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ABSTRACT

The fundamental investigation of this study is to Explore News Diversity of Fana Broadcasting
Corporation, Fana TV prime time news in terms of news topics, geographical coverage, number
of sources per news, variety of news sources, and their perspectives. A mixed research approach
was employed to explore the news diversity. Utilizing a quantitative research methodology, the
study has scrutinized 230 news stories collected through the Simple Random Sampling
Technique. In addition to the quantitative methodology, supplementary data has been acquired
from key informants who were deliberately selected and whose responses were qualitatively
analyzed in the study. Given that Ethiopia is characterized by its diverse ethnic composition,
encompassing numerous cultures, traditions, customs, beliefs, ideologies, and multiple spoken
languages, the notion of news diversity becomes essential in capturing and representing these
complex and multifaceted realities.This distinguishing feature holds significant value in
determining whether Fana TV News is practically promoting a diverse array of news or not. The
literatures related to the research are incorporated into the thesis topic. The Unified Framework
of Media Diversity Theory is employed as a benchmark for the conceptual framework of this
study.The findings of this study divulged that the prime-time news reports on Fana TV
predominantly consist of political news content and exhibit an uneven distribution of diverse
news coverage. Furthermore, it was observed that Fana TV news heavily relies on government
officials as the primary source of news information, prioritizing their perspectives over those of
the general populace. Additionally, the study shed light on the imbalanced geographical

representation in news coverage nationwide.
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Key words and their Operational definition

. Media diversity: refers to the presence of multiple and varied perspectives, ideas,
and voices in the media.

. News Diversity: a measure of the variety of news items in terms of topics,
perspectives, geographical coverages, and sources represented in Fana TV news.
. Diversity of Content: these are the range of diversified issues and topics covered
by Fana TV primetime news.

. Geographic Diversity: This refers to the representation of regional states and city
administrations of the country in the news stories produced by FBC.

. Source Diversity: This refers to representing different sources and their
perspectives in the news reported by Fana TV.

Number of News Sources: the number of individuals being interviewed per
news.

. Types of news: is the concept or subject matter of news that Fana TV broadcasts
in its primetime news.

. Types of news sources: These are the news sources belongingness to a profession
or parts of society, like PR practicioners, ordinary citizens and political officials.
More than one Region News Coverage: These kind of news are news stories
that simultaneously touch two or more regional states of Ethiopia.

News: it is factually based information that includes important, actual, current
and mostly unusual events.

. Primetime News: refers to the main Fana TV news programming broadcast
during the lounch time when television viewership is probably high between 6:00
AM and 7:00 PM local time.
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CHAPTER ONE

1. Introduction

This chapter will introduce the topic in a broader context and present some background
information on the research problem. It presents a historical overview of media diversity in the
global and Ethiopian media landscapes. Additionally, the reasons why diversity and news
diversity have become important agendas for global media organizations are discussed briefly.
The second section discusses the problem statement and what motivated the researcher to study.
Then, the general and specific objectives of the study are also stated. The sections then present
the basic research questions, the study's significance, scope, and limitations. Finally, the chapter

concludes by presenting the organization of the research paper.
1.1. Background of the Study

Complex political, economic, and social factors, including technological advancements, media
ownership patterns, and government regulations, have shaped the global context of media
diversity. Starting from understanding this various history is important for addressing the issues
of news diversity in this study.

As stated by scholars such as Boyle, R., & Schultze, Q. (2019), Media diversity has been a long-
standing issue that has evolved in different parts of the world. Its central concept refers to
representing diverse perspectives, ideas, and voices in the media, including print, broadcast, and

digital platforms.

The history of media diversity dates back to the early days of mass communication, when the
emergence of newspapers and magazines provided a platform for diverse opinions and
viewpoints. However, media ownership and control remained concentrated in the hands of a few

powerful elites, limiting the diversity of represented voices (Napoli, 2009).

In the 20th century, the rise of radio and television brought new opportunities for media diversity

but posed new challenges. State-owned broadcasters dominated many countries, while
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commercial broadcasters focused on profit margins and tended to homogenize content to appeal

to the widest possible audience.

The advent of the internet and digital media in the late 20th century has revolutionized the media
landscape, offering new possibilities for grassroots and alternative media (Napoli, 2010). This
has led to new opportunities for media diversity, as independent voices have been able to create
and distribute content without the need for large budgets or corporate backing. However, it has
also brought new challenges, such as the spread of misinformation and the difficulty of

regulating online content.

Today, media diversity is a key issue in many countries, with policymakers and activists calling
for measures to promote pluralism and ensure that a range of voices is heard in the public sphere.
One reason that media organizations focus on diversity is to meet the needs of their diverse
audiences. In their book "Media Diversity and Localism: Meaning and Metrics,” Philip M.
Napoli and Minjeong Kim note that as the demographics of communities become more diverse,
media organizations must find ways to reflect that diversity in their content. Failure to do so can
result in alienating large segments of the audience.

Media organizations are prioritizing diversity to represent a wide range of perspectives.
According to Bill Kovach and Tom Rosenstiel in their publication "The Elements of Journalism:
What Newspeople Should Know and the Public Should Expect," journalists are responsible for
encompassing all narrative dimensions, including incorporating the viewpoints of individuals
from diverse backgrounds. Failing to do so can result in a limited and biased portrayal of the

world.

Media institutions also acknowledge their duty to advance social justice by means of diversity. In
their publication "The Handbook of Global Media and Communication Policy," Mansell and
Raboy assert that media institutions are responsible for offering a platform for marginalized
groups to express their grievances and confront social disparities. This can be accomplished by
endorsing diversity in the topics that are addressed. These are merely a handful of illustrations of
why diversity and news diversity have emerged as essential priorities for international media

organizations.
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Like the history of the media industry in the world, our country, Ethiopia, has a long and
multifaceted history of the media landscape, with various forms of media emerging at different
times and in different contexts. One of Ethiopia's earliest forms of media was the oral tradition,
which involved passing down stories, myths, and legends from generation to generation. This
tradition was largely maintained by the country's diverse ethnic groups, who used different
languages and dialects to communicate their stories. One of the most important books
documenting this tradition is "Ethiopian Folktales" by Wolf Leslau, which offers a rich

collection of stories from different country regions.

In the early 20th century, Ethiopia experienced significant political and social changes that
profoundly impacted the country's media landscape. For instance, the introduction of modern
printing technology led to the emergence of newspapers and other print media, which played a
crucial role in shaping public opinion and disseminating information. One of the earliest
newspapers in Ethiopia (after the first Amharic newspaper called ‘Aimero Gazeta’ and some
other hand written sheets with a very small circulation) was "Addis Zemen," established in 1941
by the Ethiopian government. Addis Zemen played a critical role in promoting nationalism and
anti-colonialism and educating the public about various social and political issues. It was, and
still is, the main official press organ of the Ethiopian government.

However, the media landscape in Ethiopia has not always been diverse, as the country
experienced significant political turmoil and repression under the authoritarian rule of Emperor
Haile Selassie | and, later, the Marxist-Leninist Derg regime. The state heavily censored and
controlled the media during these periods, and independent voices were silenced. One of the
most influential books documenting this period is "Ethiopia: The Era of the Princes"” by Harold
G. Marcus, which offers a detailed account of the political and social changes that occurred

during the reign of Emperor Haile Selassie.

After the collapse of the Derg regime in 1991, Ethiopia experienced a phase of political and
economic liberalization, resulting in a heightened degree of variety within its media landscape.
Ethiopia's media sector flourishes with various newspapers, television and radio stations, and
online media platforms. In accordance with article 29, sub-article b of the Constitution of the
Federal Democratic Republic of Ethiopia, as specified in Proclamation no 1/1995, individuals are

granted the fundamental right to access a wide range of information.
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"... In the interest of the free flow of information, ideas, and opinions, which are essential to the
functioning of a democratic order, the press shall, as an institution, enjoy legal protection to

ensure its operational independence and capacity to entertain diverse opinions.

Any media financed by or under the control of the State shall be operated in a manner ensuring
its capacity to entertain diversity in the expression of opinion....". However, the country still
faces significant challenges regarding media representation and access, particularly in rural areas

with limited access to information.

Mass media is a key in the social forces that promote and enrich diversity. Content variety in
media becomes especially important when considering accessibility to equal representation of
different power/ social classes or persons who need recognition.

The mass media are expected to serve all citizens equally by providing free and fair news and
general information through their reports. It is also believed that mass media should be
responsible for informing the public to promote free thinking, tolerance, respect, and mutual
understanding. Citizens can contribute to developing a democratic culture in their country when
their awareness of diversity develops, and they know their rights and obligations very well. So,
the role of the media in teaching and creating a forum for discussion cannot be replaced by
anything. According to the book "Media and Democracy in Africa” by Yves Kamuronsi and
Fackson Banda, diversity in Ethiopia has been challenging due to limited media ownership and
government control. The authors argue that the lack of media diversity has contributed to the
limited representation of diverse voices and perspectives in the country's media landscape.
According to the idea of these authors, there is no presence of multiple media outlets that truly

represent diverse interests and perspectives in Ethiopia.

In countries like Ethiopia, which are home to multicultural people, much is expected from the
mass media to promote values of unity in society. Focusing on public and participatory social
realities and giving due place to pressing issues of society should be considered the key elements
of their activities. Living in a country where diversity is respected requires the active
participation of people from the lowest level of society to the highest in socio-economics,
politics, history, and culture. People need a wide variety of information that will enable them to

make rational decisions. Providing a wide range of information options and fostering
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independent thinking can also be part of diversity's mission to empower people. In this sense, it
is necessary to ensure that the Ethiopian media reflects the diversity of Ethiopian society and

promotes the representation of diverse voices and perspectives in the country's media landscape.

The mass media's central mission is to allow people to hear different thoughts and opinions by
following a balanced and fair news reporting strategy. Also, building the intellectual
competences of society, helping citizens to define their identity and social life from their minds,
and facilitating situations where people can give ideas and discuss their issues are the advanced
functions of the mass media. These missions transform societal contradictions and conflicts into
mutual understanding and cooperation, social harmony and peace, development, and democracy.

Many commentators and academicians say that mass media should measure the level of success
of their work in terms of the existing reality of the country as a whole. The mission of the mass
media is to bring positive change to people who live in a society where there is no culture of
freedom of expression; isolation and oppression prevail. Poverty and backwardness are the
characteristics of the society. The standards of newsworthiness emphasized in professional
journalism should also be seen within the framework or context of the community's lifestyle.

It is believed that the general reality of the mass media working in a society with a wide range of
languages, cultures, faiths, traditions, customs, lifestyles, and appearances should reflect the
same national aspect. Just as it is appropriate to have mass media that work for a single group of
society or target audience, the overall mass media ecosystem should be broad and diverse. There
should be many numbers of independent media organizations that operate independently. This is
one of the ways to make mass media accessible to several audiences. This will also significantly

highlight and develop a country's values of different cultures.

Especially, Mass media such as Fana Broadcasting Corporate (FBC), which believes it has
national news coverage, should examine themselves in terms of reflecting the reality of many
ethnicities and cultures. There is no doubt that Ethiopia is a country known for its diversity. The
mass media’s news reports are believed to have a significant role in enriching this theme. This is
directly related to the professional principle of journalism, which is to provide balanced and fair
coverage of different ideas, political tendencies, cultures, social groups, needs, and different

aspects of society.
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1.2.  Principles of News Diversity
The principle of news diversity is a fundamental tenet in journalism, emphasizing the need for a

comprehensive and balanced representation of perspectives, voices, and topics in news reporting.
As McChesney (1999) argues, a diverse and inclusive media landscape is essential for cultivating
an informed and engaged public. This principle encompasses various key aspects, including the
representation of diverse perspectives on a given issue (Kovach & Rosenstiel, 2007), the
inclusion of voices from marginalized or underrepresented communities (Wahl-Jorgensen &

Hanitzsch, 2009), and the coverage of a wide range of issues beyond politics (Tuchman, 1978).

Furthermore, the principle underscores the importance of avoiding bias and stereotypes in
reporting, promoting transparency in editorial decisions, and encouraging inclusive newsroom
practices (Kovach & Rosenstiel, 2007). By adhering to these principles, news outlets can
contribute to a more accurate representation of events and issues, fostering a deeper

understanding among their audience.

Geographic diversity in news coverage is also crucial, ensuring that stories from various
locations are included (McChesney, 1999). This global perspective helps create a more nuanced

understanding of events and promotes a more interconnected view of the world.

In essence, the principle of news diversity is a multifaceted approach that goes beyond mere
reporting, encompassing the values of fairness, inclusivity, transparency, and a commitment to
representing the rich tapestry of perspectives within society. As news organizations embrace and
implement these principles, they contribute to the creation of a media landscape that serves the

public interest by providing a more complete and nuanced view of the world.

Therefore, this investigation aims to analyze the news narratives in mainstream media from the
vantage point of news heterogeneity. The selected case study for this research is Fana TV Prime
Time News, expected as one of Ethiopia's most popular and extensively-watched news
programs. The investigation aims to scrutinize the extent to which the assortment of news topics
broadcasted on TV is diverse, the range of geographical areas covered, the utilization of sources,
and the perspectives conveyed. Furthermore, the study aspires to identify the factors contributing
to the absence of diversity in news content within the news package by conducting interviews

with key informants and examining sample news narratives.
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1.3. Statement of the problem

The mainstream media plays a significant role in moulding the collective viewpoint of the public
and distributing valuable knowledge. Nevertheless, apprehensions have emerged over the
absence of variety in newsroom settings, resulting in a uniform range of perspectives and

insufficient representation within the media (Tuchman, 1978).

The current study aims to examine the sample media house prime time news from the
perspective of news diversity to understand better the challenges and opportunities present in
promoting diversity in the media industry. The lack of diversity in the media significantly
impacts the public's understanding of current events and the perspectives of different groups
(Mastro, 2017).

Furthermore, the media is critical in shaping public opinion and how society views different
groups. When marginalized groups are underrepresented in the media, it can lead to negative

stereotypes and misconceptions about these groups (Entman & Rojecki, 2000).

Coming to the Ethiopian context, our country is ethnically diverse, with different cultures,
languages, religions, nationalities, political outlooks, and other backgrounds. The country has
already been described as a museum of peoples (Berhane, 2009; Teshome, 2001), whereby a
multiplicity of ethnic, languages, religions, and other groups are markers of its diverse

population (Ambissa, 2010). For these reasons, it is considered a diverse country.

Considering this context of the nation, the media environment should be designed to entertain all
types of diversified identities in the country. Thus, Instead of disregarding or neglecting the issue
of large societies' heterogeneous environment, much research must be conducted to address the

issue of content diversity in the Ethiopian mass media context.

A study conducted by Teshager Shiferaw (2004, P. 14-15) states that the mass media are the
platforms where only the voices of a few elites of the society are reflected. The beginning is in
the struggle to be heard and the process of control of the mass media. Different members of
society who want to use the mass media to create influence try to control the news and
information and make the majority of the people their followers. Thus, it can be concluded that

diversity is not considered.
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Furthermore, Teshagers’ research also shows that different elite groups desire their interests to be
reflected in the media. These parties try to shape public opinion to serve their interests and gain
power and support for their preferred policy directions. They utilize the media as enforcement
for this purpose. Again this idea of the research also supports that diversity is not considered.

According to Getnet (2018, p. 2), the diversified audiences of a country demand diversified news
content. These diversified audiences want to hear their stories in the media through news,
programs, or documentaries. It is also often argued that a culturally diverse media context
enriches the media landscape, encourages all-inclusive understanding, and enhances the

audiences’ personal and social growth.

In recent years, there has been a growing concern about the lack of diversity in the newsroom
and the content produced by mainstream media. This has led to a growing interest in the study of
newsroom diversity and the factors that contribute to it. The lack of diversity in the newsroom
can significantly impact the news content produced by the media, as it can lead to a lack of
representation of different perspectives and voices. This can result in a narrow and one-sided
view of the world, negatively affecting the audience and society.

If so, is Fana TV, as a mainstream news media in Ethiopia, covering what it is supposed to cover
fairly? Besides, like the geographical coverage, audiences prefer to see various news contents in
the media. Audiences aspire to see various news angles and issues appearing on their television
and radio sets and in magazines and newspapers. Do mainstream media institutions like FBC
feed these needs of the audiences?

Considering all the above actual claims, the study's researcher has tried to collect preliminary
information from FBC journalists. According to the researcher’s discussion with the journalists,
most of them told the researcher that Fana Broadcasting Corporate (FBC) is realizing diversity
by working with a principled multicultural newsroom. In addition to other pushing factors, after
hearing about this claim of the reporters, the researcher becomes very curious to study the
current state of news diversity in Fana Television’s newsroom. This view implies that every
professional media has to be sufficiently equipped with diversified content to do a good job in
society. It is also a crucial aspect of journalism, as it ensures audiences can access a wide range

of perspectives and information, enabling them to make informed decisions.
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The acquisition of culturally diverse knowledge, skills, and attitudes is of utmost importance for
mass media in order for them to exhibit proficiency in the numerous media platforms available to
them. Furthermore, the examination of the media ecosystem in Ethiopia, specifically in terms of
its news diversity, is an area that necessitates attention and analysis.

Therefore, mass media such as Fana Broadcasting Corporate, which has wide distribution
coverage in the country, are seen by the audience to be following the policy of dealing with
Diversity in Ethiopia and trying to do it in practice. However, the orderliness of this media's
news items is sometimes questionable by the media scholars from the News diversity
perspective. So, the motivation behind this research stems from the need to understand the
representation of different perspectives and voices in the Ethiopian mainstream media focusing

the prime-time news on Fana TV.

In doing so, the researcher of this study attempted to determine the extent to which the Fana
Broadcasting Corporate (FBC) provides news coverage to all of the country's regions and city
administrations, as well as how a variety of contents and opinions are handled in its daily news
coverage of a topic. Furthermore, this research seeks to understand how the sample media house,
Fana TV, works to ensure the diversity of news topics and perspectives represented in its daily

news in the Ethiopian media landscape.

1.3. Objective of the study

1.3.1. General objective
The study was conducted to investigate the Prime-Time News of Fana Television, from the
perspective of diversity in the news.

1.3.2 Specific Objectives

Specifically, the study has focused on the following particular objectives.

Identifying the theme of news frequently reported by Fana TV prime time news.
Investigating the number of sources per each selected news item.
Assessing the proportionality of news coverage for each region and city administration.

Finding the main news sources for Fana TV news.

a ~ W e

Determing views expressed by journalists about the diversity of news coverage.
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1.4. Research Questions

The following basic research questions guided the study:

1. What types of news are repeatedly reported in Fana TV news?

2. How many number of news sources are involved in each news production?

3. What is the proportionality of news coverage for each region and city administration?
4. Who are the dominant news makers repeatedly montioned in Fana TV news coverage?

5. What are the perceptions of journalists about the diversity of news coverage?

1.5. Significance of the Study
Since the study has identified the gaps in the news coverage and the perspectives in the news
stories, it is expected to provide an in-depth understanding of news diversity in the ‘Fana Zena’
TV Prime-Time News. The study aims to understand how viable it would be for media outlets to

become more competent in improving diversified news.

The findings and recommendations from this study can contribute to the ongoing discourse on
diversity and representation in the media and inform future initiatives to promote diversity in the
media industry. As a result, the study will be useful for media organizations and policymakers
working with the media industry and the general public, as it provides insights into the need for

diversity in news presentation and how it can be achieved.

Furthermore, the findings of this study also have practical implications for media organizations,
journalists, and diversity advocates in their efforts to promote diversity and representation in the
media by indicating ways to encourage more diverse perspectives within mainstream media
outlets. The study has provided recommendations for improving news diversity representation in
the Ethiopian mainstream media organizations, specifically focusing on the Fana TV Prime-Time

News.

Moreover, the study will serve as an empirical source for future researchers whenever they have

issues related to the diversity of news content.
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1.6. Scope of the Study

The scope of this study is the diversity of news, particularly geographical news coverage, variety
of news themes, multiplicity of news sources, and diversity of opinions and viewpoints. The
Fana TV news broadcasting takes 30 to 60 minutes from Monday to Sunday each mid- day.
Within the study period, 230 sample TV news stories have been investigated using a Systematic
Random Sampling technique in both numerical and qualitative news content scope. The study
was conducted on the mentioned media house’s Prime time news broadcasted daily in the mid-
day at 6:00 am to 7:00 pm) broadcasting in terms of Geography, Sources, and Content
Diversity of news package that broadcasted from September 1, 2015, EC to February 30, 2015,
EC.

Under the news diversity context, the study has categories of major and specific issues such as
political, Economic, Social, Cultural, Historical, Religious, Health, Environment, Justice, and
Education news. For instance, political-specific news content includes good governance, political
wars, diplomacy, political instability, official meetings, bilateral and multilateral relations of the

country, and the like.

Concerning the variety of news sources, the number of sources per news and what kinds of
news sources frequently appear on the news have been parts of the study. What genre of news
source information is frequently used, and how representative they were? These are among the
central concerns of the research theme which had been analyzed. In relation to diversity of views
and opinions, the research has endeavored to see how FBC news stories entertain diversified
ideas.

The scopes mentioned above are what the study tried to look for. As mentioned before, the scope
of the study is the Fana Broadcasting Corporate, particularly the Fana TV ‘‘Fana-Zena’’ news
package. The research scope extends to ten participants as key informants and two hundred thirty
Amharic News stories broadcasted by Fana TV from September 1/2015 E.C, to February 30,
2015, EC. Regarding geographical news diversity, the research has deeply analyzed each piece
of news and was categorized under all regions and city administrations of the country. Here,
suppose a single news report touches on two or more regions. It is grouped under ‘More than
one Region’ news content coverage. This was created to alleviate the geographical news
category bias probability sampling of the research.
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1.7. Limitations of the study

One of the limitations of the study was its inability to address other programs of the station
beyond its news hour. It would have been preferred to include the program contents of the station
to examine the topic more in detail. But, given the time and resource limitations, extending the

sampling was unfeasible. Therefore, the findings of the study might not be generalized.

A content analysis method has been used to evaluate the study. This technique has drawbacks by
definition. One of its shortcomings is that it doesn't explain enough about how participants’
perceptions of news diversity are beneficial or detrimental activities are affected. To overcome

this limitation, an in-depth interview with a few chosen informants has been conducted at FBC.

Another challenge encountered during this research pertained to the unavailability of certain
news articles, which were intended to serve as samples, on the institution's official YouTube
channel for the month of February 2015 E.C. Nevertheless, the researcher successfully addressed
this issue by composing a formal letter of cooperation from the School of Journalism and
Communication at Addis Ababa University, personally approaching Fana Broadcasting
Corporation, and subsequently obtaining the news articles that had not been uploaded online due

to a system failure through the digital archive department of FBC.

What's more, as a student researcher, some experience measures were in a comma. However, the

researcher has done his best in consultation with the advisor.

1.8. Organization of the study

The final version of this thesis paper consists of five chapters. The first chapter covers the study's
general background, problem statement, research objectives, significance, scope and limitations,
and finally, the organization of the study. The essence and notion of news diversity, as well as
related topics with the Unified framework of media diversity are discussed in Chapter two. The
third chapter deals with the research methodology. In this chapter, the researcher also explained
how the research has been conducted, how samples are selected, and how the data has been
gathered.

Next, chapter four of the study discusses how collected data is presented and analyzed. This
chapter has thoroughly examined the data gathered through guantitative and qualitative methods
with content and interview analysis of the study. The outcomes of the data are also presented in
this chapter. Finally, the fifth chapter briefly discusses the conclusion and recommendations
based on the research findings.
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CHAPTER TWO
2. Review of Related Literature

2.1. Introduction

In this chapter of the study, the researcher endeavors to present literature related to the study's
concepts under consideration. As a result, the chapter will attempt to provide detailed
introductions to diversity issues, such as the concept of Diversity, Media and Content Diversity,
media diversity considerations, the importance of media diversity, and components of media
diversity. The components of media diversity, content diversity, source diversity, audience
diversity, geographical diversity, channel diversity, and ownership diversity will be presented.

The next part of this chapter briefly discusses reviews of previously conducted studies on Media
and News Diversity. The researcher will also attempt to discuss the Diversity in FBC Editorial
policy. Furthermore, the State of Current Attention Given to Media Diversity will be discussed in
this chapter. Finally, the chapter discusses the theoretical research framework, Unified
Framework of Media Diversity Theory (UFMDT), and its general applicability to the Ethiopian

media context and FBC.

2.2. Definition of Diversity
There are authors with many varied perspectives and justifications, so there are countless ways to
define diversity. According to the book "Diversity and Society: Race, Ethnicity, and Gender" by
Joseph F. Healey, diversity encompasses the many ways in which people differ, including their
cultural and social backgrounds, experiences, and identities. The author emphasizes that diversity
is not limited to visible differences such as skin color, gender, or physical appearance but also
includes invisible characteristics such as religion, socio-economic status, educational

background, etc.

Another book, "Managing Diversity: Toward a Globally Inclusive Workplace™ by Michalle E.
Mor Barak, defines diversity as "the presence of differences among members of a social unit,
such as a work team, concerning characteristics that are perceived as relevant and consequential
for the given outcome.” This author stresses that diversity is a critical component of a successful

workplace and that organizations must actively promote inclusion and equality to leverage the
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benefits of diversity. Diversity is a complex and multifaceted concept encompassing various
dimensions of human differences. Recognizing and embracing diversity is crucial to creating a

more inclusive and equitable society, workplace, and community.

A survey of the diversity literature also reveals that diversity cannot be defined in a way
everyone accepts. To prove their point, Brinson et al. (2010) cite literature that demonstrates no
consensus on the nature and definition of diversity in academic and professional contexts,
leaving the idea open to diverse interpretations and connotations. Here are a few definitions
provided by many authors over the years so that you can better comprehend the phrase's meaning

and identify any commonalities among them.

According to Jackson and Alvarez (1992), diversity refers to overt and covert characteristics,
such as attitudes, education, technical skill, socioeconomic context, and values, that influence
people and organizations. Overt characteristics include race, ethnicity, age, and gender. In
contrast, covert characteristics refer to less obvious characteristics (Milliken & Martins, 1996), a
wide range of traits, or, more specifically, everything that distinguishes one person from another
or unites them. (Kreitner, Kinicki, and Buelens, 2002); the imminent feature of the human
species which represents a set of individual differences that make all human beings unique and
different from one another and can be expressed in terms of age, gender, race, ethnicity, class,
physical and mental ability, sexual orientation, language, spiritual practice, and public
appearance (Sepehri, 2002; Thomas, 1999); (Deshwal & Chaudry, 2012; Grief, 2009). According

to the above definitions, diversity is the difference between persons in overt and hidden traits.

2.3. Clarifying the Concept of Diversity in Media Context
There are various ways to see diversity in the context of mainstream media. It can be perceived
through the lens of many media outlets. It comprises the presence of various media outlets in a
nation. It refers to representing different perspectives, experiences, and identities in the media. It
encompasses various issues, including representation of race, gender, sexual orientation,

disability, and socioeconomic status.

As various dictionaries and research articles suggest, diversity describes the different forms of
society's existing reality and intellectual and cultural aspects. It refers to the diversity of society's

culture, thought, politics, and ideology. As mentioned in a dictionary of media and
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communication studies, "diversity” indicates that society is not uniform and is different in
language, ethnicity, religion, class, etc. These differences also create cultural, ethnic, social, and
gender differences, indicating that diversity can be considered an aspect of any political society
(Teshager Shiferaw, 2004, P. 8).

According to other scholars, diversity is the "variation of individuals on any characteristics that
may mark to the assumption that another person is different from the self" (Van Knippenberg,
De Dreu, & Homan, 2004, p. 1008), or it can be defined as a mark that resides within and across
groups based on race, ideas, geography, ethnicity, language, religion, gender, sexual orientation,
and social status (Banks et al., 2005). Diversity is essential to all the differences that exist
between humans. This variation includes both individual and group-level distinctions between

people that are either obvious or subtle.

The media's diversity is essential for ensuring diversity of viewpoints (the discourse of varied
ideas), accurate and comprehensive news source representation, and public participation in any
given geographic setting. The media must represent different public interests, values, and
cultures to facilitate effective communication and give audiences access to various viewpoints.
Raashied (n.d., P.3) lists the variety of socially-stratifying content (voices, perspectives,

ideologies, genres, etc.) available throughout the media industry.

The media significantly shapes public perception and understanding of different cultures, races,
and identities. The lack of diversity in media representation can lead to harmful stereotypes and a

lack of understanding of marginalized communities.

2.4. The State of Current Attention Given to Media Diversity
There has been a growing recognition of the need for greater diversity in media representation, as
media has historically underrepresented or misrepresented many minority groups, which can
have far-reaching effects on their treatment and opportunities in society. Media representation of
diverse groups has traditionally been limited. For instance, most television shows and movie
characters are white, male, and able-bodied. This lack of representation can have a negative
impact on the self-esteem and mental health of individuals from marginalized communities, who
may feel invisible and unimportant. Additionally, it can lead to harmful stereotypes and

misunderstandings about these groups.
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Recently, endeavors have been made to enhance the inclusivity of media portrayal. Numerous
television series and films presently showcase varied ensembles and narratives that accentuate
the experiences of marginalized communities. This endeavor serves to counter stereotypes, foster
comprehension and compassion, and empower marginalized communities to voice their

perspectives.

Despite this progress, there is still a long way to go to achieve true diversity in media
representation. Many Hollywood productions still lack diversity in front of and behind the
camera. This lack of diversity in the industry means that many stories from marginalized
communities are not being told, and the perspectives of these groups are not being represented.
To truly achieve diversity in media, it is important to increase representation on screen and create

opportunities for individuals from marginalized communities to have a voice behind the camera.

The increasing concern about the diversity of news content in mainstream media has become
crucial in recent years. With the rise of media outlets, it is essential to understand how different
media organizations present news to their audiences. This study aims to explore the diversity of

news content in mainstream media, focusing on the case of Fana TV.

2.5. The importance of Media Diversity
It is important to remember that every audience expects and needs diversity and plurality of
media content and sources. In this globalization time, supplying diversified media content is
what the information age demands. Media content has to entertain diverse ideas, views, and
opinions. The importance of media content diversity cannot be overstated, as it plays a crucial

role in shaping our perceptions of the world and each other.

Teshager S. (2004 P. 8) states that when the mass media can reflect the diversity of the society in
which they are located, understanding and a fair communication system will be developed
instead of only certain views and interests being imposed on others. A way will be created for the
values of democracy to develop and replace extremism with a balanced perspective. By avoiding
the possibility of cultural and political values of certain sections of society being imposed on
others, all sections should maintain their language, culture, and thinking. This point indicates the
political implications of pluralism in the media. They show that diversity in society and mass

media is related to respect for civil rights and the protection of democratic values.
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Promoting a more inclusive and equitable society is a primary advantage derived from the
diversity of media content. When individuals from various backgrounds and experiences are
portrayed in the media, it conveys a strong message that their worth is recognized and they hold
a significant position within our society. This can effectively dismantle stereotypes and biases

that exist among distinct groups.

Another benefit of media content diversity is that it helps to create a more accurate and nuanced
representation of the world. The media is often used as a lens through which we view the world.
When it reflects a diverse range of perspectives, it can provide a more comprehensive and
nuanced understanding of the issues and events that shape our society. This is particularly
important in today's fast-paced, interconnected world, where the media plays a key role in

shaping our perceptions of events happening around the globe.

Despite these benefits, media content diversity remains a major issue. The media industry is still
dominated by a narrow range of voices and perspectives, and this lack of diversity is reflected in
the produced and consumed content. This is particularly true in Hollywood, where most movies
and TV shows are directed and produced by white men, and white actors are disproportionately

represented on screen.

To resolve this issue, the media has a significant impact on diversity, both in terms of the
representation of diverse populations and the perceptions of these groups by the wider public.
For this reason, there needs to be a concerted effort to promote diversity and inclusivity in the
media industry. This can be achieved through various means, including increasing the
representation of people from diverse backgrounds in media. Media companies must be held
accountable for representing diversity in their content. Media content diversity is essential to
creating a more inclusive and equitable society. Thus, the media industry must take more steps to
promote diversity and inclusivity so that the content they produce and consume truly reflects the

diversity of the world around us.

2.6. Components of Media diversity
Multiple viewpoints can be used to examine diversity in mass media. (McQuail, 1992; Napoli,
1999) makes a distinction between various types of diversity arranged in the order of production

to consumption, including source, channel, content, and audience.
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2.6.1. Content Diversity
Media can be diversified in terms of its contents. Content diversity refers to diversified issues
and topics reported by the media. The broadcasting or printing of diversified topics and issues in
broadcast or print media can be considered a Diversity of content. “Media diversity is the extent
to which an array of representations of individuals or social groups are being presented and the
degree to which a multiplicity of voices are being heard or reflected” (Luther et al., 2012, p.15).

According to VVoakes et al. (1996, p. 585), "content diversity" is described as "a dispersion of the
depiction of ideas, viewpoints, attributions, opinions, or frames inside a news product, and within
the framework of one specific issue." appearing in (Serena Carpenter 2010, p. 1067). Idea
diversity is more difficult and arguably more elusive since it attempts to assess the diversity of

social, political, and cultural perspectives communicated in media material (Napoli, 2009).

The study of produced news (media content) is arguably the easiest area of news variety to
understand. Previous researchers have expressed this idea differently (Entman and Wildman,
1992; Kim and Kwak, 2017; McQuail, 1992; Napoli, 1999; Sjvaag, 2016; Van Cuilenburg,
1999).

Choi (2009) asserts that a news report's ability to be diverse in its content is well-measured.
Because of this, it is crucial to measure diversity and identify its motivating factors (Masini et al.
2018, p.3). It aims to include different types of content that cater to different audience
preferences, promoting an inclusive and equitable representation of diverse communities in
media. This helps to prevent media monopolies and bias and to ensure that the media landscape

is rich and diverse, reflecting the interests and experiences of society as a whole.

Various public purposes are served by diverse content. People are interested in various themes;
hence, Graber (2003: 147) stated that people should have access to various stories. "Democracies
need citizen observers, but not everyone needs to monitor the same thing," she remarked. The
news medium needs not to be a full one-course meal to appropriately serve the varied groups of
citizens. Additionally, it has been asserted that various sources of information prevent them from
influencing public opinion and the media to advance their economic and social goals (Entman,
2008; Gans, 1992).
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Teshager and other academics have also made the case that media outlets can produce diverse
material anytime they consider the community's diversity. "Diversity of content arises when the
media entertains the range of opinions and viewpoints within a society. In addition, presenting a
community's diverse cultural and social realities and reporting on its diverse ideas and thinking
supports the fundamental principles of citizens' freedom of expression. We can reflect
communities' diverse reality in several venues, including mass media institutions (Teshager,
2004, p.11).

Hence, a content-diversified media landscape is important because it allows for more inclusive
and equitable representation and helps to counteract the effects of media homogenization and the
reinforcement of stereotypes. Scholars have emphasized the importance of diversity in media

content for promoting democracy, social justice, cultural exchange, and innovation.

2.6.2. Audience Diversity
The other element of diversity is when there are diversified audiences in a given media
institution. These audiences can be diversified regarding various demographic groups in media
content and consumption. This includes diversity in color, age, gender, geographical background,

ethnic, religion, language, culture, and other factors.

The concept of audience diversity is equally crucial as it helps to understand the preferences,
behaviors, and attitudes of different demographic groups towards media content. Understanding
the media habits of diverse audiences is important for companies as it helps them tailor content

that appeals to specific groups and reaches a wider audience.

In contemporary times, there has been a surge in endeavors to enhance the inclusivity of media
portrayal and research into audience demographics. One noteworthy example is the "Diversity in
Entertainment” investigation conducted by the Annenberg Inclusion Initiative, which unearthed
that, in the year 2019, the principal characters in Hollywood productions were predominantly
Caucasian (70%) and male (68%). This examination underscores the pressing need to amplify
the presence of underrepresented groups in media content. Another example is the "Audience
Diversity and Inclusion” study by Nielsen, which found that multicultural audiences are
increasingly driving media consumption, particularly in the US. The study emphasizes the

importance of understanding and serving diverse audiences' media needs and preferences.
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2.6.3. Geographical Diversity in Media
Geographical diversity refers to the distribution of media outlets across different regions and
countries. The media industry has become more globally connected in recent years, with
international news organizations and social media platforms reaching audiences worldwide.
Despite this increased connectedness, media outlets remain geographically concentrated, with

most media ownership and production located in a few developed countries.

Research has shown that media diversity is essential for a healthy democracy and ensuring that a
wide range of voices and perspectives are represented in the public discourse. However, media
ownership is often concentrated in the hands of a few corporations and wealthy individuals,
which can lead to a homogenization of news content and a lack of representation of marginalized

groups.

An illustration of geographical variation within the media encompasses publicly funded news
entities, including the British Broadcasting Corporation (BBC) and the German broadcaster
Deutsche Welle. These organizations strive to offer impartial and all-encompassing news

coverage within their nations and globally.

Another example is the growth of alternative media, such as community radio stations,
independent news websites, and alternative news networks, which provide a platform for diverse
voices and perspectives that may not be represented in mainstream media. For instance, the
community radio station Radio Farda in Iran provides independent news and information to

listeners and beyond, counterbalancing the state-controlled media.

In summary, although the media sector has witnessed increased connectivity recently, there is an
evident requirement for enhanced geographic heterogeneity in media possession and output. This
would guarantee a broader array of voices and viewpoints in public dialogue, fostering a more

democratic media environment.

2.6.4. Sources Diversity
According to Doyle & Schlesinger, source diversity is the idea that many different types of
suppliers exist in the media environment (2012, p.6). According to Gans (2004, p. 128), sources

include information providers, people who belong to or represent particular interest groups, and
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even more expansive spheres of government and society. These sources include people observed
by journalists or interviewed, interviewees who appear on television or are quoted in various
media channels, and people who only provide background information or narrative hints (2004,
p.80). Williams (2003, p. 115) states that sources are "most events that reporters never witness."

Another scholar Mwaffisi (1994, p.161), also elaborates on sources as the "lifeblood of
journalism since without them there would be no news, without news journalism would not
exist". Sources and journalists can have important tasks for the nature of news being produced
(Campbell, 2004, p.79). EBC also sets news as the main tool and program to play a journalistic
role of informing, educating, entertaining, and others. This escalates the media's societal
responsibilities on the one hand and the journalist's liberal view of reflecting multiple sources in

the news, too.

Turk goes into further detail about the influence of both journalists and sources. From the
standpoint of media practice, journalists can choose facts from various sources and events based
on their perceived usefulness in producing news that will satisfy organizational criteria (1991,
p.212). Additionally, the editorial policy of the FBC expresses extra caution when using
electronic media, websites, and press releases as sources, especially for news and current affairs
programs. The corporation will avoid being biased by providing information and reports
obtained from public relations officers about their institutions. Notably, the content and number
of news shall not be subject to the influence of public relations experts (2016, p.173). This fails
the company in general and the television medium in particular by failing to balance the news
and eliminating user complaints. The editorial stresses the importance of respecting the opinions
of all parties or bodies equally in all of the issues it addresses (2016, p.143). It is important to
balance the heart and core determinants to examine news media content and other diversity

components.

The subject of access and variety is raised in news diversity determinants and balances, which
are at the core of the relationships between sources and journalists. In Campbell, Nicola Horlick

cites two concepts that link journalists and sources:
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Firstly, journalists need sources since they require individuals to talk to accomplish their jobs.
Secondly, a variety of people and organizations frequently desire news coverage, or rather,

favorable news coverage (Campbell, 2004, p. 80)

According to this viewpoint, journalist-source connections in news programs should focus on
coverage and access. According to Ericson et al. (1989, p. 5), coverage is the ability of news
organizations to report on people and organizations without having those people or entities have
any influence over the content. Conversely, the term "access" describes the sources' role in

creating news stories, which results in "favorable depictions” of the sources.

2.7. Consideration of Media representation
According to some scholars, the definition of representation is "The process of making signs and
symbols carry specific meanings is known as representation. The signs and symbols that purport
to represent or stand in for some part of "reality,” such as things, people, groups, places, events,
social conventions, cultural identities, and so forth, are what this significant phrase alludes to.
These portrayals can be created in any medium and are crucial to social life (Newbold, 2002,
p.260).

Media representation may be specifically seen as how the media represent, reflect, filter, and
negotiate the real world (Newbold et al., 2002). Scholars assert that concepts like ideology or
prejudice frequently describe how the media portrays the world. While media guidelines portray
a specific actuality or circumstance, there are several procedures to avoid. Selection, exclusion,
and inclusion are these. The writers emphasized those choices regarding which elements of a
program or piece of news to emphasize and from whose points of view are made from the
beginning of perception. The decision-making process for media selection, which includes
decisions about the types of evidence used and the expression style, is influenced by awareness
of the limitations of time, resources, money, and creativity. Using this justification, the authors
claim that media organizations are dramatic representations of everyday life. In this regard, the
media are merely theatrical illustrations of the comparable selection and interpretation processes
that our ordinary, non-mediated representations of "reality” are subject to (Newbold et al., 2002,
p.31).
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As stated by other scholars, Media representation is also the portrayal of individuals or groups of
people from diverse backgrounds and experiences, including race, ethnicity, gender, sexual
orientation, ability, religion, socio-economic classes, and other dimensions of identity, in all
forms of media such as TV shows, news, movies, advertisements, newspapers, magazines and
other forms of content creations. Diversity in media aims to accurately reflect our diverse world,
challenge biases and stereotypes, and promote equality and understanding among people of
different backgrounds. It encompasses the images, roles, and stories depicted and the frequency
and context in which they are shown.

The principle of media representation is a fundamental aspect of media studies, as it affects how

individuals understand and perceive different groups and can perpetuate harmful stereotypes.

For example, in Hollywood movies, people of color are often underrepresented and portrayed as
criminals or supporting characters. Women are frequently shown in stereotypical gender roles
and sexualized. These representations can impact how society views and understands these
groups, reinforcing negative stereotypes or limiting their perceptions. This issue has been widely
discussed and addressed through "diversity and inclusion” programs in media organizations and

increased representation of marginalized communities in media content.

Diversity in media has certain principles or dimensions. As cited in (Mauro p 2005, p.138-
139), Denis McQuail’s (1992) path-breaking book on media activities has mentioned three
principles or dimensions of diversity. These are:

Diversity as reflection: McQuail contends that the media should reflect the diversity of culture,
viewpoints, and social circumstances. Therefore, the structure or substance of the media system

should more or less reflect variances in politics, religion, culture, and social conditions.

Diversity as access: promotes that the media should provide avenues for every member of the
society to communicate with other citizens on a larger scale. This idea supports opposing and

critical viewpoints crucial for political discussion.

Diversity as more channels and choices for the audience: According to this idea, there is a
wealth of information and perspectives available due to the larger range of communication

services, styles, and options. It demonstrates the variety of goods that are offered to customers.
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2.8. The Principles and Obligations of Journalism to Making News

Comprehensive and Proportional
The principle of journalism revolves around the commitment to truth, accuracy, and fairness.

Journalists are tasked with the responsibility of providing information that is reliable and
unbiased. This principle emphasizes the importance of thorough research, fact-checking, and
verification to ensure that the news is based on accurate and credible sources. Additionally,
Comprehensiveness and Proportionality in reporting and fair disclosing of public interest issues

are essential components of this principle.

2.8.1. The Role of Journalists in Making News More Comprehensive and
Proportional to the Audience
Journalists play a critical role in shaping the comprehensiveness and diversity of news coverage.

Individual news organizations may have their own specific codes of ethics and guidelines.
Several principles guide journalists in achieving these goals, ensuring a more nuanced and

inclusive representation of the world. Here are some key principles that journalists should uphold

Diverse Sourcing and Perspectives: Journalists should strive to include a variety of viewpoints
on a given issue, representing the diversity of opinions within society (Kovach & Rosenstiel,
2007). This involves seeking out and incorporating voices from different political, cultural,

social, and economic backgrounds.

Inclusion of Underrepresented Voices: The inclusion of voices from traditionally marginalized
or underrepresented groups is crucial for comprehensive reporting (Wahl-Jorgensen &
Hanitzsch, 2009). This principle ensures that the media reflects the full spectrum of experiences

within society.

Coverage of a Range of Issues: Journalists should go beyond political topics and cover a broad
range of issues impacting society, including culture, science, technology, health, environment
and other issues (Tuchman, 1978). This approach contributes to a more holistic understanding of

the complexities of the world.

Avoidance of Bias and Stereotyping: To maintain credibility and fairness, journalists must be
vigilant in avoiding biases and stereotypes in their reporting (Kovach & Rosenstiel, 2007). This

commitment helps in presenting a more accurate and balanced view of events and issues.
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Geographic and Global Diversity: News coverage should extend beyond local or national
boundaries to include events and issues from various geographic locations, both domestically
and internationally (McChesney, 1999). This global perspective broadens the audience's
understanding of the interconnectedness of global events.

Inclusive Newsroom Practices: The diversity of newsrooms is essential for ensuring a variety
of perspectives in reporting (Wahl-Jorgensen & Hanitzsch, 2009). Inclusive newsroom practices,
including diverse hiring, contribute to a newsroom culture that reflects the diversity of the

audience and the communities being covered.

Transparency in Editorial Decisions: Maintaining transparency in editorial decisions is crucial
for building trust with the audience (Kovach & Rosenstiel, 2007). By providing insight into how

stories are selected and framed, news organizations enhance accountability and credibility.

Incorporating these principles into journalistic practices helps create a more comprehensive,
diversified, and ethically sound news landscape, fostering a well-informed and engaged public.
These principles not only enhance the quality of journalism but also promote a deeper
understanding of the diverse perspectives that shape our world. Therefore, Journalists often need
to adhere a combination of these principles and obligations to maintain the integrity of their

profession and contribute to comprehensive and proportional news coverage.

2.9. Overview of the Ethiopian media landscape from the Media Diversity

Context
This brief review aims to highlight the current Ethiopian media landscape, in line with its
diversity, Contexts, challenges, and opportunities accompanying the new political dynamics in
Ethiopia. The media landscape in Ethiopia is complex and diverse, with a range of media outlets
spanning print, broadcast, and online platforms. However, media diversity in Ethiopia faces
several challenges due to the country's political environment, historical context, and economic

situation.

One of the key issues facing media diversity in Ethiopia is government control and censorship of

the media. According to the Reporters Without Borders 2021 World Press Freedom Index,
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Ethiopia ranks 101 out of 180 countries, with restrictions on independent journalism, censorship,

and harassment of journalists being common.

In 2020, the Ethiopian government shut down the internet for extended periods, making it
difficult for citizens to access information and news. Recently, after the Ethiopian Orthodox
church rift turned violent, we also observed internet-based social media restrictions in Ethiopia,
even during the information age. Subsequently, the country’s media industry received much
acclaim during the first few months of the reform has lost its spark of promise. Ethiopia’s
freedom of expression index rank significantly fell to 114™ in 2022 from 99" in 2020 (Mulatu,
2022).

Despite the above Ethiopian media circumstance, a study conducted by Mulatu also found a
growth in the number of media organizations in Ethiopia. In 2022, there were 117 different
public and commercial electronic media. Fifty of these are commercial radio stations and
television channels, while 67 are public radio stations. The remaining 78 media outlets, or radio
stations, comprise the remaining 39 of the total 117 media outlets, which are television channels.
There are 11 state-run newspapers, periodicals, and 18 privately and commercially held print
media enterprises. On the other side, there are 56 registered community broadcasters, of which
five are TV stations. However, only 33 radio and 2 TV community broadcasters are operational

now. In addition, there are 34 officially recognized digital media outlets in Ethiopia.

The finding of the above study also states that the diversity of media types is expanding, and so
is the diversity of languages. Sixty-seven languages are currently used to provide content by both
public and private media entities. Community broadcasters use 32 languages. Yet, due to their
low distribution, print media are only distributed in four languages. The Ethiopian media also

employs four foreign languages.

Another challenge to media diversity in Ethiopia is the economic situation. The country's media
industry is relatively underdeveloped, and media outlets face financial challenges that limit their
ability to produce quality content. This economic situation also limits the diversity of voices in
the media, with large media organizations dominating the market and small, independent media

outlets struggling to survive.
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However, some positive developments in the Ethiopian media landscape emphasize greater
diversity. For instance, the rise of social media has given citizens and independent media outlets
a platform to share news and information. The growth of the internet has led to a flourishing of
online media in Ethiopia, with a range of news websites and social media platforms providing
alternative sources of information. However, the Ethiopian government must stop blocking some
social media platforms in this digital era. The Ethiopian media landscape is characterized by a
high degree of government control, which can limit media diversity and freedom of expression.
Additionally, online journalists and bloggers must be free from significant risks, including arrest
and detention, to report on sensitive issues or criticize the government so that different

perspectives can have equal space in the Ethiopian media landscape.

2.10. Background about the study media house (Fana Broadcasting

Corporate)
After the downfall of the Dergue regime, a limited number of broadcast media outlets

experienced a revival. Fana Broadcasting Corporate (FBC) emerged as one of the entities that
regained operation. As Ethiopia's initial privately-owned radio station, FBC holds the
distinction (Tibebu, 2013, p -5).

The Fana Broadcasting Corporate, previously known as Radio Fana, is a media organization
that initiated operations in 1994, utilizing antiquated equipment and a restricted workforce.
However, it distinguished itself from other entities within the country's broadcast media
industry by introducing an innovative approach and a novel style. Over time, it has made
significant strides in enhancing its organizational structure and program offerings' quality while

effectively tackling various obstacles (fanabc.com, 2023).

According to the data provided on the official website of the corporate, FBC has garnered
preference and successfully drawn a larger audience and more partners to its television, radio,
and online services. FBC is renowned for its initiatives that focus on improving the Ethiopian
people's political and socio-economic well-being and its commitment to community-oriented

programs.

This media organization has persistently facilitated transformations in the media culture of the

nation through the growth of its functions in education, information dissemination, and
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entertainment for the populace. This has been achieved by acquiring and nurturing a proficient
and seasoned workforce as well as adopting state-of-the-art technologies. Fana Broadcasting
Corporate, which boasts extensive expertise in TV, Radio, and online services and has
constructed its own G+11 media complex, is diligently striving to establish itself as one of the

prominent media organizations in East Africa.

Fana Broadcasting Corporate has achieved a pioneering status in the historical trajectory of
media in the country by establishing a comprehensive High-Definition (HD) studio within its
media complex, thereby initiating the transmission of high-definition television. Following a
period of trial transmission, it commenced full-scale operations in January 2017, with the

inauguration performed by the esteemed former President, Dr. Mulatu Teshome.

Fana Broadcasting Corporate, having acquired the necessary personnel and resources for digital
media, which currently holds a position of competence among other mediums, offers a diverse
range of media content in three local and one international broadcast language. It works in
Ambharic, Afan Oromo, Tigrigna, and Arabic languages through its website, Facebook, and
Twitter platforms. These materials include visual imagery, video recordings, and audio
presentations. In the contemporary era, it attracts an average of over six million viewers

weekly.

In addition to its national and Fana FM 98.1 transmission, the radio broadcasting service has
successfully established FM stations beyond the confines of the capital city of Addis Ababa in a
remarkable manner. These FM stations are situated in 11 regional cities and have been
interconnected, furnished with the requisite human resources, and equipped with state-of-the-

art radio technologies.

Fana Broadcasting Corporate possesses a total of twelve FM stations that are distributed across
the entire nation. These stations offer broadcasting services in various languages: Amharic,
Afan Oromo, Afarigna, Somaligan, Tigrigna, Wolaitigna, and Sidamigna. In addition to this,
the corporation also provides training and counseling services by establishing its very own
training center, which focuses on technology, journalism, and communication. Furthermore, it

is worth mentioning that Fana Broadcasting Corporate is staffed by a workforce of
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approximately one thousand individuals, all of whom are actively involved in the organization's

operations (http://www.fanabc.com, accessed in January 2023).

The mainstream media's role in shaping public opinion and disseminating information to the
general population has been acknowledged. Nonetheless, there has been growing scrutiny over
the variety of news coverage these media establishments offer. The convergence of news
content within the mainstream media has raised concerns among media professionals,
academics, and the public. This standardization of news content is frequently perceived as a

potential hazard to the principles of democracy and diversity.

Therefore, this research aims to assess the diversity of news in Fana TV, one of Ethiopia's
leading mainstream media outlets. Specifically, the study focused on the Prime-Time (Fana

Zena) News segment that's expected most watched and influential news segment in the channel.

2.11. Diversity in FBC Editorial policy

Assuring a range of opinions and viewpoints in public life has long been one of the main goals of
public interest regulation. In the case of the United States, for instance, the Fairness Doctrine,
intended to encourage free and open debate, was one of the public interest requirements imposed
on the federal communication commission (FCC) onto radio and television broadcasters. The
doctrine "stated that broadcasters were expected to cover both viewpoints while covering public
matters” (Weiser, 2000, p.12). As a result, media professionals are expected to cover current
affairs and convey a range of viewpoints to cater to diversity.
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Figure 1: FBC editorial policy about Media Diversity

FBC also ratified and implemented an editorial policy to highly emphasize diversity. As stated in
the preamble of FBC editorial policy, one of the core objectives of Fana Broadcasting's corporate
editorial policy is to help strengthen the country's multi-party political system and democratic
culture by creating an opportunity for different ideas and viewpoints to circulate (FBC editorial
policy, 2010, p.8).

As part of the US fairness doctrine, FBC has included many golden principles in its 2010
editorial policy to endorse and enhance diversity in its news and other programs. The contents of
the transmissions of FBC shall ensure the equality of Ethiopian languages, gender, ages, cultures,
and religions. All shall impartially reflect multi-nationalism and the values of all the country's

nations, nationalities, and peoples.

Regarding diversity, as indicated in Fana Broadcasting's corporate editorial policy, the media's
listeners and viewers are different in terms of ethnicity/ethnicity, language, culture, viewpoint,
religion and belief, age, and gender. In addition, Fana Broadcasting Corporate (FBC)'s editorial
policy states that in all media events produced by Fana Broadcasting Corporate (FBC), it will
diligently present content that fully respects, encourages, promotes diversity, and further
strengthens public unity (FBC editorial policy, 2010, p.13)
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2.12. Review of Empirical Studies on Media Content Diversity
Only a few studies have been made on content diversity and media from different perspectives.
For instance, an “investigation of content diversity in the Ethiopian media news: the case of

Ethiopian news agency” done by Getnet (2018) was one.

Getnet did his research on the Ethiopian News Agency (ENA). So, one difference is the study
media platform. We know ENA supplies news, but FBC broadcasts.

Additionally, this study portrays the major and specific discussion themes of content and source
diversity of FBC news. In the current study, the Diversity of news coverage, particularly the
regional and city administration’s news coverage, news content, a range of news sources, and
Diversity of perspectives and viewpoints have been examined in each diverse genre. This study
has analyzed data through both qualitative and quantitative research approaches. However, only
the quantitative method was applied by Getnet. The theoretical framework and research design
instruments are also different. Getnet's study takes 505 sampled news stories. However, in the
present study, only 230 news items and ten purposely selected informants were interviewed and

analyzed.

Another partially related research was “A study of source consideration and news selection in
Ethiopian Television” by Getachewu (2006). Getachew’s research focused only on source usage
of ETV. The finding of this study reveals that government sources, in general, were extensively
used as the main sources of the news. Even though there is a lack of professional satisfaction,

ETV journalists feel more comfortable quoting government officials in their news stories.

There is further related research by Teshager titled “D1 @@ 703P AGLATG Ch A4 0
o S§ N7 SN NN 0eT7ANLP  APRCT "Constitutional values and
Ethiopian media contents from the perspective of Diversity reflection™ (2004). This study reveals
that news source variety is actually what has been seen in practice. This study's conclusion
demonstrates that "Many news sources are officials from government and non-governmental
organizations, as well as higher-level professionals and investors. However, without a prefix
before their name, participants in various political, social, and economic events are less

frequently seen in the news (Teshager, 2004, p.24).
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Internationally, there is content diversity and media research. Serena Carpenter (2010)

researched “A study of content diversity in citizen journalism and online newspaper articles”.

As stated in this research, citizens have access to various ideas, subject matter, and experts
thanks to the availability of diverse information. The study used a metric for content variety to
assess whether online citizen journalism and newspaper publications were fulfilling this need in
the USA. According to quantitative content analysis (n = 962) of online citizen journalism
stories, they were more likely to contain information from outside sources, a wider range of
topics, and multimedia and interactive elements. The research results indicate that citizen

journalism content on the internet broadens the variety of information on the market.
2.13. Theoretical Framework

2.13.1. The Unified Framework of Media Diversity Theory (UFMDT)

The development of the Unified Framework of Media Diversity Theory (UFMDT) can be traced
back to the mid-20th century, and the work of numerous scholars and media experts has shaped
it. Unfortunately, no single salient person is associated with the Unified Framework of Media
Diversity. It's a collective effort by media organizations, regulatory bodies, advocacy groups, and
concerned individuals to promote media diversity and ensure that media represents society's
diverse perspectives and experiences. This framework represents a policy endeavour
implemented by the European Commission to foster media diversity and pluralism within the
European Union. Initially unveiled in September 2016, it constitutes a crucial component of the
Commission's "Digital Single Market™ strategy, which aims to establish a more accessible and
interconnected digital market throughout the European Union (EU).

In the 1960s and 1970s, media scholars such as Herbert Gans and Ben Bagdikian began to raise
concerns about the concentration of media ownership in the hands of a small number of
corporations. They argued that this concentration of ownership led to a decline in media diversity

and threatened democratic values such as freedom of expression and citizen empowerment.

Later, in the 1980s and 1990s, the concept of media diversity was further developed by scholars
such as Robert McChesney, who argued that media diversity is a matter of the number of owners
and the types of content produced by media outlets. McChesney emphasized the importance of
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diversity in terms of content ownership and production, as well as the need for diversity in terms

of the perspectives and experiences represented in media content.

More recently, scholars have also sought to integrate these different perspectives and theories
into a unified framework of media diversity. This has led to the development of the Unified
Framework of Media Diversity Theory, which seeks to explain the complex relationships
between media, public opinion, and political behavior and identify the key factors influencing

media diversity and influence.

Building on the work of these early media scholars, the UFMDT was developed in the early
2000s by a team of international media experts led by Robert McChesney and Tom Nikolov. The
UFMDT provides a comprehensive framework for understanding the relationship between media

ownership, diversity, and democratic values and is based on the following key components:

Media ownership concentration: The UFMDT argues that media ownership concentration is a
key factor in determining the level of media diversity and that media ownership should be

distributed as widely as possible to ensure diversity of content and perspectives.

Diversity of content: The UFMDT emphasizes the importance of diversity in the types of

content produced by media outlets, including diversity in news, information, and entertainment.

Representation of diverse perspectives: The UFMDT stresses ensuring that media content
reflects citizens' diverse perspectives and experiences, including those from marginalized and

underrepresented communities.

Democratic values: The UFMDT argues that media diversity is essential for protecting
democratic values such as freedom of expression and citizen empowerment and promoting

informed public discourse and decision-making.

Since its development, the UFMDT has been widely adopted as a framework for understanding
the relationship between media ownership, diversity, and democratic values. It has been used as
a basis for research and policy-making and applied in numerous studies of media systems

worldwide.
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2.13.1.1. Key Elements of Unified Framework of Media Diversity
The Unified Framework of Media Diversity outlines the key elements contributing to a diverse
and inclusive media landscape. This framework provides a comprehensive and holistic
understanding of media diversity, encompassing the various aspects shaping news content,

including the social, economic, and political factors influencing media representation.

Representation: The framework recognizes that representation is crucial for media diversity, as
it ensures that different voices and perspectives are reflected in news content. This includes
representing diverse communities, such as ethnic and racial minorities, women, people with

disabilities, and other marginalized groups.

Ownership: The ownership structure of media organizations significantly impacts news content
diversity. The framework highlights the need for a diverse range of media owners to ensure that

various perspectives and opinions are represented in the news.

Production: The production process of news content is another key aspect of media diversity.
This includes how news is gathered, researched, and reported and the individuals responsible for
creating and disseminating the content. A diverse and inclusive production process ensures that

different perspectives are considered when creating news content.

Distribution: The framework also recognizes that the distribution of news content plays a
crucial role in media diversity. This includes the channels through which news is disseminated,

such as television, print, online, and social media, and the reach of these channels.

Audience: The audience of news content is also a critical component of media diversity. The
framework acknowledges the importance of understanding diverse groups' needs, preferences,

and behaviors in shaping news content.

Regulation: Finally, the framework highlights the role of regulation in promoting media
diversity. This includes developing and implementing policies and laws that encourage a diverse

and inclusive media landscape and enforcing these policies.

Integrating these key elements, the Unified Framework of Media Diversity provides a

comprehensive and interdisciplinary approach to understanding news content diversity in
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mainstream media. This framework can be useful for researchers and practitioners interested in

exploring the factors that shape the representation of diverse perspectives in the media.

The Unified Framework of Media Diversity theory is an all-encompassing framework that
elucidates the correlation between media diversity and the resultant effects it generates. This
framework offers a comprehensive and holistic comprehension of media diversity, encompassing
the diverse facets that mold news content encompassing the societal, economic, and political

elements that influence media portrayal.

The theory is based on several underlying basic assumptions. The availability of a diverse range
of media options positively influences the quality of information and reduces information
asymmetries (Gillett, 2011). Greater media diversity also increases democratic participation and
civic engagement (Delli Carpini & Keeter, 1996). In addition, the diversity of media voices also
contributes to the protection of minority rights and the promotion of democratic values (Curran,
2002). The other assumption of this theory is that the media has an important role in shaping

public opinion and can influence political decision-making (McCombs & Shaw, 1972).

Furthermore, A diverse media landscape is essential for ensuring media accountability and
preventing monopolistic media control (Couldry & Curran, 2003). Moreover, a diverse media
environment fosters media literacy and critical thinking skills (Hobbs, 2010). Last but not least,
these basic assumptions are that providing diverse media options allows for representing a broad

range of perspectives and opinions, including those of marginalized groups (Castells, 2009).

Much research has supported all these assumptions in media and communication studies
(Nikolov & McChesney, 2011). In general, the theory is based on the idea that a diverse media
landscape is essential for democratic societies, as it enables the flow of information and

perspectives from different groups and provides a platform for public discourse and debate.

2.13.1.2. The Applicability of UFMDT in the Ethiopian media context
The Unified Framework of Media Diversity Theory (UFMDT) can be applied to the Ethiopian

media context in a number of ways. For example:

Media Access: The theory states that media diversity depends on the availability and

accessibility of different sources of information and perspectives. In Ethiopia, media ownership
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has been controversial for many years, with the government frequently accused of suppressing
independent media and promoting state-owned media. The government has also been accused of
restricting the entry of private media into the market, limiting the diversity of media ownership
in the country. There have been concerns about media ownership and control, with a small
number of individuals and organizations owning most media outlets. This has led to a limited

diversity of voices and perspectives in the media (Andargachew, 2019).

The UFMDT framework can be used to analyze the state of media ownership in Ethiopia and
assess the impact of government policies on media diversity. The theory argues that a diverse
media ownership structure is essential for a democratic society, ensuring that different voices and
perspectives are represented in the media. Despite some reforms in Ethiopia, the dominance of
state-owned media and the limited entry of private media into the market can threaten media

diversity and the democratic process.

Therefore, applying this newly integrated theory in the Ethiopian media context is better to
understand the state of media ownership and diversity in the country. As we can read from the
basic assumption of this theory, it is possible to conclude that the theory can play an important
role in building a diverse and inclusive media landscape in our country. However, it is important
to consider Ethiopia's unique cultural, historical, and political context when applying UFMDT.
Ethiopia has a diverse population with various linguistic, cultural, and ethnic groups, and the
media sector has a crucial role in promoting diversity and inclusiveness. However, the media

sector in Ethiopia faces several challenges in fulfilling this role.

Media Representation: Representation refers to the depiction of different groups in the media,
including underrepresented groups such as women, minorities, and marginalized communities. In
Ethiopia, there is a need to address the underrepresentation of certain groups in the media and to
ensure that diverse perspectives are reflected in media content. Furthermore, societal factors,
such as cultural norms, traditions, and values, significantly impact Ethiopia's media content
diversity. For example, traditional gender roles and beliefs can shape the representation of
women in the media. Despite these challenges, media policies and regulatory frameworks can be
crucial in promoting media diversity in Ethiopia. For example, implementing policies that
promote diversity, such as affirmative action, can help increase the representation of

marginalized groups in the media.
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Media Pluralism: Pluralism refers to a wide range of perspectives and opinions in the media,
reflecting the diversity of views and interests in society. There have been challenges to media
pluralism in Ethiopia, including censorship, self-censorship, and media repression. Political
factors, such as government censorship, restrictions on media freedom, and the influence of
political parties on media content, can also affect media diversity in Ethiopia. In this regard,
before PM Abiy Ahmed came to power, the Ethiopian government was accused of suppressing
critical voices and limiting freedom of expression in the country, resulting in a lack of diversity

in media content.

Additionally, the UFMDT framework can evaluate the effects of emerging technologies, such as
the internet and social media, on media ownership and the presence of diverse perspectives in
Ethiopia. Social media has granted individuals novel avenues to voice their viewpoints and
disseminate knowledge. Yet, it has also introduced fresh obstacles to media ownership and
diversity within the nation. To illustrate, the government has faced allegations of impeding
internet and social media access, constraining the populace's ability to freely obtain information

and express their opinions.

In conclusion, the comprehensive structure of media diversity theory offers a valuable instrument
for comprehending the elements that shape media diversity in Ethiopian media. It can be
employed within the Ethiopian media context to evaluate the diversity of news content within
mainstream media and gain insight into the state of media diversity within the nation.
Consequently, within this theoretical framework, the researcher has selected Fana Broadcasting

Corporate (FBC), one of Ethiopia's prominent media outlets, as the investigation subject.
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CHAPTER THREE
3. Methodology of the study

3.1. Introduction
This chapter discusses the research methodologies employed to access research data and answer
the research questions outlined in the first chapter of the study. The major points in the
methodology chapter are the research approach, research design, background about the study
media house, data sources and data collection tools, sampling techniques, sample size
determination, nature of data collection tool of the study, data management, categories of the
study, and data analysis techniques. Thus, the next sub-sections elaborate on why these methods
of inquiry are selected and how much they are relevant in answering the questions raised by this

study.

3.2. Methods of the Research

This study examines FBC's news diversity practice, particularly related to its prime-time news.
In terms of method, the quantitative content analytic approach has been employed as the main
method while adding a qualitative method of an in-depth interview to it. Using such methods is

commonly known as "Triangulation™ or “Mixed method”.

3. 2.1. Mixed-Methods Research (MMR)

Many scholars in the field of social sciences assert that it is inadequate to examine any
significant area of concern solely through a single research approach (Terrell, 2012, p.258). The
present investigation has incorporated quantitative and qualitative approaches to examine human
behavior and adopted a mixed research methodology. Consequently, employing mixed-methods
offers a researcher numerous options in terms of research design, encompassing a variety of

sequential and concurrent strategies.

According to Anteneh (2012), Mixed-Methods Research (MMR) is a category of research in
which the researcher systematically integrates quantitative and qualitative research tools,
methods, approaches, and concepts for richer and broader knowledge. It is a technique whereby
the researcher consciously reduces the drawbacks of mono-method research to produce high-
quality and transferable findings.
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"mixed methods" refers to various approaches in a single research project (Denscombe, 2010). In
order to tackle the research problem, the researcher employed mixed methods research due to the
belief, as stated by Creswell (2014), that combining qualitative and quantitative approaches leads
to a more comprehensive understanding of the research problem compared to either approach on
its own. Moreover, Creswell emphasized that data from one approach can serve as a means of

verifying the accuracy (validity) of the data from the other approach.

In his PhD dissertation, Anteneh T. also stated that there are several strengths to employing
mixed-methods research. Among those strengths, the first one is that combining quantitative and
qualitative approaches provides a better understanding of the research problem than either
approach alone. Secondly, mixed-methods research provides strengths that offset the weaknesses
of both quantitative and qualitative research. Amalgamating these two research designs, by-

passes often cited difficulties of mono-method empirical studies (Anteneh, 2012, P. 133).

Therefore, this study, combining data from qualitative (in-depth interview) and quantitative
(selected news stories) analysis, has provided a better understanding of the news diversity in the

Fana TV prime time news.

3.2.2. Quantitative Research Method

The researcher dominantly used a quantitative research technique since the study's objective is to
examine the news diversity of FBC in terms of its regional news coverage, news content
diversity, and the variety of its opinions. "Data gathering approaches used in quantitative
research produce largely numerical data, which is subsequently evaluated primarily using
statistical methods" (Dornyei, 2007, p.19). Content analysis entails counting concepts, words, or
occurrences in documents and reporting them in tabular form, according to Cohen and his

colleagues’ clarification of the quantitative character of the process in 2007.

The term "content analysis” is interpreted differently by different academics. For instance,
content analysis can be characterized as the systematic, objective, quantitative examination of
message features, according to Neuendorf (2002, p. 17). Academics such as (Dominick &
Wimmer,2011,p.156) define content analysis as investigating and analyzing communication
systematically, objectively, and quantitatively to quantify variables. According to Cohen et al.
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(2007, p. 475), content analysis summarises and reports written material, including the key ideas

and messages contained within the data.

The applicable phenomena in this study help to explain the quantitative analysis, which is the
dominant approach of this study. Determine the quantity or amount of anything to conduct
quantitative research (Kothari, 2004, p.3). A quantitative research study is utilized within a
population to identify the relationship between one thing (an independent variable) and another
(a dependent or outcome variable) (Galoozis 2021, p.1). Quantitative research methods focus on
evaluating and quantifying factors to get results. It involves using statistical methods to examine
numerical data and provide answers to queries like "who,"” "how much," "what,” "where,"

"when," "how many," and "how" (Apuke 2017, p.41).

The current study has used the numerical quantities of 230 news stories to know the state's
source multiplicity, geographical inclusivity, and topic diversity assertions in the media. The
study has quantitatively analyzed the numerical values of news in terms of content, source, and

geographical diversity data in line with the informants' interviews.

3.2.3. Qualitative Research Method
This study has also used a qualitative content analysis approach, including in-depth interviews
with ten Fana TV newsroom staff. This qualitative method allows for in-depth information on
media practitioners’ reflections on their perceptions and practices of diverse news content

production and how that affects the culture of diversity practices in their media house.

In a qualitative study, the researcher gathered data through in-depth interviews with selected
newsroom staff members working in FBC (including news producers, editors, and journalists).
The researcher also used other related documents and critically examined relevant themes of

news diversity during the analysis of the study.

The interviews were conducted using a structured guide designed to elicit information about the
newsroom decision-making processes, the sources used, the topics covered, and the perspectives
represented in the FBC news. Conducting this interview was helpful to the researcher to gain
insight into the factors that influence the representation of news diversity in the study media
house. Another reason to employ the Qualitative research method is to examine textual news

data with the study's concrete major and specific themes.
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3.3. Research Design
According to Kothari (2004), the research design facilitates the efficient production of sufficient
data and findings from the study. Describing and analyzing data have been employed in this
study. "Descriptive” and "analytic" methods will pinpoint and explain the study's goals. The
sample will be analyzed numerically and qualitatively using these designs, which gather
measurable data. To adequately explain the research problem, descriptive research is more
explanatory. This study addresses the who, what, when, where, and how questions to find the

appropriate answers.

The descriptive-analysis technique of research analyzes a topic in depth, in this case, by breaking
it down into two or more pieces. This study has also split agricultural, Economic, social,
political, cultural, and other elements, public and governmental information sources, and specific

actors.

Another division to meet the descriptive-analysis design will be the diversity of geographical
news coverage and the range of news sources. In this study, the geographical news coverage has
separated into thirteen areas of the nation, which means two city administrations (Addis Ababa
& Dire Dawa) and eleven regional states (namely, Afar, Amhara, Benshangul Gumuz, Gambela,
Harare, Oromia, Sidama, Somalia, South West Ethiopia, SNNP, and Tigray.

As stated before, the research used a mixed research methodology. A descriptive and analytical
research design has been employed to critically evaluate the ‘Fana Zena’ TV news diversity

standing from the previous parameters.

3.4. Data Collection Tools

In-depth interviews, documents, and content analysis have served as the principal data collection
instruments employed in this research endeavor. Ultimately, the amassed data underwent
comprehensive analysis via thematic analysis, thereby facilitating the identification of
discernible patterns and themes within the data. The in-depth interview has looked into more
details. As tools for data collection, in-depth interviews with key informants were the other data
sources used. The best conditions for in-depth interviews are those where the researcher wants to
ask open-ended questions and get detailed answers from a few participants. The researcher has
employed this purposive sampling to get in-depth knowledge about the subject from the relevant
information source.
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As defined by Kvale (1996), in-depth interviews are a qualitative research technique that entails
conducting lengthy individual interviews with a few respondents to learn their opinions on a
certain concept, plan, or circumstance. Kvale (1996) adds that in-depth qualitative interviews are
crucial as effective strategies for acquiring qualitative data. They employ an open-ended,
inquiry-focused technique that enables the interviewer to thoroughly investigate the respondent'’s
feelings and perspectives. It aids in gathering thorough background knowledge that can assist in
framing additional questions pertaining to the subject.

3.5. Data Sources

Both primary and secondary data sources have been utilized as instruments for data collected.

3.5.1. Primary Sources
Primary data sources are those that the researcher has personally gathered. As long as the
information was acquired to answer a specific study issue, it frequently is impartial, trustworthy,
and legitimate. Compared to secondary data, it is accurate. An information source that has not
received significant review before being incorporated or admitted into the appraisal needs is a
primary source (Kothari, 2004, p.96). Thus, primary sources allow the researcher to obtain
information from "the source™ and raise dependability. In descriptive research, there are many
ways to collect primary data. The following are a few of the most crucial ones: observation,
interview, surveys, schedules, alternative techniques, including warranty cards, distributor audits,
pantry audits, consumer panels, and using mechanical devices through projective techniques;

depth interviews, news film footage, and content analysis.

In this study analysis technique, the researcher has used primary data gathered from selected
informants of FBC journalists. Furthermore, the researcher has collected two hundred thirty
(230) news items broadcasted on the Fana television from September 1, 2015, E.C. to February
30, 2015, EC.

3.5.2. Secondary Sources
Information already public, i.e., information already gathered and assessed by another party, is
secondary data (Kumar) (2011, p.154). Therefore, published resources such as books, articles,
reports, corporate archive materials, the FDRE constitutions, and media reports have been

employed as published secondary sources of data.
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The corporates’ website and official YouTube channel have been used as secondary sources to
find this study's required number of news samples. Those documents related to Fana TV prime-
time news broadcasted in the last six months were used for analysis. The researcher needs to see
the levels of the frequencies indicated in the news reports to answer the study questions.
According to Kumar (2011, p. 154), media stories published in newspapers, magazines, online,

and other media outlets can be used as a secondary source of data-gathering tools.

Thus, the researcher has used broadcast news stories from FBC in the time frame mentioned. The
study includes Fana Zena TV news articles on the corporate website/ Archive. Out of all the
news stories that FBC broadcasts starting on September 1, 2015, E.C., and ending on February
30, 2015, E.C., the researcher has collected 230 sample TV news stories. The study sample
includes any Fana Zena news items discovered on the website during the study period through a

simple random sampling method.

3.6. Sampling Techniques

The researcher has chosen a representative news story from the corporate’s digital archive. Out
of all Fana TV prime time news stories broadcasted from September 1/2015 EC, to February
30/2015 EC; the researcher has chosen 230 news stories for the content analysis purpose. In
selecting sample TV news stories from the total number of 900 news stories disseminated via
Fana TV during the study period, the researcher was assisted by the Systematic Random
Sampling (SRS) technique. This method (SRS) assisted the researcher in choosing his sample
news pieces, compiled by the corporate between September 1, 2015, and February 30, 2015, EC.
According to SRS, "the researcher takes every n-th individual from the population (in this study
setting, news items) until a desired sample size is acquired” (Creswell, 2012p.143).

Using this method, 230 TV news stories have been selected as a sample for the study out of the
total number of stories broadcasted over six months. Because the news stories gathered over the
previous six months can demonstrate how the FBC treats diversity in terms of its geographic
coverage, diversity of topics, and variety of news sources and perspectives. Thus, from
Meskerem 1/2015 E.C. (September 11/2022) on Sunday, sample news was collected within six
months until Thursday, Yekatit 30/2015 E.C. (March 9 / 2023).
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3.6.1. Sample Size Determination
The "Fana Zena" news package program is broadcast daily from 6:00 AM to 6:30 AM on Fana
Television to its national and international audiences. Every "Fana Zena” program presents an
average of eight single news items. Therefore, according to the Systematic Random Sampling
Method, the researcher planed to take all the news presented in one "Fana Zena” news package
every seven days to get enough samples for the study (our size of n is equal to seven here).
Based on the SRS, it is possible to choose about five news packages in one month; 30 packages
can be collected in 6 months. This means that when we take an average of eight single news

items in each prime-time news package, the total number of news items becomes 240.

Regarding the interview questions, purposive sampling has been employed to select media
practitioners participating in news production, editing, and newsgathering. Purposive sampling is
a method for choosing interviewees with lots of information frequently used in qualitative
research. Choosing persons or groups with expertise in the studied issue includes doing this
(Creswell, 2013). Accordingly, ten (10) media practitioners (Including reporters, editors, and
members of the editorial conference) have been selected as key informants for the study. In this
interview of the study, the role and experience of these informants have been considered.

3.7. The Nature of Content Analysis and In-depth-Interview

As discussed above, data for the research were gathered using both content analysis and in-depth
interviews. As many scholars clearly pointed out it, content analysis is fundamentally a
quantitative method employed in examining the assortment of news content. A multitude of
scholars have put forth divergent interpretations of content analysis. To illustrate, (Kothari, 2004,
p. 110) elucidates that content analysis encompasses the data present in all written or spoken
sources and the data found in documentary materials such as books, magazines, and newspapers.
Furthermore, Kothari characterizes it as a measurement predicated on proportion.

According to Bell (2001), content analysis is an empirical and objective method for quantifying
recorded news using trustworthy, precisely defined categories. The researchers explain that
topics including frequency, duration, priority, and news content categories are addressed through
content analysis. Content analysis is also described by Cohen et al. (2007, p. 475) as the process
of summarizing and reporting written data, as well as the primary contents of the data and their
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messages. Hence, this investigation examined 230 TV news items and interviewed ten

informants.

Coming to In-depth Interview Interviews are methods for gathering data in qualitative research
that give researchers access to participants' experiences, viewpoints, and beliefs regarding
particular phenomena of interest. Comparatively speaking, interviews have a better level of
validity than surveys or content analysis. The researcher and participants can agree on what the
study wants to measure using the interview approach, increasing the study's internal validity. In-
depth interviews are qualitative research that enables a researcher to explore a situation more
thoroughly (Creswell, 2013). In qualitative research, one-on-one interviews are the most popular

method of gathering data.

Keeping this in mind, the information obtained from the in-depth interviews has been organized
into various thematic categories to respond to the study questions mentioned in the first chapter.
The significant points of disagreement between interviews and major points of agreement
between interviews have presented the study's main results. Additionally, analysis of documents
(like the FBC editorial policy and news manual), contents, and interviews, in general, were the

techniques used in this study.

3.8. Data Management
The entire sample of news articles has been administered according to their allocated categories.
Each and every one of the sample news articles is first arranged according to their distinct

regions. For instance, Afar is where any news item relating to the Afar region is filed.

Likewise, any news story that includes information about the Amhara region is listed under that
area. According to their various reporting specialties and problem affinity, all the gathered news
items are managed this way. Following the same step, the news were counted their frequency of

occurrences upon assigning the news pieces in this manner.

After observing all the sample news stories, the frequency of the news' happenings was
determined and regulated. The researcher first made a table with the names of the news articles
listed underneath it. The researcher then classified the news pieces into content types based on
the issues and themes they addressed. In this instance, the news contents have each given

separate rows and columns. Other numbers were given for the other news content to simplify
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data management. Like the processes used for geography and content analysis, news source
types and the number of sources per news item have also been monitored and counted. In order
to make all the categories clear, operational definitions are given for each of the categories
at the beginning of the thesis.

3.9. Categories of the Study
The TV news story frequencies have been calculated once the data is divided into many
categories. Based on the goals of the research, these categories have been developed. Categories
connected to each topic were formed for the research analysis because the study attempted to
investigate the diversity of the news stories regarding geographical coverage, news themes, types
of news sources, and number of news sources. The researcher has constructed the following
categories to assess the sample news stories gathered chronologically. These characteristics
include regional coverage, Diversity of news content coverage, number of sources per news

item, variety of news source kinds, and Diversity of viewpoints and ideas.

3.10. Data Analysis Techniques
As it has been said in the previous sections, content analysis and in-depth interviews have been
used to gather data for the study. Statistical analysis has been done on the 230 TV news pieces

gathered. The process then involved categorizing all the sample news items once acquired.

This study's data presentation and analysis techniques have used a quantitative and a qualitative
research methodology to examine how the FBC covers news in various geographic areas, the
diversity of its topics, and the inclusion of diverse viewpoints. "In the quantitative content
analysis, the data analysis process often comprises statistical techniques, instruments that

summarize data so that patterns may be effectively revealed" (Riffe et al., 2005, p.177).

Next, the data was organized into a table by the researcher. The data entered into the table have
been summarized according to their frequency of occurrence. Certain frequencies that can be
seen in the table were interpreted according to their hierarchy of occurrences. The findings have
been presented using descriptive statistics. Both frequency and percentages are used. In order to
try to answer the research questions, the data collected from the interviews is presented under
various theme areas. Therefore, key conclusions and recommendations were offered, including

significant points of agreement between interviews and points of significant difference.
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CHAPTER FOUR
4.  Presentation of Data, Analysis, and Discussion

4.1. Introduction

Examining the diversity of news presented on Fana Television's prime-time news has been the
main goal of this study. By doing this, the study aimed to identify the main themes and
information sources in Fana Television news programs. The study also attempts to comprehend
Fana TV's capacity for implementing news diversity in its prime-time news from the viewpoints
of heterogeneous contents, geographical scenarios, variety of news sources per chosen news
item, and the entertainment of diverse ideas.

When considering the aforementioned diversity issues, it is essential to consider the position and
work experience journalists have because these could impact the availability of diverse news on
Fana TV.

The study's primary technique was numerical content analysis. Another method to analyze the
study involved conducting in-depth interviews with ten informants from Fana TV. To shield
them from any type of retaliation that might have come from responding to this study, the

researcher preferred to provide key informants with numbers.

According to the goals and conclusions drawn from the study, findings from both content
analysis and in-depth interviews are presented and analyzed concurrently in this chapter. The
main sources of the news, commonly reported topics in the news, the number of sources in each
news item, the geographic news coverage on Fana Television, and the degree of entertaining a

variety of opinions in Fana TV news stories are themes covered in this Chapter.

Over the last six months of 2015 E.C., Fana TV has broadcasted about 900 news items. The
researcher has selected 230 representative samples of news articles gathered during the study
period from the whole population. As a result, in the sections of this chapter, the 230 news pieces
covered by the Corporate are presented and analyzed using the categories made specifically for

the analysis of each data.
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The researcher then tried to include key informants' viewpoints regarding news diversity and the
news story the study media house broadcasted. These sample news stories, provided at the
chapter's conclusion with information on the sorts of geographic coverage, the different sources
used, and the number of sources used per news item, demonstrated how the FBC addresses

challenges related to diversity of opinion in the News.

4.2. The Number of News Covered in Each Regional State

Table 1: Geographical News Coverage of Fana TV

No Regions & City | Frequency of news | Percent

administrations

1. | Addis Ababa 148 64.35

2. | Afar 1 0.435

3. | Amhara 19 8.26

4. | Benshangul Gumuz 5 2.18

5. | Dire Dawa 4 1.74

6. | Gambella 1 0.435

7. | Harare 0 0

8. | Oromia 24 10.435

9. | Sidama 5 2.18

10. | SNNP 6 2.6

11. | Somali 1 0.435

12. | Southwest Ethiopia 1 0.435

13. | Tigray 6 2.6

14. | More than one region 9 3.915
Total 230 100.00%

Source: the researcher’s data collected during the study period

The regional news reports from the FBC during the study's periods are shown in the table above.
When news stories are produced outside of the regions in this situation, the stories are counted

based on the topics of the reports rather than the events' location. As seen from the table, 230 TV
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news items are displayed, all drawn from the list of chosen news stories. The city of Addis

Ababa is the source of 148 news articles, or 64.35 percent, of the total 230 news items.

Concerning regions, Oromia is the second region in Ethiopia that receives extensive coverage
from the company after the Addis Ababa city administration. 10.435 percent of the region's
coverage for the corporate's 24 news it produces comes from the region.

The third largest news report is from the country's Amhara region. From this region, 19 of the
230 news items were gathered. These news items comprise 8.26% of all the news stories

reported during the study period.

Also, ‘More than one regional state’ news items are listed in the fourth level of this table,
which lists regional news items. These kinds of news stories simultaneously touch two or more
regions of the nation. Out of 230 total news items gathered by the researcher, nine news
productions were broadcast at FBC about such areas. 3.915 percent of the general news coverage

consisted of these areas.

Next to Addis Ababa and the above two regional states, the Tigray region and Southern Nation
Nationalities People (SNNP) regions are the fifth covered regions of FBC. Of the 230 news items
collected during the study period, 12 (5.22%) were from Tigray and SNNP regions. These two
regions share six news items equally. The individual news coverage of these two regions is

equivalent to 2.6 percent of FBC's news stories in the study period.

Next to these regions, the other under-mentioned regions, such as Benshangul Gumuz and
Sidama, get approximately 2 percent of the total news coverage. In each of these two regions, 5

(2.18%) news were covered.

The above table also showed that Dire Dawa is the seventh least covered city administration
among the county's eleven listed regions, and the other city administration is Addis Ababa. The
city Administration has four news items coverage out of the 230 news produced by the corporate

during the study timetable. And it consists of 1.74 percent of the whole news items.

Finally, Afar, Gambella, Somali, and the Southwest Ethiopia regions have one news item for
each of the 230 general news items gathered by FBC during the study interval. Their coverage

was only 0.435 percent for each out of the 100 percent news produced by the corporate.
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The Harare region is the least covered region of the nation, as the table mentioned above made
clear to everyone who looked at it. Out of the 230 news items generally provided by this region,
no news has been produced by the Fana Broadcasting corporate. Hence, out of the 100 percent of
news gathered throughout the study period from across the county, the region's share was 0%.

Chang stated that a country's media institutions' coverage may vary depending on their strength
and authority in the eyes of the international community. "The nations of the world are not all
created equally. Small peripheral states go mostly unreported by American news media, even
though most powerful core nations do so often. The lack of balance in the coverage of the
world's many geographic regions is revealed by research on foreign news coverage by U.S.

network television news programmes (Chang as cited in Wanta et al., 2004, p. 3).

When we compared the gap between Addis Abeba, the location that receives the greatest

coverage, and Harare, which receives the least coverage, it is 148 news items or 64.35 percent.

Keeble (2005) claims that impact, unusualness, controversy, proximity, unexpected happenings,
talking points, and newness are the only reasons media outlets rush to cover and broadcast an
event. Along with these newsworthy factors, Shoemaker & Reese (1996) also found that
economic and political clout, accessibility, the nature of the news event, and the location of

media organizations are among the factors that affect news coverage and source preference.

With all of these details in mind, one may say that the news coverage in these different parts of
the country is uneven. The table shows that the coverage gap between the Oromia, Amhara,
Southern Nations, Tigray region, Benshangul Gumz, and Sidama gradually narrowed. However,
the gap immediately appears when it enters the Harare region. The statistics in the table make it
evident that while certain locations are underrepresented in the news, others are overrepresented.
Even without considering Addis Abeba, the disparity between Oromia and Benshangul Gumuz
may indicate that some regions are overrepresented while others are underrepresented. As can be
observed from the study's literature section, experts contend that news organizations need to
cover every region of a nation. As a result, given what the literature has to say and what the table
shows, it is possible to conclude that the news coverage is inconsistent because the proportional

news coverage seen in the table above is not present.
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Coming to the interview part of the study, the idea of informants strengthens the reality that the
above table delivers. Fana TV did not give proportional news coverage for all regions in the
country during the sampled period. The journalists mostly agree that the news was not reported
in a way that preserves geographic diversity. They mentioned that various reasons for this
happened.

Informant 4 (Editor): The first reason for not reporting diversified news is the
geography of our country. This means that the distance from one place to another corner
of the nation makes gathering news from each place very difficult.

Another is the limited capacity of media institutions. The budget issue of the institutions
itself is an additional challenge to making news in person outside of Addis Ababa. This is
because it requires resources such as a car, driver, cameraman, etc., to travel to the
remote areas of the capital to make news.

The third reason is the lack of a culture of easy disclosure of information in our country.
It can be mentioned that even the intellectuals, who we say know a lot, are not interested
in presenting their ideas in the media.

The fourth reason is that large institutions, such as universities in different parts of the
country, cannot go beyond what is inside their buildings and do work that helps the media
institutions.

Informant 3 (Asst. Producer): from a geographical point of view, most of the news we
cover are events that focus on Addis Ababa and its surroundings. This happens because
Addis Ababa is the country's capital, and our head office is the capital. Fana's editorial
policy is always open to accommodate diversity.

Moreover, it is understandable from the data presented in the above table that proximity greatly
influences the geographical news diversity of Fana television prime-time news. The more
proximate to the capital city of Ethiopia gets much news coverage in the geographical scenario.
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4.3. Type of News Contents Covered During the Study Period

Table 2: News Contents Reported in Fana Broadcasting Corporate over six months

Number News Content Frequency of News by theme Percent
1. Political issues 76 33.05
2. Economic issues 64 27.83
3. Social 19 8.26
4. Education 14 6.10
5. Historical events 14 6.10
6. Health 12 5.22
7. Technology & Science 9 3.92
8. Religious 6 2.60
9. Both Religious & Cultural 6 2.60
10. Environment 6 2.60
11. Justice 4 1.74

Total 230 100.00%

Source: The data in the above table is obtained by the researcher from the collected news items.

The table above provides an overview of the subject matter covered by FBC in their news items.
To prevent any overlap in content, the researcher made a concerted effort to thoroughly examine
the entirety of each story. Additionally, comprehensive explanations have been provided for the
analysis's content category.

The table effectively illustrates that most news items pertain to political issues. Within the
political content category, the news stories cover a wide range of topics, including the war takes
place in Northern Ethiopia, diplomatic relations, peace and negotiations, official national and
international visits, bilateral and multilateral cooperation agreements, diaspora politics, political
peace and security, good governance, different official reports and memorial days like the attack
of Ethiopian Northern commands by TPLF on 4th of November 2020. Other political content
such as national dialogue, political messages, current affairs, political stability, demilitarization,

conferences, and many more news stories related to politics were covered. Out of the total 230

52| Page



news stories produced during this study, the news Corporate has specifically collected 76 news

items that address political issues, accounting for 33.05 percent of the overall news coverage.

On the other hand, the Economic sector emerges as the second-largest coverage area. The news
content about the economy encompasses agriculture (including urban agriculture), Trade
(import-export), mining, project news such as bank and Infrastructure activities, workshops on
various farming products, Investment, customs and revenue, tax collection, harvesting, market
inflation and other related matters that fall within the corporate's scope. FBC has produced 64
news items in this sector out of the 230 news stories compiled by the Corporate during the study
period, corresponding to 27.83 percent of the total news stories.

Furthermore, news related to the social affair garners FBC's third largest share of coverage.
Within the social news content, topics such as public visiting of some areas for enjoyment,
supply of humanitarian support for communities affected by war, engaging in volunteer service,
making cities comfortable for the residents, helping the needy people, the norms and values of
the community to bring common peace and other related news stories are included. In this
context, the corporate has generated 19 news items about social issues, accounting for 8.26

percent of the total news stories.

Regarding Education news content, the agency has created 14 items, accounting for 6.1 percent
of 230 news stories. Within the education sector, news stories of any educational level are
presented. Among others, the teaching-learning processes, University-Industry linkage,
educational conferences, University Entrance and Exit Exams, University Autonomy, Education
Curriculums, visiting and reconstruction of schools that were destroyed by war, and the like are

some of the news contents focused on the education sector.

Equally with the education sector, the other fourth largest coverage is dedicated to Historical
news. The Fana Broadcasting corporate has produced 14 historical news items, which amount to
6.1 percent of the total news stories collected during the study period. This historical news
content mainly encompasses the great victory of Ethiopians at the battle of Adwa and the

Women's Day.

The fifth-largest amount of news story coverage is the health sector. The news corporate has

created 12 news items, accounting for 5.22 percent of the total 230 news stories. This content
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category incorporates the Quality and Accessibility of health services, updated information
about HIV/AIDS and COVID-19, vaccination campaigns, awareness creation about the
transmission and prevention method of diseases, service improvement in hospitals and health

care centers, and other related stories.

Science and Technology issues are the main focus on the sixth level, with nine news items
produced in this area. The Science and Technology news content includes stories about the
announcement of new Technology products, internet diplomacy and internet conferences,
educational technology, service digitalization of different sectors, and related topics, accounting
for 3.92 percent of the entire news coverage.

Religious topics account for 2.6 percent of the news stories, with the corporation producing six
news items in this category. This content includes news items related to religion only.
Fortunately, the Epiphany celebration was the only religious event covered in the study period by
FBC. This category includes stories about the colorful celebration of the Epiphany, hospitality,
Tourist attractions, Best Wishes to the Epiphany, and other forms of Religious content.

Both Religious and Cultural news content also share 2.6 percent of the total 230 news stories.
This category incorporates news content that touches both religion and culture simultaneously.
Of course, there are debates on whether Irreechaa is a religious or cultural celebration. However,
many social anthropology scholars, like Dr. Gemechu Megersa, believe and have scholarlyly
mentioned that it is both Oromo's religious and cultural identities. Like the Ethiopian Epiphany
in religious stories, Irreechaa was the only religious and Cultural occasion covered by Fana
Television. Under this news content category, news stories such as the preparation of police
forces to secure the Irreechaa celebration, discussion forums on Irreechaa, the religious, socio-
cultural, and economic significance of Irreechaa, the ways that this religious and Cultural
ceremony can be preserved, and other related issues were mentioned. Irreechaa accounts for six

of the news items collected by the researcher.

Like other sectors, the environmental concern is receiving substantial attention from the country.
However, it is noteworthy that this part only constitutes 2.6 percent of the entire collection of
news stories in the study sample. Within the environmental content category, news articles

mainly focus on climate change, green legacy, drought and flood risks, and other environmental
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matters. Surprisingly, the Fana Broadcast Corporate has generated six environmental news items

out of 230 news stories.

Conversely, the FBC pays minimal attention to news reports concerning the justice sector.
Under the justice category, news stories primarily revolve around crime, corruption, transitional
justice, law and order, and other court-related matters. Given that this topic is highly debated at
the national and regional state levels, it is fair to conclude that the Corporate dedicates limited
consideration to this issue. As we can see in the above table, the news coverage of the justice
sector is the least on the list. It shares only 1.74 of the entire news coverage. This accounts for

only four single news items.

The interviewees have also explained diversity in a news media context and clarified why they

fail to report such news content.

Informant 3 (Assistant producer): First, disseminating news that preserves diversity
benefits the media by creating influence and loyalty among the listeners and viewers. In
the future, for the media to be better accepted in this regard, instead of copying small
ideas from Facebook, YouTube, and TikTok, they are expected to do a strong job of
being informative for these platforms. Otherwise, it will be difficult for them to gain the

right public trust.

But, all journalists must be free and secure to plan news around diversity first. In a
country where politics is unstable, and there is no safe peace, it is very difficult for

journalists to produce news as he/she planned.

But separating the media and politics would be great in a context other than this. Scholars
should be willing to give free thought without hesitation. Journalists also should have to
update their professional skills more than ever.

Besides, | don't believe that a reporter needs to go everywhere in person to make news
about different issues. One thing that we must not forget is that the current issue of our

country is putting a lot of pressure on our day-to-day activities.

Informant 4 (Editor): When we make news, we tend to lean only towards the idea we

have come up with. Of course, some ideas should be open to discussion if there is a
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chance that we can benefit from their differences; there is a bias towards sources that
reinforce the idea we want. As a solution to this, even if we have difficulty disseminating
different opinions in one short news story, | think it is possible to present two different

news stories in a row by looking at the issues separately.

Like the geographical news coverage we have seen before, Fana television lacks proportional
reports in a content diversity context. Beyond the informants, this is the fact that the above table

depicts.

4.4. Number of Sources per News

Table 3: Number of sources in Fana TV News Stories

No. | Number of sources per news | Frequency of sources per news | Percent

1.| No source 3 1.3

2.| One source 157 68.26

3.| Two sources 32 13.9

4.| Three sources 22 9.57

5.| Four sources 8 3.5

6.| Five sources 6 2.6

7. Six sources 1 0.435

8.| More than six sources 1 0.435
Total 230 100%

Source: the data collected by the researcher himself

The data presented above illustrates the figures from the Fana Broadcasting Corporate
concerning the number of sources for each news item. The sources in the table were selected
from the general news items collected from the Corporate during the specified study period.
Consequently, all the source counts have been derived based on the comprehensive sample of

230 news items.

Even in the absence of an absolute formula for determining the appropriate number of sources
for a single news story, scholars in the field of media argued that a greater number of informants

leads to a more balanced and diverse narrative. According to Farber (2009, p.14), a news story
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solely produced by an individual cannot be classified as authentic news. This notion is supported
by the following statement from Farber (2009, p.14): "The duty of a journalist is to interpret the
world for the reader. Suppose an interview is conducted with only one person. In that case, it

results in a single source story, which does not meet the standards of journalism."

Regardless of the subject, media organizations are advised to incorporate multiple sources in
their news stories. The Reuter's Handbook of Journalism (2009) emphasizes the importance of
cross-checking information. It states that having two or more sources is superior to relying on a

single source.

The argument put forth by scholars rests upon the perspectives of accuracy, the balancing of
facts, and the entertaining of different opinions. The importance of accuracy in the journalist's
story and the credibility of the news cannot be denied; therefore, their news story must have

support from multiple sources. Multiple sources serve as a means to verify information.

Farber (2009) vividly stated that single-sourced stories are not impartial or equitable. Hence,
mass media institutions should not simply broadcast or publish information as facts solely based
on someone's statement. Stories often have two or more sides. Furthermore, media scholars
contended that multiple sources benefit all media audiences as they provide various opinions,

enabling a comprehensive understanding of the topic being discussed.

Based on the consulted literature above and the information in the table, it may be argued that
FBC does not utilize multiple news sources in its news stories. Of the 230 news items collected
by the FBC during the study period, a significant number of news stories were sourced from a
single informant. Specifically, out of the total 230 news items, 157, accounting for 68.26 percent,

were produced using only one source.

Therefore, considering the aforementioned scholar's argument, it can be inferred that the news
stories produced by the study media house may lack fair and balanced coverage. Additionally,
Fana Television may not adequately incorporate diverse opinions and perspectives unless news

stories include multiple sources.

Although there are instances where news stories are produced using two or more sources,

concerns remain regarding the diversity of opinions and views expressed by the corporate. For
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example, in some cases, certain interviewees seem to be present solely to support or provide a
testimonial about the story's subject matter. Of the entire collection of 230 news items gathered
by Fana, 22 news items, equivalent to 9.57 percent of the total news stories, utilized three
informants per news. Moving to the next number of news sources, Fana TV produced eight news

items, accounting for 3.5 percent of the total, employing four sources per news.

Even though including two or three news sources in a news story is beneficial, diverse views and
opinions are crucial for achieving balance. Merely increasing the number of news sources may
not guarantee a balanced story. Among the total news stories, 13.9 percent consisted of 32 news

items that were collected from two news sources each.

However, 1.3 percent of the total news items, equivalent to 3 news items, did not have any
sources attributed to them. When we say "no news sources," we mean that these news items did
not provide any information about the source of the information presented. These three news
stories lacked clear identification of the individuals responsible for their factual origins, leaving
the audience uninformed about the exact origin of the news, whether they were reading it in

newspapers, listening on the radio, or watching it on television.

Out of the total 230 news items, 2.6 percent, or six news items, were reported based on five
interviews per news item. Only one news item was produced with six informants. It covers 0.435
percent of the collected Fana TV news. The remaining 0.435 percent, or one news item, also

relied on more than six news sources.

In the discourse of the literature review discussion in Chapter Two, we have observed the
significance and fundamental principles associated with the diversification of media, which
contribute to fostering a wide range of information sources or content providers. This idea is also

evident in the variety of sources at a structural level.

According to Farber (2009, p.14), a news story solely produced by an individual cannot be
classified as such. If only one person has been interviewed, it constitutes a story from a single
source, which does not fall under the realm of journalism (Farber, 2009, p.14). Regardless of the
subject matter, media institutions are advised to incorporate multiple sources in their news
stories. As mentioned in Reuter's Handbook of journalism (2009), "Verify information whenever

possible, as two or more sources are preferable to one."
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Most of the informants were uncertain about the presence of various numbers of sources in each

news item they produced for Fana Television.

Informant 4 (Editor): It will be mandatory to find and speak to the correct source of
information for the news topic you are covering. However, it is necessary to give due
opportunity to all members of society in social matters owned by the people. In doing so,
| believe that men and women, children and the elderly, and religious leaders of different
religions should be included in the subject matter. However, this issue does not seem to

work at the required level.

When | produce news, | choose my sources. Because news is a short period of time, we
can access information in a few minutes. That said, it also depends on the topic you cover
in the news. For example, some topics do and do not require expert analysis. For
example, audit news is one issue that needs expert opinion. You cannot talk to anyone
other than an auditor and make news about an audit. Therefore, you must choose sources
of information that can provide an adequate response. This is not to say that there are no
news topics on which a member of any society is asked to give their opinion. Making
news by talking to anyone in the market or on the street is also possible, referring to

common issues such as inflation.

Informant 3 (Asst. Producer): Your subject matter forces you to choose your news
sources. For example, you may need to talk to academics at a university. However, if
some of the information sources that you have included in your plan are not available to
you or if they are unable to provide the information according to your appointment due to
various problems, there is a chance that the news will work even if only the remaining
information sources are used. As our institution, we mostly work using two sources of

information. If we are in dire need of a source, we can do just one person.

To focus on diversity issues, | don't think the journalist's commitment is enough. I believe

the media should take a position as an institution and work on it.

Informant 2 (Senior Producer): The number of sources of information included in a
news item depends on the news item. For example, suppose the news has a complex case

that must be balanced. In that case, it may be necessary to use 3 or 4 sources of
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news using at least one news source.

Table 4: Type of News Sources /Newsmakers in FBC

Types of News Sources in the Fana Broadcasting Corporate

information. Sometimes, if the matter needs a detailed analysis and | find it sufficient,
only an expert's opinion may be enough. It is possible to work by including the ideas of
two scholars with different ideas on the same topic. We usually, if not always, use 3-4
sources for news on topics outside of this. However, there are times when it is necessary
to deal with 5-6 people as sources of information based on our airtime schedule if the

news is about a complaint. Therefore, depending on the subject of the news, we can make

No. | Source Frequency of source type | Percent
1. | PR Personnel 4 1.74
2. | Political Official 114 49.57
3. | University Scholars 12 5.22
4. | Ordinary individuals 9 3.9
5. | Religious fathers 4 1.74
6. | Unattributed 3 1.3
7. | Political Official & PR Practitioners 0 0
8. | Official & Ordinary 20 8.7
9. | Official, PR & Ordinary 0 0
10.| Official & Expert 3 1.3
11.| PR & Ordinary 0 0
12.| Expert & Ordinary 1 0.43
13.| Expert, Official & Ordinary 2 0.87
14.| Press Release 7 3.05
15.| Live and phone-in 18 7.83
16.| Website 33 14.35

Total 230 100%

Source: the data collected by the researcher himself for the research purpose
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The table mentioned above presents the news sources utilized by the FBC. Within this table, the
researcher tried to identify the news sources that the FBC uses most and least frequently to create
its news stories. Like the content categories, the researcher also sought to clarify the

representation of each type of news source under their respective categories.

In this particular context, the term "officials”" encompasses the ministries, deputy ministries,
presidents, institutions, agencies, communication offices, and various managerial positions such
as directors, representatives, team leaders, coordinators, and similar roles. When officials are
listed alone, the news stories are exclusively produced by utilizing these individuals. However,
suppose other categories, such as ordinary individuals and scholars, are also included in the
table. In that case, the news stories are collectively generated through interviews involving all
these sources. The table clearly illustrates that officials are the most frequently cited news

sources by the Fana Broadcasting Corporate.

This phenomenon has also been observed in another study. According to Teshager (2004: p.24),
most news sources are government officials, nongovernmental organization officials, higher
professionals, and investors. However, political, social, and economic stakeholders are

underrepresented in the news unless a specific title is associated with their name.

Out of the total 230 news stories produced by the FBC, 49.57 percent (almost half of the total
news items) of them (114 stories) used officials as newsmakers. This suggests that most news
outlets focus on reporting the actions and initiatives of the government and other
nongovernmental institutions for the benefit of the general public. Consequently, many news
items may exhibit a bias towards these institutions and organizations. As a result, the Corporate
may serve as a platform solely for communicating these governmental and nongovernmental
organizations to the public. So, the general public may have limited means to express their
interests to any relevant authority. These occurrences can potentially undermine the role of

journalism in fostering dialogue and understanding among different stakeholders.

Websites were the second most significant sources of information for Fana Television news. The
term "Websites" here refers to using the websites of Ministerial offices, news agencies like the
Ethiopian News Agency (ENA), Ethiopia Press Organization, and other media corporations like

Amhara Media Corporations (AMC) as a source of news. Furthermore, this type of news source

6l|Page



includes the social media pages of Embassies, ambassadors, influential politicians, and other
well-known individuals. Out of the whole news stories collected by the researcher, website

sources cover 14.35 percent. This accounts for 33 news items.

Officials and regular individuals serve as the third most significant sources of information for the
FBC. This category encompasses officials and ordinary people in the 20 news stories mentioned
in the table above. While there may be variations in the numbers of officials and ordinary
individuals, each news story includes at least one representative from both groups. Out of the
total 230 news stories, 20 of them, equivalent to 8.7 percent of the entire body of the news,

utilize officials and ordinary individuals as their sources of information.

Despite the news agency producing the third largest number of news items by utilizing official
and ordinary sources, there may still be issues noticeable to viewers, readers, or listeners of these
news items. These ordinary individuals serve as evidence of the actions or promises made to
them by the government or other mentioned organizations and institutions in the news stories.
Compared to the vast majority of news stories generated by Fana Television, the voice of the
largest community, namely the audience, is not as prominently featured in the Corporate’s news
stories. Anyone who watches or listens to these news items can readily discern that many of the
news stories are dedicated to the actions and plans of the government and other non-
governmental institutions for the benefit of the public. It is uncommon to hear news stories

framed from a public interest perspective.

The fourth largest type of news source for FBC consisted of 18 news items broadcasted lively
and phone in reporting coverage. It includes live discussions at FBC studio, House of People
Representatives meetings, regional state council meetings, and standup reporting from places
such as Bole International Airport, the Great Ethiopian Renaissance Dam (GERD), and other
significant projects of the country. Gatherings like the AU summit from its headquartering office
were also part of the live coverage of Fana Television. With many other limitations, live
dissemination is an appreciable practice of FBC. "Show doesn’t tell" is the working principle of
TV news because it makes the audience eyewitness the real events beyond what the reporter can
tell them. But we can’t ignore that FBC has also failed in this regard, such as passing some
public concerns that must be addressed. Only 7.83 percent of the news was publicly disclosed

through live and phone-in reporting.
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Scholars, including researchers and academicians, have been used as sources of information by
FBC. In this context, the Corporate has generated 12 news items from the total 230 news stories
selected for this study, representing 5.22 percent of the entire news items. Although the
information obtained from scholars can be valuable for policy makers and can be used to educate

the community through media institutions, their contribution to news coverage is insufficient.

Ordinary individuals are also situated in the sixth level to serve as sources of information for the
Television station. The term "ordinary" encompasses all the sources mentioned in the news, such
as residents, customers, eyewitnesses, farmers, students, and others. FBC has derived nine news
narratives from these individuals, accounting for 3.9 percent of the stories. This figure may
indicate the limited representation and attention given to the majority of the public.
Consequently, while the news agency exists for the government and the government serves the
people, the media may fail to amplify the voices of ordinary individuals, who certainly take up
the largest proportion of the nation.

The composition of press releases accounted for 3.05 percent of the aggregate news sources.
These press releases were documents that were submitted to the media station. Out of the
complete tally of 230 news stories, 7 of them were derived from press releases. In relation to the
utilization of press releases as a means of gathering information, while numerous media scholars
contend that these sources provide valuable insights into events and organizations, they also

advise journalists to exercise caution when analyzing information obtained from these sources.

Press releases are disseminated by individuals who seek to persuade journalists to present a
narrative in accordance with their terms. They encapsulate the partiality of the organization or
individual responsible for their transmission. They may originate from community organizations
striving to garner event exposure, businesses promoting recruitment, unions, and inaugurations,
or political parties and other institutions with a vested interest (Chantler &Stewart, 2009, p.55).
Additional academics, such as Frost, also Harbour doubts regarding the genuineness of the

information reaching news organizations.

It is vital to bear in mind that disseminated materials serve as a means of promoting a particular
agenda for the sender. It is highly unlikely for someone to send out a press release that portrays

them, their organization, or their collective in a negative manner. It is essential to scrutinize the
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text to uncover the underlying narrative, and it may be necessary to establish communication

with the designated contacts for additional information (Frost, 2002, p.17).

As mentioned above, scholars suggest that whenever these sources are conveyed to the media
institutions, journalists are obligated to establish contact with the source of the release and
acquire comprehensive information on the matter from the sources, either by arranging an

interview or through alternative means of information gathering.

However, the news stories derived from this source indicate that these stories are presented
without being verified by other sources. These news stories state, “The FBC received a press
release which declared that..." Consequently, similar to the circumstances involving the public
relations sources, these seven news release stories could be skewed or influenced by the sources

who submitted them to the news media unless cross-verification is conducted from other sources.

Public relations practitioners rank as the eighth most frequently utilized news sources by the
FBC for generating news stories. In this context, PR sources encompass public relations
personnel from any organization, communication directors, communication work process team
leaders, and coordinators. The FBC has collected four news items, accounting for 1.74 percent of
the total news stories collected during the study period, from information sources within the

public relations field.

Media scholars such as Watt & Allan (2013, p.245) caution that relying solely on a single source
carries inherent risks, necessitating reporters to seek alternative information sources. They assert,
"PR sources, by their inherent nature, seek to control the flow of information or present a
favourable public image of the organization they represent. Therefore, even if a statement
appears credible and emanates from an authoritative source, it may not present all the pertinent
facts" (Watt & Allan, 2013, p.246). Since PR practitioners are tasked with safeguarding the
reputation of the institution or organization they are affiliated with, news journalists must
exercise skepticism and carefulness when obtaining information from these sources to prevent

news stories from becoming biased towards these institutions or organizations.

Having equal attention with Public relations practitioners, Religious fathers have served as a

source of information for four news items, accounting for 1.74 percent of the total news coverage
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during the study period. It should be noted that religious fathers encompass leaders of any

religion.

The ninth largest news source for the study media company consisted of 3 news items that were
not attributed to specific sources. The FBC utilizes these unattributed sources without crediting
individuals for the information provided. Instead of referring to a particular person, these stories

rely on well-known names. These particular stories make up 1.3 percent of the total news stories.

The Reuter's handbook of journalism explicitly states that unnamed sources of information are
the weakest sources in journalism. It emphasizes that it is always preferable to provide a named
source rather than an unnamed one. It is important to avoid misleading the audience by quoting a
source on the record and providing contradictory background information. The production of

these three news stories involved using unattributed sources such as "it is declared”, "it is said,"
and the like.

In addition to the advice provided by other scholars, journalists are urged to refrain from using
these types of sources. It is advised to avoid using unattributed quotes and instead provide the
names of the sources whenever possible. Making up quotes should never be done. Therefore,
these three news stories may indicate that the Fana Broadcasting Corporate does not consistently

use attributed sources.

In addition to the scholars mentioned above, Fedler et al. (2005, p.268) also emphasized the
importance of sourcing in helping the audience identify the reporters' sources of information.
Ideally, all direct quotations, opinions, evaluations, and second-hand statements of facts should
be attributed to specific individuals. This information allows readers to form their conclusions
about the story's credibility. Furthermore, these sources demonstrate inconsistency, potentially

undermining the corporate's credibility with its audience.

Like unidentified news sources, the ninth largest portion of sources consists of government
officials and subject matter experts. Similar to the aforementioned unidentified news sources,
these three news stories also rely on officials and subject matter experts as their sources. The
Corporate has generated its three news items by utilizing these individuals as their sources of
information. Moreover, these news items account for 1.3 percent of the overall news content

produced during the period under investigation.
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The presence of officials, experts, and ordinary individuals in the news did not aim to represent
different sides of the situation; rather, they were interviewed to emphasize what had already been
stated by the other interviewee. The FBC has generated two news items from officials, experts,
and ordinary individuals, accounting for 0.87 percent of the overall news coverage.

The Fana Broadcasting Corporate has utilized a combination of sources, including subject matter
experts and ordinary individuals, as the least common source of information. In this case, the
Corporate has produced only one news item out of the total 230 news stories, representing 0.43
percent of the collected general news items during the study period. It is worth noting that many
of these news stories do not present conflicting ideas between the news sources.

Surprisingly, there is no news item in the remaining news sources, such as government officials,
PR Personnel, and ordinary persons. The same is true in the combination of Officials, PR
Practitioners, and ordinary citizens. Out of the total 230 news stories covered by FBC, there was

not a single news item, at least, which has been collected from these news sources.

Regarding their news sources, the informants did not conceal that there is a domination of

government officials.

Informant 2 (Senior Producer): News diversity means a news item is included,
regardless of location or gender. I do not believe that we are making news that cares
about diversity. But this is a gap not only between Fana and our country's media. Apart

from current social issues, Fana has a lot of political news.

The influence of political leaders, whether direct or indirect, can be seen prominently in
the work of the media. Other than VVoxPop, | choose my news sources to get better
information. Subjects that have been covered in the news before are also because they do
not see an appropriate and immediate solution given to them by the concerned party.

Informant 7 (Senior Reporter): We have been especially busy with the government's
agenda lately. Whether it is news or programs that we do freely, including diversity
issues, we used to prepare better before than now. Of course, although it is common to
hear in Fana's editorial discussion that there is a strong desire to show topics related to
diversity in the media regarding practice, the challenges are countless. No one can truly
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Table 5: Geographical News Coverage by Content

help you to accomplish that kind of responsibility. 1 doubt whether Fana BC has the

public trust it once had. What enabled me to say this; | have seen that the number of

victims who used to come to the institution to express their grievances is decreasing from

time to time.

Informant 5 (Editor): | want every listener to have a say in the news | produce.

Although it is not considered sufficient regarding language diversity, Fana TV is

accessible to the public in Afan Oromo, Amharic, Tigrigna, and Arabic. On my part, |

don't think there is a media that can be mentioned as a blameless example of diversity in

our country.

Regional news Diversity by Content

Regions News Themes
— & — =
2 v 5|E|s|E|Bls (38|53 TE TS
Z | administratio | g 8 é 2 % § % = > 3| 2 g =S
s “ld b | T o e c g 2 =
1.| Addis Ababa |50 |38 |11 |6 13 |10 8 3 |4 3 |2 [148
2. Afar 1 (0 (0 |0 |0 |O 0 0 |0 0 |0 |1
3. Amhara 6 (4 |3 |3 |0 1 0 2 |0 0 |0 |19
4. B/Gumuz |4 |1 |0 |0 |0 |O 0 0 |0 0 |0 |5
5| DireDawa |1 |3 |0 |0 |0 |O 0 0 |0 0O |0 (4
6. Gambella |0 |1 |0 [0 |0 |O 0 0 |0 0 |0 |1
7. Harare 0O |0 |0 |0 |0 |O 0 0 |0 0 |00
8. Oromia 4 9 2 1 0 1 1 1 2 2 1|24
9. Sidama 2 1 |1 1 |0 |0 0 0 |0 0 |0 |5
10 SNNP 2 1 10 1 |0 |0 0 0 |0 1 116
11 Somalia 1 (0 (0 |0 |0 |O 0 0 |0 0 |0 |1
12 SW/Ethiopia |0 |1 |0 |0 |0 |O 0 0 |0 0 |0 |1
13 Tigray 2 1 |1 1 1 |0 0 0 |0 0 |0 |6
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14 More than one | 3 4 1 1 0 0 0 0 0 0 019

Total 76 |64 |19 |14 |14 |12 9 6 6 6 4 1230

Source: the researcher's data collected for this study purpose

The table above illustrates the extent to which news coverage of various contents is distributed
across different regions of the country. Upon careful examination of the table, it becomes evident
that a significant proportion of political news content is dedicated to reporting on Addis Ababa.
Out of seventy-six political news items, a substantial majority, specifically fifty, originates from
Addis Ababa. This numerical representation sheds light on the fact that many of the country's
political affairs emanate from the central government. Hence, it is unsurprising that the capital
surpasses all other regions regarding the volume of news coverage. The disparity between Addis

Ababa and the other regions is evident.

The Amhara region, situated next to Addis Ababa, possesses a notable quantity of six political
news items, surpassing the count found in other regions. Both the Oromia and Benshangul
Gumuz regions are equipped with four political news content stories each. The cross-regional
political affairs rank fourth in quantity, featuring three political news stories. As previously
mentioned, it is important to note that these news contents are not solely confined to a single
regional state but rather encompass information that pertains to two or more regions, as outlined
in the table.

The regions of Tigray, SNNP, and Sidama adhered to the prescribed format, each offering two
political news stories. It is worth noting that the regions of Afar, Somali, and Dire Dawa only
provided a single political news story. Conversely, the media house failed to generate political
news stories from Gambela, Harare, and Southwest Ethiopia regions. These regions mentioned
above were devoid of any political news stories.

Addis Ababa is the focal point of coverage concerning economic news articles. Of the 64
economic news articles produced by Fana Broadcasting Corporate during the selected study
period, 38 were sourced from Addis Ababa. The Oromia region followed Addis Ababa with nine
news articles pertaining to the economy. The Amhara region ranks third with four news articles
associated with the economy. The other four economic news items were gathered from two or

more regions across the country concurrently.
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Dire Dawa city administration has been ranked in the fourth tier, encompassing three economic
news articles. Benshangul Gumuz, Gambella, Sidama, SNNP, Southwest Ethiopia, and Tigray
regions received only one economic news report out of 64 economic news items. On the other

hand, the Afar, Somalia, and Harare regions do not possess any news stories of the economy.

In terms of matters about Social issues, the FBC has generated a cumulative count of 19 news
narratives. Of these 19 news pieces, 11 emanated from The Addis Ababa city administration.
After the Addis Ababa city administration, the Amhara region followed with three news stories
concerning social matters. Adjoining the Amhara region, one can discern the Oromia region,
being the third region, with a total of 2 news stories related to social issues.

Fana has generated a single news item with a social focus from each Tigray, Sidam, and SNNP
region. Similarly, there have been productions of social news stories from multiple regions
together at once. Conversely, the remaining geographical areas have not received any social-
related news stories. Specifically, social-related news stories have not covered Dire Dawa city,

Benshangul Gumuz, Afar, Gambella, Harare, SNNP, Somali, and Southwest Ethiopia.

The topic of education permeates various spheres of society. Media organizations can generate
numerous narratives about the educational domain. Nonetheless, within the scope of the FBC
samples analyzed for this investigation, it was discovered that several geographical areas did not
witness the production of any stories by the corporate entity regarding their educational
endeavors. These regions include Benshangul Gumuz, Afar, Gambella, Harare, Somali,

Southwest Ethiopia, and Dire Dawa.

As is customary, Addis Ababa garnered the majority share. Of the 14 news stories about
education, six originated from Addis Ababa. The Amhara region followed Addis Ababa with
three educational news contents. Following that, Oromia, SNNP, Sidama, and Tigray regions
each had only one educational news story. In this same scenario, a single educational news story
was generated from multiple regions simultaneously. These news stories were primarily
produced through interviews conducted with various university scholars and the education

bureaus of regional states, all for a single news item.

Every Ethiopian citizen is expected to have an opinion on their history in a society with a rich

historical background, such as Ethiopia. This sentiment is equally applicable to media
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organizations operating within the country. However, it is important to acknowledge a
discrepancy between this reality and the distribution of historical news stories. It can be argued
that the overwhelming majority of historical news stories originate exclusively from Addis
Ababa, the capital city of Ethiopia. Out of 14 historical event-related stories, a surprising 13 were
produced solely in Addis Ababa. In addition to Addis Ababa, the region of Tigray stands out as

the only other area with a single historical event-related news story.

Addis Ababa again assumes a prominent position in the context of health-related issues. The city
administration is the main focus of almost all health-related news stories reported by the FBC.
Out of a total of 12 news stories, 10 of them are sourced from Addis Ababa. Meanwhile, the
remaining two regions, namely Amhara and Oromia, have each received one health-related news

story.

Like the sectors mentioned above, the nation significantly emphasizes health-related concerns.
Nevertheless, the media company conducting the study lacks comprehensive coverage of general
health-related topics. This is evident from the data presented in the table mentioned above. Of
the 12 health-related news reports, ten regions did not receive a single health-related report from
the media. These regions include Afar, Tigray, Sidama, SNNP, Somali, B/Gumuz, Gambella,

Harare, Southwest Ethiopia regions, and Dire Dawa city administration.

Science and Technology news articles constituted Fana's seventh largest category of news
content. The total number of news articles related to Science and Technology was nine. Eight
were sourced from Addis Ababa, a hub for abundant news content across various contexts. The
remaining one news item was produced specifically for the Oromia region. The other regions,
namely Afar, Amhara, B/Gumuz, Dire Dawa, Gambella, Harare, Sidama, SNNP, Somalia,
Southwest Ethiopia, and Tigray, did not contribute to the Science and Technology news
coverage. As the name suggests, Science and Technology news stories encompass the latest

innovations, products, and digital services in various fields.

The religious news articles that FBC covered during the designated period of study amounted to
six, three of which were derived from the city of Addis Ababa. Following Addis Ababa, the

Amhara region contributed two stories. With its single story, the Oromia region ranked third near
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Ambhara. It is worth noting that the remaining ten regions did not receive a single religious report

from the media organization under this study.

Out of the six news stories encompassing Religious and Cultural subjects, most of the four were
sourced from Addis Ababa. The remaining two news items originated from the Oromia region.
The left-behind regions did not possess any Religious and Cultural news stories of this nature

during the period under investigation.

Environmental issues are a topic of concern for the FBC, just like in other sectors. These
environmental issues are global, and as a result, every media institution should have to report on
them regularly. However, regarding Fana specifically, the researcher found that the corporate
entity fails to provide adequate news coverage for all regions.

The media house under investigation produced six environmental news stories, focusing solely
on three areas within the country. Specifically, three stories were centered around Addis Ababa,
two on Oromia, and one on the SNNP region. Unfortunately, the remaining nine regions and the
Dire Dawa city administration were not covered in any news stories related to their

environmental activities.

The total number of news contents about the justice issue was four, as shown in the above table
categories. As customary, Addis Ababa has the highest proportion of coverage among these.
Fana, on the other hand, has produced four news stories related to justice, originating from two
different regions as well as Addis Ababa. Of these four news stories, Fana has generated two
from Addis Ababa, one from Oromia, and one from the SNNP regions. Amazingly, the
remaining nine regions and Dire Dawa have not reported any news stories concerning their

justice-related activities.

According to the informants, the major sources of their news content revolve in and around
Addis Ababa.

Informant 1 (Chief Editor): Our employees here in Addis Ababa report mostly on
federal issues. Fana Broadcasting's Corporate Editorial Policy is derived from the
Constitution of our country, which is the supreme law of all laws. The constitution states:

"We, the nations, nationalities, and peoples of Ethiopia..." Everything starts when we try
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to do our work, keeping this diversity in mind. According to the country's distribution, a

media institution, we are striving to serve all the people of our country.

As | mentioned earlier, it can be mentioned as a good opportunity that Fana Broadcasting
Corporate is an institution that broadcasts in the languages of different ethnic groups.
Especially in the radio sector, it is reaching listeners in seven local languages, namely
Ambharic, Afaan Oromo, Tigirigna, Somaligna, Afarigna, Wolayitigna (Regional FM
located in Wolayta Sodo), and Sidamigna (Regional FM located in Shashemene). The TV
station has three local languages (Amharic, Afaan Oromo, and Tigirigna) and one
international language, Arabic. This makes Fana different from other media in our

country. In this sense, Fana cannot be partial to one side for any reason.

Of course, when | look at our daily news, it is more about Addis Ababa city, the Oromia
region, and the Amara region. However, it is important to realize this is not a principled

procedure created due to various circumstances.

It can be assumed that employment provision and repetition of events are more important
in these three areas than others. The limitation in other regions where we have not
reached well is that we make news using only the statements issued by the government
communication offices of the regions, not only at the state level. | feel that there are many
parts of our country that are not yet voiced in every community. | believe that this gap

will be corrected in the future.

Informant 8 (Senior Reporter): When we look at some of the ethnic conflicts in our
country, | believe that one of the reasons is that we don't know each other and don't talk
closely. The solution is to pay special attention to diversity in the media. For example,
"Mamar beHager!" is a Fana TV program. This program can be considered as a good

start.

There have been instances where | have completely changed my news objective because
of the sources | spoke to make news. It is necessary to open our minds to other ideas
beyond our point of view, especially if they are found to be unheard and verified

information.
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Informant 4 (Editor): What | enjoyed the most and | will never forget is when | was in
the Awi zone of the Amhara region and watched the "Feres Gugs!" which can be roughly
translated to "Running on the Horseback" culture and made a program, although it was
not news. | can understand that introducing such an interesting show to Ethiopians who
live in other areas and do not know the culture is greatly beneficial.

Informant 9 (Reporter): Every journalist is responsible for presenting his/her news plan
during editorial discussion. Apart from that, recommendations or directions may be
submitted that we should make news on these issues in the next week. However, the
possibility of a direct decision by superiors is very slim.

| like to focus on social issues outside news topics that give me responsibility. Because |

think we have a lot of gap in this regard. In this sense, | believe that there are many gaps

that the media should present as a public agenda.

4.7. Diversity of Opinion and Views Expressed By the Informants and

FBC Editorial Policy
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Figure 2:- FBC Editorial Policy about diversity

Source: the picture is taken from FBC Editorial Policy, 2010 edition on page 13.

The researcher has interviewed ten reporters, editors, and chief editors whose perspectives serve

as examples of how the FBC provides coverage of various news topics. The overall idea of

informants highlighted the insufficient representation of diverse viewpoints and opinions within

the media under study.
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Informant 1 (Chief Editor): | understand diversity in terms of accessibility. It can be
assumed that the higher the number of areas where the news reaches, the better the news.
Fana Broadcasting's corporate editorial policy also believes that our country, Ethiopia, is
multi-cultural and multi-lingual. We prepare news based on this basic idea. 11 branch FM
stations are located in different regions of the country. This also helps us as a convenient

opportunity to provide news coverage of events happening in each area.

Informant 4 (Editor): Although FBC's editorial policy regarding diversity is not
detailed, it encourages diversity. As a journalist, we also recognize that diversity is the
reality version of our country. In addition to other big national issues, we try to cover the

issues of different regions as much as possible.

However, we will never report on matters prohibited by the editorial policy. For example,
the topic of suicide and defamation of individuals is prohibited by our editorial policy.
Same-sex marriage is also one of those topics that never get touched. This is because
same-sex marriage is incompatible with our country's culture, and the more we talk about

it in the media, the more it seems right.

Fana Broadcasting Corporate is better than other media institutions in our country
regarding using different languages. To solve the problems related to linguistic diversity,
our reporters will gather information containing answers in the languages spoken in the
regions where they are going to report and come back to other reporters who speak
different languages to translate it into Amharic. However, in translation, we sometimes
encounter distorted facts in the translated data. To prevent this from happening, if there
are reporters who know the local language and culture, they will be sent when
employment is offered. Even if staff who can speak the language are lost, they will try to

send someone who knows the local landscape.

Informant 3 (Asst. Producer: To address the issue of diversity in our news very well,
we need to include at least one opinion of an expert in the field. We are having difficulty
finding these people and making the news. This kind of problem is observed even among
journalism and communication teachers. How does it only work from one person's point

of view? How does it work like this, etc.? We hear them criticize us. | would love to see
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such a drag culture improve. The media as an institution, and we, as journalist

professionals, must constantly enhance our professional capabilities.

Informant 1 (Chief Editor): Undoubtedly, our country, Ethiopia, is a museum of many
languages. However, there are still many public identities that we have never seen or
heard about in our media. This needs to be worked on in the future. If the media did this,
they should realize they can easily be influential. Both the media and the people benefit

from this.

Apart from this, it would be good if the media would not be the recipients of the
government's agenda and become the creators of the agenda themselves. Public issues
such as diversity should be covered in the news, especially when there is a normal and
peaceful movement. We should not be limited and absorbed by current political topics.
As Fana, we have a quarterly and half-yearly evaluation forum. We take as input the
results of scientific studies conducted by the institute's content quality and research
departments regarding the level of satisfaction of our listeners and viewers with the
broadcast of our site. Each year, there is an audience satisfaction survey conducted by

outside experts.

During the interview, informants also assured the researcher that journalists can contribute to
diversity in how they present their news reports. Moreover, they had given many reasons for not

reporting the news from various viewpoints.

Informant 3 (Asst. Producer: As a journalist, my understanding of diversity
encompasses various ideas we encounter in our work. When we refer to diversity, it
encompasses various dimensions such as gender, age, and geographical location. The
scope of our Fana TV reporting cannot go beyond mere coverage of political, social, and
economic affairs. Our content primarily focuses on the predominant political landscape
within the nation. Given the highly charged nature of the political climate, there is limited
opportunity to delve into other aspects of diversity. For instance, it is impractical to
discuss the ethnic culture of the southern region. At the same time, the northern part of

the country is engulfed in conflict.
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Informant 10 (Editor): Not only have the viewers, but we journalists also face many
unusual ideas within the news we see together. To know about their country, television
news can give its viewers some valuable insights. As a media outlet, being able to
produce news that preserves diversity makes us influential. This also benefits commercial
media outlets such as Fana Broadcasting Corporate in terms of revenue generation. It can
be seen that accessibility is considered a requirement when advertising works. In
addition, | firmly believe that making news that preserves diversity also creates an

opportunity to correct distorted common narratives.

Our country's media is generally incomplete. For instance, the television stations that
provide sign language for deaf viewers are very limited. There is also a problem with
hiring professionals who know sign language. We don't have many television stations
that do news that adequately represents other forms of ambiguity, such as language and
religion. Our news focuses only on providing up-to-date information. The absence of
strong and independent media institutions is one reason for not reporting diversified

news.

On the other hand, educated people who are said to know a lot are not close to the media.
The number of intellectuals who fear the media and politics is not small. These people

fear they will not reach what the media has reached.

As an institution in Fana, they have a team called "Content Quality and Research" that researches
the reactions of their listeners and viewers to their news and programs. In addition to the
evaluation of their news and programs from the study of the abovementioned research team,
there is also something positive that modern Internet technology can help them with. The
reporters’ work will be posted on the institution's social media pages. How many viewers
commented on it? How many likes and shares did it get? These can tell them something about
the diverse interests of the audiences. As such, the reporters can use feedback from social media

as input to improve their next-day work to satisfy the entire community.
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CHAPTER FIVE

5. Major Findings, Conclusion, and Recommendations

This section constitutes the final chapter of the thesis. Within this part of the study, the main
findings and deductions derived from the research undertaken throughout the study are
expounded upon. Ultimately, suggestions that have arisen from the discourse on the research are

recommended.

5.1. Major Findings
The study's findings demonstrate that Fana TV's News program, 'Fana Zena', tries to offer a

diverse range of entertaining content. However, despite the mandate of the FBC to provide a
balanced representation of various perspectives and interests on all issues, there is a noticeable
tendency towards imbalanced and uneven coverage in terms of news diversity. Also, the research
reveals an unfair reporting of political, social, economic, cultural, and other news content, with

political news taking center stage in Fana Zena news.

Furthermore, the study also uncovers that Fana Television predominantly relies on government
sources, particularly government officials. In contrast, other sources receive less attention
regarding source diversity. Specifically, individuals who could serve as valuable news sources in
the FBC content newsroom manuals are given less prominence. In contrast, unbalanced news
sources receive more coverage. The excessive use of government sources as the primary
information contradicts the FBC editorial policy, emphasizing the importance of reflecting news
source diversity in Fana Zena. Hence, Fana TV's Fana Zena news report heavily relies on

government sources for information.

As reputable media outlets demand a balanced and independent presentation of news topic
diversity, they should not rely solely on public relations professionals and government officials
as sources of information. However, Fana TV's editorial policy (2010, p.13) fails to adhere to
this principle, as it does not exercise caution regarding news and current affairs programs,
allowing them to be influenced by public relations professionals. Additionally, the corporate
neglects to ensure a balanced representation of information and fails to address the concerns of

its audience by excluding their grievances in its reporting.
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Of course, the editorial policy of FBC encourages serving the political system in line with public
interests. But serving the political system does not mean falling for it and reflecting unfair news
contents. Most of the news stories, more than 33 percent of Fana TV news broadcasts, were

political news.

Following an accommodating approach to cover regions named minority groups is what the
media, like FBC, stands for. In this respect, Fana TV ‘Fana Zena’ news tries to broadcast
diversified content in each country's geographical setting but does not fully address minority
regions like Gambella, Somali, and culturally and historically significant regions like Harar and
Afar. For instance, the range between Addis Ababa, which receives the greatest coverage, and
Harare, which receives the least coverage, is 148 news items, or 64.35 percent. This hinders the
endorsement of various traditions, values, and customs of the society. And retard the FBC effort
to build a good image of the country and to support the economy of the tourism sector by
transforming the ancient historical and natural heritages and culture of the country into tourist

attractions.

According to the findings, at the country level, the Addis Ababa city administration, Oromia, and
Ambhara regions get the highest news content coverage. This type of practice omits to provide
particular attention to minorities, universal geographic accessibility, and contribution to a sense
of national identity and community guiding principles of public service broadcasting (PSB).
Moreover, the guideline of being a “voice for the voiceless’’ remains under question in Fana

Television's Fana Zena geographical news diversity broadcasting.

The study's finding also shows proximity and currency play vital values in entertaining news
content diversity. So, fairness, human needs, balance, and other news elements and principles did

get less attention.

5.2. Conclusion

The primary aim of this study was to investigate the practices of news diversity in terms of news
type, variety of news sources, number of sources per news, and geographical news coverage in
the TV news hour of FBC. To achieve this objective, samples were selected from the prime-time
news broadcast of Fana TV between September 1, 2015, and February 30, 2015, E.C. A total of
230 news stories were categorized using the appropriate analytical categories. Additionally, ten
informants were also interviewed. Consequently, both quantitative and qualitative content
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analysis methods were employed, with quantitative content analysis serving as the central
research method for this study. Thus, the researcher has drawn the following conclusions based
on the analyzed information.

In relation to the proportionality of the regional news coverage, the study revealed the existence
of disparities in news coverage among different regions of the country. Out of the total 230 news
stories, 148 news stories, accounting for 64.35 percent of the total news items, were generated
from Addis Ababa. Furthermore, the Oromia and Amhara regions were also overrepresented
regions than the other regions of the country, following behind Addis Ababa. Conversely, some
regions are underrepresented. Among these underrepresented regions, the state of Harare stands
out with zero news coverage. This can be observed in Chapter 4, Table 1. The analysis portion of
the study highlights a disparity of 148 news stories between the overrepresented Addis Ababa
and the underrepresented Harare.

In terms of news content, political matters are the most frequently addressed. Following that, one
can observe that economic and social issues are the second and third most commonly covered
subjects in news articles, respectively. In addition to these regularly discussed news topics, some
subjects receive minimal coverage. For example, justice is the least addressed news topic by the
FBC. Out of 230 news stories, only four news items, or 1.74 percent, were dedicated to reporting
on justice. Based on these statements, it may be possible to argue that the FBC has allocated
limited attention to covering the most significant issues of the county. It is widely recognized
that the issue of justice, including court cases, is not only a matter of national importance but
also a global concern that is extensively discussed by media organizations worldwide daily. This
topic is also a matter of concern on a national level.

Though justice is the least covered, the subject of the Environment remains underreported news
content next to Justice. The phenomenon of desertification is progressively growing.
Environmental pollution pervades every corner. Land degradation and various other activities
that possess the potential to jeopardize and confront all forms of life on Earth occur incessantly.
Conversely, humans undertake many endeavours to inoculate their contaminated surroundings
and safeguard the pristine environment. Among these efforts are the implementation of terracing
projects and the reforestation of eroded lands (known as the "Green Legacy" in recent times in
Ethiopia).

Furthermore, events and discussions on the past, present, and future of the environment are
regularly organized. Despite the continual occurrence of these events, Fana TV allocated only a
major portion of its coverage to this issue. Over the study period, a mere six news stories were
generated out of 230 news items collected. This coverage constituted a mere 2.6 percent of the
entire news coverage. Conversely, the issue that received the most frequent coverage, namely
politics, had a total of 76 news stories. Thus, a considerable discrepancy of seventy-two news
stories existed between the extensively covered topic and the least covered issue. A similar
pattern emerged concerning the issues of justice and the Environment. Compared to other
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frequently covered news topics, the issues of justice, Environment, religion, and culture are
among the least addressed news domains. The undeniable reality is that these two paramount
issues, namely justice and the environment, warrant the utmost attention, much like the issues of
the environment and other subject matters.

Regarding the number of sources per news stories, the FBC has predominantly generated most of
its news articles from a solitary news source. Of the 230 news articles, 157 were produced from
individual interviews. These articles relying on a single source encompassed 68.26 percent of the
news items collected during the period. These statistics may suggest that the news articles lack
impartiality. As a result, they may exhibit a bias towards an organization, institution, political
party, an individual, or any other entity. Concerning news articles based on a single source,
media scholars such as Farber contend that a news article derived from a solitary interview
cannot be deemed journalism. As Chapter 4, table 3 explicitly indicates, multiple sources are
useful for journalists to support their information. Furthermore, it is crucial to incorporate
diverse perspectives and opinions within the news article.

As mentioned in chapter four, government officials have played a prominent role as the main
news source within the content. More specifically, out of the 230 news stories, 114 originated
from official news sources. This indicates that nearly 50% of the news sources were attributed to
government officials, with a predominant focus on the federal government and the administration
of Addis Ababa city. Conversely, the representation of regional states as sources of information
remained significantly limited.

The above statistics may also elicit inquiries regarding the balance between a narrative and the
governing body and its commitment to diversity and inclusivity. The University Scholars,
religious leaders, ordinary citizens, and other purveyors of information are not frequently
denoted as news sources by the media establishment. Occasionally, even the extant alternative
news sources are included in the news solely to serve as a testament to the subject matter being
discussed. It is a rare occurrence to witness their independent perspectives. They are being
interviewed to endorse or sanction the activities that the news stories revolve around and
highlight the commendations the event organizer bestowed upon them.

Regarding the variety of opinions and perspectives expressed by the corporation, the
accumulated news articles have revealed that the corporation is not adequately embracing the
diversity of opinions as expected. Despite various voices in many news stories, the absence of
diverse opinions and ideas implies that the corporation is not fully accepting the expected level
of diversity in opinions. As asserted by Paul et al. (1996), for diversity to exist in news coverage,
there must be a dissemination of representative thoughts, different perspectives and frameworks,
and the inclusion of attributions and opinions within the news stories. Consequently, it can be
argued that FBC has not fulfilled its obligations.
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The study's findings further reveal that the media professionals lack satisfaction in their news
stories, as they cannot address topics of utmost importance to most of their audience. Journalists
have identified the presentation of one-sided perspectives solely from authoritative sources, such
as the government, along with the government's unwillingness to recognize and respond to
public criticism and grievances, as significant barriers that impede their efforts to meet the
expectations of their audience.

5.3. Recommendations

Based on the findings of this study, the following recommendations are listed to promote news

diversity in FBC and suggest further investigations in the area.

o FBC must enhance the implementation of news diversity by encompassing a wide range
of subjects, geographical scenarios, and news sources that embody distinct perspectives
unlike ever before.

o FBC must exert the utmost effort to present a fair depiction of impartial news sources by
encompassing the perspectives and requirements of all parties involved in all matters
without any partiality.

o Given the requirement for credible media to prioritize impartial and varied news stories
and the presentation of diverse sources, reliance on public relations professionals, press
releases, and government officials as primary sources of information must be avoided.

o Regarding the geographical scope, FBC must establish effective communication channels
encompassing every facet of the community, extending beyond the confines of Addis
Ababa.

o It should be able to effectively transmit a wide range of information and perspectives

rather than engage in interviews with conventional news sources.

Furthermore, the study's researcher recommends that future researchers carry out additional
studies on news diversity and media. This is necessary because media diversity encompasses
various areas of research that require further exploration. The scope of the present study was
limited to FBC Fana TV prime-time news due to constraints related to time and resources.
Therefore, it is imperative to conduct further research to examine other programs the station
offers beyond the news hour, thus acquiring a more comprehensive understanding. Additionally,
certain content, such as entertainment, sports, and foreign news, were excluded from the current
study. Moreover, the researcher recommends a study entitled "Investigation in News Diversity
Experience in Ethiopia: A Case Study in Private and Public Media from a Comparative
Perspective.”
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Appendix — A

Amharic News Headlines collected for the study.

Dates (in Regions
No | E.C) Ambharic News Headlines & City
Admins
1. Pastea e GG A QA AAMT (NG AN CT AaoEanle | Addis
05/01/2015 | 9H, h3 oot f. 7 0AL (G ®L @< NP NavAh 1.4 | Ababa
A7 LAC 29175 E7 Add@d::
2. | 05/01/2015 | ev@u-t PONC (&7 PPALON AN 189°7 h45 | Amhara
Gaot &1 CI°C A%IT4T (AL ATLPR P800 AOPT
+ G4t
3. | 05/01/2015 | Ph.doBléd m/7ULbvC 2/IC  aNg hveoZ (I J-C | Addis
AgitvteeE  QANAMT  PACS  TN4ANG Pheish | Ababa
agn0vtao . B3AL aPrt G A2OA (L7 AL AAD UL
IC oL TP
4. | 05/01/2015 | nanA n+e? ehthe? MCS AL 910974 PuAdtan | Oromia
neaT  NACT@ CHALE  ATANTS €644 Naothd
N4 AP TNTT4 BI5A::
5. eONC 0 A35F 2 hevF AS729° T4 NF1a0t OHY
12/01/2015 | @+ e0-L&7 ®lLé- N4 Aavavh- AUIC oohAhf (&-P-1- | Amhara
09010 &I +MGTHC PTAAN::
6. 02014 M€+ Goot A2 ML hdlN POCP: PENLT AG | Addis
12/01/2015 | eh 2801 ¢ 910G 543 TLALT 2AC ook 9990%7 | Ababa
TLLNEC 24 hLLT:
7. 112/01/2015 | AdoB.é  PHEINTCHS aeBOERAN LU0 TC o/¢ | Afar
L799P+ 9 Ctovd AOR NMHED- OAF (Gaoéd- hHol
MEA::
8. | 12/01/2015 | @94~ (+0vF A% ADGY A TCEL-9° Addis
FEIOZIA:: Ababa
9. |12/01/2015 | Pwré- ACHL ALF NAGAT L£AI°TI° POT S 12C NLe7+ | Oromia
Us3 ATANC 0Nk HE T ool POLOSE  htol
alt8eC ANJ-@-EA::
10.| 12/01/2015 | A@AL e h1o7 AgvhAhf (BT £29° A10 ooCY INC | Amhara
NG A
11.| 12/01/2015 | N996NAP 178.C N7 SN0 @45 NOAZ° oM AL
+ECm PHP®- T/ 02015 9.9° ovBand; PLS®- H/ | Amhara
o/ L4 ALCAN::
12.| 19/01/2015 | No News was produced -
13.120/01/2015 | PUICT NLEP TP9° AIOMNP hoLAS aofNG NPT | Addis
7 AT hQVC 992 P99.64 Tm-AL hACXPePeT 915 TFwm- | Ababa
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n @ UL APIANE - FNA A

14.|20/01/2015 | Pas.h AN ht97 AOHSLC AS PACYLe AAAP av70T
0,24 PHIRT A5@ PhlF 6249°G PPHOY HIE-F NhShH | Addis
ANO 97 aon'he BICZIA: Ababa

15.]20/01/2015 | AeF AEEHI® avhvNTTE AUVIC 103 73> AG AVIC
ahe, AL he+HE At PoAx ATSAD- 1140:: Oromia

16.| 20/01/2015 | NaA4&fe  L4P  Phé PNV £LLIE PA%IALm- | Addis
TLEHLTE VAT (Y TPhoo® M TFo7 AmSeo- oL | Ababa
V16 F@- tHaophr::

17.]120/01/2015 | Al AUVNL NLEP AFLTE T3S ANCTT ARYHE | Addis
MG PA® PCAT? NoolPr QVAP AMPE  +mNe@- | Ababa
NT@OAL A78HAAG U-A-9° PNnAT SCH ao@M - AdNT-
NAA Pao 70t hav-LhTi7 AIAD0T::

18.]20/01/2015 | na%.0 AN h+Ho7 PoLaNLaT Phld e &4 NGA | Addis
NNA9°  AZ28.0NC  POTJ  hAhAt  PLov  HIEIFo-3 | Ababa
amseam- ®L 0é aoNFT®F PATHS Lk P.9¢
9L UEA ahdod::

19.]20/01/2015 | A9°NALC GA9° Al.)D POavt LANSNST®7 AWGSP 77r | Addis
¢4 ALavG APCNPA:: Ababa

20.| 20/01/2015 | (%97 N%e-P AAAPR o070 HS UVHAN AEIS®- PUIC | Sidama
aopAnfe (¢Pt £26 29087 NC C17HN AG Palit £
hLLT:

21.|20/01/2015 | hng& ¢2€LS POINES PHLE OTEA (4Aao- ¢90¢. | Addis
PHNC -7 ANAT NRTTC NC ooPAT@? PATHS | Ababa
LUTTE 294 MNL VLA 10A::

22.126/01/2015 | Phu'.P@ TEHHL T PALI® 4 ALEP POe- TNH 1 A8 | Addis
ANO M Ababa

23.126/01/2015 | h9°s  NaSO AN P+héot@?  oo-HP9° ¢HAfR | Addis
PONLTON AFAT AT 150 Ababa

24.126/01/2015 | A P& e NANMLG? HCE hé-0PT FRGT p7et MALST | Addis
W727°CE 9S00 OC 0D¢- Aaohe-l | Ababa
o907 O9°9°rF Hé.l-lao T

25.]26/01/2015 | PL:48P N1 ANHSBLC AgohAhf (¢-PT+ 49 29.0877 NC | Dire
P99 1a0 P1IHAN AG CARYT £.I06 hLL1: Dawa

26.| 26/01/2015 | (h%9¢- AAA 9°04-N TILC HF NeovC o4+ 01200, | Amhara
YndC ool AL PAT AALT PTéH LL8m AmNe
Pao(NAN (¢ avCond) PHYE DNCS ao9°lP hOFDd::

27.|26/01/2015 | A HE&E 220N QVAPRI® P11 ULTISHP N%A-1 A7L | Addis
VIC  POLENIETF D T4 RT PAA ATSAPT  PANA | Ababa
aATrC7 8.8 PNHSTE Favd-294 PU-C G4

28.103/02/2015 | AMS® HCE P2LOM®D7 A0 Té G L4071 | Addis
A?INGoF PALTIN av-HPao- AP ANCHT hA@ Ah- Pm.SG | Ababa
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.01 AIC AL LA

29.| 03/02/2015 | e@-s> 148 “LL0EC 105@m- PMSG 6249° POA°S Lv7yt | Addis
1L AL FidokT A CT ATLIINLE AdT @ Ababa

30.| 03/02/2015 | e717HN 10t Avao  Nf han9® C17HN  &Ce-F | Addis
PAGn (&7 PG SLLATCS ANT e PALPT o | Ababa
e

31.| 03/02/2015 | asteaf NP O7n T LGIC L0 hhA9® ¢717HN | Addis
ECetT NPT LA CIChEY? 8T Chavy | Ababa
P°NTA BLELNTCS ANT PNE PALPT IC +OPR::

32.| 03/02/2015 | ¢-+ONST a0 32031 &CET N1 ovlAN AOHSLC 1A | Addis
Mabteft haSHO7S Bavacd  LiakC heerg | Ababa
haod-CCTS  hadeae  PNgY  avlNl A0HSLC  AHDE
hoEDF IC +oee::

33.103/02/2015 | PAGHTF PUAGT AG COMPT MG HEI® +$499, ¢1hdé | Addis
APMen, NaoP'r U-A-9° AhAT NP70F ANGNT A7ZL9970 | Ababa
I YE

34.103/02/2015 | ¢4.£257%0 LV ANNDNT hhn9® OFh OC Neo4anG | Addis
AT PG POLeNYLm CHIABYT Ad-L-TGT NhShH | Ababa
AN Ae-Ha%L 1o

35.103/02/2015 | N5.0L5 (°27 ACLLPT Phd.Bl Eré-d 700N X/0-F | Addis
Al kSTt oot PPLNDT P3P U1LP  Pé | Ababa
+htae h3aot 30,0 L2AC NAL FANADA::

36.| 03/02/2015 | Pa & e INCS A AAMT P¢9° nNFT7 AdT end°C | Addis
AD- ML N99PLN O MFT N-PT7 wPhé- aoPr-3 | Ababa
a3 oe::

37.110/02/2015 | an€- Gaotk GTYPG  TéoF LA PmS  AMAAT | Addis
AVNLAAN h91840 AP @M% Né- aohé-k7 ¢mS | Ababa
NG 2IC AP TN G4

38.110/02/2015 | ANCHT® Pvo-Ut 07 h9°0ir@ A0t eaAM7 | Tigray
Povy A%100TF (1F24-2 VHN AL R2IC AP tmot £A
N7 ooP'r ‘tmPaon::

39.110/02/2015 | \+499+ aohnd LA®- PTEFP  AOGC PoomT @Y | Addis
ATEN?  (VRET) TE9® O-m1 A280P7 “10Fa- | Ababa
YR

40.|10/02/2015 | “HC4. NH PANnS9, ACYT Moot O+ 205 F7 9°%4» | Oromia
el P PHLM TMAE NP UVALTTE 107 Ah PhCoSP
NAN TEHL P Af TiovAd AN8.A::

41.110/02/2015 | n&n-N nAA N2014 NE+ Goot ¢+AN AL AAI° AhooHIN- | SNNP
LATLLFG 42 CA@-PS ANNT avCYH-INC NOAL T
0L nh9 Athle o

42.110/02/2015 | NCY7 Q7n APS oondf N 0 PooOlt £7308 | Addis
anPoom:: Ababa
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43.110/02/2015 | n-+PHD- NE+  Goot Phto1G ool A 9CuLaEC | More
hao 31275 ANFSLC OC NevP? MhANT aohlt A7 | than one
PG a1 HCE AL Thedt 0T ATL90¢- H1aA:: | region

44.|17/02/2015 | Po90NLO00P MPohF T he: LA hEISPTF Navdlk | Oromia
VHAP avO\lt AI8GETFa P0G 0é- AL TCL
MM aolP17 PAC?Le AN NAXIS Tl X/0F
ahd@::

45.|17/02/2015 | n+AfLE Pao16% NHY7? @M JHMET A0 ANQ7 | Addis
AL N9 NASN oo P919% hhd PP TCEERT7 | Ababa
AN Y-

46. | 17/02/2015 | AA¢-X% LS NP PafC Mt A@-T?  AoohAhA | Addis
PEatT P06 N AMShe® ATLTLPTA hliD1r:: Ababa

47.|17/02/2015 | e&n-t: A0 NAAC-EN-E COLLOTCT holti? ¢.94- anan | Addis
AL APATE A80N ANN oo lhF PO 188 “LwL0-kC | Ababa
AN @A

48.| 17/02/2015 | Ph%94- AAA a0 30 PNLTS AL 97703 Y.L+ | Amhara
APt A L6 ATLILELCT PhAN COn oo tSLC
L/C BAPA ndN 1G4

49.117/02/2015 | A ¢ -EADI® CEA NAD-L ATATDNTT NL4 ANEICEA:: Addis

Ababa

50.| 17/02/2015 | NACe1.e nAA L0-N 9°04-N OGP BT $CAYTA°T @l% | Oromia
Mooy 0ho? APT AR ADON. AS NONT APH D45
ANS® 1S AN, FEINECoPC ALNCE A% hd7E oo
A0 2000T NRTTC AC O-APA::

51.|17/02/2015 | £n7 Q%n 02014 9.9° ¢ea%n AZL0Hi@7 P9U40.H- | Addis
NChd  +28CHT 0.549° MNET Goot: oogalh 3.8 | Ababa
MA%7 NC hahd 0éT TCE 2977ET 104

52.| 17/02/2015 | ALC.2A9° NCS  21+104f° w38%0té  TCh  abhf | Sidama
Afavlrt POLLePCN TMUNET AATE e 9°CT PoLhéNa-
NP N ALLAT® AN PLIFO7 APCNPA::

53.|24/02/2015 | LN-N A&sh ALLE NINL@ PTEREL TICC ov-p- | Addis
Noo-p A FeSe  PPLNTO®  van A0yt 9975k | Ababa
ANTEE L P TA0, Ol aolPr7 mPAL “L1L.0TC L/C
aNlg Avov® G174

54.|24/02/2015 | A %P  NavA@®- PovhAhf (&PT  aoaPOHTY LA | Addis
aop8E-1-7 CavhAhf TLLOTC 2/C ANCHYI° NAL +G7¢.:: | Ababa

55.| 24/02/2015 | PPg>t 247 “avEI° ATLADIC” NTLA avéd VAN OAkT | Addis
IO @0 TCE9° Na%O ANO hh9 ahh8eC PTC | Ababa
M. @-OT T8 A:

56.| 24/02/2015 | G NLON AGéh TERée CHLLOA@M7 HAE PhA9° | Addis
Ng°e°t Hhtae NCHET 0EPHC 13T aodonpFFFm-7 | Ababa

Afnd.N 10
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57.| 24/02/2015 | Ph.boB.é THHL7F AVA OCP HO-L hhH8O.C TEHHL7F | Addis
ANAL hdé IC TOLLTPA:: Ababa

58.|24/02/2015 | “PHLHm- 7 AFEH LS wAIR A PTHONT 1@ AN | Addis
PMPAL TLLOTS PRV A%Thé TLLNTC  A9PNALC | Ababa
LEPT UNT 100

59. | 24/02/2015 | B¢9°+ 24 7 2013 4.9° NavhAhf (&P (27 AH AL | More
PrdAoo®m TPt 25 Goot ooFaNe OFALE  htqeF | thanone
Fan @A A:: region

60. | 24/02/2015 | Na%Rén Paqe& e A°NALC ATSIC OAT NPA “9°00G | Addis
aATexe NOST AL TPI° LNTF@7 AOALD AOM- | Ababa
AFINTFGS AwAY® Ak AdTFACE U A
I°0IGTFD7 hdblN-::

61.| 24/02/2015 | Phqiéh UNLT h?L0T oo 4.h. “Ivoot vNLE Phaqstexe | Addis
aao VS VOUT  ALLOCE  POA9S  O9°9CY T HA4 | Ababa
POLLLCIMT &2 hMGAC A'1L70.¢TA a3 o¢::

62.| 24/02/2015 | nagiéh vNLT ACTNTTrE A FLLA®. PAAIS A9C9CYH ahql | Addis
AL 9477 TPTAANT (A Ph9léh oG- 188 | Ababa
YN TC AL NAThT TAAPA::

63.| 01/03/2015 | AA9® Ac+a: P290L7 WANT" WXL AT £990L7% U | Addis
NANY® atq: 359707 ATINTPOP LMA 0N TEHL P | Ababa
AVADCP +G174-::

64.| 01/03/2015 | PhGeh? FIC NATLI LT o4t h, Noohmt 1.2+ -0 T | Addis
NAhe9Y, @vet A78.4h PNh-A7 9.6 af+toM aoPt-3 | Ababa
P TeXEe hWPC av71& hldod::

65.| 01/03/2015 | ANP OCSHF NAGTY A%1LL0 P21 hd-T N-&¢T | Addis
TPPLOD  Ne EIPLPA AN Pav¥0t hooih iy | Ababa
AN AT @A

66. | 01/03/2015 | 2.6 “9.A%7 LAC PO-F 9°Mé 2187 PI°LATA ¢.29°0A | Gambell
A BATAS. AT TCEERT NPCO  ATLO%.avld a
PASTLNTS BATAE TLLOTFC AT @-kA::

67.| 01/03/2015 | ¢+9°uCt “L10EC NPAMON.@-  P2U7TF  9°LA  AB/4 | Addis
TOAT 0CANMLETFD hoL7F RLACHELT 2C A e Ta-| Ababa
NA?L10 277 AOé-C A7LPIHL,D 100::

68.| 01/03/2015 | A9~ AAA COO avhH&LC LAPA h4AS °atATo- | Amhara
LntC 1T EINCT aIC  PhAAS  PH?  nevkE
hAa - CT PHTE® CN ov0S CTCERT? 2773 YLt
TN PA::

69.| 01/03/2015 | AFATTAN T9°H nAA he1E P0é PALLT NP | Benshan
V14-P 18T WP @28 T 71847 CI°LPAN:: gul

Gumuz

70.|08/03/2015 | mPAL 221.0TC ANE hAvaog: P0l-av-0G hol-L aoddao-} | Addis
Cb. hLLT:: Ababa

71.108/03/2015 | AUL-P 9°hns- aodh P4.2570 491G Coo i 0t AT | Addis
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LCEAT PL0T@7 715 Aom £104 -H0A::

Ababa

72.|08/03/2015 | 315m vIC A+e CHI°VCT 1MN% PPLov 0% 9°AnC | Sidama
ao @l Hé NhPA nho7 aoh'le €9°4i::

73.|08/03/2015 | Nav8.GP Cavéet ANNT  AIANT  OT1rF PAA®S | Addis
AANTTE PF2AM NeoPr ARTINT BCISA OGN hAlh | Ababa
1.1 Tm Chl.n AN 1PEPT 100

74.|08/03/2015 | ¢-+EonlZ@-7 PwA9® Y.L OHALYT A°96GT U-A9° @717 | Oromia
NP7rES  NPALTE 287 AT A7L9110  ChACT
ANIS2T UNLT 0545 CEAT A0S NS PA Té Adln-

75.108/03/2015 | NA%.O ANO b2 A0t8LC h246 (LU DAL N7 4PL%F | Addis
PILAFS0T PN N7 GPL AIADNT “INCavl e ao(cq | Ababa
INC Y5

76.|08/03/2015 | P+ 4.0 Am-Aen  PATIHA  ObNL  9°n7e T hAkCMl | Addis
PIL@F PhAAT FPA hA VA9®S heohhl9® 18 €9°¢ | Ababa
aMNN T aoaMt av€andy AT @4\

77.108/03/2015 | echPA ht277 AI1PLPT 9%F A91LL7 aftH0é- OAooP- | Sidama
FINT A

78.108/03/2015 | nAP Nt hte? Lam7 700 @Y oom T APCOT FC | Amhara
NAaoPlG: haIC ECET IC APT0e aoV'r7 L2719
PYS GATN A1N0T X/ AT @A ::

79.| 15/03/2015 | AH.v %Gaot aoO\mt ALEI°L@- Pao@-em, 4-+G Pao3vl | More
nets  FeuCTt b0t HIEF APLLT ooty | thanone
hn;}-m‘k region

80.| 15/03/2015 | ¢ch(?e?f RuNCAL  OPLONT@-  9°CT HC  9°n7f-+ | Oromia
“ANNNLeT 7 TA? haonfe LIS A NI°NE-P VLCTD
H? P9U7TF ACH ALCT 1614

81.| 15/03/2015 | NACAH. P77 PIAATF L8 A7IN UVé- ACO ALET Nov71L | Oromia
FC ANe  °CHTTF 0t PO ATt AT
FTG0N WA Pod Adllr::

82.|15/03/2015 | 9°a+A mPAL LL0FCS PR 182 “LLOTEC At | Addis
Lood aoht} hGLELLD PO-F 182 “LL0TC Eed | Ababa
ALE IC .27 o-0T MU-ATeT AVHEP TH895T H6FP
+OLLAPH::

83.|15/03/2015 | 175 @+ a7 HCr T ant82C Th ONPMLE A7 NS0 | Addis
ana 2hyeg:: Ababa

84.| 15/03/2015 | AChZ Pash AN YPELTF CANCPT N ovdheget? | Addis
AT LIFA: Ababa

85.| 15/03/2015 | PA 74074 T ChT @L +ME AT A°T0.21C 7°ANPTF | Addis
N2 991G APMaPT7  ovhAh  hhéAL  ooPr-7 | Ababa
a0 oo by bl aiC AN 191 G4

86. | 15/03/2015 | NA%e7 n-+97 P91.5¢- hdan Laq°T 1PLPT Pavdf N | Oromia

TACT AoPLlE APOG ooVP'rT Pha871 bl ahhSLC
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ang@-Ein::

87.| 15/03/2015 | AL a%a N2014 N+ Gavt 13 Noof ALPE 99a¢-k7% | Addis
Ababa

ahdo::

88.| 22/03/2015 | nmPAL “LLOTC ANLG hAvoog 24 ¢+LL1M- U1L-P | More
PASYT TG TCERTT AovR1e APNG.  ooPGT@-7 | than one
0796 8A LLNCN LT 104 region

89.|22/03/2015 | AmPAL “LL0HC A NG hAvaof htaof PG 054, hWrPie| Addis
T HS hagéh Vet Ad oo NG oo 4, aohoy - | Ababa
IC ToLLTPA::

90. | 22/03/2015 | NUIC ~+e: L8 PhT AL M. OCH T APPION Poom | Addis
NP79°  Na787L  nANTS T Nhe s vsge| Ababa
Afehhavl ALY PG “LL0TC Al a-EA::

91.]22/03/2015 | L.ah AATCXE SEFN TETNECTINT 046G AYTuninn | Addis
LB hPI° TIF &I AILILLLCT TARA:: Ababa

92.|22/03/2015 | PARY av’lANl ANTSLC TMAT AGENP AE74 AF8.LH| Addis
a9¢:l avFAT PSS EATA8, “LLhHC Lot U4 | Ababa
Al TAAPA::

93.]22/03/2015 | A Fe&E LA@MT 9°E ULd Noom+9® P> NAUANFT | Addis
AT AI8.LLCT ChoeA e hointaoyt hel i T4 | Ababa
APCOA::

94.122/03/2015 | ANFAZIAN T9°H AAA ovthd H7 ONAhWON@- ¢H7@-7 | Addis
AP WAZS NImNP AT TIAC PhRLme PACYT | Ababa
NE-PT7 ATINPMA AP T0e aolPr 104

95.]22/03/2015 | A1.0.24@ AL I°C AU MA@ AL hevtd | Addis
MG NaogMC AL LI5A:: Ababa

96.| 22/03/2015 | NACeLe AAA 0NN oohs N7% AT NHC  AG477 | Oromia
hFeLm 1 29A.% LhrC oot 0T h 650 (. thC
NAL avdet HC ool 2€E7 Chdd INCS L.C ANT @A

97.|22/03/2015 | ¢+94-8  FMELF  ATP PoUUUANET HCHC wde | Tigray
PN POATD-P LT ¢ 24 hl -k Tide AL APavhld. LI5A

98.|22/03/2015 | AChF A%TF A7%A N“L7TICAT AFE&XE ANt NNy L£4% | Addis
ao4.4-k: A78.0-9° UHNT APl ABCT avavdht AP | Ababa
AOT 1@ (LA PULIST ao9PVeT GVLPA::

99.]22/03/2015 | NA.L7P INCS 9°CI°C CHLNAT®7 aop\h9® ¢-10A °97A | Amhara
HCE +mPol, avPSTD7 Na1é- DA ACT° NLLAN 17
ACH ALCT TGP

100] 29/03/2015 | - (Nation nationalities day) - -

101] 30/03/2015 | P9°ne-P  AGéh  PACTE NP1 o30S NH0LLm- | Addis
CAD-CTO-L7 Gavt (aTCHLS (w87 wag® aoygea)- | Ababa

A9 g aondotd Aldod::
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102| 30/03/2015 | PA A& e NLEP 9°Cm, NCE PREFA ool HIE-F7 | Addis
Noo-né- £L8 Wt PoP:: Ababa

103| 30/03/2015 | e2A0NT P1ALE Né- avhiét NFoF ¢ @-Lhrk7 | Addis
AT PAN W78 W& aoevd HLCT AONE A7Lo970 | Ababa
PHCS- NAgD-CDF G4

104| 30/03/2015 | AL ANO ht97 ANFBLC 175 ®-9° 499 N4t 09° | Addis
Ho-®-0-C A1 NLHLLPYT av 31877 hhF@P:: Ababa

105| 30/03/2015 | AvIC wA9°S Wi Ctdeaom U14-P £9°nnC helhy | More
NAGTAE av71L NaoLIF AD-MFTrE P9°he7 a6 | than one
ha 294 AT HOA:: region

106 30/03/2015 | IAA2S TG 15 AdThe mPAd 10ho7 OhPA h+29 | Sidama
N7M%e AL Y-

107| 30/03/2015 | N2015 9.9° PaouC @+ h 4990.%7 NAL 4T | Oromia
MGNLE ATINIET AP OG- aoPr? PINCS “LLOEC 104

108| 30/03/2015 | huravd- “Tn4-4.f hbién P71.TTH 1 OChF +0ALT | Amhara
AL POLTI® CHPHES avhnAGd TI1G aomGdd 100

109| 30/03/2015 | eauC &/C LiNCht &0 TH PS hoohérl P Lov HE-- | Amhara
A TLLT a7 PRLNCH L@ TEHL T 1614

110| 06/04/2015 | na & e CHI°VCT OCYE NTIC AL ALY Phsn | Addis
ann 2LICHE Addod:: Ababa

111} 06/04/2015 | Phée BN 4Néh NALO ANO N+F 250 (.U 40 N°79°/4 | Addis
Né-@3 Canl:: Ababa

112| 06/04/2015 | m#AL *LL.0TC ANPG Avao® ha%iéh ¢77% +ohg | Addis
AZ°0ALC WHeT 38 IC PR Ababa

113| 06/04/2015 | Ax Fe&e OCYT 9N ooRAN  P2LeLCIm7  £.06 | Addis
AMSAC 0727 TA  hALIN A% NENCHES (.1 | Ababa
eHNA®- +£9° AT od::

114| 06/04/2015 | PA%2én-Adén PavldPTF 1k A4CEEL PONT T9477 | Addis
Lobd N9A° hdq: oo&ln PATY NP PALYE L | Ababa
a® N} CHavANTN T NAA @-F 188 “LL0EC:

115| 06/04/2015 | N4.L.L-0 a0 720G MWOUT avhhd CHLL107 O9°9° | More
e 029 e tECma- PiNé aonlt AT | than one
AaoM17 Né-@T avCavlTa LmPA:: region

116| 13/04/2015 | hiad-T Gaod~t Nb- Naofavld P@ PhlLTH% hfid- aoCY | Addis
IMC  CHthn TIET HéE AR oL L7l avde( | Ababa
A1 10T @ AR

117| 13/04/2015 | @+9°0CFH  Teét7  ATAAA  ONY ALY Paoint | SNNP
Pao@-em, LG Aot HIEF wPLLT ovP'17 PN
2LOCHT 10A::

118| 13/04/2015 | 9°cheé-7 NA®-P 1+ AL Ptao(lt Pooitdh hAN N2I:A+ | Addis
NV a3t 73 AL Pavdit T15TFm7 ArS.om- | Ababa

PWAL TULNEC TS hPCOA::

94| Page




119| 13/04/2015 | +9°uCF “110EC hHv Goot €9°C NU-A-9° Phets | Addis
TVCTH R NUA9° PFIPVCT oo T Atavd-k @ | Ababa
Pao@-am, L4G7 LAMA::

120 13/04/2015 | (UIC Ada: L48 P2LOm@- P+PSE Ph-4¥F ONiF avhahe | Addis
w0t h9 ®oC Adh 5 %ovt AP VAST NaSh aAna | Ababa
024 aohimt FEI°L::

121| 13/04/2015 | Na%7¢4- AN CHPSE & NN oaohAhf  nh0- | Amhara
ao(\Mt +EICEA::

122| 13/04/2015 | eAAI® Q9°9°4t 40L-P avfl17F Ahtde ANNSTF@- @f | Amhara
WA ATPOPN avavp(? POALLT M1% N U-avd-

YPLPT 4G4

123| 13/04/2015 | PnA. 0 IC 0§ ~AooC LIC Poo71€ avpmLe “7hhe | Oromia
TCEERT 2M0Cavsf 01 OAC%T (MéE®- 60t heehE
PL.L.L-0G PRAA QANANST 070 N0A HF (& hoo(

024 +EI°&A::

124 20/04/2015 | ao30vt NABO avAh  PCaol@-7 PAL  oo-0G TN | Addis
Ao IS Pao 3Nt AS Aaom9°HH  999.2L7 ov-hé- | Ababa
hV? ATAC P02 CAM-9° (A PUD 9°ché-? G4

125| 20/04/2015 | NUIC ade: L5 CINNTE A%Thé (&7 taoOlot:: Addis

Ababa
126| 20/04/2015 | (997 094 A28IPAPO ool +S  ATLLNTT  ALA | Addis
ATL9LLTC tmPar:: Ababa

127 20/04/2015 | A/ &2 N8 TA90. oodh NLe-P TP9L7 holOmne and. | Addis
AAGSh  TPI°S @A ovp(IC  PI°HLCIF Tl | Ababa
aAmSne PI9FP PN o7 (tavg PPEI® Ch e
£99, aASNTE WIPNALC T AdP22AN 10K

128| 20/04/2015 | e.40vF ALH OLMT7 4@ N9L7PAPNh 1.2LP2F AL | Addis
CI°% AN aolP'r? CILLT “LL0EC AdJm-EA:: Ababa

129| 20/04/2015 | ¢488G  AMCE,  AANAMT 29+ NINLOTF@-  Phely | Addis
AR ANALLT 9188 P99.ehden 14 h-07ePF7 | Ababa
NPTI &N 188 A8 ao@P 8T ANF DR

130| 20/04/2015 | y-A+G® HC hét OMUIC 9°C+ Pateige 29°CHr | Dire
V16P 7PGE NELHEAP nHo7 Afth'le o Dawa

131 20/04/2015 | 18299 9°1LAN Lél-i POTHA h@iT N1 w2 hsn | Addis
Chhédot@ ehadst ATNE 990hA  A1A20-kE7 0 bk | Ababa
LlP M990 ANH F29.DT AL h784.mL IAR::

132| 20/04/2015 | avspr@-7 £16 09N +htde NASO ANO h+9 ¢HAefR | Addis
ANONLT 2Ne N NG APHP LITA:: Ababa

133| 20/04/2015 | ALFAZTEA 19°H AAAN hN4-T° L% AhhU-7 2.5 29.A.%7 | Benshan
WA 9°CT a0 AR gul

Gumz

134] 27/04/2015 | Ch &P UHN A0 mOd +E9°  PLLe4A  21u0EC | Addis

aoNlf AT PovAng®  ANFSLC  héARI®  Aoopahq | Ababa
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PULLNTA avavd +704-PR ALLCD oo} hh @+

135| 27/04/2015 | oo 3200t NF24-L AN h210 NAL  AHOhWChePT7 | Tigray
Naom+9® PONT Li-N &4 APLLLT adlP'7 hhF@-EA::

136| 27/04/2015 | Pv'HAN +@eT 9°/0T AS €99 b AELT Coohn 9°AhI T | Addis
MI°C  POLLLCT T RTTCS ATA G enAT | Ababa
ATIMShC OT PP1 ad-Cr A%I047 P90 T i TAS
EPTTC ovavlf AL @-LL T TLCAN::

137| 27/04/2015 | nak.h a0 h280 AV NAL A7TEL 4Néh NA?L h¢-| Addis
/9 ao(\l £308 HPIea ;e Ababa

138| 27/04/2015 | (A2 A9° % 1K @-0T NF h360 v AFC 0AL 156 | Tigray
®L. T2 AN AT PR 186G ANCE,
AANAMNT Al @-EA::

139| 27/04/2015 | PL.*G @1 APCOTF TIUAC Naogt 407 Nhh$e1 | South
ACIMShC ehto? MNCS af+INg aoPr7 N3 htog| west
NHC4- 0% DAONNT +G14: Ethiopia

140| 27/04/2015 | A19 &aG T9°¢ 1+ 09T ANdAL Pov\lFP €87 (i¢MF | More
e v'sd AMNE ooP0T@7 PN A L0 9°0s-N | than one
AR e nANT 772 L.CLT Addod:: region

141] 27/04/2015 | n@l%T @ @-0TFT 067 004 T 0LLaoCHI® Né-n- OPo% | Oromia
@2 MNP aoPlAN NAaoF A AMP9l aolP7 AATFAIY® (A
PACN. N7 IAATF @48 ACH ALCT TGVPA::

142| 27/04/2015 | nAB.0 ANO AN 07 MNATFO- Nhae Poo(iT Af-tAong | Addis
ao Pl Ababa

143| 27/04/2015 | Pal.0 ANN Z°A0 h9L07 oo @7 P15 N9A  NAA9° | Addis
ATSNNC ANLALEDT PAT S U 99417 ahdo-¢A:: | Ababa

144| 04/05/2015 | A& e 1 M0é-4@7 ao-O\G AoohAhA  PHEovl@-3 | Addis
TN h M A%1LL0 ALLGPG av-nd-PTF AL RCirh | Ababa
ALAR avle A7L910 PV 9°chd- G

145| 04/05/2015 | NA9%7 9°04-N ASO ANO NPT AtE 9NC héeF | Addis
A0 0N AN F9TF MG héT PAm-PS ovame | Ababa
aoCY-INC Af'LL. -

146| 04/05/2015 | ehL.0 AN n+29 AOHSLC hln OhLLm- P25 Goo- 8% | Addis
avf 15 ANOAN®- h'HY £7% héh-nag® IC 0N-HLPH ¢aee | Ababa
O-NLLTFT hOAd.::

147| 04/05/2015 | Pa &P h@2ISTT +4F A hTILC D97 ANFSLC | Addis
AS TG RLACHE OC Moo Ha0C ChANCYt o201 | Ababa
+NL LA

148| 04/05/2015 | Ph.bofd HPC DL Pov-@ TYANE P£LLT PnCC LA '1NC | Addis
ANTS  ABN ool P @TECS PmGPe PhPC LA | Ababa
AN TT APLNaold 10

149| 04/05/2015 | ¢ANC 0-L'r77 Gt SATF A°19°h77  PaohAhf (&P | Oromia

hGT haod-CT N9°06-P 0N B7 15 hfS D45 hYIC
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Tk hh?1 hueoIT T ANRTE hUIC 9102 T AS

noONFTF IC ToLL+TPA::

150| 04/05/2015 | PaohibAN  HLANL HaoGP PooplG “9490.¢ NhZO AN | Addis
CICNTT AT APOM DA NPT avhhA W38 | Ababa
h@-::

151| 04/05/2015 | 99677 “94.0-EC NS QLN @41 2 hdAA9° | Addis
LT IR A: Ababa

152| 04/05/2015 | eF9°+- NGA L9°¢ hLhNCOUT®- hHIPTF A785 PI15P | Amhara
Gryre-  e172C bk N%a7  0kAh URd ARNC
ATIMS+P  POLeNTA HIERT  91&L37 (LD,
AN @ AT

153| 11/05/2015 | ¢Pg°d1t NGA NASON ANO 87928 OACPLan A9°yT- | Addis
FhAeT H7E 0&9°P 1+ APThNl 10+ Ababa

154| 11/05/2015 | 0ri.C nt+27 19°¢+ NGA AhONC AL ¢FP® A774 | Amhara
+P02Y G PN ANINC P19 ooVPrT PN9A
FAFLPT G

155| 11/05/2015 | n19°++ NGA AL CtavAn-tt L£99¢ VL2193 P OCY TS | Addis
AANAT NAET A2SNLYP T (| 87988 AhONGC AL ¢177% | Ababa
FENPTS P UL BWIT FSUPH::

156| 11/05/2015 | NHPL LA hLP AL PTI°+1 NIA AP QA ovAh- | Oromia
LI°P HhNEA::

157| 11/05/2015 | ¢+ALE  AIPANLLT ANCHTS A°rE +Hhd T AT9°d-- | Addis
NGA aon9° 9°F T @7 TAAPA:: Ababa

158| 11/05/2015 | PA2?1.£G POLZOATTA 1:9°H hAA he s hood-CF NU-A-: | Benshan
NAAT  WAIS AT ST RSP NaANA hhoY gul
TOLLAPA:: Gumz

159| 18/05/2015 | o320t AMS@® HCE Fidt wPH APAL NWP79° | Addis
HC47 P0AM @M A99€L7 17 294 HCS +ake: | Ababa
ANdAL P77 PG “LL0HC 2/C AL 80 1G4

160| 18/05/2015 | L7077 OC +fLLH N188 99LePF CAm- v1 @FT 77£ | Oromia
PONT oA NeT@m AL AR oo&mé7 8.9 htoy
088 ANKCIEPT A4S . O 1614

161| 18/05/2015 |5 ANA+ LAt ¢T9°vCT 2L10tC POé- DALLPT (&7 | Tigray
Hé @ aodp, PPGA A

162| 18/05/2015 | N 2025 8GN AACKET Ad7 A?1LL7 AHPHD- AdL | Addis
ATLLMH PASTLN?S ERTAE “LLEC 0§ RC hd9ef | Ababa
®L. Né- “ININET Ald@-EA::

163| 18/05/2015 | eAAY° O7h AATCLE ¢ 745 TLAST LAC £ W41 Agdti)s

Ababa

164| 18/05/2015 | NACT1.e hAA N&CP "3 AFIC At2am- 35| Oromia
MALT OITT I8 APLPLN a1 PACILE MO 194
PA-E0LAN IPATS aodO T14%9° 1N0::

165| 18/05/2015 | PA29A, hAA h&ts  havd-CF N taog PANAP (G847 | Somali
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ECl L& PGS ADé AG Nate&e  Ctav PANAP
PTET INTANSE K/ PALLPT Ctovd NOR IC
T®L LA PN::

166| 18/05/2015 | LA P-EATS SHCHT 24T Nag%h AN h-+o7 ea1i- | Addis
SR V61 PN av-f- HIEET AMSP Né- EI°EA:: Ababa

167| 18/05/2015 | 365@- Ph4éh VN PanldPT 10hS 425 Phaeiéda | Addis
VLT Né ANLATLLT 10h 04L75E b 15 - 19| Ababa
40 NALN ANO L'LSA::

168| 18/05/2015 | lev-+hi H7? AS NJFA¢ VSN 22N ovhhA  477@- | Benshan
ATAEP PWAPS AT AALTIFTT aoOlt POLTA 10 gul
A POFATEA T9°H AN Coh aoNHSEC 1514 Gumz

169| 25/05/2015 | “@-+G%F HC® PHé éF 71 0P An mPAL 291.01C | Addis
Al Avang G4 Ababa

170| 25/05/2015 | a¢h-t C A°LhRLm Phsiéh vNLT Ma aAte&e7 | Addis
PI9.a0P HIET APTLL1 avP? PO 18L 141.0-:C | Ababa
Lo ATPNALC NLAENT ALY 10A::

171} 25/05/2015 | A-+APP<® ©¢2°0kh  UBZ AT UICS  vHANT | Addis
NTINPLI® LA avBmAN AL Ph ¢4 f 807 ¢ | Ababa
MUNLAN AMAT G743

172| 25/05/2015 | PA994- AAA CON aoH8LC hOVC 8C hho? 1PL2F | Amhara
IC MOPFP U1LPS NAAP 180T AL AP TOLR 10

173| 25/05/2015 | P70 7N T9°H AAA wAI®F HAE A97€:L7 halé-NT | Benshan
NAAT IC N6 aP0é aolP'r? Al @-RA:: GQU|

umz

174| 25/05/2015 | eal.0 AN 099 ANHBLC ©6 @i aPe hdAA9° | Addis
S7°CF 9°197 N1 LE: AL BITA:: Ababa

175] 25/05/2015 | n 3.5 NA.%7 NC 11D PLLlP LLP ®LANG +C°.5A | Dire
Hé tavCd AMADNT aohml EI°En:: Dawa

176| 25/05/2015 | AL ANO D+ ANFELC PATINCALS HTinChé 2G| Addis
ETTC AANANT APt AL PCIRE AINDNET av-f- | Ababa
lav-p- BEHALH 9Ll OChY PoFPTT 2INblTt
ATSNTFAD A0TOP::

177] 25/05/2015 | NAeRT ACHCERE N2 9°n701 HeT ALLONVT® ®19°F | More
afPiN LA 2F® HC £O% 71 (oot oohd-gak | than one
PATCELe hLD 0T Oé havd-C ho 07 AdT@P:: region

178| 02/06/2015 | e9°hé- h:éh -+mA0E 3LA POAAT-LPF @-L2 1 NhSh | Addis
AN APThYLL Y- Ababa

179| 02/06/2015 | NAC?1Le AAA 0.S N7 N+mA®- £CP ANP h 868h.v | Oromia
NAL WTT a0y e €99 2990040 T® aolP'r7 Phii
N-A 194 +£9° AdFOP::

180| 02/06/2015 | ¢HAd7 A ACXL V&N D& C2HNI@F A% A%9L21T | Addis
NaoA®- U146k POLHING PLI6 TH (h8dh ANO +E9°gn | Ababa

181| 02/06/2015 | A& L PoLTT OHALE  ASéh UL AIPAALETS | Addis
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NG5 PNG- DALDT PhGdn hovd-C AVPT hhsol3 | Ababa
0T

182| 02/06/2015 | N7977i Gaot: A3 HC PoLLNLAT hl1 “1A%7 78 v | Addis
AL 221én +7 PONT L4T ACSH AZ1PLAN FPL 708 | Ababa
A. 157 2%tén 7 aoPllyT CheEe KL 02T O
haodC DOUN7 AN @-dA::

183| 02/06/2015 | eh&et+5 -9°vCt+ +914LF  ARLACHT ao@em, 4o+G | Addis
CNTOF W 28.PHI8. FI°VCT “LL0EC AADOA:: Ababa

184| 02/06/2015 | PN HAA hLD2 0271 0é hovd-C b7 N$ATY
ANMNLT QAL 0AT? oPT OHSN ATLTHS 092491 | SNNP
N7t AP AT AF2AM BT L9068 AfPLN
a P17 Al @O

185] 02/06/2015 | Ph9¢é- AN T9°VCT NE AP HHINL AA@D A8.N0 OWCSF | Amhara
TVCT I PULLINDN 2.7 TLAST ook het
NAl-hnkT AN DA

186| 02/06/2015 | A& ¢ ao 301G NV@UT avhhd P1élavm- PAAY®
N2°9° 1 VICT NF ALY APMSOS AhGSh AP Ad9e | SNNP
PLml avP' 17 9°dhvé? 1G4

187| 02/06/2015 | nE&o7 K7 AP CPA D8 NAL AT HCE P+n0e9¢- | Oromia
ONFF PPMe Pavhi-T TINNIHTFO7 Péanlé EoIC ALP
o PST@7 100

188| 09/06/2015 | NAAGI®- Gao- NI°NLP A%éh h 13 29487 NAL Wi | Addis
AAPC TN ADTS AICE hL)D av JATT@- 1100:: Ababa

189| 09/06/2015 | PUHAN LVUTrT7 W2 AL APMA PLA®T A(NL®T (h'sS | Oromia
AOT PATH TIC N99.4T¢% AhAT AL NAAAS NL.L.LA
PATH  ULAT ¢1mGhéd  C9°8%  OP1FmNL 1@ hh
PAC?LE NAA::

190| 09/06/2015 | N365@- Padén VNLT PavldPTF  Hh AL Aooa44 | Addis
POLAST TELEHSPE BANTTS 0 AS Pa07% 9°hhA | Ababa
T&EHLPE EAh AT Hé 9905 A%0 ANO TNHPA::

191| 09/06/2015 | A ¢4 PG SI°N.L NNAYPS LuFrt Hef N)é- Aavhié-t | Addis
PO LNTATF@F NI°I°1 T 4 l-CavPA:: Ababa

192| 09/06/2015 | ¢aL.n AN ht29 h7kd ©/C AS81T ANl ¢$NS7 @FH | Addis
SCF PATYVE TCERT Pao(\ it &390 AP MPA:: Ababa

193| 09/06/2015 | e@:e9 H7 &0 7°Cr AWEIN. PHLO® HooGP  Pool¥ | Oromia
afPH OCHYT PHPAMé. WA A8 20T N7
FINICT FGUPA::

194| 09/06/2015 | Paqidéh  vNLtF htovhlddt @8V as80 1ANT7 | Addis
hao gt NFan14 Nh%.0 AN LOTID- V7% ?2.men | Ababa
1

195| 09/06/2015 | Pne-G A “LLOTC @/C oo-4.480 1T W7LA hagdéda | Addis
AT A% PatA TEHRFE  MdedP? D LeeC ¢ | Ababa

TOLLTPAN::

99| Page




196| 09/06/2015 | hAU-SP PVt ALTE IC (tavMMmy agop\ir P9°Covl- | Oromia
IRt AhvA Afeo3n HC4-  PoLmNentr oG
AT8LOM ALCIFAN NN N8A  RuLNCOHE  CORmTYS
+200F 9°dhé-F TGVLPA:

197| 09/06/2015 | (NAS.O ANO h-H97 0A A/h+97 @45 12 A% NFo- (FANA | Addis
ahaN, 01 Aat ALY 10 ¢772% 08T oodmATo-7 | Ababa
PANTS AL Nd haod-C hoLlF A meb::

198| 16/06/2015 | a1t A1%.0M 1Y 4781705 ACP A18.0CE AL
PA77C &V TAP mPoiF AT8AD I°hi-T TG4 SNNP

199| 16/06/2015 | eh-+e9 ao(lt AT 0GP 7 OHOA @m.F29 £99.€2C1 | More
AECTT AP FhTA o7 PACILES L0 hAA-T 147 | than one

region

200 16/06/2015 | 2014 %.9° ?12%° AN aodPLf 4497 hons +o942F | Addis
aohh  PEPT NF @of RLicht 990 aoFATF@- | Ababa
+04-9 P77 CHNAG CT9PVCT OCYT PAR aoP
AT BT

201| 16/06/2015 | N\+ALE 2NCT U1LP 185Ta-7 d.om ¢Hm- fvIC | Addis
aopANe WS MC AMICTS AOAT N0-ANA @F-24-P | Ababa
MAAMG PEIG APLANA AP HLLINTD- h10-::

202| 16/06/2015 | PN'Le-P A% T Af 919° 9°vik hF RS 916hAP O%n | Addis
LL.LNTC 14N IC TOLLATPA:: Ababa

203| 16/06/2015 | N12014/15 ¢9°C- Hood h150.V0 LhrC ovdt N9°CT HC | Addis
Nev(idt 219 AU h7A  P91m)>  9°Ct  avanan-7 | Ababa
PATCE L INCS OA-PT hC7 ol TIARA::

204| 16/06/2015 | Pa &P oo 712F ADNHSLC  NFmSPP® 6 @C | Addis
ANSOS T NPT 2627 NALT NC OF 99%L477 | Ababa
TN

205| 16/06/2015 | 924« HCE NANGT A7L0T4 Ao AR A78.0°7¢- | Addis
Pa il AN A7 QANAMT  oopdf Nk 4| Ababa
APCOA::

206| 16/06/2015 | & 71 AT P7L8CTH T AHAAL PAUPT  NNF2F7 | Oromia
Aao$NMC MG -+ vNLHAN NPAA  ATADNT
AT8.LTT WP TLLT 1D AN PACILE AAA MS N.C::

207| 16/06/2015 | AUIC ade: L£LE A4 Gaod+ AAIMC Awde ¢+PHAF | Dire
POV IS4t aoCU-INC P9 POEST A%1L01T | Dawa
n75% AATID ALCT @L Né- av0E: LF®AA::

208 16/06/2015 | p@wALd 0L INCS bAE NINCS@®- HCE: 9°CHo95 | SNNP
oM PP LATASLTT N979°M T ho9Aang  OAL
PHIPNC 276hA AOChaoP? ao il TA A

209| 16/06/2015 | PA974- AN AAnTEn AMADAT h 1994.%7 30000 NC | Amhara
NAL NP1 04 NHALE h 9T PavhhAE aofao av\n
213G “INGE (e AhLATDT BITA::

210| 16/06/2015 | nAB.n  ANO  ht2T  OHALE HCET  ooPHA  1PLT@-7 | Addis
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AT.L4.0: PUIC @0TS Po- QA UNPRT ANdALD-
LI6G A AP TLLT oo PhB0 AN AINTov Tt
07 A @-2A::

Ababa

211) 23/06/2015 | “PGe:P &N PTIAGLNLHI® ArPOPN ool 1@ OA | Addis
PhbaB.l TEHLTT AVAOCP HorLo G740 Ababa

212| 23/06/2015 | p9&P CA (Hoor PG oo A A5 CPLT LhooHIN-1- | Addis
P¢ e aolP'rr PMC VAT mPAL A J91C (-9° | Ababa
&AL TICHAN NCY'T BA HGUPA::

213| 23/06/2015 | PHIEC @ PILP LA NGA NATC%e avhAhf (4P| Addis
ANHNNSYTT  AISNC oe@0  FENP ool 1A | Ababa
LA TICHAA NCYT BA N%A- MY evAh-  aohNé.
TanAE @A 10 NAPA::

214] 23/06/2015 | “PLav- ANPFTT AKAPR: A7LYETS 1A%E7 emneT | Addis
VICT ahlaN@-SA” faT &AL TICHA NCY' BA “0g | Ababa
Hov79° (-HALE BmGPT @0T P77 FAd? Ph0l 28
NANT goFATF GEPT P9.000A FAP CA 107 NAPA:

215| 23/06/2015 | “4e:®P Ca & f¢ VHN QWA AMTS UIC NP Ao+ | Addis
ALMé DAL OFL TOAE Ar8AANE POFAG 7| Ababa
THLTT NN CARLPeT? Fén P94 107 (A
PAOVASG ON7°CT “LL0THC A aoCBA +GVLPA::

216| 23/06/2015 | “g&P ¢ eC VHOT +9°AAT P1213T7 9u+9° @ | Addis
A Pao 70T hao'Ln 17 AT Al @A :: Ababa

217| 23/06/2015 | avpAnf “L1L0HC CANRT EA @41 P N9A7 NPALYE | Addis
APavd- AN AFSNLOFT @ PPI3R T A0 ACNET | Ababa
MUNC TEHL P AP 87h Bk aodq +GLPA::

218| 23/06/2015 | 1275 m- P9L&P L&A N%A NHALE U-1PT Novhdh ALANLG |  Addis
N&9°+ 1 AMC @A A:: Ababa

219| 23/06/2015 | gopavsuF@m-7  wl%hO  AN0  PLLT  PHALE ULt | Addis
AIPANPT A 12750 P9LP SA N9 PATN7 ALLATU- | Ababa
aNONT hECOAPA::

220| 23/06/2015 | ¢9L P77 LA NGA A°LITav TIACT aomem, he&CT7| Tigray
ATMPNTE LA (LN C124-2 AAN 1PEPT IANAPA::

221) 23/06/2015 | hg &P LA MNIA AR E N909° P01 NF her eA | Addis
A7 0FARI® BPA  P9904 VT WIPANPFTF@-3 | Ababa
ateEe 0T Ar80NGE ALCHTPA AN 45 £1.9146T -

PHehn °hC::

222| 23/06/2015 | P9LP7 LA AFCXE NPT Mt AISTEHS 14 vIC | Addis
ATLHPT hTINFAI° AL NPT M @-0T AING Phgish | Ababa
VT A1ATE ATSSIN P10 ATLING PHALE A%iéh
Ve WIT HGUPA::

223| 23/06/2015 | €99°F AOPFFF NP SN Chén-F7 aoaPo+ 1 h1AyE | Addis
0AL. A9 2NCT A’TImNP A1LINC H10A:: Ababa

224/ 30-06-2015 | MUIC &+e: L4L85 22 NALT NC ANATE ov8l77 | Addis
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PNLE P AL ao-0G Db 10A::

Ababa

225| 30-06-2015 | ¢-ka'LaS ao-f 29t AUSE TINCHh T POLmNPOF@-7 | Addis
POAMYT POA@- LA NAD00: A78.2000E NHAOh Pavag-- | Ababa
¢ ao(\ kT P0E-S nlat TLL0EC 104

226| 30-06-2015 | a4~ AAAN 9°AC 0 6@ HC 2% oot P0¢- Hoo | Amhara
54 o015 Tk 225 ¢7 TMh®-? Hé ALNLL 10

227| 30-06-2015 | m¥AL “1Lu0C AN@ hAvoo nS55m- Phoof PhLl | Addis
Vet A T AT oMl PADSl. 8TA-990. | Ababa
@20 91 LITDT PO 188 LL0EC AhJod::

228| 30-06-2015 | A ¢4 LS 7€ MUk &G A0, Po%Lhak PATH | Addis
02177 0P 784 AogvhAhd F09ao-:: Ababa

229 30-06-2015 | PALP LA PHLLINTT ®FLLP TNN NACST 19°vCT | Addis
L8 AFHIEP NI LLP NAMS AbAT 1@ Ababa

230| 30-06-2015 | eaA9® AN 7 NAACEEL NLEP T21C AP-t+hNd 1o | Addis

Ababa

231| 30-06-2015 | A& fe  NHALE  °RICPT POLPeITov-  FETF | Addis
AG 1 P99 LLIM Pavf 216G Pao-+ONC QVA +mShe | Ababa
APTA A7299710 +114:

232| 30-06-2015 | A 14 P AWPC oav31e POPT 37 N%90avAhT oo-p- | Addis
Nao-f- NOFTF Po9.004 DhACRE OFL WIAC 044 hel1: | Ababa
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Appendix — B

Addis Ababa University

School of Journalism and Communication

Interview Guide for reporters, editors, and chief editors of FBC

Part I: - Introduction

Dear respondent, this interview aims to collect relevant information for MA thesis research
conducted at Addis Ababa University School of Journalism and Communication.

The study examines the practice of News Diversity in Fana TV Prime Time News from content
variety, geographical coverage, inclusivity of various news sources, and entertainment of
diversified ideologies.

Your responses will certainly be used only for research purposes. And the confidentiality of the
data you give will be secured. Your genuine response is very essential for the success of the
research. So, you are kindly requested to give real information for the following interview
questions. 1 am also willing to participate in my interview to be digitally recorded.

Thank you in advance for your cooperation and time!

Part I1: - Demographic information

Gender:

a
b. Education and specialization in media study:

c. General years of experience as a journalist:

d. Experience at FBC:

e. Current position at FBC:

Part I11: - Interview Questions
1. When did you join FBC, and in what position are you working for your media company?
2. How do you define news content diversity in mainstream media, and why do you think
it's important?
3. How do you feel about the extent of diversity in the news you produce regularly?
4. How is diversity viewed at FBC? How does the editorial policy deal with news content

diversity? How do you see that with the actual practice?

103 |Page



5. Have you ever faced any challenges related to news diversity, such as difficulty finding
diverse sources or facing pushback from editors or colleagues? If so, tell me your
examples. How have you navigated these challenges?

6. In your opinion, what factors contribute to the lack of diversity in the media news? And
what are the potential consequences of a lack of diversity in reporting news stories?

7. From your experience, how do you think media content can positively impact society by
promoting diversity and inclusivity? Are there any best practices you have observed or
implemented in your work?

8. In your opinion, how can media companies ensure that their news accurately represents
the diversity of their audience in terms of sources, viewpoints, and perspectives? Please
tell me if you have some of the best experiences.

9. How important is it for you to see individuals from different backgrounds, cultures, and
experiences represented in media outlets?

10. Can you suggest initiatives or programs that successfully promote diversity and

inclusivity in media works?

11. Who is the most decision-maker in tipping news to be covered in your media house?
How does he/she decide which stories to cover and exclude?

12. What kinds of news content are frequently suggested to be aired in your media house?
And what kind of stories do you often cover? Why?

13. Do you equally treat all your news sources? If not, what considerations do you make in
choosing your news sources?

14. Do you believe you give all sections of society equal opportunities to express their views
in your news coverage?

15. In your opinion, what role do journalists play in promoting news diversity regarding the
stories they choose to cover and the way they report them?

16. How do you see your media company's geographical diversity of news?

To sum up, do you have anything more to say on News diversity that | did not ask you?

Closing: Thank you very much for the time | had with you. | enjoyed your interview.
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Appendix - C

Overview of the Informant’s Profile

General
No Code of Education and Years of | Exper | Current | Durati
Informant Specialization in Experienc | ience | Position | on of
Media Study easa at |atFBC | Intervi
Journalist | FBC ew
1. Informant 1 BA in Theatre & MA in 12 12 | Chief 42 Min.
Multimedia Journalism Editor
2. Informant 2 BA in Ethiopian 9+ 9+ Senior 36 Min.
Language and Literature Producer
& and MA in Journalism
and Communication
3. Informant 3 BA in Journalism and 13 6+ | Assistant | 29 Min.
Communication producer
4. Informant 4 BA in Literature 10+ 10+ | Editor 42 Min.
5. Informant 5 Political Science 10+ 6+ | Editor 40 Min.
6. Informant 6 BA in Foreign 9 9 Editor 15 Min.
Language & Literature
7. Informant 7 BA in Theatrical Art 5 5 Senior 27 Min.
reporter
8. Informant 8 BA in Theatrical Art 5+ 5+ | Senior 28 Min,
reporter
9. Informant 9 BA in Broadcast 2+ 2+ | Reporter | 28 Min.
Journalism
10.| Informant 10 BA in Journalism and 2 1 Reporter | 15 Min.
Communication
Total 5 hours
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