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ABSTRACT 

The central focus of thi s study was to exp lore the satisfaction/dissati sfacti on of children 

w ith Ethi op ian l 'elev ision A mhar ic children's program, The study attempted to see the 

extent to which the program gratify th e ch il dren or nOL for what purpose they use the 

program, the ch ildren's program preferences and whether the chi ldren's needs/ interests 

arc addressed or nOL 

In the literatlll'e review, va riOu s literatures that have connecti on w ith children and 

televi sion were review. Accordi ngly, Bandura 's soc ial - learnin g theory and the uses and 

gratifications approach were used as a theoretical framework to thi s particular them e. 

The research method that was uti li zed in thi s study was qualitati ve . T he study, by using 

focus group interv iews and in-depth individua l discuss ions, tried to ex plore the level of 

the respondent 's sati sfaction/di ssat isfact ion in relat ion to the program. The respondents 

were se lected purposely to find out the rea l v iewers of the program. The ed itor and 

producers of the particular program also interv iewed to make the study complete. 

The lindings o r the research demonstrated that ETV Amharic chi ldren's program is not 

in the pos ition to gratify its vielVers. The responses of the respondent s revea l that their 

needs and/or preferences are not fit w ith the content and presentati on of the program. 

Even if they have lots of reasons to watch it , they didn ' t achieve what they want and 

expecL The outcomes of the individual in-depth and focus group interv iews revea led that 

the majorit y of the respondent s lost interest toward the program because the program did 

not gratify their need s. 
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Chapter one: Introduction 

1.1 Background of the study 

Ethiopian Televi sion (ETV). alter various trial s and errors, estab l ished on November 

1964 and started broadcastin g by fi ve Ethiop ian s and twenty-six foreigners who came 

from Britain. In that time, most programs o f the station , except news and forum , were 

western' s, which were transmitled through film s. Through var iolls trainings and 

experiences. more local producers got the know-how to produce loca l programs. At the 

beginning of broadcasting. Out o f the total programs transmilled through the station. 80% 

were forei gn film s (imponed programs) and the rest 20% were the loca l ones. In cOlllrast. 

in 1993 E.C., the situation was vice-versa. (Leyk un, 1997 and Abe l, 2004) 

ETV has dilTerent programs that are focu sed on information , educa ti on and 

enterta inment. from these programs. children's program is the prominent one. In addition 

to the A mharic children' s prograrn, it al so stancd its transmiss ion in A fan Oromo and 

Tigri gna languages. The main purpose of this program is to educate and entenain 

children. (Leykun, 1997) It is be li eved that children, through entenainment, wou ld learn 

about the world arou nd them . There were audience resea rches to base some of the 

programs ol' the station. Ho\\eve r. as far as the re searcher knowledge is concerned. there 

has been no research done to strengthen the chil dren's program. Thcre is no record on 

what the children expected and \Vhe ther they are sati sfied or not with regard to the 

program. 

According to Abel (2004: II ). audiences are curi al in communicati on to all media in 

general and telcvis ion in panicular. M edia al \Vays produce programs to audiences. 

Program producers bear also in mind the heterogeneity of their aud iences and \Vhat the) 

want. On the other hand , thc audi ence has some preconceived idea that they may expec t 

the ir communication need s \\ould be sa ti sfied by a panicular medium or text. Thi s is 

app l icable lor children al so. They ha ve their 0\\ n needs. The medium has to know the 

needs of the children and ho\\ to manage it. Unlike \Vhatu scd to be believe. children are 



not passive viewers waiting ror the media to show th em anything. Some studies regard 

children's relationsh ip wi th television as active. (B ryant and Anderson. 1983 and David 

Buck ingham, 1998) 

Nowadays. ch ildren have a lot o f" choices to inform. ed ucate and enterta in themselves. So. 

media especially Ethiopian Televi sion has to know what children expect from the 

pl"Ogram and what is best for them and how to sati sf"y their needs. In order to do thi s, a 

research is needed. 

1.2 Stateme nt of the problem 

!t is true that the meaning and importance of any media depend on the ex istence, impact 

and innuence to its audiences. Without aud ience, there is no media. I f aud iences are not 

sat islied w ith what the media presented fo r them, they will probably not become regular 

viewers of the part icular media or they will stop watching. When we compare child ren's 

attent ion span with grown ups, it is short. They eas i ly get bored on what they have seen , 

heard or did. Ca re shou ld be taken on how to handle children's affa irs. 

When I was a child. I was rand of ETV Amharic ch i ld ren's program. Like other ch ildren 

in the neighborhood , I cou ldn't wa it lor th is program to start . It is obvious that on that 

time, there was no as such alternati ve media to enjoy ou rse lves. The program was 

prepared to children. But, I remember ou r parents and other people were also wa tching it 

because it had an interest ing episode of the time. 

Nowadays, w ith the help of" sCience and techno logy the choices o f children are 

Increasll1g. They make thcmselvcs inforl11 . cducate and most import antly entertain 

through internet. computer. and digital video play station games etc. Children use the 

technology as an integral part of" their lire. "There arc child ren's programs like film s. 

movies and other motion pictures that arc rcadill available lor children either in video 

casse ttes. DVDs or VCDs or telev ised satellite broadcasts in the l ikes or DSTV and Arab 
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broadc:1sts."(Endalkachew, 2008) Globa l izat ion of media enables var ious opportunit ies 

for child ren. G igl i (2004) sta tes that med ia brings opport uni ti es to broaden children's 

ou tl ooks and prov idc more equal access to inform at ion. But. it also threatens cul tural 

ident ification and values. To avo id these th reats . local media play an important role by 

produc ing segments that wou ld help children to lea rn and inform through en tertain ment 

about their ri ghts and responsib i liti es and culture of their soc iety. 

It \Vould be crucial to conduc t a study on audience sat isfact ion to know the status of its 

audience. Accordin g to Leykun ( 1977), produ cing and transmitting program s w ithout the 

needs and/o r preferences of its audience mean nothing except waste of ti me, energy and 

resources. It is the assumption of thi s research proj ect that the Eth iop ian Te lev ision 

A mhari c chil dren's program is not sa ti sfy ing its audicnce as it was suppose to be. One of 

the prod ucers o f the program to ld me and as I observed in my prel im inary search that 

nobody gave pri ori ty to the program: inexperien ced and uninterested j ournalists are 

recruited. they al so did not last long, they did not have the know-how whi ch program fit 

for ch i ldren ane! which are not, pri ority has been given for other programs of the station 

in general and so on.' In these circu mstances, I asked myse lf how the program is abl e to 

sa tisfy the needs and preferences of the chi ldren. Taking thi s into account. I wanted to 

study ho\\ the children's program in Eth iopian Telev ision play its role to grab the 

chi ld ren's attention or to sati sfy their need s and intere sts in appropr iate way and how 

much the chil dren use and like it. 

1.3 Research Question s 

The 'study seeks to answer the fol lowing research questi ons: 

Why chi ldren w atch Ethiopian Telev ision Amhari c children's program? 

Are they sati sfied w ith the progra m0 

- Do. the) have an interest on the program and are their nceds or prefe rences addressed? 

1 Int e'fv l~w CO I~dl; c ted December 17,2008 
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- whaf a,;e. the facLO rs that make the children contented or cii scon tented w ith the 

program? 

1.4 General objective of the study 

This study of fers an exploration of audience satisfaction w ith Ethiopian Te lev ision 

A mh ari c chil dren' s progral11. 

1.5 Specific objectives of the study 

The spec i fic objectives of the study are: 

to expl ore the ex telllto whi ch Ethiopian telev ision A mharic children program l11 et 

the needs and/or pre ferences of the children 

to see the sati sfacti on and/or di ssati sfaction of the children with the progral11 

to identi fY the audience responses and the reason behind the responses 

to see how the program is useful and sat isfactory in the life o f the children 

1.6 Significance of the Study 

The primary significance of the study rely on its contri but ions to the progral11 prod ucers 

of Ethiopian Television Amhari c children program in parti cular and to the stati on in 

general on how to sat isfy the needs and/or interests of the children and how to deli ver the 

program in a belle I' way for the audience-children. It will help the produce rs to find out 

which segl11 ents interes ts their audiences and which are not, why children are 

contented/d iscontented and how to handle it. In thi s respec t, they w ill address the needs 

and/or preferences o f the children in appropriate way. 

One o f the produccrs of the progral11 inforl11ed l11 e in an informal interview that M ini stry 

of WOl11 en A ffairs is responsible fo r the affa irs of children in the coulllry. Accordi ng to 

the prod ucer, however, the mini stry didn' t have a regul ar contact w ith the media unless 

4 
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there is a national celebration.' So. thi s st udy help to indicate the level of sati sfacti on or 

dissati sl>lCtion of the ch il dren with the program, what they need and how those 

stakeholders. with the support of the media, address these needs. They have the 

responsibil i ties to teach the children about thei r ri ghts and responsibilities, different 

cultu res. traditions and ways of li ves o f their own and other count ri es. In this regard. 

media is the best means to reach children. 

The study cou ld also be use ful for NGO's that work on children on how to educate and 

entertain the children by ana lyz ing their needs and interests. Children have the right to 

get what they want and to know what's appropriate for them. 

I. 7 Limitations of the study 

The subjectivity nature of sat isfact ion might innuence the over all outcome of the study. 

There are no relevant documents abou t the program in Eth iopian Television 's library and 
, ' ' 

the unwillingness of tile stat ion to' give sonie orthc segments orthe program also creates 

,',i ndrance on the study. The limitat ion of time al lotted to the resea rch project was also 

limited me from using other resea rch techniques like observation in addition to the 

individual interviews and focu s group discussions. Shortage of re levant materi als related 

to the theme in the Ethiopian con text might have impacts on the study to some extent. 

1.8 Sco pe of the Study 

The study focused only on the Ethiopian Television A mharic children's program. It 

doesn ' t include the Afan Oromo and T igrigna languages of child ren program transmitted 

in the stat ion. So. the scope is limited to the Am hari c children's program of ETY . 

1.9 Thesis Organization 
... 

~ Inlervi~w conducted 011 December 30, 2008 
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there is a nati onal ce lebration.' So. thi s study help to indica te the leve l of sati sfaction or 

di ssatislacti on of the children with the program , what they need and how those 

stakeholders. with the support of the media, address th ese needs. They have the 

respons ibiliti es to teach the ch ildren about thci r ri gh ts and responsibilities. different 

cultu res. traditions and ways of li ves of their own and other count ri es. In thi s regard. 

media is the bestmcans to reach children. 

The study could also be use ful for NGO 's that work on children on how to educate and 

entertain the children by analyzi ng their needs and interests. Children have the ri ght to 

get what they want and to know what 's appropriate fo r them. 

1.7 Limitations of the study 

T he su bjectiv ity nature of sati sfacti on might innuence the over all outcome of the study . 

There are no relevaJ1[ documen ts about the program in Ethiopian Te levision ' s libra ry. and 
, 

the unwillingness or til e station to· give sonic orthe segments of the program also creates 

!',indrance on the stud y. T he limitation of time allotted to the research project was also 

l imited me from using other research tech niques like observa ti on in add ition to the 

individua l interviews and focus gro up discuss ions. Shortage of relevant materi als related 

to the thel11e in the Ethiopian context mi ght have impacts on the study to some extent. 

1.8 Scope of the Stud y 

The study focu sed on ly on the Ethiopian Televi sion Amharic ch ildren' s progral11. It 

doesn't include the Afan Oromo and Ti grigna languages of children progral11 transl11itted 

in the station . So. the scope is limited to the A l11hari c children' s program of ET V. 

1.9 Thesis Organization 
... 

: Interv i ~w cond ucted on December 30, 2008 
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Thi s th es is contains fi ve chapters. ou t o r wh ich thi s first chapter dea ls wi th the genera l 

reature or the paper. Thi s chapter is a show lip for the backgro und of the resea rch. 

statement of the problem , objectives and significance of the stud y. 

Chapter two. the literature rev iell . deals with some of the prominent fea tures o f ch ildren 

and telev ision. Thi s chap ter also presen ts the premises or social -lea rn ing and the Uses 

and Gratifications theory that are related with ch ildren and telev ision and which 

represent s the thcorctica l framework of the stud y. It al so compri ses the short backgrou nd 

or the Ethiopian Telev is ion Amha ri c children's program and children programming. 

Detail s or resea rch methodo lo gy. data collect ion methods, sampling techniques and 

research procedures are the center of atten ti on for the thi rd chapter. The rati onale for th e 

adopt ion o rqualitative resea rch methods wi ll be d iscussed . 

The fourth chapter prov ides the presentation and interpretation of th e data. Finally. 

chapter live concludes the thesis in terms of th e findings and result s o f the stud y. 

6 
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Chapter two: Review of literature 

2.1 Background of Ethiopian Television Amharic Children's 

Program 

As it mentioned ea rli er, thcre is no record when and how the Ethiopian Telev ision 

Amharic children's program started , According to Ato Kefelgn Getahun , chie f- ed ito r of 

the program. when th e program start ed transmi ss ion and unt il rece nt time, the program 

has been record ed not digit al ly, This is one of th e reasons that the station did not have 

enough record on how the program beg in s, The program is under the bureau of soc ial 

affa irs o l' th e station, 

The ETY 'Amharic children's program is composed of music. film s, news for children. a 

segment whcre Ictters fro m the chi ldren presen ted and other specia l programs that are 

prepared for the aud ie nce. According Wlro Aynalem Balcha. one o f the producers of the 

program. the target audi cnce is no t o l'llcia ll y set bu t it is supposed to ha ve chi ldren 

be tween the ages of 3-15. The program aired on Saturday and Sunda) morni ngs between 

8:30 a.m. and 9:00 a.m . 

From the out standing hosts of the program , Abba ba Tesfaye was one of them. There is no 

ev idence abou t exact ly when and how he and his responsibilities to ch ildren who atte nd 

the program started. Acco rd ing to Wlro Aynalem, he was in the program for more than 

forty years . On the time when he was the majo r presenter of the prog ram. ch il dre n we re 

eager to attend the program because of hi m. Hc to ld man y stori es and adv ices th at 

educa te and entertain the ch ildre n. Even iftherc was no a sing le rcsearch on the impact of 

hi s \\ orel s - stories and adviccs - on the viewers. it is supposed (0 have a great impact 

(positi ve ly) on the attitudes and behaviors of the child ren] 

; [nt en iew ~QrJ~(JC!.ep on February 4.2009 
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2.2 Children and Television 

Television is coml11only c ited by peoplc as their l11ajor source of information about what 

is happening around the \\orld. It also plays a great rol c in the l ives or young people -

child ren. Many slUdies argue thaI telcvision has its own influences in the lives of 

chi ldren. Many of these \Vere on the effects of televi sion on thel11. Th is is because of the 

'enormous power of telev ision' and the ' inherent vulnerabi lity of children. (Gunter and 

McAleer. 1997: 165) 

Howcver. telev ision can and does influence children dependin g on how the l11ediul11 is 

used. It might be destructive or constructive in the soc ial and intell ecwal life of the child. 

Televi sion can prov ide chi ldren with a breadth of cxpericnces. not all of which can in any 

way bc construed as bad. Indeed. telev ision can bring to children knowledge and other 

personal benclits \Vhich may be unavailable to thcl11 through any other source. ( Ibid) 

2.3 Childr-en Programming 

Programming can refer /0 an OlilCOllle or a process. The processes of 

selecling. schedliling. promoling and evalualing programs define Ihe 

lI 'ork of a programmer, "Vhe/her designClled a program direc /or, 

prugmlll lIIanager or operalions II/Onaga. Ihe person 's job will be 10 

choose Ihe programs Ihal largel Ihe desired audience, Ihen design a 

schedule .fiJI' Ihelll . lIIake sllre Ihey (lrc efleclively mai'keled and Ihen 

l//OniWrlhe oll/('(lllle.(EuSIIII{ln ami Ferglison.21J1J2:-I) 

Thi s is sil11pl y l11 eans that thc progral11 l11er has 10 l11 ake sure that the progral11 is 

appropr iate for and reac h the desired audience. The pril11ary goal of programl11ing is to 

sat isfy the needs of the target audience. This is also true in children program. Today' s 

media env ii'onlllelll enable children to a var iety of cnterta in l11ent and information from a 

., 
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large nUl11ber of television channel s. rad io stat ions. print publications and new electronic 

l11edia accessib le th rough cOl11puter techno logy. 

Children program is a program that is desi gned to appeal to a parti cu lar segment of the 

public - chi ldren. It sho uld renec t the fun damental nature o f ch ildhood. Children 

program should be as attracti ve as other progral11s o f the particular l11 edia. In modern 

societi es . different telev ision channels offers di fferent progral11s or segments that aimed 

espec ially at children. Ethi opian Telev ision Al11haric children ' s progral11 is one ofthel11. 

Children need spec ial ca re. T heir attent ion span is short and they eas il y ge t bored. T hey 

walch t elevisio~l because there is sO l11 ething that they want to see . If they are not 

interested in , they stop watch ing. ' Indi v idual personalities' and 'current 11100ds' will have 

a contribution on holY and w hy child ren se lect spec ifi c progra l11 s to v iew. (G unter and 

M c.A lec r. 1997: I 7) 

Accordi ng to Eas tl11an and f erguson (2002:7), 'The most il11portant part of programl11 ing 

is understanding the audi ence. What appea ls to viewers or l isteners or online users? Quite 

sil11pl y , audiences lYan t to be entertai ned and they want to be informed. These two 

elements compr ise the w hole of programming," 

Chi ldren program need to inforl11. educate and entert ain the audience as other progra l11 s. 

HolY th e program is presented has an impact on the children' s v iewing sty les. Some 

progral11s that are designed to info rm and educate l11ay also need to be entertaini ng. In 

addition to it s function. th ese progral11 s also have an entert ainment impact in ord er to w in 

and mainta in their audience. Entertainl11ent program s. on the other hand. l11a y al so 

culti vate awareness of ce rt ain aspects of life, influence beliefs and values. or provide 

insights into . how to deal w ith personal and soc ial prob lel11s. Mere educat ional or 

informatics progral11s may not interest the children. The progral11 s not necessaril y attract 

viewers by their l11ajor fun cti ons. 
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Journal ists. who produces children's program, have to cons ider that the program that 

aimed specifical ly at child ren wi ll have pro-soc ial and ed ucat ional values. They should 

also Illa~c su re th at 'fad-driven ' nature of the program. This is because children are eas i ly 

quit on what they are lookin g if they are not intcrested in. In other word. their illlerest is 

fi ckle and changc qu ickl y. The other poi lll programmer bear in mind is th at the ti me the 

program is presen ted is appropri ate to the chi ldren. 

The govern ment, the soc iety and other stakeho lders have to give allention on the 

imponance of the children 's program and work so as to satisfy the needs and expectations 

o f the child ren. Carelessness and misunderstand ing of chi ldren' s needs, interests and 

learn ing ab ili ties wou ld result in the fai lu re to meet the desi re goa l of the program. 

Therefore, the sta ti on in general and the program in panicular have to make sure that they 

are able to meet the ir targe t aud iences ' needs. 

2.4 Children' s Television Program C harter 

According to UNESCO yearbook ( 1999:409), diffe rent organizat ions III di fferent 

countries o f the world ac tive ly used the Chi ldren 's Television Charter in their own 

countries. This chaner re vised and adopted in Munich in 1995' It states: 

r Children sholiid have programs 0/ high qllality which are made specifically/or 

thelll. "nd ,!'hieh do not ex!'loit thelil. These !,rogrCllns. in additiol1lO el1lertaining, 

sholiid ,,110\1' children (() de velo!, I,hl'sicallv. mentollr and sociallv to their/illle.I" 

Iw/entia/' 

r Children should hear. see and express lliemse/ves. Iheir culture. Iheir language 

. ~lI1d their/ije experiences, through tele vision programs which ajfirm Iheir sense q/ 
" ', 1' 

-:I:el/ comll1l1nity and place. 
~' .. ',... ,-

~ The ~1{ii~1rell'<" television charter was presented by Anna '-lome. Head or childrcn' s programs. television. 

BBr. al the lirsl World SUlll m it 011 Television and Children in Melbourne, Australia, March 1995. 

(UNESCO .. year~~ok 1999) 
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Journal ists, who prod uces children's program, have to cons ider that the p["Qgram that 

aimed specifical ly at ch ildren wil l have pro-social and ed ucat ional va lues. They should 

also make sure that 'fad-driven' nature orthe program. Thi s is beca use children are eas il y 

quit on what they are looking if they are not interested in. In other wo rd, their in terest is 

fickle and change quick ly. The other point programmer bear in mind is that the time the 

program is presented is approp ri ate to the children. 

The gove rnment , the soc iety and other stakeho lders have to give attention on the 

im portance of the ch i Idren's program and work so as to sati sfy the needs and ex pectations 

of the child ren. Carelessness and mi sunderstand ing of children's needs, interests and 

learning abilities would resu lt in the failure to meet the desire goa l of the program . 

Thereforc, the sta ti on in gene ral and the program in parti cular have to make sure that they 

are ab le to meet their targe t aud iences ' needs. 

2.4 Children's Television Program Charter 

Accord ing to UNESCO yea rbook ( 1999:409), d ifferent organizations 111 differen t 

countries of the world ac ti vely used the Ch ildren's Te levis ion Charter in their own 

cou ntries. Th is cha rt er rev ised and adopted in Mu nich in 1995 4 It states: 

r Children should have programs of high qualily which are made speci/ically for 

Ihelll. (Inc! which do nOI explo il Ihem. These prograllls. in addilion 10 el1lerlaining, 

should ulloll' children /() develop physically. lIIel1lull) ' and sociall)' 10 Iheir /idlesl 

1)()Iel1lioi. 

r Children should heur. see and express Ihelllseives. Iheir cullure. Iheir language 

.and Iheir life experiences. Ihrough lelevision prograllls l"h ieh affirm Iheir sense of 

• ~ -. 1-

' ~\:elt: comllluni!)1 and place. 

J The ~h:iid~c ll '~ t'eievision charter was presented by Anna I-lome. Head of children "s programs. televis ion. 

SBe. at the first World SUlllmit on Televi sion and Children in Melbourn e. Australia. March 1995. 

(UNESCQ .. year book (999) 
.~ -, . 
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r ('hilelref? 's pro5!,rwl1s should pro/J/ote an awareness and appreciclliull of other 

clillilre.' in parallelwilh Ihe child's oll'n cltliliral hackgrollnd 

>- Children's prograllls should be wide-J'(Inging in genre and cOnlenl, b1.ll should nol 

inclllde gralllilOUS scenes of violence and sex. 

,. Children's programs should be aired in regular slols 01 lill1es when children are 

available 10 view. andlor disiribliled via olher lvidely accessible media or 

lechnologies. 

:;; SII/ficienl fimds 11111.1'1 be made available 10 make Ihese progJ'(lms 10 /he highesl 

IJI)ssihle slandards. 

" Governlllenls, produclion, dis/ribulion and jill7ding organizalions should 

recognize bOlh Ihe imporlance and vulnerabilily of indigenous children's 

/elevision, and ,ake sleps 10 supporl and proieci il. 

2.5 Television Audience and Their Satisfaction 

ID issatisfaction 

" The lelev ision audience is composed of a wide varielY of groups and is nOl a 

homogeneous mass .... lhese groups aClive ly read le lev ision in order lO produce li'om il 

meanings lhal con neCl wilh lheir soc ial experiences."(F iske. 1987:84) An audience is a 

group of peop le who have differenl background and exper ience and who receive a 

panicular mcssage or program from the med ia. McQuai l (2005:396) describe lelevis ion 

aud ience as fol lows: 

.-/n alldience can Ihus he defined in differenl and overlapping ways: by 

place (as in (he case 0/ local media): by people (as when a medium is 
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char{/cleri::ed hy an appeal 10 a cCl'lain age group, gender, po/ilical belief 

or income c(J{egOlY): hy Ihe parlielliar Iype of medilllll or channel 

in\'(}ll'ed(technology and organization cOlllbined): by the content of its 

lIIessage (genres, subject maller, styles): by tillle (as ",hen one speaks of 

Ihe 'daylime' or 'prime lime 'audience or an audience thaI is/leeling and 

short terlll cOlllpared ", ith one that endures). 

According 10 him, audiences are act ive members of the med ia who have their own 

moti ves to watch, It is also true that any viewer can capture what Ihey want and reject 

what they do not want from the particular media. However, not all members of the 

audiences are active in their med ia use. They also differ in interpreting and using media 

messages. (Ang. 1991) 

In general. aud iences are active and purposive in their view ing so as 10 fulfill thei r needs. 

But , the main point here is that how wou ld it be possible to know whether they are 

contented or not. 

Man) scholars defined aud ience sat isfaction /d issatisfaction in different ways. Jacobs 

C 1995) and Assae l C 1998) descri be it as "Sati sfaction can be achieved when program or 

se rvice per form ance is greater than expectations; on the cont rary, when expectation 

exceed s performance, dissati sfact ion overt akes."CC ited in Abe l) According to Palmgreen 

and Rayburn C 1985). sati sfac ti on is a feeling of contentment that came from the use of a 

parti cu lm media. Hccht C 1978). on the other hanel. looks audience's sa tisfacti on wit h 

fulfillin g expectations through media interaction. Therefore. sa ti sfaction mi ght be 

explai ned by the vielVer 's grat ifica ti ons gained from the televi sion programs l ike 

Ethiopian Television Am haric children 's program. So, aud ience sat isfaction is a 

gratification audiences' achi eve from the parti cu lar television program. 

There are disagreements in holV to ac hieve satisfacti on as long as it 's a mental process. 

Accord ing to' A ssae l C 1998). even if knolVing audiences sa ti sfa ction is im portant. it is 

difficult in mass com ll1unication to measure it. Nevertheless. media products like 
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Ethiopian Television Am haric chi ldren's program have to measure or assess audience's 

sati s lilCt ion so as to improve 01' develop th e program in order to hold the ex isting and new 

audiences. 

By quoting McQuail, Abel stated th at audiences with hi gh leve l of sat isfaction are 

expected to ha~e th eir leve ls of viewi ng becoming more and more frequent accompanied 

by less and Icss comp la ining behavior. On the contrary, viewe rs who do not ge t televis ion 

programs attractive and sat isfyi ng as they expec ted are not supposed to watch since weak 

performance reduces the leve l of sat isfacti on. 

Sati sfac tion ca n be achi eved when audiences get some thing from the media product or 

program s whereas di ssati sfacti on occ urred when the telev ision program s failed to fulfill 

the needs and expectations of the audience. 

Howeve r, sa ti sfaction can not be achieved eq uall y with al l audiences. It differ form one 

individual to another. Ch ildren with different needs have the ir own moti ves to watch 

tele vision. But. th eir satisfactions with the programs of the television differ Ii'om one 

child to another. One of the reaso ns for thi s is th at they use the same tel evis ion program 

in difTerent ways and for different purposes. 

Hence. allracting the audience to the media or sat isfying th ei r needs and expectations is 

important. "M ed ia resea rchers ought to be stud ying human needs to discover how much 

the media do or do not contribute to the ir creation and sat isfaction."(Katz et al. 1974) In 

th e context of thi s resea rch , therefore. sati sfaction is a process whereby children attain or 

fulfill desired needs and wants from view in g Et hiopian Tel ev is ion Amharic children's 
.~ 

program whereas dissatisfacti on/discontented will occur when the program do not meet 

',j ( 

the needs and expectations of the ch ildren. 
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2.6 Why Do Child,'cn Watch Tc lcvision ? 

It is obv ious that people do watch television even if there is no clear figure all the time. 

However. people watch telev ision intentionally or unintentional ly. The main poin t is that 

they watch to get somethi ng out of the media. Some ki nd of choice has been made as to 

watch program they are going to watch. Children are no different. They have their likes 

and di sl ikes. In fac t. different th eor ies and scholars wrote about the question ' why people 

watch tcle\ isiono' For thi s particular purpose. as chil dren are the target group, the 

researcher used Uses and Grat i fications and Social , learn ing theor ies as a theoreti ca l 

framework for the particu lar study, A udience sat isfacti on with Eth iopian Te lev ision 

A mharic ch ildren' s program. 

2.6.1 Social Lcarning Thcory 

According to Gunter and McAleer ( 1997:72), "Ch ildren have to learn how to behave in 

di fferent social situations. Society requires its cit izens to follow certain norms or 

conventions and to adopt appropr iate and accep ted social roles. In other words, as they 

gro w and devel.op, children become soc ialized. " Thi s soc iali zat ion of the chi ld come from 

learn ing abou t li ving in the world and it acquired th rough watching and listeni ng to 

families. peer groups, teac hers and other adu lts. Socia lizat ion is a process duri ng which 

peopl e (and young child ren in particular) learn what to expect from the worl d and what 

the ,,·orld expects from thcm . It has al so been defined as the process of learning how to 

li ve in human soc iety or as the process by which human behavior is lea rned and 

maintai ned . (Roberts 1973, McLeod and O'Keefe 1972, c ited in Davison and et al. 

1982: 176; 

Telnision is another prevalent potential source 0/ social learning. 

('Iulru·c/ers on television can provide role models whom children may 

stri"e to ell/ulate. Even i/ they do not directly copy their favorite 

'r '. , 
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clw/'acters. children llIay acquire cerlai" values. allitudes or rules /1'0111 

Ihem. 

Thi s means Iha! televis ion can playa fundamental rol e in the socia l development of a 

ch ild. ·A·ccordi ng to McQuail, media especially television has an advantage in the chi ld 's 

soc ial" iliterac li ~n. Through lelev ision, chi ldren learn abou t the wider world, helps in 

formin g an idcntity and learning of pro-social atti tud es and behaviors. One of the soc ial 

uses orlhe media is soc ial learning and ident i fication with role models. (2005:493) 

The basic idea of Bandura's soc ial lea rning theory is that learnin g takes place through 

watching olher people model various behaviors. A child can observe someone engaged in 

certain behavior On television and can then practice that behav ior in his or her own life. 

In other word, children can learn behaviors by observing it from the mass med ia 

especially television. In add iti on to parents, brothers, sisters, fr iends, teachers, and others, 

te levision has socia li zing effects on children through the adoption of vari ous models of 

action. (Ibid) 

It is bclieved that television has its OWn importance in the soc ial interaction and 

integra tion. In relation to this, the follow ing typologies were presented by McQuail 

(1987): 

C;(lil1il1,i!, insighl inlo c ircll/J/sIO}1Ces (~l (Jlllers or social e/J1poll~)l: 

ii/emili·in!!. ' I'il17 alhers and gaining a sense albelonging: finding a basis 

fiJI' conversalion and social inleraclion: having a subslillile /01' real-life 

companionship: helping 10 cany oul social roles: and enabling one 10 

('onneCi lI'ilh/amily. Fiends and sociely. 5 

5http: /.W\\\\. .amazon .com/ soci a I-cogn iIi ve-t heory-l nlernet -gral i fi ca t ions! 

: acces ~cd on February l 2. 2009 
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c/wructers. children may acquire certain v(lllIes. al/itudes or rules jiYJI1I 

them. 

T his means tha t televis ion can playa fundamen tal role in the socia l developmen t of a 

child. ·A·ccord ing to McQuail , med ia especia lly telev ision has an advantage in the child's 

soc ial · iliteract ion. Through te lev ision, chi ldren learn about the wider wor ld, helps in 

fo rming an ideillity and learning of pro-social all illldes and behaviors. One of the soc ia l 

uses orthe media is soc ial learni ng and identificat ion wi th role models. (2005:493) 

The basic idea of Bandu ra's soc ial learning theory is that learn ing takes place through 

watching other peop le model various behaviors. A child can observe someone engaged in 

certain b~ha v ior on telev ision and can then pract ice that behav ior in his or her own l i fe. 

In other word, chi ldren can learn behaviors by observing it from the mass media 

espec ially telev ision. In addition to parents, brothers, sisters, fri ends, teachers, and others, 

telev ision has soc ia l izi ng effects on chi ldren th rough the adopt ion of vari ous models of 

action. ( Ibid) 

It is believed that te levision has its own importance in the soc ial interact ion and 

illlegration. In relat ion to this, the fol lowi ng typo logies were presented by McQua i l 

( 1987): 

(,oil1ing insight into circuJlls tances (~r others or social empathy: 

" Ienti/.i·ing wi/h o/hers and gaining a sense 0/ belonging: finding a basis 

.Ii,,' c()nverscllion and social in/erae/ion: having a subs/i/li/e for real-life 

cOll1panionship: helping /0 cony OUI social roles: and enabling one 10 

conneCi Il'i/h /amily . F iends and soeie/)'. 5 

5hupP \\ \\ W .amazon ,com/soci a I·cogn i t i ve· theory· 1 nternet -gra t i fi cat ions! 

: acces !>ed on February 12, 2009 
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Through te lev ision and the peop le whom the chi ldren are li ke mosl. it is easy to teach 

them. I I' ch ildren have their role model in the telev ision, they may observe and learn 

every thing f rom their role model. T he children create a close assoc iat ion w ith their role 

models o. whom th ey aspire to be li ke. Those peop le who appear on the telev ision screen 

and whose perfo rm ance stimulates face -to-face conversat ion w ith the children have their 

own ro le ill the soc ial- learnin g of the chi ld. The telev ision people shou ld understand thi s 

and make it available to their targe t audience . The ri chness o f children 's learnin g 

environment can be measured in part by the qual ity and va ri ety o f ava i labl e sources o f 

lessons. 

Gunter and McA leer stated that chil dren o rten claim that telev ision prov ides variO us 

kinds of lea rnin g - in the form o f both fac tual knowledge and how to handl e other people 

and different socia l situat ions. I f children are moti vated to find ou t about somethi ng 

through viewin g, then learni ng is li ke ly to occur. However, learning of the child depends 

on many facto rs as Robinson and Levy sta ted . 

Wlielha or nO! children learn FO/l1 ,elevision depends on a l1IiXlure of 

/aclOrs which relale 10 viewers' background knowledge and inleresis. 

reasons f or lvalching lelevision. degree or concenlralion and alieni ion 

11'hile l'iell'l·ng. and Ihe way Ihor programs are produced. (fhid) 

2.6.2 The Uses and Gratifications Approach 

In practi ce . uses and grat ificati ons research has tended to focus large ly on ad ul ts, 

although there are some important studies whi ch focus on children and young peopl e. For 

example. Rosengren and Wi ndahl (1989), Wolfe and Fiske (194 9), Noble ( 1975), Brown 

( 1976). Ilimn1C llI'c it et al. ( 1958) and so on . ( l3ucki ngham. 1998 :1 38) Taki ng th ese 

studies into acc.ouJ)t., the resea rcher used thi s th eory - the uses and grat ifi cations- to see 

why children especia ll y in Addis Ababa li se the Ethiopian Te lev ision A mhari c children's 

program . 
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Thl"Ough television and the people whom the chi Idren ar~ I ike mosl. it is easy to teach 

them. If children have thei r role model in the television, they ' may observe and lea rn 

every thing from their role mode t. The children create a close associat ion w ith their role 

models .whom they asp ire to be l ike. Those people who appear on the telev ision screen 

and whose performance st imulates face-to- face conversation w ith the ch il dren have their 

own rolc in the soc ial-learning of the child . The te lev ision people shou ld understand thi s 

and make it ava il able to the ir target audience . The richness of ch ildren 's learni ng 

environment can be measured in part by the quality and vari ety of availab le sou rces of 

lessons. 

Gunter and McAl eer stated that children often claim that televi sion prov ides vanous 

kind s of learning - in the form of both factual knowledge and how to hand le other peop le 

and different soc ial si tuat ions. I f children are motivated to find out about something 

th rough viewing, then learn ing is likely to occur. However, learning of the ch ild depends 

on many factors as Robin son and Levy stated. 

IlheliJer or nol ciJildren learn ./i-Olll lelevision depends' on a lIJixlllre of 

jetClOrs which relale 10 viell'ers' background knowledge and il7leresls, 

reasons for Ivalehing lelevision, degree of eoneenlralion and alieni ion 

lI 'hile I'iell 'ing, and Ihe way Ihal prograllls are produc(!d. (Ihid) 

2.6.2 The Uses and Gratification s Approach 

In practice, uses and gratifi ca ti ons research has tended to focus large ly on adults , 
, 

al though there are so me important stud ies whi ch focus on children and young peop le, For 

example. Rosengren and \vindahl (1989), Wolfe and fi ske ( 1949), Noble ( 1975), Brown 

(1976). I-limnlclwc it et at. (1958) and so on. (Buckingham, 1998: 138) Taking th ese 

stud ies into aCCmtIJl., the researcher used this theory - the uses and gratificati ons- to see 

why children espec ially in Addis Ababa use the Ethiopian Televis ion A mhari c chi ldren's 

program. 
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One o f the tradi tions in media research is the uses and gratifications theory. It origina ll y 

emerged in 1940s and got its rev ival in the 1970s and 1980s. Accordi ng to this theory, 

" Med ia usc depends on the perce ived sat isfacti ons, needs. w ishes or mot ives of the 

prospect ive au.dienee ll1ember. ·· (MeQuail , 1997) It is a theory that seeks to exp lain the 

uses 01' media and the sa ti sfactions deri ved from them in terms of the motives and se l f-

perceivcd needs of audience members. 

This approach Iocllses on Il'hy people lise particII/ar lIIedia rather Ihan 

col1lel1l. /11 conlrasl 10 Ihe concern of" the 'media eflecls ' lradilion l rilh 

',,1/(/1 lIIedia do 10 people' (which aSSllmes a hOlllogeneous lIIass audience 

(lilt! ''',I/)odennie' l'iell ' (?i'media). lIses and gralUiCOlio}1s can he seen as 

parr of" a broader trend alllongsl media researchers ",hich is lIIore 

concerned ",ilh '",hal people c/o ",ilh lIIedia', a//o",ing for a variely of 

responses and interprelQ lions. 6 

AccOl'ding to [·:rik50n. scholMs of this pa rad igm beli cved that aud ience v ie" telev ision 

fOl' diffcren t reasons - social. psychologica l or deve lopmcntal needs. These needs help 

those audiences 10 achieve sat isfa ction from the parti cular mcd ia. (C ited in Abe l, 2005) 

A udiences intentional ly watch TV in order to maximize thei r needs and expectations. 

Ru bin ( 1994:42 1) states that " Pcop le intentionall y pa l'1i cipa te and se lect med ia or 

messages accord ing to th eir ex pec tations. These expectations emanate from personal 

traits. social contents and interactions." 

Accord ing to the uses and grati fi cat ion approach, people pay allen ti on to and perce ive 

inform ati on th at will help them to sa ti sfy their need s and interests. T his i s beea use. in one 

way oranothcr. the inform at ion w ill give them sat is faet ion. It eonsiders how med ia fu l fill 

the need', and grat ifiea ti ons of their users. It is be lieved that mass media prov ide 

gra tili cations to th ei r audienees. 

6 IHlp : \\ \\ \\ .- ,i 111(' rs( iencc. wi Icy .com 'journal/ I 196322131abstract:C R ETR Y = J & S R ETR Y =0 
: acc~'~""L'd lHl Il'hrllar~ 23.2009 
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Accordin g to Frank and Grcenberg (1980). there is a difference in the needs of an 

individual and the way they use the media . Although there arc exceptions. it is some wha t 

related with age and sex. (Cited in Dav ison et al. 1982: 163) Children have a lot o f 

choices to be informed, educa ted or enterta ined by usi ng different mass media. So, they 

are act i ve audiences on the leve l of their ages, famil y status, and educat ional background 

and so on. According to Abel, some audiences are se lecti ve and goal ori ented when 

wa tch ing televis ion and some others are rituali zed audiences who fee l that telev ision IS 

important. Thi s is true in children also. 

T he uses and gratificat ions approach stated that if an audi ence expects the med ia to be 

unin terest ing or unpleasant. he/she will probably not expose himse lf/herse l f to i t. Or, i f 

they are exposed anyway. they wil l di sregard or forget it. In the case of children. if they 

are not interested, they w ill immediately quit watching the particu lar medium. 

Because there are different kind s of people and these people find them se lves in so many 

different kinds or situati ons, the number of needs that the mass medi a can sometimes help 

to satisl) is cnormous. It probab ly would be imposs ible to draw lip a complete list. 

However. there are seve ral lists of categori es of needs for the sat isfaction of which the 

mass med ia have been found useful. Brad ley Greenberg'S (1974) study on Briti sh school 

children aged 9, 12 and 15 years found that children use television for different purposes. 

These children cxpected the lollowing seven needs to be sa ti sfied by watching telev ision: 

to learn. to be aroused (to be excited or cheers). to have companionship. to relax . to lorge t 

as a means o r di version (about schoo l. to ge t away li'om rami ly and escaping from 

prob lems). to pass the time and as a habit. A similar study carried out among children in 

the United States identified the same reasons why young peopl e watch televi sion: 

learning. habit or to pass time, compani onship, escape, arousa l and relaxati on. We wi ll 

examine some of th ese reasons. 
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According to Frank and Greenberg ( 1980). there is a diffc rencc in the needs o f an 

ind ividual and the way they use the media. Although there are excep ti ons. it is SOme what 

related with age and sex . (C ited in Davison et a l. 1982: 163) Children have a lot of 

choices to be informed, educated or entenained by us ing diffe rent mass med ia. So, they 

are acti ve audiences on the leve l of their ages, family status, and ed ucati onal background 

and so on. According to Abe l, some audiences are se lecti ve and goa l oriented when 

wa tching televis ion and some oth ers are ritualized audie nces who feel that telev ision IS 

imponant. This is true in children a lso. 

The uses and grat ifi ca ti ons app roach stated th at if an audience ex pects the medi a to be 

unintcresting 01" unpl easant. he/she will probably not ex pose hi mse lf/herse lf to it. Or, if 

they arc exposed anyway. they will di sregard or forget it. In the case of chi ldren. if they 

are not in terested, th ey will immed iately quit watching the particul ar med ium. 

Because there are different kinds of peop le and these peop le find themse lves in so many 

different kinds o l's ituations, the number o f needs that the mass media can sometimes help 

to sat is l:, is cnormous. It probab ly would be im poss ible to dra w up a comple te li st. 

Howeve r. there are several lists of catego ri es of needs for the sati sfacti on of whi ch the 

mass med ia have been fo und use ful. Brad ley Greenberg's ( 1974) stud y on British school 

childre n aged 9, 12 and 15 yea rs found that children use te levi s ion for different purposes. 

These children expected the lollowing seven needs to be sati sfi ed by watc hing televis ion: 

to learn. tll be aroused (to be exc ited or cheers). to have compani on shi p, to relax . to fo rget 

as a means 01' di vers ion (about school. to ge t away fro m fam il y and escapin g li'om 

problems). to pass the time and as a habit. A similar stud y ca rri ed out among children in 

the United States ident ifi ed the same reasons why yo un g peop le wa tch te lev is ion: 

learn ing. habi t or to pass time, compani onship , escape, arousa l and relaxati on. We will 

examine some of these reasons. 
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According to Frank and Greenberg ( 1980). there is a dirrerencc in the needs of an 

indi v idual and the way they use the media. A lthough there are exceptions. it is some what 

related w ith age and sex . (C ited in Davi son et al. 1982:163) Ch ildren have a lot of 

choices to be informed, educated or enterta ined by using di ffe rent mass media. So, they 

are active aud iences on the level of thei r ages, fam i ly statu s, and educational backgrou nd 

and so on. Accord ing to Abel , some aud iences are se lective and goa l oriented when 

wa tching television and some oth ers are ri tu al ized audiences who feel that television is 

important. This is true in children also. 

The uses and gratificat ions approach stated that i f an audience expects the media to be 

uninterest ing or unpleasant. he/she will probably not ex pose himsel f/herse lf to i t. Or, i f 

they are exposed anyway . they will di sregard or forget it. In the case or ch ildren. if they 

are not in teres ted, they wi l l immediatel y qu it watch ing the part icu lar medium. 

Because there are different kind s of people and th ese peop le find themselves in so many 

di fferent ki nds or situations, the number o f needs that the mass med ia can sometimes help 

to sat isl) is enormous. It probabl y wo uld be imposs ible to draw up a complete list. 

However. there are several lists of categori es of needs for the sat isfacti on of which the 

mass media have been found usefu l. Brad ley Greenberg 's ( 1974) slUdy on British schoo l 

ch ildren aged 9, 12 and 15 years found that ch ild ren use telev ision for different purposes. 

These chi ldren expected the ro l lowing seven needs to be sat isfi ed by wa tching televi sion: 

to learn. to be aroused (to be exc ited or cheers). to have compani onship. to relax. to la rget 

as a mean s or di vers ion (about schoo l. to get away from fami Iy and escap ing rrom 

problem s) . to pass the time and as a hab it. A simi lar study carr ied out among chi Idren in 

the Uni ted States identified the same reasons why young people watch television: 

lea rnin g. habit or to pass time, compan ionship, escape, arousa l and relaxation . We w i l l 

exam ine some of these reasons. 

: r , ' 
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Viewing to Learn 

Learning not only achieved by informationa l or educat iona l programs but by enterla il) ing 

ones al so. Children have a shorl allention span. [fthey are forced to [ea rn , it makes them 

lose interest on the mailer. Thus. the beller way to teach ch ildren in telev ision or in othe r 

med ia is through enterlai ning programs. 

Through telev ision , you ng people may [earn about them selves. about [ife, abou t how to 

behave in different silLlation s, about how to dea l with persona l and fa mil y problems and 

so on. [n [earning abou t life, televis ion programs may be se lected because they contain 

information about peop le, places and the way society interacts. They may offer insights 

into the way people in dista nt places fee[ and behave. The child may [earn about different 

soc ial and rac ial groups. different occupations, lifesty les and events that are happe ning in 

the outside wo rld. 

Gunter and McA [eer stated the imporlance ofte[evision as follows: 

Telev ision progrwns can sometimes provide help/it! sliggestions ahuul 

17011' 10 do Ihings 11701 you have nol done before. They can provide young 

,viewers w;lh some indica/ions about the appropriate ways /0 Gel in cerlain 

silualions ... Television can also be a SOllrce o/advice for young people. . / 

.. Television programs 1Il0Y be selecled becallse Ihey can provide IIsefid /.~ 
.. / 

gllalame for decl.llOn-makll1g or problem-solving regarding some 

Iwrtielilar lIlaller a child has 10 deal wilh in life. Television may ojTer 
,., .. " 

.lome insighls ' I'hieh can help yo ling people 10 make Iheir lIlind up 'I'hal 10 

do. (/997.21) 

Viewing as a Habit or to Pass Time 

According to Greenberg, one of the most prominent and important reasons for watch ing 
. ':.;-: --

telev ision is as a means of pass ing or filling ti me even if it differs with age. [n hi s 
. . ,/(.~ : () 1~' 
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findin gs . the reasons that the children gave lo r thi s is related with the type of programs 

they allend. Children who watch telev ision out of habi t or to spend the time are more 

likely to allend entertain ment programs than others. (Ib id) 

Viewin g for Escape 

The escapism Itlnction is one o I' the entertainment func tions that telev ision provides to its 

aud iences. Te lev ision he lps people as a source of di straction from everyday realities. It 

helps children to forget for the time bei ng abou t schoo l, to get away from fam il y and 

escaping from other problems they faced. Through the fantasy materi a l that television 

preseills to its audience. viewers in vo lved wit h the characters and event s and act out In 

their minds ways of dea ling wit h their problems. (Ibid) 

View in g as So urce o f Conversat ion 

Thllse children lI-I1() connol IIIIA "Iwlllihe IUle.\"! huppenings in Ihe plol ala 

pllpulor soap are nol able 10 join in Ihe conversalion. Thus. a program 

may be seleclively walched by children 10 ensure Ihal l hey will nOI be leji 

oul should il be raised as a 10pic Jar discussion Ihe nexi day (or al some 

laler lime). (Johnsson-SlI1aragdi, 1983, Ciled in Gun ter and McA leer, 

1997) 

Children watch telev ision programs to make themse lves famili ar with the ir friends in 

their neighborhood or school. By allend ing the programs, they have got common 

experience wi th the ir fr iends. Thus. televisio n becomes the source conversati on mater ial 

for the chi ldren. 

Thus, ch il dren' s reasons for allendi ng te lev ision are mul tiple and va ri ed as it explai ned 
,. 

above. ror thi s particular stud y, audience sa ti sfact ion with Ethiopian Te levis ion Amhar ic 
t:t ; 

children' s program, the child ren will be asked for what purpose they are usi ng the 

pa rt icu l ~r progra;{l . 
~ ~ 
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2.6.2 .1 Limitation s of th e Uses and Gratification s Approach 

Desp itc the popu larity use of th is approach. the uses and grati licat ions. many scholars 

have poi nted out its shortcomin gs. (E lli ot t 19.74; I_ometti . Reeves. and Bybee 1977; 

Swanson 1979) One of the critic isms fo rwarded to thi s th eory is related to 

operati ona l iz in g major concepts li ke grati fica ti ons. needs, moti ves, med ia se lecti on, 

media use and so on. These maj or concepts are not clearl y operati onal ized or defined. 

(Emenyeonu, 1995) For example, there is no such agreemen t exactl y w hat a ' need' is. 

" 's s()melhing Ihm people seem 10 wonl, bill is evelylhing Ihal is wanled 

"Iso a need:> Does an inleres'! relleel a neect:> And assllming Ihm needs 

really do exisl, can people specifj) whal Ihey are? We all sOll7elill7es 

experience fe elings al dissalisraClion wilhoul knowing why. Is il because 

we hill 'e an unsalis/jed need.!iJl· recognilion or/or companionsI1l!). or is il 

u mild Cilse oj'imligeslion:} (Daviso n and et al. 1982 : I 59) 

In addition to th is, there is no clear picture of how the med ia can or will sat isfy the need 

or in te rest of the ir audiences. " I f the abili ty of a communicat ion to sati sfy a felt need 

depends on the capaci ty of the individ ual to give it an appropriate meaning, then it 

becomes diflicult to rela te part icu lar commun icat ions to the sati sfacti on of parti cular 

needs."( Ibid ) 

The other cri ti cism of the uses and grat i fi cat ions theo ry is th at it focuses on the 

indi v iduals and ignores the soc io-cultu ral contex t in which people use med ia. (Dav ison et 

al " 1 98~) This is because it lacks suflicient explanation on the inlluence o f ex ternal 

lactors. For example lactors that makc the ch ild ren to wa tch or not to watch the part icular 

med ia. Accordi ng to Sahi lu (2008). fac tors outside med ia audiences l ike ava i lability or 

lack or avai labi l ity of media and the soc io-po l iti ca l contex t which can in nuence med ia 

use can not be explained by the theory. 

c· ...... 
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Accordin g to M cQuail , studies based on the uses and gratifi cations theory have not 

"provided much successful prediction or casual explanat ion of media choice and 

use. T~000:389) 

The other drawback of the th eory is on its emphasis on the concept o f the acti ve 

audience. First ly, it is diffi cult to sholl' to w hat ex tent audiences are acti ve w hen using 

media. (S murthwaite, 2004, cited in Abel, 2006) And second ly, the theory's focu s on 

active aud ience may make people ignore situations in which peop le can be less act ive 

when using media. (Davi son et al .. 1982) 

Other cri ti c isms have also been forward ed towards the theory. With ali thi s criti cisms, 

however. the theory has practi cal significance. M any researchers used th is approach as 

their th eoretica l framework for their works. It can help media profess iona ls to consider 

audiences ' prelerences w hen undertakin g med ia research . (Emenyeon u, 1995) 

To identify the needs or ex pectation s that the mass media can and w il l help to sati sfy, 

differen t strategies are used. One of these is to ask people why they make use of one or 

more of the mass commu nicat ions. The needs of the respondents can then be inferred 

from their repli es. Somet imes the respondents like children w il l unab le to specify 

gratili ca tions they experience through media li se. In this case. the researchers have to use 

different mcthods to Ii nd out the need s of tho se aud iences. 

2.6.2.2 So urces of Media Gratificati ons 

Accord ing to studies. thc sources of media sa ti sfact ions could be var iou s. Katz et al . 

(1974) states that aud ience sati sfacti on can be achieved from three sources: media 

content. exposure to the mcd ia per se, and the soc ial context that typifi es the situation of 

exposurc to different medi a. These sources are related to one another. " It is clear that the 

need to rc lax or to kill time can be sa ti sfi ed by the act of watching televis ion. that the 

need to li:c ll h~l on,c is spcnding one's time in a worthwhil e way may be associated w ith 

the ac t 01.' read.i l)g 1)lld the need to structure one's day may be satis fi ed merely by hav ing 
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the ra dio on, " (Waples et al. 1940 and Berelson. 1949) A w ish to spend t ime with one's 

fam i ly or fri end s can be served by watching te levis ion at home w ith the fami ly or by 

going to th e cinema or movies with one's fri end s. 

Each medium seems 10 oifer a ul1ique cOll1b il1alion of (a) characlerislic 

conlenls (al leaSI slereolypically perceived Ihal way); (b) Iypical allribUies 

(pril1l I'ersus broadcaslillg IllOdes of Iral1sll1issiOI1, icol1ic versus symbolic 

represel1/aliol1, readil1g versus audio-visualll1odes of receplion); and (c) 

I"p ical exposure silualiol1s (al hOllle versus oUI-ofholl1e, alone versus wilh 

alhers, conlrol over Ihe lelllparal aspeCIS of exposure versus absence of 

such conlrol), The issue. Ihen, is whal combinalions of allribules may 

render di[ferenl lIIedia lI10re or less adequale .fhr Ihe salisfaclion (~f 

dit/~rel1lneeds, (Kalz el al. 197-1) 

In add ition, Katz and his colleagues stated th at the specific uses of the media by members 

of the audience determined by the combined product of psychological disposition s, 

sociological factors and env ironmenta l condit ions. However, these relationships differ 

from one level to another. Differen t scholars suggest the fol lowi ng soc ial factors that may 

involved in med ia-re lated needs: 

Soc ial si tuation produces tensions and conni cts, lead ing to pressure for their 

easemcnt via mass media consumpti on (Ka tz and Foulkes.1962) 

Socia l situation creates an awarcness of pl'Oblems th at demand attent ion, 

info rmation about which may be sought in the media (Edelstein.f97 3) 

Soc ial situation offers im poverished rea l-life opportunities to sa ti sfy ce rtain need s, 

whi ch are then directed to the mass media for complementary, supplementary, or 

subst it ute servicing (Rosengren and Windahl , 1972) 

Socia l sit uat ion gives ri se to certa in va lues. the affirmat ion and rei nforcement of 

\I hich IS fac ilitated by the consumpt ion of congruent media mater ials 

(Dembo. l 97i{ 
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Social situati on provides a lield of expectati ons of familiarity \I 'i th certain media 

nlater ial s. which must th en be monitored in ord er to sustain membership of va lued 

soc ial groupings (Atkin s. 1972) 

2.6.2.3 Gratificatio ns and Media Attributes 

It is believed that some content se rve ce rta in funct ions to the audience or that one 

med ium is deemed better at satisfying ce rtain needs than another. This means that the 

relation ship between the unique style of va riou s media and the requirements of audience 

members that are capable. or incapable. of satis fy ing should be clear in order to satisfy 

their partLcular aud iences. Thi s. in turn , related to the fact that some media are more 

conducive or amactive than others in sati sfy ing the specific needs and e"pectat ions of the 

audience and SOl11 e elel11 ents of content help to att ract the needs of the aud ience. 

Katz et al. elaborate this fact as follows: 

It is possible to postulate the operation of some kind of division of labor 

ol/lOng the media for the sat is/action ol audience needs. This may be 

elol)()roted in /lVo ways: taking media affribllfes as the starting point. the 

suggestion is that those media that differ (or are silllilC/l) in their affributes 

are more likely to serve di/ferel1f (or silllilar) needs: or. utilizing the latent 

x/rHelUr(' (4" needs us (J point (~l departure, the implication is IIul/ neec!.\' 

that lire p.lychologiwlly related or conceptuol/v similor will he equallv 

1I 'Ci1 served by the sallie media (or by media Il'ith sill/ilar attrihutes). 

2.7 How Do C hildren Watch, Fo ll ow and Understa nd 

Television? 

In Ethiop ia. as far as the researcher knowledge is concerned, there is no research on for 

how many hours or l11inutes per day or per week children watch telev ision. However. 
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studies that are conducted on children of western countries revealed that children watch 

telev ision on average between 2.5-3.5 hours per day according to their age and that the 

reasons why the'y watch are multiple and varied. (Gunter & McAleer 1997, Rosengren 

and Wi',1dahl 1989, Wolfe and Fi ske 1949) To understand the nature of children -

tel ev isitin relatioi1ship, it is also important to know the way they watch . 

AccOl'ding to Svennevig, 1987 (Cited in Gunter & McAleer) viewin g is carr ied on 

sporadica ll y. Thi s is related with when the individual doing another thing wh il e the 

television is on or leaving and com ing to the room where the set is on. "A major bone of 

contention among researchers .. has been whether children's attention to the screen is 

mainly an 'active' or a 'pass ive ' phenomenon." 

Some scholars believe th at television washes over children and disengages their minds 

and requires only shallow effort to follow what is happening on the television set. This 

view implies the children absorb the programs passively. (S inge r, J 1980) However, in 

recent yea rs. there has been in creasing support for the active notion. Some scholars ha ve 

proposed that the degree of attention that children give to the SCreen is active ly and 

strategically guided by their attempts to understand and follow programs. (Anderson, D. 

et al. 1981) In other words , ch ildren act ively choose to pay attention to te lev ision and that 

the choices they make depend upon their efforts to understand what they watch and on 

the olher activities whic h are ava ilable in the viewin g environment. 

('!Ji/dren's allenf;on /0 the screen, {hen, is neither conslanl nor passive. 

The amounl of allel1lion Ihey are prepared 10 give 10 individual programs 

is "irecliy relaled 10 ",helher Ihe visual and audio message has meaning 

SI)('ci/ic 10 Ihell1 , and ",helher Ihey are given suflicienl lime 10 absorb Ihm 

lIle(/lllng. In Ihis regard, Ihe .li)/'II/(/I oj programs is all-illlpOrlal1l. 

ihere/ii/'e, a major conlmlling /aclOr over hOlt' and lphy Ihey lvalch 

porliclilar programs is 10 do 1I'ilh how ,,'ell Ihey are ahle 10 /0110'" and 

IIndersland Ihe informalionlhey are offered. (GlIl1Ier & McAleer /99 7:38) 
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In general. children's ability to follow and understand te levis ion is mainly depending on 

their age. As their age increases, their general understanding of their env ironment or their 

world outlook ~ I:so_.&ve l ops (or began to take shape). In addition , they actively direct 

their attcntion to·· telev ision content that has meaning for them. Researchers have foun d 

that \'oung ch ildrcn's attention to television varies w ith a variety of content and 

presentation format features. In th is regard, the content and presentation of the program 

has a role to play to get the allention of the child. In other words, children programming 

has the ab ilit \' to attract the allention of the child ren through its content and presentat ion. 

( Ibid ) 

As the nature of ch ildren 's attention to programs changes with age, their understanding of 

the programs develops and also their needs. The program - makers should understand 

thi s and match the content and presentation of the program with the ch i ldren's needs. 

They also have to understand which segment/b it has meaning to the children. By doing 

thi s, the progral11 that is intended for the children wou ld have the ability to attract the 

attention of the audience in the way as it ex pected. 
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Chapter Three 

Methodology and Design of the Study 

3.1 Research Methods 

The research method appl ied in thi s stu dy is qua litative one. This is because as clearly 

indicated by Myllon this method helps understand about human allr ibutes. Myllon states: 

In quuntilolive research we have been dealing maslly wilh numbers, in 

qualilalive research we are Iiying 10 discover or undersland human 

allribules, alliludes or behaviors in a /llOre exploralOlY or inlelprelive 

way. Acc!.ordins 10 him, nU/llbers can nol describe or explain evelylhing. 

!-IUIIIWI hehavior and evelylhing else Ihal can be said abolll people can 

nol he/idly encapsilialed in or IIndersioodji'om numbers and percenlages. 

(Ml'//o/l. 1999: 126) 

Moreover. quan titat ive method tend s to focus on indiv idual behav ior within a ho usehold 

or family. \I 'here as qual itati ve re search in focus groups puts the respondent s into a social 

sellin g in \I hi ch the personal in Ouences that opera te in soc ial se llings are rep roduced and 

can be observed. (M.N. Marshall , 1999 and Myllon, 1999) so, as study on telev ision 

aud ience. thi s particular study has taken up qualitative method of research as it is 

common ly used in media researches. According to these writ ers, thi s is because in order 

to "Discover and allitudes ranges that can be tested qualllitativel y; defi ne areas 1'01' 

systemat ic rc search on a larger scale; provide insights into the \Val' ex isti ng se rvices and 

programs are used: provide a ri cher range of responses to part icular press. radio or 

television content than is provided by the quest ionna ire methods so far: and provide ideas 

for co mmuni cators and planners. 

Qualitati\c methodology is much more Ouid th an quantitat ive resea rch methodo logy. The 

ea rli er represen ts a dive rgent paradigm of research traditi on whi ch is fundamentally 
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different.: from the later. In add ition, qualitative methods are typically more fl ex ible, 

ali Olving grea ter spolllanei ty and adaptation of the interacti on between the researcher and 

the stud)' part icipant whereas qualllitative methods are fairl y inflexible, (Natash a et al. 

2005:4) Respondents or part icipants in qual itat ive research have the opportunity to 

respond more elaborate ly and in greater detail. 

The other dilTerence between the two paradigms is understa ndin g and appl iance of 

Sell ing, According to l3abbie and Mouton (200 I :270). the appropriateness of qualitative 

research in study ing allitudes and behav iors is best underslOod w ithin their nat ural 

selling, In quantitative research, however, the emphasis on the ' natura l ' is related to the 

' normal course of events,' 

In addition to thi s, the focus of qualitat ive researchers is in the description and 

understanding 01". act ions and events, Thi s is contrary to the quantitative one, Stati stical 

descripti ons make up the foundat ions of quantitati ve research. Fade states sllch va ri ance 

further as "Qual itat ive research does not seek to show stat isti cal assoc iati ons or cau se and 

effect rela tionshi ps, Instead, the emphas is is on describing or i l luminat ing soc ial 

phenomena and human experi ence ," (2003: 140) 

A nother aspect that illustrates the pla in disparity between the two paradi gms is on the 
~ -, . 

generalizablity of the research find ings, The ce lller of allent ion in qua l itat ive research 
," - . ...... 

paradigm is pr ill1ai'(ly on understandi ng parti cular events, actions and processes in thei r 

contex t rather than.generalizing universa ls, (A ng, 1996 and Maxwell, 1992) 
.. - ~ 

Generakalions in qualilalive research usually lakes place Ihrough Ihe 

develop,,"enl oIlhem), 11701 nOI only makes sense o/parlicular persons or 

silualiolls sludied, bill also ShOll'S holl' Ihe same process in dilJerenl 

siluoliolls can lead to difterenl resulls. (Max,,""I, 1992:293) 

Qualitatiw research l11 ethods do not rest thei r ev idence on the log ic of mathematics, the 

principles of numbers or methods of stati stical analysis, Rather actua l ta lk, gestu re and 
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other social actions are the raw materials of analys is which lead to an in dept h 

understand in g of the quest ion. Accord ing to I)opay et al. ( 1998), on the su bject of 

generalizab lity, "the aim is to make logica l generalizations to a theoretical understanding 

of a similar class of phenomena rather than probabi li sti c generalizations to a 

population."( Cited in Endalkachew 2008:36) 

3.2 Resea rch Procedure and Sampling 

In qualitative resea rch methods, resea rchers are expected to employ d ifferent procedures 

of data co ll ecti on. As far as thi s st udy is concern ed, focu s group di scuss ion s and in-dept h 

individual interviews were used as methods of data col lection to reflect on the leve l of 

audience sa ti sfactio luv ith Et hi op ian Television Amharic chi Idren 's program . 

The sec ti on below discusses these two method s. However, prior 10 discussing these 

stages of the research ·process, the researcher wil l discuss sampl ing se lection, the sample 

size and requirement of groups. 

3.2.1 Sa mple Selection, Size and Recruitment of Groups 

The qualitative res~"rch tradition has a strong correlat ion with non-random sampling 

methods. Sampling:. in qualitati ve research is chiefly conce rn ed wi th ' informat ion 

ri chness' (Kuzel. _!.992 :20) in which two essentia l cons iderations-appropriateness and 

adequaey- take central stage. (Morse and Field, 1995) In other words, samp ling in 

qualitati ve research Ileeds the significance of iden tifying appropriate pa rti c ipants who can , 
best report to the study and also the need to recruit adeq uate sources of information to 

successfull, address the research question and develop a full-Ileclged description. 

The researcher chose.purposi ve sampl ing and snowba ll sampling to se lec t the participants 

for the gro up d iscussions and indiv idual in -dep th in terview. As it has been observed by 

Hansen ct al. (1998:242), having representati ve samples in qua litative re search may be 

~ ", 
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neithel' n ",c,~ ssal"y nor desirable because the object of the st udy IS simpl y to test a 

part icular "{i;eory or hypotheses, such as soc ial lea rning theory and the Uses and 

Gratificatiohs th eory in thi s case. 

The researcher have employed snowball sampling in which initial contacts or participants 

provide furth er respondents for the resea rcher to approach and who, thu s, in turn generate 

other contacts. In other words, it is a form of purposive samp ling in wh ich initia l sample 

units are used as contacts to identify other units rel evant to the sample, Accord ing to 

Deacon et ai., 

"This Ilie/hod is consis/en/ly used in research info ei/her velY closed or 

in(iJl'lnul social groupings, ",here /he social knowledge and personal 

recommenda/ions of /he ini/ial cOl1lac/s are invaluable in opening up and 

mapping /igh/ socialne/works. "(1999:53) 

The subjects to thi s study are selected from five public schools in Addis Ababa. 

(Wondirad Primary and Juni or schoo l, Salay ish Primary schoo l, Yewket Bere Primary 

and Junior schoo l, Kokebe Tsibah Primary and Junior school and Yewetatoch Genet 

Primary and Ju nior school) The researcher se lected children from these schools whom 

she thought would provide rich inputs to the resea rch question she rai sed . For this reason, 

participants were purposely selected using snowball sampling. plac ing particular focus on 

their residence and schoo ls in Yeka sub-city around Kotebe, Megenagna, and Kebena, 

This sho\\'s that the samp ling is purposive or judgmental in that "selection of participants 

is made on the basis of their ability to provide relevant data on the area under 

investigation."" (i-lorsburgh. 2003:3 I I) Thus. the informants were selec ted non-randoml y 

because the) possess particular com mon characteri st ic - the y watch Ethiopian Television 

Amharic ch il dren's program. Purpos ive samp ling technique was employed because it was 

hoped to enab le the researcher to select the rea l television viewing informants - in this 

case informan ts who rea ll y watch Ethiopian Television Amharic children's program. 
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Along the Diles of the United Nations 'Convention on the Rights of a Child ', adopted by 

the United i:Nations General Assembly in 1989. a child means "every human being below 

the age o("iil years." (UN ICE lo. 1990. c ited in Endalkachew. 2008:40) However. all the 

chi ldrcn fr()'m Add is Ababa interviewed fall under the age range of 9 and 15. Th is IS 

because the program has supposed to have an audience from the age of 5 up to 15. 

As noted in the introduction sess ion of thi s section, thi s research used focus group 

discuss ions and indi vid ual in -depth interview to examine the satisfaction/dissatisfaction 

of the chil dren wi th Ethiopian Te lev ision Amharic ch il dren's program. The foll owing 

part discusses th ese stages of the research process and data co llecti on methods. The 

researcher w ill begin discussing wi th the focus group discuss ions. 

3.2.2 Focus Group Discussions 

Researchers agree that in qual itati ve research the most common research method is focu s 

group discussions. Focus group are typically defined as bringing together a sma ll group 

of peop le to partic ipate in a ca refully planned discuss ion on defined topic, the aim of the 

technique being to make use of group interaction to produce data and insights. (Morgan 

in Macun and Pose l, 1998: I 15) Peop le are se lected and in v ited to meet together w ith a 

tra ined moderatoc to di scuss some aspect of. in thi s case, medi a use and sati sfaction . 

Powell et al. (1996:79) defin e a focus group as "a group of indiv iduals se lected and 

assemb led by researchers to d iscuss and com ment on, from persona l experience, the topic 

which is the subject of the research." Lunt and Liv ingstone also states that "The focus 

group method involves bringing together a group or. more often. a series of grou ps, of 

subj ec ts to discuss an issue in the presence ofa moderator."(1996:80) 

According to Ki'fiinger (1995), the main purpose of focus group interviews is to draw 

upon respo ndeni~~ ~~ttitudes, feelings, beliefs , experiences and reaction s, in a way which 

would not be ' 'f~~~ible usi ng other method s. By comparing w ith other research 

methodologies. A nita Gibbs ( 1995) stated that focus group cl icits a multipli city of views 

and cmo tional processes w ithin a group context. So. as it helps to get aud iences' fee l ings. 
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attitudes and reactions. it is he lpful to use focus group di scussion to stud y aud ience 

sa ti slaction/ci lssa ti sfaction lIith Ethiopian Televis ion Amharic children 's program . 

Fontana tind Frey (2000) explained the benefit of the focus group in terview over 
. :~: ;.:. -

i nd iv id ua L"" rntervi eli's by highlighting that group in te rviews are "are re lat ive ly 
: .~ , . 

inex pensi-;;l\o conduct and often produce rich data th at are cumulat ive and elaborat ive; 

they can be st imul ati ng for respondents, aiding reca ll , and the form at I S 

fl ex ible. "( 2000:652) Nonethe less, as eve ry other method , group intervi ews have the ir 

weak point whi ch researchers need to watch out: 

The results of group interviell's can not be generalized: the emerging 

group cultllre may intel/ere lV;/h individual expression. and Ihe group may 

hI.' dUlJ}ina/eLi hy one person: und "group thinking " is a poss"ible outcome. 

The rC'l"iremel1ls for il1lerviell'er skills are greater than those for 

individual interviell'ing because of group dynamics that are present. (Ibid) 

The main goa l of focus group intervi ew is the de libe rate and purposeful use of in teraction 

in order to generate data. A focus group is a kind of group in terview, as Mytton (1999) 

writes. It is not a structured conversation between an interviewer and a responden t like 

face-to-face intel·vi ews . The main point here is the interaction within the group. Thi s 

interaction is based on th e topic wh ich is th e su bject of the research provided bv the 

resea rcher or moderator. Th is interaction produces in fo rmation and ins ight s into the 

behavior and altitudes of people se lected as resea rch subjects. 

Sim il arl y. Kitzinger explained. as he argues about the importance of interacti on in th e 

focus group. it highlights the part icipan t' s view of the wor ld. the language they use abo ut 

an issue and th ei r va lues and beliefs abou t a situation. He adds it enabl es them to ask 

questions of eac h other as we ll as to reeva luate and reconsider their own understandings 

of their specific expe ri ences. In thi s particular st ud y. to get children 's viewing 

experiences and their satisfac ti on with Ethiop ian Telev ision Am haric ch ildren's program. 
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the ftlCu S group panicipa llls provided w ith various topics abolll the progral11 to discuss 

and elic it slropg notion . 

.. . 0,: 

Accordini:!~6. Hansen et af. ( 1998 :268), one should have a l11inil11 ul11 of six focus groups, 

un t il , col11lii'~nts begin to repeat themse lves and lillie new material is generated. For th is 

pan [ ~ u l a r ~t ud y . eigh t group discussions w ith panicipants ranging be tween fou r and six 

held. This was mainly due to the ava ilab i l i ty of resou rces and the wi ll ingness of the 

children to pan icipate in the sess ion. It is perhaps necessary the fact that in quali tative 

research scient ifi c va l idity is ob tained th rough systel11atic col lect ion and in terpretati on of 

data neither by general izi ng findi ngs to ot her grou ps nor quantify ing into an overa ll tru th . 

In other wo rds. " It is not necessary to know every thing in order to understand 

someth ing.··(See Grcetz in r itou t 1989:74. Drotner in Pitout 1998 :74 and Ruddock 

200 I: 133) 

A ttel11 pts were l11 ade to pi ck convenient interv iew sell ings where every part ic ipant felt 

relaxed . As a result , I managed to conduct the focus group in terviews with the chi ldren in 

the three school s (Wond irad Junior and Senior Secondary school, Yewket Bere Pri mary 

and .lunior and Kokebe T sibah .l unior and Senior Secondary school) that are near and 

conven ient to them. 

In order to pi le up the data. I outli ned an interview guide to make sure that the focus 

group d iscuss ions are ri go rous on the th el11es releva nt to l11y research. Accordi ng to 

Di lor io et af. 1 994 (c ited in Endalkachew. 2008:47), the purpose of the interv iew guide is 

to direc t group discuss ion and to st imulate conversa tion abo ut the research topic as we l l 

as to ensu re th at al l th e desi red inforl11 ati on is sought. According to Hansen et af. 

( 1998:24) . al though they present nexib i l ity and openness, the focus group must have a 

center and it is the trade of the researcher to "d raw upon the basis of the defi niti on of the 

research problem and issues and phenomena to be invest iga ted - a guide or manual for 

the modera tor to work fro l11 and follow'" 
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As a moderm9r. my rol e was to ensure th a! the conve rsation in the group did not stray 

from key :.thellies in the research. In illustrati ng the role of the moderator in focus grou p 

intervie,,'s, I-i ai,sen et al. state that hi s/her task is essenti a ll y to fa cilitate, moderate and 
p' ,.' , 

st im ulate~i~c u ss ion " (1998:272) In other words, the researcher's role as a moderator was 

to inte rro;;~l:e ti,e children's contented or discontented from the Ethiop ian Telev ision 
:', 

Amhari c cl;'ildren's program. In thi s respec t, the researcher saw her in volvemen t in the 

group as an agen t that makes sllre the di scuss ion is go ing in agreement with the topics 

and issues hig hli gh ted in the interview guide. The researcher mai ntained a steadiness in 

the group discuss ion so that neither parti cipants are dom inant nor are passive; and 

ensured that dialogue occurs among grou p members rat her than between th em and the 

moderator. 

3.2.3 Individual In-depth Interviews 

The othcr main form of qual itati ve resea rch often used is the individual in-depth 

illlerviclI . As lIith most soc ial research, to be su re focus group data should as fa r as 

poss ible bc pooled and juxtaposed with a se ries of data gathered from diffe rent sources 

and using va rious research techniques, in the in te rest of as complete and reli able an 

answer to the research questi on as poss ible. (Macun & Pose l, 1998: 132) Carolyn (2006) 

defined quali ta tive in-dept h interview as "a quali tat ive research technique tha t invo lves 

conduct ing intcnsive indi vidual intcrviews with a sma ll num ber of respondents !O ex plore 

their perspec ti ves on a particular idea, progra m or situation." As he wr ites, we mi gh t ask 

parti cipants. stafr and other assoc iated with a pa rti cular program abo ut their experi ences 

and ex pectations re lated to the program , the thou ght they have concerning program 

operations. processes and outcomes and abo ut any changes they pe rceive in themselves 

as a resul t of th ei r involvement in the program. 

Accord ing to I\"ytton ( 1999). the aim of qualitat ive in -depth interview is to revea l or 

understand rathe r than to measu re or describe. " It is charac ter ized by open-ended, 

fl ex ible. rcsponden t-ce ntered and des igned to use respondent' s creat ivity and 
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imaginat ion. ,Like focus group, it is also used to attempt to go beyond those things which 

are 0-11 the surface." 

:: :'~ -
'~.:. 

As far as tile selection of the parti cipant s of the individual in-depth interview concerned, 
::.,': . 

as Winll11·et·· and Dominick (2000 : 181) note, in one-to-one intervi ews respondents are 

se lected based on predete rmined set of screening requirements hence candidates for 

individual interview were purposive ly se lected from the participants in the focus group 

interv iews. Panicular attention was given to the most an iculate and enthu siasti c 

participant s. 

In thi s panicular stud y, as the respondents are children, they might not probably 

comfortab le' in the foc'us group discuss ion. Indi vidual interview is used as well to explore 

the experiences, expectat ions, sati sfaction/di ssat isfact ion of those chi Idren. It provides 

much more detailed informat ion. The researcher se lected one part icipant from each focu s 

group who exh ibited better knowledge or experience about the particular program. 

In addition to these. the editor and some of the producers of Eth iopian Television 

Amharic children 's program will be interviewed to get the reasons why the children are 

co ntented or discontented wi th the program and how they produced the program. 

The interv iews were conducted "' a semi-structured format in which the intervie wees 

we re encourage to speak free ly to the thematic questions of the 

satisfact ion/dissati sfaction of the research subjects from Ethiopi an Television Amharic 

chi ldren's program. (Schroderet al. 2003: 11 2) 

3.2.4 Research Procedure 

ror thi s st ud y. as' it 'mentioned ea rl ier. focus grollp di sc ll ssi ons and individual in-depth 

intervic\\ I11cthods"((sed l'or collec ting the research data. The first thing that the researcher 

did is to go to the schools principals to get permiss ion to vis it the compound. With the 
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supp6rt :o[ th~_: pr i nci pa)s of each school and by using snow-ba ll sampl ing, the researcher 

fou nd li'n>d;d dren w~o are regular viewers of Eth iopi an Telev ision Am hari c chil dren's 
/. ! :' . 

program. ''-'[l'e researc her se lec ted this much amount of participants beca use some of them 

may be ul1\;,iII ing to be interviewed aft er the interview sess ion started. This is true that in 

the interview session . the subjects for thi s slUd y were left thirty nine. 

From the responses ga ined li'OI11 the focus group di scuss ions. the researc her se lected eigh t 

respondents to conduc t the individual in-depth interv iews in order to clarify and ga in 

more insight abo ut their sa ti sfac ti on/di ssatisfaction about the particular program. In thi s 

\\'ay, the researcher was able to obta in most of the informat ion I req uired. 

Since th c resea rcher had to conduct the group interviews in the schools compound , it was 

essentia l to arrange an appointment ahead of tim e. Then, she went directl y to hold eight 

differen t sess ions or group discuss ions. The duration for these interview lasted from one 

and one-and -h a lf hours and five to te n minutes break between. But, it depends on the 

in formation provided by the respondents. I used two types of recording methods, written 

notes and tape recording at the time of the focus group discuss ions. The reason fo r using 

these tllO kinds o r recording is to provide a back up copy in case a mechanical fa ilu re or 

human error occu rs. 

In thi s study, th ere are methodologica l questions to consi der . To make children as 

subjects o l' th e research like asking them their leve l of satisfaction/di ssati sfacti on from a 

particul ar program wo uld rai se methodo logical questi ons like: Do they rea ll y kn ow what 

sat is lilCtion mcans0 Do children' s cognitive abi lities sufficient to understand the 

questi ons of the interviewer0 Are their li nguis ti c (verba l) ab ilities adeq uate to express 

what they wa nt 10 say0 And so on. 

/1 S~<'IIIS douhllill Ihal resulls Ji'Olll eill/Jirical sflIdies wilh children could 

CIIrl'<'s/Ji"UIIO scienlilic sllI"dards like ohieclivilF. reliahilitv and validitv. 

These methodological questions lIppeor 10 be reasonahle. However, SOllie 

ollhe underlying assumptions have become suhjecI 10 crilicislII, Ihe core 
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O))(li;iCh heillg Ihe conslruelion olchildhood in 1eJ"IIIS of deficiency (f'rolll 

& );';I1CS. 1990: Shanlz & J-farlup . 1992: Zinnecker. 1996: Honig, Leu & 

Nissen. 1996). 71,e crilics claimed Ihal a paradigmatic shifi was 

neces.lw:l': childhood should no longer be defined as a developmel1lal 

stage hili as sumelhing in and ()[l ilsel/ This implies thai children COl1nol 

he redllced to '"not yet grown lipS' but they have to he seen and re.!Jpected 

(IS slI/?iects in their ollln right who deve /oj) thei,. own and unique cultllral 

milieus. These have been prolilinent especially in Ihe discussiolls ol 

sociologisis and other sociol scientists. (Cited il1 Endalkachew 2008:5 I) 

As a resul t. this. ,argu ment tied up w ith my study on sati sfact ion of chi ldren w ith 

Ethiopi an Telev ision A mharic children's program. A t every sess ion o f the in terv iews, the 

researcher exp lained the purposes of the study to the subjects and their consen t was 

acquired in each case. A ll of them were wi lling to use their names in the study. 

The interviews were conducted in Amhari c language. So, it was transcribed and 

translated into English. The researcher tri ed to keep the sense of the meanin g the chil dren 

prov ided in their own language. 
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Chapter Four 

Data Presentation, Discussion and Analysis 

Thi s chapter highlights the prese l11at ion, di scussion and analys is of data and resu lts. As 

already mentioned, the study was focused mainly on audi ence satisfaction wi th Ethiopian 

Te lev ision A mharic children 's program. Focus group d iscussions and individual in -depth 

interv iew used lo r co llectin g the research data. To know who rea ll y the aud iences of the 

program are, I used purposive and snowball samp l ing methods. 

The data co llected by means of focus group and individua l in -depth il11erv iews are 

presented and discussed under the foll owing maj or themes: the children watching habit , 

reasons of · watch i ng . Eth iopian Te lev ision A mhar ic ch i Idren's program, ch i Idren' s 

program prefercnce, children' s assoc iation w ith ro le models and what mu st be done to 

minimi ze di ssat is fac ti on and to mail11ain satis facti on. 

4.1 Respondents Watching Habit 

According to Bu ckingham ( 1998), today children spend more time watching telev ision 

than they do in school. or indeed on any other activ ity apart from sleeping. This mean s 

that children have their own watching habit. However, there is no evidence or research 

for ho\\ many hours or minute's ch ild rcn in Ethiopia spent watchin g telev isi on. In thi s 

study, the researcher lirst tri ed to explore, in short , the watching habit of children In 

Ethi opia. especia ll y in Add is Ababa wi th rc ference of the particular program. 

The subjects of thi s study asked how often they wa tch the program. The responses differ 

from one indi vidual to thc other. Th e respondents in one of thc focus group di scuss ions 

indi ca ted their watchin g habit of the Ethiopian Telev ision Amharic children's program. 

-" 
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Da\\ it (9 years old): I always watch ETV Amhari c children ' s prograJ11. It 

:: is the onl y children program I watch because I don' t have the 

access to others. I don ' t want to miss it. Somet im es, even if I don't 

. . 

• understand the language. I attend A fan Oromo (Oromo language) 

and Ti grigna children "s program . 

Dawit watches the program w ithout any complains because he doesn' t have any other 

options. Respo ndents like Birhanu attend the program many t imes . Un li ke Dawit , he has 

used the program in order to have a better understand ing of his own cu ltures. 

Bi rhanu ( 12 years old): I have satel li te di sh in my home. I have got the 

chance to watch children's programs on it. Most of them are very 

interesting. But , I attend ETV Am haric chi ldren's program also. 

This is because the program is transmitted in A mharic language 

\\hich I understand more than the English language and I ' m proud 

or my language. 

Birhanu ' s response ind icated that ch ildren should hear, see and express themselves, their 

culture, the i r language and their life experiences, th rough telev ision programs which 

affirm their sense of se l f, comJ11un ity and place. Chi ldren's prograJ11s should also promote 

an <l\\ilreness and apprec iat ion of other cu ltures in para l lel w ith their own cultural 

background. 

Vonas ( 10 years old): I o ft en watch the program and I expect the program 

to be present about chi ldren who l ive in nation and nationa lities of 

onr country and ou t of Ethiop ia . I need to kn ow more abou t other 

ch ildren who have different culture. language and li fe sty les. 

The above responses suggested that the children' s watch ing hab it is more or less related 

w ith their interest' iil knowing their own and others cultures. 
, ~ r 
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Robel (13 years old): When I walch [elevision with my famil y. [hey have [heir 

Own programs which are prepared espec iall y for [hem and wh ich does not 

imeres[ me al all. So. when I a[[end Saturday's and Sunday's chi ldren 

program. I feel like I have my own. The main reason [hal I walch [he 

program is [he fee ling [hal it's mine. 

Robel seems [0 Walch [he program irrespective of wheth er he is sat isfying or no!. Like 

Robel man y respondelHs (bo[h in [he individual and focus group in terv iews) appeared [0 

have the notion 01' be long ingness to th is spec ifi c program. They stated that since it is 

broadcas[ed spec ilica ll y to them, they do n't wa nt to miss it in any time. 

lelalem (14 yea rs old): The only good thing related with the program IS 

[hal it ex ists at a ll. The children like me, who do not have OVO, 

ve o or satell ite di sh are more dependelH on th e program to get 

wha t we want. I like film s. So, I wait fa r the program whether it 

has films or no!. I' m happy when they preselH film s. 

Others re late their watchi ng hab it with other programs which are prepared for grownups. 

These respondents ass umed that the program is present ed spec ifical ly for them as others 

watch th ei r Oil n programs. Ab rh am . fourteen yea rs old, watch the program because hi s 

pa rent s are eager to watch the rest of th e station's program. By watch in g hi s parents 

talked about II hat they are seen, he tri ed to fo llow and understand the chi ldren program. 

By doing thi s. he fee ls th at he will understand what they are say ing. 

When lie compare wi th ot her media outl ets (print and elec[ ronic media) . some 

responden ts arc inc lined to Walc h televi sion parti cul arl y the children program. For these 

in formants television is the best medi um to a[[end. 

~ 

Eyasu (12 yea/s old): Te lev ision is my favo rite media. I read chil dren's 

scc tiol{'in Addi s Adm as newspaper. It has interest ing par!. But , I 

40 



prefer the ET V ch ildren ' s program. It has pictures that help me to 

understand everyth in g by watching them. 

Oagim ( 12 years o ld ): I prefe r telev ision than radio. I li stened to radio's 

ch ildren program. They have only sounds. When we cOme to 

telev ision, in add ition with sound s we will be ab le to see pictures. 

The responden ts li ke Oagim prefer telev ision th an other media and thi s is mainly because 

its nature of combin ing images w ith sounds. An image accompan ied by sound - audi o 

visual - is the rea sons the ch ildren favor televi sion than other type of media like radio 

and newspaper. 

4.2 Reasons of Watching Ethiopian Television Amharic 

Children's Program 

For many years. research ers have talked abollt the med ia's ro le to sat isfy various needs of 

their consumers·to be informed, to be enterta ined, to have company, to relax, to escape 

and so on. ACC(il:d 'ing to Gun ter and McAleer, such needs may di rect people to seek ou t 

part icular mass liiedia or. in the case of telev ision, to choose to watch parti cular kinds of 

programs. Te levision v ieIVers are therefore moti vated to watch television in order to 

sa ti sfy their va ri ous needs and desi res at the t ime. Thi s does not mean that v iewing 

beha vior is always pushed by strong psyc hologica l drives. but. for most of the tim e. that 

people \latch telev ision and they do so lo r a reaSOn. Thi s applies to the child ren too. 

In thi s perspec tive. we wi l l see the reasons the respondents fo rward ed that make them 

motivated to watch Ethiopian Television Amharic child ren's program. The reasons may 

be as simple as i6 spend the time. But, the main point is th at the viewi ng mot ivations vary 

;- '.,"\ -
from indi v idu al to· ilidiv idual. 
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Ethiopian Tele vision Am haric children 's program was viewed by the respondents for 

companionship. It helps them to enjoy themse lves w ith thei r famil y and friend s. Gu nter 

and M cA leer support th is idea thm wmch ing telev ision can provide company by bringin g 

the whole fam il y together to get pleasure from the program and by sharin g the fantasy 

w ith their' fr iend s. Televis ion creates a pleasant assoc iati on for the children with others. 

I-li,,·ot ( 12 yea rs o ld): I don' t have a best fri end. I watch the program 

becau se I feel lonely. When I attend the program and see children 

on the television screen, I fee l I have got a friend. I watch each and 

every segmen ts of the program. I fee l the presente rs of the program 

are also my friend s. I don 't wan t to mi ss the program. Once if I 

miss it. I fee l that I lost my fri end. 

Other respondents are also inclined to wa tch the children program sim ply for 

compan ion sh i p. 

Wossen (10 years): My two elder brothers are fond of th is program even i f 

it is produced for k ids. They told me that it was interesting when 

they were kid s. Now they cri ticize the program that, they believe, it 

is not satisfying. When I watch w ith them , they exp lained things 

th at are not clear for me. Whether I like it or not, I' m happy to 

"atch ,,·ith my brothe rs. If they are not presen t. I ' m not eager to 

"<Itch the program. 

In relati on to thi s, M cQua il and hi s co lleagues argue thm audience turn their television on 

in order to deve lop a sen se of be long ing, to have a substitute fo r a real li fe 

companionship. to avoid loneliness and to have soc ia l empathy . 

Other respo ndents gave multi ple reasons for watchin g the program. Hanna and Eyasu. 

twelve and th irteen year old respecti ve ly and seventh grader. seem to watch it fo r 

entertaini ng. 
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I-I anna (13 years old): I watch the program to entertain myse l f. I am from a 

poor famil y. We don't have telev ision set in our home. I watch the 

program in one of my fri end's house. When Sa turday and Sunday 

. comes. I ' m very happy. Because it is the only days I go to my 

rr ie·nd·s ·liouse. I watch the program from the beg inni ng to the end. 

I don ' t care whether it is in teresting or no1. It 's the only 

entenainment program for me, 

Like I-Ianna. Eyasu used the program fo r the same purpose. Both o f them admitted that 

their needs. to be entertained. are not always addressed by the program. The needs and 

expectati ons or the children are not full y fulfilled due to the attract iveness of the 

program. However, they are eager 10 watch the 'on ly' enterta inment children program 

they are accessed to. According to Schramm and his co lleagues, telev ision offers a 

fantasv world in \Vh ich the ch i Id can escape rea l- I i fe boredom and problems. e h i Idren 

would sit ",i th abso rbed faces when watching favorite programs. They use television 

program to the positi ve pleasure of bei ng entertained. 

Unlike the above respondents, some of the children insist that even if they are using the 

program as an entertainment, they are se lective. According to the uses and gratifi cat ions 

appmHch. alldiences are ac tive and purpose ful watchers of the particular med ia. Rubin 

( 1994) states that "peop le intentionally parti cipate and selec t medi a or messages 

according to their expectat ions. These expectati ons emanate from persona l trai ts, soc ial 

contents and in teractions." According to Gunter and McAleer, children often acti ve ly 

se lect what to wa tch to satis fy parti cular needs or moods. 

Molla is eleven years o ld. He watches Eth iopian Te levision A mhar ic chi ldren 's program 

w ith it is parents. Hi s parents taught him wha t kind of telev ision program he has to watch 

in hi s age. Thi s helps him to se lect what kind of program helps him to get what he wants. 

He nceds to be enterta ined. However. he selects the segments from the program that 

make him sa ti sfied. Otherw ise. he quit watchin g. I I' his need s o f entert ai ning is not full y 
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addressed by the program. he stop watch ing and starts to do other activities; like playing 
; .. -
. ,-

with friend s. 
. ' 
~ 

McQuail (1998) and other scho lars bel ieved that one of the main objectives of any media 

is to, cillertain and educate its customers. If a medium like Et hi opian Television 

particularl) Al11haric children 's progral11 fai led to attract its audiences as they expected, it 

will be very unl ikely for it s aud iences to sit and watch the program. Yared is one of the 

respondents who lost hi s attention to the progral11 because he didn't get what he wants 

frol11 it. In thi s respect. he watches it simply to kill hi s time. He turned on the television 

becausc he did not have anything to do and anywhere to go. 

Yared (14 year old): I watch Eth iopian Television children's program for 

many pu rposes. First of all , some of the programs have educational 

va lues. When Abbaba Tesfaye was in the program , he told to 

children what to do and not to do. He gave us constructive advices 

that help me to change my bad behavior. I had the habit of 

insulting elder people. Now, I quit thi s bad thing because once 

Abbaba Tesfaye told me about respecting elders. But, now I use 

the program just to spend the time I have on Saturday and Sunday. 

Others also lIatch the program as a habit. Ze lalem. as he sta rted watching the program at 

the age 01' l<lUr or li ve . he does not wa nt to mi ss it now. Nowadays. he did not have 

interes t in most oCthe segments th at are presented in the program. But, even ifhis in terest 

is not addressed by the program, he watches it most of the time. 

The progral11 also uscd as a source of lea rn ing for the re sponden ts. Children. who do not 

knOlv h()\\ to co pc lI·ith schoo l and Cam ily problems, they may learn how to do from the 

program which is intended especially for them. Firmayie. Abubekir and Fares, thirteen, 

twelve and thirteen years old re spcc ti ve ly, argue on the role of television espec ially the 

children program in lea rning process . 
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Firm ayie: When I allend the program, I watch it allenti ve ly because I 

::'/ 

.' . ;. consider the program as one of learni ng materi als I ike my books. It 

has an advantage for children to know about the worl d and about 

. ourselves ju st l ike we get from schoo l. 

Abubekir: I allend not only the ch ildren program but also other programs 

of Ethiopian Telev ision. But, I don ' t understand some of them. In 

order to make myse l f familia r wit h new things that happened 

around the cou ntry or the worl d, I watch the chi ldren program 

allentively. I don't want to mi ss it espec ially the news. It tell s me 

about the children who live abroad (what children around the 

world do and think and what is their l ife sty le looks like). 

Fares : The main reason that I watch Ethiopian Telev ision Amhar ic 

ch ildren's program is that it gives me advice on how to protect our 

ellvironment . how to deal w ith health problems and how to be 

success i'ul in educati on. Some of the dramas give me a lesson on 

how to li ve with my fam il y, friend s and teachers happ il y. I don't 

remember the title now but after I saw a drama that focused how 

children forc ed to live on street. I have got strong feel in g toward s 

children who live in the street and how to help them. 

The responses of these respondents, Firmayie, Abubekir and Fares, indicated that these 

ch i ldren arc eager to watch the program in order to learn . They use it to know someth ing 

the) do not k [lOlI before. According to them. some of the segments in the program like 

drama teach them somet hing which is significance in their lives. Learn ing is not an i) 
..... 

obtained i'rom the sc hool , but also learni ng motivations of the ch il dren also achieved 

through cil tena i llmeiil. The information they get from the program suppons what the) 

kno\\' before alld wllat they learn in their lo rmal school s. GUllter and McAleer stre ssed 

these statemellts as foll ows: 

:,.- r; 
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Television 's dramcll ic characterizations and plots. for may 

cOliy!?y less.ops iIbolit holl' or holl' not to deal ,vitll other people. solve 

l'e;'~';;lIal o/./omily problems and disputes. make friends and influence 

people. ami get on in life-professionally and personally. In other lI'ords. 

m)1 only does learning ./i'0111 television conS;SI of improving one's 

kl1Oll'ledge oj' ",hat is going on in the lvorld-that is. political. economic. 

industrial lind foreign afj'airs-blll television is also a major source of 

social learnin,!!, . Thi.\' learning may be an incidental by-product 0/ 
lI'lItching (}stensih(l'./or entertainmel7l-oriented reasons. thollgh for many 

people itll/(/v he the II/ost signijical7l kind of learning./i·om television. 

Nevertheless, respondents argued on the programs which are designed to educate the 

aud iences. According to some informan ts, programs that are intended to ed ucate the 

children should have to entertain the audience also. Through en tertaining the children 

eas i Iy lea l'll from the programs/segments. 

Temesgen (14 years old): From Monday to Friday we learn in regu lar 

classes. When I lVatch th e program on the weekend. I don't want it 

just the same as I had in the school. The program has to ente rtain 

us. Mere ed ucat ion is borin g. 

Some ch ildren watch the program to get somet hing to talk w ith their peers or friends. 

These respondents, they lVere onl y two from the total subjects, argued that the program 

serve them as a sourcc of communi cation or conversat ion in the nex t morning. They have 

been attcnding it pu rpose ly to create commu nica tions lV ith their fri ends that are fou nd at 

their neighborhoods or at schoo l. 

Zeb iba (14 years o ld): Every M onday, my fr iends in the class discuss 

abo ut \I 'ha t happened over the weekend . The children program is 

one of their issues, I fnelV and in terest ing segments lVere presented. 
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it will be the source of the ir conversation. To be ' part of the 

conve rsation , I have to see it wheth er it' s boring or not. 

4.3 Children's Program Preference 

Even though so me programs are very popular or preferable and seen by many people, the 

parti cular combinati on of programs th at audiences choose differs from person to person. 

Different peoplc mi ght have th e ir own program choices for different reasons. It may be 

because o f their var ious background s - age , sex, educational background and other 

reasons. Children al so have program preferences - some segments of a program may 

watched more often and li ked by the children more than others. In thi s regard, Ethiopian 

Television Amhar ic ch ild ren's program is chosen by the respondents as it is intended 

espec ially for them. 

The program. as already me ntio ned, composed of a va riet y of segments or sections with 

different content s. The subjects of thi s resea rch have th ei r own choices or segment 

prefe rence within the program fo r many reasons. Thi s is. according to Barwi se and 

Ehrenberg. mainl y because in te lev ision programs, indi vidual tastes va ry widely. 

Yared: I like to watch the news and film s. From these two I prefer the 

news. It tells me the information about children, different places 

and ideas that I'm not acquainted with. I have got the informati on 

about diffe rent cultures of other nati ons. Because of thi s, I prefer 

the news more than any thing. 

Other re sponden ts like Zeb iba and Robel approved Yared's view. According to them, the 

news tell s evervthin g that is related or appropriate for children. 

lehiba : I don't have an y idea how children other than my neighborhoods 

li,·c. My histo ry teacher to ld me that there are different cu ltures 

.~ : -~­

". 
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. around the world. So, I want to knoll' the li fe sty le of th e chi ldren 

and what they do and play in thci r own cultures. The program 

helps me to ge t what I want. 

Robel: The news increase/improve our knowledge about cllrrent and 

recent even ts related w ith children. 

In rclati on with thi s. Gunter and McAleer exp lained that in lea rning abou t life, televis ion 

programs may be se lec ted because they contain information abou t peop le, places and the 

way soc iety opera tes. T hey may o ffer insights into the way people in distant places feel 

and behave. The child may learn about different soc ial and racial groups, different 

occupat ions, lifesty les and events that are happening in the outside world. 

On the other hand. Robe l. as hi s program choice is news, argued on the consistency of 

thi s segment. 

Robel: I prefer news from the program. It helps me to understand what 

othcr ch ildren do. But. I have doubts on the coherence of the 

progranl each weekend. I 'm disappoi nted when the news is not 

transmitted on the tim e and the way I expected. I wrote many 

letters to the program producers abollt it. But, still noll' there is no 

i III provement. 

From the responses or the informant s, the program they prefer - in thi s case the news -

did not have con sistency each week. Thi s shows that some of the segments do not have 

cons istency. I I' the children do not get wha t they expected on the r ight time, they w ill not 

sit and watch thc program. In thi s respect. their needs are not satisfied or gratified by the 

particular mcdia they se lec t - Ethi op ian Te lev ision Am har ic chi ldren 's program in thi s 

casco 
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An anonymous prod ucer (I) of the program adm itted thi s problem. The news is sought to 

be broadcastcd every Saturda y. Howeve r. according to her, nobody care what the 

children expec ted. Because of thi s, the news is substituted by another segment. Not only 

the news. but other segments of th e pmgram al so faced the same probl em. No one cares 

about the ch ildren program. It is the least program that ge ts atten ti on in the station and 

there is neg li gence among the producers, she sa id. Thi s is because the producers did not 

haw su pport from th e above bodies. The good thing. as the producer sa id , is that it is 

th ere for childrcn \\·ho do not have access to other program s or channels that are ava ilable 

for the chi ldren. 

For I-lanna, a segment that shows ta lented children is her favorite . From the child ren 

program:' there are segments that present child ren who have espec ia l tal ent in spo rt , 

music. dance . ed ucation and so on. According to her, those talented children motivated 

her to brin g out her tal ent. She has a talent of writing poems. "After I saw these children, 

I'm encouraged to writ e more and more poems and read for classmates ." Eyasu has al so 

preferred th e sa me segment. Howeve r, the transmi ss ion time is not convenient to him. 

[ )asu: I go to church every Sat urday and Su nday morni ngs . The program 

staned at 8:30 a, m, I may not come back at that time. Howevel', the 

time is not fi xed. It differs from one week to the other. In that time 

I ha ve got the chance to watch it. 

According to anonymous producer (2), the editorial policy of Ethiopian Televi sion states 

thai the children program should be Iran sm ill ed at limes whi ch is convenient to the 

children. l1 y nalure. children are impalient and gel bored easily. So, the program should 

be transm illed at limes where children are awake and alert. Thi s is nOI the case in the 

childrcn's program. In add ilion. she said. Ihe time of Iran smi ss ion do nol have 

consislency. II could be Iransmilted any lime bel ween 8:30 a. m. to I I a.m . This is 

because Ihe slnli"n al lowed the time 10 ot her programs or secl ion s that have relevance 

more than the children program . The above statement also contradicts wi lh :':1he Children 
-" " 

Television Charter' which declared "Children ' s programs shou ld be aired in regular slots 
r-. "." " 
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at times when children are ava ilable to view, and/or distributed v ia other w idely 

access ible media or technologies." In thi s respect, the t ime of the transmiss ion w ith its 

nuctuat ions di stract children so as they wi ll not attend it appropriately. I f the program do 

not start s at the usual time, the children lose patience and turn to other interest ing things. 

Some respondents appeared to be se lective in th eir choice of program. These re spondents 

do not have pcrmanent preference. I f the segments they choose to watch do not sa ti sfy 

them or the content is not interesting. they choo se another segment that sati sfi es their 

needs and wants. The uses and grati fi cations theory consider the audience as they are 

driven by their indi v idual needs and wants. It proposes that audiences were acti ve In 

choos ing the med ia that interested them. (Katz, Blum ler and Gurevitch (1974) 

Abubekir: From the segmen ts/programs, I prefer drama and sometimes 

li lm. I like drama because it has educational purpose. But , the 

dramas I watched before are transmitted aga in and most of the time 

there is no drama at all. I choose film to entertain myself. If I have 

access to sa tellite dish or other media. I immediatel y change my 

,,,atching habit of th is program . 

Kitnesh: Films are my favorite . I li ke espec iall y cartoon film s. I'm eager 

to watch it. But , the fi lms that are intended to ch i ldren of 3 or 5 are 

not interested me. I ' m 15 now. So, I need to see film s that are 

appropriate wi th my age. Not only th e fil ms. but also other bi ts of 

thc program are not fit and suitable with all ages. 

A s it indicated in thc review literature, Ethiopian Television Amharic chi ldren's program 

is supposed to be tran smitted for chi ldren between the ages of 3 - 15. As the above 

respon se suggested. the segment in th e program woul d not appeal all the target audiences 

eq uall). Children \\ho are 14 or 15 may not be interested in the part that appeal s chi ldren 

of 4 or 5 and v ice-versa. rrom thi s it is clear th at the program shou ld not have segments 

that appeal all the target audiences. 
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David Buckingham (1998) stated that ch ildren make up a very large and diverse category 

with in the mass audience. But, even children struggle to have the med ia recogn ize their 

spec ial needs. The general pu blic concern abo ut the ir viewing activ ities is not matched by 

a commitment to pl"Ov ide good quality progra mmi ng for ch ildren. 

Anonymous producer (I) told to the researche r that the child ren have their own 

prefe rences and they write about it every time. In the ir letters they suggested how to 

improve the program so as to ac hieve th ei r needs and interests. If their need s and 

expectation s are achieved by the use of the part icular program, they are sati sfied or 

gratilied. HO lVever. she sa id, no one have ca res about it because it' s just the children 

program. Anonymous (2) al so agreed on this. 

Anonymous (2): when we lVa nt to prod uce especial segment like local 

entertainment ones to appea l the audience. camera or the 

earneraperson would not be available. Budget is not all ocated to 

buy Iilms. Interested chi ldren or lVe - the producers brought fil ms 

by our own pockets. Pri orit y has to given to other sections of the 

sta tion. The chi ldren are boring to see the same segment with 

differen t conten ts. There must be different segments that sati sfy the 

needs of our audience. But, th at is not the case now. 

Tsion (2008) in her research al so found that one of the problems the chil dren program 

faced is that less at tenti on is given to the program. This is con firm ed that the sta ti on 

alloca ted the min imal budget to the program. 

In related \\ ith the respondent' s program preferences. the resea rcher asked the subjects of 

the research on the presentati on and content s of the program . Thi s is because the 

researcher believed that the children 's prefe rences or choices of segments/bilS from the 
" .,' 

program stemmed from its content and presen tat ion. Some of the respon'dent s ha ve 
, . -: . . ,:; . . 
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doubts on presentat ion of the program, Wossen and Michael, parti cipan ts in one of the 

focus group discussions, had different views on the presenta ti on of the program, 

Wosse n: When Cherr/ and Abbaba Tesfaye were the presente rs of the 

program, the program attracted man y child ren including me, This 

is because th ey have the skill s to grab the attention of children, 

No\\', as the presenters are the same ages with me, I'm not rea ll y 

sat is fi ed on what they are say in g, The style of the presentation IS 

al so not conducive to learning and understa nding, 

Michae l. on the other hand , did not have doubts on the presenters of the program, Hi s 

concern was on the language. 

Michae l (13 yea rs old): Concern ing th e presenters (whether they are 

groll '!1 up or young children), I don ' t have doubt s, But. the clarity 

of language th ey li se in some or the segmel1ls raises question on 

the ei'lect iveness of the program, The repetition of some wo rds or 

phrases also a prob lem, 

In related with th e repetition , I-Ian na added that most of the segments or th e program ha ve 

th e same content s, Thi s. she said , make her boring to watch it. Zebiba also ex pected some 

co ntents' that ha \'e the abi lity to achieve her des ire and needs, She needs to watch cultures 

and life styles o r other chi ldren espec ia lly those who li ve far away, 

Zeb iba: I expect the program to present different cultures, But. it is not the 

casc nOli, They did not transmit that. Even about the children who 

li\ c in ou r coun try, There is unnecessary repet ition or contents, I 

hatc to see segments wh ich have the same content. Instead of 

, Cherry is a toy presen ter orthe program . The toy, represe nted as a gi rl. is purposel y designed to make th e 

children learn and entt'nain "throllgh her. 
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repea ting contents, they should include new contents that interes t 

the children . 

Regard ing the content and presenta ti on of the program , some respondents have di fferent 

v iell . Robe l is one 0 1" them. As fa r as he gets what he wants from the program. he did not 

ca re about the content and presentati on. He watches segments that seem attracti ve to him. 

However, almost al l of the respondents adm itted that their preference or choice of 

programs/segments is not full y sat isfi ed because of the presentati on and contents of the 

program. 

Studies suggcst that how we ll v iewers - you ng children and old - are able to learn and 

rem ember from televisio n can depend signifi cantly on how the inform at ion is presented. 

I f the in fo rmat ion is presented in a way to attract the desire aud ience, it may, in some 

way. play the role to achi eve the needs and expectati ons of its audience. If it is not, the 

oppos ite may occ ur. (G unte r and McA leer) In respect of thi s. the presentati on and 

contents 01' F:t hiopian Te levis ion A mhari c chi ldren's program fai led to att ract its 

aud iences. 

4.4 Children's Association with Role Models 

The childrcn " ,cre.als.p asked whether they have role models in the Ethiop ian Telev ision 

A mhari c childrcn·S .. program or not. They have their own models in the different 

segments o l"the part.icular program. But , it differs from indi v idual to indi v id ual. 

Mesa)' ( 14 years): I remember when Abbaba Tes faye presents old stori es 

that h ~ld suggestive advices to children. I was eager LO wa lch him 

evcry Saturday and Sunday. I like him most. Whcn I saw him in 

the tcl ev ision, I thou ght he was watching 111e and 

allepti ve ly what he was trying to say. 
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Ot her respondents we re also having the same exp lanation with Mesay's view. Robe l and 

Han na was one of them. They thought Abbaba Tesfaye were their teacher. They foll owed 

what he sa id to children. They wa nt 10 be what he told th em to be or to do. They wa nt to 

be the good charactcrs from the stories he told them. Because. acco rd ing to them. what he 

said is trll ~ and th at is what their famili es or th e socicty wa nts them 10 be. Hanna sa id that 

she fee ls that Abbaba Tes faye was her grandfathe r. She li stened everything what he sa id. 

In relation to thi s, Gunter and McA lee r stated that 

Tele "ision is onother prevalent potential source of social learning. 

Choracters on television can provide role models whom children may 

strive to emlliote. Even if they do not directly copy their favorite 

characters, ch ildren may acquire certain vollies, allitudes or rules .from 

them. 

If the needs and expec tat ions of the children is no t ful fi ll ed with the parti cul ar media they 

se lect to watch. they immed iately stop wa tching that med ia. The main mechani sm to 

catch the atten t ion of the audience for the part icul ar med ia is by making the program 

allracti ve , Othe rwise they stop watching or they change their wa tching behavior toward 

other program s or channel s, For these respondents the program prese nter who came aft er 

Abbaba Tcs lilye \\-i ll no t be the same. However. even if they lose him , they didn' t stop to 

watch the program. The reason is that, they sa id, Abbaba Tes fa ye or so meone who have 

the same skill wil l be back one day, If these children lost their rol e model or the one who 

he lp them to acquirc good characte r or behavior. they may lose interest towa rds the 

program. This secms matched with th c response of Va red who lost interest to watch the 

program. I k used it,iu st to pass th e time he has. 

The chie f-editor o f the program responded to these children need as follows: 

Abbaba Tesfaye-se rved as presenter fo r many yea rs. Many children, who 

IIc re in th at til;;;' loved him. They wro te letters to the program to' show 
'r '. 
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their affection for him. But, now he was retired. Because of his age, he 

lI·as unable to update what is telling to the ch ildren. Now. children are 

i'amiliar lIith many things. They want to watch and attend program that is 

approprime in their modern world. At present. we have talellled children 

lI'ho present the program . 'We choose them because these children know 

what the audiences want from the program; they have in the same age 

leve l with the children who watch the program. A nd, most importantly, it 

is appropri ate if the children say abou t themse lves through their words. 

Other respondents disagree on the above respondent 's responses. They argued that 

Abbaba Teslaye was not in the position to tell stories that are rel eva nt to the now 

generations . Samson is one of them. 

Samson: Abbaba Teslaye told differen t stories without changing the mood 

hOIl' to tell. The language he used was not modernized. We - the 

children - need simple and clear language that helps us to 

understand everything eas il y . But, he was not used i t. I ' m happy to 

see someone in the program that tel ls us old stories sometime. 

A nonymous (2) pl'Oelucer agree on Samson's response. According to her, what Abbaba 

Tes laye sa id is outda ted. 

Anonymous (2): The words what he sa id is dif"ficultto understand for the 

nell generati ons. The new generation is fam i l iar with films. No 

one is eager to know or hear old and new stor ies. I understand that 

most or the children do not wants to know about their culture. O lel 

stori es are parts of cu lture. 

Nevertheless. other respondents indicated that they lea rn from the gooa 'ii1ing they watch 

from the part icular program. Every time they watch someone who achieve success in 
\ 

what he/she is doing. they cons ider that person as their role mode l and they tri ed to be 
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just like that person. But, the segments the ch ildren find their models differ from one 

person to another. Fares identified a character as his mode l in one of the drama he saw in 

the children program. 

F:ares: From the drama which I saw in the program. I forget hi s name now 

but the boy who acted as stepchi Id is my role model. I learned from 

him how to behave myself in soc ially acceptabl e manners and, of 

course, how to so lve prob lems I have w ith my family and friend s. 

Like Fares. Mol la also identify 'the little musician ' as his rol e model because he has 

sim ilar or likable behavior w ith the character - the l ittle musician 8 He wants to be a 

prominent singer but hi s parents do not al low him to do that. He sa id "They do thi s 

because they want me to be success fu l in my ed ucation:' After he saw the drama, he gets 

the idea hO\I to cope hi s problem - study ing hard and using the spa re time to sing. 

Accord ing to McQuail , media especia ll y telev ision has an advantage in th'e child's soc ial 

interaction. Through telev ision children lea rn about the wider world, helps in forming an 
... 

identity and learning of pro-soc ial attitudes and behaviors. One of~he soc ial uses of the 
;. 

med ia is soc ial learning and identification with ro le models. In t f, is respec t, telev ision 

espec iall y the Ethiopian Te levision Amharic children's program , should serve as a 

lea rning tool 1'0 1' pro-soc ial alt itudes and behaviors. In addition. Gunter and McAleer 

affirm ed that para soc ial interaction is especia ll y likely to occur with tho se telev ision 

celebrities who appear frequ ently and whose performance stimulates face-to-face 

conversation \I i th the v iewer at home. In relation to thi s statement. the respondents 

identilied their role model s. 

Michael: I l ike Cherry very much. She was my favorite character. I was 

alt ra eted to the program becau se of her. When I grow up I wa\11' to 

be .iu·st like her. She has the talent to entertain many children: 'From 
-. ' ~ . 

10; 'The link Illu:-.ician' i"s'a'dramCl that was tran smitted in the chi ldren's program . It was all aboul a littl e boy 

who has a talent of si ngitlg. 

56 

-. f 

.' 



· , 

Cherry I leam how to speak mannerl y, how to respect elders. how 

to study hard and how to interac t with other people. When I saw 

her at the telev ision. I thought she talked ju st for me. I was ve ry 

di sappointed when Cherry is mi ssed from the program. 

As it indi cated in literf1ttire rev iew, the basic idea of Bandura's social leaming theory is 

that leam ing takes place through watching other people model various behaviors. A child 

can observe someone engaged in ce rtain behavior on telev ision and can then practi ce that 

beha vior in his or hcr own life. In other word , children can leam behaviors by observ ing 

it from the mass medi a especia ll y television . In add ition to parents, brothers, sisters, 

friend s, teachers, and others, telev ision has socializing effect s on children through the 
-,' - . 

adopt ion of variou s mode ls of action. Telev ision also has the contribution in the chi ldren 

li ves to form thc att ituc!cs and bel iefs about the soc iety. 

4.5 Children SatisfactionlDissatisfaction with Ethiopian 

Television Amharic Chilclt'en 's Program 

The cen tral locus of thi s research is to ex plore the satisfaction/di ssatisfaction of ch ildren 

with Ethiopian Telev ision Am har ic children' s program. The participants of the focu s 

group di sc uss ion and ind iv idual in·depth intervi ews were asked to renect their leve l of 

sa ti s laction/dissa ti s l ~lction w ilh the program . 

A s it was menlioned in the research methodology. some scholars have doubts on 

childrcn' s ab ili ly to c.\p ress their own fee lings in the way lhey wanted to say. According 

to thcse scholars. children laced difficulties to describe the leve l of 

sat isfacti on/dissat isfact ion with a certain aspects. With regard to thi s, they said, it shoul d 

creatc methodological questi on on the reliability and va lidity of the research findin gs. On 

the other hand. other schol ars argued that children have their own abil it y to express what 

they lI'anlcd to sa\' . Ch ildren can express concern about an issue or even about a spec ified 
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aspect of' an issue. in thi s case the sat isfaction/dissat isfaction for dif'ferent reasons. It 

necessarily tell us vcr, much abo ut the nature and range of their feelings. 

One of the assumptions of the uses and gratifications approach is as follo\Vs: 

Methodologicaf/y speaking, many of the goals of mass media use can be 

derived/i"()fn data supplied by individual audience members themselves -

tliot is. people are suOiciently self-aware to be able to report their 

interests and lJlotives ;n particular case. or 01 leasl /0 recognize them 

whell con/i'ollted with them in an illtelligible and familiar verbal 

jimllularion. (Lundberg and Hulten, 1968, cited in Katz et aI. , 1974) 

Thi s statcmelll also \\orks fo r young people also. That is \Vhat the researcher also found. 

They have the ability to express their interests and motives. But, it depends on the 

attention they give to the particular media. Anderson and Lorch (1983) stated that 

chi ldren ac ti vely choose to pay attention to television and that the choices they make 

depend upon the ir efforts to understand what they watch and on the other activities which 

are availab le in the viewing environm ent. 

In light of this. respondents gave their own responses on the level of their 

sat isfacti on/dissati sfaction with the specified program. Satisfaction/dissat isfaction can not 

be achieved equal ly. It difTer form one ind ividua l to another. They use the same 

te levision program in different ways and for different purposes. Some respondeill s 

revea lcd that thcy are often dissa tisfied with the overall aspects of the program. 

Accordin g to these inlormants, repetition of segmen ts (the same content with differelll 

people or schools) is the main reason for the unattractiveness of the program. 

Su rafea l ( 13 yea rs): Every week I want to see ne\V things. But, it (the 

program) prepared shows or festi vals in one of the kindergarten or 

primary schools. They do this every week. The content remains the 
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same. [ hate repetition. [I' [ have any access to other programs, 

II i[[ not hes itate to change the channe l. 

Yared: [ watch the program to get knowledge and to entertain mY$,c [f. 

The re were segments/bits that have 

example, sto ri es Abbaba Tesfaye to ld 

" .- .-

educational pUl;pqsd: For 
~:~~ 

us had lessons ihat helped 

I'm our future li ves with the soc iety. After he quit, [ didn't get such 

kind of stories and information as [ wanted. So, [' m not satisfied 

I"ith the program because it doesn't address my preference. 

Other subjects also their own reasons on the ir discontented with the program. For Zeb iba 

th e time allotted t(i the program is not enough. According to her, as the program 

transm itted on [il11iteci time. the children did not get all they want in the short time. She 

also dissati s fi ed on the nuctuation of the time of tran smission. The time of transmi ss ion, 

as it mentioned earlier, is not permanent. [t differs week by week. "They started it on the 

time they want. not we (the children) wanted. Because of thi s, ['m tired to wai t the 

program to begin." 

Michae[ has hi s own view when he replied whether he IS sati s fi ed or not with the 

program. 

Michae[: ['m not satisfied at a[1. [ don't think they give mu ch attention to 

the pl'Ogram. They transmit drama or film th at has ep isodes. When 

lie npccted to see the nex t epi sode on the next week . they ai red 

another segment. How can th ey f'o rge t what they tran smitt ed last 

week~ I do not forget to do my home wo rk at the right tim e. But, 

they are. [ think nobody ca res about the program at a ll. 

Smisf'lct ion is gained ,when expecta tion s and needs of the children fu[filled through 

media interaction.' [lmi'ght be explained by the viewer's gratification s gained from the 

tele vis ion program s [ike Ethiopian Te [evision Am haric children 's program. So. audience 
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satisfact ion is a grati fica ti on audiences ac hieve from the pa rti cul ar telev ision program . In 

thi s casco most o f the response o f the respondent suggested that their expectations and 

needs we re not gratifi ed by the overall performance of the program. 

Abrham and Fares indi cated that they have th ei r own reasons to wa tch the program. 

Howeve r. they did not ga ined what they wa nt from it. Accordin g to them, the content s of 

the program we re not adeq uate and did not cons ider the ir audiences' needs. These 

responde nts assumed that the program is prese nted as if the chi fdren expectations are 

fu flilled. However, they sa id, it is not. Because o f thi s they are not sa ti sli ed. Jacobs 

( 1995) and Assae l ( 1998) stressed out thi s fact and desc ribe that sati sfacti on can be 

achieved when program or service performa nce . is greater th an ex pectati ons: on the 

contra ry. whe n cxpectati on exceeds performa nce, dissat isfacti on ove rtakes. 

Almost all of the respondents have not full y atta ined the des ired needs and wants from 

the program. They offered complaint about it. McQuai l stated that audiences with hi gh 

leve l of sat isfacti on are expected to have the ir leve ls o f viewing becomin g more and more 

freq uent accompanied by less and less compla inin g behavi or. On the contrary. viewers 

who do not get te lev ision programs att ra cti ve and sati sfy ing as they expected are not 

sup posed to wa tch since weak perform ance red uces the leve l of sati sfaction. 

Ma mush ( 13 yea rs): I wrote letters to the produ cers so as they produce 

segments that interests th e chi ldren including me. But , there is no 

change. Most of the segments are not attracti ve as I ex pected. So. I 

\\-<l tch film s in VCD at my horne. 

Rediet ( 12 yea rs): I do not al ways wa tch the program because I' m not 

happy about it. It is always the same program. It fai led to'sati's fy 

th e needs of the aud ie nces. I do n' t think man y children love it. It's 

borin g. They just att end to spend the time. I think. 
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Satisl~lction can be achieved when audiences get some thing they \\ant from programs 

whereas dissat isfaction occurred when the television programs fai led to fulfill the needs 

and expectations of th e audience. The responses of the in formallls revea led that the 

Eth iopian Te lev ision Amharic children's program do not meet the 'k~edJand expectat ions 
,. 

of the children. So, they are d issat isfied and this resulted from the program being unable 

to meet th e needs of it s audiences. 

One of th e lactors . as it stated in the reV iew literature, th at depends whethe r children 

learn from television or not is the way the program is produced. The chi ldren's program, 

according to the respondents, shou ld not qualify this. It is not used attent ion - grabbing 

production techniques. This means that the way the program is presented shou ld take into 

accoulll the aud!cnces' preferences and expectati ons. In the case of ETV ch il dren's 

program. it did not design to have the abi lity to attrac t and ho ld the attention of the 

ch il dren and to be something they co ul d follow and understand. 

According to Leykun. 1997, the m3ln purposes of Ethiopian Telev ision Amharic 

ch il dren's program are to educate and en tertain children. It is believed tila! children, 

through enterta inment. wou ld lea rn about the wor ld aro und them. In order to meet these 

purposes. the program should have to relate the goals with the needs and expectations of 

the children. To make thi s happen, the producers mu st ha ve the know how to meet or 

sat isfy the chi ldren's needs. Thi s confirmed in the uses and grat ifications approach 

..... represc lll s an attempt to explain something of the way in wh ich individual s use 

commu nications . amon g other resources in their env ironment. to sa ti s fy their needs and 

to achieve their goals. " The ch ildren's telev ision charter also states that "Ch ildren should 

have programs of high quality which are made specifical ly fo r them, and which do not 

exploit them. Thcse programs, in addit ion to enterta ining, should al low ' child ren to 
, 

develop phys icall y. men tal ly and socia ll y to their fuliest potentia l" (UNES·CO. yearbook 

1999) 

Nevenheless. the response of the informants revealed the othe r side of thi s statement. 

Abubekir agreed that the producers unde rstand the purpose of the program. But. he did 
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not agree on wheiher they are st ri ving to match the needs and expecta tions of the 

audie'ilc'e w ith that bfthe goals of the program. 

Abubekir: If they have the motivalionto know and sat isfy the needs of the 

children, they may present the program as it should be. 

Molla also has the sa me idea. Accord ing to him, the program is supposed to be designed 

to motivate children in all aspec ts of their life, HOlVever. instead of doing this, the 

program made them discontented. Because of thi s. he conti nued . he and his fri ends lost 

courage to f'o l lolV each and every segments of the program, 

A few infoi'mar;ts sa id they are sat isfi ed with the program because they got what they 

lVant. Harlna is sati sfied with the program. She gave her reason that it is the only 

children's program she accessed to. She used the program to en terta in herse lf. She has 

got the chance 'io Walch television only the children 's program. She did not want to ra ise 

complaints abo'ir t it. The only thing that makes her satisfied is watch ing the program 

attentively, However, the over IVhelming majority is not sa tisfied as it shou ld be. 

According to the uses and gratifications approach. 

The I/Iedia cOlllpele IPilh olher SOllrces oj'need salis/ctClion. The needs 

served by mass communication cons/illlle bUI a segment of {he wider 

range of hlllllan needs, and Ihe degree 10 which Ihey can he adequalely 

lIIel }hr/!/I,~h lIIass lIIalia C0I1S11ll1pliol1 cerlail1ly varies. Conseqllenlly, a 

. I'm/,ei' "ielj, oj'lhe role oj'lhe lIIedia inl1eed salis/ctClion shollid lake inlO 
~ .. " . . , - -".., ' -., ... 

,;ccollnl,Dlh~r /ill1clional aliernalives. (Kalz el 01., 197-1) 

Ethiopian 'Television A mharic children 's program. in thi s sense. competes with other 

sources of need satisfact ion like other children' s program or other activities that are 

available in thc viell' ing environment. It is true that ch ildren have alterna ti ves media to 

educate. entertain or inform them se lves. Some of the respondents changed their channe l 
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to watch interesting:programs if the ET Y children's program fai led to satisfy their desire 

needs and wants, )}onas was one of them. 

Vonas: If I 'm not interested with the program, I w ill not si t and watch it. I 

may go to friend ' s house to play or to see movies together, In stead 

o I' wa tchi ng uninterest ing program, I prefe r to do other things, 

From the subjec ts of the research, some of them, because of th ei r dissat isfaction , are on 

the way to forget the program at all. They are try ing to find other altern at ives li ke 

children's program transmi tted in sate lli te dishes. But, th ese alternat ives are poss ible on ly 

for them who fi nd it eas il y. From the respondents, however, more than half ofthem were 

not access to the se k inds of media. So, they have no chance but watching it. 

The most important part in children program understands what appeals the audience - the 

children. ET Y children's program shou ld also understand what appea ls or sati sfies the 

children and have to take measures to keep them. It should compete with other media by 

gratify ing the needs of its aud ience. 

4.6 What mllst be done to Minimize Dissatisfaction and to 

Maintain Satisfaction? 

The responden ts offered thei r own suggesti ons in order to smooth the relati onship of the 

program II ith its audiences. The prod ucers also suggested their op ini on on how to 

improve the progran1 so as to attend or I'ul fill the child ren needs and expec tat ions. As the 

responses differs. tl1e researcher tri ed to sum up the responses in the fo llowing ways: 

• The program has to consider the needs and wants of the children. This means 

that the media shou ld play its role by prov iding gratili cations to its audiences. 

Thi s is done partl y by assess in g the needs and preferences of the children 

regularly . It should fit into thei r world. 
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• [I is di['[icu[llo fu[li[[ the needs ofa[[ audiences. BUI , at [east, it should achieve 

111 0Slof th el11 . 

• COl11l11ents and suggestions of Ihe children have to be considered. They have to 

be asked what they wanted to see and expect from the particular media. Regu [ar 

research is needed. 

• Segmenls that are presented in the program shou ld not be repeated. Instead they 

inc lude different contents that attract the audiences. 

• Consistency and sufficient time for the segments/programs is needed. [t has to 

be presented on specific time so as the children will not boring to wait the 

program to begin. 

• The time a[[ott~d to the program must be improved. 

• Qua[ilied journa lists, who have the skill in children and television , have to be 

their in order to understand the children needs and expectations. [f they know 

and understand the theories and trainings in the field of children broadcasting, 

it is easy to fu [fi[ [ the children ' s needs so as they are sa ti sfied and become loya l 

audiences of the program. 

• Altenlion has to give to this program just like other programs of the stat ion . 

Children program should not be neglected. [f it is prepared as it is expected, it 

has a great role in the children's day to day [ife. 

• Make sure that loca[ as well as foreign segments/bits that are presented in the , 
program ha ve the purpose or the capacity to entertain and educate the children. 

~ . -

This is coincides with the goal of the program. 

• The program should be done in such a way that the ch ildren enjo)' it from the 
·c 

beginning to the end. 

• Childrcn are part of the society. [n order to be successful, the program makers 

should invol ve the people around them as wel l. 

• ~ (j()s and government organizations that are working with children should 

support h~w the program is useful and satisfactory to the children. 

• The station as we[[ as the program has to find a way how to get sponsors so as 

to make t!~e ch ildren gra tifi ed by the program. 
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Chapter Five: Conclusion 

Thi s chapter summ ari zes some of the most im portant issues and findin gs that come up in 

the di sc uss ion so la r. The researcher try to recapitulate what th is resca rch has been all 

about. ho" it ,\-as undertaken and the preva ili ng themes that cam e out at the end of the 

endeavor. 

5.1 Summary 

The central locus o f the stud y was to ex plore the extent to wh ich Eth iopian Te levision 

Amharic children's program sa ti sfy the needs and prefe rences of the aud iences - children 

under the titl e aud ience sati sfaction with Ethiopian Telev ision Amharic children 's 

progrilnl. The_stud y Jried to fi nd answers to - Why chi ldren watch Ethi op ian Telev ision 

Amharic chi.ldren·s program O Are they sat isfied with the program " Do th ey have an 

interest on the ,p rogram and are their needs or preferences addressed? And what are the 

fac tors that make the children contented or di scon te nted with the program? III fac t. it was 

the assumpt ion of thi s resea rch project that Ethiopian Television Amh ar ic children 's 

program is not sa ti sfy ing its audiences. In othe r words, the chi ldren who watch the 

program do not att end or fulfill their need s and expectati ons fi'om it. 

To unde rtake the resea rch, attempts have been made to refer var ious li te ratures written in 

re lation with the topic. Since the stud y is about the sat isfaction o f audiences, the 

resea rcher be li eved it appropriate and val id to discuss co ncepts re lated with children and 

telev ision and soc ial - learning and the uses and gratifi cations theories as the theoretical 

framework oi' the re search. Thc stud y att empts to cxplore the sati s fac ti on of the audience 

wit h th is perspec tive. 

In order to find out the sa ti sfaction /di ssatisfaction of the children " 'ith the program. 

qualitati ve rcsea rch methods such as focus group di scuss ions and ind ividual in - depth 

interviews wc rc used. These interviews have allowed the resea rcher to un de rstand the 

ch il dren' s teel ings towards the program. The children were se lected purpose ly. Their 
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responses indica ted that most of them onen watch th e program. They watch it because 

they don't ha vc any op tions. 

One o r the major outcomes of thi s resea rch is that the respondents regu larly walch 

Ethi opian Television A)nharic chil dren's program as they were se le<;ted. T Qi s is mainl y 
. :~ :~ '~ 

because th ey don't haVe any other options; they have the fee ling of be longingness to it ; 

they understand the language beller than ot her programs; they ex pect the program to 

present cu ltu res or oth er nations or states and so on. Some of these responden ts walch the 

progra m irrespect ive of whether they are sat isfi ed or not. 

The ot her finding of the resea rch is that the children watch the program for: 

companionship. entertain ing, lea rn ing, to pass the spare time or as a habit and 

communicati ng with the ir fri ends. They a lso have the ir own program prefe rences or 

cho ices. Despi tc the reason s and preferences, th e content and presentation of the program 

did not enab le to gratify the viewer's needs. Segmen ts/b it s repetition , th e same con tent 

wit h diffe rent people or places, inconsistency and insufficient time to each segment, lack 

of allention and lack of regular resea rch to assess the needs and expectations of the 

audiences are some of the problems the children forwarded. The segments were more 

concentrated on ed ucat ion. Howeve r, mere ed ucat ion makes the children easil y boring. It 

should ha ve to entertain them th ro ugh educat ion and in formation. From the responses the 

children gave. one eas il y conclude that the program was not in the posit ion to grati fy its 

audi ences. The children were not sati sfi ed by th e program. 

Personal Remarks 

From the lindin gs o f thi s stud y, Eth iop ian Te lev is ion Amharic children's program shoul d 

recon sidcr the intercst of it s audiences by makin g them co ntented lVith what it present s. 

Any progralll lhat is intended to a parti cul ar audi ence has the duty to sati sfy it s audience. 

Thi s is main ly do ne by reco nsider the needs and wa nts of the audi ence. Thus, ETV 
.... . '. '- ' 

children ' s program regularl y assess the needs and expectations of the ch ildren so as they 
. r:. ': ~:I' . 

ac hi e\~c sati slact ion . By taking other effec ti ve chil dren' s progra m as a model. like 
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Sesame Street"- the program shou ld participate the children in program - making. If the 

children are pan icipa led in the program - makin g, it is easy to find and achieve their 

needs. Children should be seen and hea rd. Their voice is mainly renected on media. T he 

med ia has a role to play to revea l the children's needs. From the results the researcher 

find s in her study. many chi ldren watch or allend thi s program becau se they don't have 

any access to other media. Thi s shows that the program has a lot to do in allracting the 

children. ETV has to give due allention to such research work to smooth its relati on with 

the audi ences - th e children. Regular research , even if it costs much amount of Illoney, is 

needed in order to get the feel ings, att itudes and perspectives of the young children in the 

program that is produced specifi ca ll y for them. Thi s may be done w ith the support of 

other organi zat ion s that have interest in children - med ia relationship and related fi eld s. 

The prod ucers as we ll as the editors of the program have to make sure that the program 

add ress's the ch ildren' s needs. From the researcher perspective, children's program 

should be the major concern of the program producers in specifi c and the stati on in 

general. 

9 Sesame Street is children's television progra m that is produced in United States. It uses a combination of 
animation. puppets and actors to teach and entertain children. Researches found th at it is the Illost watched 
program alllong children in the world. (http: //www.scsalllcstreet.org/home: accessed on May 30, 2009) 

67 



Bibliography 

Abe l, A. (2005). Allclience Satisfaction with Ethiopian Telev ision E~ening Am haric 

Program. Add is Ababa (unpubl ished) 

Anderson. D.A .. Lorch. E. 1' .. Field, D.E . & Sau nders, 1. (1981). The Effects of 

Television Programme Comprehensibi I ity on pre-schoo l Ch i Idren' s V isual 

Attent ion to Telev ision: Child Development. 

Ang, 1. (1991). Desperate ly Seeki ng the A udience. London: Rout ledge & Kagan Pau l. 

Ang. 1. ( 1996). Li vi ng Room Wars: Rethinking Media A udiences in a Post-Modern 

World. London Routledge. 

Assael. H. (1998). Consumer Behavior and Marketing Action. 6'" ed. USA: South­

Western Co llege Publi sh ing. 

Babbie, E. and Mou ton, J. (2002). The practice of Social Research. Cape Town: Oxford 

. Un iversi ty Press. 

Badeso, I-I.T. (2008). An Exploratory Study on A udience Sat isfaction with Te lev ision 

Programmes: The Case of Ethiopian Telev ision Afan Oromo Sec tion. Addis 

Ababa (unpubl ished master's thes is) 

Barwi se. P & Ehrenberg. A. ( 1988). Television and Its Aud ience. Sage Publications. 

Buck in gham. D. ( 1998) . Chil dren and Television: a cr itical overview of the research. In 

Nightingale. V. & Ross K. (Eds.). Critical Readings: Med ia and Aud iences. Open 

LJn iversity Press. 

Carolyn LJ. Shantz 8:. Willard W. Hartup. (Eds). (1992). Con fli ct in Ch ild and Ado lescent 

Dcvelopment. Ca mbridge: Cam bridge University Press. 

Dan Laughey. (2007). Key Themes in M edia Theory . McGraw-Hili 

Davison. W. P. et al. ( 1982). Mass Media: Systems and Effects. 2nd ed.: CBS College 

Pu blishing 

Eastman. T. S. 8:. Ferguson. A .D. (2002). Broadcast/Cable/ Web Programming: Strategies 

and Practices. (6'" ed). Wad sworth Group. 

Emenyeonu. B.N. ( 1995). "Media Use and Gratifi cat ions: A Review" Africa M ed ia 

Review. Vol.9 , no. 3,90- 112. 

68 



. . , 
Endalkache\V. H. (2008). Di gi tal Playing: A Study on the Popularity of Digital Video 

Pl ay Station Gal11es A mon gest Ethiopian Children in Addis Ababa. Addis A baba 

(unpubl ished master's th es is) 

Fade, S.A. (2003). Coml11unicat ing and Jud ging the Quality of Qual itati ve Research: The 

Need for a new Language. Journ al of Human N utriti on and Dietetics 16(3), 139-

149. 

Fiske. J. ( 1987). Telev ision Cu lture. London: Methuen 

Fontana. A . & Frey.J .H. (2002). The Interview: Frol11 St ructured Questi ons to Negotiated 

T ex t. In N.K. Denzi n & Y.S. Li ncoln (Eds), Hand book of Qua li tati ve Re search. 

London: Sage Pu bl icat ions Ltd. 

Gigli. S. (2004). Chi ldren. Youth and the Media around the World: A n Overv iew of 

T rends and Issues. Inter Med ia Survey Institut e. UN ICEF database. 
" 

Gross S. Lynne. ( 1992). Tel eco mmun icat ion s: An Introduct ion lO Electronic Media. (4 1h 

ed). Wl11 .c. Brown Publ ishers. 

Gunter. B . & M cA leer. (1997). Children and Television. 2nd ed. Routledge. 

Hansen. II .. Co ttle. S .. Negrine, R. & Newbo ld, C. (1998). Mass Communicat ion 

Research Methods. London: Macmillan Press. 

Hecht M.L.( 1'978). "The Conceptualization and M easurement o f Interpersonal 

Communica ti on Sat isfaction. " Human Communicat ion Research.4(3): 253-264. 

Interna ti ona l ancl 'Regional Declarations and Reso lutions. (1999) Chi ldren and Medi a. 

r ci lit zcn. C.V. & Carl sson. U. (Eds). UNESCO. 

Jacobs. R.D. (1995). Explor ing the Determinants of Cabl e Telev ision Subscriber 

Sat isfaction. Jou rnal of Broadcast ing and Electronic Media. 39 (Suml11er): 262-

274 

Katz. E.et aL (1974). Uti l ization of Mass Commun icat ion by th e Ind ivid ual. In 

N ightingal e. V. & Ross K. (Eds.), Cr itical Readings: Media mid Audiences. Open 

Un ivers ity Pre ss. 

Kuzel. A. ( 1992). Sampling in Qua l itati ve Inqui ry. In B.r. Crabtree and W.L. M i ll er 

(Ecls:). Doing Qualitative Research (3 1-44) . London: Sage Publ icati ons Ltd. 

Leykun. B. ( 1997). So me Facts about Eth iopian T elev ision . unpubli shed. Add is Ababa: 

MMTI I .. 

: -

69 : '2 .. : ( . \ ~. 

": : 
. . '." " .. . . - - : ~ "; 



'j, , 

, " 

Lunt, P. & Liv ingstone, S. (1996). Rethinking the 

Commun icat ions Research. Jou rn al 0 f Com mun icat ion, 46(2), 79-98. 

M acun & Posel. ( 1998). Focus Group Di scuss ion. A fri ca Studies, I I , 11 7-1 26. 

Maxwell. .1. (1992). Understand ing and Valid ity in Qua li tat ive Research. Harvard 

Educ~lional Review. Vol.62 nO.3 page 279-300. 

McQuail. D.(2000). McQuails's Mass Com municat ion Theory. 4'" ed. London: Sage 

Pu blicat ions. 

Morse . .1. and Field P. Ann. ( 1995). N ursing Research: The Applicati on of Quali tative 

Appl'Oaches. Nell' York: Nelson Thornes Publishers. 

Natasha, M. et al. (2005). Qual itat ive Research Methods: A Date Collector's Field Gu ide. 

North Carolina: Fami ly Health International. 

Palmgreen. P. & Rayburn, J.(1985). "An Expectancy-va lue Approach to Med ia 

Gratilication ." Med ia Gratification Research: Cu rrent Perspective.CA: Sage. 61-

73 

Sahilu . K. (2008). Readership Satisfaction of Addis Zemen and Addis Admas in Addis 

Ababa. Addis A baba (unpublished master 's thesis) 

Schroeder .I.. E.1 Arno ld. CJ Thompson. (2003). Consumer Research: Twenty Years of 

Researc h . .1 ournal of Consu mer Research. Ch icago Press. 

Singcr . .1.L. (1980). The Power and Limitations of Television: A Cognitive-affect ive 

anal ysis. In P.H.Tannenbaum (Ed) , The Entertainment Funct ions of Television , 

Hillsda le. N .I : Lawrence Erlbaum Assoc iates. 

Tewodros W. (2007). Disney Kids: A Study on the Reception ofa Globa l Media Giant by 

Ethiopian Child ren in A ddi s Ababa. Addis A baba (Unpubli shed master 's thesis) 

Tsion. I. (2008). Thc Role Television can Pl ay in Ear ly Childhood Deve lopment: A n In­

depth In vestigation 01' Tsehai Loves Learnin g. Addi s Ababa (unpubli shed 

master' s thesis) 

Wimmer. R. & Domini ck. J. (2000). Mass Med ia Research. Belmont: Wadsworth. 

'-,-.:'. 

70 



No. 

I 

2 
0 
J 

4 

5 

6 

7 

8 

9 

10 

II 

12 

13 

14 

15 

16 

17 
; 

I 
I 

18 

19 

20 

21 

22 

Appendix -1 

List of res pondents with their res pective profiles 

Name 

Eyasu Tekle 

M ichaele Getaneh 

Vo nas Abebe 

Ab ubakir Ansa r 

Molla Goshu 

Zebiba Awe l 

Zenebech A lem u 
" -. 

- Kitnesh -Meshesha· .-
Daj;\im Aye le _ . 

Wubit A lmi e 

Firm ay ie Abera ~ 

Mesay T/Markos 

Abrham Nigussie 

Ziyada Aj ura 

Muna Tadesse . 

Zelalem Mulugeta-

Fanos T/Ma rkos -.. .. 
- -
"" --" '- ," 

- -W()ssen Siyoum 
, 

Ymed Assef'a 

Sa mso n Tsegaye 
-_ .- - -

Temesgen A rage 

·Ab i Teklu 

i ~> .:­
.L~_ . i ~: . , ... : 
I I ~--

i 

_. 

-

Age Sex Grade Level 

Twelve Male 5'" 

Thirteen Male 5" 

Ten Male 3'u 

Twelve Ma le 4" 

Eleven Male .5[1 

Fourteen Female 6" 

Th irteen Fema le 4" 

Th i,-teen Fema le 3ra 
~ 

Twelve Male 41n 

Nine Female 3f U 

Thirteen Female 6" 

Fourteen Male 6'" 

Fourteen Male 5" 

Eleven Female 3ru 

Eleven Female 4'" 

Fou rteen Male 4'h 

Ten Female 4" 

Ten Male 3rd 

Fourteen Ma le 61n 

Fourteen Male 6'h 

Fourteen Male 51n 

Fi ft een Female 4'h 

I I 

Schools 

Wond irad 

primary 

and Junior 

II 

II 

II 

II 

II 

II 

II 

Salay ish 

Primary 

II 

II 

II 

II 

II 

II 

II 

Misrak 

Bere No. I 

Primary 

II 

II 

II 

II 

II 
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