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ABSTRACT 

Ethiopia 's capital Addis Ababa has been hosting important conventions concerning Ajhca since 

1960s onwards consequently. In spite of this long history of its existence conference tourism 

remains under developed. Hence, the major objective of the study is to find out the challenges 

and opportunities of conference tourism development in Addis Ababa. To achieve this objective 

quantitative and qualitative case study method, and random and purposive sampling techniques 

o 
were employedfor both questionnaire and interview data gathering instruments. Based on the 

data collected the major challenges with regard to conference tourism development in Addis 

Ababa are; absence of appropriate structure and organization for tourism sector; insujficient 

conference facilities and service providers, lack of professionalism and weak human resource 

development in the sector and absence of pre and post conference activities. 

Key Words: COllferell ce tourism, pre and post conference activities 

.' 



CHAPTER -I INTRODUCTION 

1.1. Background of the Study 

Ethiopia is located in the Horn of Africa and has a land mass of about 1, 133 ,380 square 

kilometer. Accord in g to CSA (2007) esti mation the co untry has a population of 77.1 million. 

The co untry is endowed w ith unique natural and cultural he ritages such as rich fl ora and fauna, 

archaeo logica l and Paleontolog ica l resources (MoFA, 2009). 

c 
The capital city Add is Ababa was fo unded in 1886 by Emperor Menelik II. Though the city 

founded earlier actua l settlement had not begun until 1892. Among other reasons was delay in 

the construction of gebbi palace. Thus, with the finalizat ion of the pa lace so ldiers and other 

se rva nts of the king sta rted to settle in and round the palace (Bahru, 2005). This was how 

settl ement in Add is Ababa began. Add is Ababa foundation also concedes with the modernization 

attempt of emperor Menile k II and expansion of Eth iop ia's foreign re lati ons with the outside 

world (Nebyou , 2007). 

Accordi ng to Ritchie and Cro uch (2003) urban centers have became an important so urce o f 

tourist attract ion. Since c iti es are endowed with phys ica l infrastructures, cu ltural and natural 

c· 
att rac ti ons which can cater touri st' s interests (Haven-Tang and Jones, 2009). Among the 

to urism poten ti a l o f Addis Ababa inc ludes conference tour ism and the capita l has been hosting 

numerous internati ona l meetings conce rning Africa. This g ives conference touri sts the 

opportuni ty which they co ul d not get in other places. Acco rd ing to Addi s Ababa culture and 

tourism commiss ion (2007) th e city is gifted with natural and manmade attractions. The city is 

surrounded by six mountains such as EnlOto, Wochecha, Yerer, Furi , Z iqua ll a, and Menagesha. 

And around 250 birds ' species roaming free ly. indigenous plants, hot spring water, around 150 
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hi storical buildings and monuments, cultural and re ligious festival s and other attractions. 

Moreover, Add is Ababa s ituated 2400 meters of elevat ion above sea leve l mak ing the c ity 3'd 

elevated city in the world . Thi s g ives Add is Ababa to enj oy a mild mean annual temperature 

aro und 16 Co. In addi ti on to thi s, Add is Ababa has a long track record of accommodating 

conference and other types of touri sm and has been apprec iated as its dwe llers for its peace 

lov in g dwellers. Thus, the city is a lso eas il y accessible from any pal1 of the world. For instance, 

Ethi opian a irlines (20 12), a nat iona l flag carri er, alone has con nected Add is Ababa with 43 c ites 

in Africa, 17 c ities in Gulf, Middle East and Asia and 9 cites in Europe and North America. As a 

res ult of this, Addis Ababa is serving as a hub in the Eastern Africa. 

Addis Ababa was brought to the international community w ith the opening of European and 

Northern American embass ies in the 1900s. Furthermore, what had increased Addis Ababa's 

prom inence within the inte rnati ona l community was the ex istence of two organ izations. These 

are; United Nat ions Economi c Commission for Africa (UNECA), established in 1958 and 

Orga ni zati on for African Unity (OAU) present African Union (AU) establi shed in 1963. Since 

then Addis Ababa has been serving as the seat of various regional , continental, international 

orga nizations and ove r 120 dipl omat ic mi ssions are in ex istence (Fikru, 2007). For this reason 

Addi s Ababa is pro nounced as the d iplomat ic capital c ity of Africa. Hence, making the city as a 

place where inte rnational community convenes. 

Among the prllne attractions for business to uri sts vis iting Addis Ababa is for its conference 

tou rism potenti a l. Accord ing to MoCT (2012), from 2006-2010 a tota l of 1,828,149 inbound 

tourists had vis ited the country from which 157,264 were co nference touri sts 8.6%. From thi s 

one can infer that business touri sm has emerged as one of new economic reSO urces in the 

country. 
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1.2. Statement of the Problem 

Si nce 1960s Ethi opia's capita l Addi s Ababa has been hosting important conventions concern ing 

A fri ca. In spite of thi s long hi story of its ex istence, sufficient studies were not conducted in the 

advantages and di sadvantage of conference tourism in I'.ddis Ababa. Moreover, g loba ll y also 

conference to uri sm is nove l and among un-researched field s of stud y. Adding to thi s there is a lso 

limited literature concerning conference tourism in Africa . 

Addis Ababa has enormous potential in becoming as one of the leading continent' s conference 

dest inati on concerning Africa. However, accord ing to ICCA (2011), report Add is Ababa was 

ranked in internationa l conference touri sm market as 9'" in Africa and 197'" globa ll y (lCCA, 

2011). Therefore, among other reasons for under pei·foi·mance of the sector are related w ith 

insuffi cient conference faciliti es and re lated servi ces in the city. Adding to this absence of both 

sk ill ed profess iona ls and semi skilled personal s in thi s v ibrant industry has negative ly impacting 

on th e competit iveness of Addis Ababa as one of the important convention centre in Afri ca. 

Among the d ive rse benefits of conference tourism these are pre tours and post tours in and 

around urban centers. Hence, there is an agreeable trend among convention planners while 

dec id ing to se lect a prospective meet ing place as one of the elements they viewed are, a type of 

attractions or enterta inment at the destinati on (Richard, 1999). Add ing to thi s, in 2003 Addis 

Ababa touri sm cO lllmission had conducted market assessment, from conference participants who 

attended in UNCC (United Nations Conference Center) about 64% have an interest to vi sit the 

city 's cu ltura l, historical , natural attractions (Masresha, 2003). However, conference planners in 

the city, AU and UNECA failed to make city tour as a pal1 of conference program. As a result, 
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there is an awareness prob lem among these pertinent bodies about the importance of making c ity 

tour as one part of their program. 

Various social sciences disciplines have attempted to find out how individuals make purchasing 

decisions. This set of knowledge in particular is critica l for tourism destinations s ince it helps 

them to expla in and fo recast the purchasing behavior of touri sts (Chon and Yoo, 2008). For the 

same reasons understanding meeting participation behaviors of association members plays a vita l 

role in conference tourism development. Because it creates a mutual benefit for those who 

actually organize the confe rences a wel l attended meeting and bring ing mu ltip le benefits for 

conference destinations (Back and Lee, 2007). As a result it will provide vital information for 

po licy makers and those who provide different services to be respons ive to the needs of 

conference touri sts. 
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1.3. Objective of the Study 

1.3.1 General Objective ofthe Study 

The general objective of this research is to find out the challenges and opportunities of 

conference tourism development in Addis Ababa. 

1.3.2 Specific Objective of the Study 

The specific objective of the research is to; 

>- assess the opportunities of conference tourism for Addis Ababa. 

>- identify the bottleneck of conference tourism development in Addis Ababa. 

>- assess the role of the government, international organizations and private sector III 

conference tourism developlllent in Addis Ababa. 

>- examine attributes influencing conference attending decision-making process III Addis 

Ababa. 

1.3. Research Questions 

I. What comparative advantages does Addis Ababa have for conference tourism development? 

2. What are the threats and challenges of conference tourism development in Addis Ababa? 

3. What is the role of the stake holders in conference tourism development in Addis Ababa? 

4. Which factors influencing conference attending decision -making process among conference 

tourists? 
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cou ld bring direct and indirect benefits to the destinations. Quite often conference attendants in 

such events wo uld be accompani ed by the ir spouses. As h i'esult it could bring multiple benefits 

for the conference destination . 

1.6. Limitation of the Study 

Desp ite Add is Ababa long hi story in hosting important international conference concerning 

Africa still s ignificant research has not been done. As result of this my research would be an 

exploratory research in giving the general picture on the challenges and opportun ities of 

confe rence tourism in Add is Ababa. In addit ion to thi s the conference touri sm is affected by a 

lack of reliable stati stical data due to the fledgling nature of the industry and absence of touri sm 

satellite account. This in turn has affected to conduct market trend ana lysis and to truly 

understand the status of the conference touri sm in Addi s Ababa. 

1. 7. Organization of the Study 

A stu dy on has five chapters, the first chapter dea l w ith introd ucti on, statement of the prob lem, 

objecti ve of the study. Whil e in the second chapter im portant li teratures concerning conference 

touri sm industry have been reviewed. The third chapter has dealt with methods and 

meth odo log ies wh ich had been employed to co ll ect data. Then the forth chapter has dealt w ith 

th e a lready collected data analyzing, interpretat ion. Finally, the fifth chapter, on the basis of the 

findings conc lusions and recommendations are fo rwarded. 
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Although th ey are co ll ected under the same industry, utilize the same resources and even 

so metimes overlap but they differ among themse lves. However, planners and service providers 

in each fi e ld attempt to ful l fill the needs of their clients. by providing them with the necessary 

fac ili ties and services (Lad kin , 2006). According to MICE talk magazine, the economi c 

contribution of MICE touri sm world wide is estimated about 82.8 billion per year and it is 

responsib le for over three million jobs (Narasimhan, 2010). 

Qu ite often business to uri sts conduct the ir affairs in urban centers. Thus, in many ways it can 

complement le isure to uri sts by avo iding seasonality. Accord ing to UNWTO by 2020 the number 

of tourists' globa lly wi ll reach 1.6 bi lli on. Thus, urban touri sm expected to gai n a signifi cant 

growth in the stated period. This is d irected by interrelated factors, eco nomic, soc ia l and changes 

in together with touri st behavior (Page, 2009). 

c 2.4.. Conference Tourism 

) 

Though it is a recent phenomenon the conference industry is a vibrant industry witness ing rapid 

growth globa ll y. The ori g ins of confe rence tourism can be traced to Europe and NOlth America. 

There are diffe rent te rminolog ies referring to confe rence industry li ke 'summit ', ' meeting' , 

'conference' , ' assembly ', 'convention', ' congress', 'briefing' , 'training' and others. Desp ite the 

fac t that they have the same objective but the ir arrangement and focus area are quite distinct. 

Scho lars ha ve attempted to state the ir deference on th e bases of length of stay; number of 

pa rt ici pants; iss ue of concern ; and what ki nd of pre confe rence and post conference acti vates 

inc luded (Rogers, 2008). However, there is a popular opinion that the te rm conference meant to 

describe all types of association and corporate meeting that constitute thi s dynamic industry 

(Seekings, 1984). 
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Conference tourism is one core part of business tourism and it refers to "all those activ ities 

assoc iated with planning, trave l to and participation in conferences and meetings, both domestic 

and internationa l" (Ladkin, 2006). Furthermore, theses conference participants use amenities of 

tourism industry at the destinations whi ch are situated outside of the conference centers (Horner 

and Swarbrooke, 2001) 

Conference tourism is among the fastest growing tourism sectors and witness huge in vestments 

across the g lobe wh ich Ethiopia is no exception. Accord ing to 20 I 0 ICCA statistics, Africa share 

of g loba l conference industry is around 3.1 %. Currently there are around 32 convention 

dest inations are present in Africa. The most dominant countries being with the number of 

meeting they host in 20 I 0 were; South Africa (86); Egypt (35), Kenya (27); Morocco (25); 

Tunisia (20), Ghana (9); N igeria (9); Senega l (9) and Eth iop ia (8) (Elzinga, 2011). 

2.4.1. Challenges of Conference Tourism 

Conference tou ri sm is a delicate bus iness by its nature whose market is characterized by cycl ical 

and highly vu lnerable to changes that happen in the business atmosphere, for instance, terrori sm, 

economic recession, environmental concerns and others (Ladkin and Weber, 2005). Acco rding 

to Future Watch 2009, due to g lobal economic recess ion both meeting planners and suppliers 

expect a decrease in meetings wh ich will be conducted worldwide. For instance, corporate 

meetings planners made 17% cut from their budget whil e, association meetings planners and 

gove rnment planners made 12% and 10% budget deduct ions respectively. Thus, th ere will be 

a lso 3% reduction in attendance per meeting in Midd le East, Europe and Africa (MPI, 2009). 

Furthermore, tourism and travel have been seriously di stressed by the emergences of pandemic 

d iseases (UNWTO, 2009). Since conference touri sm requires movement of people it is affected 

by the same circumstances. 
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Understandin g th e demand and supp ly s id e of con ference touri sm industry is quite important for 

the success of thi s dynam ic sector. On one hand, predicting a demand on the s ide of government 

and public sector spending huge in vestment for conference touri sm. On the other hand, the 

supply side of conference tourism industry is highly dominated by the deve loped world. Among 

oth er reasons; the headquarters of internationa l organizations are situated in the deve loped world, 

they have suffic ient infrastructure, effective marketing intelligence accompani ed by tourism 

satell ite account so as to make a re li ab le decision mak ing process (Rogers, 2008). 

Mo reover, there is a fierce compet ition among developed desti nations and emerging ones to 

develo p thi s secto r because it brings low carbon print, high expenditure and socia ll y conscious 

touri sts. This fact is much more exacerbated by intense investment in infrastructure, marketing, 

and human reso urces. Consequently, not onl y construct ion of various infrastructures that co ul d 

accommodate thi s dynamic industry but also maintaining them and assuring return on in vestment 

becomes a rea l cha llenge (Lad kin and Weber, 2005). 

Conference by defin ition involves and is all about people . Therefore those people who are 

wo rking in conference tourism circle must demonstrate the fo llowing skill s such as, interactive 

ab il ity, sociab le w ith any ki nd of peop le, accommodative, team player and others. For this reason 

trained human reso urce is crit ical success for conference tourism (Rogers, 2008). This is because 

considering the fragi Ie nature of the sector it requires human capacity training from managerial 

and supervisory to skilled or semi-sk illed wo rk fo rces. 

o Vi ,tual meeting technologies are developing and evolving at a rapid rate. Hence, they emerge as 

one of the challenges for future deve lopment of conference tour ism industry. Thi s is beca use 

such technolog ies have become accessible to everyone and as more people are more acquainted 

c 12 I P age 



with such techno log ies it could eventuall y reduce the need for face to face meetings (Lad kin , 

2006). 

2.4.2. Opportunity of Conference Tourism 

Since 1960s Add is Ababa has been serving as an important convention dest ination concerning 

Africa. Thus, Add is Ababa has been a seat of various regional, continental , internat ional 

orga nizations and over 120 dipl omatic miss ions are inex istence for instance; UNECA, AU, The 

<) Fede ration of African Societies of Chemi stry (FASC), Horn of Africa Press Institute (HAP I) and 

other organi zat io ns (AACA, 2011). Being headquarters of these orga nizations Addis Ababa is 

more likely to host annual meet ings concerning these and other organizations. 

The government of Ethiopia has acknowledged the ro le of tourism under the current Five Year 

Growth and Transformat ion Plan 20 I 0-20 16 (GTP). Under th is plan any touri sm deve lopment 

has to promote and preserve the d ifferent ethnic gro ups of Ethiopia cu ltu re and ways of life and 

must play as an importan t tool for reducing poverty in the country. FUl1hermore, it a lso insists 

that to uri sm deve lopment must be susta inab le and should benefit the community. Th is is a c lear 

ind icati on and determ ination of the govern ment for any type of touri sm development including 

in conference tourism (MoFED, 2010). 

It was in 2008 Add is Ababa had become a member of ICCA, an organization which was 

estab li shed in 1963 (AACA, 2007). Hence, currently thi s internationa l organization has 900 

members and wo rking with 86 countries worldwide (ICCA, 2010). To take part in such globa l 

network will ena ble th e c ity to stay connected with conference planners and organi zers to 

consider Add is Ababa as one potent ial meeting place. Furthermore, to effectively exp lo it 
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conference touri sm market the government of Ethiopia has planned to establi sh convention 

burea u under the MoFA (Markos, 2011). 

It is obvious that the ' major reason why tourists are drawn into Ethiopia is because of its rich 

cultural and hi storical heritage. The country has nine internationally recognized world heritage 

sites th eses are; Fasi l Ghebbi, Gondar Region (1979), Aksum (1980), Rock-H ewn Churches, 

Lalibe la (1978) , Sim ien National Park ( 1978), Lower Valley of the Awash (1980), Lower 

Va ll ey of the Omo (1980), T iya ( 1980), Harar Jugol, the Fortified Historic Town (2006), Konso 

Cultura l Landscape (20 II). While, Bale Mountains National Park (2008) and Dirre She ik 

Hussein Reli gious, Cultura l and Historical Site (20 11 ) were submitted and they are on the 

tentative li st (http://whc.unesco.org/en/statesparties/et). In addition to thi s, Ethiopia is sti ll 

considered by many tourists as undi scovered destination with its hidden treasures 

(Abdurrahman, 2007). This in part icu lar creates a comparative advantage for conference 

touri sts while attending their conference an opportun ity to visit the cu ltural and natural heritages 

of Ethiopia. In 20 I 0 according to Addi s Ababa touri sm and culture office the total number of 

fo re ign touri sts who have visited the city was around 154,765 and about 50 % of theses tourists 

stayed 8. 1 days. Thus the average spend ing per a night is 82 dollars by making 51,397, 124.4 

dollars annual ly (AACTB, 2011). 

Considering access ibility Addis Ababa th e nati on's cap ital is well connected by air. According to 

UNWTO 2004 report Ethiopian air lines was chosen as the best air lines in Africa . Furthermore 

J in Decem ber 20 II , Ethiopian a ir line became a third member of Star A lliance in A fri ca next to 

Egypt and South Africa. At present the 16 Star A ll iance airl ines members prov ide Africa with 

750 dail y flights to over 110 destinations in 48 countries. Thus, at the g loba l level, 28 Star 

Alliance ai rlines members provide more than 21 ,000 daily fli ghts to 1,290 destinations in 189 
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co untr ies. This move by Ethiopian ai r lines not only makes Addis Aba ba to be accessed more 

easi ly from any part or th e wo rld but a lso reaffi rmed Addi s Ababa pos ition as hub in the Eastern 

Africa (Star Alliance, 2011). 

In the year 2003-2008, to uri st arri va ls to Ethiopia grew by a tota l of 50% . This impress ive 

to uri sm growth is very much att ributed to many factors like the existence of relati ve peace, 

der!,ocratizat ion, improved internati onal relations and privatizat ion efforts of the government 

(EUROMONITOR INTER NATIONAL, 2009). Furthermore, according to WTTC, the direct 

contribut ion o f trave l and tourism consti tutes 4.6% of Ethiopia's GDP and in 20 11 expected to 

grow around 5.6 % and 3.9% by 202 1 (WTTC, 2011). T hi s is a c lear ind ication that touri sm has 

became as one o f the important economic power in the country. 

In 20 II , from December 4-8 , Addis Ababa has successfu ll y hosted the 16'h ICASA conference 

~ and aro und 10,000 partic ipants have attended this event (ICASA, 2011). Th is has a clear 

indica tion that Addi s Ababa has ca pability to host such magnitude international conferences . In 

other ways it a lso co nfi rmed Addis Ababa as diplomatic cap ital of Afri ca . At present major 

Confere nce facili ties' and services whi ch can accommodate from sma ll to large events are; 

() 

J 

UNCC ( 1435 seats), Sheraton hote l Labell a hall (85 0 seats), Hilton hote l (700 seats), Geion hotel 

(800 seats), G loba l hote l (800) and others (Gella la u, 2002). Thus, the m illennium ha ll can host a 

tota l ca pac ity 35,000 peo p le (ICASA, 2011). Furthermore, th e newly bu il t AU convention center 

the ma in conference hall can sit over 2500 people, with 1040 people in the I st floor balcony, 679 in the 

2nd floor balcony and 786 in the 3rd floo r balcony. The Center is fU l1her equi pped with a medi um-size 

conference hall with a capacity of 68 1 seats (AU, 2012). 
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2.4.3. Benefits of Conference Tourism 

According B5r5cz tourism considering movement of people it wou ld have an impact on 

ecmiomical , en vironmenta l, natural and soc ial effects upon destinations (Horvath, 2011). 

Conference tou rism has a ll rounded benefit to the confere nce destinations. Since 1980s 

governments have aggressive ly promoting event touri sm with the hope maximizing generating 

from the sector (Aitken , 2002). 

The most obvious benefi t of conference tourism IS economic one and it has various 

manifestations. It creates a ll yea r round job oppOltunities by avo iding the seasonali ty of tourism 

sector. Hence, thi s sector has a lso prov ides employment opportunities for the ski lled work force 

at the national level (Meetings and Events Manifesto for Britain, 2010). FU lt hermore, 

conference tourism have hi gh quality, high yield of any lei sure tourism. They also complement 

each other since they utilize th e same infrastructure (Business Tourism Partnership, 2007). For 

instance, conference touri st on average per de legate depends on outdoor activates they are 

engaged spends between $579 to $739 or $222 to $277 and with an average length of stay 

between 2.54 nights to 3.55 nights. Furthermore what is more interesting is that th is money is 

spent more on host communiti es than hote ls and other amenities (Clark, 2005). As a resul t it 

generates more fo reign exchange for the destination ·. than any kind of tourism sector. 

Consequent ly, it can also bring business for wide range for loca l business (Horner and 

Swarbrooke, 2001). It also creates renewa l opportun iti es for urban areas and resort areas 

through developments projects that could benefit both communities at desti nation and leisure 

touri sts such as conference centers, exhib iti on centers, a ir ports and other infrastructures 

(Business Tourism Partnership, 2007). Another outcome of such an event is to bui ld a 

network, interaction and cooperation among conference .attendants whose purpose might be; 
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strengthening the relationship between local practitioners and researchers, expansion of 

knowledge and such co llaboration wo uld create conducive environment for innovation in areas 

of science and technology. What's more is that it could also serve as a means to promote local 

facu lty, destination reputation and as a favo rabl e destination for business tourism (Edwards et 

aI. , 2010). In addition to thi s it will a lso create significant condition for foreign direct investment 

and increased export earnings of conference destinations (Business T ourism Partnership, 

2007). 

Conference touri sm has also a soc ial impact on society by contributing its part in "health and 

wel lbeing, education, soc ial diversity, community sp irit and civic pride". Furthermore, it can also 

d iversify to uri sm attractions by either expanding the existing resources or creating new 

destinations (Meetings and Events Manifesto for Britain, 2010). Pat1icularly developing 

countri es considers hosting conferences which have internationa l significance as means to 

increase their acceptance and prestige within international community (Rogers, 2008). Recently, 

to minimize the environmental hazard s of conference tourism there is a shift towards green 

meet ings to assure environmental sustainabi lity. According to MPI (2009) survey 10% of the 

respondent's argue that there is a move towards green meetings and ' corporate responsib ility to 

use renewable sources of energy, recycled and environmentally friendly material s and to conduct 

paperless meetings. 

2.4.4. Negative Impacts of Conference Tourisnt 

It is ev ident that any type of tourism development could bring positive and negative impacts 

which cannot be avoid at the destination. Such impacts manifest from the fact that interm ingling 

of inbound tourists and local communities who has different soc ial background and values on 

one hand and spend ing power on the other (Archer et al. 2005). 
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It is true that events quite often bring considerable economic benefit to the conference 

destination. Thus, in assess ing the impact of events at destination leve l earlier models Input-

output modeling onl y focuses on th e economic aspects by disregarding soc io-cu ltura l and 

environmental impacts for the host communities. As' a result such narrow perspective could lead 

to wrong assumption among policy makers and public funding agencies to effective ly implement 

integrated deve lopment. However, Dwye r, Forsyth and Spurr, Blake and Madden have proposed 

a new model that is, computable general equilibrium modeling. This model gives stress "triple 

o 
bottom line approach" event impact assessment that encompass environmental , socio-cultural 

and econom ical aspects (Fo rsyth et al. 2007). 

. . 

According to Davos Declaration C limate Change and Tourism 2007, has acknowledged that 

climate is main resource for tourism and a sector wh ich is highly affected by changes in the 

climate. Thus, both UNEP and UNWTO have agreed tourism has an impact on climate change 

and its contribution towards g lobal warming is estimated around 5% (UNWTO and UNEP, 

2008). Among the negati ve impacts of conference tourism to the climate is pollution, wh ich has 

vari ous manifestations. The first type of pollution is related with air pollution , wh ich is often 

released from conference attendant ' s vehicles and generator s. The second type of pollution is 

o 
related with the exhaust systems of conference centers and other amenities like air conditioners 

and dust generated from these areas. The third type of pollution is related w ith noise pollution 

whic h emanates from concentration of conference attendants and their vehicles. The last type of 

pol lution is related with v isual pollution which results from "poorly designed centers not 

compatible with local architectural styles, use of unsuitable building material, use of large and 

ug ly advert is ing signs and poor maintenance of buildings and landscaping" 

(www.egyankosh .ac.in/bitstream .? 12345678911 / Unit-5pdD. Moreover, conference tourism can 
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cause a short or long-term environmental im pact up on the site or location change at the 

destination (Musgrave and Raj, 2009). 

Economically, the impact of conference tourism wou ld create a pressure on government funds 

and subsidy to deve lop and manage conference facilities and services. As a result it wi ll divert 

government attention from providing necessary facilities and services to the community into 

satisfying and meeting business tourist's wants and expectations. Moreover, it wou ld also make 

pressure on communities to spend many resources to meet the demand of business tourism where 

it could have created comparative advantage for themselves (Horvath, 2011). Furthermore, the 

problem may arise on the future usage of existing infrastructure is not fully exploited. Hence, 

this might be worsening by high rise of living standards for local population (Musgrave and 

Raj, 2009). 

With regard to soc ial impact of conference tourism has different implication on the host 

communi lies. Among the huge concerns ami pressure al the ueslinalion will be wiLh regard Lo 

safety and security. 'Furthermore, with the expans ion of convention centers and other facil ities 

established to cater the needs of the conference tourist will result in the reallocation of local 

people. Hence, the impact upon the loca l community would be in the disruption of the 

li velihoods of the community. What makes it worse is imbalanced distribution wealth (Musgrave 

and Raj , 2009). Another negative impact of conference tourism may result from unnecessary 

congestion in se rvi ce delivery and traffic jam for local communities (Horvath, 2011). The 

aggregated result of all this w ill be hatred about conference tourism and conference tourist. 
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CHAPTER- III METHODOLOGY OF THE STUDY 

3.1. Description of the Study Area 

3.1.1. Location and Climate 

Addis Ababa the cap ita l of Ethi op ia is located at 09° 02' N 38° 42'E, The c ity is geograph ica lly 

s ituated in the centra l part of Ethi opia and at an e levation of around 2 ,440 meter above sea level. 

Thus, the tota l area of the city occupies is 220km2 Moreover, Addis Ababa is s ituated among the 

c two important water shades of Abbay and Awash, The climate of Addi s Ababa situated between 

two of Ethi opia ' s climatic zones the Dega and Wena dega (Uhlig, 2003). 

There are three important factors that contributed for Addis Ababa being se lected as the capital 

o f Ethiop ia. These were ; the introduct ion of euca lyptus tree that a llev iates fire wood prob lem fo r 

both cooking and energy, the proc lamat ion of lega liz ing ownership of urban land and the 

construction of rai l way connecting Addi s Ababa with the port of Djibouti (Wessling, 2008). 

Add is Ababa is the seat of Federa l Democratic Republi c of Ethi op ia and the diplomatic cap ita l of 

Afri ca. According to Add is Ababa City Government, Finance and Economic Development 

Bureau (2002) th is metropo li tan has three strata of adm inistration; City Government at the top, 

10 Sub City Administrations in the Middle, and 11 6 W0r~(ia's ad mini strat ions at the bottom. 

3.1.2. Socioeconomic Background 

Addis Ababajust li ke any other c ity in the wo rld is basicall y made up immigrant population. The 

.) eth ni c compos ition of the city is made up of around 80 ethnic groups . According to Centra l 

Statis tical Agency of Ethiopia (2007 estimation) it has a population of 2,738,248. Hence, the 

dom inant ethni c groups in Addi s Ababa be ing; Amhara 47.04 %, Oromo 19.5 1 % %, Gu rage 

16.34 %, Tigre 6. 18 %, S ilt ' e 2.94%, and Ga mo 1.68%. Furthermore, the main languages spoken 
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In the city includes Amharic 71.0%, Oromiffa 10.7%, Gurage 8.37%,Tigrinya 3.60%, Silt'e 

1.82% and Gamo 1.03% (Population Census Commission, 2007). 

In 1900s Add is Ababa was basically a consumer city which was dependent on tributes and taxes 

collected from the country side . At present this cosmopolitan is endowed with diverse economic 

activates that range from commerce to manufacturing, finance , real-estate and insurance 

(Wessling, 2008). 

Figure No: 2. Map of Addis Ababa with sample sites 
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3.2. Research Design 

A stud y has em ployed both qualitative and quantitat ive descripti ve survey. A qua litative method 

was used in order to gather opinions of different experts who are working in the conference 

to uri sm ind ustry circle and get deeper understand ing of the research problem. Whereas, 

quantitat ive methods are used to assess the overa ll perceptions and service experiences of 

conference tourists and those employees who provide different services to conference tourists. 

3.3. Research S ubjects/Stakeholders 

To uri sm by its nature is a mUltidiscipline and has direct and ind irect linkage with vari ous 

economic secto rs. Thus, in order to understand thi s dyna!T!ic sector it is important to understand 

the pecu l iar characteristics of the touri sm industry. These are the tourist, touri sm business, the 

government at the destination and the host community (Goeldner and Ritchie, 2009). Therefore 

it is imperative for any kind of research at least touch these four elements. For thi s reason the 

stakeho lders for th is research are; MoFA; MoCT; ARCCH; AACTB; conference organ izers and 

International confe rence planners and organi ze rs in AU and UNCC; conference tourists; 

employees of important convention centers and those. who .provide direct serv ices to conference 

tourists have been be assed. 

3.4. Sampling Method and Sample Size 

Before starting a data co ll ection it is imperative to define a population to make it clearer how a 

samp le fo r the study is chosen. Consequent ly, the sampling method fo r thi s research is mainl y 

purpos ive. Hence, the sample popu lation would be consisted of those who occupy highest 

positions (directo r and manager) or positions directl y related to conference tourism. Furthermore, 
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these companies and organ izat ions are engaged IJ1 international conference tourism 111 Addis 

Ababa. 

In the beginning of this research the researcher has organized a semi structured interview with 

tou rism professiona ls. Hence, this method has created conducive environment to obtain general 

information about business tourism industry in Add is Ababa and discover the expelt opinion 

about the given questions. FUlthennore, w ith the acq uired information it has helped the 

resea rcher to define the focus of the study, namely the conference tourism, a sector considering 

its potential which st illunderut ilized in Addis Ababa. 

Suhsequent ly, two types of semi structured interviews have been designed. Thus, one of the 

designed semi structure interviews have been communicated with director and manager of the 

leading conference organiz ing companies; hotel convent ion centers and governmental 

v destination management organ izations in Addis Ababa. Moreover these sem i structured 

interv iews had been conducted with conference organ izer company Shebele Ethiopia conference 

service; UNECA; AU; MoFA; MoCT; ARCCH; AACTB; Hilton Hotel. While another semi 

structured interviews have been be designed to communicate with representatives of hotel and 

co 
restaurant owners associations, tour operators associations and other business who prov ides 

different services to conference tourists. During these interviews more information about the 

current status of conference tourism have been gathered, which allows the researcher to make 

initial conclusions and identify certain cha ll enges in the industry. As indicated in Table-I below 

indicates that li st of interviewed personalities together with their jobs and institutions. Moreover 

researche r has divided the genera l interview into three parts which are; Governmental 

Destination Management Agenc ies and Professional Association; International Organizations 

and Tourism Business. 
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T bl NIL' a e 0: 1St 0 fl nfervlcwe dP r' ersona Itles together with their Jobs and Institutions 
Insti tutional Interviewee Interviewee job P lace of em ploymeut 

Organizations Speaker- A Head of Tourism Professiona ls To.urism Professionals 
and assoc iations Associations 

Professional Speaker- B Sen ior officer under Business MoFA 
Association Diplomacy Directo rate 

Speaker- C Tourism profess ional AACTB 
Speaker- D Heritage Inventory, Monitoring and 

Classification Directorate Director. ARCCH 
Speaker - E Coordinator within Tourism MoCT 

Development and Marketing 
Directorate 

Internationa l Speaker - F Meeting Work Floor Officer AU 
OJ Orga nizations Speaker- G Conference Plann ing Supervisor UNECA 

Tourism Speaker - H Managing Director Shebell e Ethiopia 
Business Conference organ izers 

Speaker- I Groups, Conferences and Events Hi lton Hote l Add is 
Sales coordinator Ababa 

Speaker- J General Secretary Restaurant and Hotel 
Owners Associations 

Speaker - K General Secretary Tour Operators 
Associations 

Sow'ce: Researcher data 

Then, two types of structured questioners have been designed in order to asses both conference 

touri sts and employees who are work ing in conference tourism ind ustry . Thus, the questionnaire 

will be constructed using 5-point Likert scale wh ich can measure attributes influencing 

conference decis ion-mak ing process of conference attendees; frequency of their 

" conference visits; the average length of stay; evaluation of services and facilities and whether 

they have an interest to visit other parts the country. Whi le the same 5-point Like rt scale have 

been app lied fo r those employees in conference tourism industry in order to assess their 

percept ion about conference tourism and cha llenges they face. For both groups in each of the 

quest ions there wi ll be one open ended with one possible answer. 

Secondary data supports the information which was obtained during the sem i structured 

interviews; structured questioners; observations have helped to identify patterns or trends 

o 25 I f' age 



o 

3.5. Data Collection 

3.5.1. Data to be collected 

Prior to data co ll ect ion stal1ed the objecti ve of the study had been clearly explained. 

F1II1hermore, they were told that any information provided by the research subjects will be held 

confidentiall y. Hence. the data co llection process first started with an interview with 

gove rnmental destinat ion management institutions, international organizations and service 

sectors in the city from February 1,2012 - March 30, 2012. Later questionnaire have been 

di stributed to conference tourists and employees that provide different services to conference 

tourists from March 1, 20 12 - August 30, 2012. 

A study on conference tourism challenges and prospects in Addis Ababa has employed both 

qualitative and quantitative descripti ve survey. Hence, the qualitative data has been collected 

from II stake holders that are directly invo lved in international conference tourism in Addis 

Ababa about ; the trends of business touri sm in Addis Ababa in general and conference tourism in 

particular; comparative destination advantage of Addis Ababa as a conference destination; 

challenges and opportunities and what channels are they utilizing to exploit conference tourism 

market. While quantitative data have been collected from inbound conference tourists about; 

attributes influencing conference decision-making process of conference attendees; frequency of 

their visit and overall quality of the service provided for them at the destination , whether they 

have an interest to v is it other tourist attractions of the country. While at the same time 

quantitative data have been collected from employees that provide different services to 

conference tourists about trends of conference tourism; significance of conference tourism; their 

perception towards conference tourism. Furthermore, document analyses have been conducted 

after collecting important so urces ti'om MoCT, AACTB and UNCC. 
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3.5.2. Data Collection Techniques 

As instrument of data collection two separate semi structured interviews have been conducted 

first with tourism professionals and later with tourism destination managers and conference 

planners ; convention centers and hotel convention centers. Then, two separate semi structured 

questioners have been distributed to conference tourists and leading employees of convention 

centers and tourist facilities and services. [n addition to this, the researcher will also conduct 

personal observation on how meetings are planned, organized and marketed. Fllllhermore what 

roles and respons ibilities are expected from destination managers in Addis Ababa, tourism and 

tourism related business, conference organizing companies and international conference 

organizations have been assessed. Another task will be document analysis including statistical 

so urces, bulletins, brochures about conference venues, materials, journals, mticles , books and 

other published and unpubli shed so urces. 

3.6. Data Analysis 

Quite often structured questionnaires and semi-structured interviews are used together in order to 

substantiate the findings desp ite their differences in methods of data collection, analysis, and 

interpretation (Bmwn and Harris, 2010). Basically qualitative researches are conducted in 

order to acquire detailed information about the research problem. Hence in social SCiences 

qualitative research employees two common ways in order to collect data these are research 

diaries (or field notes) and interviewing. Thus, according to Woods describes interview as a 

conversation with a purpose (Woods, 2011). For this reason the researcher has also employed a 

semi structured interview as a means of qualitative data collection technique. After carefully 

recording each sessions had been followed by identifying, coding, and categorizing patterns or 
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themes that are fo und in the data. For thi s reason a sem i structured interview have been 

conducted with I I prominent institutions in the industry. 

,. The quantitat ive part of the data had been ana lyzed w ith the help of Stati st ica l Package fo r Socia l 

Sc ience (S PSS) Ve rsion 16. Hence, from its initia l thi s computerized stati sti ca l analys is had been 

made w ith sim ple frequency anal ys is (Percentage) and descriptive stati stics measures (Mean and 

Standard Dev iati on). Moreover, the fi ndings fro m computerized stat istica l analys is were 

o 
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presented with charts, tab les and d iagrams. Thus, the structured questi oner des igned uSlllg 

commonl y known S-point Likelt-sca le, each hav ing the va lue of ( I) Strongly Disagree, (2) 

Disagree, (3) Undec ided, (4) Agree and (5) Strong ly agree. It fo ll ows that, the average va lue 

was obta ined by d ividing the sum of each va lue by the number of rat ing sca le . Therefo re the 

rat ing or th e average va lue 3 is ri ght in the midd le and it indi cates neutrality. Fo r th is reason if 

th e sco re is less than 3 it is be low the average of agreement, and if the score is greater than 3, th e 

agreement is above average. To be more specific, if the mean fall s between O.S and 1.49 it is 

Strong Disagreement, between I.S and 2.49 Disagreement, between 2.S and 3.49 scored 

Undecided, between 3.S and 4 .49 Agreement and above 4.S score always Strongly Agree. The 

leve l of s ignifi cant d ifference is at a.=O.OS, which is the leve l of 9S% confi dence interval (2-

tai led). Acco rdingly, the va lue less than O.OS (p < O.OS) confirms th e ex istence of stati stica l 

difference between th e res ponses of the respondents. 
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CHAPTER - IV FINDINGS AND DISCUSSION 

In thi s chapter the data co ll ected will be di scussed by bring ing them into six main parts. These 

are, th e current status of business tourism in Ethiopia; the cu rrent status of conference tourism in 

Add is Aba ba; respondent's profil e; attributes influencing confe rence dec ision-making process of 

conference attendees; assessment of the service sector which has direct linkage with conference 

tourists; strateg ies or plans by diffe rent stakeholders to attract conference touri sm into Addis 

Ababa as we ll as the necessary improvements suggested by the interviewees to increase the city 

competit iveness in intern ational confe rence tou ri sm. 

4.1. Current Status of Business Tourism Industry in Ethiopia 

Business tourism is one of the tourism products Ethi opia offers while Add is Ababa plays a 

magneti c role for the attracti on of business touri sts. The pivotal rational e for that, among others, 

) 
is its being a seat of various international, continental and regional organizati ons. From 2006-

201 0 a tota l of 1,828, 149 inbound touri sts had visited th e country from which 45 7,7 11 were 

business tourists that rep resent 25% inbound to urists (MoCT, 2012). In 20 II in terms of GOP 

contributi on between leisure touri sts spending with that of business tourists was 8 1.2% and 

, 18.8% respective ly (WTTC, 2012). 

Even though, the center of excell ence at present is Addi s Ababa recently a lso other regional cites 

are a lso attracting business to urists. To mention but a few, two years ago Hawasa city 

cham pioned twice for attracting business touri sts. Moreover, Addi s Ababa and towns of its 

environs are now increas ing ly enti cing international confe rences. Hence, particul arl y those 

confe rences that are organized together with incenti ve trave ls are attracted to Besflu and Adma 

citi es . The reason behind it might be associated with the existence of reso rts and their prox imity 

to Add is Ababa. Recently a lso even maj or international conferences are being organi zed outside 
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of Add is Ababa. Thus, one example could be an international conference he ld in Bahar Dar 

' Tana high-leve l forum on security in Africa. It is fo r the fi rst t ime such a maj or international 

conference being organized outs ide of Addis Ababa. 

From MICE industry the most frequently organized events in Addi s Ababa are conferences and 

conventions. Substant ia l evidence for that can be in 20 I I -20 I 2 Addi s Ababa has hosted major 

conferences and conventions such as; ' Innovation Afri ca on ICT Deve lopment' , ' 16th ICASA 

Conference', '13 th World Congress on Public Hea lth ', ' World Economic Forum ' and 'AU Head 

of ~ ta tes Summit'. Hence, the nature of these events fall s into the categories of conferences and 

con ventions. Next to conferences and conventions, currentl y exhibiti ons are a lso emerging and 

someti mes as a part of confe rences. According to travel and touri sm index (20 I I) the number of 

international fai rs and exhi bitions Ethi opia ranked 82 out of 139 countri es . Exhibitions are 

organi zed mai nl y by private compan ies, governmental enterprises and Add is Ababa chamber of 

commerce. As compared to the fact that the co untry is being second populous nations in Africa with 

di v9rs ified economic reso urces exhi bitions remains under developed. Exhi bitions have a great 

potential in promot ing co untry image; fo re ign trade; investment and tourism potentials of the 

nati on. However, desp ite the importance of MICE industry to accelerate development whether at 

the c ity or country leve l there is no fra mework set to gui ding this sector. 

4.2. Current Status of Conference Tourism in Addis Ababa 

Despite Add is Ababa's have half a century experience in host ing international conferences but 

still confe rence touri sm remains a nove l industry in Ethi opia. From interviewed personnel there 

is 100% consensus that the ind ustry has shown a growth fo r the fo llowing reasons. 

First, conference touri sm development is di rectl y related to the genera l country's tourism 

develo pmen t. Accord ing to Trave l and Tourism Competit iveness Index 2009 out of 139 
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co untries Ethi op ian position in Afr ica was 3 1 Ih and 123 1h globally (Blanke & C hiesa , 2009). 

While in 20 II Eth iopian rank within Africa has been improved to 181h and g loba lly 122'h 

(Blanke & Chiesa, 2011). Moreover, broadly speaking it is a lso associated with the socio-

po litico- economic deve lopment of the country. More impol1antl y it is al so related with the 

nature of the government in power and economic po li c ies they follow at different set oftime. For 

instance, during imper ial regime the general touri sm sector has shown a tremendous 

development because it had a llowed private ownersh ip of property. However, right after the 

down fall of impe ri a l reg ime and the co untry had adopted sociali st philosophy which had 

discouraged the emerg ing private sector. Then, after 199 1 the country has aga in resol1ed to free 

economic principles. As a resu lt the tou ri sm sector, includ ing the conference tourism, has shown 

a re lat ive growth . 

Second, Addi s Ababa has serv ed 1960s as a dipl omatic seat of UNECA first and later for AU. 

Undisputedly. these organizati ons are we ll known fo'r ho lding meeting of vari ous kinds at 

different set of time. Be ing that the case, the presence of such prestig ious organ izations has 

attracted a range of international , continental and regional organizations in the c ity. According to 

MoF A (20 12) the re are 88 embass ies and foreign delegations, 8 charge d'affairs and 30 

intern ati onal and regional organizations are present in Addis Ababa. The result of all these things 

has increased in both potential and actual events being orga ni zed in Addi s Ababa. 

Third , according to IMF (2012) report from 2007-20 II Ethiopian economy has shown an 

average growth of II %. This growth has direct and indi rect impact on conference tourism 

industry deve lopme nt in the country. According to Speaker-E; 

For instance together with economic growth number of governmental institutions and 
their fimctions will be diversified. Consequently, these institutions eventually need 
trainings and other problem solving platforms. 
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In the past international conferences the city able to attract is mainly conducted by AU, UNECA 

and other international organ izatio ns. But now local institutions are al so attract ing international 

conferences for instance, ' 16th ICASA Conference' and ' 13th World Congress on Public Health ' 

was organi zed by MoH and ' World Economic Forum' by MoFA can be cases in point to va lidate 

the assertion. On top of that the economic growth witnessed so far causes the number of 

profess ionals in the area to surge. Hence, these profess ionals will establi sh their pro fessional 

assoc iati ons. Indeed, these a lso w ill result the increment of meetings and training programs as 

they are im portant to build the ir capac ity. 

Forth , after 1991 there is an improvement in both diplomatic re lations with the rest of the world 

and image of th e country. As a resu lt th e numbers of international organizations and 

nongove rnmental organi zations are a lso growing. For this reason, more and more convention 

planners are choos ing Addis Ababa as a venue for the ir events. Moreover, the presence of such 

prestigio us regional and international organi zations in Addi s Ababa has social, economical and 

po litica l benefits. However, for a long time the country was focus ing on soc io-po liti ca l benefits 

by disregarding the eco nom ic benefit. Accordi ng to Speaker-E; 

With the exception of Aji-ican heads of state summit and some mini meetings other events 
have been conducted outside of Addis Ababa. However, it does not mean all AU meetings 
should be held in Addis but if we make an effort we can make 2/3 of it to be held in Addis 
Ababa 

In ?ddition to this current ly there is a shift in Ethiopian forei gn diplomacy. Previous ly, Eth iopian 

embassies mi ss ions foc used mainl y po liti ca l dipl omacy but now business diplomacy has come to 

) the fo refront. One of the compo nents of Business Diplomacy is touri sm promotion. As a result 

MoFA and its d ip lomatic miss io ns abroad are required to promote Ethi opia tourism potentials 

inc lud ing conference touri sm. Whereas, has argued as conference touri sm is blooming globa lly. Addis 

Ababa is no except ion. Moreover, it is very recent ly the government has acknowledged conference 
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In 2007 UNCC had hosted on averages 100,000 delegates per year from which around 75% are 

from Africa . While the African Un ion Conference C~ntre whose occupancy rate was smaller, 

with an est imated 50,000 arriv als per annum (Co les and Mitchell, 2009). Moreover s ince AU 

and UNECA are politica l partners a new trend is emerging in working together in organizing 

major events. According to speakers G and H; 

For a long lime Aji-ican Finance Ministers used to conduct their meeting twice a year 
separately each meeting used to be organized by A U and UNECA separately. Bul now 
they will meet at once were both A U and UNECA jointly organizing this meeting on 
rotation basis. 

Third, in the past whenever AU conferences are conducted outs ide of Addis Ababa at the same 

time its employees used to move with it. However, now due to g lobal econom ic downturn 

austerity measures are undertaken by AU to minimize coasts. As a result of th is majority of AU 

meet ings will be held in its headquarters. 

Forth , one of the most crucial elements for successful conference tourism development is safety 

and security at the destination. Due to relative peace in Ethiopia the country is attracting more 

and more international conferences. Moreover, compared with other African countries Ethiopia 

has a long track recorded cons idering safety and security conferences and conference tourists. 

Fifth , important conference facilities and services such as international hote ls, convention centers 

and international a ir port all are concentrated in Addis Ababa. Adding to this the fact that 

Eth iopian a ir lines become a member of star alliances has made the city to be easi ly accessible 

from any pa rt of the world. 
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4.3. Respondent's Profile 

The quantitative part of this research has two separate data sets. The fi rst group that is inbound 

conference tourists and has been segmented in terms of sex, age and academic qual ifications for 

both groups and their experiences have been added for employees in the sector. Thus, the 

characteri stics of respondents are ind icated in Table-2 and Table-3. 

Table No: 2. Characteristics of Sampled Population of Inbound Conference Tourists 

Variab les Characteristics of Categories Respondents 
o FreQuency (%) 

Sex M 160 64 
F 90 36 
Tota l 250 100 

Age Bell ow 30 46 18.4 
30-40 72 28.8 _. _. 
40-50 94 37.6 
50-60 18 7.2 
Above 60 14 5.6 
Total 244 97.6 

Certificate 6 2.4 
Academic Diploma 24 9.6 
qualifications Degree 94 37.6 

MSC/MA 106 42.4 
PhD 14 5.6 
Other 6 2.4 

Total 250 100 
Source: Researcher data 

As indicated in the above Table- 2 from the total of 250 questioners' that had been distributed for 

conference tourists the Male population represents 64% while Female population was 36%. 

Moreover, in terms of age grouping around 37.6% falls between 40-50 and aro und 28 .8% were 

between the ages of 30-40. Whi le around 18.4% were bellow the age of 30. Whereas, between 

the ages of 50-60 and above 60 represent around 7.2% and 5.6% respecti ve ly. Furthermore, 

educat ional qua lifications of sample population were around 42.4 % MSC/MA, 37.6 % Degree, 

9.6% Diploma, 5.6%, PhD, 2.4% Certi fi cate and 2.4% had other qual ifi cation. 
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Ta ble No: 3. Characteristics of Sampled population from the Service Sector 

Variables Characte";stics of categories Respondents 

F requency (%) 
Sex M 35 58.3 

F 25 41.7 
Total 60 100 
Assistance professors 2 3.3 

Academic PhD 5 8.3 
qualifi cations M.A/MBA 4 6.7 

Degree 35 58.3 
Diploma 7 11.7 
Certificate 7 11.7 
Total 60 100 

Work Less than I 9 15 , 
Experience 1-2 7 11.7 

3-4 9 15 
MOI'e than 5 35 58.3 
Total 60 100 

Source: Researcher dalo 

o As ill ustrated in the above Table-3 from employees of the serv ice sector that had been surveyed 

the Male population represents 58.3% whi le Female's population was 4 1.7%. Whereas, 

educational qua lifications of employees represent around 58.3% have a degree, 11.7% Diploma, 

11.7% Certificate, 8.3 PhD and Ass istance professors 3.3%. Moreover, in relation to wo rk 

experience around 58.3% employees responded that they had been working in the sector for 
c 

more than fi ve years in the sector. While, those who have worked in between 3-4 years, between 

1-2 and less than a year each represent 15%, 11.7% and 15% respective ly. 

4.4. Analysis of Association Members' Motivations for Conference Participation 

One of the objectives of the study is to assess wh ich factors influence conference tourists when 

they decided to attend meetings abroad. Moreover, using simple descriptive statistics i.e. mean 

and standard dev iations in exp laining which factors affect their decisions when they attend . 

Thus, based on thi s respondents have identified the fo llowing factors as least motivators when 
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they decide to participate conferences abroad. These are, Desire to get away from routine work 

(M =3.46, SD= 1.041); Post convention pub li cation (M= 3.38, SD= 1.198); Cultural and historic 

heritage at the destination (M=3.32, SD= 1.003); Introduction to the next convention (M=3.32, 

SD= 1.003) and finally Spouse and guest program (M=2.16, SD = 1.141). Furthermore, the 

respondents have also added these three elements as motivators in conference decision making 

process. These are political decis ion on location of meetings, Language used and coast of living. 

o Table No: 4. Attributes Influencing Conference Decision-Making Process 

Motivational Factors Mean SD 
Price level 4.14 0.979 

Safetv at the destination 4.1 1.167 
Availability of direct transport 3.99 0.994 
Recommendations 3.92 0.746 
Image of a country 3.89 1.062 
Proximitv to the c itv center with its recreational infrastructure 3.84 0.845 
Extra opportunities available at the destination 3.83 1.096 

Weather at Convent ion Destination 3.8 1.198 
Prior knowledge about a country 3.79 0.987 
Geographical location 3.78 0.99 
Nove ltv of the convention destination 3.76 0.927 
Participation in the social and recreational activates 3.75 1.019 
A vai labil ity of pre Ipost conference sightseeing tours· and leisure 3.7 1.156 
oDDOItunities 
Opportunity to visit the convention destination 3.68 0.962 
Activates provided by convention planners 3.61 1.115 
Availabili ty of free time 3.6 0.896 
A vai labilitv of information about a country 3.52 1.13 

Source: Researcher data 

As illustrated in Table-4 below indicates that conference tourists have identified three major 

elements destination competitiveness and geographical location and access ibility and finally pre 

and lor post conference activates as a main motivators ' when they decided to attend meeting 

abroad. 
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4.4.1. Conference Tourists Traveling Habits and Traveling Trends 

The data which have been collected from conference planners, organ izers and convention hotel s 

c indicates that majority of international conferences in the city are mainly organized by 

c-

organizations based in Europe and NOlth America. However, they invite participants mainly 

from A frica and other parts of the world. In addition to this currently international conferences 

are al so being organized by people from Middle Eastern and East Asian is also emerg ing. 

Figure No: 3. Inbound Tourists by Country of Residence and Purpose of Visit 2007 and 
2008 
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As illustrated in Figure-3 continent wise there are three largest groups with a purpose of 

attending meetings into Ethiopia being Africans which are fol lowed by Europeans and NOlth and 

South America. While continents like As ia and Middle East have also substantial market in the 

sector. 
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As illustrated in Figu re-4 above around 28.8% of conference tourists respond that on yearly basis 

they participate international association meetings ' 4 times and more'. Moreover, aro und 26% 

respo nd that they trave l '2 times a year' in order to participate in internat ional association 

meetings. Whereas, those who say ' never' and '3 time a year ' participate in international 

association meetings ~ach represent 15.2% respective ly. Fina lly around 14 .4% state that 'once a 

year' they travel abroad to attend international association meetings. 

Figu re No: 5. Average of Length of stay at International Association meetings 
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As indicated in above Figure-5 around 51.2 % of conference tourists their lengths of stay at the 

destination were ' 4 days and more'. Furthermore, around 40.8 % respond that they spend '2-3 

days ' at the conference destination . While around 5.6% and 2.4 % of conference touri sts respond 

that on average they spend 'over ni ght stay ' and' I day' respectively at the destination. 

Table No: 5. T raveling Habits of Conference Tourists 

With whom are yo u traveling into Percentage Valid percen tage C umulative 
Addis Ababa? percentage 
Alone 68.8 68.8 68.8 
With SDouse 2.4 2.4 71.2 
With co lleagues 28.8 28.8 100 
Total 100 100 
Source: Researcher data 

As indicated in the above Table-5 since the trave l itse lf is more business than lei sure around 

68.8% of conference touri sts' travel alone to attend conferences in Addis Ababa . While around 

28.8% respond that they were traveling with their co ll eagues and onl y 2.4% conference tourists' 

trave l wi th their spo u~e . 

Table No: 6. Source of information about Ethiopia/Addis Ababa 

Source of information about Percentage Valid Percentage Cumulative 
Ethiooia/Add is Aba ba Percenta!!e 
Internet 53.6 57.7 57.7 
Colleag:ues 20 2 1.6 79.3 

-, 
Fri ends 4.8 5.2 84.5 
Med ia 14 .4 15.5 100 
Miss in g: va lue 7.2 100 
Tota l 100 

Source: Researcher data 

As illustrated in the above Table-6 source of info rmat ion about the destination was the virtual 

experience ' in ternet ' that represents 57.7%. Next to internet another source of information about 

the destination we re from their 'co lleagues' and ' med ia' which represent around 2 1.6% and 

15.5% respect ive ly. Fina ll y, around 5.2% of conference touri sts sated that they depend on their 

' friends' as a source of inform ation. 
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4.5. Public Private Partnership 

Private-public-pa rtnership is an important model for touri sm development particu larly in 

developing countries . Furthermore, using this model cou ld help to facilitate for the growing 

demand to conference touri sm fac ili ties and related services in the c ity. Despite this huge 

potential so far MoCT had not embarked on any private-public-partnership in developing and 

expandi ng of tourism resources in the country (Asubonteng, 2011). Moreover, in recent years 

the private sector is play ing an active ro le particularly in conference tou rism deve lopment. 

According to speaker B; 

During ICSSA conference sheik Alamoden has spent around 4 million Euros to 
renovate the millennium hall to accommodate 10000 participants. And also during 
World Economic Forum the private sectors had paid 3500 Swiss franc (67000 birr) for 
registralion and different organizations had provided assistance for the success of the 
conference such as horticulture exporters had provided with flower arrangements; 
coffee exporters had provided with half a kilo for every conference participant about a 
lolal of 500 kilogram to the participants and tour operators has also provided their 
support. 

4.6. Green Meetings 

Green meetings are those events des igned , organized and implemented in a way that minimizes 

negative environmental impacts and leaves a positive legacy for the host commun ity. This 

principle includes red ucing env ironmental impacts of meetings; drawing a greening strategy that 

fits to the reg ional context; change in how conference venues, accommodati ons and catering 

services operates; a change in organizing the meeting; ut ii ization of Local transport and materials 

wh ich are used for Exhibiti ons (UNEP, 2009). 

The country is now on the verge building Climate Resili ent Green Economy. For this reason any 

tourism development including in conference touri sm deve lopment should be consistent with thi s 

policy. Recent ly there is a posit ive trend in constricting hotel s in and around important 

confere nce ce nters in Addis Ababa. For instance hotel s surround ing UNNC and Grand AU hotel 
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in the premises of AU are some of the examples with this regard. Moreover, there is also a 

change in the practice of important international conference centers in minimiz ing the impact on 

env iro nment. Such practices include mak ing conferences as much as possib le paperless meeti ngs 

by sending soft copies major conference the findings and reports to conference pa11icipants. In 

addition to thi s in every copier and printer stickers remanding not to waste papers and when 

necessary to prin t material s back and front. Thus they are also utili z ing conference banners 

which can be used for multiple times. 

4.7. C hallenges of Conference Tourism Development in Addis A baba 

A ll the respondents agree that recently conference tourism has shown a relative progress. 

However, consider ing Addis Ababa being the diplomatic capital city of Africa and Ethiopia 

being the leader in UNESCO heritages in Africa the sector remains underdeveloped. Hence, each 

respondent have attempted to provide the reason why the sector remains underdeveloped . 

Moreover, Table-7 be low indicates that the performance of conference tourism sector in Ethiopia 

from the period of2006-2010. 

Table No: 7. Total Numbers of Tourists into Ethiopia and Conference Tourists from 2006-
2010 

Year Total number of Tourist Meetings, Conferences and % 
Arrivals Congresses 

2006 290,458 40,000 13.8 
2007 3 11 ,943 17,882 5.7 
2008 330, 157 15,721 4.8 
2009 427,286 47516 11 
2010 468,305 36145 7.7 
Total 1,828,149 157,264 8.6% 

Source: MoCr. 2012 

In 2006 from the total of 290,458 inbound tourists who had visited the country th e conference 

touri sm market represents around 13.8%. Hence, in the sated period conference tourism had 
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become the forth moti vator for touri sts to visit Ethiopia next to vacation , transit and business 

touri sts. Whereas, in the year 2007 conference tourism market shown a sharpl y decl ined 

represents 5.7% from 3 11 ,943 inbound tourists who had visited the country. In 2008 the overall 

internationa l tourism 'sector was affected by the global economic downturn. The most affected 

tourism segment in Ethiop ia was vacat ion tourism which had declined by 4.2%. Moreover in 

2008 conference to urism continued to decline and it had contributed 4.8% to the overa ll inbound 

touri sm (MoCT, 2010). Moreover, as ind icated in Table-4.6 from 2006-20 I 0 performance of the 

touri sm sector it was in 2009 the largest group of conference tourists visited the country and 

wh ich constitutes 11 %. However, in 20 10 despite the growth in the number of inbound touri sts ' 

conference tourism had declines in number of conference touri sts that represent 7.7%. 

Anoth er source of inform ati on with regard to the performance of conference tourism globally in 

general and Addis Aba ba in parti cul ar is Internationa l Congress and Convention Association 

(ICCA). Desp ite the limitations ICCA stat ist ics have from the period of200 1-201 0 Addis Ababa 

had hosted a tota l of 49 international association meetings (See Table-8 be low). 

Table No: 8. The Associa tion Meetings Market 2001-2010 

Addis Year Tota l Nu mber Of Tota l Num ber Of Percentage 
-' Ababa's Meetings G loba lly Meetings In Addis Ababa 

Rank 
2151h 200 1 5262 0 -

2002 6090 4 0,065 
2003 6294 2 0.03 1 
2004 7524 0 -
2005 7825 5 0,063 
2006 8549 7 0.081 
2007 9036 6 0,066 
2008 96 10 13 0.135 
2009 9255 4 0,0043 
2010 9 120 8 0.887 
Tota l 78565 49 100 

Source: ICCA , 2011 
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4.7.1. Lack of Commitment and Awareness for Tourism Sector 

The general tourism sector is affected by lack of comm itment and awareness about the essence 

of tourism that manifests in both government and Private Sectors. However, the government has 

a duty to shape the tourism sector through pol ices and strateg ies. Even though there are some 

improvements parti cula rl y right after the inclusion of tourism in the PASDEP as a means to 

poverty alleviation. Hence thi s plan with regard to tourism development was meant to achieve 

two impo.1ant two things. There were for tourism to plny··as a catalyst to the development of the 

nation and to make Eth iop ia by the year 2020 one of the top ten touri st destinations in Africa 

(MoFED, 2006). However, if touri sm meant to achieve thi s objective a great deal is expected 

from the government and its parastatal organizat ions. For instance, after EPRDF has assumed 

power the draft touri sm pol icy had to wait for more than 10 years to be ratified in 2009. This in 

part icular has hampered the sector in terms of the attention g iven for the sector and budget 

a ll ocated. This in turn has affected the overall development of the sector. In add ition to that 

considering that Addis Ababas potential in conference touri sm development still sufficient 

marketing and promotion have not been done. Currently, there is an interest from the government 

to deve lop the conference touri sm potentia l the city has. According to speaker C; 

it has been a year since the government announces that it has plan to open a convention 
office but still it did nol happen yet. Hence, the tourism sector requires much al/enlion, 
concern and appropriale support from the government. 

Whereas there is also a prob lem among the privet sector which failed to understand the market 

and take advantage of conference tourism development in the city. For instance, there is huge 

domestic conference touri sm market potential in the city but quite often conference touri sm is 

being assoc iated with on ly international segment. According to Speaker-E, 

At one lime 1 remember that when the Mo e T recommend hotels to construct 
conference halls they were only associate it with wedding and other social events. 

451 Page 



However, at presenlthose accommodation establishments who have conference halls 
in the city are generating 30%- 35% of their income Fom the conference tourism 
indusny. This revenue is not only Fom sell of conference halls rather Fom food and 
beverage, room and other amenities. 

Furthermore, those who engaged in touri sm busi ness in the city are not v is ionary. Thus, they 

onl y look fo r qu ick return by d isregarding the country' s image or their contribution to the 

tourism industry or making reasonable profit through t ime. In add ition to thi s, they don ' t consult 

or even hi re profess iona ls on the in itial phase or even after they sta,t operation. Thus, the 

o outcome of a ll these things w il l be se rv ice di ssatisfaction in any kind of touri sm deve lopment. 

4.7.2. Absence ofStructUl'e and Organization for the Tourism Sector 

Accordi ng to Travel and To urism Competitiveness Index 20 II Ethiopia's travel and tourism 

regu latory frame wo rk had been ranked the lowest rank 132 out of 139 countries (Blanke & 

C hiesa, 2011). This is a genera l indication that the touri sm sector lacks appropriate structure and 

organ izational arrangements. 

Amo ng the principle actors in attracting internat ional conferences into destination are 

Convention and Visitor Bureau (CVB). CVB is genera ll y a nonprofit organizat ion that represents 

a ll travel and to urism suppliers at the dest ination . CVB work to bring meetings, confe rences, 

convent ions, movie shoots, SPOltS and entertainment events to their city (Tinnish, 2007). 

However, from interv iewed inst itutions there is a 100% consc ience on intern ational conferences 

Addis Ababa so far had been attracted on ly by the vi,tue of international organizat ions main ly by 

AU and UNECA. What made it worse is that absence of nat ional strateg ic plan concerning 

M ICE in general and conference tourism in part icular. This has created confus ion in the overall 

management of the sector. Currently, different international, regi onal, sub continental 

organizations a re cond ucting their meetings in Africa. However, countries like South Africa and 
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Kenya has hosted in 201 1 a total of 84 and 30 international conferences compared to 10 

conferences Ethiop ia hosted (ICCA, 2011). Their strength li es in their CVBs which effectively 

lobbed those international meetings into their respective countries. 

Tourism and tourism related business in the c ity lacks a framework for coordinated effOlt to 

effecti ve ly exp loit the conference touri sm market. For instance, conference organ izers fail to 

involve tour operators. In countries like Kenya they have a tourism board which serves as a plat 

o form for those which are invo lved in the sector. Moreover the trend in other countri es prior to 

conference touri st' s arrival through their tourism board they will inform the tourism business. 

Hence, they collect their contact information from CVB under touri sm board prepares tour 

packages based on their interests and se ll these packages. However, absence of pre and or post 

conference city tour packages or other tour packages meant lost opportun ity for the destination. 

Another challenge concerning conference tou ri sm development in Addis Ababa is a problem of 

transparency. According to speaker C; 

Everything is a big secret when the meeting takes place or informs AAerE to prepare 
exhibitions or other promotional materials at the convention quite often we beg them to 
give liS a stand at the convention so that the city could be promoted. 

4.7.3. Transportation Facilities and Services 

Transportat ion and travel in Addis Ababa is characterized by increasing pressure on public 

transport, in appropriate location of mass transit terminals and inefficient traffic management 

(Nyarirangwe, 2008). It is imperative that easy access into and within destination is very 

impOltant for successful tomism development. Accord ing to travel and tourism competitiveness 

report 201 1 the quality of g round transpOlt network in Ethiop ia had been ranked 86 out of 139 

countries. Moreover, in terms of Internat ional air transport network Eth iopia ranked 47 out of 

139 countries (Blanke & Chiesa, 2011). Currently, in add ition to Ethiopian a ir lines there are 
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around 26 air lines that connect the c ity with the rest of the world. However, with regard to land 

transportation there is a problem at service deli very and capac ity which is ex pressed in shortage 

of vehicles, traffic jam and closed roads. 

Table No: 9. The ava il ability of information about Transportation within Addis Ababa 

Information abo ut Percentage Valid percentage C umulative percentage 
transportation 

Completely unavailab le 7.2 7.2 7.2 
Unavail ab le 23.2 23.2 30.4 
Undecided 10.4 10.4 40.8 

o Avai lable 46.4 46.4 87.2 
Eas il y available 12.8 12.8 100 
Total 100 100 

Source: Researcher data 

As ill ustrated in Table-9 above arou nd 46.4% and 12.8% of conference tourists respond that 

infqrmation about transportation was 'ava ilable ' and 'eas il y avai lable ' respectively. While 

around 23.2%, 10.4% and 7.2% respond that the information about transpOltation was 

'unava il able ' , ' undec ided' and 'completely unavailab le' respedivel y. 

Table No: 8. Safety and Securi ty of Transportation in Addis Ababa 

Safety and security Percentage Valid percentage Cumu lative percentage 
Very bad 4.8 4.8 4.8 
Bad 12.8 12.8 17.6 
Undecided 20 20 37.6 
Good 34.4 34.4 72 
Very good 28 28 100 
To tal 100 100 

Source: Researcher data 

As indicated in the above Table-I 0 aro llnd 34.4% and 28% of conference tou rists during their 

stay had eva luated the sa fety and security of transportation as 'good ' and 'very good ' 

respectively. While, arollnd 20%, 12.8% and 4.8% of conference touri sts had evaluated the 

safety and security of transportation as ' undecided ', ' bad ' and 'very bad ' respectively. 
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4.7.4. Hospitality Industry 

Hospitali ty industry is a term most frequently used as a synonym for hote l and catering industry 

or services (Medlik, 2003). Addis Ababa being a set of various international organizations the 

se rvice sector has to provide effic ient and effecti ve service with competiti ve price. However, the 

tour ism and hospitality sector in Addis Ababa is not well deve loped and lack international 

standards. Consequently, when Addis Ababa compared with Ca iro, Nairobi and Johannesburg 

the overall se rvice delivery in terms quality and quantity is still very poor. According to travel 

and· touri sm index (20 I I) hotel price in Ethiopia has sco red th e lowest 11 5 out of 139 countri es . 

Despite growth in the constriction of hotels there is a problem with site se lection, parking space, 

green area and they are concentrated at one place. According to speaker C; 

Earlier there were legislations which they restrict such things but now either they are 
j orgollen or not fully be implemented. 

Table No: 11. Price levels of Accommodations in Addis Ababa 

Price of Percentage Valid percentage Cumulative percentage 
accommodations 

Very inexpensive 12.8 12.8 12.8 
Inexpensive 24.8 24. 8 37.6 
Undec ided 18.4 18.4 56 
Expensive 34.4 34.4 90.4 
Very Expensive 9.6 9.6 100 
Total 100 100 
Source: Researcher data 

As illustrated in the above Table-II respond that around 34.4% and 9.6% of conference tourists 

resp-ond that that the price of accommodation as 'expensive ' and ' very expensive' respective ly. 

While around 24.8 % and 12.8% of conference tourists respond that the price of accommodat ion 

in Add is Ababa was ' inexpensive ' and 'very inexpensive' respectively. Whereas around 18.4% 

respond ' undecided' about the price they were charged for their accommodations. One reason 

might be quite often those who o rganize th e conferences cover these coasts . 
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Table No: 12. Price levels of Food and Beverages in Addis Ababa 

Price of Food and Percentage Valid Percentage Cumulative Percentage 
Beverage 
Very inexpensive 12.8 12.8 12.8 
Inexpensive 20 20 32.8 
Undec ided 22.4 22.4 55.2 
Expensive 34.4 34.4 89.6 
Very expensive 10.4 10.4 100 
Tota l 100 100 

Source: Researcher data 

As indicated in the above Table- 12 around 34.4% and 10.4% respect ively respond that the price 

of food and beve rages were quite 'expensive' and 'very expensive'. While aro und 20% and 

12.8% respectively state that the price of food and beverage were ' inexpensive' and 'very 

inex pens ive'. Fina ll y, aro und 22.4% respond undecided about prices of food and beverages. 

Thus sometimes those who organ ize the conference cover these coasts. 

Accord ing to Speaker-G, argues that there are inadequete industrial canteens that qualify to 

provide that meets internationa l standard Food and beverage services for conference delegates. 

Since majority of conference delegates in UNCC are international conference tourists 
and some are even in higher positions therefore they expect certain standards. At present 
UNCC have a contract with Sheraton Addis because it is this institution that can only 
provide foods with quality and at the same time quantity. For this reason from all 
revenues allocated for organizing the conference almost 2/3 of the budget goes to this 
hale/. 

Table No: 13. Qualities of Food and Beverage in Hotels/ Restaurants/Cafes 

Quality ofF&B in Hotels/ Restaurants Percentage Valid C umulative 
/Cafes percentage Percentage 
Bad 20 20 20 
Und ecided 32 32 52 
Good 29.6 29.6 8 1.6 
Very good 18.4 18.4 100 
Total 100 100 

Source: Researcher data 
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As indicated in the above Table- 13 around 29.6% and 18.4% of conference touri sts has eva lu ated 

the quality of food and beverages as 'good ' and 'very good ' respectively. While around 32% and 

20% of confe rence tourists respond that the qua lity of fGod and beverages that was delivered 

during their stay as ' undec ided' and 'bad' respectively. 

According to trave l and tourism index (20 II ) the total number of Hote l rooms in Ethiop ia has 

scored amo ng the lowest 133 out of 139 countries. Among the challenges in conference tourism 

developme nt in Add is Ababa has been a capacity problem. Thus, hotels, convention centers and 

other services and faciliti es im pol1ant for conference development in Addi s Ababa are quite 

limi ted . As a resu lt o f th is conference participants were ·forced to stay in loca l hotels and guest 

houses. Moreover, Speaker-I , a lso argue that; 

Whenever major events are organized in Addis Ababa such as A U head oj state summits 
we are jorcing our guests to leave their booked rooms or venues to post pond their 
meetings. 

The hote l industry recent ly is showing growth in Addis Ababa but still the prob lem is not 

absolutely so lved. Fo r instance, a num be r of hotel s be ing constructed in and aro und UNCC such 

as Jupiter international, Intercontinental , Radisson blu and others are fl ourishing. These hotels 

have an in tent ion of attracting conference tourists. Despite the growth in accommodation 

estab li shmen t" s hote l occupancy rate in Add is Ababa is 80% and sometimes 100%. One major 

factor that attri buted for increase in hote l occupancy rate in Addi s Ababa is conference touri sm. 

Hosp ita lity industry is highl y affected by capacity building particularly in human resource 

deve lopment. Accord ing to trave l and tourism index (20 II) human resource development out of 

139 countri es Ethiopia scored among the lowest in primary education enro llment ( 119), 

Seconda ry educati on enro llment ( 124) and Extent of staff training (122). There is a huge gap 

between the demand hospitality industry requ ired with and suppl y side of training institutions. 

What made it worse is that training insti tut ions themse lves are not well staffed with trained 
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professionals . Desp ite the contribution of the private sector in bridging the gap they lack support 

from the government. ' In recent years the quality of education provided by training institutions in 

tourism and hospitality education has shown a decline. According to speaker C; 

One of the oldest troining institutions in tourism and hospitality education in the country 
is C7T!. However, this institution has shown decline in the quality of education it 
provides. For this reason currently it has dropped from the status of institution into a 
center CTTC . 

In TVET' s as well they are not staffed with well tra ined professional s. According to speaker J; 

For instance, majority of teaching staffs in TVET are people with home economics 
background. These people can educate trainers with menu preparation and balanced diet 
but they don ', have appropriate background on how Front office, Kitchen, Food and 
Beverage service and Housekeeping/unctions. 

For thi s reason the gove rnment has to give appropriate budget and attention for the hospitality 

sector and education . Consequentl y, it w ill ensure the quali ty of service provided for tourists and 

sustainab ility orthe sector. 

4.7,5, Conference Facilities and Services 

Travel and Tourism business environment and infrastructure in Ethiopia have been ranked one of 

the' lowest scoring 132 out of 39 countries (Blanke & Chiesa, 2011). However, there are two 

different arguments whether sufficient conference facilities and services are in existence are or 

not. The first gro up argues that Addis Ababa has a capacity to host complex conferences but not 

in terms of conference attendants. For the reason related to insufficient number of convention 

centers and related fac ili ties and services in the city. For instance, if Add is Ababa to host a 

conference for more than 10, 000 the c ity conference capac ity is large ly dependent on a s ingle 

hall (mil lennium hall) considering the limitations it have. Moreover, they a lso doubts whether 

conference tou ri sm fac ili ties and services in the city corresponds to international standards or 

not. Hence, they argue that majority of the conference hall s in the city can accommodate only 

pulmonary meetings. However, there is no space fo r brake out sessions which are as important as 
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the pulmonary meetin gs. Furthermore, majority of conference hall s in the c ity lacks th e 

fol lowing fac ili t ies such as; insuffi c ient exhibition space or for other soc ial events; public 

addressi ng systems; interpretation and audio-visual systems. Furthermore, whenever 
r 

internati onal and governmental de legates together w ith j ournali sts come for conferences and th ey 

req uire hi gh speed broad band internet connections. Even th ough this problem is to some extent 

so lved but still the service have to be improved. However, facilities such as v ideo conference are 

not easil y yet avail abl e. Moreover, the data collected from conference touri sts who had attended 

thei r meetings was d ispleased with communication systems and the coast they were charged in 

Ethiopia. 

Among other reasons the problem lies during constriction maj ority of hotel s in the city were not 

prov ided with profess ional consul tation on peculiar fac iliti es hotels are required with or even 

about the benefits conference touri sm. As a result maj ority of hotels were and still are being 

construct on the basis of personal interests of the hote l owner. Adding to thi s majority of hotel 

owners in the city are not form hospita lity sector rather they are business men. 

Table No: 14. Correspondence of the Conference Venue to the needs of the Conference 

Correspondence of the conference Percentage Valid Percentage Cumulative 
venue to the needs of the Percentage 

conference 
Low 4.8 4.8 4.8 
Undec ided 14.4 14.8 19.6 
Good 55 .2 56.6 76.2 
Very good 23 .2 23 .8 100 
Miss ing 2.4 100 
Total 100 
Source.- Researcher data 

As illustrated in the above Table-14 around 56.6 % and 23.8% respond that the conference venue 

in which they had conducted their meetings corresponds to the needs of the conference as ' good' 
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and 'very good ' respecti ve ly. Whereas around 14.8 % and 4.8% state as 'undecided' and ' low' 

respectively on the correspondence of the conference venue compared with its needs. 

The second group disagrees with conference capacity as a major problem rather failure of the 

di fferent stake ho lders to attract conferences into the city. Hence, on yearly basi s there are 

number conferences .organized in Africa a lone. However, instead of concentrating to attract 

10,000 or more conference attendants at the same time there must be a focus on both medium 

and small international confe rences into the country. Moreover various hotel conference halls in 

the c ity and even international conference halls most of the time they are vacant. Therefore, a 

strategy must be induced to effective ly exp loiting using already existing conference touri sm 

fac iliti es and services. For instance sufficient marketin g and promotion has not been done for 

both loca l and international convention centers 

Figure No: 7. UNCC-AA Utilization Statistics 
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As ind icated in Figu re-7 above in the years 2004, 2005 and 20 I 0 occupancy rate at UNCC has 

dec lined below fifty percent. Hence, in 2004 the lowest occupancy rate recorded in UNNC wh ich 

was 38.4%. While in the years 2007-2009 there was an increase in both occupancy rate and the 
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number of conference attendants at UNCC. However, again in 2010 has shown a decline in both 

number of conference attendants and occupancy rate . Whereas, in the year 20 II has witnessed a 

relative increase in occupancy rate and number of conference attendants. 

4.7.5.1. Human Resource Development in Conference Tourism 

The conference industry is all about people. Therefore, the success of conference tourism 

industry development w ill be dependent on attracting people with the highest-quality 

interpersonal and organizational skills (Rogers, 2008). There are different specializations which 

in cludes in Event Operations; Events Marketing; Wedding Management and others. 

One of the cha llenges in conference touri sm industry development is insufficient and non 

professional conference organizers. Moreover, Speaker-E, argues that few conference organ izer 

compan ies are in Addis Ababa and they don ' t make an effort to contact international convention 

planners and to effect ively exploit the market. Moreover, Speaker-H argues that; 

The concept conference organizer itself is a novel concept for Ethiopia I remember it 
had been J 0 years since 1 started to organize conferences. At that time it was only my 
company Shebelle Ethiopia no other company existed. Since then relatively speaking 
more and more conference organizer companies are joining the sector. 

Adding to thi s not only in conference tourism sector but also the general tourism sector IS 

affected by absence of professiona li sm. Moreover, one of the chall enges face by different service 

sector in relation to conference tourism industry is that quite often conference organizers fail s to 

provide inadequate information as a result the actual event becomes disorganized. Furthermore 

majo rity of internati onal conference to uri sts are eli tes of the soc iety. Therefore , it is very likely if 

they are di ssatisfied with the se rvices delivery it will impact the future performance of 

conference touri sm and eventually the touri sm sector as we ll. Moreover, another aspect of th is 

problem is that few suppl iers for conference tourism industry including conference organizers. 
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For this reason we acquire fair share of the market in order to stay in business and there 
is no competilion and promoting ourselves for outside market. 

One of the peculiar characteristics of touri sm is co-production . For this reason it is important for 

those who work in the industry fu lly understands what kind of skill they are required with and 

right mentality towards it. Hence, form the data co llected from employees of various serv ice 

sector 100 % respond that conference touri sm is important for the country. And their responses 

we re focus on the economica l and political benefits assoc iated in hosting international 

conferences . To mention some such as hard currency for touri sm and tourism related business, 

att racti ng investment and fore ign di rect in vestment and image building. Moreover, when they 

required what makes conference tourists different from vacation or leisure tourists they had 

provided the following reasons. The main motivation for conference tourists is to attend 

conferences and the leisure motivation is secondary. In addition to this their stay at the 

destination is qu ite short and qu ite often involved in city based tourism attractions. Since 

majority of conference tourists are el ite of the soc iety they require exce ll ence in service delivery. 

Table No: 15. Avai lability of Profess iona ls in Conference Tourism and Related Services in 
Addis Ababa 

Are there enough ski lled profess iona ls in your Percentage Valid Cumulative 
organization that can cater conference Percentage Percentage 
tourist's expectations and needs in your 
or!!3nization? 
Insufficient at all 13.3 13.8 13.8 
Ill sufficient 2 1.7 22.4 36.2 
Undec ided 8.3 8.6 44.8 
Suffic ient 45 46.6 9 1.4 
Verv-sufficient 8.3 8.6 100 
Miss in g value 3.3 100 
Tota l 100 

Source: Researcher data 

As indicated in the above Table-1 5 around 46.6% and 8.6% of the employees that provide 

different serv ices for conference tourists respond that they have 'sufficient and 'very sufficient 
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profess iona ls ' respective ly in their organizations. Whi le around 22.7%, 13.8% and 8.6% 

respond as 'i nsufficient ' , ' insufficient at a ll ' and ' undecided ' respectively. 

Table No: 16. Are you provided with adequate information and trainings a head of 
conferences? 

Are you providedwith adequate Percentage Va lid percen tage Cu mulative 
information and trainings a head of percentage 
conferences 
Yes 40 40 40 
No 60 60 100 
Total 100 100 
Source: Researcher dafa 

As illustrated in the above Table-I 6 around 45% of the various serves secto rs that are involved in 

conference touri sm respond that ahead of conferences information and trainings were de li vered. 

Hence, so far the following train ings have been provided i;, the areas of new technologies, Event 

Management, Customer handling, Tour packaging and air ticket booking and car rental services. 

Wh il e around 55% of the respondents state that ahead of conferences neither information nor 

trainings were provided for them. 

Table No: 17. Interpersonal Skills of Employees 

Does your interpersonal skill affect the Percentage Va lid percentage C umulative 
overall conference tourist experience? percentage 

Very unlikel y 3.3 3.4 3.4 
Undecided 10 10J 13.8 
Likely 20 20.7 34.5 

Ve ry li kely 63.3 65.5 100 
Missing value 3.3 100 
Total 100 
Source: Researcher dolo 

As indicated in the above Table- 17 around 65.5% and 20.7% of employee's as 'very li kely' and 

'like ly' respective ly respond that their interpersonal skills could actua lly affect the overall 

conference touri sts experience. They provide the following reasons ; it will satisfy the conference 
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tou ri sts experience at the desti nati on and bring repetiti ve business; the only way to be successfu l; 

it can affect pos iti ve ly or negatively of the overa ll outcome of the conferences and fina ll y it is 

important in image build ing. While aro und 10.3% and 3.4% respond as ' undec ided ' and 'very 

unl ikely' about their interpersonal skill could actua lly affect the overa ll experience of confere nce 

tourists. 

4.7.5.2. Registration ProcedU/'e at the Conferences 

G One of the key factors fo r success ful conference is to be able to kn ow the li st of conference 

attendants a head of the conferences. However, there is a probl em not to be abided by conference 

registrat ion deadl ines. Thus, such problem manifests not only to local parti cipants but also 

internati onal pal1ic ipates. However, th e problem is more sever with loca l partic ipants particularly 

those conferences organized by the government. In most cases those who actua lly organize the 

conferences are not sure about confere nce participant list and their size. Moreover, this is 

remai ns the ma in cha ll enge ra ised by employees who works in convention centers and 

conference orga ni zing companies in the city. 

Table No: 18. Registration Procedures at the Conference 

Re{!istration procedure Percent Valid Percent Cumulative Percent 
Low 8 8.2 8.2 
Undec ided 14.4 14.9 23. 1 
Good 60 62 85. 1 
Verv good 14.4 14.9 100 
Missing 3.2 100 
Total 100 

Source: Researcher data 

As illustra ted in the above Tab le- IS around 62% and 14.9% respond that reg istration procedure 

at the confe rence they had attended as 'good' and ' very good ' respectively. Whil e, around 14.9% 

and 8.3% respond ' undecided ' and ' bad ' fo r the conferences they had atte nded . 
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4.7.5. 3. Exhibitions performance at the Conference 

Maj.ority .o f internati.onal c.onferences that are .organized in Add is Ababa are .organized t.ogether 

with exhibiti.ons. Hence, fer thi s reas.o n th ese wh.o .organ ize the c.onferences imp.ort exhibi ti.on 

materials from abroad which eventuall y have t.o be cleared with Ethi.op ian Revenue and Cust.oms 

Auth.ority. H.owever, it takes a ve ry l.ong precess and s.ome time the c.onferences might be 

c.ond ucted without it or damaged .or in s.ome .occas i.o ns they might shipped it back t.o their 

c.ountries. Fer thi s reas.on, it affects the .outc.ome .of the c.onference .on .one hand and the 
c 

sat isfac tion .of those who .organize the conferences on the other. More.over, from the data 

co ll ected from the emp loyee of cust.oms and revenue auth.o rity at b.o le international air pelt has 

ide ntifi ed tw.o maj.or prob lems. First, both confe rence tourists and other trave lers utilize the same 

gate therefore it is diffic ult t.o d ifferent iate. Second those which organ ize the conferences and 

c.onference t.ouri sts are unfam ili ar with the ru les and regulations of the authority. 

Ta ble: 19. Exhibition Pe rforma nce a t the Conference 

Exhibition performance P ercent Va lid Percent C nm nlative Percent 
Low 24.8 26.3 26.3 
Undecided 27.2 28.8 .. 55. 1 
G.ood 32.8 34.7 89.8 
Verv good 9.6 10.2 100 
Missing 5.6 100 
Tota l 100 

Source: Researcher d OlO 

As indi cated in the above Table- I 9 around 34.7% and 10.2% eval uated the exh ibit ion that way 

displayed at the co nference as ' good ' and 'very good' respectively . Whereas, around 28.8% and 

26.3% had eva luated the perfo rmance of exhibitions they have vis ited as ' undec ided ' and ' bad ' 

respecti ve ly. 

59 I P age 



c· 

4.7.5.4. Safety and Security of Conferences 

Accordi ng to travel and tourism index (20 II ) out of 139 countries the status of safety and 

security In Ethiopia had ranked 102. Moreover, there are threats emerging with regarded to 

safety and security conference touri sts. For instance, among worth mentioning were 

assassi nation attempt on former Egyptian president Hosni Mubarak in 1995 and bomb treaties at 

the head of African state s summit in 20 II are some of the examples. Hence, such events have a 

power to create bad publicity and might also influence convention planners to look for 

a lternat ive convention destinations. 

Table No: 20. Safety and Security of Conferences 

Safety and security of Percentage . Valid percentage Cumulative 
conferences Percentage 
Bad 7.2 7.2 7.2 ., 
Undecided 16 16 23.2 
Good 42.4 42.4 65.6 
Very good 34.4 34.4 100 
Total 100 100 

Source: Researcher data 

As indicated in Table-20 around 42.4% and 34.4% of conference tourists evaluated the safety 

and security of conferences they had attended as 'good' and 'very good' respectively. While 

around 16% and 7.2% of conference tourists had evaluated the safety and security of conferences 

as ' undecided ' and ' bad ' respectivel y. 

4.8. Pre conference and post conference Activities 

4.8.1. Pre Conference and Post Conference Tours programs 

City tourism is one of the many benefit conference touri sm could bring towards conference 

destinations. Despite th is fact Addis Ababa' s touri sm attractions and amenities are limited. 

Moreover both speakers doubts that the ex isting tourist attractions in the city can attract and 
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satisfy all age gro ups, gender and other needs of tourists. For th is reason there is a huge 

d ifference in what to uri sts spending in Addis Ababa ·and other parts of the country. For this 

reason currently there is on ly one tour operator that specializes in urban tourism. Thus, the main 

reason behind it is noi because of lack of interest among tour operators rather the market is quite 

limited. Considerin g Addis Ababa being a get way to the country majority of the tourists are 

transit tourists who on average spend two days before and after their arriva l and depalture. 

Therefore there is a need to d iversify tourism attractions and amenities in the c ity. In add ition to 

th is ex isting touri st attractions in the city are not well. deye loped. For instance, there are around 

13 museums are in the city and on ly few of them are purposefully built to serve as a museum. 

Hence even after being a museum essential facilities and service in terms of quali ty have not 

been provided with . Whereas in terms of ownership al so di fferent entit ies run each museum as a 

resu lt it remains as a challenge to brought significant changes within each institution. Mo reover, 

-' 

from the data co ll ected from museums employees was quite often conference tourists travel in 

group when they visi t museums but the carrying capac ity of the museum and number of tour 

guides is qu ite li mited. 

Table No: 21. Conference tourist's awareness about the city's attractions 

Awareness about the Percentage Valid percentage Cumulative 
city ' s attractions Percent 

Very Bad 16.8 16.8 16.8 

Bad 18.4 18.4 35.2 

Undecided 25.6 25.6 60.8 

Good 33.6 33.6 94.4 -
Very Good 5.6 5.6 100 
Tota l 100 100 
Source: Reseorcher dOlO 

As ind icated in the above Table-21 around 33.6% and 5.6% of conterence tourist respond that 

they have awareness about the city's attractions as ' good ' and 'very good' respecti vely. While 
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around 25.6% respond as 'undec ided ' about the attractions in the city. Whereas, around 18.4% 

and 16.8% respond as ' bad' and 'very bad' respect ively about their awareness about the city's 

attractions. 

There is a trend g loba ll y that conferences are accompanied with pre tour and post tour programs. 

According to Speaker-E; 

The problem lies among tour operators dependent on the government on everything and 
they failed to exploit the sector effectively. Thus, the reason might be their awareness 
about the conference tourism potentials in the city and absence of professionalism in the 
sector. For instance with already arrived coriference tourist it difficult /0 turn them into 
leisure or vacation tourists because they have a very tight programs. 

However, prior to the arriva l of conference tourist's tour operators shou ld prepare tour packages 

and contact conference organizers and potenti al internnticr.al, nongovernmental originations and 

governm ental organizat ions. After collecting their contact information they cou ld sell their 

packages through different channels. Howeve r, on contrary to these tour operators associations 

argue that whether the conference is government sponsored or international they don' t often 

allow or fac il itate tour operators to take advantage of the conference tourism market. As a result 

it hinders tou r operators from selling their package. Furthermore, at the time of conferences tour 

operators are not event a ll owed to lease their vehicles· because tour operator are being told duty-

free vehicles can on ly be used for touri sm purpose. According to Speaker-K; 

This shows one thing is conference tourism or business tourism one aspect of tourism? 
Hence, the legislation concerning lour operators should clearly state who is a tourist and 
who is not. At present there are around 310 tour operators in the countly and each tour 
operator has at least around 4 duty-fi'ee vehicles where you can see the capacity our 
members have. As a mailer of fact there are so many illegal things happening around 
theses international convention centers were even hotel cap services are not even allowed 
while other Private cars are doing this business. 

Moreover, in the future tour operators themselves .. sb.o uld a lso involve themselves with 

conference planning so that they can sell thei r packages a head of the conferences . Because 
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conference management involves and requires the involvement of various sectors such as the 

public sector, convention centers, tourists, hotels and others. 

Since the travel itse lf is more business rather than leisure as a result majority of conference 

tourists in Add is Ababa are not actively involved in tourism and tourism related activities. 

Moreover, within international conference centers in AU and UNCC tourist information centers 

are absent. In addition to this pre tour and post tour programs are not a part of their conference 

programs. Moreover, conference package the conference organizer offers does not include pre 

tour and post tour programs. According to Speaker H; 

Based an the interests of those who organize the conference either the conference 
organizer or recommend tour operators organizes the city tours. In addition to this 
since majority of conference tourists are from Africa with less disposable income and 
this too also affects the pre or and post conference tour programs in the city. 

However in some cases conference tourists reserve from their program half day or so to go out 

011 excursion. According to Speaker-I; 

Based on their request the hotel provides information and recommends tourist attractions 
in the city or makes reservations on their behalf in cultural houses in Addis Ababa or 
arranges them to di;,play cultural shows in the hotel. 

Figure No: 8. Pre conference and post conference activates 
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As indicated in Figure-8 above the top three activates in which conference tourists wou ld li ke to 

inv olve themselves at the conference destinations are ' cultural activates and events ' , ' meeting 

local people ' and finall y self organized ' sightseeing' . 

Table No: 22. Conference tourists interest to Visit Cultural and Natural Attractions of the 
City. 

Interest to visit the cultural and Percentage Valid Cumulative 
natural heritages of the city Percentage Percent 

Yes 62.4 62.4 62.4 

No 9.6 9.6 72 

Undecided 28 28 100 
Total 100 100 
Source: Researcher dOlo 

As indicated in the above Table-22 around 62.4 % of conference tourists respond that they have 

an interest to visit the city's natural and cultural heritages. Whi le around 9.6% have no interest to 

visit the city's natural and cu ltural heritages. Moreover, around 28% of conference tourists 

respond as 'undecided' about the city's attractions. 

Table No: 23. Availability of Package Tours during conferences 

Package Tour Percentage Valid Percentage Cumulative Percent 
Very Bad 16.8 17.2 17.2 

Bad 18.4 18.8 36 

Undecided 35 .2 36.1 72.1 

Good 19.2 19.7 91.8 
Very Good 8 8.2 100 
Missing 2.4 100 
Total 100 

Source: Researcher dala 

As illustrated in the above Table-23 around 19.7% and 8.2% respond that the availability of tour 

packages as ' good' and ' very good' respectively. Where8s around 36. 1 % of conference tourist 

had evaluated the availability of tour packages responded as ' undecided'. Moreover, around 18.9 

% and 17% of conference tourists evaluated the availabi lity of tour packages as 'bad' and 'very 

bad ' respecti vely. 
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Another prob lem with regard to pre tour and post tour act ivities are insufficient tourist 

information centers in the city. For instance, fo r ent ire city there are only two to urist's 

information centers at Bole International Air port terminal and Meskel squ ire. However, the only 

funct ional at present is the one at Meske l squire and if we compare tourist info rmation centers 

with Nairobi has ove r 60 centers. In addit ion to these · cha ll enges after 16 yea rs w ith th e 

co llaboration of GTZ recentl y AACTB is deve lop ing a touris m map for Add is Ababa. 

T a ble No: 24. A ppointed Tourist Information Centers in Addis Aba ba 

Appointed tourist P ercentage Va lid percen tage C umulative Percent 
'information centers 
Very Bad 22.4 22.4 22.4 

Bad 7.2 7.2 29.6 

Undec ided 32.8 32.8 62.4 

Good 29.6 29.6 ... 92 
Very Good 8 8 100 
T ota l 100 100 

Source: Researcher data 

As indicated in the above Tab le-24 around 29.6% and 8% of conference tourists had eva luated 

the 3ppointed tourist information centers in Add is Ababa as 'good' and ' very good ' respective ly. 

Wh ile 32. 8% respond as ' undec ided ' about appointed tourist info rmation centers in Addis 

Ababa. Moreover 22.4% and 7% respond as 'very bad' and ' bad' about tourist information 

centers in Addi s Ababa. 

There is a wi ll ingness among internat iona l convent ion centers to work with both federal 

government and Addis Ababa C ity Adm inistration. However, they need government support to 

effective ly exp loit the sector since it has a mutua l benefit. 

For instance, in 2003 our bureau had conducted a market assessment in UNCC and 
when we contacted them they were willing to give us a stand to promote the city. Hence 
they were expecting us to facilitate ways to organize pre or post city tours for conference 
allendants. 
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Desp ite the ir willingness up to now AACTB does not have permanent tourist in fo rm ation center 

wi thin UNCC either the touri sm resources of the c ity or the country would be promoted. 

Moreover, there is also high turnover among th e mangers who are working in UNCC as a result 

whatever effo rt AACTB have done it will be di scontinued. Hence, by reaffirming thi s fact 

Speaker-H stated that the ex isting trend up to now from various continents people came to 

UNCC. But they admi re the building and they went back. As a result for some time UNCC had 

even attempted to in vite tour operators to se ll Add is Ababa or even the country as tourism 

destination an d some had even started to promote . However, they were not successful mainl y 

because of limited opportuniti es and lack of resources. 

4.8.2. Shopping: Souvenirs 

Most of cultural products in the co untry have all sorts of problems. And souvenir products are of 

no exceptions. Hence, they have suffered w ith dearth of qu ality and design; and, therefore, are 

not li p to the expectati ons of touri sts. Different reasons had attributed to thi s fact. According to 

thi s so uvenir prod ucers have been press uri zed by so uvenir shops and antique haunters. 

However, not a ll tourists have an interest to buy antiques. 

On various occasions when tourists came to my office and I asked them the reason why 
they prefer the oid ones and they said that they have quality and representative. 

Moreover, what made it wo rse is that even if they produce a souvenir they will try very hard to 

make it old intenti onally in order to get better deal for the ir products. This in particular has 

affected th e perform ance of the sector in two ways . First, it w ill make it very hard for offi c ia ls at 

departure po ints to d ifferenti ate the rea l with replicated so uveni r. Hence, the power to clear such 

items has been delegated to C ustoms and Revenue Authority. For thi s reason whenever they are 

confused between the souvenirs and antique th ey wi ll seize them. As a resul t of thi s touri sts are 

fac ing prob lems in a ir ports and other departu re points. Moreover, the eva luation itse lf is 
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subj.ective and it requires professionali sm which will take a long time to confi rm. As a result 

those tourists who had passed thro ugh this kind of circumstances are di scouraging others not to 

buy souveni rs in Ethiop ia. Second, the process of turning a souvenir into an o ld object by itse lf is 

time taki ng and at the same time degrades its quality. Consequently, these things negati vely 

affect the creativ ity of souvenir producers. Another problem is a skill gap between antiques 

whi ch are produced in quality and have ecstatic value than souvenirs. Hence the reason behind 

fo r their qual ity was in addi tion to the precious materi als they were made, their production were 
() 

time taking and they are made for ritual purposes . While, on the other souvenir producers which 

are expected to exactl y repli cate the antiques or even exceed them but they fail to do so. 

Fu rth ermore, fro m the data co llected from employees in souvenirs shops had also identifi ed the 

fo ll owing challenges. There is a shortage of souvenirs from suppliers mainly because they have 

no place to produce, at the same time increas ing prices of souvenirs, insuffi c ient space of 
Co 

souvenir shops to properly di splay th eir products. However the biggest cha ll enge remains the 

tourist" s safety and security in thei r business area. 

Table No: 25. Have you bought any souvenir during your stay ill Addis Ababa? 

Have yo u bought any souvenir Percentage Valid Cumulative 
during your stay in Addis Ababa? percentage Percent 

Yes 36 37.2 37.2 

NO 60.8 62.8 100 

Miss ing value 3.2 100 
Total 100 

Source: Researcher data 

) As illust rated in the above Table-25 around 62.8% of respondents state that they have not bought 

souvenirs during their stay. Moreover, they have prov ided di fferent reasons such as lack of 

opportunity, ti ght schedule of the confere nces, low qual ity and price are some of the reasons they 
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have provided. While only 37.2% of conference touri sts were able to buy souvenirs during their 

stay. 

Both so uvenir producers and souvenir shops lack proper structure or associations in which they 

promote the ir interest, advance their skill s, and standardize their prod uct and service to their 

c lients. Moreover, the re is a lso un fa ir relationship between so uvenir producers and souvenir 

shops. In terms of structure a lso thi s sector is under the Mini stry of Trade and Industry. As a 

res ult the structure itse lf is problemat ic because the mini stry is not giv ing appropriate attention 

for the sector. S ince souvenirs are a part of tourism prod ucts and the industry have to be brought 

under MoCT. 

Hence, il will give the minislry the authority to evaluate and certifY who are souvenir 
producers and souvenir shops; (he quality of products they produce and sell and 
whether or nol tourists are satisfied with the products or not. 

c 4.9. Strategies to Improve Conference Tourism Development in Addis Ababa 

( 

AACTB had prepared a strategic plan where the genera l urban touri sm development in the c ity 

would be guided. However, hav ing a strategic plan by itse lf is strength but it lucks 

implementat ion mainl y because lack of profess ionals, financ ial and other resources. As a result 

of th is the strateg ic plan became "a w ish" rather than a target to be achieved. Moreover, in 20 12 

AACTB together with private tourism sectors has estabIi shed Addis Ababa Culture and Tourism 

Council. Thus, th e counci l will serve as a platform between the government and private sectors . 

Furthermore, to effecti ve ly explo it Confe rence Tourism Industry and to make Add is Ababa as 

one of important confe rence dest ination in Africa AACTB has proposed two things . First, in 

order to solve conference capac ity problem th is bureau has proposed for the constructi on of new 

convention and ex hibi tion centers in and around Add is Ababa. Thus, this convention and 

ex hi bition centers could be constructed by the c ity ad min istration alone or in co ll aboration with 
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Oromia Regiona l State. Second, due to attractive nature of the sector different convention 

destinat ions are emerg ing in Africa. Therefore, in order to be competitive in thi s business in 

add ition to ICCA as onl y international market ing outlet other marketing channels have to be 

there. For this reaso n, AACTB has proposed for the city admini stration to join South Africa 

Assoc iation for Conference Industry and Internationa l Convention and Visitor Bureau. Moreover 

AACTB be li eves that for conference touri sm to be deve loped it require integrated planning and 

coordination with impo rtant stake ho lders. For this reason thi s office is a attempting to connect 

the di sconnected channel s with the government and international organizati ons. In addition to 

thi s to assure the susta inability of the sector recentl y AACTB is also pressuring the tourism 

ind ustry to hire profess io nals . 

MoFA had restructured itse lf and estab lished National Economic and Business Diplomacy 

Counc il in 20 10. Hence , this counci l has five departments and to uri sm promoti on is one of them. 

Following this restructuring to urism promotion is relati ve ly done in a coordinated matter with 

MoCT and other stake holders. For instance, in the past nei ther the mini stry fore ign affairs nor 

our embass ies we re informed during international touri sm trade fairs. Quite often the MoCT only 

contact us whenever they got problem at the a ir port. However, now the main organi zer will be 

MoCT in co llaborat ion w ith our embassies; MoFA; Ethiop ian air lines, hote liers and restal!rant 

owners associations and tour operators assoc iations. Moreover, there are around 65 Ethiopian 

d iplomat ic miss io ns wo rldw ide and they are playing the ir part in attract ing fore ign direct 

investment, deve lopment aids and tourism into the country. Thus, particularl y ambassador at 

large in charge of multilateral re lat ions within international organizations in Addis Ababa, 

Geneva and New York are attempting to attract international conferences into the country. Since 

major internati ona l conferences are lin ked in one way or another w ith these international 
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organizations. Moreover, there is also attempt through Ethiopian embassies to recruiting 

potential conference into Ethiopia . Hence, at present the mini stry is also co llecti ng information 

on confe rence faci lities and services capacity in and around Addi s Ababa after finalizing which 

wi ll be distributed through our embassies worldwide. 

Acco rding to MOCT for a very long time internat ional conferences were att racted to the city 

mainly on the interest of the organiz ing party. Bas ica lly there was not that much effort from the 

government, tourism sectors and internationa l organizations in lobbyi ng international 

conferences into the city. Earlie r whatever conference touri sm potential the country had or 

conference fac ilities and services that ex ist were not promoted effectively to the outside market. 

However, now relative ly speaking at all level of government the potential of conference tourism 

had been realized. For this reason under business eliplomacy led by deputy prime minster 

national committee had been established to promote conference tourism in Ethi opia. Moreover, 

thi s committee is expected to prepare a draft on conference touri sm capacity and marketing 

strategy. Following discussions w ith stake holders and fo rward ing their inputs it will be rat ified 

soo n. Hence, one of the most im portant recommendat ions is for the establishment of convention 

bu reau. However, its structure w ill not be an independent Convention and Visitor Bureau in 

other countries . 

Souvenirs have a mu ltiple benefit for the dest inations as promoting the heritages itse lf; for the 

to urists as something to remember the place with and for the community as alternative means of 

live lihood. According to speaker D; 

There is no such 0 strategy formulated to al/racl conference tourists in particular if I'm 
not mistaken. But 1 can boldly tell you that the Ministry is now busy around revising its 
policy, formulating new strategy, preparing cultural industries package and many other 
grand activities. 
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Moreover, to mitigate the existing problems that manifest in culture prod ucts a number of 

activi ties have been undertaken by MoCT. For instance, ena bling crafts to be included in a 

formal curriculum fo r vocational students, the ongo ing efforts to formu late a cu ltural industry 

strategy and cultural industry package can gradually alleviate the deeply rooted challenges in the 

ind ustry. 

Together with the objectives o f ARCCH that is to protect country's heritages; conserve; recorded 

both tangib le and intangible heritages other efforts also being implemented. For instance, 

ARCCH is prov idin g awareness creat ion programs for both so uven ir prod ucers and souvenir 

shops in the city. So as to improve the qua li ty of souven irs and other related services prov ided 

for tourists. Moreover to facilitate a market linkage ARCCH is a lso encouraging souven ir shops 

to be established in and around tourism attractions in the city. For instance starting from 2010 

ARCCH have a lready started to produce casts of archeo log ical and paleontolog ical attractions 

into mass prod ucti on. 

There are around 32 getaways from and into Ethiopia and around 85% tourists pass through bole 

international air port. For thi s reaso n to faci litate hass le free experience ARCCH has delegated 

inspection of souvenirs to customs and revenue authority. For the reason re lated to lack of 

professionals to be placed at the air port for 24 hours. Moreover prior to 2005 if a tourist buys a 

so uvenir he or she has to come to ARCCH to get c learance and pass through various bureaucrat ic 

chains. For thi s reason ARCCH is prov iding annual training for all customs authority employees 

from a ll over the co untry. But the problem is there is high turnover among customs authorities ' 

employees. Therefore in the future we are planning to conduct training twice a year. In addition 

to thi s ARCCH have. a lso prepared a manual what kind of souvenirs should touri sts buy and 
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items restricted to avo id the hass les of tourist at the a ir port and other gateways. This draft 

manual has been given to the MoCT and expected to be approved by the mini stry. 

Conference touri sm by its nature is dynamic so considering the technological changes and the 

feedback UNNC so far gathered from its clients it will start renovation by 2013. Such renovation 

inc ludes audiovisual systems, from fi xed seat arrangements to more flexible seat arrangement 

which is less formal and fun informal arrangement. Hence, until its completion UNECA will 

depend on AU conference hall s. Earli er AU neither had promoted its conference centers nor does 

it become a mem ber of international conference touri sm industry. However, due to increase in 

demand to use its conference hall s AU is on the process of drafting a policy on how to utilize and 

market the existi ng conference capacity. Consequently, following its approval it wi ll impact the 

conferen ce tourism ind ustry in the city. 

There is a positive growth in the numbers of hote ls in Add is Ababa. However the problem lays 

not all hotels are members in restaurant and hotel owners association. In the first place this 

associati on is not composed of a ll hotel s in the country rath er onl y in Addis Ababa. In addition , 

there are 11 5 hote ls from which on ly 37 hote ls are members in th is association . As a result we 

are not able to meet our missions and vis ions to improve hotel ind ustry and market compatibi li ty 

in Addis Ababa. 

Tour ope rators in the country are promoting themse lves through websites. Even though their 

websites are not interactive at a ll tour operators' information and their packages can be accessed. 

Currentl y, to ur operators partic ipate in 9 internati onal tourism fairs around the world. However, 

thi s is not enough considering the number of tourists currently the country attracting. Therefore, 

tou r ope rato rs assoc iat ion is urg ing the MoCT to wider. its scope and to partici pate in other 

international touri sm fairs a lso. 
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In order to advance the ir skill in service deli very and to achieve exce llence in service delivery 

employees of different service sector had recommend the fo llowing things. One of the areas they 

had focused answering were in areas of human capacity building. Hence they require trainings in 

the areas of conference tourism and conference management, experience sharing plat forms , 

language tra inings and other training areas. Moreover to fac ilitate their work faciliti es such as 

high speed internet, fax and copier serv ices, prov iding Incentives for employees and Us ing CC-

TV to avo id th e fts, published material s in th e museums so as to promote the country' s 

c 
attractions. 

To in crease competitiveness of Add is Ababa as a conference destination they also forwarded 

the fo llowi ng things such as; promoting profess ionalism; Integrati ve planning among stake 

holders; providing support for the industry thoro ugh polices and strategies; an increase in human 

c capacity bu il d ing; expanding existing infrastructure like hotels, roads, convention centers; 

attracting add itiona l service prov iders. 

o 
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CHAPTER- V CONCLUSION AND RECOMMENDATIONS 

5.1. Conclusion 

The purpose of this research is to assess the status of business tourism in genera l and conference 

touri sm in particular in Addis Ababa. It is a lso intended to identify prospects and challenges the 

industry face. Moreover, the study also intended to find out what motivates conference tourists to 

attend associat ion meetings. And finally to what extent conference tourists were invo lved in pre 

conference and post conference activates. 

I. Business tourism center of excellence in the country is currently Addis Ababa but other 

destinations in the country are also emerging. Pmticularly, cites in and around Addi s Ababa 

and some Regional States capital are sta lting to attract business tourists. 

2. From the general MICE industry the most organ ized events in Addi s Ababa are conferences 

and conventions. Next to these segments exhibitions are also being organized in the city. 

Despite the real and potential of MICE industry to the overall economy so far there is no 

frame work for its development. 

3. Cu rren tly conference tourism has shown a growth in Addis Ababa. This growth can be 

attributed to the pu lling factor played by internationa l based in Addi s Ababa that have 

attracted other international meetings; improved diplomatic relations and image of the 

country; growth of tourism and hospitality sectors; shift in foreign diplomacy where 

business diplomacy acquire priority and some effort made by local institutions to attract 

international conferences. 
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4. The biggest comparative advantage Addis Ababa has towards conference tourism 

development is the city being the political capital of Africa. By that virtue it has attracted 

various international, continental and regional organizations to make Addis Ababa their seat 

and at the same time attract other conferences to be h0!d in Addis Ababa. Moreover, other 

factors include austerity measures to minimize costs by international organizations; safety 

and security of the conferences and conference tourists; the growth of tourism and 

hospitality secto rs and easy access into the city and the fact that Ethiopian air lines becomes 

the member of star a lliance are some of the factors. 

5. Based on the findings of the research conference tourists value the most when they decided 

to attend conferences abroad were destination competitiveness; geographical location and 

accessib ility and finally pre and lor post conference activates 

6. Add is Ababa' s conference touri sm market is mainly from Africa which is followed by 

Europe, North and South America. In addit ion to this markets from Middle East and As ia are 

also emerging. Thus the association segment of conference tourism market being the leading 

market for the city. 

7. There is a tendency towards green meetings by foc.lI~i. ~.g on the location of accommodations 

in and around important conference centers and minimizing the uti lization of paper and 

making the event paperless meetings. 

8. There is a weak destination and venue marketing among tourism and tourism related sectors 

in Addis Ababa. Thus they have utilized the following marketing outlets to promote their 

services such as ICCA network; printed media; involving in se lecti ve festivals; word of 

mouth are some of them, 

9. Despite indorsi ng the touri sm policy in 2009 the government failed to shape the industry in 

the ri ght direction fo r tourism to playas a catalyst to development. For this reason 
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considering the potential the city has towards conference tourism the sector remains under 

deve loped. In addition to this there is no integrative planning among the various stake 

holders mainl y because of appropriate structure and organization within tourism sector is 

absent. 

10. Conference tourism industry in Addis Ababa is affected by absence of professionalism in the 

sector. In addition to this there are insufficient suppliers in the industry such as conference 

organizers , tourism and hospita lity sectors, convention centers, car rental services and others. 

II. On one hand conference planners and conference organ izers in the city fai led to make pre 

and post conference activities as a part of their conference program. On the other tour 

operators fai led to exploit the conference tourism sector in Addis Ababa. 

12. Majority of conference tourists are not involved in pre or and post conference activities in 

Addis Ababa. The following reasons have attributed to [his fact limited attractions in the city 

adding to that the existing tourism attractions in the city are not well developed; insufficient 

touri st information centers and what the city able to attract are people with less disposable 

income. 

13. Souvenir products in the city has poor quality and design; both souvenir producers and 

souvenir sho ps lacks proper organi zation and association to promote their interest and weak 

market linkage. 

14. The.sector in general lacks integrative planning among dest ination management agencies and 

conference tourism suppliers in planning, managing, marketing and promoting Addis Ababa 

as a conference destination . 
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5.2. Recommendations 

The conference tourism industry is one of the dynamic industries w ithin touri sm sector. This 

multi serv ice industry can deli ver direct and indirect benefits to different supp liers in the industry 

such as convention center, tourism and hospitality service providers, entertainment, 

transpo rtation , communications, trading, conference organizers, airline companies and many 

more . Therefore, by effective ly developing thi s sector it can bring social , econom ical and 

c political benefits for the destination. However, despite the city being the diplomatic capital of 

Africa the sector fa il ed to attract more inte rnat ional conferences into the c ity. 

The main chall enges conference tourism industry faces in Add is Ababa are re lated to appropriate 

structure and organi zation, infrastructure and professional personnel development. For this 

reasons Add is Aba ba is los ing its global competitiveness. Therefore, to mitigate these problems 

and to assure the susta inability of this sector the researcher has forwards the fo llowing po ints. 

I.There should be marketing strategy where conference tourism of Addis Ababa brand leads 

and yie lds the highest return on investment and aligns with the efforts of partners such as 

Federal, reg ional, conti nental and international organizations and with other suppliers of the 

industry. Moreove r, there shou ld be a lso a focus on high-yie ld travelers and also 

enco urag ing conferences to be organized with incentive travel s in and around Addis Ababa. 

In addi tion to lCCA global network the city have to be placed on important internationa l 

conference association networks. Furthe rmore, effective marketing must be done through 

d irect mail, pUblicity and press re lation, adverti s ing, web-site and e-marketing by foc using 

on soc ial media marketing should be done activel y to attract the conference tourists and to 

develop a positive destinat ion image about Addis Ababa . 
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2.There should be appropriate organi zati on and structure for tourism sector in general and 

conference tourism in particu lar. Hence, the two important institutions that are missing 

National Tourism Board and under it Convention and Visitor Bureau (CVB). The national 

tourism board wi ll be in charge of the overall tourism development by bringing all stake 

holders under one umbrella. While Convent ion and Visitor Bureau will serve as linkage 

between conference planners and service suppliers of the meeting industry. Moreover, CVB 

cou ld help the conference destinat ion by providing valuable information about the 

destination to meeting profess iona ls. Since it represents all components of the hospitality 

and tourism industry at the destinati on it wi ll serve as an idea l coordinating agency. In 

addit ion to this since CVB exist to market their communities and attract v isitors to the 

destinati on it is most likely that marketing effort can be done more effectively. 

3.Addi s Ababa city adm inistration should devise a plan on how expansions and renovations of 

conference fac ilities and serv ices in Add is Ababa . Moreover, such renovati ons and 

expansions must cons ider both the physical elements of the convention centers and other 

related services and fac ilities have to maintain international standa rds. Moreover, the 

country being the developing country it can utilize Public- Private - Paltnership to upgrade 

these facil iti es and services. Hence, the government should a lso provide different incentives 

in order to attract different supp liers into the industry. 

4.Fostering organ izational excellence is among the key component of conference tourism 

development. Hence, professional' s skills like planning and successfu lly organ lz mg 

international conference plays at the healt of the industry. Therefore, there should be 

effective human resource development that is responsive to the needs of the industry. For 

thi s reason MoCT together w ith MoE conferel!ce management have to be delivered either in 

generic form or specialized qualifications at TVET and hi gher education level. Moreover, 
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In tourism and hospitality sectors and other suppliers of the industry there should be a 

scheme on how human reso urce development could be improved . Hence, it can be done 

through fo rma l an d info rm al tra inings such as in house training, refreshment courses, 

experience sharing and others platforms. 

5.There should be integrati ve planning among conference planners, attractions of the city and 

tour operators to be able to invo lve confe rence tourists in pre conference and post 

conference activates at the destination. In addition to thi s unique touri st selling po ints have 

to be establi shed in important convention centers in Addis Ababa. 

6.MoCT should ado pt a comprehensive plan on how to improve the cultural products of the 

country which will be an asset in selling unique experience. In additi on to thi s there should 

be a temporary or permanent souvenir shops should ,be establi shed in and around major 

convention centers to create market linkage with conference touri sm. 

7.Tour operators and touri sm attract ions in the c ity should prov ide tour packages and vis iting 

programs that corres pond to the conference program. In addition to thi s they are expected to 

be creati ve and di versify the touri sm products in the city. 

8.Customs and revenue authority should give trainings and manual s fo r conference tourism 

suppliers about its rules and regulations of customs in the country. Moreover, it should also 

make familiar about its rules and regulati ons for conference touri sts using the vi ltual 

experi ence internet. 

9.itnmigrati ons and nati onality affairs authority is al so expected to eases access in to the 

. country at bo le international ail' port. Thi s can be done in additi on to visa on arrival it 

should also provide a separate gate for business touri sts and applying electronic visa 

process ing and other systems to ease the hass le of conference tourists at the air POit. 
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5.3. Recommendations for Further Research 

The researcher has identified some areas where future research should be conducted to assure 

product diversification in the sector and ana lyzing the performance of the sector, 

• Future studies shou ld be done on Domestic segment of conference tourism and corporate 

segment of international conference tourism, 

• Motivations of association members to attend ip.te!'nat iona l conferences in Addis Ababa 

• Comparative destination analysis of Addis Ababa as conference destination, 
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Appendix 1- Questionnaire 

Before interviews it was told to the interviewees that all the questions are related only to those 

service sectors, associations and governmenta l agencies which are involved in conference 

touri sm in Addis Ababa which are vis ited by inbound tourists. 

Questionnaire to Tourism Industry Experts in Addis Ababa 

I . Is business tourism well developed in Ethiopia? Why? If not, which factors hinder its 

development? 

2. How important is business tourism 111 Ethiopian economy? Which events are most often 

organized? Why? 

3. What is your opinion about the current situation of Addis Ababa as a MICE (Meetings, 

Incentives, Conventions and Exhibitions) destination? Which of them are the most problematic? 

Which of them have potential for development in the future? 

4. According to you, what comparative advantages Addis Ababa have in being selected-city to hold 

con ference events? 

5. Is conference tourism developed only in Addis Ababa? Is it worth analyzing conference tourism 

in other cities of Eth iopia? If yes, in which? 

6. At present which strategy has been implemented or planned to improve Addis Ababa 

international conference tourism industry? What is Addis Ababa's positioning on the 

international conference tourism market? 

7. In your opinion , is public Private partnership important for the conference tourism industry to be 

developed in Addis Ababa? 

8. Which factors do conference tourists evaluate more when searching for a destination country? 

9. Does your organization have statistical data related to conference tourism? 

10. Have studies or research been done in the area of conference tourism in Addis Ababa? 
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Questionnaire to Governmental Tourism Destination Management Agencies 

I . Is business to urism we ll developed in Ethiopia? Why? If not, which factors hinder its 

development? 

2. How important is business tourism In Ethiopian economy? Which events are most o ften 

organized? Why? 

3. What is your opinion abo ut the current s ituation of Addis Ababa as a MICE (Meetings, 

In centives, Conventions and Ex hib itions) destination? Which of them are the most problematic? 

Which of them have potential for development in the future? 

4. According to you, what comparative advantages Addi s Ababa have in being se lected-city to hold 

MICE events? 

5. Is business touri sm developed only in Addi s Ababa? Is it worth analyzing conference touri sm in 

other cities of Ethi op ia? If yes, in whi ch? 

6. At present which strategy has been implemented or planned to be done by yo ur organization to 

improve Addis Ababa international conference touri sm industry? What is Addis Ababa 's 

positionin g on the international conference tourism market? 

7. What is your opinion abo ut the ex isting infrastructures to hold conference events In Addi s 

Ababa? Are they suffi c ient for th e current demand? 

8. In your opinion , is public private partnership is impOt1ant for the conference tourism industry to 

be developed in Addi s Ababa? 

9. Does yo ur organi zation have stati st ica l data re lated to business tourism? 

10. Ha ve studies or resea rch been done in the area of conference tourism in Addi s Ababa? 

II. Do yo u have informatio n regarding the number of conference hall s, ownership and their size? 

12. What is the status of safety and security for conference touri sts in Addis Ababa? 

13. Is it possible to di stribute questionnaires to business touri sts with the help ofyollr organization? 

14. Finally, which recommendatio ns and improvement shou ld be made in order to improve the 

competiti veness and v is ib ili ty of Add is Ababa offer in conference touri sm? 
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Questionnaire to general managers of Convention planners Related to International 

Conference Tourism Industry 

I. Is conference tourism well developed in Ethiopia? Why? Can it be developed further? How? 

2. Accord ing to you, what comparative advantages Addis Ababa have with regarded to conference 

tourism? 

3. At present which strategy has been implemented or planned by your organization to improve 

yo ur market share in international conference tourism industry? 

a. Is conference tourism all-year-round activity? Have you got a special price policy to 

diminish the seasonality? 

b. What is yo ur marketing product? How do yo u differentiate your products from the 

competitors? 

c. Are your clients' mainly corporate bodies or associations? Why? Which segment do you 

give more priority to? 

d. Which type of communication do you use for the different segments? How do you 

promote your organization to the international markets? 

4. What is the size of conferences you usually organize? How many conferences per year do you 

organize? 

5. From which countries people are yo ur prime market? 

6. To which sectors of the economy conference tourism has a linkage with? While you are 

organizing the conferences with which companies are you currently working with? 

7. Which organizations are directly linked with conference tourism in Ethiopia? In your opinion is 

these institutions are well integrated and helpful while you organize or and conduct conferences? 
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8. Do you have your own conference halls? If not, which conference halls do you rent and what are 

your criteria ' s for choosi ng the conference venue? 

9. Do you organi ze conferences al so outside Addis Ababa? If yes, then in which places or cities? 

What is a propOltion of conferences organized in Addis Ababa and other places? 

10. In which types of accommodation establi shments do you make reservations for your conference 

touri sts? What type of rooms do yo u reserve for them? Do cl ients choose themse lves wh ich 

hotel s and rooms to reserve or done by your organization? 

II . What are the themes of conferences your company organi ze? 

12. What are additional services required by conference touri sts? 

13. Is city tour a part of yo ur conference program? If yes, how often do you organize excursion tours 

for your clients? 

14. Have studies or research been done in the area of the conference tourism in Addis Ababa (or/and 

feedback from yo ur clients)? 

15. Does your organization have statistica l data related to conference tourism? 

16. When in the nearest futu re will you organize conference/conferences? Is it poss ible to di stribute 

quest ionn ai res to conference visitors with the help of your organization? 
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Questionnaire to (Director and Manager) or Positions in Hotels and Convention Centers 

Di rectly Related To International Conference Tourism Industry 

I. Is confe rence tourism we ll developed in Ethiopia? Why? Can it be developed further? How? 

2. Accord ing to you, what comparati ve advantages Addis Ababa have with regarded to conference 

to uri sm? 

3. At present which strategy has been implemented or planned by your organi zati on to im prove 

your market share in internati onal conference touri sm industry? 

a. Is conference to uri sm all-year-round activity? Have you got a special price policy to 

dimini sh the seasonality? 

b. What is you r marketing product? How do you di fferentiate your products from the 

competitors? 

c. Are your cli ents ' mainly corporate bodies or assoc iati ons? Why? Which segment do yo u 

give more priority to? 

d. Which type of . communication do you use for the di fferent segments? How do you 

promote yo ur organization to the international markets? 

4. What proportion of a ll your clients do conference tourists represent? 

5. How man y confe rences per year are organized in your establi shment? What IS the Size of 

conferences that are usually organized in the hotel/convention center? 

6. Are there enough confe rence venues in Addi s Ababa? 

7. From which countries people come to do conferences in y,,.:r establi shment? 

8. What activates are done so far or planned to minimize the negati ve aspects of conference 

touri sm? 
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9. What types of rooms are usually reserved by conference visitors? Do associations/companies 

contact you themselves or do they do it through conference organizers or travel operators? What 

is the propOltion? 

10. Do conference tourists usually travel alone or with family, friends? How long on average do 

conference tourists stay in the hotel! at the convention? 

II. How many conference halls do you have, their size and your overall revenue? 

12. What are the themes of conferences are organized in your establishments? 

13. What additional services are required by conference tourists? 

14. Do conference tourists ask for tourist information, for example, entertainment, transpOltation 

possibilities, and excursions? Does the hotel? Convention Center provides such information? 

How? 

15. Do conference venues in the hotel! convention center correspond to the standards required by 

foreign conference visitors? How would you evaluate the conference venues and the equipment 

in the convention center /hotel in comparison to those in other African countries? 

16. Do you have statistics about conference visitors? 

17. When in the nearest future will conference/conferences be organized in the hotel? [s it possible 

to distribute questionnaires to conference visitors in the hotel! convention center? 
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Questionnaire to hotel and restaurant owners association 

I. Is conference touri sm we ll developed in Ethiopia? Why? Can it be developed further? How? 

2. How important is conference touri sm to Ethiopian economy? 

3. In yo ur opinion, does conference touri sm has a potential in bringing business for hotel s in Addis 

Ababa? If yes , how? 

4. Do yo u market yo ur organization and its members? If yes, what kind of marketing strategy are 

yo u implementing to attract conference touri sts? Do you search for new cl ients? By which 

methods? 

5. What cha ll enges hote liers face in Addis Ababa with regard to conference touri sm development? 

6. What are comparative advantages Addis Ababa has towards conference tourism? 

7. Are you current ly targeting conference touri sts? If so, what percentage do conference touri sts 

represent? 

8. How do you promote Addis Ababa as a conference tourism destination on the international 

markets? 

9. Why is it important to have a publ ic and private partnership to promote thi s industry? 

10. How do you ensure hotel service quality among your members? 

II. Is conference tourism all-year-round activity? Have you members has a special price po licy to 

dimini sh the seasona lity? In what ways conference tourism is helping seasonality of the tourism 

sector in Addis Ababa? 

12. What is the usual size of hotel occupancy rate during conferences? 

13. Have studies or research been done in the area of conference tourism in Addis Ababa (or/and 

feedback fro m your c li ents)? 
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Questionnaire to tour operators associations 

I. Is conference tourism we ll developed in Ethiopia? Why? Can it be developed further? How? 

2. According to you, what comparati ve advantages Addis Ababa have with regarded to conference 

tourism? 

3. Which types of tourists are your prime markets? Is city tourism has a marketing viability in 

Addis Ababa? If yes, how? 

4. According to you, what are the challenges tour operators' faces with regarded to city tourism in 

Addis Ababa? 

5. Do yo u market your organization and its members? If yes, what kind of marketing strategy are 

you implementing to attract conference tourists? Do you search for new clients? By which 

methods? 

6. What challenges do tour operators face In Addis Ababa with regard to conference tourism 

development? 

7. At present which strategy has been implemented or .. pl!lnned by your organization to attract 

conference tourists? 

8. In what ways conference tourism is helping seasonality of the tourism sector in Addis Ababa? 

9. How do you ensure the quality of service provided by tour operators? 

10. Do you work with convention planners? If yes how? 

I I. Have studies or research been done in the area of urban tourism related with conference tourists 

in Addis Ababa (or/and feedback from your clients)? 
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Questionnaire to governmental organization related to souvenir products 

I. How important is conference tourism to Ethiopian economy? 

2. What comparat ive advantages Addis Ababa has towards conference touri sm? 

3. In yo ur opinion, does conference tourism has a potential in bringing bus iness for those people 

who are engaged in souvenir production? Is conference tourism has a marketing viability? If yes, 

how? 

4. What kinds of market ing strategy are being implemented or planned to attract conference 

to uri sts? 

5. Do you think the qualities of so uven ir products are up to confere nce tourist expectations? What 

actions have been done by your organization to improve or to maintain standards in souveni r 

prod uction? 

6. What are the chall enges souvenir producers faces not to exp loit conference touri sm market in 

Add is Ababa? 

7. At present which strategy has been implemented or planned by your organization to att ract 

conference tourists? 

8. During conference do so uven ir producers work with convention planners? If yes how? 

9. Which factors negative ly affect souvenir products suppliers and sellers no to effecti vely exp loit 

conference touri sm? 

10. Have studi es or research been done in the area of souven ir production in Addis Ababa (or/and 

feedback from your clients)? 



. Questionnaire for inbound conference tourists 

The object ive o f th is question naire is to collect data for the research in partial fulfillment of 

Master of Arts in Tourism and Development entitled " A study on cha ll enges and prospects of 

conference tourism in Add is Ababa" Your genu ine response fo r each of the questions has an 

ove rr iding importance fo r the validity of this research and a lso contributes its part for the 

susta inabili ty of the sector. Your indi vidua l answers wi ll be strictl y co nfidentia l and will be 

presented on ly in an aggregated form. In add ition, it w ill be solely used for the purpose of this 

resea rch. 

Thanks in advance for yo ur cooperation , 

Persona l Information 

Gender o Male 0 Female D 
Age 

Be ll ow 30 0 30-40 0 40-50 0 50-60 0 Above 60 0 
Educational Qualification 

Certificate 

Diploma 

o 
o 

Country of Res idence: 

Degree 

MAl. MSC 

o PHD 

o Other _______ _ 

Industry you are wo rking in: ______ _ _ 

Purpose of vi sit: _________ __ _ 

In struction -Each of the question s is provided with possibl e answers and a box in front of it. You 

are req uested to put the mark""" in the boxes. Some questions have an evaluat ion rated from 1-

5, where you have to circ le or cross the chosen number. 



-. 
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A. Questions related to gene ra l experience of confe rence tour ists. 

I . How often do you attend association conferences in general? 

Never 0 I t ime a year 0 2 t imes a year 0 
3 times a year 0 4 times a year and more 0 

2. What is an average length of your stay at a conference? 

I day 0 over night stay 0 2-3 Overn ights 0 4 days and more 0 
3. 

4. 

Whil e attend ing a conference, with whom are you trave li ng to Ethiop ia? 

Alone 0 With spo use 0 With fri ends 

With ch ildren n With other relatives 0 Colleagues 

How do you come 1oknow about Ethiopia before yo u come here? 

Internet 0 
Friends 0 

Exhibition 

Media 

o 
o 

Colleagues 

Did not know anythi ng 

5. Ho w did you arrive in Addis Ababa by? 

Airp lane o Bus 0 Car o other ___ __ _ 

o 
o 

o 
o 

6. Afte r yo ur arrival in Add is Ababa what kind of mode of transportat ion are yo u using? 

Own vehic le 

Taxi 

o 
o 

Rented vehicl e 

On foot 
o Public transport 

Transport provided for the who le group by conference organizer 

7. Have yo u been attend 'ing more than one conference in Addis Ababa? 

Yes 0 No 0 

o 
o 

8. Please, indicate the costs that are not covered whil e yo u are attending thi s conference 

Conference registration fee 0 Transpoltation into Eth iopia 

Accommodation 0 Transportation within Addis Ababa 

Food 0 Entelta inment 

Excursion 0 Other 

0 

0 
0 



9. Do you consider choos ing Add is Ababa as a place for your conference interest? 

Yes D No D 
B. Questions rela ted to factors affecting conference decision making. 

10. In yo ur opinion, how important are the following criteri a's affect your decision making process 

when choosing a conference to atte nd ab road? 

I - Does not influence at a ll 

3 - Undecided 

2 - Does not influence 

4 - Influences 

'. 5-Strongly influences 

I Safety at the destination 
2 Price level 
3 Geographica l location 
4 Recommendations 
5 Prior knowledge about a country 
6 Ava ilab ility of direct transport 
7 Opp0l1unity to visit the co nvention desti nation 
8 A vai labi I ity of info rm at ion about a co untry 
9 Image of a co untry 
10 Novelty of the convention destination 
I I Extra opportuniti es ava il ab le at the destination 
12 Participation in the social and recreati onal 
13 Activates provided by convention planners 
14 Availability of pre- fpost- conference sightseeing tours and leisure 

opportuniti es 

15 Ava il abi lity of free time 
16 Proximi ty to the city center with its recreational infrastructure 

17 Spouse and guest program 
18 Weather at the convention destination 
19 Desire to get away from routine of work 
20 Cu ltural and hi storic heritage 
21 Introduction to next convention 
22 Post conventio n publ ication 
23 Others(speci fy) 

I 2 3 

I 2 3 
I 2 3 

I 2 3 
I 2 3 
I 2 3 
I 2 3 

I 2 3 

I 2 3 
I 2 3 
I 2 3 

I 2 3 

1 2 3 
1 2 3 

I 2 3 

1 2 3 

I 2 3 
1 2 3 

1 2 3 

I 2 3 
1 2 3 

1 2 3 

1 2 3 

C. Question related to conference tOUrIsts service experIence from departure to arrIval. 
11. Please, rate your experi ences in Addis Ababa from 1- 5. 

I. Very bad / Very inconvenienl/ Very low/ Very difficu lt! Very unavai lab le 
2. Badl inconvenient! low/ difficu lt! unavailable 
3. Undecided 

4. Good/convenientleasy/avai lable 
5. Very good/ Very convenient! Very easy! Very available 

4 5 
4 5 
4 5 
4 5 
4 5 
4 5 
4 5 
4 5 
4 5 
4 5 
4 5 

4 5 
4 5 
4 5 

4 5 
4 5 

4 5 
4 5 
4 5 
4 5 
4 5 
4 5 
4 5 



Transportation into Ethio ia 
Time tab le Very I 2 3 4 5 Convenient 

inconvenient 

Service during the trip ( like passenger in- Very low I 2 3 4 5 Very high 
service) 
Coordinators performance Very bad I 2 3 4 5 Very good -
Safety and security Very low I 2 3 4 5 Very good 

Transportation within Addis Ababa 
Poss ibil ity to find destination place Very difficu lt I 2 3 4 5 Very easy 
In fo rmation about transport Completely I 2 3 4 5 Easy available 

'. unavailab le 
Drivers performance Very bad I 2 3 4 5 Very good 
Coordinators performance Very low I 2 3 4 5 Very high 

Safety and security Very bad I 2 3 4 5 Very good 
Ambul ance serv ice Very bad I 2 3 4 5 Very good 

Accommodation 

Location Very bad I 2 3 4 5 Very good 
Bu il ding and infrastructure Very bad ' . ' I 2 3 4 5 Very good 
Interior decoration Very bad I 2 3 4 5 Very good 
Level of serv ice in resta urants / cafes/ Very low I 2 3 4 5 Very high 
hotels 
Qual ities of food and beverages in Very bad I 2 3 4 5 Very good 
restau rants / cafes/ hotels 
Feel ing of stay Very low I 2 3 4 5 Very high 

Safety and security Very bad I 2 3 4 5 Very good 
Price of accommodation Very I 2 3 4 5 Very expensive 

Inexpensive 
Price of food and beverages Very I 2 3 4 5 Very expensive 

Inexpensive 
Tourism information availabili t 

A wa reness about the place Very low I 2 3 4 5 Very good 
Significance of the place Very low I 2 3 4 5 Very good 
Package tour Very bad I 2 3 4 5 Very good 
Appo inted information centers at the Very bad I 2 3 4 5 Very good 
terminals 

, Technica l organizations of the conferences 
Fore ign language knowledge of service Very bad I 2 3 4 5 Very good 
personal 
Registration procedure Very bad I 2 3 4 5 Very good 

Tim ing Very bad I 2 3 4 5 Very good 
.-

Convenience of the conference venue Very I 2 3 4 5 Very 
inconvenient convenient 



c 

'. 

.1 

; 

leve l of service at the conference Very bad I 2 3 4 5 Very good 
quality of the conference Very low I 2 3 4 5 Very high 
adverti sement and publicity Very bad I 2 3 4 5 Very good 

equal opportun ity Very bad I 2 3 4 5 Very good 

Ex hibit ion performance Very bad I 2 3 4 5 Very good 
Correspondence of the conference venue to Very bad I 2 3 4 5 Very good 
the needs of the conference 
Safety and security Very bad I 2 3 4 5 Very good 

D. Questions related to attitudes of conference tourists about pre a nd post conference 

program 

12. Which extra - conference opportunities you usua ll y make use whi le yo u were attending a 

conference? Please choose 3 most re levant programs that catch yo ur attention? 

Sightsee ing (self organized) 

Vi s it ing muse ums, ga llery, exhibitions 

D 
D 

Guided tours 

Meeting local people 

Cultural activates and .events (theaters, concerts, festiva ls) D 
Night life D Shopping D other --c,-------:--,--:-

13. Do yo u have an in terest to vis it the cultural and natura l heritages of Addi s Ababa? 

Yes D No D 
14. How do you evaluate the practica l aspects of the conference you have attended? 

Worse than expected Bad D Undecided 

Good 
D 
D Better than expected D 

15. In yo ur opinion , how do you eva luate the technical organization of the conference? 

Very unimportant 

Important 

D Un impol1ant 

D Very important 

D 
D 

Undecided 

16. What is your overall impress ion about your visit to Addi s Ababa? 

Very bad 

Good 

D 
D 

Bad 

Very good 

D 
D 

Undec ided 

D 
D 

D 

D 

D 
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17. Will yo u recommend Add is Ababa as a good convention destination to your friends/co lleagues? 

Not at all 

Yes 
D 
D 

More No than Yes 

Absolutely Yes 
D 
D 

Undecided 

18. Have you bought any souvenir during your stay in Add is Ababa? 

Yes D No D 

D 

19. If your response for question number 18 is " Yes", does the qua lity of the souvenir correspond to 

YOl'f standards? 

Very low 

Hi gh 

D 
D 

Low 

Very high 

D 
D 

Undecided 

20. If yo ur response fo r question number 18 is "No", please state the reasons why? 

2 1. What image of Ethiopia/Add is Ababa d id you have before coming here? 

Very negat ive D Negat ive D Undecided 

Positive D Very positive D 
22. What image of Ethiopia/Addi s Ababa do yo u have now? 

Very negat ive D Negat ive D Undec ided 

Pos it ive D Very pos itive D 
23. Would you like to visit Ethiopia once more? 

Yes D No D 

D 

D 

You Opll11 0n or / and suggestio ns concerning conference tourism 111 Addis Ababa IS highl y 
apprec iated and requ ire 

Thank you for your cooperation! 
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Questionnaire for employees who are working in conference tourism and related service 

sectors 

The objective of th is questionnaire is to co ll ect data fo r the research in partia l fulfi llment of 

Master of Arts in Tourism and Development entitled "A study on cha ll enges and prospects of 

conference touri sm in Addi s Ababa" Yo ur genuine "cspcnse for each of the questions has an 

overrid ing importance for the validity of th is research and also contributes its pal1 for the 

susta inability of the sector. Your individual answers wi ll be strictly confide ntia l and will be 

presented onl y in an aggregated form. In add ition, it w ill be so lely used for the purpose of this 

research. 

Thanks in advance for yo ur cooperat ion, 

Personal Information 

Gender Male 0 Female o 
Age 

Bell ow 30 0 30-40 0 40-50 0 50-60 OAhove liD 0 
Edllcational Oualification 

Certifi cate 0 Degree 0 PhD 0 
Diploma 0 M.A/MSC 0 Other 

Country of Res idence: 

Industry you are working in: _______ _ 

Instruct ion - Some of the quest ions are prov ided with possible answers and a box in front of it 

with eva luat ion sca le rated from 1- 5 yo u are requested to put the mark"..J" in the boxes . While 

fo r other questions please give your short and precise answers in the blank spaces. 

A. Questions related to genera l in formation on conference touri sm industry 
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I . How long have been worki ng in the convention center! hotel convention center/ air port/souvenir 

shop/ conference planning/tour operation and car rental service / museum? 

Less than I 0 1-2 0 3-4 o More than 5 0 
2. How re levant is your current position, in conference touri sm industry, when compared w ith your 

ce rt ification? 

Not related at all 0 Not related 

0 
Undec ided 

0 
Related 0 Very re lated 0 

, 
How much is your month ly sa lary J. 

Less than 1000 0 1000- 2000 0 2000- 3000 0 
3000- 4000 0 More than 5000 0 

4. What is the term of yo ur employment? 

Permanent 0 Part-time o Contract D Other _ ____ _ 

5. In your opinion, what d iffers conference tourism from other tou rism activiti es? 

6. Is conference touri sm important for Ethiopia? Yes 0 NO 0 and why? 

7. How often conferences take place at your establishment or for how long do you occupy with 

conference tou rists? 

Every day 

Once a month 

o 
o 

Twice a day o Once a week 0 
I f other, specify ________ _ 

8. For how long conferences usuall y takes place at your establishment? And why? 

Less than a day o I day 

4-5 o 6 and more days 

o 
o 

2-3 days o 



9. Do yo u entertain some extra benefits during conferences? 

Yes 0 No o if Yes, how? 

10. Are you provided with uniforms? Yes 0 No 0 if No, why? 

II . Do you have conference staff unions? Yes 0 No Oifyes, how it is helping its members? 

12. Are yo u provided with adeq uate information and tra inings ahead of conferences? 

Yes 0 NO .0 If yes, in which areas? 

13. What are the challenges yo u usua ll y face during conferences? 

14. What are the unsolved problems that exist during conferences? 

15. Do yo u think yo ur quality serv ice ensure the sat isfaction of the customers? 

Very unlike ly 

Like ly 

o 
o 

Un like ly 

Very likely 

o 
o 

Undecided o 

16. In your opin ion, does a conference tourist require extra services from the other tourists? 

Yes 0 No o If yes, in wh ich areas? 

17. Do you provide accu rate and up-to-date information when required form conference touri sts? 

Yes o No o If No, why 



18. In yo ur Opin IOn, does your interpersonal skill (interacti ve abil ity, soc iable with any kind of 

people, accommodative, team player) affect the overall conference tourist experi ence in Addis 

Ababa? And Why? 

Ve ry unlike ly 

Likel y 

D 
D 

Unlikely 

Very likely 

D 
D 

undecided 

19. What is yo ur ro le in ensuring the safety of the confe rences? 

20. What is the status with regard to safety and security of conference items? 

D 

Not secure at all D 
Secure D 

Unsecure D 
D 

Neither unsecure nor secure D 
Very secure 

2 1. What is the perception of conference tourists about your establishment? 

Very bad 

Good 

D 

D 

Bad D Neither bad nor good 

Very good D 

D 

22. In your opinion what kind of support is essentia l for you to fU lther advance yo ur profess ion in 

conference tour ism? 

Yo ur opinion and I or suggestions concerning confe rence touri sm in Addis 

Thank you for your cooperation! 



Ap pendix II Inbound conference tourists (a) 

Level of Service at the Conference Percentage Valid Cumu lative 
Percentage Percentage 

low 4.8 4.8 4.8 
Undecided 12.8 12.8 17.6 
High 54.4 54.4 72 
Very High 28 28 100 
Tota l 100 100 

Foreign language knowledge of service Percentage Valid Cumulative 
personal Percentage Percentage 
Very bad 2.4 2.5 2.5 
Bad 7.2 7.4 9.8 
Undec ided 20 20.5 30.3 
Good 53.6 54.9 85.2 

Very good 14.4 14.8 100 

Missing value 2.4 100 
Tota l 100 

Ambulance service Percentage Valid Percentage C umulative Percentage 

Very bad 14.4 16.1 16. 1 
Bad 16.8 18.8 34.8 
Undecided 30.4 33.9 68.8 
Good 19.2 2 1.4 90.2 

Very good 8.8 9.8 100 

Miss ing value 10.4 100 
Total 100 

What is your overa ll impression about your Percentage Valid Cumulative 
visit to Addis Ababa? Percentage Percentage 
Bad 4.8 4.9 4.9 
Undecided 15.2 15 .6 20.5 
Good 52.8 · .. , .. 54.1 74.6 

Very good 24.8 25.4 100 

Missing val ue 2.4 100 
Total 100 



What image of Ethiopia/Addis Ababa did you Percentage Valid Cumulative 
have before comi ng here? Percenta~e Percentage 
Negative 8 8 8 
Undecided 26.4 26.4 34.4 
Positive 51.2 51.2 85.6 
Very positi ve 14.4 14.4 100 
Total 100 100 

What image of Ethiopia/Addis Ababa do Percentage Valid Cumulative 
you have now'! Percentage Percentage 
Very negati ve 2.4 2.4 2.4 
Negative 5.6 5.6 8 
Undecided 17.6 17.6 25.6 
Positive 52 52 77.6 
Very positive 22.4 22.4 100 
Total 100 100 

Would you like to visit Percentage Valid Percentage Cumulative Percentage 
Ethiopia once more? 
Ves 59.2 59.2 59.2 
No 14.4 14.4 73.6 
May be 26.4 26.4 100 
Total 100 100 

Do yo u conside,· choosing AlIlIis Ababa as a place Percentage Valid Cumulative 
for your conference interest? Percentage Percenta~e 

Ves 59.2 62.2 62.2 
No 36 37.8 100 
System 4.8 100 
Total 100 

Appendix II employees of the service sectors (b) 

How relevant is your current position, in Percentage Va lid Cumulative 
conference tourism indu stry, when compared with Percentage Percentage 
your certification? 
Not related at all IB.3 IB.3 1B.3 
Not related iO 10 2B.3 
Undecided B.3 B.3 36.7 
Related 36.7 36.7 73 .3 

Very Related 26.7 26.7 100 
Total 100 100 



I , 
I 

W hich one of this international la nguage do you Percentage Valid Cumulative 
speak? Percentage Percentage 
English 90 96.4 96.4 
Other 3.3 3.6 100 
Miss ing va lue 6.7 100 
Tota l 100 

What is the sta tus with regard to sa tisfy Percentage Valid Cumulative 
and security of co nference items? Percentage Percentage 
Not secure at all 6.7 6.9 6.9 
Unsecure 8.3 8.6 15.5 
Undecided 1.7 1.7 17.2 
Secure 43.3 44.8 62. 1 

Very secure 36.7 37.9 100 

Missi ng value 3.3 100 
Total 100 

In your opinion, are there incentives, rewarding Per{:cntage Valid Cumulative 
a nd clear entry routes and progression paths for Percentage Percentage 
employees in your oroa nizations? 
Very bad 14.4 16. 1 16.1 
Bad 16.8 18.8 34.8 
Undecided 30.4 33.9 68.8 
Good 19.2 2 1.4 90.2 

Very good 8.8 9.8 100 

Miss ing value lOA 100 
Total 100 

I 


	MX-M464N_20180221_153240
	MX-M464N_20180221_153500

