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ABSTRACT

The purpose of this thesis was to examine the impact of social media use for government communication
by Addis Ababa city Administration. To meet the objectives of the study qualitative method was applied.
As the technique gives the researcher the option to gather data firsthand from respondents
through one-on-one interviews. And the approach is the most effective way of describing the
features of a certain person or group of people it was used in the research. Data was collected
by interviewing 11 department heads and officers that are directly participating in the
communication activities of the city administration. Persons who participated in an interview
were selected based on their duty of deciding on the city administration's communication conient
published on social media and other media outlets. And also documents and content published by
the city government on social media and other media outlets from October 2021 to February
2022 were analyzed by the researcher. According to the finding of the study social media has an
impact on the government communication of the Addis Ababa city Administration. It affected the overall
communication activity of the city administration by influencing the content production, media usage, the
implementation of different communication tools, and shifting the focus of communication departments
from their mission. So these results show that the expansion and development of social media impacted
the government communication practices of the Addis Ababa city Administration. In addition, the absence
of clear direction, strategy, and guidance in which the city administration’s social media usage was led
affected the communication practices of inappropriate usage of the social media platforms the city
administration. further more While the main social media pages that are administered by the city
administration are concentrating on publishing content that is out of their mission fo increase their
viewability, the platforms of sub-cities and Woredas are also following their path, by copying them.
Concentrating on publishing counter messages for content published on other social media pages also
affects the effectiveness of the communication practices. As social media becomes the most dominant tool
in communication practices lack of utilizing the available dominant social media platforms by city

administration also affects the effectiveness of government communication practices.

Key words: social media, government communication, social media impact, Addis Ababa city

administration.
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CHAPTER ONE

1. INTRODUCTION

1.1 Background of the Study

These days, advances in communication technology have made information availability and

accessibility so simple that anyone, anywhere in the world, may receive and access whatever

information they desire.

Nowadays, social media has surpassed traditional forms of communication in the eyes of the
general public, corporations, and government bodies. Governments gain immensely from the
usage of these communication and involvement channels, which are used to improve the efficacy
of government communication initiatives, generate information and data, and foster trust-based

relationships that help boost public trust in government. (Lisa, 2016).

According to Fath (2008), social media has changed the way organizations communicate,
making communication officers the primary sources of information; social media platforms

provide organizations and the general public with a variety of information sources.

Local governments can enjoy various benefits by using social media in their communication
efforts, according to Lisa (2016). The internet is used for a variety of purposes. and it may
simultaneously reach a big number of individuals with a wide range of interests. Ordinary people

can and do regularly engage with one another and several institutions.

"Social Media," according to Trisha (2012), is the use of web-based and mobile technology to
transform communication into an interactive debate. According to Phillips and Young (2009),
social media platforms are micro-websites that allow consumers to share interactive. user-

submitted material within a network of friends via personal pages and blogs.

According to a publication on the University of Canada West (UCW) website (2020), social
media has revolutionized how governments communicate with the public. Leaders all across the

world now utilize social media to share their views on prioritized problems, and the medium



helps citizens comprehend the government more simply. It also aids in the shaping of
information that should reach the public.

On the other hand, some parties may attempt to stifle communication through the use of social

media.

Because government communication is a mechanism for governments to inform and
communicate with their population, it should be well-planned and employ the appropriate

communication technologies to reach the target audience (OECD, 2019:6).

Ohio University (2019) states that the key benefits of using social media in government

communication practices are as follows:

It allows governments to share critical information in a crisis. It can also enable governments to
control the narrative on key issues. Social media allows governments to use experts to share
health, science, and expert information. Additionally, it can allow governments to create an open
channel for citizen interaction and engagement. It allows agencies to find out quickly which
messaging resonates best with the target audience. It also can reduce public relations and
advertising costs. Additionally, it can increase trust in the government. It can also allow agencies
to reach people and communities on platforms they already use. Finally, social media humanizes

g()VCI'I]IﬂCﬂIS.

Also. the university states the main challenges of using social media in government

communication practices in the following way:

Social media can benefit government agencies, but it’s also the realm of conspiracy theories and
disinformation campaigns. While social media can foster better citizen engagement and
connection, it can also divide and confuse. Social media platforms used for public meetings like
town halls have also run into problems when comments are reposted elsewhere in violation of

the platform’s rules.

As a result, social media has had a long-term impact on how people communicate and has now
become a vital part of their daily lives. It also has a direct impact on any local or national

government's communication techniques.



It's unclear to say exactly when Ethiopian public relations and communication methods
originated, although it's assumed to have been around the 1960s. (Solomon, 1998) (cited by
Shimelis:22).

According to Shimelis (2017), Ethiopian government public relations and communication
strategies have been strengthened since the founding of the Government Communication Affairs

Office in the 2010s.

According to information gathered from the FDRE Government Communication Service Office
during the founding of the Government Communication Affairs Office, all Federal Government
organizations have public relations and communication offices that are fully staffed and

equipped with materials.

Regional governments and city administrations also established their public relation and

communication departments accordingly.

The municipal administration of Addis Ababa was one of Ethiopia's new 14 regional
governments following the establishment of the federal system in 1991 under the transitional
charter. The city of Addis Ababa becomes a federal city under the Ethiopian Constitution of

1995, reporting to the Ethiopian Federal Government.

Following the foundation of the city administration, Addis Ababa formed its own
communication department. The communication department was created as a Bureau of
Information combined with the cultural and tourist sectors when the municipal administration

organized its cabinet structure.

Proclamation number 15/2009 on the reestablishment of executive organs of Addis Ababa city
administration in 2009, the communication department of the city administration was established
as Addis Ababa Communication Affairs Bureau. According to the information the researcher
gets from the city administration during this period the government communication practice was

developed well, even if there were several problems related to professionalism.

Following the 2018s government reform of the country the Communication Affairs Bureau was
closed and its activities were replaced by the press secretariat office of the Mayor's office. But at

the sub-city level communication offices continued as they were.
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puring this time the city administration tries to manage all over government communication
activities through the mayor's office press secretariat. But it created so many problems basically
in information flow. According to a report document prepared by the city administrations council
in January 2020. the flow of information from the entire city administrations structure was out of

order because of the absence of a central responsible body for the process

Following Ethiopia's election in 2021, the Addis Ababa City Administration was restructured

again and Addis Ababa Communication Affairs Bureau is established again by Proclamation
number 74/2014.

According to Oberlo’s statistics, there are 3.78 billion social media users around the world in
2021 which is a five percent increase from last year. It is also 920 million more than the number
of social media users in 2017 which is a 32.2 percent increase in just five years

(https://www.oberlo.com.).

As stated on digital:2021 there were 6.70 million social media users in Ethiopia in January 2021.
The number of social media users in Ethiopia increased by 500 thousand(+8.1%) between 2020
& 2021. The number of social media users in Ethiopia was equivalent to 5.8 % of the total

population in January 2021 (https://www.datareportal.com).

As the number of social media users both in the world and Ethiopia increased rapidly, the impact
that the social media platform has on communication practices also increased. Compared to other
local governments in Ethiopia, in Addis Ababa city Administration social media has a big impact
on government communication practices based on digital technology infrastructure availability.
the modern living style of the residents, and the literacy of the people. So the impact of social

media on government communication practices of the city administration must be assessed.

1.2 Statement of the Problem

The influence of social media on the communication process has grown significantly over time. It

becomes a potent communication medium that alters communication dynamics. According to

OECD (2019), social media becomes the general public's primary source of information. As a

result, many governmental, non-governmental, international, and business organizations rely on

social media platforms as their primary means of communication.



As stated by Daren and Emad (2017), the digital era has impacted every element of private and

public life. Governments have begun to employ digital technology to provide services and

information, which allows them to reach out to various stakeholders fast.

Conventional methods of communication, such as newspapers, radio, and television. are
frequently utilized in government communication practices; however, these traditional techniques
are one-way communication approaches with limited feedback, which makes it difficult for
stakeholders to communicate effectively with the government and reduces stakeholder

participation (Daren & Emad, 2017).

The qualities of social media, such as involvement, cooperation, empowerment, and time. allow
users to be more selective. Users can also easily discuss and reflect their opinions and ideas with

friends and the general public using social media. It also aids the government in obtaining public

feedback (Daren &Emad, 2017).

Using social media in government communication practices benefits both the government and the
public. This helps to create two-way communication between the government and the public
when the government disseminates information to the public by using social media platforms it
reaches so many audiences quickly and by listening to citizens’ opinions and feedback it gets the

reply to the information disseminated.

In Ethiopia, social networking is becoming increasingly popular. Information shared on social
media is sent quickly and directly to users, before being disseminated to the rest of society.
Furthermore, because a large portion of the population uses social media as their primary source

of information, it has a direct impact on government communication techniques.

Previous research has shown that social media has a direct impact on the communication
strategies of government agencies. Wubareg, (2019) claims that social media is radically
changing company communication strategies. Social media has accelerated and heightened

communication practitioners' communication, connections, attitudes, and tools/methods of work.

According to Lisa (2016), social media has become a dominating mode of communication and
interaction among the general public, as well as in the business world and government

institutions. It's critical to make use of these platforms in order to give the kind of transparent



information that the public expects. Governments profit from the usage of these technologies

because it allows them to develop trust-based connections with the public.

Studies conducted on related topics that the researcher get didn't examine directly the impact of
social media on government communication practices in Ethiopia in general as well as in Addis

Ababa City Administration. Rather they focus on a specific organization.

Therefore, this study would contribute to closing the existing research gap by evaluating the
impact of the use of social media for the government communication practices in the Addis

Ababa City Administration.

Thus. it is important to study the direct or indirect impact of social media on the Addis Ababa

City Administration’s government communication practices.
1.3 Objectives of the Study
1.3.1 General Objective

The main objective of this study is to investigate how the government communication practices

of Addis Ababa city administration communication practices are impacted by social media.
1.3.2 Specific Objectives

¢ To analyze the acceptance of social media usage as a communication tool in Addis Ababa
City Administration.

e To examine how social media are used as a communication function to create effective
government communication in the city administration.

e To find the limitations that are hindering the social media usage of the city

administration.



1.4 Research Questions
The research questions of this study are:

e Do social media perceived as a communication tool in the city administration’s

communication practice?

e Do social media used effectively as a communication function in the city administration?

e What are the main challenges that become obstacles to social media usage in the city

administration?
1.5 Significance of the Study

Researching the impact of social media on Addis Ababa city administrations’ communication
practices is very useful. The researcher believes that this study would have the following

importance in the area.

e It will provide significance to improve the usage of social media as a communication tool
in the city administration.

e It will indicate possible ways for the effective usage of social media as a communication
tool.

e It will recommend social media communication strategies that will be helpful for the city
administration.

e It will also serve as a reference for other researchers who intend to work on the subject

matter in depth.
1.6 Scope of the Study

This research will focus on examining the impact of social media on government communication
practices in the Addis Ababa city administration. The research target groups will be city
administrations’ communication affairs bureau leaders and practitioners, and sub-city

communication coordinators.



hlgh-ievel polmcal decision-makers because of this some obstacles ¢

gathering, the researcher had difficulty getting responders on a time schgdﬂe, and some
members were refused an in-depth interview.

Because the topic is under-researched in the area, the researcher was short on resources. Time

and funding constraints were also affecting the research.
1.8 Organization of the Study

There are five chapters in this research report. The first chapter contains the study's background,
problem statement, and purpose, as well as research questions, significance, scope, limitation,
and organization. The second chapter concentrates on related literature reviews. The

methodology is described in Chapter Three. The analysis and interpretation of the data are

reported in Chapter 4. Chapter five contains the conclusion and recommendations.




CHAPTER TWO

2. LITERATURE REVIEW

2.1 Introduction

The literature on social media, the importance of social media in communication. types of
dominant social media platforms, and roles of social media in two-way communications, were
evaluated in this chapter. Meaning and definitions of government communication, objectives of
government communication, government communication tools, use of social media for
government communication, and advantages and disadvantages of using social media in
government communication are all discussed. A literature review relating to the empirical part is

also covered in this chapter is also included.
2.2 Overview of social media

2.2.1 What is social media?

The majority of academics and practitioners who use the term "social media" refer to a subset of

internet services that have emerged over the previous three decades.

"All websites, applications, or internet communication tools or equipment that allow users 10
readily share content online and engage with other users are referred to as social media,"

according to the corporate finance institute.

The University of South Florida’s marketing and communication department also defines social
media as a type of communication that takes place on the internet. Users can hold conversations,

share information, and produce web content on social media sites.

Websites and programs that emphasize communication, community-based input, engagement,

content-sharing, and collaboration are referred to as social media.

People use social media to communicate with friends, family, and other members of their
communities. Businesses utilize social media to market and promote their products while also

keeping track of client complaints.



According to Julian (2017), Social media is a type of computer-mediated communication
software that allows people to create, share, and view material in publicly networked one-to-one.

one-to-many, and/or many-to-many discussions using social media software

From the above definitions and scholarly concepts, it’s understood that the term social media is
highly attached to internet-based communication and it helps people to easily exchange
knowledge, views, ideas, news, and information with each other. Social media is a set of tools

and online venues that individuals and businesses may use to help them meet their information

and communication needs faster.
2.2.2 History of Social media?

Social media is a notion that has had a global impact on how people connect and communicalte.
Social media are interactive digital channels that allow people to share information, ideas. and
other kinds of expression through virtual communities and networks. While the range of stand-
alone and built-in social media services currently available poses issues to the definition of social

media, there are certain similar features.

According to Simeon (2011), social media is not a new notion; it has been evolving since the
dawn of human connection, and it is now ubiquitous. According to him, the usage of the
telegraph to send and receive messages in the 16th century was acknowledged as social
communication. According to Simeon, the introduction of the telephone in the 1950s aided the
development of electronic communication devices. Social media began as a way to connect with
friends and family, but it was quickly adopted by businesses looking to reach out to customers

through a popular new communication tool.

According to Simeon (2011). social media was further developed in the 1970s as computer
technologies advanced. Ray Tomlinson's creation of electronic mail in 1971 enhanced the use of
technology for communication. The development of text-based games such as MUDs (Multi-user
dungeon, Multi-user dimension, and Multi-user domain) has aided greatly in the building of
social communication. The BBS (Bulletin Board System), which was founded in 1978, allows

users to post and download software, read news, and communicate with one another.
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Many social networking sites were launched in the 1990s, according to the website our world in
statistics, and people used them for various public advocacy and social engagement reasons. In
the year 2000, the introduction of several social networking sites gave social media a substantial
boost. The contact of individuals and organizations who share a common interest in music,

education, movies, and friendship has been tremendously strengthened and transformed thanks to

social networking.

The world is changing as a result of the expansion of internet accessibility. And social media has
become the primary means of communication. Blogs, forums, business networks, photo-sharing
platforms, social gaming, microblogs, chat applications, and, of course, social networks are all

examples.
According to the report published by Statista Research Department on Feb 8, 2022:

In 2020, the global social penetration rate of social media reached 49
percent, with East Asia and North America having the highest
penetration rate at 71 and 69 percent respectively, followed by
Northern Europe at 67 percent. The power of social networking is such
that the number of worldwide users is expected to reach some 3.43
billion monthly active social media users by 2023, around a third of
Earth’s entire population. In 2023, an estimated 800 million of these
users are expected to be from China alone and approximately 450

million from India.

Since the early 2000s, social media platforms have been ubiquitous, and they have grown at
exponential rates since then—every day, we spend 135 minutes on Facebook, Twitter, Instagram.
and Whatsapp. It's difficult to envision a world without it, and we prefer to believe that social
media didn't exist before Facebook. What if we told you it goes back even further than Facebook
or Myspace? Yes, even past Andrew Weinreich's "Six Degrees." the earliest well-known social

media site, created in 1997. Social media has been around since the early 1840s: here's a Redpill

infographic that shows the evolution of social media from 1844 to 2018.

11,



2.3 Types of dominant social media

As Statista Research Department listed as January 2022 the following sites are the most popular

social media sites based on the number of monthly active users.

1 SPReeDOOK. ... i ot siaisios 2.910,000,000

gE Y auEbe e 2, 562,000,000

B IHAtSAPP: S .- estiein s venen 2,000,000,000

A AINSTAgERT. -5« ooxel. i 1.478,000,000

5. Weixin/Wechat............ 1,263,000,000

s T 1G] R M SR 1,000,000,000

I L1 v e R S S 396.5 million
B GOORICH St tr e s or vt s 200 million
OREIEIE PEAM. . - s sispisisns snimms 550 million

10.

2.3.1 Facebook

Facebook was founded in 2004 by Mark Zuckerberg, in Cambridge Massachusetts USA. The
Facebook Company that also owns Instagram and WhatsApp rebranded as Meta in 2021. But it

is well known by its original name “Facebook™.

Facebook is the world's most popular social networking site, with about 2.5 billion monthly users
and The amount of traffic to the Facebook network is increasing daily. (Ryan. 2021,

Simeon2011).

According to a report published on World Stream in January 2022, Facebook messenger has
about 1.2 billion monthly active users, and 400 new users signed up for Facebook every minute.

83 percent of worldwide Facebook users are under the age of 45 as stated in the report.
2.3.2 YouTube

YouTube is a video-sharing platform located in San Bruno, California, that has been launched in

February 2005 by three former PayPal employees, Chad Hurley, Steve Chen, and Jawed Karim.

12



Google bought the site for US$1.65 billion in November 2006 and has since been one of
Google's subsidiaries (Wikipedia, the free encyclopedia).

There is now no other platform on the planet that is as effective as YouTube for sharing videos
or advertising. In the last decade, there has never been a site that enables us to become famous

overnight and earn money online simply by submitting movies.

~ According to a report published on Global Insight in 2022in 2021, YouTube, the very first video-
sharing platform and the second largest search engine grew at an annual rate of 4.9 percent. In
the United States alone, YouTube visitors are predicted to reach 210 million by 2022! Shorts,
Live Streaming, Chapters, Premieres, and the Community Tab, which the platform released in

2021. boost content development and will undoubtedly draw additional users.

2.3.3. WhatsApp

Jan Koum and Brian Acton, who had previously worked together at Yahoo for 20 years, invented
WhatsApp. WhatsApp merged with Facebook in 2014, but it remains a separate app (o create a
messaging service that works quickly and reliably anywhere on the planet (Feedough.com.
2021). Even after ten years, the company still makes millions of dollars while adhering to its no

commercials, no games, and no gimmicks ethos.

According to data published by a company in 2022 WhatsApp is used by over 2 billion people in

over 180 countries.
2.3.4. Instagram

Kevin Systrom founded Instagram in 2010 as a photo and video-sharing social media platform.
Burbn, a web program inspired by Systrom's love of good whiskeys and bourbons, was the

earliest prototype of Instagram. Instagram was launched. On October 6, 2010. There were

25.000 users on the first day (Jason 2022).

Instagram, which is primarily a photo-sharing software, has proven to be an efficient
communication and marketing tool for displaying products with visual descriptions. As a result,

it has rapidly become a helpful social networking tool for both individuals and businesses.
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Furthermore, Facebook's acquisition of Instagram has the potential to make the app more

enticing to millions of users (Hiram, Ernest, Winnie & Sally, 2015).

According to a report published on the small business blog’s website, Instagram has over 1.393
billion monthly active users, according to confirmed figures. Instagram users spend an average
of 30 minutes every day on the platform. Once a day, the average Instagram business account

publishes. Instagram Stories is used by 500 million people every day.

2.3.5. Weixin/Wechat

The Chinese government began creating the foundations for what would later be known as "The
Great Firewall" in the early 1980s, at the dawn of the Internet age. Since then, the Chinese
government has succeeded in limiting the amount of information, websites, and content available
io Chinese residents on the internet. China has the greatest population of any country on the
planet, with over 1.3 billion people living within its borders. Without apps like Facebook.
Twitter. and Instagram, how can such a huge country (the fourth largest in terms of landmass)
and such a large population stay connected in the twenty-first century? WeChat, it appears, is the

answer.

Tencent. a Chinese technology corporation, created WeChat as a mobile text and voice
messaging communication service in 2011. By 2015, the platform boasted some 600 million
daily active users.WeChat has altered the way Chinese people communicate and connect with
one another, as well as how businesses, retailers, and entrepreneurs market themselves and
interact with their customers. WeChat is more than just a social networking software; it's a
platform that brings all of the main global networking systems together in one place

(Patricia&Paul, 2017 ).

WeChat has over 1.2 billion monthly active users. WeChat remains China's most popular social
media network, with 73.7 percent of internet users using it frequently. WeChat also accounts for
more than 30% of Chinese people's online time, demonstrating that the app's popularity has
never waned. WeChat has remained somewhat under the radar despite its massive number of

users internationally since the number of active WeChat users outside of China is rather low.

(Statista).
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2.3.6.TikTok

TikTok, which was founded in 2014 ang formerly known as Musical.ly, is a mobile video

creation and sharing application that has captivated young audiences all over the world. TikTok

has become the most downloaded Apple iOS video app as a result of its design, technology, and

surrounding cultural factors, with youth aged 13 to 18 accounting for half of the 500 million
monthly users (Ethan, 2019).

ACCO"qing to Yulun&Yue (2021), People use TikTok, a social networking app, to view. share,
and create short video clips. TikTok is a Chinese-based app that was built particularly for the
worldwide market. TikTok and Douyin are both products of ByteDance, a Chinese start-up

valued at $75 billion that was named the "most valuable startup business in the world" in 2019.

By August 2020, the official monthly number of TikTok users in the United States was 100
million (based on quarterly usage), up 800 percent from the company's January 2018 numbers.
According to eMarketer, TikTok has 73.7 million monthly active users in the United States (and

is forecasted to reach 88.7 million by 2024). (Backlinko).

2.3.7. Twitter

Twitter is a social networking website that allows users to post and receive Tweets, which are
280-character messages (increased from the original 140-character limit). The service, which
includes both a smartphone app and a web version, works similarly to Tumblr and Instagram in
that users' material appears in the feeds of their followers and vice versa. In March 2006. Jack
Dorsey, Noah Glass, Biz Stone, and Evan Williams founded Twitter. It has evolved from a social

networking site to a trustworthy online news source since its start.

Twitter allows users (o communicate with practically everyone in real-time by providing bite-
sized content and updates. Twitter has the potential to be a valuable resource for mobile
marketers. The platform may be a powerful branding tool in the proper hands. There's a reason

why nearly half of marketers say Twitter is the finest platform for customer connection. from

responding to comments to interacting with influencers.
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1.3.8 Google+

Googlet is the company's fourth socia networking site, followi
: , n
2011), Google Friend Connect (retired in 2012), and Orkut (retired in

Photogfaphs and status updates to the stream (the social network's ver

contact friends and family,

g Google Buzz (retired in
2013). Users can publish

sion of Facebook's feed),
and phone or video call with other users privately

: ] or in groups in
Google Hangouts, just like they can on Facebook.

he service, which began in 2011, hasn' i ince i
T SNt unveiled any new features since its most recent

upgrade in November 2015. The figures below are accurate, although the Alexa Ranks should be

: ed with caution. Because it is : .
regard ¢ is hosted on Google's primary domain, Google+ shares the

coveted top spot with Google.
2.3.9. Telegram

Telegram stands out as a more stable alternative to WhatsApp. The messaging social
networking app is constantly developing its functionality for brand accounts, including feeds and
community features. Telegram users may send large files and take advantage of other features

not found in other apps. The media uses this app to share news and information.

Telegram is a chat app that has been operating since 2013, but its popularity has recently
exploded. In mid-January, the firm said that it had added 25 million users in 72 hours following
the WhatsApp incident. WhatsApp bills itself as a privacy-focused service that includes one-on-
one encrypted messaging as well as more social elements such as group conversations. There are

now 500 million active users, according to the service (Binder, 2021).
2.4, The importance of social media for communication

According to Trisha (2012), social media is the use of web-based and mobile technology to
transform communication into an interactive discourse. It's no surprise that social media

platforms like Facebook. Twitter, Orkut, Myspace, Skype, and others are heavily used for

communication as the world undergoes a social media revolution.

The usage of social media by businesses as a communication medium, according to Aziz (2018),

can be explained by its cumulative properties, which M. Fruchter characterized as SC. Some of
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these are conversation; unrestricted mygyg| communication and sharing, community:
L 3

ities with con i X
communities ommon interests, commentmg; comments on others' sharin g, collaboration:
14 )

concord and cooperation, contribution; reaction, and contributions3. The concepts of "Content of

the Users" and "Media Produced by Customers" were born by unlimited accessibility, a

personalized interface, customizable toolkits, user numbers, quantitative feedback, and. finally
the often updated dynamic structures of socia] media ;

According to Chikezie (2016), social media has revolutionized the communication environment

in the twenty-first century, offering a dialogic, alternate pathway for a new style of mass
communication to emerge.

its accessibility : 5 o, . ¢
Because of 1 ty and ease of use, social media is becoming increasingly popular for

communication these days. Social media can be distinguished from industrial or traditional
media such as magazines, newspapers, television, and movies, according to Varinder&Priya
(2012), since they are generally inexpensive, easily accessible, and allow anybody (private
individuals) to generate or access the material. Through social media. people may now interact
with one another and with the content available on the internet. Organizations can utilize social
media to communicate and engage with their target audiences, build long-term meaningful
connections, generate new leads., promote awareness., educate people, and manage their

reputations (Varinder&Priya 2012).

Traditional media has not been eliminated or replaced by social media, according to Marius
(2014); rather, it has been influenced by it, forcing the latter to accept it. Social media. like
traditional media outlets, has benefits and drawbacks that professionals must consider carefully
in order to maximize its effectiveness. Public opinion is communicated through social media,
and this mode of communication can reach noteworthy target audiences. This indicates that the

company's typical target audiences have been 'activated.’

The subject of how 'to include social media in a communication strategy is currently under
discussion. Many experts believe that using new media is an important aspect of the public
relations implementation process. These are mostly used to transmit information in order to

increase communication and mutual understanding between various institutions and audiences

(Marius, 2014).
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The web, accordl.ng 0 Alf’xa“dra (2014), provides for speedy communication since it allows for
a fluid flow of information exchange. On the Internet, information is always available, and

access | :
customers  can ess it whenever and wherever it is most convenient for them. Another

jmportant aspect Is that communication encourages immediate feedback because of the

bidirectional contact that occurs between the organization and the public in the social media

ecosystem.
2.5 Roles of social media in two-way communication

ditional communication channels v i - By :
Tra S were primarily one-way. Although it is a much easier
method, it may be useful in certain cases. Organizations cannot avoid connecting with the public

and listening to their needs; therefore, two-way communication must be included in their

communication plan.

Organizations must now pay attention to their stakeholders/public, according to Mathew (2012).
especially because of the extensive usage of social media. Dialogue is essential, not a
monologue. Furthermore, businesses must demonstrate that they have listened to their customers
by adjusting policies and products as closely as possible to their needs and aspirations. If the goal
is to build and maintain mutually beneficial ties between an organization and its many publics.

two-way symmetric (balanced) communication must be done.

In today's highly competitive world, social media is the modern method of communicating with a
business and a tool for encouraging a conversation between the organization and its customers

(Christelle, 2011).

Companies and organizations now have a direct contact with customers and constituents 24
hours a day, seven days a week, thanks to the worldwide development of social media websites,
blogs, and interactive internet technology. Its influence may be observed on a worldwide scale,
as activists used Facebook to organize the Middle East's "Arab Spring" protests and insurrection,
and the websites are now used by almost every generation. On a daily basis, these numerous

platforms enable organizations to reach new audiences and communicate with possible new

donors. When a company uses a Facebook page on a daily basis, providing interesting content

that encourages users to take action such as making a comment, sharing a photo, or clicking

"like," audiences help the company gain awareness across social media sites while also feeling a
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- interactiv i
one-on-one, int ¢ connection. Facebook allows our citizens to express themselves in a

consolidated online area. The two-way Symmetrical paradigm is more important than ever for

public relations professionals who manage social media networks

Open public interactions are being argued as crucial components of contemporary public

relations in order to achieve interactivity, transparency, and ethical behavior, according to
Tove(?_OlZ). Various forms of social media allow groups to communicate across the Internet

igniting enthusiasm and encouraging people to take action on j ssucy that they cireiabont

James Grunig (2009) recently included social media in his four public relations ideas. He says
that when used to its greatest potential, social media may help public relations become more two-

way and interactive, global, strategic, and socially responsible.

Information democratization has resulted in a move from a one-way communication paradigm to
a more intricate, two-way one, in which not only do firms engage with their consumers. but
customers also communicate directly with one another. This utilization of social media aids

communication with the changing paradigm greatly (Markos-Kujbus&Gati2012).

Every audience an organization interacts with via the two-way symmetrical model has a voice
through the usage of social media, and that voice is very public in that everyone involved on a
social media site may see an individual's remarks, worries, or complaints. This fact brings with it
the very specific obstacles that social media provides to the PR practitioner in the middle of the

very beneficial fostering of two-way symmetrical dialogue.
2.6 Meaning and definitions of government communication

Government communication can be defined as all activities of public sector institutions and
organizations aimed at conveying and sharing information, with the primary goal of presenting
and explaining government decisions and actions, promoting the legitimacy of these

interventions, defending recognized values, and assisting in the maintenance of social bonds.

Government communication refers to both government entities (such as governments, courts,
and the auditor general's office) and public sector organizations (such as administrations, arms

length bodies, and agencies). In terms of an organized process, government communication

encompasses all formal activities involving a single individual (interpersonal communication),
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¢ roup of perso k.
particular group Of persons (group communication or micro communication). or an undefined

body of recipients, regardless of the assistance employed (mass communication)
mm ion).

According 1o Maria&Karen (2013), the task of defining government communication can be

SRR SN lovels, Suchias by examining its activities (what it does) or by examining

what it is. For example, it is defined as a policy instrument (what it does), based on these ideas

(hey defined government communication as :

The role, practice, aims, ar ] ; 1
p » and achievements of communication as it takes

place in and on behalf of a public institution(s) whose primary end is
executive in the service of a political rationale and that is constituted based

on the people’s indirect or direct consent and charged to enact their will.

Both conceptual and functional elements are included in this definition. The term "purpose”
generates a broader set of problems regarding government communication analysis. It includes

messages from the prime minister or president, as well as messages from mayors or local and

regional governments.

Government communications are the lifeblood of service delivery and a strategic component.
The ability of the government to provide optimally transparent, productive, communication, and
interaction at all levels are critical to a country's future development. The difficulties facing
societies, communities, and organizations are complex and tough in this period of rapid change
and high complexity, and there is a widespread need for government leadership in
communication. Government communications are crucial in leveraging goodwill for productive

goals, as well as in shaping national mood and nation-building.

According to Hansson (2017), researchers have characterized government communication in

modern democracies in four ways: as a policy instrument, a commodity, manipulation, and a role

in (un) doing democracy.

When a government or a high-ranking official views communication as an essential 'tool" for the
government to exert authority and maintain control, it could be considered a policy instrument.
At this point, communication can be seen as a collection of government services provided to

specific groups of people. It is possible to regard government communication as manipulation
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when it is a self-serving ruling elite's top-down manipulation of common perceptions and
1

: ver fation:
pehavior. When government communication is seen as one of the variables in larger societal
processes that support or discourage citizen participation in political debates, it can be seen as a
factor in advancing or reversing democracy (Hansson. 201 7)
Government communication, according to Howlett, is a policy tool or instrument for putting
. : fluencing and directing policy activities by delivering or
withholding information or knowledge from social actors (2009, p. 24). Thinking of government

policy goals into action; for

communication as ‘policy tools." on the other hand, helps sort out the various goals and purposes
of government communication, which is the first step toward developing a typology of such

activities, which is the first step toward conducting effective empirical analysis and theory

construction (Howlett, 2019).
2.7. Objectives of government communication

Every government decision has ramifications for citizens, corporations, organizations, society.
and the international community. As a result, from strategy to implementation, communication

must be a part of every government operation.

Citizens trust local governments that communicate effectively. The objective is that citizens will
become more involved in their communities as a result of this confidence. Citizens will realize

that their issues matter when the interaction between governments and citizens develops.

The government must ensure that all government information is available to the public at all
times. It must be acutely aware of the importance of good communication to influence public
opinion and sustain its credibility. In this endeavor, the government should also consider a two-
way communication strategy, as this will ensure more meaningful participation. A complex set
of interconnecting institutions, processes, and practices, which the government has already put in
place to communicate successfully with the public, are required to participate in two-way

communication with citizens.

Every government body must follow the Public Information Act and other relevant legislation

when it comes to disclosing information and responding to requests. In the event of a crisis, the
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entity must i :
govemment ¥ also notify the public following the state crisis managerment SEMEEH

(Estonian government communication Handbook)

Although communication about benefits and services is not a policy instrument in and of itself.
administrations rely largely on it to guarantee that beneficiaries obtain the information they need
to appfopﬂatelb’ utilize these services: What services and advantages are offered? At what price?

‘)
Where can you get them? What are the terms and conditions? To these and other relevant

inquiries, the government must provide clear and, if feasible, proactive solutions

Government communication, according to Mara& Karen (2013), is a means of developing

healthy relationships with individuals that has long-term benefits, such as the creation of

institutional legitimacy.

The three main responsibilities of government communication are informing.
advocating/persuading (for policies and reforms), and engaging citizens. answers to this and

other similar questions

For government communications, there should be a genuine and important two-way interaction
between informing the public and being informed by the public. Furthermore. the
communication department is responsible for generating a favorable public opinion climate for

the government's policies or operations, whether justified or not.

According to OCED (1996), for a democracy to work properly, the government must
communicate with the citizens of the country. They have a right to know what is going on in
government ministries and other public sector bodies, as well as why certain administrative
decisions are made. The information provided by the government must be accurate and up to
date. Because the media filters and analyzes information supplied to the public electronically or

in print, the government must rely on the media to reach a large number of people.

The government should disclose public information in a coordinated manner. Given the world's
fast-changing information and communication settings, enhancing government communication

g = . 3 . '
capability should take advantage of existing and potential convergences in a counlrys

communication space and media mix. New information and communication technology can aid

government efforts to engage with the public proactively. In some cases, combining new and
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conventxonal information and communication technologies to organize government message
communication can give leapfrog chances, :

7.8 Government communication tools

overnment communication, as defined LAl _
i by Wikipedia, is the "process of creating mutual

grdersiancing EEpECNG OV en el RN citizenry." There are numerous mediums for

reaching out to various target audiences. The media selected will be influenced by the target

audience, budget availability, timeline, and messaging objectives

' -] -l ~ . . :
In today's world, the reliance on communication tools is a reflection of the situation. They're a
modern-day hybrid that combines classic intranet/extranet capability with cutting-edge employee
solutions. Communication tools, which are used by organizations, corporations, and corporate

bodies all over the world to assist in the operation of a wide range of things, have radically

changed the world of work.

Advocacy groups, research institutes, and partisan supporters are among the stakeholders
involved in government communication, as are government personnel and the general public.
They also have a number of other tasks that need the use of well-known public relations

strategies in order to achieve their goals.

File sharing is one of the most important communication methods. It is critical to share content.
For example, content sharing allows members of a team to work on discrete pieces of a project
while sharing progress, ideas. and other information with the rest of the group. Content sharing is

simple with communication technologies like email, Facebook sites, and others.

Communication tools enable businesses to bring together teams from many places in one area,
eliminating the need for costly and tiring travel. Individuals and teams can enhance productivity
while saving money by doing webinars, online meetings, and other similar activities while sitting
in front of a computer or tablet. Mobile apps give you a better connection with your customers.

Many firms nowadays have a huge problem with falling into the corporate tunnel and failing to
focus on the demands of their clients. Offering a mobile app can provide customers with fast

access to any service, which they can use immediately. This not only helps the organization

enhance productivity but also helps to cut expenditures.
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REIGIOREIN L NG ent communication departments use those tools to maintain

a two-way connection with the target public. Various tools can be utilized depending on the
nature of the activity and the different target groups

1. Press releases

The press release or news release is one of the most common communication items generated by

. e = 1 G
communication experts. It's a method of communicating information to news organizations on a
specific topic. Ideally, the information submitted will be published by these sites. Press releases

are frequently used in public relations and are designed to generate awareness about a topic

among a certain target group.

Press releases are sent to news outlets such as newspapers, radio stations, and magazines to
(ransmit a strategic message from an organization that the media would like to publish or
broadcast. Journalists use press releases as a reporting technique because they provide critical
information and so make it easier for them to cover a wide range of events. With the availability
of media outlets and the demand for social content, some individuals consider press releases to
be a drab way of disseminating information and engaging with audiences. Others regard them as

a concise and clear way of communicating with key audiences (Jasmine, 2016).

Press releases are a powerful tool for disseminating information about future events or breaking
news. You or your group can use press releases to communicate directly with the public, share
your perspective on current events or recent developments, and obtain awareness for your cause.
We'll look at what a press release is, when to use one to interact with the public, and how to

write one that effectively communicates your message in this part.

2. Media relations

People perceive media coverage as more legitimate than traditional advertising or promotional
activities; hence it is the preferred method of communicating with the public. Communication

experts benefit from media relations since it provides a company Wwith free publicity and
promotion. By using media as a promotional tactic, they can reach a large audience without

investing a lot of money (Jasmine, 2016).
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orking with the media to inform the : T !
W ' - ‘ public about an organization's mission, policies, and
pl.ocedures in a positive, consistent. and trustworthy manner is what Media Relations is all about

This usually entails working directly with the persons in charge of creating news and features for
the media.

The mutually beneficial interaction between journalists and public relations experts is referred to
as media relations. One of the most significant advantages for journalists is the simple
availability of story ideas and sources. Reporters spend a significant amount of time and effort
acquiring IRRtEHali ordes o ereate s Storyiey previously stated. Working with public relations
pros reduces the time spent looking for sources and other information to verify the substance of
an article. Public relations professionals benefit from media relations since it provides a client

with free publicity and promotion. They may reach a huge audience without spending a lot of

money by employing media as a promotional strategy.

3. Media Advisory

Media advisories are one of the easiest publicity documents to create because they alert
reporters to an upcoming event. Reporters are frequently invited to attend and cover outreach
events using advisories. Mention in the media alert if there will be picture or interview
opportunities during the event. Advisories should be no longer than one page and contain the

same basic information as press releases.

A media advisory, also known as a media alert, is an invitation to members of the media to cover
an upcoming event by emphasizing just the most important features. It should be sent to the news
outlet within a week of the event, with a reminder sent the day before. These are intended to
stimulate the media's interest in covering a specific live event and to serve as an invitation to

have them cover it in the future in their magazine (Ivan 2020).

A media advisory, also known as a media alert, invites the media to an event hosted by the

company, such as a press conference, grand opening, or presentation. It's an invitation to an

event that might or might not be open to the general public.
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4. New Media Communication

Any digitally distributed media, from Newspaper articles and blogs to music and podcasts, i
: iy ) odcasts, is
considered new media. Any internet-related form of communication, from a website .
, site or email to

mobile phones and streaming apps, can be termed new media

Website content and blogging, email and e-newsletters, and social media are examples of
<

communication tools related to information communication technology or digital technology

New media 1s rapidly being used in everyday communication. It also allows for the development

f public relationships through involven i i
of p ent and important messages. It's ideal for two-way

communication scenarios (Jasmine, 2016).

People and audiences previously unreachable have gained access to knowledge thanks to online
communication. It has raised public awareness of what is going on in other regions of the world.
The way the story about the Amazon Rainforest fire spread is a fantastic example of social
media's reach. It began with a single post and quickly spread to everyone's newsfeed on various

social media networks.
2.9 Use of social media for government communication

As the Internet expanded in popularity, so did the government, and we saw a move from e-
government to social government, in which governments provide services through social media

platforms like Facebook, Twitter, and LinkedIn ( Dareen&Emad 2017).

As the communications landscape becomes denser, more intricate, and more interactive, the
networked society has access to more information, more chances for public expression, and a

better ability to take collective action.

More government entities are building a social media presence, according to Meetika (2013), as
social media becomes more widespread in everyday life. Unsurprisingly, the most popular
venues for government social media activities are Facebook, Twitter, and YouTube.

Governments around the world were first skeptical of utilizing social media to promote

governance, but they are gradually warming to the platform.
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The word social media" refers to easy online tools for creating publishing, and ing. Th
| ) : . , . and engaging. The
erm is used to describe how companies and individuals share content — such as text, vid d
- . video. an

Photographs — and participate in online discussions. It's transforming the way companies d
business and people interact (Meetika, 2013 N ’ T

According to Bertot (2010), social media has four key covert strengths: partnership

particlpatlon, enablement, and time. By its very nature, social media is pooled and ——

as expressed by a social interface. It allows users to socialize, share information. and achieve a

common goal or interest by allowing them to interact with one another and build public. Social

media can be harmful to users since it gives them a forum to communicate

[ndividuals are brought together through social media, which aids in the establishment of

communities. Rather than simply delivering information, it might allow the government o

engage and better connect with citizens (Drapeau& Wells, 2009).

Constituents can express their ideas on social media, and governments can receive feedback from
their citizens, allowing politics to be disseminated globally. The use of social media as a channel
between the government and its stakeholders will open up dialogue between the government and
its citizens, beginning with the government disseminating information to the public via social

media and listening to citizen comments and input on that information (Dareen&Emad 2017).

Governments benefit significantly from the usage of these communication and engagement
channels, according to Lisa (2016), which are utilized to increase the effectiveness of public
service delivery (both generally and in emergencies), create data and information, and build
trust-based relationships that help rebuild confidence in local government. Overall. local
governments' use of social media is likely to improve services and result in more efficient use of

public expenditures.

In general, all institutions are almost obligated to have a presence on social media. Having an
internet platform, application, or social media account appears to be a requirement nowadays.

However, the true and concrete effects of internet use have yet to be properly verified. It looks

that social media will continue to be mostly used for unilateral information dissemination.
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their chances of re-clection.

Residents will also be able to communicate directly with their local administration via comments

and direct messaging. This smooth communication will help citizens feel heard. offer statistics
D 1 <

on what concerns constituents want to be addressed, and enhance community trust in local

government.

Don't underestimate the value of a digital revolution for the municipal administration. Consider
transitioning to government management software to optimize workflows across the entire

. : i a . .
business if you've successfully used social media for recruiting, marketing events. and

connecting with constituents.

2.10 Advantages and disadvantages of using social media in government

communication

Due to its popularity and specific features, social media is rapidly becoming a crucial facilitator
for communication between governments, governments and individuals, and governmental

agencies and corporations (particularly openness, engagement, and sharing).

Social media is used by billions of people all over the world to share information and connect.
Social media allows you to contact with friends and family, learn new things, develop your
interests, and be entertained on a personal basis. On a professional level, you can use social
media to expand your expertise in a certain subject and improve your professional network by

engaging with other industry professionals.

According to Gohar, Bobby, and Sang (2014), social media has the potential to improve

decision-making and problem-solving by expanding civic participation, eliciting fresh ideas from

the public, and extending government services. The use of social media platforms can provide

information about citizens' beliefs, feelings, intentions, behaviors, and qualities. The multiple

inputs made possible by social media have improved information sharing, public service

provision, and decision-making.
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5 ¢ numerous beneﬁts to usin i
whlle there ar S1 g social media i V
In government, there are al i
. SO certain

Jrawbacks that cause anxiety and mistrust. For example, interacting on social media creates ext
reates extra

ns regarding privacy, security, d
concerns reg > Y. data management ibili ;
» accessibility, social inclusion, and
governance (Gohar et al., 2014), ,

gix important benefits of social media for government communication are listed by Tony and

yael (2020): crisis communication, citizen engagement, building public trust, setting the record
right, testing communications, and saving money.

some of the disadvantages of utilizing social media, according to academics

(nibusinessinfo.co.uk): Resources:

1. It will require resources to manage your social media presence, respond to feedback. and
create fresh material. Recruiting and training employees, spending on paid ads, and
covering the costs of producing a movie or graphic material are all examples of this.

2. Evaluation: It's difficult to quantify and evaluate the corporate visibility and credibility

that social media can provide.

Ineffective use: Ineffective usage of social media is possible. Failure to respond to

(O8]

unfavorable feedback, for example, can harm the reputation.
2.11 Government communication practices in Ethiopia

The researcher has not found any literature on the history of public relations in Ethiopia.
According to Solomon (2000), a practice that approaches contemporary public relations or
communications is thought to have begun in Ethiopia in the 1960s.In reality, the founding of the
Ministry of Pen in the 1940s paved the way for the present sphere of public relations and
communication in the country. The ministry of Pen created and controlled the news

organizations of the time, including radio, news agencies, and television programs.

After a period of service, the ministry was succeeded in the 1950s by the Ministry of Information
and Tourism, which had the same role of overseeing news organizations as well as taking out

duty for culture and tourism concerns.
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For many Years. the practice of public relations, which dates back to the 1960s. h ined
s, has remaine:

: su i :
constant in tone and substance. Because public relations and communication at the ti
e time were so

incompetent, Tesfaye (2018) claims that it was unable (o react to the situations that d
emerged.

According 10 shimelis (2017), the Ethiopian government's public relations and communicatio
1cation

have greatly improved since the early 2000s. According to the project's researcher, there is no

documentation on the current situation of public relations in the private sector. Nonetheless. a
Jarge number of public relations organizations and businesses are said to have been established
o ablished,

as the current Ethiopian government's political stance is not averse to such tactics. Furthermo
5 = re,

the constitution reflects the government's goal to encourage persons with skills and competencies

1o work in public relations and media so that citizens are well-informed

The government communication practices are ruled by one central office called the Government
Communication Affairs Office at the Federal and regional levels. Some scholars areue that in
the past three years the practice of government communication in the country was dawdling after
the termination of the Government Communication Affairs Office. The government by itself
accepts the critics and that is why The Government Communication service has been
reestablished. The regional and city administrations' communication departments have continued
the activity as usual since their establishment even though there were some changes in

designation and structure.

2.12 Government communication practices in Addis AbabaCity

Administration

Following the establishment of the federal structure in 1991 under the transitional charter of
Ethiopia, the city government of Addis Ababa was one of the then-new 14 regional governments
of Ethiopia. Under the Ethiopian Constitution of 1995, the city of Addis Ababa becomes a

federal city whose accountability is to the Federal Government of Ethiopia.

Addis Ababa city Administration established its own communication department following the
establishment of the city administration. When the ity administration organized its cabinet
structure the communication department was organized as a bureau of information combined

with the culture and tourism sectors.
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proclamation number 15/2009 on the reestablishment of executive organs of Addis Abab
s o is Ababa city

. 2 1 1 ( 1 1
administration in 2009, the communication department of the city administrati
G istration w i
o’ Addis Ababa Communication Affairs Bureay B

According to the information that this researcher gets from the city administration during thi
uring this

period the government communication practice was developed well, even if the 1
by : ! re were severa
problems related to professionalism.

The communication departments that are organized at the city, sub-city and woreda levels are
s = S ar

used more for dominating propaganda messages rather than practicing professional

communication activities.

Following the 2018s government reform of the country the Communication A ffairs Bureau was

closed and its activities were replaced by the press secretariat office of the Mayor's office. But at

the sub-city level communication offices continued as they were

During this time the city administration tries to manage all government communication activities
"“ 3 = " =¥al . -‘ 3
through the mayor's office press secretariat. But it creates so many problems basically in

information flow.

Following Ethiopia's election in 2021, the Addis Ababa city administration was restructured
again and Addis Ababa Communication Affairs Bureau is established again by proclamation

number 74/2021.

Based on the proclamation the Bureau has a responsibility of governing the overall

communication practices of the city administration.
2.13 Trends of Information Communication Technology (ICT) in Ethiopia

According to Wubareg(2019), Ethiopia’s government established the Ministry of Communication
and Information Technology (MCIT), which is now known as the Ministry of [nnovation and
Technology (MOIT), in 2010 to understand the critical impact of information and
economic and social development. ICT will be used to help

communication technology (ICT) on

Ethiopians in every aspect of their lives by creating and deploying information and
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communication technology that will meet their demands and maximize their contribution to the
country's growth.

According to a World Bank report titled ICT as an Enabler of Transformation in Ethiopia (2014)

Fthiopia's government views information and communication technology (ICT) in the context o;'
its socioeconomic development goals, and believes that it should leverage today's most
innovative and dependable technologies to boost economic growth and alleviate poverty.
Ethiopia's government recently released a detailed e-government plan, which included targets for

puilding e-services and applications as well as deploying the essential shared infrastructure,

standards, and frameworks to support public service delivery, according to the study

i sl " . x
[n 2009, Ethiopia’s government announced its national ICT policy and plan. Ethiopia must build-
essential and integrated facilities, such as energy and communications networks, according to the

policy, which is critical for the widespread use and development of ICT. To get the most out of

[CT. the country needs modern and efficient infrastructure.

The government wants to liberalize the telecom market while also updating its infrastructure.
Compared to other emerging countries, mobile sim and internet adoption are restricted because
of high mobile pricing and insufficient network coverage. While 2G networks are widely
available, 4G service is limited to Addis Ababa and a few other areas. Ethiopia also has a lack of
international connectivity. E-commerce is still in its infancy in Ethiopia, and it is rarely used;

nevertheless, mobile banking is on the rise (BUSINESS WIRE, 2021).

About 20% of Ethiopia's population has access to the Internet, 40% have a mobile phone and
5.8% of people use social media, according to the Digital 2021: Ethiopia report from

DataReportal.

In January 2021, Ethiopia had 44.86 million mobile connections, or around 38.5 percent of the
total population. During the year, the number of users increased by around 710,000 (or 1.6%).

Only 0.6 percent of the cellphone subscribers were on a postpaid or contract subscription, while

99.4% were on prepaid.

Android dominated mobile online traffic in the country, with Android smartphones accounting

for nearly 90% of all web traffic and Apple devices accounting for only 5.6 percent.
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2.14 Social media in Ethiopia

According to Ethio telecom’s annual report, overall data and internet users in 2020/21 will be

around 25 million, with internet penetration in Ethiopia standing at 20.6 percent in January 2021

s a result, using the Internet for digital a T
5% & ceess, digitalizing government services, and innovation

facilitation is still rare.

According to the report, social media accounts for 80 to 90 percent of Ethiopia's internet
infrastructure.

Ethiopia's social media usage is still relatively low, with only 6.7 million users out of a
population of 116.4 million in January 2021. During the year, the country added over 500,000
new social media users, an increase of 8% over the previous year.96.2 percent of social media
users in the country used their phones to connect. (Digital 2021: Ethiopia report from

DataReportal.)

According to a report published on napoleoncat.com (2011), there were 7.658 200 Facebook
users in Ethiopia in December 2021, which accounted for 6.4 of the entire population. The
majority of them were men 65.4%, people aged 25 to 34 the largest user group about 4,000,000.
The highest difference between men and women occurs among people aged 25 to 34, where men

lead by 2,600,000.

According to Social Media Stats from Statcounter Ethiopians' use of the internet, Facebook
attributes for 68.26 percent, YouTube 11.61percent, Twitter 10.25 percent, Pinterest 6.36

percent, Instagram 2.33percent, and Tumblr 0.68.
2.15 Theoretical framework and communication model

2.15.1Computer-Mediated Communication

A third (digital or Internet-based) intermediary is used in studies of computer-mediated

communication to examine the nature of how people connect with one another. Computer-

mediated communication generally investigates the use of the computer as a middle device,

looking at how this non-verbal and non-visual medium a
¢. 2004). One recent study (McDevitt, 2003) looked specifically at

ffects interpersonal communication

(Thurlow, Lengel & Tomi
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how computer-mediated communication affecte the spiral of silence ¢
nce theory,

' : e ; but no studies
ooked specifically at how social media and citizen journalism affect h have
C€Ct how

oy, ople create thei
own Opinions. peop their

ing to the oldest study. which was r :
According as released in 1997, "med:
» media coverage does not alw
ays

reflect a clear direction or shape of public perception, especially with electronic news media th
media that

often provides brief stories and sound bites without a lot of background information" (Lin and
1n an

Salwen, 1997). A similar argument may be made that blogs are unreliable because they are
written by uncredentialed journalists, and that information on Twitter is based on rumors ratl
s rather

{han primary sources. This argument has been pushed by all segments of society

The first of these two studies was particularly concerned with the influence of social-
psychological factors in both face-to-face and computer-mediated communication. Their results
are particularly noteworthy because they demonstrate that Noelle-anticipated Neumann's anxiety
about social isolation was reduced by computer-mediated communication. supporting the idea
that social publishing may create opportunities for people to express opinions outside of the
mainstream and connect with others who share those views (Ho and McLeod, 2008). The results
of Ho and McLeod lend more credence to the idea that the absence of social context cues boosts

egalitarianism in reference groups and increases social dynamics through computer-mediated

communication.
2.15.2 Participatory theory

The dependency theorists, who were looking for alternative means of development, gave rise to
the participatory model of development and communication. According to Gumucio-Dagron and
Tufte, the fall of the Soviet Union and the end of the cold war marked the beginning of a new
discussion about growth and social change because it was clear that preexisting standards of
evaluation would alter. Based on "development that emphasizes empowerment, cultural identity,
and multidimensionality,” the participatory design (Servaes). Thus, considerations other than

economic limitations began to be given more weight in the discussion of development.

The realization of development is based on empowerment and participation, and

multidimensionality created the picture that growth could not
y had to choose its own development path. The

be understood as a linear,
predetermined process but that each societ
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an

ttom-up method as
Dagron & Tufte, p. xix) is what this is all

(hey can become the drivers of their own change makes development into a b
a bo

opposed to transformation and reliance (Gumucio-

-)distributing power equi 4
Jbout. By (re )dis & POWer equitably among citizens, a society's democratic institutions are

ervaes). gl icati :
Sgengthened (Servaes). Sharing communication, which provides a mechanism to access I
ess the

knowledge of citizens and participants in change processes, becomes the key component of thi
| . s nt of this
grategy- P- XiX; Gumucio-Dagron & Tufte).

igm of participatory communicati i
The parad g p patory nication places "dialogue at the center of communication

for social change (Gumucio-Dagron & Tufte, p. Xiv), making it fundamentally different from
the mass media and multi-step flow theories of modernization and dependency. Everett Rogers
who was first recognized for his contributions to the two-step flow models, distanced himself

from the mass media strategy in 1978, asserting that "development is a widely participatory
process of social change in a society[...] through their (the people's) gaining greater control over
their environment." Citizens were given authority over-communication as a result. creating a
pottom-up approach that strengthened two-way communication and rekindled the diversity of
ideas and information. Based on the fact that shared information can only be formed in societies.
this is relevant "Gumucio-Dagron and Tufte), and thus, society, knowledge, and communication
are intertwined. The participatory paradigm's suggestion that citizens should have access to

communication, therefore, generates a full circle in which citizens can analyze and criticize their

society, re-create it, and identify development objectives."
2.15.3 Weak ties model

Through the development of weak relationships, the anonymity offered by the Internet, and the
egalitarian nature of online communication, Manuel Castells' network theory may be used to
great advantage to explain how social network traits might be helpful for public communication.

"Weak relationships might be advantageous for obtaining information and presenting

opportunities at a cheap cost. As a result, the advantage of paradigm produces a full circle in

which citizens examine and debate their society, re-create society, and identify paths and

objectives for progress.” The benefit of the internet is that it enables the development of flimsy

relationships with visitors in an egalitarian style of interaction where social factors are less

important in det ermining or even obstructing connection (Castells 1996). The amount of time.
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cmotional intensity, intimacy (mutual confiding), anq give-and-take services that make up the

ranovetter, 1973). These tenuous

i . have mutual friends or with who
oneé might have similar interests or goals—are the foundation of social media networks. The

il ections—associations with others with whom one might
¢

[nternet enables these links to be formed with extraordinary speed over enormous geographical
obstacles, and their strength lies in its capacity to present us with fresh

ideas and information
(Gladwe”* 2011).

weak links have advantages over strong ties because they can spread information and ideas
throughout social groups. Granovetter uses the spreading of a report as an illustration of this
prinCiple- As "those linked with strong links tend to share friends" (Ibid), if a person shares some
information with all of his closest friends (those who are deemed to have strong ties), those
friends then spread the word to their close friends, some people are likely to hear it more than
once. As a result, one social group contains all of the knowledge. The same criterion applies to
government communication smears. Government agencies with both Twitter and Facebook
pages are likely to have a large following and be able to reach a large audience with the touch of

a button.
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CHAPTER THREE
3. RESEARCH METHODOLOGY

To achieve the goal of the research the following methodological approaches are emploved in th
ployed in the

study-

ol Qualitative research design

A qualitative research design was used in this study. As stated by Rahman (2016), qualitativ
Z 5 ¢ e

research design refers to research about persons’ lives, lived experiences, behaviors. emotions

and feelings as well as about organizational functioning, social movements, cultural phenomena
and interactions between nations. The framework of a qualitative research design (interactive
approach) is flexible since the design can be built and rebuilt to a larger extent (Maxwell, 2012).
Thus, using qualitative research techniques can result in complete and suitable evaluations of a
problem, giving participants enough opportunity to decide what is consistent for them (Flick,

2011). As a result, it is simple to comprehend difficult situations.

According to Maxwell (2012), qualitative research design (interactive approach) has a flexible
structure since it may be built and reconstructed to a higher extent. This research method is very
adaptable in terms of data collection, interpretation, and analysis. With qualitative methods, the
relationship between the researcher and the participant is often less formal than in quantitative

research. Participants have the opportunity to respond more elaborately and in greater detail.

Qualitative research is also a legitimate interpretive tool for understanding the significance that
people attach to situations (actions, judgments, attitudes, values, and so on) in their social
environments. This approach is centered on how the people being studied understand and
experience their social surroundings. Qualitative techniques are utilized to respond to research

issues that require clarification or information about complicated realities and their situations.

Furthermore, this technique gives the researcher the option 10 gather data firsthand from

respondents through one-on-one interviews. Additionally, the qualitative research approach is the

most effective way of describing the features of a certain person or group of people (Kothari.

2004:37),
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the above reaso i
Because ot n this research Wwas conducted through th Qualitati
e Qualitati ~
othod- ve research

3.2 Sampling techniques and procedures

The impact of social media use for government communication in the Addis Ababa Cit
is Ababa City

Administration was investigated using the purposive sampling technique. Dat hered
. a was gathere

from both primary and secondary sources.

: 9 Py
According 10 i (2015), the Non-probability sampling method is known as a purposeful
sampling: The researcher chooses select specific groups to interview. Since random selection is

not employed in non-probability sampling, the outcomes cannot be used to describe the larger

population. When random sampling is not feasible, it is valuable in choosing cases with lots of
information to develop a deeper picture of the circumstance. Although the researcher chooses

what they believe to be representative sampling units, there is always room for debate over the

generalizability of results from such a sample.

The flexibility of purposeful sampling allows researchers to save time and money while
collecting data. It has an adaptive procedure for when circumstances change, even if they change
unexpectedly. It may cater to a wide range of needs and interests while maintaining a single focal
point. As a result, a logical final result that is representative of a specific population can be
generated. The researcher employs a non-random technique to obtain results that can be used to

assist him in making better judgments in the future.

Primary sources for this study include government officials, communication department heads.
responsible communication practitioners, and decision-making bodies on Addis Ababa City
Administration communication practices. The respondents were chosen purposefully based on

their occupational area and responsibility.
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3.3 Data sources

ta was collected thro . . ¢
| ugh interviews, directly from respondents. The respondent
were selected based on their responsibility Ofpl'acticing e . - pondents
munica

Ababa City Administration. tion activity in the Addis

And the
secondary data was obtained from published materials

psicaly 07 SOC12 media pages of Addis Ababa City Administration, sub-cities, and Wored
Sl . and Woredas.

3.4 Data gathering tools and procedures

34.1 Interview

In-depth interviews with 11 government officials, communication department heads, and

communication practitioners who are responsible for the city administration's communication
practice were employed to find out their reflections on matters related to this research. Semi-
structured interviews were conducted to collect data. As semi-structured interviews combine
structured and unstructured interviewing techniques. A researcher gets an opportunity to ask
follow-up questions to elicit more information or clarification from the respondent based on his
response and aids the participant in providing correct data. The researcher conducted an
interview based on, the Media usage to practice communication activities, the existence of
communication strategy and directives in which the communication activity is led, the usage of

social media to practice communication activities, the usage of social media for two-way

communication, and the impact that social media has on practicing communication activities.
3.4.2 Document analysis

The findings were presented after an analysis of documents released by the city administration
and other authorities for the purpose of communication. The materials could be printed or stored
electronically. Basically, contents that were published on the social media pages of Addis Ababa
City Administration, Sub-cites, and Woreda level were analyzed. The researcher also analyzes
documents and content published by the city government on social media and other media
outlets. The researcher was specifically focused on obtaining data from contents published from

October 2021 to February 2022 because during this time following the establishment of the new

city government the war broke between the Federal government and TPLF at its high level and
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Addis Ababa was the center of support and Propaganda and o
0

pick poth the social media and mainstream media outlets cation practices are at its

3.5 participants of the study

partments at the City

-city levels and ¢ Sogth e
ommunication practitioners at the city administration
and sub-cit, levels. Persons w

Administration and sub

ho partici i : .
P pated in an interview were selected based on their duty

of deciding on the city administration's communication content published on social media and
. . - g
sther media outlets. This participant has a responsibility to decide on every communication

practice of the city administration and they are participating in creating communication content

3.6. Method of data analysis

The two main data analysis methods (Narrative analysis method and Content analysis method)
were applied to this research. As the narrative analysis is concerned with the structure. content.
and function of stories in written and oral communication Bamberg, (2012) the narrative analysis
approach was used to examine primary data sources obtained by an interview with heads of
communication departments at the City Administration and sub-city level and communication
practitioners at the city administration and sub-city, levels. And as Content analysis is the study
of documents and communication artifacts, which might be texts of various formats, pictures.
audio or video, secondary data obtained from documents and content published by the city
government on social media and other media outlets from October 2021 to February 2022 were

analyzed through the content analysis method.
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CHAPTER FOUR

DATA PRESENTATION, ANALYSIS, AND INTERPRETATION

4.1 Introduction

This chapter deals with the presentation, analysis, and interpretation of the data gathered f
a gathered from

(e sample respondents namely communication department heads and experts of Addis Abab
is Ababa

ity administration and sub-city communication coordinators

As the aim of this study was to find and evaluate the impact of social media on the government

communication practices of the Addis Ababa city Administration the researcher collected data by
EeV &t heads and offioers that'ars directly participating in the comrmmicmio;1
activities of the city administration. Persons who participated in an interview were selected based
on their duty of deciding on the city administration's communication content published on social
media and other media outlets. This participant has a responsibility to decide on every
communication practice of the city administration and they are participating in creating

communication content.

The researcher also analyzes documents and content published by the city government on social
media and other media outlets. The researcher was specifically focused on obtaining data from
contents published from October 2021 to February 2022 because during this time following the
establishment of the new city government the war broke between the Federal government and
TPLF at its high level and Addis Ababa was the center of support and propaganda and
communication practices are at its pick both the social media and mainstream media outlets. On
the other hand, political conflicts, high-level inflation, and social problems increased in the city
during this time. With the presence of social media different pieces of information both positive

and negative are highly circulated during the time.

In this study, the researcher used documentation and contextual analysis. Document analysis
requires that data be examined and interpreted to elicit meaning, gain understanding and develop
empirical knowledge (Corbin & Strauss, 2008; see also Rapley, 2007). Documents contain text
(words) and images that have been recorded without a researcher’s intervention. The discussion

in this thesis is validated by a related literature review.
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42 [nterview data

= 1
.«ion of the city's government con icak o
[he visio munication activity, ag stated in the city administration’
ministration's

oad map plan, is to build a strong comm nication
0-year I lmunication syst ids i 0
ystem that aids in the creation of a
f

el nformed community that contributes its fajr share to overall development. [
ent. Its mission is to

foster mutual understanding between the government and the public by buildi ffecti
Ing an effective

rueture and manpower that

of government

The city administration employed many media venues, including social media, to efficiently

conduct communication activities, and this should be directed through its own communication

plan. The city administration uses several social media platforms at the central and sub-city

levels as social media becomes the major communication route

To examine the impact of social media on the Addis Ababa city government’s communication
practice, the researcher conducted an interview based on, the Media usage to practice
communication activities, the existence of communication strategy and directives in which the
communication activity is led, the usage of social media to practice communication activities, the
usage of social media for two-way communication and the impact that social media has on
practicing communication activities. In the interview, 11 individuals participated, 3 government

officials, 2 experts, and 6sub-city communication heads or coordinators.

No | Name Sex | Education | Experience | position
(year) o -

| | Pl F MA 12 Press secretary b
2 P2 M MA 10 Dupety Bureo Head
S M MA 12 Dupety Bureo Head
g P4 M |BA 9 Expert
S |PS M |BA 8 Expert i
6_|P6 M MA 12 Sub city coordinator
e (L P7 E BA 10 Sub-city coordinator
8§ |P8 M BA 9 Sub-city coordinator
9 _|P9 M BA 10 Sub-city coord%nator &
10 | P10 M BA 9 Sub-city coord}nator

11 [P M MA 12 Sub-city coordinator

Table 1: List of participants of the interview
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421 Media usage

To fulfill the vision and mission of government communicat;
ation, ¢

organized at all levels from the

Comm,,mication structures  are the main parts of the cit
Iy

il . Ommunication structures are
Y administration to sub-city and woreda levels. These
administration for practicing

n i ation aCliVitiCS. As the iIlfOlllla 'On
; Junic (8] gotten fl‘OITl tl i
cation

1unicatio i
pureal, the commu n depamnents organized at every level of the city admini ion |
= \ 3 : . . mistration have
o ponSlblllty for gathering information, crafting messages, and disseminating tl
; ing the message

through different media outlets. And they also have a responsibility of following feedback
o caback,

gathering public opinions, and providing them to the city administration as input for furtl
urtner

sction. There is also a department called the Office of The Press Secretary under the Office of
- ICE O

{he Mayor. This department is responsible for practicing communication activities related to

Niayo["s Ofﬁce.

To fulfill the communication mission of the city administration the communication departments
that are organized on different levels use several communication channels and media outlets to
reach their messages to the public as well as to gather feedback and public opinions. According
10 Mengistu Gebre Deputy Head for content creation and media Development of Addis Ababa
Communication Bureau, to reach the message to the public the city government uses both

mainstream and social media outlets.
In an interview P3 responds the following to a question related to media usage:

The city administration's media usage depends on the communication activity to
be conducted. The type of the message to be communicated and the kind of
targeted public are also determinants of media usage. Most of the time

mainstream and social media are used together. It is believed this form of media

usage helps to reach vast audiences simultaneously.

Using both mainstream and social media outlets together has been practiced at all levels of the

city administration's communication practices. Communication department heads at the sub-city

level, which participated in an interview, respond that media usage oo gee (e L B

¢ity to the woreda level. That is because the city administration’s communication practices are

led by a centralized system.
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According to P10:

All communication activities practiced by the city e
administration at
all levels are

controlled and the media usage at the sub-city level is the
. . ' same as the centra
admlmstrallon. Both the mainstream and social media tl l
outiets are used

simultaneously at all administration levels, The g
} ame message is duplicated fi
rom

media outlets that are published under central administrations and all Wored
; o and a oredas
within the sub-cities are shared the same message

p7 responds that:

Communication activities at the sub-city level are undertaken with the directive of

the central administration based on this the media usage of sub-cities for
practicing communication is the same from the center to the Woreda.

According to Jasmine (2016), using Mass media helps the communicator to reach a huge

audience without spending a lot of money by employing media as a promotional strategy. With

the growth of internet access governments is shifting to use social media as the main

communication channels, and also governments deliver different services by using social media

platforms ( Dareen&Emad 2017).

As using diverse media outlets are useful for the effectiveness of government communication
practices, the usage of both mainstream and social media together by the Addis Ababa city
government’s communication practice is not a problem by itself, but it is not led based on the

behavior of the communication activity.

4.2.2 Communication strategy

The Government Communications Strategy explains the main objectives and values of the

Government's communications and sets out the shared model of communications 10 be used for

providing information on the progress of the major government activities and reforms.

The strategy helps to deliver an effective and efficient communication approach for the

i i ensure that the
government communication practices. The strategy provides a framework to



ication practices are m ;
communic P _ anaged in a planned and coordina 3 | .
ommitment to effective and timely communication ed way and maintains the

: iectives Of IOV - >
he main objec government communication is to set and influence th di d
e media agenda.

: ot : .

Experience has shown that this can only be achieved through a targeted, consistent, and planned
icati ’ ,a

appI’OaCh to communication (p 49). , and planne

According t0 Andrea (2019), the use of social media is a source of uncertainty and risks for local

governments, and many are perceived as fads. Responsible and effective use would require

experience and organizational guidance.

The government communication practices should have been guided with clear strategy and
guidance. The proper usage of both mainstream and social media has been realized when it is led

by an effective strategy.

In the case of the Addis Ababa city administration, the researcher doesn’t find any strategy or
guidance by which the communication practice-led. The participants of the interview responded

that there is no strategy and guidance in which communication activities are led.
During an interview, P2 replied that:

As city government’s Communication Bureau, they don’t have a communication
strategy for overall communication activities. They practiced it traditionally. They
use different media outlets including social media for communication activities but
there is no guidance on media usage. The main reason for this is that the
communication departments are reestablished recently and they are busy

restructuring the office.

Interview participants from the sub-city communication departments also realize that they are

practicing the communication activities without strategy and guidance.

P8 stated that:
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sub-city communicati
e g ation department, they conduct communication activiti
vities

pased on the sub-cities annual plan which i
lich is derived f; i
rom the city administration

plan. Based on the general plan they prepare an annual communicati

plan, their general and specific activities were listed properl l::c;o'n pl:m' o
Also, their media usage including social media has been led :y the lTaz Tl:nent:d
P repared. They don’t have a separate strategy or guidance for bofh meda:;lazz
social media usage. They are waiting for the central administration communication

department for preparing the same strategy for all levels, as the communication
activity is led in a centralized way.

pg stated that:

There is no communication strategy and guidance at the city, the sub-city, and
Woreda levels. They practiced the communication activity based on the directives
that originate from the central administration basically on the cases of current
affairs and issues related to the city and a country at large. To communicate issues

related to the sub-city they use their annual plan. The way they use it before.

From the central city administration level to sub-city and Woredas there is no strategy or
guidance in which the communication is led, even if the communication activities are conducted.
This may cause a problem to lead the city administration's communication activity and its media

usage in a planned and coordinated way.
4.2.3 Social media usage

As stated by Dareen&Emad(2017), Social media allows citizens to voice their opinions and
governments to receive input from their citizens, allowing politics to be shared globally. The use
of social media as a medium between both the government and its stakeholders will open up

conversations between the government and its citizens, which will begin with the government

distributing information to the public via social media and listening to citizens' opinions and

feedback on that information.

ss to the Internet, 40% have a mobile phone and

al 2021: Ethiopia report from

About 20% of Ethiopia's population has acce

5.8% of people use social media, according 10 the Digit
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uaReportal- As the city of Addis Ababa is relatively well devel

country it is obvious it has relatively glowitg s S0} ‘:‘:T Os.aed from other parts of the

pillion people used social media in Ethiopia Digital 2021} maeet flnfrastructures. Anfl as 6.7

(he city of Addis Ababa. Because of these using social media as o:e ::lzzzt::r:;be .l'esl.dems (:f
unication tools

icing government co ISat ik
for practicing & t communication activities in the city administ i
€ city administration is vital.

i ata i -
According O the data obtained from the respondents of the interview social medi fi
- W . ial media usage for
communication, activity 1is highly growing in the city administration. From th 1
. From the centra

administration 0 all levels different social media platforms are used for
. : overnment
communication practices. g

p2 stated that:

At the central administration level, they use about six (6)different social media
platforms for communication practices. To publish the city administration
messages. news, public announcements, and different information, in the
forms of texts, photographs, videos, and graphics. They follow the pages and
channels permanently and they gate feedback directly from the public by

comments and inbox messages.
According to P1:

At Mayor’s office level, they do have their own social media platforms that
they used to communicate to the public the messages of the city
administration in general and the mayor's office specifically. They share
contents from different social media platforms of the city administration

departments which is important to make the messages reachable to the vast

public.

The researcher obverse that the majority of city administration institutions have their own social

media platforms that are used for communication practices. Sub-city communication heads who

ve realized that these days the city administration perceives social
s and woredas are permanently posted different

At the same time, they produce

participated in an interview ha
media as the main communication tool. Sub citie

messages that are posted on the central administration pages.
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X .nts and shred them o :
et conten . n their pages. But Jack of skill, technical
idance, i opri s ic :
ategy and gul Inappropriate use of platforms and disseminati Pl
. me of - 3 nation of f:
qformation 1€ some of the obstacles that hindered the usage of social o
social media in the city

. dmmisu-ation's communication activity efficiently

24 The usage of social media for the Tow-Way communicati
: ation

Organizations must now pay attention to their stakeholders/public, according t M

especially in view of the extensive usage of social media. Dialogue, is ess g 1 o Mathew (2012),
Furthermore, businesses must demonstrate that they have listened to theire I:Jl:t;:m a:()no-lo,g .Ue'
policies and products as closely as possible to their needs and aspirations, If th::)alyisa c::l;::i

and maintain mutually beneficial ties between an organization and its many publics, two-wa
3 '0-W4 y

symmemc (balanced) communication must be done.

As stated by Christelle (2011), in today's highly competitive world, social media is the modern
method of communicating with the public and a tool for encouraging a conversation between the

organization and its public.

As the Addis Ababa city administration’s government communication mission is to create
mutual understanding between the government and the public, the two-way communication
approach must be applied. Today this issue becomes easier because of the advancement of the

ICT and the usage of social media.

Through the usage of social media the government communication practices of Addis Ababa
City Administration are conducted in a Two-way communication approach, participants of the

interview said.

According to P2 :

0-way communication approach they disseminate

n the other hand, they follow up

They use social media in a Tw

the city administration's message to the public, 0

feedback from comments, in-boxed messages, likes, shares, etc. And they collect

public opinion by easily monitoring social media platforms of different publics.

There is also a department that is responsible for monitoring and analyzing
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feedback and public opinions
and they provide th | R
administrative body of the city. ¢ result to the highest

According to PS 2

Their department's responsibility is to follow the public’s reaction to content
published on city administrations' social media platforms and monitor other
platforms of their public such as political parties, media, influential peoples, city

administrations institutions, etc... And by analyzing the data they provide the result
to the higher officials.

From the data obtained from the respondents, the Two-way approach to social media usage did

not equally practice at all levels of the administration. At the sub-city level, the monitoring and

evaluation activity is not strong.
As stated by P11 :

They focused on publishing continents on social media platforms; they didn’t
perform the feedback follow-up and monitoring activity strongly at the sub-city

level. because it’s conducted at the central administration level.

According to the respondents. there are no accountable departments Or staff for social media
mentorship at the Woreda and Sub-city levels, which has an impact on the use of a two-way

communication method uniformly and effectively at all administrative levels of the city.

4.2.5 The impact of social media use for government communication practices of the city

administration

The use of social media as a medium between both the government and its stakeholders will
open up conversations between the government and its citizens, which will begin with the
government distributing information to the public via social media and listening 10 citizen's

opinions and feedback on that information (Dareen&Emad 2017).

According to Lisa (2016). governments benefit greatly from the use of this communication as
well as engagement channels. which are used to improve the effectiveness of public service



Jelivery (both generally and in emergencies), generate data and infi i
Lased relationships that help restore confidence in loca] gov .
ernment.

1 media presence is al
5 social media P most mandatory for all institutions Having an internet platf
ook r social medi . A
pplication- © d account appears to be a requirement nowadays. H h
. However, the true

effects of interne
and concrete ernet use have yet to be properly verified. It looks that social media
‘ ) ‘ L & 2(1e
will continue to be mostly used for unilateral information disseminati
ion.

[n the case of Addis Ababa City Administration's government communication practices, the
: A ces, the

stilization of social media outlets as the main channel of communicating messages to the publi
ublic

is growing. According to the respondents of the interview, social media has a direct impact on

(he communication practices of the city administration.
According to P2

The impact of social media on communication practices of the City

Administration is described in several ways, the major impact is on deciding of
contents of the message to be communicated. When different content against the
city administration in particular and the government, in general, is published on
social media platforms they are obligated to use most of their time to develop
contents that defend the administration and the government. During this time the
communication activities aren’t practiced in a planned and organized way. Their
contents are decided based on the plan of the city administration and derived from
the overall activities of the city administration. But the content published on
social media influenced them to shift from their direction and focused on
producing messages that are targeting defending the administration. On the other
way, social Media’s expansion leads them to concentrate more On them
communicating to the public which has the influence to reach the message (0 a
large number of the society by using a variety of media outlets. While social
media has the advantage of conducting a {wo-way communication approach by
letting the public interact on content, sometimes distractive messages arc

published in the kind of comments and it’s difficult to use all comments as public

feedback.
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According to the above respondent, socig] media has ap

using
e mmunication activities of Addis Ababa city Ad

: impac ” 5
other media outlets, and practicing a twe Pact on content decision making,

-way ¢ icati
¥ communication approach in government
ministration,

p3 stated that:

The main impact of social media on the Addis Ababa city administrati
ministration's

L CO]'nll]Lll’li.C'lliOl] ractices i 1
govemmen < practices is the fabl'c i f and the
1cation of ake news
t

dissemination of hate speeches. As the city was the center of socio political and
% an

economic affairs of the country and the political hub of Africa, there are a lot of

interests in it. For this reason, it becomes the focus of media and communication

Different political parties, media, religious groups, individuals outsiders. etc

are published fake news and hate speeches that have a distractive impact on the
overall activities of the city administration and the socio-political and economic
benefits of the society circulated on social media. Most of the time the city
administration's government communications activities were concentrated on
producing content targeted to correct such messages. Social Media also has a
positive impact on giving information to the city administration in fighting good

governance problems and corruption.

According to the above respondent, because of the accessibility and ease to use social Media are
highly inclined to the dissemination of fake news and hate speeches this causes the government
communication practices of the city to concentrate on creating content of countering the

messages.
According to P6 :

In countering distractive messages, fake news, and hate speeches that are

published on social media, communication departments at the sub-city and

Woreda level have the responsibility of sharing and disseminating counter

messages produced by the central administration. This activity makes the

: entrate on
communication departments at the sub-city and Woreda levels not conc

their communication plan.
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ps stated By P

They do have a morning briefing session a
t 9:00 AM eve
ry day.

they discussed their daily activities ang they took direct In the session,
ctions from t

he heads of the

department on what to do on the day to fulfill the CoOmmunication plan. B
plan. But the

next morning when they evaluate their actjyi
Wity they get ano
the

. . r resu
every practitioner is concentrated on following up on A
content re

lated to the city

g

. gative content is
pubhshed.

According to the respondents from sub-city, the impact of social media restricted communication
<

departments of lower administration levels from focusing on communication activities of their

respective locality. Also affects them by limiting the practice of their own communication plan

The impact of social media also restricted communication practitioners of all levels of the city

administration not to focusing on regular communication activities

4.3. Document review data

As a responsible body to conduct the overall government communication practices of Addis
Ababa city administration, the communication departments that are established at all levels of the
administration use different social media outlets for practicing government communication
activities. The researcher observed that the usage of social media as the major communication
channel increased from time to time at all levels of the administration. In the review contents
published from October 2021 to February 2022, on 8 Facebook pages that are 2 from the central

administrations and 6 from sub-city were analyzed.

According to Solomon Dibaba Deputy head for Social Media Sector and Media Monitoring of
Addis Ababa Communication Bureau who was interviewed for this research, at the central

administration level there are six (6)official social media platforis uste SRprRsERaE

communication activities. These platforms are fully managed and controlled by Addis Ababa

Communication Bureau.

To information obtained from TayibaNola Head of Mayor’s Office Press Secretariat, there are

: N ati
three (3) social media platforms that are used by Mayor's office for practicing communication
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|

vities- These social media outlets ape managed ang

2 y and cont

ccretariat under the Mayor’s office, rolled by the office of the press
s

ing to the data obtained from interview ici
cordi I€W participants of iti
g sub-cities, all sub-

have their own social media p| tf cities and
woredas platiorms. These administrarj
Nistrative bodies used fr

: : 2 0 ¢
(e social media platforms. And the platforms are managed and A
¢

. . ontrolled by foats
depanments of the respective sub-city or Wor eda. ¥y communication

As social media become an influential too] for any communication activity, usi '
, using various social

.. platforms for practicing government icati
media pla g8 communication practices i i
gl } IS very important and helps
(o achieve the mission of government communication activity which is creating mutual

understanding between the city

administration and its public. As stated by Daren &FEmad (2017)
The use of social media as

a medium between both the government and its stakeholders will

open up conversations between the government and its citizens, which will begin with the
o

government distributing information to the public via social media and listening to citizen

opinions and feedback on that information. By doing this trust and mutual understanding are

developed between the city administration and its public.

According to Claire & Tony (2022), Politicians become more approachable and accountable to
the general population as a result of social media. Of course, this could backfire if a politician
publishes anything that is viewed as offensive. Therefore warned that whoever manages a
government social media account must be aware of what information is and is not appropriate to
share. Regarding Addis Ababa City Administration’s use of social media for communication,
purpose helps to improve accountability of government services, but it should have to be used
properly and responsibly.

4.3.1 Social media usage

[he following social media platforms are used by the Addis Ababa city administration

communication bureau for practicing government communication activities.

* Facebook
* You tube

¢ Telegram
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, Twitter
o Instagram
o Watsup

he press secretariat office of the Mayor’s office uses the oy
ollowin

% nducting government communication practices g social media platforms for

o Facebook
o Telegram
o Tiktok

Accoldi“g lo tlle l‘(—)sw(:ll_ I.Cl-]er's (:Val]l . ~ l & y

and the public. As of the end of February 2022, the
racebook page of the mayor's office which is managed by the press secretary’ ' ffi
s office w

used by both the city administration
{ d by more tl 300 : 4
followed by mio 1an 300,000 followers. At the same time, the Facebook page which is

administered by the city administration’s communication bureau has about 14 000 follow
s /CI'S.

Both the communication Bureau and the Office of the Press secretariat practiced the City
administration's communication activity by using social media platforms. Structurally 1h-e
Communication Bureau has primary responsibility for communication activities of lhe. City
Administration its social media platforms are less popular related to the Press Secretariat Offices'

social media platforms.

The Facebook page of Addis Ababa City Administration Communication Bureau has fewer
followers related to the Press Secretariat’s Facebook page. According to the information from the
Communication Bureau, the number of followers of the Facebook page is reduced as a result of
the newness of the page. The Facebook page that is managed under the Press Secretariat Office

was accepted as the official Facebook page of the City Administration because it is older than the

Facebook page administered by the Communication Bureau.

As the Facebook pages of the central administration were followed by a relatively large

Population, on average about 3 contents are posted on daily bases on the pages. The contents are
graphics, videos. etc. As Facebook

published in the forms of text messages, NEWS, photographs,
is the number one dominant social media outlet worldwide with 2,910,000,000 users (Stastita
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R0t e most doninant o well i Eie ey 6.4
4 millj

: . 2 : on use 3
pacebook to practice government Communication activities by ¢j IS, concentrating on
Y city a

| . dministration is correct.
The other social media outlet ysed by the Addis Abab
aba

social media platforms in the world. Ag Ethiopians are ranked fifth among Afri i

. C PRI : rican countries

following Nigeria, Kenya, Ghana, and South Africa by using Telegram (telegram.or ¢
.org repor

ate the 'm i icati

. . | ¢ platform into communication activities. Regarding the

communication practices of Addis Ababa City Administration lelegram is used as one social
<

media channel to communicate City

9022), it is important to incorpor

Ao b
dministration’s message. But the Telegram channel which

is administered under the City Administrati D >cretari idn® ‘
i ) ustrations Press Secretariat Office didn’t seem active

currently, as the message on the page was posted a year ago. There is also another Telegram
channel which is administered by Addis Ababa Communication Bureau the channel is currently
active but its followers are too less only 191. According to the information obtained from bureau
heads and practitioners, the number of followers decreased because of the newness of the

channel.

According to the findings, less attention is given to the usage of Telegram as one of the social
media platforms to conduct communication activities of the Addis Ababa City Administration,
even if it is among the widely used social media platforms in Ethiopia. It also shows the
weakness of the City Administration in utilizing popular social media platforms for

cemmunicating with the public.

Regarding other social media outlets, they are not active in practicing communication as a
sample the youtube channel which is administered by Addis Ababa Communication Bureau has
any content yet. As YouTube has more than 2.6 billion active users (Global Media Insight,
2022). According to stat counter global stats 2022, over the past five years, YouTube users have
rapidly expanded in number, making up 5% of the local internet traffic. Aside from the growth in

internet users, which has contributed to the proliferation of YouTubers, the rise in ex-pats of

2 . . o worldwide has
EﬂuoPian descent as well as other viewers interested in Ethiopian concerns
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elped digital media gain prominence qQuickly. As the platform i
: L e . 1S mor > :
and in Ethiopia 1t 1s 1mpossible to not take into account using Y eTW: S
Oulube as one of the social

Communication.

ta obtained assessing t} : .
from the da & the social media pages of Addi
dis Ababa Cit inistration. i
Yy Administration. it

i« concluded that other popular social media platforms like Twitter and Instagram W
i =i m Watsup are not
inuse for communication practices of the City Administration ?

-city and Worec els 2 !
At the sub-city and eda levels, the usage of social media outlets for communication practices

differs from one another. Even if they create different pages on a variety

platforms, as the like of the centr

of social media
al administration they concentrate on Facebook. Some sub-

cities Facebook pages are followed by a large society; Bole sub-city 89,000, AkakiKaliti sub-city
26,000, Kirkossubcity 19,000, Yeka sub-city 14,000, and Arada sub-city 12,000. The social

media pages are administered and controlled by communication departments and about 3

contents on average are posted on theme daily.

Regarding the social media usage for practicing government communication activities by the
Addis Ababa City Administration facebook has been highly used compared to other platforms.
From the central administration to the sub-city and woreda levels facebook is used as the main
communication tool. As Facebook is a popular social media platform both in Ethiopia and the
world it is right to use it as a top social media platform for practicing communication activities.

But utilizing all popular social media platforms are important to reach a variety of public.

4.3.2The impact of social media on the usage of other communication tools and content

Social media page Number of Contents Contents Contents copied
contents counter to shared by from other users
published other other media
messages
Mayor'sOffice 250 20 72 142
Facebook page >
Communication office | 247 20 5 I
Facebook page B

Table 2: the number of contents published city administration's social media page

56



mpact on the production of content to be Communicated

ino to the researcher’s ob i
According Servation, the Preparation of different communicati Is £
o 5 S L5 unication tools for
practicing government communication activities wasg less at the central admi
PR o b ) ral administration level as
well as at sub-city levels. The media relation activity was don ]
€ on

| i : y for reporting events
organized at the city or the sub-city and Woredas Jeve|. Ruther different Media used I ial
| - - ’ used the socia

media pages especially the Facebook pages of the city administration both at central and sub-ci
nd sub-city

vels as their source of information for report; i ini i
5 porting the city administration's activities.

rom the data obtained by assessing social medi i e b
F g dia pages of the city administration from central

and sub-city levels, 77 contents that are published on the Facebook pages of the Mayor's Office

and communication Bureau were shared by mainstream media, From October 2021 to February

2022

e

For Example, the news published on the Mayor's Office’s Facebook page on October 11, 2021,
about the celebration of National Flag Day was copied by 4 mainstream media outlets. The event
took place in the Mayors Office’s compound but media houses didn’t report it in depth from the

spot rather they copied information from the Facebook page.

The news that was published on October 17, 2021on the Mayor’s Office Facebook page about
the 28"educational conference of the city administration was also copied and shared by 4
mainstream media, even if the conference was held in the city, the media didn’t report it from the

spot rather they copied the news posted on the Facebook page.

Using the city administration's social media pages as a source of information for news coverage

is not a problem by itself, but the message was not communicated in-depth and it may restrict the
relationship between the media and the city administration which highly affected the
communication activity of the city administration.

Social media puts an impact on practicing government communication activities of Addis Ababa

) : ; tents
tity administration in a planned manner. According to the observation obbaiRaela
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. .hed on the city administration’ : ;
puthh on's social media pages an

" R e : Sy
planned messages 10 be communicated tq its public Ruth Taknly e city administration's
- Ruther,

and regional messages. Messages copied from social meg;
med;

: a pa o i d
fficials were posted on the city administration’s P Pages of, media, individuals and

ta obtained by as i i g
from the da Y assessing social media Pages of the city admin;
ministration at all levels,

dministrations m :
a < : essages 2
contents Were posted by sharing or €Opying other media outlets. ; e

S,

essages communicated through the Pages are not only cjf
City a

For example, the news story about the appointment of new

3 government officials that was
reported by Fana Broadcasting Corporate on

October 9, 2021, was copied and posted on the

Mayors Office Facebook Page. As the News is a national

Issue posting it on the city

administration's page 1s not a problem by itself. But the city administration's government

: nication has 1ts own missi : s :
commu g on to achieve and it’s expected to focus on the city agendas.

prime Minister Abiy Ahmed posted the message about peace and stability of the country on his

own Facebook page on November 17, 2021to the public, but the Communication bureaus page
posted it on its page. As the Prime Minister’s message for all of the people of the country sharing
it on the city administration's communication channel is not a problem but it’s not the agenda of

the city administration.

By sharing and posting readable content that is out of the city administration's agenda from other
social media outlets the administrators of the site try to increase their site’s viewers this forced

them to enter into competition with media organizations and act as a media rather than a

communication department.

As several contents are circulating on social media, some of them seem against the city

administration, during this time the city administration’s social media pages concentrated on

countering those messages rather than sticking to their own agenda. The impact of social media

forced them to create content depending on what is published on social media

An article published on one individual's Facebook page on January 31, 2022, was the exact

. - : i inistration's
¢Xample of how content posted on social media channels impacts the city adm
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communication practices. The article jg about the

. anee theater
jocated in the city administration’s building, The the hall called Theater and culture hall

e, y ater hall
city administration.  but S one of the four theater halls under

the

. s the: o3 i 3
o of the article asks the city administration that as the ha] to continue its fi
Inue its former service.

Following the publication of that article,
Jdministration’s Facebook pages the same day
accomplishment of the renewal of another theat
published for countering the former one.

ano i i

i thler artlc.le was published on the city
4 sht 1€ previous one. It is a story about the
r hall called Hager Fikir. It sims the content

gut the former individual who asked about the culture and theatre hall condemned i
ed the

. o S N A S Sy article
pubhshed in the city governments communication bureau is against his aficls S :
ne day

The other example was news that was circulating on social media during the preparation of the

Victory of Adwa’s celebration. The news stated as the government changed the place where the

celebration was conducted from Minilik Squier to Adwa bridge. And the association of Ethiopian

i o 1 L . - -
patriots condemned the government's decision said the news. Following this news, an article was

published on Mayors Office's Facebook page to counter it

The other example was news that was published on the Mayor's office page for countering the
news which was circulated on social regarding the school feeding program led by the city
administration and the case of food contamination. After the contamination news was spread on

social media the counter is published on the city administration's pages.

Another example was a piece of news published on the city administration's Mayor's office page
for countering the news published on social media about the restriction of transport services
operators who gives transportation service to students based on private ranting service. After the

news was circulating on social media the city administration's page published counter news.

These kinds of social media usage create a problem for the city administration's communication

practices because it reduces the credibility of the administration, even if countering false news
. . 1 1 a
Protects the public from incorrect information it should be done proactively and clearly and in

Way it increases the trust between the city administration and the public.
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CHAPTER FIVE

CONCLUSION AND RECOMMENDATION

5.1. Conclusion

This thesis aimed to examine the impact of social media, on the go
, vernment communic

practices of the Addis Ababa City i -

Admini : S
ninistration. The qualitative research method was

employed in the thesis. The data gained from an interview and document review we lyzed
’ were analyzed.

As a result, the study’s key findings and conclusions are provided as follows

From the data gained the research questions are answered as follows:

Regarding the- acceptance of social media as a communication tool in the city administration, the
findings realized that social media is perceived as a communication tool in the city
administration. Different social media platforms are used in the city administration’s
communication practice at the central administration and the sub-city level, even if Facebook is
dominantly used.

Regarding the use of social media as a communication function effectively by the city
administration, the findings show that there are trials to use social media as a communication
function in the city administration’s communication practice. But there is a problem with
utilizing all available social media platforms effectively.

Regarding the main challenges that become obstacles in using social media in communication
activities of the city administration, the findings show that centralization of the communication
practices, lack of knowledge and skill to utilize all social media platforms, lack of clear strategy
and guidance for the usage of social media and the dissemination of fake news and hate speeches

are the major challenges in using social media for communication activities in the city

administration.

In general conclusion, the findings showed that social media has an impact on the government

communication practices of the Addis Ababa city Administration. It affected the overall

communication activity of the city administration by influencing the content production, media

mmunication tools, and shifting the focus from the city

usage, the implementation of different co
mmunication practices of the

administration agenda. This results in making the government co

61



by (wo-way approach, which helps to strengthen the relationship between the city administration
qnd its public by opening the space in which the public speaks directly to the government and the

cemment knows what the public says through comments

2 and messages.

The absence of clear direction, strategy, and guidance in which the city administration’s social

nedia usage was led affected the communication practices of inappropriate usage of the social

media platforms the city administration. While the main social media pages are concentrating on

publishi“g content that is out of the city administration's agenda to increase their viewability, the

platforms of sub-cities and Woredas also following the path of copying the main pages.

Concentrating on publishing counter messages for content published on other social media pages

also affects the effectiveness of the communication practices.

As social media becomes the most dominant tool in communication practices lack of utilizing the
available dominant social media platforms by city administration also affects the effectiveness of

government communication practices.

In conclusion, social media has a greater impact on the government communication practices of
the Addis Ababa city Administration. Its negative impacts highly affected the effectiveness ol
the communication practices of the city administration and it may become an.obstacle l.U
fulfilling the mission of Addis Ababa city administration's communi.cation practices, t'l:‘ailt :z
ueating mutual understanding between the administration and its public. In other ways, 1

" ication practices.
used properly it increases the effectiveness of the communication p

62



0mmendati(m
L

o 10 answer the research questions thoughtfully
eflo .

o the following recommendations:

make

needed to prepare

o Departments of the city administration who are responsible to lead the overall

ity have needed to Capacitate themselves to effectively

available social media platforms to increase their reachability

ication activ
communice ¢ use the

o Contents that are published on social media should have to be planned and targeted and
it’s needed to concentrate on a plan rather than focus on sudden issues

o All contents to be communicated are focused on the city administration agendas to
achieve the mission of the communication practice

o It’s needed to effectively utilize the opportunity that social media has in two-way

communication to achieve the goal of government communication
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Appendix -A
Interyiew Questions

ADDIS ABABA UNIVERSITY

GRADEATE SCHOOL OF JOURNAR1Sv AND COMMUNICATION

pepartment of Public Relations angq Strategic Com

Munication - An interview helnc
gather data for the Graduate study Thesis s o el

This interview aims to gather data on e impact ;
icati ractices: tl, ! pact of social media on government
communication p €s: 1he case of the Addis Ababa Cigy Administration. This interview'
h o . This interview's
information will only be utilized for research purposes. Whatever responses the respondents
: ill be kept private. y it
provide will ptp Your honesty and dependabllny are really valuable in this studv.
Furthermore, your voice will be recorded by an audio recorder based on your consent. The
researcher would like to thank you in advance for your cooperation

1. Do you think Social media has an impact on the government communication practices of

the Addis Ababa city administration?

9 What are the positive and negative impacts of social media on the government

communication practices of the Addis Ababa city administration?

e

Do you think social media has an impact on the usage of the media and other
communication tools in practicing the communication activities of the city

administration?

4, Is there any strategy, directives, or guidance by which the communication practices of the

city administration are led?
3 What are the basic communication activities affected by social media®

6. Do you think the available social media outlets are effectively used for the

communication activity of the city administration?

68



Appendiy - B
Amharic Version
nh&hhnneth‘mtwum‘sﬁ-hwme

\’Uﬂ*ﬂ")"l"i-‘l’fhﬁ‘ﬁh’fdahb{f%hmgi
gu #h @MLT AVATE &9 ayay o o
art i TGk YILET - dage aqyqg.

INAY R oyt
hﬁ'ﬂ-smuc-‘f-hs:‘\
TN THe suq3 N“NIE PormA

€ ise Nhs,

N ANO hepoy AVEEBLC a3 n
45 ' b 10l
hao"l."""h’ 0y A T10C AL PrLeaLcms

oA O, ar ',‘x‘oq) 7e&0n AL, II(D‘::ﬂ,‘J’(] aom g4
‘m‘]'ﬂ’i‘ 9 AN hPS 1 hA 7 - 5> }\,@,(D{\?“:: ?a‘l’.nm_,‘l. oA e 79 AT LA mnd
At hCO PULAMT TRNAE  goaT ATG .

AT Al has AN PRA
ﬂ..’.hﬂ.‘\::,‘}’n ANN NACAH @ P LAY Ag,

"‘(IDCh-Il n.q,dX‘ ’e".',‘-l‘m::
Ao DA G TNNE NPLOLe Povpgp::

1, 29UNET 71458 NaBN AN hpoy nnteec
AL TROY LALLM NAD £I°GpH. 2

a0 30l haoRyh iy A100C

2. YUNGE U158 NaBO AN hoy ANTRLC a0y hao- L7 A 100C

AL PULLALCT M W B WG h@ I3 P AR6G DT 9o gon ST ?

3. YNGR “LAL Ol ATELS Coo s Nt hoo-RYh T3 AI90C ODT AT
MNELPT T hG ChooRIhT7 ovALePT TPI® AL WISLMA AROT hAD
MA@ £9°GN 7

4. 19 AN G045 UAF hPq Phoo-RinTiy Ne-PT Po9a04N] aoool ¢ :
AT EELT WS ANT AT A ?

5. A%TUNEP 2158 A0S Cho0m PIEPT ¢hhol hhh 824 Phao-Rih s
T4 CTFEPL ST ?

6. IN4T- NNe- AL LA POTUNEGP 9188 @mAT AT Adl8LS. Choo-ih 7
T @NT 0N, U3 AIADNT AL @O-APA NA®- £I°GA7

69



"4q¥p
b “_5 Ph%A KON Wi hmzh.m I
Addls Ababa Clty Communication o

14K follo « 18 following

© Message

70



c ¥ gubp.comchanran (U a5 180 S ST Rwng 4

e 4 . Addis Ababa Communication

AL\

chorts Homea Vo » o

Subecrioions

Libaary

RNy

O R D™D

{n 1o fhe viCeos,
comment and sutscibe

A\ QiGN IN

| &

agST OF YOUTUBE
. MSC
o ports
o Gaming
6 »

e Office of the Mayor-Addis Ababa

W47 BULT A - ARA AAN
- OFFICE OF THE MAYOR -
ADDIS ABABA. ETHIOPIA

BASA MO 427 A+ SRC Nod +@ 280F AL PH0m
LT

TEETT R b e

71

Ths channe m‘mm

Q ‘ :
‘ E | &y Sk N
COtent
= = ¥ a %
e X Profile

@ https./#/t me/mayorofficeAA

{1 Notifications -



P2 Addls Absba Communication gur..

S e s ae
= Profile

b il

L}
LA e ac

- FEHL FEh
4 ‘.;:‘n HF* P O PolPaouT PATv)

!
k ;
j 0 NETY LLEDVALARNICU DNC A4 ALY o : g 1 st
& ;',f.-,c--xm- a779c e15 a0 e
APTOU LLPE A A7INC Hawip ©cysy

AL TAAPFELT NIL AVFTFU Hhahay = 0 @ hps.//t me/AAcommy

T
3D o
R N HFITONGNG gy =

NIy rinkarg

f.;.’* Arada subcity communcation office/ths-4 b Wb Like & o

A A e AT AR ot BT 00T pAG
Hinz

a subcity communcation office
0 iy NA TR 092014

o like th fing 4 ' ;
W pepe e S I 0oy e v o e e A e
ends A QHCH: PO A K08 Mo e D e o

iy -

B 12716 people follow this
9 1 person checked in here
@ h!t;):,',’aff.‘:d,;suifr[t'_.;_'.'.eusw:.:-;-;-r,_:;

0 Send message




s Communication-hs $1.

ANART ERLITY COMMUNCATION
26K followers » 449 following

= -
z ® = + o o0,
Ph hovzh,i7 - Yeka
Communication
14K followers + 34 following ¥ N l:’j
Beigs oS cebooi ccn/photofoid = 2923395329251 S5Ase1 = 42322 39564505855 y

73



A <v» — - ““\
oA 0 brgihyBoe Bilg
Communication © biesage BT

89K followers « 119 following

Q Search profile
fosts ~ About  Mentions  Reviews ¢
Wi Followers  phey
0§ More »

Intro Posts

o=

-
@ Page Govemment organization

¥ (Buh Y

@ Megenagna Square, Addis Ababa Ethiopia K Qf}m:mm Communication

sancarn 1Y SILTE
B £00938272 33550, EG

—~—
(4}

/'\ E"Q = [ /.;)
= | &)

) ———

1
.
|

J
%
o
L J

s Communication

m MR W 19K followers « 53 following Q search profe
Posts  About Mentions Reviews Followers  Photos  More v s
Intro Posts =

£0 ThhATar PeCdh h/hm3 heeah i3 8/ 04007
(V) #cen heothihy/Kirkos Communication
~ Sh \’

fia] Dana . inmmant Aarnsni7atian

280624272 33435, jpg
- +F3

74



Mayor Office of
e October 7 205 ¥ “:ddis Abaka

PADIEZA FAT? -3 L3 PPN *an Yo S
ARG FOSL- QA p g TP R has..

fI—-c}J\Q. -8

14% o POZEE A3 3 " Aae

hd-2%7 MNEPTOAX o o (1':"‘;"‘: <+ 3 h-}.tz"}‘:_‘\;?“-f-'} N1 Qo o
hee LT AT Ao n"l"lﬁ\‘?:zj;‘-ctf‘h-fq'}‘ﬁ:f‘:;ﬂ SERAN Sy

9 NN 7 XA S e <. Az g Thzse
ARETR: AT I VCF -TF e =D
ARNT TRTVI- A e o, Ao e ngo .

e i S
ke N oo -

F e
h-Nnec m_g‘i“?ﬂ-p* AS

Ble oon -

-,.B’l—

2N -

- AaILE U

NENE §5°F I B

43_,»

P28 3177 7

TP 01/2014 (PAA) “OASA T°0L-6 1724 AGARTT ANTILP GATY T eI LA avld 145 ar PAldud-B
023 94y 3 D70 ASTT ALL: PASA AN N7 hé Pk 0/C (FRT AAFLC: Ph-4<7 AN 584 Ne4+T
ABECTF NG A+FF A-+1T0F FhAzan

Fr Moy NQ4-82.¢. 02T U-0-9° FLTIVNIBE TVFR LA T TRTT ATTVCT
WPIE AFAAPTF QG QAT ARTTE AFLP 94T Qannda aehsT RDTT AOTAL

A+ Mo T
4 T netirt

I ha- ave® pampanon

75



>

c

G TV TS of Adans
october 1 2ORY - (g Abﬁba

e PFTIE~TF UV ooy o P
LB AT P2 o A-"'"‘ﬂ- ;-’
AT TTO - g -+
ATLA = Ny e P"pﬂdm‘-
Pl e A COVGT LN
ﬂa_y-.-uc:-?‘ r oy B . "Ym“-“
N0 N TV T3 erna
o G T o o
apnF-"F TEONAFE o Se -

e

o
ran LA
a -

3 ’\ﬂf]

# fanabciom

g vudi

@FVETUIC OAL KRG 1L YA WI4ac PULLRCHY
Pt hnSThéo- APPA- L1094 -h360 AT Ao

oct17. 2001 L1

RSN AN PEPE 71 2014 (AE L A) ‘DAL Pois ASa+nd areucy oMYA
@l ANEE P 28T PAAA MDD bt ) A PR PUCH 2 +tmCea =

NAs9" Noga

NFFVCT MN IMPAL AL 1740 @AY PA+AALF PASN MO htoy N340 MYF A 1ALe
ot AR NOCHF RCPTF @07 UT PoC ANV 123 MG AT ARF T e Vof-7 IARPA =

MU o0t RIT @FULT QPC R @ P7U1E 03 PUCT HOE NALCT AhAt 715 hed ¥ amyryy
Pkt DIENP 02014 PTPUCTE Moo} AR AISHLL 1 1C oA & AT G T, FoAL ATAAMC
®FUCI AT TPUCE HCF AT AT heF Ade 2204 104 -

MMCM I70CT WILCo PIPUCT hood (i amlar FPUCT AT Noohie- 148 +906@ 2244
FATQENC AAYT £ACKE FPUCE of, oo M AI5M P2 hirkARS PUROPAFT) AL
A=} YK oofs T AL LEAPA:

0A+7 02013 9.9° PEFUCT Heed (e ALIBTS AH-F14PTF oM PAS hLTEP Fhamft FPUCT
LEFI QS ATPUCT ART AwdS PHAm AU 187 NEA DAAR 445 he4T odt ANasar:
HUPTIULFF TAYE ChET hvE T 824 Toh AhetePF 21510 @4 pooAhA=

e T
28 ne . P-;\-Ig_‘n-'“’-“."i-?—
Ty

-

- =
ey e

“,’\;\:‘ NN oy =

i ol & 2= SONEE

L T W
- t'ln-::,-b-,_:._.“
- ﬁh,,a-, e

h5 1AL} 4C 0ap, PHAA CAd
’1‘,"‘”‘ WAk g )
AdNireh Maed umeFaac Ac
2T THY ®
WALy
MORE STORIES
A/ 00.L hdemts QA2
= ONAL NI PA0}
. RARE LTS 34 4R
ek = PASCT MG A M4
ACAZ AR HCE FAe)
areAXhe e
AR PmShe
BASZh (A5 XS Lu1s3
ML 0260
we l c | FHIC ™l £194-

LALCTA

Ethiops

Our Diaspora Mortaaat, v

Macningy



asyor O i
G L: p —
= @ &
e mayor Office of Addis Ababa
@
Not yet rated (O Reviews) e Mf?f" Office of Adas Ababa
P > e 203 - gn
M e 2o
| - TC an e
i [LESE - 3 e by Uen o ~/C) Ahsg-ue L T TALY -

photos M4 e AT T O Aposg-

2. DD rg e oy

T oy 3

21NN s A
<. 1N S AW
LRAFC BN
5. evhane REAEC -
S emhAahe Lrhbc

7. 2Ncs

oW BY heSaLLh 0w

<,

eMPAL TLINTC Sehe (L

Federal Democratic Republic of Ethiopia

MPAL “LLNTC OLL AV & ANEAT Pav 3N VALY (BT
koA T Ame

Octd, 200 A 2482

MPAL “2YNIC 0L huem & LAY P INE YALYT 04 2F Ko £F e

ARA A1 aohhlge 29 13014 (AE L) MPAL TENFC 0L AU 1F5HFTor AT A22% TLA4C
=065 AEFAS AmPAL VLNTC RAAT TTLATC KAF 2T ATAGP AL T AT +29F haTe )
TooPh:s

PHLUPE dohliA P+ERNG TGk Aot NIAT PN (W'D hAGF TGk 0/C 1496 A PTATS
AN LUAEC KA AVSOP NIRYFC ARALF TCk 0/C IS so¥am s PSS ok T 2LATC KA
e "'MA: '

VAPAALG &8PF -0} PZATH AT AT S ThT0 2P T HCE TLAFC BAF

2 MPAARE AICERD ALS - PANT TTLEo0TFC MIATNT HCF TLLNTC SAF

LA/CARNTRAT - P&nhd FAETF HCF TLNTC Sh

4 @/C Al APA, PANT 7 FOAC HOF “2XNFE KA

521G e ) e phen s ~ PhHFGHTY HOE 130G KA

6.0/C UK ABL- P4 LS HCF TLAFC KA

SEMSEE e e v ams an AT AL e @AY, P e

A

Py TR/ TG AR - [

*a

(~/c) ALt & P AAT A2

AMtkreringe

22k

e 1T L%

3 ErLOrC
£ 3 h2Hreoxs TomPa .,

L TCt: Nawgs.

T P ran

-~
TLROFC Bh - i R 1 VO, Hew

SIN nce ZLhTC
PROPC - £/ TEAN F=h3Y - pacHe FALWATFC sy

o :Mmﬂn_

oy BRRPS s b o

843 @02 on s AARE

€
©.w0

N204 A HCCGS

LN TR TN Bk o .

Dore sTories |

o) PACATF ool e
PIATHAC LAY F44F
11435 adoar
07N4aAs:

W-hS e A970C
AP PP TR
MWMAOF A4 TPC AL PA

THOC BT AL Mh £
11070 ot oA
kLo Mot



M g 9, EARK IFJ '

(o4
L1 @ -

W Notyet rated 0 Peviews) ' Communication & &humMc@

Photos

aMe Ay 008 hay
O824 g uamn.ntx:.:fwu et dcny

MAKPY 24 ks SAMRIR A g

£ Abiy Ahmed Al

y an @

Page - Polvician AIERLO ST @1TF: N6d AT CA 281 P0I2FYY m
PIELAT ANAT £ PAA UOFF +ANF T8} Hadma:
<<nat-gpplcables > W1CFT AL PHOYT FCHE D P mCSF oivr =his¥o?

K122 (b AL AHOL 200 1440 FCh Asmbaln
ASIRVE AAPRSR 400 715 m@mad M= 1942 Nhe?
AR PLATT) 2¢h Ao Mwenn Ae MIRéAY

ltoophiyaznota lammikoc, qaamolesn Qazrummaa biyya kzenyea

hinbarbaznne fagocfi chhoottl argaman cabesnyaaf humns nabanit
PhOtos 3 Man Ciyya 'i-?!*'l, T WRraana oduu Dada bansuasng
mantachio hen qabnu. Osezsea dogo.. See more




- e T
AN/C 2N 7h-97 7" oo Am/c 5,

L L R T T T
-nA AW R
e

B
M e
31T CREO MO hdaq 2 ha
AT ALFAET ¢ 2L -7 AP 5
hf‘-.‘_ PRLNNT PN a5 ZTNAP r—r':.z T oo 2
H”¢Q LT C P re ADE -y
:"vk O NAD RLT T D pg e
AR AP o T FPT?P P - x
s pNN=P FOEen 3 ?:E/C ha p.oy

AT HEPATI 2 P oL m-Ty AZ5.0q

:-J‘I“’ hNCF o/ ASYF Ao A% = O‘IJ: AVamcame
ARNGCA D210 W85 A o i

ASD RO TIHOF T @

N3 AT G R g - )‘ﬂp-d‘*-.g‘
PG Ok —f-o"wﬂf\ ETVC e+ SN -
ADABA = NUDRoD ann s @ POC-m-3 .-..I;c ‘_‘A "P.:\ s
ALH T OAR TS PA-9~ - N,
S 2 - = <
» - & w e " -

! PASH AN W9 hawy T (L€ Addis Ababa City Communication

Page - Government organization

A7e PRAA A0 by he W 0. Addis Ababa City
Communication &

9
ation@gmailcom PAYI4@ VIC §3C £hic AT 4043 [ TAL T

827 9/ vICY hmAT oL A g LFAHIE 1IC €9
M0C +Ak P+aeiidas 194 AL 11560 Y7 U AC AIC
I At £8em Pohicat A% hic ot Feh® ents

Not yet rated (0 Reviews PRUTLAS PORY ALAT Howd ) AS PERFC LD oo qeupy
@A 0LA% T 0SS PaeFentp ChIA 20341

Aned 20 Gam 3 KISFP O8AT PAFRLNF EhFC

Ph . FOLaT Near ARAN MA D At ARG +0S 0T (nzo bAT
otos Pom¥ans e Chil +2.0%A: . See more

# Studisc at Addis Ababa University E Rt A5
A FPFCT DA MeT metT M0 C £¥C +=0A0T
I 8 FLTCT QA ST 07 0th AN A7 o442

prRRERRRRERIRARE

79



e Mayor Office of Addis Abap,
B F AN AT A%, 0 psp
NIPEPT P FE MILIY Arg s
© Page. Local business

& CityHall, Piyassa, Arada Subcity , Adis
Ababs, Ethiopia

L 011550

& Not yet rated (0 Reviews)

Q Mayor Office of Adis Apaby
March | A

RGATH AL Aah ALP tape

AIRTF b0 1268 pagg 194 M0 Ant gep

ATk rees UAHE Ak P2 g - 1724 &g paq

CAv PR C ) PI%P £a n9a hotCa n4ip I3
S+ Aypc MI7EF 42 pawa.,

Ahngg hotCo 07y G Ahng paya¢ A7CE e
PAC7Le haA: PASD M oy AltS2Ce M3 ACO¥F
0#IE+ Mg (U378 FAe PhaA :

Ahggee fage LhSofA::

PILP LA PRILY: om¥ LTI Y NS he
AAR PP See more

————— ————




e Mayor Office of Addis Ababa

October 29, 2021 - Q) e

0740 NAR A+ NEA 1% US PanFong e 207 Fuct 13

PN TP F NP+ mCHPA + ke AP G Phar o /F
vt e

htePE oA 0F +TLPF hrohonT Mhe Posé A7
hleF TACPTF ARET 0V FF o PUaoP 1903 4091 FP4 =

PORETIS Ac T 1ULPFT TC 0f VNS Nv@0f FLasy
PERLMT e AT HNCPE P9 avam /1P Y AA P3P hest
Peod MATTTNT o of L7 To +00Ph =

RV evan it OC P4 200 ° 9 hL37 F9C P00 Qoo $494
PAEF ATRLIF A W T e lEPF WA L7 0 BP1094T =

SN 547 205 L e ), e o5 i
T AR S

wf‘-';. E
-



e Mayor Office of Addis Ababa

Octoper 19, 2021 - Q see
At+9¢PTF ACHN PoLAM Fho o F AAIF A5

1724 P7LAL B @ and B PF pat2 b o LER TN
F+&M7CT LW AN o¢: - L0 A0AQ htoy

PAEA AN DT FEHTCH UC A+9920%F gor

.o e
FNOPFT Mtedbt AAMCF 478 2ame Po2hahA 33,.":_,,
AIRFHIE PTLHPOLD @2lB FhA hegage NAA::

wIRELFR AT FNOPF 9942 F packn A3 Ag
120 &F T AT EINTCF MAMT hama, 42 hO-3 @ +465
APdmd LITAT NAPA:: . See more

@ EthioTirmes
S ; ST < s

AT 3 (-7~ F CA -3 2NV P AN -
PTZOAM AN F POV "F N C2 9 "Fa AT S
4+ P -#

AVTH-AN F- -7 7 F- oo yen -3 L "2 T oo
OAF-T-FT7VCF (L-FF 499 & ooy P2 FPooAas -
PR TF U DO ANCIFTOF N A o AV
MNTVENT20 A~ AT e PSS M 10 A~ FOT -
ML M L\ =

P -0 73 (L DA™ F o 5 3 o- e s S

AT TP NCTD P2 et NN e, == -7

NF- N7 F T O3 AL “Fpe T G ey - -
T~ (Lo~ P Py =

FPAhSO JO0 F- -3 (Lo QF T~ 97wee 3 (L-FF
AT TP F ACAN AP PoZ 1 R - 0L 7= F hvie
I AP FA T3 I 1ENDOT AT G e o
PNAND A\ : : =TT ATV T (P T

Pl -0 3 TF2 AT LA AC7011 100
FUA P17 ACTALO - TiNCNEF"3 MO0 -F
ADETE I T ITT (LT MO E = =

PAhsdH.. . See more

82



