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Abstract

The purpose ofthis study was to find out the state of private newspapers readership with
emphasis on two newspapers: Capital and Addis Fortune. Tt majorly identified the readers of the
two newspapers and tried to single out their respective reasons for reading the newspapers and
functions that motivated readers to read frequently. Informed by Uses and Gratification theory as
a theoretical frame work, the study employed both qualitative and quantitative approaches
through target respondents identified by probableand quota sampling with data collection tools or
techniques involving questionnaire and interviews. More than 212 readers and nonreaders were
selected as participant of the study. Surprising finding obtained from this research is that there
are high tendencies of readership for female married educated readers than male married
educated readers and diploma holding ladies have high readership than male with the same
educational status. More overconsistency is seen with women who have interest in reading the
newspaper than male even in a change of lifestyle of singleness to marriage. Thestudyalso
indicates that majority of people reading private newspapers of Capital and Addis Fortune is
younger aged, employed, single and degree holder men.It also showed that the main reasons to
read both newspapers includesearching new jobs, getting information of important things,
broadening horizon of general knowledge and looking for ways of improving self The
conclusion to this study shows readers have high frequency of readership but low readership in

terms of spending time and pages covered.
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CHAPTER ONE: INTRODUCTION

1.1. Background of the Study

Many attribute the history of the beginning and expansion of newspaper in Europe between the
mid-15"century to the fact of the emergence of movable printing machines, an innovation of
Johannes Gutenberg’s. It is believed that by the end of the 1480, 110 towns in Western Europe
had printing press and the number has grown twice by the next twenty years up on the beginning
of 1500.These, according to L. Endrias (2002), have contributed for the emergence of printing
press and newspapers in Europe and the world. Additionally most sources agree that the
European enlightenment era of the 17th century brings a spring board on press media as many

countries of Europe had their contributing newspapers to enlightenment (Lee, 2012 pp. 4).

For many interchangeable reasons in time the innovation has got international acceptance and
now according to World Press Trends survey by World Association of Newspapers and News
Publishers (2014 pp. 11) indicates each day almost 2.5 billion people around the world reads a

daily newspaper in print and 800 million people in digital platform annually.

Worldwide newspaper publications are not only information disseminators and entertainers but
also high level profit making large companies as well. Not only for printed version of them are
paid kind of products but recent innovations introduced there are technologies that makes people

pay for digital newspaper accesses (World Press Trends survey, 2014 pp. 13).

Not as old as the European countries but newspaper with the same goal of disseminating
knowledge and information has got a history inside our home country as well. With more than
3000 years of history our country has been at the peaks of word civilization especially during the
era of Axumite Civilization before 3" millennium B.C. The emergence of Gee alphabet and
medium of communications on the same era seems to be the first and foremost step of beginning

of media and press in Ethiopia (Meshesha, 2014 pp. 78&79).

Though the rise of democracy has embarked the emergence of much number of newspapers in
Ethiopia recently, the first and the profound introductory step in history was taken by ‘Aemiro’,

which was hand written release in 1902 (Brhanu D., 2009).



Later on the print media took a large step from state effort to privately owned publication by ‘L’
Ethiopie Commericale; a French business weekly which was established in 1932, The 1935
quarterly newspapers Kasate Birhan (The Light Giver) and a political weekly Atibiya Kokeb

(The Morning Star) are also some of short lived newspapers in history.

The now Addis Zemen had its establishment more than half century earlier in 1945 which was

followed consequently by Ethiopian Herald.

Privately owned newspapers with more legal support however emerged only before two decades.
As soon as the fall of the then Africa’s biggest military socialist government Derg on the 1991
Ethiopian People’s Revolutionary Democratic Front (EPRDF) came to power with large offer of

press freedom and democracy to the people.

The offer of democracy and press freedom however entitled a far more freedom than the
expected resulting the emergence of many private newspapers which latter evaporated in time

with different censorship carried out by the government.

Among the prominent newspapers emerged after press freedom those having long lasted press
history in Ethiopia are Addis Admas, The Reporter. Sendek, Ethio-Channel, Negaderas,
Mesenazriya, press digest, Yegna Press, Capital, Addis Fortune. Looking at the type and genre of
these currently published newspapers in Ethiopia, most of them are politics, business and
economic by their nature (Ethiopian Broadcasting Authority EBA, 2014). Readability of the state
owned publications is dedicated to another study but question poses however how much of the

population reads these private newspapers.

But coming back to the history of media research, what we find about the print media studies
history according to Gunter (2000 pp. 99) is that it goes back up to 1920s In Britain where print
media research began with the analysis of press circulations by the London Research Bureau
(LRB) in 1928.But the emergence of the primary topic on the necessity of studying readership
takes priority in USA in 1923 where Colleges and Universities begun publishing their bulletins.
Among these bulletins the professional journalism bulletin specifically indicated the need for the
first time and recommended the use and importance of analyzing °...the effects of form and
typography on the case and rapidity of newspaper reading, the effects of newspaper content on

circulation, and the analysis of newspaper content’ (Gunter, 2000 pp. 99).



The first of this kind bulletin was the 1924 Journalism Bulletin which was published by the
Association of’ American Schools and departments of Journalism. Attribute of such discovery
goes to an article written by William Bleyer on 'Research problems and newspaper analysis.' The
article did not only raise the now readership studies only but also lists of possible research topics

in journalism (Bleyer, 1924).

The London Research Bureau (LRB) according to Gunter (2000 pp. 99) also has consecutively
conducted other circulation-related surveys specifically for the Institute of Incorporated
Practitioners in Advertising (ITPA) in 1930, 1931 and 1932, and also a report on Investigating
Press Circulations from Repfords in 1932, and the Readership of Newspapers and Periodicals
survey produced by the Incorporated Society of British Advertisers (ISBA) in 1936 (Gunter,
2000 pp. 99).

For Britain ‘the earliest formal research into individuals' readership is carried out by Gallup for J.
Walter Thompson in 1932, followed by research from the London Press exchange in 1934

(Brown, 1994).

During the Second World War however it was the USA that took the step of conducting much
number of readership studies, says Gunter (2000 pp. 100). But in developing methodologics on

the study field The George Gallup organization breaks the new ground.

However management driven Readership research took the role in enhancing the field of the
study more in 1960s and 1970s due to the decline of circulation of major newspapers in

metropolitan areas.

From the recent time researches that have international recognition WAN-IFRA’s World Press
Trend is one and seems the only source available on global circulation and readership studies. It
is serving as source for global newspaper industry studies including circulation and readership
for the past 70 years. WAN-IFRA, an organization created by July 2009 merger of WAN, the
World Association of Newspapers, and [FRA, the research and service organization for the news

publishing industry, has got a global network of 3,000 news publishing companies and



technology entrepreneurs, and its legitimacy from its 80 member publisher associations

representing 18,000 publications in 120 countries.’

WAN-IFRA collects accurate data for more than 70 countries which represent more than 90% of
global print industry base. The center gets support of National newspaper and media associations
including other contributors and draws a data from global partners like Zenith Opti-media on
media industry parameters, IPSOS on audience levels and ComScores on digital audience

behaviors (World Press Trend, 2014 pp. 3).

In terms of method different techniques have been developed through time in identifying
readership of different publications in time. However the dominant theoretical approach that has
been used so far on the study of readership particularly involves the use of Uses and Gratification
(U&G) theory. The relevancy of the theory has been discussed in sections that follow. This
research therefore will use the relevant applicable scientific approach to understand and see the

state of readership of private newspaper readership in Ethiopia with emphasis to two newspapers.

1.2. Statement of the Problem

To make a readable newspaper is not a simple task which is limited only to attractive, interesting
and fancy front pages. In short history of media independence and democracy in Ethiopia, the
process of generating single weekly independent periodical is a stressing, hard and time
demanding team responsibility for all types of editorial groups. Stress more goes also to the
managers and owners of publication businesses as their trust should lie on the editorial team they
formulate in appropriate managerial choices. The primary intention of most newspapers is not

just any other but businesses (Keeble, 2005 pp. 2).

Debate as to whether they exist to report news, to act as watchdogs for public or exercise check
and balance on the act of government or defend the ordinary citizens against abuses of power or
unearth scandals or ‘to do any of the other fine and noble things that are sometimes claimed for
the press’ is in jeopardy because the major focus of the newspapers in metropolitan cities is

making money, just as any other business does. But this doesn’t mean that they need to avoid all

'www.wan-ifra.org/who-we-are visited on March 7, 2016
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those things but must keep inline of these public functions, in order to succeed as businesses

(Keeble, 2005pp. 2).

The stress of most journalistic works is therefore not however without prize. Passion and
energetic work of every publication is rewarded by attentions of readers. Success even extends to
an adventurous quest of creating knowledge of the unknown to shaping and necessarily forming

forum of discussion in communities at large.

Disregarding the stressful week which takes majority of their days most journalists are so much
addicted to the success of finding their stories influencing communities even more leaders
shaping decisions and attitudes on the distribution days of the weekends which may be for a day
or two. Seeking reader attention remaining as basic question for newspaper industries, another
important and curtail element of this media world is maintaining the same cloud of success for

more production years to come.

Therefore the existence of newspaper is highly dependent on its readability by the pubiic it
operates (Negrine, 1989pp. 88)A newspaper without its reader is nothing but a west of resource
and for reasons of consistent viability and feasibility, it is always appropriate to conduct research

son readership and non-readership of newspapers (Gunter, 2000 pp. 93).

In relation to the readership and satisfaction however the academic research conducted in
Ethiopia is very limited. The first by far prominent on whole in whole readership and satisfaction
study conducted by a scholar is that of Sahilu’s (2008) Readership satisfaction of Addis Zemen
and Addis Admas.

In his study Sahilu (2008) has tried to measure readership and the level of satisfaction of readers
of both newspapers. Also he has identified reasons for the readers to select the newspapers and
which section of the newspaper is read by readers most and least. On its way the study has
indicated ‘readers have their own recommendations for the newspapers in order to minimize

their dissatisfaction and maximize their satisfaction’ (Sahilu, 2008 pp. 9).

The scope however is more of limited to the satisfaction/dissatisfaction of the readers of the two
newspapers Addis Zemen and Addis Admas newspapers in Addis Ababa. But it is the

researcher’s belief that for private newspapers it would be appropriate to conduct independent



study that would place their financial viability as well as their social, cultural and psychological
impact on the readers as Gunter (2000) described it. In doing so ‘it is important to collect
evidence about the size and shape of media audiences and their patterns of media usage.’

(Gunter, 2000 pp. 93)

Habit is however a deeper concept than just readership since it is defined by oxford dictionary as
a settled or regular tendency or practice. Reading for single time may mean another and doing it
occasionally also but usual and in a typically occurring manner is what is meant by Habitual

readership.

One thing we should keep in mind is that reading newspaper is equally important for the entire
people for any part of society including student, workers, officials and practitioners and not only
for the publishers. Reading builds vocabulary skills and background knowledge that strengthens

reading skills and increases the enjoyment of reading (Strummed& Mates, 2004 pp. 198).

Studies show that Readership is highly devoted to literacy and conviction of readers together
with accessibility of newspapers (Basumatary, 2014). It is also not a simple habit that comes
with wants and needs alone. As much the habit is developed through a continuous effort and
practice, il is also dependent on the availability of readable content based on needs of readers,
communal agendas and question of satisfaction (Verplanken et al., 1998, Cheung and Limayem,

2005).

The accessibility of choices and quality content the production presents to the vast majority of
literate people plays key role in addressing readers and keeping them interested tangled with
multiple satisfaction (Hartin, 2004). Content therefore plays Enormous role in developing habits

through satisfaction (Zillmann and Bryant, 1985, Cited in Gunter. 2000).

This however does not reduce the role of more effort the public should exert, to increase
newspaper reading habits due to the contribution of the newspapers to reader serving as a store
house of knowledge(Chinnasamy, 2015).This study equally forwards different outputs to both
readers and publishers in common to increase the city’s community private newspaper reading

habits.



The CIA World Fact Book (2016) describes that the total population of Ethiopia is 102.3 Million
and out of the total populations of Ethiopia literate people with age 15 and over estimated to be

54.5%. Form this figure of population aged above 15 49.3% are male and50.7% are female.

According to the same source, Addis Ababa’s total population amounts to be 3.2millionpeople.
From this number population with age of 15 years and above account 85.2% of the total
population. The literacy rate out of this 85.2%is male 50.83% and female 49.17% (Addis Ababa

City Government Urban Development Indicator, 2014).

Looking to the circulation rate of private newspapers however one can conclude that the
newspapers are not winning that much of an attention of the literate people. As can be referred
from table 1 above, Capital and Addis Fortune the two English newspapers score only a weekly
circulation of 13,375 copies and The Reporter both Amharic and English alone 23,085copies

country wide (Annex I) (Ethiopian Broadcasting Authority, 2012).

The rate 1s too low compared to the literacy rate the city has got. Bringing them up together
therefore the total weekly circulation of the three newspapers will be not more than 37,000

Copies together.

For more than 50% literate people residing in the city which might amount to be almost 1.4
Million the proportion is a lot lesser than could be anticipated. What causes the low number of

readership will therefore be one part of a study.

The subject newspapers readability scope by itself widens again with media nature of

presentation including language and page design to literature and genre meeting audiences favor.

Conducting repeated readership studies like this one will make greater contribution to growing
and flourishing private newspapers in the country. Therefore this study tries to make its focus on

the two private newspapers and see and measure their readership



1.3. Objective of the Study

1.3.1. General Objective

The general objective of the study is to examine the state of English newspapers readership in
Addis Ababa with special reference to two privately owned newspapers: Capital and Addis

Fortune.

1.3.2. Specific Objectives
The specific objectives of the study are:

1. To identify the dominant sex, age, marital status and educational background to read the
two newspapers,

2. To explain reasons and functions that motivate and de-motivate readers to read respective
newspaper frequently

3. To identify column of both newspaper which is readable and not readable and

4. To single out the weakness and strength of the newspapers.

1.4. Research questions:-
The rescarch will identify reader groups of the newspapers and how they are represented in the

newspaper

1. Which are the dominant sex, age, marital status and educational background to read the two
newspapers?

2. What reasons and functions motivate readers to read respective newspaper frequently?

3. Which column of newspaper is readable mostly and least from all types and why?

4. What are the weakness and strengths of the newspapers?

1.5. Scope of the study

Readers and nonreaders are the primary target of the study. The researcher also tries to see the
newspaper publishing companies target audiences and conduct a level of frequency and amount
of readership of the two newspapers both by target audiences according to the newspapers and

the potential literate readers found in major newspaper reading areas.
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1.6. Theoretical frame work of the study: Uses and Gratification Theory
The U&E research theory, a recent development that is considered to have risen on the early
1940 by Herta Herzog, has spring boarded right after the inclination of researchers on use of
sophisticated methods and theories with scientific by their nature. This sophistication has got a
lot to do with three basic shifts in the methods and theory of research according to J. Baran and

K. Davis (2010).

One is the emergence of new methods and data analysis techniques that help and enhance the
development of important new strategies for studying and interpreting audience uses and
gratifications. This was due to the innovative questionnaires that allow readers to express and

justify in systematically and objectively analyzable reasons of their media or newspaper use.

Secondly the discovery of audience or readers active role on desiring the effects of media and
obtaining the expected from them by consumption on the 1970’s has also influenced researchers

to favor uses and gratification theory as convenient means of research.

Third and lastly research was focusing too much on unintended negative effects of media while
intended positive uses of media were being ignored according to J. Baran & K. Davis (2010 pp.

250).

Since then the theory has been through more advancements as more accessible and easy media
technologies appear. More extension models have been forwarded by Ruggiero (2000) to the
theory with interactivity nature of new age media including concepts. These concepts are
interactivity ‘a degree to which participants in the communication process has control over, and
can change roles in their mutual discourse’, demassification ‘ability of the media user to select
from a wide menu’, asynchroneity ‘ability of the media user to select from a wide menu’

(Ruggiero, 2000 p. 15).

Katz, who is considered to be the father of the theory, firstly introduced the approach with the
name after changing the dimension of perspectives “What do media do to people?” to “What do
people do with media?” The theory of uses and gratification assumes two pillars that are people

consume media for many reasons and effects of same media are same on every consumer but

11



purpose of consumption may not be the same at all. Reasons of consumptions however are

powered by need gratification (EmGriffn, 2012 pp. 360-362).

What may be the reasons of consumption has been however a question that answers could be
generated from half century research experience. Among the century old effort significant
typology of such reasons was constructed by a scholar Alan Rubin on 1985. These eight
typologies developed by Rubin are Passing time, Companionship (sports fan groups watching
big game just to get together), Escape or creating destruction of thoughts or situations,
Enjoyment, Social interaction (keeping self-informed for social conversations), Relaxation,

Information and last but not least Excitement (EmGriffn, 2012 pp. 361).

From researches with newspaper use many could be listed to indicate further typologies
applicable in modern day readership studies. For example Berelson’s (1949) study on the
functions of newspaper reading and some other researches about gratification of certain medias
have shown a formulated list of functions as ‘To match one’s wits against others, to get
information and advice for daily living, to provide a framework for one’s day, to prepare oneself
culturally for the demands of upward mobility, or to be reassured about the dignity and

usefulness of one’s role.’(Katz, Blumler, & Gurevitch, 1974, p. 20)

With due regard to the sheltering theory of uses and gratification more technical measurements
also has been employed in different researches across the world to indicate and measure reasons

of uses for newspaper.

One for example is typology forwarded by study conducted in India by scholars named Akanda
and Haque (2013) on the topic “Newspaper Reading Habits of University Graduate Students in

Bangladesh: A Case Study”.
The research indicated that

130 (11.85%) of the respondents read newspaper to obtain information while the
second largest 125 (11.39%) respondents read newspaper to broaden the horizon of
general knowledge and 122 (11.12%) respondents read for educational purpose while
120 (10.94%) respondents read for the purpose of searching new jobs and to know the

sports news respectively. The least Number of respondents ie. 10 (0.91%) for

12



improving the status in the society. That hall libraries are the most common sources of
paper based newspapers of students i.e. 35.91% students depend on hall Libraries
while 30.39% students depend on individual subscription, and 13.81% students rely on
university library. And the least number of students i.e. 4.97% students depend on
public library and 14.92% students depend on other sources for getting newspapers.’

(Ali Akanda and Haque, 2013 pp. 5)

Chinese Jinan University School of Journalism and Communication, on the study for Japanese
newspaper circulation additionally introduced the effect of social and cognitive behavior of
society as typology over media selection and consumption. The study states that Japanese people
which arc simple and practical by their nature love their newspaper because their ‘newspapers
are informatve, practical, concise and forceful-in accordance with their characteristics’ (Al

Akanda and Haque, 2013 pp. 5).

Another study made in Japanese newspapers also indicated that the content of newspapers highly
determine the uses and gratification of the consumers of the newspapers. By their content
Japanese newspapers are informative and concise and the rareness of discovering sensational
headlines or pictures with ability to maneuver readers they seem to play important role in

winning lots of readers in their home city (Chih-Chung, 2014 pp. 640).

Also Japanese newspaper industry wins market by reducing prices or giving out gifis which
highly played role in winning more buyers leading to increased number of reads according to the
same study. Therefore another important impact in use of newspaper is incentives it are available

(Chih-Chung, 2014 pp. 640).

The research reveals “content” accounts 40.9% helping Japanese choose between newspapers.
“Credibility and the fame” which accounted 37.6% also has significant impact with ‘all types of
advertisements and promotion might boost the fame and sales in a short period of time’. This
showed that for Japanese newspaper further readability and long-term competitiveness

improvement of the content plays greater roles (Chih-Chung, 2014 pp. 636).
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1.7. Uses and Gratification Theory Typology in Ethiopian Newspapers

The first and for most Ethiopian newspaper readership conducted by Sahilu Kassaye (2008) also
followed the same trend and developed typologies that best describe readers reasons for
newspaper selection of both Addis Zemen and Addis Admas by using the McQuail’s (2012)
model. This model takes of Surveillance of the environment and people desire to acquire

understanding of their environment as one reason of reading newspapers.

Also secondly Sahilu takes Diversion needs, needs of escaping from boring realities or thoughts
as another typology of his study. Another reasons considered is that of Personal identity needs
i.e. according to McQuail (1987, cited in Ozoh, 1991: 5, cited in Sahilu, 2008) this needs are
connected with finding “reinforcement of personal values” and “models of behavior” last and not
least consideration of typology to the Ethiopian endemic research, Sahilu’s readership, is the
social integration needs, needs of getting in to others shoes to get experience and create common

agenda of discussion.

More over the research also included the consideration of credibility of newspaper; credibility as
defined by Infante et al (1993 pp. 180-184) as ‘factual statements originating from a source other
than the speaker, objects not created by the speaker and opinion of persons other than the speaker
that are offered in support of the speaker’s claims ... any statement of fact, statemerﬁ of value or
definition offered by a speaker or writer which is intended to support a proposition’ (Infante et

al., 1993: 184 as sited by Sahilu, 2008 p. 30).

1.8. Background of the two newspapers

1.8.1. Capital Ethiopia
According o its official website Capital Ethiopia which started publication on the late 1990 is a weekly

published newspaper published and distributed by Crown Publishing Plc, a private limited company with
a registration of the Addis Ababa Administration Trade, Industry and Tourism Bureau under number
32874. Obtaining the then Ministry of Trade and Industry (MoTI) the now Ministry of Trade (MoT)

license number 000080/91, the newspaper is much of a business genre.

Content of the newspaper could be classified in to columns of “Editorial” and ‘comment’, ‘Local News’,

‘Numbers™, “Spotlight”, “Capital News in Brief’, ‘Business and Economy’, ‘International News .
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‘Interview”, *Comment’, ‘Doing Business’, ‘Entrepreneur Profile’, ‘Art & Culture’, *Society”, *Opinion’,

‘US Box Office’, “Weekly Horoscope™. “Capital Sport™ and *Classified and Advertisements’.

A newspaper with a motto stating as “The paper that promotes fiee enterprise in Ethiopia, and informs the
public at large about economic events™” capital claims that it is a best expression of press freedom for
developmental goals ‘as conditions and best practice policies of doing business continue to improve in
Ethiopia™. The readers of the newspaper are also specifically mentioned by the newspaper as the business

community, NGOs, international organizations, academics and others.

1.8.2. Addis Fortune
A weekly English newspaper published and distributed by Independent News & Media Ple. Addis fortune

1s a business by its genre.

Inside the newspaper the pages are designed in to contents of ‘Agenda’. “News’, “News Analysis’
‘Featurcs™, “Quotes’, “commentary” “OP-ED Notes®, “View From Arada’. “Radar’, “syndication Articles
from Financial Times’, ‘High-Tech Talk with Dereje Letibelu’, Economic and Investment Indicators’,

‘Advertisement’, ‘classified Adverts’, “Announcement’ and “Leisure’.

With a motto of “dedicated to promote the development of the private sector in Ethiopia and its economic
integration to the regional economies, in light of the apparent threat and expansion of globalization” the
company independent Media Ple claims that the newspaper is the largest circulating paper in its
catcgory, surpassing all others by an average of 60%.The newspaper has been functioning for the past 11

years since its establishment.

1.9. Significance of the Study

The primary contribution of this research will be to the editors of respective private newspapers.
Identifying the Strength Weakness Opportunity and Treat (SWOT) from the readers’ perspective
the research will help them also to realize their respective output and the effect on the readers as
readers choose the attractive part of the newspapers and the ones that they ignore. In doing so the
companies will try to use appropriate measures to rectify their problems or strengthen their

qualities more using this research outcome as an input.

“http://www.world-newspapers.com/ethiopia.html visited on March 5, 2016
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Also for all private newspaper publishing companies, business entitics and owners the study
helps them analyze their product and make an evaluation and even more use it for advertisement
resources. Advertisement agencies will also make choices what and when to use newspapers

looking at the study.

Consistent readable publication on the private media industries also is an assurance of the
existence ol free and democratic media as well. Academically democratic contribution to the
community will also be the assurance of continuity of the media by giving appropriate support to

the private sectors.

On the other hand non-readers which are made target to this study and also who may have future
access to this research will assess their basic problem not only on the newspapers side but also
on their readership habit. This will increase readability more by singling out readership habit is

necessary in building informed democratic society.

1.10. Limitations of the study

This research will only make a sample study since the number of literate people in the city is so
high and it is used a non-probable sampling because there is limited study conducted in
readership of private newspapers and we can’t find the exact number of readers of the two

newspapers.

Therefore the remaining reader and nonreaders will lose coverage and only be represented by the

selected groups comment.
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CHAPTER TWO: RIVEW OF RELATED LITRATRUE

2.1. Newspaper readers and readership meaning

The most debated concept in this field of study is what constitutes the meaning of readership of a
newspaper. What constitute reading a newspaper whether giving a first glance to cover pages or
reading the whole content of all series is still subject to further studies. Complexity may rise as to
the question if reading constitutes going through from beginning to end, or to have read only
some part out of it. It would also be important to look through the difference between simply
looking' at the paper, some of the photographs and headlines, and 'reading' that publications

article (Gunter, 2000 pp. 94).

Researchers like Gunter (2000 pp. 102-104) favor to look on the historical usage of the term than
directly providing a definition for readership. One technique raised by him was ‘Through The
Book (TBT)” method were by individuals were given certain issue and asked if that specific
issue is interesting or not, which he also indicated as limited only in one publication and does not

extend to more additional series of publications(Gunter, 2000 pp. 102,103).

Another method he raised is a ‘Recent Read’ techniques where by readers were asked to recall
the last thing they remember of a publication. This was though very challenging approach since
they must precisely remember what and when they saw the publication. ‘First Reading Yesterday
(FRY) also is third technique used in history according to Gunter (2000) to define readership and

it focuscs on newspapers and magazines a respondent saw 'yesterday' (Gunter, 2000 pp. 103).

More multifaceted approach may be used to make analysis on the measurement of scale of
readership by different scholars for different purpose. One website for example called the Basics
of Selling Newspaper Advertising (2015) defined readership as ‘the newspaper’s total circulation
multiplied by the average number of people who read each copy.” This approach however was
used only to assure the accessibility of advertisement of business enterprises and not merely

focus on content matters.
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More clarification is however obtained looking on the basis of kinds of readership to measure
readability. Below are provided possible readership classification on the basis of scholarly

understandings of readerships.

2.2. Kinds of Readership

The most common classification of reader’s is placing them as habitual and casual readers. But
more complex approach is used by Picard (2001) and also a third type of classification is
included as nonreaders. In his study over distribution of daily, Picard (2001) identified those who
are literate and are considered as potential audience of newspapers. He classified them as

habitual readers, occasional readers, and non-readers.

‘Habitual readers are the core readers who regularly read newspapers and wish a
regular flow of information to understand the world around them and to make
decisions. Second, there are occasional readers who want information and diversion
but are less committed to devoting time or money to newspapers. Finally, there are
those who can read but don’t. They have never acquired the habit and believe that
newspapers are not interesting enough to spend time or money on.” (Picard, 2001 p.

169)

Readership therefore may emanate from habit or just simple interest that may come out of certain
needs and desires accompanied by certain reasons. One can therefore see that readers have
sufficient reasons for looking on to a newspaper supporting this needs and desires. Picard has for
example listed some typologies or reasons for presenting the above three readers classification
models and this reasons are seeking information and diversion, to understand the world around

them and to make decision.

Wolswinkel’s (2008) research strengthens this hypothesis with more proof. However his model
of classification differs from that of Picard’s. In his model Readers could be classified in to three.
free newspaper readers that is; those who read more days per week one or more free newspapers
and do not read paid newspapers, Paid newspaper readers that is; those who read more days per
week a paid newspaper and do not read free newspapers and non-readers; readers who don’t read

at all.
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Conducted in the newspaper reading behavior of young adults from a sample of 245 Dutch
adults, his research indicated that readers with paid newspaper and free newspaper have
significant difference over the media consumption rate. This implies that another typology may
also be included to readership studies dealing with the economic contribution or effect over

readership of newspapers (Wolswinkel, 2008 pp. 15).

Still in mind is it would be appropriate to go through the financial state of the newspapers but let
us go back to habits and accessibility to see how it is influential over the state of readership

which this research is all about.

2.2.1. Habitual Readers

Habit 1s core independent reason in Picard’s finding (2001) for reading newspapers. When
behavior began performance out of a habit, the predictive power of intention will be weakened
according to psychologists. Habitual behavior is a state of losing the reasoning and a character

out of reason (Verplanken et al., 1998, Cheung and Limayem, 2005).

Thercfore. sometimes reason may not be required and an independent variable 1s required to
indicate the way people read their newspaper out of any degree of reasoning but habit.
Additional research has shoxjvn that habit is also influential component of newspaper reading on
some individuals (Bentley, 2000) and that habit is an automatic predictor of behavior (Polites,

2005).

2.2.2. Role of Accessibility of Newspapers in Readership
Structural factors like accessibility of newspapers also have been an influential element over

readership of newspapers (Raeymaeckers, 2004).

On the research conducted by the researcher Raeymaeckers (2004), for example, 50% of the
respondents to questionnaire had access to newspapers at home on a daily basis. But from the

remaining respondents One-quarter answered that newspapers were never available at home.

The result indicated that for the young adults who have higher access rates at home, spend more

time reading newspapers. Moreover, found that 38 percent of the young member of the family
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tends to develop a daily reading habit just because the fact of newspapers is available at their

home daily.

This finding also include the 8 percent of young adults which were in such same households

where newspapers were available but was found with no interest for newspapers at all.

The finding of this typical research has also indicated that “When young adults have less access

to newspaper, rejection of newspaper reading among them increase up to 51 percent.’

These results simulates the previous year’s findings of researchers that ‘young people have
regular access to newspapers at home they are more inclined to develop personal reading habits,
and moreover tend to spend more time reading newspapers.” (Bauer, 1993; Bonfadelli, 1993;

Noelle-Neumann, 1997; Bogart, 1989)

2.3. Functions of newspaper

With duc regard to consideration of differentiating the use and function of newspapers
McQuail(2012) also considers concepts relating with the function of media to audience studies
according to him therefore people may also read newspapers for respective functions the
newspaper brings towards readers. This function shall not be confused however with the research

theory where by newspapers functions may be determined in functional theory research.

One research for example cautiously drew a line between the Uses and Gratification theory use
of functions and the bigger theory of Functionalism (Allen, 1980).
“The word function is used in both areas but from a slightly different orientation. In
lunctionalism, the function is rooted in the sender and message and provides
conscquences for the individual and society. Cultural transmission or the narcotizing
dystunction comes from the sender, either intentionally or unintentionally, and are
contained in the message. In uses and gratifications, however, the function is rooted
in the receiver and his or her use of the message. Surveillance is from the orientation
of the individual and explains the motive for the use of the media. This might be
contrary to the intentions of the sender for it is the individual who is determining the

use of the media.” (Allen, 1980 pp. 74)
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In due regard of the uses and gratification approach of this study it will also be important to see
if readers read to obtain certain functions. Among the typologies designed by researchers for
these functions some may include Surveillance of the environment, Correlation of parts of
society, Transmission of the social heritage relates to the media’s ability to communicate values,
norms, and styles across time and between groups and finally to entertainment means media’s

ability to entertain or amuse (McQuail, 2012).

2.4. World newspaper readership trend

Globally 45% of all adults are newspaper readers and from all worlds’ population 2.5 billion read
a daily newspaper. 0.8 billion of the world internet users read the newspaper online and out of

the total internet users 45% reads newspaper in digital format (World press Trend, 2014).

Among the major industries with large number of readers the primary and the outmost
newspaper industries are located in USA as indicated by the WAN-IFRA World press Trend
Study of the 2014 followed by Japan and thirdly by China.

Circulation and advertising revenue in major markets study released by World Press Trend
(2014) shows that from the revenue generated by presses industry the highest is made by the
USA press industry which amounted to be 35 billion dollar, followed by Japan who earns 17 and
thirdly by china with 13 billion dollar. Germany and Britain takes the fourth and the fifth stage

consecutively with 11 and 8 billion dollars respectively.

But in terms of newspaper however it is the Japanese newspaper that takes the lead and in 2010
among the 100 Daily Newspapers Worldwide by circulation rate the top three newspapers were
all Japanese. Collectively Japanese newspapers accounted 50% from the top 10 newspapers from
worldwide. The above data is more supported by fact stating that Yomiuri Shim bun(Japanese
daily) ranked first in the international circulation rating out of worldwide daily, with circulation
of 10.019 million and it was also the only newspaper whose circulation exceeded 10million from

world dailies (World Press Trend, 2010).

Japan is an island country with a small population of only 127 million but still with 100% press

power according to one research presented for 3"International Conference on Science and Social

21



Research (2014). The Study further indicates that out of the 1000 Japanese people 624 holds a
newspaper making almost everyone a newspaper (ICSSR, 2014). Close to 92% of the population
reads newspaper out of the total population according to Japan Newspaper Publishers and
Editors Association Research. Moreover the study on the rate of indicated the rate reached 88%

out of the total population. 57% of the total population also read newspapers daily.

Japan's Comprehensive National Newspaper Survey (2003 pp. 640), has also shown that
newspapers were the most trustworthy media for Japanese people. *79.9% of the population
reads with confidence in newspapers while only 44.6%of the population believed in the
television, and not to mention the even smaller proportions of people trusting the Internet,

magazines and broadcasting (16%, 11.5% and 11.4% respectively).’

2.5. Comparative private newspapers readership in RSA, Kenya with
Ethiopia

The CIA fact book (2015) reveals that the total population of the country Kenya is estimated to be 45.9
million and from this literacy rate for ages above 15 amounts 78% of the total population which 81% 1s

from the male population and the 74.9% is from the total female.

Kenya owns 6 daily newspapers, 5 weekly newspapers; of which the top three by circulation are the
private newspapers called Sunday Nation (circulation 250,000), Daily Nation (circulation 150.000) and

Standard (circulation 70,000).

In contrast the number of daily publication in Republic of South Africa (RSA). which has a total
population of 54.9 billion according to mid-year population estimates produced by Statistics South Africa
(2015),1s  10and these are The Daily Sun (circulation 273,746), The Times (circulation
143,955), Isolezwe (circulation 107,139), Sowetan (circulation99.723), The Star (circulation93,014), Son
(circulation  81,458), Die Burger 56474 +1). The Citizen (circulation 35,548 +1), Beeld
(circulation>2.276 -2) and The Cape Times (circulation31.930) (Audit Bureau of Circulation of South

Africa first quarter, 2014).

The CIA fact book states, total population of Addis Ababa amount to be 2.89 million in 2009. Of the
population people with ages above fifteen. whom for this study purpose we consider part of community
with age that fully understand newspaper, is close to 2.1 million and from this 0.99 nullion are male part

of the socicty and the rest female which amounts close to 1.1 million.

22



Out of this population (with age above 15) the 1.7 million are considered to be literate (Persons with
ability to rcad and write) according to the same source and this makes the 85% of the total number of
population with age above 15 literate. From the sexual segregation we can sce that out of the total male
population above the age of 15, 92% of them are literate and from the female population with the same

age group 78.6% are literate.

As mentioned in the previous chapter the readership of newspapers is very small compared to the number
of literate people m the country and this is demonstrated over the rate of circulation over the country. In

contrast to the above two African countrics the number of daily newspapers are 129.264.

On the same tume of the Ethiopian broadcasting Authority release Addis fortune (2012) on its editorial has
summarized its concern more as A nation of over 80 million people is being served by 23 newspapers
with an average circulation of 19,750, according to the Ethiopian Broadcasting Authority (EBA), a

regulator. Gross circulation of the newspapers is lower than 100,000,

The aim of this studv therefore is to give more support to the two private newspapers by identifying
readership, reasons for readership, non-readership and moreover the reasons why most of the time they
are not rcadable by nonreaders. The impact of conducting readership study therefore according to

literature is presented below.

2.6. Readership Study and its Impact

According to Katz (1959) Use and gratification approach to media study there is assumptions
that even the ‘most potent of mass media content cannot ordinarily influence an individual who

has no 'use' for it in the social and psychological context in which he lives.’

While the use is much more important it also believes people's values, their interests and their
social roles are pre-potent and that people selectively fashion what they believe from what they

read (Katz, 1959).

Newspaper readership therefore helps understand how much a certain newspaper is influential in
shaping certain societies culture. Uses and Gratification theory specifies that society also shapes
at large the use and consumption of certain genre whether in print media or on any other form of
media. Once the print newspaper has passed the selection criteria up on readers the rest will be a

matter of audiences playing an active role in selecting and experiencing media content that best
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shapes their attitude by challenging or supporting their views in the selected matters. History of
this kind of research dates even before the beginning of the Second World War. This research
theory was most interested in the motives underpinning readers' and listeners' use of newspapers,

magazines and radio (Gunter, 2000).

Since the 1960 uses and gratifications research has become lot to do with aspects like ‘the social
and psychological origins of needs, which generate expectations of the mass media or other
sources, which lead to dilferential patterns of media exposure (or engagement in other activities),
resulting in need gratification and other consequences’ (Gunter, 2000) This was due to the rise of

interest in relation to campaign.

More over the uses tradition was subsequently obtained huge development especially in 19807s
in relation (o the effects media has brought on the individuals even to children in relation to
violence. Now the use and gratification theory is still up on use more in relation to effects of

media within the community it functions.

However limiting the scope of the above theory the central function of this research will be to
what extent the two privately owned print newspapers are winning the usage of the community

will be the main target of this research.
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CHAPTER THREE: METHODOLOGY OF THE STUDY

3.1. Research Design

Desigring rescarch entails pacing or planning the sequence of its component from data gathering
to data analysis. Another thing to consider is also scope of the research and limits it to the
necessary relevant target and aims. (Richards, 2006) Here in this study the researcher have
limited the scope of the readership of the two newspapers to readers based in the capital city,

Addis Ababa,

The capital city which serves as a center and home for variety of people quite representation of

nations and nationalities residing in Ethiopia is also expected to represent the usage and media |
level of consumption in the country. Selection and sampling is also limited to the capital because
some research also has indicated that newspapers’ circulation in Ethiopia is mostly limited to the
capital city (Tamirat, 2005). Due to the fact that it is also a seat to many continental and
international organizations many foreign readers working and visiting the country also reside in

the capital.

Besides the two newspapers and their nature of business news coverage genre makes the city a
major target of reader’s location. Both of them have targeted the business community which at
large level made the Headquarters in the capital city the NGOs who have also many Ethiopian

head offices in Addis and Embassy offices and consulates.

The respective newspapers also have made their audiences or reader targets only English
language readers which make the scope narrower to literate business consumers and owners. The
concepts ol audience reach however could be chosen by newspapers based on the McQuails
(2012) requirement of selection of audience criterion. McQuail (2012) has classified audience
reach sclection standards employed by media owners as follows.

Available audiences are the potential audience group of a specific media for example newspaper
readers need to be literate to read news and understand the meaning. The second is paying
audience and in here audience’s selection highly relies on the affordability basis. Audiences like
newspaper readers need to be economically selected to buy the newspaper based on the set price

for the papers.
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Thirdly the actual readers need to be selected by attentive audience criterion to particular
content. Buyers with potential to read the news are not only enough to establish audience but

these groups should also be narrowed to attentively reading news.

Attentive reading also lead to more special attention to specified sections or parts of the
newspaper implying the fourth criterion of audience selection the internal audience. Fifthly the
criterion of the cumulative audience tries to indicate the degree of addressed numbers from these

audiences selected by the criterions above employed by the media houses.

Last but not least target audience criterion implies the criterion that employs the potential

audience reach by particular source (e.g. an advertiser) (McQuail, 2012).

The rescarch will therefore, attend the criterion employed by the media houses and selection of

target readers as seen practically working.

Another thing to consider in designing the research would be research approaches. Empirical or
Posteriori theory, which assumes all sensory knowledge to be accepted as true belief and the
non-empirical or priori knowledge theories, which presupposes knowledge to exist independent
of the sensory organ has served as the fundamental theoretical underpinning for modern days
research approaches. (Williams, 2007) The most common approaches to researches are three and
these arc qualitative, quantitative and mixed. (Creswell, 2002) Both of them and criteria’s for use

and selection in this research are indicated in the topic below.

3.2. Methods of the Study

The purpose of this research is to measure up readership of the two English newspapers Capital
and Addis ortune. Both newspapers have successfully survived many years after the freedom of
press has been embarked in the country. Large number of NGOs, Embassy and Business
institution make a regular purchase and make available to customers, employees and
management. Besides Medias like the national television channel choose these newspapers to
make news analysis and weekly media review. This makes the newspaper more acceptable and

further readership studies if conducted will strengthen their capacity and readability.
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The following parts will illustrate the necessity of use of each method in this research and tries to
make relevant explanation why the approaches are selected. Among methods of data collection
in this study Qualitative, Quantitative and survey with a systematically designed interview
questions and questionnaire techniques will be discussed with their respective significance to this
research.
3.2.1. Qualitative Approach

Ontologically as a qualitative research one can assume that researcher of this study and the target
groups of the study own multiple realities according to Creswell (2007). More over with an
epistemological assumptions qualitative questions try to get as close as possible to the readers of
the newspapers and the population representing them in the study and this is with a precautious
measure of avoiding objective distance or separateness. The methods and techniques of
qualitative approach involved in this study therefore tries to indicate reader’s direct response or

reflection as it is (Creswell, 2007 pp. 16-18).

Axiologically also the qualitative research tries to explicit values of the research unlike any other
approach. The values of this research are also reflected directly to its audience in the conclusion
recommendation specifically and also in many parts of the research presentation. With
characteristics of inductive, emerging and shaped by the researchers experience the methodology

of the study in qualitative is that of from the ground up to the top (Creswell, 2007 pp. 18).

Many readership studies have used qualitative approach with questions of why, what and how in
readership of newspapers. For example in one research conducted for Newspaper Association of
America the researcher have used questions for focus group and telephone interviews to see the
perception of teachers on the role of newspaper in education. (Clark Martin and Bartolomeo Inc,
2011) Sahilu (2008) on the other hand have used qualitative interview method to “get answers to
research questions that needed words that help people to express their ideas about newspaper

reading’.

This research on the other hand will focus on the applied nature of the study and will include
interview questions and questions in questionnaire that will directly bring a suggestion to the two
publishing houses to enhance more readability or to the public to see if the reasons for readership

and non-readership are sufficient or not.
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According o Gunter (2000) non-readership data have generally been collected by asking non-
readers to tell the interviewer in their own words why they do not read. The three most common
reasons named most often by non-readers were lack of time, preference for another news
medium (especially television), and cost. Bogart (1991) on the other hand identified four
reasons: depressing news, cost, lack of interest, and inability to spend sufficient time at home.
Lipschultz (1991) discovered that non-readers relied more on radio and television for news,
found newspapers too costly, perceived papers as neither interesting nor useful, and thought that

newspaper reading took up too much time (Gunter, 2000 pp. 107).

The non-readership justification will therefore be identified for most private newspaper
accordingly by including it in the questionnaire. Also topics that are considered as the challenges
of the two newspaper producers to reach the literate part of society in Addis will take part in the

questionnaire and interview.

The qualitative approach therefore attempts to answer the following questions from the research

questions.

I. Why they read Column of newspapers which is readable mostly or none from all types?

2. What are the weakness and strengths of the newspapers?

3.2.2.  Quantitative Research
A research with numerical or mathematical representation analysis and manipulation of data for

description or explanation of phenomenon, (Creswell, 1994) quantitative approach has been
employed in research since as early as 13" Century AD. (Williams, 2007 pp. 67) The assumption
of this approach maintains an empiricist paradigm in its methodology (Creswell, 2003; Williams,

2007 pp. 67).

The usage of this method is the most common one when it comes to readership studies and
almost all of these types of studies have employed this approach. Tt “creates meaning through
objectively crafted answers by quantifying the number of answers with numerical values to show

certain facts.” (Williams, 2007)
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Also here in this research based on the typologies and reasons for readership mentioned in the
second chapter the researcher designs a questionnaire and questions that contain objectively

crafted options to select by the subjects of the study about why they read.

Quantitatively frequency of readers will also be measured and selection of the number of

habitual readers will also be conducted from research targets.

One of the contributions of Sahilu’s (2008 p. 32) study is that there is a direct relationship
between readership frequencies of different sections of a newspaper with newspaper readership
satisfaction. The more people read a single Column the more they are satisfied with the column
according to his theory. The quantitative measurement of both the interview and questionnaire
also will include measurement of frequent readership of columns in the newspapers

quantitatively.

The reverse reading of the above indication is that the less readable frequency a column has the

less readers are satisfied with it.

The quantitative part of this study will cover and try to find an answer to the following questions

quantitatively

. Who are the readers of the two newspapers?
2. What reasons and functions motivate and de-motivate readers to read respective newspaper
frequently?

3. Which Column of newspaper is readable mostly and least from all types and why?

3.2.3. Survey, Questionnaire and Interview
The total population, or in the case of this study readers of the two newspapers, are not known

becausc of reason that there is no prior continuous research on circulation and readership carried
out by an independent organ. Of course total population of the target group of the study could not

be addressed by this single study due to reasons related with resource of time and economy:.

Theretore the researcher is confined to conduct a survey method by which a certain group of
people are sclected to be target of this research representing the whole reader population. The

purposc ol using method like survey to this research would also be’ to generalize from a sample
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to population so that inferences can be made about some characteristic, attitude. or behavior of

this population(Creswell, 2014 pp. 203).

More specifically the research will focus on descriptive survey precisely on questionnaire survey

method and Interview survey method.

The main objectives of descriptive research according to studies are identifying present
conditions and point to present needs, studying immediate status of a phenomenon, facts findings
and examining the relationships of traits and characteristics (trends and patterns). The descriptive
survey is more realistic than experimental research. Descriptive researches are oriented towards

the descriptive of the present status of a given phenomenon (Williams, 2007 pp. 66).

Unlike A census inquiry, which deals with a complete enumeration of all the items in the
‘population” and which were considered traditionally accurate but is still subject to criticism
since it holds element of biases at large in the target study, this study will target only in selected
sample target groups representing the reader group of the two newspaper at large(C.R. Kothari,

2004 pp. 14).

The sampling technique employed in the study is highly dependent on Deliberate sampling
which is also known as purposive or non-probability sampling. This method intentionally or
deliberately selects particular units of the readers for constituting a sample which represents the
whole readers. When population elements are selected for inclusion in the sample based on the
ease of access, it can be called convenience sampling.

Based on these techniques the researcher has chosen the readers of the newspapers who read the
two newspapers in work places, public newspaper reading areas like major squares and
billboards and major cafés located in the city.

One technique to reach this sample of people is through the use of questionnaire survey; a type

of descriptive research that uses the questionnaire as research tool for data collection. The

sampling procedures techniques and rules are presented in the following section.
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3.3. Sampling Techniques and Procedures

Since it is very difficult to rich out to the whole population of the target of the study is to take a
“subgroup ol'a population which might be a representative taste of a group in the sense that each
sampled unit will represent the characteristics of a known number of units in the population’

(Frev, 2000 Berinsten, 2003 Jones, 1955)

In doing so it would also be equally important to use universally accepted standards and methods

of sampling which are known as non-probable sampling methods or techniques (Lathan, 2007).

Sahilu (2008) due to the shortage of data on newspaper readers in Addis Ababa at his time, used
stratified random sampling by considering Lists’ classification of newspapers readers to study
Addis Zemen and Addis Admas newspapers. He classified the newspaper readers of Addis
Ababa, into strata of ‘people reading newspapers in libraries and offices, because the office or
the library is a subscriber; people reading newspapers in open squares usually standing by paying
twenty five cents to newspaper vendors; people reading newspapers in cafeterias usually sitting
by paying twenty five cents to newspaper vendors; and people reading copies that they buy.’

But when considering these newspapers which the researcher has selected the target group of the
rescarch would be only readers which each newspaper have already made their target audiences.
As mentioned in the previous section the two newspapers have selected the available audience,
Paying audience, actual readers, attentive readers and potential audiences of independent articles
like advertisement by McQuail (2012) model.

The medium language of the newspapers is English language and that makes readers or available
audience 1o be those who can read English language very well,

With regard to the price both have set a certain amount of money to purchase the newspaper and
audiences o these newspapers are those who can afford those prices.

Both of these newspapers have targeted the business community, NGO’s, Embassy offices and
consulates as potential attentive readers. Last but not least they have also entertained many

advertisement commentaries and notices that are designated for certain readers,
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This audience selection makes audiences location everywhere and difficult to reach at one time
and therefore reduces the ability of using a probable sampling method for the study which

assumes everyone has a probability of greater than zero for selection of the study.

Even though the total number of weekly circulation for Capital and Addis Fortune is identified
by EBA (2012) as 5,625 and 7,750 respectively which amount to be 13,375, the total number of
readers of the newspaper has not been studied so far. This makes the total population of the

studies number not identified.

Therefore based on the non-probability sampling techniques the researcher have selected a
sample size of 213 readers to distribute questionnaires and the researcher also has employed a

strategy of quota sampling for interview selecting 20 readers of the two newspapers.

Purposely the researcher has identified the lists of target audiences that were primarily designed
to be target readers of the newspapers and divided the sample 213 accordingly in to three parts
based on the representation share or amount to readership. The first sample size for questionnaire
therefore is deliberately designed to include 80 NGO employees, business institution marketing
office workers and embassy employees based on the target audience selections made by the
newspapers. Questionnaires were given to bankers, hotel marketing managers, business owners,

NGO’s and cmbassy employees while they were at the office in working hours.

This 80 aroup of people received the questionnaire via the researcher, his friends and colleagues
they work with at their work places. After the person who gave them the questionnaire has
explained the purpose of the research they were politely asked if they are willing to fill the

questionnaire and were given to fill after explicit consent.

Secondly out of the total number, the researcher intentionally reached 40 private business men
and women working for themselves and as business owners ranging from small business to
larger investments. These business owners were located in different parts of the city and were
contacted 6 alter an arranged meeting through a personal phone call and 23 after a visit to their
work place for the research purpose. Also for 11 the questionnaire was sent via people known

both to the researcher and them.

Phirciv, vie ot 93 sample were designated purposely to reach out for major public newspaper

readine places including squares and cafés (Arat Kilo, Piyassa, Sidistkillo, Kazanchis and
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Mexico). The criterion for selecting this part of participants however is primarily being a reader

of the newspapers. Readers who read newspaper in public places were made part of the study.

For these potential audiences the questionnaire were made available in Sundays and Mondays
where the publications are freshly read by major places of vendors and cafes specifically located
in Aral Kilo, Piyassa, Sidist killo, Kazanchis, and Mexico. Selection for this group of 93 people
was made after an observation of the researcher whether if the readers have chosen to read the
newspaper. larget groups have filled the questionnaires on sight after expressed request and
consent. Researcher has also explained the purpose before expressing the request to fill the
questionnaire.

The interview was also conducted purposely with journalists, editors and frequent readers of
newspaper of which researcher had a personal knowledge of and had recommendation from the
people the researcher knew. Target interviewees were intentionally selected by the researcher
and asked until the maximum categories of responses have been saturated and begins to be

repeated.

4 of the interview was carried out with phone conversation, 6 was in a café after an arranged
meeting with interviewee through a phone call, 1 inside a car by which the respondent was

driving and last but not least 1 was conducted in a home where respondent personally lives.

3.4. Data Sources

Since data collections especially in qualitative researches must be subjective and needs to extract
the thoughts of individuals, the methods of data collection must be flexible and sensitive with
social contexts. Ihe most popular primary source applicable to such kinds of dedication is
usually attributed to interview (J. Hox and R. Boeije, 2005). One of the primary data sources that

are collected in this research will also be interview.

In this research the target interviewees were intentionally selected by the researcher and asked
until the maximum categories of responses have been saturated and begins to be repeated. The
interview was also conducted purposely with journalists, editors and frequent readers of
newspaper of which researcher had a personal knowledge of and had recommendation from the

people the researcher knew. Here therefore after a continuous interview made in different places
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and some in phone conversation the response begun to be repetitive and saturated on interviewee
number 12 and the researcher have reached the conclusion that there will no more be new

answers.

However the use of secondary data sources like questionnaire is another secondary source used
in this research because it is found to be inevitable since majority of readership studies highly
relay on it. Among the characteristic challenges in the use of secondary data though is that,
researchers are expected to locate the data, be able to retrieve it and must check whether the data
meets the expected quality of the research. In the case of distribution and collection of the

questionnaires, the researcher has used many people making respondents a follow-up to respond.

3.5. Data Collection Tools

3.5.1. Why questionnaire and Interview

As mentioned on the above sections of this research based itself on the typologies and reasons.
The rescarcher designs a questionnaire and questions that contain objectively crafted options to
select by the subjects of the study about why they read the newspapers. Among the major
advantages of the questionnaire, minimum requirement of economy and energy and wider
geographical coverage are very important ones that makes questionnaire useful for studies like

readership (Best and Kahn, 2003).

In modern days the quality of conducting data collection methods through survey with
questionnaire lics under the fact that anyone could design it to bring up results ranging from
qualitative to quantitative measurement and furthermore both quantitative and qualitative

measurcinents together (Best and Kahn, 2003).

Audience measurement according to Barri Gunter is a concept which may get answers from a
data collection designed from strong typology defining consumption and use with gratification
and analysis of the collected data. Instruments like questionnaire and interviews has been major
sources of capturing data in a systematic manner for more than century. The systematic
collection of data may take a form of qualitative, consisting of words, phrases, commentary,
nartalive or wal, or may be quantitative, arising as numbers that emerge from a process of

measurcment (Cunter, 2000).
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Therefore the research will consider both quantitative and qualitative methods in the
guestionitaiie and interviews, Target groups will be asked to questions measurable in quantity
and questions that will address the subjective representation of individuals and objective
principles of newspaper.

3.5.2. Data collection techniques
The design of the questionnaire includes 5 parts and each part contains different questions for
respondents. The first part of the questionnaire deals with Demographic Information of the

respondents. 1he two questions contain detail requests about which readers are.

On the other hand the second part of the questionnaire deals with Newspaper Readership of
- respondents. In here different questions dealing with which newspaper respondents read mostly,
which newspaper is their main newspaper and questions of how much and how often they read
the newspaper are included, Also in the second part the feeling of the respondents about the

newspaper is included with typology developed by readership studies.

The third scction 1s about choice of sections of readers and the rationale behind. Respondents are
provided both with quantitative and qualitative questions to provide their thinking on the
answers. lourth part deals with reasons of readership and these reasons are provided in
typological form so that respondents could provide answers by ticking on the spaces provided in

a table.

Last but not least is the fifth part that deals with functions earned for reading Capital or Addis
Fortune newspapers, the strength, weakness and future assignments of them to increase their
readers. Out of the disseminated 213 questionnaires respondents numbered 200 have returned
filled questionnaire fully the rest13 have either failed to return or just didn’t return a completed
questionnatie.

The interview questions are comprised of two parts. The first part deals about demographic
information ol readers and the second part has seven questions related to the study. Out of the 20
intended numbers of interviewees the answer to the research question has saturated and begins to
be repeated after number 12 and therefore the researcher stopped the interview right at the same

number.
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3.6. Ethical Consideration

Questionnaire has been distributed in major places of newspaper reading and Interview on the
other hand was conducted through telephone and in person with readers of the two newspapers.
The names of the respondents both to interview and questionnaire have been deliberately
excluded in the questionnaire and interview forms for ethical considerations of protecting their

confidentiality.

3.7. Method of Data Organization and Analysis

The presentation of analysis is based on the chronological sequence of data collection and
according to the research questions presented in the first chapter of this research. The data
collection tools questionnaires and interviews represent both quantitative and qualitative data
collected in this rescarch. The classification of the data presentation would be therefore based on

these rescarch methods.

On the first section of the analysis the researcher will present the quantitative data collected on
the process and the analysis of the data. Among the research questions the quantitative data

collections will present the following outputs.

I Identifying the dominant sex, age, marital status and educational background of readers
ol the two newspapers,

2. Asses reasons and function of the newspapers that motivate and de-motivate most people
to read them frequently,

Lxamine Column of both newspaper which is readable and least readable

L2

Second section on the other hand will make analysis of the finding on the qualitative research

questions of

4. Rating best three column of both newspaper which is readable and reasons of choice

5. Singling out the weakness and strength of the two newspapers
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Data presentation in quantitative data has been made both in percentage and means scores. The
comparison and analysis is also made on the basis of this measurement to draw conclusions on

each research questions.
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CHAPTER FOUR: DATA PRESENTATION AND
DISCUSSION OF FINDINGS

4.1. ldentifying readers of the two newspapers
The data presentation and analysis includes six parts identifying the readers of the two
newspapers which is this section, measuring readership, feeling of the respondents that
appropriately describes them based on typologies of reasons of readership, sections of
newspapers, reasons for reading Capital and Addis Fortune newspapers, Functions earned for
reading Capital or Addis Fortune and weaknesses, strength and suggestions to sustain and

increase readers of the two newspapers.

On this section the researcher presents the result of the study on which the readers of the two
newspapers are. Here below the table shows a presentation of the demographic information of
the respondents in percentage shares and distribution. Form this information placed below we

can identify who the readers of the two newspapers are.

Table 2:- Demographic information of Respondents for questionnaire

| Status

Single 39 50 128 64
Married 34 43.6 62 31
Divorced 3

Widowed 0 4 5.1 4 2
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Occupation

Student 5 4.1 0 5 2.5
Housewives 0 1 1.3 1 0.5
Emploved 0 0 0 0
Government | 33 27 22 28.2 55 27.5
Private | 42 34.4 33 423 75 37.5
Retired 0 0 0
Unemploved 25 205 5 6.4 30 15

Private Business 17 13.9 17 21.8 34 17

Educational Background
Male | Male % | Female | Female % Total Total %

grade 12 Complete 6 4.9 0 6 3
Vocational Trainings | 0.8 0 1 0.5
Diploma 0 6 7.7 6 3
Degrec BA/BSc 105 86.1 35 70.5 160 80

1=

27 13.5

MA/MSc 10 3.2

Out of the 200 respondents to the questionnaire 122 of them which represent 61% are male and
the rest 39% female. The researcher has tried to distribute proportional number of questionnaire
to both gender but was not successful due to the fact that most readers of the two newspapers in
public places are male part of the society. From this we can see that large share of the readers of

the two newspapers are male group of the society.

Majority of the respondents (75%) could be categorized as falling between 15-34 years of age
which is considered as the younger population. On the other hand from the remaining
respondents smaller share of the percentage (1%) goes to older age group accounting above the
age of 54 The rest (24%) of the respondents are on the age of adulthood and are in between

34-54.

On the other hand 72% of the male respondents and 50% of the female respondents are single.
This acquires 64% share of the total number of respondents are from the marital status of

singleness. T'he remaining 31% is married which takes a share of 23% and close to 44% share of
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both male and female respondents respectively. It is evidential to say therefore large group of the

readers for the newspapers are singles followed by married people.

This may be due to the fact that single readers have much time to spend on newspapers than
married ones. Also places of reading like café and squares are places where most single people

may be found of.

Significant finding however has been indicated in the married group of readers from the above
table. Out of the married group of the respondents, as can be seen in the table, the number of
female married readers which is 34 constituting total percentage of 43% is greater than the
number of male married readers which is 28 in number and 23% in percentage. This indicates

that high readership is seen in female married readers than male married readers.

This may be attributed to major reasons associated with reading the newspapers. It can be related
to the fact that majority of female married readers have high demand of getting new information
and updates than the married men readers. (See also reasons for reading the two newspapers

sections below)

Also the difference between single and married women readership is very narrow (39% and
34%respectively) compared to male single and married (72% and 23% respectively) and this
shows that consistency is seen with women who have interest in reading the newspaper than

male even in a change of lifestyle of singleness to marriage.

Coming to the occupation of respondents majority of them 65% are employed in government
(27.5% of the total respondents) and private (37.5 of the total respondents) sectors. 17% of the
respondents are private business owners and remarkably the researcher has also come across
15% of respondents who replied as unemployed readers of the two newspapers. From the
remaining target groups 2.5% confirmed that they are students while one respondent (0.5%)

replied as house wife.

From this linding we can see that majority of the readers are employed in private and
government offices. This may be attributed to the fact that the information the newspaper have is

much relevance with this part of the commumnity.
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Besides the researcher have witnessed especially majority of private employees have better
access to the two newspaper right at their offices. Private business owners also have significant
share in the readers of the two newspapers. This proves the hypothesis mentioned on the second
unit of this research as the availability of newspaper increases the reading habits of the people

around (he available newspaper increases.

As for the educational background of the readers we can see that greater number of share belongs
to degree holder part of the society since 80% of the respondents to the research are degree
holders. 13% of them on the other hand are with Masters and above and the rest 6.5 % are with
diploma and below diploma starting from grade 12 complete to vocational training graduates.
The researcher could not find readers of the newspapers below grade 12 complete on the public

reading places.

This also could be interpreted as the newspapers are very much loved in degree level educated
people may be because the newspaper has been designed for such groups of readers linguistically
and content wise. Also this is a typical evidence to show that literacy have got a direct

relationship to readership. All readers of the two newspapers are literate part of the society.

One substantial point to see from the finding presented above in the table however is that there
are high number of female readers in diploma level (7.7%) compared to male readers in the same

educational level which is 0%,

The interview has been conducted by intentionally selecting interviewee with criterion of readers
to the newspapers. From the interview respondents 8 are male and the rest 4 where female. 6 of
them are between the age 25-34, and 5 of them are between the ages of 35-44. There were 4 journalists,
4 Private business owners and Private business employees, 2 international organization employees and 2
government employees among the respondents. 2 of interviewee are with diploma, 6 degree holders

and 4 MA holders are also among the respondents.

4.2. Newspaper Readership
Respondents have also replied five newspapers Capital, Addis Fortune, Reporter, Addis Zemen,
Addis Admas and Addis Lisan to the question which newspaper they read on average basis with

ascending order in the questionnaire.

41



Table 3:- Newspapers respondents read on average basis

Capital _ 3
Fortune 20

i Reporter (Both Amharic & English) 16

| Addis Zemen - 3 S
Addis Lisan B _ 715

| Fanch 12 6
Non-Readers 4 2 ]

| No Reply ) 10 3.

While 65 of the respondents placed capital on the first place of their list, 40 of them made Addis

Fortune on the first list,

Remarkably Finch an informal kind of publication which contains only a job vacancy notices
collected from different media had also found its way to be part of the list of average readable
newspapers in the research finding. 12 of the respondents have placed the publication as first
choice to read. This, however, is may be because majority of readers of the newspapers are

young.

4.2.1. Newspaper that respondents read mostly
After the respondents were asked to single out which newspaper they read on average basis the

next question was about newspaper the readers read mostly from the two newspapers. If the
readers, however, where in different to choose the more they read out of the two due to the fact
of they read both on same degree a third alternative which places them in same position has been

provided as ‘Both’.

The question was also associated with another section of response which nonreaders of the two

newspapers may respond as ‘None'.
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Table 4: Table showing which newspaper readers read mostly

Total
134 | 67 | 4 | 2

.

Majority of the respondents who chose Fortune as a newspaper they mostly read had also chosen

12.5

Capital by selecting the alternative ‘Both’ and vice versa. This indicates that 67% of the readers
read both of the newspaper mostly. This may be because the genre and the target audience of the
Lwo newspapers are the same. Some times news forming headlines may be found on both and

this makes a good variety of providing information in different perspectives of media houses.

The rest of the respondents have chosen singling out from the two and this shows that 30% of the
readers like to read one of the two newspapers. Yet there are 2% of the respondents which could
also be classified as nonreaders of the two newspapers. This may mean that these respondents
may love to read other newspapers only because we can see that the respondents of the previous

section hae at least made a choice ol one newspaper they read.

On the other hand from the Interviewee all said they read the two newspapers and from this 5 of
them chose that they read both newspapers and 4 said that they read Capital while 3 replied they
only read Addis Fortune, The same number of respondents; that is 5 said that both are their main
newspapers, 4 said Capital is their main newspaper and 3 said Addis Fortune is their main

newspaper.

4.2.2. Frequency, time spent and pages covered reading per week

A. Frequency
As mentioned on the literature review of this research frequency is directly related to the

readership and habit The more people read the more they become habitual and accustomed to

newspapers and therefore it would be appropriate to examine frequencies of readership.

This research tries to indicate the degree of readership of the newspapers via frequency of the
readers and based on the research conducted over the readers the following degrees of frequency

have been observed.
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The measurement was conducted under four categories of reading frequency; ‘Almost None’,
‘Occasionally’. “Some Times’, ‘Often’ and ‘Always’. Two of this group the ‘Almost None’ and
‘Occasionally” indicate low frequency rate of readership and ‘Often” and ‘Always’ on the other
hand represent high frequency rate of readership. The third option provided ‘Some Times’
indicates the median of the two and is prepared for people indifference to show their readership

frequency between high and low.

The High frequency readership groups ‘Always’ and ‘Often’ represent a median score of 5 and 4
respectively. On the other hand ‘Occasionally” and * Almost None™ represent a median score of 2

and 1 respectively. Medium frequency the ‘Some Times’ median sore is 3.

In here the mean score between 1 and 2.5 shows that the readership frequency is very low, and

mean score greater than 2.5 but 3.5 shows lack of taking position, and >3.5 shows High
frequency of readership.

Table 5:- Frequency of reading the newspapers

T(litalm{ 'Iﬁfaf Yo | .;l:"ot;ll | % T.(;t.al ..r.%
i 10 | 3 17 8.5 71 33.5 63 32.5

Frequency ‘
351

The median score for readership frequency of the total 200 respondents as seen in the table is
3.51 which are greater than 3.5 median score showing High frequency of readership. From this

we can conclude the finding does indicate existence of high readership on the newspapers.

This however may not mean fully readers read the whole of newspapers taking times for what it
takes. Theretore another indicators and criterions must be employed and the following finding is

about the time spent and the amount of pages of readerships on the newspapers.

B. Time spent and pages covered reading per week
Here the finding singles out three groups of readers from the study targets. These are the Low,

the Medium and Habitual readers of the two newspapers. The classification is based on six types
of respuiioes furwarded by the respondents and these are for ‘Low Readers’ response categories

of “Less than ¥ Hours and “1/2 (o less than one hour’, for ‘Medium Readers™ response category
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of “lhr and less than 2” and for ‘High or Habitual readers’ response categories of “2hrs. and less

than 2 1/2 hours’. 2 1/2 hours and less than 3° and ‘3 hours or more’.

Table 6: Time spent and pages covered reading per week

"lessthan% | 1/2toless | Thrandless | 2hrsand | 21/2hr 3 hrs or
| S than one - than 2 ~less than 2 and less more
e T
Time | Total % | Total | % Total % | Total | % | Total | % Total %
| SN NN | | —_— )
Spent 00 | 30 T 05| 64 | 32| 14 | 7| 1 |05
er = T = ; o : : T
Week |  LowReaders | Medium | Habitual Readers
Total % Total % Total %
! 121 605 64 32 15 75
Almost none | About One | About One | About | AlmostAll | IDon’t
Quarter Half Three Know
Pages r T T v e Quarter
CﬂVf‘l.’f‘d Total | % Total % | Total % Total | % | Total | % Total %
Re}i‘d'“g }} 43 |215| 57 |285| 43 | 215 | 14 | 7| 7 |35 36 |18
er | : i M .
Weel [uuinualiow Readers.... | Medium Habitual Readers
| e [ s [wfas| a Jws| ] ]

From this we can see that time wise 7.5% of the readers are ‘Habitual Readers’. The rest 32% are
medium readers and the largest share of the respondents 60.5% are categorized as ‘Low

Readers’.

This, however, is may be associated with reading speeds on finishing contents of newspaper and
therefore we have employed the second criterion which is associated with coverage of pages

every timie reading,

Coverage of pages part of the above table therefore shows that 50% of the readers are ‘Low
Readers’ and 21 percent are categorized as medium readers. Closer to the time measurement the

10 9% have been found to be a habitual readers.

4.2.3. Respondents Main Newspaper
The next question was about determining the feeling of the readers on which newspapers they

select as their main newspaper. The following table demonstrates the response.
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Table 7: Respondents Main Newspaper

Total | % | Fotal % Total % | Total %

B

64 132 71 358 | 37 8.3 7 3.5

Based on the findings 36% of the respondents (71) said that they consider Addis Fortune as their
main newspaper and 32 % of them (64) chose Capital. The rest close to 29 % (57) of the
respondents don’t consider any of the newspapers as their main newspaper. This is solely

because respondents also have other newspapers favor over the two newspapers.

4.3. TFeeling of the respondents that appropriately describes them

based on typologies of Reasons of Readership
Listed on the questionnaire there were multiple typologies developed by many researcher and
readers arc provided with many alternatives that are possibly their feelings of the newspapers

they read.

The feelinus are also categorized by categories of responses ranging from “Strongly Agree’ to
Strongly Disagree. Each of the responses also represent a mean score values ranging from 1-5.
‘Strongly Agree’ represent the highest mean score value 5, ‘Agree’ represents 4, ‘Niter Agree

~

nor Disagree’ 3, ‘Disagree’ 2 and ‘Strongly Disagree” with the least score 1

Representation of the mean score therefore would be as follows. Mean scores between 1 and 2.5
shows that feeling for that particular typology is very weak, and mean score greater than 2.5 but
less than 3.5 shows lack of taking position on the typology, and >3.5 shows high representation

of strong feeling for that specific category or typology.
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Table 8: 'I'ypologies on feelings of readers about the newspapers

I | Content is very informative 0 25 86 43 45 1225 19 9.5 0 0 3.84

3 | Content fs-very condise 29 [145] 93 [465| 57 [285] 21 [105] 0 | 0 | 3.65

4 | Information's provided by 36 18 71 355 64 32 1
it are Crediblc
5 | It uses verv sensational 43 | 215 | 64 32 57 [ 285 27 135 9 45| 353
_ |headlines |

3.50

Uh
~J
n
f—
=
~J

o | forceful-in accordance with | 36 | 18 | 79 [395]| 62 | 31 | 23 |[115] 0 | 0 | 3.64
their characteristics

7 | There are incentives that 8 4 100 50 41 20.5 44 22.0 7 33 3.29
| lead to maic reading
g | Tt has fair presentation of 21 10.5 37 285 64 32 22 11.0 36 18 3.03

facts from both sides

9 | It 1s casilv understandable 57 285 78 39 57 285 8 4.0 0 0 3.92

10 | Tfeel engaged by the 38 1 19 | 71 1355 79 [395] 6 [30] 6 | 3| 365
content - L
11 | am exposed to new points 37 185 65 | 325 59 |295)| 34 17.0 5 25| 348
of view or ways of thinking .
12 | 1t makes me want to know 50 25 79 1395 43 (215 24 12.0 4 2 3.74
more about what [ am

reading -

13 | Tt feels relevant to our 20 110 | 8 | 43 | 48 | 24 | 37 |185]| 9 |45 336
society and the times we
live 1n

Target gioups have witnessed that they have a strong feelings regarding typologies which
specified feelings of ‘Content is very informative’, ‘Content is very concise’, ‘It uses very
sensational headlines’, ‘forceful-in accordance with their characteristics’, ‘It is easily
understandable’, “I feel engaged by the content” and ‘It makes me want to know more about what

I am reading .

The finding also demonstrates that the highest mean sore of the feelings about the newspapers is
that the content is easily understandable with mean score of 3.92. The second mean sore

recorded 1s for the informative-ness of the newspapers content with mean score of 3.84. You find
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the third mean score 3.74 is recorded for the feeling of making want to know more about the

content.

For responses whether ‘Information’s provided by it are Credible’, ‘there are incentives that lead
to more reading’, ‘1t has fair presentation of facts from both sides’, ‘I am exposed to new points
of view <r ways of thinking’ and ‘It feels relevant to our society and the times we live in’ the
respondeits were found to be without a position with a mean score between greater than 2.5 but

less than 3 5.

The smallest mean score is recorded on the feeling of presentation of facts from both sides mean
score of 3.03. This indicates that readers have small confidence on the representation of facts

from opposing sides.

Remarkably people were out of position to tell if they have an incentive that leads them to more
reading o1 not (mean score of 3.29) and this shows that there may or may not be an incentive by

the newspapers.
4.4. Sections of Newspapers

4.4.1. Sections of Both Newspapers That Readers Read Often
Lists of the sections of cach of the two newspapers have been provided in table formats from

front to back appearance of the newspapers order. Based on the list respondents have provided
three responses of how frequent they read sections of the newspapers. Responses have been
categorized in four; if readers read sections of the newspaper ‘often’, ‘Some times’, ‘Seldom’

and ‘never’.

Based on the response people with reading frequency of often and sometimes have been
categorized as readers of the section. The option seldom, however, indicated that respondents
have rarely read the section and indicates small amount of readership close to none. The last

option ‘Never” on the other hand shows non-readership of the section.

Measurenmicnt of readership here as well is conducted by mean score and for responses ‘often’,
‘Some tines’, “Seldom’ and ‘never’ numeric representation of values 4, 3, 2 and | have been

given respectively. Mean score lesser than 1.5 represents readership frequency is almost none.
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And between 1.5-2.5 we can say low number of frequency readership have been indicated. And

for mean scores greater than 2.5 the readership frequency is high and the section have strong

readership. This section also has provided rating of the columns of each newspaper with ranks of

mean scores. The table below shows the list starting from the highest rank to the lowest.

Table 9: Newspaper sections rank based on readers frequency of readership

ntemano'n-z't News 3.04
2 Tocal News 3.00
3 | Editorial 7300
4 Business ad [ 281 i
| Economy : [
3 Capital News in 2.73 6538

Brief 7 =
6 Art & Culture 2.69 69.23
7 [ Opinion 2.62 61.54
8 Entrepreneur Profile 2.54 50.00
9 Comment 2.50 50.00
10 Sooiety (246 | 5769 |
11 Comment 2.38 42.31
12| Capital | 23% | 61.54
13 Advertisements 2.38 50.00
14 | Doing Business 2.35 53.85
15 | USBox Officc | 231 J 4231
16 Interview 2.3 50.00
17 | Classified 219 4231
I8 | Spotlight 25 | 38.46
19 | Numbers 2.08 34.62
20 W—e_ekly I-Ioroscopeiwvif()ﬁ | 3846 |

| News 3.32 90.91

2 News analysis 3.00 81.82

3 | Agenda 2095 77.27

4 Commentary . 2.3 59.09

5 | View from Arada | 255 | 5455

"6 | Featres 250 | 6818

7 Quotes 241 50.00

8 Syndication articles | 2.41 50.00
from financial times

9 Economic and 2.27 50.00
investment indicators | -

10 Op-ed notes 2.09 36.36
(Editorial and My

| Opinion) PN S
11 Radar 2.09 36.36
12 | High-tech talk with [ 2.09 | 40091
| Dercje Letibelu |

13 Announcement 2.09 45.45

14 | Advertisement 205 | 3182

15 | Leisure -] 205 31.82

16 | Classified adverts | 186 |  27.27

17 | Weekly Horoscope 1.68 | 227

Addis Fortune’s ‘News’ section with mean score of 3.32 and Capital’s ‘International News’

section with mean score of 3.04 have got the highest readership of all the sections of the two

newspapers These sections are followed by Capital’s ‘Local News™ and Addis Fortune’s "News

Analysis with mean score of 3.00 points each.
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One can see that 90.91 % of the respondents that have chosen they read Addis fortune read the
‘News’ column either often or sometimes followed by 81.82% of the respondents to “News

Analysis’.

Also 80.77 of the respondents that have chosen they read Capital read the ‘International News’

column either often or sometimes followed by 76 92% of the respondents to ‘L.ocal News’.

The least read section of the two newspapers with low frequency in readership is Addis

Fortune’s and Capital’s ‘Weekly Horoscope” with mean score of 1.68 and 2.04 respectively.

It is evident from the above table that this section has got 22.73 and 38.46 percent respondents

that read always and sometimes correspondingly.

From sections of capital we can see that Editorial, Business and Economy, Capital News in Brief
Art and culture, Opinion and Entrepreneur Profile have got the highest readership with mean

score ol wicater than 2.5 over other sections following the top two mentioned above.

On the other hand Addis Fortune’s Agenda, Commentary and View from Arada also have the
highest readership trom the remaining sections with mean score greater than 2.5 following News

and News Analysis.

Readers were also provided with qualitative question with space whereby they provide their top
three newspapers list. The following table illustrates the respondents choice from the sections of

the newspapers listed on the above table.
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Table 10- Table showing readers top choices of sections from each newspaper

| | International News 113 | 71.07 | News 101 | 59.06
2 | Art & Culture 74 | 43.27 | View from Arada N 85 | 53.46
"3 |LocalNews | 53 |30.99 | Economic &Investment Indicators | 62 | 38.99
"4 [Enrepreneur Profile [ 35 [20.64 | News Analysis | 22 1384
|5 | US Box Office | 24 | 13.76 | High-tech talk with Dereje Letibelu | 21 | 13.21
| 6 | Comment 12 | 6.88 | Advertisement | 7 | 440
7 | Doing Business | 12 | 6.88 Agenda o - 2 1.26
8 | Business and Economy | 9 | 5.26 Comment_él"r}m 4 | 252

There might be a slight difference from the previous table presentation on the most read sections
but still the top read sections have their prominence on the choices list. As can be seen
‘International news’, ‘Art and Culture’ and ‘Local News’ of Capital with percentage score of
74%, 43.27% and 30.99% respectively and ‘News’, ‘View from Arada’ and ‘Economic and
Investment Indicators’ of Addis Fortune with percentage score of 59.06%, 53.46% and 38.99%

respectively are on the top lists with high number of respondents mentioning them in the list.

Following respondents selection of their choice of sections from each newspaper they were also
provided with spaces to express or backup with reasons of choice. Table below try to show

reasons mentioned by respondents.
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lable 1i. Reasons for selecting newspapers as satisfying

1| Getting update information about the world & business 139 69.50

2 I Pocause it is attractive, ordered and well designed |74 37.00

3 | Information’s are beneficiary to work 19 9.50

4 | Fnjoyment 12 6.00
e | RLIL:-V;Ht-;S_my teelmﬁ and dculy life 71 _35_50—

6 T]Llpb to devc—}_l?)p entreprencurial experience 82 41.00

7 | Short precise. and ‘balanced p presentation s &8 17.50
8 | Sensational issues are raised ] 16 | 800 |

| 9 | No other alternatives b/c of lack of freedom of exprewsgzuor; 13 | 650
10 Pmmmltv and interesting | 79 | 3950
-1 J Mainly analyze the economy and business __96 }@E
12 | ilelps to understand the social and economm devclopmcnt 62 | 31.00 |

As can be scen from the table majority of the respondents have agreed that the newspapers ‘give
update information about the world & business” and these counts to be 69.5 % of the respondents. While
48% of them also agreed on the point that the newspapers sections are favored also because they “mainly
analyze the cconomy and business” some (41%) of the respondents have agreed to the reason that they
“help to develop entreprencurial experience” . Reason of “proximity and interest” on the other hand is also

counts 39,5 % of‘the response.

From this . o can sce that reasons of readership of the sections with the highest choice have got a lot to do
with reasons of giving update information about the world & business, mainly analyze the economy.

business and help to develop entrepreneurial experience and to some extent proximity and interest.

Responses o reason like sections ‘Information’s are beneficiary to work™, ‘Sensational issues are
raised’, ‘Lnjoyment’. "No other alternatives b/c of lack of freedom of expression’ have the lowest
representation of percentage out of the responses and this accounts 9.5%. 8%. 6% and 6.5% of the
respondents respectively. This shows that reasons for readership of some of the sections chosen above

have less to do with the ones mentioned above.

But also respondents were provided with space to mention some dissatisfving reasons for not choosing

scetions ol dic newspapers and the table below shows lists of reasons provided.
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Table 12: Reasons for selecting newspapers as dissatisfying

| Lack of Balance 20 10.00

2 [Lack of Proximity 7 350
3|0 nnccgs_‘.sa;}-’_fof personaicbﬁsmnpﬂon_ 7 12 6.00
4 Modia language is English | 8 | 400

3 Doesn’t rcp:@gélﬁuthc sociely we live in ) 5 250
6 | No spcéiﬁb reasons . - R N 0,50
7 | Issues are {fery compl_exm 6 3.00
8 Unnecessary details 18 9.00

9 | Not up-to-date or outdated stories arc published . 34 17.00

Dissatisfaciion reasons percentage may seem insignificant but highest percentage of responses
provided = respondents on reasons of sections dissatisfying include “Not up-to-date or outdated
stories are rublished” with 17%. ‘Lack of Balance” 10% and “Unnecessary details™ with 9% of the

respondents.

Question however remains as to why readers read newspapers like Capital and Addis fortune.

The next part deals also with such reasons of choice on the newspapers as a whole.

4.5. Reasons for reading Capital and Addis Fortune Newspapers

As mentioned on the literature review society also shapes at large the use and consumption of
certain genre. This is highly dependent however on the reasons of consumption. Reason of
reading the newspaper therefore plays curtail element in understanding the uses and gratification

of the two newspapers

The follow ing table therefore shows the response and reasons for choosing the two newspapers
to read. The presentation of the data is based on Measurement of mean score and for responses
‘A lot’, “A little, ‘Not much’ and ‘Not at all’ mean score representation of values 4, 3, 2 and 1
have been given respectively. Mean score lesser than 1.5 represents reason for reading is not
related with readers’ choice. And for scores betweenl 5-2.5 indicates low amount of relationship
between the reason and the reader have. And for mean scores greater than 2.5 the reason is

highly related with respondents choice.
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Table 13: Reasons for selecting newspapers as satisfying

2 | It works [or me as escape or creating destruction of 15 92 62 31 2.46
thoughts or situations

3 | I is bhest for enjoyment 54 62 69 15 2.77
5 It brmd’e-n. the horizon of general knowledge 77 69 38 16 3.04
6 | Iread it for the purpose of searching new jobs 92 62 23 23 3.12
7 It llui{)s me to know the sports news 38 85 25 54 2.54
8 | It helps me for improving the status in the society 31 108 46 15 | ATT
10 | It ‘;-l-]c)\\';:;é ;\:WS of improving ni_v;élf 69 70 48 15 2.96
Il | Its ‘al(‘li-l-(.,‘a -a[r, interesting to read 46 85 46 23 2.77
12 | It hdps me to learn thmgsihapplhg n the world 77 69 46 8 | 3.08
13 lhm F'o pass time | 46 31 61 _—_(;2 2.31
14 | Its storics are easx-to understand 62 85'7 31 23 2.92
I5 | Itinfor rms me important things 78 77 29 16 3.08
16 | It cares about people like me 31 77 38 54 2.42
17 | It is better today than in the past T 62 | 54 | 46 | 38 | 269
18 | To gl balanced information from both sides of 77 46 | 62 | 15 2.92
subjocts of the issuc Social interaction (keeping self-

mf(mn :d for social conversations)

19 | It is better than other newspapers 31 92 46 31 2.62
20 | To get information that can be used in conversations 31 92 73 4 2.77

with glu)ph,
21 | Itis the newspaper I can easnl\ get 46 69 62 23 2.69

22 | I have newspaper leadmg habit 62 77 46 15 292

Mean scorc [or reasons of reading ‘T read it for the purpose of searching new jobs” which is 3.12,
‘It informs me important things’ which is 3.08, ‘It broaden the horizon of general knowledge’
which is 3 04 and ‘It shows me ways of improving myself” which is 2.96 are the highest from all
the reasons listed above. Therefore it can be seen that reasons for reading the two newspapers
according v e respondents has highly got to do with searching jobs, information about
important things, broadening horizon of general knowledge and looking for ways to improve

self,
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But as can be seen from the table most of the mean scores for the reasons mentioned above are
greater than 2.5 except for reasons ‘Just To pass time’ with mean score of 2.31, ‘It works for me
as escape or creating destruction of thoughts or situations” with mean score of 2.46 and ‘It cares
about people like me” with mean score of 2.42. So the conclusion from the response is that most
of the reasons with exception of those with mean score less than 2.5 have got lot to do with

respondents icading Capital and Addis Fortune.

Respondents have little desire of obtaining benefits like reading the newspapers to pass time, to

escape or create destruction of thoughts or situation and because it cares about people like them.

One reason worth rising for discussion however is that significant people or respondents believe they
have newspuper reading habits. The mean score for reason ‘I have newspaper reading habit™ is 2.92 which

shows therc s high relation with reader choice.
4.6. Functions earned for reading Capital or Addis Fortune

Another important thing to consider in readership study as mentioned in the literature review part is the
function earned for reading specific newspapers. People read newspaper for getting specific functions and

these functions also shape the use and consumption of specific newspapers by socicty.

The table bilow shows the respondents response on specific functions they have earned by reading
Caputal o1 ~wos Fortune. The presentatuon of the data will be in the same way as the previous table with

category ol response and mean score.

‘A lot’, “A hitle, "Not much’ and ‘Not at all” has been given a mean score values of 4, 3, 2 and 1
respectiver,. Mean score lesser than 1.5 represents function for reading the newspaper is not
related witl reader. And for scores betweenl.5-2.5 indicates low amount of relationship between
the function and the reader. And for mean scores greater than 2.5 the function i1s highly related

with what respondents have earned.
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Table 14: Functions earned by reading Capital and Addis Fortune

Surveillance of the environment,

of upward mobility or to be reassured about
the dignity and usefulness of one’s role.”

2 | Correlation of-parts of society, | 46 | 100 | 32 22 2.85
"~ | Transmission of the social heritage relates to 70 | 8 30 | 16 | 3.04
3 | the media’s ability to communicate values,
norins, and styles across time and between
groups ] _
5 | matching one’s wits against others 52 110 23 15 3.00
6 | getting information and advice for daily living | 90 80 10 20 3.20
) prd viding a framework for one’s day 62 69 38 31 2.81
g | Preparing oneself culturally for the demands 73 60 20 41 2.89

Measuring (tom highest to the lowest through mean score, functions of ‘getting information and

advice for daily living” with mean score of 3.2, “Transmission of the social heritage relates to the

media’s ability 1o communicate values, norms, and styles across time and between groups’ with

mean score 3 04 and ‘matching one’s wits against others’ with mean score of 3 are the highest

functions carned from reading the two newspapers.

One can seo that reading the two newspapers gives functions like earning advice for daily lives,

transmission ol social heritages and matching wits. Significantly however other functions are

also earncd (rom the newspapers as well. All the list of functions raised on the table have mean

score of greater than 2.8 and this shows that readers also earn all of the functions mentioned

above froun reading the newspaper.
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4.7. Weaknesses, Strength and Suggestions to Sustain and
Increase Readers of the Two Newspapers

4.7.1. Weaknesses of the two newspapers

Under the (uestions of the questionnaire and interview the qualitative questions are also used to
identify what truly readers think of the newspapers. One of these questions is what readers think

are the main weaknesses ot the Capital or Addis Fortune newspaper.

The respondents for the questionnaire and interview replied some weaknesses they have
considercd as basic to the newspapers. Among these responses repeated comment were given
especially about ‘Lack of publication and delivery on time’ (30 respondents), ‘lack of neutrality
and balance (23 respondents) and ‘taking sides with government or lack of Independence’ (21

respondents) and ‘not delivering information on time’ (15 respondents).
Considering lack of independence for example one respondent to the interview have said

“T read between the lines and they (spaces in between) have told me that the two
newspapers are directly influenced by the ruling party supporters and their views. But
I'car't be judemental since the only reliable media we have are the two and they have

to keep themselves existent.” (Interviewee Code 009) -

While somic complained on the opposite stance of the above view as the newspapers should ‘stay
away [rou politics because of their business nature’ (3 respondents), 13 respondents also

complained these newspapers ‘does not entertain serious or banned political issues’

Additionally certain respondents of the questionnaire and interview also raised issues like
language problem (Medium is Fnglish for Ambaric natives) (10 respondents), ‘Distribution
shortage and lack of access’ (4 respondents) and ‘false information are sometimes published’ (2

respondents).

For seven tespondents the newspapers news ‘focus on urban than rural Ethiopia™ only and for
nine respondents the newspapers “focus on Local Ethiopian only but should have touched

Ethiopian abroad’.
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than the ratc of readerships in married and in diploma holder male. More over consistency is
seen with women who have interest in reading the newspaper than male even in a change of

lifestyle ol singleness to marriage

Capital and Addis Fortune are the top two newspapers respondents choose to read in
ascending order. While most of the respondents consider both Capital and Addis Fortune as
the newspaper they frequently read, significant respondents consider Capital as the

newspaper they read most.

Respondents have high frequency of readership on reading the newspapers. Even though
respondents read the newspapers frequently the time spent on reading the newspapers by
majority of the respondent are less than one hour and this shows lower readership. Also in
the eyes of the covering pages of single newspaper it is discovered that people have low
coverage ol the newspapers indicating low readership. On the other hand majority number

of respondents considers Addis Fortune as their main newspaper than Capital.

Content is casily understandable, informative and brings feeling of making want to know
more aboul the content are responses of the respondents that appropriately describes their

feelings about the two newspapers.

Large nuinber of respondents choose Addis Fortune’s ‘News’ column followed by “News

Analysis” and ‘Agenda’ from the whole content of Fortune. Capital readers choose firstly

‘International News’ followed by ‘Local News’ and ‘Editorial’ column to read more often.

Main reason for choosing these sections of the two newspapers relates with getting update
informatior about the world & business, because the newspapers mainly analyze the

economy and business and sections help to develop entrepreneurial experience.

Other content sections may be dissatisfying for respondents because contents are not up to
date or outdated stories are published, lack Balance of both sides of stories and are full of

unnecessary details.
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Main reasons for respondents to read both newspapers include for the purpose of searching
new jobs, because they inform reader important things, they broaden the horizon of general

knowledge and they show ways of improving self’

Major bencfits or functions earned from reading the two newspapers include getting
information and advice for daily living, transmission of the social heritage relating to the
media’s abilily to communicate values. norms, and styles across time and between groups

and matching one’s wits against others.

Lack of publication and delivery on time, lack of neutrality and balance, taking sides with
governmeni or lack of Independence and not delivering information on time are some
common weankness of the two newspapers. Respondents stated that the newspapers are very
good to get Advertisement and Job vacancy notice, informing many new things and giving

current Information and Knowledge and hence these are their strength.

5.72. Conclusions

Based on the findings of the study, it can be concluded that; readers of the two newspapers
are mo=l onle young, educated, single and employed part of the society. Also married
women and Diploma holder female part of the society reads more than married men and
Diploma holder male part of the society. Consistency is seen with women who have interest
in reading the newspaper than male even in a change of lifestyle of singleness to marriage.
Capital and Addis Fortune are the top two newspaper choices of the readers in ascending
order and while readers read mostly Capital newspaper, their main newspaper is however

Addis Fortune.

Readers have Tigh frequency of readership but low readership in terms of spending small
time or less than hour and pages covered are one third of the newspaper. Feeling of the
readers about the newspapers is that their content is easily understandable, informative and

brings feciing ol making want to know more about it.
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From the scctions of Addis Fortune *News’, ‘News Analysis’ and ‘Agenda’ are mostly read
sections. Capital readers choose the sections ‘International News’, ‘Local News’ and

‘HEditorial’ column to read more often.

Getting update information about the world & business, because the newspapers mainly
analyze the cconomy and business and sections help to develop entrepreneurial experience
are reasons of choosing some sections from the newspapers. Other contents need to be up to
date or outdated stories are published, get balance of both sides of stories and avoid

unnecessary details.

5.2, Recommendations for the newspapers and implications for
further studies

The newspapers should exert more efforts to get engaged with their readers to increase
readership in terms of time spent on the newspapers and page coverage. Also the
newspapers can take suggestions forwarded by the respondents which may include on
involving journalistic techniques like investigative journalism in very important public
affairs and matters helps and makes them contributor to change in the society. Suggestions
by readers also indicated that articles which show how other countries grow in business and

economy helps the newspaper gain more readers engagement.

More informative-ness is expected to gain more readers and sustain what the two
newspapets have the number of readers will increase. The newspapers should avoid as much as

possible redundancy and also should listen to reader heart.

Study of readership is a consistent ficld of study that needs a continuous update and further effort
should be cuerted to involve more studies on private newspapers readership helping and supporting

them to floursh avoiding their weakness and short comings through the feedback gained from them.
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TABLE 1: TABLE SHOWING LIST OF NEWSPAPER AND

ANNEX ]

WEEKLY CIRCULATION RATE

(SOURCE ETHIOPIAN BROADCASTING AUTHORITY 2012)
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ANNEX 11
QUESTIONNAIRE FOR CAPITAL OR ADDIS FORTUNE OR
BOTH READERS

Dear Respondents,

This questionnaire is part of an MA Thesis conducted as a requirement for the fulfillment

of MA in Journalism and Communication at Addis Ababa University. Its purpose is to
assess the level of readership of Capital or Addis Fortune and Addis Fortune newspapers.
The outco.ne of the research totally depends on the answers you give. Therefore, you are
kindly rcquested to give genuine and accurate responses to the questions. The researcher
would like w0 assure you that your answers will be used for research purpose only. Thank

you in advance.

Part One: Demographic Information
Answer the following questions about yourself which are to be used for statistical purposes
only. putv sign In front of your choices as a sign of selection if the questions are provided
with alternative.
1. Please provide your personal information below
sea bemale ~or Male Age:
Vearital status:
() Single (B) Married _(C) Divorced _ (D) Widowed
Occupation:
(A) Student ~_(B)Housewife ~~ C)Employed
Government — or Private (D) Retired ___ (D) Unemployed
(L.) Private business
i vour answer for occupation is “C" or "E" what is the type of your occupation?

2. Educational Background:

Read and write Grades 1-6 ~ Grades 7-10
Grade 10 complete . Grade 12 complete __Vocationally trained
~__Diploma BA/BSc MA/MSc and above

Part Two: Newspaper Readership

1. If vou read newspaper at all which newspapers do you read on an average basis? List them

below 1 ascendingorder, please.
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_l\)

Which uewspaper do you read mostly

A) Capital B) Fortune C) Both D) None

If you say one of the two or both, how often do you read the Capital or Addis Fortuneor both
Newspapers?

A) Almost none B) Occasionally C) Sometimes D) Often E) Always (weekly)

How much time, on average, do you spend reading the newspaper eachweek?

A) Less than 1/2 hour B) 172 hour to less than hour
C) I hour to less than 2 hours i D) 2 hours to less than 2 1/2 hours
E) 2 1/2 hours to less than 3 hours F) 3 hours or more

How much of the Capital or Addis Fortune newspapers do you read or look into on an
average cach week?

A) Almost none B) About one quarter C) About one half

D) About three quarter  E) Almost all F) I don’t know

From the two newspapers which do you consider asyour main newspaper?

A) Capital _ B)Fortune C) None

What do you feel about the content of the newspaper in general? Please place the v/ sign right
below the feeling that appropriately describes you.

No Answers Strongly | Agree | Neither | Disagree | Strongly
Agree
Agree nor Disagre
Disagree e
1 | Content is very informative
3 | Content is very concise
4 | It provides Information which are Credible

5 | It uses very scusational head lines

6 [ Itisforceful-in accordance with its characteristics

7 | There are inccuLives that lead to more reading

8 | It has fair prcsv_n'tation of facts from both sides

9 | Itis easily understandable

10 | I feel engaged‘?}_\.' the content

11 | I'am exposed (0 new points of view or ways of thinking

12 | It makes me want to know more about what [ am
reading

13 | It feels relevant (o our society and the times we live in

Part Three: Newspaper Sections

1. Please rate Capital or Addis Fortune or both newspapers content in each of the following
sections. Indicate how often you read each section by putting vin one box in the
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newspaper readership frequency part. The contents of each news paper appear from front
page to back sequence.

Contents of Capital

Contents of Addis Fortune

| B _ Frequency _ Frequency
} Some Some
~ Capital Often | times | Seldom | Never ~ Fortune | Often | times | Seldom | Ner
Editorial ‘ ‘ Agenda
Comment F : E News
Local News News analysis
Numbers g Features | o
BRORUBNE ¢ i e gd L B B R S
Capital News in Brici | Commentary
Businessand | | | Op-ednotes |
Economy b ile " - . U
International New. View from Arada
Interview i ‘r Bl o Radar
Comment | . Syndication articles
1 from financial times
Doing Business | High-tech talk with | |
| Dereje Letibelu
‘Entrepreneur Profilc | === = | Economicand | | =
i investment
indicators
- Art & Culture L :_ ok Advertisement
| Society | Classified adverts 1
Opinion || | Amnouncement ||
US Box Office ! Leisure
| Weekly Horoscope T __J ‘Weekly Horoscope |
| Capital ,
i Classified | 71'7 ‘ -
[Advértisemér_ﬁsﬁ““ } ; 7 | 3 ) - B _'__ G o

2. Could you mention the three newspaper sections that have the highest news paper
readership frequency for you from the list above?

3. Could you mention the main reasons for selecting some of the newspaper sections from

the list above as satisfying?




4. Could you mention your main reasons for selecting some newspaper

sections from the

list above as dissatisfying?---------==-=---- - - - e

Part Four: ieasons for reading newspapers

Which reasons suits you for reading the newspapers. First, indicate how each reason is like your
own reason lor reading the Capital or Addis Fortune newspaper by putting vin the correct

column {or cach reason.

Part Five: {unctions earned for reading Capital or Addis Fortune
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No i E ]_Ead'_éapital or Addis Fortune Because A A Not | Notat
lot | little | Much all
1 It Ul\"“ S Yl 7 W-(”T "-\_}‘-‘.l;_ - 7
"2 | 1t Works [or me as escape or creating dtstructlbirimoﬁg;ag or situations o
3 | Itis best iu unjoyment
5 | It broade:n the horizon ofgeneral knowledge )
6 I read it i\ ¢ the purpose of searching new jobs . T
7 |1t helps mv to know the sports news n 1
8 | Ithelps nie for impr uvmg, the status in the society -
10 | Itshows -.n_ ways of improving my selt - o o
11 | Its stories are mu‘reqtmg to read _ R
12 | It helps me to learn things happmg in the world - - -
13 _]‘ligtl() piss time 7 R e .
14 | Its S‘mria_ are easy to understand T
15 | It 11117)?1{115 e important things - -
16 | It cares about people likeme ‘ i T
17 | IUis betees woday tan i e past ' o 1 1T
18 | To gm balinced information from both sides of subjects of the issue Social
interaction (ku*pmg self mformed for social conversatmns)
19 | Itis better than other newspapers
20 | Togetiniur ,uduon that can be used in conversations with people
21 | ltis the ne wspapcr I can easily get o
22 |1 have ne \-},ap'[,T{_e}u[ﬁ]g habit e 7 R




1. Which functions do you obtain for reading the newspapers? Indicate how each reason is like
your 0w lunction you got from reading the Capital or Addis I<ortune newspaper by putting

v'in the correct column for each Iunctlon
| Readmg C muml or Addis Fortune serve greater function for

Alot |

Little

Not at
All

Surveillance oFth cnvironment,

Correlation of par ts of society,
Transmission of the social hcrltage relates to the media’s abllny to
communicate values, norms, and styles across time and between groups

! mdtt,hmg, one's wits against others

' getting information zmd advice for dally hvmg

providing a framework for one’s day

Preparing oneself ¢ ulturally for the demands of upward mobility or to
be reassured abo.. e dignity and uselulness of one’s role.

2. What do you think are the main weaknesses of '{lfléiz‘&pitcﬂ or Addis Fortune newspapel‘?
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Thank vou very Much for your cooperation!



ANNEX II
JSONIERVIEW QUESTIONS

The following interview questions were used in interviews.

I. Demographic Information

I1. Information for the study
L. Ol the two newspapers which newspaper do you read mostly? Which newspaper do you
consider your main newspaper?
2. How often do you read Capital or Addis Fortune or Both newspapers? What’s your
feeling about them or it?
Pleasc remember one title you have read from recent articles of the newspaper.
Why do you read the newspapers?

Whiat lunctions have you earned from reading the newspapers”?

o v oA W

Could you tell me the weaknesses and strengths of the Capital or Addis Fortune or Both
newspapers?
7. What should Capital or Addis Fortune or Both newspapers do to increase readerships of

their newspapers?
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