
I , 
, I 

ADDIS ABABA UNIVERSITY 

SCHOOL OF GRADUATE STUDIES 

THE SOCIO-ECO~OMIC IMPACTS OF 

TOURISM: THE CASE OF LALIBELA 

SHIMELIS ALEBACHEW 

June 1998 



THE SOCIO-ECONOMIC IMPACTS OF 

TOURISM: THE CASE OF LALIBELA 

A Thesis 

Presented to 

The School of Graduate Studies 

Addis Ababa University 

In Partial Fulfillment 

of the Requirements for the Degree of 

Master of Arts in Geography 

By 

Shimelis Alebachew 

June 1998 



THE SOCIO-ECONOMIC IMPACTS OF 

TOURISM: THE CASE OF LALIBELA 

A Thesis 

Presented to 

The School of Graduate Studies 

Addis Ababa University 

In Partial Fulfillment 

of the Requirements for the Degree of 

Master of Arts in Geography 

By 

Shimelis Alebachew 

June 1998 



Addis Ababa University 

School o£ Graduate Studies 

Th .. Scoio-Economic Impacts a£ Tourism 

by 

Shimeli", Alebachew Chekol 

College o£ Social Sciences 

I 
I 

J "0cd rO ~ Alief h~c'evJ 
E"amin .. r 

Examiner 



cross-cultural contacts wcre found to he low On the other hand, negative impacts of tourism such 

as increasing loss of historical resources, drop-alii rClie of slUdents, seasonality problem and 

increasing alcoholism were fouffd to be high. In general tourism 's overall positive impacts 

outweigh the negative ones. Aboul 78. 2% of the household heads support the tourism activity in 

Lalibela. They also believe thatlhe tourism industty was improving the image of the town and the 

economy of the area. Furthermore. the community does not only support the present magnitude of 

tourism but also favor its expansioff. The study concludes by providing some relevant suggestions 

which could be used to strengthell the existing posilive socia-economic benefits and lessen the 

negative ones. 



1. INTRODUCTION 

1.1 The problem 

Until quite recently tourism was principally a feature of, and was largely confined to, 

developed countries. Later, however, many of the developing countries, including Ethiopia, have 

seen the possibilities in tourism development programmes. They have tended to consider 

tourism as offering a quick and easy way of promoting economic development and solving their 

balance of payment difficulties. Most of the tourism programmes in developing countries have 

been calTied out without sufficient and careful consideration or appreciation of the various 

benefits and costs involved (Robinson, 1979:142). Concerning tourism in developing nations, 

Louis Turner (quoted in Lea, 1988:1) commented by saying that "it is the most promising, 

complex and under-studied industry impinging on the Third World". 

Tourism is classified as an invisible export industry for two reasons: firstly , it brings no 

tangible product and secondly, tourists travel to any destination to make personal use of the 

facilities they desire. So, due to this unique characteristic, it has complex relationships with the 

economic, social, cultural and environmental elements of a region and bringing about a 

complex of socio-economic and environmental impacts on host societies (Lea, 1989:9;). As a 

result, a failure to consider the wide range of the socio-economic impacts and peculiar 

influences of tourism would have a far -reaching consequence on the overall development in the 

develop ing countries (Inskeep: 1991 :360; Shaw and Williams, 1994:83). 

Ethiopia is one of the developing countries known for its unique and numerous natural, 

historical and cultural heritages, which are of great potential for tourism development. Among 

the many wonders of Ethiopia perhaps, one of the most famous historical sites registered as 

"world heritage" by UNESCO, are the rock-hewn churches of Lalibela. One of the most 

remarkable aspects of the churches in Lalibela is that "centuries after the inspired vision that led 

to their construction, they are still places of active worship" (Selamta, 1992: 5). Those who 

visited these churches, beginning from the past to the present, have great admiration. 

At present, Lalibela is one of the top tourist sites in Ethiopia. Despite a number of socio­

economic and infrastructure problems, the number of tourists visiting Lalibela is constantly 
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increasing. With the rising number of tounsts In the area, the various sociu-cconomic impacts 

of to urism are also expected to increase too. Except some studies that were made by to ur 

consultants (from market point of view), no comprehensive impact assessment has ever been 

taken in Lalibela. No efforts have ever been made to identify the perception of the community 

on the economic and socio-cultural impacts of tourism. 

[n order to maximize the various socio-economic benefits that can be accrued out of 

Lalibela, it is necessary to evaluate the present stage of its progress and identify some of the 

major socio-economic impacts such as the extent of the economic benefits (income, 

employment, infrastructure and social services), contribution towards the preservation of 

cultural heritage, developing cross-cultural exchange and its impact in increasing loss of 

historical resources, prostitution, alcoholism, sanitation and so on. 

Therefore, the assessment of these and the like impacts and problems would help us devise 

appropriate strategies so as to make the tourist sites at Lalibela environmentally sustainable, 

economically sound and socially acceptable. Therefore, thi s study attempts to assess some of the 

above stated problems. By do ing so, it will hopefully contribute its share to make touri sm 

sustainable not only in Lalibela but also at different levels in Ethiopia. 

1.2 Objectives of the study 

The main objectives of the study are: 

I. To identify the major problems (infrastructure, services) that have 

decelerated tourism development in Lalibela. 

2. To assess the major socio-economic impacts of tourism in Lalibela. 

3. To examine the extent of the socio-economic linkages 

between tourism and the host community (residents of Lalibela). 

4. To propose some possible suggestions that could enhance the value of 

the to urist si tes to the community. 

The study will answer the following major research questions: 

I. What are the major problems (bottle-necks) that have hindered the 

development of tourism in Lalibela? 

I 
I 
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2. What are the socio-economic impacts of tourism in Lalibela? To what 

extent have the communities in Lalibela benefited from touri sm? 

3. What mechanisms should be drafted to make Lalibela a viable tourist site in 

socio- economic context? 

1.3 Significance of the study 

The economy of Lalibela, including Bugena wereda, depends largely on subsistent 

agricu lture. Even in times of good harvest the overall output does not meet the needs, and, as a 

result relief food distribution is common. There has never been a single year which has been free 

from structural food deficit in the region. The region, in general, is highly degraded and has a 

poor agricultural potential. 

On the other hand, Bugena Wereda in general and Lalibela in particular have great 

potentials for tourism . The eleven rock-hewn churches at Lalibela and the other ones (more than 

fifteen in number) that are found in Bugena Wereda are testimonies to th is effect. In addition, 

the good natural scenery and the rugged telTain of the region are additional enhancing factors. 

Despite such huge potentials, the region failed to fully utilize these resources. Despite the fact 

that there are a number of socio-economic and environmental problems that seriously affect 

tourism in the area, no effort has so far been made to assess the problems in a comprehensive 

manner. 

I f efforts are made to maximize the various socio-economic gains that can be accrued from 

the sector, there is a good possibility to raise the role of tourism in the overall regional and local 

development. In order to realize such a potential, a comprehensive assessment of the basic 

socio-economic issues and problems, which will be the main theme of th is study, becomes 

indispensable. This can be of a great help for planners and concerned organizations in promoting 

sustainable tourism both at local and regional level. Thus, this study, which aims at assessing the 

socio-economic impacts of tourism, may provide some basic findings that could help to achieve 

the goals in developing sustainable tourism in Lalibela. The findings could w ith care be 

extrapo lated to other identical tourist sites in the country. 
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1.6 Definition of Key terms 

TOlll-ist -All types of travelers engaged in touris m are des igned as visitors. A visitors is any person who 

travels to a country other tha n that in which he has his usual residence outside his usual env ironment fo r 

a period of no t exceed ing 12 months and whose mai n purpose of v isit is othe r than the exe rc ise of an 

activity rem unerated from with in the country visited. The te rm visitor include two d ist inct types of 

trave le rs: I) Tourist - a v is ito r who stays at least one night in a co llect ive or private accommodation in 

the co untry v isited and th e purpose of his journey can be c lass ifi ed as : (a) Leisu re ( i.e. recreati on, 

holiday_ health, rel igion, or sport); (b) Business; (c) Vis iting re latives and friends and (d) Conference 

and (e) Mi ss ion. 2) Exc urs ionists - temporary visitors stay ing less than 24 hours in the destination 

v isited and not making an overnight stay (Source: World Tourism Organ ization, 1981). 

To uris m - Tou rism has been defined in various ways but may be thought of as the relationship of 

phenomena arising out of the journey and temporary stays of peop le travel ing for leisure, bus iness, 

conference visiti ng re latives and tj-iends. It is a multi- faceted activity and geographically a comp lex one 

as different services are so ught and supplied at different stages from the o" g ll1 to the d istinat ion 

(Pearce . 1995:2). 
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2. REVIEW OF RELATED LITERATURE 

So far there is no a detailed study made on the socio-economic impacts of tourism in 

Ethiopia either at regional or local level. There are, however, a number of tourism master plans 

studies that are made by many foreign consultants. These studies have tended to focus on 

assessing the various tourism potentials so as to expand tourism in the country. In general, all of 

the available studies have confined themselves in projecting and describing the annual tourist 

fl ow and fo reign exchange earnings at a national level and not the various soc io-economic 

impacts of tourism. Therefore, due to the absence of adequate literature on the socio-economic 

impacts of tourism in Ethiopia in general and in Lalibela in particular, studies made in some 

other developing countries have been taken into consideration. 

The review of related literature relevant to this study is divided into two major parts. The 

first part looks closely at the historical background of tourism development in general (at global 

level) and the development of modem tourism in Ethiopia in particular. In addition, the various 

tourism development plans are assessed. Understanding the historical background of tourism 

helps us in two ways. First, to appreciate the various stages in the development of modern 

tourism and second, to examine impacts in respect to its developmental stages. As Inskeep 

(1991 :3) has suggested, it is important to appreciate the hi sto rical development of tourism. 

including the motivations for travel, so as to understand the trends and prospects of tourism and 

to come out with a proper plan. The second part of the review would focus on the socio­

economic impacts of tourism at global, regional and national levels. 

2. 1 The development of tourism 

2.1.1 Background 

Modern tourism went through a long series of development processes to reach the present 

stage. These deve lopment processes range from the early crude and limited forms of trave l, 

usually made to fu lfill basic needs, to the modern diversified and specia li zed forms of travel. 
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The earl y fo rms of travel in relation to the historical development of tourism are well 

articulated by Robinson ( 1976), Inskeep (1991 ), Shaw and Williams (1994) and others. All of 

them have more or less followed similar approaches in describing early travels and the 

historical development of tourism. In general, they have tried to see the historical developments 

in four aspects: the early travels; travels during the middle ages; travels from the Renaissance 

period till to World War II and the development of modern tourism after World War II. 

In the early period, people traveled for a number of reasons such as satisfying basic needs, 

escaping from enemies, achieving territorial expansion, trade, satisfying curiosity of the 

unknown lands, pilgrimage etc. However, besides some common grounds. all the early forms of 

man ' s travel did not fully fit in with today's concept of tourism. From the tourist definition 

point of view, as set by the World Tourism Organization ( quoted in Inskeep, 1991 :35), "all 

travelers are not tourists while all tourists are travelers". Concerning the early forms of travel 

and tourism Robinson (1979: I) has stated that 

Travel , from the early historical period has had a fascination 
for man: the urge to discover the unknown, to explore new 
and strange places, to seek chan ges of environment and to 

undergo new experiences. Travel to achieve these ends is 
not new, but tourism, as we understand the te rm today, is 

of relatively modern orig in . 

Tourism, as has been indicated above, is a modern concept which is distingui shed by its 

mass character from that of travel s undertaken in the past. Mass movement of people from their 

home to some other temporary sites, mainly for leisure and recreational activities. for a few 

days or week has been seen especially after World War II. This has clearly been stated by Shaw 

and Williams (1994: 174) as fo llows: 

One of the most spectacu lar growth sectors in le isure 
activ ities afte r World War II has been touri sm. Especially 
in the developed countries, tourism becomes a marker 
of status in modern soc ieties. Not to go away is like not 
possessing a car or a nice house. 

Such a change of attitude, which is the basis for the emergence of tourism, is the outcome 

o f many facto rs such as high standard of living and greater disposable income for travel; less 
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working hours, annual vacation and a large number of employees who receive paid holidays; 

higher education levels; rapid and dispersed economic development; the development of speedy 

means of transportation and communication (Robinson, 1975:91 ; Shaw, 1994: 174; Inskeep, 

1991: 9). Furthermore, the demand for to urism is also influenced by the image-makers who 

effectively create tourist attractions, such as designers of hotels and attraction sites, media and 

travel writers. Together they generate what Shaw (1994: 176) has called "the promises of the 

paradise seller". 

2.1.2 The Development of Tourism in Ethiopia 

The first tourism enterprise known as Ethiopian Tourism and Hotels Investment 

Corporation (ETHIC) was established in 1963. Later, through order No. 3 Oil 964, the Ethiopian 

Tourism Organization (ETO) was established in 1964. Finally, under the proclamation 

no.182/ 1979 ETO was upgraded to the status of Ethiopian Tourism Commission (ETC) in 1980 

(Ayalew, 1992: 10). Some of the main objectives of the Commission are: 

1. to develop and promote tourism at home and abroad with a view to foste rin g 

contacts and mutual understanding among people; 

2. to expand and devel op accommodatio n and recreational facilities; to class ify and 

standardize. co-ordinate and supervise hotel s and other tourist facilities with a view to 

contributing to the soc ial and econom ic development of the country and 

3. to preserve and develop Ethiopia's natu ral and cultural heritage in co-operation with the 

concerned government offices and institutions (Aya lew, 1992: 10). 

2.1.2.1 Tourism Development Plan 

To expand and promote the tourist industry in the country , the fonner ETO as well as the 

present ETC came out with a number of master plan studies. According to Micelles Curlier( 

1987:5) and Ayalew ( 1992 : 12), there are around four Master plan works with comprehensive 

approaches and a number of other regional and local tourism development plans. The known 

master plan works with comprehensive approaches were, 
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(i) Ethiopian Tourism Development Plan prepared by Italian 

consulting firm JANUS in 1967. 

(ii) Plan for Developing Touri sm in Ethiopia prepared by a United States 

consulting firm Arthur D. Little in 1968. 

(iii) Feasibility Study for Hotels and Lodges prepared by Swiss consulting 

firm These Rheinstahl Technik GMBH/Tourist consult in 1983 and 

(iv) Regional Tourism Development Plan, prepared by Tourconsult 

International S.A. in 1995. 

These master plan studies, in general, differ from one another in terms of their approach, 

depth of anal ysis, and scope. The paper will deal on three of them. 

(i) Ethiopian Tourism Development Plan (1967) 

Based on the technical co-operation agreement signed between Ethiopia and Italy, the 

tlrst touris m development plan was prepared by an Italian tourism consulting firm called JANUS 

in 1967. This team began its work in 1965 and submitted the tlnal copy in 1967 (Ayalew, 

1992: 14). By taking the numerous historical, natural and cultural attractions available in the 

country on one hand, and the financial status of the country on the other, thc team had 

proposed that: 

Ethi opia has onl y limited reso urces to devote to the development 
of tourism. The spreading of these resources over man y different 
areas of the country would bring very few vis ible results, in fac t 
no real im provement. To be used efficiently, resou rces devoted to 
touri sm shou ld be concentrated on the deve lopment of major 
tourist attract ions.(IANUS, 1967 quoted in Ayalew, 1992: 14). 

According to this study six' poles of to urist development ' and eight' tourist itineraries' 

were selected. The six po les, according to their order of importance were the Add is Ababa 

weekend areas, the Lake Tana area, the Massawa and the Dahlak islands, the Assab area, the 

Harar and Dire Dawa areas. The eight tourist itineraries (routes) were ; the Historical , the 

Eri terean, the Kombolcha - Assab, the Harar, the Southern Ethiop ia, the Addis Ababa - Jimma 

and the Addi s Ababa - Nekmte route and the Tourist Air itineraries. 
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(i) Eth iopian Tourism Development Plan prepared by Italian 

consulting firm [ANUS in 1967. 

(ii) Plan for Developing Tourism in Ethiopia prepared by a United States 

consul ti ng fi rm Arthur D. Little in 1968. 

(iii) Feasibility Study fo r Hotels and Lodges prepared by Swiss consult ing 

firm These Rheinstahl Technik GMBHrrourist consult in 1983 and 

(iv) Regional Tourism Development Plan, prepared by Tourconsult 

International S.A. in 1995. 

These master plan studies, in general , differ fro m one another in terms of the ir approach, 

depth of analysis, and scope. The paper will deal on three of them. 

(i) Ethiopian Tourism Development Plan (1967) 

Based on the technical co-operation agreement signed between Ethiopia and Italy, the 

first tourism development plan was prepared by an Italian tourism consulting firm called [ANUS 

in 1967. This team began its work in 1965 and submitted the final copy in 1967 (Aya lew, 

1992: 14). By taking the numerous historical, natural and cultural attractions available in the 

country on one hand, and the financial status of the country on the other, the team had 

proposed that: 

Ethi op ia has only limited resources to devote to the development 
of tourism. The spreading of these resources over many different 
areas of the country wou ld bring very few visible results, in fact 
no real improvement. To be used efficientl y, resources devoted to 
tourism should be concentrated on the development of major 
tourist attractions.(lANUS, 1967 quoted in Ayalew, 1992: 14). 

According to this study six' poles of tourist development' and eight' tourist itineraries' 

were se lected. The six poles, according to their order of importance were the Addis Ababa 

weekend areas, the Lake Tana area, the Massawa and the Dahlak islands, the Assab area, the 

Harar and Dire Dawa areas. The eight tourist itineraries (routes) we re; the Histo rical, the 

Eriterean, the Kombolcha - Assab, the Harar, the Southern Ethiopia, the Addis Ababa - Jimma 

and the Addis Ababa - Nekmte route and the Tourist Air itineraries. 
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In this plan, the total number of foreign visitors to Ethiopia for the year 1972 -1977 was 

estimated at 105,000 generating a revenue of 68 million birr. The team also suggested that from 

1966 to 1972 the annual average number of tourists could increase by 3,400 per year whi le for 

the years between 1972 and 1977 by 12,000. Comparing the figures proposed by the Italian team 

with that of the actual number of fore ign tourists in the same peri od, the figures proposed by the 

former were exaggerated. 

(ii) Plan for Developing Tourism in Ethiopia (1968) 

When the Italian Master plan was submitted to the government it was realized that the 

infrastructure and hotel projects proposed by the Italian team required lots of investment which 

we re not affordab le by the governnlent alone. Thus, the IANUS study was suggested to be 

revised in a project or feasibility study form. This was given to a consulting firm Arthur de 

Little in 1968 (Ayalew, 1992). The study has selected eight major tourist concentration areas in 

the country . These areas, according to their order of importance, were: Addis Ababa, Bahir 

Dar. Gonder, Simian mountain, Lalibela, Axum, Asmara and the Rift Valley areas. 

Arthur de Little estimated the total foreign visitors in 1980 to be 83,150 and the total 

tourist revenue to be 33.5 million birr. However, because of different economic and social 

problems neither the total tourist arrivals nor the expected total revenue were realized with the 

actual number of foreign tourists in 1980 being only 39,000 and a total touri st re venue of 14.7 

million bin' (Ayalew, 1992). Put the other way, of the total figure proposed in the plan, only 

45% of the number of tourists and 43% of the total expected revenue were actually achieved. 

(iii) Regional Tourism Development Plan (1996) 

With the request of the government of Ethiopia, Tourconsult International prepared a 

Regional Tourism Development Plan for North, East and West Ethiopia in 1995. The final 

report of the plan was submitted in March, 1996. The plan had, among the other things, the 

fol lowing: Ethiopia must base its tourism strategy on those resources which are unique and only 

found in Ethiopia." By doing so, it can avoid the fierce competition with the potential 
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competitor countries such as Egypt, Kenya, Tanzania.(Tourconsult , 1995:20). Thus, after 

assess ing the various tourist attractions the team selected twelve areas as destinations for 

tourists . These areas, according to their order of importance, were Addis Ababa, Lalibela, 

Mekele, Axum, Gonder, Bahar Dar, Gambella, Hararghe, Assayta, Dessie, Bale Mountain and 

Mago. In add ition, the consultants recommended to develop six zones as best sites for 

international market on holidays. 

As indicated above , the Historic route is one of the top to urist sites In Ethiopia. According 

to the consulting team, the number of international touri sts that will be arriving to see the 

historic route in the year 2000 wi ll climb to 65,000. In general, with the exception of the newly 

prepared master plan by Tourconsult International (1995), most of the other master plan studies 

fa iled to be reali zed because of the various reasons mentioned earlier. 

2.2 An overview of the socio-economic impacts of tourism 

Touri sm, as is wide ly known, has complex relationships and impacts with economic, 

social and cultural elements of a societies. The impacts on the receiving end, depending on their 

consequences , can be divided into two broad divisions: positive and negative ones. These 

would, however, depends, partially on objective criteria, such as foreign exchange earnings and 

income earned, and partiall y on the perceptions of the host community. 

According to Shaw and Williams ( 1994:44) ; Lea ( 1988:36), and Inskeep (1991:365), 

some of the major positive socio-economic impacts of tourism include: economic benefits, cross 

cultura l exchange, renewal of cultural pride, conservation of historic sites and improvement of 

in frastructure while the negati ve impacts economic and employment di stortion, and a negative 

effect on the host society' s culture and moral behavior. It should , however, be born in mind that 

the type and extent of these impacts (positive and negative) depend on the type and intensity of 

tourism development; the socio-economic characteristics of the tourist sites; how tourism is 

plarU1ed, developed and managed; the tourist typology (the type of tourist) and general outlook 

of the visitors for the host societies. 
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2.2.1 Economic impacts 

Most of the available literature on the economIc impacts of tou rism in developing 

countries have tended to give higher emphasis on the economic benefits than on costs 

incurred. That is why, Lea (1988:1) had stated that "the economic benefits of tourism outweigh 

other consideration in deve loping countries" . 

The economic benefits of tourism, according to Inskeep (1991 :368) and Lea ( 1988:37), 

can be divided into two broad categories: direct and indirect. The direct economic benefits of 

touris m include contribution to foreign exchange earnings, generation of employment and 

1ncome whereas the indirect economIc benefits of tourism include multiple contributions 

towards the deve lopment and expansion of various economic sectors and activities. Meaning, 

tourism's role in serving as a catalyst for the development of other economic sectors such as 

agriculture, construction, handicraft, entertainment, improvement of infrastructure , 

encouragement of entrepreneurial activity and its contribution for local and regional 

development. The extent and depth of the economic impacts on the host society, however, 

differs from place to place because of a number of socio-economic and environmental factors. 

Lea (1989:45) po inted out the following seven factors as " most important factors" govern ing 

tourism's economic impacts in the Third World: 

Nature of the tourist facilities and their attract iveness; Volume 
and intens ity of tou ri st expenditure; Economi c development of 

. destination area; Government in volvement in provid ing infrastr­
ucture and incentives; Degree of fo reign ownership and emp lo­
yment of foreigners in senior touri,m jobs; Degree of re-circ ulat ion 
of touri st expend itu res and Degree to whi ch destination is adj usted 
to the seasonality of demand. 

Of all the benefits that are accrued from tourism a brief expose of two of them i.e. foreign 

exchange earnings and employment generation wil l be made hereunder. 
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(i) Tourism as a source of foreign exchange earnings and income 

In most of developing countries including Ethiopia the search for hard currency has out of 

necessity put international tourism high on the agenda of development priorities. Concerning 

this point, WTO (1990: (0) had forwarded the following fact: 

Currently, second onl y to oil and almost certa in to become 

the biggest sector in international trade by the year 2000, 

to urism is increasingly prov iding a large number of developing 

countries an avenue of escape from the quagmire of the 
international commodity markets. 

In 1990, international tourism receipt ( excluding transportation) represented about 7 per 

cent of the world' trade and 25 to 30 per cent of the international exchange of services. As a 

result, it became one of the three leading categories of international trade along with oil and 

motor vehicles (Shaw, 1994;260). 

Taking the four decades (1950 - 1990) since international travel started to become 

accessible to the general public, tourist activity has risen each year at an average rate of7.1 per 

cent in terms of international arrivals and 12.5 per cent in terms of international tourist receipts 

(excluding international transport fees) (WTO, 1995 statistics). 

The total receipt from international tourism, excluding international air fares, climbed 

from 2.1 billion dollars in 1950 to 11.6 billion in 1965,40.7 billion in 1975 , liS billion in 

1980, 260.3 billion in 1990 and 425 billion dollar in 1996 (The Courie, 1997:20). On the basis 

of the average growth rate observed from 1980 - 1989, the WTO ( 1997) has fo recasted the 

world's total tourist flow and expected tourist receipts by the year 2000 to be 637 million 

touri sts and 527 billion US dollars respectively. Out of the expected 527 billion US dollars 

income generation Europe would receive 39%, Asia and Pacific 30.5%, America 27.8 and 

Africa 2.7%. 

In the case of Africa, both the number of international tourist arrivals and international 

tourist receipts show an increasing trend. Based on WTO (1996) statistics, Africa's percentage 

share in international tourist arrivals has increased from 2.07% in 1950 to 3 Al % in 1995. By the 

same token, the percentage share in international touri sm receipts shown an increment between 
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1991 and 1995 from l.8% to 2%. However, the distribution of tourist arrivals and with it 

foreign exchange earnings in Africa is highly uneven. For example, in 1996 the Republic of 

South Africa, Tunisia, Morocco and Egypt were the top four destinations of international 

tourists and accounted for about 50 % Africa's share in International tourist receipts. Out of the 

total world's tourist alTivals in 1996, Ethiopia accounted for only 0.016% and received 0.001% 

of the tourist money receipts. During the same year, its share in Africa's total international 

tourist alTivals and international tourist receipt was 0.56% and 0.60% respectively (refer to 

table 3). 

Table. 3 [nternational tourism receipt (In million US $) 

1 1988 1 1990 1 1995 1 1996 

1 World wide 1 197712 1254816 1 393278 1 425047 

1 Africa 1 6347 1 6802 1 6980 1 7621 

1 Ethiop ia 119 1
26 

Source: Ethiopian Tourism Comm ission, 1997 

Despite the fact that Ethiopia is known for its unique and numerous natural, historical 

and cultural assets, the performance of the tourism sector, compared to some of tourist receiving 

neighboring countries, is relatively weak (Ayalew, 1992; Zena Tourism, 1997; Tourconsult, 

1995). Different attempts were made to increase both the numbers of international tourists and 

the amount of foreign currency earnings that could be obtained from tourism. For example, in 

the Third Five Year plan (1968 to 1972), it was aimed at increasing the annual number of 

foreign to urists from 36,000 in 1968 to 106,000 in 1972. For some reason or the other, 

however, the target had not been achieved. With the total number of foreign tourists in 1972 

being only 63,940. In the following consecutive years (1972 to 1980), the number of foreign 

tourists had gradually dropped from 63940 in 1972 to 29,000 in 1977. The reasons for the 

decline of the tourist numbers has obviously been related to the political instability that 

prevailed in the country then. Based on tourist statistics compiled by the Statistical Department 

of the Tourism Commission, the number of foreign tourists has shown a slight improvement as 

of 1980. In that, the average annual foreign tourist flow from 1981 to 1990 was 65,620 while it 

rose to 94,170 during the period 1991 to 1996. Theincrement in the size of touri st arrivals has, 

however, been not accompanied by a commensurate increase in revenue. As shown in table 2, 
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taking 1990 as base year, the calculated rate of change in international tourist arrivals and tourist 

receipt for the year 1991 was 2.79 per cent and -30 per cent respectively. The same was true for 

1993 where the rate of change in tourist inflow and tourist receipt was 11.85 percent and -6.09 

percent respectively (refer to Table 4). 

Table. 4 Ann ua l inflow of foreign tourists and foreign exc hange earn ing 

No. of Rate of change Total Receipt Rate of change 
YEAR tourists in% in (000) US $ in % 

Base year (1990) Base year (1990) 

1990 79346 - 26000 -

1991 8158 1 2.79 20000 -30.00 
1992 8321 3 1.96 23000 15.0 
1993 93072 11.85 21600 -6.09 
1994 98070 5.37 27800 22 .30 
1995 103336 5.09 35900 29.14 
1996 108885 5.40 46000 28. 13 

Source. Ethiopian 1 ounsm Commission. 1997 

The total amount of foreign currency received from foreign tourists is largely determined 

by their number, length of stay and their rate of expenditure. In the case of Ethiopia where the 

number of foreign tourists is limited, the amount of foreign currency received is al so small. 

Even though the number of foreign tourisls increased beginning from 1990, the total amount of 

fo reign currency received from tourism, in most cases, did not increase proportionally. This is 

related to the fact that large number of tourists entered the country for business, conference and 

transit and as a result their average length of stay is very short. For example, from the year 199 1 

to 1996 those who entered Ethiopia for business, transit, conference and visiting relative 

purposes accounted together, on the average, for more than 60 per cent of the total number of 

tourists while those who entered for vacation purposes for only 19.3 Per cent. 

Besides its contribution in providing foreign exchange earnings usually at a national level , 

to urism also generates income for a number of people . This is, nonetheless, not easy to evaluate. 

Due to the multiplier effect it has tourist expenditure supports not only the tourist industry 

directly but also numerous other industries which supply goods and services to the sector. In this 

way, money spent by tourists may revolve several times and spread into various sectors of the 

economy. Concerning the multiplier effect of the sector, Robinson (1979: 126) has stated that: 
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Every time the money changes hands it provides new 
income and the continuing series of conversions of the 
money spent by the tourist forms what the econom ist 
terms the multiplier effect The more times the conversion 
occurs, the greater is its benefic ial effect on the economy. 

One of the major indirect economic benefits of tourism is that it serves as a catalyst for the 

development and or expansion of other economic sectors, such as agriculture, construction, 

certain types of manufacturing and handicrafts etc. FU!1hermore, the improvements made in 

infrastructure facilities and services for tourism also serves the community which could be 

considered as an indirect economic benefit of tourism. 

(ii) Generation of Employment 

The fact that the tourist industry is a labour-intensive service industry and makes it a 

va luable source of employment. Large number of people with a wide range of jobs which extend 

from the unskilled to the highly specialized personnel are tied up with the sector. 

According to Lea (1988:46), the type of employment in tourism could be divided into 

tlu'ee broad divisions: (a) direct employment in tourism industry, (b) indirect employment in 

business related to tourism in a secondary way like local transport, handicrafts and banking 

secto r and (c) induced employment arising from the spending of money by local residents from 

their tourist incomes. 

Acco rding to an estimate made by the WTO (1991), tourism generates, directly and or 

indirectly, some 74 million jobs in the world . Of these, America accounted for 20%, East Asia 

and the Pacific 17.5%, Europe 15%, Africa 10% and South Asia 7.5%. 

Employment estimation in the tourism sector is, however, problematic for two major 

reasons. The first is the absence of a clear-cut boundary between tourism re lated employment 

(especially indirect and induced type of employment in touri sm) and non-tourism employment. 

Due to the absence of such a clear-cut boundary, there is more or less an error of over-estimating 

or under-estimating jobs in tourism. Concerning this problem Shaw and Williams (1994: 139) 

have stated that 
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The error of overestimating jobs in tourism is also seen in 

the global esti mates of employment provided by the World 

Touri sm Organ ization. As the report acknowledges, the primary 

data are high ly aggregated, wh ich makes it difficult to obtain 

those most direct ly related to characteristic tourism act ivit ies. 

The second problem is the prevalence of the informal economy in tourism. There are sites 

where goods and services are informally produced, exchanged and consumed. Under such 

conditions, there is a large labour force engaged in the production of different goods and 

services to the tourism industry. But, these do not, however, appear on most of the statistical 

bulletins (Shaw and Williams, 1994: 140). 

In Ethiopia, except those people that are employed in government and some private hotels, 

the total tourism secto r employment is not known. According to the figures released from the 

Ethiopian Tourism Commission ( 1995), the number of persons employed in the country's hotels 

totals 6028 with 75.9% of them engaged in government owned hotels and the remaining 241 % 

in the privately-owned ones. 

Tourism can also bring about or generate some economic costs on the host community. 

Some of the major negative economic impacts from the develop ing countries' perspective are 

loss of potential economic benefits, employment distortion, leakage and seasonality of 

production (Shaw, 1994; Lea, 1988; Inskeep, 1991 :371). Loss of potential economic benefits 

and employment distortion to the local tourist attraction area can occur and resentment can 

sometimes be generated first, if many tourist facilities are owned and managed by outsiders, 

second if there is heavy emphasis on imported goods and services to be utili zed by the tourist 

industry , and third if the tourism industry is not integrated with the local economic activities 

(Inskeep, 1991:371). 

The degree of ownersh ip of tourism institutions by local residents greatly varies from 

region to region in most developing countries. In most cases, ownership of tourism institutions 

depends upon the kind of industry found in a particular economy. Matthew (1978:46) has stated 

that, ' ·so long as growth in the industry is based on large luxury hotels, then it seems almost 

inevitable that ownership will remain in fore ign hands". 
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In the case of Ethiopia, the situation is quite different from what Matthew has stated. Here, 

big hotels had been nationalized during the past regime and still are under government contro l. 

As a result, the situation is some what different from what has been observed in other 

developing countries. In Lalibe la, for instance, except the two gove rnment hote ls, all the other 

hotels are owned and run by Ethiopians. 

The absence of linkages between to urism and the local economic sectors is widely 

observed in many tourist receiving develop ing countries. For example, in the case of Lalibela it 

was found out that touri sm's role in stimulating agricultural production is extremely weak. 

There are many fac tors that affect the linkages of tourism with the local economic activities and 

the utilization of locally produced goods and services. This has been pointed our by Lea 

(1989:48) who stated that, " the linkages between the hotel sector and local businesses will 

depend upon factors like the types of suppliers required, the capacity of local suppliers and the 

type of tourist development". 

On the other hand, tourism's dependence on imported goods and services is one o f the 

other negative economic impacts of tourism. As is widely seen today, the tourism industry in 

most developing countries including Ethiopia, is dependent on imported goods and serv ices. 

Unless an effort is made towards developing the "Local ization" of tourism, the sector will 

remain unprofitable. Concerning the importance of " locali zation" of tourism Matthew (1978:49) 

had something to say 

loca lization of tourism would mean greater utilization of local 
talent, goods and services and beauty. Loca lization wou ld not 
only reduce thi s dependence upon fo reign items and reduce 
monetary leakage, but it wo uld create a meaningful experience for 
the tourist by pu tting him in greater contact with the host cultures. 

Based on the sample survey in Lalibela, the linkages between tourism and the agricultural 

secto r was fou nd to be low. Even tourism 's contribution in stimulating the production of local 

handicraft is unexpectedly low. 



2.2.2 Social impacts 

Tourism brings into contact peoples of different nationali ties, languages and social values. 

As a result, it has both positive and negative impacts. There are, however, practical problems 

of distinguishing the impacts of tourism from other impacts that came as a result of other 

modernizing influences. This makes the impact assessment of tourism somewhat complicated. 

In a recent work, Inskeep (199 1:367) tried to identify the bases of the social impacts of 

tourism in three different ways. The first type of impacts can be a product of normal change 

where stresses can result from any kind of economic development; the second can results from 

socia-economic differences between residents and tourists of either the same or different cultural 

backgrounds where as the third type can result from substantial cultural differences between 

residents and tourists. 

While examining the social impacts of international tourism on the host society III 

developing countries, Lea (1988:62) Shaw and William (1994:84) pointed out three broad and 

complementary ways. The first way has ponrayed the tourist-residents encounters as an 

identifiable event with a number of positive and negative outcomes, the assessment of which 

depends on how the observer views the correct path towards development; the second aspect has 

treated the functional view of various elements of the third world society which may experience 

changes as a direct result of tourism, such as moral behaviour, language, and health and the third 

perspecti ve considered aspects of cultural change that came through tourism's influence in 

reviving traditional skills and customs like handicrafts and dance. These three forms of social 

impacts are very fundamenta l in examining the social impacts of tourism but, in many cases, 

they do overlap and making it hard to distinguish one from the other aspect. 

2.2.2. 1 Tourist -host encounter 

Tourist-host encounter is one of the methods employed in assessing the soc ial impacts of 

tourism. But, classifying the outcomes as positive and negative is highly subjective. In general, 

the outcome of the tourist-resident encounter depends on the stage of development of the 
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to urism industry and the context where the encounters take place. The later aspect is treated by 

Inskeep, (1991: 367) who stated that 

Tourist-host encounters, in general, can occur in three main 

contexts First, where the tourist is pu rchas ing some goods or 
services from the host. Second, where the tourist and host find 
themselves side by side (for example, on a beach or at a night club) 
and thi rd, where the two parties come face to face with the object 
of exchanging information or ideas. 

In the case of La libel a, the first type of encounter is the most common. The second and the 

third type of encounters could be cornmon in some parts of Ethiopia such as Add is Ababa where 

the tourism infrastructure is better developed and the cross-cultural contacts and international 

understanding of the host community had reached at a better level than in Lalibela. 

2.2.2.2 Tourism and social change 

One of the simplest but most widely used frameworks for describing the effects of tourism 

on a host society is Doxey's "index of irritation" (Shaw and Williams, 1994:87). This index 

represents the changing attitude of the host population to tourism in terms of linear sequence of 

increasing irritation as the number of tourists grows. Shaw and Williams ( 1994:87) have 

explained the stages by saying that 

host soc ieties in tourist destinations pass through five 
stages: Beginning with initia l euphoria, then apathy, 
increasing irritation, outright antagonism and finally a 
stage when cherished values are forgotten and the 
env ironment is destroyed by mass tourism. 

The progressIOn through this sequence IS determined both by the growIng 

incompatibility of each group, which is related to culture and economic status, as well as by the 

sheer number of tourists. As commonly noticed in many developing countries, one of the most 

important factors in the growth of hostili ty to tourism relates to the physical presence of large 

number of tourists. This impact would, however, depend on the size and spatial distribution of 
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the host population. In other wo rds, the im pact is mo re signi fi cant in a small country with a 

small population than in a large country with much larger population. As the ratio of tourist­

resident increases so does the hostility for tourists. For example, as evidenced in Maldives, 

where tourist-residents ratio is 1 :3, the hostility for tourists is fo und much stronger compared to 

Samao, where tourist-residents ratio is 1:7 (Shaw and Williams, 1994 :87). 

Applying Doxey ' s index of irritation to Ethiopia ' s condition, where tourist-resident ratio 

both at national and regional level is extremely low, there can be minimum or no hostility to 

tourism. For example in Lalibela, out side the religious festivals in December and January, the 

tourist- resident ratio ranges from 1 :20 to 1 :30. Such a low ratio may have lowered the 110stility 

towards tourism . This is testified by the field survey where more than 75% of the people in 

Lalibela have a positive attitude towards tourists. 

2.2.2.3 Tourism and Co nservation of cultural heritage 

Experiences from many developing countri es including Ethiopia have shown that, tourism 

is one of the major factors in stimulating the conservation of historical and cultural heritage of 

an area. This is done mainly to upkeep and possibly increase the flow of tourists into the area. 

The conservation of cultural heritage could be effected in various ways as stated by Inskeep 

( 1991:370) 

The conservat ion of cu ltural heritage include three major 
aspects. First, conservation of historic and archaeological 
sites . Second, conservation and sometimes revita li zation 
of traditional arts. handicrafts, dance, music and ceremonies. 
Third, fina ncial assistance fo r the maintenance of museums, 
cultural faci liti es and activities. 

Today, some of the historic sites in Ethiopia are registered by the UNESCO and receive 

material and tinancial ass istance, of which the rock-hewn churches of Lalibela are one. They are 

registered as "World Heritage" by the UNESCO and, as a result, there is a plan to make large 

scale restoration works for the churches in the coming few years. In addition to the UNESCO 's 

a id . there are also a number of No n-Goverrunental Organizations (NGOs) that are engaged in 

up-gradi ng the historic sites and improving the li vel ihood of the population. One of them is the 



Lalibela FTNNIDA project which has built a huge shelter fo r the biggest rock-hewn church, St. 

Medhani Alem, at the cost of more than one million bin- in the mid of 1996. 

2.2.2.4 Tourism and cultural Effects 

There are two main group of views concerning the val ue of cross-cultural exchange. The 

first group sees the cross cultural contacts as an opportunity whi le the second group as a threat 

to cu ltural identity. The increasing presence of international tourists in the Third world is 

accepted by anthropologists as an important element in the process of acculturation whereby 

people in contact bon-ow from each others' cultural heritage (Lea, 1988:71 ). Shaw and William 

( 1994) stated that 

Assimilation of stronger western ideas and practices, 
introduced by tourism, with that of weaker host culture 
is an advantage. Further more, cross-cultural exchange 

deve lops international understandi ng and famili arity among 
peoples who otherwise might not be exposed to cu ltures 
other than their own. 

The above Shaw and William's idea is highly biased. They tried to show the western 

culture as stronger and the host as weaker, which is unrealistic in many cases. The dominatio n of 

the western cultures, in many cases, does not bring about cultural acculturation but rather 

cultural imperialism. There are persons and organizations taking cross-cultural exchange in 

general and the western cultures in particular as a threat to cul tural identity of the local people. 

This is because, through such contacts there is an imposition of foreign va lues and tastes upon 

the host society, which could gradually destroy the traditional culture. That is why many 

powerful Islamic countries such as Malaysia and Indonesia have taken active steps to resist the 

forces of assimilation (Lea, 1988:71). 

Concerning the material culture, as observed in many developing tourist receiving 

countries including Ethiopia, the growth of tourist handicrafts market has stimula ted local 

production both positively and negatively. The former includes the financial success of 

tradi tional art and artifact production and signs of cultural reawakening where as the latter the 
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fall in the quality of local handicraft products because of their mass production. Lea (1988:72) 

has also commented on this by stated that 

The sheer pressure caused by a read y market for handicrafts 
has also led to a fall in the quality of workmanship and the 
manufacture of cheap imitations known as "airport art". 
Some observers claim that traditional designs are degraded 
in this way and old skills lost. As a result, accusations 
abound with the ex istence of "fake art" on sale 

It should in the last resort be stated that the financial success gained through the sale of 

local handicraft products, the constant fall in the quality of local handicraft products has become 

a serious problem . 

2.2.2.5 Tourism and its effect on moral behaviour 

An extensive literature covering the main tourist regions of the world have indicated that 

tourism is closely related to increases in the sale of sex (prostitution) , crime of various kinds, 

and organized gambling (Lea, 1988:69). Testifying this aspect Matthew (1978:51) has stated 

that "In the Caribbean and some South East Asian countries, such as Thailand and the 

Philippines, a large number of tourists travel with the objective of attaining the fo ur S's of 

tourism: Sun, Sea, Sand and Sex." This image of tourism, at first, persisted in some tourist 

destinations, like Thailand and Haiti. But now demands for such services is increasing almost 

everywhere. For example, in Africa, Gambia is deeply affected by tourism's negative impact 

on peoples ' moral behaviour. Harrell Bond (quoted in Lea, 1988 :70) described the situation 

there by stating that "while female prostitution is common in Gambia, male prostitution among 

young Gambian is rampant." In Ethiopia too, in 1995, there were about 5000 Arab touri sts who 

came to the country for specific forms of recreation: sex , alcohol and chat (SNV Ethiopia, 

1995:8). 

The degree or the extent of impacts of tourism on moral behaviour is not uniform 

throughout the Third World but rather varies from place to place depending on four major 

facto rs (Lea, 1988:64). First, the socio-economic background of the host population (the 



structure of the community, its openness to other cultures and its traditions of hospitali ty), 

second, the number of tourists; third, tourist typology, and fourth , how tourism of an area is 

managed and developed. Furthermore, the ability of host residents to copeing with these kinds 

of feelings and perceptions and the way they sort out valid objections from the spurious ones 

determine the image which the tourist leaves behind. Matthew (1978:9) had also stated that 

International tourism leaves its mark more distinctly on those 

soc ieties where the volume of touri sm is high in comparison to 
the size of population; or where the comm uni ty"s attitude and 

its openness to other cultures is very hi gh; or where the overall 
economic level of the host country is extreme ly below that of 
the tou rist sector; or all I 

Here, it must be recognized that even if tourism is closely related to increases in the sale of 

sex (prostitution), it is not the only industry responsible fo r the expansion of prostitution in 

developing countries including Ethiopia. Lea (1988:69) has elaborated this aspect by saying that 

Although causal connections exist, it is very 

difficult to fi nd hard evidence about the role 

played by tourism, given the fact that similar 
effects have been experienced in countries like 
Nige ria, poss~ssing low levels of tourism. 

It is, thus, wrong to make tourism as a scapegoat for changes accompanying increas ing 

modernization unless they are directly attributable to the industry . 

This review of related literature has attempted to present some of the studies that have 

been conducted on socio-economic impacts of tourism in the host developing countries. 

Nowadays, impact assessment stud ies are not only concerned with development which has 

already occurred, but also include tourism planning processes (Pearce, 1995: 184). 

[n Ethiopia, except the master plan studies and some reports, no comprehens ive impact 

assessment has been done on tourism at national, regional or local levels. In all of the available 

studies, the socio-economic impacts of tourism and the perception (op inion) of the local 

communi ty are not covered. Thus, this study would assess the socio-economic ' impacts of 

tourism and the perception of the community on the on-going tourism activity in Lalibela. It 

may , hence, contribute in fi lling the gap by providing some basic find ings that could help 
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planners in devising an appropriate strategy to mitigate some of the existing socio-economic 

negative impacts so as to maximize the various benefits of tourism. 



3. BACKGROUND TO THE STUDY AREA 

3.1 Location and Physical setting 

Lalibela is found in Region 3, Northern Wollo Zone in Bugena Wereda. It is located at 12° 01' 

North latitude and 39° OS' East longitude. The distance between Lalibela and Addis Ababa via 

Dessie is 650 Km while it is 410 km from Bahir Dar(refer to Figure I) . A new all weather road 

from Alem Ketema to Sekota, passing through Lalibela is under construction and is expected to 

be completed at the end of 1990 E.c. The new Air port, 10 km away from the town, is completed 

at the beginning 0 f this year. 

The phys ical setting of the town and its surrounding area is characterized by mountains, 

high plateau and hills. The altitude of the town is between 2260 and 2690 m above sea level. 

The mean annual temperature obtained from four years record (1993 - 1996) ranges between 

11.5°c and 27.4°c of daily temperarure whereas the mean alillual rainfall ranges between 186.7 

and 258.3 mm (Lalibela Finnida Project, 1996:3). 

At present, the town consists of two kebekes designated as 0 I and 02. Each kebele has 

both urban and rural areas and all of them together occupy 307 ha of land. The town is 

structured into seven local ities or Se/ers: Gelerghe, Shimberma, Tebeber, Chifregoch, Sebal 

Weyra. Addi shadi and Kedemt (refer to Figure 2). The first three occupy the outer part of the 

town and are, hence, sparsely populated whereas the latter fo ur occupied the inner part of the 

town. These are relative ly very densely populated. Altogether they accounted fo r more than 70% 

of the settlement. 

3.2 A Brief Histo ry of Lalibela 

After the decline of the Axumite kingdom, in the 9th century, a new dynasty called Zagwe 

came into power in the early 12th century. This dynasty which reigned unti l 1270 A.D, was of 

Kushitic Agew origin and its homeland was in the region of Lasta, some 200 to 300 km south of 

Axum. Its new capital was established at Roha, later called Lalibela. 
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The most outstanding of the Zagwe kings was Lalibela, whose reign lasted for about forty 

years spanning 1170 until his death at around 1210. After his death he was canonized by the 

church in recognition to his work to strengthen the role and significance of Chri stian faith in 

Ethiopia. 

Emperor Lalibela received church education in Lasta and Gojam. At the age of 20 he 

traveled to Jerusalem where he spent several years deve loping his theological thinking. Some 

years after his return to Lasta he was crowned Emperor. 

Large scale construction of rock churches in Roha (Lalibela) is assumed to have started in 

I 180 and lasted fo r about 30 years. The town bears the name of emperor Lalibela (1181 - 1221) 

to whom the inspiration of the churches is ascribed (Tourconsult, 1994:66; Finnida Project, 

1996:5; SNV Ethiopia, 1995: 12; Ayalew, 1992). 

3.3 Population characteristics 

Based on the 1984 population and housing census of Ethiopia, the total population of 

Lalibela in 1984 reached 5, 112. Of this, 40.7% were males and 59.3% fe males. The total 

number of households and average household size was 1475 and 3.47 respectively. Ten years 

later, in 1994, the total popUlation of the town grew to 8484 with the males accounting for 

43.6% and females for 56 .4%. The population of Lalibela in between the two census periods 

( 1984 - 1994) grew up at a rate of 5.2% per annum. This high grov,1h rate, which is more than 

by about 2% of the national average, is largely a result of high in migration rate. For example, 

of the total population in 1994, migrants accounted for about 33.4% (C.S.A, 1994). 

In the mid 1996 the Lalibela Finnida project, in collaboration with the two Kebeles 

administration and the Municipality, carried out an intensive population survey in the town of 

Lalibela. Based on this survey, the total population was estimated to be 9730, of thi s 5515 (57%) 

were fe males and 4215 (43%) males (see Table 5) . During the same year (1996) the total 

househo ld heads were 2703 with male-headed households be ing, 1635 (60.5%) and female­

headed 1068 (39.4%). Of the total number of household heads, about 66.3% are ' engaged in 

non-business activities and 33.7% in business activities of all types. 
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Table 5. Distribution of population by kebele 

Kebele Male Female Total 

No. % No. % No. % 

01 2202 52.24 2969 53.83 5171 53 .14 
02 20 13 47.76 2546 46.17 4549 46.86 

Tom! 4215 100.0 5515 100.0 9730 100.0 

Source. Lahbela Fmnlda Project 1996 

3.4 Socio-economic Aspects 

Although Lalibela has a great potential for tourism, it has failed to utilize its potential due 

to a number of socio-economic problems. Until recently, Lalibela was almost inaccessib le by 

road during the rainy season (June - August ). In addition, there were no telephone lines (only 

radio communication), adequate power supply and adequate health services. However, in the 

past three years a number of basic infrastructure have been laid down so as to upgrade the town 

and facilitate conditions that could promote tourism. For example, the construction of the 

modern air port and telecommunication have greatly reduced the inaccessibility problem. Since 

about 80% of the tourists who have visited Lalibela used air transport. the construction of the 

modern airport has contribuled a lot in stimulating the to urism environment of Lalibela. 

Furthermore, the construction of an all-weather road that connects Lalibela with Addis Ababa 

via Alem Ketema, the construction of a medium-sized hospital and the utilization of the hydro 

electric power station will have a greater contribution for the development of tourism in the area. 

The Culture and Tourism Bureau of Region 3 has plans to open up a modern tourist information 

office in Lalibela in the near future . 

3.5 Tourist attractions 

Lalibela is one of the famous tourist sites in the Northern Circuit. Nowadays, the Northern 

Circuit (previously called the historic route) is intercotmected by air and road transport. Since 

the region is interconnected, tour operators have begun handling the Northern Circuit as one 

package for touri sts and as a result the tourism development of the region would be 

intercolmected (Tourconsult, 1995 :30). 
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The historical route which is now called "the northern circuit" is known by it's various 

historical attractions and natural beauty (refer to Figure 3). [t is called ' histo rical route' simply 

because it covers most of the ancient historical sites and buildings such as the pre-Christian 

stales and palaces at Axum, Yeha temple (from 5th century B. C) , Debre Damo monastery 

(from 7th century AD), Mekele rock-hewn churches (from 4th century AD), Lalibela rock-hewn 

churches (from 12th and 13th century AD), Lake Tana churches and monasteries (13th, 14th, 

and 17th century AD), Gondar castles (17th and 18th century), the Simien mountains, the Blue 

Nile water falls and others. Most of the resources are unique and even some of them, such as the 

rock-hewn churches of Lal ibela, are registered as" world heritage" by UNESCO (Tourconsult, 

1995; Finnida Project, 1996). This region, as assessed by many tourism consultants, has a great 

potential for the development of tourism. Therefore, to widen its market share as well as to 

overcome the potential competition from neighboring countries, Ethiopia must base its tourism 

strategy on those resources which are unique and only found in Ethiopia." (lANDS, 1967:10; 

Tourconsult; 1995:26). Based on the assessment made by TOUlTonsult (1995:20), amongst the 

top twel ve tourist destinations in Ethiopia, the best one out side Addis Ababa is Lalibela. 

Therefore, resources devoted to tourism should be concentrated on the development of major 

touri st attractions such as Lalibela. 

3.5.1 The rock-hewn churches 

One of the most popular historical attractions in the northern circuit are the rock-hewn 

churches of Lal ibela. Among many wonders, perhaps the most remarkable aspect of Lalibela 

stands on the fact that centuries after the inspired vision that led to the ir construction, they are 

still places of active wo rshi p. This has succ inctly been put by Selamta as follows: 

Mo re than mere monuments, the Lalibela churches 
const itute a living link with the past; not onl y the 
recorded facts of bygone years, but also the spi rit, 
the outlook, and the very atmosphere of anothe r era 
(Selamta: 1992:9). 

The first European to describe the rock-hewn churches of Lalibela was a Portuguese priest 

named Francisco Alvares who wrote in the early 16th century about one of the churches, 
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Golgotha stating that "its wa ll s were worked in a fi ne Cashion. also the wi ndow and the doors 

with all tbe tracery that could be told, so that neither a jeweler in silver, nor a worker in wax, 

could do more work" ((Selamta: 1992:6). Later, having described all the other churches in 

succession, he concluded by saying that: 

I t worried me more of these works, because it seemed to me that 

they wi [l.not bel ieve me if I wr ite more, and because as to what i 

have already written they will accuse me of untruth. Therefore, I 
swear by god, in whose power I am , that all that is written is the truth, 

and there is much more than I have already written, and I have left it 
that they may not tax me with its being falsehood (Se lamta, 1992:6). 

Since then, the churches were visited by many foreigners and got world wide admiration. 

However, it is still difficult to believe that such churches could be constructed without the use 

of modern technology. Selamta had something to say on this 

Carved by hand out of the so lid moun tains ide hundreds 
of years ago, the rock-hewn churches of Lalibela are 
Awe-inspiring in their beauty. But, how the ancient were 
abk to construct these monoliths using only rudimentary 

too ls remains a mystery (Selamta: 1992:5). 

In the town of Lalibela alone, there arc a total of eleven rock-hewn churches. Since two of 

them share the same roof, they are actually 10 (refer to Table 6). Based on their relative 

location, the churches are divided in to three groups (refer to Figure 4). The church compound 

covers a south and south-westward sloping hill side area of about 25 hectares, which is about 

20% of the town 's area (refer to Figure 5). It is surrounded on the western and northern side by 

densely built residential areas of Lalibela town. The site is further dissected by a small seasonal 

stream called River Jordan, which serves as a main drainage channel for the underground 

churches and their excavated cOUl1yards. In the new tourism master plan made by Tourconsu lt 

International ( 1995:66) a number of structures were proposed to be constructed in the church 

compound . These include: guide office, museum, information center, handicraft market, 

restaurant. coffee bar, Bank, Post office and others (refer to Figure 6). However, the construction 
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of all these structures in the church compound will have an impact in affecting the religious 

atmosphere. 

Table 6. List of the rock-hewn churches 

Gro up Nam e of the chu rch 

Bere Medahane Alelll ( House of the savior of lhe World) 

Bele kfarialll ( House of Marry) 

I Bere Dengel (House of the Virgin) 

Bele Mikaeal (House ofSt. Michael) 

Bere Meske! ( House of the cross) 

Bete AII1C1l1l1el ( HO llse of Emanuel) 

II Bele lvlarcllrios ( House of s. Mercurios) 

Bere Aba Libanos ( House of Father Libanos) 

Bere Gabriel ( House of st.Gabriel) 

III Bere Ghiorgis ( House ofSt. George) 

Source: Debre Roha Church COllncil, 1998 

In addition, there are also other rock-hewn and cave churches that are found around the 

town of Lalibela. Some of these churches include Ashelen lvfariam. Nakuteleab, Emekina 

Medhanialem, Genele lvJariam, Yimrehane Kerestos, Bi/baler Giyorgis, Bilbala Cherkas, Abune 

Yoseph ernd Kidus Harbi. Furthermore, the ancient Lasta houses ' design and decoration, the 

traditional folk music, the surrounding farming villages and their good natural scenery are some 

of the other tourist products found in and around the town of La Ii bela. 
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As is shown in thc figure, in both years under consideration the tourist number rises as of 

September and reaches its apex in December and January. Thereafter it declines until another 

minor peak occures in April due to Ethiopian Easter holiday. During the main summer season, 

there are few or no tourists at all. The average monthly and daily inflow of fore ign tourists in the 

year 1995/96 was around 833 and 28 respective ly. In the year 1996/97, the average mo nthly and 

daily inflow of foreign tourists increased to 950 and 32 respectively. The total volume of tourist 

inflow in 1996/97 increased by 14% compared to that of 1995/96. 

4.1.2 Tourist accommodations 

Based on their prices and facilities , the hotel rooms in Lalibela could be divided into four 

classes or groups (refer to Table 7). In the first group one finds three hotels of re latively high 

standard having a total of 124 rooms and 241 beds with each bed room possessing private bath 

rooms and hot shower. The second group includes two medium standard hotels having 27 

rooms and 47 beds, which do possess individual and shared private showers and toilet rool11s. 

The third group includes about five low standard hotels that are furnished with 48 rooms and 52 

beds with all of them having COlllmon cold shower and toilet rOOlllS . The fourth group includes 6 

very low standard hotels that have 49 rooms and no shower facility. 

Table 7. Distribution of tourist hotels by their standard 

Hotels by thei r standard' Hotels 
No % 

Rooms 
No % 

I. High standard hotels 1 3 1 18.8 1 124 1 502 
2. JVledi um standard hotels 2 12.5 27 10.9 
3. Low standard hotels 5 31.3 57 19.0 
4. Very Low standard hotels 6 37.5 49 19.8 

Total 16 100 247 100 
Source: Based on Field survey, 1998 

* The classification is nor an official classification 

Beds 
No % 

1241 162.6 
43 11.2 
52 13.5 
49 12.7 

385 100 

The three high standard hotels (two goven1l11ent and one private) account for only 19% of 

the hotels but 50.2% of the rooms and 62.6% of the beds. The two medium hote ls. on the other 

hane!. accollnt for 10.9 % of the hotel bed rooms and 11.2% of the hotel beds. Simi larly. the low 
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standard hotels account for 19% of the hotel rooms and 13.5% of the hote l beds. The remain ing 

19.8% of the bed rooms and 12.7% of beds belong to the very low standard hote ls. 

Based on the field survey, 76.7% of the domestic 53.6% of the foreign tourist stayed in the 

high standard government and private hotels. The remaining 23.3% of the domestic and 30% of 

the foreign tourists stayed in the medium standard private hotels. Surprisingly , 16.7% of the 

foreign tourists stayed in low standard private hotels (see Table 8). 

Table 8. Distri bution of tourists by hotel standa rds 

Domestic Fore ign Total 
No % No % No % 

I High standard 23 76.7 16 53.3 39 65.0 

I Medium standard 7 7' , _J.J 9 30.0 16 26.7 

I Low standard 5 16.7 5 8. 3 

30 100 30 100.0 60 100.0 

SOllrce: Field survey, 1998 

4.1.3 Average length of stay and daily expenses oftourists 

The average length of stay of touri sts, in general , is 2.05 nights. On the average . fore ign 

to urists stay for 1.97 nights and domestic tourists for 2.13 nights. 

In 1994, the average length of stay of tourists in Lalibela on the average was 2 nights 

(ETC, touri st statistical bulletin, 1994; Tourconsult, 1995 :35). Comparing the average length of 

stay of tourists in 1997 with that of 1994 shows that, there is a 0.05 nights increment in the 

fonner. Such an increment in the length of the average stay of tourists can be explained by the 

rising need of tourists to visit the other near by churches that are found around Lalibela. Based 

on the sample survey, 43.3% of the foreign tour ist and 23 .7% of domesti c tourists visited the 

two near-by churches namely Asheten and Nakutoleab. The remaining 56.7% of foreign tourists 

and 76.3% of domestic tourists do not visit the other churches found around the town of 

Lalibela. One of the major reasons for not visiting is absence of easy access to the surrounding 

churches. 
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The average daily expenses of tourists fo r accommodation. food and drinks (exc luding 

payment for the guides, church entrance fee and buying gift articles), varies widely between 

fo reign and domestic touri sts . It is much lower for domestic tourists compared to that of fo reign 

to uri sts (refer to Figure 8). 

45 Fig. S Avc rage d'li lyexpe nse of tourists in bi rr , 1997/98 

~~ f/' 
25 ~ 
20 1 
151 
10 _ 

5 ( 
O ________ ~------~------~--------.------
< 50 50 - 100 101-200 201 - 300 301 - 400 

_._ Domestic tourist ---+- Foreign tourist --i3- Average 

> 400 

Sou rce: Prepared by the author based on the data obtained from tie ld survey, 1998 

Domestic touri sts spent on the average spent about 100 birr per person per day whereas 

fore ign touri sts 200 to 300 birr per person per day. Thus, the difference between the meaJ1 daily 

expenses of foreign and domestic tourists is significant (t-value = 6.48 and P =.00 I) at 0.05 

confidence interval. One of the main reasons for such a high difference li es in the differe ntial 

ways the hotels charge fo reign and domestic tourists. For example, in the high standard hotels, 

fo reign tourists pay 36 dollars or about 248 birr for a single room and 48 dollars or abo ut 331 

bin fo r a double-bed room whereas fo r the same rooms domestic to urists will be charged 25 and 

36 birr respectively. On the average, fore ign touri sts who stay in high standard hote ls spend 

63% of thei r daily expenses fo r accommodation which is onl y 20% fo r domestic touri sts . 
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4.2 Problems Affecting the Tourism Environment in Lalibela 

4.2.1 Problems as viewed by tourists 

This sec tion of the paper will discuss the major problems that are encountered by tourists 

arriving or coming to Lalibela. The problems include transporation, accommodation, guides and 

churches. 

4.2.1.1 T ransportation 

One of the major problems related to transportation is the high prices of airport taxis. As 

mentioned earlier, outside the religious festival of Ethiopian Christmas in December and 

Epiphany in January, about 70 % of domestic and foreign tourists arrive by plane. for a distance 

of nine kilometers, from the airpOlt to the town, both foreign and domestic tourists are charged 

30 to 40 birr for a single trip and around 70 birr for a round trip. Tourists who have come to 

Lalibe la by plane have seriously complained about the transportation cost, which is 

monopolized by NTO. Concerning the price of the air port taxi , of those touri sts who came by 

plane about 47.7 % of them rated it as very high, 31.8% as high and 15.9% as average or good. 

None of them rated it as either cheap or very cheap. Those who responded by saying "very high" 

and "high" together accounted fo r 79.5%. However, as of December I 997. some two pri vate 

tour companies have begun giving the same service with less price than that of the NTO. In most 

cases, nonetheless, they work on shift system to avoid competition and maximi ze profits. 

The other problem attached to transportation is the lack of easy access to the surrounding 

churches. Due to this problem, 56.7% of the foreign tourists and 76.7% of the domest ic ones 

failed to visit the other near-by churches found around the town of Lalibela. This is testified by 

the fact that lack of easy access ranked as the primary reason for not doing so (46.2%) followed 

by shortage of time (28.2%), financial di fficulties (18.0%) and other personal reasons (7.7%). 
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4.2.1.2 Accommodation 

The first problem related to accommodation is the high cost of bed rooms especially for 

foreign tourists. As has been mentioned earlier, the price of bed room is not the same for 

domestic and foreign tourists with both governmental and private hotels charging foreign 

tourists more than the domestic ones (refer to Table 9). 

Table 9. Prices of bed rooms for foreign and domestic tourists. 

Hotels by their standard A verage price for 
Ethiopians in birr 

High standard hotels (single bed) 25 
High standard hotels (double beds) 36 
Mediulll standard hotels (single bed) 10 · IS 
Medium standard hotels(double beds) 20·30 
Low standard hotels (sing le bed) 8· 10 
Very Low standard hotels (single bed) 5 

, Takl!1g US I dollar as b.90 EthiOpian birr 
Source: Field survey, 1998 

A verage price for 

foreigners in birr 
248 , 
331 , 
30·50 
60 · 150 
20·30 
10·15 

To uri sts were asked to express the ir opinions regarding the price of the hotel r00111S. Since 

the price of bed rooms (as shown in Table 9) for domestic tourists is somewhat reasonable all 

domestic tourists have got no complaints. In the case of fore ign tourists, however, about 47% 

have serious ly complained about the hotel price. The extent of the complaints, nonetheless, 

depended on the standard of hotels (refer to Table 10). 

Tab le 10. Foreign tourist op inion on the price of hotel room 

Degree of 
complaint 

I . Very low 
2. Low 

3. Average 

4. High 
5. Very high 
Total 

Group I Group 2 Group 3 

No. % No. % No % No 
. . . . · · . 

I 6.3 2 22.2 3 60.0 6 
3 18.8 5 55.6 2 40.0 10 
7 43 .8 2 222 · · 9 
5 31.3 . . · · 5 
16 100.0 9 100 5 100 30 

Group 1 - Those who stayed 111 hIgh standaJd hotels 
Group 2 = Those who stayed in medium Standard hotels 
Group 3 = Those who stayed in low standard hotels 

Source: Field survey, J 998 

Total 

% 
. 

20.0 
33.3 
30.0 
16.7 
100 
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As it could be observed in the above table, thc degree of complaints is very high among 

those who stayed in the high standard hotels compared to those who stayed in the low and 

medium standard hotels. Among those who stayed in the high standard hotels, 31.3% replied as 

the rate is ve ry high, 43.8% replied as high whereas among those who stayed in the low 

standard hotels 60% replied as the charge is low and the remai ning 40% as average or good. 

The second major problem related to accommodation is related to sani tation in the hote l 

environment. This problem, however, varies depending on where the touri sts are stay ing. The 

degree of sanitation problems increases with decline in the standard of the hotels. Sanitation 

problems also worse as one goes deeper into the inner part of the hotel. 

For obvious reason, the problem of sanitation is very low in the high standard hote ls. Out 

of the total sampled tourists who stayed in these hotels 3 1.6% of them replied as the san itary 

s ituat ion is very good, 50% as good and the remaining 18.4% as average. By the same token, the 

sanitati on of the bed rooms in tbe high standard hote ls rated as very good by 7.9%, good 29% , 

average 50% and poor [8.4%. Concerning the cleanliness of the toilet rooms, 21.1 % of the 

foreign touri sts rated it as poor, 52.6% as average, 21. 1 % as good and 5.3% as very good . The 

calculated mean for the sanitation of the high standard hotels in Lalibela in genera l. as shown in 

table 11. is 4 .132 where as the mean for the sanitation of the bed and toilet rooms is 3.211 and 

3. 105 respectively. From thi s one can conclude that the sanitation of tbe high standard hote ls in 

general is very good whereas the san itation of the bed and toil et rooms is somewhat average. 

On the other hand, of those who stayed in the medium standard hotels, the hotels are rated 

as average by 35.3% of the respondants, good by 47.1 %, very good by 17.6%. The same 

sampled foreign tourists rated the hotel rooms differently: poor (1 1.8%), average (52 .9%), and 

good by 35.3%. About 17.7% of the respondants rated the toilet rooms as poor, 52.9% as 

average and 29.4% as good. 

The calculated mean for the sanitation of the medium standard hotels , the bed and toilet 

rooms are 3.824, 3.235 and 2.647 respec tivel y. The overal l san itation of the medium standard 

hotels is more than an average (close to good) where as the sanitation of the hotel room is an 

average one but tbe sani tation of the toilet room is between average and poor. 

As it could be guessed, the sanitation problem is more seri ous in the low standard hotel s 

compared to the medium and high standard hotel s. Of those tourists who stayed in the low 



standard hotel s, 40% rated it as average, 60% as good. Concerning the sanitation of the bed 

rooms, 20% rated it as poor, 60% as average and the remaining 20% as good . By the same 

token, toilet rooms were rated as very poor by 40% of the respondants. poor by 40% and 

average by 20%. The overal l mean for the sanitation of the hotels in general is 3.60 and the bed 

and toilet rooms 3.0 and 1.80 respectively. 

Tab le II. Comparison of means among the high. 

medium and low standard hotel s in Lalibela. 

Type of Hotels The hote ls Bed 
in general rooms 

1. High standard hotels 4.1316 3.2105 
2. Medium standard hotel 3.8235 3.2353 
3. Low standard hete Is 3.6000 3.0000 

Grand mean 4.0000 32000 
, -1- Very poor 2- poor J- Average 4- Good )- VelY good 

Source: Calcu lated by the author 

Toilet 
rooms 

3.1053 
2.6471 
1.8000 
2.8667 

From the above table one can understand that, first the extent of the sanitation problem is 

increas ing as the standard of the hotels decreases; secondly, that extent of the sanitation problem 

in all of the hotels is increasing as one moves from the ex terior part to the interior part of the 

hotel leading towards the bed and toilet rooms and thirdly, in all of the tlu'ee standard hotels, the 

problem of toilet sanitation is the most pronounced to be followed by bed rooms. Besides the 

general sanitation problems related to bed and toilet rooms, there are al so a number of problems 

including the absence of hot shower, electricity, food problem. safety etc . which have affected 

most tour ists during their stay in Lalibela. As has previously been discussed, the extent of these 

probl ems varies depending on the standard of the hotel. An attempt has also been made to 

prioritized the problems based on the perception of the visiting touri sts. The results are 

summerized in the table below (refer to Table 12). 
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Tab le 12. Rank of some of the se lected problems 

Problems 
San itatiol1 
I-lot shower 

Food I Electnc 
Safety . 

attached to accommodation 

Group I ( Rank) I Group? (Rank) - I Group 3 (Rank) 

3 3 
I 2 
4 I 

2 4 

5 5 

Group I - Those who stayed in high standard hotels 
Group 2 = Those who stayed in medium standard hotels 
Group 3 = Those who stayed in low standard hotels 

Sou rce: Calculated by the author 

I 

3 
2 
4 

5 

As shown in Table 12, the main problems for those who stayed in the high standard hotels 

according to their order of importance are absence of hot shower during the daytime, absence of 

electric power during the day time, sanitation of the to ilet room, food problem and safety. The 

main problems for those who stayed in the medium standard hotels included in terms of 

importance, food, absence of hot shower, sanitation problem, absence of electric power in the 

day time and safety. Similarly, for those who stayed in the low standard hotels the problems 

icluded, in their order of importance, sanitation, food, absence of hot shower, absence of 

electric power during the day time and safety. The result the Spearman' s correlation coefficient 

has also confirmed that there is high positive correlation between the rank of problems in the 

medium and low standard hotels (r = 0.7000) than between medium and high standard hotels (r 

= 0.3000) or between the low and high standard hotels (r = 0.2000). 

4.2,1.3 Guides 

Based on the field survey, the major problems related to the guides included harassment 

of tourists by the guides, high service price and language inefficiency. 

Harassment of touri sts by the guides is one of the major problems which affected tourists 

during their stay in Lalibela. This is the result of the presence of many unorganized guides and 

also the absence of strong control. In due consideration of the problem the We red a 

administration has selected some 30 guides in July 1997 and organized them as official guides. 

The Lalibela Finnida project has also sponsored a shoti term training course that was deliberated 
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by officials of the Ethiopian Tourism Commission. These interventions have not yet so lved the 

problem. For instance, there is no effort made to control the so called ··non-official" guides. 

Even the official guides have got no strong organization or a working system. Like the non­

official guides, they simply gather in and around the two govenU1lental hotels waiting for the 

coming of tourists. They deal with tourists following them to their hotels so as to make 

arrangements on guidance. · It is a common phenomenon to see two or more guides scrumbling 

to guide a touri st. As a result, many tourists have complained about the disorder and nuisance 

of the guides ' with some of them complaining by saying that ' "f would rather go to the guide if I 

wamed one, than having two or three ganging up. " 

Both foreign and domestic tourists who hired official and non-ofticial guides were asked to 

give their opinion on the guides approach. Out of the 26 interviewed tourists (6 domestic and 20 

foreign) who hired official guides, 11.5% of them replied as it had been poor, 30.8% as 

average, 34.6% as good and the remaining 23. 1 % as very good. On the other hand. out of the 

34 tourists (24 domestic and 10 foreign) who hired non-official guides, 23 .5% responded by 

saying it was very poor, 29.41 % as poor, 29.41 % as average and 17.65% as good for detail s 

(refer to Table 13). 

As shown in Table 13, tile overall grand mean rating of2.9833 out of 5 indicates that the 

problem concerning the guide's approach is a bit above average. But, there are significant 

differences between the mean of official and non-official guides. The average mean for the 

official guides is 3.7308, which is close to good, whereas for the non-official guides 2.4118, 

which is close to poor. We can, hence, conclude that the approach of the non-official guides is 

somewhat worse compared to the official guides. 

Tab le 13. Tourists ' opinion on the gu ides' in Lalibela 

Dam. tourist Fore. tourist Average I (Mean) (mean) (mean) 

I I.Officlal gUide "'"I" .... 4 . ."-'.,,.,) 0 0.5500 0 0 0.7008 

I 2. Non·offic ial guide 2.5833 2.0000 2.4118 

I Grand mean 2.9333 3.0333 2.9833 

1= Very poor 2= Poor 3= Average 4= Good 5= Very good 

Source: Calculated by the author 
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The second problem related to the guides in Lalbela is the high service cost. As is widely 

observed in Lalibela, the service cost of the official guides for foreigners is 50 birr per person 

for a group of more than three and 100 to ISO birr fo r individuals. During the peak tourist 

seasons, the service cost increases. Due to the high service cost of the official guides. many low­

budgeted foreign touri sts and almost all of the domestic to urists prefer the non-official guides 

who are relatively cheaper. The non-official guides service cost is negotiable and could be 

arranged at lower amount compared to with the offic ial guides. 

Tourists were asked to give their opinion on the service fee that they are paying the official 

and non-official guides. Of the 26 tourists who hired official guides, 30.8% replied as it is 

average , 42.3% as high and 26.92% as very high. None of them replied as it is low or very low. 

On the other hand, of the 34 tourists who hired non-official guides, 29.4% have rated it as low, 

64.7% as average and the remaining 5.9% as high. Again, here touri sts as in the case of the 

offic ial gu ides fee rating, none of the respondants qualified it as "very high". 

As the data hereunder show (Table 14.), the overall grand mean of 3.2833 indicates that 

the guide' s payment is a little bit more than an average. Comparing the mean of domestic 

touri sts i.e. 2.8667 with that of fore ign tourists i. e. 3.7000 one observes a high difference. The 

calculated t- test (t- value = 2875, P = .0001) and Mann-Whitney U test (V-value = 226.0, and P 

= .0004) indicate that there is a significant difference at 0.05 confidence Interval. This 

difference could also be attributed to the type of gu ides the two groups have hired. Of the 30 

fore ign tourists intervewe , 66.7% have hired official guides and paid high service costs whereas 

of the 30 domestic tourists only 20% hired official guides. About 80% of the domestic tourists 

engaged non-official guides and paid less money than that of the fore ign tourists. 

Table 14. Touri sts opinion on the gui des' se rvice ree 

I. Official guide 

I 2. Non -official guide 

Grand mean 

Dam.tourist 
(mean) 

I 3.6667 

I 2.6667 

I 2.8667 

Fore. tourist 
(mean) 

I 4.0500 

I 3.0000 

I 37000 

Average 
( mean) 

I 3.86 15 

I 2.7647 

1= Very low 2= low 3= Average 4= High 5= Very high 

Source: Calcu lated by the aUlhor 
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The third problem related to the guides is concerned with their language efficiency. Those 

foreign tourist who hired non-official guides did seriously complain about the guide's language 

incapability. Of the 10 foreign tourists who hired non-official guides, 38% of them replied as it 

was poor. Whereas 15.4% of those who employed official guides rated them as poor. The 

language pro blem among domestic tourist is insignificant as each travel ler can speak and listen 

Amharic (refer to Table 15). 

Table 15. Tourists op inion on the guides' language skil ls 

Domestic tourist Foreign tourist Average 
(mean) (mean) (mean) 

I I. Official guide 4.5000 3.3500 3.6 154 

I 2 Non-official guide 3.5000 2.3000 3.1765 

I Grand mean 3.7333 3.0000 3.3767 

1= Very poor 2= Poor 3= Average 4= Good 5= Very good 
Source: Calculated by the author 

As fa r as foreign tourists are concerned, the calculated mean for offic ial gu ides is 3.3500 ( 

a bit more than an average) and for non-official guides 2.3000 ( close to poor). The low 

language skills of the non-otlicial guides, therefore, affects foreign tourists. [n order to avoid 

sueh an inconvenience, an urgent attention is needed to organize and train the guides and 

upgrade their language skills in order to help tourists to get the real information on the churches 

as well as to disseminate the rea l history of Ethiopia. 

4.2.1.4 Places of Visit (church) 

There are a number of problems in relation to the places of visit (churchs) in Lalibela one 

of which is the high entrance fee for foreign tourists. At present, the entrance fee for fo reigners 

is 100 birr per person and an additional of 150 birr if they use video camera. Domestic tourists, 

on the other hand , are not obliged to pay entrance fees. 

The entrance fee that was 10 birr per person before 1993 rose to 50 birr per person in 

1994 and 100 birr as of mid 1995. All the money that is col lected from the entrance fee goes 

directly to the church council called "Debre Roha". It is not very clear what the council does 
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with the money. The churches ncither pay tax nor do they use it for maintenance. Even after 

the escalation of the entrance fee to 100 birr in mid- 1995, there is no visible change that is made 

to facilitate tourist vis its in the church compound. 

Concerning the entrance fee to foreign touri sts, whether the visitor is a studen t or not and 

also whether they want to visit onl y one group of churches or all the three groups, all of them 

pay the same amount viz. 100 birr per person. To identify the extent of the problem related to 

entrance fees foreign tourists were asked to give their op inion. Their reply is summarized 

hereunder (Table 16). 

Table 16. Foreign tOllrists ' opinion on the church's entrance fee 

Rank Rating Number % 

1. Very low - -
2. Low 2 6.7 
3. Average II 36.7 
4. high 7 r -_J .J 

5. Very high 10 33.3 
Total 30 100.0 

Source . Field Survey, 1998 

As shown in the above table, those who rated the entrance fee as high and very high 

together accounted for 56.6% whi le those who rated it as low accounted for only 6.7%. The 

remaining 36.7% of the respondants have rated the entrance fee as average. The overall 

calculated mean 3.833 indicates that the entrance fee is somewhat high for most fo reign to urists. 

Given this, it can be suggested that inorder to attract more tourists the entrance fee for foreign 

touri sts has to be revised to suit their desire. 

4.2.1.5 problems tha t affect tourists' in the church compound 

There are many problems that directly affect the visitors in the church compound. Based 

on the field survey, those identified problems were sanitat ion problems and problems created by 

the beggars, priests and the kids (children) . 
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(i) Sani tation 

The sanitation problem is not only in and around the hotel , but also in and around the 

church compound. The surrounding area around the churches and the trenches are not clean. 

Concerning the sanitation problem tourists were asked to give their opinion and the result has 

showed that, 48 .3% of them qualified the problem as very high, 33.33% as high. and the 

remaining 18.3% as average. None of them rated the problem as low or very low. The overall 

mean for the san itation problem is 4.00 (high) indicating, among other things, the acuteness or 

seriousness of the problem in and around the church compound. 

One of the major causes that aggravated sanitation problem is the presence of many 

residential and commercial houses within the church compound. According to an official 

statistics released by the FilUlida Project, there are more than 400 houses within the historical 

site, most of which have been built without any official permission. They are mainly residential 

buildings belonging to priests and their family members. Some of them are. however. used fo r 

commercial purposes including a small hotel with 12 rooms and many lela and tej bets 

(Tourconsult, 1994:66; Finnida Project, 1996:5; SNV Ethiopia, 1995: 12; Ayalew, 1992). Since 

most of these residential and commercial houses do not have toilet facilities , they usually use 

the trenches as a toilet and a damping site for garbages. Unless some quick and effective 

preventive measures are taken, the situation can be more aggravated in the future. As 

recommended by the Lalibela FilUlida project, to keep the precious churches from the possible 

danger as well as to keep them clean and safe, the inhabitants of the church compound need to 

resettled and high priority should be given for the construction of public toilets. 

(ii) Beggars 

The church compound is crammed with numerous beggars that restrict the movement of 

tourists . They follow tourists all the way and some times block the narrow passages. Of all the 

tour ists interviewed, 46.7% sow the problem of beggars as highly problematic, 28.4% as less 

problamatic and the remaining 25% as medium. 
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To overcome such a problem, some measures have been taken by the church 

admin istration including the disallowing beggars entrance into the church compound. It was a 

good measure but still the problem around St.George church, which is open and does not have a 

fence, is not so lved . In addition, the way to the second group of churches is not yet contro lled. 

(iii) The kids (children) 

The other se rious problem that affects tourist visits. particulary their movement. is the 

problem created by the kids. The number of kids that follow tourists is unimag inably high and 

no one contro ls them. Many of them gather on the churche gates to look after tourists' shoes. 

There are around 80 children organized by the municipality to look after the visito rs' shoes. In 

addition. some of them guide domestic tourists. In general, there are lots of kids that follow 

tourists asking for money or something else. Many tourists usually complain about the naughty 

kids' problem and say like " Please do something about all those you, you. you ... give money 

kids". Concerning the problem created by the kids 38.3% responded by saying that it is hgh 

problamatic, 2 1. 7% of them took it as immaterial and the remaining 40% as normal. 

(iv) The priests 

The problem attached to the priests (head priest) is the absence of well known visiting 

hours or a fixed schedule for visitors. As a result, some touri sts miss visiting two or more 

churches. For example, based on the sample, among the ten churches in Lalibela. those who 

missed visiting two churches accounted for 12.5% and those who missed vis iting one church 

accounted for 20%. This could be solved by setting a fixed programme for visitors and the 

church administration should strictly organize the performance of the head priests. 

Concerning the problem created by the priests, those who sow it seriously (high and very 

high) accounted for 36.7% while those who did not see it se ri ously (low and very low) 

accounted for 31.67% with the remaining 31. 7% being impartial to the problem (average) (refer 

to Table 17). 
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Table 17. Opinion of foreign and domestic tourists on problems 

that affect their vis it in th e church compound. 

Domest ic Foreign Average 
tourist tourist 

Mean Mean Mean 
I Sanitmion problem 3.6333 4.2000 3.9 167 
I Badgers 3.0333 3.6333 3.3333 
I Kids 3.5000 3.1333 3.3167 

I Priests 2.7000 3.3000 3.0000 

1= Very poor 2= Poor 3= Average 4~ Good 5= Very good 
Source: Calculated by the author 

Based on their average mean, as shown in table 17 , problems which affected tourists' visit 

in the church compound were rated inorder of severity we re san itation and the problems created 

by beggars , kids and priests. However, there are differences between foreign and domestic 

touri sts in perceiving and ranking these problems. As shows in table 17, domestic tourists 

ranked the problems sanitation as the first to be followed by problems created by the kids, 

beggars and priests . Problem ranking for foreign touri sts also starts with sanitation to be 

fol lowed by problems created by beggars, priests and the kids respectively. 

~.2.2 Problems affecting the tourism envirunment 

as perceived by residents 

The problems which alIect the tourism environment of La libela from the point of view of 

the communities residing in Lalibela focused mainly on the absence of some basic physical 

infrastructure such as transport and absence of social service such as Bank, electric power and 

waste disposal. In addition, a number of social problems had also been cited. 

4.2.2 .1 Absence of infrastructures 

The first prob lem related to infrastructure is the absence of an all-weather road. About 

83.3% of the total household heads ( 86.3% of the business household heads and 81.7% of the 

non-business household heads) suggested that the absence of an all-weather road has been one 
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of the major prob lems whieh has affected both the commun ity and the tourism env ironme nt in 

Lalibela. Due to this problem, Lalibela has been inaccessible in the main summer season. 

However, the construction the new airport has partly solved this problem. The newall-weather 

road which will connect Lalibela to Addis Ababa through Alem Ketema and to Bahar Dar 

through Gashena has not yet been completed. Unless these roads are completed in time before 

the coming of the main summer season, it will remain a major problem for those low budget 

tourists who usually use road transpo rt. 

The other problem in relation to transport cited by 7J .5% of the total household heads 

(81.3% of the bus iness and 69.4% of the non-business household heads) was the absence of 

feeder road to the surrounding churches and monasteries. The absence of feeder roadshas, 

however, created job opportunities and income for more than 150 mule renters, though limiting 

the number of visitors. As has been stated earl ier, 46.2% of the tourists do not visit the other 

near-by churches due to the absence of good feeder road. If an effort is made to facilitate 

condition for the construction of feeder road to the surrounding churches and monasteries, the 

surrounding villages would have the opportunity to get tourist income. Further more, it will also 

be a means by which the average length of stay of tourists could be increased. 

4.2.2.2 Social Service 

One of the major problems that is related to social service is the absence of a bank in 

Lalibela. This problem is underlined by 89.09% of the total sampled households (from the 

business 92.6% and non-business community 87.3%). The absence of banking service in the 

town has affected the to uri sm environment in a number of ways: there are no means of using 

credit cards to settle bills even in govel1U11ent hotels and also of changing dollars local Clll1·ency. 

In many cases foreign tourist are forced to sell their dollars at a lower price tban the official rate. 

This also applies equally to other hard currencies. On the other hand. tbe absence of bank has 

also alIected the business envirolUnent very serious ly limiting the possibility of getting loan 

facilities to expand their business. 

About two-thirds of the business and non-business sampled households have also cited 

problems related to absence of 24 hours electric light, adequate water supply, post office. 
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public recreation centers. public toilets and good hotels/ restaurants for medium and low class 

tourists. 

In relation to the social conditions, 60.4% of the total household heads (62.1% of the 

business and 59.4% of the non-business household heads) did also see problems created by the 

guides, priests, mule renters, beggars and shoe keepers seriously nagging. 
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5. SOCIO-ECONOMIC IMPACTS OF TOURISM 

The method employed for assessig the existing soc io-economic impacts of to urism is 

developed fro m the literature review. As di scussed in chapter 2, the assessment of whether pos itive 

or negative impacts depends, in part, on obj ective criteria and in part on the perception of the host 

community. Thus, by taking these methods into consideration, an effort have been made to 

eva luate the extent of the ongoing soc io-economic tourism's impacts in Lalibela. Data are analysed 

and summerized both quantitatively and qualitatively. 

5.1 The Economic impacts of tourism 

Touri sm is one of the most important economic activities in Lalibela. It brings a number 

of economic benefits to the region in general and to the community in particular. For example. 

in 1995/96 the overall income the town received from foreign touri sts alone (from 

accommodation, church entrance fee, transport, guide service excluding expenditures on 

purchasing gift articles) was estimated between birr 6.2 million to 8.8 million birr and increased 

to between 6.7 million to 9.2 million birr in 1996/97 (fo r detail ed breakdown refer to see 

appendix 17). 

This tourists' expenditure on different goods and services transacts through the community 

directly and indirectly. Those who rece ive direct and indirect income fro l11 touri sm spend some 

of it on different goods and services. As a result, pat1 of their income passes on to other business 

secto rs and persons and so on. Every time the money changes hands it provides new income. It 

is, therefore, such a mul tiplier effect that makes the assessment of touri sm 's nel effect on 

income compl icated. The author of thi s paper has taken the average monthl y income of business 

household heads and the average monthly tourist inflow fo r the past two consecut ive years as 

indicative of the existing relationship between income and touri st inflow in Lalibe la . 
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5.1.1 T he Relationships bctween monthly averagc 

income of business household heads and tourist inflow 

One of the major sectors that receives direct and indirect tourist income is the business 

sector. As shown in table 18, the amount of income the sampled business household heads 

rece ived for the past three consecutive years showed an an upward trend. The number of 

business household heads who received an average monthly income less than 100 birr increased 

ii'om 47.4 % in 1995/96 to 49.5% in 1996/97 (refer to Table 18). But, thi s proportion again 

decreased to 37.9% in 1997198. On the other hand, the number of business household heads who 

received no income decreased from 2 1% in 1995/96 to 13.7% in 1996/97 and further decreased 

to 2. 1 % in 1997198 (refer a lso to Figure 9). 

Table 18. Average income di stribution of business househo ld heads 

( 1995/96 - 1997/98) 

Average [mcome 1995/96 1996/97 1997/98' 
Group in birr 

No % No % No % 

I < 100 45 47.4 '17 49.5 36 37.9 
2 100·200 19 20 .0 23 24.2 31 23.6 
3 20 I - 300 7 7.4 8 8.4 20 21.0 
4 >3 00 4 4.2 4 4 .2 6 6.3 
5 No income 29 21.0 13 \3.7 2 2 .1 

Toral 95 100 95 100 95 100 

, The 1997/98 average Income IS only fo r 6 months (Septembel 1997 - Febluaty 1998) 
Source: Field Survey 

Of the total 95 sample househo ld heads, 86.3% replied that the two most important 

facto rs for their income improvement were the increas ing number of touri sts and the the 

avai lability of many construction campanies in the area. Here, it should be known that, one of 

the major reasons for the presence of the avai lable many construction campanies in Lalibela has 

been tourism. 
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Fig. 9 A'~ rage income of busi ness house hold heads 
( 1995/96 - 1997/98) 

< 100 100-200 201 - 300 > 300 No incorre 

fa 1995/96 01996/97 .1997198 

Source: Prepared by the author based on the data obtained from field survey, 1998. 

Though there is a general income improvement, the rate of change is not the same among 

the three groups of the business household heads . Business househo ld heads in group 1 (hote l, 

bar, restaurant, snack, cafeter ia owners), on the average, received an average monthl y income of 

birr 182.3 in 1995/96 and birr 187.2 in 1996/97 which showed a 2.7% increment. Business 

household heads in group 2 namely local liquor sellers rece ived an average monthly income of 

birr 73.8 in 1995/96 and birr 75 .8 in 1996/97 which showed a 2.0% increase. Business 

household heads in group 3 ( shop owners and merchants). on the average, received an average 

income of birr 61.6 in 1995/96 and birr 62.7 in 1996/97 which showed a 1.8% increment. In 

general , the rate of change between 1995/96 and 1996/97 was 2.2% (refer both Table 19 and 

Figure 10) . 
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Table 19. Di stributi on of average monthly income 

by type o f bus iness, 1995/96 - 1997/98 

Rate of 1997/98 * Rate of change 
1995/96 1996/97 change (%) 96/97 

Group I 182.3 187.2 2.69 196.5 4.97 
Group 2 73.8 75.3 2.03 78.1 3.72 
Group 3 61.6 62.7 1.78 63.9 1.91 

Average 105.9 108.4 2.17 112.83 3.53 
* The 1997/98 average mcome IS on ly fo r 6 months (September, 1997 - February 1998) 

Group [ = Hotels, restaurants, bars, Cafeteria, Snacks, Tea rooms owners 
Group 2 = Local liquor sellers and Group:3 = Shop owners and merchants 

Sou rce: Field Survey, 1998 
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SOll rce: Prepared by the author (based on the data obtained from fi e ld survey, 1998) 

Despite the differences in the amount of income they received, the general pattern of the 

distribution is more or less the same. For more than 90 % of the business household heads, the 

average monthly income is relatively high in the months of December and January and very 

low in July and August. As shown in the following graph (Figure 11), the di stribution of 

monthly average income of business household heads follows the same pattern wilh that of the 

average monthly tourist flow. For obvious reason, the months of the highest income are also 

months of highest tourist inflow 
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Fig. 11 Monthly average tourist now and average monthly income 
recched (bus in ess household heads) 1996/97 
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There is a high positive correlation (r =0 .6908) between the distribution of monthly 

average tourist inflow and monthly average income of business household heads. But, this does 

not mean that, all type of business firms have equal and strong association between the 

distribution of average monthly tourist flow and average monthly income. The association 

between the amount of monthly average income and average monthly tourist flow is more 

stronger in the hotels, restaurant, snacks, Bars and cafeteria (r = 0.8741) than among local 

liquor houses (r = 0.6640) and shops of all types and merchants (r = 0.5342). 

As shown in the following graph (Figure 12), during the months of high to uri st flow 

business household heads in group one received relatively high amount of income than that of 

business household heads in group two and in group three. This means that the influence of high 

tourist flow during the months of December and January have stronger impact on the income 

distribution of business household heads found in group one than business household heads 

found in groups two and three. 
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Fig.12 M onthly average income distribution of business 

househo lds (19%197) 
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Group-l = Hotels, Bars, Restaurants, Snacks, Cafeteria and Tea rooms owners 
Group-2 ~ Local liquor sellers and 
Group-3 = Shops owners and merchants 

5.1.1-2 Access to tourists and income distribution 

The number of business household heads who have direct access to tourists vary 

depending on the volume of tourist inf1ow. For example, during the Ethiopian Clu·i stmas day 

where the number of tourists climbed to 30,000 to 40,000, almost all ( 100%) of the business 

household heads have direct access to tourists. But, out side the Clu·istmas day, out of the total 

business household heads, those who frequently receive foreign and domestic tourists are 

limited to 37.9% and those who receive only domestic tourists to 21.1 %. Both of together 

account fo r 58.9% with the remaining 4 1.0% of the business household heads having no direct 

access to tourists (refer to Figure 13). 

Although 59% of the business household heads have di rect access to tourists, there is a 

ditrerence among the three groups of business househo ld heads(refer to Table 20) . As shown in 

table, 85% of husehold heads that belong to group I (hotels, restaurants, bars, cafeteria and 

snack owners) have direct access to receive tourists, 68.2% of group 2 (local liquor sellers) and 

45.3% of group 3 (shop owners and merchants). 
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Ta ble 20. Distribut ion of bus iness household heads 

[n re lation to their access to tour ists 1996/97 

Group 1 Group 2 Group 3 
No % No % No % 

I Have access I 17 I 85 15 I 68.2 24 45.3 

I have no access I 3 I 15 7 I 31.8 29 I 54.7 

I Total I 20 I 100 22 I roo I 53 I 100 

Group I = Hotels, resraurants, bars, Cafeteria, Snacks, Tea rooms owers 
Group 2 ~ Loca l liquor se llers 

Group :3 = Shop owners and merchanrs 
Source: Field Survey, 1998 

By analyzing the average monthly income of business househo ld heads in relation to their 

access to tourists (X2 = 60,6313 , P = .0001) it has been found out that those who have a direct 

access to touri sts received a belter income than those who lacked direct access. As shown in 

table 21, of the total business household heads who have direct access to tourists only 2 1.4% 

rece ived an average monthly income of less than 100 birr. On the other hand, of the business 

household heads who had no direct access, 59% of them received an ave rage monthly income 

of less than 100 birr. Those business household heads who have direct access to touri sts but 
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received no income accounted fo r 3.57%. Of the business household heads who do not have 

direct accss to tourists and received no income accounted for 25 .6%. 

I 
2 
3 
4 

5 

Table 21. Di stribution of income of business 

househo lds in re lation to access to tourists (1996/97) 

Income in birr Group I Group 2 

No % No % 

< 100 12 2 1.43 ?" _0 58.97 
100 - 200 26 46.43 5 12.82 
201- 300 12 21.43 I 2.56 
> 300 4 7. 14 - -

No income 2 3.57 10 25. 64 
Total 56 100.0 39 100.0 

- - 0 0 ( X 60 .60 I 0, P- 000 I) Soyrce: Field Survey, 1998 
Group 1 == Business households with direct access to tourisrs 
Group 2 = Business household heads with no direct access to tourists 

Further more, there is also a strong positive correlation ( r = 0.7025) between amount of income 

received and amount of capital invested in the business. This indicates that in addition to their 

direct access to tourists the amount of capital invested in the business has also a significant role 

in increasing the amount of income they received. 

5.1. 1.3 Non business household heads and tourist income 

Besides the business household heads, there are also a number of non-business househo ld 

heads who have received direct income from tourists in the months of high peak flow during 

the Ethiopian Christ mass day. For example, in the week of Ethiopian X-mass days in \996/97, 

of the 180 sampled non-business household heads, 62 (34.44%) of them received an average 

income of 116 birr by providing different goods and services to tourists. In 1997/98, this figure 

rose to 71 (39.4%) and the average income to 124 birr. This showed 14.5% increase in number 

of ho usehold heads who received direct touri st income and 6.9% in the amount of average 

income. However, the amount of income they received depended on the type and quality of the 

service and the number of services they rendered . 
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Table 22. Type of services provided and income rece ived in birr 

(non- busi ness household heads) 1996/97 - 1997/98 

Cases 

I I. RentIng house 

I 2. S\!lling rood and drinks 

I 3. Both I & 2 

I 4. St!lI ing gin arti cles 

5. All the above services 
combined 

Total 

No. 

I 34 

I 14 

I 5 

* Income per household heads 

1996197 1997/98 

% income· No. % 

I )4.8 I 60 I -? ,- I 4).1 

I 22.6 I 80 I 19 I 26.8 

I 9.7 I 140 I 13 I 21.1 

I 8.1 I 100 I 4.2 

Source: Field Survey, 1998 

Inco I111::* 

-

100 

170 

100 

As shown in tab le 22, in 1996/97 about 55% of the household heads received an average 

income of 45 birr by renting their rooms for tourists. But, the percentage share decreased to 

45.1 % in 1997/98. On the other hand, the number of household heads who began providing 

two types of services viz. Selling food and drinks increased from 22.6% in 1996/97 to 26.8% in 

1997/98 and their income increased fro m 80 birr to 100 birr in the same period. The number of 

household heads who rented their houses and sold food and drinks increased from 9.7% in 

1996/97 to 21.1 % in 1997/98 and the average income increased fr0111 140 birr to 170 birr 

respectively. 

5.1.1.4 Other- economic beneficiaries 

One of the major beneficiaries tourism in Lalibela are the two government hotels. 

According to the hote l administration, in 1996/97 the two hotels received a total revenue of 

about 2 million birr, of which hotel rooms (beds) accounted for 61 %, food to 26% and different 

drinks and other services such as laundry , cigarette sell etc. To 13% of the revenue. Most of the 

items for the hotels come from Addis Ababa with the exception of some vegetable and sheep 

that are purchsed in Lalibela. In general, less than 20% of their revenue ( 12 .6% in the fo rm of 

sa lary and 7.2% for purchasing some items from the local market) is re-invested (re circu lated) 

in Lalibela. 
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The other major beneticiary of tourism in Lalibela is the church. It collects an entrance 

fee of 100 birr from each fo reign tourist. Further more, those who use video camera pay an 

additional 150 birr. Formally, no body knows how much is co llected annually. But. based on an 

informal estimate, in 1996/97 the churches' administration collected more than 1.5 million birr. 

All the money thaat is collected from the entrance fee and payments for video camera goes 

directly to the church council called "Oebre Roha". But, it is not very clear where the income is 

used for. Neither do the churches pay taxes nor do they use it for maintenance. The only visible 

expense is salary for priests. In the town of Lalibe la alone, there are around 300 priests, 250 

deacons, 150 monks in the church compound and 300 to 400 church students locally known as 

"kala lemari" . Only the monks and Kola Temari receive no salary. The sa lary for priests is 

ranging from 100 to 500 birr per month. In general, the salary of all priests and deacons and all 

other expenses are covered through the income co ll ected from the entrance fees paid by the 

visitors. 

The other direct beneficiaries of tourism are the guides. In Lalibela, there are about 28 

official guides and many non-official guides. Based on the sample taken from the offic ial 

gu ides, 70% of them get an average monthly income ranging fro m 300 birr to 500 birr and the 

remaining 30% receive a monthly income ranging from 500 to 800 birr. Those who are 

employed as agents by the to ur companies get mllch higher income. 

The other direct beneficiaries of the tourism income are horse and muel renters. There are 

around 180 persons engaged in giving muel service to visitors who wish to vi sit the other near­

by churches found around the town of Lalibela. They work in shift system and received an 

average monthly income of 100 birr to 200 birr. 

5.1. 1.5 Seasonali ty as a problem 

Touri sm is an industry which suffers most from seasonal changes. Th is p laces stresses 

and stra ins upon income, employment and accommodatio n facilities. Of the 95 sampled 

business household heads, 79 of them (83 .2%) said that they are affected by the problem of 

seasonality. The ir monthly average income which would be relatively higher during the months 

of hi gh tourist inflow would dwindle in the months of low tourist inflow. For example, in 
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1995/96 in the peak months of November, December, January amJ February, the average 

month ly tourist flow was about 1440 and the average monthly household income 155 bilT. 

During the off-peak months of June, July and August the monthly average tourist flow was 366 

and the average monthly income 42 birr.About 70% of the annual average income is accounted 

by the peak months November, December, January and Feburary. Even out of these four 

months, the two months December and January alone accounted for abo ut 40% of the total 

Income. 

[n 1996/97 there was a slight change of improvement in both with the average monthly 

touri st flow climbing to 1650 and the average business household income to 167 bi rr in the 

peak months. In the off-peak months, the monthly average tourist flow was about 500 and the 

monthly average income 65 bi rr. The improvements shown in the monthly average tourist 

inflow during the low seasons was due to the opening of the new air port. 

Concerning the extent of the problem, 48.2% of the 79 business household heads rated thee 

seasonality problem as very high, 30.3% as high and 21.5% as average. None of them replied 

low or ve ry low. However, the degree of the problem greatly varies among the tlu'ee categories 

o f business household heads. The problem is rated as higher (mean = 4.667) among business 

household heads in group-l (hotels, restaurants, snack and bars. cafeteri a owners) than among 

business househols heads in group-2 (local liquor houses and merchants (mean = 3.643) and 

bus iness household heads in group-3 (shop owners and merchants (mean = 3.200). From this 

one can understand that the business firms who have very high linkage or access to tourists are 

also affected highly by the problem of seasonality. From the respondants point of view, the two 

most important reasons for the decline in the average monthly income during June, July and 

August were first, the decrease in the number of touri sts (69.7%) and second, the decrease in the 

vo lume of inflow of the rural people (30.53%). 

On the other hand , in order to reduce the problem of seasonality , those household heads 

who performed additional activity during the months of low tourist inflow accounted for only 

13.6% . The remai ning 86.4% do not perform any activity. Some of the main reasons given for 

not perfo rming any additional activity were lack of capital (56.4%), absence of other customers 

( 2 1.0%) and site problem ( 15.6%) and other minor personal reasons (7 .0%). 



5.1.2 Tourism and employment opportunity 

Tourism is one of the major sources of employment. Since tourism is a service industry, 

there are a number of people employed in the sector. In addition. it also creates diversified 

employment out side the industry. But, identifying tourism re lated jobs from that of non-tourism 

related jobs is a prob lem. As discussed in chapter two, in most studies there is an error of either 

over-estimating or under-estimating jobs in tourism. So, to avoid such inconveniences, five 

most tourism dependent activities were taken to show tourism's impact on employment 

opportunity. The selected sectors were employments in hotels. tourist guide, tour agents, 

transportation (air port taxi and horse renters) and in tourist office. [n these five sectors alone, 

there were a total of 188 officially employed workers in Lalibela in 1994/95 . This number 

increased to 220 in 1995/96 , 263 in 1996/97 and 325 in 1997/98 (refer to Table 23). 

Table 23. Employment in tourism related activities (1993 - 1997) 

I Employmen[ 94/95 95/96 96/97 I 97/98 

I High standard hotels 60 70 92 I 92 

I Guiding (official) 15 20 28 I 28 

I Tour agents 3 3 5 I 20 

I Transport (including horse renters) 110 124 135 I 180 

I Tourism office 3 3 I 5 

I Total 188 220 263 I 3 15 
Source: Bugena Wereda office , 1998 

The rate of change from the year 1994/95 to 1995/96 was 17% and from 1995/96 to 

1996/97 was 5.45%, from 1996/97 to 1997/98 was 23.6%. Apart from those who had been 

officially employed in tourism related jobs, there are also a large number of workers employed 

in many small business firms. For example, as shown in tab le 24, in 1996/97 out of the 95 

sampled business households heads, 40 of them (42. 1 %) were having 56 employed and 48 free 

se rvice workers and 37 of them (38.95%) were having only 44 free service workers. In 

1997/98, the number of bus iness household heads who employed workers increased from 40 to 

44 and the number of employed workers from 56 to 73. On the other hand , out of the 40 

business househo ld heads who had a total of 56 employed workers in 1996/97. only 6 ( 15%) of 
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them increased the number of their workers in 1997/98. The main reason that fo rced them to 

increase the number of their workers was the improvement they made on their business. 

During the Ethiopian Christmas day, where the number of tourists are extremely high, 

many business owners engage temporary workers. For example, in this year ( 1998) of the 95 

sampled business household heads 18 of them ( 18.95%) employed additional temporary 

workers i. e. 13 (8 1.8%) in hotels, restaurants and snacks and 5 (18.2%) in local liquor houses. 

No add itional workers were employed in any of the shops. 

Table 24. Di stribution o f emp loyed workers 

I 1996/97 
No % 

I 1997/98 
No % 

I Group I I 43 I 76.8 I 61 I 83 .56 

I Group 2 I 8 1143 1 10 1 13.70 

I Group 3 1 5 1 8.9 1 2 1 2.74 

I Total 1 56 1 100.0 I 73 I 100.0 

Source: Based on Field Survey, 1998 

Group I = Hotels, restaurants, bars, cafeteria, snacks & tea room owers 

Group 2 = Local liquor se llers 

Group 3 = Shop owners and merchants 

5. 1.3 Tourism and expansion of infrastructure 

One of the sectors that the central government paid attention is touri sm. On half a day 

symposium organized at a national level in September 1997, the Head of State as well as the 

Commiss ioner of Ethiopian Tourism Commission emphasized the need for the expansion of 

infrastructure in major tourist sites so as to promote touri sm in Ethiopia. 

In line with thi s programme, in the past two - three years, a number of physical and social 

infrastructure have been constructed in Lalibela. Some of them include modern air port ( 

completed in August, 1997), telecommunication ( completed in June 1997), hydro electric 

power ( already completed but not started yet), all -weather road from Alem Kektma - Lal ibela ( 

to be completed this year), medium sized modern hospital ( to be completed this year) and 

master plan of the town (completed in November 1997). 
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The construction of such basic infrastructure contributed a lot in stimulating tourism in the 

reg ion on one hand. and in up-grading the overa ll town ' s development and providing 

employment for a number of people on the other. 

5.1.4 Tourism and the rehabilitation of historic sites 

[n the case of Lalibela, tourism is one of the major factors which stimu lated the 

rehabilitation of historical heritages. Today, the rock-hewn churches of Lalibela are registered 

as "World Heritage" by the UNESCO and, as a result, there is a grand plan to make large scale 

restoration works for the churches in the coming few years. In addition to the UNESCO's aid, 

there are also a number of Non Governmental Organizations (NGOs) that ate engaged in up­

grading the historic sites and improving the livelihood of the population. One of them is the 

Lalibela FINNIDA project, which in the mid-1997, built a huge shelter for the biggest rock­

hewn church, St. Medhani Alem, at the cost of more than one million birr. 

5.1.5 Tourism and expansion of service sectors 

One of the main positive impacts of tourism is its contribution for the improvement and 

expansion of service sectors. In 1997/98 the number of licenced and non-licenced hotels, 

restaurants, bars, cafeterias, snacks and tea rooms was estimated at 200 and the number of local 

liquor houses (tela, tej , areki and korefe betoch was estimated at 220. In addition, there are 

around 15 souve ni r shops and more than 15 0 different commodity shops. Accord ing to the 

Bugena Wereda administration, more than 40 % of these sectors began their operation in the 

past five years. In the past two years alone, 3 hotels (1 high standard and 2 medium standard ), 5 

cafeterias, S restaurants. 3 tej bets and many other shops have got legal permission. 

5.1.6 Tourism and production of local handicrafts 

As mentioned earlier. the number of souvenir shops in Lalibela is inc reasing from time to 

time. For example, the number of souvenir shops that were 6 in 1994/95 increased to 15 now. 
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Most of the items that are fo und in these shops come from Addis Ababa and Axum . Based on an 

assessment made among six souvenir shops, 85% the items came from Addis Ababa and 10% 

from Axum. The articles that have emanated from Lalibela were less than 5% in vo lume and 

less than 2% in value. So, the ro le of tourism in stimulat ing the production of local handicrafts 

is extremely low. This is because of the fact that local hand icrafts-men and black sm iths are no t 

encouraged by the community. Formerly, the town has been perce ived as a holly city and no 

such people were allowed to live in Lalibela. As the result, they were segregated and forced to 

live outside the town at a place call ed "Adafa". 

5.2 Opinions (perceptions) of the 10clII community 

on the socio-economic impacts of tourism 

To identify the perception of the host community on selected socio-economic impacts of 

tourism using quali tative analysis, 14 variables that are presumably positive and 10 negative were 

se lected. The selected 14 variables for the posi tive socio-economic impacts were further organized 

into thJee categories. The tirst category includes 5 infrastructure related variables i.e. touri sm' s 

contribution on the improvement and expansion of communication, transport, e lectric power, water 

and health facilities. The second category includes 6 economic related variab les, i.e., income, 

improvement, job opporttUlity, expansion of service sectors, overall town' s development, 

stimulating agri cultural and local handicraft products . The third category includes 3 social related 

variables i.e., development of language ski lls, rehabilitation of historic sites. and deve lop ing cross­

cu ltural exchange. The selected 10 variables for the negative socio-economic impacts were also 

organized under one major gro up that includes rising li ving costs, loss of historic resources, 

cultural conflict, school drop-out rate of students, theft, alcoholi sm, fe ma le prostitution, 

seasonality problem, aggravating san itation problem and health related prob lems. and increasing. 

A rati ng scale is given to each of these variables rang ing from 1 to 5 (I = Very low, 2 = Low, 3 = 

Average, 4 = Hi gh and 5 = Very high). 
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5.2.1.1 Infrastructure related impacts 

As discllssed earlier, a number of physical and social infrastructure have been constructed in 

Lalibela. One of the major factors that initiated the construction of these infrastructure has been 

tourism. As shown in tabl e 5.9, the grand mean fo r touri sm ' s im pact in expansion of 

communication, transport, electric power, health and water facil ity is 4. 146 I , which is hi gh. 

Tab[e 25. Response on se lected infrastructure related impacts 

by the community. 

Variab les Mean S.d 
I Expansion of communication 4.5429 .4869 

2 Expansion of transport 4.5673 .4432 

3 Improvement of electric power 4.2000 .7672 

4 Improvement of health facility 3.9306 .7783 

5 Improvement of water supply 3.4898 .6116 

Grand mean 4.1461 
N:::: 245 1 = Very low 2 = Low 3 = Average 4 = HIgh ) = Very high 

Source: Calcu lated by the author 

On the other hand, as shown in table 25, there is variations of perception between business 

and non-business hOllsehold heads in perceiving the extent of tourism 's impac t in the expansion of 

the stated infrastructure. The average mean for the business household heads is 4.3683 whil e for 

the non-business household heads 4.0276. 

Table 26. Response of business and non-business household heads 

on selected infrastructure related impacts of tourism 

Business Non-business 
Variables 

Mean S.d Mean S.d 
[ Expansion of transport 4.68[8 .666 4.5032 .747 

2 Expansion of communication 4.6705 .472 4.47 [3 .789 

3 Improvement of electric power 4 .3864 .664 4. [055 .203 

4 [mprovement of health faci [ity 4.3409 .725 3.7006 .711 

5 Improvement of water supply 3.76 [4 .8[ 6 3.3376 .519 

G rand mean 4.3682 4.0216 
, -I ~ Very low 2 = Low .} - Average 4 = HIgh ) - Very hIgh 

N = 88 (business household heads) N= 157 (non- busin~ss household heads) 
Source: Calculated by the author 
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To identify whether these observed mean difference between business and non-business 

household heads is significant or not, a series of Mann - Whi tney (U-test) has been computed. 

The resu lts of the tests have show that the perception on tourism's impact on the expansion of 

health facility (mean = 4.34 Ys 3.7 , U = 3846 .5, P = .0001) and expansion of water supply 

(mean = 3.76 Ys 3.34 , U = 5097.5, P= .0002) differ significantly between business and non­

business household heads (see appendix I for detai ls) . This is because of the lact that the extent of 

the perception of the business household heads on tourism ' s impact in the expansion of health 

faci lity and water supply is much higher compared to that of the extent of perceptions of the non­

business household heads. 

On the other hand. as shown in table 5.10, the overall grand mean of business the 

community is 4.3682. But, there is variation among the three groups of bus iness household 

heads in perce iving the extent of tourism's impacts on the expansion of the given infrastructure . 

The mean for group I (hotel, restaurant, bar, cafeteria and snacks owners) is 4.48 while the 

means for group 2 (local liquor sellers) and group 3 (shop owners and merchants) are 4. 3789 

and 4.3186 respectively. However. the result of Kruskal - Wallis H-test ( I-way ANOYA) test 

shows that, the observed mean difference among the three groups of business ho usehold heads in 

perceiving tOLlrism 's impact in the expansion of the listed variables is not significant at 0.05 

level.( see Appendix 2 for details) 

[n a similar manner, as shown in table 5. 10, the overall grand mean fo r non-business 

household heads is 4.0216. But, there is a difference of mean among the seven groups of non­

bus iness household heads. The mean fo r those household heads who are employed in service is 

4.1579. daily workers (4.1077), government employees (4.0966), pr iests (4.0378), NGO 

employee (3.8133), farmers (3.905) and others (3 .599). 

To examine whether these observed mean differences among the seven groups of non­

business househo ld heads is significant or not, a series of Kruskal - Wallis H-test (I-way ANOYA) 

has been computed. The result of the test has show that there is a s ignificant difference in 

perceiving tourism 's impact in the expansion of transport (Chi-square = 16.7140, P = .01 04 ) and 

electri c power ( Chi-square = 13.3297, P = .0381) at 0.05 level of significance (For detail s see 

appendix 3). To identify which group of the non-business household heads differ significantly 
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from one another in perce iving the extent of tourism' s impact in the expansion of transport and 

electric power, Duncan multip le range test has been computed. 

The result of the test has show that there is a significant di ffe rence (at 0.05 level of 

significance) between daily workers, priests and service workers on one hand , and goverrnnent 

employee on the other. There is also a significant difference between service workers and NGO 

employees. The significant difference shown in touri sm's impact in the expansion of power is also 

significant difference (at 0.05 level of significance) between government employee. daily workers, 

priests and farmers on one hand, and NGO employees on the other. This is because of the fact that 

the perception ofNGOs employees on tourism's role in the expansion of power is very low (mean 

= 3.0) compared to that of the extent of perception of government employees (mean = 4.0), daily 

workers (mean = 4.1), Priests (mean = 4.4), and fatmcrs (mean = 4.2) (for details refer to appe ndix 

4 and 5). 

5.2.1.2 Economic related variables 

The overall grand mean for tourism 's impact in increasing income, job opportunity, expatlsion 

of service sectors, town development, in stimulating agriculture and local handicraft products is 

3.9966, which is almost high. But, the extent of its impact in improving the above listed economic 

related variables differs from one another. As shown in table 27, the mean va lue for the expansion 

of service sectors atld job opportunity is between high and very high, income improvement and 

overall town's development is a li tt le bit above high and stimulating agricul ture and handicraft 

products lies at an average value. 

Table 27. Responses on se lected economic 
related impacts of tourism 

Variables Mean S.d 
I Expansion of service sectors 4.5878 .5703 
2 Job opportunity 4.5388 .6802 
3 Income improvement 4.3633 .5412 

4 Overall town's development 4.1 388 .6566 
5 Stimulus agriculture 3.2939 .7269 

6 Stim ulus hand craft products 3.057 1 .7464 
Grand mean 3.9966 

, I - Very low 2 - Low J - A veragt:: 4 - High ) - Very hi gh 

Source : Calcu lated by the author 
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On the other hand, there is a difference of perception between business and non-business 

household heads in the economic related impacts of tourism. As shown in table 5.12. the overall 

grand mean for business household heads is 4.2255 (which is more than high) and for non­

business household heads it is 3.8684 (which is close to high). 

To examine whether these observed mean differences between business and non-business 

household heads is significant or not, a series of Mann - Wllitney (U-test) computed has been 

computed. The result of the test has show that there is a significant difference between business 

and non-business household heads in perceiving tourism's impact on income improvement (mean 

4.7 Vs 4.2, U-value = 5163, P = .0003), overall town's development (mean 4.4 Vs 4.0, U-value = 

5365. P = .0019) and in stimulating agricultural products (3 .9 Vs 2.9, U-value = 2381.5. P = .000) 

(for details refer appendix 6). 

One of the major reasons for such differences is that the perception of the business household 

heads on tourism' s impacts on income improvement, overall town·s development and in 

stimulati ng agricultural products is relatively higher than that of the perceptions of the non­

business household heads. This might be due to the existing high economic advantages of the 

business community that they receive through tourism. 

Table 28 . Response of business and non-business household heads 

on selected economic related impacts of tourism 

Business Non-business 
Variables 

Mean S.d 

I J I Income lmptOvement - -I 4.6)91 .)00 

I 2 I Job opportunity I 4.6252 .612 

I 3 I Expansion of service sectors I 4.5006 .344 

I 4 I Overall town's development I 4.4432 .641 

I 5 I Stimulus agriculture I 3.9432 .717 

I 6 I Stimulus hand craft products 13.1818 .577 

I I Grand Illean I 4.2255 

1 - Very low 2 - Low 3 - Average 4 - High 5 - Very high 
N = Business household heads (78) 
N = non-business household heads (136) 

Source: Calculated by rhe author 

Mean S.d 
-I 4.197) - -

.))6 

I 4.4904 .713 

I 4.6369 .309 

I 3.9682 .759 

I 2.9299 .642 

I 2.9873 .631 

I 3.8684 

On the other hand, as shown in table 28, the average mean for the business community is 

+.225 5. But. there are va riations among the three groups of the business household heads. The 



mean for group I (hotel, restaurant, bar, cafeteria, snacks and tea rooms owners) is 4.399 while 

the mean for groups 2 (local liquor se llers) and 3 (shop owners and merchants) are 4. 233 and 

4.098 respectively. But, the result of the Kruskal- Wallis f-I-test ( I-way ANOVA) tests has show 

that the observed mean difference among the three groups of business household heads IS no 

signi ficant at 0.05 confidence level (appendix 7). 

There are also variations among the seven groups of the non-business household heads. The 

mean for daily workers is 3.9593, service employees 4.0970, government employees 4.0882, 

NGO employees 3.6912, priests 3.8561 , farmers 3.6516 and others 3.5946. A series ofKruskal­

Walli s H-test ( I-way Anova) has been computed to examine whether these observed mean 

differences are significant or not. The result of the test has show that there is significant 

ditlerence in the perception of tourism's impact in stimulati ng agriculture ( Chi -square = 

15.4938, P = .0167) at 0.05 level of significance (see appendix 8). 

The Duncan multiple range test has proved that this ditlerence comes due to the significant 

differences observed between priests, service employees and daily workers on one hand and 

government employees on the other. The extent of tourism's impact in stimulating agriculture is 

highly undermined by govenunent employees with the average mean being only 2.4. This is 

very low compared to the average mean of daily workers (3 .1 4) , serv ice workers (3 .08) and 

priests (2 .96) (see appendix 9) 

5.2.1.3 Social related variables 

The overall grand mean for tourism's impact in de veloping language skills, rehabilitation 

of hi storical sites and developing cross-cultural exchange is 3.7537, which is above average. 

T here is, however, variation in the level of perception between business and non-b usiness 

household heads in perceiving these variable. 

Tab le 29. Response on selected socia l related impacts of touri sm 

Variables Mean S.d 

1 Developing language sk ills 4.5265 .7920 
2 Rehabilitation of historical si tes 3.9224 .6 191 
) Developing cross cultl1ral exchange 2.8 122 .6145 

Grand mean 3.7537 

N ~ 188 - -1 = Very low 2 - Low .} - Average 4 - i-IIgh ) - Very high 

Source: Calculaled by the author 



As shown in table 30, the overall mean for business and non-business household heads are 

3.795 and 3.7323 respectively. However, the computed Mann-Whitney (U - test) shows that the 

extent of tourism's impact in develop ing language skills (mean 4.52 Ys 4.53. U-value = 6358.0. P 

= .2 129), developing cross cultural exchange ( mean 2.84 Ys 2.80, U-value = 6821.0. P = .8668) 

and rehabi litation of historic sites ( mean 4.0 Ys 3.9, U-value = 6198 , P = .1078) does not vary 

significantly between business and non-business household heads at 0.05 level of confidence (for 

details refer append ix 10). 

As shown in table 30, there are variations of perception among the three groups of business 

household heads as well as among the seven groups of the non-business household heads. In the 

case of business household heads, the mean for group I is 4.0229 and the means for group 2 and 

3 are 3.706 and 3.7279 respectively. But, the result of the Kruskal - wall is H-test (I-way 

ANOY A) has shows that the perception in tourism 's impact in developing language skills, cross­

cultural exchange and rehabilitation of historic sites does not vary significantly (0.05 level of 

confidence) among the three groups of business household heads (for detail refer Appendix II). 

Concerning the non-business household heads, the means for daily workers, service sectors, 

government, NGO, priests , fanners and others are 3.9593, 4.0970, 4.0882, 3.6912, 3.8561 , 

3.6516 and others 3.5946 respectively. The result of the Kruskal - Wallis (I-way ANOYA) test 

has also show that the perception of tourism's impact on language development, rehabilitation of 

historic sites and development of cross-cultural exchange does not vary significantly among the 

seven groups of non-business 110usehold heads at 0.05 level of confidence level (see Appendix 

12). 

Table 30. Response of business and non-business household heads 
on se lected social related impacts of tourism 

Business Non·busilll:ss 
Variabks 

Mean S.d Mean 

1 Developing language skills 4.532 .660 4.528 

2 Developing cross cultural exchange 2.840 .653 2.796 

3 Conservation of historical sites 4.011 .686 3.872 

Grand mean 3.795 3.732 
-

J - Very low 2 - Low J - Average 4 - HIgh ) == Very hIgh 

N = 72 (business household heads) 
N = 116 (non-business household heads) 
Source: Calculated by the author 

S.d 

.850 

.561 

.574 
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5.2.2 Opinions (perceptions) on negative socio-economic impacts 

As shown in tab le 31, of the 10 negative socio-economic impacts only the mean of one 

impact (tourism's impact in increasing loss of historic resources) is high The mean value for five 

impacts is between average and high (3.1332 to 3.8503) and the mean value for the remai ning four 

impacts are between low and average (2.2383 to 2.8951). In perceiving theses negative socio­

economic impacts of tourism there is variation between business and non· business household 

heads . As shown in tab le 31. the overall mean for business household heads is 3.0763 and for non-

business household heads it is 3.1 889. 

I 
2 
3 
4 

5 
6 
7 
8 
9 
10 

Table 31 . Response of hOllsehold heads on 

selected negative soc ia-econom ic impacts aftourism 
Va riables I M ea n S.d 

Loss of historical resources 4.12 13 .549 
Drop-out of students 3.8503 .455 
Seasonality problem 3.6026 .783 
Increasing living cost 3.4196 .541 
Increasing alcoholism 3.3 198 .781 
Increasing female prostitution 3.1332 .742 
Increasing theft 2.8951 .6 12 
Aggravating sanitation problem 2.6885 .789 
Increasing cul tural contlict 2.4168 .782 
Increasing health problem 2.2383 .560 

Grand mean I 3.1 68) 

N= 230 1= Very low 2;::: Low 3 = Average 4 ;::: High 5 = Very high 
Source: Calculated by the author 

To identify whether these observed mean differences between bus iness and non-business 

household heads is significant or not, a series of Mann- Wh itney U-test have been computed. The 

result of the test has showen that there is a signi ficant mean difference between business and 

non-bus iness household heads in perceiving to uri sm's impact in increasing li ving costs (mean = 

3. 1 Vs 3.7, U-value = 4984 .0, P= .0098), alcoholi sm (mean = 3. 1 Vs 3.5, U-va lue = 4379.0, P= 

.0003) and sanitation problems (mean = 3.5 Vs 2 .9, U-value = 3664.0, P= .0001) (See appendix 

13). Like wise to identify whether there is a significant mean difference among the three groups 

of business household heads as well as among the seven groups of non-bus iness household 

heads a series of Kruskal· Wall is (H·test) have been computed. The result of the test has shown 

that there is a s ignificant difference among the three groups of bus iness household heads in 
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perceiving tourism 's impact in aggravating the loss of hi stori cal resources (chi-square = 10.435 1, 

P = .0054). In similar way, there are also significant mean differences among the seven groups of 

non-business household heads in perceiving tourism's impact in aggravating the loss of 

historical resources ( chi-square = 15 .0622 1, P = .0198) (for detail refer appendix 14). 

Tab le 32. Response of business and non-business household heads on 
selected negative socia-econom ic impacts of tourism 

Business Non-business 
Variables 

Mean S.d Me!lIl S.d 
I Loss of historical resources 4.07 14 .879 4.1721 .842 
2 Seasonali ty prob lem 4.0626 .935 3. 1712 .658 
J Drop-out of students 3.0952 8 17 3.1426 .763 
4 Increas ing living cost 3.6595 .644 4.0411 .6 14 
5 Alcoholi sm 3. 1405 .734 3.6986 .7 11 
6 prost itution 3.1190 .694 3.5205 .552 
7 Increasing Iheft 2.8929 .620 2.8973 .431 

8 San itation problem 2.507 1 .820 2.8699 .623 
9 Cultural confl ict 2.2857 .521 2.5479 .839 
10 Heal th probkm 1.9256 .886 1.8288 .2 11 

Grand me~lIl 3.0763 3.1 685 

Source: Calculated by the authol 
I = Very low 2::= Low 3 = Average 4::= High 5 = Very high 
N ~ 84 (business househo ld heads) 
N~ 146 (non-business household heads) 

In order to identi fy which group of the business and non-business household heads differ 

significantly from the another, Duncan multiple range test has been performed. Concerning the 

business household heads, there is a significant difference between group 2 (local liquor sellers) 

and group 3 (shop owners and merchants) on one hand and gro up I (hotel, restaurant, bar, snacks 

and cafeteria owners) on the other. This is because of the fact that the perception of tourism' s 

impact in aggravating the loss of historic resources among group I is much lower (mean = 3.71) 

compared to that of the extent of perception of groups 2 (mean = 4.2) and 3 (mean = 4.4) . 

Concerning the differences shown among the seven groups of the non-business household 

heads, there is significan t difference between farmers, daily workers and service workers on one 

hand, and government employees on the other. This is mainly because of the low weight given to 

this impacts by the government employees (mean = 3.9) compared to that of dai ly workers (4.47), 

service workers (4.5) and fatmers(4.45). Further more, there is also a significant difference 

between farmers and daily workers, on one hand and priests on the other. The main ciifference for 

th is variation is that the perception of daily workers and farmers on tourism 's impact in 
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aggravating the loss of historic resources is relatively higher than that of the cxtent of perception of 

priests.(mean = 4.47 and 4.44 Vs 4.0) (see appendix 15 and 16). 

In general, as discussed in the preceding sub-units, the overall perception of the community on 

tourism's impact in the expanstion of some se lected physical and social infrastructures was the 

highest (mean = 4.1461). The economic benefits (mean = 3.9966 land social benefits (mean = 

3.7537) of tourism were second and third respectively. On the other hand, the overall mean 

va lue in perceiving the negative impacts of tourism was 3. 1 ( which is almost an average). There 

fore , tourism's positive impacts outweighs the negative ones. 

5.2.3 The level of support for tourism industry 

Of the sampled business household heads, 77 of them (8 1.1 %) and of the non·business 

household heads 138 of them (76.7%), support the on-going tourism activity in Lalibela. 

Concerning the degree of their SUpp0l1, those who replied high and very high together accounted 

for 68.8% and those who replied as average accounted for 3 1.2%. None of them replied low or 

very low. 

To analyze the association between the socia-econom ic characteristics of the respondents 

such as age, family size, level of education, average monthly income and duration of stay in 

Lalibela on one hand, and the extent of support for the tourism industry on the other, a series of 

bi-varate analysis has been computed. The result of the Pearson correlation showed that, the 

level of support for tourism industry is negatively correlated with age (·.3247) and duration of 

stay in the area (- .2854) but positively correlated with monthly income (0.4536), family size 

(0.0334) and level of education(0.0557). 
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6. SUMMARY, CONCLUSION AND 

RECOMMENDATION 

The data used in this study have been collected both from primary and secondary sources. 

The primary data were gathered mai nly tlu'ough questionnaire which we re distributed to 275 

selected household heads (95 business and 180 non-business househo ld heads) and 60 tourists 

(30 foreign and 30 domestic tourists). The household heads were identitied using stratified 

random sampling technique. For analysis of the data both qualitative and quantitati ve techniques 

were employed. The analysi s of the data produced various results and they are summarized 

below under three headings. 

(a) Problems affected tourists and the 

tourism environment in Lalibela 

The rock-hewn churches of La libel a are one of the most impressive tourist sites in Ethiopia. 

But, visiting Lalibela is not an easy task. In each major step, there are a number of problems 

which affect tourists and the tourism environment in Lalibela. These problems are categorized 

into five groups. 

(i) Transport: For a visitor, the problem related to transport stans from the airport. For a 

di stance of 9 km from the airport to the town tourists have to pay 30 to 40 birr for a s ingle trip. 

Of those who came by plane, about 80% were seriously complaining about the high price of 

the airport taxi. Since more than 70% of the tourists use air transport, the problem of the airport 

taxi is a very crucial one. 

(ii) Accommodation : There are a number of problems re lated to accommodation and one 

of them is the high price of hotel rooms for foreign tourists. Regardless of their standard , all 

hotels in Lalibela increase their prices on foreign tourists. The government hote ls are classified 

as expensive for about 40% of the foreign tourists. For example, the diffe rence in the price of 

bed rooms between fore ign and domestic tourists in the government hotels is 10 fold. The other 
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problems related to accommodation are sanitation and food problems in the mediulll and low 

standard hotels and absence of hot shower and electricity during the day time in all the hotels. 

(iii) G uides: Harassment of tourists by the guides is a common problem. About 64.5% of 

tourists have rated the guide's approach as poor and very poor. The high serv ice cost of the 

official guides is also the other problem. Concerning the gu ide's service fee. 75% of the tourists 

have found it to be high. The language inefficiency of most guides was also stated as a crucial 

problem for fo reign tourists with 53.4% of the foreign touri sts rating it as very low and low. 

(iv) The church: One of the most serious problems related to the church has been the 

ever increasing cost of the entrance fee for foreign touri sts. Of the total foreign tourists surveyed 

in the study, 57% of them ha'·e seriously complained about the high amount of the entrance fee. 

The other problem is the absence of a fixed visiting hours for touri sts . Due to this problem, 

about 33% of tourists miss visiting one or more churches. Furthermore, the sanitation problem 

in and around the church compound, problems created by beggars and kids have also been 

identified as impediments to tourist inflow. 

(v) Infrastructure and social service : One of the serious problems related to 

infrastructure has been the absence of good access road to the surrounding rock-hewn and cave 

churches that are found around the town of Lalibela. Due to the absence of good feeder road, 

abo ut 46.2% of the touri sts do not visit the other near-by churches. The other service related 

problems cited by 63% of the total household heads were absences of banking facility, 24 hours 

e lectric light, adequate water supply, post office, public recreation centers, publi c toilets and 

good hotels and restaurants in Lalibela. 

(b) Socio-economic impacts 

(i) The town 's overall tourist income has shown an improvement. For example, between 

1995/96 - 1996/97 the town 's overall foreign tourist income increased by about 6.13%. 

However, about 60% this income went to the govenmlent hote ls and the churches. Despite such 

a monopoly , however, touri sm has a strong impact on the general income improvement of 

business household heads. On the average, the alUlual average income of business household 

heads between 1995/96 and 1996/97 has show a 2.2% increment. But, the rate of increase 
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significantly differs from business to business. The rate of increment among business household 

heads in group 1 was 2.7% while in groups 2 and 3 it was 2.0% and 1.8% respectively. 

(ii) The volume of tourist inflow has a strong impact on income di stribution of the 

business househo ld heads. There is a strong positive correlation (r = 0.6908) between monthly 

average income distribution of business household heads and monthly average tourist inflow. 

But, the association is much stronger among business household heads in group I (r = 0.874 1) 

than among business ho useholds in groups 2 (r = 0.6640) and 3 . r .)J _ . ( =0 "47) 

(iii) The access of business household heads to receive tou ri sts varies with the variation of 

tourist inflow. During the week of Ethiopian Christmas day almost a ll the busi ness household 

heads have a direct access to receive touri sts. But, outside this week those who have direct 

access to foreign and domestic tourists accounted for only 58.9% with the remaining 41.1% 

having no direct access to tourists . 

(iv) Tourism is one of the major sources of employment. Following the increase in tourist 

inflow in the past consecutive years, the employment opportunities have also risen. For 

example, employment in hotels, as tourist guides, tour agents, in the transportation sector (air 

port taxi and horse renters) and tourist offices have shown a 17% change between 1994/95 and 

1995/96, a 5.45% change between 1995/96 and 1996/97 and a 23.6% between 1996/97 . 

1997/98. 

(v) Besides the business household heads, there were also a number of non· business 

household heads who received direct income from tourists in the months of high peak flow 

duri ng the Ethiopian Christmas day. In 1996/97, for instance, about 34.4% of the non· business 

househo ld heads have received an average income of 116 birr by providing ditferent goods and 

services to tourists. In 1997/98 this percentage increased to 39.4% and the average income to 

124 birr, showing a 14.5% increase in number of household heads who received direct tourist 

income and 6.9% increment in the amount of average income. 

(c) Perception of residents on socio·economic impacts 

(i) Tourism's impact in expandi ng basic social and physical infrastructure such as 

transport, communication. electric power, hea lth and water facility was found to be high. 
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Regarding economic-related impacts, tourism helps in the expansIOn of service sectors, job 

opportunity, income improvement and overall town's development. Conversely, its impact in 

stimulating agriculture and local handicraft product was found to be low. Regarding the socia l 

impacts, tourism's impact in developing language skills has been found to be high whereas its 

impact in the rehabilitation of hi storic sites was moderate. Similarly, tourism's impact in 

developing cross-culture exchange happened to be low. 

(ii) Concerning the negative socio-economic impacts, tourism 's role in increasing the loss 

of historical resources has been found to be very high whereas its impact in increasing drop-out 

rate of students, the problem of seasonality, living costs, alcoholism and female prostitution has 

been found to be average. The impact of tourism in aggravating sanitation problem. increasing 

cu ltural conflict and increasing health related problem is low. 

6.2 Conclus ion 

To up-grade the tourism enviromnent m Lalibela, a number of social and physical 

infrastructure have been constructed in the past five years. These include the air port, 

telecommunication, hydroelectric power, water, hospital and the on-going Alem Ketema -

Sekota a ll weather road. The presence of these basic physical and social infrastructure have 

played a greater role in stimulating the tourism enviromnent as well as in improving the overall 

town's development. Furthermore, the present daily flight schedule and the air connection 

an10ng the other major tourist sites in the northern circuit such as Bahar Dar, Gondar, Axum and 

Mekele have contributed a lot in increasing the tourist inflow. 

With the rising number of tourist inflow, the overall positive socio-economic impacts of 

tourism would also increase. [n general, tourism's positive impacts outweighs the negative ones. 

About 78.2% of the household heads support the tourism activity in Lalibela. They also believe 

that the touri sm industry was improving the image of the town and the economy of the area. 

Furthermore, the community besides supporting the present magnitude of tourism has also 

favored its expansion. 
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6.3 Recommendations 

Based on the findings of this study, to strengthen the existing positive socio-economic 

benefits, on one hand and to lessen the negative ones , on the other, the following suggestions are 

forwarded. 

(a) Economic enhancement programme 

(i) Currently, the linkage of tourism with the local economic activity as well as its impact 

in encouraging local handicraft and agricultural product is very low. To maximize the economic 

benefits of tourism to the local communities, tourism should make the maximum use of locally 

produced products and services. For this, a strong economic cross-sectional linkages has to be 

formed among the major potential target groups such as handicraftsmen, horse and mule 

renters, farmers and business men. 

(ii) The absence of motorable road facility to the surrounding churches has strongly 

hindered the expansion of tourism into the surrounding areas. Out of the 15 rock-hewn and cave 

churches found in and around Lalibela only two churches, namely Ashten Mariam and 

Nakutolab, are frequently visited by tourists. The expansion of motorable road to the other 

churches will have three advantages. First, the surrounding churches will have an opportunity to 

get tourist income. Increasing local attractions and activities are ways of increasing tourist 

expenditure and providing more local income. Second, along the way to these churches, there 

will be a good possibility to establish some service giving centers. Third, the average length of 

stay of tourists in the region will be increasing. 

(iii) The absence of banking facil ity in the town not only affected tourists but also the 

business community in Lalibela. Business men do not have an opportunity to get loans to 

expand their businesses. 
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(b) Ways to mitigate some of the major problems 

and negative socio-economic impacts 

(i) Urgent attention is needed to organize and train the guides and up grade their language 

skills in order to help tourists to get the real information on the churches as well as to 

dissemi nate the real history of Ethiopia. 

(ii) To revise the entrance fee for foreign tourists. Besides, a sort of discoun t for students 

or for those who wish to visit on ly one group of churches need to be made. On the other hand, to 

overcome the problem created by head priests, the church administration has to form a clear 

schedule (time table) for visitors which should be followed. 

(iii) The sanitation problem in and around the church compound is one of the serious 

problems which has affected tourists. Unless quick and effective preventive measures are taken, 

the situation can become more appalling in the future. Therefore , to keep the precious churches 

from the possible danger as well as to keep them clean and safe, the resettlement programme 

has to be implemented and high priority has to be given for the construction of public toilets. 

(iv) A detail site plan studies should also be made to solve the existing over crowding 

problem in and around the church compound as well as to determine or specify the location, 

size, design, standard and material bases of the future construction projects so as to make them 

reflect local architectural styles. By doing so, these structures will not be physically alien and 

a lso they give a unique sense of place to tourists. 

(v) To overcome the problem created by beggars, the recent measure taken by the church 

admin istration not to allow beggars into the church compound has to be encouraged. Side by 

side with this, ways should be sought to open up centers for the handicapped. 

(vi) One of the major negative social impacts of touri sm has been its role in increasing the 

loss of historical resources. Since most of those who took the first initiative in looting these 

cultural and historical resources were found the priests themselves, the church administration 

must device a new controlling system to overcome sllch a problem. 

(vii) There is a high income variation between the high and the low touri st seasons. To 

reduce the such seasonality problem business men have to perform an additional activity or they 

have to make a change in price in order to attract more local customers. Further more, an attempt 

has also be made to diversity the existing economy. 
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APPENDICES 

Appclldix - 1 
Test for mean difference be\ween business and non-business 

household heads all sckctcd infrastructure variables < , 
Variables 

Expansion of communication 
Expansion of transport 
Improvement of electric power 
Improvement of health L1Cilily 
Improvement of water supply 

, " .. . L\,;\ 1.:1 at slgllltlcance 0.0) 

Append ix - 2 

U-value 

6283.5 
6394.0 
5906.0 
3846.5 

5097.5 

Analysis of variance amono the tllrce "roups of business household hends 0 0 

Variables Chi-square 

Expansion of communication .2086 
Expansion of transport 1.2256 
Improvement of electric power 2.4923 
Improvement of health f<lcilil: ' .8107 
Improvement ofw<ltcr supply 3.7197 .. 

Level at slgmtlcance - 0.0) 

Appe ndix - 3 
Analvsis of varianct! <1Il1Qno the st!\'cn oroups of non-business household heads 0 0 

Variabks Chi-square 
Expansion of cOlllmunication 3.2948 
Expansion of transport 16.7140 
Improvement of electric PO\\ er 13.3297 
Improvement ofhcalth fncililY 12.5912 
Improvement of water supply 3.3807 

. Level ot slglllficance - 0.0) 

Appendix - 6 
Test of mean dilTerence bc:tween business and non-business 

Variablc:s U-value 
Expansion of service sectors 6030.0 
Job opportunity 6280.5 
Income improvement 5163.0 
Overall town 's dc:vdopmelll 5365.0 
Stimulus agriculture 2381.5 
Stimulus hand craft products 6228.5 

. 
Level ot slglllllcallce - 0.0) 

Appendi .'\; - 7 

P 
.1659 
.2454 

.0519 

.0000 

.0002 

P 
.9010 
.5418 

.2876 

.6667 

.1557 

P 
7710 

.0104 

.0381 

.0529 

.7598 

P 
.0511 
.1641 
.0003 

.0019 

.0000 

.1823 

0 , Analvsis of variance among the th ree business cateoorv (business) 
Variables 

1 Expansion of service sectors 
2 Job opportunity 
3 Income improvement 
4 Overall town's deve!oplllc:nl 
5 Stimulus agriculture 
6 Stimulus hand craft products 

Appe nd ix - ~ 

Variable - IllIprovement ofpo\\'cr 
By Variable Type of job (non-business lH)usehold heads) 

t'vlultiple Range Tests : Duncan test with signilicance level .05 

CIl i-square P 
6.0 131 .0566 
4.0566 .1316 

2.4512 .2936 
3.9316 .1400 

3.6500 .0521 
1.8555 .3954 



Step 
RANGE 

2 3 4 5 6 7 
2.80 2.94 3.03 3.11 3.17 3.21 

(*) Indicates significant difft:rences whiL:h are shown in :hc lower triangle 

4723165 
MCDIl Type of job 

3.0000 Grp 4 
3.8947 Grp 7 
3.9231 Grp 2 
4.0000 Grp 3 • 
4.1163 Grp I • 
4.2069 Grp 6 • 
4.4063 Grp 5 

Ap pendi x - 5 

Variable - Improvement of transport 
By Variable · Type of job 

Multiple Range Tests: Dllllcan test with significance level .05 
Step 2 3 4 5 6 7 
RANGE 2.80 2.94 3.03 3.11 3.17 3.21 

(*) Indicates signiticum differences whidl are shown in the lower triangle 

3 4 7 5 I 6 2 
Mean TYPE OF JOB 

4.0000 Grp 3 
4.0000 Grp 4 
4.3158 Grp 7 
4.5313 Grp 5 • 
4.58t4 Grp I • 
4.6897 Grp 6 • 
4.8462 Grp 2 • • 

Appendix - 8 
Analysis of variance umono til.: seven non-business catcoary 0 0 

Variables 

I Expansion of service seclOrs 
2 .l ob opportunity 
3 Income improvement 
4 Overall town's devl!lopl1lt:IlL 
5 Stimulus agriculture 
6 Sti mulus hand craft products 

. . . Level ot :'Iglllilcancc - 0.0) 

Appe ndix·9 

Variable - stimulate agriculture 
By Variable· Type of job 

Multiple Range Tests; Duncan test with siglli ficance level .05 
Step 2 3 4 5 6 7 
RANGE 2.80 2.94 3.03 3.11 3.17 3.21 

Chi-squtlre 
9.4504 
11.2664 
9.1890 
12 .1913 
15 .4938 
5.7813 

{*} Indicates signiticant diffen:nces whit:h ;u·c shown in the lower triangk 

3475621 

P 
.1489 
.0805 
.1632 
.0578 
.0167 
.4481 



r\1..::an 

2.4667 
2.6667 
2.8421 
2.8750 
2.9655 
3.0769 
3. 1395 

1 
2 
3 

1 
2 
3 

1 
2 
3 

1 
2 
3 
4 
5 
6 
7 
8 
9 
10 

Type of job 

Grp 3 
Grp 4 
Grp 7 
Grp 5 
Grp 6 • 
Grp 2 • 
Grp 1 • 

Appcndix·I O 

, , 
Mann· Whitney test bl:!\\,ccn business and non·business 

household head __ 011 social related impacts of tourism 
Variablt!s U·valuc 

Dt:veloping languagt;; sk ills 6358.0 
Ih:habiliwtioll of historic sil-:s 6198.5 
Dt!vcloping cross cullllral ~\change 6821.0 

. -
L~vt;;1 ot slgllll lcance - 0.0) 

Appendix· II 
Analysis of variance (among the three groups of business 

houschold heads) 011 social related impacts 
Varinbles Chi·square 

Dt!vcloping language skills 1.9102 
Rt!habilitmion of historic sites 1.1294 
Developing cross cultural c:\eh:lnge 4.9464 

. -Level ot slgnlflCiIl H':C - 0.0) 

·-\pPcll dix·12 
Annlysis of variance among tbe seven groups of 

non-business hOLlscllOld heads on social related variables 
Variabks Chi-square 

Dt':veloping langunge skills 4.1834 
Rehabilitmion of historic Sih':S 7.8061 
Developing cross cultural c:\change 3.6063 

. - -L(,;\t.:1 ot slgl11tlcance - 0.0) 

Append ix - 13 
tv!;lIll1-Whitney U-tc'\{ for mean difference between 

business and non-husiness household heads , 
Variables U-value 

Loss of historical resources 5646.5 
Increasing drop-out rate 5679.0 
Increasing seasonality problel1l 5315.5 
Increasing living cost 4984.0 
Increasing alcoholism 4397.0 
Increasing fcmale prostitution 5611.0 
Increasing theft 5452.0 
Aggravating sanit~tion probklll 3664.0 
Increasing cultural contliel 5229.0 
Increasing health related prnbkl1l 5432.5 

. -Level 01 !)lglliflcHlce - 0.0) 

Appe ndix - 14 

P 
.2 129 
.1078 
.8668 

P 
.3848 
.5685 
.0843 

P 

.65 19 

.2527 

.7298 

P 
.2705 
.3152 
.0679 
.0098 
.0003 
.2696 
.1700 
.0001 
.0547 
.0681 

Kruskal-Wallis (H-tcst) among. th.: three g.roups of business household heads. 



Variables Chi-squJJC 
I Loss of historical rcsoun.:<,,;s 10.435 I 
2 Increasing drop-out rat~ .4%0 
3 Increasi ng seasonality prnbk'Jll .6861 
4 Increasing living cost 2.5831 
5 Incn:asing alcoholism 1.4432 
6 Increasing female prostitutillil .6249 
7 Increasing theft 1.4696 
8 Aggravating sanitation problem 1.5784 
9 Increasing cultural contl iet .9908 
10 Increasing health related prubklll 1.0386 

. -

Appendix - 16 
Kruskal- Wallis (!-I-test) among (b~ so.;n:1l uroU])S of non-business hOllSdlOld ho..:·lds , e 

Variables 
I Loss of historical n:SOllrc~s 
2 Increasing drop-out rat~ 
3 Increasing seasonality probkm 
4 Increasing living cost 
5 Increasing nlcoholisl11 
6 Increasing female prostitutioll 
7 increasing theft 
8 Aggravnting sanitation rrohkm 
9 Increasing cultural contlkt 
10 Incrensing health related prohkm 

. - -Level of sIgilli H.:.Ulce 0.0) 

A ppentli x - I S 
Variable loss or cu ltural heritage 

By Variable Type oflhe business IHHls..:i101d heads 

Multiple Range Tests: Duncan test with sign ificance level .05 
Step 2 J 
RANGE 2.82 2.96 

Chi-square 
15.0622 
7.5459 
4.1754 
3.9995 
11.7936 
10.5225 
2.9656 
2.78 13 
6. 1113 
3.2534 

(*) Indicates sign i ticanl differences \\ b il.:h an; shown in the lower triangle 

1 3 
Mean BUSINESS TYPE 

3.7059 
4.1905 
4.3913 

Grp I 
Grp 2 
Grp 3 

• 
• 

Append ix - 17 

Variable Loss of historical and cullur:11 r.;:somce 
By Variable Type of job 

Multipk: Range Tests: Duncan test with significance level .05 
Step 2 3' 4 5 (J 7 
RANGE 2.80 2.95 3.0.l 3.11 3. 17 3.22 

(*) Indicates significant ditT~rences II hiL'h are shown in the lower triangle 

Mean 
3.9167 
4.0769 
4.3333 

3 5 4 7 6 
Type of job 
Grp 3 
Grp 5 
Grp 4 

P 
.0054 
.7961 
.7096 
.2748 
.4860 
.73 16 
.4796 
.6260 
.6093 
. 194 0 

P 
.0 198 
.2733 
.6530 
.6767 
.0667 
. 1044 
.8131 
.8318 
AI08 
.7764 



4.3529 
4.4483 
4.4762 
4.5000 

Grp 7 
Grp 6 
Grp I 
Grp 2 

• • 
• • 
• 

Appendi x - 19 

The gross ~stimnt('d l()lIri~t income of the town (from foreign tourists only) 1996/97 
Total estimated 11IIlllbcr of foreign tourists = 11400 

I. Ex pense o n tr ansport (a ir po r t l :l.\:i) 

Those who came by plane (70%) = 7980 
. - or lht! 7000, those who cnillc buying package tour (30%) = 2394 

those who paid for airport ta.,j = 50.J.6 & transport cost for a rolLnd trip (60 birr - 70 birr) 
- Total money received from ;;llr port la:d = (302.760 birr - 353,220 bi rr) 

II. £ ... pe nse on acco lllm odati o n 

- Average daily expense (200 birr - .300 birr) and Average length of slay (1 .97 nights) 

- Total money received from a<':colllllHHlation (4.491.600 bi rr - 6.737.400bi rr) 
III. Guides service cos t 

- Package (Qurisis 30% (2 100) 
- Those who paid for guide sen i~1.! (7980) and Payment for guides (30 birr· 50 birr) 
• Tota l money received (239.-100 birr· 339.000 birr) 

IV. Expense on en tra nce fce 
• Entrance fee ( 100 birr/ person ) (Jild total money rece ived (1.140.000) * Excluding payment for video camera 

V. Ex pc nse on v is itig the other I1 c!l r-by ch llrches 
• Those who visit ( .. 13%) = 4936 <lnd entrance fcc (20birr/church) 
• Those who visited only one churc h 170%) = 3455 

- Expense on entrance f~e (()9.I06 birr) 
- Expense on lllud trall ~pon (()()%) = (88,852 bi rr) 

- Expense Cor guide St:l'\ k c ( 141\.080 birr - 246.800 birr) 
• Of the 4936 tourists. those \\110 \' j"ited two chu rches (30%) = 1480 

- Expense on ent rance ti:c (59.200 birr) 
- Those who usecl1l1uel ( 60'~ 'u) and [Otal expense (53,280 birr) 
- Expense for guide service (X8.800 birr - 148,000) 

TOTAL MONEY RECE IVE D (6,68 1,078 birr - 9,234,857 birr ) 

* This income breakdown is made by con"ulting [Our operators. gu ides. airlines ticket ollice. 
the head priest at Ashten Mariam :11ll1 \J ukutoleab, the two government hotels and muel renters. 

Estimated overall {ourist income of the town 
(fro m forci"n {(lurists 1996197) (in birr) 

~ 

Type of e:-.:pensc Minimum Mn:-.:illllllll 
estimate es timate 

I Expe llse on airporllaxi 302,760 353.220 
2 Expense on accommodation 4.491 ,600 6.737,400 

3 Expcnse on gllide service 239,400 339.000 
4 Expense on en trance ti:e 1.140,000 1.140.000 

Expense 011 visi ting othcr I: h lln.: h~ :. 

E:-.:pcnse on visiting O l tl~ (lll": ..:hurch 
; Expcnsc on CIl{nlIlCe ti.'~· 69. 10(i 69. 106 
6 Expcnse 011 transport 88.852 88.852 
7 Expense on guide sen icc 148.080 246.800 



Ex pensc on visi ting t\\O d Hlfl.: ho.:sJ 
Expense on vis iting onl ~ (1110.: ..:i1urdl 

8 Expellse on cntr ~1Ilco.: Ii: I.; ;9,200 ;9.200 
9 Expcnse 011 transport 53,280 ;].280 
10 Expcnse all guide so.:r\'ic ~> 88,800 148,000 

Total 6,68 1,078 9,234,857 

The gross estimated overall to uri st inco me (fr om foreign touri sts onl y) 1995/96 
Total estimated Ilumber or fo rcign tour ists = 10000 

I. Expense on tr:1ll spo rt (:1ir port t:l."i) 
Those who came by plane (7()'~,,) '= 7000 

- or the 7000. those who cam...: hll~ ing package tour (30%) = 21 00 
thost! who paid for airport (a\i = ·[90() & transport cost fo r a rOllnd trip ( 60 birr - 70 birr) 

- Total Illoncy rl!ceived from air pO l'! \;1.'\ i = (294. 000 birr - 343. 000 birr) 
II. Expense on :l ccom tn odnt iol1 

- Average daily exp...:nse (200 hi rr · 300 birr) and Average length or stay ( 1.97 · 2.2 nights) 
- TOlal money received from :l~' \" olnrl1odatjon (4.400.000 birr - 6.600.000b irr) 

III. G uid es service cost 
- Packagl.! tourists (2 100) 
- Thos\! who paid for guide SCI'\' Ii':"': (7 ()()0) and Payment fo r guides (30 bi rr - 50 b irr) 
- Total money receivt:d (210.000 hirr · 350.000 bi rr) 

IV. Expense 0 11 cn trnnce ree 
• Entrance r~~ (100 birr/pt:rs() ll I :lnd total money received (1,000,000) 

'" Not including payment fllr I id\;o camera 
V. Expense on vis itig the other ne ;lr-h~ churches 

- Those who visit (40%) = -tOOt) :11 1<.1 ";l1trallce fee (20birr/church) 
- Thosc who vis ited only onl! ('11\11"\; 11 (7()cyo) = 2800 

- Expense on entr:mce ret' ( 5h . ()()() birr) 
.. Expense on muel tran:-;jlon ((11)%) = (50AOO birr) 
- Expense for guide S~n k ... · (X·I,OOO birr - I-W.OOObirr) 
- Of the -1-000 tourists. tlll)S"': 1111 0 visitc.!d tll'O chu rches (30%) = 1200 

- Expense on entrance ti.'...: (-1:-1.000 birr) 
- Those who used mud (60",,) :111<1 total expense (43.200 birr) 
- Expense for guide savicc (n.ooo birr· 120,000) 

TOTA L MO NE Y RE C Cl I'IC D (6,245,600 birr - 8,750,600 birr) 

'" Th is income brenkdown is made b~ (;o ll stilting tOllr operators, gu ides, Etll.airlines ticket office. 
the head priest at Ashten ~\' l nri"l11 :lI ld 'al..: ulokab, the two government hotels and muel renters. 

Esti m<ued O\'~'r:llt t{luri~ t income oi" lhe town 
frol11lon:i"n lnllli'h 199-\196 (In birr) 

~ 

Minimum Maximulll 
cst illlnte estimate 

I [xpellsc 011 ai rport taxi 294000 343000 
2 E.XpCI1SC on aCCOI11I11Oll:"ltiuli 4400000 6600000 
3 Expcl1sl; on guide service 210000 350000 
4 Expel1se on entrance ke 1000000 1000000 

E.xpense on visiting otlll:r chll n:hes 
Expense on visiting on l ~ .1Ih.: ..:: hurcll 

5 Expense on cntr:l1lCC kl: ;6000 ;GOOO 
6 Expense all tr:1Jlsport 50400 50400 
7 Expcnse 011 guide sen kl.' 84000 140000 

Expen~c a ll visiling two I.'I1lm:h l.'~) 

Expense a ll visi ti ng only (111..:: ..:: l1l1 n.:11 
S Expense on entr:1I1CI.; 1\:1: 48000 48000 
9 Expense all transport 43200 43200 
10 Expense all ~tlide s~n i ~'~' 60000 120000 

TOlal 6.2-':; .60 11 8.7:'11.600 



General protile of the sample population 

I. Business a nd No n-bus in ess household heads 

Distribution of bllSill~SS and non-business household heads by age group 

Business Non-business 
Age group No % No % 

I < 35 5 5,26 22 12.22 

2 35 ·45 53 55.79 85 47.22 

3 46·55 26 27.37 38 21.1 I 

4 56·65 I 0 9.47 23 12.78 

5 above 65 I 2 2. ! 12 6.67 

Tolal I 95 100.0 180 100.0 
.. 

SOlllCC . 1-1(:1<1 Survey. 1998 

Distribution ofbusilll.:ss "lild lIull-bus iness household !lends by place of birth . , 

Busi ness Non-business 
Place of birth No % No % 

I Lalibela town 59 62.1 58 32.2 

2 Bugna weredn 16 16.8 85 47.2 

3 Outside Buglla 20 'I I 37 20.6 

4 Total t):, 100.0 180 100.0 
. - , . Souret-:. J 11.: 1.1 Swvey. 1998 

Distribution ofbusincss und non-bU\ lIh'::~S household heads by duratioll of stay in Lalibela 

I 
2 
3 
4 

5 
6 

I 
2 
] 

4 

I 
2 
J 
4 
j 

Ll u.\in<.:ss NOI1 -[)usillcss 

Year No % No 

< 5 ycClfs 5 5.3 17 
5 - 10 ye;Jrs " 11.6 29 
II - 15 J 7.4 31 
16·20 6 6.3 23 

21 - 25 7 74 22 

> 25 59 62 .1 58 
To tal 95 I 100.0 ISO , Somec. I Idd SUIVCY. Iyn 

Distribution ofbusiJ1": .~ s and non-business 
household heads bv cLiuc<lliOllal sl<lIHbrd 

Educ. stand<lfd l1uSillCSS 
,\,} ox, 

Illiterate YI ·P,l 
Adult education 20 11 1 

Church education " 23.1 _. 

Modern education '" 14.7 

T Ola l t):, 100.0 
.. 

Source. I' leld Sll l\Cy, 19% 

DistributiOl1 of business hOllS~· IH) ld heads 
by amount ofc:lj lital 

Amount ofcapilai in birr No. 

Less than 100 37 

100·500 11 
501 • 1000 17 

1001· 1500 II 

above 1 :'00 9 
Towl 1.)5 

.' 

% 

9.4 
16.1 
17.2 
12.8 
12.2 
32.2 
100.0 

Non-business 
No % 

95 52.8 

30 16.7 

35 19.4 
20 Il.l 
180 100.0 

% 

38.9 
22.1 

17.9 
I 1.6 
9.5 
100.0 



I 

2 
) 

4 

5 

Distribution ofbusincss h\lusehold heads 
by scrv ice Vo.:'lf 

Service year No 
Less than 5 yenrs 25 
5· 10 r -, 
II . 15 19 

16 - 20 8 

above 20 20 
Total 95 

,. Source . rldd SUlvey. 1998 

% 

2632 
24,2 1 
20.0 

S.42 

21.05 
100.0 

II. Foreign and domestic tourists 

Age·group 

less than 35 
35·45 
46·55 
56 · 65 
65+ 
TOlal 

Scx 

l"lalc 
Female 
Total 

Distributioll (lrl\J \Jrisl~ bv ' I"C nroup 
' ~ ~ 

DomeSlic ForeigJ1 
No (% 1 No (%) 

5 1 (J " .. 4 13,33 
14 -Ill (, - 6 20,00 

9 3() 11(1 I 10 33.33 
2 h ( I ~ ; 1~ ..,.., 

_J,JJ 

2 6.67 
)0 1 (JO _U )0 100.0 

-SOUI LL:. Ill:ld SIIIVCY, 1998 
Distributinll or tourists bv sex 

Domestic Fore ign 
No ("{,) No (%) 

25 :";0 19 63.3 
5 ~(I I I )6.7 
)0 [(HI .!) )0 100.0 

S mlllL Iidd SurVl} . 1998 

Total 
No 
9 
)0 

19 

9 
2 
60 

~ ~ 
Distributioll of lllrei"ll tourists by renion 

average 
(%) 

15,00 

50.00 
31,67 
15,00 
3.33 
100.0 

Total average 
No (%) 

44 73.3 

16 26.7 

60 100.0 

Region 

I 
Total 

I 

2 
) 

4 

5 

i-. !:tlc Female 

Africa I 4 

Europc I 9 S 
America I .' 2 

Asill I 

Australin 2 I 

Total 19 II 

-""tI I 0.:0.: , l'lcld Survey, 1998 
N.B. All of tile domestic lOuri ~l~ wefe I"rom Add is Ababa. 

No % 

4 13 .3 
17 56.7 
5 167 

I " 
) 10.0 

)0 100.0 

QUESTIONNA IR E FOR BUSINESS COMMUN IT Y 

I. Pe rso nal da ta 

!. Sex: _ _ _ 2. Age: ___ 3. Pinel' oj" birth: 4. Education: _ _ _ ~ 

5. No. of family (Members size) : 

6. For how long did you stay ill Lalilk' i,l: 7. Profession : ___ _ 

8. The relation of yo til' job (profession ) \\ilh tou ri slll AI Direct 81 Indirect CI No relation 



II. Economic questions 

I. Type of business: ___ 2. Amoul\l or capi tal: __ _ 

3. Average monthly distribution ofi!ll'()11l1..! 

s 0 N J) .I F M A M J J A 
1995/96 
1996/97 

4. Number of employed wOlkelS. 1111 99)/96 __ 1996/97 __ 1997/98 __ 

5. Number of free service workers ill 1995/96 1996/97 1997198 

6. Do foreign tourists come to get your se rvice? AI Yes BINo 

7. If yes, how is the condition (frequo..:ncy ): A' Very low Bi low CI Average 01 high EI Very high 

8. If you say No to Q.6 or low and vcr~ low to 0.7, what can be the possible reasons? 

A / ___ _ B/ __ _ C' --- 0 / __ _ 

9. Do you increase price on forei gn [(Juris[s? AI yes BI No 

10.lfYoLi say yes, why? A/ ___ _ B/ ___ CI 

I I . Do domestic tourists come to get your serv ice? AI Yes 

12. Which of tile following are your main custol11ers? 

DI __ _ 

BI No 

AI Foreign tourist BI DOIllI...·slic {Qurists CI The rura l community around Lalibe la 

DI The urban residents of Lali belo EI Non-tourist travelers and others 

13. Is there seasona l fluctuation ill you r illcome that affects your business? AI Yes BI No 

14. If YOll say yes, the condi tion or tilL' I:.'fTI.:CI of the seasonal ity problem 

AI Very high BI High CI Average 01 Low EI Very low 

15. If there is a tluctuation , what are those pick Illollths( In their order of impurLance) 

A/ _ _ _ _ B/ ___ _ CI --- 0 / __ _ 

16. Do you perform add itionnl tlctivit~ du ring lllonths of low busi ness? AI Yes BI No 

17. From where do you get or buy 111 0.'>[ o f your supplies?(in thei r order of imp0l1ance) 

AI _ _ _ _ B/ ___ CI _ _ _ _ 0 / ___ _ 

18. Wh(\[ are those mtlin problems thaI a!Tect your business? (In their order of importance) 

A / _ _ _ B/ ___ C 0 / ___ _ 

19. Do you support the tourism tlct ivi!:, ill L,llibeln? AI Yes BI No 

20. If you say yes, why? AI ___ _ B/ ___ CI 0 / _ _ _ 

2 1. I f you say No, why? AI ___ _ BI CI 0 / __ _ 

22 . What will be the fat e of your busillt.:ss i!'the tourism does not proceed in the future? __ _ 

23. Are you satisfi ed in your business ilnd income that you receive through tourism? AI Yes 

24. If you stly yes, the degree of your sati s faction is 

AI Very high BI High CI Average 01 Low EI Very low 

25. The condition (poten tial ) of your bLiS i ll~ss for fu ture developmen t and expansion? 

AI Very high B/ l-ligh C/ A ver<lge 0 1 Low EI Very low 

BI No 



25. Whm plan do you have to develop your bu~inc~~ potential in the future ? 

A/ __ _ B/ __ _ C' --- 0 / __ _ 

26. The suitabili ty of the site (Iocntion ) ufyollr busi ness for future expansion? 

AI Very high BI High CI Average 0 1 Low EI Very low 

III. SOi.:io-('co nom ic impacts 

I. Does tour ism br ing some soc io-econumic bellel'its to the local community? AI Yes st No 

2. If you say Yes, which of the following socio-ecOl~omic benefits are im proved (generated) due to 

tou rism (Pl ease ran k th em <1l'corcling to tlte ir order of importance) 

Job opportun ity __ 

Income improvement __ 

Language improvement __ _ 

- Town development __ _ 

- I)rcve ntio ll of the historic site __ _ 

lillprovemcnt of infrastructure 

- Cultuml ex-change __ Improvement of social service __ _ 

3. Does tourism contribute ill retaining of tile suc i<11 va lues of the community? AI Yes BI No 

4. Does tou rism benefit tlte poor or support the poor? AI Yes BI No 

5. If your answer to QA is yes, in whm ways? AI 81 CI 0 / ___ _ 

6. If your answer is No, what is the re<1son behind it':l A/ ___ B/__ CI 0 / ___ _ 

7. What do you suggest to over come the above stnted problems? 

AI ___ _ B/ ___ C' __ _ 0 / __ _ 

8. Does tour ism br ing about some socio-ccollo!llic problems? AI Yes BI No 

9. Ifyo ll say yes. which of the following problcms C1 re brought and or aggravated due to tour ism (Please 

rank them in their order of severity? 

- Prostitution - Sanitation problem __ 

- Loss of hiswrical - Drop OLit of students __ 

- Theft and Alcoholism - Wast I:! disposal problem _ _ 

- Ri si ng livi ng cost __ _ - I)opulmion pressure (due to high in migration) _ _ _ 

I v. El1virol1 menta l impacts 

1. Does tou ri sm contri bute III the prevl'l1tioll or tile of histori c s ites? AI Yes B/ No 

2. If you say yes, in what ways has wuris1l1 helped in the protection protect the historic si tes? 

A/ _ ____ _ B/ ___ _ CI ___ _ 0 / ___ _ _ 

3. Do you think that improvement is nceded to prevent the churches from environmental hazard? A/YesBlNo 

4. I f you say yes, what type of or impruvement or change? A/___ BI CI 0 1 

5. Do you think that the money generatcd from tou rism has improved the churches? AI Yes B/ No 

6. Are the shelters made for th e church es enough to protect th e ch urches? AI Yes B/ No 

7. Are the shelters dur<:lble and att r.:1 ct i\ (' ror o..:~ cs'? AI Yes BI No 

8. Are the shelters affect the chllrchc~' bL';lut~ ' .J , \ Yes BI No 



9. Does tourism bring some environmental problems on the community as well as on the historic sites? 

10. If you say yes, what are th ese probll..!l1ls (according to their order of severi ty) 

A / ___ _ BI c D/ _ _ _ 

v. O pin io n 0 11 the soe i o~el'()lIo lll jl' illlpacts o r to uris m ( pos it ive imp<1cts o r to uris m ) 

I. To what extent has tourism in Lalib~la cOlltributed for the development. im provement and expansion of 

the following major social and physic:.11 infrastructures: 

I Ver~ high (5) !-li;!il (4) Avemge (3) Low (2) Vcry!ow (I) 

Water l":lci lily: 1 
Electric power: I 
Transport: 

COllllllunication: 

Hea!th facility: 

2. To what extent has tourisl1l ill L:lIibl'la cOlliribLllcd fo r the improvement of tile following economic 

related benefits? 

Ver~ High Average Low Very 
high (5) (4) (3) (2) low (I) 

Stimu late loca! handicrali proum:ls 

Servic~ sectors such as shops. hOle!;. 

Job opporwnilY: 

Income il11provt!J11t!l1t· 

Overall town's devt!loplllelH 

Slillllllnll! agricultural prmlucts: 

3. To what extent has rour islll in Lalibl...'ln contribured fo r the development, improvement and expansion of 

the following major social and physical infrastructures: 

V~ry hig.h 

I 
Hig.h Average Low Very low 

~ 5) I ' ) (3) (2) (I) 

Rehabilitati on ofhislOric silcs I 
Cross-cultural exchange I 
Langungt! skills I 

4. To what extent has tourism ill La libL'I ;1 cOlltributed for aggravating or increasing the following soc i o ~ 

economic problems? 

I 
V..:r'! high High 

I 
A verage Low Very low 

(5) (4) (}) (2) (I) 

I Loss o f his\I)ricnl n:sOllrces I , Fcmnlc prostitution I 
3 Drop out rale o f stuUCtJIs: I 
4 sanl (;lt ioll problem of the IOwn: I 
5 Increasing living cost: I 
6 Incrcnsing then: I 
7 Agg.rnvnting the seasol1;llil~ PI\lbklll I 
8 Increasing health related problem I 
9 Increasing C1.lItural conlliet I 
10 Increasing alcohol ism I 



QUESTIONN,\IRE pOR NON-BUSINESS COMMUNITY 

I. Personal Data 

I. Sex: 2. Age: 3. Place of birth: --- 4. Education: ____ _ 

5. Family size: ____ 6. For how long did you stay in Lal ibe la: ___ _ 

7. Profession: _____ _ 

Ii . Eco nomic ano Soc ial 

1. Tile relationship between your job (profession) and tourism AI Direct 8f Indirect C/ No relation 

2. Is there any family mel1lb~r ellg~ged in tour ism or tou rism -related act ivity? AI Yes Bf No 

3. If yes, in what ways? AI BI CI 0 1 __ _ 

4. Do you receive some income during months of high touri st flow (pick months)? AI Yes BI No 

5. If you say Yes, in what way? 1-\1 ___ _ B/ ___ CI 0 / __ _ 

6. Amount of money you rece ived III 1988 E.C in 1989 E.C __ _ 1990E.C __ _ 

7. To what extelll does high tourist now affect your cost of l iving? 

AI Very high 8/ High CI Average 0 1 Low EI Very low 

8. Do you make any contact with foreign tourists? AI Yes Sf No 

9. If yes, in what ways? AI ___ _ B/ __ _ CI __ 0 / __ _ 

10. Do you make any contact with domest ic tou rists? AI Yes BINo 

I I. I f yes, in what ways? AI BI CI 0 1 __ _ 

12. To what level do you regard tourists? AI Very high 81 High CI Average 0 1 Low EI Very low 

13. What aspects are appreciated by you? A / ___ _ BI ___ CI 01 _ _ _ 

Iii. Socio- Econ omi c Im pact 

I. Does tourism bring some socio-economic be nefits to the local community? AI Yes 81 No 

2. lfyoll say Yes, which of til t! followillg socio-economic benefits are improved (generated) due to 

tourism (P lease rank them according to their order of impot1ance) 

Job opportunity __ - Town development __ _ 

Income improvement __ - Prevention of the historic site __ _ 

Language improvell1~llt __ - Improvement of infrastructure 

- Cu ltural ex-change _ _ - Improvement of social service __ _ 

3. Does tourism contribute in rerailling of the social values of the community? AI Yes BI No 

4. Does tourism benefit the poor or support [h~ poor? AI Yes BI No 

5. If your answer to QA is yes. ill \\hal ways? A/ __ _ BI CI 0 / __ _ 

6. If you r answer is No, what is [he reason beh ind it? AI __ _ BI CI 0 / __ _ 

7. What do you suggest to over COllle the above stated problems? 

AI ____ _ B/ _ _ _ _ CI _____ O/ ____ _ 



8. Does tourism bring about some socio-economic problems? AI Yes BI No 

9. If you say yes, which of the follo win g problems are brought and or aggravated due to tourism 

( rank them in their order of scv~ rit y? 

- Prostitution - Sanitation problem _ _ 

- Loss of historical - Drop out of students __ 

- Theft and Alcoholism - Waste disposal problem __ 

- Rising living cost _ _ _ - IJopulation pressure (due to high in migration) __ _ 

Iv. Environmental Impacts 

I. Does tourism contribute in [h e preven ti on of tile of historic sites? AI Yes B/ No 

2. If you say yes, in what ways has IO lll'i sm helped in the protection protect the historic sites? 

A/ ___ _ B/ ___ _ CI _ ____ D/ ____ _ 

3. Do you think that improvem ent is needed to prevent the churches from environmentalhazard? AI YesBlNo 

4. If you say yes, what type of or illlProvement or change? AI _ __ BI ___ CI _ __ DI __ _ 

5. Do you think that the money ge llcrmed from tourism has improved the churches? AI Yes B/ No 

6. Are the shelters made for the churches enoLlgh to protect the churches? AI Yes B/No 

7. Are the shelters durable and attractive for eyes? AI Yes BI No 

S. Are the shelters affect the churches ' bea uty? AI Yes 81 No 

9. Does tourism bring abollt some envim nrncil tal problems? AI Yes BI No 

10. I f you say yes, what are these pro blems (according to their order of severi ty) 

A/ ____ _ B/ ___ _ CI _ ___ DI ____ _ 

* NB. Pat1 v (Perception or opini on questions) for Business household heads were also the same for Non­

business hOllsehold heads. 

FOR TO URISTS (both foreign and domestic) 

P.-\RT ONE GENERAL 

I. Age _ 2. Sex __ 3. Prolcssil)ll 4. Nationality ___ _ 

5. What mode oftransporr did :'ou Lise (0 cO llle to Lalibela AI Air 

6. I f you came by plane, how was the price of Lalibela ai r port taxi 

AI Very low BI low C/ Ave rage DI high EI Very high 

BI Road (car) 

7. For how long will you stay in Lal ibela? Al One night BI Two nights CI Three nights 0 1 fOLlr and above 

8. How is the price of your hote l roo m? AI Very low BI low CI Average 01 high EI Very high 

9. How is the sanitation of your hotel room compared to its price 

AI Very poor- BI Poor- CI Average DI good EI Very good 

10. How is the sanitation of the ho[e l i ll general? AI V. poor Bf Poor CI Average 0 1 good EI V. good 

II. Do you wish to have indoor g,lI11t' fac ili ties in your hotel? AI Yes BI No 

12. ! f you say yes, wOLlld YOll list SOllle of your favorite games A I BI CI _ _ _ 



13. How much is your average Ja!l~ e.\pense (exciuding church entrance fee) 

AI Around 100 birr or less 13 I ()O - 200 birr Ci 200 - 300 birr 0 /3 00 - 400 birr EI Above 500 birr 

14. What problem do you fae!..: in ~ollr !lute l (You can choose more than one) 

AI Food 131 Sanitation C/ Sorery 01 Water EI Elect ric F/ l f other, please specify -------

PART TWO: VISIT 

I. How do you find the church ~!ltranct.: fee 

AI Very low SI low CI A v~ragl: DI hi gh EI Very hi gh 

2. [fyou say "ve ry expensive" ur "sollle \-"ha t expensive" , how Much . do you suggest as a fair price 

AlSO birr or less 13/ 50 to 75 bi rr C/ 75 to 100 birr 

3. How do you get the church~ s 

AI Very interesting BI SOI11(: \\'1\;11 interes ting CI Average 0 1 Less interesting Ef Be[ow expectation 

4. How do you find the conservation ll1easures ? 

AI Very poor SI Poor CI Avt.:ragt.: 01 good EI Very good 

5. Are [he churches' shelter pleasant or anractive [Q you r eyes? Af Yes 131 No 

6. If you say "No" Why? _. Are rhey affected 

AI Your observation B l)holOgrapiling Cf Reduce the church's beauty 01 If other please speci fy ---

7. How do YOll get the guide ' s ~lPPI'l);lCh? AI Very poor Bf Poor Cf Average Of good EI Very good 

S. How was your guide in term s of his Language skills?Af V. poor SI Poor CI Average 0 1 good EI V.good 

9. How was your guide's knowledge of history? AI Very poor Sf Poor Cf Average 0 1 good EI V. good 

10. During your visit, which of the lo llowing affected your visit (You can choose more than one) 

AI Beggars 131 Guides C. Priests 01 Kids E! No problem F/ lf other, __ _ 

1 I. Do you visited or have a p[~11 Il) visi t the other near by ch urches found outside the town? AI Yes Sf No 

12. [fyou say "No", will it be ~ problcill of 

AI Inaccessibility 131 Time C Financia l 01 Safety El lf other, please spec ify __ _ 

13. [n order to facilitate your <Iud olher TOur ists visit, what fac ilities are needed in the church com pound? 

(You can choose more than one) 

- Gift shop - Grt.:~11 :lreas - Museum 

- Information center - Toiler - Coffee bar 

- Electric light - Guide oftice - If other please specify ____ _ 

16. Do you visited some of the SOU\ t.:ni r shops in the town? Af Yes Sf No 

17. If you say "Yes" do they ha\ e a variety of art icles? AI Yes 131 No 

I S. How do you get (tind)the pric..' nf lilt.: gift articles? AI Very [ow SI [ow Cf Average 01 high EI V.high 

PART THREE: SOC IAL M\D EN\ ' IIW NME NTAL 

I. How do you find the COIllI1Hl lli t~ or I.alibela? _______ _ 
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