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Abstract 

This study investigated the effect of Dubbed serial on the cultural life patterns af youth in Addis 

Ababa through qualitative research that used focus group discussion and individual in-depth 

interview as tools of data collection. Out of 80 peaple who undertook a preliminarily screening 

of Dubbed serials consumption level, the study purposely selected 24 individuals for focus group 

discussion and 6 individuals for in-depth interview aged between 15-25 years. The sample 

selection was carried out with a deliberate intention of grouping those who have a habit of 

watching Kana television Dubbed serials. The study recorded the respondent's cultural meaning 

making, reason of preference, consumption patterns, level of viewing and sense making of 

massage. It crossed checked the above factors with cultural impact. The finding of the study was 

twofold. On one hand, local cultural values and personal interests has significant role to play in 

the interaction with other foreign culture. Complex response of respondents indicated that their 

local cultural awareness played a significant role in rejecting messages which regarded as 

western value. With regards culture awareness and frame of interpretation of dubbing of th e 

respondents, the general finding concluded that late youth have a better understanding of the 

intention of dubbing than that of early youths. Of course, such finding challenged cultural study 

theory that media controlled by powerful and dominant groups influence late youth. On the 

other hand, the fact that almost both early (male and female) groups have no understating of 

intention of dubbing makes them more victims of media which controlled by powerful, 

dominant groups. Furthermore youth identification of self in characters and situation signifies 

meaning making is processed under copying and costing of Dubbed serial setting. The study 

also identified a few areas for future researchers and made recommendations towards 

improvement. 
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CHAPTER ONE 

1-INTRODUCTION 

1.1-BACKGROUND OF THE STUDY 

Media, especially with rapid advancement of techno logica l innovation, has been an 

omn ipresent ph enomenon of contempora ry li fe style. As med ia technology transforms and 

adva nces over the past century, we have witnessed the introduction of television and 

widespread use of satell ite. This phenomenon has changed tradit ional understanding of print 

media and permitted an instant delivery of med ia content which changes mass communication 

from nat iona l to global venture (Perse, 2001, p. 26). 

Indeed, media has become the sou l of life, and unbear ably exceeded all political and 

geographico l frontie rs. The expansion of media firms, regardless of national boundaries, 

positions media to become dominant in almost all aspects of life. As each of the media 

technologies developed and industries grew up around them ensure stab le supplies of 

attract ive conten ts, the cha llenge by media message has been impossible to an t icipate which 

often lead to social roles and relationsh ips se riously disrupted. Even, such disorder perceives 

the existed "wi thout media socia l communication" norm as a "nega tive" standard as peop le 

adjusted to new media and their con tent (Baran and Davice, 2012, p. 50). 

Since media history advanced with the help of techno logica l innovation and globalizat ion 

phenomenon, television has been remained a powerfu l communication medium for people 

rep lac ing radio listening and movie goi ng with television viewing. Even, the newly emerged 

soc ial media platforms have litt le impact on telev ision med ia replacement. Some researchers 

regarded Te levision as a mainstream of common symbolic environment in to which 

contemporary generat ion live out its lives (Gerbner, Gross, Morgan, Signorielli, & Shanahan, 

2008). 
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As far as Eth iopian Television has been concerned with te levision medium history, the same is 

seemingly t rue in public TV viewing trad ition. According to Leyikun(2001), viewer's exposu re to 

TV has been advanced in the last five decade from about 1% of total country wide coverage to a 

transmission covers about 47% of the total area of the country. 

Dubbed serial is one of programs that many TV stations, particularly satellite TV, have a 

preference to ut ili ze in ord er to attract their ta rgeted aud ience . Dubbing is method of 

t ranslating a fo reign TV serial or feature fi lm language to the local language by replac ing the 

original voice of language and lips over on local language or dialect. In 2016 Dubbed serials 

have been introduced and ga in an enormous acceptance in Ethiopia Te levision viewers 

following the emergence of Kana TV channel. Since it is new phenomena to Ethiopia media 

entertainment environ, on one hand, and its possible impact to local culture, on the oth er 

hand; the role of Dubbed series in establishi ng, abandoning, or modifying soc ieta l values and 

forming ideas about soc ial behavior in t he commun ity should have to be scrutinized. 

Thus, this thesis aims to explore Kana TV viewer's motives for watch ing Dubbed series and 

identif ies how youth consumers have make meani ng out of consumption of Dubbed serial. 

Based on the meaning mak ing out of Dubbed content, it also identifies how this parti cular 

med ia consumpt ion forms you th att itude, value orientat ion and behavioral perception. It also 

examines the societal effects of youth Dubbed ser ial viewersh ip. This paper explores the 

positive and negat ive effects of Dubbed seri al consumpti on by Ka na TV act ive viewers. 

1.2-RESEARCH PROBLEM 

Despite t he fact that Dubbed se ri es have been popular throughout internat ional TV networks, 

the phenomena is new in Eth iopia and almost study conducted on Dubbed serials is 

nonexistent. Some Middle East Scholars (e .g. Quda h & Tahat, 2013; Mohamad, Ziani, & Alrajehi , 

2014) who conducted a quantitative study in Arab countries especially in Egypt, UAE, Bahrain 
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and Jordan of high dubbed serials consumers exist, extend the effect of Dubbed serials from 

invasion of local cultu re, behavior and value orientation to the degree of "social 

dissat isfact ion" . 

Starting from its broadcasting establishment in 2016, Kana television channel tend to dub 

Turkish, Korean , Indian, Brazilian and Italian serials and remain constant to broadcast Dubbed 

serials as a main program format . The fact that most of the progra ms are serial dramas, in one 

hand, and Dubbed to local language, in the other hand, make Kana TV channe l more 

controversial ,and yet, more favorable among Ethiopian viewers over other local TV channels. 

This favorab ili ty exposed the viewers to be materia ls which faci li tates in disseminating and 

promoting the norms and va lues of other societies at the expense of local norms, ideas and 

values. This in turn have an effect insofar as changing the traditions, attitude, value orientation 

and ideas, thereby leading to creating new forms of consciousness contrary to their reali ty and 

identity, especially when more exposed to the foreign sa te ll ite television programs (cu ltural 

imperia lism). Withi n th is cu ltu ral imperia lism con text, t he impact of media on local culture as it 

[media] is the means of disseminate cultural text within the idea that empires could be 

maintained, if not created, by means other than military conquest and occupat ion. It is the idea 

that if one could control the culture of other people (such as ideology, mea ning, values and 

style) then one could more easily control the people themselves. 

Hicks (2008) argues that because te levision represents an au thoritat ive source(i.e. what is 

viewed often considered norma l and grea tly influences the ideas), youth and children are highly 

affected by outside dominant cu ltural pressure in terms of their attitude, behavior and value for 

they are in difficu lt time to dist inguish between reality and fiction (Hicks, 2008). However 

Hicks (2008) understand that either the impact of the serials on youth's cu lture could be 

positive or negative, it is not possible to generalize any effect to the any type of Dubbed serials. 

Simi larly (Auter, Agnihotri, M, J, & F, ;2010) observed the impact of Dubbed serial s su rpass 

viewers' construction of soc ial reality and lead to the disruption of social interaction. Mayo 

G6tz(2004j identified that most of the Dubbed serials characteristics is constructed on over 
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dramatizated plot. And such imagi native structura l plot construction pave the way fo r 

enterta in ment issues related with extreme re lationsh ip problems like adu ltery, murder, 

divorce, etc (Gotz, 2004, p. 69 70). These raises concern s of what do youths learn from such 

serials, in wh ich values and characters are contradict wi th the existing youth local value 

orientation and meaning wh ile they are not in a position to distinguish between rea lity and 

fantasy the same way as adul t do . 

Unfortunately as Kana TV emerges in Ethiopia TV satell ite market the format they choose to 

engage their targeted audience is Dubbed serials and ga in an overwhe lming enthusiasm and 

acceptance by Ethiopians youths. In this context, critical questions emerge such as, what is the 

meaning ma king of wa tching Dubbed serials? What are the motivations of youths for watching 

Dubbed series in the Ethiopia? What are the posi tive and negative impacts on youths' attitudes, 

values, and behaviors? For such cri tical questi ons, it is important to measure the extent of the 

exposu re of Addis Ababa youth Kana TV viewers and identify what possible pos itive and/ or 

negative cu ltural impact has Dubbed series on Addis Ababa youth viewers. 

1.3- OBJECTIVE OF THE STUDY 

1.3.1- General Objectives 

The main objective of this study is to examine how Addis Ababa youths make meaning out of 

Kana Television Dubbed serials messages features in their daily routine life. 

1.3.2. Specific Objectives 

Based on the genera l objective, the study aims to achieve the following specific objectives, 

• To examine how value orientation of dubbed serials of Ka na TV were welcome and 

interpreted by target audience. 
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• To assess whether or not behavior of youth viewers adapt, reshape or ignore the 

messages from Dubbed seria ls. 

• To investigate target audience cu ltural attitude after the consum ption to Dubbed 

serials. 

• To find out which dubbing serials topic were more appealing by the target. 

• To inspect meaning making based on gender and age difference. 

1.4. RESEARCH QUESTION 

In order to get along with the object ives of the study, the fol lowing quest ions will be relevant. 

1. What cultural knowledge and frame of interpretation s does target audience bring in 

their use of Kana dubbed ser ials? 

2. What new values, norms and behaviora l perspective s are learned by Dubbed serials 

after the consumption by the target audience? 

3. What are the reasons of Addis Ababa youth viewers to prefer Kana TV? 

4. What are the differences in meaning making based on gender and age? 

5. What types of dubbed series topic is most appea ling to Add is youths? 

1.5. SIGNIFICANCE OF THE STUDY 

The research has multifaceted relevancies. This study is conducted in the situation where 

Dubbed serials is new media format in Ethiopian television history and remained the center of 

unscientific argument among the public and also with in stockho lders. For such reason, first of 

all, this research strives to pave the way for the next researchers who want to study the effect 

of Dubbed serials. The researcher believes tha t based on the findings and gaps observed in this 

5 



study, other researcher who would be interested in conducting a research on serial drama (in 

general) and Dubbed (in particular) could use this study in the future. 

Secondly, this particular research he lps those unscientific argu ments (with in pub lic domain 

rhetoric and among stakeho lders) of the im pact of Dubbed se rial s on loca l culture, if not 

resolved, to reach in a common doma in platform and make them scientific based. Thus, it is 

hoped that the signifi cance of thi s study is corresponded in cl arifyin g th e perceptions of a 

significant and wide sector, the future of po licy makers and leaders of the nation about Dubbed 

serials and its cu ltural implication . As Kothari (1990) noted through research we can devise 

altern at ive pol icies and can as we ll examine the conseq uences of each of these alternatives 

(Kothari, 1990). 

Moreover, the study helps to create a database for those responsible bodies working in 

Ethiopian broadcasting agency in general, and Ethiopian television channels in particular as 

refe rences to their ed itorial policy of t ransmittin g such se ri als, and directing responsib le 

broadcast ing offi cials in understanding the effects of Dubbed serial cou ld toward youth and as a 

result it he lps to design some sort of mechanism in tackling the influence. 

loG-SCOPE OF THE STUDY 

Th is project attempts to scrutinize the bond between youth cultu ral orientation and Dubbed 

serials, and hence it focuses the entire Dubbed serials broadcasted only on Kana TV with 

themes revolving around adultery, relationship, divorce, crime, love, friendship, and so on. 

Thus, Dubbed documentaries, documentary feature and other Du bbed real ity shows whose 

themes revolve around geography, nations, natu re, animals, people and game heroes are 

exc luded. 

Referring to the sampling, the research se lects on ly samples age group of ranging within 15-25. 

This is because it tr ies to compose and scrutinize the mean ing making of youth out of the 

consumption of dubbing. For such reason cul tural consideration and variables in relation with 
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the mentioned age group (i.e. marriage, ethnicity, and religion) is intent ional ly excluded from 

the sample categorization. This is beca use either such variables have assumed as an unrelated 

practice of the sa mple age group[i.e. marriage] or it has an irrelevant position in cultural 

meaning making of the sample group [ i.e. the sample group has found the same religion] 

Furthermore, the research encompass a one year Kana TV prime t ime I (air time from 06:00am-

10:00) and prime time II (Sunday daytime) Dubbed seria ls. The content and data analysis 

focused on core values that may represent Latin American (Mexico, Brazil, Argentina) Western 

(Italia n, Spain, Turkey), Eastern (India, Sou th Korea), Middle Eastern (Turkey) and local 

(Ethiopian) cu ltures respectively. Likewise, it wou ld certa inly have been in teresting if the study 

investigated other attributes like identity fusions, thematic analysis of images, and language. 

1.7-UMITATIONS OF THE STUDY 

Though this research has multiple minor limi tations, the followings are only the major 

limitations that have a direct Impact on the research. 

To begin with, for Kana is the only TV station which broadcast Dubbed seria ls, this study 

involves KANA TV station as the only resource for research fi nding. To add, even though Kana 

TV station has been broadcasted allover the range area of Middle East to northern Africa and 

to pa rtial of eastern Africa, this research limi ts its data co llection method only with in Addis 

Ababa ci ty area. This was done because, first, other areas outside Ethiopia would not be 

re levant for cultura l analysis and, second, time and budget constraints even limits to shrinks the 

study area with in Addis Ababa. 

Moreover, due to the concept and practice of dubbed serial as entertainment communication is 

new for Ethiopia, it is very unlikely to find research study on the matter. Consequently, absence 

of related review literature was one major limitation to the study in terms of shortening the 

researcher with comprehensive Ethiopian context literature review. 
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Additiona lly, in connection of the con troversies with the establi shment of Kana Television, the 

station has been resistant to give any informat ion and documents that could improve this 

research. Apart from that it is also difficult to find any documents in relation with Kana 

television station. In order to manage the challenges of local contextua l refe rence material 

scarcity, the researcher used enough reference materials conducted in those cou ntries that 

have more or less si milar cu ltural frame of reference wi th Ethiopia and already feels the pain of 

Dubbed serials effect, Egypt, Jordan, Bahrain, and UAE. 

To sum up, because of the above ment ioned reasons of limitat ion and shortcoming, definite 

would not be the claim of this study. Rather it might serve for other researchers as a drop to fill 

the quest of truth. 

1.8- ORGANIZATION OF THE STUDY 

The content of this thes is is organized into five chapters. The first chapter presents the 

introductory section, which embraces the backg round of the study, statement of the problem, 

objective of the study, significance of the study, limi tations of the study and organization of the 

study. 

The second chapter presents the review of re lated li terature. As the interest of the thesis is 

analyzing the reception of viewers, these chapter discuses Dubbed serial as in tercu ltural 

communication and theori es rela ted to the cultural effect/cultura l studies. 

And chapter three discuses methodological aspects, methods, procedures and techniques used 

in this thesis. Chapter four focuses on analysis and interpretations of data. The last chapter 

deals with the conclusion. 
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CHAPTER TWO 

2-REVIEW LITERATURE AND THEORETICAL FRAMEWORK 

2.1-INTRODUCTION 

Th is chapter covers three major sections that could address the issue of culture, intercultural 

communication and youth and dubb ing. In the first section, definition of culture will be dealt in 

a different contextua l perspective. What makes contextualiz ing cultura l definition re levant to 

this section is because the study itself establishes it s hypothesis in that culture is, in all rounded 

aspect, an essential phenomenon for society to co-exist. So the question "what is culture?" 

would be essent ial. Thus, the researcher believes, if this study cou ldn't categorize the broad 

term 'cultu re' in such a contextual mea ning, the end of the study would be blurred. Simila rly in 

the same sect ion, the possible consequential polarity of Dubbed serial wi ll be treated under the 

theoret ica l perspective of cul tu ral studies and intercultura l communication. The researcher 

believes, such either pole overlook of dubbing wil l address the debates of dubbing and also 

strength the research in terms of ana lyzing the dubbing argument. In the sa me secti on, to 

ana lyze intercultural communication in the context of global media will be relevant not only in 

order to understand the "position" of Dubbed serial in culture to cu lture in teract ion but also to 

conside r the 'positives' of dubbing. It is also re levant for the study to identify the relationship 

between Du bbed se ri al and all cultura l issues for the resea rch will st rive to con nect the dots 

between the two variab les at the end. 

The second section of this chapter refe rs with the rela t ionship and connection between serial 

drama, soap opera and youth. To different iate te rminologica l category between serial drama 

and soap opera would be pert inent in terms of clearing up the overlap concept of the 

terminological usage. Especia lly youths as a front receiver and consumer of TV serials, 

investigating and examining such content would be pert inent to the study for it have strongly 

relevant to the essential target of this pa rticular research. The chapter goes on in the same 

section with examining the Use and Gratification theory. The section gives a historical 
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background of the concept, presents attempts of defining it puts forward the assumptions of 

Use and Grat ification theory. 

2.2-REVEW OF LITERATURE 

2.2.1 -Cu lture Defined 

Cu lture is difficu lt term to capture its objective definition. In 1952, the American 

anthropologists, Kroeber and Kluckhohn(1952)' critically reviewed concepts and definitions of 

cu lture, and compiled a li st of 164 different definitions. Further than t heir concern on the 

cha llenges to define culture, they tend to project their possible way to think about culture as 

simply as cu lture is to society what memory is to individuals (Kroeber & Kl uckhohn, 1952). 

Keesing (1974) on his arti cle "Theories of cu lture" support the forme rs and stated the challenge 

of narrowing the concept culture, so that it include less and reveals more, has been still 

remained the disputes arena among anthropologies and communication scholars on the best 

way to sharpen the central conceptua l idea of cu lture they have inherited from their 

predecessors (Keesing, 1974). 

The fact that cu lture is complex term to define influences people's understanding of 

intercultural commun ication in many ways. Because not only it is a central concept in 

intercultural communication but also it is a term which mea ns many thi ngs to many people and 

thus has been defined in many ways (Anteneh, 2012). Hence, according to Keesing(1974)' 

defining culture from singular perspective is too restrictive. Thus, dimensional approach to 

defin e culture is not only offering more flexib il ity to the term but also give the best overview to 

understanding the complexities of intercu ltural communication. 

Martin & Nakayama (1999) presented a range broad summary of cultural concept categorizing 

in social science, interpretative and critical paradigm. Researchers from the social science 

paradigm see culture as a set of learned and shared pattern s of perception (e .g. Anteneh 2012, 

B. Hall , 1992; Keesing, 1974; Marsella, 1998). Haile-Giorgis's (2008) introduction of culture is a 

typical social science scho la r's approach that positions it as a learned and group related 
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percepti on. He further mentions John Lock's famous phrase of "Man is a socia l animal" and 

elaborate man is nothing but an animal w ithout com munity. A man who born in a particular 

commun ity, therefore, is the man who born in a distinctive configuration of cods and meaning 

which give her/ him a privilege to locate in a certain "cu lture". Consequently man exercises 

within his own pecu liar activity and behaviors through culture (Hai le-Giorgis, 2008). Meggers 

(1971), similarly, noted culture as a principal medium for man, li ke other animals, adaptive 

relationship with his environ ment in order to survive. And yet, he further il lustrated; the 

process of adaptation with nature is dictated by the same rules of natural selection that govern 

biological adaptation (Meggers, 1971). 

Schwartz (1992), a commun ication scholar from the social science parad igm, who similarly view 

cu lture as a set of learned, group-related perceptions which consist of the derivatives of 

organized experience transmitted from past generations, or created by con temporary 

ind ividua ls of a population. Sim ilarly the renowned soc ial psychologist Hofstede (1984) 

supports Schwartz's definition of cultu re as "the programming of the mind" and explains his 

notion of culture in terms of a computer program which every person carries within him or 

herself patterns of thinking, feeling, and potential acting which were learned throughout 

li fetime. Much of these patterns are acquired in early childhood, because at that time a person 

is most susceptible to learning and ass imilating. 

On the second group of interpretive scholars, mostly influenced by an thropological studies, 

they also tend to view cul tu re as learned and communal pattern. However they seem more 

interested on contextual pattern s of communication behavior, rather than on group-re lated 

perceptions (Martin & Nakayama, 2010). These scholars argue that cul ture is a cont inuous 

meaning-making and sharin g process and it is expressed in symbols and signs (Hymes, 1972; 

Geertz, 1973; Carbaugh, 1988). In this regard culture consists of both explicit (e.g. artifacts) and 

implicit (e.g. va lue, believe, attitude) behavior that acquired and/or t ransmitted by symbols 

which constitute a unique ach ievement of human groups (Kroeber & Kl uckhohn,1952; Adler, 

1997) 
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One of the most common exa mples of interpretivE scholarship of ethnography communication 

suggests, in an attempt to understand patterns and rules of communication, it is vital to limit 

the term cul ture for symbolic action and meaning (verbal and nonverbal) that are deeply felt , 

commonly understandable, and widely accessible (Martin & Nakayama, 2010). To meet the 

criteria as a cu ltural pa ttern, the group must all f ind the same symbolic Significance and 

meaning from the activity in more or less the same way. Further, the pattern of action must be 

available for all participants. While exemplifying the above notion, Donal Carbaugh (1988) 

noted gathering around the coffee machine at work every morning cou ld be a cu ltu ral pa ttern , 

but on ly if the activity holds symbol ic sign ificance or evokes fee lings that extend beyond itsel f. 

Then the activity more completely exemplifies a cultura l pattern. Suppose that gathering 

around the coffee machine each morning symbolizes teamwork or the desire to interact with 

co lleagues. 

Commun ication theori st Gerry Phi lipsen (1992) support Carbaugh's view of culture focusing on 

those patterns must maintain over time and pass on from genera tion to generation as symbols, 

meaning, premises, and ru les . A cultural code of speaking, then, consists of a socially 

constructed and historically transmitted system of symbols and meanings pertaining to 

communication. In extension of conceptualizing the interpretative perspective, Martin & 

Nakayama's (2010) explanation of culture is not restricted as experienced perception, values 

and context and, historica lly transmitted, rather it also involves emotion. When an individual is 

in his own cultural surrou ndings he fee ls a sense of familiarity and a certa in level of comfort in 

the space, behavior and actions of others . He might cha ra cterize th is feeling as a kind of 

embodied ethnocentrism, which is normal. 

Although social scientist and interpretative definition seem standard ize cu lture as shared, 

learned group pattern s of perception or symbolic behavior, historica lly t ransmitted and involve 

emotion; others scholars question "do we really have a common culture? Or which shared 

culture are we talking about? Indeed such questions seem to appear rea sonable especially with 

countries which constitu ted on multicultural social structure, like Eth iopia. These argument lead 

as to an alternative and the most resent approach of culture definition, critical definition. 
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Criti ca l scho lars argue that defin ing culture on ly focusing on the idea of "shared aspects of 

meaning" and " learn ed group pattern s" may ignore the very co re nature of heterogeneity of 

cu ltural groups and delimitation of cultural boundaries (Martin & Nakayama, 2010). For 

instance, what is Ethiopian culture? Is there an Addis Ababa culture? How many perceptions, 

attitudes, bel iefs and behaviors are actually shared among many diverse people living in Addis 

Ababa? In line with this idea, Keess ing (1994) first assumed that not every individual share the 

same cu ltural code so we can recognize that not every individual shares precisely the same 

mean ing of cultural code. Thus a cultural description is always an abstracted composite. 

Depending on the heuristic purposes at hand, we can plot the distribut ion of variant versions of 

competence among subgroups, roles, and individual s. 

Critical viewpoint advocates, in order to understand culture, viewing culture as a contested 

zone between groups and subgroups (nat ions, women, gays and lesbians, worki ng-class people, 

and so on) will give a clear picture of cultu re; as these groups attempt to negotiate their 

re lationships and promote their wellbeing within (Mart in & Nakayama, 2010). Most scho lars 

from this paradigm tend to be interested on the diversity aspect of certain composed "cul tural" 

group rather than its unity or un iformity. That is why, it seems, they often study the disputable 

natu re of cultu ral territories (Anteneh, 2012). After all, the individuals in a given culture are not 

identica l, wh ich suggests that any culture is stuffed with cu ltural struggles. By studying the 

commun ication that springs from these ongoing struggles, we can better understand several 

intercultural concerns (Martin & Nakayama, 2010). 

In understanding culture, however, currently the approach of dialectical model has been 

practiced (Martin & Nakayama, 2010). Because of this approach considers the perspective given 

by the above three paradigms, It encourages more flexibi li ty in defin ing and conceptualizing 

culture. Blending all the approaches of culture enable us to understand and see the connection 

between and the va riables of those different views. Thus, this approach define cu lture, on one 

hand, as a learned dynamic and comp lex system of perception that guides behavior and 

man ifest itself in internal and external rep resentations and, on the other hand, as a 

manifestation of zone of struggle for contested meaning. The task of defining all those 

13 



perspectives is not to say which view is right or wrong, rather to understand the truth in all 

sides of the confl ict and understanding the ways in which multip le realities const itute the whole 

of the cu ltural dilemma (Cargile, 2005). Cu lture is the result of intentional or unintentional 

adaptation to a particular group point of view that people develop through communica tion . 

Culture is learned through prove rbs, folktales, drama, myths, music and of course 

formal/informal inst ructions. Members of a cultura l group learn the co llected values, 

perceptions, abi lities and behavior through communication that involves face-to-face, mass 

media or other electronic channels. It is through communication that cu lture is learned, sha red 

and maintained (Anteneh, 2012). 

If the above categorization primari ly define the characteristi cs of cul ture, it is important to 

peruse how culture is manifested and how can it be studied. In analyzing the cu lture of a 

particular group it is desirable to adopt the Iceberg Metaphor discussed by Ting-Toomey & 

Ch ung (2005) to distinguish th ree fundamental levels at wh ich culture manifests. The layers of 

cul ture include surface-leve l culture (popular culture), intermediate-level cu lture, and deep­

level cu lture. The metaphor portrays cu lture li ke an iceberg in which the part floats above the 

sea represented surface -level culture(popular cu lture) as cu ltural artifacts (e.g. fashion, music, 

cu ltural clothing, etc) that main ly observed in our daily routine. This level [visible artifacts] of 

analysis is tricky because the data are easy to obtain but hard to interpret. It can describe 

"how" a group constructs its environment and "what" behavior patterns are discernible among 

the members, but we often cannot understand the underlying logic - "why" a group behaves 

the way it does (Schein, 1990). 

To analyze why members behave the way they do, we often look for the va lues that govern 

behavior, wh ich is the second level , intermediate level. An in termediate-level is a composi tion 

of symbols, meanings and norms wh ich embedded in recognized behaviors (e.g. rituals, 

taboos). A symbol is a sign, ve rbal or nonverba l, that reflects meaning. Meaning is the 

interpretations that individuals attach to a symbol (Anteneh, 2012). But as believes and values 

(such as soc ial role and duties) are hard to observe directly, it is often necessary to infer them 

by interviewing key members of the cultural group or to content analyze artifacts such as 
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documents. However, in identify ing such values, it's usually note that they represent accurately 

only the manifest va lues of a culture (Schein, 1990). 

To understand a culture in depth, it is very important to look into the underlying assumptions, 

previously referred as deep level culture, which are typically unconscious but which actually 

determine how group members perceive, th ink and fee l (Schein, 1990). The deeper layers are 

hidden from our view whereas the small part is visible as Hall's (1998, 59) states culture hides 

more than it reveals. The deep-level cu lture is a composite of unconscious perceptions, 

thoughts and fee lings to which it self a learned responses that originated as adoptive values. 

2.2.2-DUBBING, t he Contested Zone of Cultural Domestication versus Foreign ization 

The term dubbing [to Amharic language] on ly became familiar in Ethiopia Television history 

with the emergence of Kana Television station. Of course there were some experience of 

dubbing with in languages in ETV like serials 'Oshen' [from Japanese to English], 'The Old Fox' 

[from Dutch to English], 'Acapu lco bay' [from Spanish to English]. It was also such experience of 

"d ubbing" look record ing of in house broadcasting of India films and some English TV seria ls by 

some Ethiopian video CD distributers and mini video houses. 

In technical terms, the translation of films is cal led language transfer. At present, two main 

methods of language t ransfer are in use, subtitling and re -voicing. Re-voicing methods 

comprise, commentary, narration, voice-over, and lip-sync dubbing, hereafter called dubbing 

{Baumgarten, 2005). 

Surpris ingly enough most of old d;ctionaries GO ,",C, t hc:.V2 an 2 i~tli 
r _ • •. 
lUI Ule:. 

._'" I "I I" 
VVV I..... .....Ul...l 

connection with fil ms. Th is is because t he word is recent for films. For reference; S.O.E.D 

(1973) define "dub" fa r away from the film terminology. It defined dubbing as it means 1. " to 

confer knighthood by a stroke of a sword"; 2. "To invest with a dignity or new title {often 

jokingly)"; 3. "To style, nickname, ME, now used in pleasantry"; 4. "To dress, array, adorn" ... . ; 8. 

"To smear with fat or grease for soften ing leather". Rather than giving a direct link with film, all 
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definitions tend to explain the idea of "be ing t ransformed into someth ing else or adding 

something" , 

On the contrary, recently published authoritative dictionaries like Macmillan Eng lish 

dict ionari es defin e "dub" we ll in connect ion with fi lms and television drama like "2. To change 

an ex isting TAPE or RECORDING by adding new sound to it; 2a. To make a copy of a TAPE or 

RECORDING; 2b. To replace a sound t rack of a fi lm with one in different language, so that the 

actor seems to be speaking the other language ." 

Similarly, the German linguist Baumgarten(2005), in his doctorial desertion summaries the term 

dubbing. He defined dubbi ng as the replacement of the orig inal speech by a vo ice track which is 

a fai thful translation of the original speech and which attempts to reproduce the timing, 

phrasing and lip movements of the origina l. The new voice-t rack is then mixed wi th the original 

music and the sound effects track. In Dubbing, it does not necessarily mean recording from one 

language to another. Rather it also impl ies a voice recording of an original actor/act ress or any 

other doub le actor to rep li cate the ori ginal sou nd which recorded on t he field. And second, the 

aim is to create the illusion that the onscreen characters are speaking in the target language, 

i.e. in the language of the audience (Boseinell ii, 1994). The visua l appearance of the film 

rema ins unaltered from the original, but might usua lly ed it so as to accommodate optimum lip 

synchronizat ion 

Of course, according to the quota t ion of Baumgarten (2005), the beginning and the necessity of 

dubbing is t he resu lt of an anx iety of the possi ble loss of world film ma rket. It take us back to 

1926 with a successful int roduction of sound (talkie movies) in the USA film history that lead a 

necessity to tra nslate films from Engli sh to other language in order to compensate the loss of 

English speaking ma rket. 

Since its introduct ion as a sound replacement technique in film, dubbing remains the center of 

two polarized arguments in terms of its possible effects toward targeted cu lture (Ulrych, 2001). 

Out of the long controve rsies over cultural issues in the processes of dubbing, Ulrych (2001) 

pointed out two interpretations for wh ich count ries founded their dubbing st rategy, on one 
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hand, indeed enta il s resistance to dominance by hegemonic cultures and languages, which 

perceived as a potential threat to the target culture ; on the other hand, however, it constitutes 

a hegemonic appropriation of "the other" by means of acculturalisation and domesticating 

strategies, Those in favor of dubbing stressed the opportunity of making films and televis ion 

se rials availab le to a larger audience ("in cross-cultural sca le" ) and seem to privil ege it as an 

intercultural communicati on tool (Bose inell ii, 1994), Some European cou ntries such as Italy, 

Spain and Germany, dubbing originated as an obvious government policy " in order to 

strengthen linguistic or polit ica l unity" or to protect "the purity of a language if it had already 

fulfilled a linguistic and political unifying role" (Ballester, 1995, p,159 cited by Ulrych, 2001), 

Whereas, Study of dubbing experience in France, on the other hand, suggested dubbing of 

audio video mater ials ( AVM) from Engl ish to French language has seen as a threat of infil tra t ion 

to local cu lture (Ul rych, 2001), 

Interestingly, these two categorica l arguments of dubbing foreign television serials exist in 

current media and entertainment domain of Ethiopia medias, Some say and even convict Kana 

television station, especial ly those who are in entertainment business, dubbed serials will have 

an impact in cultural imperialism and on the contrary other argue that such practice w ill create 

a cu ltural interaction with other culture and im prove the viewers cu ltural conciseness of "the 

others", In any ways, w ithout address ing those two cultural debate of dubbing and put in a 

ce rtain theoret ical frame work, indeed, the researcher believes, the study would be partial. And 

hence, categorically discuss cultural approaches of media -with dubbing specificity- in cultural 

studies and intercultural commun ication wou ld be significant, 

2,2.3-Cultural Studies 

Cu ltural Studies centered culture and media as a principle features of the theory and study the 

attitudes, approaches, and criti cisms of a culture (West & Turner, 2010), It has its background in 

Britain as the cu ltura l theorist and for mer director of cente r for contemporary cultural studies 

at the University of Birmingham Stuart Hall (1981, 1989) exp lains that the media is powerful 
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tool of the elite which serve to impose dominant cu lture in order to keep the powerful people 

in power con trol. Likewise, West & Turner (2010) underscore the form er notion and explain 

cu ltural studies as a theoret ical perception that focuses on how cul ture is influenced by med ia 

which controlled by powerful , dominant groups (West & Turner, 2010). They also further 

explain that cu ltural studies is estab lished in fundamental assumption of culture and power. 

The first assumption positioned culture on a pervasive and invidious entity of human behavior. 

Then their second assumption promotes people a hierarchical structure of power. (West & 

Turner, 2010) 

The first assumption conveys the idea of cu lture, like previously discussed crjt ica l notion of 

cu lture, as a range of norms, ideas, value and forms of understand ing in a society that help 

people interpret their distinct ive reality and identify. An d according to West & Turner (2010) we 

ca nnot escape such cu ltu ra l reality that, as a globa l community, actions are not performed in a 

vacuum. Rather, to greater extent, our cultural practice infuses us to such distinctive reality and 

identi ty in a society (p 365) . 

Interestingly though, the persistence engagement of groups in culture practice often results 

struggle or cultural war over social meanings and identity within diverse cultures. As Graham 

Murdock (1989) emphasizes all groups are constantly engaged in creat ing and remaking 

meaning systems and embodying these mean ings in expressive forms, soc ial practices, and 

insti tutions (M urdock, 1989). Being part of a diverse cultura l community often results in 

st ruggles over meaning, interpretation, identity, and control. These struggles, or "culture wars", 

suggest that there are frequ ently deep divisions in the perception of the significance of a 

cultural issue or even t (p. 436). Even if such meaning of cultu re reflected on st ruggle and 

cultural war is in para llel with cri tical notion of cu lture, what makes cultural study theori sts 

different from those critical perspectives is that they consider the role of media in 

disseminating cultural meanings in the struggle. Of course, cultural theorists argue that the 

media are taking advantage of minorities which is simply being considered the technological 

carrier of cu lture. They be lieve mean ing in a certain culture is deeply orchestrated by the 

media" (West & Turner, 2010). 
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Theorist of cultural studies second assum ption concern ed w ith people as an important part of a 

powerfu l soc ial hiera rchy. Th e power held by socia l groups is inseparab le from cultural meaning 

wh ich is in constant struggles between the haves and the have not. Likewise meaning cannot be 

conceptualized outside the field of play of power relations (Hall, 1997; Baran & Oavis, 2012). 

The subtle plot of media for the struggle of power and adopt, to the extent, the te rm hegemony 

(Hall, 1997). Hegemony can be generally defined as the influence, power, or dominance of one 

soc ia l group over another (Baran & Oavis, 2012). Hall (1997) specifica ll y coined the term 

hegemony to descri be t he subtle influence of soc iety's "haves" over "have not". He emphasizes 

that media hegemony is not a conscious plot, it's not obviously visib le, and its effects are not 

tota l. The broadcast and print media seem to narrate variety of ideas; however they tend to 

support the previously maintained status quo which already accepted interpretation of reality 

by the "haves" (Baran &Oavis, 2012) 

Gary Woodward (1997), in his book of "America n pol itica l media" maintains Hall's conception 

of media as a servant of powerful in the hiera rch y of power. He illustra tes the trad ition of 

regarding media as powerfu l guardian of the nation 's cu ltural activities to which it level what is 

important and what is not (Baran &Oavis, 2012) 

2.2.4-lntercultu ral Comm unicati on in t he Context of Globa l Media 

Generally speaking, intercultural communication study has tried to answer the question, "How 

do people understand one another when they do not share a common cultural 

experience?"{Bennett, 1998). Today, living in multicultural societies within a global vi llage and 

w ith transnational media orga nization operated all ove r the world, we al l face to deal with the 

question of intercultural communication every day. Intercultural communica t ion involves face­

to-face interaction or wi th the help of mass media communication between or among 

individua ls from differen t cul t ural iden tity (Collier & Thomas, 1998). 



The root of intercultural communication study traced back to post-World War II era when 

United State business firms started to dom inate the world . However, government and business 

personnel working overseas often fou nd that they were il l equipped to work among people 

from different cultures. For such reason, U.S government composed Foreign Service Institution 

(FSI) with prominent anthropolog ist and linguists (includi ng Edward T. Hal l, Ray Birdwhistell and 

George Trager) and develops intercultural training material. In doing so, these theorists develop 

their new point of view of culture and communication which resulted beginning of intercultural 

commun ication (M artin & Nakayama, 2010). 

In principle, Intercultura l communica tion resea rch has been founded on the pri nc ipal notion of 

understand ing nat ional cu ltures (Jensen, 2003). In spite of the curiosity that most intercul tural 

readers began with a passage telling that sometimes people inside a nation could be more 

different from each other than people across cultures (Samovar, Porter, 2001), the whole idea 

of intercultural communication was linked to national culture. With the assumption of the term 

broad ly used to include all aspects of the study of culture and communication, the most 

convince sources to define intercultural communication is symbolic process whereby reality is 

produced, maintained, repaired and transformed(Carey, 1989). For instance, Gudykunst and 

Kim (2003) define ICC as an exchange of symbolic process wh ich constitutes interact and 

attempt to negotiate of meaning with in individuals from di fferent cu ltures. With similar notion, 

Ting Toomey (1999) also defines ICC as a symbolic exchange process whereby individuals from 

two or more cultura l communit ies negot iate and share mean ings in an interactive situat ion. 

These definitions of intercultural communication from the direction of cross-national cultural 

interacti on has been criti cized for it, not only, neglects distinctive cu ltural groups within a 

nat ion territory (e.g. age, ethnicity, social class, gender, etc) but also it tends to homogenizes 

the diverse views of va rious ethnic or cultural groups within a nation by means of exclusion, 

trivia li zat ion, and margina li za tion (Hannerz, 1996; Anteneh, 2012). 

In either ways of such arguments, especia lly in the present day where multicultural societies 

live in interactive global media, the issue of intercultural communication awareness is worth 
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enough to smoothen not only cross national relations but also diverse groups present in the 

sa me national boundaries (Allwood, 1985). 

Martin & Nakayama(2010) come up with the concept of se lf awareness imperative wh ile 

explain ing the relevance of ICC. Most Communicat ion theorists po inted out two notions in 

common whi le explaining the relevance of ICC study. First, ICC study helps to develop sensitivity 

to va rious cu ltural heri tages to better understand your own identity (Martin & Nakayama, 

2010). Similarly a prominent socia l psychologist Peter Adler (1975) has cited that the study of 

intercultural communication begins as a journey into another cu lture and rea lity and ends as a 

journey into one's own culture . This assumption of intercul tural communication has been also 

supported by Jensen (2003) who advocate "se lf awareness imperative" concept of Martin & 

Nakayama wi th his own term of "cultural se lf percept ion". He exp lained self-perception is 

strongly connected with cu ltural consciousness, as it is through the constructi on of 'the others ' 

we construct narratives about ou rselves. 

Another relevance of ICC study and exists because of the increasing cultural diversi ty in the 

world needs systematic ICC study and intercultural con tact in order to a peaceful coexist each 

other (Martin & Nakayama, 2010). Bennett (1998) observes that society has not learned the 

term peaceful coexistent, unt il recent ly (e.g. Rwanda and Kosovo ethnic genocide), to be mult i­

cultu ral ly competent and he considers a "convert or ki ll" notion of history of deal ing with 

difference for just ification of ICC study. The study of ICC will not just un lock doors closed for 

generations; it wil l open those doors and, thus, resolve misunderstandings, 

miscommunications, and mistrust through honest, open, posit ive, hea lthy commun ication. 

People not on ly fear, but they also distrust the unknown . Trust is gained th rough knowledge 

and understanding (Bennett, 1998). 

The chances of hav ing close, personal, interactions with those different from us-whether in 

age, physical ability, ge nder, ethni city, class, religion, race, or nationality-are increasing daily. 

Martin & Nakayama (2010) maintain such position and suggest, ICC help us learn about the 

world, break stereotypes, and to utilizes diversity as a positive energy. 
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An aspect of experiencing ICC, as we discussed above, is when people learn about other 

cul tu res by direct physica l interaction, i.e. traveling to and relocat ing and living in other region s. 

But there will always be many places around the world that one has not visi ted and where one 

has not lived. Perhaps, in such situation, question may raised as how the appl ication of ICC 

where there is no physical or personal interaction. In that case, the role of media - as media 

experience of film s, te levision (Dubbed serials /se rial drama/soap opera), music, videos, books, 

and magazines- that most of us know and share appears in the forefront (Marti n & Nakayama, 

2010). 

With its distinctive features global med ia has brought human society to a highly interconnected 

and complex leve l, but at the same time, it chal lenges the very existence of huma n 

communication in the trad itional sense (Chen, 2012) . That is; media not only influences the 

form and content of information/messages, but it also affects how people understand each 

other in the process of human communicat ion, especially for those from different cultural or 

ethnic groups. Resea rchers challenge the role of media in ICC seems more biased to promote 

only that culture which created by those dominant globa l Medias. And consequently, this new 

cu lture created by global media creates a continuity gap between traditions and innovations 

with in a culture (Chen, 2012). 

Before the era med ia operate globally, so that they contribute the evo lution of globalization, 

traditions and innovations in human society co-existed in a dynamica lly synchronized way, but 

the speed and impact of the global media resu lted in the inabili ty of traditional va lues to keep 

pace with the new cu ltural values produced by new media (Bagdasaryan, 2011). This cultura l 

gap has ca used difficulty in understanding or communicat ion between generat ions and among 

people in the same cu lture. 

Chen (2012) also observes the positives of global media in ICC in which the fragmented nature 

of global media has switched traditiona l cu ltura l grammar, cultura l themes, or cul tural maps to 

a new pattern. This rearrangement or rest ructuring of cu ltural patterns, or worldview, demancjs 

that members of a cu lture to be conscious their communicat ion behaviors within their own 

community, and also to learn a new way of in te raction with people from differing cultures 
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(Chen, 2012). An acknowledgment of the ro le of global media in identity formation for young 

people, and the implications of this for their cultural interaction and understanding of self, is 

reflected in much research on youth culture and media literacy (Buckingham 1998, Blouste in 

1998). 

It is obvious that cu lturally diverge content and information presented in the global media will 

directly affect, either positively or negatively, the development of intercultural relationships in 

the global community through the creation of a network of soc ial and economic connection . 

According to Martin & Nakayama( 2010) ICC is difficult to avoid not only because it is 

omnipresent but it is also serves as a crucial role in cu ltural interaction. How many times we 

talk, argue or discuses about our reaction on the dubbed serials we watch on Kana televisi on is 

typical example of this phenomenon. Academicians Horace Newcomb and Paul Hirsch (1987) 

suggest that television serves as cu ltural forum for discussing and working out ideas on a 

variety of topics, including that emerge from the programs themselves. Media, then, has a 

powerfu l soc ial fun ction-to serve as a fo rum for dealing with intercultural communication. 

2.2.S-Serial Drama, Soap Opera and Youth 

Before discussing the relationship or intersection between youth and serial drama, first it is 

worth to deal with terminological clarification regarding seria l drama. Television seria l drama 

constitutes one of the most popular formats of storytel ling ever developed. The origin of serial 

television drama linked wi th eighteenth century narrative of literary serials st ructu re- by the 

1850s, publishing novels in magazine serials had become a standa rd - and then helped to build 

a regular audience and consumer demand with se rial comic strips and movie serials 

(Allen,1985). 

Accord ing to Feilitzen & Carlsson (2002) the term serial drama is used differently in different 

countries. Soap opera or tele-novela usually used as synonym for serial drama in most Latin 

America countries, where as in Asia the term drama serial is prominent. Hence some scholars 

distinctively differentiate both terms based on structural composition. In their journal of 
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cultural economy held in London (Skuse & Becker,2007) noted one of the distinction feature 

between serial drama and soap opera as serials tend to be seasonal, whi lst soap operas tend to 

be open and unending. Von Feilitzen (2004) similarly underscore th at there are also narrative 

difference between seria l drama and soap opera that the former comes to " cl osure" wh ile the 

later tends to "open" in narrative structure. 

In the contrary, Gi llespie (2006) exp lain thei r similarity first as both are episodic in nature and 

seek to weave multiple melodramatic threads across its broader ongoing narrative flow. And 

second ly, both are used to support processes of deve lopment and change. Rega rdless of 

differences in term inologica l exp lanations, both terms li es on the extensive application of se ri al 

narration, simply the structuring of con tinuous narrative that is broken over t ime in episodic 

fashion, which se rves to man ipulate audiences into a continuous sta te of expectation and 

an ticipati on over particular storylines and the fate of favorite, as well as despised, characters 

(Skuse & Becker, 2007 p.3) 

Even if fictional te levision se rials are the most fam ous television format which able to attract 

more viewers and engage them over a longer period of time in many countries, serials have 

been regarded as low art and largely ignored in academic research (Allen,2004 p. 242). 

Especia lly resea rches focusing only on the impact of se rial drama on youth in television 

entertainment programming has not been conducted too much. In fact, you ths (as UN define 

across the regions as those person between the age of 15 and 24) were not the specific 

intended target audience of serial drama -rather it is made for the general audience which 

watched by the youths choice (Hobson, 2003). 

Fairly enough, in lot of countries, these [in either one of the terms] fictional se ria l dramas have 

in greater extent air coverage in terms of addressing a wider audience main ly young people. 

The degree of you ths watch serial drama differs from one country to anoth er and depends on, 

among other things, the content of the programs that telev ision channe ls offer, the t ime of 

program transmitted, the age of the youths, as well as on a whole range of other factors such as 

the young viewers' gend er, soci o-cultural backgrounds, in terests, experiences, reception 

contexts, and so forth (Von Feil itzen, 2014 p. 14-15). Also, many researches indi ca te that youths 
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have a tendency to rely on media, including fic t ional contents; for their conceptions of facts and 

phenomena in reality that they have not heard about from direct inter personal interaction or 

that they have no personal experience of (p. 13). 

Having discussed youth's affiliation to seria l drama, then dea ling wi th qu estion "why youth are 

so fond of seria l drama?" would be reasonable to be discussed. As Glitz (2002) noted viewing of 

serial drama is important in shap ing the you ths in their everyday life and she identified three 

different kinds of serial drama functions- situational, interactive and subjective themati c 

functions- that could justify the affiliation of youths and chi ldren wi th serial drama. First, serial 

drama viewing assumes a situationa l function, as daily viewing serves to structure the course of 

the viewer's day. And then the practice followed by interactive functions which considers 

ta lking and chatting about the events of the drama ta kes place during the viewing, commerc ial 

breaks, and/or after the show. Third, youth aSSimilate and interpret the contents of serial 

drama and develop the ir own thematic understandings (Glitz, 2002). 

Many youth, who watch se rial drama in a regular da ily base, link with this genre because, as 

Glitz(2002) put it in her journal, it provides youths light entertainment and information . 

However, Glitz further clarify, this does not mean they do not incorporate the individually 

interpreted contents into their construction of reality or use it as a counselor (Glitz, 2002, p. 

69). Glitz's concl usion also supported by Lee (2002, 2003) research who explains serial dramas 

as a great influence on youth attitude and behavior. According to her research, for instance, 

you ng people see histori cal and professiona l group's drama series about of today as real 

re fl ections of life, say that they learn from the series, model themselves after their characters, 

and fo llow their ways of handl ing things . They also bel ieve that 'deviant content', such as 

complicated love affairs, undisciplined sexual rel ationships, human conflicts and weakened 

marital relationships, frequent ly happen in everyday lives. Lee finally recommends the 

importance of media li teracy tra in ing for young people for it will alert them to how media 

construct reality by exposing the hidden meaning lies beneath in the media- without spoiling 

the youth's enjoyment of television drama (Lee, 2003). 
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In the contrary, Hobson (2003) interview many youth who are regular viewers of British and 

Australia seria l and noted tha t the characters and the plot line this young people like in the 

se rials they watched are on ly those to wh ich they fe lt they could re late. For such reason young 

people only take information which from the seria ls in the context of their own beliefs and 

behavior systems. Thus Hobson 's conclusion, unlike Lee and Gatz, is the ent ire message 

imbedded in the serials by the produces does not have any effect on youths viewers- for the 

contextual existing reality of the individual have a sign ifi cant factor. 

For those concern ed with you th in society, it is very important to understa nd the nature of the 

information that contributes to the worldv iews of decision-makers. Analyzing the consistent 

imagery about youth con tained in serial drama provides insight into the current state of cultural 

atti tudes, and can point to areas where strategic communication ca n effectively work to change 

atti tudes. 

2.3 THEORETICAL FRAME WORKS 

2.3.1-Use and Gratification Theory 

The notion of Use and Gratification study evolutes through previously articulated mass 

communication theories of Mass Society theory and Limited Effect. Basica lly, the core concept 

of Mass Society theory deals wi th the re lationship between audiences and the med ia they 

consumed has a di rect effect on the consumers and it regard majority of media consumer are 

passive vict ims of media message (West & Turner 2010; p 393). 

Th rough time, mass soc iety notion was misrecognized - because social science could not 

confirm the operation of all -powerful med ia and med ia messages- and rep laced by limited 

effects t heories which view med ia influence as minimum or limited over pu bl ic op in ion or 

att itudes by certain aspects of socia l factors such as soc ial status or ed ucation (Barner and 

Davis, 2012). In react ion of such incomprehensive articu lation of audience ro le in mass 

communication process, limited effect idea began to take shape and ultimately theorists El ih u 
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Katz, Jay G. Blu mler, and Michael Gurev itch (1974) formal ized their thinking and identified Uses 

and Gratificat ions Theory. 

The Uses and Gratification Theory offers an instruct ive theoretica l framework for this study 

because it clarifies how peop le prefer specific med ia to sa tisfy particular needs. Acco rdin g to 

Katz, Blumler, and Gurevitch (1974) in their book 'The Use of Mass Communication', viewers 

attempt to achieve the ir goa ls through the consumption of certain media sources and the 

assumption of audiences' want and saturation behavior in accordance w ith the status quo of 

media. 

Founders of the model (Kat z, Blumler, & Gurev itch, 1974) clearly arti culated five basic 

assumptions. First, UAG assumes that the media consumers playa positive and active role in 

recept ion of media and the ir media use is goal oriented. Secondly, consumers' initiation for 

need and preference satisfaction to a specific medium choice rests with the audience member. 

The third assumption position media in competition not only with intra- medias but also with 

other sources ot need sat isfaction (e.g. food interaction, interpersonal intc ro ction, sexual 

interact ion etc). Fo rth, UAG assumed people have enough se lf-awareness of their media use, 

interests, and motives to be able to provide researchers w ith an accurate picture of that use. 

And fin ally, value judgments of media content can only be assessed by the audience. (West & 

Turner 2010, p. 397). 

The uses and gratif ication t heory was se lected because the research is based on the assumption 

of numerous viewers reason to watching se rials-such as for spare time enjoyment or 

iden tification wi t h characters. McQuai l, Blumler, & Brown (1972) spot out a few ways to 

ca tegorize audience needs and gratifications as diversion, personal relationship, personal 

identity and surve illance. Ill ust rating McQuail' s(2000) classification scholars divided the theory 

in to five categories,-

1. Cognitive needs, the aud ience prefers a certain med ia, such as Dubbed seria ls, in order to 

gain knowledge and information, especially about different cultura l perspective. (Leung, 2013 ). 
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2. Emotional needs, the public use media seeking emotional pleasure and vulnerabi lities of 

consumers of med ia. For example audience affiliate with certain Dubbed serial characters and 

share their emotional ups and downs. (West & Lynn, 2010). 

3. Personal integrative, audience conscious ly uses media as a trusted guidance of life style and 

sta tus conviction. For example, people may change thei r clothing style and ring tones to imitate 

characte rs in the seria ls to gain confidence and credibility among peers (West & Turn er 2010, p. 

398). 

4. Complementary social needs, the media serves as a meeting place, gathering and connecting 

people. Through social media platforms such as Facebook, viewers interact with other viewers 

who watch the same se ries. New soc ial rela t ions are formed th rough common viewership and 

investment in certa in serials. These vir tual socia l relations may be at odds with existing face-to­

face social re lations (p. 398). 

5. Media creates a relief from stress and escape from rea lity for viewers. Ideas such as 

relaxation and personal care are often portrayed in seria ls and advert isements (p. 398). 

In th e early stage of UGT research, Herzog (1944) studied the role of the audiences' wants and 

needs and classifies the reasons people engage in different forms of media behavior. For 

example she interviews dozens in search of why women are attracted to radio soap opera and 

identified emotiona l grat ifi cati on, wishful thinking and cogn it ive gratification (West & Turner 

2010; p 395) as first, some people enjoyed the dramas because of the emotional release they 

found in listening to the prob lems of others. Second, listeners seemed to engage in wishful 

thinking-that is, they gained a vica rious satisfaction from listening to the experiences of 

others. Finally, some people fe lt that they could learn from these programs (p. 395). 

McQuai l (2000) showed that viewers watch te levis ion for severa l reasons, most importantly for 

entertainment, fun, learning new concepts and te rmin ology, part icipation, and discussion and 

debate with others. This theory is close to dubbed ser ials studied because television or any 

other mass med ia present or display these ser ials with the assumpt ion of in fluences on viewers. 
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2.3.2- Reception Theory 

In 1980s, the notion of passive audience influenced by the med ia message, that the media 

pract it ioners think it is good for them, has been suppressed by a more dominant audience who 

can decide what they want to consume and when (Wi lliams 2003). Due to some scholars 

increasing focus on wha t audiences th ink and do as a co re to understand the influence of media 

ra ther than text ana lysis, the issue of reception study began to hold its shape laying its 

foundation on audience text decoding analysis (Stokes, 2003, p. 132). In t his research, recept ion 

theory emerged to investigate empirical enquiry into med ia influence which further attempt to 

understand aud ience behav ior. More sign ificant ly, the researcher ra t ionale to pick this 

theoretical approach is the fact that such theory has a potent ial representation to scientifically 

categorize dimensional debates around Kana TV's dubbing impact. That is; aud iences' mean ing 

making out of the consum ption of dubbi ng has relevant and yet sign ificant ind ication on 

whe ther or not cu ltural impact put into effect. 

As Hall (1973) proposed his view abo ut text decoding, the central features of reception study or 

reception analysis is that it studies how different group of audiences make sense of a specific 

form of con tent (Baran & Dennis, 2002). Gunter (2000) promotes reception analysis as 

qualitative characteristi cs which represe nt the audience power to refuse to go along with the 

dominant or hegemonic meanings designed by the mass media messages. He furth er 

figurat ive ly posit ion recept ion analys is as an effective audience research arm of modern 

cu ltural studies, rather than an independent t radition. It st rongly emphasizes the role of the 

'reader' in the 'decod ing' of media texts. 

Even if recepti on analysis is similar with that of Use and Grat ificat ion model in the sense of 

what audiences do with med ia, t he new audience recept ion analysis go further to identify how 

audience act ively partic ipate in generat ing meaning that shape the sense they make out of 

media message (Will iams, 2003, p. 193). In add ition, unl ike the Use and Grat ificat ion model 

which focus only on the individ ual psychology as a unit of ana lysis (p. 178), recept ion analysis 

light its scope to understand how different social contexts and background affect an individual 
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vers ion of percept ion wi th th e ambition of "drawing conclusions about the ideological and 

other social implications of media texts" (Jensen, 1988, p.3). 

Accordi ng to Williams (2003), reception analysis gave an emphasis to the abi lity of aud ience as 

act ive producers of meaning out of popular media and cu ltural forms. Audiences are not some 

sort of helpless receptionist of th e media industry; rather they have the freedom and power to 

decode media text in a way which is contextual to their soc ia l and cultura l si tuati on and 

circumstances (p.193). Hence, this study cons ider Dubbed se ri al as one of the media format 

that ga in considerable attention from active audiences whom construct meaning from soc ial 

context as opposed to powerless and passive being who consu me media texts directly from 

dubbed seria ls. 

Audiences interpret media messages and their ability to do this is determined by a range of 

ind ividual, social and cultural factors in line with the place of the audience beyond the textual 

subject (Jensen and Jankowski, 2002, P.139). Thus, reception analysis has made a different 

approach in studying the actual processes in depth through which media discourses are 

absorbed with the discourses and cultural practices of audiences. 

As a result, reception study conceptualizes audiences no longer as an undifferentiated mass of 

passive recipients of messages but a multitude of different groups wi t h their own histories, 

habits and soc ial interactions"(Wi liiams, 2003 p. 190). Accord ingly, this study has made a new 

ou tl ook in studying in depth the actual process th rough which Dubbed seria ls discourse are 

assimilated to the discourse and cultural practice of audiences. 
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CHAPTER THREE 

3-RESEARCH METHODOLOGY 

3.1 -Introduction 

This research invest igated mainly on how youths in Addis Ababa make mea ning out of viewing 

serial dramas of Kana TV as part of their lived experience. In ord er to investiga te such 

phenomenon, this resea rch has employed a qualitative research methodo logy. 

For th is reason, th is chapter begins with a philosophical position of qualitative research 

methodological approach. Th en after, it al so discusses data co llection method that was 

employed in the study, i.e. focuses group discussion and individual interviews. In each case, the 

methodological approaches are discussed in line with the sampling tools, proced ures and 

techniques of data analysis 

3.2- Research Design, Phenomenology 

It is important to note that research methodology en hances the research to attain the objective 

of the study and also it mitigate the research quest ions. An organ ization of such a design 

facilitates research to be as efficien t as poss ible yield ing maximal information. In other words, 

the function of research design is to provide for the co llection of relevant evidence with 

min imal expenditure of effort, t ime and money (Kothari,2004). 

This research took up exc lusively a qual itative methodology of data collection to bring about 

the resea rch objectives. Qualitative research t radition has been app lied and proved to be 

successful in many media and communication audience stud ies fo r signi fi ca nt reasons. 

Primarily, qualitative research paradi gm is useful for audience researches as it allows one to 

look and understand the soc ial phenomenon from the perspective of the subjects themselves 

(Hansen et ai, 1998, p.41). The rational of app licat ion of such pa rti cular methodology has of 

grea t re levance to this study mainly beca use to understand the phenomenon in depth in terms 

of providing description of the re lat ionship between the backgrounds, the perception and the 
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consumption experience of youths toward dubbed seria l. For qualitat ive researcher often goes 

to the site of the participant to conduct resea rch, qualitative method enables the researcher to 

be highly involved in actual experiences of the participants as well as to develop a level of detail 

about a behavior of an individual or place (Creswell, 2006) 

The pertinent of qualitative studies therefore, is to allow the resea rcher to invest igate cu ltural 

behavior of dubbed seria l audience after consumption. In addition, it is th is approach 

fundamentally helps the researcher to investigate the phenomenon from the perspect ive of the 

informants on the ground. Such is a philosophical underp inning of what came to be discussed 

as phenomenology. The principal fea ture of the phenomeno logical position is that it takes the 

pa rticipant' s perspective as the empirica l point of departure. Taken in to con sideration that 

humans live by interpretations, it is th is attempt at recovering the ways person s live by 

intent ions, pu rposes, and values that qua li tative stud ies are dedica ted to (Christians & Carey, 

1989). The phenomenologist view human behavior as a result of how peop le understand the 

worl d. The task of the phenomenologist, and for us, t he qualitative methodologists, is to 

capture thi s process of interpretation. In order to grasp the meanings of a person's behavior, 

the phenomenologist attempts to see th ings from that person's point of view (Bogdan and 

Taylor, 1975). 

Especia lly if the phenomenon is not investigated previous ly, quali tat ive re search has ce rtain 

advantages. Qualitative methods benefit the researcher to experi ence the behaviors in natural 

setting w ithout artificiality that usually used in quantitative methods surrou nded with 

experimental and survey research. Furthermore it enhances resea rcher's understanding of the 

phenomenon in depth (Wimer and Dominic, 2006). 

The fact that qualita tive method has employed as a principal method in ana lyz ing Kana TV 

viewers' cu ltural recept ion relies mainly because it focuses on the interpretat ions of meaning 

and value. Add itional rationa le for the researcher to choose qualitative perspective would be 

based on the subjective and multifaceted nat ure of meaning origina tion, interpretati on and 

impacts through mass media productions. That is because the bold distinction between 

meaning making out of one content and intended message from producers to audiences. From 
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a humanist ic perspective, the contents must be conceptua li zed as the expression of a particular 

subjectivity and aesthetics, and as the representation of a particular context (Jen sen & 

Jankowski, 1989). Exploring those versatile and embedded meaning out of the productions, in 

one hand, and interpretat ion of the contextualizing of those meaning with social cu lture, in the 

other hand, is a characte ristic of qualitative content ana lysis. This will enhance the research in 

terms of categoriz ing the origina l in tention of dubbed seria ls by the producers as per to the 

formation of meaning by consumers. 

One loud ly echoed criticism from quantitat ive researchers on qualitative research is that the 

limitat ion of sample size couldn't allow the researcher to generalize the data beyond the 

sample se lected for the particular study. Hence, they argue, it could affect the validity and 

objectivity of the resu lts of the study (Wimer and Dominic, 2006). However, as for this research, 

the reason for choosing qualitat ive method is at revealing the understanding of how cultural 

meaning is created within dubbed seria ls and interpreted by in you ths, rather than generalizing 

it. 

3.3- Ta rget Study Channel, Kana Television 

Head quarter in Dubai, Moby Group is a media and enterta inment company which focu ses 011 

emerging and frontier ma rkets extending from central As ia to the Middle Ea st and beyond. The 

group currently operates 16 businesses in six countries in broadcasting, production, publ ish ing 

and music. Saad Mohaseni, chairman and CEO of Moby Group, has been ca lled Afghan istan's 

first media Mogul. After the removal of the Taliban government, Mohaseni and his families 

returned to Afghanistan from London, in 2003 launched Arman FM (the countries first privately 

owned radio station which played western pop music which had been banned during Taliban 

rule). Since then, Moby Group media operation has grown in Afghanistan and beyond. The 

company has also expanded into India and Africa. In Ethiop ia, Moby's Kana has made its 

launching in April 2016. 
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Kana TV is a joint venture between Moby Group and a group of investors whom born in 

Ethiopia. According to them, Kana is a general entertainment free-to-air channel wh ich 

intended to bring international and local entertainment shows to Ethiopian audience. 

Kana television station is managed by a team of Ethiopian born Americans based in Addis 

Ababa. Kana Television has partnered with BeMedia founder Zereseniy Berehan, a Kana 

television co fou nder and a noted fil m maker, who is proud " .... to invest significantly in the 

deep talent of Ethiopia and he lp to bu ild together a new generation of quality offerings that will 

be appreciated and va lued the world". 

Across BeMedia and Kana Television, the team is composed of over 100 employees mostly 

grad uates from Ethiopian Theater Arts and Fine Art schools . In the relationship between 

BeMedia and Moby Group, Zeresenay noted, "Moby Group is the technica l and operational 

partner. BeMedia is an excl usive local production partner to Kana television -that means 

BeMedia helps produce for and sells to Kana television much of the content which it airs on 

Ka na via Nail sat." 

Ka na broadcasts exclusively in Amharic to ensu re tha t the progra m have the broadcast appeal. 

Primarily, the channel delivers Dubbed international shows and se ri es arou nd the world that 

has not been seen before in Ethiopia . Acco rding to Zeresenay, its focus groups found that 

potential viewers were already watching Turkish and Arabic Dubbed seria ls and yet they don ' t 

understa nd the who le language at all. This led them to tested different demograph ic and 

looked at 200 shows to choose the eight they will present in the launching session. He further 

adds " the real goal is to build out quality and interesting ente rtainment in Amharic." 

However Moby group founder Mohaseni's perspect ive, unl ike Zeresenay, is rather market 

oriented than en tertain ment quality in Amharic. He exp lain s the rea son of his focus in Africa is 

market as " ... we really looking at Africa because in Afr ica an interesting growth in terms of 

population is going significantly, but as it become more develo ped, the appetite to consume 

increases, which we have seen in Eth iop ia and Kenya". 
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3.4 - Sampling of Participant 

The sampling method of th is st udy was purpos ive sampling. The rat ionale beh ind choosing 

purposive sampling is because it enab les to select respondents who have knowledge about the 

subject being studied. The fact that th is resea rch peruse to investigate how youths make 

mean ing out of the consumption of dubbed serials, it is re levant to select samples who 

consume Kana Television Du bbed serials. The decisive fac tor to se lect subjects is the knowledge 

and experiences that correspond wi th the theme be ing studied (Deacon et ai, 1999). Likewise, 

sampling proced ures in qualita t ive research share the fact tha t recruitment of sample subjects 

held pu rposefu lly and in accord ance with the research subject . In order to purposefully select 

those who are active Kana TV dubbed seria ls consumers, I have employed two sampling 

techniques that categorize under purposive sampl ing na mely "theoretical" and "snowball". 

As a ground work for snowball sampling, this research used theoretical sampling in order to 

filter out those youths with re latively high exposure of maximum of 3-4 hours per day (as 

Gerbner, Gross, Morgan & Signorie lli, 1986,110) to Kana TV Dubbed seria ls. In focus group 

discussion, theoretical sampling is conducted as instrument to group subjects with similar 

characteristics of consuming dubbing (Morgan, 1996). Moreover theoretical sampling 

deliberately seeks out respondents who are most likely to aid theoretical development by 

extending and even confound ing emerging hypothesis about meaning making of dubbing 

(Deacon et aI., 1999). Hence, "Maleda Arts Institut ion" st udents are se lected as initia l group 

screening fo r FGD interviewees. The justifica t ion for select ing samples from Art inst itute 

students is that those studen ts f rom Art discipline have a better sense of cu ltural consc iousness 

than those who aren't. And that better sense of cultura l consciousness is an ideal complement 

of theoretical developmen t for t he research. Accordingly, this study carried ou t a preliminary 

screening question for over 80 youths (57 female and 23 male) who asked to fill a short form 

about wh ich dubbed serial they like and why, how many t ime they spent per day to watch Kana 

dubbed serial, to wh ich character they are very fond of and why, why are they chose dubbed 

serial over local Amharic serials, and what is the most engaging part of dubbed serial and why. 
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Then after a systematic and critical investiga tion of the ir reflection, on ly those who have good 

log ical and analytica l skill were ca lled to the focus group discuss ions. 

Snowba lling method was also used to recruit groups of youths age ranging from 15-25(as 

United Nat ion universal definition of youth) in ord er to cla ssify according to their age and sex 

groups. The rat ionales of classify ing the range youth age wi th different group could help the 

study by classi fying the variables with respect to the age and gender recept ion of dubbed 

serials. 

Using both sampling technique, the research managed to organize four focus groups in which 

each const ituted six individuals. Grouping of participants was employed under the assumption 

of sex and age ba ckground within a group (as to assess their in fluence through comparisons 

across groups) and across groups (as to find the role of a single va riable) (Meyer, 2008). Th us, 

the research purposefully included a range of you ths who lived in Addis Ababa city with a habit 

of viewing Kana Dubbed seria l from same school (Ma/eda Arts Institution) but different residing 

areas(e.g., Bole, Cherqose, Torhayloch, Kotebea) assuming that they represent a range of 

cultural background. The stud y expects such sampling methodology gives th is research an 

opportunity for comparable ana lysis of you ths from a va riety of experience, age and gender. 

Consequently, the research categorize the f irst two groups as male with the range of 15-20 and 

21-25 ages while the next two grouped under fema le wi th the same age range as male group. 

The rational of grouping male and female was in order to investigate gender variab les of 

meaning making out of consu mptions of dubbed serials, as the stud y already planned on the 

research question. The age range ca tegory of 15-20 and 21-25 is because to investiga te the 

variables under the early youth and late youth meaning making of dubbing. 

3.5- Data Collection Method 

So as to answer the research questions and also automatic to qualitative methodology, this 

study basical ly employed two complimentary data collection techniques. Firstly, Focus group 

discussion was employed to investigate viewers' perception towards selected Dubbed serials. 
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Secondly, as complimen tary method of data col lection this study intends to use an in depth 

Interview. The next section discusses these two methods in terms of how they were used in 

data ga th ering process. 

3.5.1- Focus Group Discussions 

The main reason of this research primarily utilize focus group discuss ion as data co llection 

method is because data from focus groups are used to enh ance unders tandi ng and to reveal a 

wide range of opinions, some of which the resea rcher might not expect (Wimmer and 

Dominick, 2006, p.132). It is probably the best approach to find out why Kana Television 

Dubbed serial viewers bel ieve what they do through the process of understanding more of the 

shaded reasons behind their response. 

According to Krueger and Casey (2000), focus group techniques has four defining characteristic. 

First, as the term "group" suggests, it should to be held with the involvement of group of 

participants. Second, the pa rt icipants should have share a certain dist inction of characteristics 

which directly repeated with the interest of the research, for exa mple, al l the focused group 

respondents of this study are youths 15- 25 who li sted as an active viewer of Kana TV dubbed 

serials. Third, Focus groups data col lection are not used to rest hypothesis or to genera lize 

popu la t ion rather offers qualitative data which used to improve pe rspectives come wi th a wide 

range unexpected opinions. And fina lly, as the name implies, focus group atta in s a focused 

discussion.(Wimmer and Dominck, 2011) 

In line with the above arguments, this research decided to recruit four focus group parti cipants 

along lines of status of gender (male and fema le) and age group (15-20, 21-24). The research 

has conducted fou r focus group discussions that have a tota l of 24 participants. As to the 

number of part icipants in each group, the research takes six individuals for each group for it 

seems to be the ideal number in most current practice"(Mytton, 1999). Below, the groups 

involved in the group discussions are listed; 
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FGD 1 M ale groups with the age 21-25 

FGD 2 Females with the age of 21-25 

FGD 3 male group with the age 15-20 

FG D 4 female grou p wi th the age 15-20 

All six FGDs Respondents coded as (a, b, c, d, e and f) 

3.5.Ll-Techniques of Data Analys is 

The analysis of the focu s group data is likely to follow the same processes as for other sources 

of qualitative data (Holloway and Whee ler, 1996). As in the case of focu s group interviews the 

problem that the researcher usually faces when dealing with the analysis of a large amount of 

textual data is whether to se lect 'striking' or 'typica l' quotes wh ich illustrate, confi rm, and 

enhance the researcher's pre-conceived ideas of the processes(Hansen et aI., 1998, pp.278-

279). In my case, much of the interviewee respon se was in configuration with my interview 

gu ide which at the end eases the task of identifying relevant quotes pertaining to the issue 

being investigated. 

In this study, I tried to analyze the most important cultural elements that are able to iden ti fy 

the other and the loca l [Ethiopian) cultures; and those variables that are used in dubbed serials 

that run Kana Television . The reason behind th is is, as Mytton (1999) illustra tes, to study all the 

cu ltural elements requires through understa nding of how different societies operate, and 

deeper an thropological studies which may not exist already and can take a long time to 

complete. 

For qualitative resea rch argues to represent participants' own viewpoints, or subjective 

experiences of their worlds, it is vital to cons ider the degree to which the qualitative re search 

report reflects the perspectives of those it claims to represent (Fossey et aI. , 2002, p.730). As 
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the result, to preserve the va lidity of my cl aims, I used quotat ions (i.e. part icipan ts' own words) 

along with my analysis and interpreta tion. 

3.5.1.2- The Interview Guide and Role of the Moderator 

The goal of interview guide is to direct the discussion of the group participants in order to 

ensure reasonable unifo rmi ty in respect of all relevant po ints in the study wi th in grou p and in 

relation to each groups(Ko thari,2004, p.1l9). Addi t ional ly, in re lat ion to the theoretica l frame 

work, it se rves as a check list of the necessary and relevant informational question is included 

for the betterment of the study (Hansen et aI. , 1998). 

Thus, this resea rch prepared an interview gu ide referri ng back to the basic research quest ions 

this research attempted to answer and based on some of the phi losophical concepts in 

audience recept ion processes. I have also developed the interview guide in conformity with 

some of the themes in the qualitative content analysis and the essay questions used in the 

preliminary screening of sampl ing and recrui tment of groups. The themes of the interview 

guide, as Kingry et al. (1990) advice, are developed and organized from genera l to spec ific, and 

simple to comp lex. The guide consists of open-ended questions that are ph rased in unbiased 

and non-j udgmenta l fashion. The questions are short, simple, and worded ca refully so that 

participants can eas ily understand what is being asked. 

During those focus group in terviews section, the researcher role was only limited to facilitate 

moderate and stimulate discussion among the participants (Hansen et al. 1998). That mean s, as 

Creswell (2012, p.382) advises, I was not judgmental and responsive di rectly in themes of 

discussion. I personally made prepara tions to make the discussions sou nd as natural as 

possib le. I rehearsed all the quest ions in the interview guide and refrained as much as possib le 

from persona l opinions du ring the discuss ions . 

Even if same questions has prepared fo r the entire focus groups discussion to conclude that 

"what so ever differences occur are the product of factors and characteri stics other than the 
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promoting used or manner of moderator intervention" (Hansen, 1998, p.274), separate 

interview quest ion is set for the individ ual in -depth interview with almost paral lel theme with 

group discussion. The questions are developed in a short and concise manner that the 

in terviewee can understand easily wha t has been asked. 

3.5.2-lndividualln-Depth Interview 

The term 'in - depth interview' usual ly used as a synonym for 'individual intensive interview' 

(Wimmer and Domini c, 1991). The fact that it named after th e word "in depth" suggests the 

benefit the researcher gets due to t he nature of individual interviews that allow an interviewee 

to make additional reflections with the prospect of bu ilding up 'an argument or a narrative in 

an hour tha n any grou p member does in the sa me amount of ti me' (Schroder et aI., 2003). 

In line with th is, I se lected six part icipants from each focus grou ps and structu red interview 

protoco l w hich was designed to ensure consistency across all the interviewee. The participants 

for in-depth interview are selected by the ir art iculation and ideas they raised in the focus group 

discussion. in rega rds to in-depth individual interview, th is study go with semi- structured form 

in wh ich I, as a moderator, prepare not more than ten questions(for manageability) that do not 

follow specific and predetermin e way (Grix, 2004). 

After participants gave written in form ed consent, interviews were tape- recorded and 

subsequently transcribed. Th rough constant comparative, I modified quest ions to explore 

emergent issues. Each individ ual in -depth interview took t ime ranged from 1 - 2 hours. 

The first in-depth interview questions section were focusing on demographic data of the 

participants, fo llowed by a deta iled exp loration of the experience, and lastly focusing on 

" ref lecti on on the meaning" . Thus, The first section of the question were intended to 

understand the cultural states quo the parti cipants rather the second section strive to prompt 

the reception of parti cipants toward the Dubbed serial s. And the third section of the interview 

t ries to explore how the participants have changed in due consumption of Dubbed serials. 
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Selected Kana TV Dubbed serial viewers took an intense in te rview to ge t their perspective and 

will investiga te their soc io-cultural position before and after their dubbed serial s addiction. 

According to Kothari (2004) an in-depth interview method provides not on ly more information 

and that too in greater depth can be obtained but also Interviewer by his own skill can 

overcome the resistance, if any, of the respondents; the interview method can be made to yie ld 

an almost perfect sa mple of the general population (p. 447) 
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CHAPTER FOUR 

4-RESULTS AND DISCU SSION 

4.l- lnt rod ucti on • 

The mai n aim of this chapter is to analyze the finding which gathered as da ta from the souses. 

In due process, data analysis, discussions, and interpretations are incorporated in relation to 

the theories discussed in the literature review. The find ings are presented from the qual itat ive 

ana lysis, focus group discussions, and in-depth interviews. The secti on starts with a qualita t ive 

ana lys is of the fi ndings from the four focus groups with a total of 24 respondents, and an in -

depth inte rview with six inte rviewees were analyzed. 

In order to achieve the objective, the find ings are analyzed and presented in three major 

thematic frameworks. In the first line, the consumers' genera l awareness about Dubbed serials 

and reasons for consumption of Kana TV Dubbed serials will be ana lyzed. Secondly, consumers' 

reception of Dubbed serials and mea ning making has been presented and analyzed. And fi nally 

major factors influ enc ing the consu mer's behav ior in meaning making spotted and discussed. 

4.2- Genera l Awareness of Dubbed Serials 

As far as fi rst exposure of Du bbed serials concerned, almost al l respondents con form that Kana 

te lev ision seria ls were their first experience in te rms of dubb ing exposu re. Only one responden t 

(FGD lie) to whom he fa miliar with 'one man' Amharic transla t ion dubbing style of Indian 

movies which used to be re lease with VCD and exhibited in home video. 

FGD lje, " Back in the days, I fi rst exposed with dubb ing wi th Ind ia movies in mini 

"video houses". One man sits in front of the audience and translates everything 

throughout. The trans lator intention was to interpret t he language to Amha ric . 

And I remember that I used to enjoy it" 
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FGD 1 and 2 respondents generally understand the purpose and intention of dubbing in order 

for programs to appeal to local audiences, Dubbing through translation of the language is the 

means of commun icating w ith viewers who do not understand Turkish, Hindi, or Korean, thus 

bridging multip le languages and cultures, Here are some extractions of what respondents noted 

regarding if they understand the purpose of dubbing 

FGD 2/a, " the purpose seems to me engage the loca l viewers w ith language they 

understand easily", 

FGD lie, " to promote their culture to us ." and also to teach the people who do 

not understand the original language" 

FGD 2/c, " I think t he intent ion of dubbing is.. that they think aud ience is 

illi terate to the origin al language so that they tra nslate to Amharic so tha t we 

understand easily and focus on the story" 

FGD lib, "the purpose is cl ea r that is to promote their culture and consequently 

to gain fi nancial profit selling the product to the receptor". 

FGD 2/e, "the purpose is to make their story accessible to other speakers who 

don't understa nd the original language." 

On the contrary, respondents of both FGD 3 and 4 (15 -20 years) reacted that they have no idea 

on the general awareness of Dubbed seria ls intention . " I don't know their purpose; all I know is 

that Ilike the story" (FGD 3/E), Similarly three (FGD 4/a, c, f) of respondents from FGD 4 replied 

to this questi on as 'I don't know', 

It is interest ing to notice that FGD 1 and 2 genera lly summaries three important idea out of 

their understanding of the inten tion of dubbing, Their first idea primarily arranged dubbing 

products as a cultural interaction tool with our cu lture, As respondent FGD 4/b noted, 

FGD 4/b, " I believe one of the main pu rposes of dubbing is to promote other 

cultures and way of living to the local audien ce". 
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Second, they also sorted that, those dubbing products are the sou rces of economic income for 

those countries who export it. And fina lly, they also categorize dubbing products as a 

communication tool w ith the plot of story with other language. Th is scenario has also clearly 

illustrated in two of the in-depth interview respondent. 

IDI 1, " the ma in purpose of dubbing, as I understand it correctly, is to 

communicate their language with other cu lture who have different language 

that the original. Let take for example a Turkeys aud io film can be easi ly 

understood if it translated to Amharic. Even if it doesn't make some sort of sense 

when a Turkeys wh ite face ma n ta lks Amharic, for al l I care is the story and I let 

all that distraction go and focus on the story ." 

101 2, " I think dubbing is in tended to reach the ta rget audience of the local 

audience from other country language" 

On the other hand, which is uniquely ra ised, some respondents (FGO 3/a,e and 4/a,b,c) reacted 

as they have "no idea" as far as general awareness of the purpose of dubbing is concerned . 

They explained all they care is "how plot line is progressed" rather than understand ing the 

intention of dubbing. 

One of the objectives of this section is to explore the general awareness and also to have an 

idea on why dubbing is made. The different groups from different sections of the society 

yielded different important points. And, as a finding, almost all the groups except re spondents 

from youths age 15-20, appeared to have a different understa nd ing. Thu s, these indicate 

almost all interv iewees from both FG D 1 and 2 have a general, and yet diffe rent, awareness of 

the inten tion of dubbing products as the result they consciously watch Kana dubbing. 

From the perspective inte rcultural communication, all these groups of respondents seems 

supportive of the intention dubbing as it interrelate people with other culture when they do 

not share a common cu ltural experience. Interestingly though, one respondent (FG D l/e) 

opposed dubbing will not support intercul tural commendat ion, suggesting that 

44 



FGD l/e, "the original language and nature is always better and that when the 

series is viewed in the original language, peop le begin to learn the other 

language and learning other language is more intercultural communication. 

Because language is an aspect of culture" (FGD 1/ e). 

On the contrary, only four interviewees from early youths (FGD 3 and 4) have no idea of the 

term which indicates early youths consume dubbing products wi thout consciously analyze the 

intentions. In these regard, as cul tural studies theory position, these group of ea rly youths 

cou ld be a fal l in cultural category to who influe nced by med ia which controlled by powerful, 

dominan t groups. 

4.3- Cultural Attitude towards Topics Covered By Dubbed Serial 

The researcher bel ieves, j ust before undergoing to explore the interviewee perception of 

cultural orientation of those dubbings, respondent cultural understanding should have to be 

analyzed. This is because as searching for the meaning making of cultural orientation of those 

dubbing, interviewee contextua l reference of cultu re should be taken in to consideration. 

As far as the term culture is concerned, interviewees try to give their meaning in quite similar 

and two dimensional ways. In the First dimension, they position culture in a way of living and 

identity wh ich shared by a certain group of society. 

FGD 4/b, culture is a unique representative of nations. Take Ethiopia for 

example, we have different nations and national it ies within and each have its 

own way of living. That very identity of living is culture. 

FGD 3/a, cu lture simply is an Ethiopia identity and characteristics. We Ethiopians 

have different cu lture and characteristics which each are different and unique. 

That identity can only owned by being born in that cultural geography. 

FGD l/b, culture is an identity representation which can be fading out as wel l as 

born. 
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FGO l/a, cultu re is a reflection of way of living and ident ity 

And second, which was other perspective of the interviewee, culture is a kind of meaning 

and/or physical symbol of a certa in society which passed through generation to generation. 

FGO 4/a, culture is an agent of one history, take for example like FasileOes 

castle, Axum and Lalibe la and our cu ltural houses ... al l our cu ltures are our history 

and all repre sent our identity. 

FGO 2/a, it is a custom which descend ed from genera tion to generation; in short 

we can call it culture is experience. 

FGO ltc, cu lture is a way and style of living wh ich descended from generation. 

Like for example our way of dressing in Ged io and Agew regi on and other 

nationality is descended from our ancestors. And such way of eat ing, talking and 

dressing style wi ll definitely pass to the next generation because of cu ltu re. 

FGO 2/b, for me cu lture is nothing that can be born and be dead. It is an 

inheritance for the old generation with eating, dressing and way of 

communication tradition. 

Similarly, almost all of in-depth interviewees responded to their cultural understanding the 

same with FGO respondents. For instance 101 3 explains the term culture and identity 

synonymously. 

IDI 3, when I think of cu lture the first idea that comes on my mind is 

identity. An individual in a certain location is created and grown up with a 

culture wh ich is his/her identity. 

Whereas 101 5 support the FGOs' demonstration of the term cu lture as inherited social 

meaning. However, an in teresting perspective of all, 101 5 further elaborates cultu re as a 

systematic governing code of a certain society. 
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101 5, cu lture is a kind of govern ing and administrative sys tem codes that 

inherited from the old generation and passes to next genera tion. 

In one way or another almost all interviewee has demonstrate their understand ing of culture 

either with social identity or hereditary socia l meaning. Such f inding speaks two significant 

points. Primarily, unlike the purpose of dubbed serial, almost all respondents have a reasonable 

knowledge and frame of referen ce about culture. And second, it seems all have a fair 

understanding about society without culture is like, as 101 6 put in plain word s, a sheep herd 

wi thout a shepherd. 

101 6, "If there is no cu lture, a sense individualism and selfishness will 

reign wi thin a society. And that lead the society to uncompromise when 

confli ct embarked. Without culture we fail to have middle ground . For 

example if there is no cultural, there is no legal frame work to contro l 

social interact ion and society become like a sheep herd wi thout a 

shepherd. 

Having these twofold perceptions of cultural understand ing and frame of reference in mind, 

let's move to analyzed whether local cu ltural elemen ts are available in topics covered by Kana 

TV dubbing. 

The researcher noticed all interviewees agreed that often those dubbed ser ials contain 

emotiona l, romantic, or crime top ics that are most popular with Addis Ababa audiences. These 

types of subjects increase the advertising and income of Kana channe ls beca use viewers 

become invested in the emotiona lly charged stories as they find escape from their own 

realities. Expect one 101 6 interviewee, all FGO and 101 interviewee concluded that it is difficult 

to find any cultural element similarity of dubbed serials with that of their own local cu ltural 

mean ing. 

FGO 2/b, in those dubbing serial topics, usually people respect each other not 

beca use of they are humans, rathe r because they wea lthy. Furtherm ore topi cs of 

plots are very extreme as opposed with OlT' cultu re. We usually don't plot that 
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kind of negative plots with in fa mily. We don't plot on fami ly at all. Family is all 

we care about here in our cul ture unli ke the Dubbed serials plot topics. 

FGO l/d- it [top ics raised by du bbed serials] almost don't represent me. First the 

their [dubbing serials characters] way of life is ve ry much luxu ries unlike me and 

second plots are always focu sed on making people too skeptica l and animos ity 

to each other friends and fami lies. That is not me. 

FGO 4/d, yes, there is no question; we are far more different than the cru elty 

and depth of hatred in the se rials topics. In those serials, wealth is the on ly 

language that people understand each other . This is different from us, where 

even poor are given a place in our society. 

An interesting and unique perspect ive has been reflected by 101 6 on the cultu ral topics 

conveyed by those dubbed se rial s shou ld have to be compromised to assimilate in local cu lture 

in a ce rtain systematic way. 

101 6- as we all are humans, we all are interconnected somehow. We share some 

sort of elements from those Dubbed serials just because we are all humans. Even 

we have to sha re those elemen ts like for example their tight tradition on justice 

when a man hand over his own brother to the police for the sake of justice. That 

is good cu lture. We shou ld ass imilate it. However, basica lly the seria l setting way 

of living and ours are ve ry much different. And those cu ltures we should avoid to 

share are like their fami ly relationship and way of dressing. It is completely 

un necessary and contrad icts to our cu ltu re. 

Apart from 101 6 who he agree dubbing serials setting cul tu ral difference with his living reality 

but yet favors cultural assimilation, the majority of interviewees believed that crime, romantic 

and emotional topics were most com mon in Dubbed serials and noticed far from their day to 

day cul tural experience. Especial ly, they believe, prominently topics in Mexican soap operas 

involving marriage, infidelity, betrayal, and other emotional issues are far different from what 

they understand and know as good va lue of local culture. 
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FGD 2/c, it [cultural elements] is very much different of that of we live in and 

experi ence of. Plots are extremely brutal and unheard in local context . Even for 

example, in those serials I no ti ced an angry man has just given only a glass of 

water for comfort. In the contrary, our culture teaches us to treat an angry and 

agony man wi th communal therapy. Imagine our funeral ce remony. We com fort 

those in distress in grou p. 

One interest ing fi nding from this theme is that, regardless of age and sex variable, interviewees 

have a fair understanding of the term culture and co rrespondingly, in general, they agreed that 

topics in Kana TV Dubbed serials are not al igned with the ir cultural knowledge and frame of 

interpretation . This find ing highly art icu late, on one hand, respondents cultural consciousness 

wh ile consuming dubbed serial and, in other aspect, it also tell that there is other va riable, 

other than topic, for thei r rea son of consuming dubbed seria ls which, according to them, holds 

anti local culture element. 

4.4- Sense Making and Watching Habits 

In terms of meaning making Interviewee response appeared to be demographically dissimilar. It 

is interesting to notice that interviewee FGD 1 and FGD 2 have almost different meaning 

making ou t of the consumption of Ka na Dubbed seria ls. FGD 1 meaning making seems slanted 

toward the question of how humanity, especially famili es, interacts in such cruel way beca use 

of the va lue of goodness va nished out from thi s world. 

FGD lib, in genera l, I observe in it [Kana Dubbed serials] how we humans go 

fu rth er to conspire to harm other people. And that give me a meaning that all 

peop le who smile for me are not good people, that makes me to be skeptical in 

social relat ion. I also make a meaning of it that if someone consp ires on me; it 

teaches me how to deal with such a plots. 

FGD 1/ C, honestly speak ing, I understand that I took on ly the nega t ive meaning 

out of it [Kana Dubbed serials]. I don't see any good va lue from it. Al i i learn from 
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these film s are how a man conspires beh ind his brother and that makes me to be 

skeptical to my surrounding environment. 

FGD 4/b, let take 'Veteqema Hiwote' for example, people in that serial are ve ry 

cruel, all they care about is money. I don't believe anyone in Ethiopia can be that 

much cruel for money. However I love the plot line and I enjoyed wa tch ing that 

drama. I don't ca re whether their cul ture is Similari ty with ours or not . Alii ca re 

is the story line progress ion. 

FGD l/d, for me, the mea ning that I take is a lot. For example, I li te rary learn 

how to be orga nized to accomplish a ce rta in duty with the help of Ye Nisi r Ayin' 

drama about organized Ital ian mafia, whi ch I have lit tle knowledge before, 

operate in a country in that ra nge to dictate crime. 

On the other hand, FGD 2 and FGD 4 have quite a different approach of sense making out of the 

dubbed serials. In th is group, eve n if there is happen to be different sense making, one va ri able 

has been found similar in three of the interviewees, living style. Si milarly almost both FGD 2 and 

FGD 4 groups are very fond and interested about those Dubbed serials regardless of whatever 

negative image has been discovered. 

FGD 2/e, I took a fashion from them [Kana Dubbed serial]. Like for example hair 

style, dressing style, style of living etc. I believe I am not alone with such 

meaning making. If you observe in Addis ci ty lately, you can see such fashion 

copy pasting. Vou can see the way their hair cut, their beer style are all cop ied 

from those dubbed serial s. 

FGD 2/c, in the beginning I did n' t want to watch those seria ls, however as the 

mass tal ked too much about it I got interested. The reason I get very much 

interested about Kana se ri als and the reason of my attendance till this day is 

fashion. Just to watch how the characters dressed up. Not for the story or the 

plot line. Just for the fashion. 
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FGD 4/a, apart from how a man should have to lead his fa mily, I ma ke sense to 

learn how the current world is dressing in terms of fashion. 

These two different approaches of meaning making witness male audience and female 

audiences, regardless of the ir age difference, rece ive massages differently. Even in the context 

of the above sense making male groups tends to make a sense more towa rd the idea of 

conspiracy theory of human relationship rath er female grou ps, though not all, are attracted to 

life style of the drama setting. 

As one this research objective is to observe whether Kana TV youth consumer adapt, re shape or 

ignore the message from dubbed serials, the above indication prompted two positions. That is 

male consumers are more on reshaping meani ng while consummation of content whereas 

female are position in adopting fash ion styles. However, it is observed that female respondents 

also make meaning of the conspiracy of human relationship so that this conclusion doesn't 

stand on the status quo of fem ale as a life style fonding. 

On the other hand, in regards of sense making, unique perspect ives has been reflected by 

respondent ID I 1 and 6 who suggested that dubbed seria ls la rge ly work to confuse viewers, who 

lack the proper cultural knowledge to make sense of unfamil iar settings and social norms (IDI 

6). 

IDI 6; meaning is definitely there, for example they portray black is the sign of 

bad fortune, civil ization is defined only from their cu ltural understand ing, 

knowledge is subjective based on their cu ltural context, even bea uty is 

object ively defined(white in color, tal l, strait nose e.t.c) which defi ne by their 

own culture. The entire message that I make mea ning out of those Dubbed 

seria ls is that to see myself as inferior human be ing. To ignore my background 

and worship their way of style. And I resist be lieving that. 

Unlike other interv iewees, this IDI 6 interviewee uniquely extends to express his meaning 

making from phi losophical perspective. He skeptica lly observes those dubbing as they trying to 

absorb the mere identi ty of our origina l civi li za ti on wh ich re flect up on by cul ture, knowledge 
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and aesthetics. Hence, he seems position hi mself in rejection of massage conveyed by those 

Dubbed seria ls. Of course there are also 101 2 and 5 respondent's reflection which indicate the 

position of reshap ing of dubbing contents. 

IDI 2- I make a lot of mea ning out of those dubbings. Some are good and some 

are not good. So I don't take and accept either of th em. I consume the products 

keeping in to consideration that it is their way of life sty le, not mine. I distant 

myself and enjoy the story. 

IDI 5, Like everything we take the good things from these translated shows and 

leave the bad things. And there is no movie I hate because it's from Turkey or it's 

shown on Kana. I watch Kana wi th a way that it does not interfere with my other 

act iviti es . There is no way I can find my cu lture or myself in these fil ms because 

they are not mi ne. I can only find myself and my culture in the local fi lms. 

Regardless of respondents divergent approaches of sense making out of the ir consumpt ion of 

dubbing content, one important concept posi t ion all re sponden ts in similar stance. That is, In 

genera l, all respondents agree that they are interested, in one way or another, to Ka na dubbing 

se rials. Below are some of the meanings constructed by the respondents from different groups 

in terms of what interest them to the contents; 

FGO l/c, Almost everyone watches Kana. I like their translation 

FOG 3/ b, I watched the dubbed series but also the other once. But I like the translated 

once because I can easily understand them and I can watch them with my family. 

FGO 2/ a, I enjoyed it a lot rega rd less of all the controversies and arguments, 

they created new plot line every time and that is interest ing. 

FGO 2/ b, even if it consume much of my time. The story is interesting, which 

can't resist to stop watching . 
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FGD 4/c, for me meaning is not there. Rather their act ing is marvelous and that 

catches me to hold on to fo llow. The actors are acting and dressing is my 

interest. 

FGD 3/a, for me 'sh inqur liboch' is interest ing, because it teaches me not to reply 

bad thing with bad thing. Rather it taught me whenever I cou nter with bad 

behavior; I should have to respond wi th good heart. That is why it is interesting 

for me. 

FGD l/b- "yewobet eseregnoch" is much more interesting for me because one of 

nowaday in Ethiopia migration is a much more concerned problem. And I 

not iced in that film demonstrate how much migration is dangerous so that it 

wou ld be a good lesson for Ethiopians who wish to migrate 

FGD l/c- apart from 'yewobet esergnoch' which more related with topics of 

Italian mafi a, 'Liji tu ta' drama is intere sting for it conveys their good education 

system in terms of communicat ion and techno logy. I even recommend it for 

those who learn nursing. 

From the above illustration of different respondents, we can draw a conc lusion of mainly two 

analytical perspectives in regard to their sense making of interest to consume dubbing 

products. The first one is that, in general, all FGD interviewee more or less agreed that they are 

interested to these dubbing se ria ls regard less of their previous cultural awareness. And the 

main sou rces of their interest are different, which of course lead us to the next ana lytical 

perspective. 

As we can observe on the responses, most of the respondents agree primari ly on language 

t ranslation as their main interest toward the dubbings. 

Apart from language translat ion, respondents are much more tend to put the story 

development, plot progression, character development (FGD 3/a; what I like fo rm them is the 

way they create and built characters) and thematic conte nt of the film (like migration, 

education, mafia organization, etc) as their other reason of interest. 
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As far as watching habit is concerned, almost all respondents of different groups agreed on that 

they decl ine thei r watching t ime as compare to their previous experience. 

FGD 3/a, comparing with the first day of watchi ng habit, I quit reduce it. 

Because, it t ook all my time even I can't have a t ime for studying. People usually 

say the remote control is in your hand. I don't agree with that, because let alone 

my mother, my grandmother watched Kana TV till mid night. I ca n't switch off 

the TV on her. It has been too much for me and I decided to decline wa tching it. 

FGD lib, 99% I reduce watching it. Previous time I almost watch every ep isodes. 

But now, especially on Turkish serials, I noticed that they extend the story 

unnecessari ly. They extend up to 40 episodes which is much more the point they 

should have finish it. And now everyth ing seems boring. 

FGD l/c, As he says, for me it starts to get me bored. I used to watch them 

sacri ficing my sleep time of 9 - 10 PM. But now because I get board of them, 

even with all my fam ily, we start to switch the channel to another. 

FGD 2/b, I started watching Kana lately. I used to watch a lot then. But now I get 

bored because stories end too fast. Now I almost watch once in a week. 

FGD 2/d, I watch sometimes th ese days. But not like my previous experience. 

Specially if I got interrupted to follow the stories somehow, I don't intended to 

get back and fol low it 

FGD 4/e, I minimize to watch it . One of the reasons is because all of the shows I 

was fo lloWing ended and I didn't think it was necessary to start a new one 

beca use watching them al l is going to coast a lot of t ime because I have seen it 

w ith the once I was fo llowing at the beginning 

According to the interviewee illustration of watchi ng habit, we ca n easi ly notice that almost all 

respondents reduce t heir t ime of spending to wa tch Kana Dubbed serials in comparison with 

the ir stating watch ing habit. Their reason to minimize their time is different. On one hand, 
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some of them are started to get bored with the unnecessa ry extension of the sto ri es and on 

other hand, others noticed that the time they spend to watch it start to hurt their other social 

responsibilities. Similarly, in regard to these IDI 1 noted the fol lowing 

IDI 4, I almost quit watch ing Ka na 2 weeks before. I quit watching, because the 

time I spent to watch began to affect my social and work life. It is not that I 

oppose the stati on. But you know I am private worke r. If I spent much of my 

time on Kana, I definitely can't even support myself, let alone my family. My 

second rea son to quit watching is influence. In the beginning I used to watch 

Kana for entertainment. But now I started to notice that I am ve ry much 

attracted by the way the character live. And that is not the reality on the ground . 

For such reasons I quit watching Kana. 

It seems contradictory to fi nd that respondents' sense making of interest is happened to be 

content and plot development and yet, in the other hand, their watching habit is started to 

decline dramatically. However, the researcher, even if these two find ings are con tradictory, 

conclude that respondents are making different meaning, and yet, they are very much 

interested w ith dubbed serials. On the other hand, the fa ct that those dubbed seria ls screened 

dai ly start s to affect the rhythm of enjoyment and starts creates entertainment saturat ion point 

of fade up. Ad ditionally exp lanation may be , the researcher conc lude, because of the interest 

of watch ing that has been develop in respondents, the time of their spending on Kana is too 

much . Then they noticed that it affect their other social responsibility . Th e, respo ndents 

decided to minimize the t ime they spent on Kana TV. 

4.5- Behavioral Involvement and Reality 

Most of the FG D 2 & 4 interviewee believed that, in one way or another, they identified their 

personal characteristics in one of the characters of Dubbed serials. 

FGD 2/e, Gudeseret is almost similar wi th me. The way she struggle to win life, 

her excellent work cu lture even if the work is considered minimal from socia l 
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context, the fight with her boyfriend, her firm stance on truth, almost all are 

similar with me. She is almost myse lf reflect ion. 

FGD 4/a, on 'Sh inkur liboch ' , the fact th at kansu's father is not known is similar 

with my reality. Addit iona lly the fact that her openness with personal interaction 

is al ike with me, I often attracted with that drama,. 

FGD 2/a, I am very al ike with Kansu. She is typical me. She is so innocent, she 

trusts people by her own innocent attitude. I love 'Sh inqur liboch' because of 

Kansu character. 

FGD 2/b, When it comes to 'Yeteqema Hiyiwot', Bah ir looks like me. She is 

always fooled and sometimes it makes me wonder why and why she can't do 

someth ing about it . I used to t ru st peop le easily. Bu t after I realized Bah ir is just 

like me and she got hurt by other people, I start to reconsider my character 

aga in. It is because of Bahir. 

Interestingly enough expect one male interviewee; almost all male groups couldn't identify 

their behavior in either of the seria ls the used to see. Even FG D 3/a behavioral identification are 

rather from negative behavioral sim ilarity aspect. 

FGD 3/a, From me that character who play footba ll in "Yebeqel Menged". He 

gets angry too rapid and tone down fast. Tha t is typical me. I usually rush to 

decide something the same is true with him. Because that character is like too 

me, I usually follow "Yebeqel Menged". 

Unli ke male age grou p, it is visible to notice that almost both female youth age groups are 

identify themselves wi th one of Dubbed serials characters. This iden t ification of sel f hints not 

on ly fema le groups are more physiolog ically invo lved in the Dubbed serials than male youth 

group but also it in the other side indicate that the tendency of female group to adopt easily 

messages planed by the producers of those serials. Because, the aim of any film makers is to 

pull up their audience phi lologically in to the story by any means (even by identification of a 

characters) so that their inside message wou ld be imparted to audience. 
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In terms of comparing their current life style wi th that of the serial setting, in general, all 

respondents agreed that their life is comp letely different with the Dubbed seria l setting. AI 

most all respondents notices that the serials setting that everything is luxuries. Some of female 

respondents, like they are more interested in fashion, even went further to wish to live the 

Dubbed seria l setting life style. 

FGD 2/ a, For example Ates is a good boyfriend and I wish to have a boyfriend like 

him. I also envy the ir houses, cars, the way they live. 

FGD 2/b, I also like their life style. It is so luxurious. 

FGD 4/b, For me it's their house and beauty that I like. But to compa re with that 

of me, it is unth inkable. 

FGD 4/ c, Ates is a handsome boyfriend and I wish to have a boyfriend like him. I 

like their home and profess ion. 

According to the above interviewee responses, it is perce ived that all respondents agreed up on 

that their current real ity of life is very much different with that of the se rial s setting. And yet 

some fema le respondents wish to live that dream life of serial setting. In addition with previous 

finding of female emotional involvement, this group of female respondents are clearly set 

themse lves in the position of adaptat ion any message re leased by the serials. 

Nevertheless, female interviewee agreed, like other male groups, on poverty as the most 

resemb lance life sty le with the ir living reality in those serial setting. 

FGD 4/a, Th ere is something that is similar but not that much ... 1 think I re late to 

the poor ones not the rich ones 

FGD 4/ c, The area that I leave has a great similarity with the poor areas that are 

shown in these shows. Mothers buy bred together and talk to each other and 

that reminds of my own vi llage. 
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FGD 4/d, It mostly does not have similarity but the poor peop le in the shows have 

similar way of life like that. That is concerning the ir social life and how they live 

together. 

FGD 3/a, There are some that I have watched that are close to our culture, 

especia lly those made out of town . like how they punish the ir children and 

throw a pa rty or ce lebration 

As contrary to most of respondents who don't agreed up on dubbings stories to represent their 

way of life other than poverty, genera lly, most of them believe that the actors in those serials 

represent rea li ty. As one IDI 3 illustrates 

IDI 3, Especially in "Tiqure Fiqer" they are good in acting. They convinced me 

that whatever they act as a reality. Even if I don't familiar with their contextual 

reality, their acting seems incredibly convincing. As I told you even If I don't 

know th ei r social real ity, I accept that ve ry moment as truth. 

Also, as they decoded the messages from such good acting ab ility they were found to be 

engaged and active part icipants. To meet the objective of this section, the researcher 

investigated the discussants on why they decoded the messages in such a way. Then, they 

highly underscored that the language of serials, quality of the production and story 

development as the main influence decoding reality. 

The resu lt indicates that majority female of the respondents, unlike male respondents, do take 

Kana television dubbed serials characters as real people and want to copy them in appearance 

and style. In the other hand, even if male respondents take actor as the depiction of real ity, 

they are very much fond of the content and "the how to do" of the story so that they are also 

far from to be a neutra l message consumers. The Reason of by male respondents not copying 

the outlook of male actors may be that male characters shown in dubbed serials are not 

acceptab le or may not be rewarded in our soc iety. 
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CHAPTER FIVE 

5-SUMMARY, CONCLUSION AND RECOMMEN DATION 

5. 1- Summary 

This study searched the possib le cu ltura l effects of dubbed serials by investigating the reception 

analys is of Addis Ababa youths Kana Television viewers. The resea rch brought key results by 

compa ring the mea ning making early age youth (15-20) with la te age you th (21-25). as well as, 

the study provided t he gender comparison of youth sense making in terms of life pattern s. 

Dubbing to Amharic language is new phenomenon in Ethiopia which has been introduced with 

Kana television sta ti on during the last one yea r. Of cou rse, in one hand, the fact that is new 

phenomenon in Ethiop ia and in the other hand, it is presented in local language Amharic 

trigged a' question t whether or not Dubbed serial has an effect on youth viewers in terms of 

attitude, va lue orientation and behavior. Because of it is easily accessible (right on prime time 

of 6 am-10 am). easily affordable (its free of charge) and presented as a package of different 

interesting stories makes this channe l powerful enough to redirect the cultural orientation of 

youth consumers . 

Even if to find locally resea rches on dubbing is almost nonexistent, for the phenomena is new, 

abroad researches (Chaume, 2013; Qudah& Tahat, 2013; Qudah, AbdulKrim& Menawer, 2014) 

specific to dubbing concluded that dubbed ser ials have an effect viewers. Loca ll y conducted 

researches, which ra ther focused in satellite television effect "effects of satellite tel evision on 

life patterns of youth in Ad dis Ababa" by (Rahwa Youssuf, 2011)' concl ude that television have 

either direct or indirect effect on viewers. Likewise, this research investigated on how Addis 

Ababa youths ma ke meaning out of the consumption of Kana television dubbed serials which as 

the result probed that whether or not those youth are cultural ly affected or not. 

For the main purpose of this study is to explore the possible social life patter effect of youths 

out of their sense and mea ning maki ng of the consumption of Dubbed serials, it records how 
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cu ltural elements of Du bbed serials of Kana TV are welcome and interpreted by target 

aud ience, i.e. the reason of wa tching, the t ime they spent on watching, the ir cu ltural 

understanding of both before and after consumption, and so on. 

The resea rcher has been organized with the combina t ion of th ree theories. In ord er to asse ss 

what is the main reason of the respondents ' Kana television Dubbed seria ls as thei r preferred 

chan nels and Programs "reception analysis" and 'Uses and Gra t if ica t ions Theory' was appli ed . 

In the cultural effect aspect, the research tends to appl ied cu ltural stud ies (in te rms of media 

power to assimilate small cultures) as we ll as intercultura l communication (cultu re assimilated 

each for the benef it cu lt ura l co-ex istence) . Hence, the theoretica l structure of th is resea rch was 

an amalgam of three theori es i.e. reception Ana lysis, Uses and Gratification Theory, and cultural 

stud ies. 

The rationales of qualitative approach was chosen to carry out on audience reception in this 

research is believed to light on how the audience experience the newly introduced dubbing 

seria ls as the result to assess the possible cult ural effec t. Thus, the scope of the study, in terms 

of location, was Addis Ababa only and the tota l population of this st udy was youth Kan a 

Television viewers, aged 15 to 25 years, who reside in Addis Ababa. The researcher chose for 

that range of age because not on ly it[15-25] is UN youth age range definition but also it is the 

most vibrant, active and dynamic age range which can easily manipulative for cultural identity 

loss. For It was decisive to categories t hose who have an active experience of watching 

dubbing, in order to investigate the ir mea ning making, non-probab il ity (purposive and 

snowball) sampling technique was app lied. This techn ique further paved the way to categori es 

early age youth viewers [15-20] and late age youth viewers [2 1-25] with a group of both male 

and female. The researcher intended to investigate the variab les wi t h in age and gender in 

terms of meaning construction accordingly. 

5.2- Conclusion 

This chapter discussed the most importan t findings of the study which are ana lyzed under the 

four themes planned in order to address the main objectives of the study. The results and 

findings are also collaborated with theoretical and methodological approaches. In broad terms 
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th is chapter tells; the general view of the respondents towards Dubbed serials, how they 

receive Kana television Dubbed serials in the context of loca l cu ltura l element, and also explains 

the main factors t hat infl uence the consu mer's behavior with regard to meaning making. 

With rega rds to awa reness of dubbing of the respondents, the general finding concluded that 

late youth have a better understanding of the intention of dubbing than that of early youths. 

The fact that almost both (male and female) groups have no understating of intention of 

dubbing makes them more vict ims of media which controlled by powerfu l, dominant groups. 

On the other hand, almost all respondents demonstrate the ir culture awareness and frame of 

interpretat ion of cul ture, which is this st udy resea rch question, respondents rep lied either in 

connection with socia l ident ity or hered itary social meaning (social science perspective) or 

material artifacts (interpreta tive notion). These f indings point two significant concepts. First, 

unlike t he purpose of dubbed seria l, almost all respondents have a meaningful insight and 

understanding about cu ltu re. And second, it seems all have a fair understand that society is 

noting without culture. We can conclude that late age youths are more culture conscious than 

the intent ion of du bbing. 

As far as respondents preferred topic in relation to their local cultural context are concerned, 

they almost al l agree cri me, romantic and emot ional topics were most common in dubbed 

serials and not iced far f rom the ir day to day cultural experience even if they are in terested with 

such topics. The study shows that participants do not experience a homogeneous phenomenon 

in their reception of the messages of the Dubbed serials they see but rather act ively interact 

with their social cu ltural con text to const ruct mea ning. In other word, respon dents reject 

message of what they consume in terms of cul tural assimilat ion. 

Majority of the female viewers' preference to wa tch Kana television dubbed serials fo r it s story 

development or plot progression of the Dubbed. In other hand, male respondents are more 

interested on character development and thema t ic content of dubbing. Majority of 

respondents also claim communica ti on (dubbing in Amharic) and lack of other optional 

enterta inment (not on ly from the drama aspect but outside drama entertainment) are also the 

reasons of their attachment with Kana dubbing. What contradict with the previous finding is, As 
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far as watch ing habit is concern ed, it is observed that al l group of respondents are almost in the 

state of gradual reduct ion of watching habit . Their main reason for gradu al minimization of 

wa tching habits is that they rea lized dubbing seri als are taking too much time of their life. This 

fact also te lls the consumers' stance is on the rejection aspect of meaning making. 

This resea rch also tried to discover, "What new va lues, norm s and behavioral perspectives are 

learned by Dubbed serials after the consumption by the target audience"? The resu lt indicates 

that majority female respondents, unli ke male responden ts, do take Kana television dubbed 

serials characte rs as real people and want to copy them in appearance and styl e (dress style, 

hairstyle, make-up and posture). On the other hand, even if male respondents take actor as the 

depiction of rea lity, they are ve ry much fond of character development and content and "the 

how to do" of the story so that they are also far from to be a neutral message consumers. 

These rather indicate, un like the previous resu lt s of sense making, that responden ts adopt 

unconsc iously the hidden cultural practice of dubbed serial setting. 

Hence, as i t was found out; the study generally reached in two contrad icting results of meaning 

making out of watching dubbing by Addis Ababa you th. In one hand, respondents seem more 

cultural conscious and put themselves in cultura l reject ion position while consuming those 

Dubbed serials. On the contrary, almost all respondents associate themselves either with 

character life style or the situat ion of the story. the fa ct that respond en ts generally have a fair 

awareness of their local culture, that they are consciously consume those dubbing 

understanding cultural difference with of their rea lity setting and also, more interestingly, they 

tend to gradual reduction consum ption all point out that Addis Ababa youths are in the 

position of message rejection while consuming Kana tel evision Dubbed seria ls. However, on the 

other hand, both groups are in one way or another associate themse lves with the plot, 

cha racter, situation of the story indicate that they are in the in the unconscious process of 

adapting with the meaning that those Dubbed seria ls released. This, in other hand, means 

respondents are adopting cu ltural elements of dubbing. 

The conclusion of the study, then, corresponds to the notation made by Wil liams(2003) while 

discussing reception Theory. According to him, reception analysis gives emphas is to the ability 
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of aud ience as active producer of mea ning out of media cultural forms. In accordance with that, 

aud ience rejection of the intention dubbed serials message of cultura l assimilation have 

observed in a ce rtain meaning making investigation. In other hand, cultu ral study theory also 

played crucial role as respondents not only identified their behavior in one of the serials bu t 

also they follow the outlook of characters and situation with respect to lifestyle and themselves 

as a who le. 

5.3- Recommendations 

In accordance with the findings and the discussions of the preceding chapters, the following 

recommendations are listed to deal with Dubbed serials . 

1- viewers are required to be culture conscious whi le consuming dubbed seria ls 

2- Keeping in to consideration that dubbed seria ls have two side of impact, both for 

intercultural communicot ion as well as cultural effect, policy-makers should take 

extreme care while formu lat ing rules and regulations in terms of pay an ext ra attention 

to sensor( like the current practice in loca l fi lm productions) cultural sensitive elements. 

3- For the dubbing in Amharic is new phenomena to our country, it is recommended that 

further effects of these contents must be targeted for research studies in future. 

Especia lly the aspect of marriage, infidelity, betrayal and crime behavior shou ld be 

stressed. 

4- To reduce and res ist t he effects of t hose dubbed serials prod uces by other cu lture (west 

and Arab), it is suggested t hat local channe ls should be supported by relevant 

govern ment and priva te body to produce seria l drama which can match with the quality 
o 

of dubbed seria ls. This can be done by raising more taxes on dubbed seria ls production 

and pass it to support local product ions. 

5- Local serial production should produce quality serial dramas so that it will dub with 

other language [fore ign or 10calJ to get out of 'dubbing domestication' and transfer to 

'dubbing forignization' . 
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APPENDICES 

THEMATIC QUESTION FOR FOCUS GROUP DISCUSSION 

l-General awareness about Dubbed serials 

• What do you understand by Dubbed serials? 

• Why are they made of? 

• To whom do you th ink the Dubbed serials are made for? Why? 

• Why do you watch Dubbed serials? 

2- Cultural attitude towards topics covered by Dubbed serial 

• How do you define cu lture? 

• What are the most common and important loca l cu ltural values? 

• What are the most common local cu ltu ra l variables used in these Dubbed se rial s? 

• Do you think these Dubbed serials are appealing to your exit ing life experience? (If yes 

how? If no why?) 

• Which Dubbed serials are culturally similar wi th local cu lture? Why? 

• Wh ich Dubbed serials are culturally difficult with loca l culture? Why? 

• What do you like most from the Dubbed serials? Why? 

Behavioral Involvement 

• Do you one way or another re late to/belong to/ identify yourself with the characters? 

• If so what kind of characters do you like to become or relate to? 

• Which characters you think are the reflect ions of the local socia l li fe ? Why? 

• How do you deal with the messages in the Dubbed seria ls? Do you accept it as true? Do 

you negotiate the reality in the Dubbed serials? Or Reject it? 
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Real ism 

• Do you think the actors in Dubbed serials are real people? 

• Do you think what they do/say/think/act is realistic? 

• Do you think /be lieve there is nothing 'unreasonabl e' about behaving / doing/ 

th inking/acting like the characters do? 

Dubbed serials and sense making 

• Do these Dubbed serials have a message? 

• What do you understand from the messages of the Dubbed seria l? 

• Do you think the se Dubbed serials are interesting? Why? Why not? 

• In your op inion, do you think these Dubbed serial s are appealing to your exiting life 

experience? (If yes how? If no why?) 

Watching Habits 

• How often do you watch Kana Dubbed serials? 

• Why do you watch Dubbed serials? 

• What is interest ing about them? 

• 
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INTERVIEW GUIDE FOR INDIVIDUAL IN-DEPTH INTERVIEWS FOR YOUTH 

1. What do you understand by Dubbed serials? 

2. Why are they made of? 

3. To whom do you think the Dubbed serials are made for7 Why? 

4. Why do you watch Dubbed se rials 

5. How do you define cu lture? 

6. What are the most common and important local cul tural va lues? 

7. What are the most common loca l cultural variab les used in these Dubbed serials? 

8. Do you think these Dubbed seria ls are appealing to your exiting life experience? (If yes 

how? If no why') 

9. Which Dubbed serials are cu ltura lly simi lar wi th local culture? Why? 

10. Which Dubbed serials are cultura lly difficu lt with local culture? Why? 

11. What do you like most from the Dubbed seria ls? Why' 

12. Do you one way or another re late to/belong to/ identify yourself with the characters' 

13. If so what kind of cha ra cters do you like to become or relate to? 

14. Which characters you think are the re fl ections of the local socia llife 7 Why? 

15. How do you dea l with the messages in the Dubbed serials? Do you accept it as true7 Do 

you negotiate the reality in the Dubbed serials' Or Reject it? 

16. Do you think the actors in Dubbed serials are real people 7 

17. Do you think what they do/say/think/act is realist ic? 

18. Do you think / believe there is nothing 'unreasonable' about behaving / dOing/ 

thinking/acting like the characters do? 

19. Do these Dubbed seria ls have a message? 

20. What do you understand from the messages of the Dubbed serial? 

21. Do you think these Dubbed serials are interesting? Why' Why not' 

22. In your op inion, do you think these Dubbed serials are appealing to your exiting life 

experience? (If yes how? If no why?) 

23. How often do you watch Kana Dubbed seria ls? 

24. Why do you watch Dubbed serials? 

25. What is interesting about them? 
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