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ABSTRACT 

The current globa li sed wo rl d is characte rized by glo bal product ion and consumption 

as we ll as globa l compet ition. The increased impol'lance o f' information goods and 

services in in ternatio nal trade is also another featu re of the global economy. le Ts 

play the leading role in these nell' globa l settings. 

Although it is be li eved that le Ts pro vide many opportuniti es to deve loping countri es, 

the opportuni ties provided by such modern technologies and the globalisation process 

such as technology tra nsfe r, new market opportunity, and so on are far bei ng reaped 

by developing coun tries. 

Et hi opia as man y of the least dev elop in g countri es are found to be loose ly 

integ ra ted In the global economy and could not be ne fit from the 

o ppo rtuniti es prov ided by mode rn leTs. Th e st ud y also finds that at the 

micro leve l the util iza tion of modern leTs is ve ry poor by business firms 

engaged in inte rnat ion a l tr ade. 

As a resu lt , it is reco mm ended that Eth iop ia ca n ho ld a s trat cg ic position in 

the globa l ma rk et place th rough the emp loyment of leTs in the tr adc secto r 

to penet rat e the international market easily st ill maintainin g the export of 

its traditional ex po rt item s. As a resu lt, a so und ma cro-econ o mi c po li cy is 

neede d that g ives prio rit y to the le Ts sector. 
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CHAPTER ONE 

INTRODUCTION 

Developing countries are faced with new opportunities but al so enormous 

challenges in the current le T-dr iven global economy. The concentration of 

modern le Ts in the hands of the developed nations provide them power in the 

in ternational market whi le marginalizing developing nat ions. Especial ly, business 

companies in industr iali sed countries have been in a much advantageous position 

to recognize the va lue of IT as a competiti ve weapon than companies in 

developing countries. Due to this, it has become very di tl~ c u l l fo r deve loping 

countries to benetit li'om interna tional trade. as they were unable to resist the 

fierce competi tion from the firm s in the ind ustri al ised countries. 

If deve loping countr ies have to pa rt icipate acti ve ly in the global economy and 

rescue their economies ti'olll funher marginali sation. they need to invest on IT and 

effecti ve ly use it in their strategic economic sec tors. As a resul t, an appropriate 

economic policy that targe ts on utili sing IT in the strategic sectors of the countries 

is essent ial. 

To this end. the study tries to prov ide policy prescr iptions on how to strategically 

util ise leTs for better participation of Ethi opia in the global economy. More 

specifical ly, the study is believed to give an insight to policy makers in the policy 

formulation process. In addition it is beli eved that the find ings of the study can be 



used as an input in the process or establishing a Nat ional Informat ion and 

Communication Infrastructure in the country. 

1.1 STA TEMENT OF THE PROBLEM AND JUSTI FICAT ION 

It is be lieved that the CUtTent economic development in many or the developed 

countries is achicved by parti cipating in the global economy through internat ional 

trade. The late twentieth century was characteri sed by the globa li sation of 

production and consumption and the emergence of the information age. The 

globalisation of the world economies and the emergence of an in fo rmat ion society 

are highly faci li tated by into rtnation and communication technologies ([CTs). 

Moreover. the new revolution that is underlVay i. e. the inforl1l ation revo lution is 

knolV ledge intensive IVhere info rmation is the strategic economic resource. 

Developi ng countr ies, espec ial ly. those that are j'ound in Sub Saharan A rrica 

(SSA), are left behind this fas t changing and eve r growing revolution and fa iled to 

integrate into the global economy. The main constrain ts for the poor petfo rmance 

of these economies. such as Eth iopia are: 

• Socio-economic prob lems such as population pressure, drought, war, AIDS 

and the like. 
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benefit of its own socia l, econom ical, cultLII'a l, and political conditions and 

prob lems. 

Especially the utili zation and contribution or leTs in international trade shou ld be 

madc clea r. Poli cy makers. as a result, shou ld be made aware of the s ignificance 

of leTs as a strategic tool in gai ning comparative advantage and access to the 

globa l market and the policy im pl ication that fo llows. 

To this end, the fo llowing study is believed to serve as an important feedback in 

the ana lysis of the current situation of the Ethio pian economy Vis-a-vis the global 

economy. Such kind of study is very im portant and timely in a period where the 

world is go ing through dramatic changes (cconomically and politically) due to the 

effec ts made poss ible by le T and the in formation age. 

1.2 OBJECTIVE 

1. 1. 1 Gel/eralobjective 

The general object ive of the study is to identi fy the different types or information 

required by the businessmen in the internati ona l trade of goods and serv ices. The 

study mainly tries to pinpo int how le Ts enab le the business fi rms to get access to 

the ir information needs. 
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1.1. 2 Speci{tc "hieclive 

The spec i fic objectives o/" the study are: 

• To exami ne the performance and compos ition o/" illlernational trade in 

Ethiopia (Import/Export) 

• To assess the type and leve l o /" Foreign Direc t Investment (FOI) in the 

country 

• To determine the level of integration of the country in the 1Y0ridmarket 

• To assess the utilization of mod rn le Ts by organizations engaged In 

international trade 

• Indicate holY le Ts contribute to improve competitiveness, efficienc\ and 

mark et penetration in international trade 

• J d e n ti f~ · appropriate macro-economic polic ies for the stratcgic use of leTs 

1.3 SCOPE AND LIM ITATIONS OF nm STUDY 

The study doesn·( consi der exporters and importers in all sectors (categories). 

Due to the time constraints onl y those importers/exporters that are cons idered the 

major players (i n case of exporters) and those that are believed to be rele\·ant to 

the study (in case of imponers) are cons idered. 
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1. 1.2 Specific ohjecljve 

The specific objec tives oCthe study are: 

• To exaJ11lne the performance and composition of international trade in 

Ethiopia (I J11po rt/Export) 

• To assess the type and leve l of" Foreign Direct Inves tJ11 ent (FDI ) in the 

country 

• To deterJ11 ine the level of integration of the country in the world J11 arket 

• To assess the utili zation of modern le Ts by organiza tions engaged III 

international trade 

• Indicate how leTs contribute to improve compet iti veness. efliciency and 

market penetrat ion in international trade 

• ldentil)' appropriate macro-eeonoJ11ic policies for the strategic use or le Ts 

1.3 SCOPE AN D LI M ITATIONS OF THE STUDY 

The study does n' t consider exporters and importers ill all sec tors (categori es) , 

Due to the time constrain ts on ly those importers/exporters that are co nsidered the 

J11 ajor players (i n case of exporte rs) and those that are believed to be relelant to 

the study (in case of iJ11porters) are considered, 
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1.4 METHODOLOGY 

1.1.3 Data SO llrces alld mate rials 

For the purpose of undertak ing the study the fo llowing are examined as a major 

source 01' information, 

• Different literature fo r the purpose of discuss ing concepts such as 

globa li sat ion, the imporlance of ICT In the globa lismion proccss, the 

pos ition of developing countries in the global economy, the views on 

global isation and other related ma tters 

• Seconda ry data on the macroeconomic performance 01' Ethiopia such as 

GOP, FDL internati onal trade etc, 

lA,1 Data co ll ect ion tec hniqu es 

For the pu rpose 01' determini ng the utilization of ICTs by business enterpri ses 

participating in the international trade, a survey was conducted on such 

enterprises, The majo r da ta-gathering too l employed is the questionnaire, 

The sampling technique used in thi s study is purposive sampling, [n purpos ive 

sampling the resea rcher uses hi s/her own j udgment about which respondents to 
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choose, a nd picks only those who bes t mee t the purpose of the study (l3ailey , K. , 

1978). 

Therefore, the ex porte rs and importers are se lec ted based on the la llowing criter ia. 

In case 0 1' ex porters, th ose exporters that are engaged in the ex port of the major 

export of the country such as co free, oilseeds, pulses and leather products a re 

cons idered. 0 1' the total o f 300 exporters fo und in these categories (Add is Ababa 

Chamber o r Commerce, 2000), one third of them i.e. one hundred a re taken as a 

sample. 

In the case of importers the se lect ion criteria is based on the re lat ionship of the 

imported item to modern intarmat ion and cO l11l11unication technologies. The 

se lec ted ca tego ri es include telecoml11unication eq uipmen t, e lectroni c products, 

radio , T V and the like, comp uter accesso ries, Audio/video diskettes, tilms , CD s 

and the like. A total of 320 importers are in these categories (Addis Ababa 

Cha mber of CO l11 merce, 2000). or thi s, again , one thi rd o f them (100) are 

cons idered in the sample. [n g~ne ral a tota l o f tlVO hundred enterpri ses were 

se lected as a sample . 

1.4,2 A nalys is techniqlles 

For the analys is of the data an SPSS package IS used to draw stat istica l 

meas ureme nts of the collected data. 
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CHAPTER TWO 

G/obalisation and the Information economy 

The late TlVentieth Century is charac terized by the Inlorrnation Revolu tion and the 

global isation process. The tlVO phenomenons are highly interre lated and 

facili tated by technological ad\·ancements. Inlormation (k nowledge) plays the 

strategic role in the information revo lution and contr ibutes highl y to the 

global isatioll process . It is believed that technological changcs coup led \I 'ith 

economic changes such as privatisation and liberalizat ion 01' airlVavcs IS 

responsibl e for the emergence of the Int-o rl11ation Revolu tion (Deane . .I. , 1999). 

Especially. the grolVth and convergence in intormation and cOl11l11unication 

technologies enable the fi'ee fl ow or ideas and knowledge al110ng countries at a 

\'Cry minimum cost and high speed by 'eliminating or I1GrrolVing the inequiti es 

caused b\ geographic, econol11ic and soc ial factors' (UNFPA. 1999). 

2.1 GLOBA L/SA nON 

Al though the terl11 'g lobalisa tion' is very common. it does not have any unique 

l11ean ing attached to it nevertheless, it lVill assume economic, pol itical. and 
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cultural dimensions dependi ng on the context it is applied . In its most genera l 

meani ng g loba li sation can be defi ned as 

.. a process w hich cuts across nationa l bounda ries, integrating and connecting 

communities in new space-time combinat ions" (i\ vgero u. C .. 1995). 

It can a lso be explained as 

"an ongo ing g loba l phenomenon cha racteri zed by the intersecti on of presence 

and absence, the in terlac ing or soc ial event s and soc ia l re lat ions 'at a 

di stance ', all conditio ned by local conceplua lities" (Cogburn, D. & Adeya, 

c., 1999). 

Oman ( 1994) puts it as an economic phenomenon like: 

" the growth of econom ic activity spann ing po liti cally defined nationa l and 

- regiona l boundaries" . 

Further explanation was g iven by Avgerou (1995 ), 

" the trend towards freer trade, and the flow of finance, labour , commod ities 

among countri es and the fl ow of data alllong organ izations" 

10 



The last decades of the nineticth centmy (from 18705) to the early twentieth 

centu ry (up to 19 14) marked the beginning ol'the global isation process through the 

rapid growth or the global eeonon1\' based on internationa l trade and rree cap ita l 

mob ili ty under the gold standard (So limano, A" 1999), 

Ev idence shown by Hail c (2000) indi ca te (hat the current g lobalisation process is 

much lesser in the rate 01' translCr or savi ngs from dc\\:lop ing count ries (relat ive (0 

the size or the wor ld econom"), intcrnat ionali sation of finan ce and tradc than the 

pre- 1914 global isation process , For Instance, a cap ital now li'om the world 

econom ic corc to the Ix ril,he)'l is " nl\' $ 150 billion a "car in 1990s, Thi s lias less 

than 15 percent or their in vestmcnt and less than 5 percent of sav ing in (he 

developed capital ist economics, These shares are much smaller than comparable 

figmes before 19 14 where thev were both close to 50 percent. 

Although the global isation process , as pointed out, is not a recent phenomenon, 

there are some features that make the cmrent process unique as compared to the 

previous one, One major factor contributing to thi s un ique feature is the advance 

in info rmation and comm unica tion technologies and their contri bution to the 

instant flow of informati on at the world scale, 

Fmthermore, the stronger ro le played by linancial institutions a imed at regulating 

and stabil is ing the world econom), (such as the WTO, IMF, and World Bank) 

coupled with the enhanced role played by multilateral corporations in the 

12 



production and distribution of world output are considered to be the major 

Illoti va ting factors (Solimano, A .. 1999; Haile K , 2000). Espec ially , the growing 

activities of Multi-Nat ional Corporat ions (MNCs) andthcir inc reased inlluence on 

econom ic spheres contributed to the integrati on of thc global economies. MNCs 

are go ing bevond their nat ional boundaries and are in vesting in other nations to 

reduce eust 01' product ion and to max imi se prolits (AsI~l\v K .. 1998). 

The gfobaf isa tion process. in general , ga ins a ncll' mOlllentum in recent years 

especiallv duc to the advanceillcill in le Ts and the nell' opportuni ti cs provided by 

such advancements (such as lower cos t o f' cOlll llluni cation. ins tant !low 01' 

info rill ation across the world , technological trans!C r, access to lo reign markets, 

and so on) to different nations in general and to producers and consuillers within 

those nations in particular. 

2. I. 1 Views abo ut globalisation 

There are mainly two paradigms of thought about globa lisation. The first 

paradiglll views globalisation as a positive phenomenon where co untries (both rich 

and poor) can foster their economic well being through the introduction of free 

competition among firms as well as among couillries and regions. Accord ing to 

thi s view. the private sector is considered more enicient than the state and that 

liberali sa tion will lead to greater global co mpetition (Khor, 1\1 , 2000; Haile K., 

13 



2000 ; Oman. c., 1994). In other words it is bel ieved that market forces will bri ng 

abo ut economic prospe ri ty through free compet iti on and free fl ow of information 

at a global scale. if there is no state interventi on. 

Thc sccond IXlr'ldigm vicII' globcdisation as anot hcr lo rm or co lonialism by the 

developed countr ies where they try to reta in their economic ad vantages and 

powers the" enjoyed during the colonial era (M ,mi n K .. ~OOO) . In th is paradigm 

the globa l tradi ng svs tem. multilateral tradc libera li s'lti on 'Inc! gove rnm enta l trade 

pulic ies 'Ire the I(JclIS o f' concern (Oman, c.. 1994). Il ere thc major concern is thm 

the global isa ti on process will further margina li ze poor co untr ies as the dncloped 

world control s the internationa l market and inJormation and communicati on 

technologies through the multil ateral organizations. 

In spite of these positions towards globalisation. it is almos t imposs ible for 

developing nations to try to avo id the effects of globali salion. As these countries 

rely heav ily on the developed world for their surv ival , they can ' t avoid being part 

of the process. In general they are not in a position to choose to be part of the 

process or not to be. 

It is interes ting to note that even the proponents of the second view, that the 

globali sat ion process is meant to benefit the powerful nations at the expense of the 

weak, ack now ledge that developing coun tries have no choice. other tha n being 
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2.2 THE INFORMATION ECONOMY AND ICTS 

The In formation Economy is deJined as ., a new global economic structure. 

whcrein the production or inion11<lI ion goods and serv ices dominates wea lth and 

job creation. and is underpinned by the use or inrormation and communication 

technologies (l CTs) and a Global Inlormation Inrras trueture (GTI)+ " (Cogburn. D. 

& Adeya, C. 1999) 

In the in lo rmation economy. production and consum pt ion shi lls li'om objects 

toward s in lo rlnat ion and sen'iccs suc h as com puter softwa re. financial products. 

telecommunications. the Internet. entertai nment, management consul ting and the 

like. For instance, in fo rmation goods and services account for about 23 percent of 

US Gross Domestic Prod uct betwecn 1987 and 1994 (Cameron, G., 1998). 

The information economy di ffers from the industria l economy in the nature o/" the 

goods invo lved . In the information economy, the major focus is (Knowledge) and 

hov,: to manipu late and incorporate it in the process of production and 

consumption . The unique nature of information such as its ab ility to expand 

infini te ly (can be used and di stri buted to many people at the same time) and it s 

intangible nature enab les the crea tion o f globa l markets and global competi tion 

(Cameron, G. , 1998: Cogburn , D. & Adeya, C., 1999; Hallberg, K. & Bond. J. 

1998). 

'" Gil refers to the technologies. organizmions. and capabilit ies that facilitate production and ust: of leTs. 
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In add ition , thi s unique nature of information offers a chance to lessen the barriers 

to entry in the production and distribution process. Compared to the other 

economies such as the industrial economy, the acqu is ition of 

know ledge/ information IS much simpler than the investment needed to acquire 

land . labour and capital in the latter. The la llowing tab le shows the main Icatures 

of the industrial economy versus the information economy. 

T;II )I(: 2. 1 Th e ilidu s tl"ia l lTonolll.' vc rsus the inrorlllal io ll Cl"O ll o m y 

-
Characterist ics Illd usl rial I~conomy In formation [:(onun1\' 

Sou rce of competitive ad"antage Land. labour and capita l Knowl edge 

-' Production mode CommH nd and conlrol [nnovat ion-Mcd i'lted tllrough 

hiera rchies services and network s 

Scope Local/regional Globa l 

Industry classification Di stinc t; multiple Di ffused; architecIlll'es 

Source: Cogburn; Derrick & Adcyn. Cathenne: 1999 

[n general there are three econom ic phenomenons that are at work 111 the 

information economy (Cameron, G., 1998) 

• Production has become globa lised and foreign competit ion has become 

increas ingly intense 

• Deregulation and liberalization of domestic and wo rl d markets ha ve 

reduced the po\Ver of tradc unions and increased levels of com pet i ti on 
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• By helping se llers of products and services make information more rap idly 

and fully available to potentia l buyers worldwide. 

2.4 INTERNATIONAL T RAD E AND DEVELOPI NG COUNTRIES 

International trade has been the dri ving force or globalisat ion since the la te 19th 

century. And it will continue to dri vc glob.Ii integration in the current global 

,e li ing espcc ia lI y among developing counlries (World nank. 2000) . 

The wo rlel economy grew at a raster rate over Ille I<) ur decades since 1950. Over 

Ihe period as a whole output grew at an annual average rate of 3.9 percent, world 

trade al 5.8 percent (Chatterjee, S. , 1999) . Moreover. over the last two decades 

international trade and investment flo ws have increased at an average of 4.6 

percent and 12.2 percent respective ly (Low, P. Olarrega, M. Suarez, J, 1998). 

World exports rose from US $ 61 Billion in 1950 10 US $3 15 Billion in 1970 and 

US $ 3,447 billion in 1990. The share of world exports in world GOP rose from 

about 6 percent in 1950 to 12 percent in 1970 and 16 percent in 1992 (Martin, K. , 

2000). 

Figure 2.1 shows that foreign trade has grown quickly. II can be seen that the 

share or trade in GOP is increasing fi-om 35 percenl in 1981 10 a lmost 50 percent 
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in 1997. This ligurc is growing rapidly over that or industrial countries, wh ich 

sholVs a moderate growth . 

ri gu n~ 2. 1 Trade developments 

Trade 

(pcrcc11Iagc or(j DI') 

50 

45 

Industrial Countries 
40 

.~ --Industrial Countries 

.. Developing Countries 
35 -'-... ,---

Deve loping Countries 
30 

25 

20 
1981 1983 1985 1987 1989 1991 1993 1995 1997 

Sou rce: Worl d Bank. World Development Report. 2000 

Trade, particularly trade in commercial services. has been growing much faster in 

the last decade and is being seen as a criti cal means for economic development 

(Cogburn, D. & Adeya, c., 1999, Braga, c., 1995). 

Exports of commercial services have been gro\Ving on every cont inent as shown in 

figure 2.2 . Especially the growth rate registered in East Asia is enormous. Sub 

Saharan A frica countr ies however register the leaq gro\Vth rate (less than 2 

percent ). 
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Another new feature witnessed in the current international trade is the shift 

towards trade in components" The usc o f" advanced technologies such as the 

Internet enab le the creation of a \Veb o /" globa l production networks that connect 

subsidiaries within trans-national (i nns to unrelated designers, producers, and 

distri butors of components by olTcring the lirms access to new markets and 

commercial relationships and fa cilitate technology transfer. In the earl y 1990s one 
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third of all manufactures trade (approximately $800 billion) involved parts and 

compone nts (wo rld Bank, 2000). 

Fo re ign di rect in vest ment (FO I) ilows have a lso increased at it lilster ra te in th e 

last decade due to the w ide opportunities provided by technologiGri advancement 

and globalisation. The cost et1ective means of communi ca ti on provided by 

modern leTs. alloll' companies to locate dilkrent part s of their prod ucti on process 

in dinercnt coun tries w hil e maintaining c lose contact among themse lves 

(Cogburn. O. & Adeya, C, 1999: Braga, C, 1995; Cameron. G .. 1998). 

According to the report of the World Bank (2000 ) the increasl' in I'u re ign direct 

investment is very striking. As shown in fi gure 2.3 FDl 11011'5 to developing 

countries increased fro m around 20 bi llion US doll a rs to more than 150 billion in 

1998. 
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For instance, over the last 25 years, the region 's world market share in Cocoa 

beans fell from 80 percent to 67 percent ; in cofYee li'om 26 percent to 15 percent 

and in COllon I'rom 30 percent to 16 percent. Moreover. the ratio oj" manuJ"actured 

goods to total e~ports lor SSA. fe ll li'om 7. 8 percent to 5.9 percent li'om 1965 to 

1985 (Cogburn. D. & Adeya . C. 1999) 

Regarding FDI !low. a lthough there has also been a steady growth in libe ralisati on 

oj" I(lre ign d irec t inves tlll ent. their increases are among the advanced countries 

(Martin, K .. 20(0). Devel oping count ries in genera l account lor only US $ 07 .2 

Billion of FD I inllows on avcrage in the period 1986- 1994. OJ" thi s. the sharc o j" 

Afr ica in \\orlcltotal drops I'rolll 1.5 in 1995 to 1.4 in 1996 and 1.2 in 1997 as 

compared to lhat of Latin America and Caribbean which rose from 9.6 in 1995 to 

13.0 in 1996 and 14 .0 in 1997. Table 2 shows FDI inflows in developing 

countries by region. 
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T:lb le 2.2 FO I inno ws in deve lop in g co untr ies by region, 1986· 1997 (billions of US doll~lrs) 

Region 1986-1994 1995 1996 1997 
(Annual Average) 

Developing Countries 
Vaue ($ billion) 43.8 105.5 129.8 148.9 
Share in the world total (%) 247 319 38.4 37.2 
Africa 
Vaue ($ bi ll ion) 3.3 5.1 4.8 4.7 
Share in the world total (%) 19 1.5 1.4 1.2 
Share in the developing country lotal (%) 7.6 4. 8 3.7 3.2 
Latin America and Caribbean 
Vaue ($ billion) 13.4 319 438 56.1 
Share in the world total (%) 7.6 9.6 13 14 
Share in the developing country total (%) 30.6 30.2 33.7 37.7 
West Asia 

Vaue ($ billion) 1 6 -0.7 0.3 1.9 
Share in the world tota l (%) 0.9 -0.2 0.1 0.5 
Share in the developing country total (%) 37 -07 02 1.3 
Central Asia 
Vaue ($ billion) 0.2 1.6 2.1 2.6 
Share in the world total (%) 0.1 0.5 0.6 0.6 
Share in the developing country total (%) 0.4 1 5 1 6 17 

South, East and South-East Asia 

Vaue ($ billion) 24.9 66.6 77.6 82.4 
Share in the world total (%) 14.1 20.1 23 20.6 
Share in the developing country total (%) 56.8 63.1 59.8 55.3 
The Pacific 
Vaue ($ bi llion) 0.2 0.6 0.2 0.4 
Share in the world total (%) 0.1 0.2 0.1 0.1 
Share in the developing country total (%) 0.5 0.6 0.2 0.3 
Central and Eastern Europe 
Vaue ($ bi llion) 2.3 14.2 12.3 18.4 
Share in the world total (%) 1.3 4.3 9.5 4.6 
Share in the developing country total (%) 5.2 13.5 12.4 
Memorandum: 

Least Developed Countries 
Value ($ billion) 1 1.1 2 18 
Share in the world total (%) 0.6 03 0.6 0.4 
Silare in the developing country total (%) 2.2 1 1.5 1.2 
Developing Countires excluding China 
Value ($ billion) 33.6 69.7 89 103.6 
Share in the world total (%) 19 21 26.4 259 
Share in the developing country lotal (%) 76.8 66 1 68.6 69.6 

- - -Source: I=.cnllolll ic I·oells . Vol 2. No . .> . 1999 
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2.4 DEVELOPING COUNTRIES AND ICTS 

In addition to trade and investment flows the spread of modern le Ts is a lso not 

evenly di stributed a round the wo rl d where a lmost ha lf the worl d ' s popu lation does 

not have access to the most basic o f communication technologies (Deane, l , 

1999). 

While there are nearl y 70 te lephone lines per 100 peop le in Sweden. there are just 

0.8 and 0. 2 per 100 c iti zens in Kenya a nd Uganda, respecti ve ly. Onl y 0. 1 percent 

o f the popul at ion o f Sub-Saharan Afri ca uses the Internet, whereas more than 35 

percent of Ice landers us it (Raychaudhuri , S., 1999). 

It is argued that JeTs can result in further marginali zation of the poor countries 

since these adva nced techno logies are scarcely available in such count ries and it is 

unlikely that the poores t 20-40 percent of the popu lation will be a ble to afford 

such services (Deane, J ., 1999). 

The s ituation is exacerbated by the fact that deve loping countri es are dependent on 

industriali sed countries for increasing their commun ication technologies th rough 

forei gn investment, supply of equipment and training. S ince industrial countries 

make sure that deve loping countries remain dependent on them through the 

contro l of the in form ation infrastructu re and the content it conta ins, it is very 

di ffi cult for deve loping countries to reap the benefi ts of leTs. 
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Although developing countries try to liberali se their economies in order to attract 

foreign investl11ent. they find it ve ry difficult to integrate in the global economy. 

The marginal izat ion is particu larl y ev ident in the areas of FDl flo ws and ICTs due 

to politica l instability, lack of adequate infrastructure, ski lled labour force , lack of 

appropriate institutions and economic po licies on one hand, and the in appropriate 

policy recol11l11 endation advocated by international financial institutions on the 

other (Haile K .. 1999) . 

In addi ti o n. donor age nc ies 'f'orce' governlllen ts of' deve loping countries to fol low 

a certain policy package when g ivi ng fund to information technology 

development. The policy packages may not be relevant to developing countries, 

as they were designed to fit the development needs of developed nations (Halma, 

N. , 1991). 

On the other hand , there is evidence that some developing countries utilize ICTs 

effecti ve ly in their development endeavours .- Several African countries such as 

Tanzan ia, Egypt, Uganda and South Africa have adapted creative approaches to 

bridge the inforlllation and techno logy gaps (eg. I-I ea lthNet, PEOPLink, etc) 

(Raychadhuri , S., 1999; OpokuMenash, A., 1999). 

27 



2.5 OPPORTUNITIES AND CHALLENGES FACED BY DEVELOPING 

COUNTRIES 

Develop ing countri es arc laccd w ith both opportuniti es and c ha ll enges in the le T 

dri ven g lobal econonl\' U\ vgcro u. C, 1998: Braga. C, 1995; Came roon, Ci .. 1998) 

However. the opportunities and chal lenges a country lace in the globalisat ion 

process a re pa rtl y determined by initi al cond itions such as the ex ten t or 

integration , the natural ,lnd man- made endowments the co un try possesses and the 

adequacy ol' soc io-econom ic inrrastructure and hu man capita l (.I emal M .. 2000). 

Thi s being the case. g lob,Iii sa ti on and the info rmation economy opens nell' 

'windows of opportuni t)' fo r deve loping countri es that are will ing to address them 

strategical ly. It is believed that the new technologies a llow developing countr ies 

such as Africa to leap1i·og in the ir development process by taking advantage of the 

falling costs and increasi ng utili ty of cutting edge techno logies without having to 

bear the high costs of disca rdi ng o lder legacy systems (Cogburn, D . & Adeya , C. 

!999) . 

Among the opportuni ties provided {or developing countries, the fo llowing are the 

major ones (So limano. A .. 1998 ; Haile K. , 2000; Braga, c., 1995) 

• Provision or in ves tment cap ital to enhance producti ve capacity 

• Enhancement of the easy flow of technology transfer 



• Opening of markets for domestic products 

• Making domestic economy more competitive by imposing work eth ics , 

disc ipline and overal l productive etliciency 

• Strcngthen international di vision of labour based on comparative advantage 

• Opening the door lor e~porl-Ied growth by reducing the barriers to 

international trade 

• Access to a w ide variety of consumption goods. new technologies and 

knowledge 

There are however chall enges that deve loping coun tri es face due to the 

globalisation process and the intormation economy. The following are some 

(Time, 1998; So limano, A. , 1998; Haile K , 2000) 

• Weakening or destroying productive capac ity in the manufacturing sector 

due to world competition 

• Complete vulnerabi lity of the domestic economy to externa l shocks 

particul arly when speculative capi tal is invo lved 

• Loss of sovere ignty of governments to address distributional and other 

socia l issues as they see it fit 

• May trigger unproductive competition among the least developed countries 

s ince as it stands Illost of them have s imilar endowments or comparative 

advantage 
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• Global isa tion g ives a premium to people with sophi sticated ski ll s, high 

leve ls of educa ti on and ent repreneualt ra its . 

• Tends to trans mit the cu ltu ral patterns of large counties to the rest or the 

wo rld th ro ugh im itat ion o f consum ption patterns, globa l mass medias and 

other mean s or influence 

2.6 TH E A PPLI CATION OF ICTS IN I NT ERNATIONAL TRADE: E-

COMMERCE 

The prog ress in le T (Convergence of computer and communica ti on tec hno log ies) 

is ma king it poss ible to trade services internationally. World trade in vo lvi ng 

computer so!;ware. entertainment products (motion pictures , videos, games , sound 

reco rdings) informat ion services (databases , on-li ne newspapers), techn ical 

info rmati on. product licences, and profess iona l services (bus inesses and technical 

conSUl ti ng. accounti ng, architectura l des ign, lega l advice, tra ve l se rvices etc.) has 

been growing rapid ly over the past decade, and now accounts for we ll over US$ 

40 billion wort h of US ex ports alone (Mansell , R. & When, U. 1998). 

This deve lopment in service trade is highly attributed to the ad va ncement in 

information technology and spec ifica lly to the emergence of e lectronic commerce 

(E-commerce). 1~ -col11 l11 erce is deti ned as 
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"the use of documents in electronic form, rather than paper, for carrying out 

functions of bus iness or government (S uch as fi nance, logisti cs, procurement , and 

transportation) that require interchanges of information, ob ligations, or monetary 

va lue betlVeen organizations and ind ividual s" (Manse ll , R. & When, U .. 1998) 

It is also fu rther defined as 

"all lorms of" commercial transactions in vo lving both organisa tions and 

individuals. that are based upon the elect ronic processing of" elata. including text. 

sound and visual images."" (O EeD. 1997) 

"It ineludcs ac tivities that co uld be rep laced by the electronic media such as lhe 

exchange of documents , telephone calls, faxes, etc. and also includes standards lor 

procurement of manufactu red goods by governments and the pri va te sector and lhe 

participation of firms and individuals in the electronic marketplace" (Mansell , R. 

& When, U. , 1998). 

The emergence of E-commerce created new forms of business transactions and 

markel place than the convenl iona l means. E-commerce is trans l'o rming the global 

marketplace, and its impact is be ing fe lt in diverse areas such as production. 

distribution, finance. culture and the reengineering of government (Cogburn , D. & 

Adeya. C, 1999). 
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Bus iness agents and consumers can transact over the net through the use or 

intranets, Internets and other computer netwo rk s from evelY angle wi thin a very 

short period of time. E-commerce can make markets function more eniciently by 

reducing information asym metri cs between buyers and se llers, eliminating the 

need lo r middlemen, and co llapsi ng distance (Hallberg, K. & Bond, .I . 1998). 

E-commerce makes busincss act ivi ties ver\' easy and e/lic ient lo r those II'ho have 

access to the global inl'rastructu rc Iw lowering the time and money spent to make 

transaction dramatical ly. It is esti I1lated that commerce on the Illlernet could reach 

several bi llions o f dollars by the tu rn of the cent ury and sales were estimated at 

US$ 200 million in 1995. (M ansel l. R. & When, U .. 1998). 

Some developing countries have a Iso sta rt ed (0 use E-commerce in some sectors 

of their economies. Especially the newly industrial ised countries such as 

Singapore promoted the use or electronic data interchange for several years. 

Likewise Brazi l has also made use of leTs in its financial sector since 1960s to 

automate its procedures (Mansell. R. & When, U., 1998). 

However, many developing countr ies did not start using leTs in their business 

activities. They have only jus t begun to use le Ts to address financialm anagemenl 

at the macro-economic level (M ansell, R. & When, U., 1998). 
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Si nce E-commerce has a globa l nature and it in vo lves many parties at the same 

time there are some c ruc ia l issues that need to be addressed in order to be ne lit 

from the service. Electron ic commercc rai ses issues about intellectual property 

protect ion. the introducti on of elec tronic money or e-cash, the protec tion of 

individua I privacv. as we i I as rul es with respec t to advel'tisi ng. prevention or li·aud. 

technical standards for electronic payments. etc . (Manse ll, R. & When, U., 1998). 

2.7 BUSI NESS I NrORIVIATIO\' NEE DS IN T il E TRADE SECTOR 

Any business elll it\' . be it small or large reljuire' dil'lcrc lll types or inl 'o r lll~ltion l'or 

the smooth operation of its aeti\'ities in particu lar and for the survival o f the 

business in general. M ost studies shows that organi zations are increas ingly aware 

o r the potentia l of informati on in providing competit ive advantage (Kirk , J .,N.D ; 

Widen-Wulft, G , N .D; Wilson. T. , N. D: Correia. Z. & Wilson, T. , N. D) . As 

business organi zations , es pecially those that are engaged in international trade 

operate in an envirolUn ent where there are different factors excreting a profound 

effect on their performance, an up-to-date and relevant in fo rmation becomes a 

necessity. 

These external facto rs as poillled out by Glose et. al (1976) and Kirk , J. (N.D) 

could be soc ial. economica l. po liti cal. plwsica l. legis lative, and technological 

factors. In addition, the migration or popula ti on. increased education , changed 

va lues, increased lei sure time, inlluence of labour unions etc. are among the soc ial 
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factors ; while inflation and international economic developments are some of the 

economic fac tors. 

The business community, as a resu lt. has its own info rmati on need (requiremcnt ) 

based on which important decisions and measures are taken. According to Wil son 

(N.D), business informati on needs ari se fi'om the organisation itse lf in terms of its 

goa ls and objectives. In addition to that. the dii'lCren t ro les played by peoplc in a 

given organization also give ri se to personal info rmation need. 

A closer look at the literatu re on the in/ormation needs of business entities shows 

that business information needs are categorized unde r different groups bitsed on 

the different categories and division of labou r in a given business organizations 

and that the informat ion need at different leve ls va ry considerably (Cli fton H. & 

Sutcliff, A. 1994; Wilson , T 1987; Wilson, 1'.. N. D: Widen-Wulff, G. , N.D). 

The categories (hierarchies) most common in the literature (Voich et ai, 1975 : 

Glos et ai, 1976; Cl ifton H. & Sutcliff: A. 1994; Wilson, T. , N .D; Widen-Wulfr, 

G. , N. D) are 

• Top or Institutional management 

• Administrative management 

• Operating management (technica l management ) 
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As a result , based on the above ca tegory, the nature of inlormation needed by 

business organizations is categorized as 

• Sirolegic in/cH'malion: thi s is related to long term planning pol icies and is 

therelore or mos t interest to top management. The types or inlo rmation 

needcd at thi s leve l are inlo rmati on such as population size, government 

polic ics. internationa l enviro nment. and level or competi tion. market share. 

per capita income of the populat ion. leve l or denwnd elc. 

• !C1t'licul il1/i,r/71ulion: Middle managers need inl(lI"Illalion on Ihe opcralion 

or each department. Thcy nccd inlo rmation abou t the perlllrlllanCeS 01' each 

departmenl such as sales, fin ancial inrormation CIC. 

• Operolional in/ormalion: at thi s leve l the information need is di rectly 

relaled \V ith the current acti vity that takes place . For insla ncc, information 

abou t Ihe ava ilability of raw material or stocks. sources or supply, progress 

made at each production level, qua lity of products etc. 

However, Wilson (1987) argued that the above categorizations are much fuzzier in 

real wor ld than in theory where it becomes evident that di fferent individual 

pursuing different kinds of tasks within fun ctiona l divi sions overl ap quite 

significant ly in their needs for informatio n. I-Ie further argued that one couldn ' t 

say people tha t are invo lved in specific kind of aCliv ity need sllch kind of 

in format ion. Rather, it is tound out that peop le in all kind of roles needed al l kinds 

of informat ion. 
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In addition to thi s, most studies in information needs of business entities locus on 

the importance o f e~ t c rnal in/o rmati on and the dcmand to r it (Glos. et al . 1976; 

Rcid . C.1986: Voich et. al. 1975) by ignoring the importa nce of internal 

inlo rmation . Wi lson ( 1987) showed that internal in/ormation such as company 

gcncrnl accounts. stOCK leve ls in the compan\·. deli ve ry perlortnanccs. company 

targets and new product in/ormat ion are lound to bc relevant to the business 

organi s<l tion. \\,icclcn-Wul f (N. D) I'urther arL!ued that internal Llctors such as the 

inllmmllion cult ure. the altitudes and the tradilions of the' compcln\". alTected 

business beh'l\ I,lur more than the c~tcrnal 1:lctm. 

However. business organi zations that arc involvcd in intcrnational trade 

(import/export) are much more concerned with ex ternal in l()rmation or with 

intelligence or information that can be put ( 0 strategic li se (W ilson, T.,N.D; 

Correi a. Z. 8:. Wilson, T. , N. D). Th is is mainly because most of the intelligence 

that an organiza tion needs will be drawn fi'om outside the organi za tion , since it 

relates to the competitive envirolUnent in which it tinds itse lf. 

As a resul t. the mosl important information needs for such business organizations 

is informatiun on markets and market trends. on competitors (their actions, 

dec isions. strategies, plans, weak and strong points). on economic trends, stati stics 

and fo recasts. on patent rights, on suppl iers. on globa l issues (regard ing social , 

cultur;!I. de]))ograph ic, and pol itical trends). and the like (Reid. C .. 1986; Wil son, 

L 1987: 'v\ 'ilson, T, N.D, Correia, Z. & Wilson. '1', N. D) . 

36 



However, information both from internal and external sources is required to 

sustain a business organi zation in international trade. Unless the internal 

information is processed and managed e tfeetively and there is a we ll -establ ished 

info rmation cul ture in a business organization, ex ternal information alone will not 

br ing;1 prol()L1nti crICe!. 

There is no all empt made howe,·e r. whether the business orga ni za tions theill se ives 

fa vo ur internal or ex ternal information and which sources they consider very 

crucia l to them . 
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CHAPTER THREE 

ETHIOPIA AND THE GLOBAL ECONOMY 

3. 1 OVER VI EW OF TI-IE ECONOMY 

The [ thiop ian Economy is dominan tl y an agrarian economy IVhere the agricultural 

sector accounts lo r about 50 percent of the Gross Domestic Product (G 01'). about 

65 percent of tota l e:-;po n s and 85 percent o r e mploYlll ent (Addis Ababa Chal1lh~ r 

of Commerce, 2000). 

The industri al sector in gene ral acco unts for about 12 percent of GOP of which the 

share of the manufacturing sec tor is about 4 percent of GDP. The manufacturing 

sector suppli es important consumer goods both to the domestic and international 

markets . The Illain Illanufactured products are texti les, foodstuffs. tobacco, 

beverages, cement, leather and lea ther products, wood, plastic, paper, etc (Addi s 

Ababa Chaillber ofColllllle rce, 2000). 

The rest 40 percent is con tributed by the service sector that comprises of banking, 

insurance, educa tion. hea lth. trade, transport and communicati ons and the li ke. 

The share of the serv ice sector in to ta l GOP showed an increase in recent years . It 
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registers a growth rate or 7 percent in 1997 and. 10 percent in 1998 (M EDaC, 

2000). 

3.1.1 'I'he foreign tnulc serio I' 

The l or~ign trade sec tor in cILld~, IhL' e~po rt and import seclors o r the CO Lln llY 

E~port 

I he ~~port seclor d~pcnd, high" (In IhL' <lgricullur<ll sector. as th" nwj(lr L' ~ P()rt ' "I' 

the country are primary commodilies in Ihe ro rm or raw or semi-processed lorm. 

The major export items are corlee. hides and ski ns, oi lseeds and pulses. Table 3.1 

shows the volume and va lue or Ihe major exports of the country during the pcriod 

1993- 1999. 

The country 's s ing le mosl imponanl ex pon item is coffee. The count ry depends 

on the export of coffee lo r lorcign exchange earnings . As indicated in la ble 3. 1. 

coffee has the li ons sha re in lotal e~po rt s accounting 58 percent of the total cxpo rt 

on average from 1993 up 10 1999. The vo lume o r coffee exported 10 olhe r 

countri es increases from time to li me. Table 3.1 sho ws that during thc pe riod 

1993-1 999 the vo lume of conee c~poned increases fro m 63.4 thousand melrlc 

tons to 101 .2 thousand mClric Ions. 
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Table 3, 1 EX llo rl by lIl ;ljor cO llllll odit y (Vallll; illllliitiuns ofUSD. Volume. in thollsands met ri c tons) 

COll1r1l0dit .v 1993 1994 11)95 19% 1997 1998 1999 

ColTn' 125.8 124.4 1S7.~ 355.0 -1 10,0 181. 2 3mLO 

Volu11I1; 63.-' 73-<) g1 .2 97.6 1211 120.0 IOU 

Prict.' 2.0 1.7 3.5 2. X ~ I) 3.5 H 

rp;lbc~ - ~~.-

0.') u I(d 12,1 I I .') 15. -1 I3.X 

VOI Ullll' 1. 5 9.X 1(1. J 29.0 :lOS 30.9 29.g 

I'ri ce 0,6 0.5 (U) 04 ()A 0.5 0.5 

- I -O ilq'ctb OJ 7.7 X.O 6.6 I I-I -15 .7 36. 1 

\'nlUlllC IJ. -I IIJ.-I 11 .9 7N I-I I M.() 51.4 

I'rl cl' 0.7 0. 7 0.7 U.g O,X 0.7 0.7 

I.,':tlh l'r :uld k:llhl'I ' prlldul'b 
-

31.5 35 3 5') X ,lUI .; "":, I 505 32.-1 

I I 

\nlUllll' 5.6 9.') 7.5 S /l 7.9 5.l.; 

Price 5.7 - (). I 6.7 (l.() 6.4 5.6 

Others 63,7 73.7 81.5 70 163. 1 70.9 121 

T otul 222,3 245 .9 4536 " J:)") 5987 602. I 484.2 

.. ," ,-

ImporL 

The major import items of the country are raw materials_ semi-fin ished goods, 

I-ue l, capital goods and consumer goods_ Table 3.2 shows the value of major 

imports during the period 1993-1999. 
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T~lJlc 3.2 Major illlport itcms (in millions of US D) 

1m po rts 1993 1994 1995 1996 1997 1998 1999 

Raw 111 a teri<lls 20 .6 14.9 20.9 28.4 26 .7 27 .8 24 .3 

Scm i- fini shed goods 94 .9 129.3 182.8 199 .7 189.7 21 9 .5 248.5 

Fuel 198 .0 222 .3 168 .9 147.9 68 .8 331.5 158.0 

Capital goods 382.0 238.6 333.7 410.7 508.2 404.1 599.7 

Co nsumcr go ods 334 .7 29 1. 3 340 .0 385.9 269.9 267.4 406.5 

Misccll:Jl1cOliS 21.7 18 .2 16.7 22.8 12.6 3.9 25 .3 

Total I 1,051.8 914 .6 1,063.0 1, 195.5 1,075. 9 1,254.2 1,462 .3 
I 

. -SOlO ce. Nat iona l Bank 01 I::..tlllol)l(1. 2000 

3.1.2 Foreig ll invest lTI ent 

According to data from the Eth iopian Investment Authori ty (2000) , there are a 

total of one hundred and seventy eight Fore ign Direct Investment projects with an 

investment capital of 10,381.43 ~ I i llion Birr during the period 1992-1999. Of this 

investment ni nety-three of the projects are totally owned b) foreigners while 

eighty-li ve of them are joint ventures with domesti c investors. The secondary 

sector, (manufactu ring sector) received more investment projects (86) followed by 

the tert iary sector (72) and the primary sector (20). 

From the tota l FDI projects approved, on ly 33 of the projects sta rted operation 

with a total capita l of 3,361.47 million Birr. Again. most projects belong to the 
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secondary sector (22) IVhi le the terti ary and the primary sector received only 8 and 

3 projects respective ly. 

In general, the rOI trend shows that the manufacturing sector is allracting 

enormous foreign capital followed by the service secto r. However, when look ing 

at the composition of investment projects in the secondary sector, it shows that the 

fore ign in vestment projects concentrate in the major imports of the country like 

pharmaceutica l products, chemical products, metal products including machinery 

and equipment etc. 

3.2 LEVEL OF INTEGRATION IN WORLD MARKET 

Internat ional trade and fore ign direct investment are the two symptoms of the 

information age and determine the lel'el of integrati on of a country in the global 

economy. (Manse ll , R. & When. U., 1998. Cameron, G. , 1995). When countries 

part icipate in international trade and open thcir economies to foreign inves tors. 

they will have access to the technological know ledge of the rest of the wo rl d 

through the exc hange of informat ion. I-Ience. a country that rece ives hi gher 

fo reign direct investment and engages in internat iona l trade is said to be integrated 

in the globa l economy. 
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secondary sector (22) whilc the tertiary and the primary sector rece ived onl y 8 and 

3 projects respec tively. 

In general , the rD I trend shows that the manufacturing sector is attracting 

enormous foreign capita l followed by the service sector. However, when looking 

at the compos ition o f investment projects in the secondary sector, it shows that the 

foreign in vestment projects concentrate in the maj or imports of the country like 

pharmaceutica l products, chemica l products, metal products including machinery 

and eq uipment etc. 

3.2 LEVEL OF INTEGRATION IN WORLD MARKET 

International trade and foreign direct in vestment are the two symptoms of the 

information age and determine the lel·e l of in tegration of a country in the global 

economy. (Manse ll , R. & When. U .. 1998. Cameron, G.1995). When count ries 

participate in international trade and open their cconomies to foreign investors. 

they will have access to the tec hnologica l know ledge or the rest of the world 

thro ugh the e:-:change of information. Hcnce. a country that receives higher 

foreign direc t investment and engages in international trade is sa id to be integrated 

in the global economy. 
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[n this section the positi on of' Ethiopia in terms of global participat ion wi ll be 

assessed. 1n order to determine the level of integration of the country in the global 

economy so me indica tors such as the ratio or trade in GO P, the share or 

manu factured products and serv ices in expolt and the sharc of fo re ign direct 

inves tment in GOP wil l bc used. Tables 3.3 and 3.4 show thc share or trade and 

Foreign Oirec t Inves tment (FOI) in total Gross Oomes ti c Product (GOP), 

respecti ve ly. 

T"b le 3.3 Share oftnHlc in G OP 

19% 1997 1998 1999 

TnHlc (import. c.,\port) 1608.0 1674.6 1856 .3 19-16.5 

(in milJionsofUSD) 

GO P' ( in millions or 2213 .9 2263 .6 2126 2070.-1 

USIJ ) 

I 
Trade/GDP ratio 0.73 0 .74 0.87 0.9-1 

Source: l\ :tt\onal Uflilk 0 1 i:. lhlopla. :WOO 

Table 3,-' FD I in flow in Ethiopia ( Bi l lions of US Dollars) 

1995 19% 1997 

FD I infl ow lin Bi llion US dollar) 8.0 5.0 15.0 

G DP * (ill Illillions or USD) 2022.8 2213.9 2263 .6 

FDI shllrc 4.0 ? ' _.J 6.6 

SOlllet: . U\lC r AIJ ln VC:.i lll cnl Reporl. r lends dlld DCICIlllllltlIHS. 1998 and MEDaC. 2000 

* For the purpose oflhis alla[~sis lh~ GDP ligures are converted to US dollars through the onidal 

c.'\change rate urlhe l3irr tu US dol 1<11". 
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As indicated in tab lc 3.3 trade to GOP ratio is sholV ing an increase in recent years . 

Th is shows that the sha re of trade to the overal l GOP is increasing and the 

country's part icipation in international trade is improving. 

Tab le 3.4 sholVs that the share of 100 1 fal l from 4 percent in 1995 2.3 percent in 

1996 and aga in increase to 6.6 percent in 1997 . Thi s shows that the country is 

receiving more fo reign inves tment in recent years. 

The type of toreign direct inves tment the country receives includes agricul ture, 

manufac turing, construction, education and hea lth, and others. Among these the 

larges t amount is received in the manufacturing sector. Tabl e 3.5 summari ses 

foreign investment inflows in the country by sector. 

1':lb l(' 3.5 rorcigr. Dircc lln vcst1ll CliI Projects ill Ethiopia ( 1992-1999) 

Sel'to,. No. or Projects Amo unt of Inves tlll e n t l' :l pi ta l 

(Milliol1 Birr) 

Agriculture 20 2.302. 15 

/VI ;11 1 II rac tu ri ng 86 3.3 13.7 1 

Co nstruction 21 909.06 

Edu cat ion ;111(( hea th 23 624.88 

Oth ers 2S 3.230.63 

T o (:\ 1 178 10,380.43 

. ... SOUl c \.!. LlhlOpr ,1!\ 1m CSllnClH Authori ty, 1999 
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When the share of manufactured goods in total exports is examined, data on export 

of manufactured items cannot be found. The major reason is that Ethiopia does 

not export man ufactured items in great propo rtion. As indica ted above Eth iopia' s 

exports are mainl y composed of agricu ltural products and the export of 

manufactured items is insignificant. 

As di scussed above, the indicators used to determine whether Ethiopia is 

integrated in the world marker or nor, show that the level of integrat ion in terms of 

these indicators is poor. Although the share of trade in total GOP is significant. 

the compos ition of the country' s export items reveals that manufactured items do 

not have a significant share in the country's export and hence there is little chance 

of penetrating the global marKct. The share of FOI in rotal GO P is also 

insignificant. thereby, indicate tlia t the possibili ty of technological transfer and 

information now that is to be ac hieved through fore ign investment is very small. 

This shows that rhe possi bility of penetrat ing the internat ional market is very low 

and hence the country is among those loosely integrated countries. This poor 

performance of the country in thc global economy has sound implications fo r 

poli cy formulation in the countly if bette r participati on in the global economy is 

needed. 
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3.3 leTS IN ETH IOP IA 

The ICT sec tor is a co llection or industries and service acti vities- internet service 

prov ision. telecommu nications equ ipment and services, inforlllation tech nology 

(IT) equipment and services, mcdia and bl'Oadcas ting, libraries and docuillen tation 

centres. cOlllmercial inrorillation providers. network based inlorlnation serv ices 

and other related inforilla tion and com munica tion act ivities (ECA, 1999). 

Table 3.6 is extracted frolll the World Bank . World Deve lopl11ent Report 2000. to 

show the status ofl CTs in Ethiopia and SO l11e Ali·ican cou ntries. 

Tab le 3.6 le T s in se lected co un trie s 

Pcr 1000 pcoplt.: 

('nU llIfY Dai ly Hadius Tcll'\'isiull Tclclllwlll' .\ Iobile 1'~'rS(l nal [nicrnl'! h n 'iS{p'I:' High [('fhnolu;!~ 

newspaper 11)1)6 SCI!'> ltlain liul's Tl'kpllon l' l'O lilpull' f S lO.ouO 1I<:"pk) nporb I 
11)% 11)<)7 1 <)'1 7 I ')'n ]<)Y7 1991) ' ~" ,)i" Ill r"!! ~' .'\p\)rt ~ 

I 1'lY7 I 
, 

l : lhHJPI~ 1 19-1 , .' U 00 1 " 
" ell~ a 9 108 19 S 0 1 3 0 23 II 

Sellegal 5 '" 41 
I 

13 I II , 02 1 55 

Morocco 26 ~41 160 I 50 3 2 5 0.20 27 

Eg~pt 38 316 127 56 0 73 03 1 7 

.. , , 
SOllr C~. \\ 0 1 Ie! B"llk. \\ 01 Ie! devcloplllcnl i-.l'POt t. 199911000 p. 266 

As indicated in table 3.6, the current state or ICTs infrastructure in Ethiopia is still 

al110ng the very poor. There arc only 194 radios, 5 television se ts. 2 daily 

newspaper and three telephonc main lines lor 1000 peopl e. It IS clear that 

broadcasting provides a basic information inf"i'ast ructure in the country. Access to 

radio is by far greater than access to newspapers, telephones and televi sions. 
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Regarding In ternet conncc ti vity. the Ethiop ian Telecommunications Corporation 

(ETC) runs Ethiopia 's Internet se rvice on a monopo ly basis. There are still no 

plans to a llow private ISP (Internet Service Provider) in the co untry. Rather, thc 

government is working jointly with UN DP to expand the In ternet lnli'astructure in 

thc count ry (lCA, 1999). 

In this regard. ETC has recently purchased 128 additiona l modems to the existing 

96, to improve its se rvices and has a plan to maximi se the number 01' customers 

from about 2.4000 to 3.000 around the country by add ing more satellite stations 

(ECA, (999). 

The monopo lisation of the telecommun ication sector is responsible for the 

inefficiencies observed so fa r. For instance. the distribut ion or Internet service is 

limi ted onl v to cities and it could no t sati sfy the demand for the service. Moreover 

the high cost of the service is prohibiting potential customers li·Otll using it. 

rr the telecommuni cation sec tor is liberali sed and private sector participation is 

allowed, there will be a huge reduction or price due to competition and the service 

wi ll be distributed to a wider place than now. 

In general , ICTs are still poor in Ethiopia and there is a lot to be done in thi s 

sector. The government is giving em phasis to the deve lopment of a national 

Information and communication infrastructure (NICI). The object ive of the NICI 
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plan is to rellect overal l deve lopment pri ori ti es, redetine sectoral po lic ies and 

support the introduction 01' a new regulatory framework so as to improve the 

el'riciency and to mobilise recourses . lor building nationa l inlorlllation and 

communication inli'astructure(ECJ\, 1999) . 
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CHAPTER FOUR 

ANAL YS/S OF THE UTILIZATION OF MODERN leTs B Y 

BUSSINESS FIRMS 

For the purpose o r analysing the utilizati on of information and communication 

technologies (l e Ts) by the trade sector, those finns that are engaged in 

international trade i.e. the import and export 01' goods and services arc considered. 

As these tirms are engaged in international trade, they interact wi th foreign 

organizations and business partners and which make them susceptib le to the 

outs ide wor ld than other tinns. 

A total oC t\\·o hundred tinns are se lec ted Cor the purpose of analysi s as indicated 

in the methodology section before. The sampling technique employed to se lect 

these bus incss II rms is purpos ive sam pl ing where those I'inns that are engaged in 

areas considered much more relevant to the study are considered. In case or 

exporters. those lil'lns that are engaged in the export oC the major export items of 

the countr\, such as corfee, oilseeds. pulses and leather products are co nsidered. 

The rational behind this se lection criteria is simple and straightloJ'lvard. As shown 

in chapter three. Eth iopia part icipates in the international market through the 

export of primary comillodi ties in which the country has comparative advantage 
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relati ve to other countries. As a result it is believed that , it is reasonable to 

consider such areas with respect to their utili sati on of ICTs. Moreover, these firm s 

have been in the business for so long and they can eas ily detect any change that is 

occurring in the new global economy and the effects of introducing ICTs in thei r 

business ac ti vi ti es. 

Accord ing to the Addis Ababa Bus iness Direc tory (2000), publ ished and 

di stributed by the Addis Ababa Chamber of Commerce. there are three hundred 

exporters that are engaged in the export of the major items (i .e. coffee, oil seeds , 

pu lses, leather and leather products). or these firms, one thi rd of the total i.e. one 

hundred exporters are se lec ted randomly. 

In the case of the importers, those tirms that are engaged in the import of modern 

information and cO l11muni cation technologies are se lected. Although the country's 

major il11ports are mainly composed or manufactured goods. pharmaceuti ca ls and 

other raw materials. such firm s are [ound to be re levant in the sense that their 

exposure to modern ICTs would ini tiate them or make them appreciate the 

importance 01' lCTs for thei r business acti vities. 

[n this category, those firm s that import te lecoll1munication equipment, electronic 

products, radio. TV and the like. computer accessories, and AudiolV ideo, 

diskettes, film s, CDs are included . There are a total of three hundred twenty firm s 
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relative to othcr countries. As a result it is believed that, it is reasonable to 

consider such areas with respect to the ir utili sat ion of JCTs. Moreover, these f'l rms 

have been in the business for so long and they can eas ily detect any change that is 

occurring in the new global economy and the e ffects of introducing ICTs in their 

business acti viti es. 

According to the Addis Ababa Business Directory (2000), publ ished and 

distributed by the Addi s Ababa Chamber of Commerce. there are three hundred 

exporters that are engaged in the export of the major items (i.e. coffee, oi Iseeds, 

pulses, leather and leather products). Of these firm s, one third of the total i.e. one 

hundred exporters are se lected randomly. 

in the case o f the importers, those tlrms that arc cngagcd in the import of modern 

informat ion and communication tech nologies arc se lected. Although the country's 

major imports are mainly cOI11posed of manufac tured goods. pharI11aceutica ls and 

other raw materials. such li rms are found to be re leva nt in the sense that their 

exposure to modern ICTs wo uld initiate them or make them appreciate the 

importance oflCTs for thei r bus iness activities . 

In thi s category, those firm s that import te lecomI11unication equipment, electronic 

products, radio , T. V and the like. computer accessories, and Audio/Video, 

diskettes, filI11 s, CDs are included. There are a total of three hundred twenty firm s 

50 



in these categories where one third 01' thel1l i.e. one hundred are considered in the 

sal1lp le (Addis Ababa Cha l1l ber ofCol1ll1lerce, 2000). 

For the purpose of co llecting the inforl1la ti on, a li ve-page questionnaire is 

prepa red and distributed to the se lec ted organizat ions. Of the two hundred 

questionnaires that are distributed, forty-seven of thel1l are returned. The other 

one hundred and fifty three are not returned due to different reasons. 

There are different factors that contribute to the low leve l o r returned 

ques tionnai re. It was difficult to persuade the respondents to cooperate because 

11l0st of them were not willing to give any information about their business 

activities. They were suspici ous of the 'real' objecti ve of the questi onnaire and 

the consequences that follow. In other wo rds, they has a fear that the in/o rmation 

they provide l1light be used by sO l1lebody against them or to outsl1lart thel1l in their 

business deal s. 

The other constraint faced duri ng the field work was total un willingness of the 

indi vid uals. SO l1l e of the respondents do not understa nd the il1lportance of thc 

il1lportance of a research work and the contribution they l1lake to the research by 

prov iding responses. Hence, they were totally not wi lling to give any response 

because they felt it was juts a waste of til1le. SOl1le of thel1l give the reason that 

they do not have til1le to fill the questionnaire. 
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The unava ilability of the righ t person to provide information coupled with the very 

lim ited time allolledto the fi eldwork were also l11ajo r hindrances. Another l11inor 

diniculty encountered in the process was the unwillingness ol' the respondcnts to 

prov ide answers to open ended qucstions. Most o l' thel11 li ke to give responses for 

ques tions that have options to choose. 

Although the returned quest ionnaires are much less than ex pec ted, it is be li eved 

that the ava ilable ini'o rl11a tion can be used as a representative of the sa l11ple. This 

is l11ainly because 1110st of the fir l11s are doing businesses in almost the sal11e 

l11anner and the utili sation of 1110dern ICTs is a very recent phenomenon in the 

country. Due to thi s, the researcher believes that the conclusion that wi ll be 

arrived based on the available information would not be tha t l11uch di ve rted from 

the reality. 

Based on the returned questionnaire. the following analysis and result is presented. 

An attempt is l11ade to di vide the analysis into diffe rent parts based on SO l11e 

points. The l11a jor points or discuss ion are: 

• Type of ICTs widely used by businesses 

• Informati on needs 

• Business links 

• Application of personal cOl11puters 

• Access to Internet 

• E-co l11merce 
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• Advantage of' utilizing ICTs 

• Cost 

• Manpower 

4. 1 BRIEF ANAL YSrS OF THE MA.l OR POINTS 

In/ornlCllion needs 

An attempt was made to identity what type of information is required by the 

business firms. It is founcl out that all the respondents acknowledge Ihe 

importance of information to their business acti vities. An investigation as to the 

infonmltion need s of such business organ isations re veals that most of them need 

information regarding the current market trend such as the price of a given item . 

the demancl for it, the availability of a product (the supply leve l) in the 

international market. 

They also ind icated that they need information regarding who are the major 

players in their field s or information about the ir competi tors and how they are 

performing in the international market. In addition to this they also indicate that 

they need information regard ing the ru les and procedures of payments, shipment 

cond itions and insurance of a gi\ 'en country in international transactions. 
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attempt is made to show the trend in Ethiopia. Accordi ng to the responses 

ava ilable, there is a shilt fmm 'conventional ' mcans of com mun icat ion to modern 

ones . As indicated in tab le 4.1. most business Ii rill s (almost all of them) ut ili sc 

telephone and fax machine in their day-to-day activities. 

Tab le 4. 1 le Ts lI'id ely used 

leTs ' " : - .', No.ofrespondents Percentage , 

Telephone 47 100 

Fax machine 44 93 

Personal Computer 30 64 

Type writer 17 36 

Others (telex. route r. etc) 7 15 

The num ber of businesses that utilise personal com puters in their business 

activ ities is found to be encourag ing i.c. among the IOta l of 47 business firm s. 64 

percent (30) of them use personal computers Thirty six percent ( 17) of them use 

traditional too ls such as type machine tor data process ing and inl'o rmation 

keeping. In addition, some business tirms use other technologies like te lex, router 

etc. in I ine with telephone, fax machine and personal computers. 
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/Jusiness links 

Business ente rpri ses engaged in international trade do interac t with simi lar 

business enterpri ses to make transaction of any kind. The business interaction Ca n 

be at ,·egional. continenta l and internationa l level depending on the type and 

demand of the business. 

The importance of in fo rmation and communica ti on too ls becomes very essent ial at 

this point. In order to maintain a closer contact with overseas firm s, loca l bus iness 

t-i rms need to have access to modern , effici ent and cost effec ti ve means of 

communication too ls. 

Table 4.2 Trade partners by reg ion 

Region No. of respondents Percentage 

Ati·ica 7 16 

As ia 10 23 

Eu rope 19 43 

U.S.A 8 18 

L. Ameri ca - -

As summari sed in table 4.2 all of the business firl11s have contacts with overseas 

firm s. Of the total busi ness t1rl11s, onl y six percent (3) of them have branches 

outside the country wh ile ninety fo ur percent (44) of them have partners outside 

the country. Of those firm s that have partners outside of Ethiopia, most of them 
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have partners found in Europe and U.S.A, sixty one percent (27), while 16 percent 

(7) of them are in Alj'ica add tlVe nty three percent ( 10) in Asia. This shows that 

bus iness lirms in Ethiop ia are ma king c loses contac t with outside linns bo th in 

A I·j·ica and other continents. 

Table 4.3 Major cOlllmun ication mea ns 

.s~m~;~!li~~6.~~. ~!~~~;1 ~?;. o! ~~p~~~~~t~ ...P:r~e~!~g~: 
Telephone - -

Mail - -

Fax 31 66 

E-mail 16 34 

Regarding the communicat ion means employed by such firl11s to make contact 

with their partners/branches. most of them communicate as a major 

communication means through lax (s ixty six pe rcen t) wh ile the rest thirty fou r 

percent ( 16) com ll1unicate via E-mail mainly to make business dealings such as 

order, price nego ti ation. shipment condition etc. 

As table 4.3 shows. telephone and pos tal services are not the major means of 

communication. The reason beh ind this trend might be the high cos t associated 

with long distance telephone calls and the longer time involved in postal services . 

Application of personal computers 
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Modern le Ts such as pes pro\'ide a vas t amount or fac ilities to business fi rms, 

However, in many cases these technologies are unde r-utili sed in many 

organisations in the town, In most places, it is customary to sce pes employed as 

a substitu te or a typewriter. The finding of thc survcy indi cates the same lact. 

Tab le 4.4 Appli ca ti o n of perso nal com pute rs 

Application No. of respondents Percentage 

Word process ing 17 57 

Data manipulation I I 37 

Internet browsing 13 43 

E-mail I ' -' 43 

Electron ic Data Interchange - -

E-commerce - -

Frolll those organ izat ions (30 ) that use persona l computers in their businesses, 

about hall' of thelll (fifty seven pe rcen t) use it only fo r secretarial works such as 

writing documents, letters and so on while fo rt)' three percent ( 13) of them said 

they use it for brows ing the internet, e- l11ai I service, Th irty seven percent ( I I) or 

them sa id they use it for data manipulat ion besides the major applica ti on ol'word 

processlllg, 
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It is also reported found out that nonc or the respondents use their compute r for C­

commerce and communication and data transrer. This could be due to lack o f' 

awareness as to the application or thc technology in their li elds or lack or skilled 

manpower to effecti ve ly util ise the services prov idcd. 

Access /0 Internet 

Access to Internet has become a \'ery im portant aspec t of the business comm uni ty 

in genera l. The I.nternet provides a huge amount of information sources and a very 

new way of do ing business electronically. Moreover, it provides access to I11any 

conSUI11ers around the globe to the products of a given firm thereby expandi ng the 

market hori zon for fi rms. 

Although, Internet is a recen t phenoI11enon in Cth iop ia, an attempt is made to sec 

the awareness of business firm s of the advantage of usi ng such serv ice. Hence as 

table 4.4 shows, or the total fi rms considered only 28 percent (13) of the 

organizations have access to Internet. And most of them started using the service 

before one year. 

Ta bl e 4.5 Reaso ns fo r lI ot utilis in g inte rn et se rvice 

Reasons No. of respondents Percentage 

Cost 23 68 

Appli cability 7 20 

Lack of inf'i'as tructure 4 12 
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Of those organ izations that do not have access to the Internet, seventy six percent 

(26) of thel11 sa id they have a plan to start using the service, wh ile the re l11 aining 

eight (twenty fou r percent) said they do no t have G plan. 

Al110 ng the reasons l11 entioned bv the business ti rl11 s fo r not uti li sing the service, 

the high cost associated with the service (the service charge) is the l11ajor one 

(s ixty eight percent). Twemv percent (7) of them said they requested 

teleco l11 munica tion fo r a line but couldn't get one due to the lack of new lines. 

Four of the respondents (tweh'e percent) said they do not \'et understand the 

il11 portance o f the service in relation to their bus iness. 

In general, the re is a very poor access to Internet service by business fi rl11s l11ain ly 

due to costs and lack of sufficient infrastructure in the country. There is also lack 

of awareness by the bus iness tirl11s. Hence, th is calls for instant measures to be 

taken by the responsible bod ies. 

E-CUI11111erCe 

Electronic COIll merce is regarded as a pre-requis ite to conduct busi nesses in the 

knowledge societies of the future in Ill any developed count ri es. Current ly, there 

are businesses that do their busi nesses over the Internet li ke Amazon.coIll . It is 
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bus iness counterparts and to get information rega rding the acti vities taking place 

around the world. 

Although all o l' the respondents do not have personal computers and access to the 

Internet, they somehow use other cO l11l1lunication techno logies such as telephone. 

lax, te lex etc as their major mcans of cOlll munication. 

However, the investment most businesses allotted to the acq ui sition o f modern 

le Ts seems very small. Of the total respondents cons idered. eighty seven percent 

(4 1) of them said the investment they made on le T from the overall investment 

they make (i.e. the investment they allotted to acquire capital for conduct ing their 

business) is less than 25 percent. Nine percent (4) of them said it is 25 percent 

while the rest two (tour percent) sa id they make nearly 50 percent investments. 

Tab le 4.6 In ves tm ent in leTs 

Share of inv:estment No. of respondents Percentage 

50 percent 2 4 

25 percent 4f 87 

Less than 25 percent 4 9 

No ne - -

When responding to the benefits they gai ned by utili zing modern le Ts, the 

fo llowi ng are mentioned: 
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• 

• 

• 

• 

• 

fas t and re liable way of doi ng bus iness 

do ing bus iness twenty lour hours 

new business opportun ity 

more access to fo reign marke ts 

Access to im portant in fo rmat ion sources such as Almanacs, Encyc lopaedia 

All of those busi nesses that usc modern leTs agreed to the fact that the ir usage or 

the techno logy contributes to the profi tabi li ty of their bus iness. 

Regarding the benelit of leTs in prov iding services that are not ava ilab le 

domest ically. the business organizat ions indicated that they ga in some advantages 

such as 

• 

• 

• 

• 

• 

• 

Cost 

support on the products they se ll , 

recommendation and marketing strategies to promote the products, 

latest information on world market, 

addresses of new (potential) pa rtners. 

global in lo rmation shari ng. 

UseNet which o ITe r access to news groups to r group di scuss ions 
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One advantage of employing modern le Ts is a fast and reli ab le comm unication at 

a vc ry minimum cost. In many instances, le Ts are praised due to th is significant 

cost reduction and the opportunities they provide to busincss fi rms by reducing 

costs or production. 

Sixty two percent (8) of the respondents sa id communication is fairl y cheap 

through modern leTs (E-mai l) when compared with other communicat ion means 

such as te lephone, fax , telex, and others. The rest five said it is cheap. A long 

distance ca ll costs much more than the cost they paid for E-mail and hence it is 

unattracti ve for making fi'equent com munications. 

However. as mentioned before, the major constraint mentioned for using the 

Internet by most tinns lor not using the Interne t is the unattractive cost associated 

with the service. This is due to the absence of many Information Service 

Providers (lSPs) in the country. When many ISPs exist in the market. the price 

will become lower and lower due to the competition among the finn s. 
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Manpower 

The availability oC ski lled manpower is essential to Cull y benefit from modern 

ICTs. Unlike previous times, the in/ormation economy requi res the participation 

of a skil led human capi tal in the business sector. 

Regarding the question whether the firms have the necessary manpolVer to utili se 

modern information and communicat ion technology (especially in cases of 

Internet, E-ma il etc), most of them (eighty fi ve percent) said they do not ha ve a 

problem with manpower. They hired at least one person lVith adequate skill s in 

computers. The rest sa id they have a manpower problem. This group sa id 

although they have the necessa ry technology at hand they couldn't use it 

effect ive ly. 

One reason for the absence of skilled labour in such areas might be due to the low 

leve l of skilled labour in the cOlintry. Moreover, the lack of· awareness by firms 

that they need profess ionals to do thei r jobs in the current economic order is also 

one factor. 

I n general , the finding of the suney shows that although [CTs are highly crucia l in 

international trade, the technology is not widely used by business firm s. Most 

business enterpri ses use the cOI1l·entional means of communicat ions widely. Even 
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those who have the equipment at the ir hands do not properl y utili se it. In most 

cases, the tcchnology especia ll y computer is under-utili scd and is becoming a 

substitute for typewriter. 

The ma1l1 rcason for not utili sing modern ICTs by the side of somc bus iness 

organ isations is the hi gh cos t assoc iated with the acquisit ion of such technologies 

and the unavailability of nell' Internet connection lines. The absence of skil led 

hU lllan resource is also one major bottleneck. 

However, those organi sations that use ICTs to make transactions internationally 

be li eve that they get a lot of advantage such as fast cOllllllunication. market 

information. Illore access to foreign markets and the li ke. 
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CHAPTER FIVE 

CONCLUSION AND RECOMMENDA TlONS 

5.1 CONCLUSION 

Advanced inforl11at ion and cO l11l11un ication technologies are bringing a new 

econol11ic order where the whole world is interco nnected and start to function as 

one global factory. This nel\' set of wor ld interaction econol11ically, politically and 

culturally is known as globali sa tion. 

The term giobalismion is an elusive concept and has given different meaning by 

different people. However, all the definitions or meanings suggested by dilferent 

people describe the process as one that interconnects (integrate) the whole world 

socia lly. culturally. economically or politically. The main characteristic of 

globa lisation is that it brings the world together by eliminating the physica l. 

cu ltural and political boundari es. 

The global isation process is highly interrelated with the emergence of the 

information economy where information is becol11ing power. In the new 

globalised world there is a Cree now of information besides that 01' capi tal and 

labour, among countries. Hence, it is believed that the global isation process 
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highly facil itates or contri butes a lot to the emergence of the information 

economy. 

There are. however, two major opinions about the globa li sat ion process. Many 

people view the process as a di sruptive force lI 'here the rich countri es promote to 

control the economies of the de\'e1oping coun tri es . Thi s group 0 1' peop le argue 

that the process in no way benelits the poor count ries. ra thcr it contributes to their 

margi nal isation. The second group. however. vielVs it as a pos iti ve phenomenon 

where it brings nelV opportunities I'or developi ng countries th rough the creation or 

a global marketplace. 

In the current globalised world. production and consumption become worldwide 

and there is global competition. In addition. illlernational trade and to reign direc t 

investment (FDI) are growing at a fas ter rate than ever befo re. Another featu re or 

the global economy is the increased importance of information goods and services 

in in ternat ional trade. Those goods that were considered non-tradab les bcl'o re are 

becomi ng the major trading items due to the advancemen t in information and 

coml11 uni cation technologies. 

Developi ng countries , howeve r. l'ace challenges in fitting themse lves in sllch a 

revolut ion. One l11ajor constraint that hinders their participation in the global 

economy is lack of infrastructure in modern le Ts. Lack of unskilled labour force 

al so contributes to the gap that is created among the rich and poor count ries. 
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export and the share of trade in total GD P. Although the share of trade in GDP is 

sign ificant. the two indicators sho\\ 11m Ethiopia performs less in the global 

economy. 

Regarding the situalion 01' modern ICTs in the country, aga in Ethiopia is placed 

with those countries that have poor access to such technologies . Therefore, one 

can say that the Ethiopian Economy is still agrarian and it is not integrated in 

today 's global information economy. 

From the micro side. the survey conducted on bus iness firms on the utili sation of 

modern ICTs. re vea ls that mosl or thc linns do not yet utili se modern ICTs 

effecti ve ly. The opportuniti es pl'Ol'idl'd by modc l'll ICTs 10 sueh businesses 

participating in intel'llational trade is enormous. 

However, Illany or the firm s do not vet become in a position to utili se it 

effecti vely. The reasons mentioned by such businesses are the high cost 

associated with the services, the unava ilability 01' access to such services, and lack 

of awareness by the li rms on the potential use ol· ICTs. 
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5.2 RECOMMENDA TlONS 

Based upon the findings of the survey and the analysis of the Ethiopian economy 

vis-it-vis the globa l economy. the I'o llowing recom mendations are made to get a 

full benefi t fi'om the: utili zation of modern ICTs. 

The findings of the study indicated that the Ethiopian economy is poorly 

integrated in the global economy based upon some indicators such as trade to GDP 

ratio, share of manufactured items in total exports , and level ofFDI in the country. 

Since the process of globalisation and the information revolution are the order of 

the day, Ethiopia cannot afford to stay detached li'om the two phenomena. Being 

part of the globalisation process is not a matter of choice; it is rather a matter of 

survival. As a resu lt. Ethiopi a should take the ad va ntage offered by globalisation 

and the information economy by working wit h it rather than working against it. 

Specifically. there are opportunities for Ethiopi a to make use of the potential 

offered by ICTs to support the country's deve lopment goal especially in the 

trade/business sector. 

The Ethiopian economy is dominated by thc agricultural sector and the export 

sector is al so dominated by the ex port 0 1' primary goods. I-Ience ICTs can 

contri bute a lot by tac ilitating the export 0 1' such goods for better market access. In 
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other \Vords leTs should be used to strengthcn the export of the agri cultural 

products of the cou lllry_ This illeans leTs CCln improve the countr{s fo reign 

exchange earnings I-rom foreign [racic b,- st re ngthening the trade sector_ As a 

result, d ifferent measures should be taken both at macro and micro level. 

At the macro leve l: 

• The government should locus on le Ts and thei r appl ication in faci litating 

the export of the countr ies major cxport iteills 

• The government shoul d also givc emphasis to the service and trade sec tor 

like the allention given to the agricultural sec tor as these sectors are the 

engines of today's current international trade 

• Foreign investment in le Ts is non-existent in the country; hence the 

government should encourage and try to attract investment in such areas as 

thi s will fac ilitate technological transfer 

• The government should I<Jeus on leTs and should find ways to link the 

sector with the developmelll goals of the country or how le Ts ass ist the 

country 's de,-elopmem goal 

• Currently it is not feasib le to involve in the product ion of modern leTs for 

thc cxport m'1rket in Fthiopi'l. 'IS '[ rcsult cillphasis shou ld be placed on the 

usc or leTs dtectivcly 

• A close cooperation bet ween the governillent and the business firm s IS 

essential 
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• Access to modern leTs should be impmved so that business finns 

participate in the global marke t placc 

• The business sector should be made aware of the impOtiance of E-

commerce 

• The Chamber of Commerce should pl[l )' a great role in introducing and 

demonstrating the application 0]' E-commcrcc in trade 

• The Chamber of Commerce should build a network with other Chamber of 

Commences in other countries to share experiences 

• Appropriate policy formulation to comdinate these activities becomes 

essential. 

From the micro side: 

• Business firms should move towards usi ng ICT in their transactions such as 

E-commerce (like selling their goods via the Internet) 

• They should share ideas and experiences on how to make business over the 

internet among themselves 
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ANNEX 

Q 1I estio n n a i re 

This q ues ti onnaire is prep'Hcd as p,Hl of my ~' Ia ste rs Thes is in Information 
Science at the Add is Ababa Unive rs ity und er thc ti tl e 'Tile Strntegic li se of leTs by 
tile trnde sector ill Etiliopia for 1IIIIIm,'"" illtegmlioll ill tile global econoJ/ly'. My 
research foc uses in i.nvestigating the utiliza tion of modern information and 
cOl1U11Unication technologies such as te lephone, co mputers and so on by business 
enterprises in the country and the potential use of such technologies fo r the trade 
sector. 

The term leT refers to technologies such as telep hone and computers (internet, 
E-mail, etc.). 

Your coopera tion in filling this ques tionnai re, by sacrificing yo ur time and 
energy, is very important and highly appreciated. 

PART I About the organization 

1. vV hat type of business are yo u in? 

o Import of goods o Im port of se rvices 

o Export goods o Ex port se rv ices 

o Import/ export goods o Import/ex port services 
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, , 
I 

I 
I 
\ 2. For how many years are you in this business? ____ _ 

3. H ow many employees do yo u have? ____ _ 

4. Do you have branches out side the country? 

DYes D No 

5. If your answer is yes, where? 

D Af rica D Europe D Latin America 

D Asia D USA 

6. Do yo u have business I)iHtners outs id e Eth iopia ? 

D Yes D No 

7. If your answer is yes, where? 

D Africa D Europe D Latin America 

D Asia D USA 

8. What is the purpose of your communica tion? 

9. \'\Ihat kind of infoJ"l11Cltiun do \'OU want (or \'our business clctiv iti cs? 

PART II Utilization of leTs by the organization 

10. What kind of information and communication technology do you use? 

D Telephone D fax machine D Personal computers 

D Typ e Writer D O the r, please specify _____ _ 

11. Do yo u have access to the Internet? 

DYes D Nu D I-lave a plan 
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12. If yes, for how many yeMs do you use the se rvice? 

13. If your answer is no, whClt is your reason? 

o Cost o applicdbility to business 

o Infrash' ucture o other ,please speclly _____ _ 

14. Do you know about E-Co l11mcrce (E lectronic Commerce)? 

DYes o No 

15. What is the main ap plica tion o f the personal compu ters in yo ur 

organiza lion? 

o Word processing o Internet browsing 

o Data mani pulation DE-mail 

DE-commerce D Communica tio n and Data transfer 

16. What percentage is the investment , 'lI U make in ICT from the overa ll 

inves h11 en t you make? 

o 50 pe rcent o 25 percent 

o Less than 25 percent o none 

17. Do yo u think ICT is importilnt for your Job? 

o Very importa nt o moderi1le ly important 

o Less important o Do not Know 

18, If yo u think le T is important for your job, in what sense is it important? 

19, If yo u inves t in ICT, what do yo u think yo u gain by such inves tment? 

20, Do you think there is di sadvantage in using ICT? Please mention. 
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21. Do yo u thul k your usa ge of ICT contribute to the profitability of your 

business? 

D Yes 0 No 0 Do not know 

22. Do you think yo u get more access to foreign markets than yo u get before 

thro ugh the use of mod ern ICTs? 

DYes o No 

23. Do you ge t access to serv ices that are not available domestica lly through 

the use of ICT? If yo ur answer is yes, mention some? 

24. If yo u ha ve pa rhlers outs ide of F. thiopia, what is your major means of 

C0111111tlnica tion? 

o lv!ail o Telephone o Fax DE-mail 

24. Do you thin k communication is cheap th roug h the modern ICTs? 

o Cheap 0 Fair 0 the Sd l11e with other techno logies 

25. Do you have the necessary manpower to uti lize the ICTs you have 

effectively? 

DYes 0 No 

26. Mention the number of IT p rofess iona ls in you r organizationL _____ _ 

Thank you for your cooperation . 
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