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ABSTRACT 

The purpOse 0/ this thesis was to examine 'he impact o/social media use /01' government comlllLllI;cutiulI 
by Addis Ababa city Administration. To 111eet the objectives 0/ the study qualitative method \1"((.\ applied 

As the technique gives the researcher the option to gather data firsthand frOIl! re:,ponclents 

through one-on-one interviews. And the approach is the most effective way of de cribil1g the 

features of a certain person or group of people it was used in the research. Data was collected 

by interviewing 11 department heads and officers that are directly participating in the 

communication activities of the city administration. Persons who participated in ell7 inten'iew 

were selected based on their duty of deciding on the city administration's commllnication content 

p/lblished on social media and other media owlets. And also documents and content pllbli. hed by 
the city government on social media and other media outlets fi·om October 2021 to Febrllw), 

2022 were analyzed by the researcher. According 10 the finding oj the study social media has WI 

illipact Oil the govemll1ent cOll1l11unication oj the Addis Ababa city Administration. It affected the OI'eraf{ 
cOllimunication activity oJthe city administration by influencing the content production. media usage. the 
implementation 0/ diJferelll communication tools. and shifting the Jocus oj COll1mullication clepartmellts 
Fom their lIIission. So these results show Ihat the expansion and developmenl oj social media impacted 
the government cOlIl/nunicalion practices of Ihe Addis Ababa city Adminislralioll. III addition. the absence 
of clear direclion, strategy. and guidallce in which the city administratioll's social media usage was led 
affected the CO/l /lllUll icatiol1 practices of inappropriate usage of the social media platforllls the city 
admillistration. further more While the main social media pages that are administered by the cit)' 
administration are concel1tratillg on publishing col1lent that is out of their mission to increase their 
viewability. the plat/arms of sub-cities and Woredas are also following their path, by copyil1g them. 
Concentrating on publishing cOlli/tel' messages for content published on other social media pages also 

aflects tile e!leclivelle.ls of the cOlllm1ll1ication practices. As social media becomes the 1I/0s1 dominanl 1001 

ill commll/licatioll practices lack of ulilizing the available dominant social media platforms by cit)" 

administration also (!ffects the e.ffectivelless of government COl17munication practices. 

Key words: social media. governmellt cOl17l11ul1ica/ion. social media impac/, Addis Ababa city 

udmillistrat ion. 
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CHAPTER ONE 

1. INTRODUCTION 

1.1 Background of the Study 

These days, advances in communication technology have made information availability and 

accessibility so simple that anyone. anywhere in the world, may receive and access whatever 

information they desire . 

owadays, social media has surpassed traditional forms of communication in the eyes of the 

general public, corporations, and government bodies. Governments gain immensely from the 

usage of these communication and involvement channels, which are used to improve the efticacy 

of government communication initiatives. generate information and data, and foster trust-based 

relationships that help boost public trust in government. (Lisa, 2016). 

According to Fath (2008), social media has changed the way organizations communicate. 

making communication officers the primary sources of information; social media platforms 

provide organizations and the general public with a variety of information sources. 

Local govenm1ents can enjoy various benefits by using social media in their communication 

errorts, according to Lisa (2016). The internet is used for a variety of purposes. and it may 

simultaneously reach a big number of individuals with a wide range of interests. Ordinary people 

can and do regularly engage with one another and several institutions. 

"Social Media," according to Trisha (2012), is the use of web-based and mobile technology to 

transrorm communication into an interactive debate. According to Phillips and Young (2009). 

social media platforms are micro-websites that allow consumers to share interactive. user­

submitted material within a network of rriends via personal pages and blogs. 

According to a publication on the University of Canada West (UCW) website (2020), social 

media has revolutionized how governments communicate with the public. Leaders all across the 

world now utilize socia l media to share their views on prioritized problems. and the medium 
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helps citizens comprehend the government more simply. It also aids in the 'haping of 

information that should reach the pUblic. 

On the other hanel. some parties may attempt to stifle communication through the use of social 

media. 

Because government communication IS a mechanism for governments to inform ancl 

communicate with their population. it should be well-planned and employ the appropriate 

communication technologies to reach the target audience (OEeD, 2019:6). 

Ohio University (2019) states that the key benefits of using social media III government 

communication practices are as follows: 

It allows governments to share critical information in a crisis. It can also enable governments to 

control the narrative on key issues. Social media allows governments to use experts to share 

health, science, and expert information. Additionally, it can allow governments to create an open 

channel for citizen interaction ancl engagement. It allows agencies to find out quickly which 

messaging resonates best with the target audience. It also can reduce public relations ancl 

advertising costs. Additionally, it can increase trust in the government. It can also allow agencies 

to reach people and communities on platforms they already use. Finally, social media humanizes 

governments. 

Also. the university states the main challenges of using social media 111 government 

communication practices in the following way: 

Social media can benefit government agencies, but it's also the realm of conspiracy theorics unci 

disinformation campaigns. While social media can foster better citizen engagement and 

connection. it can also divide and confuse. Social media platforms used for public meetings like 

town halls have also run into problems when comments are reposted elsewhere in violation of 

the platform's rules. 

As a result, social media has had a long-term impact on how people communicate and has now 

become a vital part of their daily lives. It also has a direct impact on an} local or national 

government's communication techniques. 
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It's unclear to say exactly when Ethiopian public relations and communication methods 

originated, although it's assumed to have been around the 1960s. (Solomon. 1998) (citl:d by 

Shimelis:22). 

According to Shimelis (2017), Ethiopian government public relations and conul1unication 

strategies have been strengthened since the founding of the Government Communication AFfairs 

Office in the 20 lOs. 

According to information gathered from the FDRE Government Communication Service Office 

during the founding of the Government Communication Affairs Office, all Federal Government 

organizations have public relations and communication offices that are fully staffed and 

equipped with materials. 

Regional governments and city administrations also established their public relation and 

communication departments accordingly. 

The municipal administration of Addis Ababa was one of Ethiopia's new 14 regional 

governments following the establishment of the federal system in 1991 under the transitional 

charter. The city of Addis Ababa becomes a federal city under the Ethiopian Constitution of 

1995, reporting to the Ethiopian Federal Government. 

Following the Foundation of the city administration, Addis Ababa fonned its own 

communication depattment. The communication department was created as a Bureau of 

Information combined with the cultural and tourist sectors when the municipal administration 

organized its cabinet structure. 

Proclamation number 15/2009 on the reestablishment of executive organs of Addis Ababa cit) 

administration in 2009, the communication department of the city administration was established 

as Addis Ababa Communication Affairs Bureau. According to the information the researcher 

gets from the city administration during this period the government communication practice was 

developed wel1, even if there were several problems related to professionalism. 

Following the 20 l8s government reform of the country the ConU11Unication Affairs Bureau was 

closed and its activities were replaced by the press secretariat office of the Mayor's office. But at 

the sub-city level communication oftices continued as they were. 
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During this time the city administration tries to manage II . . a over government coml11Ul1lCallOn 

activities tlu·ollgh the mayor's office press secretariat But ·It c at d bl b · II . re, e so many pro ems aS lca ) 

. information fl ow. According to a report docu t d . ... Il1 men prepare by the cIty admll1lstratlons counci I 

in January 2020, the fl ow of information from the entire city administrations structure was Ollt of 

order because of the absence of a central responsible body for the process. 

Following Ethiopia's election in 202 1, the Addis Ababa City Administration was restructured 

again and Addis Ababa Communication Affairs Bureau is establ ished again by Proclamation 

llumber 74/201 4. 

According to Oberlo's statistics, there are 3.78 billion social media users around the \vorld in 

2021 which is a five percent increase from last year. It is also 920 mill ion more than the number 

of social media users in 20 17 which is a 32.2 percent increase in j ust five years 

(https:llwww.oberlo.com.). 

As stated on d igita l:2021 there were 6.70 million social media users in Ethiopia in January 2021. 

The number of social media users in Ethiopia increased by 500 thousand( +8.1 %) between 2020 

& 2021. The number of social media users in Ethiopia was equivalent to 5.8 % of the total 

population in Janua ry 2021 (https:llwww.datareportal.com). 

As the number of social media users both in the world and Ethiopia increased rapidly, the impact 

that the social media platform has on communication practices also increased. Compared to other 

local governments in Ethiopia, in Addis Ababa city Administration social media has a big impact 

on government communication practices based on digita l technology infrastructure ava ilabili ty. 

the modern living style of the residents, and the literacy of the people. So the impact of social 

media on government communication practices of the ci ty administration must be assessed. 

1.2 Statement of the Problem 

The influence of social media on the communication process has grown significantly over time. It 

becomes a potent communication medium that alters communication dynamics. According to 

OECD (2019), social media becomes the general public's primary source of information. As a 

result, many governmental , non-governmental, international , and business organizations rei) on 

social media platforms as their primary means of communication. 
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As stated by Daren and Emad (2017). the digital era has impacted every element of private and 

public life. Governments have begun to employ digital technology to provide services and 

information, which allows them to reach out to various stakeholder fast. 

Conventional methods of communication, such as newspapers, radio. and television. arc 

frequently utilized in government communication practices; however, these traditional technique 

are one-way communication approaches with limited feedback, which makes it difficult for 

stakeholders to communicate effectively with the government and reduces stakeholder 

participation (Daren &Emad, 2017). 

The qualities of social media, such as involvement, cooperation, empowerment, and time. allow 

users to be more selective. Users can also easily discuss and reflect their opinions and ideas with 

friends and the general public using social media. It also aids the government in obtaining public 

feedback (Daren &Emad, 2017). 

Using social media in govenunent conu11lll1ication practices benefits both the government and the 

public. This helps to create two-way communication between the government and the public 

when the government disseminates information to the public by using social media platforms it 

reaches so many audiences quickly and by listening to citizens' opinions and feedback it get the 

reply to the infom1ation dis eminated . 

In Ethiopia, social networking is becoming increasingly popular. Information shared on social 

mcdia is sent quickly and directly to users, before being disscminated to the rest of socicty. 

Furthermore, because a large portion of the population uses social media as their primary source 

of information, it has a direct impact on government communication techniques. 

Previous research has shown that social media has a direct impact on the communication 

strategies of goverlU11ent agencies. Wubareg, (2019) claims that social media is radically 

changing company communication strategies. Social media has accelerated and heightened 

communication practitioners' communication, connections, attitudes, and tools/methods of work. 

According to Lisa (2016), social media has become a dominating mode of communication and 

interaction among the general public, as well as in the business world and govcrnm\.!nt 

institutions. It's critical to make use of these platforms in order to give the kind of transparent 
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information that the public expects. Governments profit from the usage of these technologi~'s 

because it allows them to develop trust-based connections with the public. 

Studies conducted on related topics that the researcher get didn't examine directly the impact of 

social media on government communication practices in Ethiopia in general a well as in Addis 

Ababa City Administration. Rather they focus on a specific organization. 

Therefore, this study would contribute to closing the existing research gap by evaluating the 

impact of the use of social media for the govenmlent commtmication practices in the Addis 

Ababa City Administration. 

Thus. it is important to study the direct or indirect impact of social media on the Addis Ababa 

City Administration' s government communication practices. 

1.3 Objectives of the Study 

1.3.1 General Objective 

The main objective of this study is to investigate how the government communication practices 

of Addis Ababa city administration communication practices are impacted by social media. 

1.3.2 Specific Objectives 

• To analyze the acceptance of social media usage as a communication tool in Addis Ababa 

City Administration . 

• 

• 

To examine how social media are used as a communication function to create effective 

governmcnt communication in the city administration. 

To lind the limitations that are hindering the social media usage of the city 

administration. 
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1.4 Research Questions 

The research questions of this study are: 

• Do social media perceived as a communication tool In the city administration's 

communication practice? 

• Do social media used effectively as a communication function in the city administration? 

• What are the main challenges that become obstacles to social media usage in the city 

administration? 

1.5 Significance of the Study 

Researching the impact of social media on Addis Ababa city administrations' communication 

practices is very useful. The researcher believes that this study would have the following 

importance in the area . 

• It will provide significance to improve the usage of social media as a communication tool 

in the city administration . 

• It will indicate possible ways for the effective usage of social media as a communication 

tool. 

• It will recommend social media communication strategies that will be helpful [or the city 

administration. 

• It will also serve as a reference for other researchers who intend to work on the subject 

matter in depth. 

1.6 Scope of the Study 

This research will focus on examining the impact of social media on government communication 

practi ces in the Addis Ababa city administration. The research target groups will be cit)' 

administrations' communication affairs bureau leaders and practitioners, and sub-city 

communication coord inators. 
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1.7 Limitation of the Study 

Several restrictions may be encountered by the researcher when doing this study. Becuu e or 
current events and political decisions basically, the area of go ernment communication is led by 

high-level political decision-makers because of this some obstacles occurred during data 

gathering, the researcher had difficulty getting responders on a time schedule. and ome 

members were refused an in-depth interview. 

Because the topic is under-researched in the area, the researcher was shOit on resources. Time 

and funding constraints were also affecting the research. 

1.8 Organization of the Study 

There are five chapters in this research repOit. The first chapter contains the study's background, 

problem statement, and purpose, as well as research questions, significance, scope, limitation. 

and organization . The second chapter concentrates on related literature reviews. The 

methodology is described in Chapter Three. The analysis and interpretation of the data are 

reported in Chapter 4. Chapter five contains the conclusion and recommendations. 
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CHAPTER TWO 

2. LITERATURE REVIEW 

2.1 Introduction 

The literature on social media, the importance of social media in communication. types of 

dominant social media platforms, and roles of social media in two-way communications. were 

evaluated in this chapter. Meaning and definitions of govenunent conmlUnication, objective of 

government communication, government communication tools, use of social media lor 

govenm1ent communication, and advantages and disadvantages of using social media in 

government communication are all discussed. A literature review relating to the empirical part is 

also covered in this chapter is also included. 

2.2 Overview of social media 

2.2.1 What is social media? 

The majority of academics and practitioners who use the term "social media" refer to a subset of 

internet services that have emerged over the previous three decades. 

"All websites, applications, or internet communication tools or equipment that allow user to 

readily share content online and engage with other users are referred to as social media." 

according to the corporate finance institute. 

The University of South Flo rida's marketing and communication department also defines social 

media as a type of communication that takes place on the internet. Users can hold conversations, 

share information, and produce web content on social media sites. 

Websites and programs that emphasize c011ID1unication, community-based input, engagement. 

content-sharing, and collaboration are referred to as social media. 

People use social media to conummicate with friends, family , and other members of their 

communities . Businesses utilize social media to market and promote their products while also 

keeping track or client complaints. 
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According to Julian (2017). Social med' . f . . . la IS a type 0 computer-medIated cornmUnlcal1on 

Software that allows people to create slla'e d' " . , c I , an vIew matenal 111 publtcly networked one-to-one. 

one-to-many. and/or many-to-many discussions using social media software. 

From the above definitions and scholarly concepts, it's understood that the term social media is 

highly attached to internet-based communication and it helps people to easily exchangc 

knowledge, views, ideas. news, and information with each other. Social media is a set of tools 

and online venues that individuals and businesses may use to help them meet their information 

and communication needs faster. 

2.2.2 Histol'Y of Social media? 

Social media is a notion that has had a global impact on how people connect and communicate. 

Social media are interactive digital channels that allow people to share information. ideas. and 

other kinds of expression through virtual communities and networks. While the range of stand­

alone and built-in social media services currently available poses issues to the definition of social 

media, there are certain s imilar features. 

According to Simcon (20 11), social media is not a new notion; it has been evolving since the 

dawn of human connection. and it is now ubiquitous. According to him, the usage of the 

telegraph to send and receive messages in the 16th century was acknowledged as social 

communication. According to Simeon, the introduction of the telephone in the 1950s aided the 

development of electronic communication devices. Social media began as a way to connect with 

friends and family , but it was quickly adopted by businesses looking to reach out to custolllers 

through a popular new comlllunication tool. 

According to Simeon (20 II), social media was further developed in the 1970s as computer 

technologies advanced. Ray Tomlinson's creation of electronic mail in 1971 enhanced the u c of 

technology for communication. The development of text-based games such as MUDs (Multi-user 

dungcon, Multi-user dimension, and Multi-user domain) has aided greatly in the building of 

social communication. The BBS (Bulletin Board System), which was founded in 1978. allows 

users to post and download software, read news, and communicate with one another. 
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Many social networking sites were launched in the 1990s. according to the web ite our workl in 

statistics, and people used them for various public advocacy and social engagement reason. In 

the year 2000. the introduction of several social networking sites gave social media a substantial 

booSt. The contact of individuals and organizations who share a common interest in OlU ie. 

education, movies. and friendship has been tremendously strengthened and transformed thanks to 

social networking. 

The world is changing as a result of the expansion of internet accessibility. And social media has 

become the primary means of communication. Blogs, fonuns , business networks. photo-sharing 

platforms, social gaming, microblogs, chat applications, and, of course, social networks are all 

examples. 

According to the report published by Statista Research Department on Feb 8,2022: 

in 2020. the global social penetration rate of social media reached 49 

percent, \\lith East Asia and North America having the highest 

penetration rate at 7i and 69 percent respectively, followed by 

Northern Ellrope at 67 percent. The pO'wer of social netvvorking is slIch 

that the numher of worldwide users is expected to reach some 3 . ../3 

billion 1110nthly active social media users by 2023, around a third of 

Earth 's entire population. in 2023, an estimated 800 million of the e 

users are expected to be from China alone and approximately -150 

million/rom India. 

Since the early 2000s, social media platforms have been Ubiquitous, and they have grown at 

exponential rates since then--every day , we spend 135 minutes on Facebook, Twitter. Instagral1l. 

and Whatsapp. It's di nicult to envision a world without it, and we prefer to believe that social 

media didn't exist before Facebook. What if we told you it goes back even further than Facebook 

or Myspace? Yes. even past Andrew Weimeich's "Six Degrees," the earliest well-known social 

media site, created in 1997. Social media has been around since the early 1840s: here's a Redpill 

infographic that shows the evolution of social media from 1844 to 2018. 
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2.3 Types of dominant social media 

. anualY t 1e 101l0wll1g Sites are the most popular As Statista Research Department listed as I . 2022 I ~ . . 

social media sites based on the number of monthly active users. 

J. Facebook .................. 2,910,000,000 

2. You tube ......... . .. ... .... 2.562,000,000 

3. whatsApp ... .. , .... ..... .. . 2,000,000,000 

4. Instagram .................. l ,478,000,000 

5. Weixin/Wechat. .. .... ... .. 1,263,000,000 

6. T ikTok ...... . ......... ... . .. 1 ,000,000,000 

7. Tweeter. .. . .... . ... ......... ····· ···· 396.5 million 

8. Google+ ........................... 200 million 

9. Telegram ...................... 550 million 

10. 

2.3. 1 Facebook 

Facebook was founded in 2004 by Mark Zuckerberg, in Cambridge Massachusetts U A. The 

Facebook Company that also owns Instagram and WhatsApp rebranded as Meta in 2021. But it 

is well known by its original name '·Facebook". 

facebook is the ,,,'orld's most popular social networking site, with about 2 .5 billion monthly users 

and The amount of traffic to the Facebook network is increasing daily. (Ryan. 202 \, 

Simeon20 11). 

According to a report published on World Stream in January 2022, Facebook messenger has 

about 1.2 billion monthly active users, and 400 new users signed up for Facebook every minute. 

83 percent of worldwide Facebook users are under the age of 45 as stated in the report. 

2.3.2 YouTube 

YouTube is a video-sharing platform located in San Bruno, California. that has been launched in 

February 2005 by three former PayPal employees, Chad Hurley, Steve Chen, and Jawed Karim. 

12 



Google bought the site for US$I.65 billion in November 2006 and has sll1ce been one of 

Google's subsidiaries (Wikipedia, the free encyclopedia). 

There is now no other platform on the planet that is as effective as YouTube for sharing videos 

or advertising. In the last decade, there has never been a site that enables us to become famoLls 

overnight and earn money online simply by submitting movies. 

According to a report published on Global Insight in 2022in 2021, YouTube, the very first video­

sharing platform and the second largest search engine grew at an annual rate of 4.9 perccnt. In 

the United States alone, You Tube visitors are predicted to reach 210 million by 2022! Shorts. 

Live Streaming, Chapters. Premieres, and the Community Tab, which the platform released in 

2021, boost content development and will undoubtedly draw additional users . 

2.3.3. WhatsApp 

Jan Koum and Brian Acton. who had previously worked together at Yahoo for 20 years. invented 

WhatsApp. WhatsApp merged with Facebook in 2014, but it remains a separate app to creatc a 

messaging service that works quickly and reliably anywhere on the planet (Feedough.com. 

202 1). Even after ten years, the company still makes millions of dollars while adhering to its no 

commercials, no games, and no gimmicks ethos. 

According to data published by a company in 2022 WhatsApp is used by over 2 billion people in 

over 180 countries. 

2.3.4. Instagram 

Kevin Systrom founded lnstagram in 2010 as a photo and video-sharing social media platform. 

Burbn, a web program inspired by Systrom's love of good whiskeys and bourbons, was the 

earliest prototype of Instagram. Instagram was launched. On October 6, 20 I O. There \\ere 

25.000 users on the lirst day (Jason 2022). 

Instagram, which is primarily a photo-sharing software, has proven to be an efficient 

communication and marketing tool for displaying products with visual descriptions. As a result. 

it has rapidly become a helpful social networking tool for both individuals and businesses. 
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Furthermore, Facebook's acquisition or Instagram has the potential to make the app man: 

enticing to millions or users (Hiram, Ernest, Winnie & Sally. 2015). 

According to a report published on the small business blog's website, Instagram has oyer 1.393 

billion monthly active users, according to conJirmed figures. lnstagram users spend an average 

of 30 minutes every day on the platform. Once a day, the average Instagram business account 

publishes. Instagram Stories is used by 500 million people every day. 

2.3.5. WeixinfWechat 

The Chinese government began creating the foundations for what would later be known as "Thc 

Great Firewall" in the early \980s, at the dawn of the Internet age. Since then, the Chinese 

government has succeeded in limiting the amollnt of infonnation, websites, and content available 

to Chinese residents on the internet. China has the greatest population of any country Oil the 

planet, with over 1.3 billion people living within its borders. Without apps like Facebook. 

Twitter, and Instagrarn how can such a huge country (the fourth largest in terms of landmass) 

and such a large population stay connected in the twenty-first century? WeChat, it appears, is the 

answer. 

Tencent, a Chinese technology corporation, created WeChat as a mobile text and voice 

messaging communication service in 2011. By 2015 , the platform boasted some 600 million 

daily active users. WeChat has altered the way Chinese people communicate and connect \\ ith 

one another, as well as how businesses, retailers, and entrepreneurs market themselves and 

interact with their customers. WeChat is more than just a social networking software; it's a 

platform that brings all of the main global networking systems together in one place 

(Patricia&Paul, 2017 ). 

WeChat has over J.2 billion monthly active users. WeChat remains China's most popular social 

media network, with 73.7 percent of internet lIsers lIsing it frequently. We Chat also accounts for 

more than 30% of Chinese people's online time, demonstrating that the app's popularity has 

never waned. WeChat has remained somewhat under the radar despite its massive number of 

users internationally since the number of active WeChat users outside of China is rather low. 

(Statista) . 
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2.3.6.TikTol< 

Tik Tok, which was founded in '/014 and fI I 
- ormer y known as Musical.ly. is a mobile "ideo 

creation and sharing appl ication that has captivated young audiences all over the world. TikTok 

I s become the most downloaded Apple 'OS 'd . 1a I VI eo app as a result of Its design. techno log) . and 

surrounding cultural factors, with youth aged 13 to 18 accounting for half of the 500 million 

monthly users (Ethan. 2019). 

According to Yulun&Yue (2021), People use TikTok, a social networking app. to view. share. 

and create short video clips. TikTok is a Chinese-based app that was built particularly for the 

worldwide market. TikTok and Douyin are both products of ByteDance, a Chinese start-up 

valued at $75 billion that was named the "most valuable startup business in the world" in 2019. 

By August 2020, the official monthly number of TikTok users in the United States was 100 

million (based on quarterly usage), up 800 percent from the company's January 2018 numbers. 

According to eMarketer, TikTok has 73.7 million monthly active users in the United States (and 

is forecasted to reach 88.7 million by 2024). (Backlinko). 

2.3.7. Twittel' 

Twitter is a social networking website that allows users to post and receive Tweets, which are 

280-character messages (increased from the original 140-character limit). The service. which 

includes both a smartphone app and a web version, works similarly to Tumblr and Instagram in 

that users' material appears in the feeds of their followers and vice versa. In March 2006. Jack 

Dorsey, Noah Glass, Biz Stone, and Evan Williams founded Twitter. It has evolved from a social 

networking site to a trustworthy online news source since its start. 

Twitter allows users to communicate with practically everyone in real-time by providing bite­

sized content ancl updates. Twitter has the potential to be a valuable resource for mobile 

marketers. The platform may be a powerful branding tool in the proper hands. Therc's a reason 

why nearly half of marketers say Twitter is the finest platform for customer conncction. 1"rom 

responding to comments to interacting with influencers. 
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2.3.8 Google+ 

Google+ is the company's fourth social net '. . 
. work1l1g site, fOlloWing Google Buzz (retired in 

2011), Google Fnend COlUlect (retired in 2012) adO'k (. . 
, n I ut retired 111 2013). Users can publish 

Photographs and status updates to the stream (the . I ' . 
socia network s version of Facebook' feed). 

ootaet friends and [,amily, and phone or vide II' I 
Coca Wit 1 other users privately or in groups in 
Google Hangouts. just like they can on Facebook. 

The service, which began in 2011 hasn't unveiled any fi " 
, new eatures s1l1ce ItS most recent 

upgrade in November 2015. The figures below are accurate, although the Alexa Ranks hould be 

regarded with caution. Because it is hosted on Google's primary domain, Google+ share the 

coveted top spot with Google. 

2.3.9. Telegram 

Telegram stands out as a more stable alternative to WhatsApp. The messaging social 

networking app i constantly developing its functionality for brand accounts, including feeds and 

community features. Telegram users may send large files and take advantage of other features 

not found in other apps. The media uses this app to share news and information. 

Telegram is a chat app that has been operating since 2013. but its popularity has recently 

exploded. In mid-January. the firm said that it had added 25 million users in 72 hours following 

the WhatsApp incident. WhatsApp bills itself as a privacy-focused service that includes one-on­

onc encrypted messaging as well as more social elements such as group conversations. There arc 

now 500 million active llsers, according to the service (Binder, 2021). 

2.4. The importance of social media for communication 

According to Trisha (2012). social media is the use of web-based and mobile technology to 

transform communication into an interactive discourse. It's no surprise that social media 

platforms like Facebook. Twitter, Orkut, Myspace, Skype, and others are heavily used for 

communication as the world undergoes a social media revolution. 

The usage of social media by businesses as a conununication medium, according to Aziz (2018). 

can be explained by its cumulative properties, which M. Fruchter characterized as 5C. Some or 
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tl1ese are conversation; unrestricted t I 
mu ua communication and sharing. community: 

J11l11unities with conU110n interests COl11m f ~. 
cO , en mg; comments on others' sharing. collaboration: 
concord and cooperation, contribution' reaction and co t'b' 3 " 

, , n Tl utlOns . The concepts of "Content of 
h Users" and "Media Produced by Cl t ' " 
t e IS omelS were born by unlimited accessibility. a 

Personalized interface. customizable toolkits. user numbers qllant't t' .. db k d fi II 

the often updated dynamic structures of social media, 
' I a I ve 1 ee ac. an . ll1a y. 

According to Chikezie (2016), social media has revolutionized the communication environment 

in the twenty-first century. offering a dialogic, alternate pathway for a new style or mass 
communication to emerge. 

Because of its accessibility and ease of use, social media is becoming increasingly popular for 

communication these days, Social media can be distinguished from industrial or traditional 

media such as magazines, newspapers, television, and movies, according to Varinder&Priya 

(2012), since they are generally inexpensive, easily accessible, and allow anybody (private 

individuals) to generate or access the material. Through social media, people may now interact 

with one another and with the content available on the internet. Organizations can utilize social 

media to communicate and engage with their target audiences, build long-term meaningful 

connections, generate new leads. promote awareness, educate people and manage their 

reputations (Varindcr&Priya 2012). 

Traditional media has not been eliminated or replaced by social media, according to Marius 

(2014); rather, it has been influenced by it, forcing the latter to accept it. Social media. like 

traditional media outlets, has benefits and drawbacks that professionals must consider carefully 

in order to maximize its effectiveness. Public opinion is communicated tlu'ough social media, 

and this mode of communication can reach noteworthy target audiences, This indicates that the 

company's typical target audiences have been 'activated,' 

The subject of how 'to include social media in a communication strategy is currently under 

discussion. Many experts believe that using new media is an important aspect of the public 

I . pt'ocess. These al'e ITIOStly used to transmit information in order to re alIons implementation 

increase communication and mutual understanding between various institutions and audience 

(Marius, 2014), 
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The web. according to Alexandra (2014) ro'd 
, p VI es for speedy communication since it allows for 

a fluid flow of information exchange. On the I . " 
. nternet. mformatlOn I always available. alld 

llstomers can access It whenever alld wl1 " c erever It IS most convenient for them. Another 
important aspect is that communication encourage' d' fi s Imme late eedback because of the 
bidirectional contact that occurs between the organiz t' d h .. . a Ion an t e publtc 111 the social media 
ecosystem. 

2.5 Roles of social media in two-way communication 

Traditional communication channels were primal'I'ly one wa Altl I" I - y. 10Ug 1 It IS a I11UC 1 easier 

method, it may be useful in certain cases. Organizations calmot avoid connecting with the public 

and listening to their needs; therefore, two-way communication must be included in lheir 

cO\1lmunication plan. 

Organizations must now pay attention to their stakeholders/public, according to Mathew (2012). 

especially because of the extensive lIsage of social media. Dialogue is essential, not a 

monologue. Furthermore, businesses must demonstrate that they have listened to their cllstomers 

by adjusting policies and products as closely as possible to their needs and aspirations. If the goal 

is to build and maintain mutually beneficial ties between an organization and its many publics. 

two-way symmetric (balanced) communication must be done. 

In today's highly competitive world, social media is the modern method of communicating with a 

business and a tool for encouraging a conversation between the organization and its customers 

(Christelle, 201 I) . 

Companies and organizations now have a direct contact with customers and constituents 24 

hours a day, seven days a week, thanks to the worldwide development of social media web ites. 

blogs, and interactive internet teclU1ology. Its influence may be observed on a worldwide scale. 

as activists used Facebook to organize the Middle East's "Arab Spring" protests and insurrection. 

and the websites are now used by almost every generation. On a daily basis. these numerous 

platforms enable organizations to reach new audiences and communicate with possible new 

donors. When a company uses a Facebook page on a daily basis, providing interesting content 

that encoLirages users to take action sLich as making a comment, sharing a photo. or clicking 

"like," audiences help the company gain awareness across social media sites while al 0 feeling a 
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one-on-one. interactive connection. Facebook all .. 
. ows our citizens to cxpress them elves in a 

consolidated onlll1e area. The two-way symmetric I d'" . 
. ' a para Igm IS more Important than cver tor 

ptlblic relatIOns professIOnals who manage soc'lal d' me la networks. 

O en public interactions are being argued . I P as crucla components of contemporary public 
relations in order to achieve interactivity transparel1cy and tl' I b h . d' , ,e 11ca e aVlOr, accor II1g 10 

T e(?012). Various forms of social med' II . 
OV - la a ow groups to commul1lcate across the Internet. 

I'anitina enthusiasm and encouraging people to take actl'on o· th I b " " n Issues at t 1ey care a out. 

James Grunig (2009) recently included social media in his four public relations ideas. He says 

that when used to its greatest potential, social media may help public relations become more two­

way and interacti ve, global, strategic, and socially responsible. 

Information democratization has resulted in a move from a one-way communication paradigm to 

a more intricate, two-way one, in which not only do firms engage with their consumers. but 

customers also communicate directly with one another. This utilization of social media aid 

communication with the changing paradigm greatly (Markos-Kujbus&Gati20 12). 

Every audience an organization interacts with via the two-way symmetrical model has a voice 

through the usage of social media, and that voice is very public in that everyone involved on a 

social media site may see an individual's remarks, wOITies, or complaints. This fact brings \ ith it 

the very speci fic obstacles that social media provides to the PR practitioner in the middle of the 

very beneficial fostering of two-way symmetrical dialogue. 

2.6 Meaning and definitions of government communication 

Government communication can be defined as all activities of public sector institutions and 

organizations aimed at conveying and sharing information, with the primary goal of prcsenting 

and explaining government decisions and actions, promoting the legitimacy of these 

interventions, defending recognized values, and assisting in the maintenance of social bonds. 

Government communication refers to both govenUllent entities (such as governments. courts, 

and the auditor general's office) and public sector organizations (such as administrations, ann's 

I th b d· d .) It· of an organized process government communication eng 0 les, an agencies. n el111S 

encompasses all formal activities involving a single individual (interpersonal communication). a 

19 



I
)articular group of persons (group communication o' . . _ 

. . r micro communication). or an unde! lned 
body of reCIpients, regardless of the assistance em I d ( . . p oye mass commUnication). 

According to Marfa&Karen (2013), the task of d fi '. . . e lnmg government commumcallon can bc 
handled on various levels, such as by examining it t'" (. . . s ac IVlties what It does) or by examlnll1g 

what it is. For example, it is defined as a polic)1 instrw11ent (wh t 't d ) b d h 'd a I oes, ase on t ese I cas 
they defined government communication as : 

The role, praclice, aims, and achievements of communication as it lake' 

place in anc~ on hehalf of a public inslitution(s) whose primary end is 

execulive in Ihe service of a political ralionale and Ihal is consliluted based 

on the people 's indirect or direcI consent and charged to enact Iheir will. 

Both conceptual and functional elements are included in this definition. The term "purpose" 

generates a broader set of problems regarding government communication analysis. It includes 

messages from the prime minister or president, as well as messages from mayors or local and 

regional governments. 

Government communications are the lifeblood of service delivery and a strategic component. 

The ability of the government to provide optimally transparent, productive, communication. and 

interaction at all levels are critical to a country's future development. The difficulties facing 

societies, communities, and organizations are complex and tough in this period of rapid change 

and high complexity, and there is a widespread need for government leadership in 

communication. Government communications are crucial in leveraging goodwill for productive 

goals, as well as in shaping national mood and nation-building. 

According to Hansson (2017), researchers have characterized government communication 111 

modern democracies in four ways: as a policy instrument, a commodity, manipulation. and a rolc 

in (un) doing democracy. 

When a government or a high-ranking official views communication as an essential 'tool' for the 

government to exert authority and maintain control, it could be considered a policy instrument. 

At this point, communication can be seen as a collection of government services provided to 

specific groups of people. It is possible to regard government communication as manipulation 
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when it is a self-serving ruling elite's top-d w . . o n mampulatlOn of common perceptions and 
behavior. When government communication is . seen as one of the variables in larger societal 

Processes that support or discourage citizen particip f . I· . . a Ion 111 po Itlcal debates It can be seen as a 
factor in advancing or reversing democracy (Hansson, 2017). ' 

Government communication, according to Howlett . I· I · , IS a po ICY too or 111strument for putting 

!Jolicy goals into action; for influencing and directing pol·lc t· ·t· bdl· . y ac IVI les y e Ivenng or 

withholding information or knowledge from social actors (2009 24) Th·nk· f , p. . 1 111g 0 government 

comnllmication as 'policy tools,' on the other hand helps SOI·t out tl . . I d , le various goa s an purpo e 

of government communication, which is the first step toward de I · t I r I ve Op111g a ypo ogy 0 SUCl 

activities, which is the first step toward conducting effective empirical analysis and theory 

construction (Howlett, 2019). 

2.7. Objectives of government communication 

Every government decision has ramifications for citizens, corporations, organizations. society. 

and the international community. As a result, from strategy to implementation, communication 

Illust be a part of every government operation. 

Citizens trust local governments that communicate effectively. The objective is that citizens will 

become more involved in their communities as a result of this confidence. Citizens will realize 

that their issues matter when the interaction between governments and citizens develops. 

The government must ensure that all goverru11ent information is available to the public at all 

times. It must be acutely aware of the importance of good communication to influence public 

opinion and sustain its credibility. In this endeavor, the government should also consider a two­

way communication strategy, as this will ensure more meaningful participation. A complex set 

of interconnecting institutions, processes, and practices, which the government has already put in 

place to communicate sllccessfully with the public, are required to pal1icipate in two-"vay 

communication with citizens. 

Every government body must follow the Public Information Act and other relevant legislation 

when it comes to disclosing information and responding to requests. In the event of a crisis, the 
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oovcrnment entity must also noti fy the pub!' fI II . 
" . IC 0 OWl11g the state crisis management stratl'g" 
(Estonian government communication Handbook). • 

Although communication about benefits and '. '. services IS not a policy l11strument in and of itself. 
administrations rely largely on it to guarantee that b fi" . . . . . ene IClanes obtaIn the lI1formation they Ilt!ed 
to approprIately utilize these services: What servic d d es an a vantages are offered? At what price? 
Where can you get them? What are the terms and d't' ? T con I Ions. 0 these and other rele\'ant 
inquiries, the government must provide clear and if "easl'bl . I' ,1' e, proactive so utlons. 

Government communication, according to Mara& Ka (20 I"') . . ren J , IS a means of developll1g 

healthy relationships with individuals that has long-tenl1 bellefits s I tl t' f , UC 1 as le crea Ion 0 

institutional legitimacy. 

The three main responsibilities of gove t . . mmen commUl11CatlOn are informing, 

advocating/persuading (for policies and reforms) , and engaging citizens. answers to this and 

other similar questions 

For government communications, there should be a genuine and important two-way interaction 

between informing the public and being informed by the public. Furthermore. the 

communication department is responsible for generating a favorable public opinion climate lor 

the government's policies or operations, whether justified or not. 

According to OCED (1996), for a democracy to work properly, the government mllst 

communicate with the citizens of the country. They have a right to know what is going on in 

govenm1ent ministries and other public sector bodies, as well as why certain administrative 

decisions are made. The information provided by the government must be accurate and lip to 

date. Because the media filters and analyzes information supplied to the public electronically or 

in print, the government must rely on the media to reach a large number of people. 

The government should disclose public information in a coordinated manner. Given the \-vorld's 

fast-changing information and communication settings, enhancing government communication 

capability should take advantage of existing and potential convergences in a country's 

communication space and media mix. New information and communication technology can aid 

government efforts to enoaoe with the public proactively. In some cases, combining nl:\\ and 
o 0 
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conventional information and communication technologies to organize government message 
communication can give leapfrog chances. 

2.8 Government communication tools 

Govenunent communication, as defined by W"k" d' . I Ipe la, IS the "process of creating mUlual 
understanding between a government and its citizellr)'" Th ~ . ere are numerous mediums for 

reaching out to various target audiences. The media selected Wl'11 be influenced by the targel 

audience, budget availability, timeline, and messaging objectives. 

In today's world. the rei iance on communication tools is a reflection of the situation. They're a 

modern-day hybrid that combines classic intranet/extranet capability with cutting-edge employee 

solutions. Communication tools, which are used by organizations corporations, and corporate 

bodies all over the world to assist in the operation of a wide range of things, have radically 

changed the world of work. 

Advocacy groups, research institutes, and partisan sUppOiters are among the stakeholders 

involved in government communication, as are government personnel and the general public. 

They also have a number of other tasks that need the use of well-known public relations 

strategies in order to achieve their goals. 

File sharing is one of the most important communication methods. It is critical to share content. 

For example, content sharing allows members of a team to work on discrete pieces of a project 

while sharing progress, ideas. and other information with the rest of the group. Content sharing is 

simple with communication technologies like email, Facebook sites. and others. 

Communication tools enable businesses to bring together teams from many places in one area. 

eliminating the need for costly and tiring travel. Individuals and teams can enhance productivity 

while saving money by doing webinars, online meetings, and other similar activities while sitting 

in front of a computer or tablet. Mobile apps give you a better connection with your customers. 

Many firms nowadays have a huge problem with falling into the corporate tunnel and failing to 

focus on the demands of their clients. Offering a mobile app can provide customers with Cnst 

access to any service, which they can use immediately. This not only helps the organization 

enhance productivity but also helps to cut expenditures. 
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A cording to Banik(2004). Government COm . . d c mUntcatlOn epartments use those tools to maintain 

a twO-way connection with the target public. VariollS tools can be utilized depending on the 
nature of the activity and the different target groups. 

1. Press ,-cleases 

TI e Press release or news release is one of tile t . . . 
1 mos common commUI1lCatlon Items generated by 

communication experts. It's a method of communicating information to news organizations on a 

specific topic . Ideally. the information submitted will be published by these sites. Press releases 

are frequently used in public relations and are designed to generate awareness about a topic 

among a certain target group. 

Press releases are sent to news outlets such as newspapers, radio stations, and magazines to 

transmit a strategic message from an organization that the media would like to publish or 

broadcast. Journalists use press releases as a reporting technique because they provide critical 

information and so make it easier for them to cover a wide range of events. With the availability 

of media outlets and the demand for social content, some individuals consider press releases to 

be a drab way of disseminating information and engaging with audiences. Others regard them as 

a concise and clear way of communicating with key audiences (Jasmine, 2016). 

Press releases are a powerful tool for disseminating information about future events or breaking 

news. You or your group can use press releases to communicate directly with the public, sharc 

your perspective on current events or recent developments, and obtain awareness for your cause. 

We'll look at what a press release is, when to use one to interact with the public, and how to 

write one that effectively communicates your message in this part. 

2. Media relations 

People perceive media coverage as more legitimate than traditional advertising or promotional 

activities; hence it is the preferred method of communicating with the public. Communication 

. . . 't 'd company with free publicity and expel1s benefit from medta relatIOns s1l1ce 1 provl es a 

promotion. By using media as a promotional tactic, they can reach a large audience without 

investi ng a lot of money (Jasmine, 2016). 
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Working with the media to inform the public b ' , , 
, ' " a out an organlzallon s miSSIOn. policies. and 

P
rocedures 111 a posllive. conslstenl. and trustworthy , manner IS what Media Rclations is all about. 

This usually entails working directly with the persons' If ' 
111 C large 0 creallng news and feat lire for 

the media, 

The mutually beneficial interaction between J' ournalists a d bl' l' , n pu IC re atJOns experts IS referred to 
as media relations, One of the most significant advantages'" I' , h ' I lor Journa IStS IS t e simp c 

avai lability of story ideas and sources, Reporters spend a significant amount of time and efrort 

acquiring material in order to create a story as previously stated W k' 'th bl' I' , " or ll1g WI pU IC re allons 

pros reduces the time spent looking for sources and other information to veri fy the substance of 

an article, Public relations professionals benefit from media relations since it provides a client 

with free publicity and promotion, They may reach a huge audience without spending a lot of 

money by employing media as a promotional strategy, 

3. Media Advisory 

Media advisories are one of the easiest publicity documents to create because they alert 

reporters to an upcoming event. RepOlters are frequently invited to attend and cover outreach 

events using advisories, Mention in the media alert if there will be picture or interview 

opportunities during the event. Advisories should be no longer than one page and contain the 

same basic information as press releases, 

A media advisory, also known as a media alert, is an invitation to members of the media to cover 

an upcoming event by emphasizing just the most impOltant features, It should be sent to the ne\\'s 

outlet within a week of the event, with a reminder sent the day before, These are intended to 

stimulate the media's interest in covering a specific live event and to serve as an invitation to 

have them cover it in the future in their magazine (Ivan 2020), 

A media advisory. also known as a media alelt, invites the media to an event hosted by the 

company, such as a press conference, grand opening, or presentation, It's an invitation to an 

event that might or might not be open to the general public, 
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4. New Media Communication 

Any digitally distributed media, from newspape' t' I " I ar IC es and blogs to music and podcns!', is 
onsidered new medIa. Any Internet-related form of '. .. c commUl11CatIon, from a websIte or emaIl 10 

mobile phones and streaming apps. can be termed new media. 

Website content and blogging, email and e-newsletters and social media are examplcs of 

corrununication tools related to information communication tech I d' . I h I no ogy or Igita tec no ogy. 

New media is rapidly being Llsed in everyday communication. It also allows for the developme11l 

of public relationships through involvement and important messages. It's ideal for !wo-\\ay 

communication scenarios (Jasmine, 2016). 

People and audiences previously unreachable have gained access to knowledge thanks to online 

communication. It has raised public awareness of what is going on in other regions of the world . 

The way the story about the Amazon Rainforest fire spread is a fantastic example of social 

media's reach. It began with a single post and quickly spread to everyone's news feed on various 

social media networks. 

2.9 Use of social media for government communication 

As the Internet expanded in popularity, so did the government, and we saw a move fr0111 c­

government to social government, in which governments provide services through social media 

platforms like Facebook, Twitter, and Linkedln (Dareen&Emad 2017). 

As the communications landscape becomes denser, more intricate, and more interactive. the 

networked society has access to more information, more chances for public expres ion. and a 

better ability to take collective action. 

More government entities are building a social media presence, according to Meetika (2013). as 

social media becomes more widespread in everyday life. Unsurprisingly, the most popular 

venues for government social media activities are Facebook, Twitter, and YouTubc. 

Governments around the world were first skeptical of utilizing social media to promote 

governance, but they are gradually warming to the platform. 
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The word "social media" refers to easy online t If, ' 
. .' . 00 s or creatll1g. publishing. and engaging. The 

ternl IS lIsed to descllbe how compames and individual I . 
. . s s lare content - such as text. video. and 

P
hotographs - and participate in online discussions. 1 ' 

t s transforming the way companies do 
business and people interact (Meetika, 2013 ). 

ACcording to Bertot (20 10), social media has fo k . ur ey covert strengths: partnership. 

P
articipation, enablement, and time. By its very nature so . I d" . , , cia me la IS pooled and participatory. 

as expressed by a social interface. It allows users to sociall'ze sllare' C t' d h' .. . IIll0rma Ion. an ac leve a 

common goal or interest by allowing them to interact with one another and build public. ocial 

media can be harmful to users since it gives them a forum to communicate. 

Individuals are brought together through social media, which aids in the establishment of 

communities, Rather than simply delivering information, it might allow the government to 

engage and better connect with citizens (Drapeau& Wells, 2009). 

Constituents can express their ideas on social media, and governments can receive feedback from 

their citizens, allowing politics to be disseminated globally. The use of social media as a channel 

between the government and its stakeholders will open up dialogue between the government and 

its citizens, beginning with the government disseminating information to the public via social 

media and listening to citizen comments and input on that information (Dareen&Emad 2017), 

Governments benefit significantly from the usage of these communication and engagement 

channels, according to Lisa (2016), which are utilized to increase the effectiveness of publ ic 

service delivery (both generally and in emergencies), create data and information, and build 

trust-based relationships that help rebuild confidence in local government. Overall. local 

governments' use oC social media is likely to improve services and result in more efficient lise of 

public expend i tures. 

In general, all institutions are almost obligated to have a presence on social media. Having an 

internet platform, application, or social media account appears to be a requirement nowadays. 

However, the true and concrete effects of internet use have yet to be properly verified. It looks 

that social media will continue to be mostly used for unilateral infOlmation dissemination. 
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Local governments can utilize social media to recruit 
. '. government staff and volunteers. promote 

events, and COl11l11UI1lcate directly with citizens ab t' 'fi ou Slgl1l Icant local concerns. Elected official 
can also use the platform's communicative character t '. . 

_ . 0 create ties with constltuents and boost 
their chances of re-elect ion. 

Residents wilt also be able to communicate directly w'th tl . I .... 
1 lelr ocal admmlstratlOn via comments 

and direct messaging. This smooth communication will 1 1 . . le p cItIzens feel heard offer statistics 
on what concerns constituents want to be addressed d nI . ' ,an e lance commUnIty trust in local 

government. 

Don't underestimate the value of a digital revolution for the n1U " 1 d .. . C 'd mClpa a mmlstrallon. onsl er 

transitioning to government management software to optl'n1'lze wo kfl I' rows acros t 1e entire 

bllsiness if you've successfully used socI'al d' t:: •• me Ia lor recrtutmg, marketing events. and 

connecting with constituents. 

2.10 Advantages and disadvantages of using social media in government 

communication 

Due to its popularity and specific features, social media is rapidly becoming a crucial facilitator 

for communication between governments, governments and individuals, and governmental 

agencies and corporations (palticularly openness, engagement, and sharing). 

Social media is used by billions of people allover the world to share information and connect. 

Social media allows you to contact with friends and family, learn new things, develop your 

interests, and be entertained on a personal basis. On a professional level , you can use social 

media to expand your expertise in a certain subject and improve your professional network by 

engaging with other industry professionals. 

According to Gohar, Bobby, and Sang (20 14), social media has the potential to improve 

decision-making and problem-solving by expanding civic participation, eliciting fresh ideas from 

the public, and extending government services. The use of social media platforms can provide 

information about citizens' beliefs, feelings , intentions, behaviors, and qualities. The multiple 

inputs made possible by social media have improved information sharing, public service 

provision, and decision-making. 
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While there are numerOllS benefits to using so . I d" 
. cia me la 111 govemment, there are al 0 certain 

drawbacks that cau e anxiety and mistrust For ex I' ., . amp e, Interacting on social media creates extra 
concerns regardll1g privacy, security, data manag . . . ement, accessibility, social inclusion. and 
governance (Gohar et aI., 2014). 

Six important benefits of social media for gover t . . . " nmen communlcation are listed by Tony and 
Yael (2020): CriSIS commUl1lCatlOn, citizen engagem t b 'Id' . . . . en, UI Il1g pubhc trust. setting the record 
right, test1l1g commUnlCatlOns, and saving money. 

Some of the disadvantages of utilizing social 

(nibusinessinfo.co.uk): Resources: 

media, according to academics 

1. It will require resources to manage your social media presence, respond to feedback. and 

create fresh material. Recruitino and h'aining employees d' 'd d d b , spen ll1g on pal a s, an 

covering the costs 0 f producing a movie or graphic material are all examples of this. 

2. Evaluation: It's difficult to quantify and evaluate the corporate visibility and credibility 

that social media can provide. 

3. Ineffective use : Ineffective usage of social media is possible. Failure to respond to 

unfavorable feedback, for example, can harm the reputation. 

2.11 Government communication practices in Ethiopia 

The researcher has not found any literature on the history of public relations in Ethiopia. 

According to Solomon (2000), a practice that approaches contemporary public relations or 

communications is thought to have begun in Ethiopia in the 1960s.In reality, the founding of the 

Ministry of Pen in the 1940s paved the way for the present sphere of public relations and 

communication in the country. The ministry of Pen created and controlled the news 

organizations of the time, including radio, news agencies, and television programs. 

After a period of service, the ministry was succeeded in the 1950s by the Ministry of Infonnation 

and Tourism, which had the same role of overseeing news organizations as well as taking out 

duty for culture and tourism concerns. 
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r r many years, the practice of public relations. which dat b k . 
o . es ac to the 1960s. ha r~ll1all1l:d 

stant in tone and substance. Because public relations d " . 
con an commUnIcatIOn at the tllne wer~ 0 

. competent Tesfaye (2018) claims that it was unable to react to tl . . h 
10 le sItuatIOn t at emerged. 

A cording to shil11elis (2017), the Ethiopian government's bl' I' . . 
c pu IC re atlOns and commUl11CallOn 

I e oreatly improved since the early 2000s. According to t1 " . 
laV <> le prOject s researcher. there IS no 

documentation on the current situation of public relations I'n tile pro ttl I Iva e sec or. onet le es" a 
large number of public relations organizations and businesses are said to have been established. 

as the current Ethiopian government's political stance is not averse to such tactics. Furthermore. 

the constitution reflects the government's goal to encourage persons with skills and competencies 

to work in public relations and media so that citizens are well-informed. 

The government communication practices are ruled by one central office called the Governmcnt 

Communication Affairs Office at the Federal and regional levels. Some scholars argue that in 

the past three years the practicc of government communication in the country was dawdling after 

the termination of the Government Communication Affairs Office. The government by itself 

accepts the critics ancl that is why The Government Communication service has been 

reestablished. The regional and city administrations' communication departments have continued 

the activity as usual since their establishment even though there were some changes in 

designation and structure. 

2.12 Govern ment communication practices In Addis AbabaCity 

Administration 

Following the establishment of the federal structure 111 1991 under the transitional charter of 

Ethiopia, the city government of Addis Ababa was one of the then-new 14 regional governments 

. . . . C . , f 1995 the cit)1 of Addis Ababa becomes a of EthIOpIa. UncleI' the EthIOpIan onstltutlOn 0 , 

federal city whose accountability is to the Federal Government of Ethiopia. 

. ' lication department following the Addis Ababa city Administration establtshed Its own commul 

. d" t t' When the city administration organized its cabinet establishment of the cIty a minIS ra IOn. 
'zed as a bureau of information combined 

structure the communication department was orgaru-

with the culture and tourism sectors. 
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P ·oclamation number 15/2009 on the reestablislm t f . 
I . ' len 0 executIve organs of Addis Ababa cit\ 
dl11inistratlOn 111 2009, the communication department f h' '" ' 

a . . 0 t e city admlOlstratlOl1 \.\'as e tablished 

Addis Ababa Coml11UI1JCatlon Affairs Bureau as . 

According to the information that this researcher gets fl tl· '" . . . . rom le city admll1lstratlOl1 dUring this 
eriod the government commUI1JCatLOn practice was d I I d . P e\ e ope weil, even If there were several 

problems related to professionalism. 

The communication departments that are organized at tlle'ty b' CI ,SU -CIty and woreda level are 

used more for dominating propaganda messages rather than practicing professional 

comJ11unication activities. 

Following the 20 18s government reform of the country the Communication Affairs Bureau was 

closed and its activities were replaced by the press secretariat office of the Mayor's office. But at 

the sub-city level communication offices continued as they were. 

During this time the city administration tries to manage all government communication activities 

through the mayor's office press secretariat. But it creates so many problems basically in 

information now. 

Following Ethiopia's election in 2021, the Addis Ababa city administration was restructured 

again and Addis Ababa Communication Affairs Bureau is established again by proclamation 

number 74/2021. 

Based on the proclamation the Bureau has a responsibility of governing the overall 

communication practices of the city administration. 

2.13 Trends of Information Communication Technology (leT) in Ethiopia 

According to Wubareg(20 19), Ethiopia's government established the Ministry of Communication 

and Information Technology (MCIT), which is now known as the Ministry of Innovation and 

Technology (MOlT). in 2010 to understand the critical impact of information and 

. . . d . I development lCT will be used to help 
COl1ll1lUl1lCatlO11 technology (lCT) on economic an socia . 

E f tl '. I' es by creating and deploying information and 
thiopians in every aspect 0 leI! IV 
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communication technology that will meet thei d d ..... 
reman sand mill<Jmlze their contributIOn to the 

country's growth. 

According to a World Bank report titled lCT as an Enabler ofT c: t ' . E I' . (/0 1 ') ranSlorma IOn 111 t 110pW ~ '1. 

Ethiopia's government views information and communication technology (lCT) in the context of 

its socioeconomic development goals and believes that 't I ld I ' I S lOU everage today's most 

innovative and dependable technologies to boost economic growth and alleviate poverty. 

Ethiopia's government recently released a detailed e-govel11ment plan, which included target for 

building e-services and applications as well as deploying the essential shared infrastmcture. 

standards, and frameworks to suppor! public service delivery, according to the study. 

In 2009. Ethiopia's govenmlent announced its national ICT policy and plan. Ethiopia must build­

essential and integrated facilities , such as energy and communications networks, according to the 

policy. which is critical for the widespread use and development of ICT. To get the most out or 

ICT. the country needs modern and efficient infrastructure. 

The government wants to liberalize the telecom market while also updating its inii·astructure. 

Compared to other emerging countries, mobile sim and internet adoption are restricted because 

01 high mobile pricing and insufficient network coverage. While 2G networks are widely 

available, 4G service is limited to Addis Ababa and a few other areas . Ethiopia also has a lack of 

international connectivity. E-col11merce is still in its infancy in Ethiopia, and it is rarely llsed; 

nevertheless, mobile banking is on the rise (BUSINESS WIRE, 2021). 

About 20% of Ethiopia's population has access to the Internet, 40% have a mobile phone and 

5.8% of people use social media, according to the Digital 2021: Ethiopia report from 

DataReportal . 

In January 2021. E thiopia had 44.86 million mobile connections, or around 38.5 percent of the 

total population. During the year. the number of users increased by around 71 0.000 (or 1.6%). 

Only 0.6 percent of the cell phone subscribers were on a postpaid or contract subscription. \"'hile 

99.4% were on prepaid. 

Android dominated mobile online traffic in the country, with Android smartphones accounting 

for nearly 90% of all web traffic and Apple devices accounting for only 5.6 percent. 
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2.14 Social media in Ethiopia 

ACcording to Ethio telecom's annual report 0 . II d . 
, vela ata and mternet u er in 2020/21 will be 

around 25 million. with internet penetration in Eth" . 
. lopla standing at 20.6 percent in January 2021. 

As a result, USing the Internet for digital access d' 't I' . '" , Igl a Izmg government services, and 1l1noval1Ol1 
facilitation is still rare. 

According to the report, social d' me Ia accounts for 80 to 90 percent of Ethiopia's internet 
inti'astructu re . 

Ethiopia's social media usage is still relatively low, with only 6.7 million users out of a 

population of 116.4 million in January 2021. During the year, the country added over 500.000 

new social media users. an increase of 8% over the previous year.96.2 percent of social media 

users in the cOllntry used their phones to connect. (Digital 2021: Ethiopia report from 

DataReportal. ) 

Accordi ng to a report published on napoleoncat.com (2011), there were 7,658 200 Faccbook 

users in Ethiopia in December 2021 , which accounted for 6.4 of the entire population. Thc 

majority of them were men 65.4%, people aged 25 to 34 the largest user group about 4.000.000. 

The highest difference between men and women occurs among people aged 25 to 34. where men 

lead by 2,600,000. 

According to Social Media Stats from Statcounter Ethiopians' use of the internet, Facebook 

attributes for 68.26 percent, You Tube 11.61 percent, Twitter 10.25 percent, Pinterest 6.36 

percent, Instagram 2.33percent, and Tumblr 0.68. 

2.15 Theoretical framework and communication model 

2.lS.1Computer-Mediatcd Communication 

A third (digital or Internet-based) intermediary is used in stud ies of computer-mediated 

communication to examine the nature of how people connect with one another. Computer-

. " II' t' t tl e use of the computer as a middle device, mediated commUnicatIOn genera Y mves Iga es 1 

I k' 1 I ' bid 110n visual medium affects interpersonal communication 
00 1I1g at lOW t liS non-ver a an -

(TI I L I & T 
' 2004) One recent study (McDevitt, 2003) looked specilically at lur ow, enge omlC, ' 
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I 
w computer-mediated communication affected th' , 

10 e spiral of sJience theo b ' 

I k
ed specifically at how social media and c't' " ry. ut no swdlc hu\'e 

00 I Izen Journahs ffi m a ect how people create th~'ir 
own opinions, 

ACcording to the oldest study, which was released in 1997" ' 
, ', ,', ' ' media coverage does not al\\'uv 

fleet a cJeal dll ectlon 01 shape of public percept" . 
re " lon, especially with electronic news media that 
onen provides bnef stones and sound bites without a 10 f '" 

, , t 0 background II1formatlOn" (Lm ancl 
Salwen, 1997), A Similar argument may be made that bl ' ' 

, , , ogs ale unrelIable because they are 
written by uncredenlIaled Journalists, and that informatio T' , n on wItter IS based on rumors rather 
than primary sources, This argument has been pushed by II ' a segments of society, 

The tirst of these two studies was particularly concerned 'tl h 'fl ' WI 1 t e 111 uence of soclal-

Ps)'chological factors in both face-to-face and computer-medl'ated "TI ' commUl1ICatlon, 1elr results 

are particularly noteworthy because they demonstrate that oelle ant'lc'lpat d " - e [ eUmal1J1 s anxiety 

about social isolation was reduced by computer-mediated communication, supporting the idea 

that social publishing may create opportunities for people to express opinions outside of the 

mainstream and connect with others who share those views (Ho and McLeod. 2008), The results 

of Ho and McLeod lend more credence to the idea that the absence of social context cues boost 

egalitarianism in reference groups and increases social dynamics through computer-mediated 

communication, 

2.15.2 Participatol'Y theory 

The dependency theorists, who were looking for alternative means of development, gave rise to 

the participatory model of development and conununication, According to Gumucio-Dagron and 

Tufte, the fall of the Soviet Union and the end of the cold war marked the beginning of a new 

discussion about growth and social change because it was clear that preexisting standards of 

evaluation would alter. Based 011 "development that emphasizes empowerment. cultural identity. 

and multidimensionality," the participatory design (Servaes), Thus. considerations other than 

economic limitations began to be given more weight in the discussion of development. 

The realization of development is based on empowerment and participation, and 

I 'd' tllat gl'o",tll could not be understood as a lilll:ar. 
i1lU tl IInensionality created the picture Vl 

predetermined process but that each society had to choose its own development path, The 
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lise that individual people understand their reart' 
pren .... lies much better than any "experts" and that 

can become the dllvels ofthell' own change makes d I . 
they '. eve opment 111to a bottom-up method as 

sed to transformation and rehance (GlUuucio-D 
oppo . . . agron & Tufte. p. xix) is what this is all 
b ut. By (re-)dlstnbutll1g power equitably among citize " '" . 

a 0 ns, a society s democratic lI1stltutlOns are 
ngthened (Servaes). Sharing communication whicl . 'd . 

stre , 1 PIOVI es a mechal11sm to access the 
1, owledge of citizens and participants in change processes b . 
Jl..n , ecomes the key component of this 
strategy. p. xix; Gumucio-Dagron & Tufte). 

Tile Paradigm of participatory communication places "dialogue at th t f .. e cen er 0 commUl1lcatJon 
for social change" (Gumucio-Dagron & Tufte, p. xiv), making it fundamentally different from 

the mass media and multi-step flow theories of modernization and dependency. Everett Rogers. 

who was first recognized for his contributions to the two-step flow modcls distanced himself 

fr0111 the mass media strategy in 1978, asserting that "development is a widely participatory 

process of social change in a society[oo.] tlu'ough their (the people's) gaining greater control over 

their environmenl." Citizens were given authority over-communication as a result, creating a 

bottom-up approach that strengthened two-way communication and rekindled the diversity of 

ideas and information. Based on the fact that shared information can only be formed in societies. 

this is relevant "Gumucio-Dagron and Tufte), and thus, society, knowledge, and communication 

are intertwined. The participatory paradigm's suggestion that citizens should have access to 

communication, therefore, generates a full circle in which citizens can analyze and criticizc their 

society, re-create it. and identify development objectives." 

2.15.3 Weak ties model 

Through the development of weak relationships, the anonymity offered by the Internet. and the 

egalitarian nature of online communication, Manuel Caste lis' network theory may be used to 

. . I '1 t··t . ht be hell)ful for public communication. great advantage (0 explall1 how socia netwol < lal s lTIlg 
" .., fi btaining information and presenting Weak relatIOnships 1111ght be advantageous or 0 

. . I d t of paradigm produces a full circle in opportunities at a cheap cost. As a result, t 1e a van age 
. . t . 'eate society and identify paths and which citizens examine and debate their socle y, le-c[ , ' 

. . th t 't enables the development of Jlimsy 
objectives for progress." The benefit of the Il1ternet IS a I 

. style of interaction where social factors ar~ less 
relationships with visitors in an egalitanan 
. . 01l1ection (Castells 1996). The amollnt of time. 
Important in determining or even obstructll1g c I 
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, I intensity, intimacy (mutual confiding) d' , 
eJ110l

JOna 
, an give-and-take services that make up the 

tion are all factors that contribute to its strength (G 9 
coO nee ranovetter. 1 73), These tenuous 

I 'lons-associations with others with Whom one might ha I '" d 'I I 
connec ve mutua Inen s or Will \\' 10 

'ght have similar interests or goals-are the foundatl'oll of 'I d' k Th 
one Inl Socia me la networ 's, C 

Internet enables these links to be formed with extraordinary speed over enormous geographical 

obstacles, and their strength lies in its capacity to present us with fresh ideas and information 

(Gladwell. 2011) , 

Weak links have advantages over strong ties because they can spread infomlation and id<.:as 

gllout social groups, Granovetter lIses the spreading of a report as an illustration of this thrall 

, 'pie As "those linked with strong links tend to share friends" (Ibid) if a IJerson shares some prlnCI ' , 

, C 'nation with all of his closest friends (those who are deemed to have strong ties), those 101011 

friends then spread the word to their close friends, some people are likely to hear it more than 

As a result one social group contains all of the knowledge. The same criterion applies to once, , 

oovernment communication smears, Government agencies with both Twitter and Facebook 
o 

a 'e likely to have a large following and be able to reach a large audience with the touch of pages, I 

a button, 
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CHAPTER THREE 

3. RESEARCH METHODOLOGY 

To achieve the goal of the research the fOllowing meth d I . 
o 0 oglcal approaches are employcd in the 

study. 

3.1. Qualitative research design 

A qualitative research design was llsed in this study A t d b . s sate y Rahman (20 16). qualitative 
research design refers to research about persons' lives liv d ' .' . . , e expellences, behaVIOrs, emotions. 
and feelings as well as about organizational functioning soc'al I 

, I movements, cu tural phenomena. 
and interactions between nations. The framework of a quall'tatl've . h d' (. . ( resealc eSlgn 1l1teractlve 

approach) is flexibl e since the design can be built and rebuilt to a larger extent (Maxwell, 2012). 

Thus, using qualitative research techniques can result in complete and suitable evaluations of a 

problem, giving palticipants enough opportunity to decide what is consistent for them (flick, 

20 11). As a result, it is simple to comprehend difficult situations. 

According to Maxwell (2012). qualitative research design (interactive approach) has a flexible 

structure since it may be built and reconstructed to a higher extent. This research method is very 

adaptablc in terms of data collection, interpretation, and analysis. With qualitative method. the 

relationship between the researcher and the participant is often less formal than in quantitative 

research. Participants have the opportunity to respond more elaborately and in greater detail. 

Qualitative research is also a legitimate interpretive tool for understanding the significance that 

people attach to situations (actions, judgments, attitudes, values, and so on) in their social 

environments. This approach is centered on how the people being studied understand and 

experience their social surroundings. Qualitative techniques are utilized to respond to research 

issues that require clarification or information about complicated realities and their situations. 

Furthermore, this technique gives the researcher the option to gather data firsthand from 

respondents through one-on-one interviews. Additionally, the qualitative research approach is the 

. . . f t 'n person or group of people (Kothari, 
most effec tive way of descn b1l1g the features 0 a cel al 

2004:37). 
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Because of the above rea on this research \v 
as conducted th h roug the Qualitative r~s~arch 

method. 

3.2. Samplin g techniques and procedures 

Tile impact of social media use for government 
communication in the 

Administration was investigated using the purposive sampling teclmique. 

fr0111 both primary and secondary Sources. 

Addis Ababa Cit} 

Data was gathered 

ACcording to WFP (2019), the Non-probability sampling method is known as a purposeful 

al11pli ng: The researcher chooses select speci fic m'Oups to l'ntel'v'le'" S' d I " 
o ' " . 1I1ce ran om se ecllon IS 

not employed in non-probability sampling. the outcomes cannot be used to describe the larocr 
o 

population. When random sampling is not feasible, it is valuable in choosing cases with lots of 

information to develop a deeper picture of the circumstance. Although the researcher chooscs 

what they believe to be representative sampling units, there is always room for debate over the 

oenera lizability of results from such a sample. 
" 

The flexibility of purposeful sampling allows researchers to save time and money \\'hile 

collect ing data. It has an adaptive procedure for when circumstances change, even if they change 

unexpectedly. It may cater to a wide range of nceds and interests whjle maintaining a single focal 

point. As a result, a logical tinal result that is representative of a specific population can be 

generated. The researcher employs a non-random technique to obtain results that can be lIsed to 

assist him in making better judgments in the future. 

Primary sources for this study include government officials, communication department heads. 

responsible communication practitioners, and decision-making bodies on Addis Ababa City 

Administration communication practices. The respondents were chosen purposefully based on 

their occupational area and responsibility. 
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3.3 Data sources 

'1"1 e primary data was collected through intel""1 d' 
I 1 Yews, Irectly £: , rom respondents, The respondents 

el'e selected based on theil' responsibility of pI'a t" I 
II< C ICing t le co " '" " , I11mumcatlOn actIvity 111 the Adcli 
Ababa City Aclmll11stratton, And the secondary data w ' 

, ' as obla1l1ed from published materials 
basically on SOCIal media pages of Addis Ababa Cit Ad '" , , 

Y minIstratIOn, sub-cllies, and Woredas, 

3.4 Data gathel-ing tools and procedures 

3.4.1 Interview 

Ill-depth interviews with II government offi ' 1 ' , ICla s, commUnIcatton department heads, and 

Communication practitioners who are responsible for the cl'ty d ' ' t ' , ,. a minIS ratIOn s commUI11Catlon 

practice were employed to find out their reflections on matters related to this research, emi-

structured interviews were conducted to collect data, As semi-structured interviews combine 

structured and unstructured interviewing techniques, A researcher gets an opportunity to ask 

follow-up questions to elicit more information or clarification from the respondent based on his 

response and aids the participant in providing correct data, The researcher conducted an 

interview based on, the Media usage to practice communication activities, the existence of 

communication strategy and directives in which the communication activity is led. the L1 , age of 

social media to practice communication activities, the usage of social media for two-way 

communicati on, and the impact that social media has on practicing communication activities. 

3.4.2 Document analysis 

The findings were presented after an analysis of documents released by the city administration 

and other authorit ies for the purpose of communication. The materials could be printed or stored 

electronically. Basically, contents that were published on the social media pages of Addis Ababa 

City Administration, Sub-cites, and Woreda level were analyzed. The researcher also analyzes 

documents and content published by the city government on social media and other meclia 

outlets. The researcher was specifically focused on obtaining data from contents published from 

October 2021 to February 2022 because during this time following the establishment of the new 
. I . nt and TPLF at its high level and 

Clly govenm1ent the war broke between the Federa govellune 
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d 1'5 Ababa was the center of SUpport and propa d 
A (I ". gan a and communication practices are at its 
. k both the soctal mecita and mall1streal11 media 0 tl piC U ets. 

3
,. Participants of the study .,. 

Tile participants of this study were heads of co '. 
mmUl11CatlOn departments at the City 

Ad min istration and sub-city levels and communication pract't' h' ... 
I lOners at t e Cit)' administration 

d sub-city, levels. Persons who pal1icipated in an interview W· I d b d . an ele se ecte ase on their dULY 

f deciding on the city administration's communication content bl' h d . I . d o pu IS e on socia media an 

tiler media outlets. This pal1icipant has a responsibility to dec'd . . Ole on every communicatIon 
practice of the city administration and they are participating in creating communication content. 

3.6. Method of data analysis 

The twO main data analysis methods (Narrative analysis method and Content analysis method) 

were applied to this research. As the narrative analysis is concerned with the structure. content. 

and function of stories in written and oral communication Bamberg, (2012) the narrative analysis 

approach was used to examine primary data sources obtained by an interview with heads of 

communication departments at the City Administration and sub-city level and communication 

practitioners at the city administration and sub-city, levels. And as Content analysis is the study 

of documents and C0l11111 unication artifacts, which might be texts of various formats, picturcs. 

audio or video, secondary data obtained from documents and content published by the city 

government on social media and other media outlets from October 2021 to February 2022 were 

analyzed through the content analysis method. 
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CHAPTER FOUR 

DATA PRESENTATION, ANALYSIS, AND INTERPRETATION 

4.1 Introduction 

This chapter deals with the presentation, analysis d' . 
, an II1terpretatlOn of the data gathered from 

the sample respondents namely COnU11lll1ication depart 1 ., ment leads and experts of Addis Ababa 
city administratIon and sub-cIty communication coordinators. 

As the aim of this study was to find and evaluate the impact of . I d' . SocIa me la on the government 
communication practIces of the Addis Ababa city Administrat' tl · I Lon le Lesearc leI' collected data by 
interviewing department heads and officers that are directly part" t' . h .. LCLpa Lng 1I1 t e COl11mlll11CatJon 

activities of the city administration. Persons who participated ,'n an' t' I d b d Ln erv,ew were se ecte ase 

on their duty of deciding on the city administration's communication content published on social 

media and other media outlets. This participant has a responsibility to decide on every 

communication practice of the city administration and they are participating in creating 

communication content. 

The researcher also analyzes documents and content published by the city goverrunent on social 

media and other media outlets. The researcher was specifically focused on obtaining data rrom 

contents published from October 2021 to February 2022 because during this time following the 

establishment of thc new city government the war broke between the Federal government and 

TPLF at its high level and Addis Ababa was the center of support and propaganda and 

communication practices are at its pick both the social media and mainstream media outlets. On 

the other hand, political conflicts, high-level inflation, and social problems increased in the CilY 

during this time. With the presence of social media different pieces of information both positive 

and negative are highly circulated during the time. 

In this study, the researcher used documentation and contextual analysis. Document analysis 

requires that data be examined and interpreted to elicit meaning, gain understanding and develop 

empirical knowledge (Corbin & Strauss, 2008; see also Rapley, 2007). Documents contain (ext 

( d . h t earcher's intervention. The discLlssion 
words) and images that have been recorde Wit ou a res 

in (his thesis is validated by a related literature review. 
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2 Interview data 
~ .. 
, vision of the city's government communication activi " 
rhe " ty, as stated 111 the cIty administration's 

ar road map plan, IS to budd a strong Commun' f 
lo-ye, lca Ion system that aids in the creation of a 

II informed commul1lty that contributes its fair share t II 
we -, 0 overa development. Its mission is to 
, ter mutual understandIng between the government and tl bl' b " . , 
fos 1e pu IC y blllldll1g an effecllve 
structure and manpower that recognizes the high quality and diversity of government 

information, 

The city administration employed many media venues, including social media, to efficiently 

duct communication activities, and this should be directed throtlgh 't ' , con I s own commUnicatIOn 

plan. The city administration uses several social media platforms at the central and sub-city 

levels as social media becomes the major communication route. 

To examine the impact of social media on the Addis Ababa city government's communication 

practice, the researcher conducted an interview based on, the Media usage to practice 

communication activities, the existence of communication strategy and directives in which the 

communication activity is led, the usage of social media to practice communication activities, the 

usage of social media for two-way communication and the impact that social media has on 

practicing communication activities, [n the interview, 11 individuals participated , 3 government 

officials, 2 experts, and 6sub-city communication heads or coordinators, 

No Nam e Sex Education Experience position 
(year) 

I PI r MA 12 Press secretary --

2 P2 M MA 10 Dupety Sureo Head 

3 P3 M MA 12 Dupety Bureo [-lead 

4 P4 M BA 9 Expert 

5 PS M BA 8 Expeli .-

6 P6 M MA 12 Sub city coordinator 

7 P7 F BA 10 Sub-city coordinator .-
8 P8 M BA 9 Sub-city coordinator -

9 P9 M BA 10 Sub-city coordinator .-

10 PI O M BA 9 Sub-city coordinator 

II P II M MA 12 Sub-city coordinator - . 

Table 1: List of participants of the interview 
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2 1 Nledia usage 
~ .. 

f l/ill the vision and I111SSl0n of government '. 
To U CommUl11Catlon, communication structures are 

nized at all levels from the central city administ· r . 
orga la Ion to sub-cIty and woreda levels. The e 

l11unication structures are the main parts of tl· ". 
COIn . . . '. le city admllllstratlon for practicing 

nl11unicatlOl1 actiVItIes. As the l11formation gotten fr I . 
cal . . om t le Addis Ababa communication 

. au the commul1lcahon depaltments organized at e I I . 
bUle , very eve of the city admini tration have 

sponsibility for gathering information, crafting messages add' " re. , n Issemmatll1g the mes age 

hough different medIa outlets. And they also have a res 'b'I' f " . 
I r ponsl I Ity 0 lollowmg feedback. 
gathering public opinions, and providing them to the city administration as input for further 

action. There is also a department called the Office of The Press Secretary under the Oftice of 

the Mayor. This department is responsible for practicing communication activities related to 

Mayor'S Office. 

To fulfill the communication mission of the city administration the communication departments 

that are organized on different levels use several communication channels and media outlets to 

reach their messages to the public as well as to gather feedback and public opinions. According 

to Mengistu Gebre Deputy Head for content creation and media Development of Addis Ababa 

Communication Bureau, to reach the message to the public the city governnlent uses both 

mainstream and social media outlets. 

In an interview P3 responds the following to a question related to media usage: 

The city administration's media usage depends on the communication activity to 

be conducted. The type of the message to be communicated and the kind of 

targeted public are also determinants of media usage. Most of the time 

mainstream and social media are used together. It is believed this form of media 

usage helps to reach vast audiences simultaneously. 

. . . I tl ' has been practiced at all levels of the USl11g both mainstream and socIal media out ets toge lei 
. '" ..' C . cation department heads at the sub-city 

city adl111l1lstratlOn's commUlllcatlOl1 practices. On1l11Ul1l 
. . . . . . . d h t edia usage trends are the same from the 

level, which partiCipated 111 an ll1tervlew, lespon t a 111 ..' 
. . d" t· f on's commUl1lCatlOl1 practIces are 

cIty to the woreda level. That is because the city a 1111111S 1a 1 

led by a centralized system. 
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O
rding to P) 0: 

t\CC 

All communication activities practiced by the . . . 
. city administration at all levels are 

controlled and the media usage at the sub-cit I . 
. ' . . Y evel IS the same as the centra) 

admtnlstratlOn. Both the mainstream and . . 
". socia) media outlets are lIsed 

simultaneously at all ad1111111stratlOI1 levels TI 
. . le same message is duplicated from 

media outlets that are published under central d " . 
. . a l11111lstratIOns and all Woredas 

within the Sub-cities are shared the same messa ge. 

P7 responds that: 

Communication activities at the sub-city level are unde tak . I I . . I en Wit 1 t1e directive of 
the central administration based on this the med'la f b" usage 0 su -cIties for 

practicing communication is the same from the center to the Woreda. 

According to Jasmine (2016), using Mass media helps the communicator to reach a huge 

audience without spending a lot of money by employing media as a promotional strategy. With 

the growth of internet access governments is shifting to use social media as the main 

communication channels, and also governments deliver different services by using social media 

plat[Ol111S ( Dareen&Emad 2017). 

As lIsing diverse media outlets are useful for the effectiveness of government communication 

practices the usage of both mainstream and social media together by the Addis Ababa city 

government's communication practice is not a problem by itself, but it is not led based on the 

behavior of the communication activity. 

U.2 Communication strategy 

The Government Communications Strategy explains the main objectives and values of the 

Govermnent's communications and sets out the shared model of communications to be used for 

providing information on the progress of the major government activities and reforms. 

The strategy helps to deliver an effective and efficient communication approach for the 

government communication practices. The strategy provides a framework to ensure that the 
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communication practices are managed in a planned 
and coordinated way and maintains the 

O
litment to effective and timely communicat' colll Ion. 

stated in the Government Communication H db 
AS . ". an ook published by the Department for 
G vernment Commul1lcatlOn 111 formatIOn system of th R . o .' . e epubhc of South Africa (2006), one of 
I e main objectives of government communication it· t1 . S 0 set and mfluence the media agenda. 
Experience has shown that thIS can only be achieved thr I. . , oug 1 a tal geted, consIstent. and planned 

approach to communication (p 49). 

According to Andrea (2019), the use of social media is a source of uncert . t d' k r \ \ am y an rlS s lor oca 

governments, and many are perceived as fads. Responsible and effective use would require 

experience and organizational guidance. 

The government communication practices should have been guided with clear strategy and 

iluidance. The proper usage of both mainstream and social media has been realized when it is led 
" 
by an effective strategy. 

\11 the case of the Addis Ababa city administration, the researcher doesn't ftnd any strategy or 

guidance by which the communication practice-led. The participants of the interview responded 

that there is no strategy and guidance in which communication activities are led. 

During an interview, P2 replied that: 

As city government's Communication Bureau, they don't have a communication 

strategy for overall communication activities. They practiced it traditionally. They 

use different media outlets including social media for communication activities but 

there is no guidance on media usage. The main reason for this is that the 

communication departments are reestablished recently and they are busy 

restructuring the office. 

. . t' departments also realize that they are 
Interview participanls from the sub-cllY COI1'UilUnlCa IOn 

practicing the communication activities without strategy and guidance. 

P8 stated that: 
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As a sub-city communication de pal1ment, they conduct c .. 
based on the sub-cities annual pia I . . ommurucatlOn activities 

n w 11Ch IS derived r . 
plan. Based on the general plan the . rom the city administration 

y pi epare an annual Com . . 
plan, their general and specific a [" . . mUI1lCatlon plan. In the 

c IVltles were listed . 
Also, their media usage includino s . I. properly and Implemented. 

b oCla media has been led b h 

P
repared. They don't have a . y t e plan that they sepal ate strategy . . 

. . 01 gUidance for both media and 
SOCial media usage. They are waiting fo· tl 

. 1 1e central administration communication 
department for prepanng the same str t £ a egy or all levels as the communication 
activity is led in a centralized way. 

P9 stated that: 

There is no communication strategy and guidance at the city, the sub-city, and 

Woreda levels. They practiced the conummicatl·o t·· b d .. n ac IVlty ase on the directives 

that originate from the central adminjstratiol1 basl·c II tl [ a y on 1e cases 0 current 

. 0 communicate Issues affairs and issues related to the city and a country at large T .. 

related to the sub-city they use their annual plan. The way they use it before. 

From the central city administration level to sub-city and Woredas there is no strategy or 

guidance in which the communication is led, even if the communication activities are conducted. 

This may cause a problem to lead the city administration's conu11lmication activity and its media 

usage in a planned and coordinated way. 

4.2.3 Social media usage 

As stated by Dareen&Emad(2017), Social media allows citizens to voice their opinions and 

governments to receive input from their citizens, allowing politics to be shared globally. The use 

of social media as a medium betv/een both the government and its stakeholders will open up 

conversations between the government and its citizens, which will begin with the government 

distributing information to the public via social media and listening to citizens' opinions and 

feedback on that information. 

About 20% of Ethiopia's population has access to the Internet, 40% have a mobile phone and 

5.8% of people use social media, according to the Digital 2021: Ethiopia rep0l1 from 
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DlitaReportal. As the city of Addis Abab· . . . . . a IS relahvely well d 
COl

JOtry 
It IS obvIOus It has relatively glow. eveloped from other parts of Ihe 

. mg telecom and leT . 
lillio

n 
people used social media in Etl.. .. Infrastmcture . And as 6.7 

il. 110pla (Digital 2021) 
(he city of AddiS Ababa. Because of the . . most of expected to be reside11ls of 

se USl11g social med· . . la as one of tl .. 
for practIcing government communication t... . 1e commUl1lCatlOll tools ac Ivltles In the city d .. . a lTIll1lstratlOl1 is vital. 

e lespondents of the interv· . . According to the data obtained from th . 
communication, activity is highly gro. . lew social media usage for 

Wing In the city admini . 
administration to all levels different s . I. strahon. From the ce11lral 

oCla media platform 
communication practices. s are used for governmenl 

P2 stated that: 

At the central administration level the b . , y use a out SIX (6)different social media 

platforms for communication practices. To pllbll·s11 the city administration 

, an I lerent 1l1formatlol1, In the messages, news, public announcements d d·f'C . . . 

forms of texts, photographs, videos, and graphics. They follow the pages and 

channels permanently and they gate feedback directly from the public by 

comments ancl inbox messages. 

According to PI : 

At Mayor's office level , they do have their own social media platforms that 

they used to communicate to the public the messages of the cily 

administration in general and the mayor's office specifically. They share 

contents from different social media platforms of the city administration 

departments which is important to make the messages reachable to the vast 

public. 

The researcher obverse that the majority of city administration institutions have their own social 

media platforms that are used for communication practices. Sub-city communication heads \-\<ho 

participated in an interviev,r have realized that these days the city administration perceives social 

media as the main communication lool. Sub cities and woredas are permanently posted different 

messages that are posted on the central administration pages. At the same time, they produce 
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, ontenls and shred them on their page B 
their C " s, ut lack of skill te I ' 

Y 
and gUidance, ll1appropriate use of It" c lnlcal problems, absence of 

strateS p atlorms and d' , 
, , alion are some of the obstacles that I' d ' Isseml11ation of fake news and 

inlOI01 1111 ered the usage of ' I ' 
administration'S communication activity efficiently, socia media in the ci t)' 

2 
J The usage of social media for the Tow-Wa ' , ~ , ' <) conllnu nIcation 

0' anizations must now pay attention to their stakehold / ' Ig " ' ers publiC, according to Mathew (20 12), 

ecially 111 view of the extensive usage of social medi D' I ' , esp, a, la ogue IS essentlal, not a monologue, 
F rthermore, buslllesses must demonstrate that they ha r d ' U ,ve Istene to their customers by adjusting 

olicies and products as closely as possible to their needs d ' , p an aspiratIOns, If the goal is to bui ld 

nd maintain mutuall y beneficial ties between an organizat' d ' , a Ion an ItS many publics, two-way 

symmetriC (balanced) communication must be done, 

b , CI me la IS t e 1110 ern As slated by Christelle (20 II), in loday's hiohly competitl've wOI'Id so 'al d" h d 

method of communicating with the public and a tool for encouraging a conversation between the 

organization and its publ ic, 

As the Addi s Ababa city administration's government communication mission is to create 

mutual understanding between the government and the public, the two-way communication 

approach must be applied, Today this issue becomes easier because of the advancement of the 

ICT and the usage of social media, 

TIU'ough the usage of social media lhe government communication practices of Addis Ababa 

City Administration are conducted in a Two-way conununication approach, participants of the 

interview said , 

According to P2 : 

, " ' t' 1 approach they disseminate 
They use SOCial media 111 a Two-way commUnica 101 

, ", I bl ' 011 tile other hand they fo llow up 
the City admll1lstratlOn's message to t 1e pu IC, ' 

, l'k shares etc And they collect 
feedback from comments, 11l-boxed messages, I es, " 

" ' 1 d' platforms of different publics, 
public opinion by easily mOl1ltonng socia me la 
There is also a department that is responsible for monitoring and analyzing 
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feedback and public opinions and they p 'd h roVI e t e result to th I' h 
administrative body of the city. e 11g est 

According to P5 : 

Their department's respo ls'b ' I'ty . I I I I IS to follow the pllbl 'lc's reaction to content 

published on city administrations' social d' I me la p atforms and monitor other 

platforms of the ir public such as political rt" .. . , . . . pa les, media, ll1f1uential peoples, city 

admU1lstratlons ll1stItutions etc And by anal' h d , ... yzmg t e ata they provide the re ult 

to the higher officials. 

, -w y approac to SOCial media usage did From the data obtained from the respondents the Two a h . . . 

. -CI eve. e mOnItonng an not equally practice at all levels of the administration At the sub 'ty I I th ., d 

evaluation activi ty is not strong. 

As stated by P I I : 

They focused on publishing continents on social media platforms: they didn't 

perfon11 the feedback follow-up and monitoring activity strongly at the sub-city 

level. because it" s conducted at the central administration level. 

According to the respondent. there are no accountable departments or staff for social media 

mentorship at the Woreda and Sub-city levels. wruch has an impact on the use of a two-way 

communication method uniformlv and effectivelv at all admirustrative levels of the cit\". .' -

.U. - The impact of ocial media u e for government communication practice of the city 

admini tration 

The use of social media as a medium between both the government and its stakeholder- will 

open up conver-alions between the government and its citizens. which \\ill begin \\ith th ~ 
gO\ emment distribu ing information to the public via social media and Ii tening to Cl"lzen'. 

opinions an a .- on 1hat information (Dareen&Emad 2017). 

:~c or ing 0 lisa 2016). go\ernments benefit greatly from the use o-this communi 3.iO as 

'.\"e. as eTI_agemen channels . . \i1ich are used to impro\'e the effecti\"enes' 0- p 'b!c en ice 
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d livery (both generally and in emergencie ) e. s , generate data and . £. . 
ed relationshIps that help restore confld' m ormation. and build trllst-

bClS ence 111 local govern ment. 

A social media presence is almost mandatory for all instituf H' 
. I d' Ions. avmg an internet platform. 

P
lication. or socia me la account appears t b . op 0 e a reqlllreme t d . . . n now a ays. However. the true 

ld concrete effects of mternet use have yet t b 31 0 e properly . Ii d . . ven Ie . It looks that social media 
",ill cont\l1ue to be mostly used for unilateral inform t' d' " a Ion IssemmatlOn. 

In the case of Addis Ababa City Administration's . . government communication practices. the 

utilization of social media outlets as the main channel f " . 0 commul1\catll1g messages to the public 

is growing. Accordl11g to the respondents of the intervie . I' . . .' . w, SOCia media has a direct Impact on 

the commUJ1lCatlon practices of the city administration. 

According to P2 : 

The impact of social media on communication practices of the City 

Administration is described in several ways, the major impact is on deciding of 

contents of the message to be communicated. When different content against the 

city administration in particular and the govenm1ent, in general, is published on 

social media platforms they are obligated to use most of their time to develop 

contents that defend the administration and the government. During this time the 

communication activities aren't practiced in a planned and organized way. Their 

contents are decided based on the plan of the city administration and derived from 

the overall activities of the city administration. But the content published on 

social media influenced them to shift from their direction and focused on 

producing messages that are targeting defending the administration. On the other 

way, social Media's expansion leads them to concentrate more on them 

communicating to the public which has the influence to reach the message to a 

large number of the society by using a variety of media outlets. While social 

media has the advantage of conducting a two-way communication approach by 

letting the public interact on content, sometimes distractive messages are 

published in the kind of comments and it's difficult to use all comments as public 

feedback. 
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rding to the above respondent social 
{\cco ' media has an impact .. 

. g other media outlets. and practlcl11g a t on content decIsIOn making. 
uS111 • • • WO-way communicati . 

llunication acltvltles of Addis Ababa cit Ad ". on approach tn government 
coi111 Y tnll1lstratlOn. 

P3 stated that: 

The main impact of social media on the Addis Ababa 
city administration's 

government communication practices is the [; b.' . 
.' . a llcatlon of fake news and the 

dissemll1atlon of hate speeches. As the city I 
. . . was t le center of socio-political and 

economiC affatrs of the cOlU1try and the politic I I b f f' a 1U 0 A nca, there are a lot of 
interests in it. For this reason, it becomes the ~oc f d' . . us 0 me la and commUl1lCatlon. 
Different political parties, media religious groups . d"d I . 

, tn IVI ua s, outSiders, etc ... 
are published fake news and hate speeches that have a d' t · t" I IS lac Ive llnpact on t le 

overall activities of the city administration and the socio-political and economic 

benefits of the society circulated on social media. Most of the time the city 

administration's government communications activities were concentrated on 

producing content targeted to correct such messages. Social Media also has a 

positive impact on giving information to the city administration in fighting good 

governance problems and corruption. 

According to the above respondent, because of the accessibility and ease to use social Media are 

highly inclined to the dissemination of fake news and hate speeches this causes the government 

communication practices of the city to concentrate on creating content of countering the 

messages. 

According to P6 : 

In countering distractive messages, fake news, and hate speeches that are 

published on social media, communication depaliments at the sub-city and 

Woreda level have the responsibility of sharing and disseminating counter 

I -I." t atl'on This activity makes the messages produced by the centra awl1111lS r . 

I b 'ty and Woreda levels not concentrate on 
communication departments at t le su -CI 

their communication plan. 
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ASs ta
ted by P4: 

They do have a morning briefing ses . 
SIOn at 9:00 AM 

they discussed their daily activities and the . ~very day. In the session. 
y took directIOns fr h 

department on what to do on the day t .ful om t e heads of the 
o fill the com . . 

n
ext morning when they I mUl1lcatlOn plan. But the 

eva uate their activity tl 
. . . ley get another result b 

every practitIOner IS concentrated on followin ecause 
.... g up on content related to the cit 

admInistration pubhshed on social media and re . . y 
portmg I f any negative content is 

published. 

According to the respondents from sub-city the impa t f' . . , c 0 social media restricted communication 
departments of lower administration levels from focusi '" .. ng on commUlllcatlOn activities of their 
respective locality. Also affects them by limiting the practice f tl . . . o lelr own commullIcallon plan. 

The impact of social media also restricted communication pract'lt'lo f II I I fl' ners 0 a eve sot le city 

administration not to focusing on regular communication activities. 

4.3. Document review data 

As a responsible body to conduct the overall government communication practices or Addis 

Ababa city administration, the communication departments that are established at all levels of the 

administration use di fferent social media outlets for practicing government communication 

activities. The researcher observed that the usage of social media as the major communication 

channel increased from time to time at all levels of the administration. In the review contents 

published from October 2021 to February 2022, on 8 Facebook pages that are 2 from the central 

administrat ions and 6 from sub-city were analyzed. 

According to Solomon Dibaba Deputy head for Social Media Sector and Media Monitoring of 

Addis Ababa Communication Bureau who was interviewed for this research, at the central 

administration level there are six (6)official social media platforms used [or practicing 

communication activities. These platforms are fully managed and controlled by Addis !\baba 

Communication Bureau. 

T 
. d f M 's Office Press Secretariat. thcre are 

o Information obtained from TayibaNola Hea 0 ayor 

M ' ffi e for practicing communication 
three (3) social media platforms that are used by ayor s 0 IC 

52 



, 't'es, These social media outlets 
ilCUV1 I 

tariat under the Mayor's office, 
secre 

are manag d 
e and Controlled b 

y the office of the pn: s 

rding to the data obtained from interv' , , 
ACCO lew partIcIpants of sub- ' , , , 

I redas have their own social media platforms Th ' , clttes, all sub-cItIes and 
\\ 0 ' ese admInIstrative bod' 

'al media platforms, And the I te les used from one to 
(hree SOCI p a lOr111S are mana ed d 

" g an controlled by communication 
departments of the respective sub-CIty or Woreda, 

A social media become an influential tool for any " 
S , , communIcatIon activity, using various social 
edia platforms for practlc1l1g government communicaf " , 

01 , , Ion practIces IS very Important and helps 
(0 achieve the mISSIon of government communication " h" , 

actIvIty w Ich IS creatIn0 mutual 
understanding between the city administration and its public A t d b <:> 

, S sate y Daren &Emad (20 17) 

The use of social media as a medium between both the gov d ' , ernment an ItS stakeholders wtll 

open up conversations between the government and its citl'zellS h' h ' II b ' ' I I , w IC WI eg1l1 Wl tl tle 

government distributing information to the public via social media and listening to citizen 

opinions and feedback on that information, By doing this trust and mutual understanding are 

developed between the city administration and its pUblic, 

According to Claire & Tony (2022), Politicians become more approachable and accountable to 

the general population as a result of social media, Of course, this could backfire if a politician 

publishes anything that is viewed as offensive, Therefore warned that whoever manages a 

government social media account must be aware of what information is and is not appropriate to 

share, Regarding Addis Ababa City Administration's use of social media for communication. 

purpose helps to improve accountability of government services, but it should have to be used 

properly and responsibly, 

4.3.1 Social media usage 

The following social media platforms are used by the Addis Ababa city administration 

communication bureau for practicing government communication activities, 

• Facebook 

• You tube 

• Telegram 
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• Twitter 

• lnstagram 

• Watsup 

Th PresS secretariat office of the Mayor's offi 
e lce Uses the followin soc" . 

conducting government communication practices. g lal media platforms tor 

• Facebook 

• Telegram 

• Tiktok 

According to the researcher's evaluation of these soc' I d' 
. . . la me la outlets, Facebook is dominantly 

used by both the city admll1lstration and the public A f I . sot le end of February 2022. the 
Facebook page of the mayor's office which is managed b tl Y le press secretary's office was 
followed by more than 300.000 followers. At the same time tile F b k I . I , ace 00 ' page W llC 1 is 

administered by the city administration's conmlunication bureau has about 14,000 followers. 

Both the communication Bureau and the Office of the Press secretariat practiced the City 

administration's communication activity by using social media platforms. Structurally the 

Communication Bureau has primary responsibility for communication activities of the City 

Administration its social media platforms are less popular related to the Press Secretariat Offices' 

social media platforms. 

The Facebook page of Addis Ababa City Administration Communication Bureau has fewer 

followers related to the Press Secretariat's Facebook page. According to the information from the 

Communication Bureau, the number of followers of the Facebook page is reduced as a result of 

the newness of the page. The Facebook page that is managed under the Press Secretariat Orticc 

was accepted as the official Facebook page of the City Administration because it is older than thc 

Facebook page ad ministered by the Communication Bureau. 

As the Facebook pages of the central administration were followed by a relatively large 

1 
. d d'l bases on the panes. The contents are 

popu allon, on average about 3 contents are poste on al y to 

b 
. . h . 1 g 'al)hics videos ctc. As Facebook pu hshed III the forms of ttc:xt messages, news, p otoglap lS, 1 , • 

is the number one dominant social media outlet worldwide with 2,910.000,000 users (Stastita 
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'1022), and the 1110st dominant as well' E I" , 
~, In t110pia with 6.4 m' " , 
F cebook to practice govenunent COl11l11un" , , Ilhon u el s, concentrating on 
a Icatlon activities b ci ' , 

y ty admll1lstration is correct. 
The other social media outlet used by the Addis 

, , Ababa city ad '" , 
Jovernment commUlllcatlon activities was Tel ,mlntstratlOn for conductlllg 
g ", egram, According to th d ' 
City Admll11stratIOns Communication Dep ,t e ata obtained from the 

aJ l11ents, there is one Tele ' 
, 'stered under the Ma)'or's offi ' p gram channel that IS 

adl11ml Ice s ress Secret' ' I'" 
" anat Wit 1 .>,195 followers, As 700 million 

active users use Teleglam worldwide (telegram 0 
" ' rg report 2022), it becomes one of the dominant 

social media platfonns 111 the world, As Ethiopl'an 
- s are ranked fil~U AI:: ' 

1, 1 among mcan countries 
following Nigeria. Kenya, Ghana, and SOllth Africa b ' 

, ' " Y lISlng Telegram (telegram,org report 
2022), It IS Important to lllcorporate the platform into ", , , 

" , . , commullIcatlOn actiVIties, Regarding I hc 
cOl11l11Ul1lCatlon practices of Addis Ababa City Admin'st t' T I ' 

1 ra lOn e egram IS used as one social 
media channel to communicate Cit}, Administration's m B h ' 

essage, ut t e Telegram channel which 
is administered under the City Administrations Press Sec)'etal" t Offt d'd' , la Ice I n t seem active 
currently, as the message on the page was posted a year ago TI1ere 's 1 tl T I 

< , I a so ano leI' e egram 
channel which is administered by Addis Ababa Communication Bureau tl hi ' I 1e c anne IS current y 

active but its followers are too less only 191, According to the information obtained from bureau 

heads and practitioners, the number of followers decreased because of the newnes of the 

channel. 

According to the findings, less attention is given to the usage of Telegram as one of the social 

media platforms to conduct communication activities of the Addis Ababa City Administration. 

even if it is among the wielely used social media platfonns in Ethiopia, It also shows the 

weakness of the City Administration 111 utilizing popular social media platform for 

communicating with the public, 

Regarding other social media outlets, they are not active 111 practicing communication as a 

sample the youtube channel which is administered by Addis Ababa C0l1U11Unication Bureall has 

any content yet. As YouTube has more than 2,6 billion active users (Global Mcdia insight, 

2022), According to stat counter global stats 2022, over the past five years, YouTllbe users hme 

, 'f 1 I I' t t traffic Aside from the gro."th in rapidly expanded in number, makmg lip 5% 0 tle oca In erne, ~ 

Internet llsers, which has contributed to the proliferation of YouTubers, the rise ill ex-pats or 

E I ' l'nterested in Ethiopian concerns worldwide has 't11opian descent as well as other viewers 
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I ed digital media gain prominence quick I 
he P . . ". y. As the platform is n 

d in Ethiopia It IS Impossible to not tak . lore popular both in the World 
no e Into aCCOunt usin) y 

dia channels for practicing communicaf B g ouTube as one of the 'ocinl 
me Ion. ased on the data b . 

dia channels of the Addis Ababa City Ad '. '. 0 tamed by assessing the ocial 
me mlllistration It can b 
. to using youtube as one of tl . e concluded that less attention i 

given le communication I 
too s for practicing government 

cOlll!11unication. 

From the data obtained assessing the social media . 
. . pages of Addis Ababa City Administration. it 

is concluded that othel popular social media platforms like . 
" . Twitter and Instagram Watsup arc not 

'0 use for coml11UI1lCatlon practices of the City Adill' . t . I IniS ration. 

At the sub-city and Woreda levels, the lIsage of social media 0 tl t t:" • ' . • 
u e s 101 commUI11Catlon practices 

differs from one another. Even if they create different ' . . pages on a vanety of socwl media 
platforms, as the like of the central administration they concentrate on Facebook. orne sub-

cities Facebook pages are followed by a large society; Bole sub-city 89,000, AkakiKaliti sub-city 

26.000, Kirkossubcity 19,000, Yeka sub-city 14,000, and Arada sub-city 12.000. The social 

media pages are administered and controlled by communication departments and about 3 

contents on average are posted on theme daily. 

Regarding the social media usage for practicing government communication activities by Ihe 

Addis Ababa City Administration facebook has been highly used compared to other platforms. 

From the central administration to the sub-city and woreda levels facebook is used as the llIain 

communication tool. As Facebook is a popular social media platform both in Ethiopia and the 

world it is right to use it as a top social media platform for practicing communication acti vities. 

But utilizing alI popular social media platforms are important to reach a variety of public. 

4.3.2The impact of social media on the usage of othet' communication tools and content 

Social media page Number of Contents Contents Contents copied 

contents counter to shared by from other u:crs 

published other other media 
messages --

Mayor'sOffice 250 20 72 142 

Facebook page -
5 142 

Communication office 247 20 
Jacebook page - -

. . 
I social media page 

Table 2: the number of contents published City admll1lstlal1on s 
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to the data obtained from participants fl' 
t\S . • 0 t le Interview social' . 

the usage of dlrlerent media outlets a d media has a nottceable impact 
all . . . . n communication to . . 

tl101unicatlon activities of Addis Ababa cit . . ols for practicing governml!nt 
CO y admlntstration S. . 
. act on the production of content to be c . . oClal media also has an exten i\ '1! 
Jlnp Ol11munlcated. 

A cording to the researcher's observation tl c , le preparat' f' Ion 0 dIfferent c " 
cticing government communication activI't' ommUl11catlOn tools for 

pra les was less at th 
. I I ' e central administration level as 

well as at sub-city eve s. 1 he media relation activi w 
. ty as done only for reporting event 

organized at the cIty or the sub-city and Woredas I I R . 
. eve . uther dIfferent Media used the social 

media pages espeCIally the Facebook pages of the city ad " . 
. '. minIstratIOn both at central and sub-city 

levels as their source of InformatIon for repolting the c'ty d . . . " ... I a mll11sttatton s activities. 

From the data obtained by assessing social media pages of tl 't d " . le CI y a mL11lstratton from central 
and sub-city levels, 77 contents that are published on the Facebook pages of the Mayor's Office 

and communication Bureau were shared by mainstream media, From October 2021 to February 

2022. 

For Example, the news published on the Mayor's Office's Facebook page on October 11, 2021, 

about the celebration of National Flag Day was copied by 4 mainstream media outlets. The evcnt 

lOok place in the Mayors Office's compound but media houses didn't report it in depth from the 

spot rather they copied information from the Facebook page. 

The news that was published on October 17, 20210n the Mayor's Office Facebook page about 

the 28 theducational conference of the city administration was also copied and shared by 4 

mainstream media, even if the conference was held in the city, the media didn't report it from the 

spot rather they copied the news posted on the Facebook page. 

Using the city administration's social media pages as a source of information for news coverage 

is not a problem by itself, but the message was not communicated in-depth and it may restrict the 

relationship between the media and the city administration which highly affected the 

communication activity of the city administration. 

S . . . t nunication activities of Addis Ababa 
oClal media puts an impact on practtc1l1g governmen coml 
. " . d' t tl observation of the researcher. contents 

CtlyadmlnlstratIOn in a planned manner. Accor 1I1g 0 1e 
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blished on the city administration's soc' I . 
pH la medIa pages are . 
I 1J1ed messages to be communicated to it b . not only the city admini tration's 

pal s pu hc. Ruther the . . 
d regional messages. Messages copied fl. . ' yare 1111xed with other national 

an 10111 social media . 

l1ic ials were posted on the city administrat' , pages of, media. individuals and 
o I Ion s pages. 

frol11 the data obtained by assessing social med' 
la pages of the city ad " . 

ges communicated through the ministratIOn at all levels. 
tllessa pages are not onl c· ". 

. db.' . Y Ity administratIOns messages 284 
Ontents wele poste y shalll1g or cOPYing oth . ~ 

c er medIa outlet . d' 'd s, 111 IVI uals, and government 
officials' pages. 

For example, the news story abollt the appointment f 
. 0 new government officials that was 

reported by Fana Broadcastll1g Corporate on October 9 202 . 
_ . ' I , was copied and posted on the 

Mayors OffIce Facebook Page. As the news is a fl' . na lona Issue postll1g it on the cit)' 
administration' s page is not a problem by itself But the c't d" " . I Y a minIstration s government 
communication has its own mission to achieve and it's expected to C tl' d lOCUS on 1e cIty agen as. 

Prime Minister Abiy Ahmed posted the message about peace and stability of the country on his 

own Facebook page on November 17, 2021to the public, but the Communication bureaus page 

posted it on its page. As the Prime Minister's message for all of the people of the country sharing 

it on the city administration's communication channel is not a problem but it's not the agenda of 

the city admirustration. 

By sharing and posti ng readable content that is out of the city administration's agenda from other 

social media outlets the administrators of tbe site try to increase their site' s viewers this forced 

them to enter into competition with media organizations and act as a media rather than a 

conununication department. 

As several contents are circulating on social media, some of them seem against the city 

administration, during this time the city admirustration's social media pages concentrated on 

. . k' I' . agenda The impact of social media counterIng those messages rather than StlC mg to t 1ell own . 

forced them to create content depending on what is published on social media. 

An article published on one individual's Facebook page on January 31, 2022, was thc exact 

. I d' cl1aJ1I1els impacts the city administration's 
example of how content posted on SOCIa me la 
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lication practices , The article ' 
COIIlJ11UI IS about the th 

, d" , eater hall call d T 
ated in the cIty a l11lnlstratlOn 's building Th e heater and cliltur~ hall 

lac ", ' e theater hall is one 
city admInIstratIOn, but it stops g' " of the four theater halls under 

(he IVlng servIces Coil ' 
, b 'ld' .co l' OWlOg th 

d inistratJOn Ul lng, Alter the accompl' I e renewal of the CilY 
a 01 IS ll11ent of the ' . 

'Id' , lenewal of the b 'Id' ts of the blll mg contlJ1ued their functio tl UI 109 when other 
par n, le theater hall d'd ' , 

(hal' of the article asks the city administrat' h I n t start Its fonner function, The 
aU Ion t at as the hall to c ' , 

ontlnue Its fomler servict:, 

F Jlowing the publication of that article " 
a "F ' another artIcle b ' 
d01inistratJOn s acebook pages the same day I ,was pu hshed on the city 

a f as t le prevIous on It' 
Ccol11plishment 0 the renewal of another theat I II e, IS a story about the 

a er la called H F'ki 
published for countering the fonne r one, ager I r, It sims the contcnt 

But the former individual who asked about the cllt, d 
I lue an theatre hall c d d I ' 

published in the city governments communication bure' , , ,on emne t le article 
au IS agalOst hIS artIcle after one day, 

The other example was news that was circulating on social d' d ' 
me la unng the preparation 01' the 

Victory of Adwa' celebration, The news stated as the gove tid rnmen c lange the place where the 
celebration was conducted frol11 Minilik Squier to Adwa bridge And tl "FE ' , , le assocIatIon 0 thloplan 

Patriots condemned the government's decision said the news Follo\"I'ng tl ' , I 
' 'Y lIS news, an artlc e was 

published on Mayors Office's Facebook page to counter it. 

The other example was news that was published on the Mayor's office page for countering the 

news which was circulated on social regarding the school feeding program led by the city 

administration and the case of food contamination, After the contamination news was spread on 

social media the counter is published on the city administration's pages, 

Another example was a piece of news published on the city administration's Mayor's orfice page 

for countering the news published on social media about the restriction of transport services 

operators who gives transportation service to students based on private ranting service, After the 

news was circulating on social media the city administration's page published counter news, 

These kinds of social media usage create a problem for the city administration's communication 

practices because it reduces the credibility of the administration, even if countering false n.;:ws 

P , " ' I Id b done proactively and clearly and in a rotects the public frol11 incorrect 1l1fOrmation It s 10U e 

way it increases the trust between the city administration and the public, 
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tl e researcher's observation the go . . 
~ccor . 

ding to 1 , vemment COn1111unicatIOn practices at th~ sub-
. . d levels are led Il1 the same manner M tl h . . d 

\VOle a . os y t ey copied Content directly frol11 the ·~an . 
CI d. pages or the central administration . . IlI1e la soCia 

·11g table shows the social media's impact On Contents published on the city The folloW! d · . b 
.. . (ons' social me la pages In nUI11 ers. adnJlnlsua I 

· I the impact of social media on the government communication practices of the Addis 
In genel a , .. I . IS · I d. ' .. ... . 

· administratIOn IS 11g 1. OCla me la 5 Impact restncted the commUl1ICaliOn aClivll) to 
Ababa city ~ Ifill· .. Tl · . fl d . d· t" 

· d in a way to 11I ·1 Its I11ISSlon. 1e Impact IS re ecte 111 me La usage, Concentra Ing be practLce . , . 
· administration s agenda and content productIOn. on the cIty 
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5.1. Conclusion 

CHAPTER FIVE 

CONCLUSION AND RECOMMEND 
' ATION 

This thesis aimed to examine the impact of soc' I d' la me la on the· . . . ' govell1ment commUI11CallOn 
practices of the Addis Ababa City Administration Th " 
. ' . e qualitative research method was 

employed 111 the thesIs. The data gained from an inte' d . ,. rvlew an document review were analyzed. 
As a result, the study s key find1l1gs and conclusions a ··d d re pi OVI e as follows. 

From the data gained the research questions are answered as follows: 

Regarding the acceptance of social media as a communication tool' tl . . d .. . I In le city a ministration, t le 

findings realized that social media is perceived as a communication tool in the city 

administration. Different social media platforms are used in the city administration's 

communication practice at the central administration and the sub-city level, even if Facebook is 

dominantly used. 

Regarding the use of social media as a commwlication function effectively by the city 

admi nistration, the findings show that there are trials to use social media as a communication 

function in the city administration ' s communication practice. But there is a problem with 

utilizing all available social media platforms effectively. 

Regarding the main challenges that become obstacles in using social media in communication 

activities of the city administration, the findings show that centralization of the communication 

practices, lack of knowledge and skill to utilize all social media platforms, lack of clear strategy 

and guidance for the usage of social media and the dissemination of fake news and hatc speeches 

are the major challenges in using social media for communication activities in the cit} 

administration . 

In general conclusion, the findings showed that social media has an impact on the government 

communication practices of the Addis Ababa city Administration. It affected the overall 

communIcation activity of the city administration by influencing the content production. media 

usage, the implementation of different communication tools, and shifting the focus from the city 

I 
'" .' k' tl nment communication practices of the 

uc 1TI1111stralion agenda. Thts results 111 111a lI1g le gover 
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, Ababa City Administration not bein I d ' 
Addis g e In a planned ' 
, results show that the expansion and dev I ' COordrnated. and effective \\'U\ 

these ", e opment of social med', '-' 0 
lment comll1Unlcatlon practices of the Add' , la negatrvely impactl!d the 

gOverr IS Ababa Clly Ad '. . 
ministratIOn. 

l ather way development in the usage of ' 
On t le social media br' .. . . . II1gs an opp tu' , ment communiCatiOn actiVities in the' . . or nlty for praclicin[! 
~ol'ern City admll1lstration U', -
- tl er with other media channels, helps the . sing SOCial media oUllets 
tol!e 1 message to be comln . 
- I Ad' I ul1lcated to a va t b bi'c sillluitaneolls y. n It 1elps the city gov, s num er of 

pu I ernment s communication ac' . 
t >iO-way approach, which helps to strengthen th I' tlvlty was practiced 

by \ . I' e re atlonship between the city administratio 
d its public by openll1g t1e space 111 which the public k n 

an . spea s directly to the government and thl; 
vernment knows what the publIc says through comm t d 

go en s an messages. 

The absence of clear direction. strategy, and guidance' I . I . . . 
111 W 11C 1 the city admll1lstration' s social 

ledia usage was led affected the communication practices f' . 
n 0 lI1appropnate usage of the social 
media platforms the city administration. While the main social d' . . me la pages ale concentralll1Q on 

Publishing content that is out of the city administration's agenda to . h·'.. ~ 
< II1crease tell' vlewabrllty, the 

Platforms of sub-cities and Woredas also followin cr the path of co · tl . 
b PYll1g 1e mall1 pages, 

Concentrating on publishing counter messages for content published on other social media pages 

also affects the effectiveness of the communication practices. 

As social media becomes the most dominant tool in communication practices lack of utilizing the 

available dominant social media platforms by city administration also affects the effectivene sol' 

, government communication practices. 

In conclusion, social media has a greater impact on the government communication practices of 

the Addis Ababa city Administration. Its negative impacts highly affected the effectiveness of 

the communication practices of the city administration and it may become an obstacle to 

fulfilling the mission of Addis Ababa city administration's communication practices, that is 

creating mutual understanding between the administration and its public. In other ways, if it is 

used properly it increases the effectiveness of the communication practices. 
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ornmendation 
5.2. Rec 

, 'purpose of this study was to examine the' , 
,he MaJol , , , f I' Impact of social media on the government 

' ation actlvll1es 0 t le AddIs Ababa City Ad " , 
C0J11J11UOIC , mlnlstrallon, The researcher has made an 

answer the research questIOns thoughtfully A I 
effort to , ' s a resu t of the findings, the researcher 

h following recommendatIons: 
akes t e III 

As social media becomes one ofthe dominant conul1unicat' hi' " , 
• IOn c anne s It IS ImpossIble to 

be OLit of its impact so to use social media for the governm t " , 
en commUl11catlOn practlccs 

of Addis Ababa city administration proper directives gu'd d ' 
, I ance an strategies have 

needed to prepare 

• Departments of the city administration who are responsible to lead the overall 

communication activity have needed to capacitate themselves to effectively lise the 

available social media platforms to increase their reachability 

• Contents that are published on social media should have to be planned and targeted and 

it's needed to concentrate on a plan rather than focus on sudden issues 

• All contents to be communicated are focused on the city administration agendas to 

achieve the mission of the communication practice 

• It's needed to effectively utilize the opporhmity that social media has 111 two-way 

communication to achieve the goal of government communication 
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THE FEDER:-\L DE~IOCR, TIC REPU BLIC OF ETHIOPI THE . . 

II FORNIATION. :-;'0 CO~1M lICATIO I TECHNOLOGY POLI~;~·~.l"LTR.:\TEGY 
Aug. 2019 

Telecommunication -in-Ethiopia-2021-ICT-is-Kev_to_Imple t' f G _ men atIon-o - o\'emment-
Gro\\th-and-T ransfomlation-P lan-2 ---ResearchAndMarkets.com 

• OECD.2019 

• http: ohio.edu blog social media ill gOl'ernment 

• hl/ps:1 Canada. edu blog 

• hl/ps: \l'll'\\'.Oberlo.com 

• hl/ps: lnnl'. do(({reportal.coll1 

• htlps://corporatefinanceinstirute,com/ resources/knowledge other social-media 

• htms:/I\\ '\-vw. usfedulucm/marketi nlZ/i mro-social-media.aspx 

• https:l/ourworldindata.orglrise-of-social-media 

• hnps://\\'\\'w.stati ta.com/topics/) I 64/social-networks/ 

• Ryan Robinson 2021 \\ww.adobe.com 

• hnps://w\\'w. \\'ordstream.comlb!og/ws/20 17/11107 /facebook-statistics 

• https://www.globalmediainsight.comlb!oa voutube-users-statistics ' 

• https://W\\\\'.feedough.com/history-of-whatsapp/ 

• hnps:lleanhweb.com/history-of-instagram/ (Jason Wise 2022) 

• https://thesmallbusinessb!oQ..netlinstagram-statistics/ 

• https:/lbacklinko.com/tiktok-users 
• https:/ /www.11ibusi nessi nf 0 .co . uk/contentlad vantages-and-disad\'amages-usi ng -~ocia!-

media 
• https:II\\\\\\.businesswi re .com/newsihome/2021 l022005228/enlICT-and-

ht1ps :1 Idatareportal.com/ reports/d igi tal-2021 -ethiopia 
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Appendix - A 
Interview QUestions 

ADDIS ABABA UNIVERSITY 

GRADUATE SCHOOL OF JOURNALlSM AND COMMUNICATION 

Departmcnt of Public Relations and Stnltegic Com ' , t' , , 
muntea IOn - An mtervlcw helps to gather data for the Graduate study Thesis 

Th 's l'nterview aims to gather data on t', ' .r , , 
1 ,. e 1111pact OJ socwl medUl 011 gove/,lIl11el/t 

communication practices: ti,e case of tlte Arklis Ababa City Admillistratioll, This interview's 

information will only be utilized for research purposes. Whatever responses the re pondents 

provide wi ll be kept private, YOllr honesty and dependability are really valuable in this ludy, 

Furthermore, your voice will be recorded by an audio recorder based on YOllr con en!. The 

'Ireher wou Id like to thank yo u in advance for youl' cooperation , rc e. 

l. 

2. 

3. 

4. 

5. 

6. 

Do you think Social media has an impact on the government communication practices of 
the Addis Ababa city administration? 

What are the positive and negative impacts of social media on the government 

communication practices of the Addis Ababa city administration? 

Do you think social media has an impact on the usage 

communication tools 111 practicing the communication 

admi nistration? 

of the media and other 

activities of the city 

Is there any strategy, directives, or guidance by which the communication practices of the 

city administration are led? 

What are the basic commUnication act ivi les a e " "t' ffi cted by social media? 

Do YOll think the available social media outlets are effectively uscd for the 

" t ' n? ' "f tl e city admll1lstra 10 ' communicatIOn activity 0 1 
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Appendix - B 

Amharic Version 

n "~l'lJ\n Cl ~ ~nC:1\ tr ,7H.f1l~ ~!f."'1tHn~'D" h "l( 

to ",,,"1!f.9b U C!f.n.!f. 
r U If 1) "1"'}. ~!f." '1" l'l !f.6.1;~'pCf? t'I an.~ ~ n. n 1!f.9b U C!f. h t;:" 

II tflJm.e;,' 1'1 V'('\rI';;: f!:'16 0Tj0TJ r 7 

,ell :P .I., f OTj,(D'A 1'c;:r<P. c) V'~'} 1'1 IT'l!l.:J:e:,), f 0l7,(l).t!\ 

(I,If'} i rpC;rf; f
Ol

],Y'I'h'lm'9" In]unt.<p. °'1.p".r mlP"fl ~Inrl hrJ-OTj ~lflrI"'!,'l'.C "a
o

'}'?{):/. 

IlfJO"/J~'/,/1,'{j'} ~d" lflnc t'\f!. rOlJ,.f'I'\,~I.(D.,} "'~'O':' uoP,l'l{) ... .e, '/OJ' :: O,!l>fl uU(I),e'l: 

r(117,(I1' 9"IWi h1'C;'I: ~1t'\0lJ (D'''L'' ~1.e(D'A9":: rOlJ,l'lm,:" 9" ... ·j'j ~1C; "'l,flrrc' \""(1)0-" 

(I,If'} 'hC('I rOl],l'lm")' :"hhtl;;: 9""'0 tl1'C;,/: ~,t'\0lJ uol'\I-J:/' h~rf-::;: M'1"'<P7.'~, 
nll1;J,/,\::;J'tl 9"A A 1'\. nhC(I fJ:;J),~.~~~r). t'\.e "'uoCh, ,1 tl .'I'l7.· .e:rt'\A:: 

~{r5,OJ' 1'111 <,'c.' :,"'n'ne n;,' .~OlJ,.f' .r uol'\'1C; A:: 

1. d'Junt.<p. OlJJtt n~,p"fl ~,nfl h,t-tTl] ~lflrJ-,~,~C fuo'}"l{}-)' PUO"~'/,/1,'j'j'} ~l'I '1flOC 
t'\.e '1'7\'O(~' tl'\.~·/,·t\ 'fl 1'1 m· .f'r C; 1'1' ? 

2. d'Jun&· <p. O'],P",P MIP"fl ~Infl h'I' OlJ ~\fl'I-.~~C rUO'}"lfl:" puo'V-'/,h,'j'j'} ,d"/fJOC 

I\J!., rO'l..pl'\g; /,,;':m· ~\tl· ;J'<p' ~,C; ~\m· '};1'Cf +7.'0"° f)J:): 9"'} 9"'} C;:fOl' ? 

3. d'JUflt.CJ? 0'Ul,.J) flh,, ·OTj M'JrI ·p,,l'.<;. fuo'}'1fl:" puo'V-'l,h, O'} ~""'1flnC m·fl1"' tI.fl .. :r 
°lP.,Y 91:r '} 7,~' Y11l7D' ~ ~.h, '{j'} l7D1'\ tY f)J)'. 1';"9" t'\J!., ~,'}p,.em·tI· '1'7,' 0(;' fll'1(I). 

'fltlm' ,r9n~·tl · ? 

4. Ohr,.o'l Ml r"'V, .~. <;, v·tl, '} h<l'tJ: rtlOD'~ '/,h,'{j'} flt.f)J:r· r01],oo<;,o:,' tflJuot,(l fD :r· : 

71fl :1' t., /;:q, 91:r 7, C; 1\,1'1" :}'. 1'\', fl. )-. ~,tl, ? 

5. IIO']Ufl/,·ce °'UtY ,,·~·O(;' r"',.?tlm' cp',;;:f)J:f; rh·I·01] Ml'I'P'Y.<;. fpuo·V-'/,h;(j'j 

-'·'1I1t.'I· y:,.'1 91:(: (i:l~m' ? 

6. OM.'/· flflt-- I'\g, tl\' Y01]Ufllr(C O1],P',Y (l)o(TkY:.r nh ,,·Oll {\fl'I,,v,,l'.t;· f/ l l7O·WtJ,,'li'} 

-/-'7flt. m·fl1" (1-I'1fl. /J·'b;1' {\1IN'Jtl·+ l\J!, m'tlCPt,\ 'OtlOJ' )'9',cill'? 
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ApfJt!IIUiA - C 
Social Media Pages of Addis Ababa City Administration 

o ~ ,' .. 

Mayor Office of Addis 
Ababa 
J07K folio., ~r.;. OloHO\ .. ing 

/\ 
.1. 

0 ...... 

". ~ ., s.t<", iii 0 • • 

fh-tl'l hnq ht" ftOD-~h. O? o.~ 
Addis Ababa City CommUnication 0 IItuI;t 

14K folio ... I • 19 f,., Ot.·~ 
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c •. '~"'~COf"" 

~ """ 
0 .,:b< 

.:.~ . Addis Ababa communication 

@ ~I 

tfI s.J)SCn:ltJ0'1! 

C£l 
tbl.,. 

(9 r .", 

Sr11hl~ )!'ftOtOS. 
co...... ..1d ,t.t;stl tit 

t ..::.. $lG'J 'N 

8fSr or Y'OUM( 

• ....' 
0 $pO<" 

0 Gt-~ 

0 , .. ' 

Office of the Mayor-Addis Ababa 

hM.1I Mq h+"'1 M-t- ·V,C OOJ:r:1-'I! 1 • .I\P-:j-~,e. r-t-Ilm 
"''''0\''''1 .... ~ ........ 

@ 
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<i 
".~"'. Addis Abpbo CommunicoUon Bur ... 

I )c Profile 

@ httoS-1lt rne/ AAcornrnu 

~4'~~ Arada subcity communcation office/rh/,-P, h ... 
Q ... 

I n:"",r" nn1'\1 t\ l\ 

Arada subci~ commullcation office 

\ 12,539 people like this Including 40 of ycur 
friends 

12,716 people follow this 

1 person checked in here 

M 1~~f14 hll'lq'r; /It.~C~ 1It.~T- ~ haki1 tJ. r} h(/IJUS flNP'N'f Mill\' 
'1111n:: 

h&Jl ontlr 09/2014 

rhtJl hq:(j h'l4 aki~ Tr~} 9"lf'I~ (1lIl~ X'/(l-} M1A1t\>} hll'iI}'K ntt(91l 

1lt·9t ~~ Met fh~ h·toy<; fOll~ h(/IJt(1' Il't-/'o/'} 1'lAm\' 171\'Im'~1 MftD+:: ... 

See more 



Akaki Kality 
Communication-h;ct: ;fLt 
26K followers· 449 following 

rtt f1{1J)c~h.7ii - Yeka 
Communication 
14K followers· 34 followmg 
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r.tiI 
~ 

-

Follow 

a. Search profile 

+ 0 . 0 •• 

o MtsSage 

Q. Search profile 

~ 



~ ..... 
!l 

{It\, PD1f.~~h.7i,}/Bole 
Communication • .., I • Follow 

89K followers. 119 following 

Posts About Mentions Reviews Follol ' ers Photos 
lore· -

Intro Posts 
Page Government organilanon 

ME<Jenagna Sql!a'e. Addis Ababa, Ethiopia .".. M 1'·'",~l\lI'I/Bole Communication 
, ... I \.~ 

~ 
'eI ----------

tefft p(/D<~h,1i'}/Kirkos 
Communication 
19K followers· 53 following 

Posts About Mentions RelieVl! Followers Photos More ' 

Intro 

tv ·Hlht!~/I)o vtcoM h/1r1-"Y ~0D7.t@ M ... l- V.I./lfl-I 

Posts 

( , ) tcfll r-~lI'IJKirkos Communication 
I~ 
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Q Starch profile 

!; Filters 

+ o 

o Message 

Q Search profile 

!; Filters 
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Appendix - D 
News shared by otber media from the city .dministr.tion's soci.1 media p'ge 

-
" . -. • • -- ... 

- -

75 



• ......... .....-Ply 

, 
(JD9"lJt. ') V'lC (J)~~ 'Ali no. -}-/D'A~ A ')"tLmC r"'.nc1--}-,) 
'I' ~ -}- ~m lih~ lJ)o '1.'1"1' 1\ . .lWl A -h H:l) M ff M'{L 

Od 17 2021 • 315 

M.hMq: ,.",.+ 7: 20 14 (II.~ n. 1\) "OM.I) 5"~t-f /v'I.IHM. M9"uc-r "'II\.?".,I+ ~\" -!lll,,?\"' O"tll 
.. tV~-!l It~tt- tint ... 28~( .. PM." Mq /l-t"'l Mf Hruc+ ?J111.+mr,*11 = 

O-l"9"UC+ ,.qll. "m~A.P 11- +1'H ... ""Mn·t fMW .. + P I.'t" Mq hot., hJ1;q Mil Mil. ' MilL ... 

''''r >..+~k' oneV ... "P':y. ... h1'lI'r, p ... .,c "'IM"~ V:tM'1'/! ~r, MIJ-" 11''>" 'MI-i 1A~'II : 

MUII>m.·r f."1~"",.v(,n al.9"e nrr.a"" '''!.·I~ Hruc+ HCf q/U'e:r I.f)H "t\" hH>;' "1I'~i 
"hH hitllf ' r2014 Hrvc+ H""i OMIt ~ i't~tt- : V1C ~~ ~r, V1C nn. + .. At- ~ iUmC 
,,"9"ut-' M' H?"Vc-r HCf I.f)H O+h-lt M~ I-~A ilM'1I = 

M.~ heM -r5"uc-r IIHit-e"" HruN I. .. t M .. l<ll' t5"vcJ- /I.·H O-ht- f.a +,qt-'1! f-U;I\ 

f"'-I"~f-He MH· t hchi- ·r9"VC-I: (JJf..,...t,. ')'"1I1t- ~ H:lq Phot., M+~M P"tmO+O-l"i ~~1.(.\-I" 
II",,"It If''lit '"'II'~i Mlt--tfA: 

OM-I:r 02013 ' " H9"vc-I" "poi OM nL'S?,,\" M"'ItP':y. "lTIt P1+ IoLtB5" '''''H111- -I",.uc-I" 

IHli A:l1"C' H9"uc+ /I.·H "",,+r, fi""/n I\IfJ IIS~ nfA nM'/! ur, hfH 11>11\ r 1n""",11-
-t"t,.:y. ,.,OlJ-f ~A'H "OCMi nll-t., M-t~f.~ ,.,,, ~n4-tt.H 11'1'1 ... -a ,,,,,,,hJ-A= 
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'''l1OO+ rIA. +fA', 
Mh+thl.''',I1-+ 
rtRl+ Nt.A 
"nt~u,_ 

MORE STORiES 

r~T.II"'l+l!II.+~A" 
;>C OrA t'l1f.\! ,,,.. 1 
h+t-t~11t +-noc 
A If.''lIm'illC_ 
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tents copied Con 
Appendix_E 

from other social med' 
la pages 00 Cit A " 

Y dOlIOlstrations social media 
pages 

Milyor Office of Addis Ababa 

photoS 

v 

tn~'l.e "t).(l·}C Oo..e hUuof: flh~-t~ 1'00')"1(1<}' '/'lLH, (I:f'JD'f 
i'!',oofl'l'lm-

OCt'. 2021 

m~~t 't~h-I" Ol1.t hu .. ~ Ahl'+~ p~l.,n·~ Y~"H ~.-r~1- r ..... fl ~II> 

h-\A Mil ' .. nhl9" 29 ,20H ' ''~ 11.1\) .n4-~.e "t~n"e On..e hU"'~ n-!'n-!', ... M-!' h22i: 't~n-tC 
-h~flHH~ h,"~~.e "t~M-C 11'/11.+ "t~n+c M:l'l"l1 ~ Ho-:r- hl\./l-l o-M- t~"I-l' /''t1lIcl1 
j1'4M'f\11 

ht!('!. ... " -~hll ftr.:~~6 ;rCt h""t-e h~H ft~"'i: 11.1f' h~" ·~ ;ret ",e 'No"C Mt rT111' 
A"I-l' "t~He I.V ~ l-\o-:r- h\~H, A/}AI-l' ;ret II> r: 1-111 -'/"1: rnH /JUlY'!' "t~n-l'e I."~ 
ITI ... tJf.-fll" 

1 h?"q~f.e ~1:"lI-""- f7At~M·II.~\""t 'l.T/I-."t ').~HHC!' "t~M'c M:I' 
2 h,.q~e i1e-t~n." - P~i1·t 'n~ ... H' },1I1"1IY-l' HC!' "l~n'!'c ~ 
3 .<tOt 11 t~1I1 - r"'t~1\ 'I-~I"l Hcpun-l'c I.V 

4 /1/1: M·t~ M'hm. ·PII./,\""t -l'l1ilC HC~ "tth-l'C I.V 

5 ,·'e hUM1:1 "".h"1: - p~'n-l'~hitl HC~ "ttn-l'e >'1....+ 
6 .. Ie "C;I- .... ,1(. f4..enn HC!' "7.tn ·~c M:I' 
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""lit""", 
I1oI'I>K' ~~ n,,~r. 
~.tI'+I+ r+-l+*-76 
'AOI1l n......: lie ,I\. 



" 

-

,t, 
t , 

• \:: , f :rn j .'~. '.sl 

Photos 

I-j 

Abiy Ahmed A~ 

~r ""f \ 'Ir.ir.t1' o·~ ;:~~a: Dt:r!!ra::1{ 
Rt;:ub (( 01 £!I\C~14 

Photos 

,"', 1~-lJi N1'1 ht-n-'\Illl ll.c: AdalsAbaIJ. Gt'J 
Cornmur.lc~Lon 

" fthM~n rt~q tCh·t ft-+AO/i An4'~ MfA'" It-M 
"t~ ""I-HftOt ,"'~u, "UHc.<c tlfl.t hv-t 

m~1.t "nntc on..e A.I. .. .t nll1C 1.& fthLt.H+'I'I tCht 
10" ~1 n"'H~ n"'+Mn An~,~ A.'ttklt I~M "t~ 
A H. "I"·hG h+llh 

"'+1.t "t\nh n'llHlt-t tMe Wf .. OM-'lAH -AJht. 
Utlt'll>n IO'I''f n~ A~ +c~ II> Ih1t-fn 01 1'l.tLt\~ 
A~~t 1ft rl\J\ 1HI't~ ').All,:I-f.H",+_ nA1H, tt ItO'lo' 
tCh't" .. "I' ""It tO1\? -hL.f'f.n'lfl.) ~'A' s.. mille 
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tents published Coo 
APpendix_ F 

on City Administration, sOciallDedia pages ror cOun'ering .th., 
Contents 

'" --

I .... ~ 

uu 
U!J ,... ... "' .... ~ ... 

..... fMh MQ hi'''? ~Qb.U~7i'j QI:' Addis Ababa Ci~' Communication 

EirWOf' '<nih' 5qulre Adc~ ~lDa 
hcp 

Photos 

,T, . , fM/l Nlq 11M ~"'\I\l!' n.C Add~ Ababa City 
Commonication ~ 

1 ,\ 

flz, )~I& V1C I'fC tHe R.-l- ~NthHmH'h 

O"m ' /1" 1110 hmH mit, ~ .. tI."1 t.'fc. H1t Ine I'~C 
'ltKIC t-llir ft"~ltll>~ O',~ ~t. 0:%0 ' <;' Ii1C I'fC tHc 
t-llir II 11.t« .. f"t\1CAl-Iz')~1l> tHc R.-l- :t6~t t.w-m 
f9"U1tll, ')'011-1 ,,-e~f H">1 II, rtHc R.t1 M'II"!"".,.' 
"'A~ bJ:-~t tm'H .. ~ .. t! Chh-o t1.C~A" 
W·-l- 20 q .. ,N 1.1-~11'.t~-l- IM1.i11l-l- tHCM 
fbN-l- /16-61- OM/I Mq Il-t'l Mt~f.C t~fJ>'" n~~ 6h-l­
r .. t .. tl cnn-otf.C'lr." Srt more 
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-. 
Mayor Office of Addis Ababa 

h-t"f'} 1I-'i.1'l M~ II If, il~ Ml'llD-ll<;' 
~~'f't?';f pt""H II ').I!'·hn II ')tlt-~'} " 

Page LOCd! business 

Ci i Hall ?',assa Ar2da Sub Cit) • ~OCIS 
ACoN Eltl iopld 

\. Oi11550' 1 

* f'iC! Ie: ra:ed (0 REII E.,.s) 

layor Offl(e of Addis Abab.J 
I " 

---- . 

f> h.f::CP .~- A OYh n ~-p 'fr''.l:, A h }o.,Y'.. '1 'l.e tr 0/ D'D"}1 t\ <$:, Ot) ',- ",,-- '~.p~.., 
f>'r , .;- Cf! -'l- A_.:r po- k.p K"? c;" CF- }o., en ..... CF- <ry u 0 c "();7- a> 4> 

/ 

.. n tt. u }o., oro.:r '" OY h n c;..r n.;- <D- 0::> ~ I\,. '" n.;:;J- <7D" «.D"'~ ?f:: t'\- , 

..,....;-c"lll...p·r-'l- hOY"?~, .eA-l- "}1 • .". .P~C'1CPA ?'~A ()...:;>.,._ ).,t\,~: <ryun ... ~ 
f> ).,.£;- cP .f:: A OY h n c;..r ?'"" '.l:, A h }o.,F.., '1 'l.e tr c;" <7'0"}1 t\ .01;:, 0 t) ',- .r ~ ~ A ' 
11 !l. A ? T , .;:;J- Cf! .'#- '"'- .'l- {"- x-.P K"? c;":y;. "C n ..... -=F <ry u 0 c .. ~ '" ~ t -r 2 . 4>, 
2014 ~ . ?"' . ;.."...,.:-ji"l- , '1<D'7}(D- ~"?t\.~:: . See rYlore 

.......-..-.--- - ~ . -
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Mayor Office of Addis Ababa 
8ctcer 29 ':'021 . ,.., .t. 

(}'}4.fl flAil ~t;:.f. hff:ft h~01J ur; rO'D~O'Dt.p ~lJT :rr'uc-l- (b-l­
f~ ay~ -tay t?J"f 09"'?11-t· O'DCWP&\ tllrto ~rt(}t.Ql, .fl\(Jj- tmljf 
U(\t ~lD' ~: 

MC71jt?J:r: ont}hA trft-l' -t01Jt?J"f h'rOlfta}f\/ 11l\or Va>1.4: tHY'} 
~"f -t"7t?J"f &\~~i (]G?f:J"¥lD- fUPt19" tl~·t tc'l9"tftpA:: 

f ~¢-ri) I\. l ""O"ft?Jl1 al,9"C (J1f.. Un?"''; (Jtm S; 9"Ctm/r 
/..' ~~ '} + (,9';: r9""? (m0ll!..1 '} I t' 

'j" "'~ ..... CJ~ ..\.. • ~ ,. :..J"" h i/ 



Mayor Office of Addis Ababa 
CC CC~I '. 2021· "., 

••• 

l\'i"ayt9':f flCn.ll r~flffic .+n{).9'';f h1t\ '?tr~· h"} ~ ~ ) 
llcrzA fnzfllrt:tl.ar uoGir9'';f Ufl+~ uolf~"} rh.'til·~O~ ;::,.;r'?1.~t\ 
-rt-1I'lTC.:J· n..~ hll.+CJJ4':: try 

fh"til h(}(} h-t07 -rt-11'l7C.:J" n..~ ftrf-O?tJP';f {)Cn.il r~r'tm­
;1-nn9':f"} (]+uonh-t it'1A '?Ir-r h "}P,.f,tlm- r~hftht\ UCJUCJtj' 

"1~'i"H;J~ fnzHq>CJJGlD- uolir -rnhA it.f,1.fttr f1~A:: 

/h;Jce I..~.~ fl\.'lTlD- .+n{)'JP';f n+O?tJP*;f f')Cn.il h1A'?k-r ,,~ 
llPDnay t-;r TlD- (l-1- Ir "}1'l7 C:t· h 1A "?tr-.:J' hC)I7)m- ,,~ h(\.;J·ce .,.. "0«;> 
"fl..ml.e·f~':AfjT' llftq>t\:: '" See more 

E~h 'oTi "'''les 
= - .... .:.. 

h -"I -~ u c :., - ~ -f!- -=t=- ?.::, - <t::-~ i"l .:;;r- C -T- " • ., A. '"? ~ '''i--
~ ~Y'2, c"" ~ ., t"\. _-.#- h c")~ ~ ~ h.€!.- c: -:z.. ~- ¥ 0>- ,,-,. .c;_ 4'-~ 0-
-t- ~Tl. p"""" 

h u.,.., -0 -"1- ~~ -,. I"'} ;::r- C -"i-- ~ n .rT\.::r c").·"" =t'" 0>-

n P -=1-~ u c:::r ~-f'- -=T- -I:-.cry <:'; ~ -::y:.."> p,~..r ~ -'\ A. c ..... 
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