in Ethiopia is believed to have sta rted towards the end o\" 

the 19th century by missionaries and trade representatives who had set up weekly and mon thl y 

papers in French. La Semaine d'Eth iopi e (The Et hiopian Week ly) appeared in French in 1905. 

According to the survey, local language press began in the beginning of the 20 lh century when 

the weckly Aemero (Inte ll igence) appeared in 24 hanel-written copies in Amharic in 1902. 

However, the first offi cial Amharic newspaper, ca ll ed Berhanena Selam appeared in print 

tollowing the establishment of Berhanena Selam in 1923. From 1923- 1936, Et hiopia had six 

publications: Aithiopicos Kosmos (Eth iopian World) in Greek in 1925; L'Ethiopie Commereiale 

in French in 1932, Albia Kokab (The Morning Star) in Amharic in 1934. From 1934-1936, Ye-

Ethiopia Dcmts (Voice of Ethiopia) in Am haric which was silenceu by the Italian aggress ion on 

Ftbiopia was reissued in 1958. Between I ')4 1 and 1974, 14 newspapers and magazines we re 

published in Amharic and other nationa l languages and 13 others came out in Engli sh and ot her 

lo reign languages such as Italian and French. Most.of these magazines and newspapers ceased to 

be publi shed du ri ng the previous Derg period, whi le others, mostly publicat ions or govel'l1nlent 

inst itutions and ministries, continued to appear. 

According to Ethiopian Broadcasting Agency (20 I O),monthly report there were about 64 

newspapers and 16 magazines in the cou ntry on 12 content ca tego ri~s naillcly, current amlirs 

(po litical , econom ic and social issues), reli gion, sport , love and gender, cultu re and ~1l 't, trade [lnd 

ac1 I'crti scment, socia l issues, heal th, children recrea ti on. miracle ,; tnrics and crime. I'l'i vate 

sec tors, government, non-govel'llmental organi zations, rcligions organizations, and associmions 
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,, !aria. (_009) al () c1ariliec.l that wOlllcn ar' under-r presGnt cd \",hich falsel implies that men an: 

til' 'ultural standard and \ omen 's role in the social life is unimportant or negli gibl e, According 

to h r. m n and v omen an; portrayed stereotypically that reflect and su 'tain sociall y endorsed 

\ ie\\ s of gend r. Their pre entation in the media does not conform to their real role in the 

'ociety. In r lation to thi a report on Arab women in regional media, produced by the center for 

rab women training and research CA WT AR, (2006) shows that there is a rare ca e when 

\\ omen' are represented in a positive way in the media they arc pictured as less active. 

,' imilarly. atherine (2009) tated that media is a cultural force , which not only reflects the 

.0 ial r ality but also modifies it. Women are commonly portrayed a unthinking. dependent and 

-ubmis iYe beings with r production as their fundamental role. They are portrayed as either ideal 

ur deviant. Her real life feelings and behaviors arc rarely depicted in the media. They are hown 

tl1fJIC in t~mt~sy roles than their real life. Though Woman has reproductIve, producti e and 

C{lIll JUunit)' roles in a society media emphasizes mainly the reproductivc roles. In relation to this 

: laria. (2009) stated that different programs that are designed for female audience do not 

normally present women in leading and non-conventional roles. 

Sakamoto. (1999) stated that portrayal of women is pr dominantly negati e. Women's social 

status has been degraded and most of the times they are pres nled a ' sex object. weak and 

\!l1lotional being who can be easily victimized and whose primary respon ibilit j to provide 

~at i , faction to her male counterpart. Similarly, Woghorn, (cited in Sable 2006) tated that 

'.\OI11\!n ar~ rarely shown in the media as being strong, confident and in control ol'thcir Ii . The 

l1l~d ia maint3in these divisions by promoting what is believed to b> "realm, '\"ulinity" Thi kind 

of masculinity i, associated \vith dominance, ass rtivencss, aggressi nand athkticism, thl: 
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,nOlI;! in t~mt' sy rolcs than their real life. Though Woman has reproducl1\'c, producti e and 

( mll1unity roles in a society media emphasizes mainly the reproductive roles. In relation to this 

:V'laria. (2009) stated that different programs that are designed for female audience do not 

normally present women in leading and non-conventional roles. 

Sakamoto, (1999) stated that portrayal of women is predominantly negative. Women's social 

status has been degraded and most of the times they are pres nted as sex object. " eak and 

cl1lor ional being who can be easily victimized and whose primary respon ibilit i to provide 

~ati, faction to her male counterpart. Similarly, Woghorn, (cited in Sable 2006) stated that 

.\ '..llll\!n arc rarely shown in the media:l being strong, confident and in control or their lives. The 

I lcdia maint:lin thes divisions, by promoting what is b licved to b' "r <II 111< 'culinity" Thi kind 

of masculinit., is associated with dominance, as rtiv ness. aggres ion and athkticism. th~ 
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)ppositc goes 1 the feminine gender. Thus, the media an~ helping in rh.:rpeLuating th~ <..Ii\ isiol1 

h tween men and w men . 

ome Dmini t research in the mass media ha revealed the fact that wom n a1" portrayed largely 

in terms of possessing negative female images and stereotyped roles. In relation to thi s, 

Goffman, also forwarded the following, Too oft n the images of women in news and current 

affairs programming and also in adverti ing, use ·tereoLypes, reinforcing popular 'ideals' of 

b aut)', ubmission to authority, youth and body hape, while women who fall out ide these 

'ideals' aJ:e ignored, (Goffman,] 979). 

Gmmtlett. (2004) also reported that "Women's bodies arc sexual ized in advertisements in order 

to grab the viewer::, aU ntion. Women become .sexual objects when their bodi~s and tll ir 

~\! 'uality ar linl'ed to products that are bought and sold. This is 111 re portrayal of, omen as sex 

objec~ " Catherine, (2009) also support this notion by saying that advertisement images of half­

naked women or female body parts u e sexuality to help sell products. 

Goffman, (1979) one of the first sociologist to analyze gender stereotypes in media says 

advert isements help to construct ideas of masculinity and femininity. lle found that women in 

the Western world are often portrayed in stereotyped ways, in submissive or family roles and in 

lower social positions than men. Men are often portrayed a being in important jobs being 

dominant and assertive, in authority and making decisions, while wom n ar mor usually 

shown, if at all, in ubservient, submissive and menial roles, (for example farming or caring for 

children and elderly relatives). Various researches ::;how that" olllen arc portrayed us inf~rior, 

helpless and dependant. The media also tend to us a certaill body mod I, making it an a rag, 

,hen it actually is not. 
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rhl:rc arc also rc earcht:rs. which conform that the lllL:dia arc pnsistcnlly collsl:rvalive, and 

d t rmined to keep \ om n firmly in til domestic place. In most <.:Uuntrics, wornt;n are under­

rt::pre -ent d and misrepresented in the media. In rc1ati n to this Karen and Mnr:jan. (2004) 

mentioned that some of the reason why, women are misrepresented and under represented is the 

role of \-vomen is seen by the ociety as entrenched in patriarchal b lie~ that worn n to 

d me licity and to their r productive role. 

This situation is not much different in Ethiopia also as Wubalem, (2008) stated most of the time 

media -how traditional portrayal of women rather than lIlc "emancipated' one. According to her 

\\' men's image in the media reOect social prejudices regarding wom~n' s most appropriate 

1'01 's in society. Concerning these social roles, m diu provides the public with a variety of 

models that reflect culture beliefs and gender stereotypes. Similarly Agaredech, (2003) slated 

that in most cases women do not get media coverage. When they do, they are presented in the 

traditional roles i.e. as wives, daughters, sisters' etc media in Ethiopia portray women 

1 r otypically and unrealistically. 

S veral re earchers also identified unfair and imbalanced portrayal of women. A K naw, (2006) 

stated that apart from portraying women often in domestic settings and activity, in using them as 

marketing tools aclvertisement media also portray women a ' sex or decorative objects . 

. imilarly Hawariat, (2008) clarified that in many cas s the dcpiction of women s bodies as 

decorative clement, in television program. and adverti clllcnts how \ om n ']. a sp ctncl of 

'oyeuristic pleasure. According to her, the mcd ia give Illllch cll1phasis to atlracti ellcss 0(' 

women's body_ 
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10 slim lip w mcn arc less likely to be shown by the med ia in nOIl-traditi< nul m:clIpational roles. 

Ilowev r, th re are somc recent evidences that have shown dimini hing of stereotypcd images of 

women in m dia. I\. Burton, (2005) tatcd gcndcr tcreotypes particularly in \> estern mcdia are 

dimini hing nowadays. 

2.7. Portrayal of Women in Newspapers 

A' om re earch indicated newspapers are deeply gendered in terms of production context, 

cont nt and audi nces and ar produc d more Ij'equently and articulated to larger numbers than 

magazines or television programs. In relation to this, Maggie and Gunter, (1995) stated that most 

nc\vspaper present women in away that make body image oC central importance to feminine 

identi t . Such images may actually be consistent with cultural values. 

As Rcnzetti and Curran, (1989) point out, newspapers, like other media, are guilty of Symbolic 

annihilation: . symbolically ignoring, trivializing, or condemning women M nrc Ive more 

media coverage. Coverage or women is morc likely to mention the person ' sex phy ical 

appearance and marital status or parenthood. imilarly 'eulemans and Fauconni r, (1979) 

-.l1lpha ize the fact that woman's image in newspapers describe her in relation to her a ociations 

to men. In many cases, newspapers present a tereot ped treatment of om n by emphasizing 

her mat rnal and marital responsibility and h r po ition as a ex obj 'ct for male perusal. 

Sim ilarly, /\.nusha, (2008) stated that the positive imagc or womcn has a mllTO\>\ scope and an:: 

based on new stereotypes of women's success a pop tar, a beauty queen and a port's v man 

\\ ith an out tanding result. There is an absence of th image of an active, a' rti e 

workingwoman, a successful businesswoman, or a positive image of a \ man poiitician. 
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In relation t thi Dafina, (2009) cxamined Israeli s print media in particular ney spapers 

id ntifi d fundamental principles of patriarchal thinking, including r legating the feminine to the 

private phere, restricting presentation of females t the physical functions of sex and 

repr duction, and placing women within the world of emotion, where rational thought i lacking 

and b ha ior uncultivated. womcn are limited primarily to traditional roles related to the private 

ph re or if in the public sphere in such traditional caring roles as volunteering in service 

activities, education health welfare and the like. Women's personality traits are depicted as 

bing fundamentally different in nature from those of men. Men are perceived as logical, 

ambitiou , active, independent heroic and dominating. In contrast women are portrayed as more 

romantic, sensitive, dependent and vulnerable. 

imilarly. Abraham; 1988 (as cited in Anusha 2008) stated that women have been portrayed as 

men \ ould like to see them beautiful creatures, submissive mothers, efficient house keepers, but 

nothing else. Several other studies also revealed that in most cases it ms that focus on food, 

fashion and entertainment are greatly entertained on wom n's pages since these areas are 

pr sumed as women's major concerns in accordance with their primary roles. Thus this 

con equently reinforces the notion o[the traditional scx role and behavior. 

2.8. Role of Print Media in Portraying Women's Contribution to Society 

There have been several studies of print media which have found the print media guilty of 

sexism, distortion of images of women and propagation of ex stcreotyp : homemak r , 

dependent and passive .. Several researchers have identified that media i' not doing much in 

portraying women's contribution to the society. In relation (0 this Burton (2005) stat d that the 

positive side of women's progress and their contributi n to the country de elopmcnt hn not b '\1 
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ad\.:quatcly di cus d in the print media. The emphasi on the stories about women, about thei r 

struggle for r cognition is the only surface trimming. The actual ma 'sage to audience sti ll is that 

so iet.' oppo es the liberation ofwom n. 

Similar! . Pamela (1993) reported that even though women s contribution was significant in 

\ arious ports in USA much had not been said about in news and stories in 1992 of the country . 

. 'imilarly. Media coverag of the political pal1icipatiol1 of women in Tunisia Morocco, show 

that m dia do n t give a balanced image retlecting thc important political contribution uf women 

in lolitical parties civil soci ty or other representative institutions. Quantitatively, women in 

tho e countries have small presence in political phere and media coverage reflects this absenc 

I TRA W (2009). 

Similarly Fullerton and Kendrick (2000) stated that misinterpretation of women and their issues 

is common both in electronic and print /1l dia. [n most mcdia outlets, women ar seldom shown 

u' ~vorking wom~n capable professionals laborers, farmers. Rather the predominating image is 

<;-·If-sacrificing homemaker. In relation to this Anusha, (2008) clarifies that th limit d and biased 

r Ie 111 dia play in portraying contribution of women in the society. She stat d the following. 

If a woman 11 ins a beauty contest ,magazines or newspapers in particular 
give much importance to the news and even take her photographs on covel 
page but, at the same time if a woman gets the noble prize she gets limited 
coverage on their columns. 

In our society also, the difference of judgment III WOIn n' issue is quit noticeable. ardo . 

(2005) stated that newspapers rarely put worn n s issue and th ir d lopment. Rather they pI' fer 

reporting on rape murder, crime and sexual abuse on their columns. 
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'imilarly. hemet and Mulugeta, (2003) al so indicated that media arc gender biased. I\ccording 

to them media d e not present the diver 'e role women occupy in our soc iety. women arc mostly 

depi ted 'd ing domesti chore' or 'appearing as sex objects'. Sim ilarly, studies by Kenu\ 

(2006) and gar dach (2003) indicated that Ethi pian wOlllen are portray d negatively and with 

ter ot pical rol s in both the print and electronic medi a. 

2.9. Repre entation of Men and Women in the Media 

Limit d re earch outputs 111 Ethiopia also clcarly show und r-representation and 

mi repres ntation of women in Ethiopia media. As Mesay, (2002) identified on news analysis of 

o\,er 600 stories published in 25 selected aturday issues of Addis Zemen between mareh and 

auglLt 2002. The result of analysis shows that men represented 64.6% while women represent 

only 6.1 % of the total news. This research also found out that these female news SOllrces were 

drawn from women who were in decision-making positions sllch as minister. members of 

parliament heads of women s affairs offices ancl women working at managerial positions in 

private in titutions. In addition to this, women who appeared on front page of th newspaper 

r presented 5.3 per cent while men represented 76.5 per cent. 

Similarly I\lemSeged closely relates the representation of women in the media to the \\ ider 

cultural and social context. Ethiopian women have grown in environments \ hich "endorse 

attitudes that women should be seen and not heard". AlemSeged. (1999:81) Concerning women's 

under-representation in media content she forwards reasons, which sh calls "groundless and 

prejudicial", but is usually given to explain the under-representation r women in the media 

content. These include: 'very few [womenJ can 'pcak HUlhoritati ely, too fev \ omen xis! that 
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can a I a SOllrc of information, media consLlmcr. prefcr to receive information fr 111 men rather 

than fr 111 wom n and too :fi w women exist who can be projected in the media as role models". 

On thL: oth r hand, Bathla 1990 (cited in Pamela 1993) rcported that the way women's issues are 

CO\er d in the print media is very mllch biased. Women' s issues are treated a some kind or 

appendage to the paper, and an appendage, which is not priority. [n her analysis of Viva 

magazine of Kenya, m st of published stori s were on prostitution, birth control. female genital 

nutilation. and polygamy and sex education. In general women s portrayal in the media i almo t 

'imi lar allover the world. In addition to this The Global Media Monitoring Project, (2005) 

reported that consistently throughout Asia, women have been portrayed in the media as victims 

ubservient, nurturing sacrificing and objectified sexualized heings. This not only inaccurat Iy 

represent the diver<;ity of women s lives, roles and exp riences within region, women' 

contributions to the socio-political and economic development of society are often neglected. 

[he p rpetuation of stereotypes in images and reprcsentation solidifie women traditional roles 

and unequal gender relations in mUltiple ways. Mo t visibly, women are n as mourners at 

tragedies or as victims of violence. This docs not only represent \ om n a ' helple. s ubj\.:·t · 

\ ithout agency it also fails to emphasis men's role as p rp trators in instance of viol nce 

against women. Further, the dissemination of these message affects wom n's elf-contidence. 

mobility.On the other hand, there are also researchers who suggest the establi hment of" om n's 

media as mcans to resist such opprcssion.ln relation to this Pamela (199 ) stated thm, an 

important mcans through which womcn can r ist patriarchal hegemonic inDu nc i to estahli'l1 

their media organizations. 



2.10. Repre entation of Women in Dccision-Mai<ing Po ition in Print Media 

Rl.!vit!ws of media indu,trie in many coulltries rcv al th results of di crimination. Whil t an 

in r"'a ing numb r f \ omen are employed a journalists, it is also true that women arc under­

lepre. nted in d cision-making and in thc tcchnical processes of the induslI,). The Beijing 

Platform (1995) call d for the increased participation of women in these aspects, arguing that this 

is essential to achieve equality in the treatment of women in programs. As Agar dech, (2004) 

reported that women arc underrepresented within the mcdia industry and that a form of job 

s gregation exits in which women are generally located within those job that are less prestigious 

,lIld less well paid. 

f- cording to. this report only 15 per cent of the work/orces in the media indu try is female. They 

are concentrated in the lower levels of the industry despite relatively high levels of education. 

The R asons for wom n s low participation were cultural st reotypes, women's domestic 

\\orkload and their lack of confidence, the un-family friendl y hours exp cted of media worker, 

lo\\' pay frequent transfers and assignment to jobs for which they are not trained and language 

and educational limitations. 

imilarl " Byrely and Ross, (2006) remarked that the problem of women working in the media is 

::i) stemic. The ways in which media represent female subject and exp riences of .. omen working 

in media organizations themselves are the product of the world system. According to them the 

tiny propoltion of women working in senior po itions in the m~dia , including in film, satcllik 

television, and even new media makes it clear that the problem is no! 'just' with news media but 

also with the media industry in general. The subordination of women working in the media i aJ 0 

manifested by the tasks women are assigned to perform. With regard to this Bchonach et.al 
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2004) , ul11l1larized their idea about women and journalism III the United States and Britain as 

!ollov s: 

Although the number oj-women in journalism has risen impressively over the 
past two decades, this rise has been irregular. Women have not yet reached 
a critical mass in 'serious I news beals. Moreover, they remain C/ minority in 
top management jobs, in news organization, where the gLass ceiling 
continues to limit women's promotion to key decision making positions. 
Women continue to/ace sexism in the newsroom. . 

They also mentioned that women's subordinate and minimum influential positions within mass 

media industries have aggravated the degrading portrayal of women by the media. Their 

argument goes on to say 'As women gain positions of power and pres'tige gender stereotyped 

images will be altered', An adequate representation of different groups in government, which is 

one of the basic princjples of democracy, is argued to bc highly applicable to the mass mcdia. 

Similarly, Bathla, 1990 (cited in Pamela 1993) stated that the advent of women reporters and the 

presence of some senior women journalist in position 01 responsibility have made a significant 

difference in coverage of women's issues in the press. 
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CHAPTER THREE 

METHODOLOGY 

3.1. Design of the Study 

This chapter presents all the methodological discussions of the ·tudy. It also attempted to justify 

the research method the study' used to investigate the research questions stated at the beginning of 

the paper. It will also discuss the sampling techniques, coding feature and coding procedure 

employed to examine portrayal and representation of women in print media. 

This particular study on the portrayal and representation of Ethiopian women in print media 

mploys mixed research method. As suggested by several researchers it is impOliant to 

triangulate various research methods in order to be expanded understanding of research problems. 

Creswell, (2007:203) stated that mixed method is another step forward, utilizing the strengths of 

both qualitative and quantitative research. Bryman (1988) also stated that it is possible to 

triangulate qualitative research with quantitative research method. Here, the different 

methodological perspectives complement each other in the study of an issue. 

Accordingly, content analysis, in-depth interview and questionnaires were used. A the objective 

of the study is to investigate portrayal and representation of Ethiopian women in print media the 

use of content analysis would suffice this purpose by providing a \-vide rang of empirical 

dimensions of these media discourse. Content analysis is and has beell the most popular research 

method in the study of media and mass communication . It is n method widel lIsed for 'lI1alyzing 

messages in the media, including articles published in newspapers, speeches made on radio and 

television, health records, and various forms of media imagery portrayed Guido etal (1989). 
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In-depth interview and questionnaire were also employed to SUpp0l1 the data obtained through 

content analysis. 

3.2 Information Source 

According to Ethiopian Broadcast Agency, (2010), there were about 64 newspapers and 16 

magazines are circulating in the country in 12 content ca tegories namely current affai rs 

(political, economic and social issues), re i igioi1, sport, love and gender, cLdLure and art, trade and 

advertis ment, social issues, health , children recreation, miracle stories and crime. Private sector, 

govenunenl non-governmental organizations, religions organizations, and associations own the 

publications. They are published in Amharic, Oromifa Tigrigna, English, Arabic and French. The 

schedule of their publication varies from daily to monthly and their circulation ranges from 300-

40.000 copies. 

Two Amharic newspapers namely Addis Zemen, Addis admass and one magazine (kalkidane) 

were chosen due to the following reasons. Addis Zemen is one of the oldest government owned 

daily newspapers in the nation was selected mainly due to its wide coverage of issues and 

circulation which about is 17,740. Addis admas was also chosen due to its continuity in 

circulation and its content. It is a private owned weekly newspaper with a circulation of 31 000. 

In addition "kalkidane" was also selected due to the [act that it extensively addresses women and 

their issues, circulation was also another criterion. It was a private owned monthly publication 

with the average circulation of 14,000 copies Ethiopian Broadcasting Agency (2010) In addition; 

the study also examines responses of employees or the two Ill~dia hOll. cs and response or 

consumers from different parts of Addis Ababa. 
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3.3 amples and Sampling Techniques 

rhe . ample were two new papers from govcrnmcnt and privatc (one daily I1cwspap r and one 

weekly newspaper) Addis zem n, Addis Admas and Kalkidan magazine, which were published 

during the period Meskerm 1,200 I to Meskerm 1 ,2002 ' l ~ " The two newspapers and the 

magazine were selected purposively. They deal with social political, economical, and cultural 

is ues. In addition. circulation was considered as criterion during the selection of the two private 

own d publication Addis Adma and Kalkidane. Ilowever, the numbers of circulation do not 

nece aril reflect the exact numbers of readers. In Ethiopia as each n wspaper can be read b 

'cveral r ader . In the case of Addis Zemen, it is the only govcrnment owned daily newspaper in 

Amharic in addition to this this specific newspaper is chosen becaus the researchcr has found 

that its coverage is relatively comprehensive, i.e. covering a wide range of socioeconomic, 

political and cultural issues. In addition six (two male and fOllr female) journali t from two 

media houses and seventy-five (six female and sixty-nine male) readers from different areas of 

ddis Ababa were involved in this study. 

3.4 Time Frame 

The study focused on the print media that were issued within th period of Meskerm 1, 200 I to 

Meskerm 1 2002 Ec. Within the selected period, four months were selected as a sample. Then 

two editions per month for weekly newspaper (Addis Admas), eight editions per month for dail ' 

newspaper (Addis Zemen) were selected using simple random sampling. In addition very 

publication of every month for the magazine was taken a. a , ample. s a r lilt. 8 dition for 

weekly newspaper, 32 editions for daily newspaper and 12 editions for the magazine w r tak n 

for analysis. 
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3.5 Method of Data Collection 

[n order to collect reliable and accurate data the study employcd both qualitative and quantitative 

meth ds f data collection specifically the content analy i , in-depth interview and que tionnaire 

were employed. 

ontent analysis was used to analyze the content of each newspaper and magazin . The second 

m thod employed to gather data through people interaction while questionnaire was employed 

mainly to upport th qualitative data in figure. 

3.5.1 Content Analysis 

The aim of this study is to examine portrayal and representation of Ethiopian women in print 

media. To carry out thi tudy, content analysis was used. According to Guido et.al, (1989: 116) 

"content analysis is the most commonly used approach in the study of media images of women' . 

This is because the purpose of content analysis is "to identify and count the occurrenc of 

specified characteristics or dimensions of texts, and through this to be able to say something 

about the messages, images, representations of such texts and their wider social ignificance." 

Hansen et.al (1998) also stated that content analysis method would help to ee what themes of 

content that news and magazine hold. More over it will help to note th mpha is gi n to 

women' s issue in contrast to other issues, as well a' to note the way it addressed in the 

newspapers and magazines. similarly Flick, stated that content analysis is one of th classical 

procedures for analyzing textual materials this materials comes fr011l, ranging from media producL 

to interview data Flick, (2002) Roger and Joseph (2006) also stated that content analysis is a 

method by which the researcher seeks to determine the manifest content of \\ritten, pokcn or 

published communication. 



Therefore the res archer used this method Lo analyze the message of eaeh newspapers and 

magazine. 

3.5.2 In- Depth Interview 

In-depth interview was the second method of data collection. The interview was used to gather 

information from journalists and program producers of newspapers and magazine. It will help to 

probe information from individual own knowledge. As Bryman, (1988) cited in-depth interview 

offer r arches access to people s ideas, thought 's, and memories in their Words. To conduct the 

interview, an interview guide was prepared. Therefore an in depth interview was lIsed to explore 

in detail how print media portray and represent women. 

3.6 Data Collection Instrument 

:t6.1 Interview Guideline 

In in-depth interview interview guide questions were prepared [or interviewing journalists and 

program producers of the newspapers. It was important to guide the intervi w in a way to 

generate adequate information on the issue under the study. Therefore, Ten general guiding 

questions were prepared and listed for each general question the researcher had a specific 

question so that it probe more questions. The in-depth interview was conducted with six 

journalists (two male and foW" female) from different media houses. 

3.6.2 Questionnaire 

Questionnaire was employed as third method of data collection. It consist of two sections. The 

first section contains background information of the participants while th\; \!eondt.: I ecti 11 

contains information about portrayal of women. It wa administered to 75 r aders from different 
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11 1'1.: as of Addi baba namel Arat kilo, Piazza, Kazanchise and I layahulct. The participants 'Were 

,elected u ing convenient ampling tcchniquc. .onvcnient sampling tcchniquc wa employed 

because it wa very di rficult to gct sampl s from consumers of magazines and newspapers 

therefore it \J a worthy to use this technique as method lor selecting samples. 

3.7 Procedures of Data Collection 

BeJorl;! the collection of the data in the fi ld th researcher, submitted to three media hOllses 

COpl of the letter of cooperation obtained [rom institute of psychology in order to get 

permission to have acce s to each media and collect the necessary information from journalist 

:md managers. The actual data collection took place from February 2, 2010 to March 18, 20 I O. 

Priority was given to content analysis, which was used for qualitative analysis and then followed, 

by in-depth interview and questioners. 

3.8 l\1ethods of Data Analysis 

Botl. qllalitative and quantitative research methods were employed in the !>tudy. The data 

g tbered from various source were analyzed both qualitatively and quantitatively. De cripti 'C 

stati tic ' and qualitative interpretation were empl yed as method of datu analysis. 

3.9 Coding Category 

I h most important aspect of content analysis is to ddinc a set of dimensions to be con ider d 

during th analysis. As Hansen et.al, (1998: 111 -112) strongly argue thc ' task ' ufcontcnt anal is 

is to examine a selected (sampled) body of texts and to classily th content according to a number 

of predetermined dimension. Conceptually the toughest "spect or any conknf analysis is t( 

deJine the dimensions or charal.-tcristics that could be categoflzcd cOllnted, and quallti lied. 



Perhaps the main pitfall of content anulY ' is is to get carried away v ith the measurement and 

LOllnting of an number of text characteristics simply or mainly on the basis of what we call be 

ollnted or on the basis of what lead itself to counting '. 

~ some cholars Flick, (2002), Roger and Joseph (2006) and Guido et.al (1989) argue any 

rL:search r conducting content analy. is needs some familiarity v ith the content, strllctme and 

lL:lleral nature of mat rial to be analyzed in order to be able to set lip categories that will be 

uf1il"icntly sensitive to capture the nuances of the texts. After careful examination or the content 

of the newspapers and magazines under investigation and referring, back to some communication 

studies on portrayal of women, the researcher tried to develop ~1 cod ing cnteg )ry. In order to 

arrive at 'cumulative patterns of meaning" concerning the repr sentation of womcll in news and 

stories the re earcher have adopted coding instruments- coding categories- from similar 

res arch undertaking namely the Global Media Monitoring Project (2005) 

r\nv\\. whomakesthenews.org) and applied the instruments after making slight modifications. 

J 'ews and stories are analyzed based on these coding categorie .... These coding categories ar~ 

developed to use the same coding schemes across the sample news and wries at the end arrivc at 

a certain established meaning in the news and stories pub I ished across the period covered b the 

research. 

The general framework and definition of the coding categories LIS d in analyzing the select d 

news stories include the following. 

Topic Category- In the newspaper and magazines analyzed, topic r fI r to th dominant 

theme of news or tories. Thes topics are mainly politics, econ my Social is ues, haith, gender 

based violence, I gal issues, port, art and culture. 
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Portrayal Category- R fers to how individuals arc presented or depicted in newspapl,;rs and 

mngazin . P rtrayal ofwom n includes politician/public figure sport fi gures prafes ' ionals, role 

models as. ertive d pendl,;nt and traditional r Ie players. 

Role Category -Refers to the major activiti s in which \ omen in the story or news engaged in. 

rhes include productive reproductive and c J11l11unity role . 

News or Story Sources Category- This refers to who speak, or who are used as a soure of 

information in the story. 

3.10 Coding Reliability 

On critical component of content analy is is to e tablish the degree of r liability of the coding. 

This help to ensure that there is consistency in the ' application and interpretation' of the coding 

~h mes and thus avoid bias and personal interpretation of 'oder '. In the case of this research 

tnree coders-the main investigator and other two coders- have monitored the sampl news and 

stories. The disparities among the coders were evident in the beginning of th coding stage. A 

solution applic.;d to resolve the disparity was to come lip with common definitions fer each coding 

category and options given for those coding categories Another was to reduce the major coding 

categories and limit them to only four major categori s. At the end f the coding exercise, the 

percentage of agreement among coders has been derived at. 
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CHAPTER FOUl 

THE FINDINGS 

In thi ection, the kc findings of the stuuy arc pre 'ell led. Thi s chapter examines p rlrayal and 

representation f ~ thjopian women in print media particularly in newspapers and magazines 

published in 2001 EC. 

Part I. Qualitative findings 

It. thi s section th findings from cont nt analysis and in-depth interview is presented in detail. 

-1-,1.1. Representation of Women in Print Media 

i lding from qualitative data indicated that newspapers and magazines give much emphasis to 

slIch i. ue as gender-based violence (rape, domestic viol(.;l1ce, murder, abus ancl abduction). 

f:.t'llion. cosmetiL;s, modeling, b auty contest and love arfc"lires. Regarding thi one of the 

re. pond nts shnred her view as follows. 

It is difficult to say newspapers and magazin'~s grant sufJicient coverage for 
\I'omen and their i ·sue·. Most of them have women's page. However, they 
gi' e much emphasis fo less immediate issues such CIS beauty cOl7f > 'f, 
modeling, heaufy and cosmetics. On the other hal7d. newspaper also high~1 
emphases tragedy stories of women that make the reader think women are 
always victims. In fnct, we do not deny the fact that there are some 
newspapen and magazines, which are CO/J1l1lilfed to promoting sigl1({icol7f 
role women play in social, political and !1conolilic development of the 

country. 
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\nother re pondent al 0 add d th following regarding representation of women in new 'papcrs 

anti magazin . 

There are a number o/newspapers, which lllork on social, politic. , economy 
and entertainments. Some o/thell1 are doing Illell regarding women ancltheir 
i sues whereas orne newspapers actually el?ioy writing terrible stories of 
1V0men. Vely.lew newspapers ond Ilwgazines are COII/mitled in pro/l/oting 
diverse role women have in our society Clnd positive image o/women. 

. imilarly, the third participant illu trated hi view as follows 
To day, media is business. Particularly private media are all about money 

or business they work on sponsorship. I/some interested bodies pay them, 
they might lVork on women and their issues. There/ore, providing suffiCient 
COl erage for women and their issues depend on the amount oj money 
specific the organization earn from that publication 

4.1.2. Role of Print Media in Portraying Women's Contribution to Society 

J h findings indicatcd that ncwspaper and magazines tlid not present a balanced picture of 

\\ omen' diverse lives and contribution to the society. Rather it reinforces the conservative views 

about women and ignores their participation and contribution in dilTcrenl 'cctors. [n rdation t) 

this, one of the respondents shared the following. 

I think newspapers and magazines were contributing velY lillIe in 
promoting women's contribution in the society. Rathel' they are 
perpetuating traditional role of women, they are abusing women 
(humiliating women, treating women as sex object, object!fying them). They 
rarely present public figure or role model women. In addition, they only 
focuses on women in a city. They do not address women in rural part of Ihe 
country, which are still under different socio cultural oppression. It is 
believed that Media is a tool 10 bring aboul at/itl/dinaL change. However, in 
our country the media itself is abusing women in different ways. Therefore 
it is difficult 10 say media is pLaying significanl role in promoling women' . 
contribution 10 the society. 
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Another l' spondent also share:.:d her view as follows. 

It is c/(lJiclflt to say newspapers and I/wg(f: illC:.\ ('olltri/mted II1l1ch ill 

presenting women 's contribution to the society. Ithillk this is our limitatioll 

)lie need 10 admil. We do not covel' 1-1 omen's isslle eX//CIllslively. To several 

media outlets, women',' issue is some thing based on certain situation or 

occasio11. When we cover, mainly it is violence or sOlllething tragic. {{yOlt 

see rno 'I of stories published in our newspapers, you do. not see wOlllen/i'olll 

differenl professions, background and diverse Itfe experiences. Rather the 

stories are ome how similar and redundant. Beside in most (~lthe slories 

you do not find women /rom countryside. Most of the issues aboul women 

focus on women in (he cities 

4,1.3. Portrayal of Women in Print Media 

1 he tindings from different sources indicated that portrayal of women is limited to certain 

category. s the cont I1t of newspapers and magazines revealed , mo tty women w re portrayed 

as dependants victim and traditional role players. They were also portray d as prates ionals and 

publ ic figures however these were in very few cases. These categories were the most frequently 

'merged categories during the process of content analyses. As the result from content analy e , 

indicated portrayals of women as a victim is the most frequemly appeared theme. The following 

tories and news could illustrate the above statement. 

A. Portrayal of women as dependent. 

Professor Ashenafi Kebede's daughler Nanny Ashenafi is becoming 

sliccessfuijudge. As report from Washington DC indicated a daughter oj 

fa//lous Ethiopian composer Professor Ashan/e's daughter, anny 

Richardwn Ashan/e, is becoming one 0/ sllcces,iflfl jlldge in America. 

(JvIyaziya, 2001 vol9 No 99 Kalkidon) 

38 



r he data obtained through in-depth interview also confirm the above findings. To illustrate the 

abov statement let us 'ce direct speech of one journalist 

There were many stories published in different media outlets. which seem 

positive. Hoyvever, when you examine it in detail more of the message they 

disseminates are about dependency (~lwomen. Mostly they give allention to 

very poor women, those who depend on small-scale businesses 10 eradicate 

poverty. This indicates that media are reminding us dependency of women. 

On the other hand, sometimes the particular achievement of woman might 

be published but mo tly it is intertwined with other i. sues, which might not 

have relationship with her achievement. Generally, / do not think that 

personaliy we people in the media are ready 10 announce the independence 

of 11 om en, 

Oth r female journalist also stated the foll<;>wing. 

In ollr society, we do not recognize women 's e.1/orl olltside domeslic sphere. 

For example, love do not say what a big house YOIl bllilt rather we say II'hat a 

neat kitchen you have. ometimes I observe such thinking even in modern 01' 

the so-called scholars. What we see in media is also just nOlhing bllt the 

traditional beliefs that passes ji-om generation 10 generation. It indirectly 

teaches women to be dependent 017. some one else to do somelhing. 

~il11ilarly, another participant also added the following, 

/11 most of the stories published, one way 01' other what they try 10 indicale 

is the dependence of women. Let me share wilh YOll what I observed on Ihe 

stOIY published reccnt~v on one magazine. It was about a woman who is 

known as modern designer and artisl. The magazine uses the picture of this 

11 oman on cover page but under the picture, it says designer "X" arlist "Y's 

wife ". This is one way of denying the status (~f wornen as independent. Thi~' 

is only one example. If you ee most stories pllblished in magazines and 

newspapers, mostly they represent women as dependallts. 

The fourth respondent also had the following. 

!.f you see most 0/ the stories publishlJd in d[f/erenl lJIagazine, {{ml 

new.\papers particularly in relation to business, lJI(linly Ihey state about 

economic dependency a/women. !JOY!' WOlJlell llre Ilyilig 10 lead their/tl/Jlily 

through loan of money from micl'ojinance. Dependency (lnd Sllblllissil'eness 

are issues that al/ract owners of nell'.\jJapers or magazilles. 
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.'imi larly. ne of the producers tated the following 

When we talk about women, mainly we emphasis the SW' 'ess they w;hiev(lr/, 
the challenge they have been through. We believe that the public will learn 
omething jl'om their life experiences thaI is Yl'hy IVe promote the challenge 

and ucces of women from different socio economic background. However, 
we also need to remember Ihe fact that 'women in our cOllnfly are nOI major 
contributors oIthe economy as well as bene/idariC's (~/ec()JI(}/JIy. They gel it 
through their husbands. Even the altilude and perceptions they have aboul 
themselves is not emanated from them rather it is imposed on them. 
Therefore, when you talk about their achievement and success you need to 
address the fact that they are not" independent II 

a. Portrayal of women a a victim 

rh data obtained from cant nt analysis and in depth interview indicates that newspaper' and 

magu7incs give too much emphasis to gender-ba ed violence. Mo tly \ omen arc viewed as 

Addis Zcmen and Kalkidan. 

What makes Street children so worry? 

Beslzu is a 16-year old girl who lives in one o/Addis Ababa treet. She abu 'ed more 
Ihan ten times within the past one month. According tv her slatemenl, she is one of 
the victims of multiple rapes who infected wilh HIV ADIS. She said, "even Ihough 
there are many people around us no one care ahoul slreel children. In addilion, she 
also informed that female street children are highly vulnerable to sexlfal abuse and 
HIV A DIS since they are living in the street. (meskerem 2-1 2001 Vol l.No -153 Addis 

Admas). 

imilariy another story published in Addis Zemen reveled portrayal of women as ictim. 

"E, en though the number of women in the society nearly equal 10 that of 
men and they assume different roles due tf) negative altitude l\'()J}:eJl still 
suffer from physical, psychological, social and economic problems .. .. 

(Hidar 20/2001 vol 68 no 80 Addis Zemen) 
110ther story taken from Addis Admas Mayaziya 24, 200 I vol 8 483- illustrated as 

follows. 

A 'uspcct who killed a girl and burned the body is not yet arrested. 

A 14 years girl was raped, murdered and her body was found burned in 
her own house. According to the neighbor, Ihe killer is nol yet Clrre ·Ied. 
Finotatshadik Tafese was a grade 9 stue/enl ((I Intolo Amba econdwy 
School 'rvho lived in Gulale Kifla Ketema Keble house number 19120/2001. 
!leI' body was found in her residence Mayaziya 1912001 E 
(Addis Admas Miyazia 24,2001 vol 9 No 482) 
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\llother t ry published in Addis Admas Meskerem 10, 200 I Vol 8. 0 451 indicated a tendency 

to giv much coverage on f rape and sexual abuse. 

··Today there is a protest in Addis Ababa in title "stop gender' based violence " 

I etwork of Ethiopian Women's Associations announced that they are going 

to make pro/est today. The purpose o/the protest is to ask concemed bodies 

to bring the criminal ·who raped and killed a 13 years old girl in Joseph 

church to ju tice. imilarly, they }\Jill also raise the isslle of another suspect 

II'ho raped a girl and exually abused J 4 boys. According to the Director (~( 

the NEWA (wlo aba Glmedehine), more than five thousand students and 

mernbers of different associations 11 ill participate on the protest. 

(Meskerem 10-2001 Vo18.No 451 Addis Admas) 

Female genital mutilation is completely abandoned in Jijiga and around the town. 

Women's Affairs Bureau of the SOli/ali region announced that female 

genital mutilation is completely abandoned in J(jiga town and neighboring 

villages. According to Head of Women 's Affaire Burro of the Somali region. 

FGA;f is a widely exercised harmful tradition for a long period in the regiOn. 

However, now it is completely abandoned due to the government effort to 

raise awareness in the community. (Addis Zell/en Tir 20-2001 vol 68 No 

1-10) 
imilarly, another story published in Addis Zemen Tir 20,2001 wa written as follows. 

An agreement that promised to minimize traditional harmful practices hindering women's 

participation in education is signed. 

In Oromiya region, Akaki Woreda elders and religion leaders signed an 

agreement that promised to prevent ham?ful traditional practices Ihal 

hinder women's participation in education. (Addis Admas iVfayazia 20. 2001 

Vol 68 No 130) 

"My daughter had so many dreams, but her dream is deser'ted" 

Ato Sied Mohammed is a father of six girls who live in south Wolo arollnd 

Dese. One 0/ his daughters Hanan. is J 6 years old )IIho i· abducted and 

raped several times by an individual who calls him se(( "a lover" of the girl. 

Because of the repeated abuse, she encollntered p!>ychosocial problem · and 

quil her schooling. She is also suffering Fom different phy ·iological 

problems. (Hidar 20, 2001 vol 68 no 80 Addis Zemcn) 
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Fil{craddis warned .... 
Ethio-channel reportecj that a famous singer Fikeraddis Nakatibab warned 
those who wrote she had an affair with witch man. She informed that she 
ha ' noting to do wUh the story that certain media outLets published. "If is 
an absolute lie, which is deliberately created to degrade me " . . 

"My husband oppressed me throughout my life" (w/o Walela mru ) 
ommander Feta Bayisa deliberately wounded his w(fe wlo Walela. a 

mother of jive. He attempted to kill her. ! !ol-vever. his affempl was not 
s[{cces ful due to the call her brothel.' made for help. ommander Feta is 
arrested of his alfempted murder and send to jail. (Kalkidan !famle, 2001 
vol9 no103) 

In addi tion the data obtained through in-depth interview as well as questionnaire also indicate 

lhat women are mostly portrayed a victim. As data obtained through in-depth interview 

indicates, portrayal of women may vary from media house to media house. However, in most of 

the media outlets how women are portrayed is common. According to the respondents, th r is a 

tend ncy to emphasis on stories like gender-based violence such as rape murder, wife beating, 

and abduction. One of the interviewee was a woman working for private owned ne\ spaper. he 

stated the following regarding portrayal of women as victim. 

I have been working as journalist for jive years in different media houses. 
However, all of them have one thing in common. I think portrayal of women 
in different media has nothing new than if was before. To me the way 
women are portrayed both in print as lIIell as electronic lJ1edia is some how 
traditional. Mostly women are portrayed as vicf im if YOll see most of the 
stories published in most media outlets it is ether gender based violence, 
rape, murder or women sufferingfrom poverty. We know that there are so 
many succes~ful women out there. IIowever. the media give allention to 
those who encountered different problems in their life. 

Similarly the second respondent also added the following. 

There are so many successful women in different sphere'. There are women 
who are successfuL economically, politically and socially but none of them 
accorded coverage. Very rare case we }lIrote about those women. For 
example, much has been said about opposition party members in parliament 
but not about a single woman from opposition parties. imi/arty about 
22.6% of parliament members are women. As far as I know in our media il1 
any of the publication, nothing has written about (/ single lVoman ill 
parliament. On the other hand, if you see most of published stories in 
different new~papers and magazines there a number of tra' ic stories of 
women who are abused physically, sexually or women who sujfer Fom 
different socioeconomic problems. To . slim lip the media is almost doing 
nothing in portraying women/rom different Clngles. 
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rhe third respondent also added the following regarding portrayal of women in newspapers and 

mrtga/] nes. 

J\rlo 11y women's issue is not something velJI imporlant (0 mosl newspaper.\ 

or magazines ralher it is a sarI of appendage. Therefore, they do not give 

iJluch empha is 10 if. (/ you see most of Ihe slories published il1 hoth 

gO\ el'l1l1lent and private pre.s· il is not women 's success or achievement that 

fascinated them at mosl. Rather it is a tragic stOlY (?/woll1en who was burnt 

hy her husband, abused both sexually anc! physiC{[lIy or a victim (~/d()lIIestic 

\ iolence. 

fhe fourth respondent also shared the above journalists' view regarding portrayal of women 111 

newspaper and magazines. 

I think the image of women in media is not much of positive. Media is flying 

to change traditional beliefs and attitudes of society idea11y. Practically 

\IIhal they are doing is not all about porlraying positive images of women. 

Rather they are perpetuating the traditional role. Most of nell'.\papers as 

'well as magazines stories are much interested in the feminine side of 

Hlomen. When we talk about women mainly most Media emphasis on, IVhat 

(hey consider as women's weakness. They give much emphasis on gender­

based violence Ihan their success or contribution 10 the society. 

On th other hand, the data obtained from producer and deputy manager is quite different from 

femal journalist views. Both male journalists (producer and deputy manager) said that portrayal 

of v .. omen is positive in general. According to the statement of producer of Addis Zemcn 

newspaper his media house is working on portraying div rse role women arc playing in the 

society. 

Interests of media house guide journalists what to write and publish. For 

instance, if specific newspaper or magazine is eslabli hed on Ihe 

assumption to work on human-interest area it may not work out side that 

range. The story published on sitch media outlet is one way or another 

revolves around .human interest. However, Addis Zemen is governmenl­

owned newspaper. As government, owned org([l7i::mion it has spec((ic 

objectives about women. The major thing we need lO remember is lI'omen 

constitute half of total population so that their conlribulio,: to countries 

development is significant. As media house we promote variolls thillgs thw 

had done by women, different government polices that 'rvere designed 10 

empower women. For example, lVe present several slIcce . fill politicians, 

bZ/sines persons and women Ji'om dUj'erent sphere Ihal cal1 be role II/odel 

for the society. We do a lot C?l ([eil oca y work on women lind children ill 

general, 
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I r~ aLo mentioned that 

The i, sue o/women is not only {he interest (~/parti 'ular media hOllse it is 

al 'o governlllellts' interest as well. There.liJrc.', as organization we (Ire 

responsible to represent women's image in a positive way. We may raise 

legal i ues related to women bUI with the assumption is that public will 

learn somelhingfrorn that. 

Another male participant also shares the above participants' idea, He aid the following 

The way women are portrayed in media might vary from media house 10 

media house. As organization, we believe thaI women's success has 10 be 

what portrayed in media. That is what we are doing as an organization. We 

are portraying their success, their potential for success. Women's 

traditional role like a wife or daughter 0/ some body is not our mqjor 

concern when we talk about women her achievement and success is ollr 

major concern as media house. 1 think in most media portrayal a/women is 

changed some how. Still there are some newspapers and magazines, which 

portray women negatively as well as in tmditional role. ome of them are 

object{fied them whereas others use women simply as beauty o~ject. For 

in 'tance, take some 0/ the "popular " magazines puhlished in our counfly 

\I hal are the iss lies they present about ·women. II is ahout modeling, heauty 

contest, cosmetics, and marilal relationship o./Arlisl or Actress somebody. 

C. Portrayal of Women as Public Figures 

The finding from content analysis indicates that only few women are presented who can be 

considered as public figures. The finding obtained through in-depth intervicv confirms the 

finding of content analysis. The following are some findings ob!<lincd through content analy is. 

"The director of Ecex Dr Ellene GIMedene informed that both coffee sellers and bllyer, have to 

consider the market prices of coffee both in the countly and abroad" 

(Tir 24,2001 vol 68 .No144 Addis Zemen) 

··Ambassador Genet Zewdie informed that Ethiopia wants to maximize the Irade exchange bet11 een 

Elhiopia Clnd India. II 

(Megabit 10/2001 vol 68 .No 190 Addis Zcmen) 

The finding from in-depth interview also supports this result. 

I think portrayal of lVomen in media. has nothing new than it lVas before. If 
you see most of the stories published in different media owlets succes4id 

lVomen in different professions are not frequently presented. In contra I, 

women who suffer from d(r(erent socioeconomic prohlems frequently 

accorded much coverage than public .Iigllres or role mode lVom 'n in Ihe 

society 
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Ilo\\ever, male inter iewe view wa differ nt from what female interviewee point of view. One 

nf respondent shares his view as follows. 

The capacity of specific media cOlI/pallY will limit what to mldress. 
Therefore based on our capacity we cover issues (~r women. There are 
Media, which work exhaustively on women. As media house, we also cover 
women issues in different areas. For instance, we present different stories of 
uccessflll women in business, politics, art and other areas. These women 

are not only successful they are also role models. They have done socially 
\ aLuabLe things. However, we do not beLieve that we have done enough. 
Due to various reasons, what we hClve done might not be en01lgh. 

D. Women as Role Models 
The finding from in depth interview and content analysis indicates that it is very rar ~ case when 

media pre ent role model women to the society. The following are findings [rom content analysis 

"An Ethiopian Queen behind several people". 

This tory narrates about W/o Abebech Gabona. Mainly the story addresses her personal life. 

How she started the charity work and why she was committed to it 

(Tir 2412001 Vol 68 no 144 Addis Zemen) 

.\ A journey from small tea shop to four star Hotel" 

It was an interview held with hotel owner woman wlo Workinesh Andre. The g neral theme or 

the story was how this woman became rich, her work habit and personal life were widely 

addressed. The story mainly emphasis on her success and the challenges she passed through. 

(Addis Admas Maskerme 10, 2001 vol8 no 451) 

"Respect for patriots is going to be celebrated on Monday" 

It wa an interview conducted on with a patriot mother who contributed a lot during Etho-Italian 

war. This article mainly stated about a mother patriot who participated in Ethio-Italian war her 

de ds and death of her husband during the war. 
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E. Portrayal of, omen as Profe sionals 

\::, the finding from c ntent analysis indicated that in newspapers alld magazines women \\ere 

li'equently presented a pr fe siona!. However, most of them were portrayed as fashion mod Is, 

arli Is and Athletes ( ing rs, actor and dancer and sport figures), nly few women were from 

different professions, 

"If you have courage and patience, your dream will become true 

", he pel/armed in different dramas, theaters, TV advertiselllent (IS well as fashion shows, %e 
((I '0 'CI'ved as a dancer in different theaters .. , " (Kalkidan Yekatit 2001, vol8 no 97) 

"Loving your job will make you succe sful". (Artist Rahel Gctachew) 

'il/Rer Rahel Getachew is known for her single song "hahes/zanat" wilh her Fiend Sahle 
0ir/lla, For ometime he stopped music but now she is ready 10 release her nell' album (kalkidan 

7 ir 2001, vol no 96) 

"Love is the only hero for me". Actress Bethlehem Getachew. 

,"lie j r among those who recently came to public with comedy jilms, Nowadays comec~y films are 
becoming favorite movies to most people, Bethlehem has pel/armed in one of the recent cO/l1e{~\' 
JllOvies, 
• Our relation ship is just beyond husband and wife" 

Athlete Askale is one of the promising athletes in marathon. In differenl 
maralhon race, she had better res lilts in Dubai, Berlin, Boston, Pari , 
Milan, Arizona, London and Rome marathons. She said thaI she is lJying to 
record better result in the next race. Her husband athlete Tola is an athlete, 
who works mostly as pacemaker. He worked as pace makers for a couple of 
years mainly 10 help his w(fe Askale, (Mayzay 200 I vol 9 0 99) 

\Ve are happy on our marriage (Athlete Lucia Isaac and Ato Tilahun Hiyilu) 

Athlete Lucia runs for Ethiopian Electric Power Co/poration since 1979 
EC She also served her countly as member of national athletics teem, 'l/7e 
participated in two Olympics and l\1Io-world cap in 1500 m, 30()OIll, 5000m 
and cross-country, Now due to health problem she quit athletics (Inc/joined 
the administrative staff of EEP 0, (KalkidClI1, Megabit, vol 8 110 9 » 
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\s on can understand from the above examples, most wonwl1 presentcd in ne\Vspapl'r~ [Inti 

magazi nes were artists (dancers singers and models) athletes. Thl' themes of the story \ ere 

mainly art, love and marriage. 

F. Portrayal of Women as Assertive 

Women scholars I panel discussion was held last week in Addis Ahaba 

meeting cenler. The purpose of the meeting was to discuss h01V women will 

contribute significantly for development and advancement of democracy 

and how they will be benefltedfi'om it.' (Addis Zemen Til' 16/2001 Vol 68 no 

136 

"Women scholar were requested to play their' leadership role in order to enhance women's 

participation and advantages" 

Minisfly of women IS affairs requested Women scholars in d[[/erenl 

leadership position to pLay important role in development and advancement 

of democracy and enhancing women IS participation cmd advantages. 

(Til' 2012001 Vol 68 no 140 Addis Zemen) 

4.1.4. Role of Women Depicted in Newspaper and Magazine 

As the finding obtained from in-depth interview, questionnaires and content analysis indicated 

fhe media is playing tiny role in pOltraying diverse roles and life experience of women. 

, ccording to the respondents media is doing very limited activity in portraying diverse role of 

womcn. The findings from various sources indicated that print media was not contributing much 

in portraying roles women play in our society. Women 's role is mostly categorized under cenain 

domains. Even though, they occupy various roles in realty, media depicted traditional roles of 

women frequently. One of the journalists reefers to her experience whil ~ he was working in 

different media house as follows. 
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lvledia is a product 0/ society. It en/wllItell ji'OIll the society. Societ) 's 

allilude and beliefs are reflected in OLir media. 111 our society there are 

certain obligations that women have to jil(/iII. Ou/' me(!;a is teaching or 

prescribing those roles and obligations. lvfedia is doing nothing hut it is 

perpetuating traditional roles slIch (IS' pe/:(orming dOlllestic chores ",/(1 

caring/or/amily. J remember my experience in olle prilUte lIIedia hOllse. J 

spent more than two-year working for it. During those years, they do not 

el en publish a single story of success/iii women .AI/ost of the stories 

published in that newspapers regarding 'women mainly deals with domestic 

or personal life of individual women. 

Oth~r journali ts al 0 shared this idea. 

They mentioned that in Ethiopia there are women politicians, scholars, public figure women role 

models and women with different professions. Women have various roles in every society. 

I [owever. reproductive and domestic roles are the one most frequently depicted in Media. 

)ill1ilariy, finding from content analysis also indicates role o[women depicted in newspapers and 

magazines are mainly limited to traditional role and reproductive role at large. Tht: following arc 

nc V~ tahn from Addis Zemen, Addis Admas and kalkidan that will help to illustrate the above 

iuea 

Reproductive role of women 

''In Harare region, family planning service was providedfor more than 20 thousand:, mother" 

(Addis Zemen A1egabit J 112001 vol 68 no 19J) 

Another tory taken from Kalkidan is written as rollows. 

"Zerilli Kebede is pregllant her second child" 

Saturday, Ginbot 15, 2001/amous singer Zeritll Kebeda presel7ted her ShOH 

collaboratively with other known artists such as Henok. Tente "gOI1, George 

Mesjine, Natenale Clnd others. During the sholl', she peljarll/ed well 

however, some of the audiences suggested that she was not as good as she 

'was before. They believed that the pregnal7cy has sOllie ej/i.:ct on her 

performance. (Sane 2001 vol 9 No 10J Kalkidan) 
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".1.5. Repre entation of Women in Decision-Making Activity in Print Media 

Relative to Men' 

The finding obtained from in depth interview indi ate' that there is slight change in 

repre entati n of women in decision-making positions from prcvioLl year. J lov ever, there is 

till diff! r nce between men and women journalists regarding changes mentioned. Men in top 

d ci ion-making position believe that nowadays there is fair representation or women in 

decision:making positions. Both the mangers of Addis Admas ancl Addis Zemen mentioned that 

in th ir media houses women s participation in decision-making activity is good. According to 

the document obtained from the organization there are 46 journalists working for ddis zemen 

n \ spaper. Among these] 5 are female journalists. Therefore, the proportion is 1 :2. In relation to 

this, the general manager of Addis Zemen newspapers added the following. 

in Ollr organization, several women come to leadership positions {(fter 

implementation of BPR. They come to different leadership positions in 

different stages. Several women come to middle-level leadership positions 

recently. Middle-level leadersMp position refers to those position' that 

require professional knowledge. injourn(l/islII. there aI"£.' certail7 leadership 

positions, which are based on profession. For eXClll lplC!, Editor to chief 

editors, Producer to chief producers is middle level leadership. The other is 

organizational leadership position. On organizational leadership position, 

we have women leaders. Before BPR in our organization, we have never 

had women as Deputy Producer. From three deputy producers one is 

female. Similarly, female directs advertising department of Addis Zemen 

newspaper. In general, we have six women who hole! ke) positions in our 

organization. This is something nell' far orglll7l:"a!io17 also this kind of 

leadership position is more of assignment bused. ii'aditiol1ally it wa' 

believed that women would not be effective 0/1 such leadership positions 

because they have several other responsihilities iJ/ their hOllses as 11'('/1 a in 

the communities. 
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imilurly. in Admas Advertising ompany, [rom 35 journalists working on Addi' dmas 

nc\\spaper, 15 are females. The proportion is 3:4 which is n arly equal. The deputy manager of 

,\ddi dmas tates hi media hous experience as follow . 

In our organization, we have women workers in different decision-lJIaking 
Ie) els. For instance, the general manager of the organization is woman. 
There are also women employees a/. different levels. We have women 
lIIorking at producers and editors. Generally, in 0111' media hOllse YOLI can 
jind women workingfrom top decision-making level tv junior reporters. 

Howe er, female journalists view is differcnt from that of the two male manager '. first they 

disagr c on the idea that ther is fair r presentation or WOl11t,;Jl in decision-making positions . 

. ccording to them women rarely hold top decision-making positions compared to men in media 

houses. 

One of the participants referred her experience while she was working for one private owned 

media house as follows. 

We were only two jimwle journalists in tlial IIlet/ill house / spend over two 
years in that house. Within those two years, f and the other female 
journalist never had any chance for promotion. Under normal 
circumstance, within a couple of months, depending on YOLir contribution, 
you can get promotion. It might be from junior reporter to senior reporter, 
from editor to chief editors. However, 0111' male colleague promoteel from 
one level 10 the next level continuoZlsly. However, now things are changing 
gradual/yo 

imilarly, another participant also mentioned the following. 

It is in rare cases when women are assigned in decision-making positions. 
When chances are given to 1V0men, male co-wvrker.~ are not happy ahoul il. 
Women themselves are also nol conjident abo lit !hc:.l11se/\'(:s to take slIch 
positions. Some of them are very upset when they arC! as ;gned 10 such 
decision-making positions. 

On the other hand , female journalists strongly rec mmcnded that participation of women in top 

d cision-making positions would help to improve portrayal and imagc of women in media. 

However, the data obtained did not indicatc difference on portrayal or \ 0111 n in both . dia 

houses. 
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Part 1I. Quantitative Data 

fable l.Demographic pr'ofilc of participant 

. ,\ ge IN Sex Education N N % Economic 
lev I status 

L M F 
1':- -25 20 17 3 certificate high 
~6-" - 36 35 1 Diploma 29 38.66 Medium 67 

-
.~6-4 - 10 8 2 1 st degree 36 48 low 8 - -- -

4:' 9 9 0 masters 10 13.33 - ------I-=u 
ll)t~ 1 I 75 69 6 75 99.99 75 

_1 - - -

-,-
% Work N IX, 

condition 

Private 17 22.66 
89.33 Government 55 73 .33 

emplo ec 
10.67 NGO 3 4 

c-- --
Unemployed --- --

100 
__ L7~ 9~.99 J .. 

indicated in the above table respondents of this study are rrOI11 Jiffcrcnt age group, 

d ucational backgrounds, economic status and work conditions. 

Eighty··onc participants were involved in this research. Among these 75 were readvrs li'OI11 

di fferent areas of Addis Ababa namely Arat kilo, Piazza, r(aznl1chise and JIayahul t. The 

remaining six participants were journalists from two media hous s. These are one producer, one 

dept ty manager Rnd four female journalists from two media houses. 26.67% of the participant' 

ages were between15-25 and 48% were between 26-35 years. Morcov r 13.34 % of the 

respondents' ages were between 36-45 whereas the remaining 12 % wa abo e 4- year". 

Regardingjollrnalists their ages were between 28-46 years. 

Th , Participants economic status was almost similar. 89.33 % of the pa -ticipant v er in middle 

clas' level whereas 10.67 % belong to the lower economic status. R garding th ir dllcational 

background the data obtained from the que. tionnaire indicated that almost all th participant · 

\\'(':1'<: found to have a college diploma or higher. In 1l.ld III n.: than 48% held a lil" t Jcgrcc and 

13 .3" % had master's degree and above. Concerning their Work condition, 73.33 % 'vV r 
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!.!.ovcrnm nt employ s whereas 22.66% and 4 % of participants works for private.; and 'O's 

1'1.; pectively. 

Table 2 .. Representation of men and women in print media 

Addis Addis Zcmcn K~ll\ idan Total 
Adm:lS 

r % '- ---
'-I 0/0 % 

:J .. ;>.. % ;>.. ..... ..... 
::: (J (J (J (J 

c c r:: c 
'J. ~ QJ ~ (J 

I ::: ::: ::: ::: 
~. 
I.. 0'" 0- 0'" 0'" 
C ~ ~ ~ ~ - ~ ~ . ~ 

.. 
r.n ~ 

Men 40 35.71 471 57.02 32 23.18 543 52.06 

I Women 19 16.96 37 4.47 50 36.23 106 10.16 
Men and women - - - - 24 17.39 24 2.3 
groups/individuals 30 26.78 186 22.51 - - 215 20.61 
intuitions/organizations 23 20.53 132 15.98 - - 155 14.84 
Total 112 826 138 1043 

Before dealing with the analysis of the portrayal of women in relation to different attributes in the 

oding categories, the two sexes (malc and fcmale) how many time thcy havc appeared in the 

newspapers and magazin s. The finding indicated that rcpresentations of m n and women in 

newspapers and magazines were not proportional. The. world we see in these newspapers and 

magazines are world where women scarcely exist. 

Women represented over half of the Ethiopian population however, in ne\ paper and 

magazines they represent a tiny portion of the stories or ncws. According to the pres nt finuing " 

women only represented 10.16 % of total issues while men represented 52.0 % of the total issu s 

poJtrayed in the newspapers and magazines. In Addis Zemcn new paper worn 11 repr scnted only 

4.47% whereas men represented 57.02%.ln Addis Admas omen hud relati ely bdt~r 

representation in total issues than in Addis Zcmcn. In d lis dma, \ omen r prc entcd about 

16.96% of total issues. Whereas men rcprc ented 35.71%. Ilowev r, in kalkidain magaz1I1 

\\omcn had even bettcr represcntation (47.16 %) than mcn uid {hat was bout (30.1 %). 
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I hl~ fi ndin Q at. 0 r vealecl that groups/ind ividuals such as residents, farmers, community 

member . employees, parents, ' tudents party members etc- had better representation in 

11 \\ 'paper ' than \ omen repre enting 20.6 1 % of the entire news and stories. Likewise, 

intuitions/ rganizations that represent various pri vate, govern ment and non-governmen tal 

organizations in the country also have a better representation than women representing 14.84% of 

the news and st rie portrayed in the newspapers and magazines. 

Table 2.1. tory topics and story sources (who said what) in print media. 

I Is ue Men % Women (Vo Others (organizations/ % Total 

I category insti tutions and i lie' 

I groups/individuals) , 

Politic 82 75.92 7 6.48 19 17.59 108 

Economy 37 62.71 4 6.77 18 30.50 59 

I , 
ocial i ues 159 55.98 25 8.80 100 35.211 284 

Health 2 12.5 3 18.75 II 68.75 16 

Gender 0 0 6 60 II 40 10 

ba ell 
violence --

I Legal issues 22 47.82 I 2.17 23 50 46 

Sport 12 34.28 4 11 .42 19 54.28 35 

. 
AI·t and 10 45.45 5 22.72 7 31.8l 22 

cult u r c 
I T I 324 55 201 5~0 
• ofa 

Women were the least represented in news topics that dominat in the n ws agenda i.e. politics, 

economy. social and legal issues health and sport. As indicated in (table 3) voic that • 

r~pre en ted women in politics and related stories constitutL: 6.48% "vher 'as men n:pn:scnted 

75.92% of the total issue related to politics similarly, organi r ation /in titution and group had 

batter representation than women did in politics and rel,H d issue, whi h "a about (17.:9%). 
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I ikewis . \ omen l"l;presented 6.77% of news and storie' in economy and related issues while 

111 n represented 62.7 1 % and other (institutions/ organizati on and groups) represented and 

~O . -0%. 

Th findin g also rcvealed that compared to men, w men did not dominatc in several topics i.e. 

th onl topics where tI male voices outnumber that of malcs werc stories related to gender-

ba ed iolence whereby women represented 60% of the issues and organizations/ in titution and 

group constitute the rcaming 40%. Ncws topics where womcn become central or were relatively 

represented better are in topics that are usually identified as "soft" news- in 'ocial lega l art and 

culture health. 

Table 3. Role print media in portraying women's contribution to the ocicty 

Item Strongly Agree Can' t disagree Strongly , 
agree decided disagree 

N % N % N % N % N % 
- .--- --
I Portrayal of women in print 0 0 I 1.1 3 

.., 
4.6 1 53 81 .53 8 12.3 J 

In dia represents the diversity of 

women' s Ii es experience. 
I 

2 Images of the women in magazine 10 15.3 8 . 12.30 2 3.07 38 58 .46 7 10.76 

I I and newspapers are constructive. 

3 I Articles written in different 8 12.30 36 55 .38 14 21.53 7 10.76 0 0 

magazine about women give 

Il1 l1ch emphasis to beauty and . 
~os ll1ctics 

r--

-1 - Ne\\ spapers and magazines 4 6.15 I 1.55 0 47 72.3 13 20 .. 
present balanced image of women 

_._- - - - r--si _.-~46 
---

5 'Iagazines and Newspapers 0 0 0 0 6 9._3 8 12.4 -1 

promote non-stereotyped image 

of women. L ___ , - -- - -
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Indeed redia play vital role in pr moting the advancement or women in every society. Media 

c.an b~ 1I cd ror projecting the true p sitivc image or women and to clean out the traditional 

pas ive image of women that has been imprinted in the mind of the society as whole. including 

the \ omen. In reality our media is almo t doing nothing in presenting positive image of women 

as well as in changing the traditional beliefs and attitudes . ociety held about women rather it is 

perpetuating those beliefs and attitudes . 

Regarding thi respond nts were asked how newspapers and magaz1l1es presented image of 

,,"omen. As far as newspapers and magazines in Ethiopian were concerned, 47 respondents (72%) 

infer that ne\ spaper and magazines did not present a balanced image or women . imilarly. 

(78,46%) oCthc r\;;spondents notified that newspapers and magazines pre cnted stereotyped image 

fwo111 n. 

R pondcnts w re also asked how newspapers and magazines portray diversi ty of women's lives 

e. -perience. Maj ority of tht: respondents (81.53%) stated that new 'papers and magazine did not 

r present the diversity of women's lives experience in their portrayal. Concerning imag\;; or tht 

women in magazine and newspapers are (58.46%) of the respondents mentioned lhal images or 

women in newspapers and magazines were not constructive however, thcr' are respond nts 

(27.6) who revealed that images of women in newspap rs and magazines were constructive. 
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T able -'. Portra. als of Women in Print Mcdi.l. 

--- .-- - -- --- --

I 
P )rtra al of % % % % (Yo 

b "0 (I) 1:' (I) 
+-' (I) (J 

\\ omen a Oil (I) . (1) (I) 
I-< 0 1) .... 

s:: (I) (I) C "0 OJ) C Oil I-< I-< 
0 Oil Oil C':l u C':l 0 ('j .... C':l C':l U (I) (/) I-< (/) - :0 

,.., 
r:/) "0 r:/) "0 

I Victim 7 10 46 70.76 4 6.2 6 9.23 2 3.07 

As erti e 0 0 2 3.07 5 7.69 51 78.46 7 10 
I 

Public fi gw' 4 6.2 54 83.07 0 0 3 4.61 4 6.2 

Submis ive II 16.92 43 66.16 3 4.61 8 12.30 0 0 
- 1---. 

Der ndent 1 1.54 2 3.07 
.., 

4.61 50 76.92 9 13 .84 .) 

._---- -
]) ci ion- 2 3.07 3 4.61 I 1.54 33 50.76 26 40 

makers. 

27691 Dom inant 0 0 2 3.07 5 7.69 40 61 .53 18 . --. 
In important 2 3.07 1 1.1 3 10 15.3 37 56.92 15 23.07

J jobs _. - - '---- ._-- .-

Portrayal of women is almost similar in many cases. Mostly women are portrayed as dependent, 

vlctim submissiv e emotional and objectified sexualized being. ccording to the data obtained 

through questiOImaire, in our media also, portrayal of women is not much different from what 

have been mentioned. 

Women were mostly portrayed as victim, submissive, dependent and unassertive. In ome cases 

they ar portrayed as decision-makers, dominant and in important jobs. As the result in table 4 

ind icates, majority of the participants (70%) confirmed that women were ponruyed a ictim. 

• 
imilarly, this result indicated that women vere portrayed as submissiv and d pendent in 

l1l!wspap rs and magazines. More than half of the responclents (66%) indicated that nc\ spapers 

and 111 gazines portrayed women as submissive while 12.30% of resp ndent di agr c t th > 
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· \. tcment. Regarding portrayal of women a ' depcndl;nt majority or the resp ndl:nts (76.92%) 

agreed that v omen were p rtrayed as dependent. 

[h re pondents were also asked whether women were portrayed a assertive in newspapers and 

magazine. Majority of the resp ndents (78.46%) di agreed to the question. Similarly, (61.53%). 

(~0.76%) and (56.92) of the participants disagreed that women were pOlirayed as dominant, 

Dccision~mak rs and in imp rtant job respect ivcly. [lowever, contrary to the finding from 

c n1 nt anal sis as well as in-depth interview majority of respondents (83.07) be lieved that 

new pap rs and magazines frequently presented public figure women. 

Rl. pondents were al 0 asked whether newspapcrs and magazine portrayed the diverse roles 

\\omen have in the society, 40 respondents (61.53%) indicated that new paper and magazines 

infrequently depicted diverse roles women have in the society. 
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CHAPTER FIYb 

Discussion of the Findings 

In this section, the findings are discussed in line with prcviolls findings. 

5.1. Role of Print in Portraying Women's Contribution to the Society 

Findings from different sources indicated that newspapers and magazines did not portray 

\\ omen' c ntribution to the society. As the result from questionnaire indicated majority of the 

re pondents mentioned that newspapers and magazines are contributing very little in portraying 

contribution of women to the society. It also indicates newspaper and magazines present 

stereotypi~al and unfair image of women. Similarly the result obtained through in-depth 

interview al 0 supported this finding. As the result indicated it is difficult to say newspapers and 

magazines contribute what is expected of them in promoting advancement of women by 

presenting hat they contribute to political, economical and social development of the country. 

This finding is consistent with pervious findings of Pamela, (1993), Williams, (2003), IIawariyat, 

(2008), Nardos, (2005) and Wubalem (2008) which identified that the limited contri )ution or 

media in promoting diverse roles women occupy in the society. 

5.2. Representation of Men and Women in Print Media 

It is often said that media provides a mirror of the world and reflect r ality. 'ontcnt analysis 

done on sample news and stories showed that media do not provide n mirror of the world and do 

not rdlect reality as it is. The world we sec in these newspujJcrs und magazin slori sand nc\\ ' 
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are \\ orld wher women are doing and saying nothing or importance: Women hardly represent 

the voi e in our local newspapers and magazines. 

om n represent vel' half of the Ethiopian population but represent only 9.48 % of total is ues 

\ hile m n r pre ent 55.86% of the total i ·sues. Regarding the theme or topics women are the 

least repres nted in the story topics that dominat in the newspapers i.e. politics, economy. social 

i su s legal issues, port, art and culture whereas gender based viol nce is the only area where 

women out number men. Media give attention to wom n who are violated who are vulnerable to 

economic dependency. In relation to their vulnerability, media focuses more dominantly on 

small-scale miero enterprise actively where majority of wom n depended on lor their live hood . 

Although this seems their way out from object of poverty, but it did reinforce the exi ting belief 

that women are only sectored in low-level job. 

j lewspapers and magazines also give mueh emphasis t gender-based violenc . Although thi 

could be the reality. in which the majority of Ethiopian wom n are found when we come to 

economic empowcrmenl of women and olution to minimize gender-bas d viol 'nce almost it is 

non-existent. Regarding political participation of women they were not described as participants. 

tories that related to timely issues and events of major importance such a economIc 

empOWe1111ents, politics government, and foreign policy issues almost compl tely ignored 

women. 

There is also variation between the two newspapers. In Addis Admas womcn hu\'c relativ Iy 

better representation than in Addis Zemen. llowever most of stories in ddi Admas also 

emphases on gender-based violence such as rape, abduction, wife bating and murder. On th 

other hand, in analyzed magazine women represent a wid range of COY rag but most of the 

stories were about fash;on, beauty cosmetics and mainly what \ e con ider as feminin 
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traditionally. ' hl.! r 'sult . obtain d both through in-depth interview and que tionnairc go along 

\\ith this finding. 

f his finding is consistent with the findings of Il1lam, (1992) which .. taled thaI women ar 

underr pre ent d trivialized, and shown in a narrow range stereotypes. imilarly, it is also 

con i t nt with the findings of William (2003) which clarifies that women are underrepresented 

in media du to their insignificant and invisible position in the SOl.!iely. It also confirms the 

findings of Me ay (2002) which revealed that men rcpn; 'enlcd 64.6% whereas women repr sem 

only 6.1 % of the total issues. It is also consistent with a finding of Alemseged, (1999) which 

closely relates the representation of women in the media to the wider cultural and social contl.!xt. 

In additi0n, it goes along with the finding of (Maria, (2009) wlli~h stated that women are under­

represented which falsely implies that men are the cultural standard and women' role in the 

:,ocial life is unimportant or negligible. It is also consistent with other previous findings of 

. bebech, (2007), able, (2006), Gorham, (1999), it also confirm the tinding of Karan and 

ylarjan, (2004) which indicated that women arc misrepr sent d and und rreprescnted in media 

due to various reasons. 

5.3. Portrayals of Women in Print Media 

The finding shows that newspapers and magazines do not preSl.!nl diversiti d pictur of ..,\omen. 

10re or less, they present women who struggled to change their life and ere d th mselve 1'1' 111 

object of poverty by engaging in small scalc and small sil:c busines like micro enterprise. Other 

than, this newspapers and magazines present women in cry scanty mann r in a higher po ition. 

Women are not constantly featured as often as m n in the news, curl' nt nffair a acti i Is or 

politicians. It is not becauqe there ~lre no womcn in 'uch positi 11 that are not present d. Thus, 
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newspap r and magazines have their own way of presenting omen in a way by reinforcing and 

maintaining what i expected by society ill presenting them . 

Indeed w men in Ethiopia are victims of soci tal bia, and the majority lead life or dependency 

that ha limited their opportunists for self-improvement. onslantly throughout news or tories 

women have been p rtrayed as victims submissive, dependent and traditional role players. It al 0 

does not present public figures, role models and assertive women from various professions In 

general the findings [rom content analysis, questionnaire and 'in-depth interview indicated that 

portrayal of women in newspapers and magazines are mainly limited to certain area. 

Whenever newspapers and magazines present women's issue there is imbalance and distortion of 

information. It also presented women's concern by intertwining it with other issues or in a more 

marginalized way by presenting women as weak, passive, victim, dependent and vulnerable. 

Sometimes when professional women are performing their jobs as professionals there is a case 

when traditional role is more emphasized than what sh is performing as a professional. For 

example let us see the story published in Kalkidan magazin (Sane 200 J vol 9 0 10 I) \ hich 

states about the known Ethiopian singer Zeritu Kebed . The main them of th story was about 

the concert she had on Ginbot 15,2001 which was the main agenda. However, the h adline of the 

topic was about her pregnancy which is something irreverent to the topic. Her is th story 

"Zerilu Kebede is pregnant her second child" 

Saturday, Ginbot 15 2001 Jamous singer Zeritll Kebeda pre ented her show 
collaboratively with other known artistes slich as Henok, Teme gan, George 
Mesfine, Natenale and a/her. During the sholl', she pe/formed we!! howe, er 
some oj the audience sugges/ed fhat she was not as good (J ' 'he was before. 
They believed that the pregnancy has some effect on her pel/ormance. (. ane 
2001 vol 9 No 101 Kalkidan) 
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rhc way newspapers and magazines portra. cd women arc a bit different. In newspapers. 

rd ati ely women and their is ue were addre sed hom di ITerent perspecti ves. IIowever it gave 

much emphasi to i sues like gender-based violence whereas in magazines even though much or 

its content is about women the giv much emphasis to isslies like beauty. modeling, fashion 

.beauty contest cosmetics. rt did not addres ' w men S issues from different angles. In particular, 

Kalkidan has a page dedicated for women however in any of its publications during one year it 

doe not wrote a single article about Ethiopian women in this page. 

Finding from questionnaire as well as content analysis also supported this finding. A one can 

asily understand from finding of content analysis most of the stories and news regarding women 

wer largely about tragic stores of women. Who is a victim of gender-ba d violence or if it is 

economy related it is about poor women trying to change their life and life of their famil y through 

mall -scale business or microfinance. If it is about sllccessful women it i all about artists or 

fashion models. Findings from in-depth interview also confirmed to these statements. 

In general the present findings are consistent with several findings of different r searchers. It i 

con istent with the finding of Wubalem, (2008) Abeb ch (2007) \ hich elaborated that in 1110st 

cases women do not get media coverage and when they do, they are presented in their traditional 

roles i.e. as wives, mothers, daughters, sisters etc. imilarJy, it also contirmed the report of 

Global Media Monitoring Project (2005) which stated that \ omen have been portrayed in media 

as victims, subservient, nurturing, and sacrificing and objectiJied sexualized beings. 

The present finding also confirmed the finding of Maria, (2009) \ hi h stared that diflerent 

programs that are designed for female audienc do not nonnally present women in I ading and 

non-conventional roles. It also confirmed the finding or 'akHJ11oto, (1999) which, indicated 

portrayal of women is predominantly negative. W men s sO' inl stntus has been d graded < n I 
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m t of tile times they ar presented as sex object weak and emotional beings. In addition it is 

~on i tent with Maggie and unter, (1995) too which il1dicat~d that women arc portrayed as 

pa ive. weak, ineffectual, victimized, dependent and emotional. imilarly, this finding al'o 

contirmed the finding of atherin, (2009) which stated that women arc generally portrayed as 

unthinking depend nt and submissive beings with reproduction as th ir fundamental role. 

5.4. Role of Women Depicted in Print Media 

The findings of pervious researchers indicated that women 'have different roles in every society. 

Howe r, most of the researchers identified that women have productive, reproductivc and 

community roles. The finding of present study indicated that the role of worn n depicted in 

n wspapers and magazines are mostly reproductive role. Media is doing a very limited activity in 

depicting diverse roles women have in society. A~ the (inding from contcnt analysis in-depth 

intervie\.v and questionnaires indicated media do not depicts the diverse roles women occupy in 

the society. 

This finding is consistent with the finding of Wubalem, (2008) Maria (2009) and Agaredech 

(1994). For example, Agaredech's finding stated that, becaus of low level of coverage accord d 

to women in media it is difficult to get a balanced picture of women's diverse liv s, roles and 

contribution to the society in this changing world. Similarly, Catherine, (2009) stated that media 

depicted reproduction as women's fundamcntal role. Their real lifc, feeling and behaviors are 

rarely depicted in the media. They are shown more in fantasy roh.:s than their real life. 

Similarly it also consi tent with the findings of Ceulcmans and Fauconnier, (1979) \ hich stated 

that in many cases, newspapers 'present a stereotyped treatment of women by emphasizing h r 

maternal and marital responsibility. It is also consistcnt with the findings of Datina. (2009) 
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which stated that role of w men depicted in medi a are limited primaril y to traditional roles 

r luted to the private phere or if in the publi phere, in traditional caring roles as volunteering 

in crvice activities, education, health, welfare and the like. 

5.5. Repre entation of Women lD Decision-Making Activity III Print Media 

Relative to Men 

The finding of present study indicatcd that regarding participation of women in decision-making 

acti ity in print media there i slight change recently. As document analysis of two media houses 

indicated, there are women in different deci ion-making levels of thc organizations. Regarding 

[hi , in Addi Zemen as well as Addis Admas there are women at decision-making level. For 

instance. the general manager of Addis Admas newspaper is femal . In addition there are also 

wom n employees at different decision-making. levels such a editors, producer enlOr 

reporters. 

In Addis Zemen newspaper also, several women came to middle-level leadership positions 

recently. Middle-level leadership positions refer to those positions that required professional 

knowledge in journalism. There are certain leadership positions, which are profession based. In 

ddis Zemen newspaper, the Deputy Producer or social section is female as \. ell as the 

advertising section of Addis Zemen is directed by female. In general, both in Addi Zemen and 

Addis Admas there are certain key positions which are held by women. The present study also 

identified Practice, which media houses used to enhance the participation of \ omen in d cision­

making positions. 
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J he result [the study identified that there are training packages for women, which is mainl) 

de ign d to improve the capacity of women leaders. 1\ . the informant of this tudy indicated, the 

ai m of training is to help women leader to be assertive and confident. IIowever, they also inform 

that the process of promoting women in decision-making position might vary [rom organization 

to organization. In relation to this, women journalists view is different from what the; managers 'of 

the two organization mentioned. The first thing 'is that women journalist clearly indicated that 

they do not believe that there is fair representation of women in decision-making positions. 

According to them women rarely, hold top decision-making positions compared to men in media 

hou e. There is slight change nowadays however mostly women hold relatively low-level 

deci ion-making positions. On the other hand [emale journalist rc ommcnded that participation 

of women in top decision-making position would even improve portrayal and images of women 

in media. 

This finding is not consistent with previous researchers' findings of Ababech (2007) Farhana 

(2000) and Behonach et,al, (2004). The inconstancy might be due to var;ou factors. Most of th 

studies conducted earlier were survey whereas the other was conducted using large number of 

samples. 
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CHAPTER SIX 

Conclusion and Recommendation 

This chapter concludes the major findings discussed carlit:r. In concluding, it also mentions the 

possible implications of and rea ns for the portrayals found out. Based on the findings of the 

study, recommendations are forwarded. 

6.1. Conclusions 

Portrayal of women in the print media is quite degrading. It reinforces the stereotype (1I1d 

traditional roles of women in the society. By reinforcing ex- 'Lcreotypes, con ·tantl y inspiring 

motherhood, and subservient wifehood newspapers and magazines prescribed !'Oks, norm ' nnd 

behavior patterns. As the findings of the presen~ study. indicated women w re portrayed in a 

narrow range of domain. They were portrayed mainiy as victims, dep ndent submissive and 

passi e. They were also portrayed as public figures professionals, a sertive and performing 

important jobs however these were very few cases. Generally, pOitrayal of women in newspaper ' 

and magazines is unfair and balanced. 

Regarding representations of women in new papers and magazll1es women are the lea t 

r pr>sented groups in n ws and storie. published in nC",Tspap rs and magazin . As has be n 

sho\\11 in this research th~ media arc presenting a partial reality, a rl;ulil) as put forward b m~n 

and a reality that has excluded women from certain i'slles u h as politics, economy. ocial and 

legal issues. The media are providing a s cial rcalit whcn.: unl men t;xisl. a reality \\h're 

\\omen and their concems are not important. 
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['he media are giving u a reality where only issues that have men's high and dire t involv ment 

' II' more important, they are providing us with a social reality where women are active only in 

their dome tic roles. As the findings r the present study indicates issues related to politics, 

economy and social are the areas were women are least repre entcd. Ilowever, they had better 

representation n i sues lik art and culture. On the other hand, newspapers and magazines give 

mu h emphasis to such issues as gender-based violence, rape, murder, abu e and abduction. 

The e tories were the area whereby women out number men. 

The result of the study also revealed that newspapers and magazines did not provide a balane d 

picture of women's diverse lives and contribution to the society in a changing world. Even 

though women engage 111 diverse roles in our society, newspapers and magazine presented 

women in traditional roles. Print media mainly emphases domestic and reproductive roles as the 

fundamental roles of women. Much remains to be done with regard to the participation portrayal 

and access of women to the media and its impact on and use a an in trum nt for the 

advancement and empowerment of women. 

Regarding representation of women in decision-making activity in print media there are some 

changes which was accepted by both male and female participants. Howe er still there are 

differences between men and female participants. F male participants b lieved that there i a 

change in representation of women decision-making acti ity no\ a day. However, \ om n rarely 

held top decision-making position. In general, representations of women in decision-making 

activity in print media are not fair. The result from document analysis also indicated that th re 

are women at different decision-making activity cven though they ar few in number. 
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6.2. Recommendations 

1. The Media has to Promote ensitivity and Empathy lor Vi ctim f rimc or gcnder-bas d 

violence. It has to work on solution to minimize violence, the pain and suffering of victims 

rather than traumatizing them through its inaccurate and exaggerated presentation of the 

ue . 

s m dia i major socializing agent it sh uld influence perceived norms of the society in 

portraying women in profession oriented and lead roles than perpetuation of traditional roles, 

which pass from generation to generation. 

e '- tereotypes haye been existed in the society for many years. To bring balanced and non­

ter otyped portrayal of women in the media first the media content producers ' and 

journalists' attitudinal change is essential. Therefore, gender awareness discus ions and 

intensive training supported by guidelines should be provided for journalist, producers and 

media owners. 

4. Women in today s society occupy diverse role. However, their role is vaguely illustrated in 

print media. Significant strides made by women in various sectors were not reflected. Women 

are often rather portrayed in similar stereotyped roles and are grouped together with the 

a sumption that all worn n are the same or should be the same, which may negatively affect 

the society. Therefore newspapers and magazines have to work on pre enting women role 

models from various sectors. Role models are necded (and we all remember Ollr own role 

models) in every aspect of life for someone to be identified her/himself with. Women role 

models should be seen as positive examples of change, becaus they have proven that mo t of 

traditional beliefs society held about women is wr ng. 
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5. ew papers and magazine' reinforces the conservative vil,.;ws about women and ignores their 

economic pruticipation and contribution, especially that or women in rural part of the country 

\ ho c ntributed a lot to ·our econ mic development in addition to housework and childcare. 

Therefore, m dia need to acknowledge the contribution of women from different socio 

cultural background by doing so it is encouraging wom n men and women to be acti e 

participants and contributors in the development or our country. 

6. For newspapers and magazines to promote balanced and non-stereotype portrayal or women 

in their multiple roles it is ess ntial that governmcnt, media GOs and private sectors should 

come together and build joint strategies to promote gender equality. In general, print media 

hould foster a broad ethical content and mobilizing urge in the society so essential for 

emergence of a civic society. 

7. The media industry in general need to stop poil1ting finger at culture, cus~omers and lack of 

education as the reason for stereotyped portrayal of women. Media has to play its part in 

changing the traditional ruld backward attitudes in the society rather than propagating it. 

because it is a powerful instrument to bring about attitudinal chrulge in the society. 

8. redia houses need to come up with strategies of putting women in decision-making positions 

where decisions are made as to what should or should not appear in th new ag nda. What 

happens in such transformation is that women's needs would be addressed and their voices 

heard in media thus thc mcdia would be able to pI' vide broader, more reprcs ntative and 

comprehensive image of women. 

9. In general, newspapers and magazines should be able to promote a balan ed ami non­

stereotyped portrayal of women. This can be don 111 many ways 
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,. P rtraying worn n in diverse way of' life, in l1lultiple roles they have in varioLls social and 

economi s ctor . as their roles now are not the way it was SOI11(; year ' back. E.g. 

portraying their participation trl managemcnt. dccision-making roles life style 

achievements, etc. 

,. Pre enting women a active and engaging in activities outside home. 

. . 
,.. Portraying more women as working professional cxperts rather than only '1S dependent 

housewifc. 
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Appendices 

Appendix A 

Socio demographic profiles of interviewee 

: Position sex age ed ucation leve l 
-,---- ------,..---

I media ownership work 

1- --- experience 
Senior F · 28 diploma private 5 years 

I reporter 

r Edi tor F 35 BA degree Government 7 years 
I 
1--I Senior F 29 BA degree Government 4 y ars 
I reporter 

I Reporter F 28 BA degree private 2 years 

l-
t Producer M 36 MA degree Government 8 years 

: Deputy M 42 BA degree private 22 years 
L manger 

( 



Appendix B 

Interview guide for p"oduccrs and journalist. 

Thi guideli ne question i prepared to gather information, which is believed, to enhance the 

\alidit\ f the tud . Y ur participation in this study is volunta ry but if you are uncomfortable, 

) ou can withdrav fi' mint rvi w any tim YOll wan!. Therefore, your honest re. ponse is valuable 

this study. 

Thank y u for your cooperation! 

Interview Guide for produce.' and .Journalists 

I. 

4. 

re number of female employees in you organization proportional to men 'l11plo ccs. 

H w is a recruitment pattern of female employees in your mcdi,. organization? 

On what bases does your organization promote employes? 

At \ hat po ition most women work in your media house. 

5. . re women in your media house participating in decision making activity? 

6. What are the practices in your media house in promoting \vomen to d cision-making 

position? 

7. Relati e to m n how do you see the repre entation of women in decision- making 

positions. 

8. Do you think that media is pOIiraying the divcrse role women play in th~ 'OC I ty? 

9. How are women portrayed in your newspaper or magazin ? 

10. What is the role print media in portraying women's contribution to thc society. 

11. a. In what kind of story women are mostly quoted. How arc the tory chosen? 

b. whenever question's are raised for women is it about th ir prof! ssion' or their 

personal life. 



Que tionnaire 

Appendix C 

Questionnaires iield by readers 

This que. tionnaire is prepared (or thesis research as partial f'ulfillment for MA program or 

p ycholog department at Addis Ababa University. The qllestions arc designed to lind ou! hcm 

women portrayed in print m dia. The confidentiality of' the information obtained during the 

proces!:> will be maintained. There!' rc you are kindly requested to be honest towards all th\.! 

items. 

Thank you for your kind cooperat ion. 

'ection I: - Background information 

1. g n.15-25 b.25-35 c. 35- 45 

..., 'ex male l7emale ----
3. Educational background 

. certificate 

B. college diploma 

C. First degree 

D. Masters degree 

E. if other please specify 

-I. Employment condition 

---

d. 45 and above 

. Private employee 

5. Economic status. 

B. Government employee . Work for GO 

\. Iligh B. medium C. lo\\! 

D. Unemployed 

Section 11 :- this section contain 14 items. Please indicate your answer by marl~illg " ," 

undcl' the answer you have chosen just in front of cach sentences 

"\ , 

' ) 

strongl y agree 

gree 

( ndecided 

Disagree 

J - Strollgly Disagree 



- - fS E1 3 - 2T-\Q Item 
--

I. Women ha c been porlra ed j 11 the ll1ed ia as victi 111 • 
I - ~- - "- -~-!-") Portrayal or omen in print media represent ' thl: divcrsit ' 

ofwom n s lives experienc . 
-- - - - - --- -_. ,- 1-- r----" 

" Elhiopian print media promote a balanced portrayal or 
I women. 

4. Ethiopian prinl media pI' mote non-stereotyped portrayal 

of women. 

5. The media is promoting public figure women's I 

frequentl 
--

6. portra al of v 0111 n in print media represents diverse roles 

I 
I 

women have in the society I : 
f- - I 7. Most of the time women are portrayed as 'ubmissivc. 

Artie! s \ ritten in different magazines about women giv~-
1---- --- --

8. 

much emphasi to beauty and cosmetics 
--I--

9. Images of the women in magazines and newspapers me 

I constructi ve. 
I 10. women are often portrayed as assertive 

-~ ---------
II. Women are often portrayed as dependent 

-------1 I 12. In print media women are Portrayed as dcci ion makers. 

l-l=iJ -
13. women are often portrayed a being dominant 

I---l 14. women are often porlrayed as being in important jobs ___ J 



Part HI: 

]5 . Do you think women's issues are accorded sufficient coverage in print Mecli a~? 

16. H( ware women portrayed in print media? 

17. What roJe is print media playing in portraying diverse roles al~d life experience women have 

in the ociety? 
-----------------------------------------------------------------

.------------.------------------------------. 

---. -----------._ ----._-------------_._._---------------

----------------------

] 8. In what kind ofthe stores mostly women are quoted in newspapers Clnd magazin s. 
------------------------------------------------- -----_. 

-------------------------------------- -------

----------------- - - ----_. - --- -- - - ---

---_. ----------------------------------- -- - ---- ----- ----

-------
JCl, Which role of worn en is rnost often porlrayed in print media? 

----------- --_. --------_.--~--

--.-------- ----------- ----- ---_.-

- -- ----------- -------------------



I 

Appendix D 

'hccldi t for monitoring newspapers and magazinc' contcnt 

I Variables 
I I, Nam of the 

nc\\ spaper 

2, ameofthe I magazine 

I 3, Dalc of 
I publication , 

I 

Description 
This rcfers t the 
name 
of the newspaper 
This refers to the 
name of tile magazinc 

Range of options 
I , I\dd is 1\ dm<1s 
2, I\ddis ZClllcn 

Kalkidan 

I , lViCsken':lll 10 200 1 E, C. 
2, Mesker m 24, 200 1 E. C. 
3, Til' 2 2001 E. C. 

4, Til' 9,2001 E, C. 

5, Myaziya 10,200 1 E. C 

6, Myaziya 24 200 1 E. C. 

7, Sene 13,200 I E, C. 

8, ene 27 200 1 E. C. 

9, Ilidar 10,2001 E, ' 

10, I jidar 12, 200 I E.C 

11. Hidar 14 2001 E.C 

12, Hidar 19, 2001 E.C 

13, llidar 20,2001 E,C 

14, Hidar 22, 200 1 E. 

15 , lIidar 27, 200 1 l~, 

16, Hidar 29 2001 E. 

17, Tir 3.200 1 E,C 

18, Tir 8 200 1 E. 

19, 'IiI' 9, 2001 J ~, 

20. Tir 16.2001 E.C 

21. Tir 20,2001 .. 

22, Til' 23. 2001 EC 

23. Tir 24. 2001 E. 

24. Tir 26 2001 E. 

25. megabit 3. 2001 E. 

.. 



4 Volumc of 
Publication 

L _____ _ 

26. Megabit 8, 2001 E. 

27. Megabit 10 2001 E. 

28. megabit 1 I, 200 1 E. 

29. megabitl5, 200 1 E. 

30. Megabit 18,2001 E. ' 

3 1. Megabit 22.201 .C 

32. Megabit 27,2001 E. 

33. Megabit27 2001 E. ' 

34. Myaziya 2. 2001 E. ' 

35. Myaziya 7,2001 E.C 

36. Myaziya 8 2001 E. 

37. Myaziya 12; 200 I E.C 

38. Myaziya 19,2001 E. 

39. Myaziya 22, 2001 E. 

40. Myaziya 26 2001 E.C 

41 . MeskercJl1 200 I <. C 

42. Tikimt 2001 E. C 

43. Hidar 2001 E. 

44. Thisa 2001 E. 

45. Tir 2001 E. C 

46. Yekatit 200 I E. C 

47. Megabit 2001 E. 

48. Mayaziya 2001 E. C 

49. Ginbol 2001 E. C 

50. 'ene 200 I E. C. 

51 . I-[amle ~OO 1 E. 

52. Nahasc 2001 

I. Volulllc 8 
2. Volum 68 
3. Volume 9 





t'. ' \\ ::> source 

7. portrayal category 

1 8.Role ategor) 

I his refers to those 
\\'ho peak, tho e who 
are lIsed a a source or 
information in the 
. tory 

Refers to how 
individual is pre ented 

Refer to the role 
individual occupy 

\.. Male 
2. Female 
1.Male and l·ell1all.: 
3. Irollp/individuals 
4.lnstitption/orgnniztltioll 
5. Not slaled 

a. i Ilclependellt 
b. assertive' 
c. submissive 
d. pr fcssional 
e. publ ic figures 
r. dependent 
g. role model 
h. Sport figures 
i. Decision maker 

J. Dominant 
k. Victim 
a. Traditional 
b. domest ic 
c. productive 
d. reproductive 
e. cOlllmunity 

.. 



Appendix E 

Inf rmed c n ent form 
Title of research 

Re earcher 

-\ddre : 

T elephon number. 

Email 
Thank you for agr ing to participate in this study which will take place from February 2.2010 to 

1\1ar h 18, 2010. Th form utJine inform you the purpose of the study ai1d provides adscription 

of your involvement and rights as participant. The purpose of this research is to fulfill 

requirement· for masters of Arts degree in social psychology, institutes f' psychology, Addis 

Ababa ni er ity. Therefor you are encouraged to ask any at any time about nature the study 

and method that I am u ing. 

I will usc the information from the study to write thesis. I guarantee that the folio\. ing conditions 

\\-ill b met. 

Your personal names will not used at any part ofinf'ormation coli ction, or in a \ rittcn report 

If you guarantee permission for audiotaping, no audio taps will be u cd for any purpose other 

than to do this study, and will be played for any rea on other than to do this study. 

Your participation in this study is voluntary, you hav the right to withdraw at any point of the 

study for an reason, and without any prejudice and the information collected and records and 

reports" ritten will be turned over to you. 

Do you grant permission to be quoted directly? 

Yes 0 

I agree to terms 

Participant Date 

I agree to terms 

Researcher Date 

.. 



l~ lin kr<,iglled decillre tilal tilis tlH.:sis IS 111\ ;lrifill:d \\ (II'I . hils 1101' h\.·I.'ll PI' " l.'ll! ',1 ((II' il 

l-:::!~I: 111 all: other lI11i\ crsily (Illtl all ·soun..:cs or ll1illcri:I'i. lI'icd IiII' lilc thesi s it" I: 1ll.'CIl tillh 

; ~.,llil\\ kd:.!l'd . 

. 1::;- t, 'OIOl11l)ll 

the. i ha .... bcellubmillcd /01' cX<llllilHiliull \ ilill1l\ ilppn)\;1i if:, 1I11i I.·rsil) ild\ I"U:. 
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