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Abstract 

The purpose oft hi s study was to find out the state of pri vate newspapers readership with 

emphasis on two newspapers: Capital and Addis FOltune. It majorly identified the readers of the 

two newspapers and tried to sing le out their respective reasons for read ing the newspapers and 

ti.J11ctions that motivated readers to read frequent ly. In formed by Uses and Gratification theory as 

a theoretical fi'ame work, the study employed both qual it ative and quantitati ve approaches 

through target respondents identi fied by probableand quota sampling wi th data collection tools or 

techniques involving questionnaire and interviews. More than 212 readers and nonreaders were 

selected as participant of the study. Surp ri sing find ing obtained from this research is that there 

arc high tendencies of readership for female married educated readers than male married 

educated readers and diploma holding ladies ha vc high readership than male with the same 

educational status. More overeonsi steney is seen with women who have interest in reading the 

newspaper than male even in a change of Ii res tyle of singleness to marr iage . Thestudyalso 

indicates that majority of people reading pri vate newspapers of Capital and Addi s Fortune is 

you nger aged, emp loyed, single and degree hold er men.lt also showed that the ma in reasons to 

) read both newspapers includesearching new jobs, getti ng information of important things, 

broadening hori zon of genera l knowledge and looking for ways of improving self The 

conclusion to this study shows readers have hig h frequency of readership but low readership in 

terms of spending time and pages covered. 
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CHAPTER ONE: INTRODUCTION 

1.1. Background of the Study 

Many attribute the hi stOlY of the beginning and expansion of newspaper in Europe between the 

mid- 1Slhcentury to the fact of the emergence of movable printing machines, an innovation of 

Johannes Gutenberg ' s. It is beli eved that by the end of the 1480, 11 0 towns in Western Europe 

had printing press and the number has grown twice by the next twenty years up on the beginning 

of ISOO.These, according to L. Endrias (2002), have contributed for the e mergence of printing 

press and newspapers in Europe and the world . Additionall y most sources agree that the 

European enl ig htenment era of the 17th century brings a spring board on press media as many 

countries of Europe had their contribut ing newspapers to en lig htenment (Lee, 20 12 pp. 4) . 

For many interchangeable reasons in time the innovation has got international acceptance and 

now according to World Press Trends survey by World Association of Newspapers and News 

Publi shers (201 4 pp. 11) indicates each day almost 2.S billion people around the world reads a 

dail y newspaper in print and 800 million people in digital platform annually. 

Worldwide newspaper publications are not only information disseminators and entertainers but 

also high level profit making large companies as well . Not only for printed version of them are 

paid kind of products but recent innovations introduced there are techno logies that makes people 

pay for digital newspaper accesses (World Press Trends survey, 2014 pp . 13). 

Not as old as the European countri es but newspaper with the same goa l of di sseminating 

knowledge and information has got a hi stolY in side our home country as well . With more than 

3000 years of hi stolY our country has been at the peaks of word civili zation especially during the 

era ofAxumite Civili zation before 3rd millennium B.C. The emergence of Geez alphabet and 

medium of communications on the same era seems to be the first and foremo st step of beg inning 

of media and press in Ethiopia (Meshesha, 20 14 pp. 78&79) 

Though the ri se of democracy has embarked the emergence of much number of newspapers in 

Ethiopia recentl y, the first and the profound introductOlY step in hi story was taken by 'Aemiro ', 

which was hand written release in 1902 (Brhanu D , 2009). 
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Later on the print med ia took a large step from state effort to privately owned publication by 'L ' 

Ethiop ie Commericale; a French busi ness weekly which was establ ished in 1932. The 1935 

quarterly newspapers Kasate Bi rhan (The Light Giver) and a political week ly Atibiya Kokeb 

(The Morning Star) are also some of short li ved newspapers in history. 

The now Addis Zemen had its estab li shment more than half centUIY earli er in 1945 whi ch was 

followed consequently by Ethiopian Herald. 

Privately owned newspapers with more legal support however emerged only before two decades. 

As soon as the fa ll of the then Africa 's biggest military socialist government Derg on the 199 1 

Ethiopian People's Revo lutionary Democratic Front (EPRDF) came to power with large offer of 

prcss freedom and democracy to the people. 

The offer of democracy and press freedom however ent itled a far more freedom than the 

expected result ing the emergence of many pri vate newspapers which latter evaporated in ti me 

with di fferent censorship carried out by the government 

Among the prominent newspapers emerged after press freedom those having long lasted press 

history in Ethiopia are Addis Admas, The Reporter. Sendek, Eth io-Channel, Negaderas, 

Mesenazriya, press digest, Yegna Press, Capital, Addis Fortune . Looking at the type and genre of 

these curremly publ ished newspapers in Ethiopia, most of them are pol it ics, business and 

economic by their nature (Ethiop ian Broadcasting Authority EBA, 2014). Readability of the state 

owned publ ications is dedicated to another study but question poses however how much of the 

population reads these pri vate newspapers. 

But coming back to the hi stolY of media research, what we find about the print media studies 

hi story according to Gunter (2000 pp. 99) is that it goes back up to 1920s In Britain where print 

media research began with the analysis of press circulations by the London Research Bureau 

(LRB) in 1928.But the emergence of the primary topic on the necessity o f studying readership 

takes priority in USA in 1923 where Co ll eges and Uni versities begun publ ishing their bulletins. 

Among these bulletins the professional journali sm bulleti n specificall y indicated the need for the 

first time and recommended the use and importance of analyzing ' ... the effects of fo rm and 

typography on the case and rapidity of newspaper read ing, the effects of newspaper content on 

circulation, and the analysis of newspaper content' (Gunter, 2000 pp . 99) . 
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The first of th is kind bu lletin was the 1924 Journa lism Bul letin which was pub li shed by the 

Associat ion of American Schools and departments of Journalism. Attribute of such discovery 

goes to an article written by William Bleyer on 'Research problems and newspaper analysis.' The 

article did not only raise the now readership studies only but also lists of possib le research topics 

in journali sm (B leyer, 1924) 

The London Research Bureau (LRB) according to Gunter (2000 pp. 99) also has consecutively 

conducted other circulation-related surveys specificall y for the Institute of Incorporated 

Practitioners in Advertisi ng (TlPA) in 1930, 193 1 and 1932, and also a report on Investigating 

Press Circulations from Repfords in 1932, and the Readershi p of Newspapers and Periodicals 

survey produced by the Incorporated Society of Brit ish Advel1isers (ISBA) in 1936 (Gunter, 

2000 pp. 99) 

For Brit ain ' the earl iest formal research into individuals' readership is carried out by Ga llup for J. 

Walter Thompson in 1932, followed by research from the London Press exchange in 1934' 

(Brown, 1994). 

D uring the Second World War however it was the USA that took the step o f conducting much 

number of readership studies, says Gunter (2000 pp. 100) . But in developing methodologies on 

} the study field The George Gallup organization breaks the new ground. 

However management driven Readership research took the role in enhancing the fi eld of the 

study more in 1960s and 1970s due to the decline o f circulation of major newspapers in 

metropolit an areas. 

From the recent time researches that have international recognition W AN-IFRA 's World Press 

Trend is one and seems the on ly source avai lable on globa l circulation and readership studies. It 

is serving as source for global newspaper industry studies including circulation and readership 

for the past 70 years . W AN-IFRA, an orga ni zation created by July 2009 merger of WAN, the 

World Association of Newspapers, and IFRA, the research and service organi zation fo r the news 

publishing industry, has got a global network of 3,000 news publishing companies and 
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techno logy entrepreneurs, and its legitimacy from its 80 member publisher associations 

representing 18,000 publications in 120 countries. I 

W AN-IFR/\ co ll ects accurate data for more than 70 countries which represent more than 90% of 

globa l print industry base. The center gets support of National newspaper and media associations 

including other contributors and draws a data from g lobal partners like Zenith Opt i-media on 

media industry parameters, lPSOS on audience levels and ComScores on dig ital aud ience 

behaviors (World Press Trend, 2014 pp. 3). 

In terms of method different techn iques have been developed through time in identifyi ng 

readership of different publications in time. However the dominant theoretical approach that has 

been used so far on the study of readership pal1iculariy invo lves the use or Uses and Gratifi cation 

(lJ&G) theolY The relevancy of the theory has been di scussed in sect ions that fo ll ow. This 

research therefore wi ll use the relevant appli cable scientific approach to understand and see the 

state of readership of private newspaper readership in Ethiop ia with emphasis to two newspapers . 

1.2. Statement of the Problem 

To make a readable newspaper is not a simple task which is limited only to attractive, interesting 

and fancy [ront pages. [n short hi story of media independence and democracy in Ethiop ia, the 

process of genera ting single weekl y independent period ica l is a stressing, hard and time 

demanding team responsibi lity for all types of editorial groups. Stress more goes also to the 

managers and owners of publication businesses as their trust should lie on the editorial team they 

formu late in appropri ate managerial choices. The primary intention of most newspapers is not 

just any other but businesses (Keeble, 2005 pp. 2). 

Debate as to whether they exist to report news, to act as watchdogs for publi c or exercise check 

and balance on the act of government or defend the ord inary citizens against abuses of power or 

uneru1h scandals or ' to do any of the other fi ne and noble th ings that are sometimes claimed for 

the press' is in jeopardy becau se the major focus of the newspapers in metropolitan cities is 

making money, just as any other business does. But this doesn' t mean that they need to avoid all 

lwww.wan-ifra.o rg/who-we-arevisited on March 7, 2016 
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those th ings but must keep inl ine of these publi c function s, in order to succeed as businesses 

(Keeble, 2005 pp. 2) 

The stress of most journalistic works is therefore not however without prize. Passion and 

energet ic work of every publication is rewarded by attentions of readers . Success even extends to 

an ad venturous quest of creating knowledge of the unknown to shapi ng and necessarily forming 

fo rum of di scuss ion in communities at large. 

Di sregarding the stressful week whi ch takes maj ority of their days most journalists are so much 

addicted to the success of finding their stories influencing communiti es even more leaders 

shaping decisions and attitudes on the distribution days of the weekend s which may be for a day 

or two. Seek ing reader attention remaining as basic question for newspaper industries, another 

important and curtail element of thi s media world is maintaining the same cloud of success for 

more production years to come. 

Therefore the existence of newspaper is highly dependent on its readability by the public it 

operates (Ncgrinc, 1989pp. 88)A newspaper without its reader is nothing but a west of resource 

and for reasons of consistent viability and feas ibility, it is always appropriate to conduct research 

son readership and non-readership of newspapers (Gunter, 2000 pp. 93). 

In relal ion 10 Ihe readership and satisfaction however the academic research conducted in 

Ethiopia is very limited. The first by far prominent on whole in whole readership and sati sfaction 

study conducted by a scho lar is that of Sahilu 's (2008) Readership sati sfaction of Addis Zemen 

and Addi s Admas 

In hi s study Sahilu (2008) has tried to measure readership and the level of sati sfact ion of readers 

of both newspapers. Also he has identified reasons for the readers to select the newspapers and 

which section of the newspaper is read by readers most and least. On its way the study has 

indicated ' readers have their own recommendations for the newspapers in order to minimize 

their di ssati sfaction and maximize their sati sfaction' (Sahilu, 2008 pp. 9). 

The scope however is more of limited to the satisfaction/di ssati sfaction of the readers of the two 

newspapers Add is Zemen and Addi s Admas newspapers in Addis Ababa. But it is the 

researcher's belief that for private newspapers it wou ld be appropriate to conduct independent 
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study that would place their financial viability as well as the ir social , cultural and psychological 

im pact on the readers as Gunter (2000) described it. Tn doing so ' it is impoI1ant to co ll ect 

evidence about the size and shape of media audiences and their patterns o f media usage. ' 

(Gunter, 2000 pp. 93) 

Habit is however a deeper concept than just readership since it is defined by oxford dictionary as 

a settled or regular tendency or practice. Reading for single time may mean another and doing it 

occasionall y also but usual and in a typically occurring manner is what is meant by Habitual 

readershi p. 

One thing we should keep in mind is that reading newspaper is equally impOI1ant for the entire 

people for any pal1 of society including student, workers, officials and practitioners and not on ly 

for the publi shers. Reading builds vocabulary sk ill s and background knowledge that strengthens 

reading skill s and increases the enjoyment of reading (Strummed& Mates, 2004 pp. 198) . 

Studies show that Readership is hig hl y devoted to literacy and conviction of readers together 

with access ibility of newspapers (Basumatary, 2014) It is also not a simple hab it that comes 

with wants and needs a lone. As much the habit is developed through a continuous effort and 

practice, it is also dependent on the availabilit y of readable content hased on needs of readers, 

communal agendas and question of satisfaction (Verplanken et aI. , 1998, Cheung and Limayem, 

2005). 

The accessibility of choices and quality content the production presents to the vast majority of 

literate people plays key role in addressing readers and keeping them interested tangled with 

multiple sat isfaction (Harti n, 2004) . Content therefore plays E normous role in developing habits 

through satisfaction (Zillmann and Bryant, 1985, Cited in Gunter, 2000) 

Thi s however does not reduce the role of more effort the publi c shou ld exeI1, to 1I1crease 

newspaper reading habits due to the contribution of the newspapers to reader serving as a store 

house of knowledge(Chinnasamy, 2015).This study equall y forwards different outputs to both 

readers and publishers in common to increase the city ' s community pri vate newspaper reading 

habit s. 
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The CIA World Fact Book (2016) describes that the total population of Ethiopia is 102.3 Million 

and out of the total populations of Ethiopia literate people with age 15 and over estimated to be 
-

54 .5%. Form th is figure of population aged above 1549.3% are male and50.7% are female 

According to the same source, Addis Ababa's total population amounts to be 3.2millionpeople. 

From thi s number population with age of 15 years and above account 85.2% of the total 

population. The literacy rate out of thi s 85.2%is male 50.83% and female 49.17% (Addis Ababa 

City Government Urban Development Indicator, 2014). 

Looking to the circulation rate of private newspapers however one can conclude that the 

newspapers are not winning that much of an attention of the literate people. As can be referred 

from table 1 above, Capital and Addis Fortune the two Engli sh newspapers score only a weekly 

circulation of 13,375 copies and The Rep0l1er both Amhari c and English alone 23,085copies 

country wide (Annex I) (Ethiopian Broadcasting Authority, 20 12) . 

The rate is too low compared to the literacy rate the city has got. Bringing them up together 

therefore the total weekly circulation of the three newspapers will be not more than 37,000 

Copies together. 

For morc than 50% literate people residi ng in the city which might amount to be almost 1.4 

Million the propol1ion is a lot lesser than could be anticipated. What causes the low number of 

readership will therefore be one part of a study. 

The subject newspapers readability scope by itself w idens agaIn with media nature of 

presentation including language and page design to literature and genre meeting audiences favor. 

Conducting repeated readership studies like this one will make greater contribution to growing 

and flouri shing private newspapers in the country. Therefore this study tries to make its focus on 

the two private newspapers and see and measure their readership 
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1.3. Objective of the Study 

1.3.1. General Objective 

The general objective of the study is to examine the state of Eng li sh newspapers readers hip in 

Addis Ababa w ith special reference to two pri vately owned newspapers: Capital and Add is 

FO l1u ne. 

1.3.2. Specific Objectives 
The specific objectives of the study are : 

1. To identify the dominant sex, age, marital status and educational background to read the 

two newspapers, 

2. To explain reasons and functions that motivate and de-motivate readers to read respective 

newspaper freq uently 

3. To identify co lumn of both newspaper which is readable and not readab le and 

4. To si ngle out the weakness and strength of the newspapers. 

1.4. Research questions:-

The research lV ill identify reader groups of the newspapers and how they are represented in the 

newspaper 

1. Which are the dominant sex, age, marital status and educational background to read the two 

newspapers? 

2. What reasons and functions moti vate readers to read respective newspaper frequentl y? 

3. Whi ch co lumn of newspaper is readable mostly and least fi'om all types and why? 

4. What are the weakness and strengths of the newspapers? 

1.5. Scope of the study 

Readers and nonreaders are the primary target of the study. The researcher also tries to see the 

newspaper pub li shing companies target audiences and conduct a level of frequency and amou nt 

of readership of the two newspapers both by target audiences according to the newspapers and 

the potential I iterate readers found in major newspaper reading areas . 
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1.6. Theoretical frame work of the study: Uses and Gratification Theory 

The U&F research theory, a recent development that is considered to have ri sen on the earl y 

1940 by Herta Herzog, has spring boarded right after the inclination of researchers on use of 

sophisticated methods and theories with scientifi c by their nature. This sophi stication has got a 

lot to do with three basic shifts in the methods and theory of research according to I Baran and 

K Davis (20 I 0) 

One is the emergence of new methods and data analysis techniques that help and enhance the 

) development of important new strategies for studying and interpreti ng audience uses and 

gratification s. This was due to the innovative questionnaires that allow readers to express and 

justify in systematically and objectively analyzable reasons of their media or newspaper use. 

Secondly the discovery of audience or readers active role on desiring the effects of media and 

obtaining the expected from them by consumption on the 1970 's has al so inOuenced researchers 

to fa vor uses and grati fication theory as convenient means of research . 

Third and lastly research was focusing too much on unintended negative effects of media while 

intended positive uses of media were being ignored accordi ng to J Baran & K Davis (20 10 pp. 

250). 

Since then the theory has been through more advancements as more accessible and easy media 

technologies appear. More extension models have been forwarded by Ruggiero (2000) to the 

theory with interacti vity nature of new age media including concepts. These concepts are 

intcracti vity 'a degree to which participants in the communication process has control over, and 

can change roles in their mutual discourse ', demassification ' ability of the media user to select 

from a wide menu', asynchroneity ' ability of the media user to select from a wide menu ' 

(Ruggiero, 2000 p. 15). 

Katz, who is considered to be the father of the theory, fir stl y introduced the approach with the 

name after changing the dimension of perspectives "What do media do to people?" to "What do 

people do with media?" The theOIY of uses and gratification assumes two pillars that are people 

consume mC,dia fo r many reasons and effects of same media are same on every consumer but 
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purpose of consumption may not be the same at all. Reasons of consu mptions however are 

powered by need gratification (EmGriffn, 20 12 pp. 360-362). 

What may be the reasons of consumption has been however a question that answers could be 

generated fro m half century research experience. Among the century old effOJ1 sig ni ficant 

typology of such reasons was constructed by a scholar Alan Rubin on 1985. These eight 

typolog ies dcveloped by Rubin are Pass ing time, Companionship (sports fan groups watching 

big game just to get together), Escape or creating destruction of thoughts or situations, 

Enjoyment , Social interact ion (keepi ng se lf-informed for social conversations), Relaxation, 

Information and last but not least Excitement (EmGriffn, 2012 pp. 36 1). 

From researches with newspaper use many cou ld be listed to indicate further typo logies 

applicabl e in modern day readership studies. For example Berelson ' s (1949) study on the 

functions of' ncwspaper reading and somc other researches about grati fi cation of certain medias 

have shown a formulated list of functions as 'To match one' s wits against others, to get 

information and advice for dail y li ving, to provide a framework for one' s day, to preparc oneself 

cu lturall y for the demands of upward mobility, or to be reassured about the dignity and 

usefulness of' one 's role. ' (Katz, Blumler, & Gurevitch, 1974, p. 20) 

With due regard to the sheltering thcOIY of uses and gratification more technica l measurements 

also has been cmployed in different researches across the world to indicate and measure reasons 

of uses for newspaper. 

One for example is typology forwarded by stud y conducted in India by scholars named Akanda 

and Haque (2013) on the topic "Newspaper Reading Habits of Uni versity Graduate Students in 

Bangladesh . A Case Study" . 

The research indicated that 

' 130 ( 11.85%) of the respondents read newspaper to obtain information whil e the 

second largest 125 (11.3 9%) respondents read newspaper to broaden the hori zon of 

general knowledge and 122 (1 1.12%) respondents read for educational purpose while 

120 (1 0 94%) respondents read fo r the purpose of searching new jobs and to know the 

sports news respectively. The least Nu mber of respondents i.e. 10 (091%) for 
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illlp lUV ilig the status in the soc iety. That hall lib raries are the most common sources of 

paper based newspapers of students i.e. 35.9 1 % students depend on hall Libraries 

whil e 30.39% students depend on indi vidual subscription, and 13 .81% students rely on 

uni versity library. And the least number of students i.e . 4 .97% students depend on 

public library and 14.92% students depend on other sources fo r getting newspapers.' 

(I\li Akanda and Haque, 20 13 pp . 5) 

Chinese Jinan Uni versity School of Jo urnali sm and Commu ni cation, on the study for Japanese 

newspaper circulation additionally introduced the effect of social and cogniti ve behavior of 

society as typology over media selection and consumption. The study states that Japa nese people 

whi ch arc simple and practi ca l by their nat ure love their newspaper because their ' newspapers 

. are in formativc, practical, concise and fo rceful-in accordance with thei r characteri stics' (Ali 

Akanda and Haque, 20 13 pp. 5). 

Another study made in Japanese newspapers also ind icated that the content of newspapers highl y 

determine the uses and gratification of the consumers of the newspapers. By their content 

Japanese newspapers are informati ve and concise and the rareness of di scovering sensational 

head lines or pictures with ability to maneuver readers they seem to play important role in 

winn ing lots of readers in their home city (Chih-Chung, 2014 pp . 640) . 

Also Japanese newspaper industry wins market by reducing prices or giving out gifts which 

highly played ro le in winning more buyers leading to increased number of reads according to the 

same study. Therefore another important im pact in use of newspaper is incenti ves i r are availabl e 

(Chih-Chung, 20 14 pp. 640) 

The research reveals "content" accounts 40.9% helping Japanese choose between newspapers. 

" Credi bility and the fame" w hich accounted 37.6% also has signifi cant impact with ' all types o f 

adverti sements and promotion mig ht boost the fame and sales in a short period of time '. Thi s 

showed that for Japanese newspaper fil rther readability and long- term competiti veness 

improvement of the content plays greater roles (Ch ih-Chung, 20 14 pp. 636). 
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1.7. Uses and Gratification Theory Typology in Ethiopian Newspapers 

The first and for most Ethiopian newspaper readership conducted by Sahi lu Kassaye (2008) also 

followed the same trend and developed typolog ies that best describe readers reaso ns for 

newspaper selection of both Addi s Zemen and Addis Admas by using the McQuail's (2012) 

model. Th is model takes of Surveillance of the environment and people desire to acquire 

understanding of their environment as one reason of reading newspapers. 

Also secondly Sahil u takes Diversion needs, needs of escap ing from boring realities or thoughts 

as another typology of his study. Another reasons considered is that of Personal identity needs 

i.e. according to McQuail (1987, cited in Ozoh, 199 1: 5, cited in Sahilu , 2008) this needs are 

connected with finding " reinforcement of personal values" and " models of behavior" last and no t 

least considerati on of typology to the Ethiopian endemic research, Sahilu ' s readership, is the 

social integration need s, needs of getting in to others shoes to get experience and create common 

agenda of discussion. 

More over the research also included the consideration of cred ibility of newspaper; credibility as 

defi ned by Infante et al (1993 pp. 180-184) as ' factual statements orig inating fi'om a source other 

than the speaker, objects not created by the speaker and opinion of persons o ther than the speaker 

that are offered in support of the speaker 's claims ... any statement of fact , statement of value or 

definition o ffered by a speaker o r writer whi ch is intended to support a proposit ion ' (Infante et 

aI. , 1993 184 as sited by Sahilu, 2008 p. 30) 

1.S. Bacl{ground of the two newspapers 

1.8.1. Capital Ethiopia 
According to its orlicial website Capita l Ethiopia whi ch started publication on the late 1990 is a weekly 

published newspaper published and distributed by Crown Publishing Pic, a private limited company with 

a registration of the Addis Ababa Administration Trade, Industry and Tourism Bureau under number 

32874. Obtaining the then Ministry of Trade and Industry (MoTI) the now Ministry of Trade (MoT) 

license number 00008019 1, the newspaper is much of a business genre. 

Content of the newspaper could be classi fi ed in to columns of' Edi torial' and 'comment' _ ' Local ews' , 

'Numbers -_ -SpoLliglll-, 'Capital Ne\\ s ill BrieL 'Business and Economy', -International News', 
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' lntervic\\ -, -Comment', 'D oing Business', 'Entrepreneur Profile- , 'Art & Cultu rc-, ' Society' , -Opinion', 

' US Box Of l i ce', ' Weekl v Horoscope', 'Capita l Sport ' and 'Classifi ed and Advert isements' , 

A newspaper with a motto stating as 'The paper that promotes free enterprise in Eth iopia, and info rms the 

public at large about economic events" capital claims that it is a best expression of press freedom for 

developmental goals 'as conditions and best practice poli cies of doing business continue to improve in 

Ethiop ia ' , The readers of the newspaper are also specifica lly menti oned by the newspaper as the business 

commun ity, NGOs, international organi zations, academics and others. 

\.8,2, Addis Fortune 

A weekly Eng lish newspaper published and distributed by Independent News & Media Pic, Addis fortune 

is a business by its genre, 

Inside the newspaper the pages are des igned in to contents of ' Agenda ', 'News' , 'News Analys is ' 

' Featu res ' , 'Quotes ' , 'commentary' 'Ol'-EO Notes', 'View From Arada' , ' Radar' , 'syndication Articles 

from Financial Times ' , 'High-Tech Talk with Oereje Letibelu ' , Economic and In vestment Indicators' , 

'Advertisement ', 'classifi ed Adverts', 'Announcement ' and 'Leisure' , 

With a motto of ' dedicated to promote the development of the private sector in Ethiopia and its economi c 

integration to the regional economies, in light of the apparent threat and expansion of globali zation' the 

campan, ' independcnt Media Pic cla ims that the newspapcr is the la rgest circulating paper in its 

categul'\', surpass ing all others by an m·erage of 60%.n,e nc\\'spaper has bcen functioni ng for the past I I 

years since its establi shment. 

1.9. Sign ificance of the Study 

The pri mary contributi o n of this research will be to the editors o f respecti ve pri vate newspapers, 

Ident ify ing the S trength Weakness Opport unity and Treat (SWOT) fro m the readers ' perspecti ve 

the research w il l he lp them also to realize their respecti ve o utput and the effect o n the readers as 

readers choose the attracti ve part of the newspapers and the o nes that they igno re, In doing so the 

companies w ill tIy to use appropri ate measures to recti fy the ir problems o r strengthen their 

qua li t ies more usi ng th is research o utcome as an input. 

. http://www.world-newspapers.com(ethiopia. html visited on March 5, 2016 
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Al so for all pri vate newspaper pub li shing companies, business entiti es and owners the study 

helps thenl analyze their product and make an evaluation and even more use it for advertisement 

resources. Advertisement agencies will also make choices what and when to use newspapers 

looking at the study. 

Consi stent reada ble publication on the private media industries also is an assurance of the 

existence or [j·cc and democratic media as well. Academicall y democratic contribution to the 

community will also be the assurance of con tinuit y of the media by giving appropriate support to 

) the private sectors . 

On the other hand non-readers which are made target to this study and al so who may have future 

access to this research will assess their basic problem not only on the newspapcrs side but also 

on their readership habit. This wi ll increase readability more by singling out readership habit is 

necessary in bui lding informed democrati c society. 

1.10. Limitations of the study 

This research wi ll only make a samp le study since the number of' literate people in the city is so 

hi gh and it is used a non-probable sampling because there is limited study conducted in 

readershi p of private newspapers and we can' t find the exact number of readers of the two 

newspapers. 

Therefore the remai ning reader and nonreaders will lose coverage and on ly be represented by the 

selected groups comment. 
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CHAPTER TWO: RIVEW OF RELATED LITRATRUE 

2.1. Newspaper readers and readership meaning 

The most debated concept in thi s fi eld of stud y is what constitutes the meaning of readers hi p ofa 

newspaper. What constitute reading a newspaper whether g ivi ng a first glance to cover pages or 

reading the whole content of all series is still su bj ect to further studies. Compl exity may rise as to 

the question if reading constitutes going through fi'om beginning to end, or to have read only 

some part out of it. It would also be important to look through the difference between si mply 

'looking' at the paper, some of the photographs and headlines, and 'reading' that publicati ons 

article (Gunter, 2000 pp. 94). 

Researchers like Gunter (2000 pp. 102-104) favor to look on the hi storical usage of the term than 

directly providing a definiti on for readership. One technique raised by hi m was 'Through The 

Book (T13T), method were by individuals were given certai n issue and asked if that specific 

issue is interesting or not, which he also ind icated as lim ited only in one publ ication and does not 

extend to more additional seri es of publications(Gunter, 2000 pp. 102,103). 

Another method he raised is a 'Recent Read ' techniques where by readers were asked to recall 

the last thing they remember of a publication. This was though very challenging approach since 

they must precisely remember what and when they saw the publication. ' Fi rst Readi ng Yesterday 

(FRY)'al so is third technique used in hi story according to Gunter (2000) to define readership and 

it focuses on newspapers and magazines a respondent saw 'yesterday' (Gunter, 2000 pp. 103). 

More multifaceted approach may be used to make ana lysis on the measurement of scale of 

readership by different scholars for different purpose. One website for example cal led the Basics 

of Selli ng Newspaper Advertising (2015) defined readership as ' the newspaper' s total circulation 

multiplied by the average number of people who read each copy.' This approach however was 

used only to assure the accessibi lity of advertisement of business enterpri ses and not merel y 

focu s on cont ent matters. 
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More clarification is however obtained looking on the basis of ki nds of readershi p to measure 

readability. Below are provided possible readership classificati on on the basis of scholarly 

understandi ngs of readerships. 

2.2. Kinds of Readership 

The most common class ification of reader 's is placing them as hab itual and casual readers. But 

more complex approach is used by Picard (2001) and al so a th ird type of classifi cation is 

) included as non readers. In hi s study over di stribution of daily, Picard (2001) identified those who 

are literate and are considered as potential audience of newspapers. He class ified them as 

habitual readers, occasional readers, and non-readers. 

'Habitual readers are the core readers who regularl y read newspapers and w ish a 

regu lar fl ow of information to understand the world around them and to make 

deci sions. Second, there are occasional readers who want infor mation and di version 

but are less committed to devoting time or money to newspapers. Finall y, there are 

those who can read but don ' t. They have never acquired the habit and bel ieve that 

newspapers are not interesting enough to spend time or money on .' (Picard, 2001 p. 

I b') ) 

Readership therefore may emanate from habit or just simple interest that may come out of certain 

need s and desires accompanied by certain reasons. One can therefore see that readers have 

suffi cient reaso ns for looking on to a newspaper supporting this needs and desires. Picard has for 

example listed some typo log ies or reasons for presenting the above three readers classification 

model s and this reasons are seeking information and diversio n, to understand the world around 

them and to make decision. 

Wolswinkcl 's (2008) research strengthens thi s hypothesi s with more proof However hi s model 

of classi fi cation differs from that of Picard ' s. In hi s model Readers could be classified in to three. 

fi'ee newspa per readers that is; those who read more days per week one or more fi'ee newspapers 

and do not read pa id newspapers, Paid newspaper readers that is; those who read more days per 

week a paid newspaper and do not read free newspapers and non-readers; readers who don ' t read 

at all . 
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Conducted in the newspaper reading behavior of young adu lt s from a samp le o f 24 5 Dutch 

adults, hi s research indicated that readers with paid newspaper and free newspaper have 

significant difference over the media consumption rate. This implies that another typology may 

also bc included to readership studies dealing with the economic contribution or effect over 

readership of' newspa pers (Wolswinkcl , 2008 pp. 15) 

Still in mind is it would be appropriate to go through the financial state of the newspapers but let 

LI S go back to hab its and accessibility to see how it is influential over the state of readership 

which th is research is all about. 

2.2.1 . Habitual Readers 

Habit is co re independent reason III Picard ' s finding (2001) for reading newspapers. When 

behavior began performance out of a habit, the predictive power of intention will be weakened 

according to psychologists. Habitual behavior is a state of losing the reasoning and a character 

out of reason (Verplanken et aI., 1998, Cheung and Limayem, 2005) 

Therdlll C. sO llletimes reason may not be required and an independent variable is required to 

indicate the way people read their newspaper out of any degree of reasoning but habit. 

Add itional research has shown that habit is also influential component of newspaper reading on 

some ind ividua ls (Bentley, 2000) and that habit is an automatic predictor of behavior (Polites, 

2005) 

2.2.2. Rol e of Accessibility of Newspapers in Readership 

Structural [actors li ke accessibility of newspapers also have been an influential element over 

readership of ncwspapers (Raeymaeckers, 2004). 

On the research conducted by the researcher Raeymaeckers (2004), for example, 50% of the 

respondent s to questionnaire had access to newspapers at home on a dail y basis. But from the 

remaining respondents One-quarter answered that newspapers were never availab le at home. 

The result indi cated that for the young adults who have higher access rates at home, spend more 

time reading newspapers. Moreover, found that 38 percent of the young member of the family 
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tends lO de vdo fJ a dail y reading habit ju st becau se the fact of newspapers is avai lable al their 

home dail y 

This fi nding also include the 8 percent of young adu lts which were in such same households 

where newspapers were availab le but was found with no interest for newspapers at all. 

The findin g of thi s typical research has also indicated that ' When young adults have less access 

to newspaper, rejecti on of newspaper reading among them increase up to 51 percen t.' 

These resul ts simulates the previous year 's findings of researchers that 'young people have 

regular access to newspapers at home they are more inclined to develop personal read ing hab its, 

and moreover tend to spend more time reading newspapers.' (Bauer, 1993 ; Bonfadelli , 1993; 

Noel le- Neumann , 1997; Bogali, 1989) 

2.3. Functions of newspaper 

With due regard to considera tion o f difTerentiating the use and function o f newspapers 

McQuail (:O 12) also considers concepts relating with the fUnction of media to audience studies 

accord ing to him therefore people may also read newspapers for respective fUnctions the 

newspaper brings towards readers. This fUncti on shall not be confused however with the research 

theory where by newspapers function s may be determined in functional theory research. 

One research tar example cautiously drew a line between the Uses and Gratification theo ry use 

of functions and the bigger theory of Functionalism (Allen, 1980) . 

'The word fUnction is used in both areas but from a sli ghtly different ori entation. In 

rune l illnalism, the function is rooted in the sender and message and provides 

C(1 lheque nces for the indi vidu al and society . Cultural transmi ssion or the narcotizing 

dys l'unclion comes from the sender, either intentionall y or unintentionall y, and are 

cOlltained in the message. In uses and gratifi cations, however, the functi on is rooted 

in the receiver and his or her use of the message, Survei llance is l1-om the o ri entation 

of the individual and exp lains the motive for the use of the media , This might be 

conlrary 10 the intentions of the sender fo r it is the ind ividual w ho is determining the 

u ~e or I he med ia.' (A llen, 1980 pp 74) 
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In due rega rd of the uses and gratificat ion approach of this study it wil l also be important to see 

if readers read to obtain certain functions . Among the typologies designed by researchers for 

these functiuns some may include Surveillance of the env ironment, Correlation of parts of 

society, Transmi ssion of the social heritage relates to the media's abi lity to communi cate values, 

norms, and styles across time and between gro ups and finall y to entertainment means media 's 

ab il ity to ent ertai n or amuse (McQuai l, 20 12). 

2.4. World newspaper readership trend 

Globall y 45% of all adults are newspaper readers and fi·om all worlds ' population 2.5 billion read 

a dail y newspaper . 0.8 bil lio n of the world internet users read the newspaper online and out of 

the total internet users 45% reads newspaper in dig ital format (World press Trend, 20 14). 

Among the major industries with large number of readers the primary and the outmost 

newspaper industri es are located in USA as indicated by the W AN-IFRA World press Trend 

Study of the 20 14 fo llowed by Japan and thirdl y by China. 

Circu lat ion and advertisi ng revenue in major markets study released by World Press Trend 

(20 14) shows that trom the revenue generated by presses industry the hig hest is made by the 

USA prl:ss indust ry which amounted to be 35 billion dollar, followed by Japan who earns 17 and 

thirdly by china with ] J billio n doll ar. Germany and Britain takes the fOUl1h and the fifth stage 

consecutively w ith ]] and 8 billion doll ars respecti vely. 

But in terms of newspaper however it is the Japanese newspaper that takes the lead and in 20 10 

among tlie 100 Daily N ewspapers Worldwide by circulation rate the top three newspapers were 

all Japanese. Coll ectively Japanese newspapers accounted 50% from the top 10 newspapers from 

worldwide. The above data is more supported by fact stating that Yomiu ri S him bun(Japanese 

dai ly) ranked !-irst in the internationa l circu lation rating out of worldw ide da il y, with circu lation 

of] 0.0 19 mill ion and it was also the only newspaper whose circulation exceeded I Omi II io n from 

world daili es (World Press Trend, 2010) 

Japa n is an is land country wi th a small population of on ly 127 millio n but sti ll with 100% press 

power accordi ng to one research presented for J"l lnternati onal Conference on Science and Social 
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Research (~O I~) The Study further indicates that out of the 1000 Japa nese people 624 ho lds a 

newspaper making almost everyone a newspaper (ICSSR, 2014). Close to 92% of the population 

reads newspaper out of the total population according to Japan Newspaper Publi shers and 

Editors Association Research . Moreover the study on the rate of indicated the rate reached 88% 

out of the total populat ion. 57% of the total population al so read newspapers da il y. 

Japan 's Comprehensive National Newspaper Survey (2003 pp. 640), has a lso shown that 

newspapers were the most trustworthy media for Japanese people. ' 79.9% of the population 

reads with confidence in newspapers whil e only 44.6%of the population believed in the 

television, and not to mention the even smaller proportions of people trusting the Internet, 

magazines and broadcasting (16% , 11.5% and 11 4% respectively).' 

2.5. Comparative private newspapers readership in RSA, Kenya with 
Ethiopia 

The CIA filct book (20 15) reveals that the total population of the country Kenya is estimated to be 45.9 

million and li'OJl1 this literacy rate lor ages above 15 amounts 78% of the total population which 81 % is 

from the male population and the 74.9% is tram the total female. 

Kenya owns 6 daily newspapers, 5 weekly newspapers; of which the top three by circuhition are the 

private newspapers called Sunday Nation (circu lation 250,000), Daily Nati on (circulation 150,000) and 

Standard (ci rculation 70,000). 

In contrast the number of daily publication in Republic of South Africa (RSA). which has a total 

population of 54. 9 billion according to mid-year population estimates produced by Statistics South Africa 

(201 5),is [(land these are The Daily Sun (circu lation 273,746), The Times (ci rculation 

143,955), Isolezwe (circulation 107, 139), Sowetan (circulation99,723), The Star (circulation93,014), Son 

(circulat ion XI.45X), Die Burger 56,474 + 1), The Citizen (c irculati on 55 ,548 + 1), Beeld 

(circui:Jtion.' L '71i -2) and The Cape T imes (circulat ion3 L930) (Audit Bureau of Circu lation of South 

Afri ca first quarter. 20 14) . 

The CIA lact book states, total population of Addis Ababa amount to be 2.89 mil lion in 2009. Of the 

populati on people \yith ages above fifteen. wh0111 for thi s study purpose \:ve consider part of community 

with age that Cully understand newspaper, is close to 2.1 million and from thi s 0.99 million are male part 

of the SOC1Cl\ and the reSl temale which amounts close to I 1 mil lion. 
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Out of this population (with age above 15) the 1.7 million are cons idered to be literate (Persons with 

ability to read and write) according to the same source and this makes the 85% of the total number of 

population ,,·it h age above 15 literate. From the sex ual segregation we can see that out of the total mal e 

populatio n above the age of 15, 92% of them are literate and [rom the female population with the same 

age group n.6% are literate. 

As mentioned in the previous chapter the readership of newspapers is very small compared to the number 

of literate people in the country and this is demonstrated over the rate of circulation over the cou ntry. In 

contrast to the above two African countries the number of dai ly newspapers are 129.264 . 

On the ,,,me tli ll e or the Ethiopian broadcasting Authority release Addis fortune (20 j 2) on its editorial has 

summarized its concern more as -A nation of over 80 milli on people is being served by 23 ne\vspapers 

with an average circulation of 19,750, according to the Ethiopian Broadcasting Authority (EBA), a 

regulator Gross circulation of the newspapers is lower than 100,000.' 

The aim of thi s stud" therefore is to give more support to the two private newspapers by identifying 

readership, reasons for readership, non-readership and moreover the reasons \:vhy most of the time they 

are not readable by nonreaders. The impact of conducting readership study therefore according to 

literature is presented below. 

2.6. Readership Study and its Impact 

Accordi ng to Katz (1959) U se and g ratification approach to media stud y there is assumptions 

that even the ' most potent of mass media content cannot ordinaril y influence an indiv idual who 

has no 'u se' for it in the social and psychological context in whi ch he lives.' 

Whil e the use is much more important it also believes people's va lu es, the ir interests and their 

soc ial rol es are pre- potent and that people se lectively fashion w hat they believe from what they 

read (Katz, 1959). 

N ewspaper readership therefore he lps understand how much a certain newspaper is influent ial in 

shap ing certain societies culture . Uses and Gratification theory specifi es that society also shapes 

at large the use and consumption of cel1ain genre whether in print media or on any other form of 

med ia . Once the pr int newspaper has passed the selection c riteria up on reade rs the rest will be a 

matter of audiences playing an acti ve role in selecting and experiencing media content that best 
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shapes the ir attitude by chall enging or supporting their views in the selected matters. Hi story of 

thi s kind o f research dates even before the beginning of the Second World War. This research 

theory "as IllllSt int erested in the Illoti ves underpinning readers' and listeners' use of newspapers, 

magazines and radio (Gunter, 2000) 

Since the 1960 uses and gratifications research has become lot to do with aspects like 'the socia l 

and psychological origins of needs, whi ch generate expectations of the mass media or other 

sourc<;;s, whidl lead to differential patterns of med ia exposure (or engagement in other activities), 

) resulting in need grat ification and other consequences' (Gunter, 2000) This was due to the rise of 

interest in relation to campaign 

More over the uses tradition was subsequently obtained huge development especially in 1980 ' s 

in re lat ion tll the effects media has brought on the individuals even to chi ldren in relation to 

viol encl; ~"'V the use and gratifi ca ti on theory is st ill up on use morc in relation to effects of 

media withi n the community it functions. 

However limiting the scope of the above theory the central function of this research wi ll be to 

what extent the two privately owned print newspapers are winning the usage of the community 

will be the main target of thi s research. 
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CHAPT ER THREE: METHODOLOGY OF THE STUDY 

3.1. Research Design 

Desigl ,'dg Ic,,;a lcil entail s pacing or planning the seque nce of it s component from data gathering 

to data analys is. Another thing to consider is also scope of the research and limits it to the 

necessary relevant target and aims. (Richards, 2006) Here in this stud y the researcher have 

limited the scope of the readership of the two newspapers to readers based in the capital city, 

Addi s Aba ba. 

The capital cit y which serves as a center and home for variety of people quite representation of 

nations and natio naliti es residing in Ethiop ia is also expected to represent the usage and media 

level of consumption in the country. Selection and sampling is also limited to the capital because 

some research also has indicated that newspapers' circu lation in E thiopia is mostly limited to the 

capita l city (Tamirat, 2005). Due to the fact that it is al so a seat to many continental and 

intema t:,'ll;rllllgani zatio ns ma ny [()reig n readers working and visiting the country also res ide in 

the capital. 

Besides the twO newspapers and their nature of business news coverage genre makes the city a 

major target of reader ' s location. Both of them have targeted the business community whi ch at 

large le"e1 made the HeadquaI1ers in the capital city the NGOs who have al so many E thiopian 

head offices in Addi s a nd Embassy offices and consul ates. 

The respecti ve newspapers also have made their audiences or reader targets on ly Engli sh 

language readers which make the scope narrower to literate business consumers and owners. The 

concept s of audience reach however could be chosen by newspapers based on the McQuails 

(201 2) requ irement of selection of aud ience criteri on. McQuail (2012) has classified audience 

reach se lectio ll standard s employed by media owners as fo ll ows. 

Availab le aud iences are the potential audience group of a specific media for example newspaper 

readers need to be literate to read news and understand the meaning. The second is paying 

audience and ill here audience ' s selecti on hi ghl y reli es on the affo rdabil ity basi s. Aud iences like 

newspaper rC3dcrs need to be economicall y selected to buy the newspaper based on the set pri ce 

for the papers. 
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Thirdly the actual readers need to be se lected by attentive audience criterion to patticular 

contenl . Buyers with potential to read the news are not only e nough to establish aud ience but 

these g roups should also be narrowed to attenti vely reading news. 

Attentive reading also lead to more special attent ion to specified sections or palts of the 

newspaper implyi ng the fOUith criterion of audience selection the internal aud ience. Fifthly the 

criterion or the cumulati ve audience tries to indicate the degree of addressed numbers from these 

audiences selected by the criterions above employed by the media houses. 

) Last bu t not least target audience criterion implies the criterion that employs the potential 

audience reach by particu lar source (e.g. an advertiser) (McQuail, 2012). 

The research will therefore, attend the criterion employed by the media houses and selection of 

target readers as seen practically wo rking. 

Another thing to consider in designing the research would be research approaches. Empirical or 

Posteriori theort' which assumes all sensory knowledge to be accepted as true bel ief and the 

non-empirical or priori know ledge theories, whi ch presupposes knowledge to exist independent 

of the sensory organ has served as the fundamental theoretical underpinning for modern days 

research approaches. (Wi lliams, 2007) The most common approaches to researches are three and 

these are qua litative, quantitati ve and mixed . (Creswe ll , 2002) Both of them and criteria ' s for use 

and selectio n in this research are indicated in the topic below. 

3.2. Methods of the Study 

The purpose of this research is to measure up readership of the two Engli sh newspapers Capital 

and Addis fortu ne. Both newspapers have successfull y survived many years after the freedom of 

press has been embarked in the country. Large number of NGOs, Embassy and Business 

institution lIlake a regular purchase and make availab le to customers, employees and 

management. Besides Medias like the national televisio n channel choose these newspapers to 

make news anal ysis and week ly med ia review. This makes the newspaper more acceptable and 

further readership studi es if conducted will st rengthen their capacity and readabi lity. 
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The [()lIowing pa rts will illustrate the necessity of use of each method in thi s research and tries to 

make relevant exp lanat ion why the approaches are selected . Among methods of data co ll ection 

in thi s study Qua litati ve, Quantitati ve and survey with a systematicall y des igned interview 

questions and questio nnaire techniques wi ll be di scussed with their respecti ve signifi cance to thi s 

research . 

3.2. 1. Qualitative Approach 
Ontologica ll y as a qualitative resea rch one can assume that researcher of thi s study and the target 

groups of the study own multiple realities according to Creswell (2007) . 10re over with an 

ep istemolog ical assumptions qualitati ve questions t1y to get as close as possible to the readers of 

the newspapers and the population representing them in the study and thi s is with a precautious 

measure 0 1' avoid ing objecti ve distance or separateness. The methods and tech ni ques of 

qual itati ve approach invo lved in thi s study therefore tries to indicate reader ' s direct response or 

reflection as it is (Creswell, 2007 pp. 16-1S) . 

Axiologically also the qual itat ive research tries to explicit va lues of the research unlike any other 

approach . The va lues of thi s research are also reflected directly to its aud ience in the conclusion 

recommelldat ion specifically and also in many paJ1S of the resea rch presentation. With 

characteristics of inductive, emerging and shaped by the researchers experience the methodology 

of the study in qua litative is that of from the ground up to the top (Creswell , 2007 pp. IS ). 

Many read ers hip studi es have used qua litati ve approach with questions of why, what and how in 

readership o f newspapers. For example in one research conducted for Newspaper Association of 

America l"~ J esearcher ha ve used questions for focus gro up and telephone interviews to see the 

perception oj' teachers on the role of newspaper in education. (C lark Martin and Bartolomeo Inc, 

20 11 ) Sahilu (200S) on the other hand have used qua litati ve interview method to 'get answers to 

research questions that needed words that help people to express their ideas about newspaper 

reading '. 

Thi s research on the other hand will focus on the app li ed nature of the study and will include 

interview questions and questions in questionnaire that will directl y bring a suggestion to the two 

pub li shing houses to enhance more readability or to the public to see if the reasons for readership 

and non-readership are suffi cient or not. 
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Accord ing to (Ju nter (2000) no n-readershi p data have generally been coll ected by ask ing non­

readers to tell the interviewer in their own words why they do not read. The three most common 

reasons named most oft en by non-readers were lack of time, preference for another news 

medium (especi all y televisio n), and cost. Bogan (1 99 1) on the other hand identified fo ur 

reasons' cil'J,rl'ss ing news, cost, lack of interest, and inabi li ty to spend sufficien t time at home. 

Lipschult z (199 I) discovered that non-readers relied more on radio and television fo r news, 

found newspapers too costly, perce ived papers as neither interesting nor usefu l, and thought that 

newspaper read ing took up too much time (Gunter, 2000 pp. 107). 

The non-readership justifi cation will therefore be identifi ed for most pri vate newspaper 

according ly by including it in the questionnaire. Also topics that are considered as the chall enges 

of the two newspaper producers to reach the literate pan of society in Add is will take pal1 in the 

questionnaire and interview. 

The qualitative approach therefo re attempts to answer the fo llowing questions fro m the research 

questions. 

1. Why they read Column of newspapers which is readable mostly or none from all types? 

2. What are the weakness and strengths of the newspapcrs? 

3.2.2 . Quant itative Research 

A research with numerical or mathematical representation analysis and mani pulation of data for 

description or exp lanation of phcnomenon, (Creswell, 1994) quantitative ap proach has been 

employed in research since as earl y as 13 th Century AD . (Wi ll iam s, 2007 pp. 67) The assumption 

of thi s approach maintains an empiri cist paradigm in its methodology (Creswell , 2003; Wi ll iams, 

2007 pp. 67) 

The usage of Ihis method is the most common one when it comes to readershi p studies and 

almost al l Df these types of studi es have employed thi s approach. It "creates meaning through 

objecti vely crafted answers by quantifying the number of answers with numerical values to show 

certain fa cts ." (Will iams, 2007) 
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Al so here in thi s research based on the typo logies and reasons for readership mentioned in the 

second chapter the researcher desig ns a questionnaire and questions that contain objectively 

crafted options to se lect by the subjects of the study about why they read . 

Quantitatively frequency of readers will also be measured and selection of the number of 

habitual readers will also be conducted from research targets. 

One of' the contributions of Sahilu ' s (2008 p. 32) study is that there is a direct relations hi p 

between readers hip freq uencies of different sections of a newspaper with newspaper readership 

sati sfaction. The more people read a single Column the more they are satisfi ed with the column 

according to hi s theory. The quantitative measurement of both the interview and questionnaire 

also w ill include measurement of frequent readership of columns in the newspapers 

quall t ila t i vel y. 

The reverse read ing of the above indication is that the less readable frequency a column has the 

less readers are sati sfied with it 

The quantitative part of th is study will cover and try to find an answer to the fo llowing questions 

quantitative ly 

1. Wi, lI nrc the readers of the two newspapers? 

2. What reasons and function s motivate and de-motivate readers to read respective newspaper 

frequent ly? 

3. Whi ch Column of newspaper is readable mostly and least from all types and why? 

3.2.3, Survey. Questionnaire and lnterview 

The ttlla l pO jlulat ion, or in the case o f this study readers of the two newspapers, are not known 

because of reaso n that there is no prior continuous research on circulation and readershi p carried 

out by an independent organ. Of course total population of the target group of the study could not 

be addressed by thi s single study due to reasons related with resource of time and economy. 

Therefore the researcher is confi ned to conduct a survey method by wh ich a certain group of 

people :lrc se lected to be target or thi s resea rch representing the who le reader population . The 

purpose uC u,illg lllethod like survey to thi s research wou ld al so be ' to generali ze from a sample 
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to populat ion so that inferences can be made about some characterist ic, attitude, or behavior of 

thi s popul at io n' (Creswell, 20 14 pp. 203). 

More specifi call y the research w ill focus on descriptive survey precisely on questionnaire survey 

method and Interview survey method . 

The main .obj ecti ves of descripti ve research accordi ng to studies are identifying present 

conditions and po int to present needs, studying immediate status ofa phenomenon, facts fi ndings 

and exam ining lh", relationships of traits and characteristics (trends and patterns) . The descripti ve 

survey is more realistic than experimental research. Descripti ve researches are ori ented towards 

the descri pti ve of the present status ofa given phenomenon (Williams, 2007 pp. 66) . 

Unli ke A census inquiry, w hich dea ls w ith a complete enumeration of all the items 111 the 

' population ' and which were considered traditiona ll y accurate but is sti ll subj ect to criticism 

since it holds e lement of biases at large in the target study, this study wi ll target on ly in selected 

sample target groups representing the reader group of the two newspaper at large(C.R Kothari , 

2004 pp. 14). 

The sampling technique employed in the study is hi ghl y dependent on Deliberate sampling 

whi ch is also known as purposive or non-probability sampling. Thi s method intentiona lly or 

deliberately selects palticular units of the readers for constituting a sample w hi ch represents the 

w hole readers . When popul ation elements are selected for inclusion in the sample based on the 

ease of access, it can be call ed convenience sampling . 

Based on these techniques the researcher ha s chosen the readers of the newspapers who read the 

two newsp:lpers in wo rk places, publ ic newspaper reading areas like major squares and 

bi ll boards and major cafes located in the city. 

One technique to reach this sample of people is through the use of questionnaire survey; a type 

of descripti ve research that uses the questi onnaire as research tool for data coll ecti on. The 

sampling procedures tech niques and rul es are presented in the follo wing sect ion. 
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3.3. Sampling Techniques and Procedures 

Since it is very difficult to rich out to the whole population of the target of the study is to take a 

' subgroup or a popu lation which might be a representative taste of a group in the sense that each 

sampled unit will represent the characteri stics of a known number of unit s in the population ' 

(Frev 1nnn Il crinsten. 2003; Jones. 1955) 

In doi ng so it would also be equall y important to use universall y accepted standards and methods 

of sampl ing which are known as non-probable sampling methods or techniques (Lathan, 2007). 

Sahilu (200S) due to the shortage of data on newspaper readers in Add is Ababa at hi s time, used 

stratifi ed rando lll sampl ing by considering Lists ' classifi cati on of newspapers readers to study 

Add is 7.emen and Addis Adma s newspapers . He classified the newspaper readers of Add is 

Ababa, into strata of ' people reading newspapers in li braries and offices, because the office or 

the li brary is a subscriber; people reading newspapers in open squares usuall y standing by paying 

twenty five cents to newspaper vendors; people reading newspapers in cafeterias usuall y sitting 

by paying twenty li ve cents to newspaper vendors; and people read ing copies that they buy.' 

But when considering these newspapers whi ch the researcher has selecied the target group of the 

research would be only readers which each newspaper have already made their target audiences. 

As mentioned in the previous section the two newspapers ha ve selected the avail abl e audience, 

Paying audience, actual readers, attenti ve readers and potentia l audiences of independent al1icles 

like ad verti sement by McQuail (20 12) model. 

The medium language of the newspapers is Engli sh language and that makes readers or available 

audience to be those who can read Engli sh language very well. 

With regard to the price both have set a certai n amount of money to purchase the newspaper and 

audiem;0s to thcse newspapers are those who can aITord those prices. 

Both of thcse newspapers have targeted the business community, NGO 's, Embassy offices and 

consu lates as potenti al attentive readers . Last but not least they have also entel1ai ned man y 

advcI1i scment commentaries and notices that are designated for cel1ain readers. 
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This audience selection makes audiences location everywhere and difficu lt to reach at one time 

and therclore red uces the ability o f using a probable sampling method for the study which 

assumes everyone has a probability of greater than zero fo r selection of the study. 

Even though the tota l number of week ly circulation for Capital and Addi s Fortune is identified 

by EllA (2012) as 5,625 and 7,750 respectively which amou nt to be 13,3 75, the total number of 

readers of the newspaper has not been studied so far. This makes the total population of the 

studies number not identified . 

There fo re based on the non-probability sampli ng techniques the researcher have selected a 

sample size of 2 13 readers to di stribute questionnaires and the researcher also has employed a 

strategy of quota sampling for interview selecting 20 readcrs of the two newspapers. 

Purposely thl.! researcher has iden tifi ed the li sts of target audiences that were primarily desig ned 

to be targd I·caders of the newspapers and di vided the sample 213 accord ing ly in to three parts 

based Oil the rcr rcscntation share or amount to readershi p. The first sample size fo r questionnaire 

there fo re is deliberately designed to include 80 NGO employees, business institut ion marketing 

office workers and embassy employees based on the target audience selections made by the 

newspapers . Questionnaires were given to bankers, hotel marketing managers, business owners, 

NGO' s and embassy em ployecs while they were at the offIce in working hours. 

Thi, ~ fi , r 'I'" o f' fJco fJl c rcceived the qucstionna ire via thc rcsearcher, hi s fric nd s and coll eagues 

they wo rk with at their work places. After the person who gave them the questionnaire has 

explained the pu rpose of the research they were politely asked if they are wi lling to fill the 

questionilHire and were given to fi ll after explicit consent. 

Seconclly ou t of the total number, the researcher intentionall y reached 40 private business men 

and wome n working fo r themselves and as business owners ranging from small business to 

larger investnw nt s. These business owners were located in different parts of the city and were 

contact ed 6 alter an arranged meeting through a personal phone call and 23 after a visit to their 

work place lo r the resea rch purpose. Also for i I the questionnaire was sent via people known 

bo th to lhe rcsearcher and them. 

r hi rd::. , . ,,; i _ .. l ')3 sarnpk '·'CIT lks ig nated purposely to reach out lo r major publ ic newspaper 

readi ng 1'lacc~ including squares and cafes (Arat Kilo, Pi yassa, Sidistkil lo, Kazanchi s and 
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Mcxico) The criterion for selecting this pali of participants however is primaril y being a reader 

ofthe newspapers . Readers who read newspaper in publ ic places were made paIi of the study. 

For these potential audi ences the questionnaire were made availab le in Su ndays and Mondays 

where the pub lications are freshly read by major places of vendors and cafes specificall y located 

in Arat Ki lo, Piyassa, Sid ist ki llo, Kazanch is, and Mexico. Selection for this group of93 people 

was made after an observation of the researcher whether if the readers ha ve chosen to read the 

newspaper. Target groups have filled the questionnaires on sig ht after expressed request and 

consent. Researcher has also exp lained the purpose before expressing the request to fill the 

questionnaire. 

The interview was also conducted purposely with journali sts, ed itors and frequent readers of 

newspaper of which researcher had a personal knowledge of and had recommendation from the 

peopll' the' !· .. ,,'a rchcr knew Target interviewees were intentionally selected by the researcher 

and asked until the maximum categories of responses have been saturated and begins to be 

repeated . 

4 of the intel·v iew was carried out with phone conversat ion, 6 was in a cafe after an arranged 

meeting with interviewee through a phone call , 1 in side a car by which the respondent was 

driving and last but not least 1 was conducted in a home where respondent persona ll y li ves. 

3.4. Data Sources 

Since data co ll ect ions especially in qualitative researches must be subjective and needs to extract 

the thoughts of individuals, the methods of data coll ection mu st be flexible and sensitive with 

social ClHHc>. [S. r he most popular primary source applicable to such kinds of ded ication is 

usually attributed to interview (J I-lox and R. Boeije, 2005). One of the primary data sources that 

are coll ected in this research will also be interview. 

In thi s research the target interviewees were intentionall y selected by the researcher and asked 

until the maximum categories of responses have been saturated and begins to be repeated. The 

interview was also conducted purposely with journalists, ed itors and frequent readers of 

newspaper of which researcher had a personal knowledge of and had recommendation from the 

people the researcher knew. Here therefore after a continuous interview made in different places 
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and some in phone conversation the response begun to be repetiti ve and satu rated on interviewee 

number 12 and Ihe researcher have reached the conclus ion that there wi ll no more be new 

answers. 

However the use of' secondary data sources li ke questionnaire is another secondary source used 

in thi s resea rch because it is fou nd to be inevitable since majori ty of readership studies highl y 

relay on it. Among the characteri stic chall enges in the use of secondary data though is that, 

researchers are expected to locate the data, be ab le to retrieve it and must check whet her the data 

meets the expected quality of the research . In the case of distribution and collection of the 

questionnaires, the researcher has used many people making respondents a fo llow-up to respond . 

3.5. Data Collection Tools 

~.~ . 1 . Why questionnaire and Interview 

As mentioned on the above secti ons of this research based it self on the typo logies and reasons . 

The resea rcher desig ns a questionnaire and questi ons that contain objecti vely crafted options to 

se lect by the subjects of the study about why they read the newspapers . Among the major 

advantages of the questionnaire, minimum requirement of economy and energy and wider 

geograp hi ca l coverage are very impOltant ones that makes questi on naire useful for studies like 

rcadcr,hp (I~,'s t and Kahn , 2001) 

In Illolicrtl day, the quality of conducting data collection methods through survey with 

questionnaile lies under the fact that anyone could des ig n it to bring up resu lts ra nging from 

qualitat ive lO quantitative measurement and fUIt hermore both quantitative and qualitati ve 

measurelllenlS logether (Best and Kahn, 2003). 

Audience measu rement accordi ng to Barri Gunter is a concept which may get answers from a 

data co ll ection des igned from strong typology defining consu mption and use with grat ifi cation 

and anal ys is or the co ll ected data. Instruments like questionnaire and interviews has been major 

sources of capturing data in a systematic manner for more than century. The systematic 

coll ection of data may take a fo rm of qualitative, consisti ng of words, phrases, commentary, 

narrati,." c,( '''''I, or 1I1ay be quan ti tative, ar ising as numbcrs that cmerge from a process of 

measurClllell1 ((JllIllCr, 2000). 
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Therefore the research will consider both quantitative and qualitative methods in the 

qucsti\) luI <,i: c <11,,1 interv iews. Target groups will be asked to questions measurab le in quant ity 

and questi ons that will address the subjecti ve rep resentation of individuals and objective 

principl es of newspaper. 

3.5.2. Data collection techniques 
The design of the questionnaire includes 5 palts and each part contai ns different questions for 

respondents. The fi rst part of the questionnaire deals with Demographic In fo rmation of the 

respundclll s. I·lie I wo questions cOlllain detail requests about wh ich readers are. 

On the other hand the second part of the questionnaire deal s w ith Newspaper Readership of 

respondents. In here different questions dealing with w hi ch newspaper respondents read mostly, 

which newspaper is their main newspaper and quest ions of how much and how often they read 

the newspaper arc included. Also in the second part the feeling of the respondents about the 

newspaper is included with typo logy developed by readershi p studi es. 

The third section is about choice of sections of readers and the rationa le behi nd. Respondents are 

provided both with quantitative and qualitative questions to provide their thinking on the 

answers. FOLIl1 h part deal s with reasons of readership and these reasons are provided in 

typologica l Ic)rm so that respondents cou ld provide answers by ticking on the spaces provided in 

a table. 

Last but not leas t is the fifth pal1 that deals with functions earned fo r reading Capital or Addi s 

Fort une newspapers, the strength, weakness and future assignments of them to increase their 

readers . Out of the disseminated 213 questionnaires respondent s numbered 200 have returned 

filled questionnaire full y the rest13 have either fail ed to return or ju st didn ' t return a completed 

questi on nail c. 

The intervi ew questions are compri sed of two parts . The first part deals about demographi c 

informat ion of readers and the second part has seven questions related to the study. Out of the 20 

intended numbers of interviewees the answer to the research question has saturated and begins to 

be repeated aft er number 12 and therefore the researcher stopped the interview right at the same 

num ber. 
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3.6. Ethical Consideration 

QuestlollllaliC has been distributed in major places o[ newspaper reading and Interview on the 

other hand wa~ conducted through telephone and in person with readers of the two newspapers. 

The names of the respondents both to interview and questionnaire have been deliberately 

excluded in the questionnaire and interview forms for ethical considerat ions o[ protecting their 

confident ia I ity. 

3.7. Method of Data Organization and Analysis 

The presentation of analysis is based on the chronological sequence of data col lection and 

according to the research questions presented in the first chapter of this research. The data 

collecticln too ls questionnaires and interviews represent both quantitati ve and qualitative data 

collected in this research. The classification of the data presentation wou ld be therefore based on 

these:! 1C::,,;;11 ~Ii IIICthmb. 

On the first section of the analysis the researcher will present the quantitative data coll ected on 

the process and the analysis of the data. Among the research questions the quantitative data 

collections will present the following output s. 

I. Identifying the dominant sex, age, marital status and educational background o[ readers 

u r the two newspapers, 

2. Asses reasons and function of the newspapers that motivate and de-motivate most people 

to read them frequently, 

3. Exami ne Column of both newspaper which is readab le and least readable 

Seconll ,e:!C ll un on the other hand will make analysis of the finding on the qualilat ive research 

questions of 

4. Rating best three column of both newspaper which is readable and reasons of choice 

5. Singling out the weakness and strength of the two newspapers 
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Data preselltation ill qua nt itative data has been made both in percentage and means scores. The 

comparison and analys is is al so made on the basis of thi s measurement to draw conclusions on 

each research questions. 
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CHAPTER FOUR: DATA PRESENTATION AND 

DISCUSSIO N OF FI NDIN GS 

4.1. Identifying readers of the two newspapers 

The data presentat ion and analysis includes six parts identify ing the readers of the two 

newspapers whi ch is this section, measuring readership, feel ing of the respondents that 

) appropriately describes them based on typologies of reasons of readership, sect ions of 

newspapers, ,e,b"'" for reading Capital and Addis Fortune newspapers, Funct ions earned for 

readi ng Capita l or Addis Fortune and weaknesses, strength and suggestions to sustain and 

increase readers of the two newspapers. 

On thi s sect ion the researcher presents the result of the study on wh ich the readers of the two 

newspapers arc Here below the table shows a presentation of the demograph ic information of 

the rcs]llJndcllI, ill percentage shares and di stribution . Form this information placed below we 

can identify w ho the readers of the two newspapers are. 

Table 2;- Demogra phic informatiun uf Respundents for questionnai re 

Age 

.. M.ale .Male % , -. .. F , .~~11~%~ Total Total % 

15-24 50 41 34 43 .6 84 42 

25-3 LI 44 36. 1 22 28.2 66 33 

35-44 2 1 17.2 II 14 .1 32 16 

45-54 5 4.1 II 14 .1 16 8 

54-< 

.·. · ,i)~ ~ 
1.6 

IT 
2 I 

{" :)).) '·':·· 100 Lt:, . 100 . . , ' :':':' it 

Ma ntal Status 

Single 88 72. 1 39 50 128 64 

Married 28 23 34 43 .6 62 3 1 

Di vorced 6 4 .9 0 6 3 

Widowed 0 4 5. 1 4 2 
":,, .. ' , ... :, ·i. , ... 122 1' . HJ() "" 7y."· ., 

1·\( '1,'"" 100 
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Occupation 

5 4.1 0 5 2.5 

I 10Ll SO\'\ i yes 0 1 1.3 I 0,5 

Emplo\'ed 0 0 0 0 

Govern ment 33 27 22 28.2 55 27.5 

Private 42 34.4 33 42.3 75 37.5 

Reti red 0 0 0 0 

Unemplo\'ed 25 20 .5 5 6.4 30 15 

Private Business . ,1~7" I 13.9 •• 1 8 -~ :. ".",."., ,',',' 
' \/ 

F <I,,"o';o,,"1 TI V" " " 

Male Male % Female Female % Total Total % 

grade 12 Con'p,",e 6 4.9 0 6 3 

y"",; T rai n in "s I 0.8 0 I 0.5 

Dip loma 0 6 7.7 6 3 

Degree HAIBSc 105 86. 1 55 70.5 160 80 

MNMSe 10 8.2 17 2 1 8 27 13.5 

,/ ,}. ",./. f fif <: lU ~>.lUU,::., 

Out of the 200 respondents to the questionnaire 122 of them which represent 61 % are male and 

the rest 39% fe male . T he researcher has tri ed to di stribute proportional number of questionnaire 

to both gender but was not successful due to the fact that most readers o f the two newspapers in 

pub lic places are male part of the society. From thi s we can see that large share of the readers of 

the two newspapers are male group of the society. 

Majority of the respondents (75%) cou ld be categorized as falling between 15-34 years of age 

which is considered as the younger population. On the other hand from the remaining 

respondents sma ller share of the percentage ( 1% ) goes to o lder age group accounti ng above the 

age of 54. The rest (24%) o f the respondents are on the age of adulthood and are in between 

34-54, 

On the other hand 72% of the male respondents and 50% of the fe male respondents are single. 

Th is acquires 64% share o r the total number of respondent s are from the marital status of 

singleness. T he remai ni ng 3 I % is marri ed which takes a share of 23% and close to 44% share of 
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both male und IClllale respondents respect ive ly. It is ev idential to say there fore large group orthe 

readers for the newspapers are sing les fo ll owed by married people. 

Thi s may be due to the fact that sing le readers have muc h time to spend on newspapers than 

married ones. Also places of reading like cafe and squares are places where most single people 

may be found of. 

Signi ficant finding however has been indicated in the married group of readers from the above 

table. Out or the married group of the respondents, as can be seen in the tab le, the number of 

fem ale married readers whi c h is 34 constituti ng total percentage of 43% is greater than the 

num ber of ma le married readers whi ch is 28 in number and 23% in percentage. This indicates 

that high readership is seen in femal e married readers than mal e married readers. 

Thi s may be attribut ed to major reasons associated with reading the newspapers. It can be related 

to the fact that majority of female ma rried readers have hig h demand of getting new in format ion 

and updates than the marri ed men readers. (See a lso reasons for reading the two newspapers 

sect ions below) 

Al so tile clirf'ercnce between single and married women readership is very narrow (39% and 

34% respecti, ely) compared to male single and married (72% and 23% respectively) and this 

shows that cons istency is seen with women w ho have interest in reading the newspaper tha n 

male even in a change of lifestyle of singleness to marriage. 

Coming to the occupation of respondent s majority of them 65% are employed in government 

(27.5% o f the lOta l respo ndents) and private (37.5 of the total respondents) sectors. 17% of the 

respondent s arc private business owners and remarkably the researcher has also come across 

15% of' respondents w ho rep li ed as unemployed readers of the two newspapers. From the 

remaining target groups 2.5% confirmed that they are students whi le one respondent (0 .5%) 

replied as house wire. 

From this rillui ng we can see that majority of the readers are employed in private and 

government offices. Thi s may be attribu ted to the fa ct that the information the newspaper have is 

much relevance wi th this pal1 of the community. 
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Besides the resea rcher ha ve witnessed especiall y majority of private employees have better 

access to the two newspaper right at their offices. Private business owners also have signifi cant 

share in the readers o r the two newspapers. Thi s proves the hypothesis mentioned on the second 

unit of thi s research as the ava il ab ilit y of newspaper increases the reading habits or the people 

around the avai lable newspaper increases. 

As fo r the ed ucati ona l background of the readers we can see that greater num ber of share belongs 

to degree ho lder paI1 of the society since 80% o f the respondents to the research are degree 

holders. 13% of them o n the other hand are with Masters and above and the rest 6.5 % are with 

diploma and below dip loma stal1ing from grade 12 complete to vocational training graduates . 

The researcher could not find readers of the newspapers below grade 12 complete on the publ ic 

reading places. 

This also could be interpreted as the newspapers are very much loved in degree level educated 

people Illay be becau se the newspaper has been designed for such groups of readers linguistica ll y 

and content wise. Also this is a typical evidence to show that literacy have got a direct 

relationshi p to readership . All readers o f the two newspapers are literate part of the society. 

One su bstant ia l po int to see from the fi nding presented above in the table however is that there 

are hi gh number o f female readers in dip loma level (7. 7%) compared to male readers in the same 

educationa l level wh ich is 0%. 

The interview has been conducted by intentionally select ing interviewee with criterion of readers 

to the newspapers . crom the interview respondents 8 are mal e and the rest 4 where female. 6 of 

them are between the age 25-34. and 5 of them are between the ages of35-44. There were 4 journalists. 

4 Pri vatc business owners and Private business employees, 2 international orga ni zation employees and 2 

govern mcnt cmplo\'ees among the res pondents. 2 of interviewee are with dip loma, 6 degree holders 

and 4 MA holders are also among the respo ndents . 

4.2. Newspaper Readership 

Respondents have also repli ed fi ve newspapers Capital, Add is Fortune, Reporter, Addi s Zemen, 

Add is .i\dlmh and Addi s Li san to the question wh ich newspaper they read on average basis wit h 

ascending order in the questionnaire. 
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Table 3:- Newspapers respondents read on average basis 

Fortune 40 20 
Reporter (Both Amharic & Engli sh) 32 16 

Addis Li san 15 
I'/I?eh 12 6 
Non-Readers 4 2 

No Repl y 10 5 

While 65 oflhe respondents placed cap ital on the fir st place of their li st, 40 of them made Addis 

Forlune on the first list. 

Rema rkabl y Finch an informal kind of pub li cation which contains on ly a job vacancy notices 

collected from di fferent media had also found its way to be part of the li st of average readable 

newspapers in the research finding. 12 of the respondents have placed the publication as first 

choice to read. Th is, however, is may be because majority of readers of the newspapers are 

young. 

4 .2.1. Newspaper that respondents read mostly 
ARcr the res pondent s were asked to si ng le out which newspaper they read on average basi s the 

next question was about newspaper the readers read mostly fi'om the two newspapers. If the 

readers, however, where in different to choose the more they read out of the two due to the fact 

of they read both on same degree a thi rd alternati ve whi ch places them in same position has been 

provided as ' Both '. 

The question was also associated with another secti on of response whic h nonreaders of the two 

newspapers may respond as ' No ne ' . 
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Table 4: Ta ble showing which newspaper readers read mostly 

.. " ...... ...... :. , .. ' .. , .......... ' .. ' -C' 
...... : .NoIicofthenl~ 

Total Total % Total % 

25 12.5 134 67 4 2 __ 

Majority oCthe responden ts who chose Fortune as a newspaper they most ly read had also chosen 

Capital by selecting the alternative 'Both' and vice versa. This indicates that 67% of the readers 

read both o r the newspaper mostly. Thi s may be because the genre and the target audience of the 

lWu ne w'I'''l'cr, arc the samc. SlJIlle tillles news fo nning headlines may be found on both and 

thi s makes <l good variety of providing information in different perspecti ves of media houses. 

The rest o r the respondents have chosen singling out from the two and this shows that 30% of the 

readers li ke to read one of the two newspapers. Yet there are 2% of the respondents which could 

also be classified as nonreaders of the two newspapers. This may mean that these respondents 

may love to read other newspapers only because we can see that the respondents of the previous 

On the other hand fi-om the Interviewee all said they read the two newspapers and from this 5 of 

them chose that they read both newspapers and 4 said that they read Capital whi le 3 replied they 

onl y read Addis Fortune. The same number of respondents; that is 5 sa id that both are their main 

newspapers, 4 said Capital is their main newspaper and 3 said Addis Fortune is their main 

newspaper. 

4.2.2. Frequency, time spent and pages covered reading per week 

A. Frequency 
As mentioned on the literature review of this research frequency is direct ly related to the 

readership '\!ld hallit The more people read the more they become habitual and accustomed to 

newspapers and therefore it would be appropriate to examine frequenci es of readership. 

This research tries to indicate the degree of readership of the newspapers via frequency of the 

readers and based on the research conducted over the readers the following degrees of frequency 

ha ve been observed. 
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The measurement was conducted under four catego ries of reading frequency; 'Almost None ', 

'Occa sionally', ' Some T imes' , ' Onen' and ' Always '. Two of thi s group the ' Almost None' and 

'Occasi onal ly' indi cate low frequency rate of readership and ' Often ' and ' Always ' on the other 

hand represent high fi'equency rate of readership . The third option provided ' Some Times ' 

indicates the median of the two and is prepared for people indifference to show their readership 

frequency between high and low. 

The High li'equency readership groups' Always ' and ' Often ' represent a median score of 5 and 4 

respccli,c[, Oil ihe olher hand ' Occasionall y' and ' Almost None' represent a med ian score of2 

and 1 respectively, Medium frequency the ' Some Times ' median sore is 3. 

In here the mean score between 1 and 2,5 shows that the readership fi'eq uency is very low, and 

mean score greater than 2.5 but 3.5 shows lack of taki ng position, and >3. 5 shows High 

frequen cy of readershi p. 

Table 5:- Frequency of J'eading the newspapers 

Frequency 

The mcr1 ;'", SCDrC for readersh ip Irequency of the total 200 respondents as seen in the table is 

3,51 which are greater than 3.5 median score showing High frequency of readership. From this 

we can conclude the finding does indicate existence of high readership on the newspapers. 

Thi s however may not mean full y readers read the who le of newspapers taking times for what it 

takes. Therefore another indicators and criterions must be employed and the fo ll owing finding is 

about the ti me spent and the amount of pages of readershi ps on the newspapers. 

B. Time spent and pages covered reading per wee\{ 
Here the Ilnding singles out three groups of readers fi'om the study targets. These are the Low, 

the Medium and Habitual readers of the two newspapers. The classification is based on six types 

of respU"JC,' llJr",udcd by the responden ts and these arc for 'Low Readers' response categories 

of 'Less lilan ~, Hours ' and '112 to less than one hour ', l(lr 'Medium Readers' response category 
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of' 1 hr and less than 2' and for 'Hig h or Habitual readers' response categories of ' 2hrs. and less 

than 2 112 Iillurs'_ '2 1/2 hours and less than 3' and '3 hours or more ' . 

Table 6: Ti me spent and pages covered reading per week 

-.---.---.-c--c---~,----. --------
less than V, 112 to less J hI' and less 2hrs and 2 1/2 hI' 3 hI's or 

than one than 2 less than 2 and less more 
hour 112 hr than 3 -- - - -

Time Total o/t) Total 0;;) Tota l % Total % Tota l % Total % 
Spent I 

100 50 2 1 10.) 64 32 14 7 I 0.5 
PCI' 

Week Low Readers Medium Habitual Readers 
Readers 

Total % Total % Total % --
12 1 60 .5 64 32 15 7.5 

Almost none AboutOne AboutOue About Almost All r Don't 
Quarter Half Three Know 

Pages Quarter 
~% Covereo r---'r otX~ ---,,<;-- -----"-- -'-'-.~--- ---_ ... - ._ .. _._. 

---~ .. -.. 
Tota l %) Total % Total % Total % Total 

Reading 1-- 43 2 I.:; 57 28.5 43 21.5 14 7 7 3_5 36 18 llcr 
Week 

I 
Low Reader.s Medium Habiiual Readers 

Readers --
I 100 [ ~-)O 43 21.5 21 10 _5 
~-

From thi s we can see that time wise 7.5% of the readers are 'Habitual Readers' . The rest 32% are 

medium readers and the largest share of the respondents 60 _5 % are categorized as 'Low 

Readers'. 

This, however, is may be associated with reading speeds on fini shing contents of newspaper and 

therefore we ha ve employed the second criteri on which is associated with coverage of pages 

every ti lt, .. ' :l:ati i llg. 

Coverage of pages part of the above tab le therefore shows that 50% of the readers are 'Low 

Readers ' and 2 1 percent are categorized as med ium readers. Closer to the time measurement the 

10% have been found to be a habitual readers. 

4.2.3. Respondents Main Newspaper 
The next quest ion was about determining the feeling of the readers on whi ch newspapers they 

select as their main newspaper. The following table demonstrates the response. 
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Table 7: Respondents Main Newspaper 

None 
Respondents who chose 

Both (A&B) 

% 

3.5 

Based 011 the Ii ndi ngs 36% or the respondents (7 1) sa id that they consider Addis F0I1une as their 

main newspaper and 32 % of them (64) chose Capital. The rest close to 29 % (57) of the 

respondent s don ' t consider any of the newspapers as their main newspaper. This is so lely 

because respo ndents also have other newspapers fa vor over the two newspapers. 

4.3 . Fee ling of the respondents that appropriately describes them 

based on typologies of Reasons of Readership 

Li sted on the questionnaire there were mul tip le typo logies developed by many researcher and 

readers are provided with many alternat ives that are poss ibly their fee lings of the newspapers 

they read . 

The fee lill ".~ are also ca tegorized bv categories of responses ranging from ' Strongly Agree ' to 

Strongly Disagree. Each of the respo nses also represent a mean score va lues rang ing from 1-5. 

'Strongly Agree ' represent the highest mean score value 5, ' Agree ' represents 4, 'Niter Agree 

nor Disagree ' 3, ' Di sagree' 2 and 'Strongly Disagree' with the least score I 

Represent ation of the mean score therefore would be as fo llows. Mean scores between 1 and 2.5 

shows that fee li ng for that particular typology is very weak, and mean score greater than 2.5 but 

less than 3.5 shows lack of taking posit ion on the typo logy, and >3.5 shows hig h representation 

of strong feel ing fo r that specifi c catego l-y or typology. 
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Table Ii : Ty pologies on feelings of ,'eaders about the newspapers 

3 Content is very concise 21 10.5 o o 3.65 

4 . s provided by 15 7.5 14 7 3.50 

43 2 l.5 64 32 57 28 .5 27 13.5 9 4.5 3.53 

6 

7 

I-i ll accordance \\ ilh 
their characteristics 
There are in centi ves that 
kau tu mUll,": 

It has fair presentation of 
facts from both sides 

9 It is easih- understandab le 
f----t--:-;:--,-- -. - ---

10 f feci eng:1gcd by the 
content 

I 1 1 am exposed to 

36 

8 

2 1 

57 

38 

37 

18 79 39.5 

4 100 50 

10j 57 28.5 

285 78 39 

19 71 35.5 

18.5 65 32.5 

62 31 23 11.5 o o 3.64 

41 20.5 44 220 7 3.5 3.29 

64 32 22 11.0 36 18 3 03 

57 28 .5 8 4.0 o o 3.92 

79 39.5 6 3.0 6 3 3.65 

59 29.5 34 17.0 5 2.5 3.48 

of view or 1lL~~lJll~02,L~=~k:-:-+--;:-;;-+=-=-~-;-;:--k-;-:+--;::-;-+=-;;-l--:---~o-'~-;;--:;-,-~ 
12 It makes Ille \\a nllo know 50 25 79 39.5 43 21.5 24 12.0 4 2 3. 

more abou t \yhat 1 am 

- - - ~ - -I--:c-=--+---c-c--·f---c-:---i--=-i-----co--i-=---i- --:-=--t--:-=-:-i--;:---j--,--;-+--::-::-:--i 
13 ftfceisrci<." 'lIlt toour 20 10 86 43 48 24 37 18. 5 9 4.5 336 

society and the times we 
li ve in 

Target grllU pS have witnessed that they have a strong fee lings regardi ng typologies which 

specified Icel in!,s of 'Content is very informati ve' , ' Content is very concise' , ' It uses very 

sensatiom l head lines ', 'forceful-in accordance with their characteri stics' , ' It IS eas il y 

understandable' , ' [ feel engaged by the content ' and ' It makes me want to know more about what 

1 am reading '. 

The fi nding also demonstrates that the highest mean sore of the feelings about the newspapers is 

that the content is ea sily understa ndable with mean score of 3.92. The second mean sore 

recorded is lor the informative-ness of the newspapers content with mean score of3 .84. You find 
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the third mean score 3.74 is recorded fo r the fee li ng of making want to kno w more about the 

content . 

For responses w hether ' Information 's provided by it are Credible ', ' there are incenti ves that lead 

to morc reading' , ' It has fair presentation of fact s from both sides' , ' I am exposed to new points 

o r \' ic\\ . ,,. . ays of th inki ng ' and ' TI feels relcvant to ou r society and the times we li ve in ' the 

rcspondcl,!:' werc found 10 be without it position wi th a mean score between greater than 2.5 but 

less than 3 5. 

The small est mea n score is recorded on the feeling of presentation of fact s from both sides mean 

score of 3.03 . 'T'hi s indicates that readers have small confidence on the rep resentation of facts 

from oppc, ing sides. 

Remarkabl y people were out o f position to tell if they have an incentive that leads them to more 

reading or IIDt (mean score or 3.29) and thi s shows that there mayor may not be an incenti ve by 

the newspapers. 

4 .4. Sections of Newspapers 

4.4.1. Sections of Both Newspapers That Readers Read Often 
Li sts of lhe sections of each o f the two newspapers have been provided in tab le formats from 

front to back appearance of the newspapers order. Based on the li st respondents ha ve provided 

three responses of how frequent they read sections of the newspapers. Responses have been 

ea tegoril.cli ill four; if realiers read sections of the newspaper ' often ' , ' Some times', ' Seldom' 

and ' never' . 

Based UII rhe res ponse people wi th read ing frequency of oftcn and sometimes have been 

categorized as readers of the section. The opti on seldom, however, indicated that respondents 

have rarely read the section and indicates small amount of readership d ose to none. The last 

opti on 'N c\ cr' on the ot her hand shows non-readership of the section. 

Measuremcnt of readership here as well is conducted by mean score and for responses ' often ', 

' Some tim es ' , ' Seldom ' and ' never ' numeric representation of values 4, 3, 2 and I have been 

given respectively. Mean score lesser than I .5 rep resents readership frequency is almost none. 
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-' 

6 

7 

8 

9 
--
10 
1 I 

17 

18 

19 

And bet ween J .5-2 5 we can say low number of freque ncy readersh ip ha ve been indicated. And 

for mean scores great er than 2.5 the readersh ip frequency is hig h and the sect ion have strong 

readershlJl r hi s sect ion a lso has provided rating of the co lumns of each newspaper with ranks of 

mean scores. The table below shows the li st starting from the highest rank to the lowest. 

Tablc 9: cwspape.- sections rank based on readcrs f.-cqucncy of rcadcrship 

,oc31 Neil s 

I Editorial 3.00 

Busl11ess and 2.8 1 73.08 
Ecoll omy 5 Vie\v from Arada 2.5 -' 54.55 
Capita l Neil s I II 2.7:, 6:'\38 6 t caturcs 2.50 68 . 18 
Brief 

2.41 50.00 
Art & Cultu re 69.23 

Opinion 
2.41 50.00 

Entrepreneu r 2.27 5 
Comment 
---- -

SOClct,-_ _ 2.-1 (, 

COllll1l (:llt 

2.38 50.00 

53.85 

Classifi ed 2. 19 42.3 1 

Spotlight 2.15 38.46 16 Classi fied ad verts 186 27.27 ---
Numbers 2 08 34.62 17 Weekly Horoscope 1 68 22.73 

2.04 38.46 

Add is f ortune 's 'News' section with mean score of 3.32 and Capital's ' International News ' 

section " 1111 mean sco re of 3.04 ha ve got the hig hest readership of a ll the sections of the two 

newspapers I"hese sections are follo wed by Capital ' s ' Local N ews ' and Addis Fortune ' s 'News 

Anal ysi s With lll ea n score of3 .00 points each. 
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One can ~ l' e that 90.91 % of the respondents that have chosen they read Addis fortune read the 

' News ' wlll llln either often or sometimes followed by 8 1.82% of the respondents to 'News 

Anal ys is' . 

Also 80.77 of the respondents that have chosen they read Capital read the ' International News' 

co lumn either oRen or sometimes followed by 76.92% of the respondent s to ' Local News '. 

The least read section of the two newspapers with low frequency in readership is Addis 

Fortune', and Capital' s ' Weekly lIoroscope' with mean score of 1.68 and 2.04 respectively . 

It is evident from the above tab le that this section has got 22.73 and 38.46 percent respondents 

that read dl\\ay ' and sU lnctimcs currcspondingly. 

From secti ons of cap ital we can sec that Ed itorial, Business and Economy, Capital News in Brief 

Art and cul ture, Opinion and Entrepreneur Profile have got the highest readership with mean 

sco re u t'sle,L1CI tha n 2.5 uver uther sections following the top two mentioned above. 

On the other hand Addis Fortune' s Agenda , Commentary and View from Arada also have the 

highest rC:l lkrship Irol11 the remaining sections with mean score greater than 2.5 following News 

and News Analys is. 

Readers were also provided with qualitative question with space whereby they provide their top 

three newspapers list. The following table illustrates the respondents cho ice from the sections of 

the newspapers li sted on the above table. 
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Table H; ' Tahle showing ,'eaders top choices of sections from each newspaper 

~&" 

I 

2 ---
3 
4 
5 
6 
7 

8 

P2T (~ '~ t:;;~;t'cj\piBii ''''-' o 
." . .. , 
[m e,., 1 al ional News 

An , ( 'ulture 
-=-Local 

- ---
News --- --

En lr'.' p 
o 

11 

re neur Profil e 

US 13 x Ollice 

Com I ent 
. 

Doin: l1usiness 
--

Busi n 'ss and Economy e 

- ..... - ....... --.~-.--.- -_ ... __ ._---_._._-_ .. __ .......... -.-._ .. ... -... .,..,..._ .. _-_ ... _---_. 
'RcspondctliS "","""""','x COllfehtAddif:FortilllC Respondents 

N2 % ,"' , i N2 % 
113 7107 News 10 1 59.06 

74 43.27 View fTom Arada 85 53.46 
-

53 30.99 Economic &Investment Indicators 62 38.99 
--

l S 20.64 News Anal ysis 22 13.84 
-

24 13.76 High-tech talk w ith Dereje Letibe lu 2 1 13.21 
-

12 6.88 Advertisement 7 4.40 

12 6.88 Agenda 2 1. 26 

9 5.26 Commentary 4 2.52 

There migh l be a slight difference from the previous tab le presentation on the most read sections 

but still the top read sections have their prominence on the choices li st. As can be seen 

' Internat ional news ', ' Ali and Cu lture ' and ' Local News ' of Capital wi th percentage score of 

74%, 4}2 !' o ami 30.'->9% respecti vely and ' News ' , ' View from Arada ' and ' Economic and 

Investment Ind icators' of Addi s Fortune with percentage score of 59.06%, 53.46% and 38.99% 

respecti vel y are on the LOp lists with hig h number of respondents mentioning them in the list. 

l'ollowIlJg , ,,, pondenb selection or their choice of sections from each newspaper they were also 

provided with spaces to express or backup with reasons of choice. Table below try to show 

reasons menl ioned by respondents. 
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f able I I. I casons for selecting newspapers as satisfying 

7 1 35.50 
6 

! ;-,i1ort prec~e~~I~ld~b~a~la~n~c~e~dd~~~~~==========l=~~-=iJ:~~ 
I ,>cllsationa l issues are raised 

9 No ot her alternati ves blc o f lack of freedom of 13 6.50 
10 Proxi mi ty an d interesti n!l. 

l_ ll I Mai nl the 

112 I kips to understand the 

As can be seen fro m the tab le majo rit y of th e respondents have ag reed th at the newspapers 'give 

update in for mation a bout the world & business ' and these counts to be 69.5 % of thc respondents. While 

48% of them also agreed on the point that the newspapers sections are favored also because thcy ' mainly 

analyze the economy and business' some (4 1%) of the respondents have agreed to the reason that they 

"hdp to d~ \ I.:l up ~lllr~p r~n~lIria J experience -. Reason of' 'prox imity and interest - on the oth er hand is also 

counts 39 .. "i 1J' (j of,the response. 

f rom thi , _ """ see th"t rcasolls o r readership ort hc sections " 'ith the highest choice havc got a lot to do 

with reasolls o f giving update information about the world & business, mainly analyze the economy. 

business and Ildp to develop entrepreneurial experience and to some extent proximity and interest. 

f" !"('~lson like sec tion s ' Informat ion"s are benefi cia ry to work" , ' Sensational issues are 

raised' , 'i: Ilj 0) men!". 'No other altcrnati ves blc of lack of fTeedom of express ion' have the lowest 

rep resentatJ<)Il o r percentage out of the responses and thi s accounts 9.5%_ 8%_ 6% and 6.5% of the 

respondent' respectivelv. T his shows that reasons for readershi p of some of the sections chosen above 

have less to do with the ones mentioned above. 

But also r('spondcllts were provided with space to menti on some dissatisfying reasons for not choos ing 

~cctjon~ \ : .. 11_ 1I ~: \\~P~lPl[S allti the tabk. bdo\\ sho\\s lists of reasons provided. 
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Table 12: Reaso ns for selecting newspapers as dissatisfying 

12 6.00 Unnecessa ry fo r personal consu 
~~-I- ------ ~---------------------~---~--~~~~ 

\kliia' I' ,is English 
!---:--+-;:-

5 D()~s ll ' t r~p rcscnt the society \\'~ I ive, -------------r--,----1--..,o-=-o-~ 
6 No specific reasons 

-

Issues are very complex 

Unnecessary details 
r-~-~ ~----~~~----7~~~-----------~-~~--~~~~ 

Not up-to-date or outdated published 34 17.00 
'-----'--

Dissali slilCliun reason s percentage may seem insignifi cant bu t highest percentage of responses 

provided , . respondents ()II ICaS()ns "j' sect ions dissatisfy ing include ' Not up-to-date or outdaled 

stories ar ' "lIblished' "ith Il"{', ' l ack of Balance' 10% and ' Unnecessary detai ls' with 9%. of th e 

respondents 

Question lilnvever remains as to why readers read newspapers like Capital and Add is fortune. 

The next pal1 dea ls a lso with such reasons of choice on the newspapers as a whole. 

4,5 . Reasons for reading Capital and Addis Fortune Newspapers 

As ment io ned on the literature review society also shapes at large the usc and consumption of 

certain genre. 'fhis is highl y dependent however on the reasons of consumpt ion. Reason of 

read ing the newspaper therefore plays curtai l e lement in understanding the uses and grati fica tion 

o f the tl ',,' .c\\·spape rs 

The t'oIIO\\ ing table therefore shows the response and reasons far choosing the two newspapers 

to read. 'fhe presentation of the data is based on Measurement of mean score and for responses 

' A lot ', '1\ li ttle, 'Not much ' and ' ot at all ' mean score representation of va lues 4,3,2 and 1 

have been given respectively . Mean score lesser than 1.5 represents reason for reading is not 

related with readers ' cho ice. And fo r sco res betweenl .5-2.5 indicates low amo unt of relationship 

between the reason and the reader have . And for mean scores greater than 2.5 the reason is 

highl y rel ated with respondents choice. 
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Table 13: Reasons for selecting newspa pet's as satisfy ing 

I" b,'tter tnd~~h(ln ~ the past 
gel balanced information from 

~ lI L.I"'\.'("; I,) ll l l~ IS ~UL: Social j lll ~raCljo ll (keeping self'-
in(tlrll1cd «,r social conversations) 

bet1er than other newspapers 31 92 46 31 2.62 
g"':l illrortnalion that C::U1 be lIsed i 31 92 73 4 2. 77 

with Ih:Op lt; 

2 1 It is the -,-,e'-"spaper I can 46 69 62 23 2. 69 
22 r hm l' newspaper reading habi t 62 77 46 15 2.92 

Mean score fo r reaso ns o f reading '1 read it for the purpose of searching new jobs' which is 3. 12, 

' It in for ms me im portant things' which is 3.08, ' It broaden the horizon of general knowledge ' 

w hi ch is i 1)4 and ' It shows me ways of improving myself which is 2. 96 are the hi ghest from all 

the reasons listed above. Therefore it can be seen that reasons fo r readi ng the two newspapers 

accord ing ,,' tilL rcsplJndelllS has highly got to do with searchi ng jobs, info rmati on about 

impoltant thi ngs, broadening ho ri zon of general knowledge and look ing fo r ways to improve 

self 
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But as can be seen from the tabl e most of the mean scores for the rea sons mentioned above are 

g reater than 2.5 except for reasons ' Just To pass time' with mean score of 2.3 1, ' It works for me 

as escape or creat ing destruction of thought s or situations' with mean sco re o f 2.46 and ' It cares 

about peClI"l' like me ' with mean score of 2.42. So the conclusio n from the response is that most 

of the rea sons with exception of those with mean score less than 2 .5 have got lot to do with 

respondent ' lead ing Capita l and Add is I'o rtun e. 

Respondents have little desire of obtaini ng benefits like reading the newspapers to pass time, to 

esca pe or 'T('ntc destruction of thoughts or situation and because it cares about people li ke them. 

One reason \\onb ris ing for discuss ion however is that significant people or respondents believe they 

have ne\\'slxtpcr readi ng habits. The mean score Cor reason ' I have newspaper reading habit' is 2.92 which 

shows thel'- ;;:'1 high relation with reader choice. 

4.6. Functions earned for reading Capital or Addis Fortune 

Another illlportant thing to consider in readership study as mentioned in thc literature rev iew part is thc 

fu nction earned lor reading specific newspapers. People read newspaper for gelling specifi c i'lillcti ons ,Uld 

these functions a lso shape the use and consumption of speci fi c newspapers by society. 

'rhe table b.-lo\\ shows the respondents response on specific funct ions they have earned by reading 

l ajJ llal OJ \l1~IIS l'ortUIlL:. I h~ preseillalloll of the data \\ ill be in the same \\"£1: as lhe previolls table with 

category oj I\;sponsc and mean score. 

' A lot' , ' A lillie, ' Not much ' and 'Not at all ' has been g iven a mean score values of 4, 3, 2 and 1 

respectiv ~' J' Mean score lesser than 1.5 represent s function for reading the newspaper is no! 

related wilh reade r. And fo r scores between l .5-2.5 indicates low amount of relationship between 

the functi,,,, and the reader. And [or mean scores g reater than 2.5 the function is hi ghl y related 

with what I ~spondents have earned . 

S5 



Table 1-4: Fu nctions earned by reading Capital and Addis Fortune 

2 Correla tion of parts of society, 

Tnl'lSlTllss ion of' the socia l herit age relates to 
3 thc mcdla' s ability to communicate va lues, 

nor111S, and styles across time and between 

46 

70 

100 32 

84 30 

22 2. 85 

16 

ps ____ ~~----~--~--------~~~~~~~-~~+_~c-+_~~~ 
5 mat ching one's wits against others 52 lID 23 15 3.00 

7 

8 

gelt in[( information and advice for dai ly li ving 

pro ,'idi ng a framework for one 's day 

Prepallllg oneself GUlturall y for the demands 
of upward mobility or to be reassured about 

'--_-'-'-_ dignity and s of one's role' 

90 

62 

79 

80 10 20 3.20 

69 38 31 2.81 

60 20 41 2.89 

Measuri ng li u lIl highest to the lowest through mean score, functions of 'getting information and 

advice III I' .!:Ii l:- livi ng ' wit h mean scorc 01' 3 .2, 'Transmi ssion of the social heritage relates to the 

media 's abil it y to com municate values, norms, and styles across time and between groups ' with 

mean SCOI".' .; ()4 and ' matching one' s wi ts against others' with mean score of 3 are the highest 

functions ea rned [rom readi ng the two newspapers. 

One can Sc·~ Iha t reading the two newspapers gives functions like earning advice for dail y lives, 

transmission 0 (' social heritages and match ing wits. Signifi cantly however other fu nctions are 

also ea rned Iro lll the newspapers as well . All the li st of funct ions raised on the tab le have mean 

score of grea ter than 2.8 and this shows that readers also earn all of the fu nct ions mentioned 

above li 'O lll Icadillg the newspaper. 
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4.7 . Weaknesses, Strength and Suggestions to Sustain and 
Increase Readers of the Two Newspapers 

4.7.1. Weaknesses of the two newspapers 

Under the ques tions of the questionnaire and interview the qualitative questions are also used to 

identify what tru ly readers think of the newspapers. One of these questions is what readers think 

are the Illa li l weak nesses 01 the Cupilul ur A doll, Furllllle newspaper. 

The respondents for the questionnaire and interview replied some weaknesses they have 

considered as bas ic to the newspapers. Among these responses repeated comment were given 

especiall y nbolll ' Lack ofpllbli cation and deli very on time' (30 respondents), ' lack of neutrality 

and balance \23 res pondents) and ' taking sides with government or lack of Ind ependence ' (21 

respondenl s) and ' not deli vering information on time ' (15 respondents) . 

Considering lack of independence for example one respondent to the interview have said 

"1 rC<leI bel ween the li nes and they (spaces in between) have told me that the two 

newspapers arc directl y in nu enced by the ru ling party supporters and their views. Gut 

I Cat ' I be jud!!1l1cntal since the on ly reliable media we have are the two and they have 

to kCl'p themselves ex istent. " ( Interviewee Code 009) 

While SO ilJ C cOlnp lai ned on the opposite stance of the above view as the newspapers should ' stay 

away Ii·" II I pulitics because of Ihe ir business nature ' (3 respondents), 13 respondents also 

complai ned these newspapers ' docs not ent ertain serious or banned political issues ' 

Additionall y certa in respondents of the questionnaire and interview also ra ised Issues like 

language prohlem (Medium is Fng li sh for Am hari c nati ves) ( 10 respondents), ' Distribution 

shortage and lack of access ' (4 respondents) and ' fa lse informatio n are sometimes published ' (2 

respondelli ' ). 

For seven ,>'ponden! s Ihe newspapers news >Iocus on urban than rural Ethiopia ' onl y and for 

mne resl" Iele· li s the newspapers · j()CUS on Local Ethiop ian on ly but should have touched 

Ethiopian dbmad'. 
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than the rate o f readerships in marri ed and in diploma holder male . More over consistency is 

seen with wo men w ho have interest in reading the newspaper than male even in a change of 

lifestyle of singleness to marriage 

Capital and Add is l:onLlne are the top two newspapers respondent s choose to read in 

ascending order. Whi le most of the respondents consider both Capital and Addis Fortune as 

the newspaper t hey frequently read, signi ficant respondents consider Capital as the 

newspa per they read most. 

Respondents have hi g h Ii'equency of readership on reading the newspapers. Even though 

respondent s read the newspapers frequently the time spent on reading the newspapers by 

majority of the respondent are less than one hour and thi s shows lower readership . Also in 

the eyes of the covering pages of single newspaper it is discovered that people have low 

coverage oj' the newspapers indicating low readership. On the other hand majorit y number 

ofrespondenh ClJ nsiders Addis f'ortune as their main newspaper than Capital. 

Conten t IS ~'i>dy understandable, informati ve and brings feeling of making want to know 

more abou , the content are responses of the respondents that appropriately describes their 

feelings abuu t the two newspapers. 

Large ilLII I, 'e' of respondents choose Addis Fortune ' s 'News' column followed by 'News 

Analysi s' and ' Agenda ' from the whole content of Fortune. Capital readers choose firstly 

' International News' fo ll owed by ' Local News ' and 'Editorial ' column to read more often. 

Main reaSOll for choosing these sections of the two newspapers relates with getting update 

information abollt the world & business, because the newspapers mainly ana lyze the 

economy and business and sections help to develop entrepreneurial experience. 

Other content sections may be dissati sfying for respondents because contents are not up to 

date or outdated stori es are published , lack Balance of both sides of stories and are full of 

unnecessary deta il s. 
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Main reas()ns 1')1 respondellls to read both newspapers include for the purpose of searching 

new jobs, because they inform reader important things, they broaden the horizon of general 

knowledge and they show ways of improving self. 

Major benefits or funct ions earned from read ing the two newspapers include gett ing 

information and advice for da il y living, transmi ssion o f the social heritage relat ing to the 

media ' s ubilJl, t() communicate values, norm s, and styles across time and betwee n groups 

and mat chi ng onc'swits against others. 

Lack of publicat ion and delivery on time, lack of neutrality and balance, taking sides with 

government or lack of Independence and not deli vering information on time arc some 

common \\ '~ak ncss of t he two newspapers. Respondents stated that the newspapers are very 

good to get Adverti sement and Job vacancy notice, informing many new th ings and giv ing 

current ln f(mnat ion and Knowledge and hence these are their strengt h. 

5.2. Conclusions 

Based Oil llie fi ndings of the study, it can be concluded that ; readers of the two ncwspapers 

arc 111 0'" ·k young. educated sing le and employed pal1 of the society }\Iso married 

women and Diploma ho lder femal e part of the society reads more than married men and 

Diplo lnil I,,)ltkr male part of the society. Consistency is seen with women who have interest 

in reading the newspaper than male even in a change of lifestyle of sing leness to marriage. 

Capita l and , ddls FOl1une are the top two newspaper choices of the readers in ascending 

order and " li ile readers read most ly Capital newspaper, their main newspaper is however 

Addis fort une. 

Readers liu, e Hig h freque ncy of readershi p but low readership in terms o f spending small 

time or less than hour and pages covered are one third of the newspaper. Fee ling of the 

readers aboll l the newspapers is that their content is easi ly understandable, in fo rmat ive and 

bri ngs ICclillt!- 01 mahlng want to knuw more about it. 
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From the sec tiolls of Add is Fortulle 'News ', 'News Analysis ' and ' Agenda ' are most ly read 

sections . Capi tal readers choose the sections ' International News', ' Local News ' and 

'Editori al' co lu mn to read more often 

Getting update info rmation about the worl d & business, because the newspapers main ly 

analyze the economy and business and sections help to develop entrepreneurial experience 

arc rcasons o f' choosing some sections from the newspapers. Other contents need to be up to 

date or outda ted stori es are published, get balance of both sides of slories and avo id 

unnecessary detai I s. 

5 .3. Recommendations for the newspapers and implications for 
further studies 

The newspapers shou ld exert more efforts to get engaged with their readers to increase 

readershi p ill terms of time spent on the newspapers and page coverage. Also the 

newspapers ca ll take suggestions forwarded by the respondents which may include on 

invol ving journ alistic techniques like investi gative journalism in very important pub lic 

affairs and matters helps and makes them contributor to change in the society. Suggest ions 

by readers also ind icated that articl es which sho w how other countries grow in business and 

economy helps the newspaper gain more readers engagement. 

More in l(lIlll ative-ness is expected to gain more readers and sustain what the two 

newspap"r, tldVC the number of readers will increase. The newspapers should avoid as much as 

possible redllndanc,' and also should listen to reader heart. 

Study of rc"dcrsh lp is a consistent fi eld of study that needs a continuous update and fllliher effort 

should bIJ e '\~: r1cd to involve more studies on pri vate newspapers readersh ip helping and supporting 

them to ll ll ll ",lt avoiding their weakness and short comings through the feedback gained frol1l them. 
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ANNEX I 
TABLE 1: TABLE SHOWING LIST OF NEWSPAPER AND 

WEEKLY CIRCULATION RATE 

(SOURCE ETHIOPIAN BROADCASTING AUTHORITY 2012) 

- - -- -
"'?"'};J"p' 
,,'''I'IK. 

"'. ru·j·"u." ll9" (Name of ;:"hl: nll.M .... K.II·)· 
rilC6 f.· ·)· (lum'} 

"'. Newspaper) (Weekly 
Circulation 

rate) 

1 t7"C" 'C ( I" ?CY,: O,..?"") ,)· 2 7",H'] 'd'~"°'l.<i 10,712 
1.11, °'l'106-'P. 1·,caJ

• :r 
1-----

9,233 

The Reporter 1,'1"/(1."/1".: ,.. ?"'U " p' " 3, 140 
7 TV1- 17 ". "I. i 1.1-. ' /11 f,tTtICe;: " 

,. 12,000 
--

3 (I")f,l' " " " 1,060 
- - -- - ---- - - -

4 'd'Y' / 'ir.. " ,. " 2,250 
-- -- -

5 l.")g: M l " " " 1,000 
- - - -- ---

6 . (mO (;!!!.1 " " " 960 

7 ~'hh " " " 21,750 

8 ~~"I ' ', 'J 'd - " " ,. 1,983 
- y:;: .[;(..() - --- ------
9 " " " 1,000 

-

10 The SUlJ ~aharan h "1"/11.11';: ., 
" 1,200 

Inlorrner 
- - - -

11 1"(.,(1 .I~ g, ;(':rl'i' " " " 230 

12 The dai ly Monitor " OIl :J"P' 'i"I.e.·C; '''lil;J'oH:f' 1 ,690 

13 Capital " t)?"'};J" /~ 7" /l,j"Y u n6- 'p. 5,625 

14 Fortune " " " 7,750 

15 ml.·(t '1 A " " m.r,Cj il', t.\ (1<; 2 ,345 

16 fDcr.. ,e: ,V'C·; , "°"le';: t)?"·I;J"P. il7"C')' 6,300 
---

17 fl "I (1 .")'(: :' " " " 2,833 

18 Id:,':::- II ~'(" of - " " " 10,333 
- .-

19 u-)-t n " " " 3,633 

20 h'-H·C ,'I/'C:/·-- " " " 6,400 

21 II 1',CI1 " " " 3,867 

22 "r.. 'I: ,e: i1 " " '/,£,a'/ (j')- 1,700 
-

23 "'fl /. ·Y " " " 8,000 
--~- -- --

24 lloH:r.. h,M?" h"'lIl, ·)"I/M·n~: " 
,. 2,270 

-----
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ANNEX II 
QU ESTIO NNAIRE FOR CAPITAL OR ADDIS FORTUNE OR 

BOTH READERS 

Dear Respondents, 

This qU l'stionn ail'c is part of an MA Thesis conducted as a requirement for the fulfillment 

of M A in ,loll ntlilism and Communication at Addis Ababa Univel·sity. Its purpose is to 

assess thl' level of rcadcrship of Capital or Addis Fortune and Addis Fortune newspapcrs. 

The out-'v,lIe of the resea rch tota lly depends on the answers you give. Thcrefore, yo u are 

kindly n ' /uestcd to givc gcnuine and accurate responses to the questions. The researcher 

would Ii i,,: llJ assu rc you that your answers will be used for research purpose only. Thank 

you in advance. 

Part One: J)emognlphic Information 

Answ!'r th(' fo llowing questions about yourself which are to be used for statistical purposes 

on ly. pul ~ >I)Pl In fro n t of you r choices as a sign of selection if the questions lIrc provided 

with alternativc. 

J. Please pruvide yo ur personal in for mation below 

,'CA.l·elliak or Male __ Agc: ___ _ 

Marital statns: 
(,\) Si ngle (E) Married _ (C) Divorced _ (D) Widowed 

O:'clIpation ' 

(;\ ) Studenl___ (1:3) I-louse wife C) Employed_ 
Government or Private _______ (D) Retired _ (D) Unemployed __ 

(1 .) Priva te business __ 

I f your answer for occupation is "C" or "E" what is the type of your occupation? 

2. Educationa l l:3ackground 
li.,'ad anci writ e Grades 1-6 Grades 7- I 0 __ _ 

Gl ade 10 complete _____ Grade 12 complete Vocationally trained _ 

_ Diploma I:3A1BSc MAIMSc and above __ _ 

Part Two: Newspaper Readership 

J. Tf VOII r(':,d newspaper at all w hi ch newspapers do you read on an average basis? List them 

be1uw Iii ,»ce lld [Ilgorder, please. 
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No 

1 

3 

4 

5 

6 

7 

8 

9 

10 
11 

12 

13 

2. Which ,,,.\ sl' '' per do you read mostl y 

A) Capitdl B) F0I1une C) 130th 0) . one 

3. Tf yoll S:I)' one of the two or both, how often do you read the Capilal or Addis Forillneor bolh 
Newspapers ! 

A) Al most none B) Occasional ly C) Sometimes 0 ) Often E) Always (weekly) 

4. How muc h time, on average, do you spend reading the newspaper eachweek? 

A) Less Ihan 1/2 hour 8) 1/2 hour to less than hour __ _ 

C) I hour 10 less than 2 hours 0) 2 hours to less than 2 112 hours ___ _ 

E) 2 112 hours to less than 3 hours _ _ F) 3 hours or more ____ _____ _ 

5. How much of the Capital or Addis Forlune newspapers do you read or look into on an 

average each week? 

A) Aimllsi none 

0) About three quarter 

13) About one quarter 

E) Almost all 

C) About one half 

F) I don ' t know 

6. From the two newspapers which do you consider asyour main newspaper? 

A) Cap ita l B) Fortune C) None __ ~ __ 

7. What do you feel about the content of the newspaper in genera l? Please place the ,(sign right 

below the feeling that appropriately describes you. 

Answers Strongly Agree Neither Disagree 

Agree 

Agree nor 
Disagree 

Content is vcry informative 

Content is very concise 

It provid es Infor mat ion which a rc Credihle 

It uses very Sl'jLsdlllJ nal head lines 

It is force fu l-i n acco rdan ce with its characteristics 

There are in cell llves that lead to more reading 

It has fair prcscn tation of facts from both sides 

It is easily ull(l l' j's ta ndable 

I feel engaged Il l' the content 

1 am exposed loncw points of view or ways of th inking 

It makes me wa nt to know more about what I am 

reading 

It fee ls releva nt to our society and the times we live in 

Part Three: Newspaper Sections 
I. P lease rate Capilal or Addis Forillne or both newspapers content in each of the following 

sections . rndicate how often you read each section by putting ,l in one box in the 
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newspa per readership frequency part. The contents of each news paper appear fi'om fro nt 

page to back sequence. 

Contents of Capital 

_ S~ital 

Editorial 

Co mment 

Local News 

Numbers 

Spotlight 

Ca pital Newsin I3lwl 

BusIness and 
Eco nomy 

-
International Ne w,. 

Interview 

Comment 

Doing Business 

Entrepreneur Pro fIle 

Art & ( Ill t ll re 

Society 

Opinion 

US Box Office 

I Weekly Horoscop e' 
f- -

I l.aPllal 
ClassIfIed 

[ Advertiseme;;ts 

[. ,-
Frequ ency _ .. 

I 
Some 

Often times Seldom Never I - - -
I • 

I , .~-- ~~--

I 
I I 
I 
I 

L - ---- - .- - . 

I 

I 

I 

--- ~---I--- ---.~ 
I I , - .,. ---I---

I 
I. ! 

. -_. - - . - -

Contents of Addis Fortune 

Frequency 

Some 
-:- Fortu ne O_~ times Seldom 

Agenda 

News 

News analysis 

reatu res 

Quotes 

Commentary 

Up-cd notes 

View from Arada 

Radar 

Syndication articles 
from financia l times 

High-tech talk with 
Dereje Leti belu 

.~---

Economic and 
investment 
indicators 
Ad vertisempn t 

Classi fied adverts 

Anno uncement 

Leisure 
--

Weekly Horoscope 

2. Could yol.) mentio n the three newspaper sectio ns that have the highest news paper 

readcIship frequency for you from the list above? 

3. COldli you melllio n the main reasons for selecting some of the newspaper secti ons [j'o m 

th e li,( above as sati sfy ing? 
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I 

I 

4_ Coulci yo u ment ion your main reasons for se lecting some newspaper sectio ns u-om the 
I ist abo \ - ~ as d I ssat I S I'l l ng- I--------______ _____ ____ ____ __ _____________ _____ ___ - -------------------- ---------

Pa,-t hHlc '{casons for reading ncwspapcrs 
Which rea sons su its yo u for reading the newspapers_ First, indicate ho w each reason is like your 

own reason lor reaciing the Capital or Addis Fort/{/le newspaper by putting ,fin the correct 

colum n ro r c,lch reason_ 

----
[ read Capital or Addis Fortune Because A A Not 

lot little Much 
- - - - ---

, ',niO'l"hip 
---- - - - - -- -

2 It Works I" r me as esca pe or creating destruction of thoughts or situations 

3 It is besL lu I en joymenl 

5 It broad e the ho rizon of genera l knowledge 

6 I read it f - the purpose of searching new jobs 
-- -

7 It helps n to know the sports news 

8 It hel~s 11 ;'\)1' :mprovi ng the stat.u s in t.he socie ly 
-

10 It shows 
1------ -

11 Its storie ,. 
c ways of improving my self 

------ - - - -
Ir« in te resLi ng to read 

- -:-:-
12 It helps 11 

- - -- -- -
t.o learn th ings happing in the world 

--
13 Just To 1" s t.Jln c 

14 Its Slori« " -:re easy to un derstand 
--

IS It in forl1l _ S 1 lie important things 
---- --

16 It ca res a uu ut lJeople li ke me 
--- --- - -- - - --

17 It IS L L, J ~ L dHJd)i Lll d !1 i llll ll! pa!->t 

18 To get b neert informilLion from both s ides of subjects of the iss ue Social 

interact.i (J[ 1 (kee ping se lf informed for social conversations) 

19 ltis belt c:r t han other newspapers 

20 To get in III I -mation that can be used in conversa tions with people 

21 Itisthe l --n I have IH 

vs paper I can eaSi ly get 

pdpcr readi ng habit 
--- - r -

)(>1,. 

.' i." 

Part Five: fu n ct ions ea rned for reading Capital or A ddis Fortllne 
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1. Which Ilillction s do you obtain for reading the newspapers? Tndicate how each reason is li ke 
your OI \lJ tunC LJ on you got Ii-om reading the Capi/at or Addis For/lllle newspaper by putting 
,lin the -',lITect column for each function +-_ .. _._-- -_ ....... -----------.-.----

Reading Cap' tal or Addis Fortune serve greater function for 
------ ---- r-c 
A lot Little Not Notat 

e nvi ron me nt, 
-- ----

. o f soci e ty , 
-------- -

Surve illance ofth r 

Correlation of pa rts 

Transmission of t ile 

commun icate va lul' 

ma tching on e's VI'! 

. so cial he ritage relates to the media's abi lity to 

--------
getting info r ma ti o n 

provid ing a fr,lIlH"\ 

Preparing on ese lf c 

be r eassured J b tJ I" 

----

S, no rms, a nd styles ac ross time and between groups 
--

.• ga inst others 
-- -- .. -- -- --- --

and advice for dai ly livi ng 

'o rk fo r one's day 

u ltu rally for the demands of upward mobility or to 

J 1(~ dign ity and usefulness of one's role: 
- --

Much 

, -- :-:~ -
2. What do you think are the mam weaknesses of the Copilot or AddiS i ' or/llne newspaper? 

3. What do I O U think are the main strengths of the Capi/at or Addis ForI/me newspaper? 

4. Wha t ,I, ,,id thl' C"l'i/at (Jr ;1"";'1 For/lllle newspaper do to sustain aud maximi ze it s readers? 

Thanl{ you VC'"y Much for your coopcration! 
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ANNEX III 
INTERVIEW QUESTIONS 

The follow ing interview questions were used in interviews, 

I. Demogra phic Information 

I. Sex ------------------

2. f\~e -----------------

3 . OCCUPal l\ lIl------ - --

4. Levcl 0 f I :ducation -----------------------------------------

II. InfOJ'ma tion fo r the study 

I. or 1I1C: l wo newspapers wh ich newspaper do you read mostly? Which newspaper do you 

COlbidcr your ma in newspaper? 

2. Ho\\ o nen do you read Capital or f\dd is Fortune or Both newspapers? What 's your 

feclllig about them or it? 

3. Plcase) re member one title you ha ve read from recent articl es orthe newspaper. 

4. Why do you read the newspapers? 

5. What functions have yo u earned fro m read in~ the newspapers? 

6. Could you tel l me the weaknesses and strengths of the Capital or f\ddis fortune or Both 

ne\."papcrs'l 

7. Whal should Capital o r f\ddis Fortune or Both newspapers do to increase readerships of 

thc i' Jll'\\'spapcrs" 

II 
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