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CONCEPTUAL DEFINITIONS 

~ Portraya l - a word or picture ofa person 's appea rance and cha racters. 

'- Rep roductive role - refers to a ll the tasks in vo lved in the ca re and mai ntenance of the 

household including child bearing and child rearing, cooki ng, clean ing and ca ring for sick. 

~ Sex stereotype - assumptions about behaviors and beli e fs based on gender and gendered 

roles 

~ Prod uctive role - refers to acti vity carried out to prov idc goods and scrvices I'o r ineomc or 

substance. 

~- Gcnucr role - are the expectati ons a culture has as appropriate for male or female. 

~- Gender stereotypes- ;\re organizcd, consensual beliefs about the charactcri s ti cs o f women 

and lTlen about the purrose qu al iti es of mascu linit y and Ic nlininity. 

J. Tradi tiona l ro les- is ro les wives, daugh ters c te in tcrms of the d ivision of labor. 

~ COJlllllunity role - it invo lves contributions of what is known as civil soc iety (NGO ' s, 

communiti es, assoc iations, re li g ious groups, campa ign networks, parent' s association and so 

on)as we ll as the collecti ve organi zati ons o f soc ial evcnts such as wedding and fu neral 

ceremonies and services in com munity 
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Abstract 

Thi s rescarch examined the portrayal and rcprcsentations of Ethiopian womcn In print Media , 

which were published from Meskerem 1, 200 I to Meskerem I, 2002 E.C 

To carry o ut thi s in vesti ga tion thc ma jor methodological ap proach was qua li tative rcsearch. 

Accord ingly, content analys is, in-depth interview and questionnaires have been used to collect 

data. Purposive, conveni ent and simple random samplings were employed to se lect newspapers, 

magazines and respondents of the study . Accordingly, li fty-two sample edi tions wcre taken from 

1\\0 newspapers and one magazine (Addis Admas, Add is Zemen and Kalkidan).The stud y 

involved, 8 1 participants but the data were gathered ii·om 71 ind ividuals finall y. (i.e. 65 were 

readers and six journalists) 

The findi ng of the resea rch revea led that women and thcir issucs were scarcely presented in 

n~lVspapcrs and magazi nes. The only top ic where women had better representation was topic 

rdated to gcnder-bascd viol ence. In issues such as politics and eco nom y, they were almos t non-

~x i stent. Women were fi·cquently portrayed as vict ims of gender-based violence and as 

economica ll y dependent. They were barely represented as asscrti ve, public fi gures and as rol e 

model s. In media women are portrayed most ly performing the ir tradit ional roles. Main ly 

rcproduc ti ve roles of women were highl y emphasized in newspapers and magazines. 

Fina ll y, the representation of women in top deci sion-making position was al so not propo rti ona l. 

Men he ld majority of top decision-making positions compared to wo men. This implies unfa ir 

• 
rep resentation of women in top dec ision-mak ing position. 
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1.2. Statemen t Of The Problem 

The media play cruci al role in influencing cvery society and the worl d. Nowa day' s 

advancement in information technofogy has lilc ilitateci a global communication net wo rk that 

transcends national boundaries and has impact on public policy, pri va te alt itude and behavior. As 

Sharon, (2007) cited everywhere thc potential ex ist for media to make great contribution to the 

advancement of women. Pamela, (1993) also stated the fa ct that media have a strong power in 

shaping outlooks of society through fram ing our notions, viewpoints and acti ons. In rela tion to 

thi s Kumar, ( 1995) also stated that the media reflects events taking place in socicty and provides 

a platform for dialogue and debate on issues which can generate social changes. However. 

rega rding port raya l of women media did not contribute much in generating social changes . 

Regarding thi s Anusha, (2008) stated that though there are some improved and increased 

reportage of issues of women, news and stories related to women are still marginal. Similarly 

Catheri ne, (2009) stated that it seems that women are portrayed as slim, beautiful , with make-up 

on . sexy and in search of a man. 

In Ethiopia. al so the situation IS any better than th is. Previous media rescarchers ex plored 

portraya l of women in electronic media (Kenaw, 2006 ; Woubalem 2008) and print media 

(j-Iawariat 2008, Nardos 2005 and Sable, 2006) and representati on of 1V0men in dec i s i on-l1l~kirrg 

(,\garedech, 2003, Abebeeh 2007) their '·inclings indi cated thnt women arc portrayed negnt ivdy 

and stereo typica lly in both print and electronic media. 

in addition , J\garedeeh, (2003) stated that when they ex ist they arc portrayed in trclditional 

stereo typed ro les and behaviors, which degrade their potent ia l and producti ve roles they can play 

in the society. Even in areas li ke adverti sing promoti on by media industry when women play 
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crucial ro le. media casts them in a limited roles and objectifies them to influence commun ity. to 

choose one product or se rvice over other Kenaw, (2006). This may happen even when there a r~ 

some improvements regarding their part icipation and pos ition in many soc io-econom ic sectors 01' 

the country. 

On the other hand, women are al so not yet sufficien tl y represented in the med ia hierarchy to 

infl uence the industry, whi ch recognizes their power but hesi tates to usc it at decision-making 

levels. Some of the above researchers mainly emphasized on portrayal 01" women in 

advertisement or they st udied representation 01" women in media. None or them tri ed to study 

port rayal and representation together. 

Therefore, it is in cogni zant of thi s situation that the present study attempts to address how 

women in Ethiopia are portrayed and represented in print media in li ght of the following research 

quest ions. 

1.3. Research Questions 

The present study attempted to addresses the following basic research ques ti ons. By doing so. it 

attempts to fill the gap left by pervious studies. 

I . Is pri nt med ia portraying women 's contribution to the soc iety'l 

2. How are women represented in news and stories compared to men? 

3. What are the roles of women depicted in the print media? 

4. 1·low arc women portrayed in the prin t media? 

5. Is there fair representation of women in decision-making ac ti viiies in print media compared 

to men? 
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1.4. Objective of the Study 

The major objecti ve of thi s study is to examine portrayal and representation of Ethiopian women 

in print media . Specificall y the study has the following objecti ves. 

I. To examine the role of prin t medi a on portrayi ng women 's con tribution to the society 

2. To examine representation of women in newspapers and magazines compared to mcn. 

3. To in vestigate portrayal of women in print media . 

4. To identify roles or Ethiopian women depictcd in printmeciia. 

5. To examll1e the representation of women ]J1 decision-making acti vities In print media 

compared to men. 

1.5. Significance of the Study 

Thi s is not a widely studied area parti cularl y in relat ion to media's role in portray ing womell 

almost nothing has been done. So examining the topic has the followi ng importance. 

I. It will offer some insight on what is covered and how to improve slich coverage on 

researched media olltlets. 

2. The finding will be hel pful for sectors out side the media that work on gender Issues. 

3. It will also benefit the researched newspapers and magazines. It wi ll point out bo th their 

strengths and limitation in the coverage and portraya l or women. 

4. It will encourage other researchers who arc interested int hc area. 

G 
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1.6. Delimitation of the Study 

The scope the study is Eth iopian print mcdia. It was mainly delimitcd to portrayal and 

representation of women in only two local newspapers (Addis Admas and Addis Zcmen) and one 

magazine (Kalkidan), which was published during the peri od 0 1" Meskcrem 200 1 to Meskercm 

2002 E.c. Jt also exam ines how women represented in various pub li ca ti ons or these two 

newspapers and the magazine. Hence, it should note that the study does not exam ine the portrayal 

of women in the other media like televis ion, radio, internet, and pamphlets. Furthermore, the 

study included only newspapers and a magazine published during one-year period. 

1. 7. Limita tion of the Study 

First. cont<:nt analys is is susceptible to bias due to methods of data collection , intcrpretation, or 

analys is. Thi s method by its nature is inadequate in telli ng how the messages communicated 

influence consumers. 

Second, sampling limitation may have inAuenced the findings. Due to lack of timc and resource, 

on ly two newspapcrs (Add is Admas and Addi s ZCl1lcn) ;lIld single magilzinc wcre ana lyzed. In a 

context where we have a number of media out lets tak ing onl y these three might not be enough to 

give the full picture concerning the issue under the invest igation. It also employed interviews 

with limited number of journalists. Lack of local research and well-documented materials to 

serve as a baseline was al so one of the constraint the rescarcher came across. 

1.8. Organization of the Study 

The research paper has s ix chapters. Chapter one consists 0 1" background 01" the stud y, statcment 

of the problem , basic research questions, obiect ives, signi ficance, scope and limi tations of the 
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study. Chapter two contains the review of related literature. Chapter three Ireal s the research 

method of the study. Thi s part presents a clear picture o l' the Ill ethod. sampling, coding [eatures 

and procedu res used. The fourth and the fifth chapters deal with the analys is and di scussions of 

the findings and Chapter six is devoted to conclusions and Recommendations. 

8 



CHAPTER TWO 

LITERATURE REVIEW 

2.1. Feminist Theoretical Pel'spective 

Over the past decade or so, media critiques are becoming increasingly globa li zed. Discuss ion of 

gender and media lead to various femini st theoretica l perspecti ves, feminists' criticism and theory 

that integrate diverse attitudes and assumptions. Fem ini st sclllllars in developing countrics ha ve 

urged concerning the media to shape norms, va lues and bel iefs reinforcing gender inequa lities 

(Carter & Steiner, 2004). 

The following feminists' theoreti cal perspectives on gender and the media touch the research 

quest ions that th is particular study attempts to answer. Liberal feminists seek equal opportunities 

fo r women to participate in society. They strive for equali ty with mcn in the male-dominated 

sphere of work, demanding equal access to jobs and institutional power (G insburg, 1999: 

Enr iques, 2000). Liberal researcher, Enrique has focused on mass media images of women, 

especially the ways of portraying women in media (Enriques. 2000). 

As Shields, (1996) stated equality of women, according to liberal fem ini sm, depends on <Iec urncy 

in representation of women in media. In evaluating such equality, media studics invest igate 

whether these images portrny trad itiona l sex-roles stereotyping of women as submissive, wife. 

mo ther, and homemaker, or if images show women in roles of" importan t decis ion-making 

pos itions. independent of men. Since the early 1970s, liberal femini st rcscnrcll in mass 

C0Il1I111ll1 ication has ex amined these gender stereo types (Ginsburg, 1999). 

9 
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Radical feminism highlights the lact that, in a patriarchal (rule 01' thc Illt her, subordinati ng tlw 

fema le to the male) system, women are and have been oppressed by men. As noted by Parry and 

Karam, (200 1), radical femini st Kate Mill et traces the roots of woman's oppression to the 

patri archy's gender system. Patriarchal ideology, she says, exaggerates biological differences 

between men and women, ensuring that men have dominant masculine roles and women 

subord inate fem inine ones. 

Accord ing to Enriques, (2000) radica l femini st theory. in general , lobbies 1'0 1' radical changes in 

society and in the media. in order to establi sh com munities of' women that are autonomous from 

men. As radical femini sts point out, media -owned and prod uced by men - operate for thc benelit 

of a patriarcha l society. As Parry and Karam (200 I ) note, "the media have always been the centre 

of feminist criticism because the power they communicate, patriarchal and ideological (how men 

of all classes and races use the media to oppress women)." 

Under a sociali st fe mini st perspect ive, capitali st ga in and maximull1 prolits are the main purposes 

of media. As Craig, (1998) stated women are portraycd as playthi ngs ancl man ipulated to sell 

cosmetics, clothes and consumer goods. Profi t goa ls and male dominance comb ine 10 produce 

mai nstream media tex ts, norms, va lues and beliefs (CarieI' & Steiner, 2004). Capit al ist gain and 

patriarchy are mutuall y dependent, though they do not necessarily overlap (Eisenstein, 1999).As 

Parry and Ka ram, (2001) cited social ist femi nist theory accuunls Ic) r ways that patriarchy and 

capita li sm interact to oppress women in the home and workplace. 

An ex tensive aillount of li terature on gender and the med ia revea l funda mental differences in how 

mass media portray men ancl women, starting from ineq uali ties in frequency of appearance 

(Kenaw, 2006). !-I owever, as Ga llagher, (1995) asserts, numerical imbalances rcvea l only a small 

I 
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part of gender portrayal, most stud ies go fu rthe r, monitoring gender dilTc rcnces in socia l and 

occupational roles, psychologica l and personality traits, and physica l features depicted in the 

mcdia. According to Croteau and Hoynes, (2003), women's appearances, more olien than not, 

Icature women in stereo typed roles. 

Images of gender are communicated in al l forms of mass media, explic itly or im pl icitl y. Today, 

fem ini st scholars and media cri tics who anal yze mcd ia content have shown tha t many media 

images in many countries are unreali sti c and stereotypcd (Courtney & Whipple, 1983; Mibilinyi 

8:.. Omari, 1996; Wood, 1999). (Steeves, 1997) notcs that "Feminist scholars around the world 

have documented ways in which the products and processes of global media reflect patriarchal 

val ues - by ignoring and excluding women, by stereotypi ng women in narrow trad itional roles 

and by degrading women via representat ion of them as sex obj ects 01' abuse. 

2.2. Wo men in the Society 

Women 's place in almost all society IS similar al lover the world. Women's are still 

underrepresented and mi sunderstood in different society. As Imam (1992) stated . 

JIVomen's (Ire llnde,."epresente(!, 'riv;alized (fnd shOlvn in ({ I1WTOIII range 

of stereotypes (as primarily domestic, either "lvlat/ol1na ,. or .. Whore .. 

\]lith negative psychological charaGieristics as dependenl. passive !l'eak, 

treacherous and so on.) 

According to Imam, ( 1992) studies of womcn's images and gender ideologies in mass media 

ind icate that from country to country there is remarkable unifo rmity in the med ia's portrayal of 

\I'omen's issues. In relation to thi s Abebach, (2007) ment ioned that the consistent bombardment 
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of negative female images and stereo typed rol es creates or reinforces negative sell~ ill1age In 

,,'omen and helps to maintain the practices that keep women subordinated , 

Similarly, Will iams, (2003) clarified that one form 01' ste reotyping is observed by presenting 

deformed images of a group through either under-representing, over-representing (relating a 

group with limited activity) or mi srepresenti ng them, In thi s spccilic casc, womcn arc under­

represented due to their insignificant and invisible positions in the society. He has al so described 

the narrow and fixed port raya l of a gro up as the second type of media stereo typing. In relation to 

this Gorham , (1999) stated, that stcreotypieal representations of relationshi ps bctwecn men and 

lI'omen reinforce trad itional roles and normalize violence against women. 

2.3 . Women and Media 

The issue of women is not a recent phenomenon. However, it did not get enough attention in 

media. As Behonach et ai, (2004) stated in early 19lh
C in the United Nation, several women 

published news of various issues for example (1890 - 1894) there were several labo r papers in 

the Un ited States most of the publ ications were devoted to peacc and many were eonccrned with 

political issues. In Britain, al so BBC had a program ca ll ed "women's hour" which was originally 

designed to help women returning to domestic front af'tcr the Second World War. Later it 

included women' s socia l inequality and related issues. This program stayed unti! 1923. In 1928, 

BBC launched a spec ial service of household talks for women. Through 1930s. these talks were 

transmitted every morning when it was believcd women could take a break from their chores and 

learn something over their CLIp of tea. Mos t ta lks were conccrned with domestic works (for 

example how to clean hOll ses) but some dealt with pol itics in foreign cOlilltries. However, many 

of the experti se lIsed in th is talks were men especially doctors and nutritioQists. 
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indeed. media play crucial role in promoting women in va ri ous arca , As Dal'na, (2009) states 

media are one of the prime societal sites through which it is poss ible to study thc status of 

women in every soc iety. They constitute an arena for prescnting society to it , scrving as a key 

agent of soc iali zation that defi ncs our ident ity fo r us, establishes the parameters of conscnsus, 

and relegates what is perceived as unconventional. Accord ing to Carter and Steiner,(2004) the 

medi a of mass communication are of vital importancc lor many reasons, including their long 

acknowledged power to sign ify socially acceptable ways of being or relating to others, as well as 

to assign or more usually withhold , public rccognition, honor and social position to groups of 

people. The media have long been acknowledged as powerl'ul conduits of sociall y acceptable 

behavior, conferring status, honor and public recognition. 

On the other hand Hawa ri yat, (2008) stated that there is a time when medi a se rvc as a to ol of 

discm jJowcrl11 cnl. Among the tools of thi s discmpowermcilt are slCreotyped and dam'lgillg 

images of thc human conditi on, includi ng gender age, race, ethnicity, sexuality. phys ica l and 

mClllal illness and disability. Similarly Wubalem, ,(2008) stated that media is visible barrier or 

promoter of the challenges fac ing women today. According to her, the presentation of Ethiopian 

\\'Olllen in the med ia fu rn ishes a critic of current practice of mcd ia. 

Dalila. (2009) also cited that women are port rayed in thc way l11cdia has de leterious e i'l ect on the 

way women are vicwed in society. It is be lieved that mcd ia is a l110de or cOl11l11u nication and its 

role in society is to educate, entertain and inform thc audience. It is also a cultural force, which 

not only refl ects the social reality but also modi fi es it. 
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2.5. Brief Review of Print media in Ethiopia 

The sUrl 'ey of culture and the media conducted by Swedish Internat ional Development Authority 

SIDA, (2002) indicated that the Press in Et hi opia is bel ieved to have started towards the end or 

the 19th century by miss ionaries and trade representatives who had set up weekly and 1110nthl y 

papers in French. La Sel11aine d' Ethiopie (The Ethiopian Week ly) appeared in French in 1905. 

According to the survey, local language prcss began in the begi nning 01' the 20 'li century whcn 

the week ly ACl11e ro (Intelligence) appea red in 24 hand-written copies in Amharic in 1902. 

However, the first offic ial Al11ha ric newspaper, ca ll ed Berhanena Selam appeared in print 

lallowing the establishment of Berhanena Selam in 1923. FrOIl1 1923- 1936, Ethiopia had six 

publications : Aithiopicos Kosll1os (Ethiopian World) in Greek in 1925; L'Eth iopie Commerciale 

in French in 1932, Atbia Kokab (The Morning Star) in Amharic in 1934 . From 1934- 1936, Yc­

Ethiopia Deml s (Voice of Ethiopia) in Amharic which was si lenced by the italian aggress ion on 

Ethiopia was reissued in 1958. Between 1941 and 1974, 14 newspapers and magazines were 

published in Amharic and other n3tionallanguages and 13 others came out in English and other 

fo reign languages such as Italian and French. Most.ofthcse magazincs and newspapcrs ccascd to 

be publi shed during the previous Derg period, while othcrs, 111 0st ly publications of govern mcn t 

institutions and ministri es, continued to appear. 

According to Ethiopian Broadcasting Agency (20 I O), l11 onthl ), report the re were about 64 

newspapers and 16 magazincs in the country on 12 con tcnt ca tego ri es naillc ly, curren t artilirs 

(polit ical, econom ic and social issues), religion, sport, love and gender, cul ture and :11'1, trade and 

adwrti sement , social issues, hea lth, children recre,ltion, miracle stori es and crime. Pri vate 

secrors, government, non-governmental organizations, religions organi zat ions, and associations 
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oll"lled the publications. They were publ ished in Amharic, AIiIi IOromo, Tigri gnH. Engli sh. 

Arabic and French. The schedulc of publi cat ion varied [i'om daili es to monthlics and their 

circul ation ranged from 300 to 40.000 copies. 

2.5.1 . Wo men and Ethiopia Media 

Therc arc limitcd work on Ethiop ia mcd ia and rcprescntation of' IVo mcn, issuc 'I'll" COllccrn in 

general. As Abebech, (2007) stated there is no forma l and cx haustive studies of the Ethiopian 

media. However, there are few researches, which are done rcgarding women and how they are 

scarcely reprcsen tcd in national news media decision making and how women arc portrayed 

negatively in Ethiopi a telev ision advert ising [(enaw, (2006). Reporting and present ing women's 

issues in Ethiopia media Wubalem , (2008), Alemseged, (1999) also stresses that media is a fo rm 

of power and often part of a power system structured in such a way to rcinforce the sta tus quo in 

1[lvor of economically and po li tica lly powerful. 

Accurding to the above-lTJentioned researchers, there is a basic differcncc in tcrrns of' how men 

and women are portrayed in the mcdia. In relation to thi s H manual prepared by Active leaming 

center, (2006 )indicated that often the imr.gcs of' wO l11 en ill news and current alfairs programs 

and al so in adverti sing, use stereotypes, reinforcing popular 'idea ls' of' beauty, submission to 

authority, youth and body shape, while women who fa ll outside these 'idea ls' are ignored. 

Agaredech, (1994) also stated that, because of Jow leve l of coverage accorded to womcn in 

media it is difficult to get a balanced picture of women's di verse lives, roles and contri but ion to 

the society in thi s changing worl d. Ethiopian med ia mostl y under-represent the issue of' women 

in lWWS coverage and overa ll media presentation. Women arc highl y visib le in everyday life and 

the mcd ia should rcllect thi s, maki ng all effo rt s to include wOl11en in covcrage. Men and wOl11c n 
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do undertake different roles, journal ists, and program makers must make strong effo rt s to choose 

interviewees or case studies to refl ect th is. They should not bc tempted to accept the easy option 

that IVillusually emphasize and perpetrate the stereotype and 1~li l to portray a representati ve and 

balanced picture tasks undertaken by women are ollen underesti mated. 

2.6. Portrayal of Men and Women 

According to' Beijing Platform for Action, (1996) "thc media have a great po tentia l to promote 

the advancement of women and the equa li ty of women and llIen by portraying women and men 

in a non-stereotypical, diverse and balanced manner and by respect ing the dign ity and worth of 

the human person." However, there is a bas ic difference in terms of how men and women are 

portrayed in the media. [n re lation to th is, Ga llagher (2002) states that the roots of inequali ty are 

buried deep in cultural consciousness and for the majority or women cultural meaning decrees 

"women mean love and thc home, whi le men stand fo r work and th ,~ ex ternal world." Moreover. 

th is has put grea t impact on the portraya l of women in the media, which is commonly put within 

the confines orthe home, while men tend to be seen more onen in " the outside world of work" . 

Burton, (2005) also stated that the media typica lly port ray men as stoic characters of power who 

are often thc aggressors. Similarl y Maggie and Gunter, ( 1995) mcnt ioncd that men were 

portrayed more likely to be assertive or aggressive, adventu rous, active. victorious while women 

were port rayed as passive, weak, ineffectual, victi mizcd, dcpcndent, emot ional , li'i endly, sexual. 

Ilurturing but ultimate ly less rational than men arc. The med ia also rcinfo rce the iclea that a 

man 's place is not with home and that he should receive greater rewards from work ing out sidc 

home. 
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i\laria. (2009) also clarifi ed that wOlllen arc under-represented wh ich I,lisely implies that men are 

the cultural standard and women 's !'Ole in the soc ial li fe is unimportant or Ilegligible. According 

to her. men and women are portrayed stereotypically that reil eet and sllstain social ly endorsed 

\ iews of gender. Their presentati on in the med ia c10cs not COn llJJ'lll to the ir rea l role in the 

society. In relation to this a report on Arab women in regional media , produced by the center for 

Arab women train ing and research CA WTAR, (2006) shows that there is a rare case when 

wOlllen's are represented in a positive way in the media they are pictured as less act ive. 

Similarly, Catherine, (2009) stated that media is a cul tural lorce, which not only reflects the 

sueial rea lity but al so modilies it. Women are commonl y portrayed as unthinking, dependent and 

submissive be ings with reproduction as their fundamental rol e. They are portrayed as either ideal 

or deviant. Her real life fee lings and behaviors are rarely depicted in the med ia. They are shown 

more in t:lntasy roles than their rcal life. Though WOl11an has rcprodu,;ti\'e, productive and 

cO l11l11unity rol es in a society media el11phas izes l11ainl y the reprod uctive ro les . 1n relation to th is 

Maria, (2009) stated that different programs that arc dcs igned for fel11al e audience do not 

normally present women in leading and non-conventional roles. 

Sakamoto, (1999) stated that portrayal of women is predominantly negative. WOl11en's social 

status has been degraded and most of the times they arc presented as scx object , weak and 

emotional bei ng who can be easi ly victimized and whose primary responsibility is to provide 

,;ni sfac tion to her male cOllnterpart. Similarly, Woghorn, (c ited in Sable 2006) stated that .. 

,,'-omen are rarely sho\ovn in the l11 edia as being strong, conlident and in control of' their li vcs . Thc 

I1lcdia l11ainta in thcse div isions, by promoting what is believed to bc "rcallllascu lini ty" This kind 

ot mascul ini ty is associated with dominance, asserti veness, aggress ion and athleticism, the 
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opposite goes to the lem ininc gender. Thus, the mcdia arc helping ill perpduating the divi sion 

bet\\'een men and women. 

Some femi ni st research in the mass media has revea led the laet that women are portrayed largely 

ill terms of possessing negat ive female images and sterc;ot yped roks. In rela ti on to thi s. 

Goffman, also fo rwarded the followi ng. Too often the images of women in news and current 

affairs programming and al so in adverti sing, use stereo types, reinforcing popular 'ideals' of 

beauty, submiss ion to authority, youth and body shape, whil e women who la ll outside these 

'ideals' are ignored, (Goffman, I 979). 

Gmilltiett. (2004) also reported that "Women's bod ies me sex uali zed in adverti sements in order 

to grab the viewer' s allentioll. Women become sex ual objects when thei r bodies and their 

s~,uality are linked to products that are bought and sold. Thi s is mere portraya l of wOlllen as sex 

objects" Catherine, (2009) al so support thi s noti on by saying that ad verti sement images of hall ~ 

naked women or fema le body parts use sex uali ty to help se ll prod ucts. 

Goffman, (1979) one of the first sociologist to ana lyze gender stereotypes in med ia says 

adve rti sements help to construct ideas of mascul inity and fem ininity. I-Ie found that women in 

the Western world aTe often portrayed in stereotyped ways, in submiss ive or family roles, and in 

100\'er social positions than men. Men are often portrayed as being in important jobs, being 

dom inant and assertive, in authorit y and making decisions, while women are Illore usuall y 

showll , if at all , in subservient, submiss ive and menial roles, (for examp le la rming or caring for 

children and elderl y relati ves). Various researches show that wo men arc portrayed as inferior, 

help less and dependant. The media al so tend to usc a certain body model, mak ing it an average. 

when it actua ll y is not. 
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rhcrc are aiso researchers, which con forlll that the media arc persistently conservative, and 

determ ined to keep women firml y in the domestic place. In most countries, women arc under­

represented and misrepresented in the media. In relation 10 this Karcn and Marjan, (2004) 

ment ioned thai some of the reason why, women are mi sreprescnted and under represented is the 

role of' women is seen by the society as entrenched in patriarchal beliefs that women 10 

domesticity and to thei r reproductive role. 

This situation is not much different in Ethiopia also as Wubalcm, (2008) stated most of the time 

media show trad itional portrayal of women rather than the "emancipated" one. Acco rdi ng to her 

women's image in the media reilect social prejudices regarding women's most appropriate 

role's in society. Concerning thesc social ro les, media provides thc public with a variety or 

models that reileet culture beliefs and gender stereotypes. Similarly, Agaredeeh, (2003) stated 

Ihat in most cases, women do not get media coverage. When they do, they are presented in the 

traditional rol es i.e. as wives, daughters, sisters' etc media in Ethiopia portray women 

stereotypically and unreal ist ically. 

Several researchers al so identified unfair and imbalanced portrayal of women. As Kenaw, (2006) 

stated that apart from portraying women often in domest ic se ttings and activity, in using them as 

marketing too ls, advertisement media also portray women as sex or decorative objects. 

Simi larly, Hawariat, (2008) clarified that in many cases, the depiction of' women's bod ies as 

deco rati ve elements, in tclevision programs and advertisemcnts show women as a spectac le or 

voyeuristic pleasure. According to her, the mcdia givc Illuch emphasis to ;I ttl"cti vcncss or 

women's body. 
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To sum up women are less likely to be shown by the l1l~dia in non-traditional o~~upational rol ~s. 

However, there are some recent evidences that have shown diminish ing of stereotyped imagcs or 

women in media. As Burton, (2005) stated gender stcreo typcs particularly in western mcdia arc 

dim ini shing nowadays. 

2.7. Portrayal of Women in Newspapers 

As some research, indicated newspapers are deeply gcnclc rcd in terms or proclucti on contcxt, 

conten t and aud iences and are produced morc r'rcquentl y and articulatcd to larger numbers than 

magazines or television programs. In relation to thi s, Maggic and Gunter, ( 1995) stated that most 

newspapers prcsent women in away that make body imagc oi" ccntral imporlance to fe mini ne 

identi ty. Such images may actuall y be consi stent with cultural valucs. 

As Rcnzctti and Curran, (1989) point out, newspapers, likc other media, are gu ilty of Symbolic 

annihi lation; '·sym bolicall y ignoring. tri vialiLing, or condcmning women" Men receive more 

media covcrage. Coverage oi" women is more likcly to men ti on the person's scx. physical 

appearance, and marital status or parenthood. Similarly Ceulemans and Fauconnier, (1979) 

emphasizc the fact that woman's image in newspapers desc ri be her in relation to her associations 

to men. In many cases, newspapers present a stereotypcd treatmcnt of women by emphasizi ng 

her maternal and mari tal responsibility and her posi ti on as a sex object lor male perusal. 

Similarl y, An usha , (2008) stated that the pos iti ve imagc 01· womcn has a narrow seope and arc 

based on new stereotypes of women's success a pop star, a bcauty queen and a sport 's woman 

with an outstanding rcsult. There is an absence o r the image of an active, asserti ve 

workingwoman, a successful busi nesswoman, or a pos iti ve imagc oCa woman poiitician. 
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In relation to thi s, Da fi na, (2009) examined Israeli' s print medii\ . in part icular ncwspapers 

identified fundamental principles of patriarchal thinking, including relegati ng the fe minine to the 

private sphere, restri cting presentation of females to the physical funct ions of sex and 

reproduction, and placing women within the wo rld of emoti ons, wherc rat ional thollght is lacking 

and behavior uncultivated. women are li mited primarily to traditional roles related to the pri va te 

spherc or, if in the public sphere, in such traditional caring roles as volunteering in service 

activities, education, health , welfa re and the like. Women's personality traits arc dep icted as 

being fundamentall y different in nature from those of men. Ivlen are perceived as logical. 

ambit ious, active, independent, heroic and domina ting. In cont rast, women are portrayed as more 

romant ic, sensitive, dependent and vul nerable. 

Similarly, Abraham; 1988 (as cited in Anusha, 2008) stated that women have been portrayed as 

men would like to see them beauti ful creatures, submissive mothers, efficient house keepers, but 

noth ing else. Severa) other studies also revealed "that in most cases items that foclls on food, 

fash ion and entertainment are greatl y entertained on women's pages since these areas are 

presumed as women's major concerns in accordance with their pri mary ro les. Thus, this 

consequent ly reinfo rces the notion of the trad it ional sex ro le and behavio rs. 

2.S. Role of Print M edia in Portraying Women's Cont rib utio n to Society 

There have been several stud ies of print media, which have fo und the pri nt med ia guil ty of' 

sexism, distortion of images oJ' women and propaga ti on of sex stereo types: homemakers, 

dependent and passive .. Several researchers have identilied that media is not doi ng much in 

portray ing women's contribution to the society. In relation to thi s Burton, (2005) stated that the 

Jlosit ive side of women's progress anel their contribu tion to thc count ry deve lopment has not been 
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adequatel y di scussed in the print media. The emphasis on the sto ries abo ut womcn, abo ut their 

struggle for recognition is the only surface trimming. The actua l massage to aud ience still is that 

society opposes the liberati on of women. 

Similarly. Pamela (1993) reported that even though women's contribution was sign ificant in 

various sports in USA much had not been said about in news and sto ri es in 1992 of the country. 

Similarly, Media coverage of the po litical participation o r women in Tunisia , Morocco, shows 

that mcdi a do not give a balanced imagc rellecting the important polit ical contribut ion or women 

in political parties, civil society or other rcpresentati ve institutions. Quanti ta ti vely, wO lllen in 

those count ri es have small presence in political sphere and media covcrage reflects this absence 

UN JNSTRA W (2009). 

Similarly, Fullerton and Kendrick (2000) stated that misinterpretation of women and their issues 

is common both in electronic ancl print media. In most mcdia outlets, womcn arc se ldom shown 

<1$ \\'orking women capable profess ionals, laborers, fa rmers. Ra thcr the predominating image is 

sel f-sacrific ing homemaker. In relation to this Anllsha, (2008) clarifies that the limited and biased 

role media play in portraying contribution of women in the society. Shc stated the following. 

If a woman wins a beauty contest ,magazines ur lIell'.lpapers in part iell!"r 
give much importance to the news and even take her phutographs un cover 
page but, at the same time if a woman gets the noble prize she gets lillliled 
coverage on their coillmns. 

In our society, al so, the difference of judgment III women 's issue is quite noticeable. Na rdos, 

(2005) sta ted that newspapers rarely put women's issue and their development. Rather they prefer 

reporting on rape, murder, erime and sexual abuse on their columns. 

r _.' 



(2004) summarized thei r idea about women and journalism In the United States and Britain as 

follows: 

Although the number a/women in j Olll'l1alislll has risen illlpressively over the 
past two decades, this rise has been irregular. Women have not yet reached 
a critical mass in 'serious' news beals. Moreover, they remain a lI1inoriiy in 
top management jobs, in news organization, where the glass ceiling 
continues /0 limit women '0' promotion 10 key decision making positions. 
Women continue la/ace sexism in the newsroolll. . 

They also mentioned that women's subordinate and minimum influential posi tions within mass 

media .industri es have aggravated the degrading portrayal of women by the mcdia. Their 

argume nt goes on to say, ' As women gain positions of power and presti ge, gender stereotyped 

images wi ll be altered ' . An adeq uate representation of differcnt groups in governmcnt, which is 

one of the basic principles of democracy, is argued to be highl y applicable to the mass med ia. 

Similarly, Bathla, 1990 (cited in Pamela 1993) stated that the adven t of women reporters and the 

presence of some seni or women journali st in position 01' responsibility have made a signi ficant 

difference in covemge of women's issues in the press. 
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CHAPTER THREE 

METHODOLOGY 

3.1. Design of the Study 

This chapter presents all the methodological discuss ions of thc study. It also attemptcd to justily 

the research method the study used to investigate the research questions stated at the beginni ng of 

thc paper. It will also discuss the sampling techniques, codi ng fea ture and cod ing proced ure 

employed to examine portraya l and representat ion of women in print media. 

Th is particular study on the portraya l and representati on of Ethiopian women in print media 

employs mixed research method. As sugges ted by several researchers it is important to 

triangulate va rious research methods in order to be expanded understanding of research problems. 

Creswell , (2007:203) stated that mixed method is another step forward, utilizing thc strengt hs of 

both qua litative and quantitati ve research. Bryman ( 1988) also stated that it is possiblc to 

triangulate qualitative research with quantitat ive research method. Here, the different 

methodological perspectives complement each othcr in the study of an issue. 

Accordingly, content analys is, in-depth intervicw and questionnaires werc used. /\ s the obj ec ti ve 

of the study is to investigate portrayal and representation of Ethiopian women in print media, the 

use of content analys is would suffice thi s purpose by providing a wide range of empirical 

dimensions of these media discourse. Content ana lys is is and has been the most popu lar research .. 

method in the study of med ia and mass communication. It is a method widely used I(lr analyzing 

messages in the media, including art icles published in newspapers, speeches made on radio unci 

television. health records, and various forllls of media illlag<:ry portrayed Guiclo etal , ( J 989). 
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In-depth interview and questionnaire were also emlJloyed to support the data obtained through 

content ana lysis. 

3.2 Information Source 

According to Ethiopian Broadcast Agency, (20 I 0), therc were about 64 newspapers and 16 

magazines are circulating in the country in 12 content ca tegori es namely, current affairs 

(political, economic and social issues), reli gioil , sport, love and gende r, Clilture and an, trade and 

advertisement, social issues, health , chi ldren recrea tion, miraclc stori es and cri me. Private sec tor, 

government, non-governmental organi za ti ons, re li gions organizations, and associations own the 

publ ications. They are published in Am haric, Oromifa Tigri gn3, English, Arabic and f rcnch. The 

schedu le of their publication varies from dail y to monthl y and thei r ci rculation ranges from 300-

40 .000 copies. 

Two Amhari c newspapers namely Addis Zemen, Addi s admass and one magazine (ka lkidane) 

were chosen due to the following reasons. Addi s Zemen is one of the oldest government owned 

daily newspapers in the nat ion was selected mainly duc to its wide coverage of issues and 

circulation which about is 17,740. Addis admas was also chosen due to its continuity in 

circulat ion and its content. It is a private owned weekly newspaper with a circulation of 31,000. 

In add iti on, "kalkidane" was al so se lectcd due (0 (lIc lilct (hat it ex tcnsive ly addresses womcn and 

thei r issues, circulation was al so another criterion. It was a pri v~te owned monthly publication 

\\'ith the average circulation of 14,000 copies Ethiopi an Broadcasting Agency (20 I 0) [n addi tion; 

the study also examines rcsponses of cmployces or the two lIled iil houses ilild res ponse or 

consumers fro m different parts of Addis Ababa. 
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3.3 Samples and Sampling Tech niques 

The samples were two newspapers from governmen t and pri va te (one dail y newspaper and onc 

weekly newspapers) Addis zemen, Addis Admas and Ka lkidan magaz ine, whi ch were publi shed 

during the period Meskenn 1,200 I to Meskerm 1,2002 Le. The two newspapers and the 

magazine were selected purposive ly. They deal with social political , econoll1ical , and cultural 

issues. In add ition, circulation was considered as criteri on dur ing the selec ti on of the tlVO pri vate 

owned publ ications, Addis Admas and Kalkidane. However, the numbers of circulati on do not 

necessari ly reflect the exact numbcrs of readers. In Ethiopia as each newspaper can be read by 

several readers. In the case of Addis Zemen, it is the onl y govcrnm ent owned daily newspaper in 

Amharic in addition to thi s, thi s specific newspapers is chosen because the rescarcher has found 

that its coverage is relatively comprehensive, i.e., covering a wide range of soc ioeconomic, 

po liti cal and cultural issues . In addit ion six (two male and four fcmale) journalists fro m two 

media houses and seventy-five (six fem ale and sixty-nine male) readers fi·om different areas of 

Addis Ababa were involved in thi s study. 

3.4 Time Frame 

The st ud y focused on the print med ia that were issued wi thi n the peri od of Meskerm I, 200 I to 

Meskerm I , 2002 Ec. Within the selected period, four months were selected as a sample. Then 

tlVO editions per 1110nth for weekly newspaper (Addis Admas), eight ed itions per month for da il y 

newspaper (Addi s Zemen) were se lected using simple randon l sampling. In add ition, every 

publ icat ion of every month for the magazine was taken as a sample. As 11 result. 8 editions for 

weekl y newspaper, 32 editions fo r daily newspaper and 12 edi tions for the magazine were taken 

for analysis. 
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3.5 Method of Data Collection 

In order to co llect reliable and accurate data the study employed both qualitativc and quantitative 

methods of data co ll ection specifica ll y the content analysis, in-depth intervi ew and ques tionnaire 

we re employed. 

Content analysis was used to analyze the content of each newspaper, and magazine. The second 

method employed to gather data through people interact ion whi le quesi ionnai re was employed 

mainly to support the qual itative data in figure . 

3.5.1 Content Analysis 

The aim of th is study is to examine portrayal and representation of Et hiopian women in print 

media. To carry out thi s study, conten t analysis was used. Accord ing to , Guido et.a l, (1989: 116) 

··content analysis is the most common ly used approach in the study of media images of women". 

This is bccause the purpose of content analys is is " to identify and count the occurrence or 

specified characteri stics or dimensions of texts, and through th is, to be able to say something 

about thc messages, images, reprcsentat ions of such tcxts ,md their widcr soc ial significance." 

Hansen et.al (1998) also stated that content analys is method would help to sec what themcs or 

content that news and magazine hold. More over it wi ll he lp to note the emphasis given to 

women's issue in contrast to other issues, as well as to note the way it addressed in the 

newspapers and magazines. similarly Fli ck, stated that content analysis is one of the classical 

procedures lor ana lyzing textual materials th is materia ls cO ll1 es froll! , ranging froll! Il!edia product 

to interview data Flick, (2002) Rogcr and Joseph (2006) also statcd that content ana lysis i:; ,\ 

ll1ethod by which the researcher seeks to deterll1ine the Il!anifest contcnt of writ tcn, spoken or 

published cOllllllunication. 
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Therefore, the researcher used this method to analyze thc mcssage of each newspapers and 

magazIne. 

3.5.2 In- Depth Interview 

In-depth interview was the second method of data co llection. The interview was used to gather 

information from journalists and program producers of newspapers and magazine. It will help to 

probe information from individual own knowledge. As Bryman, ( 1988) cited in-depth interview 

offer researches access to people's ideas, thought 's, andmcmories in thcir Words. To conduct the 

inte rview, an interview gu ide was prepared. Therefore an in depth interview was llsed to explo re 

in detail how print media portray and represent women. 

3.6 Data Collection Instnlment 

3.6.1 Intel'view Guideline 

In in-depth interview, interview guide questions wcre preparcd for interviewillg .iournalists and 

program producers of the newspapers. It was important to guide the in terview in a way to 

generate adequate information on the issue under the stud y. Therefore , Ten general gu iding 

questions were prepared and li sted for each general question the researcher had a specific 

question so that it probe more quest ions. The in-depth interview was cond ucted with six 

journalists (two male and four female) from different media houses. 

3.6.2 Questionnaire 
• 

Questionnaire was employed as third method of data collection. It consists of two sections. The 

fi rst section conta ins background in formation of the parti cipants wh ile the seconded sec ti on 

contains information abo ut portrayal of women. It was adminis tered to 75 readers 1'1'0111 dilTcrcllt 



areas of Addis Ababa namely Arat kilo, Piazza, Kazanchise and HayahuJeI. The participants Ive re 

selected using convenient sampling technique. Convenient sampling technique was employed 

because it was very di fficult to get samples (i'om consumers of magazines and newspapers 

therefore it was worthy to use this technique as method for selecting samples. 

3.7 Procedures of Data Collection 

Before the co llection of the data in the fi eld the researcher, submitted to three media houses 

copies of the letter of cooperation obtained from institute of psychology in order to get 

permission to have access to each media and collect the necessary information fi"Om journali st 

and managers. The actual da ta co llection took place from February 2, 20 10 to March 18, 20 I O. 

Priority was given to content analysis, which was used for qua li tat ive ana lys is and then fol lowed , 

by in-depth interview and questioners. 

3.1\ Methods of Data Anll lys is 

80th qualitati ve and quantitative research methods were employed in the study. The data 

gathered from various source were analyzed both qual itat ive ly and quantitati vely. Descriptive 

statistics and qualitative interpretat ion were employed as me thod of data analysis. 

3.9 Coding Category 

The most important aspect of con tent analysis is to define a se t of dimensions to be considered 

during the analysis. As Hansen et.al, ( 1998: I I t - t 12) strongly argue the ' task' of content anal ysis 

is to examine a se lected (sampled) body of tex ts and to class ify the content ~iccording to a num ber 

of predetermined dimensions. Conceptua ll y the toughc:st ",peel of any contt.:n! analysis i:; to 

deJine the dimensions or character ist ics that could be catego rized, counted, and quanti li ed. 
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Pcrhaps the main pit/all of content ana lys is is to get carried away wi th thc measurement and 

count ing of any number of text characteristics simply or ma inl y on the basis of what we can be 

counted or on the bas is of what leads itselrto coun ting". 

As some scholars Flick, (2002), Roger and Joseph (2006) and Guido el. a l, (1989) argue, any 

researcher conducting content anal ys is nceds somc I'linilimity wit h thc content , structure and 

gene ral nature o f materi al to be analyzed in order to be abl e to set up categories that will be 

sufficien tly sensiti ve to capture the nuances of th e tex ts. After ca reful examination of the content 

of the newspapers and magazines under investigati on and referr ing, back to some communication 

st udi es on po rtraya l of WOlllcn, the researcher tri ed to develop a coding cat egory. In ordcr to 

arrive at "cum ulative patterns of meani ng" concerning the representation of women in news and 

stories the researcher have adopted cod ing instruments- coding categori es- from similar 

researc h undertaking namely the Glo ba l Media Monitoring Project (2005 ) 

(\\wlV.whomakesthenews.org) and app lied the instruments after ll1 ak ing sli ght modi li cations. 

l\ews anci sto ries are analyzed based on these cod ing categories. These codin g categorics ar~ 

deve loped to use the salll l! codin g schemes across thl! s[llnple news and sl.Oril!s at the end arri ve a t 

a certain establi shed meaning in the news and sto ries publ ished across the peri od covered by t.he 

research. 

The general framework and defini ti on of the coding categories used in ana lyzing the selected 

news st.ori es include the follo wing. 

Topic Catcgory- In the news papers and magaz ines anal yzed, topic rc ters to the dominant 

theme of news or stories. These topics are main ly politi cs, economy, Social issues, heal th . gender 

based vio lence, legal issues, sport , art anel cultu re. 
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Po rtrayal Category- Refers to how individuals are presen ted or depicted in newspapers and 

magazines. Portrayal of women includes po li tician/public fi gure, sport fi gures, prolessional s, role 

models, assertive dependent and traditional role players. 

Role Catego .'y -Refers to the major act ivities in which women in the story or news engaged in. 

These include productive, reproduct ive and commun ity rol c. 

News or Story Sources Catego.'y- This refers to who speak, or who arc used as a source or 

information in the story. 

3,10 Coding Reliabili ty 

Onc critical component of content analysis is to establish the degree of rel iability of the coding. 

This helps to ensure that there is consistency in the "application and interpretat ion" of the coding 

schemes and thus avoid bias and personal interpretation of coders. In the case of' thi s research 

three coders-the main investigator and other two coders- have monitored the sample news and 

stories. The cli sp'lrities among the coders were evidcnt in the beginning of the cod ing stage. A 

solution applied to reso lve the di spa ri ty was to come lip with comlllon ddinil ions lor ench coding 

category and options given for those coding categories. Another was to reduce the major cod ing 

categories and limit them to only four major categories. At the encl of the cod ing exercise, the 

pcrcentage of agreement among coders has been derived at. 
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CHAPTER FOUR 

THE FINDINGS 

In thi s secti on, the key find ings or the stud y are presented. Thi s chapter examines portrayal and 

representation of Ethiopian women in print med ia parti cularl y in newspapers and magazines 

published in 2001 EC. 

Part I. Qualitative findings 

In this section the findings from content analys is and in-depth in terv iew is prescnted in detail. 

-u.1. Representation of Women in Print Media 

Findings from qualitative data indicated that newspapers and magaz ines give much cmphasis to 

such issucs as gender-based violence (ra pe. do mestic violencc, llIurdcr, ab use anct abduction), 

l:i-3Il ioll. cosmeti cs , modeling, beauty contest und love aiIi,ires . Regarding thi s one or the 

rc,po lldents, shm-ed her view as foll ows. 

11 is difficul! to say new;papers and lIIagazines granl .Ht/./icienl co verage jur 
ll-omen and Iheir issues. 1110.1'1 of Ihem have women 's page. However. Ihey 
give mllch emphasis /0 less immediate issue:·; sHch as beaut}' conIes!, 

modeling, beauty and cosmelics. On Ihe olher halld, llew;jJapers also highlV 
emphases tragedy Slories of women thai II/ake Ihe reader Ihink ,"omen are 
always viclill/s. In Iaci. we do nol deny Ihe faci Ihal Ihere are sOllie 
newspapers and magazines. which arc cOll1l1lilled 10 proll/oling siglli/ical1l 
role women play in social. jJolilical {lnd e<:ol101Ilic develuplllel1l vf' llie 
cOllnlly. 
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.-\nother respondent also added the fol lowing regarcling representation of women In newspapers 

and magazines. 

There are a number o/new.lpapers, which work Oil social, politics, emnol1l), 
and entertainments. SOllie o./'thelll are doing ",ell regardillg 1I'0IlIen and their 
issues whereas sOlne newspapers actually enjoy writil)!!. terrible stories oj' 
women. Very few newspapers and lIlagazines (Ire cOlJllllii'ed il1 prolllO/ing 
diverse role women have in Olll' suciety qnd positive imoge o.lwoJJlen. 

Similarly, the third participant illustl'8ted hi s view as fo ll ows 
To day, media is business. Particularly private lIIedia are ali abollt money 

or business they work on sponsorship. 1f.l'O n1e interested bodies pay them, 
they might work on women and their issues. Therefore, providing sujJicient 
coverage /0 1' women and their issues depend on the amount o.j'money 
specific the organization earnJi'om that pllblication 

·U.2. Role of Print Media in Portr'aying Women's Contri bution to Society 

The iindings indicated that newspapers and magazines did not present a ba lanced picture of' 

\\'omen' s diverse li ves and contribution to the socicty. Rather it reinforces the conservative views 

about women and ignores their part icipa ti on alld contribution in dil1erent s<.:ctors. In rdation to 

thi s, one of the respondents shared the followin g. 

I think newspapers and magazines were mntributing velJI lillie in 
promoting women's contribution in the society. Rathel' they are 
perpetuating traditional role o.j' women, they are abusing women 
(humiliating women, treating women as sex object, objectifying them). Tiley 
rarely present public .figure or role model II'OllIen. In addition, they oilly 
focuses on women in a city. They do not address lI'omen in rural part oj'the 
counlly, which are still under dijJerent socio cultllral oppression. It is 
believed that lvJedia is a tool to bring about allitlldinal change. However, in 
Ollr cOllnlly the media itself is abllsing women in difj'erent ways. J'l1erejiJre, 
it is dijJicult to say media is playing significant role in promoting 11'0ll1en 's 
contribution to the society. 

37 

.. 



The data obtained through in-depth interview also confirm the above findings. To illustrate the 

above statement let us see d irect speech a /" one journali st 

There were many slories published in dil/erenl media oliliels, which seem 
positive. However, when you examine it in delailmore a/the message Ihey 
disseminates are aboul dependency u./women. IV/oslly Ihey give allenlion 10 

velY poor women, Ihose who depend on small-scale businesses 10 eradicale 
poveriy. This indicales Ihal media are reminding liS dependency U./Ivoillen. 
On the other hand, sometimes Ihe particular achievernent 0/ woman might 
be published but mostly it is interfl.vined with other iss lies, which might not 
have relationship with her achievement. Generally, I do nol think that 
personally we people in the media are ready to anl10llnCe the independence 
a/women, 

Other female j ournalist a lso stated the following. 

in aliI' society, we do not recognize wOlllen 's el/iJl't o/llside domeslic sphere. 
For example, we do not say what a big hOllse YOII hllilt rathel' we say what a 
neat kitchen you have. SOll1etimes I observe slld, thinking even in modern or 
the so-called scholars. What we see in lIIedia is also .iIlSt nothing bllt the 
traditional belie/i' that passes FOIl1 generation to generation. It indireclly 
leaches wumen 10 be dependent un sOllie one else to du something. 

Simil"rly, another participant a lso added the fol lowi ng, 

10 1I10st o/the slories published, one lI'ay or ollie/' ",fo!01 Ihey liy 10 indicole 
is the dependence o./wolllen. Let me shure Ivith YOII what! observed ontl-le 
stOlY published recentlJl on one magazine. it was about a woman who is 
known as modern designer and artist. The magazine IIses Ihe picture !!/Ihis 
Ivoman on cover page bUI under Ihe piclure, it says designer "X" artisl ''Y's 
wile ". This is one way 0/ denying the staws o/women as independenl. Thi:1' 
is only one example. if you see 1770st slories pllblished in lIIagazines !lI1d 
new~papers, 1170slly they represenl women as dependclI1ls. 

The fourth respondent al so had the followi ng. 

1/ you see 11/0.1'1 0./ the slories pllblisll~d ill di/!erenl magazine.1 olld 
newspapers parlicLilarly in relation 10 bllsiness, II/!Iinly Illey .\'Iole "bollt 
economic dependency a/women. /-low WOlllell ore liyillg la lead Illeir/illllil), 
Ihrough loan o./lI7oney Fom lI1icru./inance. Dependency ond sllblllissil'elless 
(Ire issues Ihot al/racl owners (?f new.sjJapeJ's OJ' magazines, 
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Similarly. one of the producers stated the fo llowing 

When we talk about women, mainly we emphasis the success they achieved, 
the challenge they have been through. We believe that the public will learn 
something./i·om their life experiences thai is why ,pe promote the challenge 
and success of women(i-om different socio economic background. However, 
'lie also need to remember the/act that women in aliI' counlly are not major 
contributors oIthe economy as well as benefici"ries u/ecollomy. 'fI,,:y gel it 
through their husbands. Even the attitude and pacep/iolls !hey have aboll! 
themselves is not emanated ji-om them rather i! is imposed on thell/. 
Therefore, when YOIl talk about their achievement and sllccess you need to 
address the/act that they are not "independent " 

\3. POl'traya l of women as a victim 

The data obtained from content analysis and in depth interview ind icates that newspapers and 

magazines give too much emphasis to gender-based violence. Mostly women arc viewed as 

,'\cidis Zemen and Kalkidan. 

What makes Street children so worry? 

flesh,./ is a 16-year old girl who lives in one o./Addis Ababa SII·eet. She abllsed I//Ore 
than ten times within the past one month. AccOI'ding tv her statement, she is vne of' 
the victims oImultiple rapes who infected '"ith H1V A DIS'. She said, "even though 
there are many people around us no one care abuut SII'eel children. In adelilion, she 
((Iso informed that/emale street children are highly vilinerable to sexual abuse {lnd 
HIV ADfS since they {Ire living in the street. (II/eskere lll 2-1 2001 Vol 8. No 453 Addis 
Admas). 

Silllilariy another story published in Addis Zemen reveled portrayal of women as vict im. 

"Even though the number of' women ill the society nearly equal to that 0/ 
men and they assume different roles due to negative allitude \FOII:ell still 
suffer ji-om physical, psychological, social and economic problems .. .. 
(Hidar 20/200i vol 68 no 80 Addis Zell/en) 

Another story taken from Addis Admas Mayaziya 24, 200 I vol 8 4RJ·· illustrated as 

f{) lI ows. 

A suspect who killed a gid and burned the body is 1I0t yet arrested. 

A 14 years girl was raped, murdered and her body was ./ound burned in 
her own house. According fa the neighbor, the killer is no! yet arrested. 
Finotatshadik Ta/ese was a grade 9 student !It 1ntoto Ambo Secondwy 
School who lived in Gulale Kif/a Ketema Keble house nllll/ber 19/20/2001. 
Her body was/ound in her /'esidence MayaziYll 19/2001 EC 
(Addis Admas Miyazia 24,200 I vol 9 No 482) 
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Another story publi shed in Addis Admas Meskerem 10,200 1 Vol 8.No 451 indicatcd a tendency 

to give much coverage on of rape and sexual abuse. 

"T oday there is a protest in Addis Ababa in titlc "stop gender baseli violence " 

Nelwork o/Elhiopian Women ',I' Associalions announced Ihal Ihey are going 
10 make prolesl loday. The purpose o.f Ihe prole,I'1 is 10 ask concemed /Jodie,I' 
10 bring Ihe criminal who raped and killed ({ 13 years old girl in Joseph 
church 10 juslice. Similarly, Ihey will also raise Ihe issue o/anolher s/l.\jJecl 
who raped a girl and sexually abused J.I boys. According 10 Ihe Direclor of' 
Ihe NEWA (wlo Saba Glmedehine), more Ihan Jive Ihousand sludenls and 
members o/differcnl associalions ,viII parlicipale on Ihe proles/. 

(Meskercm 10-200 1 Vol 8.No 45 1 Addi s Admas) 

Fema le genital mutilation is completely abandoned in .Jijiga and arounli the town. 

Women's A}/elirs Bureau 0/ Ihe Somali reg ion announced Ihal jeuwle 
genilalll1uliialion is complelely abandoned in Jijiga lown and neighburing 
villages. According to Head 0/ Women 's Affaire Burro o.flhe Somali region, 
FGM is a widely exercised harm/ullradilionfor a long period in Ihe region. 
However, now il is complelely abandoned due 10 Ihe go vernmenl effiJrl 10 
raise awareness in Ihe communily. (Addis Zelllen Til' 20-2001 vol 68 No 
140) 

Simi larly, anothc!' story published in Add is Zemen Tir 20, 200 I was written as fol lows. 

,\ n agl'ccmcnt tlrat promised to minim ize traditional harlllful practiccs hind er ing wOlllen' s 

participation in education is sign cd. 

In Orollliya region, Akaki Woreda elders and religion leaders signed an 
agreement Ihal promised 10 prevenl harmjiil tradilional praclices til at 
hinderwolllen 's participation in education. (A ddis Ildlllas lv/ayazia 20,2001 
Vol 68 No 130) 

"My daughter had so many dreams, but her drcam is descrted" 

A/o Sied Mohammed is a fa/her 0./ six girls who live in south Wolo around 
Dese. One of his daughters Hanan, is 16 years old who is abducted and 
raped several times by an individual who calls hilll sell "a lover " o./thc gil'i. 
Because 0/ the repealed abuse, she encountered p.lyc!wsocial problellls and 
quit her schooling. She is also suffering Fom different physiological 
problems. (I-fid ar 20, 200 I vo l 68 no 80 Add is Ze lllen) 
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Fikcraddis warned .... 
Ethio-channel reported that a JC/lnous singer Fikeraddis Nakatibub lI'amed 
those who wrote she had an affair with witch /lWn. She in/armed that she 
has noting to do with the stOl), that certain media outlets published. ''It is 
an absolute lie, which is deliberately created to degrade me " . . 

"M~' husband oppressed mc throughout my li fe" (w/o Walcla l3i ru ) 
Commander Fe/a Bayisa deliberately wOllnded his wile wlo Walela, a 

mother of five . He allempted to kill her. 1I00"ever, his allempt I"as not 
sllcces:,fid due to the cail her brother made for help. Commander' Feta is 
arrested of his allempted murder and send to jail. (Kalkidan Hamle, 2001 . 
vol9 no J 03) 

In addition, the data obtained th rough in-depth interview as we ll as ques tionnaire al so ind ica te 

that women are mostl y portrayed as vict im. As data o.bta ined through in-dep th interview 

indicates, portrayal of women may vary from media house to media house. However, in most of 

the media outlets how women are portrayed is common. According to the respondents, there is a 

te ndency to emphasis on stories like gender-based violence, such as rape, murder, wire beating, 

and abduction. One of the interviewee was a woman working for pri vate owned newspaper. She 

stated the fo llowing regarding port rayal of women as victim. 

I have been working as jOl.lrnalistjor five years in different media houses. 
However, ali of them have one thing in COIIIIIIOn. 1 think portrayal ofwolllen 
in di!Jerent media has nothing new thun it was b4iJre. Ti) /lIe the way 
lI'omen are portrayed both in print as well as electronic media is some how 
traditional. Mostly women are portrayed as victim if yo II see most 0/ the 
stories pllblished in 1II0St media outlets it is ether gender based violence, 
rape, murder or women suffering./i-o ll1 poverty. We kno lv that there are so 
many succes:,ful women out there. !-Iowever, the /IIedia give allen/ioll tv 
those who encountered different problems in their lije. 

Similarl y, the second respondent also added the fo llowing. 

There are so many succes:,jiil women in di!Jerent .ljJheres. There are lVomen 
who are successful economically, politically and socially but none 0/ thelll 
accorded coverage. Vel), rare case we wrote abollt those womel7. For 
example, much has been said about opposition/)(u·ty /II e/ilbers in parlialllent 
but not about a single woman ./i·om opposition parties. Similarly about 
22.6% of parliament members are womel7. Asfar as / knoll' in 0111' media in 
any 0/ the publication, nothing has wrillen abo lit a single IIIOlllan III 

parliament. On the other hand, i/ YOIl see IIIOSt 0/ pllblished stories ill 
different newspapers and magazines there a nllmber ()/ tragic stories (){ 
women who are abused physically, sexllally or women who sllffer FVIII 
differeJ1l socioeconomic problellls. To 0' 11111 lip tile II/edia is allllost doillg 
nothing in portraying womenji'om difJerent angles. 
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The third r~spondent also added the following rega rdi ng portrayal of wo men in newspa pers and 

IllagaZII1Cs. 

A10stly women 's issue is not something vel)' ill/portonl 10 l11uSI newspaj)e/'.\· 
or magazines rather it is a sol'l 0/ appendage. 7'llerejiJre, they do not give 
much emphasis to it. il you see IIIOst (il the stories published il1 hotl! 
government and private pre,i's it is not wOlI/en '0' success or achievelllent that 
f ascinated them at most. Rather it is a tragic StOI), of'wol/1en Ivho Ivas burnt 
by her husband, abused both sexually and physically or a victilll I~f't!ollleslic 
violence. 

The fourth respondent al so shared the above journa lis ts' view regarding portrayal or women III 

newspapers and magazines. 

i think the image o.f' women in media is not milch a/positive. Media is trying 
to change traditional beliefs and attittldes 0/ society ideally. Practically 
what they are doing is not all about portraying positive images olwolllen. 
Rother they are p erpetuating the traditional role. Most 0/ newspapers as 
well as magazines stories are milch interested in the jeminine side uI 
wall/en. When Ive talk about women mainly IliUst JY1edia emphasis on, what 
they consider as women's weakness. They give IIll1ch elllphasis on genda­
based violence than their success or contribution to the SOCiety. 

On the o ther hand, the data obtained fr0111 producer and deput y manager is quite di frerent frolll 

fema le journali st v iews. Roth maic journalis ts (produce r and deputy manage r) sa id that portraya l 

or wOlllen is posit ive in general. Accord ing to the statclll cnt 01' producer of Addi s Zcmen 

newspa per, hi s media hOllse is working on portraying di verse role wo men are playing in the 

society. 

interests 0/ media house guide journalists what to write and publish. For 
instance, if specific newspaper or magazine is established on the 
assumption /0 work on human-interest area it may not Ivork out side that 
range. The stOI), published on sllch media olltlet is one way or (Inother 
revolves arollnd human interest. However, Addis Zemen is govel'l1ment­
owned neW,\jJapeJ'. As government, owned o}'ganiza/ ion it has spec{fic 
objectives abullt women. The major thing we need to rell/ember is 1I'01lleil 
constitute halla/ total population so that their contribution to cOllntries 
dewlopll/ent is significant. lis media hOllse we proll/ote variolls things tliat 
had done by women, different governmenl polices that Ivere designed (0 

empower women. For example, lVe present seveml success/ill politicirms, 
businesspersons and women FOII/ different sphere Ihot call be I'IIle II/odel 
for the SOCiety. We do a lot 0./ advocacy work on lI'omen and children in 

general. 
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He also mentioned that 

The isslle a/women is not on~y the inte!'est o/particular media house it is 
also governments J interest liS well. 'l/lere./()re, (fS organization we ore 
re:,ponsible to represent women's image in a p(Jsitive 'Fay. We may raise 
legal issues related to women but with the assLimption is that public will 
learn something/i'om that. 

Another male participant also shares the above parti cipants ' idea. I-Ie sa id the following 

The way women are portrayed in media might vmy /i'Oln media house to 
media house. As organization, we believe that women's success has to be 
what portrayed in media. That is what we are doing as an organization. We 
are portraying their success, their potential/or success. Women's 
traditional role like a wife or daughter of some body is not our maiO/' 
concern when we talk about women he,. achievement and success is D ill' 

major concern as media house. I think in most media portrayal 0./ wOlilen is 
changed some how. S/ill/here are some newspapers and magazines, which 
portray women negatively as well as iii traditional role. SOllie 0/ tlwm are 
objectified them whereas others lise women simply as beauty obicc!. POI' 
instance, take some of the "papillar " magazines fJuhlished in our cOlmtlY 
",hat are the iss lies they present abo lit women. It is ahow modeling, beauty 
contest, cosmetics, and marital relationship o/Artist or Actress somebody. 

C. Portrayal of Women as Public Figures 

The findi ng from content ana lysis indicates that onl y few women are pr,~sented who can be 

considered as public fi gures. The finding obtained through in-depth in terview confirms the 

fi nding or content ana lys is. The following arc some findi ngs obtaincd through content anal ys is. 

"The director 0/ Ecex Dr Ellene GIMedcnc in/imncd that both c()ffee sellers and bllyers have to 
consider the market prices 0/ coffee both in the countlY and abroad" 

(Til' 24,200 I vol 68 .No 144 Addis Zcmen) 

"Ambassador Genet Zewdie informed that Ethiopia \Vants to lIIaximize the trade exchange between 
Ethiopia and India. " 

(Megabit 10/200 I vol 68 .No 190 Addis Zcmen) 

The finding from in-depth interview also supports thi s result. 

r think portrayal of women in media has nothing new than it was before. If 
YOIl see 1I10st of the stories pllblished in different lIIedia olltlets sllcces.ljid 
\va men in different professions arc not .ji-equently presented. 1n contrast, 
women who sliffer ./i'Ol'11 different socioeconolllic problellls .fi'elfllentlv 
accorded milch coverage than pllblic .ligllres or role lIIode wOlllen in the 
society 

44 

• 



HOlI'ever, male interviewee view was different from what IClllale interviewee point or vicw. One 

of respondent shares hi s view as follows. 

The capacity 0/ 5peciJic media cOIl1pany will lilllit what to address. 
There/ore based on our capacity we cover issues 0/ women. '[here are 
Media, which work exhaustively on women. As media house, we also cover 
women issues in different areas. For instance, we present different .ytories 0/ 
succenfiil women in business, politics, art and other areas .. These wOlI/en 
are not only succes5fid they are also role models. They have done socially 
valuable things. However, we do not believe that we have done enough. 
Due fo various reasons, what we hllve done Inighl nul be enough. 

D. Women as Role Models 

The find ing from in depth interview and content ana lys is indicates that it is very rare case when 

media present ro le model women to the society. The following arc lindings li'om contcnt analysis 

"An Ethiopian Queen behind scveral people" . 

This story narrates about Wlo Abebech Gabona. Mainly the story addresses her persona l li fe . 

Hall' she started the charity work and why she was committed to it 

(Til' 24/2001 Vol 68 no 144 Addis Zemen) 

"A journey f!"Om small tca shop to four star Hotel" 

It was an interview held with hotel owner woman wlo Workinesh Andre. The general theme or 

the story was how this woman became rich, her work habit and personal lile were widely 

add ressed. The story mainly emphasis on her succcss and the cha ll enges she passed th rough. 

(Addis Admas Maskerme 10,200 I vol8 no 45 1) 

"Respect for patriots is going to be celebrated on Monday" 

It was an interview conducted on with a patriot mother who contri butcd a lot during Etho- Itali an 

lIar. This article mainl y stated about a mother patriot who participated in Ethio-I tal ian war he r 

deeds and death of her husband during the wa r. 
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E. Portrayal of women as P,'ofessiona ls 

.. \5 the findi ng from content analysis indicated that in n~lVspapcrs and magazlIlcs womcn w~rc 

frequently presented as professional. However, most of them were portrayed as fashion models , 

artists and Athletes (singers, actor and dancer and sport figures).O nl y few women were from 

different professions. 

"If yo u have couragc and patience, your drcam will become true". 

"She pel/ormed in different dramas, theaters, TVadveFtiselllent ({S well as jilshio/l sho",s. She 
"Iso served as a dancer in different theaters ... " (Kalkidan Yekatit 200 I , 1'018 no 97) 

"L oving your job will make you successful", (Artist Rahcl Gctachcw) 

Singer Rahel Getachew is known /01' her single song "hahcshal1ot" Ivith heF ji-iend Sable 
Ginnc!. For sometime she slopped music but now she is ready to release her nell' allnllll (kalkidan 
Tir 200j, 1'018 no 96) 

"Love is the only hero 1'0" me", Ac tress Bethlehem Getachew. 

She i"' alllong those who recenlly came 10 public wilh comeclyjilms. Nowadays comedy/ilms are 
becoming favori te movies to most people. Bethlehelll has per/ill'llled in one o/'lhe recent colllerl!' 
'IIVvies. 

"Our relation sh ip is just beyond husband and wife" 

Athlet2 Askale is one 0/ the prnmising athletes in marathon. [n different 
marathon race, she had beller results in Duhai, Berlill, Boston. Paris, 
lvIi/an, Arizona, London and /lome lIIarathons. She said that she is /lying to 
record beller result in the next race. Her husband athlete Tala is an athlete, 
who works mostly as pacemaker. He worked as pace makers/or a cOllplr of 
years mainly to hdp his wife A.l'ka/e. (May7.uy 200 I vol 9 No 99) 

\Ve arc happy on OUl' malTiage (Athlete L ucia Isaac and Ato Tilah un Hiyil u ) 

Athlete Lucia runs /01' Ethiopian Electric Power Corporation since /979 
EC. She a/so served her COlln /ly as lIIember of national athlelies leem. She 
participated in tlVO OIYIIIPics and /IIIo-lvor/d COl' in 1500 III, 3000m, 5000111 
and cross-countly. Now due to health problelll .I'll(' qllit athletics amljoined 
tile adlllinistralive staff o/EEPCo. (Kalkirian. Meg(lbit, \'0/8 no 98) 
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i.ledia is a produci 0/ sociely. II eillunoled FO/ll IiiI' sociely. Sociely's 
allilude and beliefl are reflecled in aliI' media. In 0111' sociely Ihere are 
cerlain obligalions thai women hove lo/idfill. Dill' /IIeilio is leachillg or 
prescribing Ihose roles and obligalions. Media is doing /lolhing bUl il is 
perpelualing lradilional roles sllch as' pel/orll1ing dOllleslic chores and 
caring/or/cllnily. 1 remember my experience ill one flrivale lIIedia hOllse. I 
spent lUore than two-year working jor ·il. Dllring those yeclI's, Ihey do nol 
even pllblish a single slory 0/ succes4id women . Mosl 0/ llie slories 
published in Ihal newspapers regarding women moinly deals lVilh domeslie 
or personal life of individual women. 

Ot her journa li sts also shared this idea. 

They mentioned that in Ethiopia there are women pol iticians , scholars, public figure women, role 

models and women with different professions. Women have various roles in every society. 

I (owever. reproductive and domestic roles are the one most frequently depicted in Media. 

Sirn ilarly, finding li'OITI content analysis also indicates role of women depicted in newspapers and 

magazines are mainly limi ted to trad itional role and reproducti ve ro le at large. The l'ollowi ng arc 

news wken fi'orn Addis Ze lllen, Addis Admas and kalkidan that will help to illustrate the above 

idea 

Reproductive !'Ole of women 

"III Harare region, family planning service was provided/or II'/ore than 20 [hol/solldl' mother" 

(.,iddis Zemen Megabil 1112001 vol 68 no 191) 

Another story taken fi'om Ka lkidan is writ ten as ['ollow~. 

"Zerilli Kebede is pregll(flliher secol/d child " 

Saturday, Ginbol 15, 2001 famous singer Zerilu Kebeda presenled her shOll' 
collaboralively with olher known arlisls such as Henok, Tell/esgan, George 
Me.ljine, Nalenale and olhers. During Ihe sh01l!, she peljorll/ed lI 'el! 
however, some 0/ the audiences suggested [hal she was not as good as she 
Ivas be/ore. They believed Ihal Ihe pregnancy has sOllie ellee! on I,er 
pe(/orm([nce. (Sane 2001 vol 9 No 101 Kalkidan) 
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4.1.5. Reprcsentation of Women in Decision-iYlaking Activity 11\ Pr in t iYledia 

Rclative to Men' 

The finding obtained from In depth interview indicates that there is slight change in 

representa ti on of women in decision-making positi ons from previous years. However, there is 

still difference between men and women journalists regarding changes mentioned. Men in top 

decision-making position believe that nowadays there is la ir representation of women in 

dec ision'making positions. Both the mangers of Addis Admas and Add is Zemen mentioned that 

in their media hOllses women's participat ion in decision-making activity is good . According to 

the document obtained from the organization there arc 46 journal ists working for Addis zemell 

newspaper. Among these 15 are female journalists. Therefore, the proportion is 1 :2. In relation to 

thi s, the general manager of Addis Zemen newspapers added the following. 

In 0111' organizalion, seveml wOlI/en come to leadersh ip posiliolls alier 
implementation of BPR. They come to di/jerelll leadership positions in 
different stages. Several women come 10 middle-level leadership pOSitions 
recently. Middle-level leadership position refers 10 Ihose positions Ihat 
require projessional knol-v/edge. In jOllrnulis/JI , ,here arc certoi" lelldership 
posilions, which are based on profession. 1,'01' ex(llllple, Editor 10 chief 
edilors, Prodllcer 10 chiefproducers is II/iddle level leadership. The other is 
organizalional leadership posilion. On organizational leadership position, 
)lie have women leaders. Before BPR in our organization, we have never 
had women as Deputy Prodllcer. From three depuly prodllcers one is 
female. Similarly, female directs advertising departnlenl of Addis Zel1len 
newJpaper. In general, we have six women 11';'0 hold key posit ions in 0111' 

organizaliol1. Th is is something nell' fo r (l rgil/1/ zc/!,'OI1 also this kind of 
leadership pOSition is more 0/ assignment bused. 'ii'adit ionally il was 
believed thaI WO/f/en would not be efjective on slIch leadership jJositions 
because Ihey have several other re.lponsibilities ill their hOllses as \]1('11 as in 
the communities. 
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Sim ilarly, in Admas Advertising Company, from 35 journali sts working on Addis Adm<ls 

newspaper, 15 are females . The proportion is 3:4, which is nearly eq ual. The deputy manager of 

Addis Admas states his media house experience as follows. 

In our organizalion, we have women workers in differenl decision-making 
levels. For instance, the general manager 0/ the organization is woman. 
There are also women employees al . different levels. We have women 
working al producers and editors. Generally, ill aliI' media hOllse YOII call 
find women workingfi'01l110p decision-making level 10 junior reporters. 

However, female journalists view is different li'om that or the two male managers. first, they 

disagree on the idea that there is fair representation or women in de.eision-l11aking positions. 

According to them women rarely, hold top decision-making positions compared to men in med ia 

houses. 

One of the participants referred her experience while she was working for one private owned 

med ia house as fo ilows. 

We were unly two /emale journalists in IlIal medill hOlls£'. I spend over ! lI 'O 

years in Ihal house. Wilhin those Iwo yew's, land Ihe alher female 
journalist never had any chance for flrul11olian. Under normal 
circumstance, within a couple of monlhs, depending on your conlribution, 
YOll can get promotion. It might be fi'om junior reporter to senior reporter, 
Fom editor to chie/ editors. /-lowe vel', 0/11' male colleague !Homo /eel/i'o//1 
one level 10 the next level continllollsly. However, now things are changing 
gradllal~)I. 

Similarly, another participant also men ti oned the fol lowing. 

It is in I'al'e cases when women al'e assigned in decision-making positions. 
When chances are g iven to 11I011len, //laic cO- lllol'kel'S are not happy aholl/ il. 
Women themselves are also not con/idenl abo/II Ihell/selves to lake such 
posilions. Some of them {lI'e ve/y upsel whell they al'e assigned 10 sllch 
decision-making posiliol1.\·. 

On the other hand , femal e journalists strongly recommended tha t participation of women in top 

dec ision-making Jlositions would help to improve port raya l ancl image of women in media. 

Ilowever, the data obtained did not indicate difference on portrayal of women In both Med ia 

houses. 
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Part II. Quantitative Oata 

Table l.Demogl'llphic profile of participants 

Ag~ I N Sex Education N % Economic N 
level status 

M F 
15-25 20 17 0 certifi cate high ~ 

~6-35 36 35 I Diploma 29 38.66 Medium 67 

.'6-45 10 8 2 I st degree 36 48 low 8 
.- ----
.>45 9 9 0 masters 10 13 .33 

0 ____ -

% Work N (X, I 
condition 

Pri vate 17 22.66 
89.33 Government 55 73.33 

employee 
10.67 NGO 

, 4 J 
-

Unemployed .. .. ~~l:J 75 69 6 75 99.99 75 100 7S 99.99 I 
... ___ .... 1.. ... --1-... ____ 

As indicated ill the above table respondents of th is study are (roln JifTerent age groups, 

educat ional backgrounds, economic status and work conditions. 

[ ighty .. onc participants were involved in this research. AI11() n:~ thesc . 75 were readers from 

di ffercnt ureas of Addis Ababa namely Arat kilo, Piazza, l(az8nchise Gild Ha yahulet. The 

rcmaining six participants were journali sts frol11 two media houses. These are one producer, onc 

deputy manager and four female journalists from two media houses. 26.67% of the participants ' 

2ges \vere between15-25 and 48% were betwecn 26-35 years. Moreover, 13.34 % of the 

res pondents' ages were between 36-45 whereas the remaini ng 12 % was above 45 years. 

li.cgard ingjournalists, their ages were between 28 .. 46 years . 

The Pmticipants' economic status was almost similar. 89.33 % of the participants \Nere in middle 

class level whereas 10.67 % belong to the lower cco llol11ic status. Regard ing their educational 

background the data obtained frol11 the questionnaire indicated that almost all the participants .. 

we re Jound to have a eol lcge diploma or hi gher. III J"ct lllore thall 48'10 held a Jirst degree "lid 

13.33 % had master's degree and above. Concern ing their Work condition, 73.33 % were 
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govern ment employees whereas 22.66% and 4 % of partici pants works for pri vate and NGO's 

respecti ve ly. 

Ta ble 2 .. Representation of lJIen and women ill print media 

Addis Addis Zemen Kalkidan Total ' 
Adm"s 

: -
" (Yo Oft) (Yo 

I ~ .... .... ~ . ~. 

" " Oft) " " " '" '" c c c ,. '" '" '" " C· " " " " 0- 0" c:r c:r 
c 1: '" " " Vi ~ '- ~ ... r", 

Men 40 35.71 471 57.02 32 23.18 543 52.06 

Women 19 16.96 37 4.47 50 36.23 106 10.16 
Men and women - - - - 24 17.39 24 2.3 
g roups/i ndivid uals 30 26.78 186 22.51 - - 215 20.61 
ill tuitiolls/o rganizations 23 20.53 132 [5.98 - - [55 14.84 
Total 112 826 [38 1043 

Before dealing with the analysis of the portraya l of women in relation to different att ributes in the 

coding categories, the two sexes (Illale and female) how muny limes thcy ha ve appeared in the 

newspapers and magazines. The finding indicated that representations of men and wOlllen in 

newspapers and magazines were not proportional. The world we see in these newspapers and 

magazines are world where women scarcely exist. 

Women represented over half of the Ethiopian populat ion however, in newspapers and 

magazines, they represent a tiny portion of the stories or news. According to the present findings, 

women only represented 10.16 % of tota l issues while men represented 52.0 % of the total issues 

portrayed in the newspapers and magazines. In Add is Zemcn newspaper women represented onl y 

4.47% whereas men represented 57.02%. ln Addis Ad mas women had relati vely better • 

representation in total issues than in Addis Zcmen. In Add is Admas, women represented about 

16.96% of total issues. Whereas men represent«d 35 .71%. However, in kalkidain magazine 

women had even better representation (47.1 6 %) t118nmen did that was bout (30.18%). 
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'I he findings also revea led that groups/inciiviciuals-,such as res idents, r~um ers. community 

members. employees, parents, students, party members ete--had better representat ion in 

newspapers than women representing 20.61 % or the entire news and stories. Likewise, 

intuitions/organ izations that represent va rious pri vate, government and non-governmen tal 

organ izations in the country al so have a better representati on than women rep resenting 14.84% of' 

the news and stories portrayed in the newspapers and magazines. 

Ta ble 2.1. Sto,'Y topics and story sources (who said what) in print media. 

! Issue Men % Women (Yo Others (organi zations/ (~I Total 

I 
category insti tutions anci iss ues 

I groups/individuals) I 

i Polit ics 82 75.92 7 6.48 19 17.59 t08 

I, Eco nom y 37 62.71 4 6.77 18 30.50 59 
-I Social issues 159 55.98 25 8.80 100 35.211 284 

Health 2 12.5 3 18.75 II 68. 75 16 

iC ender 0 0 6 GO 'I 40 10 , 
1 based 

violence 
r-' 46-r Legal iss ues 

,----~-----
22 47.82 I 2. 17 23 50 

I i Sport 12 34.28 4 11 .42 19 54.28 35 
I 

~'\I .t an d 10 45.45 5 22.72 7 } 1. 8! 22 
j ( lI!lu re 

I TOla l 
-_ ... 

324 55 201 580 
--

Women were the least represented in news topics that dom inate in the news agenda i. e. polit ics, 

economy. social and legal issues, hea lth and sport. As indicated in (table 3) voices that • 

rep rescnted wO ll1cn in politics and related storics constitute 6.48%, whcreas men rcpresenlcd 

75 .92% of the total issues related to pol itics similarly. organizations/institutions and groups had 

batter representation than women did in po li tics and related issues, which was about ( 17.59%) . 
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Likewi se, 1V0men represented 6.77% of' news and stori es in economy and related issues while 

men represented 62.71 % and others (insti tut ions/ organi zat ion anel groups) ,'epresented and 

30.50%. 

The finding al so revealed that compared to men, women did not dominate in several topics i.e. 

the only top ics where female voices outnumber that of males' were stories related to gender-

based violence whereby women represented 60% of the issues and organi zations/ institutions and 

groups constitute the reaming 40%. News topics where women become central or were rclatively 

represented better are in topics that are usual ly identified as "son" news- in social, lega l, art and 

culture, hea lth. 

Table 3. Role print media in portraying womcn 's contribution tn the society 

Items Strongly Agree Can 't disagree Strongly 

I agree decidcd di sagree 

N % N % N 1% N % N % 
. 

~r Portrayal of women in print 0 0 I I. 13 " 4.6 1 53 81 .53 8 12.3 ., 
I mcd ia represents the di versity of 

i \\omen's lives experience. 
I 
I 

2 Images or lile women in magazin e 10 15.3 8 ' 12.30 2 3.07 38 58.46 7 10. 76 

I and newspapers are constructive . 

, " I Articles written in different 8 12.30 36 55.3 8 14 21.53 7 10.76 0 0 1° , 
I magazine about women give 

i much emphasis to beauty and 

cosmetics 
I 
~ Ne\\"spapers and magazines 

--
4 6. 15 I 1.5 5 0 47 72.3 13 20 

l-
I present balanced image of women 

i - ,, - '-- -
5 I ylagazines and Newspapers 0 0 0 0 6 9.23 51 78.46 8 12.44 

I promote non-stereotyped image , 
l ofwolllen. 

_. _ _ L - --~-.------
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Indeed Media play vit al rol e in promoting the adva ncement 01' wo men in cvery society . Med ia 

c.all be used l'o r proj ec ting the truc positi vc imagc of lVomen and to clean ou t the traditi onal 

passive image o f women that has been imprin ted in thc mind of' thc soc ie ty as whole. includ ing 

the wo men. In rea lity, our media is almost do ing nothing in present ing positi ve images o fwom cn 

as we ll as in changing the tradi ti onal beliefs and attitudes society held abo ut wome n rat her it is 

perpetuating those beliefs and atti tudes. 

Rega rding th is, respondents were asked how newspapers and magazlI1es presented image or 

women. As far as newspapers and magazi nes in Ethio'pian were concerned, 47 respondcnt s (72%) 

in fer that newspapers and magazines did not present a bal anced image of women. Similarly, 

(n,46%) (l fthe respondents not iti ed that newspapers and magaz ines presented stereotyped image 

of women. 

Respondents lVere a lso asked holV newspapers and magazines portray di ve rsity o f wO lllen's li ves 

e:-;pcri ence. Maj orit y of the respondents (81. 53%) stated thm newspapers and magaz ines did not 

rcpresent the di versity of wO lli en 's lives experi ence in the ir portrnyal. Concel'lling images 01' the 

women in magazine and newspapers are (58.46%) of the respondents menti oned that images 01' 

1I'0men in newspapers and magazines were not construc ti ve however, th ere arc respondents 

(27.6) who revealed that images or women in newspapers and magazines were eonstrll cti ve. 
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Siate l11ent. Regard ing portrayal of women as dependent majorit y of thc respondents (76.92%) 

agreed that wome n were portrayed as dependent. 

The respondents were also asked whether women were po rtrayed as assertive in newspapers and 

magaz ines. Majority of the respondents (78.46%) di sagreecito the question . Simi larly, (6 1.53%). 

(50.76%) and (56.92) of the parti cipants di sagreed that women were portrayed as dominant, 

Dec ision-makers and in important job respecti ve ly. However, contrary to the fi ndi ng from 

content ana lysi s as well as in-depth interview majority of respondents (83.07) believed that 

newspapers and magazines frequently presented public figure women. 

Respondcnts were also asked whether newspape rs and magazinc port rayed the diverse roles 

Immen have in the soc iety, 40 respondents (61.53%) indicated that newspapers and magazines 

infrequentl y depicted diverse ro les women have in thc soc ie ty. 

57 



CHAPTER FIVE 

Discussion of the Findings 

In thi s secti on, the fin dings are discussed in line with prev ious lindings. 

5.1. Role of Print in POJ·tJ"aying Women 's Contribution to the Society 

f ind ings Ii·om different sources indicated that newspapcrs and magazines di d not portray 

women' s contribution to the society. As the result fro m questi onnaire indicated majorit y or the 

respondent s mentioned that newspapers and magazincs nre co ntri bu ti ng very little in portraying 

contribution of women to the society. ft also indicates ncwspapers and magazines present 

sle reolypi~a l and unfair image of women. Similarly, tllc result obtai ned through in-depth 

interview also supported thi s tinding. As the result indicated, it is difficult to say newspapers and 

magazi nes contribute what is cxpected of them in promoting advancement of women by 

presenting wllat they contribute to political, economica l and social development oCthe country. 

This findi ng is consistent with perv ious fin dings of Pamela , (1993), Wi lli ams, (2003), H,rwariyat, 

(2008). Nardos, (2005) and Wubalem, (2008) wh ich identified that the lim ited eontri hution of 

media in promoting diverse roles women occupy in the socicty. 

5.2 . Representation of Men and Women in Print Media 

It is often said that media provides a mirror of the wo rld and rellects reality. Con tent analys is 

done on sample news and stories showed that media do not provide a mirror of the wo rld and do 

not r('J1ect reality as it is. The wo rld we see in these newspapers and magazines stDri es and news 
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are world where women are do ing and saying nothing of importance.' Women hardl y represent 

the vo ices in our local newspapers and magazines. 

Women represent over half of the Eth iopian population but represent only 9.48 % of total issues 

whil e men represent 55.86% of the total issues. Regardin g th e themes or topi cs women are the 

least represented in the story topics that dominate in thc newspapers i.e. po li tics, economy. social 

issues, legal issues, sport, art and cu lture whereas gender based vio lence is the only area where 

women out number men. Med ia give attent ion to women who are vio lated , who are vulnerable to 

economic dependency. In relation to their vulnerability, media rocuses Inore dominantl y on 

sma ll-sca le micro enterprise acti vely where majo rity o r wo men depended on for their live hood. 

Although this seems their way out from object of poverty, but it did reinforce the ex isti ng belief 

that women are onl y sectored in low-level job. 

Newspapers and magazines also g ive m uch emphasis to gender-based violence . Although thi s 

could be the rea lily , in whi ch the majority of' I~ t hi o pian women are found when we come to 

economic cmpowerment of women and solut ion to minimize gender-based violence almost it is 

nOll-ex istent. Regarding politica l partici pation 0[' women, th ey were not described as participants. 

Stori es that rela ted to timely issues and events o f major importance such as economic 

cmpowerments, po litics, government , and fore ign policy issues almost cOl11pletely ignored 

women. 

There is also va ri ation between the two newspapers. In Addis Admas women have relatively 

better representation than in Add is Zemen. However, most of stories in Addi s Ad l11as also 

emphases on gender-based violence such as rape, abduct ion , wife beating and murder. On the 

other hand , in anal yzed magazine women represent a wide range of coverage but most of the 

stori es were about fa shion, beau ty, cosmet ics and mainl y what we cons ider as feminine 
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traditionally. The results obtained both through in-depth inte rview and questionnaires go along 

\\ith thi s finding. 

rh is linding is consistent with the findin gs of Imam , ( 1992) which stated that women arc 

ullderrepresented, tri vialized, and shown in a narrow rangc stereotypes. Similarly, it is also 

consistent with the findings of Williams, (2003) which clarifies that women are underreprcsented 

in media due to their insignificant and invi sible position in the society. It al so confirms the 

find ings of Mesay, (2002) which revealed that men represcn ted 64.6% whereas women represent 

on Iv 6.1 % of the total issues. It is also consistent with a finding of Alcmseged, (1999) which 

closely relates the representation of women in the media to the wider cultural and social context. 

In addition, it gees along with the finding of (Maria, (2009) which stated that women are under­

represented which falsely implies that men are the cultural standard and women 's role in the 

social lifc is unimportant or ncgligible. It is also consistent with other previous fiutiings of 

Abebcch, (2007), Sable, (2006), Gorham, ( I f)Q9), it al so confi rms the linding of Karan and 

Marian, (2004) which indicated that women arc mi sreprescnted ancl underrcpres~nted in media 

due to various reasons. 

5.3. POI·trayals of Women in Print Media 

The find ing shows that newspapers and magazincs do not pres.;nt divcrsi[i<::cI pictures of women . 

More or less, they present women who struggled to change their life and freed themselves fron} 

obj ect of poverty by engaging in small scale and small sizc business like micro enterprise. Other 

than, this newspapers and magazines present women in very scanty manner in a higher posit ion. 

Women arc not constantly featured as often as men in the news, current affa ires as acti vists or 

poiitieians. It is not because there are no womcn in such position that are not presented. Thus, 
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newspapers and magazines have their own way or presenti ng women in a way by reinforcing and 

mai ntai ning what is ex pected by society in prcsenting thclll. 

Indeed women in Ethiopia are vict ims of soc ietal bias and the maj orit y lead li fe o f' dependency 

that has limited their opportuni sts for self'~i l11proveme n t s. Constantl y throu ghout news or stori es, 

women have been portrayed as victims, submi ss ive, dependcnt and traditional rol e playe rs. It a lso 

does not present publie fi gures, role models and asse rt ive women from various profess ions In 

general , the findin gs from content analysis, ques tionnaire and 'in-dep th interv iew indicated th at 

portrayal of women in newspapers and magazines are ma inly limited to certai n area. 

Wheneve r newspapers and magazines present women' s issue th ere is imba lance and di stortion of' 

in formation . It also presented women's concern by intert wining it with other issues or in a morc 

marginalized way by presenting women as weak, pass ive, victim, dependent and vul nerable. 

Sometimes when professional women are per forn~ing thei r jobs as professionals there is a case 

when trad itional rol e is more emphasized than what she is performing as a professional. ror 

example let us see the story published in Kalk idan magazinc (Sane 200 1 vol 9 No 101) whi ch 

states about the known Ethiop ian singer Zeritu Kcbedc. The main theme of the sto ry was about 

the concert she had on Ginbot 15,2001 which was the mai n agenda . However, the head line of the 

topic was about her pregnancy which is something irreverent to the topi c. I-Jere is the story 

"Zerilli Kebede is pregnant her second child" 

Saturday, Ginbol 15 2001 famous singer Zeritu Kebeda presented her show 
collaboratively with other known artistes slich as Henok , Temesgan, George 
Me.ljine, Natenale and other. During the ShO ll', she performed well hOI l'eve!' 
some a/the audience suggested that she was not as good as she was be/ore. 
They believed that the pregnancy has SOllie effect on her performance. (.')ane 
2001 vol 9 No 101 Kalkidan) 
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The way newspapers and magazlI1es port rayed women arc a bit diffe rcnt. In ncwspapers. 

relat ivel y women and thei r issues were addressed li'OJll dilTerent pcrspectives . However, it gave 

much emphasis to issues like gender-based viokncc whcrcil s in Illilgazines even though much or 

its content is about women they give much cmphasis to issucs lik c beauty, mode ling, lilshion 

,beauty contest, cosmetics. It di d not addrcss womcn' s issues I'rom di tTcrcnt angles. In pilr(icular, 

Kalkidan has a page dedicated for women however in any or its publications duri ng one year it 

does not wrote a single article about Ethiopian women in this page. 

Findi ng h om questionnaire as well as content anal ysis also supported thi s fi ndi ng. As one can 

easi Iy understand from fi nding of content analys is most of the stori es and news regardi ng women 

were largely about tragic stores of women. Who is a victim of gender-based violence or i r it is 

economy related it is abo ut poor women trying to change their life andl itC of their family through 

small-scale business or microfinanee. If it is aboLit successful women, it is al l about arti sts or 

fashion models. Findings from in-depth in terview also confirmed to these statements. 

In general, the present fi ndings are consistent with scveral find ings of different researchers. It is 

consistent with the findi ng of Wubalem, (2008), Abebcch, (2007) which elabo rated that in most 

cases women do not get med ia coverage and when they do, they are presented in their trad itional 

roles i.e. as wives, mothers, daughters, sisters etc. Similarl y, it also confirmed the report of 

Global Media Monitoring Project (2005) which stated that women have been portrayed in media 

as victi ms, subservient, nurturing, and sacrifi cing and obj ectitied sexua li zed beings. 

The present findi ng also confirmed the findin g of Mar ia, (2009) which stated that different 

programs that are des igncd for female audience do not norma ll y present women in Icading and 

non-conventional roles. It also confi rmed the II nding or Sakcimoto, (1999) which, ind icated 

portraya l of womcn is predominantly negat ive. Womcn's soc ial status has been degraded and 
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Ill Ost of the times they are presented as sex object , weak ancl emotional beings. In addition it is 

cons istent with Maggie ancl Gunter, (1995) too which indicated that women arc portrayed as 

pass ive, weak, ineffectual, victimized, dependent and emotional. Similarly, this linding al so 

continned the finding of Catherine, (2009) which statcd that women are generally portraycd as 

unth inking, dependent and submissive beings wit h reproduction ' IS their fu ndamental role. 

5.4. Role of Women Depicted in Print Media 

Thc fi nd ings of pervious researchers indica ted that wOlllen have different roles in every society. 

However, most of the researchers identi fied that women have productive, reproduct ivc and 

community roles. The find ing of present study ind icated that the role of wOlllen depicted in 

newspapers and magazines are mostly reproductive role. Media is doing a very limited activity in 

depicting diverse roles women have in socie ty. As the finding from content analysis, in-depth 

interview and questionnaires indicated med ia do not depicts the diverse roles women occupy in 

the society. 

This finding is consistent with the finding of Wubalem, (2008), Mar ia, (2009) and Agaredech, 

(1994). For example, Agaredeeh's finding stated that, because or low level of coverage acco rded 

to women in media it is difficult to get a balanced picture of womcn's diverse li ves, roles and 

contribution to the society in th is changing world. Similar ly, Catherine, (2009) stated that media 

depicted reproduction as women's fundamental rol e. Thcir rca I lifc, feel ings and behaviors arc 

rare ly depicted in the media. They are shown more in fantasy roles than their rea l life. 

Sim i larly, it also consistent with the find ings of Cculel11ans and Fauconn icr, (1979) which stated 

that in many cases, newspapers present a stereotyped treatment of women by emphasizing her 

maternal and marital responsibility. It is al so consistent with the findings or Dafina, (2009) 
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which stated that role of women depicted in media are limited primarily to tradilional roles 

related to the private sphere or, if in the public sphere, in trad it ional caring roles as vo luntecri ng 

in service activities, education, heal th , welfa re and the li ke. 

5.5. Representation of Women III Decision-Maldng Activity III Print Media 

Relative to Men 

The finding of present study indicated that regardiilg parti cipation of women io decision-maki ng 

activity in pri nt media there is slight change recently. As document analysis of two media houses 

indicated, there are women in different decision-making levels of tile organizations. Rega rd ing 

this, in Addis Zemen as well as Addis Admas there arc women at decision-making level. For 

instance. tile genera l manager of Addis Admas newspaper is fe male. In addition , there are also 

women employees at different decision-making. levels such as editors, prod ucers, seni or 

reporters. 

In Addis Zemen newspaper also, several women came to middle-level leadership positions 

recently. Middle- level leadership positions refer to those positions that req ui red professiona l 

knowledge in journalism. There are certai n leadership positions, which are profession based. In 

Addis Zemen newspaper, the Deputy Producer of social section is femal e as we ll as the 

advert ising section of Add is Zemen is directed by female. In general , both in Addis Zemen and 

Addis Admas there are certain key positions, wh ich arc held by women. The present study also 

identified Practice, which media houses used to enhance the participation of women in dec ision­

making positions. 
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The result of the study identified that there are training packages for women. wh ich is mainl y 

des igned to improve the capacity of women leaders. As the informant of this study indicated. the 

aim of training is to help women leader to be assertive and confident. J lowever, they al so inform 

that the process of promoting women in decision-maki ng position might vary fro m organi za tion 

to organizat ion. In relat ion to thi s, women journalists view is di fTe rent from what the managers 'of 

the two organization mentioned. The fi rst th ing ·is that women journali st clearly indicated that 

they do not believe that there is fair rcpi'esentation of women in decision-mak ing positions. 

According to them women rarely, hold top decision-making positions compared to men in media 

house. There is slight change nowadays however mostl y women hold relative ly low-level 

decision-making positi ons. On the other hand , fcmale journalist recom mended that parti cipation 

of women in top decision-making position wo uld even improve portrayal and images of Women 

in mcdia. 

This finding is not consistent with previous researchers ' findings of Ababech (2007), Farhana 

(2000) and Behonach et,al, (2004). The inconstancy might be due to various factors. Most of the 

stud ies conducted earlier were survey whereas thc other was conducted using large number of 

samples. 
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CHAPTER SIX 

Conclusion and Recommendation 

This chapter concludes the major findin gs di scussed earli er. [n concluding, it also lll entions the 

poss ibl e implications of and reasons for the portrnya ls fou nd ou i. Based 'on the findi ngs of the 

study, recommendations are forwa rded. 

6.1. Conclusions 

Portrayal of 1V0men in the print media is quite degrad ing. It reinforces the stereotype <md 

lraditional roles of women in the society. By reinforcing sex-s tereotypes, constantl y inspiri ng 

motherhood, and subservient wilehood newspapers and lllaga/.ines prescribed ro les, norms and 

behavior patterns. As the fi ndings of thc present stud y, ind icated women were portrayed in a 

narrow range of domain. They were portrayed Ill ainiy as victims, dependent, submiss ive and 

passive. They were also portrayed as pub lic fi gurcs, professionals, assc rt ivc and performing 

illlportantjobs however thesc werc very few cascs. Generall y, portraya l of' wom,:n in newspapers 

and magazines is unfa ir and balanced. 

Regarding representations of women in newspapers and ll1agazlI1es women are the leas t 

represen ted groups in IWWS and stories publ ished in newspapers and magaz ines. As has been 

shown in this research th,:: l11 edia arc presenting a partial reality, ,1 realit), as put lorward by 111~n 

and a rea lity that has excluded women frOI11 certa in issues sl1ch as pol itics, econol11Y, social and 

legal issues. The media are providing a social reality where only 111en exist, a real ity where 

women and their COl1cems are not important. 
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The media are giving us a reality where onl y issues that have men 's hi gh and direct invo lvement 

Jrc more important , they are prov iding us with a social reality where women arc active onl y in 

their domestic roles. As the findin gs of the present st ud y ind icates issues related to po litics, 

economy and social are the areas were wo men are least represented. Howcver, they had better 

representati on on issues like art and culture. On the other hand, newspapers and magazines give 

much emphasis to such issues as gender-based violence, rape, murder, abuse and abduction. 

These stories were the area whereby wo men out number I11 cn. 

The result of the study also reveal ed that ncwspapcrs and magazi nes d id nOI provide a balanced 

picture of women 's diverse lives and contribution to the soc iety in a changing worid. Even 

tho ugh women engage in diverse rol es in our soc icty, news papers and magaz ll1 es presented 

women in trad itiona l ro les. Print media ma inly emphases domest ic and reproducti ve roles as the 

fundamental ro les of women. Much remains to be done with regard to the participation, portrayal 

and access of women to the media and its im pact on and usc as an instrument fo r the 

advancement and empowerment of women. 

Regard ing representation of women in decision-maki ng activity in print media there arc some 

changes, which was accepted by both male and female partic ipan ts. Ho wever st ill there are 

differences between men and female participants. Female participants belicved that there is a 

change in representati on of women decision-making acti vity nowaday. Howeve r. women ra rely 

he ld top dccision-making positi on. In gcncral, rcrrcscn t'l tions 01· lVo men in decision-mak ing 

activity in print media are not fa ir. The result from document analysis also indicated that , there 

are women at d ifferent deci sion-mak ing act ivity even though they are few in number. 
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6.2 . Recom mendations 

I. The Media has to Promote Sensit ivity and Empathy lor Victims of Crime or gender-based 

violence. It has to work on solu ti on to minimize violence, the pain and suffe ring of victims 

rather than traumatizing them through its inaccurate and exaggerated presentat ion of the 

Issues. 

2. As media is major social izing agent it should influence perceived norms of the society in 

portraying women in profession oriented and lead roles than pcrpetuation of traditiona l roles, 

which pass from generation to generation. 

3. Sex-stereotypes have been existed in the society for many years. To bring balanced and non­

stereotyped portrayal of women in the media !'irst, the media content producers' and 

journalists' attitudinal change is essenti al. Therelore, gender awareness di scuss ions and 

intensive training supported by guidelincs shoul d be provided for journa li st, producers and 

mcdia owners. 

-f. Women in today 's society occupy diverse rolcs. However, their role is vaguely illustrated in 

pri nt media. Sign ificant strides made by women in vari ous sectors were not refl ected. Women 

are often rather portrayed in similar stereotyped roles and are grouped together with the 

assumption that all women are the same or should bc the same, whi ch may negativcly alTcet 

the society. Therefore, newspapers and magazines have to work on presen ti ng women ro le 

models Ii'om various sectors. Role modcls arc nceded (and we all remcmber our own role 

models) in every aspect of life for someone to be identified her/himself with. Women role 

models should be seen as positive examples of change, because they have proven that most of 

traditional beliefs society held about women is wrong. 
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5. Newspapers and magazines reinforces the conservat ive views about women and ignores thci r 

econom ic parti cipation and contribution, especiall y that of women in rural part orthe country 

who cont ributed a lot to·our economic development. in add ition to housework and childcare. 

Therefore, med ia need to ack nowledge the contri but ion of women from different socio 

cultural background by doing so it is encouraging women men and women to be active 

parti cipants and contributors in the development or our country. 

6. For newspapers and magazines to promote balanced and non-stcreotype portrayal or womcn 

in their mult iple ro les, it is essential that government, mcdia, NGOs and private sectors should 

come together aild build joint strategies to promote gender equality. In general, print media 

should foster a broad ethical content and mobil izing urge in the society so essential for 

emergence of a civic society. 

7. The media industry in general need to slop poiilting finger at culture, customers and lack or 

education as the reason for stereotyped portrayal or women. Med ia has to play its part In 

changing the trad itional and backward attitudes in thc society rather than propagating it. 

because it is a powerful instrument to bring abo ut attitudinal change in the society. 

8. Media houses need to come up with strategies of putting women in decision-maki ng positions 

where decisions are made as to what should or should not appear in the news agenda. What 

happens in such transformation is that women's needs would be addressed and their voices 

heard in media thus the media would bc ab le to provide broader, more representat ive and 

comprehensive image of women. 

9. In general , newspapers and magazines should be ab le [0 promote a balanced and non­

stereotyped portraya l of women. This can be done in many ways 
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:.-' Portray ing women in diverse ways of li fc , in Illultiplc roles they have in variolls soc ial and 

econOllllC sectors, as their roles 11 0W arc not thc way it was some years back . E.g. 

portraying their participation III management. decision-making ro les, lifc styl e 

achievements, etc. 

r Presenting women as active and engagi ng in activities outs ide homc. 

r Portraying more women as working professiona l ex perts rather than only as dependent 

housewife. 
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Addi s lemen, Vo l. 68 . No. 2 12 Myaziya 2, 2001 E.C 

. \ddis lemen, Vol. 68 . No. 217 Myaziya 7, 200 I E.C 

Add is lemen, Vol. 68 . No. 218 Myaziya 8, 200 1 E.C 

J\ddis lemen, Vo l. 68. No. 222 Myaziya 12,2001 E.C 

'\dd is lemcn, Vo l. 68. No. 229 Myaziya 19, 200 1 E.C. 

Addis lemen, Vo l. 68. No. 232 Myaziya 22, 200 1 E.C 

Add is lemen, Vo l. 68. No. 23 6 Myaziya 26, 2001 E.C 

Magazines 

K~lkidan , Vol,9.No. 92 Mcskerem 2001 E. C 

Kalkidan , Vol,9.No. 93 Tikimt 200 1 E. C 

Kalkidan , Vol,9 .No. 94 Hidar 200 I E. C 

Kalk idan , Vol,9 .No. 95 Thisas 200 1 E. C 

Kalkidan , Vol,9.No. 96 Ti l' 2001 E. C 

Kalkidan , Vol,9 .No. 97 Yekati t 200 1 E. C 
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Kalkidan. VoI.9.No. 98 Megabit 200 I E. C 

Kalkidan. VoI.9.No. 99 Mayaziya 200 1 E. C 

Kalkidan, Vol,9.No. 100 Ginbot 2001 E. C 

Kalkidan , Vol,9.No. 101 Sene 200 1 E. C 

Kalkidan, Vol,9.No. 102 Hamle 2001 E. C 

Kalk idan , Vol,9.No. 103 Nahase 2001 E. C 
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Appendices 

Appendix A 

Socio demographic profiles of intcrvicwee 

: Posilion Illcdia owncrship 
-

I sex age educati on level work 

--- -- --- - cxpcncncc 
Senior F 28 diploma pri vate 5 years 

I reporter 
I 

r Edi tor F 35 BA degree Government 7 yea rs 
I 
t-

I 
Senior F 29 BA degree Gove rn ment 4 yea rs 
reporter 

I Reporter F ~8 BA degree pri vate 2 ycars 
I 

L __ 
, Producer M 36 MA degree Government 8 yea rs 

Deputy M 42 BA degree private 22 ycars_- _' ___ J L mangel' -

.. 



Par t III: 

15. Do you think women's issues are accorded suffici ent coverage in prin t Medias? 

16. How arc women portrayed in pri nt med ia? 

17. What rok is print media playing in portraying diverse roles a!~d lik exper ience W0111cn have 

in the society? 

--_ ._-_ ._._--

---.---

------------------

18. In what kind of the stores 1110stl y women arc quoted in newspapers and 111agazines. 
- ----- ------------ - -_ .. _._-_._--. ---_. __ . __ ._---

- ._------- -
I C). Which ro le of women is most 0 nen portrayed in pri nl 111cd ia '? 

--_._--_._------------._-------- -- - -- - - ---- .. -

--_._._----------_. __ ._--



--------------,--------------.----~----~--~~~------~--~----.--,-
26. tvk gab it8 , 200 I E.C 

4 Vol ume or 

I PubliCaiiOIl 

L' ____________ ~ _____________ __ 

27 . Megabit 10,200 I E.C 

28 . megabit 11 ,200 1 E.C 

29. megabitl 5. 200 I E.C 

30. Megabit IS , 200 I E.C 

31. Megabit 22. 20 1 E.C 

32 . Megabit 27. 2001 E.C 

33 . Megabit 27, 200 1 E.C 

34. Myaziya 2, 200 1 I: .C 

35. Myaziya 7.200 I E.C 

36. Myaziya 8, 200 ) ·E.C 

37. Myaziya 12; 200 1 E.C . 

38 . Myaziya 19,200 1 E.C 

39. Myaziya 22, 200) E. 

40. Myaziya 26, 2001 E.C 

41. Mcskercm 2001 E. C 

42. Tiki mt 2001 E. C 

43. \-li dat' 2001 E. C 

44 . Thisas 200 I E. C • 

45 . T- ir 200 I E. C 

46. Yekat i t 200 I E. C 

47. Megabi t 200 I 'E. C 

48. Mayaziya 200 1 E. C 

49 . Ginbol 200 1 E. C 

50 . Se ll c 200 I E. C. 

51. I-Iamle 2001 E. C 

52 . Nahasc 200 I 

1. Vo luille 8 
2. Vo lume 68 
3. Volull1e 9 



.1opic category 

• 

I. Pol itics, govcrnl11 enl 
a. Domesti c politics 
b. Defense, military, police, securi ty. I;orcign alllli rs. 
I nte:'national relations 
2. Econol11Y. Business 
a. Economic ind icaturs, slatisti cs 
b. Transport, roael , trafiic, telecol11 l11u nicl lion 
c. Econol11ic policics 
c1. Labo r issues 
e. Consul11cr issues 
f. Poverty, housing, wclfare 
g. Rural economy. agriculture, mining, forcstry , 
fi shery 
h. Banking. insurance, tax 

I i. In vcstnlcnt 
3. C rime, violence 

a. Vio lent cril11c 
b. Discril11 ination 
c. Non~violen t crimc, corrupt ion 
d. War, terroris l11 
c. Gender-based vio lence 
4. Social, 
a. Fd ucation, training. ca pacity 
build ing 
b. Child care 
d. Developillent issuc:s, aiel 
e. Rcligion, cu llurc, tnrdi ti on 
r. Fal11ily relat ions 
5. Legal 
a. Legal sys tel11 . legislation 
b. 1-lul11a n rights 
c. WOl11en' s rightshldvancel11ent 
e1. Family relations 
5. Art and cul ture 
b. Celebrity news 
c. Arts, entertainl11ent , leisure 
d. Meci ia 
c. FaJhion and liiCstyk 
6. Science, 
a. Envi ronl11ent, nat urc 
h. St.:it: IICl', kdlllOlogy. rL";l:;\ rch 

7. health 
a. Med icine, health, hygicne 
b. H IV a"d A IDS 

7. Sports 
a. Sports evcnts player, coach 

, 
I 
I 
I 

_____ ._-1-__ . ______ ! ._ Ot"cr~~lcciIL __ _ 
I _ ___ L 

• 



.. ~ - ._- ------- --.-
6. 0.'C\\S source This relers 10 Ihose I·. Male 

who speak , those who 2. Femal e 
I [I re used as a so urce or 3.Male and Feillale 
I 

information in (he J. Group/indi viduals I 
slory 4. Institut ioil/orgnni zatioll -

5. NOl Slaled , ._-
7. portrayal category Retc rs 10 how a. inclcpclldclll 

individual is presented b. assertive 

I c. submi ss ive 
I d. profess ional 
I 

e. public ligures , 
r. dependenl 

" ,-ol e Illode ls ". , h. Spo rt ligurl:s I 
I. Dec ision maker 

, J. Dominant 
k. Vict im 

I 8. Role ca tegory Refers 10 Ihe role a. Traditional I I 
I indi vidual occupy b. domesti c 

I 
c. producti ve 
d. reproducti ve 

• i e. comlllunity 

__ L 

• 

.• 



Informed consent form 
Title of research 

Researcher 

Address : 

Telephone number. 

Email 

Appendix E 

Thank you for agreeing to pa rt ic ipate in thi s study which wi ll take place from February 2. 20 I 0 to 

March 18, 20 10. The form outlines inform you the purpose of the study aild provides adscripti ll n 

of your invo lvement and ri ghts as parti cipant. The purpose of th is research is to fullill 

requi rements for masters of Arts degree in social psychology. inst itutes 01' psychology. Addi s 

Ababa University. Therefore, you are encouraged to ask any at any time about 'nature the stu<!y 

, and methods that I am using. 

I " 'ill usc the information frol11 the stud y to write thesis. I guarantee th"t the It)llmving conditions 

will be met. 

Your personal names wi ll not used at any part of inl'orlllution col lection, or in a written report 

If you guarantee permiss ion for aud iotaping, no audio taps will he used for any purpose other 

than to do this study, and will be played for any reason other Ihan to do this study. 
• 

Your participation in thi s study is voluntary. you ha ve thc right to withdraw at any point of the 

study for any reason, lind without any prejudice, and the information w llected and records and 

reports written will be turned over to yo u. 

Do you grant permission to be quoted directly? 

yes. ______ No _____ _ 

I agree to terms 

Participant _____________ Date ______ _ 

I agree to terms 

Researcher ___________ _ ___ Date ______ _ 

.. 



• 

• 

I. 
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