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ABSTRACT 

The advance and popularity of the social media is increasing rapidly since the last few years. 

These social media have been noted for some benefits. This is especially in the socialization 

process by giving access to communicate with old ji-iends, new friends' and family. Social 

medialFacebook has also been used as a source of news and as a vehicle for political and 

humanitarian causes too. However, these benefits do not erase the foars associated with the 

usage of these forms of media. These fears range ji-om privacy issues to waste of time, 

addiction, Loss of educational achievements, eliminating interpersonal communication in its 

most original form and many others. However, the aforementioned social media impacts 

remains hazy when it comes to the case of Ethiopia, especially of the young students. This 

study, therefore, examines the usage and related impacts of Facebook, one of the most 

popular social media, among young University Undergraduate students in Ethiopia. 

Accordingly, using the uses and gratifications, media dependency and the network society 

theories as a theoretical guide, the study investigated 'why for' and 'how' HE students in the 

country use Facebook. Obsen'ation and questionnaire has been used to collect data from 300 

respondents studying at four different HE institutions. Hence, the finding shows that many 

students in the HE institutions are heavy users of Facebook with many already tending 

toward excessive usage and over dependency. Many undergraduates access their Facebook 

account several times a day and spend an average of 1-2 hours per day. Furthermore the 

study provide consistent evidence that chatting and messaging as well as posting and viewing 

photos as the most frequent activities of these undergraduate students on Facebook. They use 

the site mainly for personal and socialization purposes, but lower for academic purposes. 

However, the study, of course, does not find any relationship with academic achievement of 

the sample students. 

Moreover, Facebook has created an opportunity for students to easily communicate with 

their existing friends, to enjoy leisure time, to date online and to keep them up-to-date. 

However, the finding also detected some sort of negative Facebook impacts including time 

wastage, addiction and loss of privacy. Hence, the study recommends that students and any 

user should be carejid in their social media use and should exert targeted efforts to counter 

Facebook risks and thereby achieve maximum benefit the site offers. 
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CHAPTER ONE 

I. INTRODUCTION 

1.1. Introduction 

Over the last decade, and particularly in the last five or six years, soc ial mediated technology 

has transformed our thinking about our relationships, our connections with and affinity to 

others, and the influence and persuasive power of on line communities on how we think, 

organize and act socially and po litically. Since the foundation of the In ternet and integration 

of email technology into our personal work and li ves, our ways of communicating began to 

change. However, it was not until the creation of social med ia interfaces like Facebook, 

MySpace, Friendster, Linked ln, YouTube, Twitter and other similar applications that have 

we seen such a massive connecting of the potential of the now-pervasive online connecti vity 

in our everyday lives. 

According to the soc ial mediabaker, currently, there are 902, 180 Facebook users in Ethiop ia, 

which makes it 86 in the ranking of a ll Facebook statistics by Country, Socialbakers, (2012). 

In addition to this, Social Media backer has notified that the Facebook penetrat ion of online 

population in Ethiopia is 141.96%. The number of people go ing on Facebook is much hi gher 

than the internet penetration. In other words, this ind icates that there are people who use 

Facebook but not the internet, Social bakers, (2012) . 

Despite the consistent connection problem and expensive internet access, users of 

facebook.com, is hi ghly increasing in Ethiopia. Th is growth suggests that there ex ists some 

form of value or meaning derived by the users, most of them youths and students. Many 

higher education students in Ethiopia who do not have access to internet via computer now 

do so through mobile phones, and do have Facebook accounts and are active users. With thi s 

development and benefits however, tendencies toward problematic use of Facebook is being 

observed in varying degrees among Ethiopian youths. Therefore, th is research could be used 

as a foundation to develop conceptua l frameworks that allow us to better capture the usage, 

opportunities and impact of Social Media, mainly Facebook among youth in general and 

Ethiopian HE students in particular. 



1.2. Background of the study 

Social media has become a growing phenomenon with many and varied definit ions in public 

and academic use. Social media genera lly refer to media used to enable social interaction. For 

this study purposes, the term social med ia (SM) refers to web-based and mobile app lications 

that allow individuals and organ izations to create, engage, and share new user-generated or 

existing content, in digital environments through multi-way communication. 

As described by Boyd and Elli son (2007), social network site is an online service for users to 

create a public or semi-public profi le, build a network with other users with whom they share 

a common links, and navigate other users ' profiles and networks. With the social network 

sites, we have communities and groups of people with shared interests who stay more 

'connected ' . There is no doubt that social medium such as Facebook has a great ability to 

instantaneously spread messages to the masses, unrestricted by time and space (Harlow, 

2012). Hanson (20 11:804-805) c ites the following example to demonstrate how soc ial media 

have significantly changed the speed and manner of communication . 

Social networking sites, Facebook in particular, has proved to be a tool for soc ial activism 

and a potent instrument for sparkling, inspiring and setting in motion social movements 

throughout the world in the recent times. From a political perspective, socia l media has the 

power to influence millions of people. The "Arab Spring" such as Tunisia, Egypt, and Libya 

as well as the Middle East revolutions like Syria, Yemen and Bahrain serves as the best 

examples of the powerful effect and impact that soc ial media platforms can have. However, 

with the ability to mobilize many people, leaders in Africa are starting to take steps to control 

it, especially during election time. Ethiopia's governm ent, fo r example, blocked the use of 

SMS serv ices in 2005 . Similarl y, Kenya ' s last elections saw voters influenced by SMS and in 

the 20 13 election, it is believed that social media played a pivotal role. 
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In terms of Social networking site (SNS) history, the fi rst soc ial networking site (Six 

Degrees) was launched in 1997, based on the idea that everybody is linked with everybody 

else via six degrees of separation and initia lly referred to as the "small world problem". In 

2004, the most successful current SNS, Facebook, was established as a closed virtual 

community fo r Harvard students. The site expanded very quickly and Facebook currentl y has 

more than 500 million users, of whom fifty percent log on to it every day, Kuss and Griffiths, 

(20 II). 

On the other hand, according to the latest Zephoria's 2013 Social Media Infographic 

regarding Facebook Statistics (Updated October 20 13), Worldwide, there are over 1.5 billion 

active Facebook users. This is a 23 percent increase from March 2012. 699 million people 

log onto Facebook daily, wh ich represents a 26% increase from 2012. The Implication: A 

huge and vastly growing number of Facebook users are active and consistent in their visits to 

the site. There are 819 million mobi le active users which is a 54 percent increase from 20 12. 

Five new profiles are created every second (Facebook). 

The social media represents both ri sks and opportunities for young people. Some of the 

general on line risks facing youth are addiction, exposure to inappropriate materia l, cyber 

bullying and sexual solicitation. Regardless of the risks, the social media can be a positive 

tool for studcnt Icarn ing as well as youth empowerment and well being. It provides a vehicle 

to promote cognitive, social, and phys ica l development. According to Pew reports (20 II ), 

Social media platforms like Facebook, MyS pace, Linkedln, and Twitter became popular sites 

among adults. The use of social media interfaces through computer and mobile devices 

among Ethiopian youth too, has become quite widespread, and currently, the most prominent 

interface is Facebook. Each of socia l media sites fulfil s different needs that other tool s cannot 

facilitate completely (Quan- Haase & Young, 2010) . There are several reasons that moti vate 

users to adopt social media platforms. The major reasons of using it include staying in contact 

with the current friends, staying in touch with fam ily members, and maintaining old 

friendships (Pew reports, 20 I I). 

In particular, Facebook (FB), a soc ial network site, has become popular platform among 

youth and uni versity students (Valentine, 20 11 ; Abdullahi, Said, & Ibrahim, 201 1, Foregger, 

2008). It allows users to create profiles ; allows those user-operated profiles to inte ract with 

each other; a ll ows for the express ion of interests and the di scovery of commonalities between 

users; and allows users to build and maintain connect ions and invite others to join a 
3 



community. It was also used to have a fun and keeping in connection with social activities, 

compared with instant messaging which was adopted by university students to maintain and 

develop the old and new relationships (Quan- Haase & Young, 20 10). 

Currentl y, it is common to observe many (almost the majority) youngsters in Ethiopia using 

Facebook whether at internet cafes or on their own mobile phones. This Social networkng 

site has become extremely and increas ingly popular among youths and professiona l 

individuals all over the country. It became even a fashion to use face book among Ethiopian 

youth. They are spending lots of time on it. Its Pervasive influence is a lmost irresistible. Now 

a day, particularly, the young adults are more concerned with chatting, posting and watchi ng 

on facebook rather than focus ing on their own safety and education. In short, a condition that 

can be described as social media problem is resulted from the rapid ly grow ing populari ty of 

social networks and the benefits it brings. 

According to Deragon (2011), Social media maladies (problems) are conditions affecting 

productivity of human networks. It is often interpreted to be a social condition associated 

with spec ific symptoms and signs. It may be caused by externa l factors such as influence of 

technology (simply using technology) and soc ial media in the wrong way and for wrong 

purposes. The internal factors include: a lack of knowledge and (or wisdom) by individuals or 

groups in the use of social med ia. The pandemic is all about the production and consumption 

of meaningless and insignificant things that do not enhance progressive continuation of 

human network. 

With so many social network sites displayed on the internet, Ethiopian yo uth, specially 

students are attracted to abandon their homework and reading times in preference for chatting 

online with friends and many are already getting add icted to the on line chat of the moment­

Facebook. This is most probably because Facebook is particularly an attractive option for 

them. It can cost-effectively bridge the important services prov iding a potentially effective 

and exciting mechani sm for strengthening connections for students. 

On one hand, thi s can broadly implies that mov ing beyond paradigms revolv ing around 

improving student success; we should a lso be thinking more broadly about incorporating 

soc ial media dynam ics into our understandings of social rel ationships within our soc ieties, 
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communities, and institutions. This coul d likely be a critical component of our future 

understandi ngs of social realities in genera l. 

On the other hand, it is a known fact that the whole world revo lves on the pivot of 

technological advancement, particularly, information and communication technology. Well, 

Ethiopia is not lagging behind these global changes and its c itizens should make use of the 

new technologies. However, we have to take into considerat ion that every techno log ica l 

advance comes with its negative side, most especia ll y when misused or abused. This is the 

case with the interactive media, facebook in particular. Although the advent of socia l media 

has increased the level of international connectivity and soc ial interaction, it has also 

engendered soc ial upheavals in many countries, the so called' Arab spring' for example. 

Problematic internet use, generically referred to as ' Internet Spectrum Addiction ' has been 

recognized by soc ia l media researchers as a growing global problem that requ ires proactive 

measure to tackle. As such, there is the need to act fast in the direction of fi ghting and 

preventing soc ial network add iction the same way we confront substance add iction. 

Lakshmi (2011) observed that some features of Facebook have become so addictive that 

sometimes students forget that it is just a virtual world and that they have actual life waiti ng 

for them where lots of tasks are yet to be accomplished. 

In Ethiopia, irrespective of age, most youth, especially uni versity students now start the day 

by checking their Facebook accounts. This trend, if left unchecked can cause serious 

academic problem because given the high-vo lume usage of SM, an obvious and popular 

concern is that students spend far too much time on non academ ic activities related to the 

internet and soc ial media. The most sal ient concern among scholars, ed ucators, and the pub lic 

however is related to the effects of social networking sites such as Facebook on the ti me 

dedicated to studying and offline activities. As most media is regarded as a source of 

entel1ainment, popular op in ion be lieves it serves only as a di straction and yet another 

impediment to academic ach ievement. 

According to Davis et'al (20 12), researches re lated to the effects of soc ia l media use on 

college students academic performance, outcomes, and atta inment is quite scarce. However, a 

few studies have foc used on the impact of SM use on academ ic performance and engagement. 
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The studies have shown mixed results, poss ibly due to weakness of the se lf reported 

measures, but the findings from a wider range of studies suggest that outcomes can vary 

depending on the ways in wh ich students engage with the social media. But, numerous other 

studies contradict this fear. In particu lar, findings point to the idea that how social media are 

used may matter more than how much it is used (Davis et' a l 20 12). 

Whatever the case, however, the Ethiopian youths' pass ion towards social media is gradua lly 

developing to addiction as it is observed that some students cannot do any academic activ ities 

without accessing their Facebook accounts within every passing hour. They li ke to stay up-to­

date with the current trends and events in the virtual world of Facebook. The time and 

attention that students are giv ing to th is social network site is becoming increas ingly alarming 

because students can access their Facebook accounts On their mobile phones. It was learned 

from this study that wherever they are, students still find time to chat with friend s online or 

respond to Facebook notifications. 

According to Larkshmi (20 II), the situation described above can be located within the non­

medical term ca lled Facebook Addiction Disorder (FAD). The term was introduced by a U.S 

psychologist for those who are addicted to Facebook and their li ves are really affected by 

their uncontrolled activities on Facebook. 

The advancement in information technology and the existence of interactive social media 

have created research interest in the area of usages and related impacts (both pos iti ve and 

negative) of the new forms of communication and media. Therefore, this study exam ines why 

and how Ethiopian HE students make use of social media mainl y Facebook, together with its 

impacts and opportunities. 

1.3. Statement of the problem 

The future of communication is more likely to depend on electronic modes. Academics, 

business men and professionals in various fields propose various uses of social media and 

new media in genera l. These and many more propositions will be made based onl y on 

ava ilab le data concerning these med ia. It is true that researchers have begun to pay attention 

to the growth and relevance of soc ial med ia. For instance, Tadesse (2013) in hi s MA thesis 

have examined how the social media are serving as an alternative political forum in Ethiopia 

and the strengths and shortcomings of the soc ial media. However, studies that directly 
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explores the usage and impacts of social media among university students in Ethiopia 

remains unclear as there is shol1age of empirica l investigations in this area in the country. 

As it has been mentioned in the background part of the study, it is possible to predict that 

large amount of peop le use social media especia lly facebook in Ethi opia with a good num ber 

of them being young. The current sudden spread of social med ia usage in the country's 

soc io-cultural environment, particularly, among young adu lts is indisputable. The use of this 

soc ial network sites is an ever growing phenomenon among higher ed ucation students of the 

country too. Especially, Facebook is achieving its growin g popu lari ty among young adults in 

the country. Its users keep rising daily a long with growing concern over youths' over­

dependence tendencies. But important questions such as, how and why Ethiopian youngsters 

use social media, what are the risks and opportunities of these media for young students, were 

not well addressed yet. Hence these were the questions that constitute the foca l point of this 

research effort. 

It has been observed that many of these young students often use social med ia. They also 

seem unselective and keen users of social network sites with many already tending toward 

excessive usage or are a lready entrapped in the web of addi ct ion. However, this fact remains 

unclear because as there is lack of cmpirica l investigations ill thi s area in Ethiopia. There is 

no comprehensive know ledge of their activ ities, their dependency level as well as how this 

form of media can im pact on various aspects of life, at least to the researcher's knowledge. 

Therefore, this study exam ines how and why Ethiopian youngsters use social med ia fo r. As a 

corollary to this, the study also intends to investigate the ri sks and opportunities of soc ial 

media usage among university un dergraduates in Ethiopia. 

1.4. Objectives of the study 

1.4.1. General objective 

The general aim of th is study is fi nd ing out how and why Ethi opian university 

undergraduates use social media for and its related impacts. 
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1.4.2. Specific objectives 

Specifically, the study intends to: 

~ Identify the frequency of Ethiopian University undergraduates to access their 

Facebook account 

~ Find out why Ethiopian HE students mainly use facebook for 

~ Explore the relevance and oppOitunities of social media special ly Facebook for 

Ethiopian HE students 

~ Investigate any impact or risk of this form of media on the education and social 

skills of HE students 

1.5. Research Questions 

Based on the above mentioned purposes, the study addresses five research questions 

• How often do Ethiopian HE students access their Facebook account? 

• Why do Eth iopian HE students mainly use facebook fo r? 

• What activities do HE students of Ethiopia undertake on Facebook? 

• How does soc ial media use affect student learn ing or academic achievement? 

• What are the ri sks and opportunities of Facebook on the social skills and li ves of 
young HE students? 

1.6. Significance of the study 

Throughout history, developments in technology and communications have gone hand-in­

hand, and the latest technological developments such as the internet have resulted in the 

advancement of the science of commun ication to a new leve l. Basically, the media is a tool 

and its uses are a refl ection of the people who use it. So understanding the media itself and its 

dynamics will help in lIsing it and in justi fying its downsides. Communication experts argue 

that the rapid growth of soc ia l media sites, their popularity among young people and their 

relative success in catching users, has ensured that social media is never fa r frol11 the news. It 

is clear frol11 the development of socia l media to date that further evolution is unknown 

territory for stakeholders and it is difficu lt to accurately predict what impact this will have on 

communications, ICT skills and soc ial issues. As users, policy makers, businesses, educators 

and parents seek to understand many-to-many communication such as social media, it is 
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essential we understand current usage and benefits as well as identify possible ri sks so that 

they can be addressed. Th is can be seen in the amount of academic studies on social media 

usage in a celia in country. 

However, currently there are very few researches on social media in Ethiopia. But still there 

exists no research, at least to the researcher ' s knowledge that addresses why, how and to what 

extent these social media is used in the country especially by young. This can clearly show 

lack of research concerning the usage of social media and its related impacts among the 

country' s citizen especially young HE students by whom this form of medi a is greatly used. 

Therefore, the overa ll motivation for conducting this study is to contribute to the very few 

academic researches about social media usage in Ethiopia. Thi s research wou ld also be a 

blueprint for further research in this field and how it affects students ' academic as we ll as 

other sphere of life. Hence, it could a lso be used by students, HE! administrators, fam ilies 

and policy makers of the country by simply providing relevant informat ion regarding the 

usage and related impact of social med ia mainly Facebook. In addition to these, the study 

would provide useful data regarding the usage of Facebook for the country's market 

researchers, marketing and product deve lopment professionals, students as well as educators 

as to how they can maximize social media for best possible benefit in their various fi elds. 

1. 7. Scope of the stndy 

This investigation focuses spec ifica lly on Facebook usmg habits, associated risks and 

opportunities for University undergraduates in Ethiopia. Hence it does not focus on other 

types of social media platforms. 

1.8. Limitations of the study 

The limitation of this thesis is that the study was made on a limited number of respondents, 

three hundred in number which are recruited from four academic institutions. Therefore, the 

conclusions drawn from this limited sample size may not fully represent and tell us the whole 

story about Ethiopian University undergraduate students. However, it does show the trend & 

pattern of social mediaiFacebook use among HE students of the country. 
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CHAPTER TWO 

II. REVIEW OF RELATED LITERATURE 

2.1. Overview of Ethiopian Media development 

The hi story of the media sector in Ethiop ia dates back nearly a century. The rise of a 
'modernized' empire-state with all its attendant consequences contributed a great deal to the 
expansion of the printing enterprise in Ethiopia, Shimelis (2000). Hence, the first medium 
was the weekly, La Se-maine d'Ethiopie, in 1890. Later the name changed to Le Semaine 
d' Ethiopie in 1905 . It was the first in the history of Ethiopia print media and circulated in 
Hal"3r. The main language of the publication was French, and occas ionally Am haric, Fack ler, 
(2012); Shimeli s, (2000). The first Amharic newspaper was issued in 1895- a four page 
weekly newspaper named Aemero (' Intelligence') which appeared in the relatively newfound 
capital Addis Ababa, Fackler (2012). It was marked by a degree of government control, 
underlined by the fact that the name was chosen by the Emperor Menelik II himself. However, 
there are reports that Blatta Gebre Egziabher wrote satiri ca l poems on sheets that were 
duplicated around 50 times and circu lated in the Emperor' s co urtyard every Sunday, before 
the year 1900; it resembled a newspaper in a format. 

According to Skjerdal, (20 II), the year 1921 is the benchmark in Ethiopian print media, i.e., 
the open ing of Berehanena Selam. It started Berehanena Selam, an Amharic weekly, 
conceived by Ras (prince) Tafari Mekonnen himself (Hai le Si lase I). The lasting j ournalism 
tradition in Ethi opia has been formed during this period and it was an era when loyalty to the 
Emperor paid off. 

After the various emancipation of the country from Italian occupat ion in 1941 , a new era had 
started in the hi story of the Ethiop ian print media. According to the MOl 's 1966 release, 
influential and long-lasting weekly papers as Addis Zemen and the Ethiopian Herald came on 
to the scene in 1941 and 1943, respectively. Both became dailies after December 1958. In 
1952, Yezareyitu Etyopia was added Shimelis (2000) . 

The broadcast media started almost more than half a century ago. The Eth iop ian Radio was 
the primary one in the broadcasting sector, Aside, (20 II) c ited in Tesfaye (2013). It was 
estab li shed in 1935 in short wave (SW), which the transition nowadays adds the medi um 
wave (MW) and covers all parts of the country, Tesfaye, (20 13). 
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Skjerdal, (2011) noted that Ethiopia was among the first nations in Africa to establish a television service. The on ly televi sion station, the Ethiopia Television, was estab lished in May 1963 in Africa Hall in Add is Ababa on the im portant occas ion of the first meeting of the Organ ization of African Unity. 11 began permanent broadcasting on 2 November 1964, coinciding with the 33rd coronat ion of Haile Selassie. 

The real circulation for the newspaper enterprise came in the late 1950s and early I 960s with the establi shment of the Economic Commiss ion for Africa ( 1958) and the Organization of African Un ity (1963). There was, in thi s period, a larger number of both dai ly and weekly newspapers and other press products, all, with the exception of a few, being government­owned and catering to a limited circle of an elite readership- mostly top bureaucrats and members of the urban-based intelligentsia (Shimel is 2000). Fo llowing the overthrow of the monarchy by the military junta, in 1974, mass media institutions were recognized as instruments of propaganda under the centralized control of the party and ministry of in format ion. The military government im posed and implemented harsh censorsh ip rule. During the military dictatorship from 1974 to 1991, the government had a tota l control over the media and the flow of information. Therefore, the yea rs of the Derg regime have unequivocally been portrayed as a dark chapter in the history of the Ethiopian med ia and journalism, Shimel is, (2000); Terje S. Skjerdal, (2012). 

2.2. The current state of the Ethiopian media landscape 
The media landscape in Eth iopia has changed dramatically in the past two decades. A country that had a few governmental media outlets has come to provide its population diverse print and electronic outlets. Today, there are 6 television services, of wh ich four transm itted by regional governments from their cap itals. The national television provides news and programmes at half a dozen local languages, while prov iding a ir t ime for privately-owned shows and transmiss ions from regions wh ich are yet to launch their own TV. Authorities are repeatedly declaring that Private-owned television stations are expected to start once Ethiopia completes the on-going technology transition from analogue to digital broadcast technology. 

According to Meserach (2012), the growth in radio services is even more dazz ling. Today, there are 3 MW radio services and 31 (thilty-one) FM radio services, almost halfofwhich are privately owned. This is in addition to the 16 community radios. No less importantly, about 
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half of the radio services serve so far neglected areas and marginalized communi ties. The total number of the languages of transmissions has reached about 50! 

The surge in the number of languages of transmiss ion is expected to be replicated in Television transmission in the next three years when the plan to launch about 10 more TV chan nels and 5 regional TV stations is completed. In addit ion to, several publicly-owned, private and community radio services currently in the process of licensing and launch ing. 

The print med ia also has shown robust growth. These days, there a re a number of private ly­owned newspapers and magazines currently in circulation at national level, weekly or monthly, inc luding publications by the public med ia and those registered and circulated at regional leve l. 

Masresha (20 12) adds that Freedom of expression has a lso benefitted from relevant government polic ies. Government-owned media outlets are re-establi shed under a legal framework that gives them the character of a mass media. Today, these outlets consider themselves as a public media and effort to provide a people-centered serv ice, under the guid ance of a Supervi sory Board directly appointed by the parliament. 

The government's socio-econom ic policies have seen an exponcntia l growth of in the number of househo lds owning Television and radio rece ivers. While the number of internet subscribers stood at 2.5 million in June 20 12, Masresha (2012 p. 5). 

Masresha concludes that the mai n measure of Ethiopia's media landscape is its abili ty to serve and reflect the diverse faces, issues and opinions of dreams of the population and add value to their daily challenges and aspirations. While that goal is far from achieved, the journey covered thus far is encouraging given the shortness of the period and the in fa ncy of the democratic order (p.6) 

On the other hand, Skjerdal (in his 20 II published art icle) counter argues the above argument. He noted that the media scene in Ethiop ia is largely state-dominated, though less than it used to be. Most journa li sts, estimated at 80%, work for state med ia institutions (p. 5). 

Private newspapers have been on the market since the overth row of the military Dergue regime in 199 1, but the industry has been challenged by frequent estab li shments and c losi ngs. Journalistically speaking, the press has been characterized by sensational reporting, pol itical 
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leanings and uneven quality, Shimel is (2002); Skjerdal and Ha lle lujah, (2009). Though the period since 2005 has seen tendencies towards a more steady newspaper market structure and sober reporting - largely as a result of the government's success ful efforts to get rid of what it regards as di sturbing voices, one must add. 

The limited opportunity for independent voices (i.e. non-government affiliated ones) to get access to the Ethiop ian public arena has been du ly noted in reports and research literature. After a few years of the newspaper industry blooming fo llowing the democratic governm ents takeover in 199 1, the authorities began to clamp down on journalistic activity. By 1996, Ethiopia had become the country in Afri ca with the most frequent imprisonments of med ia workers, Kerina, (1996) cited in Skjerda (20 II) . Journalists began to flee the country. Many did however remain in the country and continued to produce publications that annoyed the authorities to varying degrees. During the national election campaign in 2005, there was a fee ling of newfo und openness in the media with a variety of vo ices and publ ications on the scene, boldly supporting the causes of various opposit ion groups. The post-election period ended in violent turmoi l, however, and many actors, including 14 editors and publishers, were arrested. In reality, thi s forced the clos ing of a range of publi cations, and the number of newspapers dropped from 85 to 5 1 in less than a year, Mekuria (2005); Kibnesh (2006). 

The latest developments in the Ethi op ian med ia situat ion include a new media law (2008) and a new broadcasting law (2007), both of which - despite rumou rs of the contrary - represent a fo rmal liberalization of med ia opportuni t ies in the country. For example, the media law repea ls licensing statutes of newspapers and introduces an access to information bil l only third in Africa after Uganda and South Africa. Moreove r, the government has started with weekly press briefings for a ll sections of the media and bi-monthly press conferences with the prime minister - indeed a rare phenomenon in Afri ca; and the country saw in 20 I 0 the formal beginnings of a med ia council initiated by the media organizations themselves. Despite these tendencies towards professiona lization and libera lization, the government continues to have a' firm grip on most aspects of med ia communication in Ethiopia. Television broadcast ing is state-run and is characterized by a nation-bui lding agenda and uncontroversial protoco l news. Journali sts both in the private and state media execute habitual self-censorship in place of official censorship, which has been prohi bited since 1992, Skje rdal , (2008) . 
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Continuing his argument, Skjerdal (20 I I) stated that the impact o f alternative voices through private rad io is li mited as these stations primarily serve about the four mi lli on inhab itants of Addis Ababa up aga inst the total of over 80-million populations in the country. He c ited the following to further demonstrate hi s arguments. 

The population has nevertheless had a med ia alternative fo r many years in the 
shortwave services of Voice of America (VOA) and Deutsche Welle (OW) 
much to the di smay of the Eth iopian government, which asserts that the 
stat ions, particu larly VOA and its Amharic service, are staffed with 
oppositional Ethiopians in the Oiaspora. VOA reported that the ir Am haric 
transmiss ions were interrupted on Ethi opian land dur ing the 2005 national 
electi ons; during the 2008 local elections; and again in March 20 I 0 during the 
campaigning for the latest national e lect ions in May 20 I O. Ethiopian 
authorities, however, consistently deni ed that they had anything to do with the 
interruption. "This is a baseless a llegation. The government doesn' t espouse a 
policy of restricting med ia outlets from disseminating their messages to 
Ethiop ian audiences," sa id state minister Shimelis Kemal in the Office for 
Government Communication Affairs, Heinlein, 4th (20 I 0). Two weeks after, 
however, Prime Minister Meles Zenawi admitted in his bi-month ly press 
conference that the government had "for some timec' been testing jamming 
equipment with the view to interrupt shortwave broadcasts if deemed 
necessary, McLure, 19th March (20 I 0). That the Ethiopian government went 
open with its censoring tactics served to confirm the susp ic ion of many that 
there existed one official med ia poli cy on paper and an other one under the 
tabl e (p. 6). 

Ethiopian authorit ies have also been accused of blocking websites. In May 2006, one year after the national elections, reports came from var ious sources that specific websites were inaccessible in the country. The websites concerned were all c ri tica l news channels edited by Ethi op ians in the d iaspora, plus Blogspot.com, a host site which contains a number o f critical blogs on Ethiopian pol iti cs. Skjerda l (20 II) citing (Fari s and Villeneuve, 2008; Klement, 2009), noted that the government once aga in denied any censoring, but government-critica l sites continued to be inaccessible and further investigation put in doubt the offi c ia l explanation. Tests by the Open Net Initiat ive po inted towards centralized IP filtering by the 
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national and on ly Internet service provider Ethiopian Telecommunications Corporation. In 
the report, Ethiopia came out as the on ly Sub-Saharan country besides Sudan to use In ternet 
fi ltering together with a num ber of Midd le East and As ian countries . The fi ltering in Ethiop ia 
was found to have pol itical rather than social and securi ty motivations. The government's 
refusa l to accept responsibility for the Internet blocking paralleled the response of the late 
information minister Bereket Simon to the interruption of the SMS service in the post­
election period in June 2005 . Skjerdal (2011) concludes that these cases indicate a 
govern ment ready to step in and interfere with the media, when necessary, as well as a 
national leadership which prefers informal rather than formal means of controll ing med ia 
communication. 

2.3. New Media 

New technologies can lead to new types of media and the ability to use a given form of media 
is related to the ability to use its re lated techno logy. Today, technology has made more 
universal, the abi lity to produce media. Printing, radio and television are some examples of 
mass media in that they are intended to reach vast audiences. But these forms of med ia 
previously could not be produced read ily by the average person. The advent of re lative ly 
inexpensive, personal med ia technologies li ke blogging, podcasting and Internet video 
allowed the average li teratc person (0 do what was theretofore restricted to media companies. 

These forms of med ia a re still referred to as new but they have become part of society even as 
much as the trad itional media in some parts of the world . In a few years, the term "new media" 
might not be very sui table because these forms are becoming part of our daily lives and the 
fusion with trad itional med ia might d ilute the fact that it is new. They are also referred to as 
"alternative media", but if compared to the roles of the media as defined by Walter Lippmann, 
John Dewey and James Agee, they sati sfy the definiti on of any other kind of media and some 
theories which apply to trad itional media might apply to new medi a as well. 

Humani ty has always lived through t imes of great change. Every age it has passed through 
has been based on beliefs and (new) technologies, responding to the needs of individua ls' 
anxious to adjust to new fo rms of socialization. A t ime of great change is a period in which 
soc iety looks for meaning. Information is a lready a tool, the princ ipa l tool, which peop le use 
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to perceive and understand their environment. Language and cu lture help people filter thi s 
information, while communication tools help them process it. 

Whenever a group of individuals have to process a larger quantity of information, they invent 
a communication tool to ass ist with the transition from one period to another. When a great 
change occurs, a soc iety swings between innovation, which keeps its systems in motion, and 
stability, which, in turn, prevents a descent into anarchy. Socio logists ca ll this the "edge of 
chaos"; psychologists use the term "homeostasis". Thi s function ensures that the system 
remains stable by preserving what exists, while also incorporating the information likely to 
threaten its equilibrium. There is also the issue of self-regu lation, in which the system 
transforms itself to adapt and remain stable. At various periods in the past, a techn ical or 
technological innovation has contributed to the evolution of society. We have thus passed 
from the printing age to the energy age, and then to the digital age. Means of communi cation 
are a lso means of speeding up access to knowledge. Our communication tools (engraving, 
slate, print, television, computer, etc.) and our behaviours when faced with these tools have 
not on ly modified time and space, but also the culture of soc ieties. Each stage in the use of 
tools has modified the filte rs of our perception and the imaginat ion of human beings. 

2.3.1 Social Media 

Social media is a form of electronic communication which faci litates interaction based on 
certain interests and characteristics. Social media are media for social interaction, using 
highly access ible and scalable publishing techniques. Social media use web-based 
technologies to transform and broadcast media monologues into social dialogues . They 
support the democratization of knowledge and information and transform people from 
content consumers to content producers. Soc ial media are elements of the new media and 
according to Danny Shea in The Huffington Post accessed 20th June 20 10 have become the 
hi ghest activity on the internet. The rap id growth of social media activit ies that has been 
observed over the last two to three years is indicative of its entry into mainstream culture and 
its integration into the daily lives of many people. In parallel with this, social media have also 
gained considerable attention from the academic and business worlds. 

2.4. History of Social Media 

"Social med ia isn't really "new." While it has on ly recently become palt of mainstream 
culture and the business world, people have been using digital media for networking, 
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socializ ing and information gathering - almost exactly li ke now - for over 30 years:" -Sean 
Carton (2009) cited in Lami Idakwo (20 II). 

Social media stalted as a concept many years ago but has evo lved into sophisticated 
technology. The concept of socia l media can be dated back to the use of the analogue 
telephone for social interaction. The most recognizable use of social med ia was through 
innovative appl ication, an onl ine dialogue framework, created by Ward Christensen, a former 
IBM employee and Randy Suess. Initially, they env isioned a place where they could 
immediately contact their co-employees for announcements, i.e. meetings, reports, and other 
affairs, rather than making multiple phone ca lls, distributing memos, and the like. They were 
looking into creating a computerized bulletin board, which is why they named the program 
CBBS (Computerized Bulletin Board System). Soon enough, more and more employees 
contributed their ideas and comments in the said online community. That event was a 
momentous episode in the history of computer and internet. It was the birth of online soc ial 
networking. 

According to Idakwo (20 II, pAl, the CBBS platform was made known to other compan ies 
and has been used for specific purposes. The Bulletin Board System expanded largely and 
began breaking into the mainstream much sooner than it was planned to. It was during the 
rise of the Internet Service Providers in the early 1990s when social networking sites began to 
flourish. Along with the availability of internet service to people, many people rummaged to 
have themselves acquainted with this new Technology. With the fa st response of people to 
the budding internet community, the bulletin boards which were usually used by companies 
have started to expand their ro les by offering their service to more peop le arou nd the globe. 
More and more people joined the onl ine community with the innate goal of creating an 
identity in this space and at the same time exploring the vast place that is the internet. 
Because of this, many internet-savvy companies gave what people wanted- getting to know 
more people and sharing common interests and points of view; that is through websites where 
they can socialize, websites which are now referred to as socia l networking sites. 

Social media attained a great measure of success with the launch of the then very 
popularfriendster.com . Creator of Friendster, Jonathan Abrams concocted a perfect mi x of 
popular features from earlier soc ial networking predecessors. Friendster became an instant 
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success and gathered about three million members who signed up in its early months of 

lau nch, Idakwo (20 II ). 

As years passed, Friendster reached an overwhelm ing hundred million users from all over the 

globe. With much demand from its users, Friendster unfortunate ly got out of hand and 

suffered from too many gli tches in the server. Today, Friendster has been announced as a 

newly owned ent ity of a Malaysian Company, and outshone by present soc ial networking 

sites but still remains to be patronized most especially in Asia. 

The conception of myspace.com opened the internet users to vast opportun ities of se lf­

expression which inc lude wide control over a user's profile content. Practica lly different 

people from all walks of life have dedicated pages in MySpace. [n MySpace, users 

experienced the best of creating unique identities to show to the online world. MySpace 

remained as the uncontested favourite among all the social networking sites until 2005 when 

it met its future competitor in the market. Soon enough, MySpace created addit ional features 

like mobile applications in order to keep up with the latest trends in the online community; 

and at the same t ime be at par with the grow ing popularity of contemporary soc ial 

networking sites, more specifically Facebook, Ibid (20 II ). 

2.4.1 Internet in Ethiopia 

Although Tesfaye, (2005) noted that there is a contrad icting information about the exact time 

in which the internet technology was introduced to Ethi opia, the International 

Telecommunications Union (ITU) declared that less than one percent of Ethiopia's 

population had access to the internet in 20 I O. While the information from the Mini stry of 

TranspOlt and Communication and Eth iopian Telecommunication Agency 2005/06 Annua l 

Statistics Bulletin indicates that the Internet service has started in Ethiop ia since 1997, 

Another release by the ITU (2002) stated that the use of the Internet in Ethiopia began in 

1993 by the UN Economic Commiss ion for Africa (whose headquarter is in Addis Ababa). 

At the time, the number of internet subscribers was not more than 1000. One year later, the 

number of subscribers rose by 98.5% and reached 2,068 subscribers (Worku, 2005). 

Since there was no servi ce in Ethiopia during that time, it was connected to Green Net 's 

Internet gateway in London. The users were mainly internati onal organ izations and NGOs as 

we ll as some academics, individuals and private companies. However, Internet coverage has 
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been improving in recent years. In June 2010, the number of mobile plus internet as well as 

the number of data subscri ber was 6, 677,903 and 189, 185, respectively. But, this fi gure has 

increased dramatically to 22.4 milli on mobile subscribers and 43 .8 milli on intern et and data, 

inc luding G PRS subscribers by March 201 3, which is more than 25% mobile penetrati on rate 

and 5.18% internet and data penetration rate. 

There is several news websites about Ethiopia run from abroad. These mainly serve the 

Diasporas. Some of them include: 

'" www.ethiopianreview.com 

'" www.nazret.com 

'" www.ethiomedia.com 

'" www.ethioforum.com 

'" wwwjimmatimes.com 

However, access to websites that are sympathetic to the political opposition or whi ch are 

deemed hostile to the governm ent, may be blocked from inside Ethiopia. For example, the 

US-based press freedom organization Committee to Protect Journalists said in August 2008 

that its website www.cpj .org was inaccessible fro m inside the country. 

"Opponents of Ethiopia's current political regime have increas ingly used 

online media to criticize the government, and the country has responded by 

implementing a filtering regime that blocks access to popular blogs and the 

Web sites of many news organizations, diss ident political parties, and human 

rights groups," the Canada-based Open Net Initiati ve said in a 2009 report, 

http://open net. net/resea rch/pro Ii les/eth iopia. 

" However, filte ring is not comprehensive, and much of the med ia content that the 

government is attempting to censor can be found on sites that are not banned," the report 

added. 

One pro-government news website that is widely available in Ethiopia is www.walta info.com. 

It is widely bel ieved in Ethiopia that the government monitors in ternet usage by indi vidua ls 

on security grounds. According to the Open Internet Ini tiative, cyber cafes prov ide the mai n 

means of web access for urban Eth iopians. Mobile internet connections are widely used by 
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the elite in Addis Ababa. They access in the web on smalt phones and via modem sticks 

linked to computers. The Open Internet Initiative notes that Vo ice over Internet Protocol 

(vOlP) telephone ca lls are banned in Ethiopia and may not be made from internet cafes. 

Nevertheless street vendors in Add is Ababa openly sell CDs for installing Skype and similar 

vOIP services, Ethiopia Media and telecoms landscape guide (20 II ; p. 53). 

According to Li shan (2010) c ited in Tesfaye (2005), the diffu sion of the Internet is partly 

hampered by the monopoly on its market. However, in August 2005, the government issued a 

directive that allows private companies to provide Internet servi ce; in spite of thi s, there is no 

privet service provider until now. Consequently, Internet services remained a monopoly of 

the government, often resulting in frustratingly slow connections and sometimes complete 

disconnection from the globa l network altogether 

2.5. The Rise of Social Media ill Ethiopia 

The internet has become the integral part of our econom ic, political, and social life. It alters 

the way we purchase goods, the way we bank, and the way we communicate with one another 

Ali (20 12). Since the Internet has revo lutionized the way most people in the world li ve, its 

reflection and extension has reached to Ethiopia because Eth iopia is part of the world 

communities. As it is mentioned in the earlier discuss ion, Internet service exists in the 

country even though it is complete ly monopo lized by the only state owned telecom service 

provider, i.e., Ethio-Te lecom. 

Thus, the emergence of internet not only changes the way we live, it also offers the platform 

for the ris ing of different social media and social networking sites. The emergence of soc ial 

media changes many aspects of relationships and communication. The phenomenon of the 

social media and social networking has been happening in Ethiopia. From the young to adult, 

from scholar to ord inary public has engaged in the social med ia and social network ing 

activity. 

2.5.1. Facebook 

Facebook is a soc ial networking site which was launched on February 2004 by some coll ege 

students Mark Zuckerberg, Dustin Moskovitz and Chris Hughes as a site for Harva rd 

students. It was actually made by hacking Harvard 's data base containing identification 

images of students. The initia l idea was actua lly to compare the faces of students with images 

of animals, for entertainment purposes. However, due to the potentially damaging contents of 
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the site, the creators decided to put it down before it caught the attention of school authorities. 

The application was shut down, but the idea of creating an online community of students 

came to existence. The platform was then improved and sooner than they expected, Facebook 

was released in campuses other than Harvard. Thereafte r, high schools were already start ing 

to get attracted to the idea of having online communities, thus opening the website to the 

younger population. In 2006, facebook.com ultimately offered the opportu nity to the rest of 

the world. As 2007 approached, the registrants reached an overwhelming digit- roughly a 

million dozen. Facebook has grown to become the biggest and most popular social 

networking site. According to the latest Zephoria's 201 3 Social Media ln fographi c regarding 

Facebook Stati stics (Updated October 201 3), Worldwide, there are over 1.5 billion active 

Facebook users. This is a 23 percent increase from March 201 2, facebook statistics (201 3). 

Nowadays, Facebook is the most effective means of communication. Similar to other soc ial 

networking webs ites, peop le create their own account of Facebook where they give their 

personal information like gender, bil1h date, hometown, religion, political views, contact 

numbers, acti vities, interest, relationshi p status and profil e pictures. After completi ng their 

profile users add their fri ends, family, cO lleagues or random people whom they would like to 

be fri ends with to their fri end list. Through Facebook people who have never met each other 

in person can communicate and make new relati onshi ps and friendships. It is j ust another 

element of soc iety that is interested in sharing inform ation with the intimacy of a c lose, 

personal relationshi p, Marklein (2009) . 

2.6. Facebook and the Ethiopian youth 

The engagement in the social networking sites has changed many aspects of cit izens' 

communicati on and relationship. According to the social medi abaker, currently, there are 902, 

180 Facebook users in the Ethiopia, which makes it 86 in the ranking of all Facebook 

statistics by Country, Social bakers, (201 2). 

In addition to th is, Soc ial Media backer has notifi ed that the Facebook penetration of online 

population in Eth iopia is 141.96%. The number of people going on Facebook is much hi gher 

than the internet penetration. In other words, this indicates that there are people who use 

Facebook but not the internet, Social bakers, (201 2) . 

These days, the internet offers a great platfo rm to reach millions of Eth iop ians with 

poss ibilities including age, gender, interest and behavioural targeting. Despite the consistent 
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connection problem and expensive internet access, users of facebook.com, is highly 

increasing in Ethiopia. This growth suggests that there exists some fo rm of value or meaning 

derived by the users, most of them youths and students. 

So far, general issues regard ing the new media- worldwide and the case of Ethiopia has been 

discussed though in a very precise way. The relationship between the social med ia and the 

processes of socialization and its re lated impacts are discussed under the following part of the 

literature. 

2.7. Socialization 

The Longman advanced American dictionary defines socialization as the processes by which 

people are made to behave in a way that is acceptable in their society. It can also be defined 

as the process by wh ich children and adults learn from others. On the other hand, Weidman, 

Twale and Stein (2001) c ited in ldakwo (201 1), define sociali zation in a broad sense as "the 

process by which persons acqu ire the knowledge, ski ll s and dispos ition that make them more 

or less effective members of the society" . People begin learning from others during the early 

days of life; and most people cont inue their social learn ing a ll through life, unless some 

mental or phys ical disability slows or stops the learning process. 

John Baldwin and Janice Baldwin (2000) in the book, behav ior principles in everyday life say 

natural socialization occurs when infants and youngsters explore, play and discover the social 

world around them. Planned social ization occurs when other people take act ions designed to 

teach or train others -- from infancy on. Natura l socialization is easily seen when looking at 

the you ng of almost any mammalian species (and some birds). Planned soc ia lization is 

mostly a human phenomenon; and all through hi story, people have been making plans for 

teaching or train ing others. Both natural and planned socialization can have good and bad 

features: It is wise to learn the best features of both natural and planned social ization and 

weave them into our lives. 

The authors define positive socialization as the type of social learning that is based on 

pleasurable and exc iting experiences. "We tend to li ke the people who fill our social learning 

processes with positive motivation, lov ing care, and rewarding opportuniti es. Negative 

socialization occurs when others use punishment, harsh criti cisms or anger to try to "teach LIS 
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a lesson;" and often we come to dislike both negative soc ialization and the people who 

impose it on us. 

[n addition to this, the above idea can be strengthened by Idakwo' s (20 I [) statement. 

He stated that; 

"There are all types of mixes of positive and negative socialization ; and the 

more positive social learning experiences we have, the happier we tend to be -­

especia lly if we learn useful information that helps us cope well with the 

challenges of life. A high ratio of negative to positi ve socialization can make a 

person unhappy, defeated or pessimistic about life. The soc ialization type can 

also have an effect, in turn, on the person's ab ility to fit into the society and 

perform optima lly as a member of the society," (p. 13). 

Therefore, it can be said that Socialization also plays a significant role III the 

development of our lives, personally and profess ionally, generally as c itizens. 

2.7.1 Becoming Social ill the technological world 

It may seem obvious that people change their habits with age, experience, soc ial status and 

more imp0l1antly with the technology they use on a daily basis. 

As the technology evolves, so do people - trying to be as much up-to-date with what' s go ing 

on in their fields of interests, valuing peers recommendations and di scuss ing what's new. In 

the "real world", but now more than ever before - online through various platforms: e-mails, 

forums, chat, via messengers and of course in social media. 

Mankind made a huge progress in the last 20 years, almost everything is a few clicks away 

and this ease of access definitively altered our perspective on how we search for information 

and how users' socia l behavior changed during this time period, Debra Elli s (2013). 

Over the last decade, and particularly in the last five or six years, SMT has transformed our 

thinking about our relationsh ips, our connections with and affinity to others, and the 

influence and persuas ive power of online communities on how we think, organize, and act 

politically. Since the inception of the Internet and integrati on of email technology into our 

personal and work lives, our ways of communicating began to change. However, it was not 

until the creation of social media interfaces like Facebook, MySpace, Friendster, Linkedln, 
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YouTube, Twitter and other similar applicati ons that have we seen such a massive harness ing 

of the potentia l of the now-pervasive online connectivi ty in our everyday lives, Davis et 'al 

(20 12). 

Unlike the communication functions of other online technologies, SMT in particular has 

provided a virtual landscape mirroring fami liar elements of community as we understood and 

experienced it prior to the existence of such technologies. Social media technology links 

people together in ways that resemble traditional fee lings of connection, belonging, loose ly 

defined memberships, exchange of feelings and ideas, and the reporting of experiences and 

actions. Indeed, some suggest SMT has suddenly lowered the costs of co llaborating, shari ng, 

and producing, thus providing revolutionary new forms of interaction and problem-solv ing, 

Shirky (20 10). We can now create, maintain, and access both well-defined and amorphously 

defined communit ies online, while also using the social media technology as a tool to fluidly 

transition between online and face-to-face contact via friendships, pl anned activities, and 

other more formal organizational affiliations. 

One of the most powerful soc ial media platforms is Facebook. As it has been discussed 

earl ier under, Facebook was initially privately conceived with in and navigated through the 

social networks of students at Harvard, ami subsequently at other el ite universities­

Princeton, Yale, and Stanford. lf we consider the birth of th is particular soc ial media interface 

at Harvard, we can recognize it as a telling example of how components of a university'S 

social "community" were rapidly transferred onto thi s on line platform. Since its inception, 

this interface has expanded across multiple college communities and then quickly 

encompassed a wider range of connected networks of individuals and groups around the 

world. Today, the adoption of social media technology now stretches across the globe, 

integrating into the lives of individuals of diverse social, national, racial and ethnic, cultural, 

and socioeconomic backgrounds. 

According to Davis et'al (2012), traditi onal-aged coll ege students have embraced soc ial 

media technology; it has become a maj or part of their everyday lives . In this way, the 

boundaries between on line and " rea l-world" communities are rapidl y stretching if not 

completely deteriorating. Particularly, as we consider the generation for whom such social 

media technology exchanges have existed their entire lives, there is a fluid interchange 

between digital and physical experiences. For thi s generation, SMT is a primary means of 
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communication and information seeking, and possibly, a central component of their identity 

and community building. Prensky (200 I) suggests that these "digital natives"- young people 

born into a world of laptops and cell phones, text messaging and tweeting - spend, on 

average, more than eight hours a day exposed to digital technology. As result, digital nati ves 

may experience fundamenta lly different brain development that favo urs constant 

communication and multitasking. 

Given this insight, it is worth to note that SMTs are reshaping the way students communicate 

generally and within their co llege commun iti es. There are d ifferent research resu lts thai 

pointed out how students' use of social networking tool s for academic purposes increases 

their engagement in coll ege. 

Therefore, similar to other technologically developed countries, Ethiopian HE institutions 

should consider more opportun ities to seek creative ways to use SMT in effOit to reach out to 

students and strengthen their ties to the institution. More than ever, educators need to know 

how to skilfully negotiate these technologies to develop academic college-based networks 

that can help students succeed. In that regard, understanding the types and extent of use of 

SMT in our country's higher education may be helpful. 

2.8. Social media and socialization 

When one thinks about socialization and socia l med ia, the fi rst question that comes to mind 

could be, "Does social networking affect socia lization?" 

Well, it is known that in modern day social networking has rapidly sca led up to become one 

of the most common ways for people to exchange messages, dialogue and share information . 

As a result, soc ial media has played a large role in shaping the transformation of ways people 

communicate with one another. For instance, in Ethiopia, just a mere decade ago people used 

to either meet for coffee, stop by one another's house or pick up the phone and call, but the 

current modern soc iety of thi s country is changing; it is becoming a fast paced worl d. 

In a world dominated by technology, and many individuals possessing an innate need for 

continuous streams of information, social networking effecti ve ly fulfil s the desire fo r both the 

ability to send and receive quick, ifnot immediate, responses. 
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While peop le may still interact with one another in more ' traditional ways' such as coffee or 

phone calls, today many people are more quick to learn or receive the latest news about one 

another through Facebook rather than from a personal inform. How many people learn about 

the happenings of family and friends online? Even of those who li ve nearby? Is thi s a 

negative evolution? 

Perhaps, but in some ways the abil ity to globally socialize can be a positive. Here, Leigh 

Goessl in her 20 I 0 Published article put some of the ways in whi ch socia l networking has 

affected socialization, for better or worse: 

• Less Phone Ca lls 

While many people becoming attached and dependent upon their cell phones, this has 

more increasingly evo lved from ca lling to communicating through text messaging. 

However, with smart phones becoming increasingly popular, web capabilities and apps to 

allow people to easily indulge in social networking through their mobile devices is 

perhaps slowly, but steadily sca ling back the need to actually talk to others. Today much 

communication takes place via electronic text and a high percentage likely occurs through 

socia l networks. 

• Decreased Face to Face Interaction 

Being so many people spend an inordinate amount of time on soc ial network sites, there must 

be benefits or else people would not indulge . It is likely the sheer convenience of onl ine 

socialization makes th is option of connecting with others very popular and attractive. 

However in an age where time often feels to be at a premium, many people are likely to 

connect with friends and family on soc ial networks rather than spend time socializing in 

person. As a resu lt this ends up with less face to face interaction, wh ich can eventua lly 

significantly impact persona l relationships. 

• Less One on One Interaction 

Social networks are rooted in the philosophy of shared informat ion. One person sends a 

message; there is an option to send to everyone in the network. Facebook and Twitter are two 

of the most current popular networks in 20 10 and each offers a way of sending out a singular 

message where it can be streamed to all connections. 
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In this respect people are receivin g large amounts of inform ation, but do not necessari ly reply 

and ' speak' one on one. If this trend continues it will be interest ing to see how the dynamics 

of relationsh ips evolve. Relationships that have lowered levels of individual interaction may 

suffer or become di stant. 

• More In fo rm ation Shared 

One fasc inating aspect of social networking is the ability to share and receive information. 

The larger the network, the more information will be spread. In this respect people are 

exposed to many different lives and obtain a keen insight as to how others live and what they 

are thinking, both near and far. Expanding on familiar knowledge and learning new 

information is a terrific opportun ity. 

• Diversity 

Through social networks peop le who never would have had the opportunity to interact can 

share thoughts, knowledge and ideas. The d iversity of people and information located on the 

web is nothing short of amazing. 

People today can learn so much more using the technologica l platform social networks 

provide in order to interact. Knowledge and insight can be gained through varying 

perceptions and perspectives of the many people who can now socia lize locally in a global 

network. "The world is celtainly becoming a smaller place thanks to technologies such as 

social networks," Goessl concludes. 

From the above po ints, we can clearly understand that Social networking has had a 

significant impact on socialization . Some of these changes are for the better, some for the 

worse. With every new development in any society there are always go ing to be some 

transactions in order to obta in the benefits. Each member of society has to individually decide 

whether or not these transactions are wOlt h the costs. 

In general, how social networking eventually impacts sociali zati on as a whole remains to be 

seen, however, if current trends cont inue, it seems to be that a world a few decades from now 

will barely recognize fa mi liar ove r the fence conversations between neighbours and picking 

up the phone to make a ca ll. 
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2.8.1. Social media and communication 

Social media has drastically changed how we communicate. Not too long ago, we 

communicated through the mail, on a land-line telephone, and in person. Today, we send text 

messages; leave voice messages; use instant messenger; send emails; talk through 

headphones, cell phones, and online video phones; and, of course, interact through the 

Internet where excess of social media tools has redefined communication. 

Rich Maggiani (2014) says such a redefinition has had an enorm ous effect. Accord ing to him, 

the entire paradigm of social media has altered the basic rules of communication, espec ial ly 

between business and their audiences. The one-way communication methods of the recent 

past- business-to-customer and business-to-business- have been replaced by a more robust 

multidimensional communication model. That model is collectively called soc ial media. 

2.8.2. Social Media and Interpersonal Communication 

These days, Glance around in cafes, restaurants, in the tax is, even in classrooms or many 

places in Ethiopia and you'll be hard-pressed to find people (especially yo uth) who don ' t 

have their heads- down using their cell phones to text, or update their Facebook statuses­

though most of them being with others. On one hand, this may show that our country's 

people actually are becoming more social and morc interactive with others, but the style of 

that communication has changed so that we're not meeting face-to-face as often as we used to. 

On the other hand, it also implies that Social media's effect on our abi lity to interact and 

communicate is vi sible throughout all areas of society. So what does this mean for 

interpersonal communication? 

According to Maura Keller a Minneapol is-based writer and editor, social media certainly 

affects how we engage with one another across all venues and ages. "There has been a shift in 

the way we communicate; rather than face-to-face interaction, we' re tend ing to prefer 

mediated communication," he says. " We'd rather e-mail than meet; we 'd rather text than talk 

on the phone," he adds. 

Keller (20 13) explanations, three key issues are surfac ing regarding the role social media now 

plays in people 's communication styles, First, when we communicate through social media, 

we tend to trust the people on the other end of the communication, so our messages tend to be 

more open. Second, our social connections are not strengthened as much through soc ial 

media as they are face -to-face, so we don't tend to deepen our relationships- they tend to 
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exist in the status quo. Last, we tend to follow and interact with people who agree with our 

points of view, so we aren ' t gett ing the same diversity of viewpoints as we ' ve gotten in the 

past. 

"Certainly, with every new communication technology comes, changes in the style and type 

of interpersonal communication follows," Keller says . "Obviously the bigger the influence of 

the technology, the more changes we see in communication sty les," (p . 3). 

Nicholas David Bowman cited in Keller noted that "One big concern surrounding social 

media's impact is communication overload"-Iearning how to handle and make sense of thi s 

"more" information we now have. 

As Bowman explains, we' re getting more information about more people than ever before, 

and we feel a need to process and perhaps even respond to it a ll. "Tn fact, there has been some 

very early recent data suggesting that teens are perhaps pulling away from Facebook because 

it's just too much for them to handle," he says . 

Another potentially negative consequence of soc ial media is a lack of privacy. " Because 

interpersonal communication is changing, we ' re finding ourselves more apt to share on social 

media the sort of information we might have previously shared privately face-to-face," Keller 

says. "We always have to keep in mind that our social networks are searchable--even when 

privacy settings are set extremely high, it 's always possible to find out personal information." 

Of course, the negativity surrounding social media is countered by positive infl uences, 

including the ability to communicate with more people across greater distances and with 

increased speed. Keller believes that message can be shared and spread farther and faster than 

at any other time in human history, hence can do a lot of good by spreading pos itive 

messages in this way. 

What does the future hold for social media and its potential continuous effect on interpersonal 

communication within soc iety? Bowman believes social media li kely will continue to 

become increasingly integrated into the normal human experience like most of the 

communication technologies that preceded it. "They wi ll continue to increase the volume of 

the human commun ication process, and we wi ll continue to learn how to use them for good 

and for bad," he says. 
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"We must remember that social med ia is rea lly on ly a decade old . That' s very young in the 

history of communication technology," Paul Booth, PhD, an assistant professor of med ia and 

cinema, adds. He fUl1her noted that " It's been influential, but it hasn't really settled into a 

routine yet. As social media becomes more normalized, we' ll stop see ing it as changi ng 

things and start see ing it as the way th ings are. As a society we' ll be OK-we've always 

adjusted to new technology. So whether it 's wearable commu nication media, such as Google 

glasses, or more cloud computing, we' ll change and adapt." He remarks. 

2.8.3. Social media and behaviour 

We all know that everyone is a product of their environment. Circumstantial li fe events, 

influences, and surroundings can further change our behaviour. Social media a lready high ly 

influences our shopping, re lationships, and education. But how large of a role does 

networking through social media play into our li ves? Maybe more than any of us realize. 

Although exceptions exist, research suggests that most social networks primarily support pre­

existing social relations. For the most part, Facebook is used to maintain existi ng offline 

relationships or so l idify offline connections, as opposed to meeting new people. These 

relationsh ips may be weak ties, but typically there is some common offl ine e lement among 

individuals who friend one another, such as a shared class at school. This is one of the ch ief 

dimensions that d iffe rentiate soc ial media from earl ier forms of public commlmication. 

Research in th is vein has in vestigated how online interactions interface with offline ones. 

Nicholas Christaki s and James Fowler' s research is one of thi s. According to them, Facebook 

users engage in "searching" for people with whom they have an offline connection more than 

they "browse" for complete strangers to meet. 

Whi le social networks are often designed to be widely accessib le, many attract homogeneous 

populations in itially, so it is not uncommon to find groups using sites to segregate themselves 

by nationa lity, age, educational level, or other factors that typically segment society, even if 

that was not the intention of the developers. 

Nicholas Christak is and James Fowler (2007) in their book entitled the surprising 

power of our social networks and how they shape our lives, have tried to look at the 

relationship between indi viduals and the ir networks of peop le that either directly or 

indirectly influence their li ves. In their account of the pervasive and often bizarre 

quali ties of soc ial networks, the authors explain why obesity is contag ious, why the 
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rich get richer, and even how we fi nd and choose ou r partners. Hence, they suggested 

that; 

" We like to thin k that we are largely in control of our day-to-day li ves, yet 

most of what we do, from what we eat to who we sleep with, and even the way 

we fee l, is significantly influenced by those around us' and those around them, 

and those around them. Our actions can change the behaviours, the beliefs, 

and even the basic health of people we've never met. In a subtle fa shion, 

soc ial networks help spread contagions; create "epidemics" of obesity, 

smok ing and substance abuse, disseminate fads and markets, al ter voting 

patterns, and more." 

Additionally, they noted that Social networks can harbor a flow of genera lly undesirable 

things such as anger and sadness, unhappiness, but good th ings a lso fl ow like happiness, love, 

altruism, and valuable information. " It is the spread of the good things that vindicates the 

whole reason we live our lives in networks," Chri stakis says. " If I was a lways violent to 

you ... you would cut the ties to me and the network would disintegrate. In a deep and 

fundamental way, networks are connected to goodness, and goodness is required for networks 

to emerge and spread." 

The authors suggests that Ollr happi ness is connected with the happiness of people three 

degrees removed fro m us; whether we' re happy or not depends in part on our friends' friends' 

friends. 

Christaki s' paper on obesity revealed that if someone became clinically obese; their friends 

were 57% more like ly also to become obese. A fTie nd of a friend of that obese person was 

about 20% more like ly to become obese, and thi s was the case even if the we ight of the 

linking fr iend remained unaltered . 

The notion that one 's behaviour and actions can influence connections a step removed is 

pretty mind boggling to think about. And to add to that, our own behaviour, actions, and 

habits are likely to be largely more influence and impacted by socia l media than we ever 

could have imagined. Christaki s concludes with strong suggestion as fo ll ows; 

" What we update our online status to say has more of an effect on our 

aud ience than we think. From a marketi ng perspective, think how to positively 

influence your a lready existing customers, clients, or brand advocates online. 

If you can successfull y create pos iti ve emotions around your campaign or 
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brand in any way, the ripple effect can be more pervasive and influential than 

you might think." 

Debra Ell is (20 12) also strengthens the above suggestion. He says, even with a ll the good 

in soc ial media, there is a dark s id e. It is add ictive. Once you get started, you have to use self­

control to keep from staying on line continuously. It is that call to tweet or post that creates 

anti-social behav ior. Social media, like everything, is better in moderati on. Use it wisely to 

start and nurture relationships. Don ' t let it replace persona l interactions or fo ster bad 

behavior, Elli s wraps up. 

2.8.4. Social Media and Politics 

As anyone with experience of online communities will testifY, politica l discuss ions are 

genera lly off limits due to the devastating role they can have on general comm uni ty 

harmony. Despite that, the last few years have seen a range of initiatives aiming to use social 

platforms to greater engage citizens in the po li tical process, whether that 's crowd fu nding 

civic projects or soliciting ideas fo r improvements to public operations. 

The internet based communication networks are promoting freedom of speech. People are no 

longer passive readers, but rather engag ing in news as a conversat ion at local, nationa l and 

international stage. As Solutions (20 I 0) cited in Tesfaye (2005), Social Media is an 

evolut ionary deve lopment that has transformed the way that individua ls, organizations and 

political campaigns a re able to communicate (p. 25) . 

Rita Safranek (2012) also stated that, social media has given the opportunity to any ordinary 

citizen to pm1ic ipate active ly in any affa ir on the online forum. One is not expected to be a 

politician or fam ous person or an activists or someone else to engage in public debate. The 

only thing that is required from anyone to engage in the social media is basics of computer 

and idea or content. An average person, with little or no advanced computer sk ills, can do 

soc ia l med ia partici pation and independent blogging. Citi zens can create content and can 

have access to it with as little as a smart phone, and thi s can easily be integrated, Safranek, 

(201 2) . 

For Shirky (20 II), the communications landscape gets denser, more com plex, and more 

pal1icipatory; the networked popu lation is ga ining greater access to information, more 

opportuni ties to engage in publ ic speech, and an enhanced ab ili ty to undertake collective 
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action. Egyptian born column ist, Mona Eltahawy, (as cited in Suopis, 20 I 0), writes about 

Middle Easet political affairs for international newspapers. She says social med ia platforms 

are giving a vo ice to the most marginalized groups in the region. On the other hand, Khoury 

(2011) argues that the Arab blogosphere arose because young people were frustrated with the 

restrictions imposed by the state-regulated boundaries of the Arab public sphere, which IS 

closed off to most modes of free expression and joint citizen action, Khoury (20 I I). 

Furthermore, Safranek (201 2, p 9) stresses that the emergence of socia l med ia has offered the 

opportunity for marginalized group of people. Th is is particu larly appl icable to Arab 

countries where religion and ethnic divides previously prevented networki ng. "Many Arab 

regimes banned the creation of pol itica l parties and limited the right to associate or create 

civil ri ghts groups. This meant that there was little space where religious, ethnic, and cultural 

groups cou ld meet and interact. ... But social media has helped such groups discover one 

another and break the psychologica l barrier of fear between them, Safranek (2012). 

The general concepts of soc ial med ia in relation to soc ialization, communication, behaviour 

and pol itics have been di scussed so far. Hence, one can understand how social media is 

affecting our day to day life and interaction just by looking at the above discussions. In the 

next section of the literature, the controversial issues concern ing the negati ve and positive 

impacts of internet, mainly social media is discussed. Social media has become all pervasive 

especially in the li ves of young people. Hence, this part of the literature exam ines the risks 

and opportunities that it affords. Researches that investigate the more negative aspects of 

youth on line behaviour such as addiction as well as onl ine risks such as harassmentlcyber 

bullying and sexual so licitation are examined in this section. In add ition, positive aspects of 

Internet and social media use such as its potential for learn ing and enhancing social relations 

as well as delivering health interventions are also discussed as follows. 

2.9. Positive and negative impacts of social media 

Social media is growing rapidly throughout the world . More adults and teenagers are joining 

sites such as Facebook, MySpace, and Twitter to interact with friends, fam il y, and strangers. 

The introduct ion of social med ia has changed the world in many ways. It affects each 

individ ual in differe nt ways. 

33 



Is social media a good or a bad thing? That is the most frequently asked question today . Well, 

there are always two sides of everything; it depends on your perspective on how you perceive 

it. The same goes for soc ial media, most people admire it as a revolutionary invention and 

some seem to take it as a negative impact on the soc iety. Efforts have been made by different 

researchers to understand the use of social media and whether it has a positi ve or negative 

impact on the young people. Some of the literatures taken from those researches are 

presented as follows. 

2.9.1. Negative aspects of socia l media use 

In an effort to understand the effects of what has become arguably the fastest growing 

advancement in consumer-used computer-based techno logy, research about social media has 

crossed disciplines, tending to focus on the social dynamics of the interactions and their 

impact generally on our lives and ways of comm unicating. Generalized together, these 

research findings reveal two broad reali ties in wh ich social media provides a rich data source 

for better understanding social dynamics more generally, and soc ial media use has varied 

effects - effects that are highly dependent on the degrees of exactly how people use social 

media, in addition to how much they use it. 

It has been mentioned under the background part of thi s study that thc high-volume usage of 

SMT and far too much time spent on non academic activities became an obvious and popular 

concern among administrators, educational institutions and parents. As to Davis et'al (2012) 

Countless articles in popular newspapers, periodicals, and blogs have al so raised these very 

same concerns. 

However, Davis et 'al noted that the most important concern among scho lars, educators, and 

the public is related to the effects of these media such as Facebook on the time dedicated to 

studying and offline activities. In relation to this, you can refer the findings of Studies on 

Facebook usage and GPA, which is included under the sub tit le of thi s study, entitled; Social 

media use and its impacts on student learning or academic achievements under page 40. SMT 

has also been critiqued, especially by educators, for its limitations in providing useful 

information and resources for its users beyond enterta inment value, (refer Davies et'a l p. 17). 

However, numerous other studies incorporated in this study as well contrad ict this fear. In 

particular, findings point to the idea that how social media are used may matter more than 

how much it is used. 
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Putting different exam ples, Davies et'al (2012) argues that challenges of SMT are also 

becoming more sa lient when we consider not just the techno logy itself, but a lso the dynamics 

of the users of the technology. For many administrators and faculty in higher education, 

understanding the phenomenon of social media technology, and the diverse uses therein, is a 

challenge in and of itself. For instance, to some, SMT represents a cure-all solution for some 

systemic issues and individual program and personnel shortcomings. He, noted, "The belief 

that social media technology can itse lf rectifY pre-existing issues at a structural level is 

wrong." For example, a university communications staff may decide to create a Twitter page 

to engage students with the expectat ion of students becoming followers - users connected to 

and receiving updates from a profile they "follow". However, without giving students good 

reason for following the university's account - by providing content that is relevant or useful 

to their co llegiate experience - they may remain disengaged, he concludes. 

In this way, SMT has expanded upon McLuhan 's ( 1964; 1967) aphori sm of the medium is 

the message given how media have drastically changed over time. McLuhan espoused the 

idea that it is not just the content ofa message that it is important. The medium itself exists in 

symbiotic relationship with the content. The medium - the media technology and how it is 

used - shapes the social norms and expectations within a society. Therefore, the medium 

creates its own structural changes to a society that affect how messages are received and 

perceived, thereby fundamentally infusing the content with particular parameters of meaning. 

Additional concerns exist regarding personal privacy on social networking sites. Lewis 

(20 II), and Kaufman and Christak is (2008) have investigated the factors that predicted 

privacy settings and preferences among college students on Facebook. In add ition, they 

examined the mechanisms of privacy mobilization. Their findings showed that users are 

significantly more likely to have private profiles if they are very active Facebook users, if 

their friends have private profi les, or if they are women. 

To summarize, socia l ties between students are often clustered in accordance to students with 

similar privacy behaviors for their profi les. They also describe two different mechanisms that 

influence privacy preferences: ( I) individuals, independently, make privacy decisions based 

on their perceptions of safety and of how they want to present themselves to others, and (2) 

privacy behaviour might spread from student to student. Finally, they argue that in order to 
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understand the privacy behaviours in SMT, we must consider the changing nature of the 

technology, the various users, and the diverse purposes and meaning each type of user 

attributes to technology. From this research emerges a very complex and potentially troubling 

panorama of privacy issues. 

Furthermore, as Lewis et al. (2008) argue, when a new technology such as Facebook is 

released, there is a high degree of ambiguity over appropriate or desirable norms of 

conduct-the very definition of thi s space as public or private is contested. College students, 

faculty, staff, parents, and Facebook itself each have different and potentially conflicting 

interests in the way the technology is used. Students are certainly aware that the information 

they post is "public;" however, a ll may not recognize the full extent and possible 

consequences of thi s display. Slowly but surely, excitement turns into precaution. The 

technology spreads throughout the population, and users provide more data on their 

profiles-all the wh ile maintaining the rather permissive defaul t privacy settings, not yet 

hav ing reason to do otherwise, Lewis et aI. , (20 I I). 

Therefore, users move from exc itement and ambiguity to se lf regulation. However, rather 

than the regulation being at once imposed by someone (e.g., institutions, faculty, or parents), 

it is implicit, normative, and internally negotiated, Lewis et a I. , (20 I I). The precautions and 

solutions to privacy issues in thi s context are not only unclear, but also continually shifting. 

Additional challenges may continue to emerge due to the ever-expand ing technological 

divide between generations of students and university faculty and administrators. As digital 

nati ves flood colleges and un iversities, they bring with them an increasingly high demand for 

socially engaging information fro m their institutions. Actors within postsecondary institutions 

are challenged to not only understand the aforementioned perils of SMT, but also to consider 

its promise to affect change. Co lleges and universities, then, are faced with either attempting 

to protect existing institutions by resisting these emerging technologies and the changes they 

foster among students or embracing the future to which they are leading. 

2.91.1. Social Network Sites and Social Malady 

Everywhere we turn in every form of media we are surrounded with thi s thing ca ll ed social 

med ia. Kaplan and Haenlein (20 I 0) noted that a striking feat ure of social media is that it 

goes beyond users being able to retrieve information, but that users are ab le to create and 

consume information themse lves. Social med ia appl ications such as Facebook (a network that 
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a llows users create profil e, add fr iends and exchange messages), Twitter (a soc ial network 

and micro-b logging site that all ows users to send and read text-based posts); YouTube (a 

video sharing website that all ows users upload, share and view videos), Linkedln (a business 

related social network site that a llows users share pictures) and many others ex ist and have 

become popular among internet users. According to Botha, Farshid and Pitt (201 2), every 

minute, 24 hours of video content are uploaded to YouTube servers and the num ber of 

Facebook users surpasses some of the world ' s population. 

Online users engaging in social medi a interaction are generally motivated by similar fac tors 

which are both intrinsic and extrinsic in nature depending on their geographi cal location. 

These factors, as suggested by Amarasinghe (20 I 0) inc lude: al truism, curios ity, sense of 

efficacy, pleasure of sharing, reciprocity, affi liation, power, collaboration, reward and 

recognition. 

According to Jay Deragon (20 II), Social med ia maladies are conditi ons affecti ng 

productivity of the human network. It is often construed to be a social condition associated 

with specific symptoms and signs. It may be caused by external factors, such as influence of 

technology or simply using technology in the wrong way and for the wrong purposes. It may 

also be causcd by thc influcncc of mcdia. The internal factors include a lack of knowledge or 

wi sdom by individuals or groups, sometimes both. The lack of knowledge and/or wisdom in 

the use of this thi ng everyone call s "social media" has become a social media malady. 

Social media maladies cause pain, dysfuncti on, distress, social problems, and lost 

productivi ty to the person(s) afflicted, or similar problems for those in contact w ith the 

person or organization. In this broader sense, it sometimes includes injuries, di sabiliti es, 

disorders, syndromes and mental infections. 

With so many soc ial network sites di splayed on the internet, many youth and students are 

tempted to abandon their time on Facebook and Twitter.On the other hand, Germ an 

researchers revealed that witnessing fri ends' vacati ons, love lives and work successes on 

Facebook can cause envy and tri gger feelings of misery and loneliness. The researchers found 

that one in three people felt worse after vi siting the site and more di ssatisfi ed with their li ves, 

while people who browsed without contributing were affected the most. "We were surprised 

by how many people have a negative experience from Facebook with envy leav ing them 

feeling lonely, frustrated or angry," says researcher Hanna Krasnova from Berlin Humboldt 
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University. "From our observations some of these people will then leave Facebook or at least 

reduce their use of the site," said Krasnova, adding to speculation that Facebook cou ld be 

reaching saturation point in some markets. 

Furthermore, researchers from Humboldt University and from Darmstadt's Technical 

University found vacation photos were the biggest cause of resentment with more than half of 

envy incidents triggered by holiday snaps on Facebook. Soc ial interacti on was the second 

most common cause of envy as users could compare how many birthday greetings they 

received to those of their Facebook fr iends and how many "likes" or comments were made on 

photos and postings. 

Generally, the only cure for soc ial media maladies is knowledge fo llowed by wisdom. You 

are not likely to get cured by popular and influentia l Socia l Media Therapists because the 

reality is they are the ones spreading the epidemic with self centered promotional med ia 

disguised as knowledge and wisdom. Real knowledge and wisdom comes from the sou l of 

the human network, concludes Deragon (20 II). 

2.9.1.2. Problematic Internet Use and Facebook Addiction 

Excessive Internet use is emerg ing as one of the more negative aspects of young people' s 

online activities. In different literatures, such extreme use is often synonymous with the 

terms 'compulsive Internet use' , ' problematic Internet use ' , ' patho log ical Internet use ', 

' Internet dependence ' , ' computer addiction ' and ' net addiction' . Internet addiction, the term 

we use here, has been defined in Guan and Subrahmanyam (2009 p. 352) as "The use of the 

Internet to escape from negative feelings, continued use of the Internet despite the des ire to 

stop, experience of unpleasant emotions when Internet use is impossible, thinking about the 

Internet constantly, and the experience of any other conflicts or self-confl icts due to Internet 

use." 

Actually, Internet Add iction was a co inage of Goldberg ( 1996) to describe the undesirable 

consequences emanating from excessive internet usage on individual lives. Internet addiction 

shares cel1ain degree of similarity with substance add iction where addicts suffer mentally and 

physica lly. As observed by Kandell 1998, Griffiths, (2000), thi s non-su bstance add iction is 

however viewed as severe psychologica l dependency and behavioura l addiction to internet. 
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The concept of addict ion follows the med ical model. Add ict ion, in the med ical model re lates 

with bod ily and psychologica l dependence on a phys ical substance and not on behav ioural 

pattern. Lemon (2002), Byun et al (2009) and Griffiths (1996) argued that add ict ion should 

be widened to cover a broader range of behav iour. These researchers proposed a subset of 

behavioural add iction- th e concept of technologica l addict ion. Young ( 1998) presented a 

defin ition of internet-related d isorder cal led ' Problemat ic Inte rnet Use (PIU) and noted that 

internet use interfered with add icts' academic work, soc ial li ves and profess ional 

performance. Probing further the researcher identified skipping sleep, ignoring famil y 

responsibilities, and showing up late for work as some attendant outcomes. These are 

ev idences of psychological disorder which meet up with the crite ria fo r impulse control 

disorder, menta l ill ness characterized by an uncontrollable desi re to perform behav iour, Lou is 

Loung and Paul S.N. Lee (2012) 

As to Guan and Subrahmanyam (2009), there is evidence that Internet add iction has a 

negative effect on academ ics (a drop in grades), famil y re lations (having to hide their 

excessive Internet use from parents), phys ica l hea lth (sleep deprivat ion due to long hours of 

Internet use), menta l health (depress ion), and finance (cost of accrued Internet expenses). 

They further noted that, interactive comm unication applications such as chat rooms, instant 

messaging, e-mail, and online games have most commonly bcen associated with Internet 

addiction among yo uth and students. In relation to this, assessing the relat ionship between 

Facebook usage and academ ic performance, Kirschner and Karpin sk i (20 I 0) d iscovered that 

Facebook users had lower grades and spent less t ime studying than students who d id not use 

soc ial network s ites, (for further knowledge about the relationship between Facebook use and 

educational achi evements, it is recommended to refer page 5 1 of thi s paper ) 

In addition to that, various dimensions of internet add iction have been in vestigated by 

different researchers. To menti on some of those investi gations taken fro m Guan and 

Subrahmanyam (2009); Griffiths (2000) studied five cases of excess ive internet uses and 

hoped to find the cues for the ex istence of in ternet add icti on. Young and Rodgers (1998) 

in vestigated personal ity tra its of those considered dependent users of internet and discovered 

that se lf-reliant ind ividual has the highest potential in developing problematic internet uses. 

Sung, Larose et a l (2004) drew fresh conceptualization of gratificat ion spec ifi c to problematic 

internet uses to uncovered seven gratificat ion factors. Chen et a l (2004) stud ied the possibi li ty 

of the non-detr imenta l effects of internet dependency and suggested an instrument to measure 
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positive and negative internet dependency. Argu ing with the cognitive - behavioura l theory, 

Davis (200 I) ind icated that both cogniti ve and behavioura l processes work together to 

develop negative consequences associated with problematic internet usage. 

In a study, Echeburna and deCorral (20 I 0) observed that those people addicted to using 

social media experience symptoms similar to those experienced by people suffering from 

addiction to substances or other behav iours. Investigating some aspects of the addicti ve 

potential of soc ial networking sites, Pelling and White (20 I 0) surveyed 233 teenage students 

and discovered that addictive tendencies with regard to soc ial network site were significantly 

predicted by self-identity and belongingness. This means that teenagers who identi fied 

themselves as social network sites users and those who looked for a sense of belongingness 

on social sites appeared to be at ri sk of developing an addiction to social network sites. 

Wil son, Fornasier and White (20 I 0) also indicated in their study that teenagers with high 

extroversion and low consc ientiousness scores predicted addictive tendencies and frequencies 

in the time spend on social network sites. They suggested th at using soc ial network sites 

satisfi es the extroverts ' need to socialize. 

Discuss ing how powerful the influence of Facebook can be on sub-consciousness of the users 

to the point that they don' t even realize their behav iour and amount of time they are spending 

on it, Fenichel (2009) submitted that Facebook Addiction Disorder (FA D) appears to have the 

most ingrai ned and sel f-re inforc ing of all scenari os, re inforc ing through immediacy, 

acclamation, intimacy, shared experience, shared creativi ty and the ability to be the complete 

and tota l capta in of the ship of one 's Facebook homepage. 

To get a better handle on this problem, we need to understand the characteri stics of youth 

who may be at ri sk for online addiction. For example, Among Canadian adolescents, Parker 

et al. found that emotional inte lligence was a strong-to-moderate predictor of addiction­

related behav iours like excessive Internet use, online gaming addiction, and online gambling 

problems; youth with defici encies in the ability to read, express, and e lic it desired emotions 

may be more prone to partake in online-addiction -behaviours. Emotional intelligence scores 

were significantly correlated with scores on the Internet Addicti on Disorder Questionnaire 

(IADQ), Problem Video Game Playi ng Scale (PVGS), and South Oaks Gambling Screen -

Revised for Adolescents (SOGSRA). 
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[n addition to above discussions, Larkshmi (20 II), put the following criteria as a checklist for 

Facebook add iction disorder: 

~ The fi rst th ing you do in the morning is to check your Facebook account. 

~ Whenever you are not on line, you day-dream of the comments and status updates that 

have been received . 

~ You spend hours or waste a lot of precious time on Facebook. 

~ Your day ends only after a last check of your Facebook account and wishing 

everyone 'good night' as status update. 

Furthermore, some other criteria which Th urs Hub (20 II ) regarded as "symptoms of 

Facebook addiction" are given below to help users in realizing whether they are rea lly 

addicted to Facebook. 

I. Users and their s iblings communicate through Facebook wall and messages, even if 

they stay in same house. 

2. Users check Facebook for updates and comments after every hour at their workstation 

or on their ce ll phone. 

3. Users wake up in the morning, and log onto their Facebook account first. 

4. Users ' Facebook wall is fu ll of status updates, comments, and applications that they 

just used. 

5. Users give priority to Facebook over their commitments in professional and personal 

life. 

6. Users spend over an hour on Facebook at a stretch or in short episodes over regular 

intervals. 

7. Users look forward to get home in the even ing so that they can see what is happening 

in cyberspace. (on Facebook to be precise) 

8. Users can not go for a day without using Facebook, and even this thought makes them 

go into sort of depression. 

9. Users ' day ends with checking Facebook for that one last t ime bidding people 'good 

night' through their Facebook status update. 

Accord ing to Thurs, if users are fac ing any of these activities, then they are suffering from 

Facebook addiction disorder. Facebook addiction di sorder contains the tendency to affect 

some serious problem of mental health and soc ial life. Therefore we need to throwaway this 

habit as soon as possible, he concludes. 
41 



However, it is important here, to note that online gaming and chatting can be enjoyable 

le isure activit ies for youth that do not a lways lead to Internet addiction. Although there is 

some evidence that frequency of computer use can have a negati ve effect on academics and 

that using the Internet for playing games and general enteltainment purposes decreases the 

quality of fr iendships and romantic relationships, there is also evidence that computer ga mes 

can have positi ve effects on cogniti ve development. For detailed issues regarding the pos itive 

effects of social media, refer the section of thi s li terature enti tled as ' positive impacts of 

soc ial media use' on page 55 of this chapter. 

2.9.1.3. Issues Surrounding Social Networking Sites Effects and Youth 

Discussions about adolescents today differ considerab ly from the past through the central ro le 

that technology plays in youth lives. Ito et a l. (2009) observe that, " ... Although today's 

questions about ' kids these days' have a fa miliar ring to them, the contemporary version is 

somewhat unusual in how strongly it eq uates generational identity with technology identi ty", 

(p. 2). 

The technologies that youth utilize today are most definite ly new and how teenagers use them 

to comml'n icate with each other is clearly nove l. Nevertheless, the technologica lly mediated 

activities that youth pmticipate in are similar to past generati ons: Just as they have done in 

parking lots and shopping malls, teens gather in networked pub lic spaces for a variety of 

purposes, including to negotiate identity, gossip, support one another, jockey for status, 

collaborate, share information, flirt, j oke, and goof off. They go there to hang out, Ito et ai, 

(2009, p. 79). 

Not surpris ingly, the apprehensions of parents and educators about SNS are a lso comparable 

to past questions about how youth spend their time. SNS represent a new environment 

through which to examine adolescent deve lopment and learning. Within thi s context, some 

areas of concerns that are palticularly most important for adolescent popu lati ons such as 

youth privacy and safety, psychological we ll-be ing and learning are presented as follows. 

2.9.1.4. Social Network Sites and Youth Relationships: Safety and privacy 

Socia l Med ia and the youth are a lmost inseparable. The impact of soc ial media on the 

youth of today has been massive. Being able to communicate instantly with anyone from any 

part of the world is something which is unbelievab le. No matter what time of the day it is, 
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there is always going to be someone, with whom you can communicate with, exchange ideas 

and opinions with. Not only does it kill time, but one can a lso get a lot to learn from the 

views of other people. 

Social Media has also become a huge platform for the youth to present their ta lents to the rest 

of the worl d. The impact of Socia l media on youth has no doubt, been tremendous, says 

Simon Abishek in hi s aJticle posted on socia l media (Feb 9, 2014). But in hi s opinion, there 

is a bit of a downside to this phenomenon, as we ll. According to him, the interaction done by 

the youth on Social Med ia is slowly and gradua lly taking the place of rea l inte ractions. He 

argued that these day people, espec ia lly the younger lot, prefer to virtua lly connect with 

someone, rather than making an effort to go outs ide and meet new people. And the main 

reason for thi s is that, "when you are talking with someone online, yo u can pretend to be 

anyone. While you may be really shy, but vi rtually you may as we ll be the con fi dent, 

laidback leader of a group. Peop le find it eas ier to express themselves virtually than in 

reality" commented Ab ishek (20 14). 

However, according to Lemke et a I. , (2009), a major controversy surroundin g SNS is youth 

safety and privacy. Approx imate ly 70% of school distri cts worl dw ide b lock access to SNS, 

and the main reason for this trend centres on fea rs about student safety . However, initial 

research on SNS suggests that these online communities he lp ind ividuals bui ld socia l cap ital. 

Soc ial cap ita l refers to the idea that one derives benefits- i.e., adv ice, information, or social 

support- through the ir network of relationships, Portes, ( 1998) . A critica l theoreti ca l concern 

for youth is whether and how SNS fac il itate detrimenta l behaviours such as bullying and 

interacting with strangers, versus positive outcomes such as deve lop ing w ider networks of 

relationships. 

The early pi cture concern ing youth and on line privacy is mainl y posit ive. Nearly every major 

SNS offers privacy controls. In fact, "These privacy measures ha ve given ado lescent users a 

great deal of control over who views the ir profi les, who views the content that they upload, 

and with whom they interact on these online forums", Subrahmanyam & Greenfi eld, (2008, p. 

123) . Current research fi nds that teenagers di sclose a variety of personal information on thei r 

profiles, but they a lso proactively use pri vacy features to manage who can v iew their content, 

Hi nduja & Patchin, 2008; Len hart & Madden, (2007). A cross sectiona l study of a college 

student sample a lso reports that privacy concerns did not hinder users' desire to share 
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persona l information on their profiles. Rather, students used privacy features to contro l and 

limit who cou ld view their information, Tufecki (2008). 

A study by Lenhart & Madd en, (2007) revea led that, approx imate ly 9 1 % of youth who use 

SNS report that they utilize the s ites to comm unicate with al ready known fri ends. Some other 

studies also fi nd that teenagers are less li kely to experience unwanted sexua l so licitations or 

harassment in SNS, while more li kely to experience these da ngers in instant messag ing and 

chat room environments (Ybarra & Mitche ll , 2008) . Nevertheless, these and other detrimental 

behaviors such as cyberbully ing are rea l concerns. Even if dangerous or negati ve experi ences 

in SNS only acco unt for a sma ll percentage of online act ivity, each in stance represents a 

s ignifi cant concern for ad ults, parents, and ed ucators, noted J. Aim (20 11 p. 140). Hence, it 

becomes worth to look at some research fi nd ings that dea l with these concerns. 

The first to look from such research is the fi ndi ng in the study entitled, im pact of socia l media 

on ado lescent behav ioural hea lth in Cal iforn ia (20 II ), available at 

http ://www.californi ateenhea lth.org. Accord ing thi s study, there are a number of ri sks 

associated with socia l media use, specifica lly, negative effects on mental hea lth, cyber 

bullying, textinglsexting, dangers of sexual so lic itati on, and exposure to problematic and 

illegal content and pri vacy vio lat ions. Berkman, (20 I 0) further revea led that, the risks that 

especia ll y youth face onl ine are s im ilar to those faced offl ine (P.3) . However, the ri sk profi le 

for the use of various types of social med ia depends on the type of risk, a teen 's use of the 

media, and the psychologica l make up of the teen using them. It is important to note that teens 

most at ri sk often engage in ri sky behaviors offl ine and a lso have diffi cul t ies in other pa rts of 

their lives. 

According to Jenna Sweeny and Carol ine Curti s, (201 2), use of soc ia l medi a al so creates an 

opportunity for emotiona l distress from rece iving threatening, harassing, or humi liating 

communication from others, ca lled cyber bully ing. People have the ab ili ty to abuse in stant 

communication to start a fi ght or bully over social networking sites . T hi s is beca use they do 

not have to see the other s ide of a screen. Cyber bully ing appears s imi lar in prevalence to 

offline bullying (Lenh art, 2007) . Cyber bullying has been shown to cause higher leve ls of 

depress ion and anxiety for victims than traditiona l bully ing and has a lso been connected (0 

cases of youth suic ide w ith teens known to engage in read ing hurtful comments days before 

the ir suicide attempts (Kowalski, 2009) . The devastat ion of these on line attacks can leave 
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deep mental scars. In several well-public ized cases, victims have even been driven to suicide, 

adds Brian Jung, (2013). 

Social networking sites encourage people to be more publ ic about the ir pe rsonal lives. 

However, one of the potent ia lly negati ve consequences of soc ial medi a is a lack of privacy. 

Ju ng, (20 13) states, because intimate deta il s of our li ves can be posted so easil y, users are 

prone to bypass the fi lte rs they might normally employ when ta lking about the ir pri vate li ves. 

What is more, the things they post remain ava ilab le indefinite ly. An artic le by Maura Ke ll er 

201 3 says, " Beca use interpersona l communication is changi ng, we' re findi ng ourse lves more 

correct to share on socia l media the sort of information we might have previously sha red 

private ly face-to-face." However, Ke ll er adds, " We always have to keep in mind that our 

social networks are searchable-even when privacy settings are set extremely high, it's 

a lways poss ible to find out personal information ." 

Similarly, Doug Fodeman and Ma.je Monroe (2008) declare, "For SM users, there is a fa lse 

sense of pri vacy." They further state the fo ll owing idea. 

Combined this fa lse sense of privacy with the fee ling of anonymity and lack of 

social responsibility that o ften develops from uSing text-centered 

telecommunications, we see that many students post embarrassing, 

humil iat ing, denigrating and hurtfu l content in both text, photos and 

videos. We need to teach them that nothing is private online, espec ially their 

socia l networks. We need to show them examples of the serious consequences 

that have occurred to those whose egregious onl ine behavior has been made 

public. Students have been expe ll ed from high schools and co lleges. Students 

have been denied acceptances to intern programs, admission to independent 

high schoo ls, colleges, and j obs at summer camps. Students, and the ir 

fa milies, have been sued fo r slander and defamation of character. Students, 

and the ir parents, have been arrested. All because of the content they've 

posted in the ir "private" social network accounts. Hackers, scammers, 

reporters, police, hi gh schoo l and college admissions officers, employers, 

parents and su mmer camp directors .. .. Adults are looking while some students 

don't get it ! (P. 6) . 
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Most probably, many youth and Students often ask how anyone can possibly get into 

their private Facebook pages. Here are the most common methods of getting into 

other ' s private pages, as set by Doug Fodeman and Malje Monroe (2008) . 

~ Security and software fl aws are exposed. Software is hacked. 

~ Accounts are phished when users are tricked into clicking an emai l or 1M link taking 

them to fake login pages. Once phi shed, scammers use various app lications to suck 

out personal informat ion from a user's entire network of friends. Scammers try using 

the phished information, including the login password, to access banks and cred it card 

accounts because they know that most people have one password for all their 

accounts. 

~ Perhaps the most common reason that teens' private information is exposed is because 

they are easily tri cked into accepting friend requests from strangers. Though there 

isn't a lot of research ava ilable on this point, some research and informal studies 

suggest that teens allow into their Facebook networks 44% - 87% of the strangers that 

knock on their door. This trick is best described as the "wo lf in sheep's 

c loth ing." Many kids, especially gi rls, have a difficult ti me say ing "no" to a frie nd 

request. 

~ Students' passwords a re easily guessed or hacked with readily available "cracking" 

software. 

The authors fina lly suggested that, Pol ice, and other investigative authorities can have access 

to "private" Facebook pages. Also, they strongly suspect that Facebook itse lf sell s access to 

information posted on private pages to third party marketers willing to pay the fees. At least, 

that was what one former employee in the social network industry who wished to remain 

anonymous described to us, they conclude. 

According to Doug Fodeman and Malje Monroe (2008), another concern of social med ia use 

for the youth is Texting/Sextin g. Wh ile most teens use messaging responsibly, it is still an 

extremely powerful and private communication tool that can be used irresponsibl y. With 

texting, teens cannot see the reaction of the person receiv ing the message, so their actions can 

be separated from the consequences, Common sense media, Parenting Tip Sheet, (20 I 0). 

Texting can a lso be used to bully or humiliate people. An embarrassing or upsett ing image or 

video can qui ckly be transmitted or upl oaded to an online video sharing site like YouTube via 
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cell phones or the internet. Sexting is a fo rm of texting where individuals send or rece ive 

sexually suggestive nude or nearl y nude images or messages. 

As Clifford, (2009), Teens in relationships may also rece ive nude pictures or be pressured to 

send nude pictures of themselves to a partner. Relationship abuse can also include sending 

nonstop text messages or posting cruel comments on a boyfri end 's or girlfriend 's Facebook 

or MySpace page. Ce ll phones, instant messaging, and social networking webs ites are all 

increasingly being used to monitor, threaten, and harass re lationship partners. One in three 

teens in relationships has been text messaged up to 30 times an hour by a partner to find out 

where they are, what they are do ing, or who they are with, Liz Claiborne, (2008) in Fodeman 

and Monroe (2008) . 

In addition to a ll the above discussions, Online Sexual Solicitat ion and Predation is a lso seen 

as main concern of socia l media use among youngsters. Ybarra, (2007) defines unwanted 

online sexual solicitation as " the act of encouraging someone to ta lk about sex, to do 

something sexual, or to share personal sexual information even when that person does not 

want to" . As to him, online sexual predation occurs when an adult makes contact with a 

minor with intent to engage in sexual activities that would result in statutory rape. Youth are 

much more likely to receive sexual so licitation between same-age youth than sexual 

predation and most of these so li citations come from same-age peers who are known offl ine 

(Collins, 2011). In addition, 16% of teens using the internet sa id they have cons idered 

meeting someone they have only talked to on line and 8% have actually done so (Cox, 2007) . 

Generally, as it has been discussed above, studies about adolescent privacy and safety mostly 

focus on the potential negati ve relationships that can be formed online. However, scholars 

also pos it that the Internet widens our social networks and provides pos itive benefits in the 

form of soc ial capital, i.e. in terms of re lationship and group norm s, Wellman et aI. , (1996). 

More positive impacts of SM are di scussed in detail under page 55 of this study. 

2.9.1.5. Participation in social networking sites and its impacts on Psychological 

Well-Being and Self Esteem 

Accord ing to Ahn (2011), Se lf-e steem and psychological well-be in g are the two most 

common outcomes of interest in the Internet and SNS studies. Researchers typically measure 

se lf-esteem using establi shed scales such as the Rosenberg Self-Esteem Scale (used in Ellison 
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et aI., 2007). Psychological weB-being often refers to vanous measures that capture an 

individual's sati sfaction with life. Scholars use a variety of scales that include measures of 

loneliness, depression, and overall life sati sfaction (i.e ., Kraut et aI. , 1998).A key debate 

among researchers considers whether higher use of the Internet affects one's self-esteem and 

psycho logical we B-being, Kraut et al. ( 1998); Valkenburg & Peter (2009). Such Internet and 

technology based research informs how SNS; li ke Facebook researchers exam ine 

psychologica l weB-being. 

For instance, Dr. Larry Rosen, a professor of psychology at Cal ifornia State Univers ity, 

researched how technology impacts youth. His findings are based on survey responses from 

computer-based surveys di stributed to 1,000 urban adolescents and his own IS-minute 

observations of300 teenagers that were studying. 

He noted that, as Facebook's domi nance continues to grow, we are starting to rea lize the 

impact it is having on soc iety, particu larly on youth. "Whi le nobody can deny that Facebook 

has altered the landscape of social interaction, particularly among young people, we are just 

now starting to see solid psychological research demonstrating both the positi ves and the 

negatives," adds Rosen (20 I I) . His research found both negative and positive influences 

linked to soc ial networking. According to him, the following are the potential negati ve 

psycho logical effects of Facebook: 

• Teenagers who use Facebook more often show narcissistic tendencies, (If you are not 

already familiar with that term, dictionary.com describes narciss ism as an, "inordinate 

fascination with oneself; excessive self-love; van ity.) while young adults who have a 

strong Facebook presence show more s igns of other psychological d isorders, 

including antisocial behaviors, mania, and aggress ive tendencies. 

• Daily overuse of media and technology has a negative effect on the health of aB 

chi ldren, preteens, and teenagers by making them more prone to anx iety, depress ion, 

and other psychological di sorders, as weB as by making them more susceptible to 

future health problems. 

In addition to these, the often-ci ted Home Net study by Kraut et al. ( 1998) recorded the 

number of hours indiv iduals spent on the Internet (using tracking software on the 

partic ipant' s computers) and its relationship to future measures of soc ial invo lvement and 

psycho logical we B-be ing. The researchers fou nd that longer use of the Internet was re lated to 
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increased depression, loneliness, and smaller social circles. The results suggest that Internet 

use isolates ind ividuals from their friends and fam ily, and has a negative impact on one' s 

psychologica l well-being. This effect is known as the reduction hypothes is, Valkenburg & 

Peter (2009). After the HomeNet project, Internet studies exhi bited a wide variety of findings 

concerning psychological we llbeing. 

For example, a longitudinal follow- up to the original HomeNet study fou nd no long-term 

effects of Internet use on loneliness or depress ion, Kraut et aI. , (2002). Valkenbu rg et a l 

(2006), note a major shortcoming of prev ious Internet research. As to them, many of the 

studies treat Internet use as a one-dimensional activ ity. In reality, individuals use the Internet 

for many goa ls such as information gathering versus social interaction. In addition, prior 

studies often do not specify what activities might affect self-esteem and we ll-being, and why 

those specific activities might plausibly affect these outcomes. 

However, contrary to these, current media studies that examine onl ine interactions instead of 

broad Internet use generally find posit ive outcomes for yo uth. For example, Va lkenburg et a l. 

(2006) find that within a sample of over 800 Dutch ado lescents, SNS use is related to se lf­

esteem and psychological we ll -being. Ado lescents who frequently use a SNS have more 

friends on the site and al so more reactions on their profi le (i.e., fr iends posted more 

comments and wall posts). In add ition, the researchers report that hav in g more positive 

reactions on one's SNS profile is correlated with higher self-esteem, and higher se lf esteem is 

signifi cantly correlated with satisfaction with li fe . The results highl ight the emerging sense 

that use of SNS itself does not cause feel ings of well-be ing. Rather, the positive or negative 

reactions that youth experience within the site are a key mechanism for the ir soc ial 

development. 

To summarize with John Ahn ' s (20 11 ), statement, future stud ies of SNS and youth must 

consider more detailed measurement of behaviours within the on line communi ty. These 

interactions- positive, negative, info rmative, or social- may then better predict outcomes of 

youth we ll-being. 

2.9.1.6. Social media use a nd its impacts on student learning or academic 

achievements 

The popularity of the soc ial networking sites increased rapidly in the last decade. Th is is 

probab ly due to the reason that college and university students as well as teens used it 

extensively to get globa l access. These soc ial networking sites such as Twitter and Facebook 
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have become a raging craze for everyone nowadays, Sean MacEntee (2012). According to 

him, these sites have caused some potential harm to soc iety. The students become victims of 

soc ial networks more often than anyone else. This is because of the reason that when they are 

studying or searching the ir course material online, they get attracted to these s ites to kill the 

boredom in thei r study time, divel1ing the ir attention from their work. 

However, as to Ahn (20 II), research on social networking sites and learning achievement is 

particularly sl ight when compared to studies of privacy, safety, and psychological well-be ing. 

But, it is worth to add two studies which are include in Ahn (20 11 p. 142-43) that exempli fy 

the debate surrounding SNS, youth, and educational achievement. He says, a conference 

paper by Karpinski (2009) received much media attention with findings that co llege 

Facebook users have lower GPAs than students who are not users of the site. Karpinski offers 

several hypotheses for these findings . For example, perhaps Facebook users spend too much 

time on line and less time studying. However, the study did not rigorously exam ine counter 

hypotheses and remains a rather exp loratory, basic attempt to understand the effect of SNS on 

learn ing. Pasek, more, and Harg itta i (2009) note severa l clear limitations of the Karpinski 

study. The authors ut ilize more control variab les including race, soc ioeconomic status, and 

prev ious academic ach ievement variables. From this analysis, the researchers find that 

Facebook usage has no significant relationship to GPA in any of their datasets . 

The researchers in thi s debate suggest that the Facebook! GPA re lationship is an interesting 

aven ue for fut ure studi es. However, aside from the fact that many yo uth use Facebook, there 

appear to be no su bstantive theoretical reasons why Facebook use might influence GPA. It is 

known that adolescents use the Internet for diverse communication and soc ial goals. If 

perhaps a large percentage of youth interactions on Facebook were school-or academic­

related, one might find a relationship to measures such as GPA. However, measurement of 

these communication patterns is lacking in the current literature and is a critica l area for 

additional studi es. 

When we continue refe rring other resea rch findings in relat ion to this controversial issue, a 

study in one school in Britain (ava ilable in http://www.studymode.com). has shown that 

Facebook has very negative impact on the performance of students in schoo l. The schoo l has 

cond ucted research and testing to determine whether social networks and Facebook affects in 

any way, the performance of students. 
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The testing was done so that for a period of three months, the first two months access to 

Facebook was denied and the third month access to Facebook was allowed. The results 

showed that a sample of three months was just enough to make a conclusion. In the third 

month, during the period of Facebook usage, it was noticed slight deterioration of grades, but 

what is even more important is lack of concentration and poor knowledge acceptance. In 

order to test the concentration level and the quality of teaching, at the last week, lesson was 

carried out to make summary of what was learned in every subj ect. In that summary students 

have participated and it turned out that the results were much worse in the third month. This 

test has shown that Facebook and other soc ial networks have the most negative influence on 

quality of education. 

According to this study, the problem does not occur only in case when students were actually 

logged on to Facebook and didn ' t pay attention to what teacher says. The problem is in the 

fact that "current events" on the Facebook distract them also in the time when they are not 

connected to it. Social networks are used by teenagers as a way to call the meeting with some 

person, to declare love and so on which in aspect of socialization is much easier to do than in 

actual world! In those s ituations, waiting for a response creates the need for constantl y 

visiting Facebook. All this mentioned, and many other elements are the reason why the 

results of the test showed that the use of socia l networks in school has a negative impact on 

grades, monitoring of teaching and the concentration of students, adopted from 

http://www.studymode.com. 

Strengthening the above find ing, Rosen, (20 II ) also hypothesized that being connected to 

technology on an ongoing basis can seriously impact a teens' and young adu lts ' education. 

The negative educational impacts of regularly checking Facebook during Rosen's IS-minute 

observation of students during study time revealed: 

./ Middle and high school students, as well as co llege students, who checked their 

Facebook once during the IS-minute study time, had lower test grades. Perhaps thi s is 

similar to being a distracted driver. 

./ During the IS-minute studying time research, those students who checked their 

Facebook most often also had the lowest rates of reading retention. This probably is 

not too surpri sing, but now it is a proven fact, in case you need to tell yo ur chi ldren, 

he concl udes. 
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Other negative side effects of social networking websites as cited in MacEntee (2012) include 

the following: 

l' Students have started re lying more on the information access ible easily on these soc ial 

networking sites and the web. This reduces their learning and research capabil ities. 

l' Students who get involved in acti vities on soc ial media s ites while studying resul t in 

reduction in their focus of attention. This causes red uction in their academic 

perfo rmance, and concentration to study we ll. 

l' The more time the students spend on these social med ia sites, the less time they will 

spend soc ializ ing in person with others. This reduces their communication skills. 

They will not be able to commun icate and socia lize effectively in person with others. 

The employers are gett ing more and more unsati sfied with the communication 

skills of the fresh graduates due to th is reason. The effective communication ski lls are 

keys to success in the real world . 

l' Students mostly use slang words or shortened forms of words on social networking 

sites. They start rely ing on the computer grammar and spelling check features. This 

reduces their command over the language and the ir creative writing ski ll s. 

l' Students, while searching and studying onl ine, get attracted to using soc ial media sites 

and sometimes they forget why they are using internet. Th is wastes their time and 

sometimes students are not able to deliver thei r work in the spec ifi ed time frame. 

l' Students get low grades in school due to lack of the des ired information and writing 

skill s. 

» The student ' s mot ivational leve l reduces due to the use of these soc ial networking 

sites. They re ly on the virtual environment instead of gaining practical knowledge 

from the rea l world. 

Contrary to the above discuss ions, other studi es of socia l media use have focused strict ly 

on its impact on dynamics that have been shown in prior scholarship to ind irectly affect 

grades - college student engagement and involvement. These stud ies stop short of 

assess ing the d irect effect of socia l media use on grades, but prior research on traditiona l 

forms of academ ic engagement and involvement has emphasized the role of these 

dynamics in in fluencing GPA and other academic outcomes. For example, Heiberger and 

Harper (2008) produced findings that suggest that students who utilized social networking 

sites such as Facebook were more engaged in offlin e acti vities (i. e., studying, face-to-face 

52 



interaction, work), and they also reported greater life sati sfaction and stronger connection 

to their institutions. 

In another example c ited in June Ahn (20 11 ), a study of first-year students and socia l 

networking sites conducted by the Higher Educati on Research Institute at the Uni versity of 

Cali fo rn ia Los Angeles revealed no relationship between time spent on soc ial media and the 

amount of time spent on academic endeavours, particularly when they compared students 

who reported spending less than one hour on social networking sites daily and those who 

report spending more than six hours. However, the study did find a positive re lationship 

between more social media use and hi gher levels of campus soc ial involvement. Students 

who were spending more time usi ng socia l media reported a stronge r connection to the ir 

institution, felt better about their socia l life, and were a lso spending more time on rea l-li fe 

soc ial activities such as interacting with friends and participating in student c lubs or groups (p. 

143). 

Additional work by Junco (20 II) highlights the fact that it is not just a question of if or how 

much students engage in social media that matters, but a lso, the ways in which students 

engage. He studied over 5000 students at a med ium, 4-year, public, residentia l inst itution in 

the Northeast and measured rea l-world academic and co-curri cular engagement using a sca le 

generated from NSSE (National Study of Student Engagement) a long with students' 

estimates of t ime they spent preparing fo r c lass and engaging in co-curricu lar activ ities such 

as involvement in campus clubs and organ izations, student government, fratern ities or 

sororities, campus publications, inter co ll egiate or intram ural sports, etc. He fo und that more 

frequent Facebook use among students does have a negative relationship with such measures 

of engagement. However the types of activities students engage in while on socia l med ia 

matters. 

Another major argument and hypothesis among education researchers is that youth 

participation in extracurricu lar and schoo l activ ities increases their social connected ness with 

teachers and peers (Feldman & Mat jasko, 2005) . This connectedness is related to increased 

engagement with school and academics. Engagement has also been related to a lesser 

like lihood to drop out of schoo l (Frederi cks et aI. , 2004). These hypotheses are still major 

questions for ed ucation research . SNS offer a new context within which to observe how 

re lationships influence school engagement, grades, and student achievement. 
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Further Studies of students ' extracurricular activities as well suggests that new media, such as 

Facebook, replace or enhance other leisure activities, but do not take away time from youth, 

Roberts & Foehr (2008) . Therefore, it can be conc luded that the c ritical question for futu re 

studies is not whether youth use one technology or another, but what kinds of interactions and 

content they experience in these virtua l settings. 

2.9.2. Positive aspects of social media use 

Social media is growing rapidly throughout the world. More ad ults and teenagers are joining 

sites such as Facebook, MySpace, and Twitter to interact with friends, family, and strangers. 

The introduction of these media has changed the world in many ways. It affects each 

individual in different ways. As it has been deeply discussed in the above sub-topics of th is 

chapter, social media is mainly associated with many negative impacts on youth and students. 

However, today it can a lso be used as a very helpful tool in changing these social groups' and 

any individual's life. It has made the world stronger and a better place to live in. 

These websites serve as an important medium, keeping individuals socially active. For 

example Facebook, allows people to communicate with each other, comment on people's 

statuses, join different organizations, play games, and even instant message. This s ite allows 

for millions of people to keep in touch with each other, and ult imately acts as a source of 

entertainment. Accord ing to S. Noman Ali (20 12), "Social media also allows contact with 

people from around the world." Using these websites can increase a person ' s computer 

abil iti es. Usi ng social media can also help people who havc difficulty of soc ializing in 

person. He also noted that sites like Facebook a llow People who have d iffi culty of 

communicati ng in person to teel more comfortable interacting via the internet. He says, since 

there is a screen rather than an actual person, people feel more protected and relaxed. This 

a ll ows peop le to develop more confidence, and communicate their thoughts over the internet 

rather than confronting the s ituation. 

Fu rthermore, Social Networking is a nice forrn of entertainment, great tor meeting people 

with similar interests, and can be a very effective business tec hnique for entrepreneurs, 

writers, actors, music ians or art ists. Most of us have hobbies, or things that we are keenly 

interested in such as books, television, video games or movies. Socia l networks a ll ow us to 

reach out to others that have the same interests. Social media webs ites. such as Facebook and 

Twitter, have become nearly inescapable features of modern life, particu larly for youth. 
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Social media can also be a huge help to a lot of teenagers and students. It helps them search 

careers and colleges that they could be interested in. Hence, different views and thoughts of 

knowledge about the positive aspects of social media mainly for youth and students are 

deep ly discussed in the fo llowing section of the literature. 

Research findings show that, despite the ri sks, the SM can also be a positive tool for student 

learning as well as youth empowerment and we ll being. Accordingly, Davis et' al (20 12), 

argues that, for colleges and universities, using SMT as an engagement tool for students may 

be likely to yield more positive results for institutions that have pre-existing high-quality 

programs, services, and initiatives, supported by a sound engagement strategy, through which 

SMT can amplify their work. 

Strengthening the above idea, Davies et ' al (2012) states, "Despite the current insufficiency of 

an extensive research base on the effects of SMT on the academic and soc ial outcomes of 

college students, long-stand ing theories in the field of higher education provide a foundation 

for viewing SMT as having potential to enhance student success." The authors also put the 

existence of many theoret ical frameworks, specifically related to students, that were 

developed on the premise that increased engagement, involvement, connection and belonging 

with the academ ic and soc ial realms of the campus community will lead to hi gher 

ach ievement, retention, and eventua l degree attainment, (p. 19). 

According to them, most of these theories were developed prior to the emergence of SMT as 

a central player in the lives of students. Therefore, the rise of such platforms and students' 

use of them offer opportunities to explore how SMT mayor may not function to support such 

student engagement and involvement. 

These days, educators have also sought the inclusion of social media in the ir professional 

development curriculum to gain familiarity with the role such technology wi ll perform in the 

future of higher education to inform instructional practices, noted Davies et'al, citing (Deng 

& Yuen, 2007; Greenhow, 2009; Loving, et aI., 2007; Ray & Coulter, 2008; Sti ler & Philleo, 

2003; Williams, 2009). According to the author ' s example, in some cases such as in a two­

year institutions, student involvement in a campus life and co llege community are often more 

limited. As commuters, commun ity co llege students spend far less time on campus than thei r 

four-year counterparts. This means they have less opportunity to integrate into the co llege 
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environment. Given these conditions, social media may provide the opportunity for faculty, 

staff, and students to build community by interacti ng virtually, which might better enable 

students to gain a greater sense of belonging to, identity with, and investment in their college 

community. Therefore, they believe that social media technology holds the potential to 

enhance classroom learning and discussion by providing an extended soc ially-oriented forum 

for such engagements to continue if structured effectively. 

Karp, Hughes, & O'Gara, (20 I 0) a lso argued, integration is less characterized by 

participation in socia l organ izations and clubs than through information networks that often 

originate in and develop from classroom-based structures. Clearly, socia l media technology 

has the potential to provide a forum for such networking and relationship-building 

oppOltunities. It can possibly be used as a tool for extending the engagement of classroom 

communities into the online medium. Examples include the formation of class groups on 

Facebook, hosting question and answer sessions via Twitter, and even watching class lectures 

and supplemental lectures on YouTube using the comment section to generate class 

discussion. 

In another instance put in Davies (2012), a commuter student may hi gh ly value and benefit 

from the quite limited 0ppoltunities to meet and socia lize w ith classmates outside of the 

classroom. Similarly, as many faculty at community colleges are also full-time professionals 

and serve in adj unct capac iti es, office hours may be more limited, if ava ilable at all, than on 

most college and university campuses. Given these limitations in light of research that 

emphasizes the benefits of such interactions, SMT provides a potential platform fo r students 

and faculty to engage in more soc io-academic moments. 

Overall, soc ial media technology can provide crucial access to college peers for commuter 

students, who tend to have little time to spend on campus interacting with c lassmates and the 

idler college community. Staffs also has the opportunity to utilize SMT as a tool to better 

support the services needed by students who live at a distance and commute to co llege or 

enrol online. 

Other stud ies have addressed other areas of interest and revealed SM to be a space where 

people explore, express, and reinforce aspects of their personal identity through the 

expression of self-interests, hobbies, interest groups, political views, and other user 
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preferences, Subrahmanyam, Lewis, & Currie, (2009). Studies on race and gender 

performance revealed similar dynamics. F indings show that profile attributes, preferences, 

and social group formation on Facebook facilitate student development in these identity areas. 

These identity-centred studies give credence to the semiprivate space of se lf-express ion that 

social networking sites potentially provide for cultivating existing relationships that may 

validate or enhance identity development. 

Taking the enactment of identity through relationships a step further, Martinez Aleman and 

Wartman's (2009) book, Online social networking on campus, has provided an ethnographic 

portrait of four residential college students that, they argue, illustrate the sociology of social 

networking among college students. More specifically, they described ways in which online 

campus culture is developed, enacted, and resisted. One of the most interesting findings of 

their study is that college students have found unique ways to use Facebook to craft thei r 

identity, to shape campus culture, and to improve communication within and beyond the 

college campus. Consequently, they urge student affairs practitioners to understand, 

recognize, accept, and even join students in this new online campus reality. 

As a whole, studies of the soc ial dynamics of social media use and their effects on particular 

outcomes revea ls that such interactions do not necessarily remove people from their offline 

world but may indeed be compatible with traditional forms of engagement and involvement 

and potentially be used to support relationships, expand and maintain connections, and even 

enhance well-being and identity development. Many of the studies suggest the idea that 

parti cular forms of frequent social media interaction certainly do not limit soc ial re lationships. 

According to a finding consistent with early research on internet use more generally, such 

interactions have been found to enhance existing social relationships and perhaps even 

increase participation in other off-line realms, Wellman et aI. , (200 I) quoted in Davies et al,. 

(2012). However research on the relationship between social media use and academic 

outcomes, such as G PA or pers istence or degree attainment, is nearly absent altogether or 

shows limited or mixed findin gs. 
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On the other hand, an artic le publi shed by Valerie Tando (2012) says, Social networking sites 

stands as an ed ucati ona l a ide as student can eas ily access inform ati on for the ir school projects, 

research and homework. They can al so share and express thei r thoughts and ideas as a fo rm 

of exerci se to the freedom of speech, thus creating a positi ve outlook to the student's personal 

character. 

Moreover, Lewis, et' al (2008) concluded the ir study of social ties and social networking sites 

stating such sites hold immense potential for data co llecti on and mining gi ven the excess of 

information ava ilable through online user profile s. Given the abundance of informat ion 

provided and shared between users, as well as the relative ly low costs for research, SMT 

proves to be a fertile site for data collection. The authors suggest this is in large part due to 

the integration of SMT into the everyday lives of soc iety, especially college students. In 

addition, they note that data generated by SMT open a number of opportunities for pract ice, 

policy, and research to ga in new insights with fewer barriers to accessing large quantities of 

potentially meaningful data. 

Additionally, Reuben's (2008) report on the use of soc ial medi a in higher educati on noted 

that Facebook has great potential for engaging students since the medium itself continues to 

have a dominating presence among 90% of all college goers. In addition, video sharing sites 

like YouTube and Vimeo prov ide substantial promise for communications and market ing 

offi ces a iming to increase their messaging efforts among the student population without 

increasing post-production and distribution costs. Mega-micro blog Twitter shows greater 

potential fo r the future as more institutions begin to adopt and find use for its serv ice(s). 

Beyond the educational purpose, SNS also have many other benefits for youth. For instance, 

according to Guan and Subrahmanyam (2009), there is al so ev idence that social media may 

help to empower youth , particularly those in di sadvantaged circumstances. Barak and 

Sadovsky found that hearing-impaired youth took advantage of the heavily visual medium of 

the Internet to communicate. Doing so al so had a positive effect on their health and well 

being. 

Youth have not only been creating media to he lp promote health iss ues, they have a lso been 

using the Internet to look for information about health and in parti cular about sex. It is 

estimated that one in four ado lescents have used the Internet to search fo r health information. 
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Young people are especially li ke ly to seek th is information online if it is not available from 

personal face-to-face sources like friends or family. They are also likely to turn to health 

websites when they are unable to confide in others . They can disclose certain information. 

They can full y communicate thei r concern, example ('I have a sma ll lump in one of my 

breasts .. .I can 't talk to my parents or sisters .. .I ' m too embarrassed ' ). It is suggested that 

online contexts are an open, safe space in which youth can express themselves and promote 

healthy habits, Guan and Subrahmanyam (2009). 

They fUlther noted that, the Internet' s growing popul arity as a health resource for youth 

makes it an appealing vehicle for delivering interventions and it may be an econom ica l and 

effective means for health promotion and prevention. As behaviours such as smok ing, 

unhealthy eating habits, and risky sexual behaviour often start in ado lescence, early 

intervention delivered through the Internet may serve as a preventive measure . The Internet 

has been used to provide free co unse ll ing, smoking prevention, obesity and eating disorder 

prevention, anger management and violence prevention, and substance abuse prevention, 

(p.354). Researchers have also explored on line gaming formats as a means to carry out 

psychotherapeutic treatment. 

Finally, SMT as a whole shows immense promise to enab le connections with people, places, 

and things through the support of the most fundamenta l of human behaviours, sharing. When 

used correctly, SMT prov ides the opportunity to broadcast messages to a larger and more 

diverse aud ience than ever before. In effect, SMT has not on ly led the direction of how 

conversations between institutions and people alike occur, but also provided the tools to 

maximize the soc ial connectivity of the broader world. This is ev ident in the ways in whi ch 

SMT has been utilized in many grassroots efforts around the globe such as ga lvanizing 

support for injustices in Egypt or the large-scale involvement of yo ung people in the e lect ion 

of President Barack Obama. Given this evolution, can it be argued that SMT will become 

essential to survi va l in a soc ially enabled world? 

2.10. T heoretical Frameworks 

The final part of the li terature discusses the theoretical fo undation of the current study. Hence, 

the main theoretical frameworks behind the current study idea come from the uses and 
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Grati fications, media dependency and the network society theories. These theories have been 

briefly discussed as follows. 

2.10.1. The Uses and gratifications theory 

The uses and gratifications theory was first introduced by Elihu Katz (1959) when he came 

up with the notion that people use the media to their benefit. The perspective emerged in the 

early 1970' s as Katz and his two colleagues, Jay Blumler and Michael Gurev itch continued to 

expand the idea. The theory places more focus on the consumer, or audience, instead of the 

actual message itself by asking "what people do with media" rather than "what media does to 

people" (Katz, 1959). It assumes that people are not passive receivers of media messages but 

take an active rol e in interpreting and integrating media messages into their own li ves. That is, 

the consumers of media messages have the freewill to decide how they w ill use the media and 

how it will affect them. According to Folaranmi (2013), the focus is thus, not on media 

production and transmission functions, but, on media consumption functions. Rather than 

asking "what kinds of effects occur, under what conditions?" the question becomes "who 

uses wh ich content, from which media, under wh ich condition, and ; for what reasons?" in a 

1973 study by Katz, Gurevitch and Haas, mass media was described as a means by which 

individuals connect or disconnect themselves with others. They developed 35 needs based on 

the social and psychological functions of the mass media, and placed them in five categories: 

(I) Cognitive needs -- Acquiring in formation, knowledge and understanding; (2) Affective 

needs -- Emotion, pleasure, fee lings; (3) Personal integrative needs -- Credib ility, stabi lity, 

status; (4) Social integrative needs -- Family and friends; and (5) Tension release needs -­

Escape and diversion. 

On the other hand, Folaranmi (2013), noted that Uses and gratification theory indicates a 

positive relationsh ip between soc ial media usage and the level of gratification derived from 

such activity. Generally, according to Amarasinghe (20 I 0), users of soc ial media are 

motivated by sim il ar intrinsic and extrins ic factors. What is more, Nyland et 'al, (found in 

Folaranmi 20 I 3), listed five motives of using social media as: meeting new people, 

enterta inment, soc ial events, maintaining relationships, and; media creation. 

2.10.1.1. Criticism of uses and gratification theory 

According to Jordan Cruickshank, many people have criticized this theory as they believe the 

public has no control over the media and what it produces. It can also be said to be too kind 

to the media, as they are being 'let off the hook' and do not need to take responsibility for 
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what they produce. The theory takes out the possibility that the media can have an 

unconscious influence over our lives and how we view the world. The idea that we simply 

use the media to satisfy a given need does not seem to fully recognize the power of the media 

in today's society. (e.g., ' Media consumers have a free will to decide how they will use the 

media and how it will affect them. ' This may be argued as media can be manipulati ve such as 

the news in its use of hegemony. 

In addition to this, Williams (2002: 179) cited in Negash (2008), argues that the uses and 

gratifications theory heavi ly leans on the individual audience as the unit of any analysis. In a 

way it does not enquire in to the soc ial dynamics of reception (li stening to the radio or 

watching television or attending to any other medium). The approach does not concern itself 

with the discussions which arise as a result of consuming media contents together, and the act 

of exchanging of ideas. This marks the absence of such contexts of togetherness, hence 

depriving the uses and gratifi cations approach of the chance to get sight of the soc ial 

dimension of reception. Williams also agrees that this approach is narrowly individuali stic 

and " fails to locate the message and the audience in a wider social context" . 

2.10.1.2. Social media and the uses and gratifications theory 

The U&G theory on social media literature is rapidly evolving. There are many studies 

conducted to explore the gratifications obtained by the different people from social media 

platforms (for instance, Raake & Bonds-Raake, 2008; Ancu & Cozma, 2009, Quan-Haase & 

Young, 2010; Valentine, 2011 , can be mentioned. These studies focused specifica lly on one 

or two of social med ia tool s like Facebook, Twitter, MySpace, YouTube, etc. Anco & 

Cozma's (2009) study revealed that the socia l interaction, information seeking and guidance, 

and entertainment as the motives for visiting the candidates' profile on MySpace. Moreover, 

Raake & Bonds-Raake (2008) applied this approach to investigate the impact of soc ial 

networking sites (SNS) on college students, through comparing the most two popular sites in 

SNS (Facebook and MySpace). The study discovered that the majority of students used SNS 

platforms for many different reasons like establishing new fri endships and maintaining old 

friends. Social interaction, making and maintaining o ld friendships and information seek ing 

were the motives for using Facebook and MySpace sites among college students. 

61 



Quan-Haase & Young (2010) investigated the needs for adopting many social med ia too ls 

instead of adopting one form of communication through comparing Facebook and instant 

messaging (1M). Factor analysis showed six dimensions for using Facebook and 1M: pastime, 

affection, fashion, share problem, sociabi lity, and social information. Quan-Haase & Young's 

study revealed that Facebook was adopted by the undergraduate students to "have fun and 

knowing about the social activities occurring in one's social network, whereas instant 

messaging is geared more toward relationshi p maintenance and development" (p.350). 

2.10.1.3. Facebook and the Uses &Gratifications theory 

The popularity of Facebook has attracted many researchers such as Tesfaye (2005) (Raine, 

2008; Foregger, 2008; Valentine, 2011; Smock, Elli son, Lampe, & Wohn, 201 1) to 

investi gate the effects, uses, gratifications, attitudes, behaviours, identity, privacy, and 

involvement in Facebook. Specifically, there are several studies conducted on the uses and 

gratifications of Facebook among various populations. As the theory proposed, the 

gratifications obtained and sought from Facebook vary from one ind ividual to another. Raine 

(2008) explored the uses and gratifications obtained from using Facebook generally, as well 

as seeking political information on Facebook among young ad ul ts. Raine 's study found fi ve 

basic motives for using Facebook general ly among co llege students, namel y soc ial utility, 

entertai nment, convenience, information seeking, and di version. Similarl y, Foregger (2008) 

adopted the U&G perspecti ve to explore the undergraduate students' use of Facebook and its 

gratifications obtained. The students demonstrated different motives for engaging in 

Facebook including passing time, sexual attraction, utilities and upkeep, connection, 

accumulation, channel use, social comparison, networking, and estab li sh/maintain old ties. 

Therefore, by addressing these concerns, they applied U&G perspective to explore the 

motives for using celtain features on Facebook among undergraduate students. Smock and 

his colleagues found that the students' motives for using Facebook is determined by their use 

of different features like wa ll posts, status updates, comments, private messages, gro ups, and 

chat. The results indicated different motives for different features. For instance, status 

updates is predicted by the expressing information-sharing motive, and writing on Facebook 

friends ' walls is positively predicted by soc ial interaction, habitual pass time, and 

professional advancement, taken from International Journal of Humanities and Social Science 

Vol. 3 No. 3; 2013 . 
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2.10.2. Media dependency theory 

Sandra Ball-Rokeach and Melvin DeFleur proposed the "Dependency theory" in 1976. The 

theory states that th e more dependent an individual is on the media for having his or her 

needs fu lfilled, the more important the media will be to that person. According to Grant et aI. , 

(1998), the theory has been explored as an extension of or an addition to the uses and 

gratifications approach, though there is a subtle difference between the two theories. As to 

him, however, both are in agreement that media use can lead to media dependency. Thi s is 

because the Uses and Grats identify how people use and become dependent upon the 

media. People use the media for many reasons. Information, entertainment, and parasocia l 

relationships are just a few of them. Whereas, the dependency theory says the more a person 

becomes dependent on the media to fulfill these needs, the media wi ll become more 

important to that individual. The media will also have much more influence and power over 

that individual. 

DeFleur and Ball-Rokeach (1976) described dependency as the correlating relationship 

between media content, the nature of soc iety, and the behavior of aud iences. It examines both 

macro and micro factors influencing motives, information-seeking strategies, media and 

functional alternative use, and dependency on celtain media, Rubin and Windah l (1982). 

Littlejohn (2002) also explained that peop le will become more dependent on media that meet 

a number of their needs than on med ia that provide on ly a few ones. "If a person finds a 

medium that provides them with several functions that are centra l to their desires, they wi ll be 

more inclined to continue to use that particular medium in the future" , Ross i, (2002) . 

Dependency on a specific medium is influenced by the number of media sources avai lab le to 

an individual. Individuals should become more dependent on avai lable media if their access 

to media a lternatives is limited. The more alternatives there are for an indi vidual, the lesser is 

the dependency on and influence of a specific medium, Sun et a I. , ( 1999). 

So, it has been d iscussed above, the theory assumes that indi viduals in modern soc iety 

become increasingly dependent upon mass media for many needs. Now that social media has 

become part of people' s daily life, addiction to it has become the resu ltant effect of over­

dependency on it for information, sensation, entertainment, satisfaction etc. Moreover, there 

seems to be a relationship between the desire for grat ificat ion and dependency. As submitted 
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by Sung and LaRose et al (2004) internet addictions in general are "habits" that beg in when 

the "gratification sought", become a conditioned response to negative effect, then such 

behaviour then becomes a goa l in itse lf, thus lead ing to preoccupation with it. 

2.10.2.1. Critics of Media Dependency Theory 

Simil ar to the uses and gratifications theory, scholars criticize media dependency theory as 

follows; 

., It describes the media role during socia l changes and cri sis . 

., Theory is more fl exible and descripti ve . 

., Power of media dependency is not clearly described . 

., It' s diffi cult to prove scientifically or experimentally. 

2.11 . Theory of the network society 

The term network society describes severa l different phenomena related to the social, 

po lit ica l, economic and cultural changes caused by the spread of networked, dig ita l 

information and communicat ions technologies. A number o f academics are credited with 

coining the term since the 1980s and severa l compet ing definiti ons ex ist. However, the 

founder of the theory of the network society was Manuel Castells. 

Accord ing to Caste li s, networks constitute the new soc ial morphology of our soc ieties . He 

believes there is a radica l di sconnectedness in contemporary society bringing about a greater 

sense of autonomy due to technology. Castells believes that "we are pass ing from the 

industrial age into the inform ation age" (Castel Is, 2000, 5). He talks of how thi s hi storica l 

change was brought about by the advent of new information technolog ies particularly those 

for communication and bio logica l purposes. He noted how space and t ime are being 

transcended in social practi ses due to the abil ity to do everything from eve rywhere thanks to 

the capacity for ubiqu itous perpetual contact in communicati on technologies. "A number o r 

major social, technologica l, econom ic and cultural transformations came together to give rise 

to a new form of society" (Castells 2000, 17). He cla imed, "The definition in terms of a 

network society is a society where the key social structures and activities are organ ized 

around electronica ll y processed information networks. So it's not just about networks or 

social networks, because soc ial networks have been very old forms of soc ial organ ization, it's 

about social networks which process and manage in formati on and are using micro-electroni c 
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based technologies" (Caste li s, 1996, 34). Simply put a network society is a soc iety whose 

social structure is made of networks powered by microe lectronic based informati on and 

communication technologies . While he explains that networks are not a new form of social 

organization, they have become a key fea ture of soc ial morphology, essentia lly they are new 

forms of old processes. He claim s this is largely due to communication technologies, for 

example the internet or mobile telephones, which increase decentralization of operat ions and 

foc using of contro l whi ch in turn increase the effectiveness of networks re lati ve to 

hierarchical structures. "Communication networks are the pattern s of contact that are created 

by flows of messages among communicators through t ime and space," (Monge and 

Contractor, 2003, 39). 

According to the theory, the network society constitutes soc ialized communicati on beyond 

the mass medi a system that characterized the industri a l society. But it does not represent the 

world of freedom sung by the libertarian ideology of Internet prophets. It is made up both of 

an oligopolisti c business multimedia system controlling an increas ingly inclusive hypertext, 

and of an explosion of horizontal Networks of autonomous local/global communication-and, 

naturally, of the interaction between the two systems in a complex pattern of connecti ons and 

disconnections in d ifferent contexts. The network society is also manifested in the 

transformation of soc iability. Yet, what we observe is not the fading away of face-to-face 

interaction or the increasing isolation of people in front of their computers. We know, from 

studies in diffe rent soc ieties that are most instances Internet users are more soc ial, have more 

friends and contacts and more soc ia lly and poli tically act ive than non users. Moreover, the 

more they use the Internet, the more they also engage in face to-face interacti on in a ll 

domains of their lives . Similarly, new forms of wireless communication, from mobile phone 

voice communication to SMSs, WiFi and WiMax, substantia lly increase sociability, 

particularly for the younger groups of the popUlation. 

The network soc iety is a hyper soc ial society, not a soc iety of isolat ion. Peop le, by and large, 

do not face their identity in the Internet, except for some teenagers experimenting with their 

lives. People fo ld the technology into their li ves, link up virtual rea lity and rea l virtuality; 

they live in various technological forms of commun ication, articulating them as they need it. 

However, there is a maj or change in sociability, not a consequence of Internet or new 

communication technologies but a change that is full y supported by the logic embedded in 

the communication networks . This is the emergence of networked individualism, as soc ial 

structure and histori ca l evo lution induce the emerge nce of individualism as the dominant 
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culture of our societies, and the new communication Technologies perfectly fit into the mode 

of bui ldi ng sociab il ity along self-se lected communication networks, on or off depending on 

the needs and moods of each indi vidual. So, the network society is a society of networked 

ind iv iduals. 

What results from thi s evo lution is that the culture of the network soc iety is large ly shaped by 

the messages exchanged in the compos ite e lectroni c hypertext made by the technolog ica ll y 

linked networks of different communicati on modes. In the network society, virtua lity is the 

foundation of reality through the new form s of soc ialized communication. Soc iety shapes 

technology according to the needs, va lues an interests of people who use the technology. 

Furthermore, in fo rmation and communication technologies are particularl y sensiti ve to the 

effects of social uses on technology itsel f. The hi story of the internet provides am ple 

evidence that the users, particul arly the first thousands of users, were, to a large extent, the 

producers of the technology. However, technology is a necessary, a lbeit not suffic ient 

condition fo r the emergence of a new fo rm of socia l organization based on networking, i.e., 

on the diffusion of networking in a ll realms of acti vity on the bas is of digita l commun ication 

networks. 

Furthermore, the theory of the Network Society gives an account of the economic and soc ial 

dynamics o f the new age of information. It demonstrates research done in USA, Asia, Lat in 

America, and Europe. Caste lls talks of how the global economy is now characteri zed by the 

instantaneous fl ow and exchange of in formation, cap ital and cul tural communication. These 

flows order and cond iti on both consumption and prod uction. The networks themselves reflect 

and create di stincti ve cultures. Both they and the in formation they carry are large ly outside of 

national regul ati on. Thi s means that society's dependence on these new modes of 

informational fl ow can give enormous power to those in a pos ition to contro l them to control 

us, "Networks have become the predominant organizationa l form of every domain of human 

activity" (Caste lis, 1996, 10 I). 

For Castell s, networks have become the bas ic units of modern society and so the network 

soc iety can be seen to be more than just the information society that was origi na lly mentioned. 

Caste lis argues that it is not s imply the technology that characterizes contemporary societies, 

but a lso cul tura l, economic and po litical aspects that when combined can create the network 

soc iety, "Influences such as re lig ion, cul tura l upbringing, politi cal organizations, and social 

status all shape the network soc iety" (Caste lis, 1990, 86) . Societies can be shaped by these 
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aspects in a variety of ways. According to Caste lis, power now lies in various networks, "the 

logic of the network is more powerful than the powers of the network." 

2.11.1. Critiques of the theory of the Network Society 

Like most social theorists Caste ll s has attracted vari ous crit ic isms regard ing aspects of his 

theory of the network society. The first and si mplest crit ique of Castells is that hi s depiction 

of the contemporary world is so fa miliar, even derivative, Webster (2002). Its propositions 

about the character of contemporary society seem commonplaces: the increasing importance 

of information and knowledge, the increasing speed and of financia l and other transactions 

and the consequent destabi lization, the growing gap between the know ledge-rich and the 

knowledge-poor, the sense that we are indeed in a time of soc ial and technolog ica l 

di scontinuity. However, thi s can also be seen as a success in capturing contemporary life. 

More serious crit ic isms target Castells' analys is of the role of information, of production, and 

of the relationship between informat ional labor and cap ita li sm. These critiques ca ll into 

question his cla im that the present economic and social situation is a new age, rather than a 

continuation of industrial capitalism. 

2.12. Conclusion 

The foregoing di scussion has outl ined the literatu re review of the study. In th is chapter, it has 

been tried to develop broad ideas of what is a lready known in the study area, and what 

questions are still un answered . In add ition to this, the chapter also highlighted the theoret ica l 

basis of the study. It has been clearl y shown that the researcher has looked at much literature 

and has tried to include the latest updates in the fie ld of thi s study in order fo r the study to be 

convincing to readers. The resea rcher believes that thi s he lps readers to be sure that th is study 

is not just "a copy paste, plagiarized or reinventing." It is also believed that the foregoing 

chapter' s di scuss ions of the present understanding andlor state of knowledge concerning the 

impacts of soc ial med ia on youth and students, has set the context fo r the researcher 's 

investigation. 
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CHAPTER THREE 

III. RESEARCH METHODOLOGY 

3.1. Introduction 

This chapter shifts attention from the review of related literature to media and communication 

research methodo logies. As it is already mentioned in the objective pm1 of the study, thi s 

study aims at finding out how and why Ethiopian university undergraduates use social med ia 

for and its related impacts. Even though there are many socia l media s ites, the focus of this 

study was based on ly on users of Facebook.com due to its popularity at the moment and the 

presence of large number of Eth iop ian youths and students on the s ite. Thus, it is not 

necessarily conclusive of other types of social media. Genera lly, the methods in wh ich the 

study employed are discussed as follows. 

The field of media and commun icat ion research is characterized by quite a variety of 

different research perspectives. As Jensen, K. B. (2002), th is fact stems from the hybrid 

nature of thi s field of em pirica l inquiry, in which investigative approaches have been derived 

from longer estab li shed academic d isciplines in the soc ial sc iences. Therefore, to answer the 

research questions and meet the intended objectives, this study employed both qua ntitative 

and qualitative research methods or mixed method. 

Accord ing to Kothari (2004), a quantitative research method involves the ge neration of data 

in quantitative form which can be subjected to rigorous quantitative ana lys is in a forma l and 

rigid fashion. More specifically, quant itative methods allow researchers to assign meaningful 

numerical va lues to variab les and then to analyze those values us ing descriptive and 

inferential statistics to describe the data, infer population characteristics from sample 

attributes, and di scover significant differences between groups/conditions and relationships 

between variables. 

Whereas, a qualitative method is a composite of philosophy, concepts, data-gathering 

procedures, and statistical methods that provides perhaps the most thoroughly elaborated 

basis for the systematic examination of human subjectivity. According to Mack, N., et'al 

(2005), the strength of qualitative research method is its abil ity to provide complex textual 

descriptions of how people experience a given research issue. It provides in fo rm ation about 

the "human" side of an issue - that is, the often contradictory behaviors, beliefs, opinions, 
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emotions, and relationships of individuals. The Qua litative methods are a lso effective in 

identifying intangibl e factors, such as social norms, socioeconomic status, gender roles, 

ethnicity, and religion, whose role in the research issue may not be readily apparent. The 

authors suggests that, When used a long with quantitative methods, qualitative research can 

he lp to interpret and better understand the complex reality of a given situation and the 

implications of quantitative data (p. 1-3). It is on the basis of these advantages that the 

researcher decided to use the mixed research method. 

When we say mi xed research method, it refers the co llection or analysis of both quantitative 

and qualitati ve data in a s ingle study with some attempts to integrate the two approaches at 

one or more stages of the research process. In other words, mixed methods resea rch involves 

the mixing of qua li tative and quantitative research methods or paradigm characteristics, 

Zoltan, (2007). Likewise, the quantitative data of this study provided unbi ased, objective 

empirical data and was suppolted by a qualitative analysis of Facebook usage and its impacts. 

3.2. Research design 

According to Kothari , C.R., (2004), "A research design is the arrangement of conditions for 

collection and analysis of data in a manner that aims to combine relevance to the research 

purpose with economy in procedure." In fact, the research tksign is the conceptua l structure 

within which research is cond ucted; it constitutes the blueprint for the collection, 

measurement and a nalys is of data. As such the des ign incl udes an out line of what the 

researcher wi ll do from writing the hypothesis and its operational implications to the final 

analysis of data. 

There are severa l types of research des igns. Howeve r, thi s study employed a combination of 

the case study and survey approach. According to Abori sade (1997), a case study research 

design is a type of research where the researcher carries out an in depth study of a given 

social unit - an individual or group of ind ividua ls, a community or an institution. Thus, this 

study focused on a s ing le social unit Students, more specifically on univers ity 

undergraduates. 

Whereas, Frey, L. R., and Cissna, K. N. (2009) define the survey resea rch as a type of 

research in which the resea rcher is interested in studying certain characteri stics, attitudes, 

feelings, beliefs, motivations, behavior, op inions etc of a population of interest from a sample 
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of respondents selected from that population. To accomplish that goal, survey researchers 

typically select a sample from the population of interest and ask respondents, via a 

questionnaire or an interview, questions designed to measure the variables of interest. The 

results obtained from the sample then are generalized back to the parent population. 

One of the most important goals of survey research, therefore, is trying to obtain a 

representative sample that facilitates generalizations about the population of interest. The 

subjects of this study were young Ethiopian HE students studying in different academic 

institutions, which was very large population size. For that reason, survey was used as the 

most important method of this study to recruit and obtain representative samples. 

3.3. Subjects of the study 

The subjects of the investigation were University Undergraduate students taken from four 

higher education institutions in the country. The instituti ons were selected from two 

grouping- private and public universities. Public and Private Representative was needed so 

that no to be biased and help the study to represent HE students in Ethi op ia. Based on this, 

Addis Ababa University and Kotebe University Co llege from Public universities whereas, 

Unity University and Admas University Colleges from private HE institutions were 

purposive ly chosen to recruit respondents from. From these institutions a total of 300 (three 

hundred) respondents were selected usi ng quota sampl ing technique. 

According to Mini stry of Education, Annual Statistical Abstract, 2005, in the year 2005 E.C. 

(2012/13) the total undergraduate enrolment in Ethiopia including (government and non­

government; regular, even ing, summer and distance programs) is 553,848 of wh ich 474, 198 

i.e., (85.6%) of the total undergraduate enrolment is in government institutions Whereas, the 

Non-government enrolment accounts for 79,650 which means 14.4 in percent. Based on this, 

while majority of respondents (255) i.e., 85% were taken from the governmental universities, 

the rest 45 respondents i.e., 15% were inc luded from the private ones. More specifically, 180 

respondents from Addis Ababa University, 75 from Kotebe University College, 32 from 

Unity University and 23 from Admas University Colleges were participated in the study. This 

was intentionally done based on the population size of the in stitutions. 
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3.4. Research Instrument 

A research instrument is a mechanism used in collecting data. Thus, th is study employed 

questionnaire and unstructured observation wh ich are under demographic d ifferences based 

only on age and gender. 

3.4.1. Questionnaire 

A questionnai re is a research instrument conducted so that respondents answer questions 

about their op inions, attitudes, preferences, act ivit ies in a written form . A questi onnaire 

consists of a number of questions printed or typed in a definite order on a form or set of 

forms. Quest ionnaire can be open -ended or close -ended or a combinat ion of both. 

However, the c lose- ended and structured questionnaires were distributed for the respondents 

of this study. Structured questionna ires as to Kothari (2004, p.1 0 I) are those questionnaires in 

which there are definite, concrete and pre-determined questions. The questions were 

presented with exactly the same wording and in the same order to all respondents. Option was 

taken to thi s S0l1 of standardization to ensure that all respondents repl y to the same set of 

questions. Fina lly, the questions were d istributed fo r the 300 respondents in person or offl ine. 

Usi ng questionnaire has many advantages. Kothari (2004) pu t the following advantages of 

employing questionnaires. 

'" low cost even when the ulliverse IS large and IS widely spread geograph ically 

(through email) ; 

'" free fro m the bias of the interviewer; answers are in respondents' own words; 

'" respondents have adequate time to give well thought out answers ; 

'" respondents, who are not easily approachable, can also be reached conveniently; 

'" Large samples can be made use of and thus the results can be made more dependable 

and reliable 

Therefore, thi s method was employed to co llect info rmation from the target popu lation of the 

study by considering the above advantages. 

3.4.2. Observation 

Observation is the act of watching individua ls, events or si tuations, behaviors, etc, the way 

they occur in nature in order to co llect data. Hence, how usual the students at different places 

such as at internet cafes, in libraries, in classrooms, in cafeterias, in taxis and elsewhere use 

and/or depend on Facebook has been observed . In add ition to these, Facebook posts, contents 

and comments on available Facebook group' s and individual 's profiles were a lso examined 
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through observation. Through this, the researcher was ab le to get some ins ights whether or 

not those posts and comments contain words such as sexually harassing, against individual 's 

privacy and against societal norm s. However, since the observation was unstructured in its 

nature, these were not the exclusive and predefined units observed by the researcher. 

Kothari (2004) wrote, in case the observation is characterized by a carefu l definition of the 

uni ts to be observed, the style of record ing the observed in fo rm ation, standardi zed conditions 

of observation and the selection of pertinent data of observation , then the observation is 

called as structured observat ion . But when observation is to take place without these 

characteristics to be thought of in advance, the same is termed as unstructured observation, 

(p. 96). Therefore, the study had carried out unstructured observat ion on available and 

unlimited number of random users for a period of around five months. 

Moreover, this method was employed in the study by considering the following mall1 

advantages it gives; which are found in Kothari (2004 , p. 96). 

'" First subj ective bias is e liminated, if observation is done accurate ly. 

'" Secondly, the information obtained under this method re lates to what is 

currently happening; it is not complicated by either the past behavior or future 

intentions or attitudes. 

Of Thirdly, th is method is independent of respondents ' wi llingness to respond 

and as such is re lat ive ly less demanding of active cooperation on the part of 

respondents as happens to be the case in the interview or the questionnaire 

method. 

'" This method is part icularly suitab le in studies which deal with subj ects (i.e., 

respondents) who are not capable of giving verbal reports of their feelings for 

one reason or the other 

We often ta lk abo ut partic ipant and non-participant types of observation in the context of 

studies, particularly of social sciences. This dist inction depends upon the observer's sharing 

or not sharing the life of the group he is observin g. If the observer observes by making 

himself, more or less, a member of the gro up he is observi ng so that he can experience what 

the members of the group experience, the observation is ca lled as the p3lticipant observation. 

But when the observer observes as a detached messenger without any attempt on hi s part to 

experience through participation what others feel , the observation of th is type is often term ed 
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as non-participant observation. When the observer is observing in such a manner that his 

presence may be unknown to the people he is observ ing, such an observation is described as 

disgu ised observation, (Ibid 2004). 

However, the combination of both part ic ipant and disguised observations was employed in 

th is study. Thi s is because, the researche r has had a Facebook account with more than 300 

Facebook fri ends and he is a member of many Facebook gro ups since 20 I O. The researcher 

has been us ing th is Facebook account to express personal views and op inions as we ll as to 

participate in discussions. The researcher bel ieves that th is has helped him to observe the 

activities of Facebook friends, the groups and the pages he is evo lved. Thi s makes the 

researcher a participant observer. On the other hand, the researcher has random ly observed 

accessib le anonymous Facebook profi les and activ it ies of ava ilab le Facebook users 

(ind ividuals and groups). Furthermore, the researcher has communicated and researched on 

some indiv iduals and groups secretly (for instance by chatting and fo ll owing) without 

announcing that he is researching, which makes him a disguised observer. The combination 

of the two types of observation was in fact fou nd very helpful in understanding multiple 

issues in relation to students Facebook use . 

3.5. Validi ty a nd reliabili ty of instruments 

The instruments that have been employed were designed to cover the areas addressed by the 

research questions and objectives high lighted at the beginning of th is study. The instruments 

were also designed to cover other areas wh ich had supported the responses for the ma in 

issues. Moreover, data of th is top ic was re liable and va lid because instruments used match 

with the principles of research. 

3.6. Sampling techniques 

According to Tayie (2005), a sample is a sub set of the population that is taken to be 

representative of the entire population. First of a ll , purposive sampl ing has been used to 

determine the organi zati ons or sites of the study to be used as a case. Then, quota sampling 

method (based on the size of the popu lation) has been employed to determine and select the 

amount of respondents from the four Un iversities so that to take fa ir and proportional 

representati ves. Afte r determining the quota fo r each uni versity, a combination of purposive 

and snow ball samp li ng techniques has been employed to se lect the actual respondents from 

each university students. 
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In a qualitative study, purposive sampling is more appropriate. Creswell (2009) has we ll 

explained the data co llection procedures that identifY the purposefully se lected sites or 

individuals for the proposed study. According to him, the idea behind qualitative research is 

purposefully select participants or sites (or documents or visual material s) that wi ll best he lp 

the researcher understand the problem and the research question. 

Snowba ll sampling is a useful technique to pursue the goal s of purposive samp ling in many 

situations where there are no li sts or other obv ious sources for locat ing members of the 

population of interest, but it does require that the participants are likely to know others who 

share the characteristics that make them e ligible for inclusion in the study. 

Snow ball techn ique is the one where by a researcher gets data from one respondent and that 

respondent names other respondents who can give the same data that the resea rcher is seeking 

for. The sample, like a rolling snowball, begins to build on itself and increase in s ize . In thi s 

study, therefore, the respondents who have been contacted first have been requested to 

suggest other ava ilab le friend who could be very important for the study. 

Any person who was a student in thc four univcrsitics and has a Facebook account was given 

an opportun ity to be included in the sampling frame and to participate in thi s study. However, 

si nce the study focuses on examining the usage and related impacts of Facebook on HE 

students in Eth iop ia, individuals who have Facebook accounts and who has real experience of 

using Facebook were the most important subjects of this study. 

3.7. Method of Data presentation and Analysis 

It is mentioned that the study has employed both research methods. As far as the researcher 's 

information goes, a qualitative method of ce.1ain study helps to subj ective ly interpret facts. 

Therefore, in this study; numbers, percentage, cross tabulation and statistics has been used 

during data presentation and analys is. In addi ti on to this, 'the how' and 'the why' of the 

research questions have been answered through the power of words. Therefore, the method in 

which the raw data gathered by observation and questionnaire achieved mea ning was through 

both quantitative (numerical) & qualitative (interpretation) methods. 
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CHAPTER FOUR 

IV. DATA PRESENTATION, ANALYSIS AND DISCUSSION 

4.1. INTRODUCTION 

This chapter deals with the presentation and analysis of the fi ndings from questionnaire and 

observation. T he main target of thi s research as stated in the in itia l chapter was to understand 

the usage of social media, mainly Facebook by Ethi op ian uni vers ity unde rgraduate stude nts. 

It was also set to understand their attitudes towards thi s fo rm of media and the impact on their 

li festy les. 

The study also looked at the relationship between the youths in Ethiopia and Facebook as 

we ll as how the two theories (uses and gratification and media dependency) relates to the use 

of this social med ia. The data obtained from observation of the users of thi s site which was 

carried out to we ight their various activities and to find out which activity was most 

prominent has been also di scussed under thi s chapter. The research questions and object ives 

of the study were explored by distributing the questionna ire to the 300 respondents. The 

findings were presented in the form of table, graphs and charts . Likewise, s ince the mi xed 

research method is used in the study, the explanation and analysis of findi ngs has been 

presented by treating each question tab le by table as fo ll ows. 

Table 1: Gender of respondents 

Gender Frequency Percentage 

Male 174 58% 

Female 126 42% 

Total 300 100% 

Even though this was a casual sampling of young university student Facebook users, the 

above fi gures show that, 58% of the respondents were males while females formed 42% of 

the sample. T he distribution shows that majority of the respondents were males. Although 

this is not a core issue to be investigated in this study, the gender difference can he lp to 

examine if there are differences between the usage and att itudes towards soc ial media. 
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Table 2: Age variation of respondents 

Age frequency Percentage 

< 19 24 8% 

19-23 234 78% 

24-28 36 12% 

>28 6 2% 

Total 300 100% 

The table shows that, majority of the sample (78%) fall s under 19-23 ages. The respondents 

within the ages of 24-28 were the second hi ghest number ( 12%). 19 years old respondents 

formed 8% of the group while the very least number of the sample was formed by over the 28 

years age group. Since the study was done on university undergraduate students, majority of 

the respondents i.e., (90%) fa ll under the so called "traditional" college students' age group 

which is 18-28 years. Simi larly a study conducted by Facebook, revea ls that thi s age group 

had the highest registered users, Zephoria 's Facebook stat istics (201 3). 

Table 3: Dnration of respondents' FB registration 

How long have you been using Facebook Frequeucy Percentage 

More than 3 months 3 1% 

Less than a year 33 1\ % 

Between I &2 years 5 1 17% 

2 years & above 213 7 1% 

Total 300 100% 

The above table indicates that a large number of Uni versity undergraduate students in 

Ethiopia have been using Facebook for more than two years. It figured out that 71 % of them 

are using Facebook for more than two years while 17% used the site fo r 1-2 years. Th is in 

turn shows that arou nd 88% of them are fa miliar with Facebook for more than a year. 
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Figure J: chart showing distribution of Years since respondents registered on FB 

Table 4 (a): Number ofFB friends respondents have 

Number offriends F requency Percentage 

1-100 66 22% 

100-250 39 13% 

250-500 87 29% 

500- 1000 93 31% 

1000+ 15 5% 

Total 300 100% 

Figure 2 (a): Chart showing Number ofFB friends respondents have 
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As evident in table 4 & Fig 2(a) above, 22% of the respondents have arou nd 100 Facebook 

friends whereas 13% with up to 250 fri ends. It also shows that 29% of the samples have 250-
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500 friends. In addition to this, the majority (31%) of them have up to 1000 fri ends. The table 

also indicates that there are people i.e., (5%) who have more than one thousand friends. This 

means that around 74% of the respondents have between 100-1000 friends. Based on this, it 

can be said that Ethiopian HE students have large number of Facebook friend s. This is 

because as to Facebook statistics page repOlt, the average Facebook user a round the world 

has 130 friends. 

On the other hand, in an attempt made to see if there is any relationship between the number 

of Facebook friends one has and the number of years he/she has been usi ng Facebook, the 

data obtained from the questionnaire suggests that the longer one uses Facebook, the more 

he/she is likely to make more friends. The responses to the questionnaire show that the 

co llective number of fr iends is higher in those who have been registered for more than two 

years. That means, majority of the respondents who have been reg istered for more than two 

years have more than 250-1 000 friends. 

Based on gender 

Table 4(b): Comparison of Males & Females based on the number ofFacebool< friends 

No. of friends Frequency Percentage 

Male Female Male Female 

1-100 52 \I 30% 9% 

100-250 104 14 60% 11 % 

250-500 13 38 7% 30% 

500-1000 5 59 3% 47% 

1000+ 0 4 0% 3% 

Total 174 126 100% 100% 
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Figure 2(b): Gender based differences regarding the number of FB friends 
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When we compare the amount of Facebook fri ends made by the two genders, Females tend to 

have more friends. As table 4(b) shows, 47% of the Females have 500-100 Facebook friends 

while only 3% of the males have the same amounts of friends. In add ition to this, 3% of the 

Females have more than 1000 friends while no Ma le owns 1000 frie nds i.e., 0%. Al l together, 

while 80% of the females have over 250 fr iends, on Iy 10% of the Males share the same 

number of friends. This is a big difference. Majority of the Males (90%) have 1-250 fri ends. 

This suggests that Female students are actively use Socia l med ia than males. What is more, 

Females are contacting with strangers much more than males, since it is unusual to have 1000 

" Friends" in real life. This in turn shows that females are most prone to both posit ive and 

negative outcomes of Social media use. These include positive outcomes such as developing 

wider networks of relationships as we ll as cri tical concern s of SNS such as harmful 

behav iou rs like harassment and interacti ng with strangers. 

Table 5: Respondents' response for a FB friendship request from strangers 

Response Frequency Percen tage 

Yes 291 97% 

No 9 3% 

Total 300 100% 

The above table shows that small number (3%) of the respondents refuse to accept a 

Facebook request from the person they don't know before. 97% of them are willing to accept 

such request. 
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Table 6: Reason to accept FB friend requests from stranger 

Reason to accept strangers as FB friends Frequency Percentage 

To expand social network II I 38% 

Sharing Common hobb ies and interests 29 10% 

Looking their attractive display picture 99 34% 

Because I share Number of common fr iends 52 18% 

Total 291 100% 

From those 29 1 respondents, III (38%) of them accept a fr iend request from strangers to 

expand soc ial network whereas 99(34%) by looking at their attractive pictures on Facebook. 

On the other hand, 52(18%) & 29(10%) of them acce pt strangers because they share a 

number of common friends and Common hobbies and interests respectively. Th is is fu rther 

illustrated with chart as follows . 
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Figure 3: Chari showing respolldents' reasons 10 accept FB friend requests/rom strangers 

Table 7: Respondents' experience of meeting strangers in person 

Meeting strangers in person Frequency Percentage 

Yes 132 34% 

No 168 66% 

Total 300 100% 

As it is shown above, 66% the respondents have never met a person whom they have come to 

know through Facebook. However, many people (34%) have had that experience. Therefore, 

although it could result in both negat ive and positive impacts, a good number of youn g 
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students are introducing themse lves to a person whom they never physically know; apart 

from on line. 

Table 8: Attitude of respondents 011 FB as a dating service 

Is FB similar to dating service? Frequency Percentage 

Yes 267 89% 

No 33 11 % 

Total 300 100% 

Most of the respondents believe that Facebook serves as an engagement service . It is onl y 

II % of the respondents who believe otherwise. This could suggest that young students in 

Eth iopia consider the site as a main means of dating; which could be interpreted from 

different angles. Moreover, it gives liS insights in to why young students in Ethiopia use 

Facebook for and their frequent activ ities on the site. The result also confirms with previous 

research findings of Foregger (2008) who d iscovered students' motives to use Facebook and 

its gratifications obtained. According to him, the students demonstrated different motives for 

engag in g in Facebook including passing time, sexual attraction, utilities and upkeep, 

connection, accumulation, networking, and establish/maintain old ties: which could be sa id 

socialization and engagement all together. 

Table 9: Number of friends brought back together and met ou FB 

Number Frequency Percentage 

1-200 123 44% 

200-500 45 15% 

500-1000 27 9% 

1000+ 9 0% 

Don ' t know 96 32% 

Total 300 100% 

Table 9 shows that a good number of respondents (68%) have been able to reconnect with 

their fr iends through Facebok. Hence, although (32%) of them couldn ' t rem ember the 

number of friends reconnected on Facebook, it can be said that Ethiopian youngsters are 

using Facebook to join up their old friends. 
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Table 10: Type of FB groups students involve in 
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Figure 4: Cllart showing type of FB groups studellts engaged ill 
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The above table (10) and fig (4) illustrates that 67% of Ethiopian uni versity undergrad 

students were engaged in a Facebook group which they share a common interests followed by 

sports and organizations related groups. However, very small number i. e. (6%) pmticipates in 

academic groups while only 1 % of them involves in the community serv ice groups. 

Genera lly, the result shows that the students are at least a member of a certa in Facebook 

group which mostly is out ofacademic type. 
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Table 11: F requeucy of accessing FB accou nt 

Frequency of accessing FB acco unt Ra te Percentage 

Severa l times a day 14 1 47% 

Daily 120 40% 

Weekly 39 13% 

Monthly 0 0% 

Total 300 100% 

The above table II demonstrates that 47% of the respondents log in to their Facebook 

account severa l times a day . 40% of them access their account on a daily basis, while only 

13% access the ir account weekly. This result is further illustrated th rough chart as follows. 
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Figure 5: clzarl screening 11 011' f requent Stilt/elliS log into FB 

Table 12: Amount of time spent on FB by University Undergraduates 

Time Frequency Percen tage 

Less than an hour 108 36% 

1-2 hours 126 42% 

3-5 hours 63 2 1% 

6-9 hours 3 1% 

10-14 hours 0 0% 

15+ hours 0 0% 

Total 300 100% 
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Table 12 shows that 108 (36%) of the respondents spend less than an hour in a day on 

Facebook. Around 63 (21 %) spend up to three hours per day while only I % of them waste 

more than a quarter of the day on Facebook. Majority of them 126 (42%) spend 1-2 hou rs per 

day on the site. The resul t is a lso illustrated in the below figu re 7. 
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Figure 6: charI showing Amount a/lime sp ellt 011 FB by University Undergradulltes 

Table 13: Reasons to join FB 

R easons to join Facebook F requency Percentage 

To make new friends 48 16% 

To fi nd o ld frie nds 66 22% 

To comm unicate with existing frie nds 93 31% 

To interact with peop le with common interests 12 4% 

To find someone I can share a relationship with 24 8% 

To keep up with news and current events 51 17% 

I was invited 6 2% 

T otal 300 100% 
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Figure 7: Chart illustrating the rationale behind University undergrads to join FB 
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Table 13 indicates that the majority (3 1 %) of the respondents have joined Facebook to 

communicate with ex isti ng friends. 22% joi ned the site to reconnect with old friends whereas 

16% to make new friends and 17% to keep up with news and current events. Furthermore, 

8% of them have joined Facebook to find someone they can share a relationship with, 4% to 

interact with people w ith common interests and 2% have j oined the site because they were 

inv ited by others. 

Table 14: Regular activities of Ethiopian University Undergraduates on Facebook 

Activity Frequency Percentage 

Chatting and messag ing 207 69% 

Seeing photos and videos posted by fr iends 33 11 % 

Updating profi les and status updates 9 3% 

Posting and viewing photos 42 14% 

Looking for old friends 6 2% 

Read ing and downloading learning resources 0 1% J 

Total 300 100% 

As it is shown in tab le 14 above, chatt ing & messaging are the most frequent act ivities of 

Ethiopian university undergraduate students on Facebook with the highest score of 69%. This 

was di stantly followed by posting and viewing photos (14%) and seeing photos and videos 

posted by friends (11%). Furthermore, 3% of them said the activ ities they are engaged in the 
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most is updating profi les and statu s updates and 2% cla imed to look fo r old friends. Th is 

means that, as these students logged in to Facebook and meet people onl ine. they carry out 

activit ies such as chatt ing, posti ng on the ir wa ll s and upl oadi ng and exchangin g new pictures. 

Thi s further suggests that most of them use Facebook main ly to sociali ze in addition to other 

activities. The chart below further illustrates the result presented above. 

Figure 8: CharI illustrating file DistributioJ1 0/ Ethiopian University Undergraduate studellis' recurrent 

activities 011 FB 

Table 15: Activities t hat wou ld have been done by students instead of FB 

Activity F requency Percentage 

Studying 78 26% 

Hanging out with friends/social iz ing 57 19% 

Doing more constructive (school) work 14 1 47% 

Reading novels 24 8% 

Total 300 100% 
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Figure 9: chart signifyillg Activities that would have been done by Studellts instead of FB 

As it is evident in tab le 15 and fi gure 9 above, 47% of the respondents sa id if they were not 

using Facebook, they would have been doing school works, 26% studying, 19% hanging out 

with friends/socializing offl ine and 8% reading Nove ls. Th is shows that Facebook might be 

intimidating the students to utilize less time to study, read books/novels as we ll as to socialize 

offline. 

Table 16: Opportunity happened to students as a result of Facebook use 

Best opportunity happened as a result of FB use Freq uency Percentage 

Had more fr iends 42 14% 

Being able to connect easily with existi ng friends 78 26% 

Meeting new people/made new friends 15 5% 

Enjoying leisure time/ whenever being alone 57 19% 

Expressing one's self better 9 3% 

Learning frol11 other users 0 0% 

Enhancing interpersona l skill s 0 0% 

Meeting girl s/boys 45 15% 

Staying up on current events and news 51 17% 

Nothing 3 1% 

Total 300 100% 
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Figure 10: Cllart showing best advaJ1/ages '" at students gained/rom using FB 

Table 16 shows 26% of the sample considered bei ng able to connect eas ily with existing 

fr iends as the best opportunity they have achieved as a result of using Facebook. On the other 

hand, 5% of them said the site helped them to meet new people/make new friends. 19% of 

them claimed enj oying leisure time as the best advantage whi ch is closely followed by those 

who said staying up on current events and news 17%. What is more, 15% ind icated meeting 

girls/boys (dating) and likewise, 14% considered having more friends as the best opportun ity. 

Very few respondents 3% became ab le to express themselves better on Facebook. No one 

ticked on learning from other users and enhancing interpersonal ski li s whi Ie 1% ach ieved 

nothing as a result of Facebook usage. Generally, it can be claimed that Facebook became a 

good means to maintain relationships for around 60% of Ethiop ian HE students. 
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Table 17: The worst thing that's happened to students as a res ul t of Facebook use 

T he worst thing happened as a resul t of Facebook use Frequency Percentage 

Wasting time 102 34% 

Exposed to rude peop le and embarrassing posts 30 10% 

Loss of privacy 9 3% 

Bei ng found by people you don' t want fi ndin g you 12 4% 

Caught my boy/girl fr iend cheating 3 1% 

Not enough li kes on my posts/psychological disturbance 3 1% 

I ended up Decreasi ng in grade/ loss of educationa l achievement 0 0% 

Hating friends because of knowing what they' re th inking 48 16% 

I became addicted to Facebook 93 3 1% 

Nothing 0 0% 

T otal 300 100 % 

According to the above table, wasting tim e was declared as the worst outcome of Facebook 

use occurred on the majority (34%) of the respondents. Just unde r that percentage, (16%) 

considered Facebook addiction as the most worrisome form of impact for them while (10%) 

reported that it exposed them to rude people and embarrass ing posts. Fu rthermore, the other 

(4%) said they were forced to meet people they don' t want to, while only (3%) of them fe lt 

they have lost pri vacy as a result of FB. In addition to these, three fema le respondents, (I %), 

reported that they have detected the ir boyfriends cheating online. Similarl y psycho logica l 

disturbance is an anecdote of on ly I %. Accordi ng to the finding, 100% of these young 

respondents had come across some sort of negati ve Facebook impacts. Figure 11 further 

illustrate the finding. 
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Figure 11: Chart iIIuslraling the negative impacts encollntered by students as a result of Facebook lise 

Table 18: Influence of Facebook on respondents' lifestyle 

Response frequency Percentage 

Yes 42 14% 

No 258 86% 

Total 300 100% 

As it is indicated in the above table 18, very few 42 (14%) of the respondents reported that 

Facebook influenced thei r lifestyle. However, 258 (86%) of the respondents affirmed that 

Facebook hasn ' t influenced their way of life. In an attempt made to know how Facebook has 

influenced those 42 ( 14%) respondents, 20 (48%) repOlted that it has influenced their habit of 

socialization. Furthermore, 12 (28%) said it has influenced their sp iritual habits whereas the 

site influenced 8 (19%) of the respondents ' dressing style. But on ly 2 (5%) of them were 

academically influenced. 
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Table 19: Effects on academic achievement 

Response frequency Percentage 

Yes 177 59% 

No 123 4 1% 

Total 300 100% 

Tab le 19 shows that 59% of the respondents believe using facebook can affect one's 

academic achievement whereas 4 1 % of them disagreed with the idea; saying it will not affect 

student learning. However, a lthough 59 % of respondents believe that face book coul d affect 

student ' s academic achievement, surpri singly, no one of these res pondents practicall y 

encountered a decrease in grade or a loss of educational achievement. This is because no one 

of them selected the a lternative that says " I ended up decreasin g in grade/ loss of educati onal 

ach ievement" under question 18 of the questi onnaire. However, thi s finding still corroborates 

with earlier research find ings d iscussed in the literature review part of this study, (J unco 

(20 II ). 

Table 20: Is FB a safe place for college and University students to disclose/share 
information? 

Response frequency Percentage 

Yes 150 50% 

No 150 50% 

Total 300 100% 

The number of respondents who consider Facebook as a safe place to share informat ion is the 

same as those who consider the site as an in secure place to disclose in fo rmation. This 

suggests that many youth and students in the country post and share differe nt th ings on their 

Facebook profile including personal information, embarrassing, humil iat ing and hurtful 

content in text, photos and videos. 
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Table 21: distribution of things that students hesitate to share on Facebook 

Things hesitated to sha re on FB Frequency Percentage 

Pictures 39 

Address 9 

Phone number 192 

Current location 6 

Anything that's worthy 54 

Total 300 
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Figure 12: Things respondents hesitafe ( 0 share on FB 
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As it is illustrated in the above fi gure, Phone number is the highly hes itated thing to share on 

Facebook with 64%. 18% of the respondents keep secret anything that is worthy for them 

while 13% refuse to share pictures. Address and current location are kept secret by 3% and 

2% respondents respectively. 

Table 22: Respondents' attitude towards their Facebook addiction 

Response frequency Percentage 

Yes 129 43% 

No 17 1 57% 

Total 300 100% 
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As table 22 shows, 43% of the respondents be lieve that they are addi cted to Facebook 

whereas 57% of them said they are not add icted to Facebook. However, as it is witnessed by 

the respondents under table 14 of thi s study, around 66% of them spend more than one hour 

per a day on Facebook. According to Facebook add iction symptom sca les by Thurs Hub 

(20 II), users who spend over an hour on Facebook on regular basis can be categorized under 

Facebook addicted person. Therefore, this could be a clear indicati on of the preva lence of 

Facebook addiction among Ethiopian Un iversity undergraduate students. 

Table 23: Habits of using social media as an alternative communication tools 

Response frequency Percentage 

Yes 264 88% 

No 36 12% 

Total 300 100% 

Table 23 shows that very high number (88%) of the respondents uses Facebook as an 

alternat ive communication media. However, 12% of the respondents haven' t such 

expenence. 

Table 24: Habits of using other social networking accounts 

Response Frequency Perccntagc 

No 264 88% 

Twitter 27 9% 

Linkedln 0 0% 

MySpace 0 0% 

What's up! 3 1% 

You Tube 6 2% 

Total 300 100% 
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According to the above table, 9%, 2%, & 1% of the respondents use Twitter, You Tube and 

what's up respectively. However, 88% of them responded that they are not using any other 

social media than Facebook. This means that, living in a very widespread alternat ive social 

media world ; majority of Ethiopian young students are usin g onl y one soc ial media site. 

Table 25: Ethiopian HE stndents' habit of using academic socia l media sites 

Response Frequency Percentage 

Yt:s 0 0% 

No 300 100% 

Total 300 100% 

According to the above table, a ll of the respondents do not use any academ ic soc ial media 

site. Although the sample of the study is small, this result could suggest different issues about 

the know ledge of students regarding the existence and usefulness of academ ic soc ia l med ia. 

Table 26: Predictions on their FB Usage habits after graduation 

Response Freq uency Percentage 

Yes 300 100% 

No 0 0% 

Total 300 100% 
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Table 26 indicates that 100% of the respondents are comm itted to use Facebook after 

graduation . 

Table 27: Students expectations on the degree of their future FB usage 

Expectations of respondents future FB usage Frequency Percentage 

My use ofFB will decline in the next 3 years 57 19% 

My use ofFB will stay the same in the next 3 years 96 32% 

My use of FB wi ll increase in the next 3 years 147 49% 

Total 300 100% 
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Figure 14: CharI displaying Expectations of Ethiopian HE students 'flllure FB usage 

According to the above table and chart, 49% of the sample expects their use of FB wi ll 

increase in the next 3 years . In addit ion to that, 32% of them pred icted that they wi ll be using 

the site the same to the ir current usage hab it whereas, 19% assumed their Facebook usage 

habit wi ll decrease in the fut ure. Generally, the figures show that facebook will be 

promi singly used by young Ethiopian students in the future. 
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4.2. Report and Discussion of the Observation 

Observation, unstructured in nature was made on ava il able users at differe nt places (at 

internet cafes, in libraries, at wire less connection areas, in cafeterias) to we igh agai nst the 

data gained through questionna ire. Accord ingly, majority of the youth & students observed 

while extremely using Facebook through their cell phones and computers. These days, 

Glance arou nd in cafes, restaurants, in the taxis, even in Libraries or many places in the 

campuses and you' ll be hard-pressed to find young students who don' t have their heads­

down using their ce ll phones to text, or update their Facebook statuses- though most of 

them being with others. Th is shows that Ethiop ian HE students use and tend to over depend 

on Facebook wherever they are. Particularly, to the researcher's surpri se, almost a ll users' 

screen displays " Facebook" at internet cafes and at w ireless connecti on areas. Similarly 

chatting, viewing others photos and reading comments, reading news and artic les 

respecti vely, were fo und their common activities. 

In addit ion to th is, the researcher tried to examine the activities of accessible student users' 

profiles on the site. As a resu lt, upload ing and sharing photos and texts, post ing comments 

and good wishes on others profi les (on birthdays, ho li days, weddings, & etc) was found as 

another frequent activity. Genera lly, it is possible to say the observation substantiates the 

results of the questi onnaire. Both methods revealed the preva lence of ove r dependence on the 

site (table 13 & 14). Furthermore, chatt ing and communicating with ex isting frie nds, viewi ng 

others photos, posting and reading comments was fo und as the most frequent activity carri ed 

out on Facebook in both observat ion and respondents' answers to the quest ionn aire. 

On the other hand, these you ng users a lso involve in on line activ ities that can be considered 

as constructive; such as posting & sharing re ligious, inspirational, informative & educational 

messages on Facebook. However, it has been obse rved that many people also post and share 

photos and texts that can be considered offensive. Thi s includes posting and sharing 

documents which conta in sexually harassing words & contents, uploading videos and photos 

agai nst individuals' privacy and societal norms, insult ing other ethnic, pol itical and relig ious 

groups and so on which in one way or another incite confli cts in a soc iety. 

The above discussion suggests that a lthough Facebook is being used main ly for soc ial ization 

by Ethiopian HE students, there is a tendency of using the site for destructive pu rposes too. 

Such users post and share photos, videos and texts which conta ins bad or destructi ve 

messages. It seems that some users lack soc ial respons ibility and believe that their pri vate 
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account is safe and secured . [t fUlther shows that these people lack awareness about the 

nature of social media. Such users should understand that although the advent of socia l media 

has increased the level of soc ial connectivity and soc ial interaction, it has also provoked 

soc ial upheavals in many countries, the so ca lled ' Arab spring' for example. In additi on to 

this, such users have to keep in mind that their soc ial networks are searchable. Even when 

privacy settings are set extremely high; it's always poss ible to find out personal informati on. 

In relation to thi s, Fodeman and Monroe (2008) states, " For SM users, th ere is a fal se sense 

of privacy." Combined thi s fal se sense of privacy with the fee ling of anonymity and lack of 

soc ia l responsibility that often develops from using text-centered telecommunications, we see 

that many students post embarrass ing, humiliating, superior and hllltful content in both text, 

photos and videos. They further suggests that we need to teach peop le that nothing is 

private online, especially their soc ia l networks. 
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4.3. Discussion of the Findings 

The use of social medi a interfaces th rough computer and mobile devices has become quite 

widespread around the worl d, and currently, the most prominent interface in Ethiopia is 

Facebook. In general, the use of th is social media is continuing to grow rapidly among all 

demographics in th is country, with particul arl y heavy use among young segment of the 

society. This day, it is becoming evident that soc ial medi a presents ri sks as we ll as 

opportunit ies to yo uth development. Hence, in thi s study, effort has been made to examine 

social media (mainly Facebook) usage habits of Ethi opian Uni versity undergraduate students 

and its related impacts. Thi s part of the study presents the discuss ion and interpretation of the 

fi ndings. 

This study explored that Facebook has become the most popular and preferred soc ial media 

among HE students in Ethiopia. This is because, while a lmost all of the samples use 

Facebook, (88%) of them never use any other kind of social media. Based on the findings of 

the study, it could be a lso said that these undergrad uates are acti ve users ofFacebook. Almost 

(47%) of the sample log into Facebook several t imes a day, while (40%) of them never a llow 

a day to pass without access ing their Facebook account at least once. On the other hand, 

(36%) of them are online fo r less than an hour while a good number (42%) of them spend 1-2 

hours on the site. Furthcrm ore, (2 1 %) of the students spend around 3-5 hours per a day on 

Facebook. Based on thi s fi nd ing, the min im um ti me spent on Facebook i.e., (one hour per 

day) will result in seven hours a week and then thirty hours a month which is too much time 

for a student to spend on a s ingle soc ial media and shows the tendencies of over-dependence 

on the site by these undergraduate students. This fi nding still goes in line with the argument 

of media dependency theory which assumes that ind ividuals in modern soc iety become 

increasingly dependent upon mass med ia fo r many needs. Now that soc ia l media has become 

part of people's daily life, add icti on to it has become the resultant effect of over-dependency 

on it for inform ation, sensation, ente.ta in ment, sati sfacti on and etc. 

Although maj ori ty (57%) of the students thought they are out of Facebook addiction, 

spending this much time is a c lear ind ication of over dependence and preva lence of addicti on 

tendency to the site. According to the finding, around (73%) of the students would have 

utilized that t ime for study ing & doing schoo l works. Others ( 19%) would have soc ia li zed 

offline and (8%) might read Novels. Therefore, it cou ld be concluded that over dependence 
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on Facebook is lim iting the time that would have been used to accomp li sh inte llectual works. 

In add ition to this, it is also reducing offline contacts. 

The students demonstrated different motives for engaging in Facebook. According to the 

research finding, 31 % of the sample joined Facebook to communicate with ex ist ing fri ends 

while 22% to find old fr iends and 16% of them wanted to make new friend s. On the other 

hand, when we look at the activ ities of Ethiopian University undergraduates on Facebook, it 

is found that use of the site for personal and sociali zation pu rposes was high among the 

sample students, but lower for education related purposes. Accord ingly, chatting & 

messaging took the highest percentage (69%) followed by Posting and viewing photos (14%) 

and Seeing photos and videos posted by fr iends (II %). The rest 3% engage in updating 

profiles and status and 2% claimed looking for old fri ends. However, being a student, on ly 

I % of them engages in reading and downloading learning resources. This means that a large 

number of Ethiopian university undergraduate students use Facebook to maintain their social 

bond in genera l and thereby kee ping their existing relationshi p, find ing old fri ends and make 

other new fri ends. In addition to these, one can learn from finding that although lots of young 

Ethiopians are li kely to rely very much on Facebook to mainta in their re lationships, they are 

also dependent on the site to fulfill multiple needs such as entertainment and source of news. 

Consequently, this substantiates with the assumptions of one of the theoretica l framework of 

the study; media dependency theory. According to the theory, people wil l become more 

dependent on media that meet a number of their needs than on media that provide on ly a few 

ones, Littlejohn (2002). 

Although 59% of the sample thought that Facebook cou ld affect student 's academic 

achievement, none of these respondents practically encountered a decrease in grade. This is 

because none of them rep0l1ed a practical decrease/increase in grade or educational 

achievement under question 18 of the questionnaire . Therefore, it cou ld be said that; even 

though Eth iopian HE students actively use Facebook, there is no negative/positi ve 

relationship between the usage and academic achievement. This shou ld not come as a 

surprise. Previous research finding by Junco (20 II) which was made based on media 

dependency theory has demonstrated the fact that it is not just a question of if or how much 

students engage in soc ia l media that matters, but also, the ways in wh ich students engage. 

According to him, more frequent Facebook use among students coul d have a negati ve 

relationsh ip on achievements, however the types of acti vities students engage in wh ile on 

social media matters more. Sim ilar to Junco's finding, though they are act ive Facebook users, 
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none of the subjects of this research entertained either posit ive or negative im pacts on thei r 

education. Hence, it could be said that the Facebook usage habits of Ethiopian HE students is 

not in such a ways that could affect the ir educational achievement. It should also be noted 

that an add itional paper by Kolek and Saunders (2008) found that there was no correlati on 

between Facebook use and GPA in a representative sample of students from a public 

Northeast research university. Therefore, it coul d a lso be conc luded that the cri tica l issue for 

futu re investigation is not whether youth or students use one soc ia l med ia or another, but it 

should be what kinds of interactions and content they experience in these virtua l settings. 

[n addition to the above di scussion, majority (86%) of the students reported that Facebook 

hasn' t influenced the way they live. This means that, although all of the respondents acti vely 

use Facebook, they are not accepting the contents of uploaded, posted, shared or sent 

Facebook messages as they are . Yet aga in, thi s means that they decide how to lead the ir li ves 

even though they come in contact with various posts and messages; they are able to lead their 

li ves based on their own preferences and understandings . They are not living according to the 

aspirat ion of those posts and messages. They rather are making conscious decisions on 

what/which message to be lieve or not. This directly re lates to the assum ption of one of the 

theoretica l framework of thi s study i.e., (uses and grat ifications theory) which assumes that 

people are not pass ive rece ivers of media messages but take an active ro le in interpreting and 

integrating media messages into the ir own li ves. Hence, it cla ims that the consum ers of media 

messages have the freewi ll to decide how they will use the med ia and how it will affect them 

(Katz, 1959). Furthermore, still this finding can be corroborated w ith the other theoretica l 

framework of the study, i.e., the theory of the network soc iety which claims, people, by and 

large, do not face the ir identity in the internet, except fo r some teenagers experimenting with 

their lives. People fo ld the technology into the ir lives, link up virtual reality and rea l 

virtuality; they li ve in various techno logical forms of communicat ion, articulating them as 

they need it. 

The finding shows that 99% of them never use other academic soc ia l medi a s ites. Although 

the sample of the study is small, the above result al so suggests that HE students in Ethiopia 

lack awareness about the availability & usefulness of other academic social media, inc luding 

Facebook itself. However, there are many academic social media that could better se rve 

students by providing learning resources . For instance, academi c social med ia s ites such as 

Sco laMates, Bra ini fy, Edutopia, Teacher2Teacher Network, eCo llege etc coul d be used in 

educat ion. 
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It is believed that soc ial media gives many advantages for users. Of course, it is giving 

differe nt advantages for Ethiopian HE students too. This could be learned from the find ing of 

this study set on table 18. Accordingly, Facebook helped 26% of the students to easi ly 

communicate with their exist ing friends, 19% enj oys their leisure time on the site, while it 

serves as a dat ing too l for 15% of the student. In addition to these, Facebook al so serves as a 

source of news for 17%. In genera l, it can be concluded that Facebook is being used to 

mai ntain relationshi ps for many of Ethi opian HE students. Th is result also goes in line with 

previous research find ings discussed in the literature rev iew part of th is study such as ( Ra ine, 

2008; Foregger, 2008); that reveal the diffe rent moti ves of us ing soc ia l med ia, mainly to 

maintain existing re lationships. 

Beyond the above advantages, the students a lso reported some negative impacts that resul ted 

fro m using Facebook. Hence, according to the fi gure, wasting time was the worst impact of 

Facebook fo r 34% of the students. Addicti on is the most worrisome form of impact fo r 16% 

of the students while 10% reported that they were exposed to " rude people" and embarrassing 

posts. The other 4% fo und by peop le they don' t want, & 3% of them lost privacy as a result 

of using Facebook. Psychological disturbance is an anecdote of only I %. According to the 

find ing, 100% of these young students reported some sort of negati ve Facebook im pacts. 

Hence, thi s result suggests and warns the students to use the site very carefully. Overa ll, thi s 

research suggests that specific and targeted efforts may be needed to counter Facebook risks 

in order for students to benefit fro m the many opportun ities the s ite offers. 

Finally, the usage and popularity of Facebook among Ethi opia young students tends to 

continue even in the future. Th is is because around 8 1% of the sample wants to use Facebook 

in the future either the way they are currently using it (32%), or by increasing the degree of 

their usage (49%). This in turn suggests two important facts. One; e ither Facebook is 

providing a satisrying service for the younger students of Ethiop ia or, two; they are lacking 

another a lternative media which could better serve them. Whatever the case, the findin g 

corroborates media dependency theory whi ch c la ims, " If a person finds a medium th at 

provides them with several functions that a re centra l to the ir des ires, they will be more 

inc lined to continue to use that pa rt icular med ium in the future" (Rossi , 2002) . On the other 

hand, Sun et aI. , ( 1999) state that dependency on a specific medium is influenced by the 

number of media sources available to an individual. The more a lte rnatives there are for an 

individual , the lesser is the dependency on and influence of a spec ific med ium . 
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CHAPTER FIVE 

V. CONCLUSIONS AND RECOMMENDATIONS OF THE STUDY 

5.1. CONCLUSIONS 

This chapter offers the conclusion of the research on the usage and related impacts of 

Facebook among HE students in Ethiopia. Social med ia, mainly Facebook was the focus of 

this study because the site is becoming such an integral part of students' li fe in the country. 

Beyond its popu larity however, it seems that parents, educators and the med ia in Ethiopia pay 

no or litt le attent ion to the effects of the site on the youth and students. However, concern s of 

the site range from youth privacy, safety, psychological we ll-being, socia l development, and 

academic performance, addiction and many others. While there is much to be discussed about 

the effects of Social media on youth, the core findings and conclusions of the study has been 

presented as fo llows. 

According to the research find ing, Facebook is the most popular and preferred social media 

among HE students in Ethiopia. The students access their Facebook account several t imes a 

day and most of them spend an average of 1-2 hours per day which leads to categorize them 

under heavy Facebook users. In relation to this, over dependence and addiction tendency to 

the site has been observed on these students. 

Most of the young students in Ethiop ia join Facebook ma inly with a motive to communicate 

with existing friends and find old ones. However, the site helped the students not only to 

easily communicate with the ir exist ing friends; it also creates an 0PP0l1unity for many 

students to enjoy their leisure time and date online. Hence, Social belongingness was one of 

the reasons and achi evements of the students who use Facebook. Furtherm ore, Facebook is 

used as a source of news and current events for many HE students too. 

The most frequent online activities of the students is chatting & messag ing followed by 

Posting and viewing photos. However, they hardly use the site for education purposes. Thi s 

means that a large number of Ethiop ian university undergrad uate students use Facebook 

mainly for personal and socializati on purposes, but lower for academic purposes. However, 

th is didn ' t resul t in e ither a negati ve or positive impact on academic achievement of the 

sample students. Of course, given the nature and methodo log ies of this particular study, one 

cannot defi ni tely conclude that there wil l be no fundamental impact between usi ng social 

network sites/Facebook and academic achievement. As with a ll research on new and evolving 

102 



media, the changing nature of Facebook use may itse lf lead to changing media effects and 

find ings as we ll. Hence, we shou ld not be at ease to assume that this study - or any other for 

that matter - provides a defi nit ive answer on the implications of a medium. This study also 

does not intend to suggest that extreme Facebook use, i.e. too much use, cannot ex hi bit a 

negative/pos iti ve relationship with academic performance. According to thi s study ' s findi ng, 

for instance, around 63% of the samples spend (7-35) hours per a week on Facebook. Based 

on thi s, it could be sa id that, if this trend continues uncontrolled, it may perhaps affect one's 

academic achi evement. Thus, thi s study is not suggesting that Facebook use is some 

unmitigated good. It rather suggests that the question is not whether students are us ing social 

media, but how. Therefore, it shou ld be concluded that a lthough too much soc ial 

med iaiFacebook uses can induce broad effects on ed ucation, thi s did not seem to be the case 

with regard to the samples of this study. 

Every technological advance comes with its negative s ide, most especia ll y when it is misused 

or abused. The same thing has been revea led under this particular study too. Many students 

spend too much time on Facebook. Consequently, it consumed the t ime that students might 

use to study, to read Nove ls & accompli sh other school works and reduced offli ne 

communication too. It was observed that many students in many places in the cam puses 

usua lly bent the ir heads- down usi ng their ce ll phones and/or PC's to text, or update their 

Facebook statuses though most of them be ing with others. On one hand , thi s cou ld be 

concluded that the students actua lly are becoming more socia l and more interactive with 

others, but the style of that communication has changed so that we' re not meeting face -to­

face as often as we used to. In addition to these, wasting time and addiction were also found 

the most concern ing trend of the sam ple students. As a result of Facebook use, some st udents 

were also exposed to embarrassing posts and 'bad-mannered ' people; as some developed 

trends such as commun icating, datin g and meeting with different people; even with people 

they don't know. However, loss of privacy and psycholog ica l cri sis were found an anecdote 

and concern of very few numbers of these HE students. It seems that is why many of the 

sample students expressed greater trust in both Facebook and its users, and were wi lling to 

share identify ing information on their profiles . 

In conc lusion, it has been discussed earlier that th is days Eth iop ian HE Students use 

Facebook ma inly to suffice the ir socia l needs like fr iendship, to contact some of their fr iends, 

to discover and establi sh new friendships, to use leisure times and at the same time to keep up 

with news and current events. However, the other important thing that should be seen in 
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relat ion to this is the issues of dependence on facebook and how this might increase in the 

near future. It is c lear that thi s study doesn' t only show the present use of social 

media/Facebook. However, it does also show the future trend and pattern of Facebook use 

among the age group that the study focuses on. Based on the trend and pattern, one can say 

that Fcaebook use among HE students in Ethiopia wi ll continue to grow. Thus, thi s study 

concludes that there exist a positive relationship between the soc ial medial Facebook services 

and these young students. The students' current Facebook usage pattern as we ll as the 

positi ve attitude fo rmed on the s ite and thei r predictions on their future usages are ev idence 

for the ex istence of dependency on andlor gratification of us ing Facebook. The students use 

Facebook with different motives. Socia l belongingness was one of the main motives and 

achievements of the students as they use thi s soc ia l networking s ite. They a lso tend to interact 

with d ifferent people including the unfamil iar onl ine friends. Th is is a lso supported by the 

very low number of students who expressed privacy concerns. Fair enough, that is the 

communal argument of the two theoretica l frameworks of thi s study too. According to the 

uses and gratifications theory, med ia consum ers use med ia for various purposes based on 

their goals and needs. Whereas, the dependency theory says the more a person becomes 

dependent on the media to fu lfi ll these needs, the media w ill become more important to that 

individual and will continue using that media. 
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5.2. RECOMMENDATIONS 

The objective of this study was to investigate how and why Ethiopian University 

Undergraduate students use Facebook and to find out its re lated impacts. Max im um effort has 

been exerted to achieve the mentioned objective and the result has been discussed under the 

earlier part of the study. Based on the findings, the researcher fo rwards the fo ll owing 

recommendations. 

• As shown in the study, there is growin g tendencies of Facebook addiction among 

University undergraduate students 111 Ethiopian. Therefore as a general 

recommendation, there is the need to act fast in the direction of fighting and 

preventing social network addiction the same way we confront substance addict ion. 

Th is could be poss ible perhaps, by teach ing the negati ve impacts of Social med ia 

and/or by formu lating rules and regul ations of internet (particularly) Facebook use at 

least in the academ ic institutions. Hence policy makers, mini stry of education, School 

admini strators, families and the media should collaborate to do so. 

• Young students should have a good reason to use Facebook so that to ac hieve the 

maxi mum benefits it offers and thereby reduce any negative impacts that may result 

out of its usage. 

• Students shou ld use Facebook properly at the right time and the right place rather than 

using it during class hours. This might be only possib le in the presence of Facebook 

contro l mechanisms at least in academic institutions and if the fam ily, academic ians 

and the med ia invo lve in awareness creation efforts. 

• Hence, Parents and people in the academic circle as we ll as the media should teach 

the young students about the negative impacts such as wastage of time, addiction, 

sexual harassment, loss of privacy, psychologica l crisis, loss of educational 

achievements and so on which cou ld resul t from Facebook use. 

• Overall , this research suggests that spec ific and targeted efforts may be needed to 

counter Facebook risks in order for students to benefit from the many opportunities 

the site offers. 

• People have to accept the technological changes like Facebook, be liev ing that is a 

way of soc ial ization and communication not fo r destructive purposes. 
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• Ethiopian students have to use soc ial med ia sites not on ly fo r soc ial ization; they 

sho uld a lso use the sites for ed ucation, to improve the ir sk ills, to promote their talents, 

to find academic scholarships and lor for other imp0l1ant purposes. 

• Students should never rely only on Facebook and should try to invo lve in other types 

of soc ial media, espec iall y academic ones; so that to get helpful academic resources 

for the ir inte llectual endeavors. 

• Face book users should al so try to communicate with fri ends and fa mily offline s ince 

relying only on online communicati on will result in different problems including 

depress ion, iso lation, reduc ing one's intimacy and confidence as we ll as many other 

psycho logical di sorders. 

• The researcher encourages further researchers in the efforts to understand the 

development and strength of relationships in the onli ne social environment, and 

particularly those who want to examine the re lat ionship between Facebook use and 

academic achievement among Ethiopian students. 

• In addition to thi s, researchers can explore the role of soc ia l medi a In fo stering 

po litica l, religious and lor ethnic unity among Ethiopian people . 

• Other researchers can al so examine the roles soc ial media could play in politica l 

e lections; with reference to the upcoming 2007 national e lection in Ethi opia. 
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APPENDIX 

Qucstionnai.-c 

Dear Respondents; 

I am a gradu ate student at Addis Ababa University in the Schoo l of j ournalism and 
Communications. I am conducting a study on "Social Media Usage among E thiopian 
University Undergraduate Students: Impacts and Opportunities." The quest ions in th is 
set are des igned to collect th e data useful to understand mainl y how and why Ethi opian 
university undergraduate students use social media for and its re lated impacts. Please take a 
few minutes to fill out thi s survey on your use of Facebook by marking (y orx) symbols on 
yo ur answers from the corresponding options. I welcome your honest feedback and your 
answers will be kept confidenti al. 

Thanl{ you fo r your participation! 

I . What is your gender? 

Ma le 0 Female 0 

2. What is your age group? 

<19 0 19-23 0 24-28 0 >28 0 

3. What type of Un ivers ity/College are you learn ing in? 

Governmenta l 0 Private 0 

4. What year of University/Co ll ege are YO ll in? 

Freshman 0 Junior 0 Senior 0 

5. Do you have a Facebook accoun t? 

Yes 0 No 0 

I.(yollr allSlVer is 'Yes ', please COlllillllejillillg Ift e questiollllaire. 
I[your aI/sIVer is 'No', please relul'lllfte quesliol/llaire. 

6. How long have yo u been us ing Facebook? 

More than 3 months 0 Less than a year 0 

Between I and 2 years 0 2 years and above 0 

7. Thin kingjust about you r Facebook profi le ... How many Facebook fri ends do you currently 
have? (I f yo u are not sure: Just your best guess is fi ne) 



1-100 Friends 0 100-250 Friends 0 250-500 Friends 0 

500- 1000 Friends 0 More than 1000 Fri ends 0 

8. Would you accept a req uest from strangers who want be fri ends with you on facebook? 

Yes 0 No 0 

9. Why wo uld you accept strangers who added you as friends on Facebook? (Please lick ollly 
olle from/he list) 

I want to expand social network 0 

Because I share Common hobbies and interests 0 

Looking their attractive disp lay pictu re 0 

Because I share Nu mber of com mon friends 0 

Any other please speci fy: __ _ 

10. Have you ever met someone in person that you have come to know through Facebook ? 

Yes 0 No 0 

II . Do you consider Facebook simi lar to a dating/engagement service? 

Yes 0 No 0 

12. How many friends have you been ab le to reun ite with on face book? 

1-200 0 200-500 0 500- 1000 0 1000 and more 0 don't know 0 

13. What types of "groups" are you in on Facebook? 

Common interest 0 SPOItS 0 

Organizations related 0 Community service 0 

Academic 0 Not a member of an y group 0 

14. How often do you log into Facebook? 

Severa l times a day 0 weekly 0 

Dai ly 0 Monthly 0 

IS. on an average, how many hours per day do you spend on facebook? 

Less than an hour 0 
6-9hrs 0 

16. Why d id you j oi n Facebook? 

To make new fr iends 0 

I-21m 0 
10- 141m 0 

3-51m 0 
15 hI's and more 0 

To interact w ith people with common interests 0 



To fi nd o ld friends D To keep up with news and current events D 

To communicate with existing fi'iends D I was inv ited D 

To find someone I can share a relationship with D Others D 

17. Which typica l activities do you spend the most t ime doing on Facebook? (Tick one) 

Chatti ng and messaging D 

Seein g photos and videos posted by your Facebook friends D 

Updating profi les and statu s updates D 

Posting and viewing photos D 

Look ing for o ld friends D 

Reading and down load in g learning resources D 

18. If you were not using facebook, what would you have done to utilize that time? 

Studyin g D 

Hanging out with friends/socia liz ing D 

Do in g more constructive (schoo l) work D 

Reading nove ls D 

Any others (please specify) ____ _ 

19) What was the best thing or opportunity that's happened to you as a result of Facebook 
use? 

I have more fr iends D 

I am able to connect easily with my ex isting friends D 

I have Met new people/made new friends D 

I find it a great way to enjoy my lei sure or whenever I am alone D 

I express myself better D 

I learn from other users D 

I have enhanced my interpersonal skill s D 

Meet ing girls/boys D 

Stay in g up on current events and news D 

Noth ing D 

20. What was the worst thing that 's happened to you as a result of Facebook use? 



Wasting time 0 

Exposed to rude people and embarrassing posts 0 

Loss of privacy 0 

Being found by people you don't want finding yo u 0 

Caught my boy/girl fri end cheating 0 

Not enough likes on my posts/psychologica l di sturbance 0 

I ended up decreasing in grade and lost educati onal achievement 0 

I hate most of my fri ends now that I know what they' re th inking 0 

I became addicted to Facebook 0 

Noth ing 0 

2 1. a), Does facebook influence your li festyle in any way? 

Yes 0 No 0 

b), (If YES, in what way?) 

Career 0 dressing 0 socia li zing 0 

Religion and spi rituality 0 education 0 

22. Do you helieve that facebook use can affect student learn ing or academic achievement? 

Yes 0 No 0 

23. Do you feel Facebook is a safe place for co llege and Un iversity .students to disc lose/share 
information? 

Yes 0 No 0 

24. What sort of things wou ld you hesitate to share on facebook? 

Pictures 0 address 0 phone number 0 

Current location 0 anything that's worth y 0 

25. Do you di splay your relationship status on Facebook? 

Yes 0 No 0 

26. Do you display yo ur political views on Facebook? 

Yes 0 No 0 

27. Do you fee l your pictori al representation on Facebook is im portant? 

Yes 0 No 0 



( 

\ , 
\ 

28.b you feel your picture is representative of your true appearance? Yes 0 NO 0 
29. ~ you have more than one facebook account? 

Yes 0 No 0 
3 O. II;eneral, do you feel your profile has accurate information about yourself? Yes 0 No 0 

3 1. 1n[eneral, do you feel other peop le's profi les are accurate factual representati ons of their 

persont ities? 

Yes 0 No 0 
32. DO\Ju consider yourself addicted to facebook? 

Yes 0 No 0 
33 . Do IOu use soc ial media as an a lternati ve to other communication tool s (telephone, 

televisu, radio, newspapers and others)? 
Yts 0 No D 

34. Do YIII have any other social networking accounts? 
1'10 0 

MySpace 0 
Tllitter 0 

What' s up! 0 
Li nk.edln 0 

You tube 0 
Other __ _ 

35. DO you use any academic social media site? 
yes 0 No 0 

6 
DO yOU think you will be using Facebook after yo u grad uate? 

3 . 

yes 0 No 0 
"7 How will your use of facebook change in the next 3 years? 
) . 

I expect my use of Facebook wi ll dec line in the next 3 years 0 I expect my use of Facebook wi ll stay the same in the next 3 years 0 r expect my use of Facebook will increase in the next 3 years 0 

Thall 
k yOU for takin" time to fill out this survey. Yo ur in lit is "reatly a llreciated. 
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