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Abstract

Communication plays a vital role for creating favorable conditions for peace building process.
Social media is one of the tools that many individuals, governmental and non-governmental
organizations are now using as a means of communication tool. The main objective of the study
is to assess the practices and challenges of using social media as a communication tool for peace
building: the case of Ministry of Peace. The descriptive research design was undertaken by using
interviews and content analysis method. Non-probability sampling methods were applied and
quantitative and qualitative data collecting techniques were used in this research. The research
was conducted based on the collected data by conducting interview with the employees of the
Ministry of Peace and by collecting 656 posted data from the Ministry’s Facebook page which
had got the total of 139, 838 likes, comments and shares. The collected data also presented and
analyzed based on their themes. Accordingly, among the total users reaction the posted data had
got 71.9 percent likes, 22.4 percent shares and 5.7 percent comments. The finding of this study
also showed that a lot of information has been posted on the Facebook page, 63.1 per cents were
in combination of images and text. Contents posted by this type of posting medium had got 72.4
per cent of users engagement by liking, commenting and sharing it. In addition findings showed
that when more information posted on the Ministry’s Facebook page, several users reacted to
the posted contents whereas less number of users reacted when less number of contents were
posted on the Ministry's Facebook page. Similarly, 62 percent of the information posted was
about peace building and 37.6 percent was about other day-to-day activities. Users comments
were also assessed and resulted that 75 percent of the comments were positively stated where as
25 percent of the comments were negatively commented. However, the Ministry Facebook page
was one of the main mediums to disseminate information to the Ministry’s stakeholders; it did
not have social media usage guidelines. The Ministry also did not used its Facebook page
properly for two way communication and effective peacebuilding purpose. The research
concludes that as social media has a direct impact on the process of peace building and the
Ministry is responsible to build peace all over the country. Hence, the research highly
recommended the Ministry to prepare and implement social media usage guideline, use different
social media platforms in different languages and use all posting medium proportionally.
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CHAPTER ONE

1. INTRODUCTION

1.1. Background of the Study

Scholars stated that the process of communication begins with the source, which issues a
message translated and conveyed to the receiver, who interprets the message and decides what
action to take. Accordingly, it has the role to build positive relationships among individuals,
groups or between organizations. It also plays a vital role for many aspects of activities such as
creating conducive environment for peace building process which encompasses promoting
peace, addressing the root causes of conflicts, identifying and addressing the underlying political,
economic, social and structural imbalances that have contributed to conflict, reconciling
differences, normalizing relations, and building institutions that can manage conflicts without
resorting to violence (Seitel, 2017, p.79; Oatle, 2011, pp. 7-10).

As Tworzydlo (2016, p.81) stated, in order to build positive relationships with their publics,
organizations disseminate information to citizens by using different communication tools such as
press releases, media alerts, press conferences, organizing events, inviting media for news
coverage, brochures, newsletters, website, social media and other traditional and new media

technologies.

According to Graham (2014) as cited by Ismail (2019, p.6), media has a great impact for peace
building. Currently social media is becoming well known channel used as a means of
communication tool that enable people to connect from around the world. It allows connecting
with citizens in real time; enable to easily share and disseminate the most important information

to a wide-range of people and to get valuable comments and feedback from the public.

Unlike traditional media, social media allow greater citizen participation which facilitates a two-
way flow of information with the government to communicate directly without intervention of
gatekeepers. It is also a relationship oriented, easy to use, participatory, and conversational and

allows many-to-many interaction among people in which they create share and/or exchange



information and ideas in virtual communities (Khan, 2017, pp. 3-4; Noordijk, 2014, p. 10;
Ismail, 2019, pp. 3-6).

However, according to Khan (2017, p. 136), Hauer (2017, pp. 2-3), Larrauri (2015, p. 4),
Rohwerder (2015, pp. 6-7) and Sileshie (2014, p. 100), social media have both an asset and a
threat. It has the power to promote tolerance and building peace by providing true information,
empower citizens and bring them together to protest violence, help governments to be
accountable, coordinate relief efforts, and build bridges of understanding across boundaries. On
the other side, if the users of social media publish different contents on social media sites without
proper verification, it conveys to misleading information, hinder peace activities and promote

extremism and violent agenda.

Accordingly, as Khan (2017, p.19) and Srivastava (2013, page number not stated) stated, social
networking sites are becoming part of everyday life for the world societies after the advent of
information and communications technology and the internet. As a result, currently, many
individuals and organizations from around the world are using social media in their day-to-day
activities for different purposes, such as, to disseminate useful information, to foster mass
collaboration, to provide online services at various levels, including government to government,

government to employee, government to citizen, citizen to government, etc.

In Ethiopia, the application of social media started after the internet was introduced in Ethiopia.
Records show that the after the internet was introduced in Ethiopia in 1990s, in the following
years, internet subscribers and the application of this new technology have been increased..
Accordingly, in the year of 2001, there were about 3,500 subscribers and currently, the total
subscribers reached 46.2 million; of which 44.5 million are mobile voice subscribers and the
number of internet subscribers crossed 20.8 million. Accordingly, the growth development of
internet users have contributed a lot in increasing different social media platforms such as
Facebook, YouTube, etc. which are becoming fundamental communication tools for the people
of Ethiopia (Ethio-telecom, 2020; Hagos, 2018, p. 1; ITU, 2002, p. 6).

Currently, in Ethiopia, different organizations used social media platforms for different purposes.
Of them Ministry of Peace is the one using social media. The Ministry was established by

proclamation number 1097/2018 on October 16, 2018. As far as the researcher’s reading is



concerned, Ethiopia is the only country that has the Ministry of Peace in the world. It was
established to ensure lasting peace and sustainable development, to alleviate political and social
crisis, to provide sincere services for human and democratic rights, etc. following the
appointment of Prime Minister Abiy Ahmed as the Prime Minister of Ethiopia. As stated in the
proclamation number 1097/2018, the Ministry has the duties and responsibilities to undertake the
objectives of peace-building, conflict prevention and resolution, building national consensus,
establishing and strengthening modern peace and security system and equitable development
(FNG, 2018, pp. 10639-10641).

It has also mandated to alleviate such conflicts in collaboration with relevant Federal and
Regional State government organs, cultural and religious organizations, national, regional and
international non-government organizations, civil society organizations and forums, nations,
nationalities and peoples of Ethiopia, and other relevant bodies which happened each corner of
the country as IPSS and FES (2012, p. 23) and UNDP (2012, pp. 5-7) stated by the causes of
competition for resources, clashes between different religious and ethnic societies, inter-regional

and ethnicities boundary disputes, terrorism and secessionist movements, etc.

Currently, the Ministry is comprised of four sectors: the peace and national consensus building
sector, the capacity building and modernization sector, the rule of law sector, and the federalism
and pastoralist development sector. The Peacebuilding Sector is a sector that coordinates and
works the main activities of the Ministry of Peace such as peace promotion, building culture of
peace and other peace building activities. The rule of law sector has the responsibilities of
conduction law enforcement, early warning and rapid response activities, etc. which helps for
seasonable solutions. Federalism and pastoralist development sector is a sector that promotes
equitable development among regional states, coordinates activities related to the federal system,
deals with relations between and among regional states as well as federal government and
regional states relations. The Modernization and Capacity building sector is also a sector that is

working to modernize the overall operation of the institution.

In addition, there are different departments and directorates subordinated to either the above
mentioned sectors or directly to the minister of the Ministry as well as eight institutions
accountable to the Ministry that has mandated to do related activities to the duties and

responsibilities of the Ministry of Peace. All these sectors and other departments of the Ministry,



in collaboration with various stakeholders have the responsibility to create conducive
infrastructure for peace building process in Ethiopia. Hence, in this research the practice and
challenges of using social media as a communication tool by Ministry of Peace were assessed.

1.2. Statement of the Problem

The rapid advancement of the internet and new media technologies contribute for the growing
dimension of the use of the social media. It contributes to provide new avenues for sharing
information and the peace building programs of early warning/early response programs, fostering
collaboration among groups, promoting peaceful attitudes, and supporting communities to
influence pro-peace policies (Kahl & Larrauri, 2013, p. 12).

However, according to Worku and Ephrem (2020, p. 445) and Jeffrey (2019, page number not
stated), for many years, there was no favorable environment for media freedom in Ethiopia;
citizens were denied access to information. Media personnel have also been arrested, harassed,
mistreated and exiled. As a result, many Ethiopians rely on social media and foreign-based
media as a means of accessing and disseminating information. However, these sources of
information have created a huge gap for crisis and conflicts by disseminating false information
rather than stabilizing the country that displaced millions of citizens and took the lives of many
peoples. Especially, via social media, unverified, distorted information and hate speech
repeatedly written that initiated one ethnic group to stand over the other. However, since the
appointment of Prime Minister Abiy Ahmed as Prime Minister of Ethiopia, detained journalists
and bloggers have been freed. Mainstream and social media also tried to support citizen access to

information, provide dialogue platforms on key issues.

Accordingly, currently many Ethiopian government and non-government organization, groups
and individuals are joining different types of social media to use them as a communication tool
for different purpose. The Ministry of Peace is one of the government organizations that started
to use social media for its communication purpose. According to the information obtained from
the Ministry’s Communication Directorate, among different social networking sites, currently, in
addition to other mainstream and traditional media, the Ministry is using Facebook as a
communication tool. Its Facebook page also show that, as of May 30/2020, the Ministry’s

Facebook page followers reached more than 70,000.



However, the number of followers on the Ministry's Facebook page is relatively small compared
to the national peace and security issues and many other related activities carried out by the
Ministry as well as other institutions and social media activists. For instance, according to the
information obtained from the Ministries' Facebook pages, as of May 30/2020, the Ministry of
Foreign Affairs, the Ministry of Health and the Ministry of Education Facebook page followers
reached more than 365,000, 170,000 and 145,000 respectively. The fact that social media is
becoming a major source of information dissemination channel, the number of Facebook

followers of the Ministry indicated that the Ministry is not using Facebook as much as it should.

To this end, the researcher tried to explore other relevant previous studies related to this research
topic. Accordingly, among some research works recently conducted on social media and related
issues are the following: Leoulseged (2018) studied the practices and challenges of using social
media as sources of news in Ethiopian mainstream media; Mulugeta (2019) conducted a research
on mapping online hate speech among Ethiopians: the case of Facebook, twitter and you Tube;
Hagos (2018, pp. 1-10), assessed how hatred spread in Ethiopia by using Facebook, and Sileshie
(2014, pp. 99-110) conducted a research on the challenges and opportunities of Facebook as a

media platform in Ethiopia.

However, as far as the researcher’s reading is concerned; no study has been found about
opportunities and challenges of using social media as a means of communication tool for
peacebuilding by the Ministry. In view of this, it is worth doing this research and essential on
assessing and examines the practice and challenges using social media as a communication tool
which would fill the gap of the Ministry’s social media usage effectively. Hence, from the
perspective of peace building, the researcher tried to asses the practice and identifies the

challenges faced by the Ministry in using these new media as a communication tool.

1.3. Research Questions

1. Wow does the Ministry of Peace use social media as a communications tool?

2. What does the user reaction indicate in using social media as a communications
tool for peace building?

3. What are the opportunities and challenges of using social media as a

communications tool for peace building?



1.4. Objectives of the Research
1.4.1. General Objective

The main objective of the research is to assess the practices, opportunities and challenges of
using social media as a communication tool for peace building by Ministry of Peace.

1.4.2. Specific Objectives

The specific objectives of this research include;
1. To assess and describe the practices of social media usage as a communication
tool for peace building by the Ministry.
2. To assess and analyze users reaction to the posted contents on the practice of
Ministry of Peace Facebook page.
3. To find out the opportunities and challenges of social media usage as a
communication tool by the Ministry.

1.5. Significance of the Study

This research focuses on assessing and examining the practice and challenges using social media
as a communication tool for peace building by FDRE Ministry of Peace. The researcher believes
that the findings of the research can help the Ministry of Peace to improve its use social media as
a communication tool for peace building. In addition, the research findings can have a significant
advantage for other governmental and non-governmental organizations as well as public
relations practitioners to strengthen their current social media communication practices. This
research also may contribute to a better understanding of the role of social media in conflict
prevention and peace building. Furthermore, it could be used as a spring board for those who are
interested in doing further academic researchers, developing social media usage guidelines and

peace policy makers.
1.6. Scope of the Study

This study assessed the contribution of social media to peace building as a means of
communication tool. There are different types of communication tolls used by both government

and non-government organizations; however, this study does not cover the use of social media



by all institutions. Instead, the study was based on the use of communication by government
organizations and focused on the Ministry of Peace. This study also does not assess all the
communication tools used by the Ministry of Peace. Rather, among the communication tools
used by the Ministry, it only limited to social media communication which the Ministry of Peace
is using it for peace building. Hence, the scope of this research covered only the Ministry’s social
media usage and the researcher tried to assess the practice and challenges of using social media
as a communication tool. In addition, primary data were collected by conducting an interview
with selected Ministry employees and secondary data from the Ministry’s Facebook page and
other related literatures.

1.7. Limitations of the Study

The research was highly dependent on internet connection to collect information from the
Ministry’s social media page. Hence, the unavailability of internet and internet connection was
one major limitation for this research. The eruption of the pandemic corona virus (COVID-19)
was another problem to get the willingness of the interviewees. In addition, because of Covid-19,
communication between the researcher and the research advisor were limited to telephone
conversations and exchanging messages by email. However, face-to-face communication is more
important to understand things than telephone conversations and email messages. Therefore, the
lack of face-to-face contact between the researcher and the research advisor was another

limitation for this study.
1.8. Organization of the Thesis

This thesis has been organized with five chapters. The first chapter is introduction part which
consists of background, statement of the problem, research questions, objectives, significances,
scope, limitations and the structure of the thesis itself. The second one is literature review that
comprises the concepts and issues about types and concepts of social media, peace and conflict
and conceptualization of social media for peace. Chapter three focuses on the research
methodology, data collection and procedures, sampling techniques. Chapter four presents
analysis and discussion of the data. Finally, chapter five concentrates on conclusions and

recommendations of the research findings.



CHAPTER TWO

2. LITERATURE REVIEW

2.1.  Overview of Social Media Concepts and Practices

Social media is one means of communication tool that transmits information to others. However,
as communication is a process of transmitting information, thoughts, opinions, messages, facts,
ideas etc. from one person, place or things to another person, place or thing, the evolution of
social media began when human starts communicate each other by postal service system
(invented in 550 BC). The evolution other social networking systems like the, telephone, radio,
television, the internet, the World Wide Web etc. continues to evolve and currently, scholars try
to define social media in relation with online communication (Ismail, 2019, pp. 3-6; Seitel, 2017,
p.79; Tworzydlo, 2016, pp. 81-82; Talpau, 2014, pp. 45-46; Safko, 2012, pp. 117-118; Baruah,
2012, p. 4).

Sawalha, Al-Jamal and Abu-Shanab (2019, p. 4) also stated that social media is an internet-based
Web 2.0 technology applications that has multiple features of user generated contents including
allowing direct instant interactions between parties, encouraging citizens to sharing their
opinions and information, enhancing the relationship between government to citizens, increasing
the collaboration and communication between both parties. Social media also defined that it is an
online communication tool which emerged out from the Web 2.0 generation that enables people
to create, share, interact, collaborate and exchange information with other people and

organizations across the globe (Khan, 2017, p. 2).

According to Khan (2017, p. 2), Nepal, Paris and Georgeakopoulos (2015, p. 4), Gupta and
Brooks (2013, p. 197), Sajithra and Patil (2013, pp. 72-73), there are five web generations. The
first generation (Web 1.0) was the web of content. It was an early version and read-only web
which allows only static and one-way information flow. The second web generation (Web 2.0),
the web of communication, evolved from Web 1.0. It supports two-way information flow and
works on the principles of sharing, openness, participation, and collaboration. The third web

generation (Web 3.0), semantic web or the web of context. It is smarter, faster, and reliable with



connecting all devices, concepts, applications, and people in the real world and the virtual world,
in real time than Web 2.0. The text generations named generations or web of things or Web 4.0
and web of thoughts or Web 5.0.

Accordingly, as social media have many benefits, the number of users of social media sites such
as Facebook, You Tube, LinkedIn, Twitters and other social media platforms are increasing from
time to time. In the year of 2019, out of above 7.7 billion people in the world at least 3.5 billion
have access to the internet and uses different types of social media platforms. From such types of
social media platforms, there are about 2.4 billion Facebook users, one billion of YouTube users,
660 million LinkedIn users and about 330 million users twitter (Ortiz-Ospina, 2019; Feyisa &
Dawit, 2018, p. 294).

2.2. Types of Social Media
According to Khan (2017, p.5), Luttrell (2015, p. 42) and Sajithra & Patil (2013, pp. 72-73),
currently, there are different types of social media platforms. Among them, the well-known
social media platforms are Facebook, Twitter, Instagram, LinkedIn, Pinterest and YouTube,
however, social media platforms are not limited to only these platforms but it includes other
social media components such as social networking, blogs and micro blogs, linking and posting,

content rating, bookmarking sites, audio and video podcasting etc.

Different scholars also classified social media platforms in different types such as social
networking sites (e.g. Facebook), collaborative platforms (e.g. Wikipedia), blogs and micro
blogs (e.g. Twitter), content communities (e.g. YouTube) and etc. (Mauroner, 2016, p. 168;
Nepal, Paris & Georgakopoulos, 2015, pp. 5-6). The most popular social media platforms,
currently widely used by peoples and organizations at global level are Linkedln, Facebook,

YouTube, Twitter, Instagram and Pinterest (Baruah, 2012, p. 4).

Facebook was founded in 2004 by Mark Zuckerberg and it has grown to be one of the most
widely accepted social networking sites on the internet. It is a simple platform that allows users
to upload pictures, videos, send messages or like, comment or share the posted messages on the
Facebook page account. The primary function of Facebook page is posting contents and updating
posted contents. Facebook users interact by liking, commenting and sharing posted contents and

hence an interaction is another Facebook’s relevant features. It has now becoming an influential



communication tool which used to address information, create relationship, etc. On the other
side, Twitter, which was launched in 2006, is also a real time online micro-blogging social
network enables users to send and read short messages containing 140 characters or less in the
form of text, photos (Shibuya, 2020, p. 50-51; Khan, 2017, pp. 34-38; Moore-Russo et al, 2017,
p. 3-4; Shinkafi, pp. 102-103, 2016; Maclean et al, 2013, pp. 295-297).

Instagram, launched in 2010, is a photo and video capturing and sharing mobile application
which provides users an instantaneous way to capture and share their life moments with friends
through a series of pictures and videos while Pinterest, launch in 2010, and is an image-sharing
open social network platform used for organizing and sharing images on its virtual pin board.
Similarly, YouTube, created in February 2005, is a video-sharing site which users can upload,
view, share videos, leave comments and LinkedIn, founded in December 2002 and then launched
in May 2003 as a networking site, is business-oriented social networking that are mainly used for
professional for posting their job offers, work experiences, professional expertise and other
related activities (Kaya & Alhajj, 2019, pp. 157-158; Khan, 2017, p. 29; Adedapo, 2017, pp. 9-
11; Shinkafi, 2016, pp. 102-103; Hemant & Avan, 2015, p. 2; Khasawneh & Abu-Shanab, 2013,
p. 11).

2.3. Common Characteristics of Social Media Platforms

According to Hermida (2010) as cited by Abrehet (2017, p. 28), social media can be defined by
the characteristics of participation, openness, conversational, community, and connectivity.
These features or characteristics of social media show the powerful nature of social media over
traditional media. It is an interactivity two-way communication, takes low cost to use. If the
content once published, it will be accessible at a time to all connected communities and will

be visible for a long time.

Khan (2017, pp. 3-4) also stated social media platforms have the characteristics of conventional,
relationship oriented, participatory and many-to-many medium. It is also enables mass
collaboration, easy to use, mostly owned and controlled by users themselves, timely disseminates
information to online connected users found everywhere the world and easily provides new

information.
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2.4. Concepts of Peace, Conflict and Peace Building

2.4.1. Concepts of Peace

Some dictionary meanings defined the word peace to be free from war and violence. However,
conflict occurs as a result of human everyday interactions which does not completely free from
it. Hence, the concept of peace is not confined to be free from war and violence; it encompasses
living a safe, secure, healthy and prosperous life. It also includes people to live in a secure life in
the economic, political, social and spiritual spheres (Tesfaye, 2014).

Temesgen (2015) and Williams (2008, p. 409) also stated that in the early years of peace studies,
peace was understood as the opposite of war and defined as the absence of war, aggression,
violence or hostility. However, as Galtung (1969, pp. 167-169) defined it, the concept of peace is
not only the absence of war but it includes the presence of justice, law of order, access to food
and clean water, education, security from harm, and other inviolable human rights, etc.
Accordingly, based on this concept Galtung introduced two types of peace: negative peace, being
the absence of war and actual physical or direct violence; and positive peace as the absence of
indirect and direct violence or the presence justice for all (Williams, 2008, p. 409; Galtung, 1969,
pp. 167-169).

2.4.2. Concepts of Conflict and Violence

According to Zvaita (2016, p. 39), Mu’azu and Ibrahim (2016, pp. 6-7) and UNEP (2009, p. 6),
conflict is a disagreement arising between two or more parties (person or group) in which one
party (person or group) perceives that its interests are being opposed or negatively affected by
the other party. Julius, Muliru and Gichoya (2015, pp. 1-4) and Folarin (2014, p. 10) also stated
that the causes of conflicts can be psychological (intra-personal conflict), sociological (inter-
personal, intra-group as well as inter-group conflict), political (inter-ethnic, intra-state conflict as
well as international conflict) or it can be resulted from a combination of different factors such as
political and institutional, socioeconomic resource, and environmental factors.

Galtung and Fischer (2013, p. 35) also classified violence in to three types: direct violence that
occur by diminishing one’s capacity such as by killing, damaging, harassing; structural violence
happened systematically by hindering from equal access to opportunities, the fulfililment of basic

human needs etc. and cultural violence occurred by prevailing social norms that are harmful
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customary practice but accepted and exercised by the society which make direct and structural

violence.
2.4.3. Concepts of Peace Building

Peace building is a process that requires people to promote conditions of nonviolence, equity,
justice and human rights. The process of peace-building could start before conflict arrises by
promoting peace, while the conflict is on-going with the aim of preparing the people for life after
the conflict and after conflict is ended by supporting sustainable peace and reconciliation the
conflicting parties (Zvaita, 2016, p. 39). Oatle (2011, pp. 7-10), Reychler (2010, pp. 2-4) and
UNEP (2009, pp. 6-7) also stated that peace building is a process tries to address the root causes
of conflict by identifying and addressing the political, economic and social structural that have
contributed to a conflict. Its process encompasses the activities undertaken before, during, or
after a violent conflict.

2.5. Culture of Peace in Ethiopia in Brief

According to Onuoha (2011), conflict is a universal phenomenon of the human society. It occurs
when people, groups, organizations societies, etc. disagrees, in different issues. It may also arise
from misinformation, stereotypes, prejudices, contradictory perceptions of justice. In addition
differing in sociocultural traditions, personal beliefs, ideologies; racial, ethnic, religious,

ideological, economic, political, social, and others may be a sources of conflict.

Ethiopia is not exception from this phenomenon. According to UNDP (2012, pp. 5-7), the causes
of conflict in Ethiopia are multidimensional. These include: competition for resources; clashes
between different ethnic societies, livelihoods competition between farmers and pastoralists,
political issues such as language rights, arguments on border delineation between regions and

ethnicities, etc.

The study conducted by IPSS and FES (2012, p. 38) also indicated that among the causes of
conflict in Ethiopia some of them are arouses from religious, ethnic and natural resources
differences as well as inter-regional boundary disputes, terrorism and secessionist movements.
According to this study (IPSS & FES, 2012, p. 259), inter-regional boundary conflicts and border

disputes between communities arose for the sack of controlling resources like water, arable and
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grazing land and other natural resources. Religion is the one that have a positive influence for
peace and tolerance on the one hand and conflict and intolerance on the other hand. Even though
Ethiopia is considered as the country of religious tolerance exists, in the present time, religion is
becoming one of the issues for occasional tensions, confrontations and intolerance among

religious communities in Ethiopia.

On the other side, Ephraim (2008) quoted by IPSS and FES (2012, pp. 103-106) listed that there
are elements within Ethiopian culture that promote the culture of peace. Among them,
hospitality, mutual co-existence, cooperation, humility, tolerance and culture of inter-ethnic
integration are the few Ethiopian values that support the promotion of the culture of peace. Issifu
(2016, p. 146) also explained that in Africa including Ethiopia, one way of resolving conflicts are
through culture and internal social control mechanisms such as by negotiation, mediation,
conciliation by forming local peace committee such as district peace council, peace and
development committee, and so on have been serving as a traditional conflict resolution
technique used as best mechanisms for the peacebuilding processes from the grass root levels

within a local context.

In addition, according to IPSS & FES (2012, p. 108) and DeRivera (2004, p. 532), culture of
peace will build by providing peace education, sustainable economic and social development,
respect for all human rights, equality between women and men, democratic participation,
tolerance and solidarity, communication and free flow of information etc. Therefore, in order to
alleviate the causes of conflicts and promote peace culture in Ethiopia, a number of legal
provisions and polices were conducted. In addition to the formal Justice System, great
emphasizes are also given to traditional justice mechanisms which play an important role in

conflict management and peace building (UNDP, 2012, pp. 12-13).

2.6. Opportunities and Challenges of Using Communication for Peacebuilding

Communication can be used as a medium of peace building process. However, if messages
disseminate in wrong way it can be a means of conflict and violence. On the other side, if it is
used actively and appropriately, it can play a vital role for peace building process by contributing
eliminating war, overcoming violent conflicts and creating favorable conditions for peace
building process (Hoffmann, 2014, pp. 105-107; Mutero, 2011).
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Additionally, peace building as defined above is the process intended to address the root causes
of conflict, to reconcile differences, to normalize relations, and to build institutions that can
manage conflicts without resorting to violence. Therefore, in order to meet this objective, as
Oatle (2011, pp. 7-10) stated, one way of framing communication for peace building is by using
social media and other new communication tools. These new communication tools can
contribute to prevent conflict, promote and build lasting peace by playing as an up to date and
real time information provider, helping people communicate and understand each other between

or among opposing groups.

Hence, using social media platforms as a communication tool for peace building will have both a
positive and negative role. The openness, real time conversation and many to may
communication characteristics of social media makes it the powerful nature to polarize society,
hinder peace activities, and promote extremism and violent groups, to convey misleading
information, if information publicized on social media pages without proper verification
(Chikezie & Obinna, 2018, p. 520).

On the other side, if it is appropriately used by disseminating positive, truthful and verified
information via social media platforms, it has the power to promote tolerance and building peace.
It has the potential to bring citizens together to protest violence, coordinate relief efforts,
empower citizens, provide information to reduce tensions, to combat hate speech, to reshape
attitudes, to promote peace and tolerance, to build bridges between the conflict parties and to
encourage mutual understanding across boundaries and different ethnic backgrounds (Baytiyeh,
2019, pp. 78-80; Zeitzoff, 2017.

In this regard, recent evidences shows that, during the Arab Spring, social media use played a
crucial role in mobilizing people and allowing individuals to organize themselves, communicate
and voice their complaints publicly. To this end, Facebook played a great role in mobilizing the
public for political change in countries like Tunisia that took 29 days to remove a 23 year old
regime, Egypt that took just 18 days of protests to force the resignation of President Mubarak
who ruled Egypt for over 30 years. Therefore, in order to social media for peace building
purpose, it needs to properly know what to use, how to use, when to use, and why to use it
(Sileshie, 2014, p. 103).
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2.7. An overview of Government Organizations Social Media Useing

The advent of information and communications technology in 1990’s and the internet have
transformed the world by connecting billions of people across boundaries. In line with this,
social networking sites such as Facebook, Twitter, etc. are becoming part of everyday life for
societies and organizations worldwide (Srivastava, 2013, page number not stated). Since the
appearances of social media, the governments have recognized the importance of social
media and have begun to use them for multiple purposes (Darwish, 2017).

Currently, social media is serving as a source of information and becoming the new medium
for individuals, organizations and other civil societies. Government agencies at all level are also
increasingly using social media to be more open and transparent on their activities and share
information more quickly and effectively than ever before. Hence, government adopt social
media to use for a variety of purposes, ranging from providing accurate information to citizens to
participation of citizens in policy formulation and improving internal communications (Nepal,
Paris & Georgeakopoulos, 2015, pp. 296-297; Macnamara & Zerfass, 2012, pp. 1-3).

Using social media by government enhances the communication between governments and
citizens, advances governments’ interactions with citizens, simplify communication, and
improvement of government service delivery. Social media also enables the citizens to express
their opinions, and the governments to get feedback from their citizens where citizens participate
by creating the content of government topics and the government use and follow the content
generated by citizens to fulfill government mission (Mahajan-Cusack, 2016, p. 26; Mishaal &
Abu-Shanab, 2015, pp. 357-359).

Currently, many public sectors organizations are using social media in their day-to-day activities
for different purposes, such as, to disseminate useful information, to foster mass collaboration, to
provide online services at various levels, including government-to-government, government-to-
citizen, government-to-business, government-to-employee and citizen-to-government (Khan,
2017, PP. 10-12; Nepal, Paris & Georgeakopoulos, 2015, pp. 296-297).

Governmental organizations are also using social media sites to meet some challenges including:
to train employees, to build and increase relationships customers, to get new ideas and feedback

on existing government activities, to resolve conflict, build and promote peace, to inform the
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public about activities of the government organizations, to improve government organizations
delivery of public services and etc (Hampton, 2016, pp. 33-34; Nepal, Paris & Georgeakopoulos,
2015, p. 15). Therefore, using social media as a communication tool facilitates government
services to be more open, transparent and helps the government to be more participatory (Khan,
2017, pp. 3-4). However, as Khan (2017, p. 120) stated, social media is not just about creating a
government Facebook page, Twitter account or other platforms, but it requires strong leadership
commitments, well designed social media usage guidelines as well as sound policy and skillful

professionals who manage the platforms.

2.8. Social Media Strategies for Government Organizations

Currently, a large number of governments found elsewhere in the world have started using social
media as a medium to disseminate information to citizens and interact with them. All
governments that use any form of online communication needs to develop, implement, and
enforce a social networking strategy, guidelines or policies aligned with the organization’s
mission. The guidelines also provide an in depth review of types of social media, their
characteristics and challenges in their uses why to use, which platforms to use, who will engage,

how to engage and other requirements (Nepal, Paris & Georgeakopoulos, 2015, p. 17).

Accordingly, in order to design the guidelines using various social media platforms for
organizational purpose, it is essential to clearly know the overall organizational mission,
objectives, goals and communication strategy; the origin the content and content selecting
requirements, the experts who will be responsible for content creation, the target audience and
social media channels for the organization. In addition, when drafting a social media strategy, it
is essential to consider about crisis management if things go wrong and compliance with

governing principles and laws (Mergel, 2012, p. 7; Macnamara & Zerfass, 2012, pp. 1-3).

Khan (2017, pp. 120-127) also discussed that, the strategy should also include a well-defined
purpose and scope, the type of content we post, who will create and approve the content we post,
the time when and how often to post the content, who will responsible to handle and follow-
up comments, suggestions, and other feedbacks. According to Khan (ibid), a properly
designated social media strategy helps to handle the use of the social media in a professional and

responsible way.
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2.9. An Overview of Social Media Practices in Ethiopia
In Ethiopia, the current types of social media platforms were started when the internet was
introduced and expanded. According to ITU (2002, p. 1), the use of the internet, in Ethiopia, was
started in 1993 and in the year of 2001, there were about 3,500 users. Since then, the Ethiopian
government undertakes different activities for developing the internet and ICT. In line with this,
according to Ethio-Telecom (2020), the access of internet services and the user of mobile for
Internet are expanded from time to time at the national level. The demand for mobile services
and internet access continues to grow exponentially and according to information obtained from
Ethio-Telecom website (2020) as of August 2020, the number of mobile internet users across the

country has reached over 22.8 million.

Currently, with the advancement of new technologies and internet access, have contributed a lot
to increase the user of social media platforms such as Facebook, YouTube, etc. from time to time
and it become one of the fundamental communication tools for the people of Ethiopia, Ethiopian
government and other non-government organizations (Hagos, 2018, p. 2). According to the
information obtained from the website of Statcounter (2020) and Napoleoncat (2020), as of April
2020, among the total of social media users in Ethiopia, there are about 6.7 million Facebook
users which accounted for 57.8% of the total social media users. In addition, YouTube, Pinterest,
Twitter and Instagram users in Ethiopia covered 18.06%, 15.02%), 7.62%, and 0.57%

respectively. Less than one percent was covered by the remaining social media platforms.

2.10. Theoretical Framework of the Research

Currently there are many new communication media technologies all over the world. Among
them, Facebook is one of the widely used new social media technology that many public sectors
organizations using it as communication tool for their day-to-day activities. The primary function
of Facebook page is posting contents and updating posted contents. It has also the characteristic
of allowing social interaction between its users, to create, share, interact, collaborate and
exchange information with other people and organizations across the globe (Kaya & Alhajj,
2019, pp. 63-64; Khan, 2017, pp. 3-4; Nepal, Paris & Georgeakopoulos, 2015, p. 15).

The importance of using this new technology as a communication tool will determined

depending on its usage or application. Therefore, in addition to concepts and theories discussed
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in literature review, the research theoretical framework that will have an impact how the
researcher to collect and interpret data, focuses on social media engagement and technological

determinism theories.

According to Baytiyeh (2019, pp. 78-80), Hauer (2017, pp. 2-3) and Kahl and Larrauri (2013, pp.
7-8), using new technologies will expand new avenue of participation, engagement and
accountability. In recent years, it assist to promote inter-community relations, facilitate access to
information and help emergency response during conflicts and contribute to social cohesion in
conflict-affected regions. It also enables to easily share and quickly disseminate information
across the virtually interconnected parties across the world.

This opportunity of participation is also an opportunity for engaging in new ways with peace
building process by offering tools that foster collaboration, transform attitudes, and give a
stronger voice to communities. However, the importance of new technologies will be determined
depending on the purpose of action. It will benefit positively or negatively. If it applied
positively, it has the power to promote tolerance and building peace. On the other side, if
contents posted without proper verification or negatively applied, it conveys to misleading
information, hinder peace activities and promote extremism. Therefore, using social media as a
communication tool needs to apply new technologies appropriately (Hauer, 2017, pp. 2-3; Kahl
& Larrauri, 2013, p. 12; Griffin, 2012, pp. 385-386; Stephen & Foss, 2009, p. 885).

In the same way, social media engagement is stated by the number of likes, shares and shares for
the posted messages. Getting more number of likes, comments and shares facilitate social
interactions among social media users. It also provides an indication of getting more value to the
posted content. It also provides dialogic communication among a large numbers of stakeholders.
The message will post either only in the form of text, photo, video or by in combination of text
message with other posting medium. Hence, in order to increase the number of daily active users
and generate more likes, comments and shares, it is essential to update the page actively by fresh,
accurate and relevant information, giving due consideration for the type contents, time of
posting, as well as applying clear social media usage strategy (Gangi & Wasko, 2016, p. 54;
Oyza & Edwin, 2015; Carboni & Maxwell, 2015, pp. 19-20; Jayasingh & Venkatesh, 2015, pp.
19-22; Mishaal & Abu-Shanab, 2015, pp. 357-359).
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CHAPTER THREE

3. RESEARCH METHODOLOGY

This chapter focuses on the research methodology which deals with research design, sample size
and sampling technique and data collection method. In addition, sources of data, procedure of
data collection, and method of data analysis would have been discussed under this chapter.

3.1. Research Design

Research design is the conceptual structure within which research is conducted; it constitutes the
collection, measurement and analysis of data. It refers to the overall strategy that the researcher
integrates different components in a coherent and logical way (Kothari, 2004, pp. 31-32).

The objective of this research is assessing the practices and find out the challenges of using
social media as a communication tool for peace building. The objective of descriptive research is
also to describe a state of phenomenon that already exists or the characteristic of a group or a
particular situation (Sahu, 2013, p. 27). Accordingly, this particular research will follow a

descriptive research design.

In descriptive research, primary data were collected by either quantitative, qualitative or both
mixed approach. Quantitative approach specifies numerical assignment to the phenomena under
study and qualitative approach produces narrative or textual descriptions of the phenomena under
study whereas mixed methods research combines elements of qualitative and quantitative

research approaches (Vanderstoep & Johnston, 2009, pp. 35-37).

Qualitative research is closely associated with a variety of data collection techniques like
interviewing, participant observation, etc. that give privileged access to people’s social
meanings. It involves data collection procedures that result primarily in non-numerical data
which is then analyzed by non-statistical methods; while, quantitative research relies on
numerical data which is collected by questioners, content analysis or other data collecting
methods and analyzed primarily by statistical methods (Dornyei, 2007, pp. 25-31; Miller &
Brewer, 2003, p. 44).
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Nowadays, according to Dornyei (2007, pp. 36-37), in the field of social science research, using
either of one approach is inadequate. Due to this reason, mixed research approach has been
increasingly seen as a third research approach method that has the strength to overcome the

weakness of qualitative and a qualitative research approach method.

Therefore, in order to make it suit to the collection of the required information from a larger
sample and make the analysis easier, the researcher used mixed approach. Hence, data were
collected by interview and posted contents on the Ministry Facebook page were gathered by

using content analysis data collecting method.

3.2. Target Population
Population is all the items constitute under consideration in the research. It is the universe or a
collection of all the elements that can be included in the study. It is consists of any well-defined
set of elements. The most important point about a population is that all the members can be listed
which also called a sampling frame. Therefore, a sampling frame is a list of members of the
population under investigation and is used to select the sample (Vanderstoep & Johnston, 2009,
p. 26; Adams et al, 2007, p. 96; Kothari, 2004, p.14). Hence, the population of this research
includes employees of Ministry of Peace, contents posted on the Ministry Facebook page as well
as followers, friends and users who likes, shares, follows, comments the posted contents of the

Ministry Facebook page.
3.3. Sampling Method

Sampling is the process of selecting a number of study units from a defined study population. It
is the procedure or technique of selecting a suitable sample or choosing a sub-group for the
purpose of determining parameters or characteristics of the whole population by using either
probability sampling or non-probability sampling or both sampling methods to participate in the
study (Kirea, Malakwen & Lumala, 2018, p. 97; Adams et al, 2007, p. 87; Kothari, 2004, p. 152).

This research was conducted by collecting the likes, comments and shares to the posted content
on the Ministry’s Facebook page and conducting interview with employees of the Ministry.
Hence, selections of representative interviewees from the target population were made by

purposive sampling method. Purposive sampling involves purposive or deliberate selection of
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particular units from the population by the researchers which considers as representative. It also
gives a chance to select those who are experienced, have the knowledge on the subject of and
willing to take part in the research project (Zemedkun, 2014, p. 44; Cohen, Manion & Morrison,
2000, p. 92) Based on this, the researcher purposively selected employees, who are experts and
officials of the Ministry for interview from Public Relations and Communication Directorate,
Peace Building Directorate, and Faithful and Inter-religious Affairs Directorate based on their
position, knowledge, and experience for getting more relevant information on various issues

related to this research topic.

Similarly, the population of this research includes the users of the Ministry Facebook page who
likes, shares and comments the posted content. However, the users of the Ministry Facebook
page may vary from time to time, which made it difficult to get the exact (unchanged) number of
the population. Hence, the researcher collected all posted contents accidentally available data
from the Ministry Facebook page within the specific period of time. According to Vanderstoep
& Johnston (2009, p. 27) and Walliman (2006, p. 78), this sampling method involves collecting
information from members of the population that are near to the research site and readily
available for research purposes. Accordingly, posted contents starting from November 1/2018 to
April 31/2020 on the Ministry Facebook page with their likes, shares and comments were
collected within the period of one month, from April 15/2020 to May 15/2020.

Many users manly reacted by like, comment and share the posted information on social media
pages in the first days of posting. Therefore, in order to get appropriate number of users reaction
to the information posted on the social media pages, it is important to wait a certain amount of
time from the date of the data is posted. As a result, information posted on the Ministry's
Facebook page from November 1/2018 to April 1/2020 was collected between April 15 -
30/2020. Data in April 2020 were collected from May 1 - 15/2020, which was at least 15 days
after information posted on the Ministry's Facebook page. Similarly, interview responses were
collected by conducting face to face interview from May 4 - 8/2020 in the interviewee’s offices

at the Ministry of Peace.

In addition, in order to assess users comments, by using quota sampling, from data posted on the
Ministry’s Facebook page within 18 months covered by this research, two out of each month's

post were selected. As Walliman (2006, 79) stated, quota sampling is an attempt to balance the
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sample by selecting responses from equal numbers of different respondents. Hence, a total of 36
posted dada were selected and all comments of the selected posted comments were assessed.

3.4. Sample Size

Sample Size refers to the number of items to be selected from the total population to
constitute is technically called a sample. The size of sample should neither be excessively large,
nor too small. It needs to decide an optimum or eligible members from the target population who
will participate in the study (Kothari, 2004, p. 56). On the other side, if a research that have small
population, it is better to collect data from the whole population (Sahu 2013, p. 46; Vanderstoep
& Johnston, 2009, p. 7). Accordingly, for this research purpose, four interviewees were selected
by purposive sampling method from the employees of the Ministry. In addition, all immediately
available posted contents and total numbers of like, comment and share to the posted contents on
the Ministry Facebook page from November 1/2018 to April 31/2020 were collected.

3.5. Data Collection Methods/ Instruments

In this research, both primary and secondary sources of data were used. Under primary source,
data were collected by using interview and content analysis method. Hence, during the process of
data collection primary data were collected by conducting interview with purposively selected
Ministry employees. Secondary sources of data were gathered from posted contents on the
Ministry’s Facebook page and from various textbooks, journals and other secondary sources
documents related to this research topic. The analysis of this study began after the data for the
study was collected by May 15/2020. It took two months to complete the first draft of the
analysis, and two and a half additional months for the final analysis, by incorporating the
advisor’s comments. The period between the final data was collected and the final analysis was
ended, the practices of Ministry Facebook page was not changed other than increasing the

number of Facebook followers which does not have any impact on the research.

3.5.1. Interview

Collecting data by interview-techniques has the advantages to obtain easily more information in
greater depth, gives the opportunity to greater flexibility and the interviewer can collect
supplementary information about the respondent’s personal characteristics which helps in

interpreting results. On the other side it has certain weaknesses that this method is relatively
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more-time-consuming and very expensive, hard to easily approach certain respondents and

sometimes they may give imaginary information (Kothari, 2004, pp. 97-98).

Hence, in order to stay away from such limitations, the researcher has tried to make the questions
clear, simple, and to the point. Accordingly, based on the developed interview guide, the
interview was conducted by the researcher himself with purposively selected employees by
briefing the purpose and objective of the research to the respondents. The researcher used face to
face interview methods to collect a wide range of information on the practice of using social

media as a communication tool for peace building.

The interviewees were drawn from purposefully selected employees /experts and officials/ who
are working under Communication, Peace Building, and Belief and Religious Affairs
Directorates. The researcher made prior contact with the interviewees to set appropriate schedule
and conducted the interviews from May 4 — 8/2020. During interview, with the permission of
interviewee, the researcher made notes when it is necessary and records the interview by audio

recorder to capture the exact words of the interviewees.

As mentioned above, the Ministry of Peace was created to sustain the reforms that Ethiopia is
currently undergoing through peace-building measures, establishing and strengthening the rule of
law, and building the capacity of peace and security focused sectors, and so on. Additionally, the
office is tasked with using already existing social customs to deepen and sustain peace-building
objectives and building national consensus. The sum total of all these activities is primarily to
ensure lasting peace at the national level. Based on this, the Ministry organized into four sectors

and several other departments. One of these departments is the Communications Directorate.

The Communication Directorate is the department that monitors, implements and directs the
overall internal and external communication and information dissemination through various
means of media, including social media of the Ministry. Since the main purpose of the Ministry
is to see a peaceful, caring and loving Ethiopia, and the main purpose of the Communications
Directorate was to help for the achievement of the Ministry’s vision and mission, this directorate
was selected purposefully. In addition, the Peacebuilding Directorate is a major component of
the peacebuilding process assigned to the Ministry. The sector undertakes a number of activities

to promote peace. So this sector has been selected because it is important to include interviews.
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Similarly, the role of the Directorate of Belief and Religious Affairs works on administrative
matters to ensure that citizens have the right to freedom of opinion and belief, and to strengthen
the value of coexistence between religions and to promote the value of peaceful coexistence. It
has also the responsibilities to create conducive environment for belief and religious institutions
to operate freely in accordance with the law. As a result, this Directorate also selected based on
its responsibility for making significant contributions to peace building at the national level.

Hence, the Peacebuilding Directorate director, Belief and Religious Affairs Directorate director,
Communications Directorate representative and two senior communication experts who also

manage the Ministry Facebook page were purposefully selected and interviewed.
3.5.2. Content Analysis

Content analysis is also used for this research as one way of quantitative data collecting method.
According to Kothari (2004, p. 110), Lai and To (2015, pp. 139-140) and Mukherjee, Sinha and
Chattopadhyay (2018, pp. 29-31), content analysis is used for collecting qualitative or
quantitative data either written, verbal or visual materials. In addition, it applies in collecting
data from documentary materials such as books, magazines, newspapers and the contents of all
other materials which can be published or printed, spoken or broadcasted in mainstream or new

media over a period of time.

In the contemporary digital age, different issues are discussed regularly on different social
networking sites. The contents are becoming widely accessible, up-to-date and available in
electronic format and which are increasingly turned to as an information source (Hamad et al,
2016, pp. 1-2). Hence, as this research tried to assess the practice and challenges of using social
media as a communication tool for peace building, in order to collect a reliable quantitative data
from the Ministry’s Facebook page, content analysis was applied to be one of the data collecting

methods.

Accordingly, all Facebook page posts, the total of 656, that were published during eighteen
months from November 1/2018 and April 30/2020 on the Ministry’s Facebook page were
collected within the period of from April 15/2020 to May 15/2020. All these posted information
were collected from the Ministry's Facebook page with their total number of likes, comments and

share and documented by capturing screen shots using snipping tool.
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This technique was applied to solve the problem that the Ministry might delete certain posts for

various reasons or the number of like, comment and share the posted content may vary.
3.6. Data Analysis Method

The collected data via content analysis and interview needs to be interpreted and analyzed based
on thematic analysis for qualitative data collected by interview and units of analysis for
quantitative data collected from Ministry’s Facebook page. According to Teshome (2017, p. 32)
and Jupp (2006, pp. 186-187), thematic approach the most common forms of analysis in
qualitative research. It is useful for finding common thematic elements across research
participants, organizing them into meaningful themes and describes your data set in detail. Rizk
et al, (2009, p. 2) also stated that, the thematic analysis is a process consists of gathering all
relevant information within a specific time frame, checking the relevance the raw data, removing
the remaining irrelevant content and organizing or categorizing the relevant data into meaningful

groups or themes.

The researcher also categorized quantitative data collected from the Ministry’s Facebook page
based on their quantitative units of analysis such as the number of likes, shares and comments;
negative and positive comments against the posted content and based on themes. Accordingly,
after ambiguous interview answers were left out, the collected data via interview were
categorized based on themes that were emerged from the interviewees own words and analyzed
using the themes based on research questions as well as the information collected from the

literature review.

Similarly, the data collected via content analysis method from the Ministry’s Facebook page
were analyzed by categorizing similar contents/strata together under their units of analysis, such
as the number of likes, shares and comments; negative and positive comments against the posted
content; negative and positive comments against the posted content; medium of the posted
content (only text, text with video/audio, text and images); and from the category as peace
promotion, post conflict, reconciliation and rehabilitation, early warning and conflict prevention
perspectives. The analyzed results of the content analysis were presented using graphs, charts,

and simple percentages to illustrate the collected data.
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As this research tried to assess the practices and challenges of using social media as a
communication tool, both qualitative and quantitative data were used. Hence, in order to achieve
the research purpose, the researcher had tried to triangulate by combining the qualitative and
quantitative data gathered from the Facebook page, the response of the interviewees about the

Ministry’s social media practices and information obtained from literature reviews.

Finally, the results of both quantitative and qualitative data were summarized and conclusions

and recommendations were drawn from the summarized research results.

3.7. Ethical Considerations

Respondents selected by the above sampling methods participated in the research with their
willingness. In addition, the researcher attempted to ensure all respondents to keep their identity
and responses as confidential. Data collected by the above data collecting methods were used
only for this academic purpose. Therefore, in connection with this study, data obtained from the
research participants/respondents was reported in the aggregate and remained anonymous.
Maximum efforts were made to protect the identities and moral values of the research

participants/respondents.
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CHAPTER FOUR

4. DATA PRESENTATION and ANALYSIS

In this chapter, data analysis and interpretation about nature or content of posts, practices of
usage, users reactions to the posted contents, opportunities and challenges of using social media

as a communication tool and findings of the research would have been presented.

4.1. Nature of Social Media Usage

4.1.1. Number of Posted Contents per Month

Figure 4.1: Number of posted contents per month

Source: Ministry’s Facebook page survey (2020)

In the eighteen months (from November 1/2018 to April 30/2020), 656 data were posted on the
Ministry’s Facebook page. As shown in the figure 4.1, per month ranging from the lowest 3 data
to the highest 82 data were posted on the Ministry’s Facebook page. Among the eighteen
months, the highest numbers of data were posted in April 2020 by posting 82 contents while the

lowest were in July 2019 only 3 contents were posted.
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The above figure 4.1 also indicated that an inconsistent posting of information on the Ministry's
Facebook page. As shown in the above figure, in some months, on average one or more data
were posted per days, and up to 20 data were posted per week. On the other side, no data was
uploaded for up to three weeks in June 2019 and from June 2019 - August 2019, the Ministry’s
Facebook page were not updated for 45 consecutive days. One of the characteristics of When a
Facebook page is that if regularly and consistently updated with fresh and reliable information,
the users, friends and followers the Facebook page will increase and the information
disseminated by the Facebook page has a great probability to reach to the relevant stakeholders.

Hence, if the Ministry uses its Facebook page properly, it will to make a significant contribution
to achieving its goals. In addition, inconsistently updating its Facebook page would an impact to
have less in number Facebook followers. Accordingly, as of May 30/2020, it had only 70,000
Facebook followers which is less in number when compared to other organization and individual
activists found in Ethiopia. However, the Ministry is not updated its Facebook page consistently
and does not use it to achieve its intended purpose.

4.1.2. Category of Posted Contents

Figure 4.2: Category of posted contents

B Conflict Prevention and
Peace promotion
Contents

B Post conflict Contents

= Others Activities or
Contents

Source: Ministry’s Facebook page survey (2020)

The Ministry posts different types of information on its Facebook page. Most of the information

focused on preventing conflict, building a culture of peace, disseminating information on the
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importance of peace, building social, cultural and economic values, and so on. The remaining
posted information covered about activities of post-conflict, rehabilitation, displacement,
reconciliation, and some other information. Therefore, for the purpose of this research,
information on conflict prevention and other peace building activities were grouped in the
category of peace promotion, early warning and conflict prevention. Post-conflict and related
contents are classified as post-conflict content, and those other than these categories are
classified as other activities. Accordingly, among all posted contents, as shown in figure 4.2, 494
posted contents were posted in the category of the content of the peace promotion, early warning
and conflict prevention which covers 75.3% and 57 posted contents (8.7%) were posted in the
category of the content of post conflict, reconciliation and rehabilitation. The remaining 105
posted contents (16%) were contents from others activities.

According to the above presented data, 84 percent of the information was directly related to
peacebuilding activities. The remaining 16 percent was related to other public relations activities
that are not directly related to peace building but may indirectly contribute to peacebuilding. As a
result, although the Ministry has not updated the Facebook page consistently or regularly, the

posted information was focused on peacebuilding.

4.1.3. Sources of Posted Contents

Figure 4.3: Sources of posted contents
8 (1.2%) 35(5.3%)

22 (3.4%)
25 (3.8%)
H MoP
29 (4.4%)
H FBC

mEBC

= PMO
B ENA

= Other Sources

Source: Ministry’s Facebook page survey (2020)
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The main task of the Ministry, in collaboration with various stakeholders, is to create conducive
infrastructure for peace building process in Ethiopia by carry out peace building activities at the
national level (FNG, 2018, pp. 10639-10641). Accordingly, by using their social media pages,
the Ministry and other stakeholders disseminated different information that helps to create
peaceful environment to the general public. Hence, in addition to posting its own activities, the
Ministry shared related contents that posted on others organization social media page and posted

to its Facebook page.

Accordingly, when we see the sources of the posted contents, as presented in figure 4.3, out of
the total contents posted on Ministry’s Facebook page, the 537 posted contents which covers
81.9 percent of the total poste were original contents or contents prepared and directly posted by

the Ministry itself.

The remaining 119 data (18.1 %) were shared by the Ministry from others social media sites: 29
contents from Fana Broadcasting Corporate (4.4%), 25 contents from the Ethiopian Broadcasting
Corporation (3.8%), 22 contents from the Office of the Prime Minister (3.4%), 8 contents from
the Ethiopian News Agency (1.2%) and the remaining 35 contents from others different social
media sites (5.3%).

Figure 4.3 described above also shows that most of the information was prepared and posted by
the Ministry itself. Since the main purpose of the Ministry is to bring peace and build to Ethiopia
and the Horn region, the information posted on the Ministry's Facebook page was expected to
contribute to the success of the Ministry's mission. In addition, the participation of all institutions
and citizens in ensuring the peace and security of a country is important and the fact that these
activities have been made available to stakeholders by posting on the Ministry's Facebook page
will create more opportunities for the Ministry to achieve its goals. Therefore, based on the
analysis of the data collected for this study, the results show that the Ministry is expected to

strengthen the way of posting Facebook information on its Facebook page.

However, the information shared by the Ministry on its Facebook page was mostly from
mainstream media institutions outlets. Therefore, in order to further strengthen the practices of

its Facebook page usage, in addition to the information disseminated by the conventional media,

30



it is also necessary to use the information disseminated by other bodies; especially the
information disseminated by individuals and institutions who/which are working by focusing on
peace building activities.

4.1.4. Posting Medium of Posted Contents
Figure 4.4: Medium of posted contents

B Text with Images

M Only Text

m Texts with Audio/Video
B Only Images

m Only Audio/Video

Source: Ministry’s Facebook page survey (2020)

Based on the data gathered from the Ministry’s Facebook page, the researcher found various
contents posted in text, videos, images, or by combining with text contents. Carboni and
Maxwell (2015, pp. 19-20) stated that posting text contents by combining with images, video or
audio would result in more engagement than posting only text, photo, audio or video messages.
Accordingly, as presented in figure 4.4, among 656 messages posted in the Ministry’s Facebook
peg, text messages in combination with images were posted 414 times (63.1%), only text
messages 103 times (15.7%), text messages with audio-video messages 72 times (11%), only

image messages 44 times (6.7%) and only audio-video messages 23 times (3.5%).

As shown in figure 4.4, most of the contents were posted with the combination of texts with
other mediums and followed by only text messages. However, if pictures the video messages and
other images would be set in high quality and posted on the Ministry Facebook page, they would
get better acceptance by users than texts messages. For example, information disseminated in the

form of video and image on the Ministry's Facebook page on April 13/2020, April 12/2020,
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April 11/2020 and January 9/2019 had got the highest likes, comments than others. Therefore,
the data collected indicates that the Ministry will be more acceptable to Facebook followers if it
transmits information using quality photo and video messages.

4.1.5. Language Types of Posted Content

Figure 4.5: Posting language types

2(0.3%) _1(0.2%)
2 (0.3%) | H Amharic

B Ambharic & English
M English

® Ambharic & Oromo
m Tigrigna

= Oromo

1 Not stated in language
(Only photo or video)

Source: Ministry’s Facebook page survey (2020)

The Ministry used different languages to post contents on its Facebook page, however, as
presented in figure 4.5, among 656 posted contents, 532 (81%) contents were written in Amharic
language which covered the highest share of all other languages. In addition to Amharic
language the Ministry posted 61 (9.3%) contents both in Amharic and English language, 32
(4.9%) contents either only photo without description or video without narration, 26 (4%)
contents in English language, 2 (0.3%) contents in Tigrigna language, 2 (0.3%) contents both in

Ambharic and Oromo language and 1 (0.2%) content in Oromo language.

As Ethiopia is a multi-lingual country, it is important to use a variety of national languages to
effectively deliver information to the people of Ethiopia. In this regard, the information provided

by the Ministry Facebook page was not satisfactory in terms of the types of language in which
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the information was written and transmitted. As shown in Figure 4.5 above, most of the
information was transmitted in Amharic language. One of the key informants (interviewee-2)
also confirmed that since Amharic is the federal working language in Ethiopia and it is the
language spoken by the majority of the Ethiopian people, most of the information disseminated
via the Ministry Facebook page was prepared in Amharic language. Therefore, in order to make
the information available via the Ministry Facebook page equally accessible to all Ethiopians, in
addition to Amharic language it is better to use other selected local languages. in addition, based
on the assessed data, it needs to improve by giving due attention about the kind of information to
be communicate, the method data of presentation on the Facebook page, the types of language,
when and how to distribute it to the local and international community, etc.

4.2. The Practices of Social Media Usage
4.2.1. Social Media Types Used by the Ministry
In order to fulfill their missions, different government agencies including the Ministry of Peace
are using social media as a communication tool for the purpose of disseminating different
information. As to the key informants responded to the researcher that the Ministry is an
institution that works for peace and stability and as long as peace is an issue for all Ethiopians, it
is not possible to reach this large number of stakeholders only through the traditional means of

communication, such as publishing magazine, leaflet and other types of mainstream media

(Interviewee-1 & Interviewee -2, 2020).

However, as Interviewee -1 stated below, among different social media platforms, currently, the

Ministry used only Facebook page. Interviewee-1 stated that:

...in order to accomplish its duties and responsibilities, the Ministry is using social media
as one of the main means to disseminating information to its stakeholders and the general
public. To do this the Ministry had launched Twitter, YouTube, Telegram and Facebook
pages in its name, however, at the present time other than Facebook all these social

media sites are not functional. As a result, currently, Facebook page is the Ministry's
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main social media platform that provides information related to peace building and other

day-to-day activities of the Ministry. (Interviewee -1, 2020).

It is also showed on the Ministry Facebook page that the Ministry Facebook page was created on
August 5/2013 and changed its name three times following the restructuring of the organization.

Table 4.1: Ministry’s Facebook page history

S/No. an[;art;;];ccrﬁ:;egi q Name of the Facebook page Duration
1 August 5/2013 Ministry of Federal Affairs —Mofa For 32 months
2 March 28/2016 | Ministry  of  Federal and  Pastoralist | For 12 months
Development Affairs —Mofa
3 March 6/2017 Ministry  of  Federal and  Pastoralist | For 20 months
Development Affairs -Mofpda
4 October 29/2018 | Ministry of Peace PrIA9P9R 4N+ To date

Source: Developed by the Researcher (2020)

As to this research was tried to assess the practice of social media usage of the Ministry of Peace,

the researcher collected contents posted on the Ministry Facebook page after the Ministry was

established and the name of its Facebook page was changed to “Ministry of Peace FPriAg®

TINEL.

4.2.2. Content Posting Frequency

Key informants responded that different activities, such as media alerts, daily news, various
peace messages, events of the Ministry, peace music, video messages, vacancy and bids
announcements, and other public service announcements were posted on the Ministry’s
Facebook page (Interviewee -1 & Interviewee -2 2020). Accordingly, from November 1/2018 up
to the date of starting the analysis of this research, April 30/2020, 656 posted data on the
Ministry Facebook page were collected. As shown in the figure 4.1 above, within eighteen
months, ranging from zero to 13, zero to 36 and 3 to 82 data were posted on the Ministry’s

Facebook page per day, per week and per month respectively.

Accordingly, in April 2020, 36 posted contents which were the highest numbers of data per week
were posted on the Facebook page. On the other side, in June 2019, July 2019 and August 2019,
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no data were posted on the page for many weeks. In addition, ranging from 13 (on Feb 21/2019)
data to zero were posted per day. Similarly, as shown in table figure 4.1, among 18 months
covered by this research, above 30 data were posted in each nine months and below 30 data were

posted in each of the remaining nine months.

Interviewee-1 and Interviewee -2 (2020) also affirmed that “depending on the activity of the
Ministry, the number of posted messages also varies per day, per week and pre month”. This
shows that, the Ministry did not regularly or consistently update the Facebook page. In addition,

as they stated:

All the information on the Ministry's Facebook page are posted by Communication
Directorate communication experts. We the communication experts have experience in
the field of communication and social media use. We also take special on-the-job training
to build our capacity. Hence, information prepared for Facebook use are selected either
individually or in group and after discussed about the length and language of texts as
well as the type, quantity and quality in group and then will posted the Ministry's
Facebook page. As a result, we do not have a significant problem with the Ministry's

Facebook page usage. (Interviewee-1 & Interviewee -2, 2020).

Even though Interviewee-1 & Interviewee -2 argued as there is no significant problem on using
the ministry’s Facebook page, the posted content indicated that the Ministry Facebook page was
updated occasionally that had an impact for the accessibility of the posted information to its
stakeholders. In addition the type of content posting language they use, the type of posting

mediums, content category selection, etc. were note given due attention.

One key informant also believed that the Ministry is a large government institution which does
not have shortage of information to post daily on its Facebook page. This respondent believed
that “there is something problem in the Ministry’s Facebook page usage: the problem may be

lack of information, ineffective social media management, knowledge gap of social media
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experts, shortage of expertise, a problem social media content presentation suitable for Facebook

page or other problems (Interviewee -3, 2020)”.

Interviewee-3 supported this argument, about the poor practice of Ministry’s Facebook page
usage as follows:
For example, various celebrities and religious fathers came up with their own video

productions as well as text messages about peace building, conflict prevention, COVID
prevention etc and posted the messages on the Ministry's Facebook page; got more like,
share and comment. The number of people following the Ministry’s Facebook page has
also increased significantly. On the other side, when the same issue is done by the experts
of the Ministry, there is not much users reaction on the posted messages. Hence, there is

the problem of ineffective social media management. (Interviewee -3, 2020).

4.2.3. Social Media Usage Guidelines and Content Posting Language Types

Regarding to social media usage guidelines, the use of Facebook language, content selecting
requirements, the experts who will be responsible for content creation and other related issues,
key informants responded that “the Ministry’s Facebook page is one main way of information
dissemination mechanism to the general public and its stakeholders found every corner of the
country (Interviewee -1, 2020)”. However, Ethiopia is a multi-lingual state, and the stakeholders
of the Ministry are all people living in Ethiopia, currently, most of the information posted on the

Ministry’s Facebook page is available in Amharic language. The informants explained that:

The Ministry has not a documented social media usage guideline. However, efforts are
being made to increase the number of the Ministry’s Facebook page followers, by using
standard words that can easily convey messages simply to suit the needs of the Ministry’s
Facebook page followers, avoiding in using cliché and redundant words, and by making
the information available as short and precise and posted on the Ministry Facebook page

mostly in Amharic language. In the future, in addition to Amharic language, the Ministry
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will try to disseminate information to communities in selected languages. (Interviewee -1

& Interviewee -2, 2020).

4.2.4. Content Category Selection

Table 4.2: Category of posted contents on the Ministry Facebook page

Conflict
prevention
and Peace
promotion

Post
conflict

Other
Activities

and other activities of the Ministry

Source: Ministry’s Facebook page survey (2020)
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Peace and Media 17
Goodwill service 21
Peace ambassador 19
Prime ministers Novel prize & other Awards 19
Lucy Tour 38
Art and peace 12
Religion and peace 12
Elders, Indigenous knowledge, culture and peace 10
Sport and peace 14
Children, Youth, women and pace 25
Planting seedlings, cleaning campaign & Peace 26
Interregional state discussion and peace 10
Cross-border communities and peace 3

Peace and security officers/institutions 22
Academic institutions, students and peace 9

Civil society institutions and peace 9

Early warning & other peace promotion activities 86
Health and related issues and Peace 142
Displacement & rehabilitating the displaced people 37
Post Conflict & other related activities 20
Condolence, Felicitation and Appreciation 23
Updating Ministry’s Facebook page cover photo 11
Letter to Media organizations for News coverage 34
Vacancy and Bid Announcement, Advertisement 37




Regarding content category, the Ministry had provided different peace messages; post conflict
issues and other activities via its Facebook page. Interviewee-1 and Interviewee -2 (2020) also
affirmed that the content of the posted messages focuses more on social, political, and some
economic issues. In addition, the Ministry mainly posted on its Facebook page about building

culture of peace, messages of peace promotion, conflict prevention and early warning activities.

Accordingly, the Ministry posted the above mentioned content types of messages on its
Facebook page by conducting various trainings about media ethics, peace journalism, values of
peace, impact social media on peace and security; by nominating prominent personnel as the title
of goodwill service ambassador and peace ambassador; by using the occasion of different events
such as Lucy tour to different Regional States, football and other sport matches and festivals,
entertainment and art festival events, the current Ethiopian Prime Minister’s Novel Peace Prize

Award celebrations, nationwide seedling planting and cleaning up campaign events etc.

Accordingly, the Ministry posted the above mentioned content types of messages on its
Facebook page by conducting various trainings about media ethics, peace journalism, values of
peace, impact social media on peace and security; by nominating prominent personnel as the title
of goodwill service ambassador and peace ambassador; by using the occasion of different events
such as Lucy tour to different Regional States, football and other sport matches and festivals,
entertainment and art festival events, the current Ethiopian Prime Minister’s Novel Peace Prize

Award celebrations, nationwide seedling planting and cleaning up campaign events etc.

Furthermore, in order to promote peace and prevent conflict, the Ministry tried to aware the
public by conducting discussions with religious fathers, youth and women, community elders,

civic society institutions, regional state officials, and peace and security officials.

On the other side, the Ministry has undertaken a peacebuilding campaign by posting post conflict
and related contents such as about the displaced persons, the cause of their displacement,
activities of resettling the displaced persons, discussions about the cause of displacement,
arbitration, reconciliation, rehabilitation, resettling and rehabilitating the displaced peoples,
officials’ visits to displaced areas and other activities such as material support for displaced

persons.
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The remaining contents were other than the above mention categories such as messages of
appreciation, condolence, felicitation, Ministry’s Facebook page profile picture and cover photo
updates, letter to media organizations for news coverage, vacancy and bid announcement, and

other information of the Ministry day to day activities.
4.2.5. Selection of Posting Medium and Sources

Regarding to the sources of posted contents as presented in figure 4.3 above, the Ministry's
mostly posted contents prepared by the Ministry itself and shared a smaller amount of contents
from others social media sites. Similarly, as shown in figure 4.4 above, the Ministry also posted
contents organized mainly in the form of text or textual information combined with other

medium.

4.3. Users Reactions to the Posted Contents

4.3.1. Users Reactions to the Total Posted Contents
Table 4.3: Numbers of likes, shares, and comments

S/No Month Posted T_otal Total Total Tot._al
Messages Likes | Comments | Shares Reactions
1 | April 2020 82 23,758 985 4,660 29,403
2 | March 2020 72 8,092 500 1,228 9,820
3 | February 2020 33 7,388 645 1,258 9,291
4 | January 2020 23 3,478 497 645 4,620
5 | December 2019 29 6,068 464 1,323 7,855
6 | November 2019 21 2,736 176 558 3,470
7 | October 2019 25 5,392 335 1,223 6,950
8 | September 2019 42 5,604 395 1,096 7,095
9 | August 2019 12 2,682 279 658 3,619
10 | July 2019 3 652 82 231 965
11 | June 2019 11 1,047 75 194 1,316
12 | May 2019 33 4,301 413 1,018 5,732
13 | April 2019 27 1,041 255 261 1,557
14 | March 2019 25 215 375 227 817
15 | February 2019 54 2,602 263 1,716 4,581
16 | January 2019 39 6,972 995 5,991 13,958
17 | December 2018 76 7,170 454 3,625 11,249
18 | November 2018 49 11,290 767 5,483 17,540
Total 656 100,488 7,955 31,395 139,838
Percentage 71.9% 5.7% 22.4% 100%

Source: Ministry’s Facebook page survey (2020)
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The table 4.3 shows that among all months the highest numbers of likes were recorded in April
2020 by getting 23,758 likes and the lowest were in March 2019 by getting 215 likes. The
highest number of comments, which were 995, recorded in January 2019 and the lowest number

of comments, which were 75, recorded in June 2019.

Similarly, contents posted January 2019 shared 5,991 times, which were the highest of all
months and contents posted in June 2019 shared 194 times, which was the lowest. In addition,
the highest number of the total sum of likes, comments and shares was recorded in April 2020 by
getting 29,403 likes, comments and shares and the lowest number recorded in March 2019 by
getting 817 likes, comments and shares.

The table 4.3 also shows that among all posted contents within 18 months had got a total of
139,838 likes, comments and share. Among the total users reaction by liking, commenting and
sharing to the posted content, they reacted more by liking and less by sharing and commenting.
Accordingly, all posted contents had got the total of 100,488 likes, 31,395 share and 7,955
comments by the users which represented 71.9 percent, 22.4 percent and 5.7 percent

respectively.

4.3.2. Users Comments to the Posted Contents

Kim and Yang (2017, pp. 442-443) stated that liking the posted content requires less
commitment than commenting and sharing and commenting requires less commitment than
sharing a posted content; however, in terms of influence, effect or consequence, commenting a
posted contents either positively or negatively impacts more than sharing and liking.

Table 4.4: Positive and negative comments
No. of Comments

S/No Content Category

Contents | Positive | Negative | Total

1 Conflict Preyentlon and 24 256 79 335
Peace promotion

2 Post conflict 7 46 14 60

3 | Others Activities 5 30 18 48

Total 36 332 111 443

Source: Ministry’s Facebook page survey (2020)
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As a result, from a total of 656 data posted on the Ministry’s Facebook page, two out of each
month's post were selected and users comments as well as the Ministry's response to the posted
comments were reviewed. Most of the comments posted on the Ministry's Facebook page are in
textual form of writing. Some comments are in pictures, photos, animations, punctuation and

some are suggestions.

Hence, it is difficult to classify as completely the comments were positive or negative comments.
Therefore, for the purposes of this research, based on their nearest explanations, each of the
comments was categorized into the nearest category: to the very positive and very negative

comments.

Accordingly, for the selected 36 posted contents users commented 332 (75%) positively and 111
(25%) negatively. These posted contents had got ranging from one to 65 total comments, zero to
49 positive comments and zero to 16 negative comments. Most of the posted contents organized
with the combination of text with image posting medium and users also reacted either positively

or negatively to this posting medium.

The research also assessed the posted contents from the context of peacebuilding. Accordingly,
as showed in table 4.4, 24 posted contents were peace promotion and related activities, 7 posted
contents were contents related to post conflict, reconciliation and rehabilitation activities and the
remaining 5 posted contents were others information. In the same way, among the total 443
comments, the total 335 goes to the contents of peace promotion and related category, a total of
60 comments were covered by post-conflict and related posts and 48 comments, were given to

the category others activities.

Similarly, posted contents in the category of peace promotion and related activities had got 335
comments of which 256 comments were positive and 79 comments were negative. The category
of others activities also had got a total of 48 comments of which 30 were positive comment and
18 were negative comments whereas among the total of 60 comments were given to the post-

conflict and related posts, 46 were positive and 14 were negative comments.

Among the comments, some of the positive comments include wishing, appreciating and

encouraging the institution's ministers and officials, suggesting issues that need to be addressed,
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asking for more information about the institution's activities and responsibilities, and so on. At
the same time, racial and ethnic based insults, negatively opposing ideas, negatively criticizing
the Ministry activities, insulting personal hatred, complaining, making sarcastic and unsound

comments, etc. are some of the negative comments.

Regarding to users comment to posted contents key informant responded that “the Ministry tried
to fix such negative comments by disseminating accurate, fact based and up-to-date information
via the Ministry’s Facebook page (Interviewee -2, 2020)”. However, despite the Ministry
Facebook page users commented positively or negatively, no reaction or response was found
from the Ministry side on the Ministry Facebook page about users comments. In addition,
another key informant affirmed that “if the users’ comments are negative or related to hate
speech, it will be deleted or hidden from the comment section of the Ministry Facebook page by
the Ministry Facebook page administrators (Interviewee -1, 2020)”. This indicated that the

Ministry is not using the Facebook page for two way communications.

4.3.3. Users Reactions to the Posted Content Categories

Table 4.5: Users reaction to content categories

S/No Content Category Like Com ment Share Total | Perce ntage
Conflict  Prevention
1 ) 81,299 5,814 26,074 113,187 80.9
and Peace promotion
2 | Post conflict 4,269 564 1,283 6,116 4.4
3 | Others Activities 14,920 1,577 4,038 20,535 14.7
Total 100,488 7,955 31,395 139,838 100

Source: Ministry’s Facebook page survey (2020)

As illustrated in the table 4.5 above, among the total posted contents, peace promotion, early
warning and conflict prevention contents (80.9 %) had got the total of 81,299 likes, 5,814
comments and shared 26,074 times; post conflict, reconciliation and rehabilitation contents
(4.4%) had got 4,269 likes, 564 comments and shared 1,283 times; and other posted contents
(14.7%) had got 14,920 likes, 1,577 comments and shared 4,038 times. In general, the Ministry
posted 551 pre-conflict and post-conflict contents which cover 85.3 % out of the total posted
contents on the Ministry’s Facebook page and have got the total of 119,403 likes, comments and

share.
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4.3.4, Users Reactions to the Sources of Posted Contents

Table 4.6: Sources of the Ministry Facebook page contents

Nsé tr?:ucrgﬁfecr)]];s Like Comment Share Total Percentage

1 | MoP 94,144 7,444 29,510 131,098 93.7

2 | FBC 2,066 139 601 2,806 2

3 | Others 1,962 133 409 2,504 1.8

4 | EBC 1,236 140 613 1,989 1.4

5 | ENA 540 60 190 790 0.6

6 | PMO 540 39 72 651 0.5
Total | 100,488 7,955 31,395 139,838 100

Source: Ministry’s Facebook page survey (2020)

The Ministry posted different information on its Facebook page by organizing the posted
information by itself or by sharing from others social media sites to its Facebook page.
Accordingly, user reactions to the posted contents vary from one source to another. As illustrated
in the table 4.6 above, the Ministry's mostly posted contents prepared by the Ministry itself
which had got 93.7 percent of the total users reaction. When compared to other than MoP, users
reacted more to contents shared from FBC (2%) and followed contents shared from other sources
(1.8%), shared from EBC (1.4%), shared from ENA (0.6%) and shared from PMO (0.5%).

4.3.5. Users Reactions to Posting Medium

Table 4.7: Users reactions to posting medium

S/ Types of Posting :
" Y Likes Comments | Shares Total Percentage
1 Text with Images 74,886 6,051 20,335 101,272 72.4
2 Only Text 10,237 903 4,042 15,182 10.9
3 Texts with Audio/Video 8,216 344 2,053 10,613 7.6
4 Only Images 4,055 178 1,346 5,579 4.0
5 Only Audio/Video 3,094 479 3,619 7,192 5.1
Total | 100,488 7,955 31,395 | 139,838 100

Source: Ministry’s Facebook page survey (2020)

As illustrated in table 4.7, user reactions differ for each posting medium. Accordingly, among all

medium, users reacted more to the posted contents in combinations of text with image messages
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(cover 72.4%), which is followed by only text messages (10.9%), combinations of text with
audio and video messages (7.6%), only audio and video messages (5.1%) and only image
messages (4%). Their reaction to content posting medium indicated that, among all medium,
users mostly reacted by liking, commenting and sharing to the combinations of text messages
with images. On the other side only audio-video messages and only image messages had got less

like, comment and share.

4.3.6. Users Reactions to Content Posting Languages

Table 4.8: Users reactions to posting language types

S/No Language Like Comment | Share Total | Percentage

1 | Amharic 85,978 6,995 28,615 | 121,588 86.9
2 Amharic & English 9361 658 1855 11,874 8.5
3 English 1,930 128 368 2,426 1.8
4 Tigrigna 187 17 36 240 0.2
5) Ambharic & Oromo 87 2 10 99 0.06
6 Oromo 51 0 14 65 0.04
i NOt( ;;it;do':‘\'/?gfg‘)age 2,894 155 497 | 3546 2.5

Total 100,488 7,955 31,395 | 139,838 100

Source: Ministry’s Facebook page survey (2020)

Users reaction to the posted contents varies depending on the number of contents posted.
Accordingly, as stated in the table 4.8 above, among all users reaction to all posted contents,
contents posted in Amharic language had got 121,588 (86.9 %) like, comment and share.
Contents posted both in Amharic and English language covers 8.5% of the total users reaction
followed contents posted either only photo without description or video without narration which
represents 2.5% of the total users reaction. The remaining users reaction to posted contents goes
to contents posted in English language (1.8%), in Tigrigna language (0.2%), both in Amharic &

Oromo language (0.06%) and in Oromo language (0.04).
4.4. Opportunities and Challenges of Social Media Usage

This study tried to assess the of Ministry’s social media usage for peace building purpose and
encountered challenges or opportunities in using it. Accordingly, in order to assess the Ministry’s

social media practice for peace building purpose, Ministry’s employees and officials were
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interviewed. As presented below, the interviewees expressed their views about the opportunities
and challenges faced the Ministry in using social media usage as a communication tool for peace

building.

As stated in proclamation 1097/2018 (FNG, 2018, pp. 10639-10641), the Ministry has duties and
responsibilities to ensure the peace, security, to facilitate proper protection to citizens living in
any part of the country. Currently, social media is becoming the fastest growing media sector in
the world which facilitates interaction, enhance access to information and have the functions of
knowing the public attitude found at every corner of the country or the world. It is also easy to
use and easily accessible everywhere. Accordingly, in order to effectively accomplish its duties
and responsibilities, the Ministry is using social media as a communication tool for information
dissemination to the general public.
Key informants stated below about the advantages of using social media that:

The Ministry is an institution that works for peace and stability and as long as peace is

an issue for all Ethiopians, it is not possible to reach this large number of stakeholders
only through the traditional means of communication, such as publishing magazine,
leaflet and other types of mainstream media. Accordingly, in order to accomplish its
duties and responsibilities, the Ministry is using social media as one of the main means to
disseminating information to its stakeholders and the general public. (Interviewee -1 &

Interviewee -2, 2020).

Facebook page allowed communicating directly with different stakeholders, the community and
other users. It also serves for gathering different ideas either from individuals, groups, and
organizations with different perspectives, knowing the needs of the community through
monitoring comments, likes and shares. Hence, the Ministry will be benefitted for its better

achievement by applying Facebook page properly. As stated below by the key informants:

The responsibilities of the Ministry is building peace at the national level and tried to
build peace by disseminating more contents related to peace promotion, early warning

and conflict prevention issues via its Facebook page. Posting various types of contents on

45



the Facebook page also contributed and will contribute to the facilitation of
communication among different peace building stakeholders. In addition, we are
conducting media monitoring on the Ministry Facebook page which helps to take
appropriate action based on collected public opinions, feedback and valuable

suggestions. (Interviewee -1 & Interviewee -2, 2020).

On the other side, the role of social media may vary depending its application and the purpose of
action. It will have a potential to become a cause of conflict or facilitates the process of
peacebuilding (Khan, 2017, p. 136; Griffin, 2012, pp. 385-386).

Key informants also explained that:

...... social media has double sword. If we used social media properly and, it can
contribute to build culture of peace, prevent violence and conflicts; enable us to work
hard and to build a better and peaceful society. On the other hand, if the usage of social
media is misused or abused, it spreads hate speech which negatively affects all things. So
it needs a proper usage and guided by proper legal frameworks. (Interviewee -1 &

Interviewee -4, 2020) .

Another key informant affirmed the idea stated above that if truth-based information
disseminated and circulated via social media based on facts, it helps to prevent conflict and
promote and build peace. On the contrary, if inaccurate information published and circulated on
social media sites, it can be a cause of conflict (Interviewee -2, 2020). In this regard, both

Interviewee -1 and Interviewee -2 stated the following:

..social media is limitless, borderless, and fast which makes information accessible
everywhere. It gives you the opportunity to write good or bad things. Much of the
information posted and disseminated on social media is managed by the individual, not at

the institutional level. As a result, most information may not be verified. It provide an
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opportunity for the individual to write his or her own agenda what he or she wants and
publish on social media sites. If inaccurate and negative information disseminated via
social media sits, it will become the cause of conflict. On the contrary, it is safe to say
that posting factual information through social media sites helps to promote peace and

build culture of peace. (Interviewee -1 & Interviewee -2, 2020).

Regarding to challenges faced the Ministry in using Facebook as a communication tool;
Interviewee -2 (2020) responded that there are pages that are working to weaken the Ministry’s
activities by using different social media sites. This key informant also stated, the Ministry's
Facebook administrators have removed the users comments from the posted content comment
section of the Ministry's Facebook when they believed that the comments were negative. Hence,
these arrangements indicate that the practice does not encourage Facebook users to become the
Ministry's Facebook subscriber as well as does not show reflecting differences of opinion and

entertaining diversity of ideas.
However, this key informant stated below about the efforts how to fix such opposite activities.

...... in order to fix such negative comments and opposite activities propagated by others,
we are tried to disseminating accurate, fact based and up-to-date information via the
Ministry’s Facebook page. In addition, in order to enhance their contribution for the
peacebuilding process at the national level, the Ministry has trained some influential
print media professionals, social media practitioners and activists, governmental and

non-governmental organizations, etc. (Interviewee -2, 2020).

Interviewee-4 (2020) also pointed that currently, “one of the causes of conflict happened in
different areas of Ethiopia is hate speech and misinformation that disseminated via the media
platforms”. This informant suggested that urging mature writers who can write good articles on
the issues of peace and circulating their ideas on media platforms will make a significant

contribution to peace building. In addition, when asked the Interviewees about the challenges
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they faced in using the Ministry's Facebook page, both Interviewee -1 and Interviewee -2 (2020)
responded that before the Ministry was established and sometime after its establishment, less
attention were given in using Facebook page and other social media platforms. Interviewee-2
added that,

However this Facebook page was created in 2013, its importance was not well accepted
and there were not given much attention to use Facebook and increase the followers the
Facebook page. As a result we were not allowed to post some information on the
Ministry's Facebook page. Until the establishment of the Ministry in 2018, the numbers

of the Ministry Facebook page followers were less than 2,000. (Interviewee -2, 2020).

However, gradually, as both Interviewee -1 and Interviewee -2 (2020) responded, Facebook
became an influential media outlet, believing that it could be more accessible if the information
disseminated through Facebook. As a result, both informants responded the following about the

gradual change and the current situation of the Ministry’s Facebook page usage. As they stated:

...currently, great efforts were made to increase the followers of the Ministry's Facebook
page. Hence, we are tiring to post different activities of the Ministry, such as media
alerts, daily news, various peace messages, events of the Ministry, peace music and
videos, vacancy and bids announcements, and other public service announcements in
general all information is being posted on the Ministry's Facebook page. Consequently,
the Ministry’s Facebook page is getting more and more likes, comments and shares. In
addition, within two years, the number of the Ministry’s Facebook page followers has
increased significantly from 2,000 in 2018 to more than 70,000 in May 2020.

(Interviewee -1 & Interviewee -2, 2020).

Interviewee-3 and Interviewee -4 (2020) also affirmed the above stated response that, however

social media is easy to use a great tool to sell the purpose missions and visions of any
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organization, before and at the beginning of the establishment of the Ministry, there was a
problem in posting fresh and up-to-date information on the Ministry’s Facebook page. Currently,
as Interviewee -3 (2020) stated the number of the followers has increased than before and the

usage of the Ministry’s Facebook page has been changed dramatically.

However, Interviewee -3 (2020) argued that as the Ministry is a large government institution,
when compared to other institutions and individuals Facebook page, the number of the
Ministry’s Facebook page followers as well as its Facebook usage is very small. This respondent
believed that “there is something problem in the Ministry’s Facebook page usage (Interviewee -
3, 2020)” and supported this argument that “The problem may be ineffective social media
management, knowledge gap of social media experts or a problem social media content
presentation on Facebook page (Interviewee -3, 2020)”.

Despite Interviewee -3 (2020) assumed there were some problem in the Ministry’s Facebook
page usage, Interviewee -1 replied the above stated issue on the other way. According to
Interviewee-1 (2020, there is no significant problem other than lack of human resource and
internet connectivity. Interviewee-2 (2020) also believed that, in order to say there is a problem
in the Ministry’s Facebook page usage, it needs to undertake a research about the Ministry’s
Facebook page practice as well as user’s assessment. As they stated “still there is no any users’
assessment undertaken about how the Ministry is using its Facebook properly (Interviewee -1 &

Interviewee -2, 2020)”.
4.5. Summary of Findings

As social media is becoming the fastest growing, in order to effectively accomplish its duties and
responsibilities, the Ministry is using social media as a communication tool for information
dissemination to the general public. Accordingly, during the 18 months covered by the study, 3
to 82 contents were posted per month, from zero to 23 contents were posted per week and from
zero to 13 contents were posted per day. Even though the importance of using social media as a
communication tool increased gradually, at the beginning, less attention were given in using
social media as a communication tool and the page was not consistently updated up to a month
or more. For instance, from July 5/2019 — August 19/2019, for 45 days the Ministry’s Facebook

page was not updated.
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All of the information posted on the Ministry's Facebook page indicated that at least one content
was posted per day for 18 months. However, out of the 18 months included in the research, the
total numbers of data posted in nine months were more than the number of the days of the month
and the total numbers of data posted during the remaining nine months were less than the number
of days of each month. For instance, 82, 76, 72 12, 11 and 3 contents were posted in April/2020,
December/2018, March/2020, August/2019, June/2019 and July/2019 respectively. All contents
posted in 18 months on the Ministry's Facebook page had got the total of 139,838 user reactions
(100,488 like, 7,955 comments and 31,395 shares); however, when more contents were posted
more likes, comments and shares were recorded whereas, when fewer contents were posted, they

had got few likes, comments and shares.

The acceptance of using the Ministry Facebook as a communication tool, user reactions to the
posted contents and the followers the Ministry Facebook page also gradually is increased.
However, as the Ministry is a large government institution, when compared to other institutions
and individuals Facebook page, the numbers of the Ministry’s Facebook page followers are very
small. Hence, the inconsistency of updating the Ministry’s Facebook page negatively affected
the Ministry's Facebook followers and user reactions to the posted contents. User comments
were assessed and resulted that 75 percent of the comments were positively stated and 25 percent

were negatively commented.

Another result found that a large number of user reacted to the posted contents on the Ministry's
Facebook page which prepared and produced by other than the Ministry. On the other hand,
when information was prepared and posted by the Ministry's experts, little user feedback was
found. These indicated there is the problem of ineffective social media management. Hence in
order to use social media effectively, it needs to improve the content selection presentation on
Facebook page, the quality and quantity of the Ministry experts, etc. When we see the sources of
the posted contents on the Ministry's Facebook page, 81.9 percent of the posted contents which
had got 93.7 percent of users reaction were prepared and posted by the Ministry itself. The
remaining 18.1 percent contents which had got 6.3 percent of user reaction were shared from

other social media sites.

The Ministry also posted the contents from more to less in a combination of texts with image,

only in text, text with a combination of audio or video content, only image, only audio or only
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video contents respectively. Among all posted contents, contents posted with text and images
combinations, which were 63.1 percent of the total posting medium had got 72.4 percent of user
reactions. This indicated that users reacted more to the mostly posted contents. However, in
addition to text and images combination messages, video, audio and other posting medium had
great power to disseminate messages. Therefore, the Ministry needs to improve the usage of its

content posting medium.

Regarding to the posted content category, as the main activities of the Ministry is doing peace
building activities. Hence, among the total posted content, 75.3 percent of posted contents were
pre-conflict activities, 16 percent of posted contents were other than pre and post conflict
activities and 8.7 percent of posted contents were post-conflict activities. These show that more
emphasis was given to the contents of peace promotion, early warning/response and conflict
prevention activities. Hence, it needs improvement on publishing activities related to
reconciliation, rehabilitation of the displaced people and other post conflict activities. Similarly,
as more number of contents posted in each category, users also mostly reacted more.
Accordingly they reacted 80.9 percent to pre conflict contents, 4.4 percent to post conflict

contents and 14.7 percent to other than these two categories.

The research also found that among different social media platforms, the Ministry is using only
Facebook. The Ministry also did not have a documented social media usage guideline that used
to determining the kind of information should be prepared and when, how, by whom, etc. it
should be uploaded. In addition, another result found that, all posted contents were written in

four languages and in the form of photo or video without description.

However, although Ethiopia is a multi-lingual country, the Ministry is an Ethiopian federal
institution, and all Ethiopians are stakeholders of the Ministry, information provided on the
Ministry's Facebook page were mostly in Amharic language. Among all posted contents, 81
percent of posted contents were posted in Amharic language and less than 0.5 percent of posted
contents were posted in other local languages. Even though Amharic is a federal official working
language, in order to address the disseminated information to all Ethiopians it needs some

improvement on the Ministry’s Facebook page language usage.
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The research also founded that negative comments to the posted information were corrected by
removing it from the comment section of the Ministry Facebook page. In the assessment
conducted on the Ministry Facebook page also found that no action or reply was found by the
Ministry to any of the positive or negative comments posted on its Facebook page. These
indicated that the Ministry did not properly use the Facebook page for two-way communication
that enhances to achieve the duties and responsibilities of the Ministry. In addition, the research
founded that the Ministry did not undertake any assessment about user reactions to the posted

contents and about the practice of the Ministry Facebook usage.
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CHAPTER FIVE

5. Conclusions and Recommendations
In this part, conclusion and recommendation would have been discussed. The conclusion focuses
on the research objectives and the findings of the research and the recommendation drown from

conclusion.

5.1.  Conclusions
As stated by Moore-Russo et al (2017, p. 2), social science research on Facebook has focused
mostly who uses Facebook, why people use it, how users present themselves, interact each other,
etc. Accordingly, this research tried to assess the challenges and opportunities usage social media
for peace building process, how far the Ministry Facebook page contribute for peace building

purpose and how far users interact on it.

In order to conduct the research, the researcher reviewed related literature about the concepts of
Facebook and peacebuilding and assessed the Ministry’s social media practices by conducting
interview and gathering the posted contents from the Ministry’s Facebook page. The assessments
were conducted based on the research objectives by grouping and categorizing the collected

contents.

Accordingly, the researcher collected 656 posted contents from the Ministry Facebook page.
Within the 18 months covered in the research, from the lowest 3 to the highest 82 contents were
posted per month and had got the total of 139,838 user reactions by liking, commenting and
sharing the posted contents. However, the results showed that the Ministry’s Facebook page had
not updated consistently and the reactions of users vary corresponding to the page update.
Hence, inconsistently updating the Ministry Facebook page negatively affects user reactions to

the posted contents.

Sources of the posted contents and their posting medium were also assessed. Accordingly, most
of the contents were posted by the Ministry itself organizing it by combining texts messages with
image and other multimedia. In addition, as the main activities of the Ministry is doing peace

building activities, among the total posted content, 84 percent of the posted contents were related
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to peace promotion, early warning, conflict prevention and post conflict activities and the

remaining posted contents were information other than peace and conflict related contents.

The research also assessed and found that the Ministry does not have any social media
guidelines. It also disseminated information via its Facebook page by mostly using mostly in
Amharic language or both Amharic and other languages. The Ministry also did not use the page

properly for two way communication purpose.

In general, the information posted on the Ministry Facebook page focused on conflict prevention
and peace promotion. Most of these posted contents also produced by the Ministry itself, written
in Amharic language, and posted in combination with photo and other multimedia. However, as
video, audio and other posting medium had the power to disseminate messages, the Ministry

needs to improve the usage of its content posting medium.

In addition, in order to carry out sustainable peace building, it is important to disseminate
information in languages other than Amharic and to pay attention to post conflict issues. It is also
important to improve in updating conditions of the Ministry’s Facebook page, the content

selection and presentation of contents.

Hence, in order to qualify the Ministry’s social media usage and overcome challenges they faced
in using social media, based on findings and conclusion the research, the following points are

recommended for further improvement.

5.2, Recommendations
1. Social media use guidelines clearly states what kind of information is available in
what format and language and when and how it were uploaded, which will
greatly contribute to the growth of the Ministry’s social media page. Therefore,
the Ministry is highly recommended to prepare and use social media usage

guideline.

2. Since the main duties and responsibilities of the Ministry is building culture of
peace, in addition to Facebook, the Ministry is highly recommended to use

additional social media types as a communication tool.
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Since the consistent and continuous use of social media increases the
accessibility of the posted contents to the general public, the Ministry is
recommended to update its Facebook page consistently.

Deleting negative comments on the Facebook page will have a negative impact
on the Ministry's Facebook followers, so rather than deleting such comments, the
Ministry should reply appropriate responses to such comments.

Since the Ministry is a federal institution, services of the Ministry benefit all the
people of the country. Hence, in order to improve its Facebook usage and getting
more informed audience, in addition to Amharic language, the Ministry needs to
use other selected languages as a medium of communication for information

dissemination purpose.

Conducting need assessment is one thing to increase the number of the Ministry
Facebook users. Therefore, the Ministry should conduct an assessment on how
Facebook users reaction and how the Ministry manages its Facebook page.

. As video, audio and other posting medium as well as a well prepared and
produced content has the power to transfer messages, the Ministry recommended

using all posting medium proportionally.

55



References

Abrehet, M. (2017). The use of social media in public diplomacy: A case study of the (FDRE)
Ethiopia diplomatic missions’ Facebook use (MA Thesis). Addis Ababa University
School of Journalism and Communication, Addis Ababa, Ethiopia (unpublished).

Adams, J., et al., (2007). Research Methods for Graduate Business and Social Science Students.
New Delhi, India: Sage Publications Inc.

Adedapo, F. (2017). Impact of LinkedIn as a social network on jobseekers in the Irish IT sector
(MSc Thesis). Dublin University.

Baruah, T. (2012). Effectiveness of social media as a tool of communication and its potential for
technology enabled connections: A micro-level study. International Journal of Scientific
and Research Publications, 2 (5), 2250-3153.

Baytiyeh, H. (2019). Social media’s role in peacebuilding and post-conflict recovery: Peace
Review. A journal of social justice, 31(1), 74-82, USA: Taylor & Francis Group.

Carboni, L. & Maxwell, P. (2015). Effective Social media engagement for nonprofits: What
matters? Journal of Public and Nonprofit Affairs, 1(1), 18-28.

Chikezie, U. & Obinna, O. (2018). Mainstream media social media’s and peacebuilding in
Nigeria: Old challenges and new opportunities? The Nigerian Journal of Communication,
15 (2), 519-534.

Cohen, L., Manion, L. & Morrison, K. (2000). Research methods in education (5" ed.). London
and New York: Taylor & Francis Group.

Cooper, B. & Naatus, M. (2014). LinkedIn as A learning tool in business education. American

Journal of Business Education — fourth quarter, 7 (4), 229-306.

Darwish, E. (2017). The effectiveness of using social media in government communication in
UAE. UAE: Zayed University.

56



DeRivera, J. (2004). Assessing the basis for a culture of peace in contemporary societies. Journal
of Peace Research, 41(5), 531-548; London: Sage Publications.

Dornyei, Z. (2007). Research methods in applied linguistics: Quantitative, qualitative and mixed
methodologies.New York, USA: Oxford University press.

Ethio-telecom, (2020). Ethio telecom 2012 EFY (2019/20) annual business performance report.
(online), available at https://www.ethiotelecom.et/ethio-telecom-2012-efy-2019-20-
annual-business-performance-summary-report/, accessed on 30 August 2020.

Feyisa M. & Dawit A. (2018). Perceived benefits and risks of social media: Ethiopian secondary
school students’ perspectives: Journal of Technology in Behavioral Science, 3(1), 294—
300, Bahir Dar University.

FNG, (2018). Proclamation No. 1097/2018: Definition of powers and duties of the executive
organs of the federal democratic republic of Ethiopia, 25(8), 10634 — 10687.

Folarin, S. (2014). Types and causes of conflict: Readings in peace and conflict studies. Ota,

Nigeria: Covenant University press.

Galtung J. & Fischer, D. (2013). Briefs on pioneers in science and practice (Volume 5). New

York: Springer Heidelberg

Galtung, J. (1969). Violence, peace, and peace research. Journal of Peace Research, 6 (3), 167-
191, Oslo: Sage Publications, Ltd.

Gangi, M. & Wasko, M. (2016). Social media engagement theory: Exploring the influence of
user engagement on social media usage. Journal of Organizational and End User
Computing, 28(2), 53-73.

Griffin, E. (2012). A first look at communication theory (8"ed.). USA: McGraw-Hill Companies,

Inc.

Gupta, R. & Brooks H. (2013). Using social media for global security. USA: John Wiley &

Sons, Inc.

57


https://www.ethiotelecom.et/ethio-telecom-2012-efy-2019-20-annual-business-performance-summary-report/
https://www.ethiotelecom.et/ethio-telecom-2012-efy-2019-20-annual-business-performance-summary-report/

Hagos, N. (2018). Spreading hatred: A study of Facebook in Ethiopia. Global Media Review
1(2)1, 1-10.

Hamad, E., et al., (2016). Toward a mixed-methods research approach to content analysis in the
digital Age: The combined content-analysis model and its applications to health care
twitter feeds. Journal of Medical Internet Research, 18(3), 1-17.

Hampton, S. (2016). Social media as a tool to effectively communicate with stakeholders:
School administrators and superintendents’ perceptions (PhD Dissertation). USA,
University of Southern Mississippi (unpublizhed).

Hauer, T. (2017). Technological determinism and new media. International Journal of English,
Literature and Social Science, 2(2), 1-4.

Hemant, C. & Avan, R. (2015). Why do college students use pinterest? A model and
implications for scholars and marketers. Journal of Interactive Advertising, 0(0), 1-13,

American Academy of Advertising: Taylor & Francis Group.

Hoffmann, J. (2014). Conceptualising ‘communication for peace’: Peacebuilding. Costa Rica:
Taylor & Francis Group.

IPSS & FES, (2012). Anthology of peace and security research (Volume 3). Addis Ababa,
Ethiopia.

Ismail, Z. (2019). Government communication capacity and media freedom. K4D Helpdesk

Report. UK: University of Birmingham.

Issifu, A. (2016). Local peace committees in Africa: The unseen role in conflict resolution and
peacebuilding, Africology: The Journal of Pan African Studies, 9(1), 141-158.

ITU, (2002). Internet from the horn of Africa: Ethiopia case study. Geneva, Switzerland.

Jayasingh , S. & Venkatesh, R. (2015). Customer engagement factors in Facebook brand pages.
Asian Social Science; 11(26), 19-29.

58



Jeffrey J. (2019). Press freedom under siege again in the new Ethiopia. (Online) available at
https://www.dw.com/en/press-freedom-under-siege-again-in-the-new-ethiopia/a-
51276791, accessed on 27 October 2020.

Julius, A., Muliru, S. & Gichoya, F. (2015). Causes of international conflicts and insecurities:
The viablity and impact of conflict management mechanism in international relations.

Nirobi, Kenya.

Jupp, V. (2006). The sage dictionary of social research methods. London: SAGE Publications
Ltd.

Kahl, A. & Larrauri, H. (2013). Technology for peace building and Stability. International
Journal of Security & Development, 2(3): 1-15.

Kaya, M. & Alhajj, R. (2019). Influence and behavior analysis in social networks and social
media. Switzerland: Springer Nature.

Khan, F. (2017). Social media for government: A practical guide to understanding,
implementing, and managing social media tools in the public sphere. New Zealand

Springer Nature: Singapore Pte Ltd.

Khasawneh, R. & Abu-Shanab, E. (2013). E-Government and social media sites: The role and
impact. World journal of computer application and technology, (1)1, 10-17.

Kim, C. & Yang, S. (2017). Like, comment, and share on Facebook: How each behavior differs
from the other. A Public Relations Review, 43 (1), 441-449, USA: Elsevier Inc.

Kirea, N., Malakwen, B. & Lumala, M. (2018). Challenges facing social media platforms in
conflict prevention in Kenya since 2007: A case of ushahidi platform. International

Academic Journal of Social Sciences and Education, 2(1), 88-101.

Kothari, R. (2004). Research methodology: Methods and techniques. New Delhi: New Age
International (P) Ltd.

Lai, L. & To W. (2015). Social media content analysis: A grounded approach. Journal of
Electronic Commerce Research, 16(2), 138-152, China.

59


https://www.dw.com/en/press-freedom-under-siege-again-in-the-new-ethiopia/a-51276791
https://www.dw.com/en/press-freedom-under-siege-again-in-the-new-ethiopia/a-51276791

Larrauri, H., et al. (2015). New technologies: The future of alternative infrastructures for peace.
Geneva Peace building Platform, Geneva.

Leoulseged , W. (2018). Practices and Challenges of using social media as sources of news in
Ethiopia mainstream media: Selected mainstream media in focus (MA Thesis). Addis
Ababa University School of Journalism and Communication, Addis Ababa, Ethiopia
(unpublished).

Luttrell, R. (2015). Social media: How to engage, share, and connect. USA: Rowman &
Littlefield publishing Group, Inc.

Maclean, F. et al. (2013). Understanding twitter. British Journal of Occupational Therapy, 76(6),
295-298. UK: the College of Occupational Therapists Ltd.

Macnamara, J. & Zerfass, A. (2012). Social media communication in organizations: The
challenges of balancing openness, strategy and management. International Journal of
Strategic Communication, 6(4), 287-308.

Mahajan-Cusack, L. (2016). The impact of social media on local government transparency and
citizen engagement (PhD dissertation). The State University of New Jersey, USA
(unpublished).

Mauroner, O. (2016). Social media for the purpose of knowledge creation and creativity
management: A study of knowledge workers in Germany. International Journal of

Learning and Intellectual Capital, 13(2/3), 167-183. Inderscience Enterprises Ltd.

Mergel, 1. (2012). A Manager’s guide to designing a social media strategy. Syracuse University:

IBM center for the business of government;

Miller R. & Brewer, D. (2003). The A-Z of social research: A dictionary of key social science

research concepts. London: SAGE Publications

Ministry of Peace. (2020). https://www.mop.gov.et/web/en/about and
https://www.facebook.com/PeaceMinistry.ETH. (Online) accessed on 17 May 2020

60


https://www.mop.gov.et/web/en/about
https://www.facebook.com/PeaceMinistry.ETH

Mishaal, D. & Abu-Shanab, E. (2015). The effect of using social media in governments:
Framework of communication success, 7th International Conference on Information

Technology. Jordan: Yarmouk University.

Moore-Russo et al. (2017). Content in context: Analyzing interactions in a graduate level
academic Facebook group. International Journal of Educational Technology in Higher
Education, 14(19), 1-15.

Mu’azu, A. & Ibrahim, M. (2016). Media and the challenges of peace building in period of
insurgency. International Journal of Humanities and Social Science Invention, 5(10), 1-9.

Mukherjee, S., Sinha, B. & Chattopadhyay, A. (2018). Statistical methods in social science
research. Singapore: Springer Nature Singapore Pte Ltd.

Mulugeta, A. (2019). Mapping online hate speech among Ethiopians: The case of Facebook,
Twitter and YouTube (MA Thesis). Addis Ababa University School of Journalism and
Communication, Addis Ababa, Ethiopia (unpublished).

Mutero, E. (2011). The role of communication in peace building. (Online), available at
https://recordsandarchives.wordpress.com/2011/07/14/the-role-communication-in-peace-
building/Online. Accessed on 16 February 2020.

Napoleoncat.  (2020).  Facebook users in  Ethiopia. (Online) available at
https://napoleoncat.com/stats/facebook-users-in-ethiopia/2020/04. Accessed on 11 May
2020.

Nepal, S., Paris C. & Georgakopoulos D. (Eds.). (2015). Social media for government services.

Switzerland: Springer International Publishing

Noordijk, B. (2014). Social media as a tool for diplomacy: A case study of the Netherlands (MA

thesis). Erasmus University, Rotterdam (unpublished).

Oatle, N. (2011). Communication for peace building: Practices, trends and challenges. USA:
SFCG and USIP.

61


https://recordsandarchives.wordpress.com/2011/07/14/the-role-communication-in-peace-building/Online
https://recordsandarchives.wordpress.com/2011/07/14/the-role-communication-in-peace-building/Online
https://napoleoncat.com/stats/facebook-users-in-ethiopia/2020/04

Onuoha, B. (2011). Power, conflict and consensus building in Africa: Ideology revisited. African
Journal on Conflict Resolution, 11(2), 8-31.

Ortiz-Ospina, E. (2019). The rise of social media. (Online), available at

https://ourworldindata.org/rise-of-social-media, accessed on 28 January 2020.

Oyza, |. & Edwin, A. (2015). Effectiveness of social media networks as a strategic tool for
organizational marketing management. (Online). available at
http://www.icommercecentral.com/open-access/effectiveness-of-social-media-networks-
as-a-strategic-tool-for-organizational-marketing-management.php?aid=66382, accessed
on 22 May 2020.

Reychler, L. (2010). Conflict studies: peacemaking, peacekeeping, and peace building. USA:
International Studies Association and Oxford University Press.

Rizk, R. et al. (2009). Media coverage of online social network privacy issues in Germany: A
thematic analysis - proceedings of the fifteenth Americas conference on information

systems. San Francisco, USA.

Rohwerder, B. (2015). Social media and conflict management in post-conflict and fragile

contexts: Help desk research report. UK: GSDRC, University of Birmingham.
Safko, L. (2012). The social media bible (3 ed.). New Jersey: John Wiley & Sons.

Sahu, P. (2013). Research methodology: A guide for researchers in agricultural science, social

science and other related fields. New Delhi, India: Springer.

Sajithra, K. & Patil, R. (2013). Social media — history and components. IOSR Journal of
Business and Management, 7(1), 69-74.

Sawalha, S., Al-Jamal, M. & Abu-Shanab, E. (2019). The influence of utilizing Facebook on e-
government adoption: Journal of Electronic government, 15(1)1-20. Inderscience

Enterprises Ltd.

Seitel, F. (2017). The practice of public relations. Upper Saddle, England: Prentice Hall Inc.

62


https://ourworldindata.org/rise-of-social-media
http://www.icommercecentral.com/open-access/effectiveness-of-social-media-networks-as-a-strategic-tool-for-organizational-marketing-management.php?aid=66382
http://www.icommercecentral.com/open-access/effectiveness-of-social-media-networks-as-a-strategic-tool-for-organizational-marketing-management.php?aid=66382

Shibuya, Y. (2020). Social media communication data for recovery: Detecting socio-economic
activities following a disaster. Tokyo, Japan: Springer Nature Singapore Pte Ltd.

Shinkafi, A. (2016). An exploratory study of social media usage and developmental studies by
government and emerging political leaders: The Nigerian experience (PhD dissertation).
Salford business school, Nigeria: (unpublished).

Sileshie, S. (2014). Challenges and opportunities of Facebook as a media platform in Ethiopia.
Journal of media and communication studies, 6 (7), 99-110.

Srivastava, M. (2013). Social media and its use by the government. (Online), available at

https://publicadministration.un.org/paconnect/Blogs/id/16/social-media-and-its-use-by-

the-government. Accessed on Feburary 22, 2020.

Statcounter. (2020). Social media stats Ethiopia (from April 2019 to April 2020). (Online),
available at https://gs.statcounter.com/social media-stats/all/ethiopia. Accessed on 11
May 2020

Stephen, L. & Foss, K. (2009). Encyclopedia of communication theory. United States of
America: SAGE Publications, Inc.

Talpau, A. (2014). Social media: A new way of communication. Bulletin of Transilvania
University of Brasov, 7 (56) No. 2, 45 —52.

Temesgen, T. (2015). Johan galtung’s concept of positive and negative peace in the
contemporary Ethiopia: An appraisal. International Journal of Political Science and

Development, 3(6), (page not stated).

Tesfaye L. (2014). Peace, tolerance, love and respect: To strengthen religious values for
Ethiopian (part 1 and part 2). Addis Ababa, Ethiopia (unpublished).

Teshome B., (2017). The practice of internal and external communication: The case of
development bank of Ethiopia (MA Thesis). Addis Ababa University School of

Journalism and Communication, Addis Ababa, Ethiopia (unpublished).

63


https://publicadministration.un.org/paconnect/Blogs/id/16/social-media-and-its-use-by-the-government
https://publicadministration.un.org/paconnect/Blogs/id/16/social-media-and-its-use-by-the-government
https://gs.statcounter.com/social%20media-stats/all/ethiopia

Tworzydlo, D. (2016). Public relations: The tools for unilateral communication and dialogue on
the Internet. MINIB, 20(2), 79-90.

UNDP, (2012). Twoards a comprehnsive peacebuilding policy and strategy for Ethiopia: UNDP
Ethiopia's development Brief Series. Ethiopia, UNDP.

UNEP, (2009). From conflict to peacebuilding: The role of natural resources and the
environment. UNEP (Kenya).

Vanderstoep, S. & Johnston, D. (2009). Research methods for everyday life: Blending qualitative
and quantitative approaches. USA: John Wiley & Sons, Inc

Walliman, N. (2006). Social Research Methods. London: SAGE Publications.

Williams, P. (2008). Security studies: An introduction. USA and Canada: Routledge

Worku, D. & Ephrem, A. (2020). Post 2018 political reforms in Ethiopia: Its achievements and
challenges; AGATHOS, Volume 11, lIssue 1 (20): 439-451, Wachemo University,
Ethiopia.

Zeitzoff, T. (2017). How social media is changing conflict. (Online) available at
https://peacesciencedigest.org/social-media-changing-conflict/. Accessed on 18 Feburary
2020.

Zemedkun, T. (2014). The practice and challenges of public relations in Ethiopian federal
government offices (MA Thesis). Addis Ababa University School of Journalism and

Communication, Addis Ababa, Ethiopia (unpublished).

Zvaita, G. (2016). Vertical integration peacebuilding in transforming African conflicts: Peace
mechanisms in the DRC Congo, South Sudan and Somalia (MA thesis). University of
KwaZulu-Natal, South Africa (unpublished).

64


https://peacesciencedigest.org/social-media-changing-conflict/

Annex -1

Interview Guide for Communication Directorate Experts and Officials of the Ministry

10.

What are the overall objectives and goals of the Ministry? How far do you think your
social media activities are supporting the objectives and goals of the Ministry?

How do you evaluate the use of social media in the overall communication for peace in the
ministry? What are the major social media platforms the Ministry is dominantly using?

Do you believe using social media as a communication tool has its impact in conflict
prevention and/or peace building? How?

Does the Ministry have social media strategy? If “yes” please explain about the strategy
in brief or if “no” what kind of social media strategy do you think you should use while
operating the Ministry’s social media account?

Does the Ministry use social media practices for conflict prevention, peace building
and/or using for an early warning system?

What are strategies, plans or initiatives currently applied by Ministry of Peace for conflict
prevention and peace building?

Do you evaluate the comments and feedback responses coming from social media
platforms of the Ministry? What do the feedbacks indicate?

Please describe the strengths and weakness the Ministry’s social media activities as well
as the benefits and challenges experienced by such social media pages.

How do you view the prospect of social media in Ministry of Peace and how social media
impact peace building in the country?

Please add any other thing related to the Ministry’s social media practices.

Thank you very much your cooperation for giving this interview.



Annex — 2

Interview Guide for Peace Building and other Sector Experts and Officials of the Ministry

What are some of the peace building initiatives in Ethiopia in general and in the Ministry of
Peace in particular?

Do you believe social media as an effective communication tool for Peace building and
conflict prevention? How?

Please describe your evaluation of the usage of social media platforms in the Ministry.
What are the dominant platforms used?

How do you evaluate the impact of use of social media as a communication tool on peace
building and conflict resolution in this Country?

Do the social media monitors evaluate the comments and feedback responses coming from
social media platforms of the Ministry?

Please describe the strengths and weakness the Ministry’s social media activities as well as
the benefits and challenges experienced by such social media pages.

What is your general impression on the practitioners who manage social media platforms?
Do you think they are qualified and professionals?

Do the posts and news presented on the social media platform attractive, timely and
relevant to the Ministry’s over all objectives.

What do you want to suggest in order improving the overall use of social media for peace
initiatives in the Ministry?

Thank you very much your cooperation for giving this interview.



Annex — 3

Profile of Interviewees

Key Age " Date of
T e Sex Range Department Position Level T "
C icati Senior Communication
Interviewee 1 | Male | 30-35 | “~Ommunication Expert and MoP 05 May 2020
Directorate .
Facebook Page Admin
C icati Senior Communication
Interviewee 2 | Male | 35.45 | ~Ommunication Expert and MoP 05 May 2020
Directorate .
Facebook Page Admin
Belief and
Interviewee 3 | Male | 35-45 | Religion Affairs Director 07 May 2020
Directorate
Interviewee 4 | Male | 40-50 | Peace Building Director 08 May 2020

Directorate




Annex — 4

Posted Contents on the Ministry Facebook Page

S/No

Posting

Content

Posting

Content

comm

Date Posted content in Brief Language Category | Medium | Source like ents share
1 April 0/2020 | eheg AL NCET ATPhANA P+AAL TRAGNTF/ A message to prevent the spread of corona virus Am PCP TV MoP 62 10 17
2 Apri 9/2020 PYHT aneAen/expressesion of condolence Am & En Ot Tl MoP 222 77 28
3 Apri 9/2020 Pheq ALZN NCeF AdPhANA P+AAL dPAGNT/ A message to prevent the spread of corona virus Am & Or PCP T Ot 40 1 2
4 Apr 28/2020 | 9°hJ5/ Appreciation for your active participation Am & En Ot Tl MoP 345 14 32
5 Apr 28/2020 | Uik POR+HAAENTT AR DS APAMT/ Indicate the address to which the event will be transmitted Am Ot TV MoP 64 4 7
6 Apr 27/2020 | Uik NdoNTN AT8 N A TPMSIP/ Suggest to follow the event on Facebook Am & En Ott Tl PMO 21 0 1
7 Apr 27/2020 | eheg ALLN NCET ATPNANA PHAAL TRAGNT/ A message to prevent the spread of corona virus Am & En PCP Tl PMO 15 0 0
8 Apr 27/2020 | ehes ALLN PANG4 IRCARL. 47 CF corona Virus Laboratory Test Report Am PCP T MoP 40 2 5
9 Apr 27/2020 | eheg AL NCET ATPNANA PHAAL TRAGNT/ A message to prevent the spread of corona virus Am PCP TV MoP 52 0 9
10 Apr 27/2020 | PANtPPF aRHNP AL AT NATIADP/ Notification of the Address to recive comments Am & En Ot Tl MoP 348 16 44
11 Apr 25/2020 | eheg Relh NCet ATRhANA PHAAL dRPAGRT/ A message to prevent the spread of corona virus Am PCP TV MoP 59 5 6
12 Apr 24/2020 | eheg Reln NCet ATRhANA PHAAL dRPAGRT/ A message to prevent the spread of corona virus Am PCP Tl MoP 85 5 11
13 Apr 24/2020 | eheg Reln NCet ATRhANA PHAAL dRPAGRT/ A message to prevent the spread of corona virus Am & En PCP Tl PMO 54 0 9
14 Apr 24/2020 | PhA.L19 MZCA%Y N+aPAN+ AThTY £6m'k / A message to prevent the spread of corona virus Am PCP Tl PMO 22 0 4
15 Apr 24/2020 | eheg Relh NCet ATPhANA PHAAL dRPAGRT/ A message to prevent the spread of corona virus Am PCP TV MoP 267 11 34
16 Apr 23/2020 | eheg Reln NCewt ATRhANA P+227 & J&/ support to prevent the spread of corona virus Am PCP Tl MoP 111 4 26
17 Apr 22/2020 | eheg Relh NCet ATPhANA PHAAL dRAGRT/ A message to prevent the spread of corona virus Am PCP TV MoP 128 0 34
18 Apr 21/2020 | eheq Relh PANGR4 JRCaR¢e. 47 CF/ corona Virus Laboratory Test Report Am PCP TI EBC 447 23 94
19 Apr 21/2020 | eheg Relh PANGR4 JRCaRe. 47 CF/ corona Virus Laboratory Test Report Am PCP T MoP 154 0 3
20 Apr 20/2020 | eheg Relh PANGR4 JRLaR¢e. 47 CF/ corona Virus Laboratory Test Report Am PCP TI MoP 121 3 8
21 Apr 19/2020 | eheg Relh PANGR4 JRCaR¢e 47 CF/ corona Virus Laboratory Test Report Am PCP T Ot 22 0 3
22 Apr 19/2020 | eheg Redh NCst ATRhANA P+AAL RAGRT/ A message to prevent the spread of corona virus Am & Or PCP Tl Ot 47 1 8
23 Apr 19/2020 | A&Ah NYA AT NAATRT NMT ALLATU/ Happy Easter message Am Ot Tl MoP 394 15 27
24 Apr 18/2020 | eheg Relh PANG®4 JRCaR¢e 47 CF/ corona Virus Laboratory Test Report Am PCP T MoP 130 0 8
25 Apr 17/2020 | eheg Redh NCet AGRhANA P+277 & I&/ support to prevent the spread of corona virus Am PCP Tl MoP 87 0 7
26 Apr 16/2020 | eheg Rech NCss+ AThANA P+247 £ I8/ support to prevent the spread of corona virus Am PCP Tl MoP 122 2 9
27 Apr 16/2020 | eheg Aech Nt ATPhANA P+AAL TPAGAT/ A message to prevent the spread of corona virus Am PCP Tl MoP 416 15 51
28 Apr 15/2020 | eheg Aech Nt ATPhANA P+AAL TAGAT/ A message to prevent the spread of corona virus Am PCP T MoP 182 5 17
29 Apr 15/2020 | eheg RAech Nt ATPhANA P+AAL TAGAT/ A message to prevent the spread of corona virus Am PCP TV MoP 17 0 7
30 | Apr15/2020 | Facebook page Cover photo update Ot Ot | MoP 695 34 127
31 | Apr15/2020 | Facebook page Cover photo update Ot Ot I MoP 38 0 6
32 | Apr15/2020 | Facebook page Cover photo update Ot Ot I MoP 38 3 1
33 Apr 14/2020 | ehes Reh PANLZ 9RCARe. 47°CHF/ corona Virus Laboratory Test Report Am PCP Tl MoP 196 6 31
34 Apr 13/2020 | eheg Rech Nt ATPhANA P+AAL TAGRT/ A message to prevent the spread of corona virus Am PCP TV MoP | 1460 | 41 504
35 Apr 13/2020 | eheg Rech Nt ATPhANA P+AAL TAGRT/ A message to prevent the spread of corona virus Am PCP Tl MoP 55 0 8
36 | Apr12/2020 | eheg ARLh PANGT4 JRCORE. 47 Cr/ corona Virus Laboratory Test Report Am PCP Tl MoP 149 6 50




S/No Date Posted content in Brief L::::::e g’;;':: :;:Ztii:nf g‘:::::: like c::::‘ share
37 Apr 12/2020 | eheg Rech Nt AGPhANA P+HAAL aAGRT/ A message to prevent the spread of corona virus Am PCP TV MoP | 7634 | 380 | 1509
38 Apr 11/2020 | eheg Aesh Nt AGPhANA P+HAAL aPAGRT/ A message to prevent the spread of corona virus Am PCP TV MoP | 2078 59 347
39 Apr 10/2020 | eheg Aech NCs+ AdhAnA e+847 £ I/ support to prevent the spread of corona virus Am PCP Tl MoP 190 3 15
40 Apr 10/2020 | eheg ALZN NCEF ATPNANA PHAAL TRAGNTF, A message to prevent the spread of corona virus Am & En PCP Tl MoP 84 1 16
41 Apr 10/2020 | eheg ALLN NCEF ATPNANA P+AAL TRAGNTF/ A message to prevent the spread of corona virus Am PCP Tl MoP 167 10 31
42 Apr 10/2020 | eheg AL NCEF ATPNANA P+AAL TRAGNTF/ A message to prevent the spread of corona virus Am PCP Tl MoP 32 0 7
43 Apr 9/2020 Pheg ALZN NCeF AdPhANA P+AAL dPAGNT/ A message to prevent the spread of corona virus Am PCP TV MoP 105 0 22
44 Apr 8/2020 Pheg ALZN NCeF AdPhANA P+AAL dPAGNT/ A message to prevent the spread of corona virus Am PCP Tl MoP 44 1 3
45 Apr 8/2020 Pheg ALZN NCeF AdPhANA P+AAL dPAGNT/ A message to prevent the spread of corona virus Am PCP TV MoP 99 3 27
46 Apr 8/2020 Pheq ALZN NCeF AdPhANA P+AAL dPAGNT/ A message to prevent the spread of corona virus Ti PCP TV MoP 51 4 21
47 Apr 7/2020 Pheq ALZN NCeF AdPhANA P+AAL dPAGNT/ A message to prevent the spread of corona virus Am PCP TV MoP | 1700 36 284
48 Apr 7/2020 Pheq ALZN NCeF AdPhANA P+AAL dPAGNT/ A message to prevent the spread of corona virus Am PCP Tl MoP 191 2 29
49 Apr 7/2020 Pheq ALZN NCeF AdPhANA P+AAL dPAGNT/ A message to prevent the spread of corona virus Am PCP TV PMO 8 0 0
50 Apr 7/2020 Phes ALZN NCeF AdPNANA P+AAL dPAGNT/ A message to prevent the spread of corona virus Am PCP TV Ot 65 1 4
51 Apr 7/2020 Phes ALZN NCeF AdPNANA P+AAL dPAGNT/ A message to prevent the spread of corona virus Am PCP TV MoP 36 0 9
52 Apr 6/2020 Phes ALZN NCeF AdPNANA P+AAL dPAGNT/ A message to prevent the spread of corona virus Am PCP TV EBC 53 0 9
53 Apr 6/2020 Phes ALZN NCeF AdPNANA P+AAL dPAGNT/ A message to prevent the spread of corona virus Am PCP TV Ot 55 1 4
54 Apr 6/2020 Pheg ALZN NCeF AdPNANA P+AAL dPAGNT/ A message to prevent the spread of corona virus Am PCP Tl MoP 324 10 30
55 Apr 5/2020 Pheg ALZN NCeF ATPNANA P+AAL dPAGNT/ A message to prevent the spread of corona virus Am PCP T EBC 64 2 11
56 Apr 5/2020 Phegs ALZN NCeF ATPNANA P+AAL dPAGNT/ A message to prevent the spread of corona virus Am PCP TV Ot 49 4 11
57 Apr 5/2020 Facebook page Cover photo update / A message to prevent the spread of corona virus Ot Ot | MoP 47 1 7
58 Apr 5/2020 Pheg ALZN NCeF ATPNANA P+AAL dPAGNT/ A message to prevent the spread of corona virus Am PCP TV MoP 750 27 327
59 Apr 4/2020 Pheg ALZN NCeF ATPNANA P+AAL dPAGNT/ A message to prevent the spread of corona virus Am PCP Tl PMO 27 0 0
60 Apr 4/2020 Pheg AR N NCsF AdPhANA P+AAL aPAdNT/ A message to prevent the spread of corona virus Am PCP Tl MoP 118 5 11
61 Apr 4/2020 Pheg ARZN NCsF AdPhANA P+AAL aPAdNT/ A message to prevent the spread of corona virus Am PCP Tl MoP 42 0 0
62 Apr 3/2020 Pheg AR N NCsF AdPhANA P+AAL aPAdNT/ A message to prevent the spread of corona virus Am PCP \ Ot 64 3 19
63 Apr 3/2020 Pheg AR N NCsF AdPhANA P+AAL aPAdNT/ A message to prevent the spread of corona virus Or PCP T MoP 51 0 14
64 Apr 3/2020 Pheg AR LN PANGR4 FRCAe- 47 CF/ corona Virus Laboratory Test Report Am PCP T MoP 54 1 12
65 Apr 3/2020 Phes ALLN NCeF ATPhANA P+AAL dPAdNT/ A message to prevent the spread of corona virus Ti PCP T MoP 136 13 15
66 Apr 2/2020 Phes ALLN NCeF ATPhANA P+AAL dPAdNT/ A message to prevent the spread of corona virus Am PCP Tl MoP 147 4 17
67 Apr 2/2020 Phes ALLN NCeF ATPhANA P+AAL dPAdNT/ A message to prevent the spread of corona virus Am PCP TV Ot 73 3 23
68 Apr 2/2020 Phes ALLH NCSF AdPhAhA 4847 £ 76/ support to prevent the spread of corona virus Am PCP Tl MoP 158 9 13
69 Apr 2/2020 Phes ALLN NCEF ATPhANA P+AAL dPAGNT/ A message to prevent the spread of corona virus Am PCP TV MoP 685 35 145
70 Apr 2/2020 Phes ALLN NCEF AGPhANA P+AAL dPAGNT/ A message to prevent the spread of corona virus Am PCP Tl MoP 7 1 9
71 Apr 2/2020 Phes ALLN NCEF AGPhANA P+AAL dPAGNT/ A message to prevent the spread of corona virus Am PCP Tl MoP 52 0 4
72 Apr 2/2020 Phes ALLA NCEF AdPhANA P+AAL dPAGNT/ A message to prevent the spread of corona virus Am PCP Tl MoP 573 28 281
73 Apr 2/2020 Phes ALLN NCEF ATPhANA P+AAL dPAGNT/ A message to prevent the spread of corona virus Am PCP Tl MoP 30 0 0
74 Apr 1/2020 Phes ALLA NCEF AGPhANA P+AAL dPAGNT/ A message to prevent the spread of corona virus Am PCP TV Ot 74 4 23
75 Apr 1/2020 Phes ALLA NCEF AdPhANA P+AAL dPAGNT/ A message to prevent the spread of corona virus Am PCP Tl EBC 35 2 1




S/No Date Posted content in Brief L::::::e g’;;':: :;:Ztii:nf g‘:::::: like c::::‘ share
76 Apr 1/2020 Phes ALZA NCeF AdPhANA P+AAL dPAGNT/ A message to prevent the spread of corona virus Am PCP T FBC 26 0 4
77 Apr 1/2020 Phes ALZN NCeF AdPhANA P+AAL dPAGNT/ A message to prevent the spread of corona virus Am PCP T MoP 509 24 55
78 Apr 1/2020 Pheg ALZN NCeF AdPhANA P+AAL dPAGNT/ A message to prevent the spread of corona virus Am PCP Tl MoP 104 3 12
79 Apr 1/2020 Pheg ALZN NCeF AdPhANA P+AAL dPAGNT/ A message to prevent the spread of corona virus Am PCP Tl Ot 34 0 0
80 Apr 1/2020 Pheg ALZN NCeF AdPhANA P+AAL dPAGNT/ A message to prevent the spread of corona virus Ot PCP | MoP 20 0 4
81 Apr 1/2020 Pheg ALZN NCeF AdPhANA P+AAL dPAGNT/ A message to prevent the spread of corona virus Ot PCP | MoP 69 2 29
82 Apr 1/2020 Pheg ALZN NCeF AdPhANA P+AAL dRAdNT A message to prevent the spread of corona virus / Am PCP \ FBC 9 0 0
83 Mar 31/2020 | eheq Aglh NCsF AGRhANA P+227 £96/ support to prevent the spread of corona virus Am PCP T MoP 69 5 6
84 Mar 31/2020 | Pheeq ALZN NCsT ATPNANA P+AAL TRAONT/ A message to prevent the spread of corona virus Am PCP \ PMO 11 0 3
85 Mar 31/2020 | Pheeq ALZN NCsT ATPNANA P+AAL TRAONT/ A message to prevent the spread of corona virus Am PCP Tl MoP 109 3 16
86 Mar 31/2020 | Pheeq ALZN NCsT ATPNANA P+AAL TRAONT/ A message to prevent the spread of corona virus Am PCP Tl MoP 90 2 8
87 Mar 31/2020 | Pheeq ALZN NCsT ATPNANA P+AAL TRAONT/ A message to prevent the spread of corona virus Am PCP Tl MoP 244 7 9
88 Mar 31/2020 | Pheeq ALZN NCsT ATPNANA P+AAL TRAdNT/ A message to prevent the spread of corona virus Am PCP TV Ot 42 1 44
89 Mar 31/2020 | ehees ALZN NCsT ATPNANA P+AAL T2AdNT/ A message to prevent the spread of corona virus Am PCP T Ot 64 2 13
90 Mar 30/2020 | Pheeq ALZN NCsT ATPNANA PHAAL aRAdNT/ A message to prevent the spread of corona virus Am PCP Tl MoP 381 33 68
91 Mar 30/2020 | Pheeq ALZN NCsT ATPNANA PHAAL T2AdNT/ A message to prevent the spread of corona virus Am PCP Tl MoP 104 3 19
92 Mar 30/2020 | Pheeq ALZN NCsT ATPNANA PHAAL T2AdNT/ A message to prevent the spread of corona virus Am PCP TV PMO 20 4 1
93 Mar 30/2020 | Pheeq ALZN NCsT ATPNANA PHAAL T2AdNT/ A message to prevent the spread of corona virus Am & En PCP TV PMO 8 0 0
94 Mar 30/2020 | Phes AL NCsT ATPNANA PHAAL TAONT/ A message to prevent the spread of corona virus Am PCP TV Ot 18 1 3
95 Mar 29/2020 | Phes ALZN NCsT ATPNANA PHAAL TRAdNT/ A message to prevent the spread of corona virus Am & En PCP Tl PMO 16 2 2
96 Mar 28/2020 | Phes ALZN NCsT ATPNANA PHAAL T2AdNT/ A message to prevent the spread of corona virus Am PCP Tl MoP 617 85 94
97 Mar 28/2020 | ehes AL NCsT ATPhANA P+.247 &9/ support to prevent the spread of corona virus Am PCP Tl MoP 80 10 2
98 Mar 28/2020 | ehes AL NCsT ATPhANA P+.247 &9/ support to prevent the spread of corona virus Am PCP Tl MoP 68 1 2
99 Mar 28/2020 | ehes AL NCsmT ATPhANA P+.247 £ 76/ support to prevent the spread of corona virus Am PCP Tl MoP 97 4 5
100 | Mar 28/2020 | eheq Agch Nt ATRNANA P+847 29§/ support to prevent the spread of corona virus Am PCP Tl MoP 205 7 18
101 | Mar 28/2020 | eheq Aech Nt ATRNANA P+847 29§/ support to prevent the spread of corona virus Am PCP Tl MoP 124 7 22
102 | Mar 28/2020 | eheg ARZA Nt ATPNANA P+AAL T2AdNT/ A message to prevent the spread of corona virus Ot PCP | PMO 14 1 1
103 | Mar 27/2020 | eheg ARZh NCesT ATPNANA P+AAL TRAdNT/ A message to prevent the spread of corona virus Am PCP Tl EBC 49 0 5
104 | Mar 27/2020 | ehees AR NCewT ATPNANA P+227 £ 9§/ support to prevent the spread of corona virus Am PCP T MoP 145 9 13
105 | Mar 27/2020 | ehees AR NCST ATPNANA P+AAL dRASNT / A message to prevent the spread of corona virus Am PCP Tl MoP 210 5 37
106 | Mar 27/2020 | ehees AR NCET ATPNANA P+AAL dRASNT/ A message to prevent the spread of corona virus Am PCP TV PMO 17 1 2
107 | Mar 27/2020 | ehes AR NCET ATPNANA P+AAL dRAdNT/ A message to prevent the spread of corona virus Am PCP Tl FBC 33 0 8
108 | Mar 27/2020 | ehees AR NCET ATPNANA P+AAL dRAdNT/ A message to prevent the spread of corona virus Am PCP Tl FBC 157 3 17
109 | Mar 27/2020 | eheeq AR NCET ATPNANA P+AAL dRAdNT/ A message to prevent the spread of corona virus Am PCP Tl FBC 92 5 13
110 | Mar 26/2020 | ehreq AR NCET ATPNANA P+AAL dRASNT/ A message to prevent the spread of corona virus Am PCP Tl MoP 296 12 73
111 | Mar 26/2020 | Phees AR NCET ATPNANA P+AAL dRAdNT/ A message to prevent the spread of corona virus Am PCP Tl PMO 28 1 7
112 | Mar 26/2020 | PUH?Y ame)Ask./ message ofcondolences Am & En Ot Tl Ot 73 8 6
113 | Mar 25/2020 | ehees AR NCET ATPNANA P+AAL dRAdNT/ A message to prevent the spread of corona virus Am & En PCP Tl PMO 37 0 2
114 | Mar 25/2020 | eheg AR a®hANP ®A%N NCseF / corona virus preventive materials distribution Am PCP Tl MoP 88 4 12
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115 | Mar 25/2020 | eheq ARZN NCET ATPNANA PHAAL dPASNT/ A message to prevent the spread of corona virus Am PCP T MoP 253 17 45
116 | Mar 25/2020 | eheeg AR a®hANP €Ach NCseF / corona virus preventive materials distribution Am & En PCP T MoP 92 2 10
117 | Mar 25/2020 | eheeg ARZN a®hAN P &ARN NCsF / corona virus preventive materials distribution Am PCP T MoP 44 3 4
118 | Mar 24/2020 | eheeq ARZA NCeT ATPNANA P+AAL TRAdNT/ A message to prevent the spread of corona virus Am & En PCP Tl MoP 189 4 21
119 | Mar 24/2020 | eheeq ARZA DT ATPNANA P+AAL TRAdNT/ A message to prevent the spread of corona virus Am PCP T FBC 12 0 5
120 | Mar 24/2020 | @nzm+P/announcement Am Ot Tl MoP 175 4 38
121 Mar 24/2020 Facebook page Cover photo update Ot Ot | MoP 21 1 2
122 | Mar 24/2020 | eheg AgZh aenAnP €A% NCsT / corona virus preventive materials distribution Am & En PCP Tl MoP 70 2 6
123 | Mar 24/2020 | pheeg ARZN 9oCans 47°CHF [ support to prevent the spread of corona virus Am & En PCP T MoP 4 0 14
124 | Mar 24/2020 | eheg ARh NCst AGRhANA P+AAL aRAGhT Am PCP TI MoP 166 17 37
125 | Mar 24/2020 | eheq AgZh a2hAn P €A% NCseT /corona virus preventive materials distribution Am & En PCP Tl MoP 93 2 13
126 | Mar 24/2020 | eheg ARZA NCET ATPNANA P+AAL TRAdNT/ A message to prevent the spread of corona virus Am PCP Tl FBC 62 1 3
127 | Mar 23/2020 | eheg ARZA DT ATPNANA P+AAL TRAdNT/ A message to prevent the spread of corona virus Am & En PCP Tl MoP 240 11 41
128 | Mar 23/2020 | eheq ARZA N ATPNANA P+AAL TRAdNT/ A message to prevent the spread of corona virus Am PCP T MoP 42 1 5
129 | Mar 23/2020 | eheg ARZA N ATPNANA P+AAL dRAdNT/ A message to prevent the spread of corona virus Am PCP TV EBC 37 0 14
130 | Mar 22/2020 | eheg ARZA NCEsT ATPNANA P+AAL TRAdNT/ A message to prevent the spread of corona virus Am PCP T MoP 43 2 12
131 | Mar 22/2020 | pheeq ARZN NCeT ATPNANA P+AAL dRAdNTF/ A message to prevent the spread of corona virus Am PCP Tl FBC 84 3 13
132 | Mar 22/2020 | eheg Agh 9oCaRL. 4 7CF/ corona Virus Laboratory Test Report Am PCP T Ot 37 2 5
133 | Mar 22/2020 | eheq ARZA Nt ATPNANA P+AAL TRAdNT/ A message to prevent the spread of corona virus Am PCP Tl MoP 274 36 58
134 | Mar 21/2020 | eheq ARZA DT ATPNANA P+AAL T2AdNT/ A message to prevent the spread of corona virus Am PCP Tl MoP 180 28 23
135 | Mar 21/2020 | eheq ARZA DT ATPNANA P+AAL TRAdNT/ A message to prevent the spread of corona virus Am PCP TV FBC 18 0 4
136 | Mar 21/2020 | eheg ARZA N ATPNANA P+AAL T2AdNT/ A message to prevent the spread of corona virus Am & En PCP T PMO 73 1 9
137 | Mar 19/2020 | eheq ARZA Nt ATPNANA P+AAL T2AdNT/ A message to prevent the spread of corona virus Am PCP TV MoP 65 4 21
138 | Mar 19/2020 | eheq ARZh N ATPNANA P+AAL TRAdNT/ A message to prevent the spread of corona virus Am PCP Tl MoP 65 0 10
139 | Mar 19/2020 | eheq ARZA Nt ATPNANA P+AAL TRAdNT/ A message to prevent the spread of corona virus Am PCP Tl Ot 46 0 6
140 | Mar 19/2020 | PUHY anejAewy,/ expressesion of condolence Am Ot Tl MoP 162 12 9
141 | Mar 18/2020 | eheg AgZh Nt ATPNANA PHAAL TRAONT A message to prevent the spread of corona virus / Am PCP TI MoP 220 15 31
142 | Mar 16/2020 | eheg ARZh NCesT ATPNANA P+AAL T2AdNT/ A message to prevent the spread of corona virus Am PCP T MoP 76 1 18
143 | Mar 16/2020 | ehees AR NCET ATPNANA P+AAL dRAdNT/ A message to prevent the spread of corona virus Am PCP TV EBC 40 1 6
144 Mar 16/2020 | @ h 3 @ ¢ £/ Announcement Am Ot TI MoP 257 50 62
145 | Mar 16/2020 | ehees AR NCET ATPNANA P+AAL dRAdNT/ A message to prevent the spread of corona virus Am PCP TV FBC 30 0 3
146 | Mar 16/2020 | ehes AR NCET ATPNANA P+AAL dRAdNT/ A message to prevent the spread of corona virus Am PCP T Ot 9 1 4
147 | Mar 14/2020 | AUHN +@NheF 9o0C N+ ANAT P+Am NAMS / Training for members of the House of Representatives Am PCP Tl MoP 129 4 9
148 | Mar 13/2020 | AUHN +@NheF 9ohC A+ ANAT P+Am NAMS / Training for members of the House of Representatives Am PCP Tl MoP 50 0 1
149 | Mar 9/2020 PAAGR T IAEC AtMe +29FE AaRCF P+AM NAMS/ Training provided for Ministry officals Am PCP TI MoP 212 20 34
150 | Mar 6/2020 GAT® AP& PAPTF ¢7 ANNNC / International Women's Day Celebration Am PCP Tl MoP 251 11 21
151 | Mar 3/2020 PNAel® N7 &L TMUYNLAN ATATATF T AFPNALC/ Ambassador of the Volunteer Service Am PCP Tl MoP 194 4 15
152 | Mar 3/2020 PA.MLN MUNZAN &ECE+F PR -2/ Discussion by civic organizations Am PCP Tl MoP 173 6 24
153 | Mar 2/2020 AT A12450- PAEP 24 NBA ALLATU/ message of the 124th Victory of Adwal Am Ot Tl MoP 125 4 14




S/No Date Posted content in Brief L::::::e g’;;':: :;:Ztii:nf g‘:::::: like c::::‘ share
154 | Mar 2/2020 P98 P m¢/letter to media organization for news coverage Am Ot Tl MoP 173 4 27
155 | Feb29/2020 | eAAe&P ACN® ALCT 7AN, 824/ Approval of Ethiopian Pastoralists Policy Am PCP Tl FBC 237 10 52
156 | Feb 28/2020 | "a®19F NHYT A+@F P+AM NAMS / Training for Media personnel Am PCP TI MoP 124 3 15
157 | Feb 28/2020 | A@EHE £ANT ANSAY, PHAM PN &P ATPNARCTF T304 / Ambassador of the Volunteer Service Am PCP Tl MoP 219 2 35
158 | Feb 28/2020 | Nhd-® PNY .28 TMUNZAN ATA%1AT / National Volunteer Community Service Am PCP TI MoP 370 80 67
159 | Feb 27/2020 | hege aeAPHF1F ML LI AT/ From life scarification to Blood Donation Am PCP Tl MoP 76 1 5
160 | Feb 27/2020 | A#e&P NA@-CT UNLT IC PAT 7T+ NATIMSNC / Strengthening Ethio=European Union relations Am & En PCP TI MoP 252 7 32
161 | Feb 27/2020 | A9q.L.09 AUHN A7 F1F NAT™PPF AAMST AP+AM 10/ Training provided to media and PR professionals Am PCP TI MoP 136 3 19
162 | Feb 27/2020 | e537 AAAA B+AM PNY 4 2L ATA%AT ATRNALE T30/ Volunteer Ambassador nominations Am PCP Tl MoP 350 32 66
163 | Feb 27/2020 PA.MLN MUNSLT ECEST IC P+L4T M2 L% /A discussion by civic organizations Am PCP TI MoP 128 2 25
164 Feb 27/2020 NATILT 0F914-2 NAA 1T F1F ATIMSNC P+247 @2 2% / discussion to strengthrelations b/n Amhara and Tigray regions Am PCP TI MoP 108 3 15
165 | Feb26/2020 | paq.8. P m¢/ letter to media organization for news coverage Am Ot Tl MoP 199 10 17
166 | Feb 26/2020 | AAJC HN.BC HO-L P+AM PN £.$L PATPNARCYT TGL / Volunteer Ambassador nominations Am PCP T MoP 125 6 29
167 Feb 26/2020 NATILT 0F914-2 NAA 1T F1F ATMSNC P+247 ™2 2% / discussion to strengthrelations b/n Amhara and Tigray regions Am PCP TI MoP 199 9 25
168 Feb 25/2020 NATILT 0F914-2 NAA 1T F1F ATMSNC P+247 ™2 2% / discussion to strengthrelations b/n Amhara and Tigray regions Am PCP TI MoP 194 8 26
169 Feb 25/2020 Nehd-® PN P L PMUNLAN ATA%ATF PAINALEL N1 NCYT/ National Volunteer Service inauguration ceremony Am PCP TI MoP 165 13 41
170 | Feb 24/2020 PNAG-P PNY .28 PYNLZAN ATAVAT GATH [ announcing Purpose of National Voluntary Service Am PCP TV MoP 151 6 62
171 | Feb 23/2020 | paq.8.p ¢/ letter to media organization for news coverage Am Ot T MoP 58 2 1
172 | Feb 23/2020 | NANAuC-® PNY &L PUNLAT A4 PHAAL ARAGRT/ A message to National Voluntary Service Am PCP Tl MoP 195 18 36
173 | Feb 23/2020 | NANAuC-® PNY &L PAUNLAT A4 PHAAL ARAGRT/ A message to National Voluntary Service Am PCP Tl MoP 227 42 30
174 | Feb 23/2020 NANAGR PNT &P L PTRUNLAN AT T PHAAL dA0NT / A message to National Voluntary Service Am PCP TI MoP 519 30 73
175 | Feb 23/2020 NANAEP PNY L. 2L PUYNZAN A1AT PHAAL aRAONT/ A message to National Voluntary Service Am PCP TV EBC 81 2 19
176 | Feb 23/2020 NANAEP PNY L. 2L PUYNZAN A1A1T PHAAL aRAONT/ A message to National Voluntary Service Am PCP TI MoP 363 42 60
177 | Feb 22/2020 NANALP PNY .28 PMUNZAN A4 T PHAAL aRAGNT/ A message to National Voluntary Service Am PCP TI MoP 403 84 93
178 | Feb 21/2020 NANALP PNY .28 PUNZAN A4 T PHAAL aRAONT/ A message to National Voluntary Service Am PCP TI MoP 522 49 97
179 Feb 20/2020 PACN® ALS ANNM AT AT PATERP ANT, 0L / Pastoralist Environmental Development and Eth Economic Plan Am & En PCP TI MoP 134 6 26
180 | Feb20/2020 | paq. P m¢/ letter to media organization for news coverage Am Ot Tl MoP 377 34 48
181 | Feb 17/2020 | NAMT-OM PMC ARALP HO-O-C APE AL P87 @22 %F/Discussion on the lllegal Arms Transfer Proclamation Am & En PCP Tl MoP 149 13 26
182 | Feb 13/2020 | PNA9R iN+C ARTEEP NAGR 9 AP 10%?/ about the Ministry of Peace doing for Ethiopian peace. Am PCP A (0] 76 8 9
183 Feb 11/2020 N+aeg 07 A+NT PAATR 913N 3 PT UL IC P+L47 -2 8F/Discussion with UN Secretary-General forPolitical &Peacebuilding Am PCP TI MoP 513 36 109
184 Feb 7/2020 PRAATY PACN NACH A7 F1F @MSTNC PMFA MG+ +Nh'4.8/study conducted to strengthen the interrelationships b/n regions Am PCP TI MoP 129 19 21
185 | Feb 5/2020 PAATR @ AEC 12 PACA a-nd+CFY 7HF ARAAT ANZNN/ The Ministry of Peace procured agricultural tractors Am PCP T MoP 256 47 43
186 | Feb 4/2020 P8 P ¢ /letter to media organization for news coverage Am Ot TI MoP 232 12 21
187 | Feb 3/2020 ANLS ATRRA +AM PAATE ATPNALLYT T30 /nomination of Ambassador of Peace Am & En PCP T MoP 121 6 15
188 | Jan 31/2020 Ndoolrd AR E0& NCE HRLH N IC @£ 2% ANLL/Discusses with the Technical Committee of Federal Special Support Board Am PCP TI MoP 96 5 7
189 | Jan 30/2020 U1C N$A 6CHT P&FU NCYT ANAI® / Indigenous Reconciliation and Justice for Peace Am PCP Tl MoP 154 22 48
190 | Jan 25/2020 P708,@ MUNZAN PUIC AT AAJ® /Business Community and Peace Am PCP Tl MoP 111 9 9
191 | Jan 24/2020 PR, P ¢/ letter to media organization for news coverage Am Ot TI MoP 213 41 36
192 Jan 19/2020 PYLMPHT AR +RMMT AARFTCLAN PIPHIN B4 dPLL7/ Electronic Registration of belief and Religious Institutions Am PCP TI Ot 167 8 18
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193 | Jan 19/2020 AT ANCYY mIReE NAATE ALLATU / happy epiphany messages for Ethiopian Timget /epiphany / Am Ot Tl MoP 88 3 13
194 Jan 18/2020 PSAM ANNNPF +C TAAL TCENT AL P87 ML 2% / Discussion on desert and lowland livelihood improvement projects Am PCP TI MoP 110 2 26
195 | Jan 17/2020 NANAEP PNILPE A4 T PHAMTINEL L | Explanation about the National Volunteer Service Am PCP TI MoP 219 72 22
196 | Jan 17/2020 NANALP PN P E ATAIAT P+AMTNELP | Explanation about the National Volunteer Service Am PCP T Ot 90 31 25
197 | Jan 16/2020 P8P ¢/ letter to media organization for news coverage Am Ot Tl MoP 140 10 32
198 | Jan 16/2020 hNAA PAATRT 8 ANHBLC JALPTS IC P+L847 @2 2% /discussion with Regional Peace and Security Administration Officials Am PCP TI MoP 289 42 54
199 | Jan 15/2020 NAATR A& POMET YNt APNET IC P+2LT @287 / discussion with the Founder of the International Youth Union Am PCP TI MoP 150 16 23
200 | Jan 13/2020 NP N94.2L PTMUNLATN ATA% AT /National Voluntary Community Service Am PCP TI MoP 139 25 45
201 | Jan 13/2020 PYLMMPT ANTTS B PTF @5 ANATR/ The Role of Religious Fathers and Leaders for Peace Am PCP TI MoP 131 35 22
202 | Jan 11/2020 Pam.8.P ¢/ letter to media organization for news coverage Am Ot Tl MoP 285 101 45
203 | Jan 9/2020 ATCLNC £74 FhAeh PATNY 8N AAU H1BF +8¢7/ Congratulations to Professor Degefa Tolosa Am Ot TI MoP 295 20 23
204 | Jan 6/2020 AT ARPARD ACNTN PART NFANAATR A LLAT U /a Happy Birthday message of Jesus Christ Am Ot TI MoP 152 9 19
205 | Jan 3/2020 Nehud-® PAFTF PAATR IPAC N+ +2LAD/ National Women's Peace Council established Am Ot Tl MoP 132 2 25
206 | Jan 2/2020 Peace Ambassador nomination to Amsalu Aklilu En PCP TI MoP 34 5 11
207 | Jan 2/2020 Peace Ambassador nomination to Amsalu Aklilu Am PCP TI MoP 181 21 81
208 Jan 1/2020 NA%CT NATIA AAA PAD-T 960t ACPE T P+L827 -2 2T/ Discussion on resolving the conflict in the Afar and Somali regions Am PC TI MoP 170 13 53
209 | Jan 1/2020 Facebook page Cover photo update Ot Ot I MoP 15 1 1
210 | Jan 1/2020 NNCS+ 93 AT NAFR/ Gender and Peace Am PCP Tl MoP 67 4 7
211 | Dec 31/2019 | PA7C AT<IAF4 AAJ®/ Elders and Peace Am PCP Tl MoP 97 5 10
212 | Dec 30/2019 | p@9,8.p m¢ /letter to media organization for news coverage Am Ot Tl MoP 221 26 25
213 Dec 27/2019 Peace ambassador Brochure En PCP TI MoP 159 29 17

214 | Dec 26/2019 | PAIC h9IAFG AAI® /Elders and Peace Am PCP Tl MoP | 180 | 54 44
215 | Dec 25/2019 | pa9.8.f m¢ /letter to media organization for news coverage Am Ot Tl MoP 308 72 61
216 | Dec 23/2019 AA® AU P+AT @H.$ /Video Music about peace for all Am PCP TV MoP 93 12 68
217 | Dec 21/2019 | e1ACALPT TUNZAN ANAID PATF@-/ Universities Community for Peace Am PCP TI MoP 103 8 19
218 | Dec 20/2019 | 'ETRSS-1' A+AL*F a9oMméy N+aeAn+ A d /NATRIAS/message of happiness for lounching 'ETRSS-1' Am Ot Tl MoP 259 15 20
219 | Dec 18/2019 | “4-hATH AT ANATR” N1L YN+ %L /Self-Help Women for Peace”conference Am PCP Tl MoP 103 1 18
220 | Dec 15/2019 | em&AL min+C 2h+C 0. AhR e PPMLA HATYT / Prime Minister Dr. Abi Ahmed Nobel Prize Am PCP Tl MoP 607 42 88
221 | Dec 15/2019 | eAAg® aqintC e+amsm- PAO-NIM LY NN,ZC / The delegation led by the Minister of Peace in Qatar Am PCP Tl MoP 558 19 134
222 | Dec 15/2019 | em&AL min+C 2h+C 0L AhdR e PPMLA HATYT / Prime Minister Dr. Abi Ahmed Nobel Prize En PCP Tl MoP 164 8 20
223 | Dec 14/2019 | pa9.8.p m¢/ letter to media organization for news coverage Am Ot TI MoP 278 22 49
224 | Dec 13/2019 | pa9.8.f m¢/ letter to media organization for news coverage Am Ot T MoP 184 9 25
225 | Dec 11/2019 | em&AL ain+C 2h+C 0L AhR e PPMLA HATYT / Prime Minister Dr. Abi Ahmed Nobel Prize Am & En PCP Tl MoP 441 18 87
226 | Dec 10/2019 | em&AL min+C 2h+C 0L AhdR e PPMLA HATYT / Prime Minister Dr. Abi Ahmed Nobel Prize Am PCP Tl EBC 36 3 4
227 | Dec 10/2019 | em&AL min+C Ah+C 0L AR PPMLA HATT / Prime Minister Dr. Abi Ahmed Nobel Prize Am PCP TV FBC 46 2 12
228 | Dec 10/2019 | em&AL min+C 2h+C 0. AhR e PPMLA HATT / Prime Minister Dr. Abi Ahmed Nobel Prize Am PCP TV FBC 31 1 5
229 | Dec 10/2019 | pel- #4®  PATARAKLNST PANA 8+&T ¢7 AT NAJR /Anti-Gender, HIV and Disability Day and Peace Am PCP Tl MoP 55 1 7
230 | Dec 6/2019 +4.5PEFT NHARTF ATIgE IR P+LL71M-2%F /a conference to resettle the displaced people Am & En PC Tl MoP 174 9 56
231 Dec 5/2019 N&AT ANNNPT P TAAL T(°914-9P £4 APLL/ Launch of Livelihood Improvement Program in the Lowlands Am PCP Tl MoP 537 49 211
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232 | Dec 5/2019 PaR.8.P m¢ /letter to media organization for news coverage Am Ot T MoP 136 2 9
233 | Dec 4/2019 P98 P m¢ /letter to media organization for news coverage Am Ot T MoP 153 8 20
234 | Dec 4/2019 A LAES A+EF P+AM NAMS [Training for the Ministry staff Am PCP Tl MoP 94 6 11
235 | Dec 4/2019 PIPILAIT A T4 N2032 / Ethiopia in 2032 Am PCP TV FBC 34 2 11
236 | Dec 4/2019 ATER L NPT 20 a0 % [Ethiopia over the next 20 years Am PCP TI MoP 533 33 193
237 Dec 2/2019 Muferihat Kamil’s discussion with Robert Faucher, En PCP TI MoP 276 6 68
238 | Dec 2/2019 P8P ¢/ letter to media organization for news coverage Am Ot T MoP 60 0 10
239 | Dec 1/2019 hmc8 PAAIRT 8 F AR ANAYT JC P+847 -2 2%/ Discussion with Woreda Peace and Security Leaders Am PCP TI MoP 148 2 21
240 | Nov 29/2019 | epaq8 ¢ m¢/ letter to media organization for news coverage Am Ot T MoP 98 3 13
241 | Nov 28/2019 | hmc8 PAATRT B ARG ANAT IC P+827 -2 2% /Discussion with Woreda Peace and Security Leaders Am PCP TI MoP 105 1 29
242 | Nov 27/2019 | Youth for Peace workshop En PCP Tl Ot 58 0 7
243 Nov 27/2019 | P9R041N ATE4P AT PIPNG# (+8T &INC +AIZ PHNAC /Cross-border cooperation between Western Ethiopia and East Sudan Am PCP TI MoP 54 2 8
244 | Nov 27/2019 | eAte&P 7AN 2N CeP AL P+L77 M2 2%/ Discussion of Draft Ethiopian Police Doctrine Am PCP TI MoP 215 15 98
245 | Nov 26/2019 | Youth for Peace workshop En PCP L MoP | 100 2 21
246 | Nov 24/2019 | N@®3® Ui AL PAAIE NYL 2N ARE 2N [Peace Conference Forum on Current Affairs Am PC \ FBC 87 2 17
247 Nov 23/2019 hNAAT HT PAATRT 8 AGRECF IC P+RLT @287 /Discussion with regional and zonal peace and security leaders Am PCP TI MoP 71 1 4
248 Nov 22/2019 NhAAT hHT PAATRG B AR CF JC P+L847 M- 2%/ Discussion with regional and zonal peace and security leaders Am PCP TI MoP 275 12 72
249 | Nov 22/2019 | Social media and peace En PCP Tl MoP 38 0 9
250 | Nov 21/2019 | p@9.8.p m¢/ letter to media organization for news coverage Am Ot T MoP 159 3 28
251 Nov 21/2019 | P7AN +£9%F ATAIATT ATIHADY P+N'Y%L -2 2% /Discussion on updating the services of police institutions Am PCP TI MoP 149 8 27
252 | Nov 20/2019 | Pha9l.q PF91L.2 9oy AP eZ N /Amhara and Tigray Scholars Forum in Photo Ot PCP | MoP 107 11 11
253 | Nov 16/2019 | PATYLG PF914-2 FoU¢t @-22%F /Amhara and Tigray Scholars Discussion Am PCP TI MoP 244 24 55
254 | Nov 14/2019 | p@9.8.f m¢ /letter to media organization for news coverage Am Ot T MoP 370 65 93
255 Nov 14/2019 | e7A.N +£F ATAIATT ATIHADY P+ Y%L -2 2% /Discussion on Updating the Service of Police Institutions Am PCP Tl MoP 107 3 13
256 Nov 12/2019 | e7A.N +£F ATAIATT ATIHADY P+N 'YL -2 2% /Discussion on Updating the Service of Police Institutions Am PCP Tl MoP 121 7 14
257 | Nov 8/2019 PALNC LUTTF PAR.ARANT PASTHNTH TN FT/ An Exhibition on Cyber Security Am & En PCP TI MoP 93 0 11
258 Nov 5/2019 NATILG PF914.8 JoUe-T aPhnd P+247 @-2.2% /Discussion between Amhara and Tigray Scholars Am PCP Tl Ot 130 7 11
259 | Nov 4/2019 A+IEPF e+AM £ I%/ Support for Victims/displaced people En PC T MoP 48 2 3
260 | Nov 4/2019 A+IEPF O+AM £ I8 / Support for Victims/displaced people Am PC T MoP 107 8 14
261 | Oct 31/2019 NATLG POF P+827 -2 2%/ Discussion about displaced people Am PC Tl MoP 81 0 12
262 | Oct 31/2019 MUNER YNFFE ATC NPA 0@ +F AL P+L4T ™2 2% /A discussion on social resources and indigenous knowledge Am PCP T MoP 214 19 19
263 Oct 28/2019 Facebook page Cover photo update Ot Ot | MoP 222 21 31
264 Oct 22/2019 N@TEA £C1F P+777 THN UJP ANAPAA T9% N/ presenting illegal money earned by criminal activities as legal Am PCP TI MoP 544 62 254
265 | Oct 21/2019 Paa.8 P ¢/ letter to media organization for news coverage Am Ot | MoP 115 3 12
266 | Oct 21/2019 PMPAL MINEC £N+C 0NE AhTR L PPNLA AATIT/ Prime Minister Abi Ahmed’s Nobel peace Prize Am PCP TI MoP 270 19 38
267 | Oct 21/2019 PMPAL M INEC £N+C 0NE AL PPNLA AATF /Prime Minister Abi Ahmed’s Nobel peace Prize Ot PCP | MoP 127 5 16
268 | Oct 20/2019 PMPAL M INEC £N+C 0NE AhTR L PPNLA AATIT/ Prime Minister Abi Ahmed’s Nobel peace Prize Ot PCP TV MoP 55 2 22
269 | Oct 20/2019 PMPAL M INEC £N+C 0NE AT PPNLA AATIF /Prime Minister Abi Ahmed’s Nobel peace Prize Ot PCP TV EBC 93 3 39
270 | Oct 20/2019 PMPAL M INEC £N+C 0NE AL PPNLA AATIF /Prime Minister Abi Ahmed’s Nobel peace Prize Am PCP TI MoP 623 33 217
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271 Oct 20/2019 Communications Directorate participated in Peace Press Forum En PCP T MoP 83 2 7
272 | Oct 19/2019 PMPAL MINEC 2N+C 0NE AhTR L PPNLA AATIF/ Prime Minister Abi Ahmed’s Nobel peace Prize Ot PCP TV MoP 50 0 11
273 | Oct 19/2019 PM&PAL M IN+EC 2N+C 0NE AP L PPNLA HATYF /Prime Minister Abi Ahmed’s Nobel peace Prize Am PCP TI EBC 72 0 6
274 | Oct 18/2019 PM&PAL MINEC 2N+C 0NE AhR L PPNLA AATIT/ Prime Minister Abi Ahmed’s Nobel peace Prize Am & En PCP TI MoP 366 25 69
275 | Oct 18/2019 | paq8 p m¢/ letter to media organization for news coverage Am Ot T MoP 114 2 10
276 | Oct 16/2019 NA&C NAA PHLMZMT M Pt P P AhA /A body to investigate the attack in the Afar region Am PC TI EBC 72 5 15
277 | Oct 15/2019 AAgRY Pag apARF a>H ¢ /music about peace Am PCP \ Ot 20 1 1
278 | Oct 11/2019 PM&PAL MINEC 2N+C 0NE AhR L PPNLA AATIT/ Prime Minister Abi Ahmed’s Nobel peace Prize En PCP T MoP 106 6 13
279 | Oct 11/2019 PM&PAL MINEC 2N+C 0NE AhTR L PPNLA AATIT/ Prime Minister Abi Ahmed’s Nobel peace Prize Am PCP T MoP 670 35 188
280 | Oct 11/2019 PM&PAL M INEC 2N+C 0NE AhT L PPNLA HATF /Prime Minister Abi Ahmed’s Nobel peace Prize Am & En PCP TI MoP 381 25 50
281 | Oct 11/2019 nN+NN&+ AN ATR&FN AIPNALC IC +847 @2 2F/discussion with the Ambassador of the UAE Am & En PCP Tl MoP 500 30 85
282 | Oct 11/2019 NATZh ATPNALC TMLNA &&C IC +847 -2 2%/ discussion with US Ambassador Michael Rayr Am & En PCP TI MoP 182 3 24
283 Oct 8/2019 PAFNM AP TPAG 6t TY HAG AR &FY, PaRaPANT a2/ B /Information about displacement and conflict resolution Am & En PC TI MoP 48 0 6
284 Oct 7/2019 PO-ND AL TPAT V6P FY HAG aeg Y PagaeANT ao/E /Information about displacement and conflict resolution Am & En PC TI MoP 35 1 1
285 Oct 4/2019 hECaey 7CAT ANA MC+T +AH IC +847 @-2.8% /discussion with Martin Schulz, Member of the German Parliament Am & En PCP TI MoP 349 33 77
286 | Sept 28/2019 | A0y ANCUT P heA A2LATU/ a message about the celebration of the finding of the true Cross Am Ot | MoP 37 1 1
287 Sept 27/2019 | hDW Amharic 2C hA @%FR AATR Ui g P+L4T $ATPAAN /Interview with DW Amharic on the current state of peace Am PC TA MoP 73 5 20
288 | Sept 26/2019 | "NA9® néh 2EIRLA" NAMS ALAM Peace Begins with individual” training Am & En PCP TI MoP 76 6 14
289 | Sept 25/2019 | hy® 70-N-heq+ A PIEING IC +847 AL L%/ Discussion with the Chairman of the NATO Sub-Committee Am PCP Tl MoP 174 6 20
290 | Sept24/2019 | PM&AL TN 2N+C 0NL A P4A%T RATYT /Prime Minister Dr. Abi Ahmed Hesen Award Am PCP Tl MoP 360 23 55
291 | Sept24/2019 | 9A9® A& AAGR ¢ PANNN, LUYTF ANAIR/ International Peace Day Environmental Security for Peace Am PCP TI MoP 66 3 11
292 | Sept 23/2019 | Conflict Early Warning & Rapid Response system project. En PCP Tl MoP 41 3 9
293 | Sept 21/2019 | #InternationalDayofPeace. En PCP Tl MoP 27 0 6
294 Sept 20/2019 | PAA9R PAAT® 77 ANTRANT P+AM dRe)Ask, /Statement on World Peace Day Am PCP TI MoP 146 6 30
295 | Sept 20/2019 | PAA9™ PAAYD €7F ANTRANT PAM TRAONT /Message on World Peace Day Am & En PCP TI MoP 85 5 24
296 | Sept20/2019 | @nFm+P /announcement/notice Am Ot Tl MoP 78 4 15
297 | Sept19/2019 | hARLT AAT® A$& PATRF FNNC TLNTC IC 847 B-28% /Discussion with the SIDA Am & En PCP Tl MoP 524 67 145
298 | Sept 1172019 | A%h.7 A2012 A8.N Aa®F NAATR A 2LATU /message for Ethiopian new year of 2012 EC Am & En Ot Tl MoP 165 15 27
299 | Sept 10/2019 | UN and the Ministry dissussed about displaced peoples En PC TI MoP 100 1 4
300 | Sept 8/2019 PAATR PAATR $7F ANARANT P+AM dRAGNT/ Message on World Peace Day Am PCP Tl MoP 205 19 43
301 | Sept 7/2019 PAATR PAATR $7F ANARANT P+AM dRAbNT/ Message on World Peace Day Am PCP Tl MoP 129 4 13
302 | Sept 7/2019 PAAIR 95HNA A, 77N 700 /Peace Center to be built Am Ot TI MoP 454 69 143
303 | Sept 7/2019 AU74 NATRT A+nAAL /| will plant peace for my country Ot PCP Tl MoP 269 9 40
304 | Sept 7/2019 PAATR PAATR ¢7F ANARANT P+AM dRAGNT/ Message on World Peace Day Am PCP Tl MoP 76 2 4
305 | Sept 7/2019 Peace day march band video Ot Ot \Vj MoP 45 12 4
306 | Sept 7/2019 Peace day march band video Ot Ot Vv MoP 28 7 5
307 | Sept 7/2019 PAATR PAATR ¢7F ANARANT P+AM dRAbNT/ Message on World Peace Day Am PCP Tl MoP 145 9 23
308 | Sept 7/2019 PUILFT AAGR AMDEC PLRATIIR IAL 10/ the responsibility of all of us to live in peace in our country Am PCP | PMO 30 1 3
309 | Sept 7/2019 P77m7 PUTS NABT ATILITH NATRT AtAAAD-::/I will establish peace to ensure the prosperity for tomorrow Am PCP | MoP 57 1 14
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310 | Sept 6/2019 AU74 NATRY A+nAAL/ | will plant peace for my country Ot PCP TV MoP 35 2 7
311 | Sept 6/2019 P77 PUTS NABIT ATIZ 1T AATRT A+AAAD-:: /I will plant peace to ensure the prosperity for tomorrow Am & En PCP | MoP 20 0 1
312 | Sept 6/2019 mhFm$ P/ notice/announcement Am & En Ot T MoP 94 3 16
313 | Sept 6/2019 AU14 hATRT A+AAAU /| will plant peace for my country Ot PCP | MoP 44 3 7
314 | Sept 6/2019 P8P ¢ /letter to media organization for news coverage Am Ot T MoP 95 2 9
315 | Sept 6/2019 AU14 AATRT A+AAAL/ | will plant peace for my country Ot PCP \Y MoP 25 1 5
316 | Sept 6/2019 AU74 NATRT A+NAAL/ | will plant peace for my country Ot PCP Tl MoP 53 1 11
317 | Sept5/2019 AU74 NATRT A+NAAU / | will plant peace for my country Ot PCP Tl MoP 100 1 10
318 | Sept5/2019 AU4 AATRT A+AAAL/ | will plant peace for my country Am & En PCP TI MoP 343 31 65
319 | Sept 4/2019 AU14 AATRT A+AAAL/ | will plant peace for my country Am & En PCP TI MoP 98 4 13
320 | Sept4/2019 AATRT AN+AN A+NAAU /1 will plant peace for my country Am & En PCP TI MoP 66 2 3
321 | Sept4/2019 AAFRT ANHAN ATNAAU/ | plant peace for my family Am & En PCP Tl MoP 55 1 6
322 | Sept 3/2019 mhFm$P /notice/announcement Am & En Ot T MoP 47 1 9
323 | Sept 2/2019 ANATR a4 N b WA+EF 0+AM NADS/ training for the ministry employees Am PCP Tl MoP 196 9 40
324 | Sept 2/2019 AATRT AN+AN A+NAAU/ | plant peace for my family Am & En PCP TI MoP 256 15 79
325 | Sept2/2019 AATRT AN+AN A+NAAU/ | plant peace for my family Am & En PCP TI MoP 104 7 15
326 | Sept 1/2019 AATRT AN+AN A+NAAU/ | plant peace for my family Am & En PCP TI MoP 157 8 38
327 | Sept 1/2019 AET AT AAJR/ Children and Peace Am & En PCP Tl MoP 426 26 89
328 | Aug 31/2019 | AA9RY ANtAN A+NAAL/ | plant peace for my family Am & En PCP TI MoP 121 1 22
329 | Aug30/2019 | @m$F5 AAI®/ Youth and Peace Am PCP Tl MoP 377 24 118
330 | Aug29/2019 | epaq8 P m// letter to media organization for news coverage Am Ot T MoP 180 5 29
331 | Aug27/2019 | paq8 P m// letter to media organization for news coverage Am Ot TI MoP 73 10 12
332 | Aug 26/2019 | Facebook page Cover photo update (0] (0] | MoP 80 3 24
333 | Aug26/2019 | NAATEAL 7AN +E£ID ATIATIATF P+L47 ML L% /Discussion about the Ethiopian Police Service Am PCP TI MoP 177 17 44
334 | Aug26/2019 | eULaFH +£a9%q AAID /Religious Institutions and Peace Am PCP TI MoP 495 146 165
335 | Aug26/2019 | pa.8.P m¢ /letter to media organization for news coverage Am Ot T MoP 123 1 14
336 | Aug25/2019 | ahFm+P/ Notice Am & En Ot T MoP 76 3 11
337 | Aug23/2019 | Facebook page Cover photo update Ot Ot | MoP 302 16 30
338 | Aug22/2019 | NAATEAP 7AN +£ID ATATAT +L47 -2 2%/ Discussion about the Ethiopian Police Service Am PCP TI MoP 208 18 50
339 | Aug19/2019 | hegeste Atth A9RNALC MENA 4L5C IC +847 a-L% /Discussion with US Ambassador Michael Reynold Am & En PCP TI MoP 470 35 139
340 | Jul 4/2019 NRT Lt Nt ATRNALC MENA L2FC IC +827 ™27/ Interview with US Ambassador Michael Reynold Am & En PCP TI MoP 405 65 193
341 | Jul 2/2019 ATL TP BT e+AM I8/ Support for displaced citizens Am PC Tl ENA 123 9 12
342 | Jul 2/2019 BT NATLP PAATR U3 AR N JF AINTF @ AL7N9P/discussion about Citizens in living free from insecurity Am PCP TA ENA 124 8 26
343 | Jun 29/2019 Po6T ANANAG A>T AL P+AM NAMS /Training on Conflict Prevention and Resolution Am & En PCP TI MoP 35 1 6
344 | Jun 23/2019 PhH7Y dP9)Aeh, /message of condolence Am Ot TI MoP 54 12 3
345 | Jun 21/2019 PHLSTPA BT MLP PTFM NATRADAR [Returning Displaced Citizens Am PC Tl MoP 97 5 13
346 | Jun17/2019 MCURD® PR 8T HARF N+nh U3 3 +NT M54/ monthly cleaning campaign Am Ot | MoP 93 5 13
347 | Jun 8/2019 NA AAGR Pag PA+go(C aH P +Mm 3T /A musical drama about peace Am PCP Tl MoP 96 7 18
348 | Jun 6/2019 PFES 185 UHNTF N&&C PMMF4.NT £37%3 N+ / Guangua city where Guji and Gideon people live in love Ot PC TV MoP 35 1 2
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349 | Jun 3/2019 AT ARE AA £DC NYA NAATE ALZATU / message of Happy Eid al-Fitr Am & En PCP TI MoP 219 15 54
350 | Jun3/2019 youth and of Peace En PCP T MoP 25 3 1
351 | Jun2/2019 +4.5FT ANN N5 PRCA ML ¢ PFM LARAAN/ resettling the displaced people Am PC A Ot 30 0 2
352 | Jun 1/2019 ATLGe A MIFTFY PaRLL29 8 I&/ Support for Displaced Persons Am PC TI MoP 301 22 74
353 | Jun 1/2019 P8P m¢ /letter to media organization for news coverage Am Ot T MoP 62 4 8
354 | May 31/2019 | hha-C7 PANFM hay Ay ¢ P+L47 @2 2% /Discussion with the European Economic Commission En PCP TI MoP 167 16 37
355 | May 31/2019 | paq8 p m¢ /letter to media organization for news coverage Am Ot T MoP 194 15 51
356 | May 30/2019 | A+4Seh @IFTY Pa9,LL8 I& /Support for Displaced Persons Am PC TI FBC 147 8 37
357 | May 30/2019 | me aoq/p ¢ pFm- P+aPAf: +4.5 20T +NHH/ visiting for Displaced Persons Am PC TI FBC 83 5 11
358 | May29/2019 | hneehh+eF 36 NAATR 8L NI AGPALT/ broadcasters on peace issues Am PCP Tl MoP 92 6 16
359 | May 29/2019 | Nn@¥BA £C1%F P47 77HN UIP ANARN A T9%ZNT&/ N/ using illegal money earned by illegally as legal Am PCP Tl MoP 117 9 19
360 | May27/2019 | A+4Seh @IFTFY P,LL8 I6/ supporting Displaced Persons Am PC TI FBC 45 2 6
361 | May 27/2019 | paq.8 ¢ m¢ /letter to media organization for news coverage Am Ot Tl MoP 93 5 27
362 | May 26/2019 | PAe™ 3 FoIC MLPTF a0 FAC/ Arrest of security troublemakers Am PC T Ot 90 10 24
363 | May 26/2019 | “HZA3% 2N Pauh N7 CHP ATPN PN “/Let There Be No Racism” Exercise Am PCP TI MoP 76 4 12
364 | May 26/2019 | nae+ha PAATR NILLTN HY +n4.28/ Peace Conference for Metekel Zone Held Am PCP Tl MoP 41 1 5
365 | May 26/2019 | NAA9® AS JHMAF /Peace and Journalism Am PCP TI MoP 52 0 10
366 | May24/2019 | A+4Seh @IFTY PM,LL9E I& /Support for Displaced Persons Am PC TI MoP 146 10 39
367 | May 24/2019 | «3uns® 0AFF15 NAF® /Social Values and Peace Am PCP Tl MoP 47 0 8
368 | May 24/2019 | NAAJ® A% @9,8,9/ Peace and Media Am PCP Tl MoP 66 2 7
369 | May23/2019 | p+4aeA HAFT L 1N4NF AP+ARAM NATRUF /replacement of Displaced Citizens Am PC TI ENA 130 9 55
370 | May 23/2019 | Y2aeH+4 AA9R/ Religion and Peace Am PCP Tl MoP 638 106 194
371 | May 22/2019 | PA7C AT99IA PTG AAG® Elders and Peace Am PC Tl MoP 73 1 14
372 | May 21/2019 | ?¢8% HA®F Ahq@-S4 / cleaning campaigns and Peace Am Ot TV Ot 39 3 4
373 | May 21/2019 | ha A AT A5 A& 3hd-NN RIACAL A0-h7Y IC P+827 @2 2% /Discussion with Delegates from US Universities Am PCP TI MoP 99 2 15
374 | May 20/2019 | haay* AJCT &7 AMRLCF IC P+L847 @2 2%/ Discussion with Leaders of Development Partners Group Am PCP TI MoP 150 18 23
375 | May 20/2019 | a%ae enqedy AN, L8247 8N4t +91NC /support and volentery service for weak Am PCP Tl MoP 139 19 18
376 | May 19/2019 | a%ae enqedy AN, L2247 8N4t +91NC /support and volentery service for weak Am PCP T MoP 270 30 63
377 | May 19/2019 | enA9eq PN+ PE8* HARF +N'YL /Peace and Cleaning Campaign Am PCP TI MoP 392 32 147
378 | May 19/2019 | AhNNLTFYY NMZ8F PAATD ANHAANT AT NI7F7T ATN44AT /promoinge peace by cleansing our environment Am PCP T MoP 196 12 49
379 | May 18/2019 | pa.8 P m¢ letter to media organization for news coverage Am Ot Tl MoP 169 23 30
380 | May 16/2019 | e+4.9¢A HITT aRAN aysdgn/ Rehabilitation of Displaced Citizens Am PC TI FBC 41 6 5
381 | May 16/2019 | e+4.5¢A HITT aRAN @ysdgn/ Rehabilitation of Displaced Citizens Am PC TI Ot 92 7 13
382 | May 14/2019 | hegeidAlt Ate &P ALftA ANAT JC P+827 @-22% /Discussion with Ethiopian Initiative members Am PCP TI MoP 215 23 37
383 | May 9/2019 "ANGPIF ANATR " /Humanity for Peace Am PCP Tl MoP 29 3 5
384 | May 7/2019 PHM™ M-t AP L hE.9R9° £7°CF/ the Ministry’s Nine Month Plan Performance Report Am PCP TI MoP 110 13 27
385 | May 6/2019 AAJ® A ACT /Peace and Art En PCP Tl MoP 14 1 1
386 | May 1/2019 NAAIR A5 498 P NATE- P PF/F-at4 n,+(°F/ Peace and Media Professionals / Communications Am & En PCP TI MoP 49 12 9
387 | April 7/2019 | Ethiopia’s hospitality to refugees En PC TV Ot 13 0 3
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388 | Apr27/2019 | UHY am9Aek./ message of condolences Am & En Ot Tl PMO 43 0 6
389 | Apr26/2019 | PFES P1EA UHNT PACE N NCYT +NY.L/ Reconciliation ceremony between the people of Guji and Gedo Am PC TI FBC 88 19 33
390 | Apr23/2019 | "h7C* AT AAJ® /Sport and Peace Am PCP Tl MoP 18 1 3
391 | Apr22/2019 | "h7C* AS NAJ®/ Sport and Peace Am PCP TV Ot 11 0 1
392 | Apr20/2019 | ~cet AANTTT AP+NLN+ AOPTF®-T Paq PaRAR+ 17(°F/ Signs of an increase in lawlessness Am PC Tl Ot 18 1 2
393 | Apr19/2019 | ®@pnz®+P /announcement Am & En Ot T MoP 12 0 1
394 | Apr19/2019 | Rehabilitation campaign video conference. Eng PC Tl MoP 20 2 1
395 | Apr19/2019 | +45PL MITFT AN ATigegn P+L£/7 ™-L L%/ Discussion on the Rehabilitation of Displaced Persons Am PC Tl MoP 41 6 4
396 | Apr17/2019 UA® UTeT HA® AATR NGRPA, APAT NTLLTN ThYL /peace conference b/n Ethio-Kenyan was held at Moyale border Am & En PC TI MoP 68 7 23
397 | Apr16/2019 | +45$L MIPFT APAN Paqkegn w4/ Rehabilitation of Displaced Persons Am PC T ENA 30 5 6
398 | Apr 14/2019 P28F HADF§ (AR /cleaning Campaign and Peace Am PCP TI PMO 26 1 4
399 | Apr12/2019 | AIC ATTIAPTF A+4GPOT apedgn | Elders for peace are reconciliation Am PC A ENA 17 0 2
400 | Apr12/2019 | +45L @IFTT AN PagdeIn 4./ Rehabilitation of Displaced Persons Am PC T ENA 17 5 1
401 | Apr 10/2019 P+AA+ aBZEY ANATIAME /announcing the incorrect information Am Ot T MoP 182 165 80
402 | Apr 9/2019 NNLATFAT NACT,L PUHN AUHAN 17717/ people to people relation b/n Benishangul-Gumuz and Oromia Am PCP TI EBC 32 9 6
403 | Apr 9/2019 NNLATFAT NACT,L PUHN AUHA 7% /people to people relation b/n Benishangul-Gumuz and Oromia Am PCP TI EBC 18 0 2
404 | Apr 8/2019 +4.5$L MIFFT AN PayLegn w4/ Rehabilitation of Displaced Persons En PC TV FBC 17 0 3
405 | Apr 8/2019 TR MITFT APAN PAYRLID 4./ Rehabilitation of Displaced Persons Am PC Tl MoP 60 4 17
406 | Apr 7/2019 aAonT NA AAIR 917N+ /Message on Peace Building En PCP T MoP 63 7 11
407 | Apr 6/2019 aAonT NA AAIR 917N F /Message on Peace Building Am PCP T MoP 22 1 5
408 | Apr5/2019 NTETPA P+MIME ARCE AP/ 1M/ Displacement suspects are on trial Am PC TI Ot 22 1 5
409 | Apr5/2019 T TPL BIFTTY AN PAYRLIR 4 /Rehabilitation of Displaced Citizens Am PC Tl MoP 98 11 18
410 | Apr 4/2019 OMF +a2PTF AT AAGR /Young Students and Peace Am PCP TI MoP 41 6 10
411 | Apr 3/2019 aAdNT NA AAIR 911N F/ Message on Peace Building Am PCP | MoP 14 0 3
412 | Apr2/2019 PM/T/C ONL AhdPE PATE AORF PNAA A,02F ARHN( /a Anniversary of PM Abiy Ahmed elected as PM Am Ot T PMO 33 0 8
413 | Apr 2/2019 aAdNT NA AAIR 911N F/ Message on Peace Building Am PCP | MoP 17 4 3
414 | Mar 26/2019 | +45$2 HIFTTY aRAN Paqkegn w4/ Rehabilitation of Displaced Citizens Am PC T MoP 76 5 21
415 | Mar 20/2019 | +45$2 HIFTTY aoAN Pagkegn w4/ Rehabilitation of Displaced Citizens Am PC TI MoP 88 14 25
416 | Mar 20/2019 | d®AdRT NA 4.5 20T dPAN Pa9kegn/ Message about Displacement Rehabilitation En PCP Tl MoP 66 7 33
417 | Mar 19/2019 | arAdht NA 4.5 20T dPAN Pagsegn/ Message about Displacement Rehabilitation Am PCP T MoP 18 0 3
418 | Mar 17/2019 | P4oll-ATYINTARNNLL ATL T ST ICLLL ML L% /Discussion with Federal Government of Ethiopia Ot PC TV FBC 26 3 5
419 | Mar 17/2019 | m»ALMINTCRA/CANEL PLEA +£.5PETT AINT PM Abiy Ahmed visits the displaced citizens in Gideon Ot PC TV FBC 19 0 5
420 | Mar 17/2019 | em/T.CONLAMTE +4.8 $EFT a®INTH /PM Abiy Ahmed visits the displaced citizens Am & En PC T PMO 34 4 6
421 Mar 16/2019 | Government support to displaced Gedeo. Am & En PC T PMO 17 3 1
422 | Mar 16/2019 | “A+452L AT$TT USTT AR Fhdt +AM LA/ Special attention is given to displaced mothers and children. Am PC TI MoP 58 21 13
423 | Mar 16/2019 | “UHM +4.5$0FT AGRCETF PAPE: Tl PN I3 10r:/ The people's interest in helping the displaced Am PC Tl MoP 174 39 75
424 | Mar 16/2019 | NA14T7 PTF +4.5 20T it +AM LA /Displaced people in all parts of our country given due attention Am PC Tl MoP 219 65 104
425 | Mar 16/2019 | NATLSSPTT AT @& FP 180T AL P+AM oA, /Statement on displacement & Other Current Issues Am PC TV EBC 18 1 3
426 | Mar 15/2019 | N28h HY P+MAA +45 LT APINT 10> /displaced citizens in Gideon Zone visited Am PC TI ENA 18 0 2
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427 | Mar 12/2019 | #H AL ANAIRS AGSC/ Lucy for peace for love and peace Am PCP Tl MoP 15 4 4
428 | Mar 10/2019 | PUHY amojAes/ Statement of condolences Am & En Ot TI MoP 73 5 14
429 | Mar 9/2019 FH &AL ANATRT A& /Lucy for peace for love and peace Am PCP TI MoP 32 1 12
430 | Mar 9/2019 FH &AL ANATRST A&SC Lucy for peace for love and peace Am PCP TI MoP 27 0 9
431 | Mar 9/2019 FH AN ANATCT A&/ Lucy for peace for love and peace Am PCP Tl MoP 282 28 248
432 | Mar 9/2019 FH AN ANATCT A&SC /Lucy for peace for love and peace Am PCP Tl MoP 30 0 10
433 | Mar 9/2019 FH &AL ANATRT A&P(C/ Lucy for peace for love and peace Am PCP TI MoP 24 0 4
434 | Mar 3/2019 TH AN, ANATRT A&SC /Lucy for peace for love and peace Am PCP Tl MoP 437 39 346
435 | Mar 3/2019 FH AN, ANATRT A&SC/ Lucy for peace for love and peace Am PCP Tl MoP 61 9 21
436 | Mar 3/2019 FH &AL ANATRT A&PC/ Lucy for peace for love and peace Am PCP TI MoP 3 2 7
437 | Mar 2/2019 TH AN, ANATRT A&SC /Lucy for peace for love and peace Am PCP Tl MoP 38 5 14
438 | Mar 2/2019 FH &AL ANATRS A&PC /Lucy for peace for love and peace Am PCP TI MoP 18 0 1
439 | Feb 27/2019 | FH &AL ANAIRS AGSC /Lucy for peace for love and peace Am PCP Tl MoP 26 0 4
440 | Feb 26/2019 | #H A ANAIRT AGSC /Lucy for peace for love and peace Am PCP TI MoP 36 0 7
441 | Feb 26/2019 | h&+% e+9PUCT +£99% AT AAJR /Higher Education Institutions and Peace Am PCP Tl MoP 81 11 19
442 | Feb 26/2019 | h&+ e+9PUCT +£99% AT AAIR /Higher Education Institutions and Peace Am PCP Tl MoP 41 4 7
443 | Feb 25/2019 | FH AL ANATRS AGSC/ Lucy for peace for love and peace Am PCP TI MoP 21 1 3
444 | Feb 23/2019 | FH A ANAIRT AGSC /Lucy for peace for love and peace Am PCP TV EBC 19 0 2
445 | Feb 23/2019 | #H AL ANATRT A&SC /Lucy for peace for love and peace Am PCP TI MoP 20 0 6
446 | Feb 23/2019 | #H A ANATRT AGSC /Lucy for peace for love and peace Am PCP TI MoP 64 2 35
447 | Feb 23/2019 | #H A ANATRT A&SC /Lucy for peace for love and peace Am PCP TI MoP 41 0 9
448 | Feb 23/2019 | #H A ANATRT A&SC/ Lucy for peace for love and peace Am PCP TI MoP 36 0 11
449 | Feb 22/2019 | #H A ANATRT AGSC/ Lucy for peace for love and peace Am PCP TV EBC 12 0 1
450 | Feb 22/2019 | #H Af ANAIRT AGEC/ Lucy for peace for love and peace Am PCP TV EBC 11 0 4
451 | Feb 22/2019 | #H Ah ANAIRT AGEC/ Lucy for peace for love and peace Am PCP TV EBC 18 0 7
452 | Feb 22/2019 | #H Af ANAIRT AGEC /Lucy for peace for love and peace Am PCP TV EBC 5 0 1
453 | Feb 22/2019 | #H Af ANAIRT AGEC/ Lucy for peace for love and peace Am PCP TV EBC 8 1 2
454 | Feb 22/2019 PAATR L N HCA4-TRIRAPNAP FA?/ What do you think of the activities of the Ministry? Am Ot T MoP 13 8 3
455 | Feb 22/2019 | 7H AN ANAIRS A&SC// Lucy for peace for love and peace Am PCP Tl MoP 27 7 11
456 | Feb 22/2019 | #H AL ANAIRT AGEC/ Lucy for peace for love and peace Am PCP | MoP 12 0 2
457 | Feb 22/2019 | #H AL ANAIRT AGEC /Lucy for peace for love and peace Am PCP T MoP 23 2 1
458 | Feb 21/2019 | #H AL ANAIRT AGEC /Lucy for peace for love and peace Am PCP | MoP 16 0 3
459 | Feb 21/2019 | #H AL ANAIRT AGEC /Lucy for peace for love and peace Am PCP T MoP 4 0 1
460 | Feb 21/2019 | #H A ANAIRT AGSC/ Lucy for peace for love and peace Am PCP Tl MoP 6 0 3
461 | Feb 21/2019 | #H A ANAIRT AGEC/ Lucy for peace for love and peace Am PCP Tl MoP 9 0 2
462 | Feb 21/2019 | #H A ANAIRT AGSC/ Lucy for peace for love and peace Am PCP Tl MoP 39 6 29
463 | Feb 21/2019 | #H AL ANAIRT AGEC/ Lucy for peace for love and peace Am PCP Tl MoP 6 0 4
464 | Feb 21/2019 | #H AL ANAIRT AGEC /Lucy for peace for love and peace Am PCP Tl MoP 27 3 6
465 | Feb 21/2019 | #H AL ANAIRT AGSC/ Lucy for peace for love and peace Am & En PCP Tl MoP 14 0 7
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466 | Feb 21/2019 | #H AfL ANAIRT AGSC/ Lucy for peace for love and peace Am PCP Tl MoP 28 0 7
467 | Feb 21/2019 | #H AL ANAIRT AGSC /Lucy for peace for love and peace Am PCP Tl MoP 33 2 16
468 | Feb 21/2019 | FH A ANAIRT AGSC /Lucy for peace for love and peace Am PCP Tl MoP 56 4 24
469 | Feb 21/2019 FH &AL ANATRT A&P(C/ Lucy for peace for love and peace Am PCP TI MoP 23 1 15
470 | Feb 20/2019 FH &AL ANATRT A&P(C/ Lucy for peace for love and peace Am PCP TI MoP 30 2 8
471 | Feb 20/2019 NLAYFAT NAA ARTNT IC NAAR & J& P+L77 M-2.2%/ Discussion with Benishangul-Gumuz Regional Government Am PCP TI MoP 21 1 6
472 | Feb19/2019 | FH A ANAIRT AGSC/ Lucy for peace for love and peace Am PCP Tl MoP 105 4 34
473 Feb 18/2019 NNLATFA FaH DA PATYT 42 PF +NFF/A visit to various development activities in Benishangul Gumuz region Am PCP T MoP 24 1 8
474 | Feb 15/2019 af M+ P/ announcement Am Ot T MoP 172 26 470
475 | Feb 15/2019 | anAhge go&% anepen,/ message of good wishes Am Ot T MoP 219 9 328
476 | Feb 14/2019 | 7§m- eaehAnP APt % N+hNZi/7th Defense Forces Day Celebration Am PCP Tl MoP 173 7 103
477 | Feb 12/2019 | Facebook page Cover photo update Ot Ot v MoP 18 0 1
478 | Feb 12/2019 Facebook page Cover photo update Ot Ot TV MoP 35 2 4
479 | Feb 11/2019 Nh&C Nhd-® NAA PTALR PATIF 4 PF +NFHT/ visit to various development works in Afar Region Am PCP TI MoP 67 14 34
480 | Feb 10/2019 | eae £o& ®ma+NNLP P TCERT &/NF 2N 4/ establishing special support coordination office Am PCP Tl MoP 132 23 78
481 | Feb 10/2019 Pl 7T ANASGC NAA NATLAMM7 £ J& / The Federal Government's Support for the Afar Region Am PCP TI MoP 87 11 47
482 | Feb 8/2019 PAATR PATIFT PRIPNLN, UHNDP PIRANC am 82 h/Peace, Development and Democracy Consultation Forum Am PCP TV EBC 15 0 5
483 | Feb 7/2019 PATELP PAATR 9PANC FNR NAB.A ANN APTNY R 2754/ a Conference for Ethiopian Peace underway in AA Am PCP TI MoP 7 9 16
484 | Feb 7/2019 N+tALR ANNNPTF PRZAM-T AP4 T PAREF A h&Mek, PT/Directions for Displacement in Different Areas Am PC TI MoP 112 33 52
485 | Feb 7/2019 aq &P AT NA9®/media and peace Am PCP T MoP 54 5 16
486 | Feb 7/2019 PM/4 NIINCH4ETF $CTIe0G O/NF £F7718 +N5F/ PM Emergency visit to the branch office of the taxpayers Am Ot TV EBC 21 0 8
487 | Feb 6/2019 NOIEA £C1F e+77 17HNT UIP MNaRNATI$ L)/ using illegal money earned by illegally as legal Am PCP Tl MoP 66 2 25
488 | Feb5/2019 NOIEQA £C1F e+77 17HNT UIP MNaRNATI$ L)/ using illegal money earned by illegally as legal Am PCP Tl MoP 53 2 17
489 | Feb 4/2019 N1 ALY NAL T45$0F ML dPFLP PFM- +APANPA/ 1 million displaced have returned to their homes Am PC TI MoP 107 13 46
490 | Feb 2/2019 h Development Assistance Group (DAG) JC f+£/7 @-22%/ Discussion with DAG Am PCP Tl MoP 64 10 25
491 | Feb 2/2019 ATEXP AYAPTE AN NUHNE ATLY 100 / Ethiopia's sovereignty is united by its people Am PCP TI MoP 66 11 31
492 | Feb1/2019 PAAIR 4.8 P 1FMmCHh ATIgRIR P+0/7 M2 2%/ Discussion on establishing a peace media network Am PCP Tl MoP 179 26 102
493 | Jan 31/2019 PAATR a1 N+EC ¢ 02/ Vision of the Ministry of Peace Am Ot T MoP 126 13 49
494 | Jan 31/2019 Pt TPA PhNZ+AN N&EAT N TTFNFO- AWNNPTF / areas of displaced communities Am PC T MoP 130 29 88
495 | Jan 29/2019 Ministry logo Ot Ot | MoP 113 8 21
496 | Jan 28/2019 NANATR ATAN 927 BATT4/ we feel when we think about peace Am Ot T MoP 68 11 14
497 | Jan 27/2019 NATR LS +INCT JALTT A28 aeim*/ duties and responsibilities of the Ministry En Ot Tl MoP 53 6 11
498 | Jan 25/2019 N175 @ PAFER P AN ARCT 7 /17th Ethiopian Pastoralists' Day Am PCP Tl MoP 113 19 34
499 | Jan 25/2019 17th Ethiopian pastoralist day in Jinka (photo only) En PCP | MoP 29 0 5
500 | Jan 25/2019 17th Ethiopian pastoralist day in Jinka (photo only) En PCP | MoP 24 0 13
501 | Jan 24/2019 N175 @ PAFE% P AN ARCT 7 /17th Ethiopian Pastoralists' Day Am PCP Tl MoP 33 0 7
502 | Jan 23/2019 N1 NN AT AA9R/ art and peace Am PCP TV MoP 79 10 46
503 | Jan 23/2019 N1 NN AT AA9R/ art and peace Am PCP TI MoP 126 20 71
504 | Jan 21/2019 N1NN AT AAJR/ art and peace Am PCP | MoP 31 0 8
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505 | Jan21/2019 N1wNN A5 AATR/ art and peace Am PCP T MoP 43 1 17
506 | Jan21/2019 P98 P m¢/ letter to media organization for news coverage Am Ot Tl MoP 54 1 25
507 | Jan 18/2019 N17&@ PATE& P AN ALCT 7/ 17th Ethiopian Pastoralists' Day Am PCP Tl MoP 27 2 28
508 | Jan 18/2019 N17&@ PATE& P AN ALCT 7/ 17th Ethiopian Pastoralists' Day Am PCP T MoP 22 0 0
509 | Jan 16/2019 PUICATIIAPFANAIR/ Elders for Peace Am PCP \Y, MoP 15 0 0
510 | Jan 16/2019 N17&@ PATE& P AN ALCT $7 /17th Ethiopian Pastoralists' Day Am PCP Tl MoP 22 0 0
511 | Jan 15/2019 PUIC ATIAPTT Ph 2T ANTT NANATR/ Elders and Clergy for Peace Am PCP Tl MoP 109 38 51
512 | Jan 15/2019 P8 P ¢/ letter to media organization for news coverage Am Ot TI MoP 80 4 40
513 | Jan 15/2019 PUICATR9IA PTANAIR/ Elders for Peace Am PCP \ MoP 29 28 14
514 | Jan 14/2019 PUICATR9IA PTANAIR/ Elders for Peace Am PCP Tl MoP 260 28 210
515 | Jan 12/2019 PFHIRUCT +2m+T AAIR/ Educational Institutions for Peace Am PCP Tl MoP 127 9 28
516 | Jan 12/2019 PrIPUCT +2T9T9 AAJR/ Educational Institutions for Peace Am PCP T MoP 96 14 37
517 | Jan 11/2019 F871 U85+ @M$F5 AATR/ Young children, youth and peace Am PCP TI MoP | 1130 92 630
518 | Jan 9/2019 F871 UR5FT @M$F5 AATR/ Young children, youth and peace Am PCP \ MoP | 2520 | 413 | 3497
519 | Jan 8/2019 PSMS a2Adh+7 PaR.apAhY an/ 5/ SMS Message Information Am Ot T MoP 236 122 26
520 | Jan 6/2019 ALY A79 N%A A2ZAFU [ Happy Christmas message Am Ot T MoP 70 0] 6
521 | Jan 4/2019 PAAI® T NG +9INCS YALTFT TN+Pm$/duties and responsibilities of the Ministry Am Ot TI MoP 73 3 8
522 | Jan 4/2019 PAAI® AFPNALC ao9RYL.y / Peace Ambassador Teachers Am PCP T MoP 280 23 686
523 | Jan 4/2019 NU7L+E PHAPR AEAT PHNAE 60 $F 192N T PHG aogFY /Causes and Resolutions of Conflicts in Different Parts of the Country Am PC TI MoP 55 2 15
524 | Jan 4/2019 U7C h$& PARgRY Ly PAATR NT&LTN APHNYE Ya-/ National Teachers' Peace Conference is underway. Am PCP T MoP 110 8 83
525 | Jan 4/2019 ARNTPPT PPN PAATE A NEC aBAP ACT 99144 P/ Explained Ministry of Peace logo Am Ot T MoP 190 46 70
526 | Jan 3/2019 PAATR aPAdNF/ Message of Peace Am PCP | MoP 53 2 28
527 | Jan 3/2019 NU7L+E PHAPR AEAT PHNAE 6 F 192N T PHG aogFY /Causes and Resolutions of Conflicts in Different Parts of the Country Am PC TI MoP 224 37 75
528 | Jan 1/2019 ARNTPPT PPN PAATE A N£C aBAP ACT 99144 P/ Explained Ministry of Peace logo Am Ot TI MoP 62 5 10
529 | Jan 1/2019 PAATR aPAdNT/ Message of Peace Am PCP | MoP 64 1 20
530 | Jan 1/2019 NAgRS N7 CF/ sport and peace Am PCP Tl MoP 62 0 18
531 | Jan 1/2019 AFH AP +3HF apAhge +H apany+ / Wishing a good trip for the memory of Adwa victory travelers Am Ot | MoP 34 0 2
532 | Dec 31/2018 | nA9eq h7 Gt / sport and peace Ot PCP | MoP 56 1 8
533 | Dec 31/2018 | nA9eq h7 Gt / sport and peace Am PCP TI MoP 113 8 83
534 | Dec 31/2018 | A A9® FA%5 0-8. YNFT7 10~ Am PCP T MoP 138 9 40
535 | Dec 31/2018 | AA9™ h7C* / sport and peace Am PCP Tl MoP 128 9 58
536 | Dec 30/2018 | AA9™g h7C* / sport and peace Am PCP Tl MoP 181 5 76
537 | Dec 29/2018 | hA9®q N7 C*F / sport and peace Am PCP T MoP 39 0 5
538 | Dec 29/2018 | AA9® NU-AT® HATF 9oZ4-A Al PaR.77N 70 / Peace is built on the moral values of all citizens Am PCP T MoP 87 4 37
539 | Dec 27/2018 | aoyoimt PHART AATR ATIAMNS AN ALDY U-A £2CI4/ The government will do all to keep its citizens safe Am PCP TI Ot 47 1 12
540 | Dec 27/2018 | PA7C AA9R he-h AAGR 28924/ national peace begins with every individual Am PCP T MoP 69 5 26
541 | Dec 26/2018 | N173®- PAFE& P AN ALCT $7 AATITT NABTY 1@/ On the 17th Ethiopian Pastoralists' Day Am PCP TI MoP 18 0 2
542 | Dec 26/2018 | AATYF7 NAETY 10/ peace is in our hands Am PCP T MoP 75 1 35
543 | Dec 25/2018 | PAAGR @i N+C +RI™Y L2CI° NAT L | Reform of the Ministry of Peace Am Ot TI MoP 98 18 37
544 | Dec 25/2018 | YA&Ly+ PaanTqm- HI ANAIR/ A responsible citizen for peace Am PCP T MoP 127 8 44
545 Dec 24/2018 ANAGR ARAGA+E ATHT PAD-$T §PANC T1¢-9° / Recognition and Honor Program for Mothers of Peace Messengers Am PCP | Ot 53 0 10
546 | Dec 23/2018 | =«1ent7 A 29 NATENANA / Conflict Prevention Am PCP TI MoP 42 2 4
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547 | Dec 23/2018 | &+U®P PANFPT, +M P y+I5 +aOMM™ A+ a9/ 970 [ Ensuring equitable and sustainable development Am PCP TI MoP 33 1 10
548 | Dec 22/2018 | PACN® ABC P7ANG NhitE (4% N1.2 AR 0Bm PP/ Discussion on pastoral draft policy and strategy document Am PCP TI MoP 62 1 22
549 | Dec 22/2018 | p+An+ angB aoipry NATIAMS / notifying false information Am Ot TV EBC 25 0 6
550 | Dec 21/2018 | namA A74+ PR7F PAATR aRARR+E AT T +1N4F/ Mothers of Peace Messengers Across the Country Am PCP TI MoP 159 5 65
551 | Dec 21/2018 | e+hgmy PAAI™ N2/ Peace Conference Am PCP TV MoP 160 12 179
552 | Dec 21/2018 | mm+%5 AA9® Jyouth and peace Am PCP \Y FBC 14 0 1
553 | Dec 21/2018 | mm$%45 AA9=/youth and peace Am PCP TI MoP 87 6 26
554 | Dec 21/2018 | mm$%45 AA9=/youth and peace Am PCP \Y MoP 21 0 11
555 | Dec 21/2018 | mm$%45 AA9=/youth and peace Am PCP \Y MoP 19 0 2
556 | Dec 21/2018 | mm$+45 AA9=/youth and peace Am PCP \Y MoP 20 0 2
557 | Dec 20/2018 | mm$+45 AA9=/youth and peace Am PCP T MoP 54 0 18
558 | Dec 20/2018 | mm$+45 AA9=/youth and peace Am PCP \Y MoP 28 1 18
559 | Dec 20/2018 | mm$+45 AA9=/youth and peace Am PCP T MoP 97 5 36
560 | Dec 20/2018 | mm+%5 AAJ® Jyouth and peace Am PCP TI MoP 55 1 15
561 | Dec 20/2018 | patf&P NATRT PANCTF +92AAT.../ The symbol of Ethiopia's peace and unity... Am PCP T MoP 22 1 4
562 Dec 19/2018 AAR PA NP PARYNLRT 7 AL FNNC B-M.F 10/ Peace is the result of socio-economic and political integration Am PCP TI MoP 31 0 21
563 | Dec 19/2018 | neset hd.+5 PAATR ANSTT @9ANT NAMS/ Conflict Resolution and Peace Building Values Training Am PCP TI MoP 71 2 23
564 | Dec 18/2018 | eYHYamo)Asm.:/ Statement of Mourning. Am Ot TI MoP 47 0 12
565 | Dec17/2018 | ni% @-Nm ATY+ AATUE NATT+ BN A% AAU:/ You are in me, | am in you Am PCP T MoP 280 20 107
566 | Dec 17/2018 | nA9°s h7 Gt /sport and peace Am PCP \Y% FBC 16 0] 4
567 | Dec 17/2018 | en1i &8 A1414+5 AA9R/ Volunteer Service and Peace Am PCP | MoP 10 0 1
568 | Dec 15/2018 | hECA PFahd IC +847 @£L2%/ Discussion with ECA Secretary General Am PCP Tl MoP 169 0 55
569 | Dec 14/2018 | AtC7A PTRYL IC +847 -2 2%/ discussion with Interpol Secretary General Am PCP TI MoP 554 51 634
570 | Dec 14/2018 | en19 & @& A74°14F M4/ Volunteer Service announcement Am Ot T MoP 67 2 59
571 | Dec 14/2018 | epemed AN+92UCPTF AT AA® / Religious Doctrine and Peace Am PCP TI MoP 43 0 15
572 | Dec 13/2018 | A+4.520T NATAD & o6& -2 2% Discussion of support for displaced citizens Am PC TI MoP 144 41 80
573 | Dec 13/2018 | epemedt AN+9°UCPTF AT AR / Religious Doctrines and Peace Am PCP TI MoP 37 0 10
574 | Dec 13/2018 | PAA9® aa 1+ Ahd-Y NATIHARY / Updating the Ministry of Peace Activities Am Ot TI MoP 136 6 59
575 | Dec 13/2018 | U7C N$A Ad-++5 AA9R7Y / Indigenous Knowledge and Peace Am PCP TI ENA 81 4 86
576 | Dec 13/2018 | PAA9® AT$F hhA 7N+PA/ Mothers of Peace have entered Asosa Am PCP TI MoP 55 0 11
577 | Dec 13/2018 | o1& ACF aRLNPE HCE AP LASS AL FAID/ Hiding and Hating Robbery is an acceptable and impossible Am PC TI EBC 105 11 81
578 | Dec 12/2018 | AA9™g h7C*F /sport and peace Am PCP Tl MoP 130 2 68
579 | Dec 12/2018 | hA925 h7C% /sport and peace Am PCP T MoP 26 0 7
580 | Dec 11/2018 | hé.2c-A5 hhAA Pem AhAT JC P+847 @2 2%/ Discussion with federal and state security agencies Am PCP TI MoP 98 14 20
581 | Dec 11/2018 | paa.8.p m¢/ letter to media organization for news coverage Am Ot Tl MoP 86 7 40
582 | Dec 11/2018 | PAA9® A5$F NUPA h-+a9/ Mothers of Peace in Hawassa Am PCP TI MoP 57 1 11
583 | Dec 11/2018 | hé.Bc-A5 hhdA PamF AhAT IC P+247 @2 .2%// Discussion with federal and state security agencies Am PCP TI MoP 76 8 9
584 | Dec 10/2018 | h4.Bc-A5 hhAA Pam AhAT IC P+847 @2 2%/ Discussion with federal and state security agencies Am PCP Tl MoP 151 20 43
585 | Dec 8/2018 P&y A& IS PTF PML - NF&HE NATATT H1EF/ addressing the key bottlenecks of the Ministry Am Ot TI MoP 98 5 25
586 | Dec 7/2018 M/M,L./4 N15 LLE+TLPF ICP RLTT 8.2/ PM's stay with primary school students Am PCP TV MoP 179 15 258
587 | Dec 7/2018 AT AL35®- PNAZANT 7 ALLATU/ Congratulations on the 13th Nationasand Nationalities Day Am Ot TI MoP 186 8 145
588 | Dec 6/2018 “PAM&I® NTUNLAN YAN AT NAJR/ Thoughts and Peace of the *Awramba’ Community Am PCP TI MoP 195 5 70
589 | Dec 6/2018 ANANNL+ AT ANA® / Civil Society and for Peace Am PCP TI MoP 79 7 30
590 | Dec 6/2018 nen-Nnce no Jc P+L227 @224/ discussion with a South Korean citizen Am PCP TI MoP 147 15 62
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591 | Dec 6/2018 ANANALH AT ANAIR /CSO and peace Am PCP T MoP 15 0 0
592 | Dec 5/2018 PY74 - C 17N TCENT A1£ +HIE/ Nation building Construction Project Document Prepared Am Ot TI MoP 218 38 131
593 | Dec 5/2018 ANANALH AT ANAIR / CSO and peace Am PCP T MoP 33 1 12
594 | Dec5/2018 AAANAEE AT ANAGR /CSO and peace Am PCP T MoP 27 0 11
595 | Dec5/2018 ANANNL+ AT ANAJR /CSO and peace Am PCP T MoP 35 1 13
596 | Dec5/2018 AAANNEE AT ANAGR /CSO and peace Am PCP T MoP 27 1 13
597 | Dec 4/2018 NAIC ATIAPTFS YALPF JC +8417 @2 2%/ discussion with Elders and Officials Am PCP TI MoP 336 20 219
598 | Dec 4/2018 NA9RS (\$F/ Peace and Women Am PCP T MoP 85 2 17
599 | Dec 3/2018 NA9RS A $F/ Peace and Women / Am PCP TI MoP 112 5 32
600 | Dec 3/2018 NARS A $F / Peace and Women Am PCP T MoP 132 13 51
601 | Dec 3/2018 PAATRATPNALCATFFNACT PHAA / Ambassadors of Peace in Oromia Region Am PCP TV FBC 17 0 0
602 | Dec 3/2018 NAFPAURS T/ peace for Children Am PCP T MoP 12 0 4
603 Dec 3/2018 NAFPAURT T/ peace for Children Am PCP \Y/ PMO 16 0 6
604 | Dec 1/2018 NAFPAURT Y/ peace for Children Am PCP Tl MoP 165 4 40
605 | Dec 1/2018 NAFPAULK5 T/ peace for Children Am PCP TI MoP 220 11 68
606 | Dec 1/2018 NATPAURSF/ peace for Children Am PCP T MoP 109 4 37
607 | Dec 1/2018 NAIRS A $F / peace for Women Am PCP TI EBC 130 6 33
608 | Nov30/2018 | pt+a™ A& Fo1°F Pa9L + Ne-£E8 R A1E H1E%/ ddressesing the key problems of the institution Am Ot TI MoP 191 8 44
609 | Nov 30/2018 | @92 p5 NA9™/ Media and Peace Am PCP | MoP 74 4 10
610 Nov 29/2018 | haTash Pa&sh 280 8% e NtC IC P+847 a2 2%/ discussion with the Assistant Secretary of US for African Affairs Am PCP Tl MoP 398 20 230
611 | Nov29/2018 | m/m/4 Phan+ +80F dMd N~ P aean/m/ PM elected as Influential Person of the Year En PCP Tl Ot 155 22 54
612 | Nov 28/2018 | "hymn1 ANAGR" /Art for Peace"” Am PCP TV FBC 61 1 24
613 | Nov 28/2018 | "nhymnA AAAgR" [*Art for Peace" Am PCP Tl MoP 204 19 94
614 | Nov 28/2018 | PAAJR AIPNALC ATHT NARPA, / Am PCP \Y MoP 48 6 16
615 | Nov 27/2018 | "nhymn1 ANAGR" /Art for Peace"” Am PCP Tl MoP 212 3 90
616 | Nov 27/2018 | PAAJR AIPNALC ATHT NAR$A, / Peace Ambassador Mothers in Mekele Am PCP TI FBC 287 41 121
617 | Nov 27/2018 | "nymnN ANAFR" /Art for Peace” Am PCP TI MoP 127 2 32
618 | Nov 26/2018 | PAAJR AIPNALC ATHT NARA, /Peace Ambassador Mothers in Mekele Am PCP TI MoP 268 20 101
619 | Nov 25/2018 | PAAJR h9PNALC AT$F / Moathers of Peace Ambassador Am PCP TI MoP 122 3 34
620 | Nov 25/2018 | PAAJR h9PNALC AT$F / Mothers of Peace Ambassador Am PCP TI MoP 193 12 65
621 | Nov 24/2018 | =2 p5 AAF®/ Media and Peace Am PCP TI MoP 126 8 18
622 | Nov 24/2018 | pAA9® AT$F NNUC BC / Mothers of Peace in Bahir dar Am PCP TI MoP 200 6 52
623 | Nov 24/2018 | 4,295 NA9®/ Media and Peace Am PCP TI MoP 321 27 164
624 | Nov 24/2018 | PAAJR A9PNALC AT$F / Moathers of Peace Ambassador Am PCP TI MoP 584 77 480
625 | Nov 24/2018 | 4295 "NA9®/ Media and Peace Am PCP T MoP 170 4 56
626 | Nov 24/2018 | 4295 (A9®/ Media and Peace Am PCP TI MoP 254 20 118
627 | Nov 23/2018 | pULa®+ ANTT4 NAJD/ Religious fathers and Peace Am PCP TV FBC 53 2 20
628 | Nov 23/2018 | phgeN RLACAL TLHAYT PAATE aPAdRT/ Message of Peace from the President of Ambo University Am PCP T Ot 39 0 30
629 | Nov22/2018 | pULay®+ ANTT4 NAJS/ Religious fathers and Peace Am PCP TI MoP 116 6 28
630 | Nov22/2018 | epuemf+ ANTT4G AAJR/ Religious fathers and Peace/ Religious fathers and Peace Am PCP TI MoP 194 3 62
631 | Nov 22/2018 | puLm™F+ ANTF5 NA9R/ Religious fathers and Peace Am PCP TI MoP 383 45 211
632 | Nov21/2018 | e+ €A] F9CF P F NHe-tEN N1 HTET/ addressesing the key problems of the institution Am Ot TI MoP 159 8 33
633 | Nov 21/2018 | AAT9F7 NALY8Y8TT AB PA 188 10/ Our peace is a matter for each of us Am PCP | MoP 144 4 36
634 | Nov 20/2018 | meAAge PaamALYy a0V L 4.v AAJR NF 70/ The only way to peace is peace Am PCP T MoP 164 4 68
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635 Nov 19/2018 | Ay AINR aPAIRe(A.9.M) PALT N%A ALLAT U/ amessage of Happy Birthday to Prophet Muhammad (peace be upon him). Am Ot TI MoP 315 33 103
636 Nov 19/2018 | PA8TT MALF AHNT POCHT PWAT® hi< /N / Reconciliation and Peace Conference of the People of Sidama and Wolayita Am PC TI FBC 146 5 21
637 | Nov 18/2018 | PAA9R aqihks AT+T AYE AT I9R 15::/you and all of us are ministr of peace Am PCP | MoP 303 19 106
638 | Nov 17/2018 | nYAN ARYF Na@» PaL ZBNT HARY ANP+A: / The age of discrimination by opinion differences are over. Am PCP | MoP 258 6 89
639 | Nov 16/2018 | eu=1 eNARYTY anNA PU-ATYT JALYT 1@/ Accepting the rule of law is the responsibility of all of us. Am PCP TI MoP 582 29 320
640 | Nov 15/2018 | m/m4 NP FP +80TF AL PAM-F dPe)Aew, / Statement by the Prime Minister on Current Affairs Am PCP T MoP 126 6 19
641 Nov 14/2018 | Discussion with Commissioner for Migration, En PCP TI MoP 191 4 52
642 | Nov 14/2018 | pUR™F* ANTTF5 NAJR/ Religious fathers and Peace Am PCP TI MoP 441 32 213
643 | Nov 12/2018 | pUL™F+ ANTF5 AAJR/ Religious fathers and Peace Am PCP T MoP 184 3 43
644 | Nov 12/2018 | haqtm- 927 AL A1LL4M T4 AM / The committee explained what had happened Am Ot TI MoP 278 18 98
645 | Nov 12/2018 | JHmP aeejAew, /pressconference Am PCP TV FBC 123 11 94
646 | Nov 10/2018 | PAAJR AARTT NTIMSTNC 762+ aog % / Resolving Conflicts by Strengthening the Values of Peace Am PCP TI FBC 235 22 68
647 | Nov 9/2018 “PAAJD 18R PR AR/ AL U P9\ 1@/ The Issue of Peace Is Not Leading but Working” Am PCP TI MoP 426 34 266
648 | Nov 9/2018 IHMPAP\ 6w, /pressconference Am PCP TI MoP 477 48 200
649 | Nov 8/2018 PWATR A N EC +Me +2TFY ATNFO-ATF U/ list institutions responsible tof the Ministry of Peace Am Ot TI MoP 272 8 109
650 | Nov 7/2018 «PAATR @2 PJ NTAS PALN+PAD- A& F A3LA 1M-!>/we sense the precious of peace when it is violeted Am PCP T MoP 205 13 37
651 | Nov 7/2018 PWATR 670 YA P EgR/m- NAM- AT h29P( M-N 10 / The concept of peace begins in the human mind Am PCP T MoP 375 13 343
652 | Nov 6/2018 PtMe +RMT AL CTF PN AL.98T 4CF ALPPCM / reporting institutions performance report Am Ot TI MoP 353 36 236
653 | Nov 6/2018 “NAATR O-gh, AT hRE-629° PATP/ There is no alternative but to peace” Am PCP | MoP 331 12 601
654 | Nov 2/2018 PWAgR Ay N£( P4 N& AT/ Lists of Departments of the Ministry of Peace Am Ot TI MoP 219 28 106
655 | Nov 2/2018 PWAGR A N EC ABN ATRCF t@-m$ ALLT / Introduceing New Leaders of the Ministry of Peace Am Ot TI MoP 107 8 42
656 | Nov 1/2018 wAgR @y AL NUNHCR JALPT IC +0 £©/ Ministry of Peace holds talks with UNHCR officials Am PCP TI MoP 96 4 26




