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ABSTRACT

Scholars addressed the career environment in which journalists worked, delineating how
journalists perceived their identities through values, ethics, roles and socialization patterns.
The main aim of this study was to survey the socio-demographic background of journalists
and the professional orientation of Ethiopian journalists who work in news media of
general interest based in Addis Ababa. Data were collected through questionnaires that
were designed, translated into Amharic, tested and distributed to 100 journalists working
in private as well as government media. In addition, in-depth interviews were conducted
with 10 key informants who were purposely selected as representing the population.
Analysis of data was made by SPSS using descriptive, mean procedure with eta and eta
squared measure of association. The descriptive and mean procedure showed that
Ethiopian journalists valued the multi-role of the media, showed respect for ethical values
of journalism. Ethiopian journalists more valued the professional aspects of their job than
the material aspects and the image toward their audience hung around a favorable image,
unlike the assumptions by some scholars that journalists perceived their audience as
‘narrow-minded’. The mean procedure depicted, while government journalists gave more
value for development role, private journalists gave more value to the adversarial role of the
mass media. Unlike their counterparts in the west journalists in Ethiopia gave greater value
for journalism education and they had deep interest for the importance of accrediting
journalism courses and licensing the career and the professionals. The typical Ethiopian

journalist in mid 2006 was male, educated, married and worked for government media.

10



Based on these findings, the researcher prefers to inspire other studies hoping this

document give a benchmark for later studies.
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Chapter One

1. Introduction

This chapter introduces the topic of the study. It establishes the background, and
states the problem. It also presents the rationale for carrying out the study, the
significance of the study and definitions of some important concepts used in the

chapters to follow.

1.1. Background of the study

The introduction of Aemiro newspaper, which was hand written at its
commencement, in 1902 heralded the beginning of journalism to Ethiopia. Since
then journalism has been expanding in both type of media and technology

(Getachew, 2003: 519; Gebremedin, 2006; Mekuria, 2005).

The historical development of the Ethiopian Press is mainly featured by the
history of government press (Getachew, 2003; Gebremedhin, 2006). According to
Getachew (2003) about four stages characterized the historical development of
press in Ethiopia when analyzed in terms of its role and ownership style. The
period from 1902 to 1935 is noted for the inception of newspapers in the country.
The quantitative and qualitative improvement and modernization of newspapers
were seen after the 1920s. However, the mass media at the time were established
and run by the then government, and served as mouth pieces of governments.

As a result, the public had no alternative sources of information.

12



The next phase (1936-1941) reflected the period of the Italian occupation. At that
time, the Ethiopian newspapers were terminated quickly and gave way to Italian
newspapers. However, underground newspapers of Ethiopian patriots’ existed,
serving as a voice of the people in their struggle against colonialism. The
aggressors’ newspapers used to publish contents that advance the colonial

ambition of Italy (Getachew, 2003).

In the post Italian occupation period (1941-2002), some developments of
Ethiopian press, in the three successive governments, have been observed. For
instance, during the Imperial reign (1941-1974) broadcast media was started.
However, this period was best known by its restrictive nature of controlling the
contents of mass media. Freedom of reporting was strictly controlled by
censorship to the extent of specifying issues that the mass media were not
supposed to cover (Getachew, 2003; Gebremedhin, 2006; Negash, 2006). As
Negash (2006: 22-3) explained in his memoirs, the restrictions were directly
posed by the order of the then minister of Information’s directives, not by
proclamation. The restriction includes:

[... ] pronouncements against the imperial government and the
constitution; any reference to unemployment, disputes between labor and
management, student uprisings, the increase in prostitution, and the
number of beggars, any comment on government budget, criticizing the
policies of other countries, land tenure, complaints by government
employees, tax increases, inflation, comparing Ethiopia’s living standard
with other countries and reporting on parliamentary debates (Getachew,

2003: 566).

13



The Military Regime (1974-1991) was also noted for its totalitarian control of the
press. With the aim of propagating socialist ideology, several newspapers were
launched under the ownership of the government. The media in that period like
the media in the imperial period, continued to be the mouth pieces of the
government. The government mass media institutions fully participated in
propagating mass mobilization against anti-government political movements
and “secessionist’ organizations. The mass media contents were strictly censored

(Getachew, 2003: 567).

In this regard, the period after the EPRDF, which overthrew the Derge regime in
1991, is exceptionally noted for the proliferation of mass media in Ethiopia, after
the provision of the press proclamation in 1992. Consequently, adding to the
previously existing mass media organizations, all of which were held by
government, a large number of newspapers and other journalistic outputs have

been published for national and local circulation.

In this post military period, the private newspapers have shown massive
progress at least in number. After the downfall of the military regime, the
government media in Ethiopia remained under the control of government, even
though, unlike in the earlier governments the private newspapers have grown
remarkably. However, it is claimed that despite asserting democratic governance

and freedom of speech, the successive governments in Ethiopia have ‘muzzled’
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the media. The history of mass media in Ethiopia exhibited that the role of
journalism has been greatly shaped by the needs and interests of the
governments in power, which used the mass media to impose its ideological

orientation (Shimelis, 2000; Getachew, 2003).

As members of society and being role takers in discharging informational
functions, irrespective of the medium’s ownership style, journalists do not escape
the influence of the ideologies in the system (Ramaprasad, 2001; Shoemaker and

Reese, 1996).

1.2. Statement of the Problem

The democratic role of journalism in Ethiopia has been challenged in various
ways. As indicated, one reason relates to the political and social order of the
country, where the major cause directs at the political orientation. The other

challenge relates to the professional order.

Complaints about professionalism of the Ethiopian mass media are wide
ranging: some complain about their dissatisfaction due to poor journalistic
practices, others complain about the poor quality and variety of journalistic
outputs, and still others questioned the independence of Ethiopian mass media.
More, the argument is extended to say “the media hardly provide a forum for
promoting the freedom of expression and the exercise of democratic rights” in

Ethiopia (Gebremedhin, 2006).
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It is claimed that the mass media industry in Ethiopia lacked professional
journalists. In this regard, some Ethiopian journalists themselves questioned the
critical role of the Ethiopian press due to the prevalent low standards of
professionalism (Tamirat W/Giyorgis, 2005: 16; Getachew, 2003: 567;

Gebremedhin, 2006).

The survey conducted on private newspapers, similarly, identified that Ethiopian
private newspapers were run by “under-qualified individuals”, which some
authors labeled the problem among the obstacles to newspapers development as
well as the barrier to freedom of expression in Ethiopia (Shimelis, 2000: 65;

Mekuria, 2005).

The prolonged debate on the role of professionals in Ethiopian journalism most
often associated with the political influence of those in power, giving little
attention to the practice and professional ideology of journalists working in the

mass media.

In this regard, mass media theoreticians have tended to establish a point of
reference in studying journalism and journalists in relation to their role in
society. For instance, White (1950) and Breed (1955) established a body of
knowledge that news content is not the reflection of objective reality, but the

socially constructed product (Shoemaker and Reese, 1996). According to this
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theory, the social creation of news is influenced by the individual’s experience
and background on the one hand, and by organizational policies on the other
hand. This organizational and individual ideological influence theory was
further developed by Shoemaker and Reese (1996) who asserted that several
factors affect the recreation of news product: societal, organizational, and
personal factors - individual, media routine, organizational, extra-media and

ideological levels.

Accordingly, journalists discharge their responsibilities under the pressure of the
existing press philosophy, ownership structure and role expectations of the
particular social setting. Therefore, the individual level influence on the contents
of news extends from the individual’s personal value to his professionally

socialized values (Shoemaker and Reese, 1996: 263).

Of course, to date no clear agreement has been reached as to whether journalism
is an art, a craft or a profession. Some labeled journalism as a semi-profession,
partly professionalized. Some others believe that journalism is not a profession at

the moment, but a developing profession (Merrill, et al, 1994: 385).

As scholars speculated, journalism lost a sense of professionalism due to lack of
autonomy; and journalists lack self-image as “persons of importance” (McLeod
& Hawley, 1964). The argument seemed to relate the evaluative dimension of

professionalism by referring to the importance of autonomy and prestige to a
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certain occupation. Similarly, communications scholars like Wilbur Schramm, as
quoted in Menanteau (1967), rationalized that sense of professionalism is lost
“because journalists are employees, the final authority rests with their

employers”.

The stated arguments appeared to be pessimistic about the role a journalist
should play as professionally to select and shape the news report based on
his/her own perception. It is also true that the political economy can influence
what and how a reporter can address an issue. However, it should also be noted
that media professionals can also create their products, and should not be
regarded as a cog of iron in the machine. As Sydeny (1963) argued journalists
have some freedom to develop the professional point of view, and “[a] journalist
is a professional to the extent that he conceives himself as employed by the

public to serve the public”.

In general, sociologists discussed attributes of a profession categorizing in three
dimensions - cognitive, normative, evaluative dimensions. While some scholars
gave emphasis to the cognitive dimension - esoteric knowledge, the need of
education and training - of the profession, others as indicated above gave weight
to the normative dimension - the public service orientation and owning

standards of practice - of understanding of the profession. The evaluative

18



dimension also relates a certain occupation with other occupation, which reflects

the power and prestige (Singer, 2003: online).

Based on these classifications, some scholars tried to give journalism the status of
a profession by referring to the sociological definition of professionalism.
However, according to Johnson (1972) since the concept of professionalism itself
is an ideological construct (Singer, 2003: online journal) as scholars like Hughes
(1958) said “it is not important to argue about which occupations qualify as
professions; what is important is to ask what it means for an occupation to claim

it is a profession” (Soloski, 1997, 139).

From the functionalist points of view, the author of this paper recognizes that
journalists are professional service providers. Journalists provide information,
which they feel important to the wider public as accurately and objectively as
possible. To do so, journalists should possess the techniques, skills and
knowledge of good reporting at least better than the laymen can do it. The key
role of journalism can be implemented only by people who possess knowledge
or education, sense of public service orientation and a quality to sense news and
a skill to report by making use of the available technology in time. That is why;
journalism education has become a world wide phenomenon that journalists are

expected to attend the formal training before joining the occupation. Above all,
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some universal standards of journalism practices have been emerging that

pushes practitioners to establish a common norm even at a global level.

Though various theories of professions exist, for this thesis, professionalism is
defined in the framework of functional theory, which stresses the normative
dimension of a certain profession, where service orientation of the occupation,
the identification and shared culture of occupants in the profession are
significant components; and in part in its cognitive dimension where the need to

be educated in journalism is significant.

While journalists should assume some of their professional ideology as a base for
their service delivery, in the pre-1991 Ethiopian press history, the role of
journalists in conveying the Elitist’s ideology was overwhelming. As claimed by
some researchers, the professionalism tenet of journalism was severely clouded
by the dominant control of the political order to the extent of leaving its legacy to
the current situation of the country’s mass media system, even when the freedom
of expression is legally promulgated and at least partly exercised (Gebremedhin,

2006; Shimelis, 2000).

In the post-1991 the Ethiopian press relatively enjoyed freedom of reporting; and
private newspapers were allowed to participate in this process. However, some
research attempts indicated that there are significant problems pertaining to the

level of professionalism of journalists and journalism (Shimelis, 2000;
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Gebremedin, 2006; Mekuria, 2005). The problems in some of government mass
media institutions can be observed from the journalist’s role aspect and the

output.

[... ]the ordinary journalist lacks public spirit; lacks professionalism; is
devoid of professional spirit; exhibiting wrong attitude; suffers from the
legacy of old order for instance, the journalist is too weak to criticize or
expose corrupt officials; incapable of utilizing the provisions of
government policies and the press law (Gebremedhin, 2006).

As regards to the output of the mass media such as problems of quality,
presentation and formatting;:

e the programs are not suited to creating national consensus and
fulfilling national mission

e the rural areas do not get their appropriate share of editorial coverage

e it has not given proper attention to the realization of the vision and
mission of the nation

e the programs do not provoke discussions to generate ideas that
represent the needs of the people

e coverage of current and crucial issues is dull and not professional

e Poor journalistic creativity and innovation, immature, lack novelty
(Gebremedhin, 2006).

In terms of the independence of journalists, both government and private
journalists have been criticized. While, government employed journalists were
claimed to be the instruments of government, the private press in Ethiopia were

claimed for being a rebel against government.

[...] the independent press has been as much rebellious, un-investigative,
gullible, irresponsible and highly sensational. There is a tendency among
most titles to devote a large space to sensitive issues which, though they
are extremely consumable items, are at times mere fabrications, or
ordered on the grotesque. [...] reporters lack the professional skill, ability
or experience to aggressively dig out facts (Shimelis, 2000: 68-9).
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Problems identified in both government and private media shows the problem of
professional excellence of journalists as was viewed by both the insiders and

outsiders to the profession.

In general terms; however, the research attempts so far lacked to observe
journalists” self- perception of their journalistic roles, judgment of journalistic

standards and their professional service orientation.

As the primary role takers in discharging the responsibilities of mass media
organizations, where and what was the position of journalists? And, how do they
perceive the role of journalism? These questions should have been addressed in

previous studies.

1.3. Rationale of the Study

It is believed that currently, the democratization process in Ethiopia is in
transition, where a shaky relationship exists between government and the
private press, creating both desirable and undesirable effects. This is an
interesting juncture because the country lacked generous effort of researchers to

treat the subject - professional role orientation of journalists.

Many researchers have addressed the issue of communicators in journalism
thinking that journalists” backgrounds and ideas have some relationship to what

is reported and how it is covered, although various organizational and societal
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constraints also matter. The student researcher is interested in the case, assuming
that practitioner’s attitude and perception toward the occupation can have a

certain influence on the actual practice and out put.

Accordingly, this research project aims at studying the professional role
orientation of Ethiopian journalists in order to find out the basic characteristics of
journalists and the status of their professionalization. In addition, it serves to
systematically document how they perceive their role in the profession so as to
help readers of this research paper understand the current status and profile of

Ethiopian journalists with a reference to the views of journalists themselves.

1. 4. BASIC RESEARCH QUESTIONS

In light with the rationale, this study attempts to find out answers for the
following research questions:
1. How do Ethiopian journalists view their role?
2. What are the professional attitudes, beliefs and values of
Ethiopian journalists?
3. Are there different perceptions of role between male and female,
private and government journalists?
4. How do Ethiopian journalists perceive the needs and the image of

their audience?
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5. What are the socio-demographics, background and education of
Ethiopian journalists?
The research questions are based on the assumptions that professionally oriented
journalists
e favor job characteristics that yield professional satisfactions than
materialistic satisfaction
e have enthusiastic interest to engage in professional associations in order
to develop their professional career
e show commitment, motivation and identify themselves with the
profession and consistently serve in the profession
e have common norms of practice
e know what role should they play in providing information to the society

e have some education or training courses in journalism reporting

1. 5. Objectives of the Study

General Objectives

The study will be conducted with the general objectives of:

1. Identifying the socio-demographic background and education of

journalists;

2. Discovering the professional role and ethics orientation of journalists

reporting in the Ethiopian news media from their points of view; and
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3.

Identifying some similarities and differences that may give us more
accurate picture on the role perceptions between private journalists and

government journalists, and male and female journalists.

Specific Objectives

The study attempts to find:

1.

the attitude of journalists toward journalism as a profession;
the role perception/conception of journalists in Ethiopia;
the image of journalists about their audience;

the perception of journalists on how to address controversial ethical

issues;
the demographic profile of Ethiopian journalists;

the difference between males and female journalists, on their professional

role perceptions; and

The difference between government and private journalists on their

professional role perceptions.

1. 6. Significance of the Study

This research project attempts to find out the perceptions of Ethiopian journalists

on their professional orientation. As a result, it may lay the foundation for other
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research attempts in the area of professionalism in journalism and some other

related initiative in the future.

More over, the findings may serve as a springboard to study the sociological
aspects of journalists in comparative approach, which have never been attempted
in Ethiopia so far. It adds data from Ethiopia to various other international

studies, and could at some point be useful for comparative purposes.

In addition, it can present the profile of Ethiopian journalists, and in a way it can
also serve as the mirror in which journalists can see their status collectively.
Besides, it may give a more accurate picture of journalists on what they think
about their work, and whether they are professionally sharing some common

features with other countries’ journalists.

Finally, as there has not been a thorough study in the area, this study might fill
the gap and can provide a point of reference for similar interests that may arise

in studying communicators of journalistic outlets in Ethiopia in the future.

1. 7. Definitions of Concepts

In order to set a common ground for the discussions of topics, some frequently
used concepts are defined as follows:
Journalism - is a form of mass communication “that involves the sifting and

editing of information, comments and events into a form that is recognizably
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different from the pure form in which they first occurred. Journalism is about
putting events, ideas, information and controversies into context (Ibbotson and
Rudin, 2002: 5).

Journalists - are people who are involved in the selection, evaluation and
presentation of news information or issues of general interest to the wider
audience through print medium or broadcast media. (Ibbotson and Rudin, 2002:
5; Zelizer, 2004: 21-2)

Mass media - refers to the mediating agencies that allow the relay of information
to take place (Zelizer, 2004: 26).

Role - is bundles of expectations associated with different social positions, a
pattern of behavior associated with a distinctive social position (Broom and
Selznick, 1968: 18).

Socialization - the process by which we learn the basic ground rules of a role

(Croteau and Hoynes, 2003: 137).
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Chapter Two

2. Review of Related Literature

This chapter is dedicated to the presentation of literature survey that relates the
concept of professionalism and role perception of journalists. It also attempts to
assess the prominent theoretical foundations of professionalism and journalism
with particular reference and emphasis to the role perception of journalists. It
also highlights the available literature on the issue in relation to Ethiopia. It

begins by reflecting the theoretical development of the study of communicators.

2. 1. Theoretical Roots of Communicator- centered Research

Most often the journalist takes the role of communicator in the process of
journalistic communication. The empirical research on journalists was addressed
based on various theories. Mostly noted are social system theory and

organizational theory.

The social system theory places emphasis on the relationship between systems
and their environment. The social system theorists argued that the professional
role orientation of journalists” basis societal ideology; and what is reported and
how it is reported can only be understood in the social system understandings of
the profession and the professional. The professional plays the role the society
expects him/her to play, which is primarily learned from his/her socialization to

the society. The social system theory also explains that the impact of individual
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journalist’s work can only be understood within the system of the institutions he
is working in. Therefore, theory of socialization suggests that journalists learn
their role in terms of societal, organizational and professional norms (Williams,
2003; Scholl and Weischhenberg, 1999; Weischenberg et al, 1998: 231; Shoemaker

and Reese, 1996; Soloski, 1997).

Similarly, although various organizational and societal constraints also matter,
the theory of influences on media content (the theory of media organization and
work) also says that practitioner’s attitude and perception towards the
occupation can make a difference on the actual practice and output. And, many
researchers addressed the issue of communicators assuming that journalists’
backgrounds and experiences have some relationship to what is reported and
how it is covered (Weaver, 1998: 2; Shoemaker & Reese, 1996: 6; Williams, 2003).
Of course, this theory somewhat reflects the system understanding of the

profession in organizational terms, as it also belongs to the social system.

Because the theme of this thesis project relates the professional orientation of
journalists, the following section discusses the concept of professionalism in

relation to journalism.

2. 2. Professionalism

Efforts at defining professions have a long history, and the attempt is still

inconclusive due to, for instance, attempting to provide a precise social or
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occupational role that varies with the setting in which it is performed, and the
absence of a single criteria to define a particular profession per se (Soloski, 1997:

140; Schein, 1972: 8, Schultz, 1998:127).

The notion of professionalism is most often understood from the traditional
sociological definitions provided to occupations such as medicine, law and the
clergy. The sociological trait theory of profession enumerates attributes of
professional qualification that describe such occupations as possessing esoteric
knowledge, participation in professional associations, codes of conduct, client-
orientation, authority, education and training, licensing and accreditation, and
some testing procedures for competence to enter into the occupation. Among the
list of attributes given include that the professional should be a full time worker,
has a strong motivation and commitment to his job, possesses a specialized body
of knowledge and skills achieved in a prolonged period of education and
training, makes decisions on behalf of his clients in terms of general principles,
theories, or propositions, assumed to have service orientation based on the
client's objective needs that demands autonomy of judgment of his own
performance; their service is available, but ordinarily are not allowed to advertise
or to seek out clients. In addition, professionals form professional associations,
which define criteria of admission, educational standards, licensing or other
formal entry examinations, career lines within the profession, and area of

jurisdiction for the profession. However, Professional’s knowledge is assumed
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to be specific (Schein, 1972: 8-9; Lambeth, 1986: 82 quoted in Shoemaker and
Reese, 1996: 92-3; McLeod and Hawley, 1964: 530; Menanteau, 1967: 716; Soloski,

1997: 140).

In this regard, Soloski (1997: 140) conceded that the traditional definitions
established on the reference of independent professions, “free professions” -
medicine and law - was criticized by the proponents of political economy
theorists. The theorists said that the newer, “dependent professions” -
accountancy, engineering, journalism - unlike the older professions operate

under profit gaining organizations (Soloski 1997: 140).

However, it can also be observed that similar to the “dependent professions”, the
traditional professions are also becoming under the influence of political
economy, which has business orientation form than service orientation motive.
In this regard, Schein (1972: 2) argued that “no longer does the autonomous
professional singly provide his service for fee; today most professionals are
employed in various kinds of organizations and are paid by various

combinations of salary and fees”.

In view of that, the sociology of professions and professionalism developed
rapidly in the past decades. The earliest attempt was started by ‘trait theory’ - a
‘static structure” of a profession that lists attributes of a profession which

distinguishes it from non-profession. It was followed by the ‘structural-
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functional” approach that put emphasis to the service orientation of professions.
The ‘monopoly control’ and the ‘cultural’ theories were also used so far in

explaining the nature of professions and professionalism (Ginneken, 1998: 73).

In general, sociologists’ efforts at defining profession have produced three
dimensions of how a particular profession can be viewed - the cognitive, the
normative and the evaluative dimensions of professionalism, as was analyzed in
Singer’s (2003: online) work. While the cognitive dimension refers the intellectual
body of the profession that would be mastered through education and training,
the normative dimension covers the service orientation of professionals and their
distinctive ethics, which justify the privilege of self regulation that society, grants
them. Moreover, the evaluative dimension ‘implicitly compares professions to
other occupations, underscoring the professions’ singular characteristics of
‘autonomy and prestige’ (Larson, 1977: x in Singer, 2003: electronic journal;

Larson, 1977 in Soloski, 1997: 141-2; Zelizer, 2004: 58).

As Soloski indicated, for a profession to exist it must have a firm cognitive base,

[... ] that a body of esoteric and fairly stable knowledge about the
professional task be mastered by all practitioners, and that the public
accepts the professionals as being the only individuals capable of
delivering the professional services. By securing control over the
cognitive base of the profession, the profession also establishes a
monopoly in the professional market place (Soloski, 1997: 141).

Like wise, the cognitive base is controlled by standardizing through accreditation

of professional training, where the professionals in training are socialized to their
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professions, learning professional norms and procedures (Zelizer, 1997: 402;

Soloski, 1997: 141).

On the other hand, the definition of profession has started to progress from the
static trait attachment to the on going process of formation of professions, and
therefore, “Professionalization refers to change in an occupation over time”
(McLeod and Rush, 1969: 584). According to Schein (1972: 8) professions can be
defined as, “[...] a set of occupations that have developed a very special set of
norms deriving from their special role in society”. The argument showed that the
special roles have to do with planned change, which shares the aspects of change

with the definition by McLeod and Rush.

The earlier definition provided by sociologists seems static. While originally the
definition served to qualify the traditional professions like medicine, law and
clergy, due to the changing role of professions in the contemporary society, the
traditional definition has become obsolete due to the fact that the work setting of
professionals has been changing.

[...] as society is becoming more differentiated and complex, the work
roles of professionals are becoming more varied and complex. This
complexity generates forces toward differentiation of the professions into
many more specialties, creates jurisdictional problems among professions
and among specialties within professions, forces new definitions of the
proper role of the professional and his proper responsibility to clients,
and creates the need for more integrators to coordinate the efforts of
different specialists (Schein, 1972: 20).
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Hence, the work setting of professionals shifts towards employment in large
organizations, developing new concepts of responsibility to clients by eroding
their professional autonomy. More on that as Schien (1972) argued, those factors
such as technological advancement, the bulk of new knowledge, the availability
of capital, socioeconomic changes have changed the old ways of conceiving the
concept profession. Similarly, Menanteau (1967) reiterated that modernity
contains the rise of professionalism as modernity comprises the complex

development of social relations and technological advancement.

Above all, the changing social complexities have caused for the emergence of
new client systems and have led the novice professionals to call for a rethinking
of professional roles, placing emphasis to the service orientation.

[...] working for the poor, the ignorant, and the powerless, even if those
groups do not see themselves as clients and can not afford to pay for
services. The new values call for the professional to be an advocate, to set
about to improve society, not merely to service it, to become more
socially conscious, to be more initiator than a responder (Schein, 1972: 3).

Journalism and its role has also be taken as the reflection of modern society
because in the sense of contemporary society, a complete black out of mass
media out put for a single day means unthinkable. And, there is an assumption
that journalism plays a watchdog role, educational and advocacy role in part in
the sense of public service responsibility. So, where is the place of journalism in
the concept of professionalism and professions? In the following section some of

the academic debates and its justification will be discussed in some more detail.
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2. 3. Journalism as a Profession

Applying the oldest sociological definition of professions to push journalism to
the professional status has been in debate ever since the emergence of
sociological study of journalists. Sociological definition of professions partly does
not fit to journalism to claim the status of a profession. However, though
journalists use the term professionalism to describe their journalistic excellence
“because journalists themselves often don’t want to be licensed, certified or
classified by any official authority or by any one out side journalism, and in part
because there is no specific body of knowledge that journalists must master to
practice their craft” (Oledeski, 1998: 278; Weaver, 2005: 44; Weaver and Wilhoit,
1996: 125 in Singer, 2003: electronic journal; Schultz, 1998; Merrill, Lee and
Friedlander, 1994: 385), and the absence of entrance test to the occupation, the
attempt of grouping journalism to the archetypal professions at least partly was

denied.

Scholars argued that nowadays, any profession share two basic characteristics -
first, the acknowledgment as an essential function; and secondly, the acquisition
of specialized knowledge and skills related to a specific activity within the
framework of contemporary society (Mentaneau, 1967: 716). On top of that he
distinguished two related aspects of journalism as defined by sociological

criteria. First, professionalism of the press must be considered as a social
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institution, which due to diversification in technology and the requirements of
social structure in which it operates would develop a specific type of professional
occupation. Secondly, the individual aspect, where the journalist has a
perception of its roles, functions and goals as a professional communicator

(Mentaneau, 1967: 716).

In relation to this, other scholars added that the normative dimension of
journalism, the journalists” aspiration for practical excellence and its demand for
practitioner expertise debatably make journalism a profession (Dennis, 1996 in

Singer, 2003: electronic journal).

Still others linked the professionalization of journalists to factors of development
such as the level of press freedom and political modernity (Nixon, 1960: 13-28).
The process of professionalization as classified by Windahl and Rosengreen
(1978: 467) may be individual - a socialization process in which an individual is
socialized into the profession by means of formal education, practical experience
and influence from his environment - or may be collective, where the whole
occupations are moving from craft to profession through a lengthy process of
education, organization and relations to clients, employers, which is partly

caused by the members of the occupations themselves.

Moreover, another theoretical trend reflected in views of the professional groups

themselves in their efforts of developing the power model of professionalism, the
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endeavors like, the emergence of a full time occupation, the establishment of a
training school; the founding of a professional association; political agitation
directed towards the protection of the association by law and the adoption of a
formal code. As Tumber and Prentoulis (2005: 60) argued the effort of forming
boundaries allowed the professional groups” empowerment - the power model,
which led to a further separation with trait theory. It is disputed; however, this
approach neglected the prior assumptions about the professions in recognizing
them as a social formation tied up with the western experience (Tumber and

Prentoulis, 2005: 60).

In a related development, political economy theorists gave emphasis to the
dependency of professionals to bureaucratic systems since professionalism
assumes the existence of autonomy and control over the cognitive base of the
profession, and this will bring the professionals” service orientation motive in to
conflict with the profit making motive of the business organization (Soloski,

1997: 140).

Sydney’s (1963) influential opinion, however, reflected his progressive and
revolutionary belief that “a journalist is a professional insofar as he conceives
himself as performing a public service”. Even, some scholars suggest that how
journalists see themselves, and how they view their roles and why they view that

way are more important than compliance with particular sociological criteria
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(Shoemaker and Reese, 1996: 92-3). And, to classify journalism as a profession
depends on which set of criteria are used. That means whether journalism meets
the sociological criteria is irrelevant for all practical purposes because “many
journalists see themselves as professionals, and they share conceptions of what a

professional journalist is supposed to be like” (ibid).

On the other hand, some media researchers questioned whether being a
profession is even, a good thing. Some fear that professionalism, especially as it
is taught in journalism programs; suppresses the plurality of the press, which is
the core strength of a free press, implying homogeneity and standardization
rather than healthy differences among journalists (Kovach and Rosenstiel, 2001).
In relation to this argument, some scholars raised an issue of Blogger Journalism
as a threat to the traditional or as some put it to the Conventional Journalism.
The advancement of technology caused the emergence of online journalism on
one hand, and initiated the proliferation of bloggers’ society (Singer, 2003: online;

Pavlik, 2005).

It is also contended that professionalism can minimize journalistic autonomy
because in newsroom situations, it encouraged to pose an efficient and
economical method of controlling the behavior of journalists by setting

predictive rules and regulations. This strategy is designed because most of the

38



time, journalists stay out of the newsroom for gathering information, which
hinders the controlling attempts of their supervisors (Soloski, 1997; Breed, 1997).

News professionalism controls the behavior of journalists in two related
ways: (1) It sets standards and norms of behavior, and (2) it determines
the professional reward system - journalists will look to their profession
for recognition of professional success” (Soloski, 1997: 142).

It is generally unquestioned in journalistic circles that a central job of the press is
to provide information that citizens can use to govern themselves wisely. This
‘journalistic theory of democracy’ holds that more information equals better-
equipped citizens, and therefore, better participatory democracy granting the
journalist a fundamental social role. When asked what they considered the
distinguishing feature of journalism, news workers volunteered this democratic
function nearly twice as often as any other response (Kovach and Rosenstiel,
2001). And, a journalist is a professional as far as he/she understands the role the
profession plays to the free exercise of political democracy.

[Journalist] should have an understanding of the ethics of journalism,
knowledge of the relationship of press freedom to political democracy,
and a commitment to the role of journalism in a free society (Lowenstein,
1971:119).

By way of meeting their perceived democratic obligations, journalists have
sought to enumerate norms of conduct, standards of practice and ethical
guidelines. Some spell out what journalists should and should not do. Journalists
are urged to seek for and report truth fairly and honestly; to minimize harm to
sources, subjects and colleagues; to act independently, without obligation to any

interest other than the public’s right to know; and to be accountable to audience
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members and to each other (SPJ, 1996 in Singer, online; Lowenstein, 1971;

Gorden, 1998).

Cultural theorists like James Carey (1978) in Zelizer (2004), however, blame the
notion of professionalism in journalism, “because the client-professional
relationship it implied left the public no control over information and thus
dependent on journalism for knowledge about the real world” (Zelizer, 2004: 33).
According to this argument branding journalism as profession is the matter of
“safeguarding” the practitioners’ legitimacy in providing neutral, objective and
balanced news. However, this argument is no more than a contention to reflect
how theorists perceived the process of journalism. Because, the public service
orientation of journalism presupposes the existence of self-regulatory means to

professionally satisfy the information need of the public at large.

According to Tumber and Prentoulis (2005), journalism and for journalists to
achieve professional status, a code of practice would be essential so as to ensure

the disciplined and regulated distribution of information.

One of the indicators of professionalism of occupation is the formation of
professional associations by members of the profession themselves. Membership
to professional union or associations serves the member to learn the standard
and values of the profession. According to the traditional definition of

professions, professional associations act as a defender of the autonomy of the
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profession developing a system of self-government by setting rules or standards
to the profession.

Professional associations define criteria of admission, educational
standards, licensing or other formal entry examinations, career line
within the profession, and areas of jurisdiction for the profession (Schein,
1972:9).

However, many scholars characterized the evolution of journalism as that it has
always been a relatively easily accessed by anybody because there is no licensing
and entry tests, and even as contended by Shoemaker and Reese (1996) there is
no need for a college degree in journalism. “To be a journalist requires only that
some one hires you” (Shoemaker and Reese, 1996: 93). Many joined the

occupation because they can write but then move to something else (ibid).

Though in actual terms, due to legal constraints “the right to seek, impart and
hold opinions without any interference”, journalists’ professional associations
can not hold the power of licensing and setting some form of standards in a true
sense of power. However, it can defend the profession and the professionals
from some external and internal interference by posing collective sanction. In
addition, it can create a forum on which journalists discuss about their
professional problems, and formulate some common understanding on how to
solve practical problems in their day to day activities of providing services to the

wider public.
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On the other hand, “journalists” ability to decide what is news has constituted the
expertise that distinguishes them from non-reporters” (Zelizer, 1997: 402).
Though some argued that journalists are not yet a true professionals (Weaver,
1998: 464), given that journalists provide important functions to the society, and
reporting requires a certain method of selecting, gathering, and presenting of
news information, which is being acquired formally from educational
institutions, and reinforced informally in professional organizations and in the
work place, no doubt that journalism is a mastery profession. More over, as
Zelizer (1997: 402) contended “seeing journalism as a profession has long helped

us understand how it works”.

Mass media research scholars have put indicators for the purpose of creating an
understanding of professional journalism. For example, according to Weaver
(1998), the role perception of journalists, membership to organizations that
encourages professional standards and values, ethical roles of reporting,
prioritization of job aspects and the images of audience - how journalists view
their audience. Adding to the list, journalists” attitude, commitment, motivation
and interest towards the profession determines their professional excellence in
serving the public, and therefore, the indices set by Mentaneau (1967) in this
regard, can add more explanation for the purpose of this study. Besides,
according to Scholl and Weischenberg (1999) autonomy, expertise, commitment

to the job and responsibility are used as the main indicators of professional
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orientations. These aspects are taken to be crucial because as argued by scholars,
journalism differs from other professions that can fit the sociological trait

definitions of professionalism.

The following section briefly discusses the professionalism indicators of
journalism with particular emphasis to professional role perception and ethical
orientation. It begins by highlighting the literature on perceived role of

journalism.

2. 4. The Perceived Role of Journalism

The role definition of journalism varies from place to place, and it is system
specific that reflects the type and ideology of a given society. More on that, the
actual role of journalism cannot be traced, and journalism scholars discuss the
concept and role of journalism from their cognitive understanding of the subject.
Because journalism’s actual consequence on specific events and processes is not
clear, mostly its function is defined by those who struggle to define it from their
perceptions, which is a reflection of the type of media system in place (McNair,

2005: 26; Gaunt, 1992: 12).

The pioneers in classifying the normative theories of press Siebert, Peterson and
Schramm (1956) categorized the media systems into four theories of the press -
Authoritarian, Libertarian, Social responsibility and Communist theories of press

systems (Gaunt, 1992).
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However, in 1981 William Hachten regrouped these earlier theories into
Authoritarian, Communist, Western model, which is the combinations of Libertarian
and Social responsibility theories, he added two other models, which he called
Revolutionary (after underground papers of freedom fighters) and the

Developmental models (Gaunt, 1992).

The other model added to Hachten’s classification has been emerging in the
Eastern Europe, which Robert Picard offered as democratic socialist concept of
press system - this model promotes the need for pluralism as well as allows state

intervention, if necessary, to protect the interests of the people (ibid).

Another method of press system classification that was developed by Donald
Brod, divided all the systems between the one-step and two-step approach. “The
one-step approach refers to the Western tradition of simply reporting the news.
The two-step approach, which involves determining the desired effect of
communication, and sending a message to achieve it,” (Gaunt, 1992: 13-15)
according to his conclusion, though the intent is keeping the tyrannical

government in power is not necessarily evil.

Though highly unnatural for understanding the systems independently, Brod’s
generalized classification is important to the analysis of perceived function of

journalism. “Where journalists have the two step attitude, very little outside
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control is needed. And where journalists have the one step attitude, relatively

little outside control is possible” (Gaunt, 1992: 15-7).

Within these different contexts, then, journalists emerge as key figures
responsible for conveying information about the society in which they work to
those who live in it. The research attempts on the role of journalists and their
journalistic practice have generated various perspectives on the nature of
journalists” influence on their news outputs and the effects of political, economic,
social and professional influences on journalistic practices.

But journalists are also affected by the tradition of their profession,
shaped by progress and revolution, laws, cultural factors and
socialization. In this sense, they belong both to the historical fabric of the
past and the modern realities of the system in which they function
(Gaunt, 1992: 17).

2. 4. 1. Professional Role Perception of Journalists

2.4.1. 1. Role and Role perception

Many sociological literatures defined role as a pattern of behavior in a social
structure, which shows a unique social position. The role behavior, according to
Broom and Selznick (1968, 18-9), can be understood in terms of actual and ideal
domains, where the ideal role prescribes what an individual role taker is
expected of him/her. However, the actual role behavior is subject to influences

from the social setting and individual’s personality. Social roles are part of the
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socialization process in which the individual is learning the specified and

expected behaviors proper to the particular social position (ibid).

Therefore, the notion of role relates society and individuals as well as shows the
relationship between forces of structure and agency. “The role concept [...]
explains how individual behavior is both patterned by and influenced by
broader social forces” (Croteau and Hoynes, 2003: 137). Structure and agency is
mostly referred to by sociologists discussing social relations, and structure
suggests that the presence of constraints on human action where as agency

indicates independent action (Croteau and Hoynes, 2003: 20-1).

Role in professionalism is a learned behavior by the individual, where the
professional in the occupation learns what is expected of him/her either in
formal schooling or in actual experience on the job. This process of learning
social roles is termed as “secondary socialization” in journalism that “journalists
belong not only to a culture and a sub culture, they also belong to a profession,

where they share certain ways of doing and seeing things” (Ginneken, 1998: 73).

Other than the professional or secondary socializing method, “territory
socialization and co-option”, which Ginneken (1998: 76) called it organizational
socialization is also another means of forming job or role expectations.
Socialization has been understood as possessing two meanings - the

transmission of culture and the development of personality - that it transforms
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an individual into a sense of self identity, capable of disciplined and ordered
behavior and endowed with ideals, values and aspirations (Broom and Selznick,
1968: 84). Socialization is the process in which grand rules of role is learnt

(Croteau and Hoynes, 2003: 137).

It is believed that both the vertical and horizontal socialization are important
factors in the creation and development of new self-image, new values and
behavior (Shoemaker and Reese, 1996: 66-5). Accordingly, the stated thesis
suggests that individuals get lessons from their colleagues on how to properly
act in their specified role position as Broom and Selznick (1968: 105) called it
“anticipatory socialization” - the individual learns his role in relation to other

person.

Hence, journalists’ socialization can take place either in formal schooling or in
their work place or at both places. Besides, their professional socialization
through formal training and membership in professional organizations -
journalistic independence and how news should be reported - journalists can

also learn roles in the work places (Berkwoitz, Limor and Singer, 2004: online).

Because socialization regulates the behavior of the individual, the socialized roles
became part of the individual’s self-conception, which urges the individual to see
the world from the point of view of that particular role (Broom and Selznick,

1968: 106). In a related concept, Plaisance and Skewes (2003: 833) argued that
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while scholars have identified the various roles that the journalists perceive
themselves as performing, how journalists perceive different roles is determined
by the value system of the individual journalist, where the theoretical base of this

theory is rooted to social psychology research.

Like wise, the theory of influences by Shoemaker and Reese (1996: 64-5)
presented a hierarchical model of influences on media content at five levels -
individual level, media routines level, organizational level, extra-media level and
ideological level. At individual level, the communicator’s personal backgrounds
and experiences shape and direct the communicator’s professional roles and
ethics. Therefore, personal value of journalists has an influence over the career
motivation of journalists as well as the role orientation of journalists. However,
journalists” personal attitudes, values and beliefs are primarily shaped by forces
outside to the professional setting - such as personal characteristics,
backgrounds, and experiences - in contrast to journalists’ professional and
ethical orientations, which are job-related orientations (Shoemaker and Reese,

1996: 91).

Therefore, depending on the past history, the traditions, the current political
structure and the economics of the press system in which they operate,
journalists may be perceived as possessing such distinct roles: “reporters,

interpreters, disseminators, artists, thinkers, informers, government employees,
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and political workers, and nation builders, defenders of the truth, public

watchdogs or the guardians of morality” (Gaunt, 1992: 15-7).

Journalists” role perception was studied in different socio-politico-economic
environment. Thus, different scholars have tended to study and explain

journalistic role perception in a form of categorization.

2.4.1. 2. Role Orientation of Journalists

Professional roles determine what the communicator thinks is worth
transmitting to the audience and how the story should be developed (Shoemaker
and Reese, 1996: 103). It is believed that journalists are the major role takers in
the institutionalized press or mass media system. Because they are part in the
mass media institution, the understanding of their basic orientation, inclination
or concept about how the mass media should function and what role should it
play would give us the general understanding of the people who function in the
media system. Accordingly, as McQuail (1984: 101) contended the theory of
journalists role orientation is shaped by or constrained by the media institution,
where the institution is likely to reflect the elements of one of the normative

theories of the press.

To this effect, scholars provided different methods of classification of journalistic

role orientations of journalists. For example, Merrill (1971) gave a three part
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typology of journalists” basic orientations such as “Neutral or Reflective” what
Shoemaker and Reese (1996) described as “Neutral journalist theory”,
“Ambiguous or Multi-role”, and “Leadership or Directive”. While the neutral
journalist sees himself as an objective reporter, the leadership or directive
reporter sees himself as an advocate or participant. The multi-role journalist

possesses the features of both. (Merrill, 1971: 103-5).

According to the classification by Johnstone, Slawski, and Bowman (1972) quoted
in Shoemaker and Reese (1996) while some journalists consider themselves as
“neutrals”, seeing their jobs as simple transmission, and others see themselves as
“participants”, believing that journalists need to sift through information to
develop the story. “Neutral” journalists perceive that their job is getting
information to their audience quickly, avoiding stories with out verified
evidences, concentrating on the widest audience and entertaining the audience.
Participant journalists, on the other hand, see their job as investigating
government claims, providing analysis to complex problems, discussing national
policy and developing intellectual/cultural interests (Shoemaker and Reese,

1996: 94).

Similarly, Shoemaker and Reese (1996: 94) quoted Weaver and Wilhoit (1991)
that they identified three journalistic role conceptions - the interpretive function,

the dissemination function, and the adversary function. The interpretive function
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included journalistic roles such as investigation of claims, analysis of complex
problems and discussion of national policy. The dissemination function, on the
other hand, comprises roles such as providing information to the audience
quickly, while the adversary function serves as an adversary of officials or of

business (Shoemaker and Reese, 1996: 94).

McQuail (1984) also identified two roles of journalists - the participant role and
the neutral role - that stem from sources of social power and the public, who are
believed to be the beneficiaries of the media output. Accordingly, the journalist
who assumes the participant role plays an active role in social and political life,
and where as the neutral journalist takes the informational position (McQuail,
1984: 107). Participant journalists see news as emerging from their efforts to
“investigate and analyze” what is happening; while neutral journalists conceive
news as emerging naturally from what is going on (Williams, 2003: 107).
Williams (2003) explained that the evolution of participant journalism since 1960
has developed into the ‘new’ journalism with its focus on advocacy, which has
been incorporated in some countries of Asia and Africa’s value called
development journalism. He quoted Chalaby (1996) that the interpretive

journalism remained as a value of European countries.

Ramaprasad (2002), however, categorized and listed the roles of journalism in

some different form in her study on the profiles of some African and Nepalese
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journalists. Accordingly, she listed different categories of role conceptions - the
entertainment or cultural function, the democracy building function,
development journalism function from the western perspective, and
development journalism function from developing world function. Each role is
characterized by many functional roles, as for instance, the role of development
journalism from the point of view of developing world is characterized by:

e give priority to coverage of development policies and projects

e discuss development issues regularly

e ensure coverage of rural issues

e use the media to advance the social development of the country

e use the media to be spokesperson for the deprived classes of citizens
e carefully examine government national development policy

e objectively report on national development programs and projects

e C(ritically evaluate development projects and efforts

e Use news as a social good (Ramaprasad, 2002).

2. 5. Trends in Journalists” professional Role Orientation

The attempt of researching journalists on their practical experience presupposes
that journalists” backgrounds and ideas has a relationship to determine what is
reported and how it is reported (Weaver, 2005: 45; Shoemaker and Reese, 1996).
Researchers have established indicators to empirically studying the
professionalism of journalists such as the demographic and background profile,
professional role and ethical orientation, investigating attitudes of journalists
toward job aspects and images of journalists toward their audience. Based on

these parameters a number of surveys were conducted in different countries.
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One of the most fundamental issues about the backgrounds of journalists as
argued by Weaver (2005) is why journalists chose journalism as a career. The
survey of journalists in different countries for example in Australia and Britain
found that being good at writing, followed by the perceived excitement and
interest of the occupation, and an interest in current events. Journalists in Chile
and Mexico revealed their interest that they were attracted to journalism because
of the possibilities for writing and the non-routine nature of the work, as well as
the chance to uncover various abuses. The US journalists were primarily
attracted to the job because of love for writing, followed by an enjoyment of
reporting, a desire to be involved in current events and history, and an interest in

politics (Weaver, 2005: 45).

Another relevant question as regards to professional journalism and the profile
of journalists is the importance of journalism education. The ongoing debates
whether journalism education has a benefit to journalism or not took an opposite
position. In countries like Australia, Finland and Mexico the number of college
graduate journalists is lower, while most of journalists in the U.S. hold a four-

year college degree (ibid).

In African countries, for instance, 59 percent of Ugandan journalists have
acquired university degree majoring in journalism and the majority of

respondents thought that journalists should have a university degree (Mwesing,
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2004: 5(1)). Similarly, Ramaprasad (2001) found that the majority of Tanzanian
journalists completed college education with journalism study. According to
Ramaprasad’s (2005) survey of Egyptian journalists, 92 percent of her

respondents held a bachelor’s degree of which 66 percent studied journalism.

As regards the professional role orientation, the perceptions of journalists in
different countries vary. The study on U.S. journalists revealed that journalists
tended to see two responsibilities as extremely important - getting information
to the public quickly and investigating government claims. But, in the later
study, the watchdog role took dominant position among the U.S. journalists.
However, journalists in democratic countries like Australia, Britain and Finland
showed less agreement with the importance of watchdog role of journalism, and
similarly journalists from Taiwan, Algeria, and Chile least likely see the
watchdog role as very important. But, journalists from China tended to support
investigating government claims than in France and Canada, and journalists

from Germany than Algeria (Weaver, 2005: 49).

The survey in Tanzania showed that “Tanzanian journalists rated the more
western functions of information and analysis as well as entertainment to be
higher than the African function of national development and educating the
people about how the government functions” (Ramaprasad, 2001: 63 (6) ). The

survey of Ugandan journalists indicated that similar to their western
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counterparts, “Ugandan journalists tend to support both the disseminator and
interpretive roles of the news media. But the Ugandan journalists also show more
support for advocacy role” (Mwesige, 2004: 5(1)). Again unlike journalists of
some of the western countries, however, Ugandan journalists were less likely to

support the adversarial role of the news media.

Another component of professionalism is the analysis of journalists’ attitude
toward job aspects. This shows which dimensions of the job journalists give
priority. In this regard, scholars attempted to identify professional and non-
professional dimensions of journalism occupation. Accordingly, as argued by
some scholars “salary, job security, and chance to advance are less professional
aspects of an occupation than editorial policies, ability to develop a specialty,
autonomy, and helping people” (Weaver, 2005, 53). In this case, the analysis of
the survey of Ugandan journalists indicated that majority of them gave more
value to professional benefits than material benefit (Mwesige, 2004). Similarly,
the survey of Tanzanian journalists show that Tanzanian journalists rated the
professional aspects of job related aspects higher than their material or non-

professional aspects of their job (Ramaprasad, 2001).

Participation in professional organization is also another possible indicator of
professionalism of journalism. It is believed that membership in organization

encourages the professional socialization of the members. The survey of
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journalists at different countries reported that membership of journalists to their
professional association was not consistently patterned. For instance in Hong
Kong only 18 percent of the 692 sample journalists belonged to journalism
organization. In Uganda 77 percent of 140 sample journalists, in Hungary 83
percent of 8,870 journalists, and in Australia 86 percent of 1,001 sampled
journalists claimed membership to professional organizations. (Weaver, 2005;

Weaver, 1998; Mwesige, 2004)

How journalists view their audience can also be taken as a point of analysis for
professionalism in journalism. It is believed that journalists” knowledge of their
audience, and their images of that audience may shape what they write or how
they edit news stories. Moreover, there is a notion that professional journalists
are more qualified than their audience to determine the audience’s interests and
needs (Zelizer, 1997: 402 quoted Tuchman, 1978b: 108). Scholl and Weischenberg
(1999) categorized images of audience into three dimensions - civic
characteristics, ideological aspects and social class related descriptions of
audience by journalists. According to Weaver (2005) about one-quarter of
journalists from Algeria, Brazil and the U.S. strongly agreed that their audiences
were interested in breaking news, while nearly one-half of the East German

journalists strongly agreed that their audience was gullible.

56



In terms of ethical practices, there are considerable differences on the proportions
saying that some reporting methods, most of which often taken as unethical
might be justified. The reporting methods as for example, on revealing
confidential news sources, paying secret sources, using documents without
permission, getting employed to gain inside information produced considerable
differences among journalists of 13 countries over its justifiability (Weaver, 2005:

52-3).

2. 6. The Context of Professional Journalism in Ethiopia

2. 6. 1. Background

The down fall of the Derg regime in 1991 led the majority of Ethiopian
population to a relief from the atrocities of the then dictatorial military
government. When the transitional government of Ethiopia, which was
dominated by the Ethiopian People Revolutionary Democratic Front came to
power at least as a principle envisaged the democratic rule in the country by
introducing the Transitional Charter of 1991. Of course, democracy as a process
is not an absolute ideal, where one can fully achieve it for once and for all. In
order to embark on the democratization process, it required the commitments of
leaders to respect the values that are essential for democracy such as "free and

fair election, multi-party political system, freedom of the press and the right to
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association"(Dahl, 1998). In this regard, what has been emerging in Ethiopia is

different than it was in the 1970s and 1980s.

The initiation of the democratization process was soon started. The enactment of
the transitional charter followed by the promulgation of press law by the
Ethiopian People Revolutionary Democratic Front (EPRDF) - led government
conceded the freedom of the press, which characterized the early democratic
commitments of the EPRDF. Accordingly, unlike in the foregoing governments,
the recognition of press freedom in Ethiopia paved the way for the proliferation
of private mass media establishments. “This has led to the quantitative growth of
private [press], although the quality and professionalism of some remain
questionable” (Getachew, 2003:567). “More than 560 private and politically
affiliated newspapers and magazines were registered for publication after the

press was liberalized” (Tamirat in Karethi and Karithii, 2005: 16).

The recent report from the Ethiopian Ministry of Information documented that in
June 2005 about 180 newspapers and magazines have been registered and
circulated for public consumption (Table 1). The nature of the press products
vary from issues of general interest to specific issues such as religion, health,
sport, love and marriage, social issue, construction, and so on. The ownership of
the media establishments ranges “from party/government through public and

professional associations to the private sector” (Shimalis, 2000: 10).
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With regard to broadcast media, after a tight control for longer time, the
Ethiopian government has recently allowed few radio airwaves for a private
sector. The broadcast media still has benefiting the government/party, where
regional governments started to establish FM stations at local level. And, the
single television station in the country remained under the control of the

government.

Table 1 Circulation of press products from 8th July 2004, to 7th July 2005

No Content Newspapers Magazines

1 | Political, Economic & 63 12
Social Issues (Current
Affairs)

2 Religion 29 11

Sport 13 4

Love & Gender

4
Culture & Art 6 15
Trade and Advertisement 5

Transport

=N =

Medical Issues

Crime

OO |® || |UT| W

[y

Legal Affairs

12 | Children & Recreation

13 | Miracle Stories

3
1
2
11 | Youth & Recreation 2
2
1
2

Construction

Personality

Total 134 46

Source : Ethiopian Ministry of Information, department of Press Licensing (2006).

As the number of mass media institutions increased in number, it is inevitable
that be it in government/party holdings or in the private proprietorship, the
increase of the number of journalists reporting in these mass media organizations

is tantamount.
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2. 6. 2. Professional Associations of Journalists in Ethiopia

About four professional associations were established in the name of Ethiopian
journalists. Ethiopian Journalists” Association (EJA), Ethiopian Free Press
Journalist Association (EFPJA), which later splinted to Ethiopian National
Journalist Union (EN]JU); the Ethiopian Independent Journalist Association
(EIJA), Ethiopian Media Women’s Association (EMWA) and Ethiopian Sport

Professional Association (ESPJA).

The history of professional association of journalists in Ethiopia dated back to the
military government system. Mekuria (2005) documented that the creation of
Ethiopian Journalists Association in 1976 heralded the beginning of journalists’
professional organization in Ethiopia. However, after its survival for over three
decades was banned in 2003. Though a pioneer in the history of professional
associations of journalists, it was accused of weaknesses in discharging the duties
and responsibilities of standardizing, improving and protecting the profession

and the professionals (Mekuria, 2005: 114-5).

Many associations were registered in the country and one of the major issues of
discussion among journalists’ in Ethiopia was the absence of strong umbrella
association. The fragmented formations of many professional associations may
imply the dissatisfaction of members in the activities of the earlier and existing

organizations because of the unique interest some associations wanted to
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promote in part. For instance, the Ethiopian Media Women’s Association was
established in 1999 with the aim of building the capacity of its members and also
aimed at advocating for woman's rights, improving women's image in the media,
and encouraging media participation of women. The objectives of EMWA

seemed partly irrelevant to the promotion of professionalism of journalism.

The rivalry situation between EIJA and the recently established ENJU (2004)
seemed to be quiet after the ministry of justice suspended EIJA and due to the
post election crisis in Ethiopia. The polarized and intense conflict existed in the
professional associations of journalists has led many journalists to dissociation

than to association.

2. 6. 3. Journalism Education in Ethiopia

Only few journalists had gotten journalism training through scholarship abroad
ever since the establishment of Ethiopian Mass Media Training Institute in 1996.
The institute started to teach journalism courses at diploma level by admitting

government employed journalists who had many years of experiences.

The Ethiopian Mass Media Training Institute, which was established under the
Ministry of Information, merged with the newly opened graduate School of

Journalism and Communications under the Addis Ababa University.
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Some private colleges like Unity University College and Rift Valley University
College had also started journalism programs, but stopped after the admission of
one entry. However, regional government universities have planned to open

journalism departments in the near future.

It seems clear that journalism education is a recent phenomenon to Ethiopia.
And, as a result it may become premature either to criticize or to praise its

achievement at this stage.

2. 6. 4. Constraints of Professional Journalism in Ethiopia

The growth of private papers in number and the survival of private press
institutions in the post 1991 Ethiopia were inconsistent. On the other hand, the
roles of the press and the professional performance of Ethiopian journalists were
also strongly criticized. More importantly, the government - press relationship
has been in thorny conflict, where the private press accused the government for
“suppressing press freedom” and the government labeled the private media as
“the supporters of opposition parties”, on the one hand, and lacked professional
ethics and roles determination, on the other hand (Getachew, 2003: 568; Shimalis,
2000: 68-70). In this regard, the post 2005 election period was a shaky and volatile

event especially for private press.
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Eight print media are facing prior restraint orders from the government
and their editors are being persecuted. More than a dozen of other private
media also stopped publishing for unknown reasons without being

restrained by the government
(http:/ /www.ethiopianreporter.com/modules.php, retrieved on
5/9/06).

The mutual suspicion between the private media and the government, as some
authors like Shimalis (2000) contended, adding to other economic and
professional constraints retarded the private/ “independent” press in Ethiopia.
Similarly, lack of professionalism and professional competence has also been
identified as the characteristic nature of Ethiopian journalism in general. The
Internet document of The Reporter cited the words of Professor Abiyi Abraham
Ford from his presentation on the workshop organized in Ethiopia recently that
journalists and newspapers have faced many problems, which are mainly
attributable to lack professional competence. On a similar forum, another
presenter Professor Andargachew Tirunah argued that

Ethiopian journalists in the private sector have been acting as the fourth
estate as they were critical of the government while [...] that they have
“exceeded the legitimate bounds of acting as a fourth estate” [by
becoming biased in their treatment of issues, and] “their publications
have been too partial and sensational so as to lead one to believe that they
are not in the business of reporting politics but, rather making it. It is as
though they have a mission to accomplish, a mission [that] they pursue

with extraordinary zeal and at all costs”
(http:/ /www.ethiopianreporter.com/modules.php, retrieved on
5/9/06).

Likewise, based on the seminar held in May 2004 in the School of Journalism and
Communications, Addis Ababa University, the International Press Institute

reported that while the private press journalists lack professional competence,
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journalists working in government media establishments “did not always
practice objective or independent journalism” (hhtp://www.freemedia.at,
retrieved on 9/05/06).

The media lean towards opinion-based writing rather than employing a
discipline of verification to build trust and credibility. Here the cases of
talking without listening, reporting without researching, talking one side
of the story without seeking for the other explanation, or reporting
blatant lies are the few malpractices of professional ethics that can be
mentioned (http://www.ethiopianreporter.com/modules.php, retrieved
on 5/9/06).

In general terms, the problem in the relationship between the private press and
government in the post-1991 Ethiopia as most often told is “the polarization
between political elites and media elites in the country” ( Henok, 2005:
http:/ /www.ethiopianreporter.com/modules.php; Shimalis, 2000). In relation to this
element, the dichotomized relationship is also prevailing between journalists in
the private and in government media. While a strong professional association is
non-existent in Ethiopia, according to Shimalis (2000) those existing associations
did not contribute for the stable performance and professional development of

journalism. Instead, it contributed to further rivalry among journalists.

A further demonstration is the division between journalists in the
government-controlled print medium and those in the private press, a
division which has found its concerete expression in the founding of two
rival associations (the Ethiopian Journalists’ Association vis-a-vis the
Ethiopian Free Press Journalists” Association) waging a non-conventional
war of words. Consequently, a univocal-partisan press has been left to
reign at the expense of a pluralistic press representing a wide spectrum of
opinions (Shimalis, 2000: 69).
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As commented by other observers of the Ethiopian journalism, beyound
the problem of professionalism, journalists are challenged by many other
problems.
Being a journalist in a transitional society like Ethiopia is not easy.
Resources are few, there’s not much of a living in it, and you face
hostility from the authorities. At the same time, the ethical choices
are particularly tough, and the consequences of doing a good, or a
bad, job can be far-reaching (Kruger, 2005: http:
/ /www.ethiomedia.com retrieved on 9/26/05).
Others commented on journalists’ lack of clear understanding of what they
should do, which of course is a direct reflection of lack of professionalism. As
indicated in the “journalistic theory of democracy” the goal of constructing
informed citizens on issues of humanity and social justice is left for journalists to
carry out. What basic roles the Ethiopian journalists should perform was
suggested by different scholars regardless of the ownership style:
e the need to develop the sense of being committed to promoting public
interests
e the need to make the programs characteristically Ethiopian by
promoting the vested interests of the Ethiopian people in
development, peace and democracy

e The need to encourage journalists to learn to work with commitments
and respect the ethics of professionalism (Gebremedhin, 2006).

Similarly, Shimalis (2000) believed that the private press as an integral part of the
civic society can become a significant force, “a fourth estate geared to
empowering the poor, listening to the voices from below, fostering a stable
responsive and accountable government and contributing to the vitality of

democracy in Ethiopia” (p70). In order to play this public service role, the

65



improvement of professional standards is a prerequisite. The independent press
virtually plays a critical role as a check on government, especially in the absence
of strong opposition parties. “And, yet the law professional standards prevalent

in the press have compounded the difficulties in carrying out this important

role” (Tamirat, 2005: 16).

The existing studies on the Ethiopian journalists clearly indicate that constraints
of professional journalism in Ethiopia are multi-faceted. The absence of formal
institution that can establish standards of professionalism and ethical values, lack
of adequate journalism education and training, lack of journalists’ role
orientation and lack of mutual trust between government and private journalists
are among the challenges of professional journalism in Ethiopia as could be

viewed from the point of view of researchers.

But, how do Ethiopian journalists perceive themselves and the role of journalism
in Ethiopia, and how do they perceive journalism as an occupation would
require an investigation in order to get a full perspective and clear
understanding about the practical situation of professional journalism in

Ethiopia as viewed by the practitioners themselves.
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Chapter Three

3. Research Methodology

A combination of quantitative and qualitative research strategy was used with
structured questionnaire composed of close-ended and some open- ended
questions together with semi-structured qualitative questions for collecting
primary data. The secondary data was surveyed from books, journals, online
journals, workshop papers, internet and other electronic media. The semi-
structured interview was intended to secure a qualitative data of key informants
from both private and government media settings in order to complement the
quantitative survey. This method was taken as one of the data gathering

instrument to give a qualitative depth to the thesis project.

3. 1. Population of the study and its setting

This study relied on primary data from the survey of Ethiopian journalists
working in government media institutions and some private newspaper media
organizations. Because most of the government as well as private media outlets
are concentrated in the capital, the survey was made in the capital, Addis Ababa,
covering almost all government mass media outlets and private newspapers,

which publishes and broadcasts issues of general interests.

Accordingly, journalists reporting in all federal mass media institutions such as

Ethiopian Press Agency, Ethiopian Radio and Television Agency and Ethiopian
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News Agency; and journalists reporting for Addis Ababa City Administration’s
Mass Media Agency, which is one of the regional mass media, were included in
the total universe. In addition, journalists reporting for private newspapers,
which publish issues of general interest, were included for the purpose of this
research. Thus, private news papers such as The Reporter (both Amharic and
English editions), Daily Monitor, Addis Admas and Sendek were included with no
any special interest other than their focus of content - coverage of issues of
general interest. It should be noted that currently many private newspapers have
closed due to the political situation in Ethiopia, following the May 7, 2005
election. Hence, the numbers of journalists who are currently serving in these
mass media institutions are insignificant as compared with the number of

journalists working in government mass media institutions.

Because there is no systematic registry of journalists in the country, the
researcher collected lists of journalists from every mass media organizations in

the list.

3. 2. Sampling

The number of journalists working in the indicated mass media organizations at
the time of the project is about 501, and all the lists of journalists were collected
from the respective mass media institutions. During the collection of lists of

journalists, it was learnt that the total population of private media journalists was
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71; and the number of journalists in government media institutions equaled 430.
It should be understood that the number for both media type included freelance
journalists. Because the study considers some variations of cases and the output
of the study is analyzed based on the comparison of the subgroups in the sample,
the probability sampling technique was applied to produce a representative
sample of about 100 journalists using the proportionate stratified sampling
method. This systematic design considered if gender, type of employer
organization (male vs. female and private press journalists vs. government media
journalists) may turn out to significant differences in the professional role
perception of journalists. Accordingly, the representative sample was drawn by

taking a 20 percent samples from each stratified groups randomly.

For the purpose of sampling the key informants, the student researcher selected
individual journalists from the lists, who lost the chance to fill the questionnaire
considering their age, experience and gender to produce a convenience sample of

10 journalists.

3. 3. Data collection

The data were collected in three different methods. As indicated far above, the
structured questionnaire with some open ended self-administered questions was
distributed mostly in person to 100 journalists representing those working in

private mass media and government mass media from May 20, 2006 to May 22,
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2006. Of the 100 questionnaires sent out, 95 of them returned by May 24, 2006
making a good response rate of 95 percent. The semi-structured interview was

also conducted by the student researcher face to face in late May, 2006.

The methods also included related literature review, which is of course a

secondary data tool for this research paper.

3. 3. 1. Primary Data

Because this thesis paper proposes the social system theory of professional model
with the frame works of its normative dimension and some aspects of its
cognitive dimension, the indicators that have been established to measure
professionalism by Weaver and Wilhoit (1996) in Weaver (1998) such as
perception of professional roles, ethical judgment, aspects of job, societal image
of journalists and their identification to journalistic occupation (Menanteau, 1967)
were being modeled for this project with some adaptation to the Ethiopian

context.

Besides, the items established by Menanteau (1967) to measure professional
orientation of Chilean journalists such as, attitude to journalism education,
participation in professional organization, motivation, commitment and
identification of oneself with journalism and attitude of motivating ones child to
join journalism were included in the questionnaire to see the professional

motivation and identification of Ethiopian journalists.
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Therefore, this survey was modeled along the national surveys of 22 countries
compiled and edited by Weaver (1998) regarding the indicators used to measure
professionalism together with some information from Ramaprasad (2002) about

the role perceptions of journalists.

Accordingly, the questionnaire was structured under three sections in a form to
elicit journalistic commitments, attitudes and professional role perception of
journalists in a way to sort out the characteristics and socio-demographic profiles
of Ethiopian journalists. The questionnaire on professional role perception was
designed in scale form and the major components were borrowed from earlier
studies as was stated above. Besides, the semi-structured interview presents an
open ended enquiry questions with a follow-up questions in order to gather
more qualitative responses from the established key informants. The medium of

data administration for both instruments was Ambharic.

To secure the clarity of questions for survey questionnaire, a pilot study was
conducted on 15 sample respondents from all groups under study. The analysis
of the pilot study provided constructive feedback to correct and rephrase some of
the poorly stated statements, vague and ambiguous expressions in the
questionnaire. More than that, this pilot survey helped the researcher to exclude
some politically sensitive questions related to journalists’ affiliation to political

parties and religion, which was intended to enquire the socio - demography of
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journalists. In addition, question about family job background was also excluded

based on the pilot responses.

3. 4. Method of Data Processing and Presentation

Quantitative data were entered into a data file (SPSS) and analyzed statistically.
Apart from generating frequencies for some of the variables, means comparison
and eta measure of association was used to examine the group difference/
variation in terms of some group variables such as role perception, ethics

orientation, perception of job aspects, and journalists” image of the audience.

The means procedure, as recommended by SPSS package, is useful for both the
description and analysis of scale variables. It can also precisely define the
comparison groups and can also enable to test for differences between group
means and eta. Because eta and eta squared in means provides association
measures, it is possible to understand the structure and strength of the

relationship between the groups and their means.

However, ANOVA is irrelevant for this study because the literature recommends
it when group variation analysis is made among more than two group factors.
This study compares between two group variation such as between male and

female as well as government and private journalists.
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Eta is a measure of association that ranges from 0 to 1, with 0 indicating no
association between the variables and values close to 1 indicating a high degree
of association. And eta squared expresses the amount of variation in the scale
variable that is due to the nominal variable (Bryman, 2004). This is a set of
statistics which indicates the relative magnitude of the differences between
means. In other words, it describes the amount of the total variance in the
dependent variable that is predictable from knowledge of the levels of the
independent variable (Pallant, 2001). Eta measure of association was selected for
this study because it is a very flexible method for exploring the relationship
between two variables and it can be employed when one variable is nominal and

the other is scale or interval with limited group labels.

While the value of eta ranges from 0 to 1 that 0 indicating no association and 1
indicating strong association, the output of eta squared has small effect when .01,
moderate effect at .06, and large effect at .14. The application of ANOVA was
neglected because the comparison of differences for this study has only two
groups, and ANOVA technique suggests, however, more than two comparable

groups.

Group variation was studied based on factors, such as gender and type of
employer organization as was stated on the objectives and basic research

questions of this study. However, in order to analyze group variation of the
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levels of participation of different groups of journalists in professional
associations was approached by comparing the frequency of the responses given
by group variables. This method was selected because both the dependent and
independent variables were strings that can only be processed in this statistical

method.

Data analysis was presented by using frequency tables, bar graphs and statistical
summary tables. For ease of presentation, some of the statistical outputs
generated by SPSS were directly inserted in the body of the text while some
others were attached as appendices for referencing; and the most relevant

outputs were summarized by drawing summary tables.

Qualitative data from key informants’ interviews were transcribed and relevant
anecdotes were presented, analyzed and used to validate the findings of the

quantitative survey.

3. 5. Scope of the study

As was exhaustively reviewed in the literature survey section, professionalism
and the theory of professions addresses all aspects of cognitive, normative and
evaluative dimensions at least from the traditional sociological definitions of
professions. And, because journalism as a profession at least partially does not fit

to the traditional sociological definitions of professions, this study considered the
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normative dimension and some aspects of its cognitive dimension as a point of

reference in studying the professional role orientation of journalists in Ethiopia.

The study of communicators in journalism is mostly approached in two
dimensions- the professional role dimension and the news room communication
process dimension. While the editorial dimension gives emphasis to the routines
and organizational processes, the professional role dimension mostly relates the
individual professionals who are involved in running the organizational routines
of the editorial process (Scholl and Weischenberg, 1999). Therefore, the focus of

this thesis paper is limited to the professional role approach.

Journalism as a function will cover all areas of purpose playing central roles to
meet informational, educational and entertainment objectives. Though this
method of categorical placement may provide a basis of understanding, all the
stated objectives are overlapping. Therefore, most often journalists in mass
media organization intentionally or unintentionally are obliged to cover general
issues of interest. Even though, currently in Ethiopia, especially in private
newspapers system, newspapers of specific interest like sport, health, trade,
investment, religion, social issues dominate over newspapers of general issues, in
this research work, the focus was given to journalists working for media

organizations covering issues of general interest.
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The Ethiopian Press Proclamation (34/92) defines journalists as a professional
who belongs to the editorial, the creative, aesthetic elements of the media
occupations including those whose work on productions. However, in this paper
a journalist is considered as the professional who plays the editorializing role

that ranges from news selection to presentation.

As explained earlier, most of the mass media outlets are concentrated in Addis
Ababa. This does not mean that regions do not possess mass media out lets. It is
understood that today, regional mass media agencies are growing in number and
in capacity; and the number of journalists too. However, all mass media
institutions emerging in the regions are owned by regional governments and
possess similar editorial policy with the federal mass media agencies. Therefore,
due to time constraints to access those media institutions the study could cover

only journalists working in the center, Addis Ababa.

3. 6. Limitations of the Study

The study of this thesis project was conducted in the presence of the following
limitations. Thus, the student researcher’s generalization and conclusion can be
considered under the following conditions:
1. Lack of systematic records of data, the deficiency of basic statistical data,
at present it is not even possible to give the exact number of journalists.

2. Lack of closely related research works that could be helpful to the topic.
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Lack of interest by some journalists to fill the questionnaire and to be
recorded on tape.

Reluctance by some authorities in the enterprise to fully cooperate in
providing significant documents in the area of concern.

The time given to the project was inadequate due to which the researcher
could not include and cover regional journalists in his sample.

The volatile condition that hindered the operation of some private mass
media organizations, which in turn affected in decreasing the number of
private journalists to have proportional sample. However, this was not a
fatal problem, since there were enough left to talk to, and because no

major differences emerged between the two groups.
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Chapter Four

4. Data Presentation and Analysis

Based on the objectives set for the study, data were collected using both
quantitative and qualitative instruments. In this chapter, the presentation and
analysis of data is made with the help of Statistical Package for Social Scientists
(SPSS), and the summary of qualitative interview was presented in the form of
transcription from the interviewees’ response, and very representative anecdotes

were cited directly.

4. 1. Quantitative Data

Among the 95 filled in self-administered questionnaire, 3 of them were

incomplete and as a result discarded from the data file.

4.1.1. Demographic Profile of Journalists

As summarized in Table 2a and Table 2b majority of the respondents were male
(77.2%), with (79.3 %) are ranged in the age below 40. Regarding marriage, 56.5
percent of the respondents were married while 38 percent were unmarried. In
terms of work experience, 41.3 percent of the respondents had 6-10 year’s
experience in journalism followed by 28.3 percent of those who had less than five
years experience in journalism. Concerning journalists” salary, 46.7 percent of the

respondents were paid in the range 1001-1500 birr per month. About the medium
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type, 35.9 percent were employed in print medium, 32.6 percent in television,
23.9 percent in radio and 7.6 percent of them worked in news agency. As regards
the number of population by employer organization, significant difference is
existed between government journalists (85.9%) and privately employed

journalists (14.1%).

Table 2a Profile of journalists by employer organization, age, sex, experience, & marital

status
Category Value Label Frequency | Percent | Cumulative
(n=92) percent

Employer Government 79 85.9 85.9
Private 13 14.1 100.0

Sex Female 21 228 22.8
Male 71 77.2 100.0

Age group 30 or below 23 25.0 25.0
31-40 50 543 79.3
41-50 16 17.4 96.7
51 or above 3 3.3 100.0

Marital status Married 52 56.5 56.5
Unmarried 35 38.0 94.6
Divorced/Widow | 5 54 100.0
ed
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Table 2b Profile of journalists by media type, salary, qualification and experience

Category Value Label | Frequency | Percent | cumulative
(n=92) percent

Medium Type Print 33 35.9 359
Radio 22 239 59.8
Television 30 32.6 92.4
News 7 7.6 100.0
Agency

Salary in birr 501-1000 9 9.8 9.8
1001-1500 43 46.7 56.5
1501-2000 26 28.3 84.8
2001 or 14 15.2 100.0
above

Qualification Certificate 3 3.3 3.3
College 37 40.2 43.5
diploma
BA/BSC 44 47.8 91.3
MA/MSC 5 54 96.7
Other 3 3.3 100.0

Experience 5 or below 26 28.3 28.3
6-10 38 41.3 69.6
11-15 17 18.5 88.0
16-20 4 43 924
21 or above 7 7.6 100.0

4.1. 2. Journalists” Educational Background

The majority of respondents (47.8 %) acquired BA/BSC degree from university
and another significant number of journalists (40.2 %) in the sample had a college
diploma, making a cumulative of 88 percent. Of those who attended and

graduated from university or other tertiary institutions, 27 percent of them
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majored journalism specializing in print journalism, radio journalism and
television journalism. The majority of the respondents (48.9 %), however,
graduated with language and literature. The rest joined the career from a variety
of field of studies (See Table 3 below) such as Accounting, Agriculture, Business
Management; Economics, Geography, History, Sociology, Physics and

Mathematics.

Table 3 Journalists’ educational background

Field of study Frequency [Percent Cumulative
Percent
Language Studiesd4 47.8 47.8
& Literature
Television 11 12.0 59.8
Journalism
Radio Journalism 8 8.7 68.5
Print Journalism |6 6.5 75.0
[Teaching 5 5.4 80.4
Unspecified 4 4.3 84.8
Agriculture 2 2.2 87.0
Geography 2 2.2 89.1
Theatre 2 2.2 91.3
Accounting 1 1.1 92.4
Business Mgt. 1 1.1 93.5
Economics 1 1.1 94.6
History 1 1.1 95.7
Linguistics 1 1.1 96.7
Mathematics 1 1.1 97.8
Physics 1 1.1 98.9
SoSA 1 1.1 100.0
Total 92 100.0 |
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4. 1. 3. Journalists’ belief, attitude, motivation, commitment

4.1.3.1 Attitudes toward Journalism education

In the survey, journalists were provided with some questions to give their
opinion on the need of journalism education for the occupation in general. This
question was reinforced by the next follow up question to indirectly see the
attitude of journalists toward journalism education. Accordingly, the significant
number of journalists (87%) responded that learning journalism education is

better than doing the career without attaining any relevant journalism courses.

Table 4

Which one do you think is better for journalism profession, to be educated in journalism or not?

Cumulative
Frequency Percent Percent
1 Journalism
Education is very 80 87.0 87.0
Important
2 Itdoesn't matter
Because journalism can
Be done without its 12 13.0 100.0
Education
Total 92 100.0

Journalists were also asked whether they have been enrolled into continuing
education program, and 31.5 percent responded that they are attending
extension classes. In the next question, they were asked to write the type of field
they are studying. Among the enrolled journalists, those who study journalism

were insignificant in number.
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Table 5

Are you currently enrolled into continuing education program?

Cumulative
Frequency Percent Percent
Valid 1 Yes 29 315 315
2 No 63 68.5 100.0
Total 92 100.0

As could be understood from the table below, about half of the respondents
claimed to be enrolled in journalism education program. Others have chosen

other fields of study as indicated in table below.

Table 6
What type of field of study are you studying if you are learning currently?
Cumulative
Frequency Percent Percent
Valid 63 68.5 68.5
Accounting 1 1.1 69.6
Economics 1 11 70.7
Education 1 11 717
French
1 11 72.8
Language
Language
& 6 6.5 79.3
Literature
Law 1 1.1 80.4
Linguistics 1 11 81.5
Management
: 1 1.1 82.6
Mgt
Information 1 11 83.7
Systems
Philosophy 1 11 84.8
Print
. 5 5.4 90.2
Journalism
Radio
. 3 3.3 935
Journalism
TV
. 6 6.5 100.0
Journalism
Total 92 100.0
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Journalists were also asked whether they had attended any journalism education
or if they had taken any relevant training to their current career. In their response
89.1 percent of them confirmed that they had taken training courses either
formally from recognized colleges, or informally from workshops, symposia and
short term training programs. Respondents listed the type of training they had as
basic journalism, standardization, reporting on HIV/AIDS, investigative
journalism, development reporting, election reporting and so on. Those
respondents who graduated from formal institution of journalism education
specialized in Print, Radio and Television fields of journalism. In addition, some
of the respondents who joined journalism study for their first degree said
currently, they are studying Journalism and Mass communications. The general
response seemed to suggest that except few of the journalists, the majority of the

respondents had favorable attitude toward journalism education.

Table 7
Have you attended or taken any journalism courses/trainings?
Cumulative
Frequency Percent Percent
Valid 1 Yes 82 89.1 89.1
2 No 10 10.9 100.0
Total 92 100.0

4.1. 3. 2. Motivation

To study the motivation of respondents to journalism occupation, certain
indicative questions were raised to them. Accordingly, they were asked to tell

their reason for why they selected journalism as their current career. As depicted
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on the bar graph below (figure 1), the majority of respondents (51.1%) became
journalists due to professional vocation, followed by those who joined the career

by chance (42.2%).

On the other hand, journalists joined the occupation from various job
backgrounds, and only few respondents directly joined the profession after
completing their education. And others joined the profession, leaving their
former jobs of teaching, management, accountancy, agriculture, theatre,
translation, secretary, marketing and the like for different reasons. The finding
from this response implies that journalism as an occupation is more generous to

invite every corner of field of studies.

Figurel.
Why vou joined iournalism?

60

50

Professional vocation By Economic Others
chance needs
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Another related question was whether respondents motivate or push one of their
child or relative to choose journalism as his or her future career. The majority
(70.7%) opposed the idea of pushing their children towards the career. In their
qualitative response, some of the respondents said that they do not push others
because an individual has a self- right to choose his/her own future career.
Others noted that they can tell that journalism as a career is a noble profession,
but they do not push others to the extent of urging them to join the profession.
However, 29.3 percent of the respondents agreed that they motivate their

children to choose journalism as their future career.

Table 8
Do you motivate your child to choose journalism as his/her future career?
Cumulative
Frequency Percent Percent
1 Yes 27 29.3 29.3
2 No 65 70.7 100.0
Total 92 100.0

Journalists were also asked to what extent they feel proud of being a journalist.
As shown in table 9 and its graph of figure 2, the response tended to be
distributed along the scales unevenly. However, the majority responded that
they do not feel proud or rarely express themselves as a journalist (47.8%). This
finding may suggest that though journalists by and large joined the profession by
professional vocation, there should be something wrong with the status of the

profession in the society.
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Table 9

To what extent you feel proud of your current career, for instance to very proudly tell or acquaint your job to others?

Cumulative
Frequency Percent Percent

1 Absolutely proud 14 15.2 15.2
2 Proud enough 13 14.1 29.3
3 Fairly proud 21 22.8 52.2

4 Rarely express myself 24 26.1 78.3
5 Never tell it 20 21.7 100.0
Tote 92 100.0

Figure 2

Level of pride in Journalism occupation

30

20 1

10 1

Percent

Absolutely proud Proud enough Fairly proud  Rarely express myself  Never tell it

In order to verify, the reason at least from journalists’ point of view, another
question was provided to journalists in relation to the issue of status of
journalism and journalists” reputation in the society. According to respondents’
perception, the reputation of journalists is not good, as responded by 44.6
percent, and is bad, as responded by 21.7%, which make up a cumulative of 66.3

percent of the respondents (figure 3).
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Figure 3

In your opinion, how is the reputation of journalists in Ethiopia?
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Very good Good Satisfactory  Not particularly good Bad

4. 1. 3. 3. Commitment and Mobility

Journalists were asked if they have a plan to stay in journalism profession. As
shown in the frequency table 10 below with 34.8 percent responded not decided,
the majority 43.5 percent responded positive, which may suggest that whether
the occupation has been perceived as a career of lower status, many journalists

had a deep-rooted interest and commitment to serve in the profession.

Tablel0
Do you have a plan to stay in your current profession?
Cumulative
Frequency Percent Percent

1 Yes 40 43.5 43.5
2 No 20 21.7 65.2
3 Not decided 32 34.8 100.0
Total 92 100.0

Another related enquiry was journalists” participation in professional association.

The data clearly indicated that journalists’ participation in professional
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association is rarely observed; only a few of them participate in professional
associations. The majority 67.4 percent never participate in journalists’

professional association.

Table 11

How do you rate your participation in journalists’ professional
associations?

Cumulative

Frequency | Percent Percent
1 | always participate 1 1.1 1.1
2 | frequently participate 6 6.5 7.6
3 | sometimes participate 7 7.6 15.2
4 | rarely participate 16 17.4 32.6
5 | never participate 62 67.4 100.0
Total 92 100.0

Participation in professional association is one of the predictors of
professionalism, and for this particular study the levels of participation of some
group variables were considered by splitting the data file in to group variables
such as gender and type of employer organization to see the group variation in
their level of participation. Accordingly, as shown in table 12, it was learnt that
the variation of the levels of participation of government journalists (67.1%) and

private journalists (69.2%) seemed insignificant.

However, the data indicated that government employed journalists were found

to be more participants than private journalists - a difference of 2.1 percent.
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Table 12 Level of participation in professional association by type of employer org. group

Cumulative

Employing organization Frequency | Percent Percent

1 Government owned Valid 5 I never participate 53 67.1 67.1
4 | rarely participate 13 16.5 83.5
3 | sometimes participate 7 8.9 92.4
2 | frequently participate 5 6.3 98.7
1 | always participate 1 1.3 100.0
Total 79 100.0

2 Privately owned Valid 5 | never participate 9 69.2 69.2
4 | rarely participate 3 23.1 92.3
3 | sometimes participate
2 | frequently participate 1 7.7 100.0
1 | always participate
Total 13 100.0

As regards, the gender difference in the level of participation in professional
association, as indicated in table 13 below, the level of participation of male
journalists (70.4%, never participate) less than the level of participation of female
journalists (57.1%, never participate). To clearly show, 42.9 percent of female
journalists participate in professional association though the frequency of their
participation varies. However, male journalists of 29.6 percent participate in
professional association with varied frequency. This analysis seems to suggest
that female journalists for some reason were stronger than male journalists in
terms of membership and professional identification. The findings may reinforce

that the professional association for women journalists played a role to increase

females’ participation.
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Table 13 Level of participation in professional association by gender group

Cumulative

Gender Frequency | Percent Percent

1 Female Valid 5 I never participate 12 57.1 57.1
4 | rarely participate 3 14.3 71.4
3 | sometimes participate 2 9.5 81.0
2 | frequently participate 4 19.0 100.0
1 | always participate 0 0 100
Total 21 100.0

2 Male Valid 5 | never participate 50 70.4 70.4
4 | rarely participate 13 18.3 88.7
3 | sometimes participate 5 7.0 95.8
2 | frequently participate 2 2.8 98.6
1 | always participate 1 1.4 100.0
Total 71 100.0

4.1. 3. 4. Licensing and Accreditation

As regards the importance to accrediting journalism education, and the need to
licensing the professionals, one question was raised to respondents. The response
from the majority (70.7%) favored the importance of accreditation to journalism
educators and the need to give licenses to professionals before getting into the

actual practice of journalism.

Table 14

Do you agree if journalism is accessed by only the licensing &

accreditation of its education?
Cumulative
Frequency Percent Percent
1 Yes 65 70.7 70.7
2 No 27 29.3 100.0
Total 92 100.0

4.1. 3. 5. Perception of the Role of Mass Media
Modeled after Weaver (1998) and Ramaprasad (2002) a comprehensive items of

about 18 journalistic functions were provided in the form of scale to be rated by
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respondents. The scale ranges from 5 for ‘very important’, 4 ‘important’, 3 “fairly

important’, 2 ‘less important” to 1 for ‘not very important’.

The 18 batteries provided on the scale represent the mass media roles or
functions such as information dissemination, development function, adversarial
function, entertainment and cultural function, and interpretative function.
Respondents rated their individual perception of what the mass media should
play as a role or what role should they play as journalists. The analysis of the
response depicted (table 15) that respondents rated create national consensus
(4.59), get information to the public quickly (4.58), develop cultural and intellectual
interests of the public (4.53), and give ordinary people a chance to express their view on

public affairs (4.50) as very important roles.

While the item endorse government policies without any question scored less mean
value (2.66), the remaining items scored mean values that indicate the
importance of each of the journalistic role items listed in the scale. The analysis at
this stage seemed to suggest that the perception of Ethiopian journalists as what
role the mass media should play in Ethiopian context shows that Ethiopian

journalists” oriented towards the Multi - role category.
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Table 15

How do you perceive the level of importance of the following journalistic roles in Ethiopia?

Perceived importance of media role Level of Importance
(I‘l=92) mean
n=92
No Roles Very Important | Fairly Not Not very
important | (%) Important | important | important
(%) (%) (%) (%)

1. | Mobilize & politicize masses to | 4.09 | 52.2 21.7 12.0 10.9 3.3
enhance economic development

2. | Endorse government polices with | 2.66 | 7.6 15.2 28.3 33.7 15.2
out any question

3. | Create national consensus 459 | 717 17.4 8.7 1.1 2.2

4. | Discuss development issues | 427 | 47.8 37.0 10.9 3.3 11
regularly

5. | Discuss national policy while it is | 4.27 | 45.7 41.3 8.7 3.3 1.1
being developed

6 | Criticize official agencies of the | 441 | 58.7 239 12.0 43 11
government when needed

7. | Be an adversary of businesses by | 4.05 | 34.8 44.6 14.1 43 22
being constantly skeptical of their
actions

8. | Be an adversary of public officials | 4.05 | 39.1 33.7 20.7 6.5 -
by being constantly skeptical of
their actions

9. | Get information to the public | 458 | 71.7 17.4 8.7 11 1.1
quickly

10. | Stay away from stories where | 429 | 63.0 16.3 12.0 4.3 43
factual content can not be
verified

11. | Give the public what they need, | 4.35 | 58.7 23.9 12.0 43 1.1
not what the press decides what
the public need

12. | Provide analysis and | 442 | 63.0 22.8 8.7 43 1.1
interpretation of complex issues

13. | Investigate claims and statements | 4.23 | 43.5 42.4 9.8 22 22
made by governments

14. | Give ordinary people a chance to | 450 | 67.4 2238 43 3.3 22
express their view on public
affairs

15. | Be an advocate of the underdogs | 3.98 | 45.7 21.7 23.9 3.3 5.4

16. | Concentrate on news of interest | 422 | 53.3 26.1 13.0 43 3.3
to the widest possible audience

17. | Develop cultural and intellectual | 4.53 | 60.9 32.6 54 1.1 -
interests of the public

18. | Provide  entertainment and | 4.23 | 43.5 42.4 9.8 3.3 1.1
relaxation
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In addition, to see group variation in terms of their role perception, a further
analysis was made using gender group (between male & female), employer
group (between government & private) respondents as independent factors. To
process this statistical measurement the mean value of every role item was
compared for every group of the independent variables. And measure of
association (eta & eta squared) techniques of statistical applications were applied
to analyze the between groups difference and measure of association and the
magnitude of effects of the dependent variables. Table 16 summarizes the mean
value comparison and measure of association. The detailed out put generated by
SPSS is annexed in the appendix section (Appendix V). Eta ranges from 0 to 1,
with 0 indicating no association between the variables and values close to 1

indicating a high degree of association.

Eta squared is the proportion of variance in the dependent variable that is
explained by differences among groups. It is the ratio of the between-groups sum
of squares and the total sum of squares. The out put showed that according to
the guidelines proposed by Cohen (1988) in Pallant (2001: 181) where eta squared

become (.01=small effect, .06=moderate effect, .14=large effect).

Accordingly, the gender variable has no effect on role perception except on role
items be an advocate for the underdogs and create national consensus, which

registered a moderate effect .102 and .069 respectively.
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Table 16

Variation of role perception with gender and type of employer organization groups

Gender Employer
Mean eta eta? Mean eta eta?
No. Roles Female | Male Gover | Priva
(n=21) n=71 nmen | te
t (n=13
n=79 |)
)
Development function
1 Mobilize & politicize masses to enhance | 3.81 417 129 .017 | 4.33 2.62 512 | .262
economic development
2. Endorse government polices with out | 2.67 2.66 .002 .000 | 2.77 2.00 237 | .056
any question
3. Create national consensus 419 4.70 262 .069 | 4.58 4.62 .014 | .000
4. Discuss development issues regularly 4.48 4.21 129 017 | 4.29 415 .056 | .003
5. Discuss national policy while it is still | 4.48 421 133 .018 | 4.23 4.54 130 | .017
being developed
Adpversarial function
6. Criticize official agencies of the | 443 441 .010 .000 | 4.37 4.69 138 | .019
government when needed
7. Be an adversary of businesses by being | 4.05 4.06 .004 .000 | 4.01 4.05 A11 | 012
constantly skeptical of their actions
8. Investigate claims and statements made | 4.29 421 .036 .001 | 4.13 4.85 .287 | .082
by governments
9. Be an adversary of public officials by | 3.90 4.10 .088 .008 | 3.92 4.85 347 | 121
being constantly skeptical of their
actions
Information dissemination function
10. Get information to the public quickly 4.48 4.61 .069 .005 | 4.59 4.46 .059 | .004
11. Stay away from stories where factual | 4.43 425 .066 .004 | 4.24 4.62 118 | 014
content can not be verified
12. Give the public what they need, not | 4.33 435 .009 .000 | 4.28 4.77 185 | .034
what the press decides what the public
need
Interpretative function
13. Provide analysis and interpretation of | 4.43 442 .003 .000 | 4.47 415 122 | .015
complex issues
Public advocate
14. Give ordinary people a chance to | 4.33 4.55 102 .010 | 4.51 4.46 .018 | .000
express their view on public affairs
15. Be an advocate of the underdogs 3.29 418 319 02 | 391 4.38 140 | .020
16. Concentrate on news of interest to the | 4.19 4.23 .014 .000 | 4.20 4.31 .035 | .001
widest possible audience
Cultural and entertainment function
17. Develop cultural and intellectual | 4.52 4.54 .007 .000 | 4.57 431 140 | .020
interests of the public
18. Provide entertainment and relaxation 419 424 .025 .001 | 4.23 4.23 .001 | .000
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On the other hand, role items such as discuss national policy while it is still being
developed (.018), discuss development issues regularly (.017), and mobilize & politicize
masses to enhance economic development (.017) has small effects. The rest of the
items as exhibited on the eta? column of table 16, have no association with gender
characteristics of the respondents. Hence, the analyzed data seems to suggest
that gender difference had no major impact on the role perception of media

functions or the role of journalists.

As regards the type of employer organization group variable, the same
procedure was applied to see whether there exist a role perception difference
between government-employed journalists and privately employed journalists.
As depicted in same table 16, one role function scored a value of large effect on
the employer groups. Accordingly, mobilize & politicize masses to enhance economic
development as a role of mass media is perceived as very important by
government-employed journalists than for private journalists in comparison. Eta?
has a value greater than .14, and according to Cohen’s guidelines this value
shows a large effect, and the magnitude of the differences in the mean values
was very large, which is .262. The magnitude of the difference on the other roles
such as be an adversary of public officials by being constantly skeptical of their actions
(-121), investigate claims and statements made by governments (.082) brought a little
bit more than moderate effect. The remaining role items have less magnitude in

terms of their effect size.
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The variation analysis result may suggest that government journalists’ favor
development role than private journalists; and on the other hand, private

journalists favor adversarial role than government journalists.

4. 1. 3. 6. Ethics Orientation

Ethics and the consideration of professional guidelines in practicing journalism
are taken as a core element of professional journalism. For the purpose of this
study some scale items were provided for respondents, which was modeled after
Weaver (1998), to scale the justification of some of the unethical approaches of

gathering and presenting journalistic out puts.

As shown in table 17, the mean values of all of the items were greatly inclined to
unjustifiable, except for issues such as acting as some body else (1.52) and paying for
confidential information (1.49), which were leaned to a scale value depends on
circumstances. The out put, therefore, suggests that journalists respect their

professional values and they are aware of the universal ethical standards.

With regard to group variation of their perception of ethical practices, the
comparison of mean values and the eta squared measure of association of all
items were considered. The mean table and efa measure of association is given in

the appendices (Appendix VI). The statistical analysis depicted that the
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magnitude of the effects of the gender group was found insignificant for every

item in the table.

Table 17

It is often very difficult for journalists to obtain important information for their reporting
roles. Therefore, journalists apply unusual methods of gathering information. Please, tell

me for each of the following methods, your position in justifying it.

Gender Employer
Mean eta | eta? Mean eta | eta?
No. Methods of Obtaining Mean Femal | Male Gover | Privat
Information n=92) | e (n=71) nment | e
(n=21) (n=79) | (n=13)

1. Unauthorized use of confidential | 1.45 1.38 1.46 065 | 004 | 1.44 1.46 .012 | .000
government document

2. Getting employed in an | 1.29 143 1.25 147 | 022 | 1.27 1.46 136 | .019
organization to gain inside
information

3. Pretending another opinion or | 1.40 157 1.35 147 | .022 | 141 1.38 .011 | .000
attitude to inspire an informant’s
confidence

4. Paying people for confidential | 1.48 1.52 1.46 040 | .002 | 1.49 1.38 062 | .004
information

5. Claiming/ acting to be somebody | 1.52 1.62 1.49 076 | .006 1.54 1.38 .080 | .006
else

6. Using hidden microphone or | 1.47 1.52 1.45 .050 | .002 1.48 1.38 .055 | .003
camera

7. Forcing unwilling informants to | 1.10 1.19 1.07 170 | .029 | 1.08 1.23 182 | .033
get information

8. Making use of private documents | 1.21 1.29 1.18 095 | .009 | 1.16 1.46 227 | .052
with out permission

9. Denial of the promise to protect | 1.12 1.10 1.13 037 | .001 | 1.08 1.38 302 | .091
confidentiality of your source

10. Publishing/broadcasting names of | 1.27 1.43 1.23 149 | .022 | 1.27 1.31 025 | .001
rape victims

11. Accepting rewards, money or other | 1.10 1.14 1.08 .082 | .007 | 1.08 1.23 182 | .033
benefits from sources

High mean value means high score that leans to justifiable: the scale level ranges from 3=justifiable,
2=depends on circumstances, 1=unjustifiable
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Similar feature was observed in the analysis of group difference of the type of
employer organization. However, one item has brought a moderate effect to the
group difference between privately employed and government employed
journalists that the responses of government journalists on Denial of the promise to
protect confidentiality of your source (eta?=.091) leaned to ward the unjustifiable
scale value than the responses given by privately employed journalists. Other
wise, there is no significant difference in perceiving ethical issues among

different groups.

4.1.3.7.Job Aspects

Respondents were also provided with scale items of about 10 aspects of their job
environment to rate as to which of the aspects are more important for their
journalistic service or duty. While some of the aspects reflected the material
needs of journalists, the others gave attention to elements that are required to
their professional service. This part of the questionnaire was intended to see for
which of the aspects journalists give more value. In the following table 18, the
mean values of each aspect is presented and then further analysis on same table
follows to see whether gender and type of employer organization has an effect
on the perception of job aspects by using eta squared and comparison of mean
values for each independent group of respondents. As indicated in the table

below, respondents rated the amount of autonomy, chance to develop specialty, job
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security and salary as very important aspects of their job, when analyzed item by

item.
Table 18
Which one of the followings of your job aspects do you perceive are most important?
Job Aspects Mean | Gender Employer
(n=92 5 >
) Mean eta | eta Mean eta | %@
No. Public 21.83 Femal | Male Gover | Privat
service/professional € (n=71 nment | e
(n=21) (n=79) | (n=13)
aspects )

1. The Amount of Autonomy 4.83 4.90 4.80 .066 | .004 | 4.85 4.69 .083 | .007
2. Chance to help people 4.01 410 3.99 .047 | .002 | 3.99 415 .059 | .003
3. Editorial Polices of the | 4.30 4.38 428 .040 | .002 | 4.37 3.92 149 | .022

organization
4. Freedom from supervision 3.92 414 3.86 101 | .010 | 3.94 3.85 .027 | .001
5. Chance to develop Specialty | 4.76 4.71 4.77 .040 | .002 | 4.77 4.69 .044 | .002

Material/hygienic aspects | 20.57
6. Fringe benefits 3.86 3.76 3.89 .042 | .002 | 3.90 3.62 .080 | .006
7. Salary 4.52 4.62 4.49 .083 | .007 | 4.51 4.62 .060 | .004
8. Job security 4.57 4.62 4.55 .036 | .001 | 4.57 4.54 .013 | .000
9. Chance to get a head in the | 4.24 4.38 4.20 .093 | .009 | 4.30 3.85 193 | .037

organization
10. Chance to be honored | 3.38 3.57 3.32 .087 | .008 | 3.39 3.31 .025 | .001

prestige

Note: high mean shows greater importance since the scale ranges from 5=very important to 1=not very

important

The rest of the items were scored as important and fairly important scores. Because

job aspects scored the mean value nearer to the very important scale were

belonged to different categories such as to material aspect and to the professional

aspects, a further recoding and computation of aspects was necessary to compare
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these two major aspects in the journalistic job environment. Hence, the following
computation was processed to give a meaningful interpretation. As could be seen
in table 16, mean value for the public service (21.83) or what most often is called
the professional aspect is slightly greater than the mean value of material aspects
(20.57) of the job. Therefore, this out put may suggest that journalists favor
professional aspects of the job than material aspects of the job, though minimum

difference existed between the two general aspects of job environment.

In the above same table, mean values of the perception of respondents were
computed by taking gender and type of employer organization as factors. The
statistical out put generated by SPSS exhibited that the magnitude of the effect on
the independent group was insignificant for both gender and type of employer
organization groups. For instance, only one aspect of the job, freedom of
supervision, was rated more by females than male respondents, and still the
difference in score is not significant and the effect size on gender difference is
very small, eta? (.010) according to the guidelines of Cohen. Similarly, the need of
organization’s editorial policy eta? (.022), and government journalists rated job
aspect, chance to get ahead in the organization eta? (.037), as more important than
private journalists. But the generated difference is still small in its effect. The eta
measurement of association for both independent variables could not satisfy the
guidelines provided by Cohen. Hence, this would seem to imply that the

perception of journalists as to which aspects of their job is more important is
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similar among various group variables of gender and the type of employer

organization. (See Appendix VII for detail statistics)

4.1. 3. 8. Journalists” Image of their Audience

Journalists” image of their audience is one of the predictors of professionalism in
journalism (Weaver, 1998). The perception of journalists toward their audiences
is believed to influence them on their decision of what to select and what to
report together with how to report an issue. More importantly, journalists” image
of their audiences may urge journalists to play a particular role in presenting the
report. Accordingly, based on their level of perception of their audiences,
journalists may play the role of advocacy, or neutrality or multi-role in treating
their reports. Based on this assumption, in the survey about 8 items were listed
for respondents to rate their level of agreement of which of the items best
characterize their audience. The following table (table 19) puts the analysis of the

statistical output.

The output in the table 19 displayed that none of the items in the scale gained the
score that leans to ‘strongly agree’. Only two of the items such as interested in
politics and social problems (3.93) and interested in breaking news (3.75) nearly scored
the mean value that leans to ‘agree’. The rest of the items were scored the mean
values slightly nearer or slightly greater than the ‘fairly agree” scale value. Hence,

this result seemed to give a hint that the image of respondents towards their
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audience is not deviating from favorable attitude. That means the data couldn’t

satisfy the assumptions of some researchers that journalists look down up on

their audience. Rather journalists showed favorable image of their audience.

Regarding, the group variation in terms of the perception of their audience, it

could be learnt from measures of association and the mean values that there is no

significant difference between all groups in the fixed factors (female vs. male and

private vs. government journalists) in how they perceive their audience.

(Appendix VIII contains a detailed statistical out put generated by SPSS on the

mean values and eta measures of association).

Table 19
Which one of the followings best characterize your audience?

Mean | Gender Employer

(n=92) Mean eta eta? Mean eta eta?
No. Characteristic of the (n=92) | Femal | Male Gover | Privat

audience e n=71 nment | e
n=21 n=79 n=13
1. Interested in breaking news 4.10 3.65 .160 .025 | 3.73 3.85 .033 .001
2. Interested in politics and 4.10 3.89 .087 .007 | 3.95 3.85 .036 .001
social problems

3. Easily deceived 252 2.56 .015 .000 | 2.51 2.85 110 012
4. Ignorant 224 2.20 017 .000 | 2.23 2.08 .052 .003
5. Well informed 252 2.49 012 .000 | 2.57 2.08 .165 .027
6. Interested in edutainment 3.71 3.54 .068 .005 | 3.59 3.46 .042 .002
7. Open-minded 3.10 3.23 .056 .003 | 3.27 2.77 176 .031
8. Critical 2.71 2.92 075 .006 | 2.86 2.92 .019 .000

Note: High mean value means high score because the scale level ranges from 5=strongly agree, 4=agree,
3=fairly agree, 2= disagree, 1=strongly disagree
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As can be studied from the data, only some of the items in the list such as
interested in breaking news eta? (.025) showed small effect on between gender
association, and only well informed eta?(.027) and open minded eta?(.031) revealed a
small effect on the perception difference between private and government

journalists.

In general, within and between group variation and association of scale items of
journalists” image of their audience in relation to independent variables, such as
gender and employer organization revealed no significant difference of

perception.

4. 2. Qualitative Data

The in-depth interview was conducted with 10 informants of different
demographic profiles. Journalists were selected as Informants® to give an in-
depth reflection based on their age, gender, employer, education and
experiences. Accordingly, some of the informants have long experience in
journalism while others not. Some were qualified with journalism education and
others with other fields of study. Among the informants, 2 of them are female

while the rest are male journalists; and two informants are working in private

* The profile of informants is attached in the appendix section & the transcription and audio
records of their interview is available at the researcher’s personal achieve.
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mass media organization while the rest are employees at government mass

media organizations.

A semi-structured interview questions was used to gather the perception of
informants based on the objectives of the study. Interviewees were asked on the
areas the researcher believed the survey questionnaire could not address the

objective and the basic research questions in - depth.

The qualitative data presentation focused on some questions that require open
explanation of the interviewee, and some irrelevant and too much details of

information was discarded.

4.2.1. Views of Informants on Professional Journalism

All of the interviewees, except one, believed that like any of the profession,
journalism is also a profession. The informant that said journalism is a craft,
believed that any talented can do it in a better way. He justified his position as

follows.

Journalism is not a profession, and so is the journalist. A journalist
follows after event to report what has happened by referring or
attributing to some sources. On the other way round, a journalist uses
others, and is able to exploit knowledge and experience of others to
transmit his report. This is the daily routine that he/she is expected to
discharge. This is a very easy task, which any body can perform with
out having special knowledge. For instance, my educational
background is mathematics and I have worked as a journalist for
about 10 years with out any training (Informant VI, 27 May 2006).
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To the contrary, others critically argued that journalism is a profession. In
contrast to the argument by Informant VI, they said it cannot be exercised by any
passer-by. As one of the informants exclaimed, the need of professionalism for a

journalist can be proved through experiment.

You can test by comparing one qualified young man with some one
whom you think has a talent and quality to do journalism. Then, just you
can send them to a certain similar event for reporting. After that, any
neutral person can evaluate the out put of both individuals. I believe that
only the person with journalism background can meet the requirement to
produce an accepted news report. Do not think that journalist as a singer
whose vocal aesthetics bestow him for the world of music (Informant I, 23
May 2006).

Other informants took almost similar position, and each of them gave their own
explanation as to how and why journalism becomes a profession. As one of the
informants said, with some of its problems in the Ethiopian context, the true
service of journalism makes it a noble profession. For instance, Informant-II
compared journalism with other professions like engineering for the claim that
journalism did not possess the status of profession because it does not have any

esoteric knowledge and any theoretical knowledge specific to journalism.

I don’t accept this way of defining profession. Even, if you take such
definition let us compare it with Civil engineering. It is the combination
of mathematics, physics, chemistry and others. But, it is a field, which the
society need and respect. The same is true for journalism; it is a
profession of service to the mass society (Informant II, 24May 2006).

Others argued on the point of client and professional relationship that journalism

is purely a profession serving the mass audience, heterogeneous and anonymous

in its characteristics.
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From the very fact that information is important to the public, the
audience relies on the information, which is disseminated by mass media
every day, every hour, every minute. I can reflect one recent instance that
may convince us that media has a big audience. It is about the avian flue.
After the information was released from different media out lets that the
disease was seen in Ethiopia, every body refrained from buying eggs and
chickens even for the Easter holiday. This incident may show us that
mass media, not only possess many clients, but also the impact is big.
Therefore, like professions of medicine and law which possess clients that
obey the professionals’” prescription, journalists also have many
anonymous clients that obey the information provided by professional
journalists (Informant-V, 25 May 2006).

Informants have also related the professionalism of journalism with their
practical excellence, the need of education and its service to the public. Hence,
the over all response seemed to suggest that the views of informants favor the
point that journalism should be labeled as a profession from its normative and

cognitive dimension.

4. 2. 2. Attitude toward Journalism Education

Except two of the informants, all agreed to the need of formal education at
tertiary level for better performance and professional excellence in the career.
Interestingly, those who have positive attitude to journalism education attended
school of journalism after they had joined the profession and served for some
years. One of the informants, for example, said formal education helps all who
aspire to be professional journalist including those who joined it geared by their

talent. He added:

For instance, a naturally gifted vocalist can develop how to match his
voice with the orchestra if he attends the school of musical art, so do the
journalist. In our case, we have been doing journalism in traditional way
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till recently. Like, the Warie Negari(the informal announcer of news). As you
know, other professions are changing. The traditional medical service has
been changed to modern medicine. But, our journalism is still at its
infancy due to lack of formal education. We know that the status and
quality of our journalism now a days. The service is poor; it lacks
professional treatment in every aspect. I think some of the problems are
direct reflection of lack of professional education in journalism
(Informant X, 28 May 2006).

Journalism education plays a significant role to enhance the quality service
delivery, as Informant II said. He added that given a favorable environment,
only the educated journalists can render professional service to the public. But,
currently he is enrolled into post graduate program to study history. Why did he

do that?

I thought I could exercise journalistic duty freely, whether in government
or in private mass media organizations. I studied television journalism at
Diploma level and my ambition was to continue journalism education at
post graduate level assuming that, I freely exercise my career to the best
of the public’s and my satisfaction. But, in reality what has been emerging
and the experience is different. That is why; I decided to shift my
education and the profession itself. However, I believe that keeping other
requirements in mind, journalism education is the best lead to the
profession (Informant II, 24 May 2006).

Two of the informants, however, believed that attending journalism school is like

wasting time, because one can informally learn while doing the job itself.

In general, the response forwarded by informants seems to lead to the consensus
that journalism education has no alternative than to obey. They perceived that

the sense of modern journalism goes with the notion of journalism education.
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4. 2. 3. Participation in Journalists” Professional Associations

Currently, none of the informants were participating in Professional
Associations. Among the informants, only two of them used to participate in one
of the professional associations. Informants gave various reasons like “I feel that
both associations act as political organizations, not professional associations”
(Informant I). “Leaders of the associations strived to meet their personal gain and
were found advocating their individual motives than to protect the rights of the
members and to promote professionalism among the members” (Informant III,

24 May 2006).

While informants believed in the necessity of strong professional association that
promote for the development of the profession and protect the rights of the
professionals, they were frustrated in the absence of association that could fulfill

their interest.

4. 2. 4. Journalists” Motivation

About 3 leading questions were raised to the informants in order to provoke
them give explanation on how and why they joined the profession. In addition,
they were asked if they had a will to motivate others, including their own

children, to choose the profession as their future career.
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Surprisingly, except three of the informants all joined the profession by chance,
no matter what interest they have at their childhood. From three of the
informants two of them were urged to join the profession by government after
their graduation from Agricultural College. However, as they said even though
they joined it with out having an interest, as they developed the experience, so
did their interest. One of the informants, however, joined the profession because
he wanted to shift his work place from rural village to the capital city, Addis

Ababa.

The rest of the informants put various anecdotes as to how and why they joined
the profession. Some of them said, because they love writing, others said due to
identification to the older pioneer journalists. Still some others said, because they
wanted to expose bureaucratic evils, to educate the poor, to promote
development. Some of the informants joined the profession by chance, but they
had the innate interest. Others joined the profession after rigorous competition to
be employed as a journalist, even from literature and language, teacher and other

educational backgrounds.

As regards to motivating others and/or own child to join the profession,
informants responded differently. While two of the informants showed their
agreement to directly push others to join the profession, the rest put various

reasons for not doing this. One of the reasons is the need to give freedom for
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their child to choose by own interest. Others said that they will tell that

journalism is a worth profession than explicitly push them to choose it.

Only one respondent who opposed the need to motivate others including own

child to choose as their future career.

I myself have been searching the way to leave journalism. It is worth the
value of a daily laborer. The payment and the status of the job in the
society are discouraging. You don’t have freedom within your
organization and outside the organization to report the truth. As a
journalist, you are living being discriminated by government as well by
the society. I hate it, and sooner or later I will leave it. I don’t motivate
others; rather I will tell them that it is worthless (Informant VI, 27 May
2006).

Regarding the level of their pride for being a journalist, only 3 of them showed
reluctance while others said that they are proud enough to praise the nobility of
the profession wherever they go. One of the informants said even he identifies

his profession prior to his name on a first date.

The responses provided by informants seem to imply that the level of motivation
of journalists is different due to various reasons.
4. 2. 5. Journalists” Self - Image

Informants were asked to tell their perception of how the society labels the status
of the career and its professionals. In this regard, some of the informants

responded by segmenting the society in to two - those who respect and give
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similar status with other professions and those who looks down the profession

and its professionals.

The rest of the informants told their frustration of how they are labeled by the
society.
The society looks down upon the profession because it couldn’t render
the service that the society expects. I think journalists should not be
blamed for this. They are working under pressure. They do not have

complete freedom in order to exercise their professional duty (Informant
XII, 29 May 2006).

Another informant said that she was denied to get a house to rent because she

unveiled her profession.

Due to lack of proper orientation about the role of journalism and
journalists some people perceive journalists as warienga (informal
announcer, who backbites). Let me tell you one instance. Once I wanted to
rent a house for living, and I approached the woman who lets the house.
She asked me of my job and I told her that my profession is journalism.
She didn’t let me to rent the house. She disregarded me because she hates
and undermines the profession (Informant VIII, 27 May 2006).

Similarly, as one of the informants claimed there is a tendency to immediately
dichotomize journalists either in to government advocates or sympathizers of
opposing political parties. In general, the qualitative data seemed to indicate that
the Ethiopian audience has no positive attitude toward the works of Ethiopian

journalists from the point view of journalists.
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4.2. 6. Accreditation and Licensing

Surprisingly, only one informant disagreed with the idea of accrediting and
licensing journalism. He gave a reason that this action is meant to deny freedom

of speech, which is a universal right.

Others agreed if the accreditation and licensing system of journalism would be
legalized. They justified it by claiming that freedom of the press is abused by
those “unprofessional’ practitioners in the mass media system. They replied that
those who do not know about the ethics and responsibility of journalists have
been doing many mistakes. Therefore, as they said certain controlling
mechanism should be established like that of accrediting and licensing those who

wants to join the profession with required credentials, and the education system.
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Chapter Five

5. Discussion

In this chapter, the findings from quantitative and qualitative analysis in the
previous chapter are discussed based on the established objectives of this study.
Accordingly, the discussion focuses on the demographic profile of journalists,
role perception of journalists, journalists’ perception of journalism as a
profession, journalists” image of their audience, for which aspect of their job they
give priority, and the ethical practices of journalists. In addition, this chapter
discusses the professional role orientation of male and female, as well as private
and government employed journalists. The discussion concentrates on the major
components of the findings. The student researcher assumes that the discussion

of the findings will lead to the conclusion of the study.

5. 1. Background and Characteristics of Journalists

5.1.1. Gender

The findings of this study showed that men (77.2%) were more typical than
women (22.8%) in Ethiopian mass media organizations. The proportion of female
to male journalists is about one - third. Male journalists dominate over female
journalists significantly in every type of mass media organization. It seems clear;

therefore, that Ethiopian journalism is male dominated.
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The current proportion of women journalists in Ethiopia, which is 22.8 percent, is
almost equal to the number of women journalists of America in 1971, which was
about 20 percent, and increased to 34 percent in 1992, (Weaver and Wilhoit, 1992
quoted in Shoemaker and Reese, 1996: 66). The current number of female
journalists in Ethiopia cannot go with the figure of American female journalists,
which existed before 15 years. While the number seems discouraging, the reason
might be attached to the socio-cultural history of the environment and the level

of development of the country in general.

5.1.2. Age and Experience

As was analyzed in the last chapter, 79.3 percent of respondents were found in
the age range below 40 years, with the majority (54.3%) in the age range 30 - 40
years. Respondents with older age do not exceed 20 percent of all. Therefore, this
data may seem to reveal that journalism is a career of youngsters than the
elderly. The range of experiences of respondents by and large was less than 10
years; and this may reinforce the argument that journalism in Ethiopia is a place
for young practitioners, who later give up it for another alternative job. This may
be attributed partly to the sudden increase in media organizations after the

proclamation freedom of press in the country.

This finding also seems to suggest that the career is a home for mobile individual

personnel. Weaver (2005: 47) argued that in most parts of the world, many young
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journalists join the profession to earn some experience before leaving for more
well-paid and stable jobs in other fields, like public relations. The mobility of
journalists possibly indicates that due to some material or professional reasons,
practitioners lost interest and satisfaction from the career. The study conducted
on job satisfaction of government journalists in Ethiopia in 2005 revealed that the
majority of journalists were not satisfied that led to greater turn over and
attrition of journalists (Amanuel, 2005 thesis project). The dissatisfaction of
journalists might be associated not only with material benefits, but also with the
professional aspects. The low status of the profession together with some

external influences is also likely to be a factor driving dissatisfaction.

5.1. 3. Type of Mass Media and Employer

About 40 percent of Ethiopian journalists worked in print medium, while 56.5
percent were in broadcasting and 7.6 percent in news agency. Despite the
increment of the number of private news media organizations, 85.9 percent of the
respondents worked for government-owned mass media, only 14.1 percent who

worked for private newspapers.

The fact that private media existed in a volatile situation and the institutional
weakness in terms of resources, the number of journalists working in private
newspapers may have been decreased by significant number. It was claimed

that some of the private newspapers in Ethiopia are a one man band due to
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resource constraints (Shimalis, 2000). On the other hand, right after the May 2005
election crisis, some of the private print media organizations were faced prior
restraint orders from the government and their editors were prosecuted; and a
number of other private media also stopped publishing with unknown reason
(Henok Semaegzer, 2006: The Reporter, online). The conflict existed between
government and private organizations of journalism and journalists may reflect
the transitional period features, which have a great impact on impairing the
sustainable development of freedom of speech and the democratization process
in the country. And, it also intensifies the hostility that may eventually shape the

views of private journalists.

5. 2. Educational Background and Journalism Education

5. 2. 1. Qualification

The findings on the educational qualification of respondents may tell that mass
media organizations were greatly staffed by journalists from language and
literature background. The finding may also reveal the status of journalism
education organizations in Ethiopia. Tertiary education in journalism has only a
decade’s history in Ethiopia. Journalism training at diploma level was started in
1998 by the Ethiopian Mass Media Training Institute, and currently it was

commenced at graduate level. Therefore, number of qualified journalists became
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lesser than those of language and literature due to the absence of educational

institutions of journalism.

5. 2. 2. Journalism and Education

From the quantitative data analysis, the majority of respondents (87 %) thought
that journalists should have journalism education to better perform in their
career. Similarly, informants in the qualitative survey reiterated the need to be
qualified in journalism. Only few respondents and informants who said
journalism education is not important, saying “it is like a waste of time”.
According to one informant in the qualitative survey, “journalism can be done by
any one from a non- journalism educational background”. There were also some
journalists who favored others fields of study than journalism education in their
current attendance of continuing educational program, and this may suggest that
those who went to other fields of study either don’t believe in the importance of
journalism education or they have a plan to leave the career later after being

qualified in the area of their interest.

However, some scholars argued that those who disregard journalism education
most often do not have journalism education and they may know little about

modern journalism and mass communication (Lowenstein & Merrill, 1990: 110).

However, the survey result revealed that the majority of respondents believed in

the importance of journalism education. This appears to suggest that, compared
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to their counterparts in the western countries such as Britain; Ethiopian
journalists place a lot of importance on journalism education in what ever status
may be the educational organizations existing (Weaver, 2005: 47). In other words,
though journalism education was a late phenomenon in Ethiopia, unlike in the
west, Ethiopian journalists perceived the importance of journalism education.
This in turn may suggest another point that Ethiopian journalists assumed the

need to be educated to develop professional excellence in journalism.

5. 3. Career Background and Motivation

While a few of them directly joined the occupation after schooling, the majority
of respondents stated that they joined the occupation from various other
occupations. The list of their former job consisted of teaching, theatre,
agriculture, management, secretary, translation, accounting, marketing and
nursing in decreasing order of number. These seem to indicate that unlike other
professions, journalism is a career where some one easily gets in to. Shoemaker &
Reese (1996: 71) quoted Weaver & Wilhoit (1991) that “[b]ecause most people
think that they can write (whether they can or not), they often think that they
would make journalists. The result is that a lot of people try journalism as a first

career and then move on to something else.”

Informants in the qualitative survey also told that some of them joined

journalism by vocation and others by chance, they also revealed for what reasons
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they joined the profession as love for writing, identifying with pioneer
journalists, investigating bureaucratic evils, promoting development, and

educating the public.

When journalists were asked whether they would like their sons or daughters or
push them or their relatives to become journalists, only 29.3 percent said, yes.
The rest of the respondents (70.7%) in the quantitative survey and all informants
in the qualitative survey said, no. In this regard, their justifications relate to
either the status of the career in the society or the need to give chance to personal
decision. Accordingly, they referenced constraints in the profession that lack of
freedom and poor status of the job. The other reason attached to give a freedom
of self-choice of own career. In a related topic, the majority of respondents were
not interested to disclose their career, expressing themselves as journalists in

public.

While this finding may point at the need to scrutinize the level of status of the
profession empirically, in this regard, majority of respondents perceived that
their reputation and the status of journalism in the society are discouraging.
Respondents also told why they were disregarded in the society. They reasoned,
“Journalism in Ethiopia is not functioning properly”, “lack of independence”,
“political dichotomization” were some of the problems stated by respondents.

On the other hand, culturally, the society relates journalists” role to the informal

announcer or backbiting. The other problem in relation to low self-image might
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be related to the historical role of Ethiopian journalists, which were by and large
being the propaganda outlets and information directors of the incumbent
governments. In general, the finding appears to suggest that journalists do not
have confidence in their career. On the other hand, despite their frustration in
terms of their status and reputation in the society, the majority (43.5%) of the
respondents had a plan to stay working in journalism. This in turn may show
that journalists had a deep-rooted interest to serve in journalism. However, this
seems contrary to the discussion that mobility of professionals and turn over of
journalists, which showed that the profession is relatively a youngsters’” home.

But, it should be noted that sometimes perception and reality are incongruent.

5. 4. Professional Association

Ethiopian journalists rarely participate in professional associations. The majority
of respondents in the quantitative survey (67.4%), and all of the informants in the
qualitative survey were not members of the Journalists” Associations in Ethiopia.
The associations, as was claimed by informants were not functioning properly.
Because professional organizations were assumed to play the role of developing
professionalism and the role of protecting the profession, the scenario for
Ethiopian journalists seemed to miss this opportunity. As a result, it may have
affected the process of professionalization of the career and the professionals.
Though respondents attributed the failure of organizational duty as their reason

for having loose attachment with professional association, another point of
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reflection may also need a discussion. This point may relate to the political
history of associations in Ethiopia since the Military Government of Ethiopia had
legalized the establishment of Socialist/communist system of order in the
country. This system favoured the communalism than capitalism, and dictatorial
rule than democratic rule in every of its system establishments including in the
then ‘civic organizations’ and “professional associations’. And, the current
attitude of journalists toward professional associations may be related with the

hangover of the last system left behind.

The level of participation of journalists in the quantitative survey was analyzed
to see the difference among some groups. Though the difference seems too small
government journalists” participated more than private journalists; and female
journalists were found to be more participants than male journalists. While the
group variation between government journalists and private journalists may
appear as vague, the group variation by gender has something to do with the
professional association patterns. The establishment of gender based professional
association by women in Ethiopia may have influenced the number of female
membership to increase. It is claimed that Ethiopian Media Women Association
is stronger than other associations in terms of providing training and
professional career development to its female members. However, it was learnt
that this association has a double duty - promoting professionalism on the one

hand, and promoting gender equality and rights on the other hand.
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5.5. Accreditation and Licensing

The majority in the study (70.7%) showed greatest interest in the accreditation of
journalism educators and the need of a licensing procedure of practitioners.
Some argued that the licensing of professionals may lead to the violation of a
universal right, like their counterparts in other countries. But, the majority of
Ethiopian journalists favoured the licensing and accreditation procedure
vehemently. Some of the informants justified this position by pointing at the
problem of some practitioners who found to abuse the freedom of the press and
speech in their poor performance of journalism. This idea may raise the level of
development of journalism in Ethiopia. Even though it is a century old in
Ethiopia, journalism is most often claimed as a poorly serving profession. While
the reason can be multi-dimensional, the current attitude of journalists toward its
formal accessibility may be attached to the level of development of Ethiopian

journalism.

5. 6. Professional Values

In the qualitative survey, informants stated that journalism is a profession. They
believed that it gives an invaluable service to the public, and as a result
journalism is a noble profession. Even though, no one concluded as to what
universal meaning journalism has to posses, nor where it lies along the

continuum of craft, art and profession, as some scholars argued the normative
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dimension of journalism may give it a status of profession (Singer, 2003: online).
Moreover, informants said the fact that the service of journalism is institutionally
identified and a common standard of practice is established at least the

institutionalized service it renders makes journalism a profession.

5.7. Professional Role Perception

The study of journalistic role perception gives an indication of what the role
orientation of journalists on what to report and how to report news and views.
The incomprehensive lists of journalistic role items or batteries were provided for
respondents to rate as to which of the items were very important for them. The
result depicted that journalistic role items such as create national consensus, get
information to the public too quickly, develop cultural and intellectual interests of the
public, and give ordinary people a chance to express their view on public affairs scored a
mean value more than 4.5, which are nearer to a scale value 5 (very important).

(See table 15).

While create national consensus, reflects the development function, get information
to the public too quickly tells the information dissemination function. The role item
develop cultural and intellectual interests of the public reveals the cultural role, and
give ordinary people a chance to express their view on public affairs mirrors the public
advocacy role of the mass media. From this particular analysis, it is possible to

estimate that unlike their counterparts in the west, Ethiopian journalists gave
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priority to the development, information, and cultural functions, which precede
the adversarial and interpretative roles of the media. Here, according to role
categorization by Lowenstein (1971), Ethiopian journalists can be grouped in to
neutral or reflective at one time and play leadership or directive role at another
time. In other words, their role orientation was a mixed type that held neutral

and advocacy role ambiguously.

Of course, respondents perceived that except the role item endorse government
policies without any question, all role items were rated as important including the
adversarial and interpretative functions due to the fact that all items scored mean
values from 3.98 to 4.41, which are more or less near to the scale value 4

(important). (See table 15).

Combining all, the aggregate result would seem to suggest that Ethiopian
journalists” journalistic orientation accepted the middle-area or the multi-role
concept of journalistic role. According to Lowenstein (1971) this type of
orientation is termed as ambiguous role where journalists assume many roles,
none of which really dominates. In this regard, Ethiopian journalists seemed
unique unlike their counterparts in the west, where the role and purpose of
professionalism is strongly linked with information, interpretation and

adversarial roles (Schultz, 1998: 127).
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This perception of journalists may have emerged from the context that because
Ethiopia is a home for many nationalities and from its public service
responsibility that the need to promote unity among diversity in order to create
national consensus was given priority. In a related topic, because the country is
underdeveloped in many aspects, journalists assumed the responsibility of

promoting development, which they also think benefit from the achievements.

Group Variation on Role Perception

The variation of role perception between gender groups had no major impact

because the differences registered showed moderate effect.

However, from the variation analysis on the type of employer organization such
as private and government journalists, one very significant difference was
observed in relation to the role perception of the two groups. Accordingly, the
mean value of role item mobilize and politicize masses to enhance economic
development as rated by private journalists scored 2.62, and this same role item
was rated by government employed journalists as 4.33. The measure of
association eta?=.262, and this shows that 26.2 percent of role perception that the
media should play the role of mobilizing and politicizing masses to enhance
development can be explained by the employer type group variables, which has
greater effect in terms of magnitude. In this specific case it would seem to

suggest that government employed journalists have a tendency to perceive the
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development function of the media as very important more than privately
employed journalists. This in turn can give a clue that the leadership (advocacy)
role predominates in government media journalists than in private media
journalists. This view of journalists may be developed from organizational policy
and norm. Because the government media prioritize the mobilization and
sensitization strategy toward the policies and actions of government, many
journalists conceive this role item as very important due to organizational

socialization effect.

In the other role items such as be an adversary of public officials by being constantly
sceptical of their actions (eta’=.121) and investigate claims and statements made by
government (eta’=.081) showed more than a moderate effect that 12.1 percent of
the role perception that the media should be an adversary of the public officials by
constantly sceptical of their action, and 8.1 percent of the role perception that the
media should function as an investigator of claims and statements made by government
can be explained by the type of employer group variables. In this regard, the
private journalists rated a mean value of 4.85 that the media should play an
adversarial role on public officials where the government employed journalists
rated mean value of 3.92 for same role item. Similarly, on the role item
investigate claims and statements made by government scored 4.85 mean by
private journalists where as 4.13 by government journalists. The statistical output

depicted that private journalists perceived the greater importance of the
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adversarial role of the media than journalists in government media. Therefore,
from this it may be safe to conclude that private journalists more leaned toward
the western journalists’ notion as to what the role of journalists should be than
journalists in the government media. But still the value government journalists
attached to more oppositional role registered a little bit more than a scale value 4,
which is ‘important’. This may show that despite being employed by

government, they want to do quite a bit of challenging.

5. 8. Ethics Orientation

Given some ethical issues, respondents asked to rate the three point scale items.
These ethical issues were used to study the ethics orientation of Ethiopian
journalists. The general patterns of the mean values of each items showed that
the output leaned towards “unjustifiable’ practices because most of the score are
below the scale value 1.5. Only one ethical issue scored 1.52 which is between the
“unjustifiable” and “depends on the circumstances’. Hence, respondents more or
less perceived that the practice of ethical items listed in the scale is unjustifiable,
which tells that respondents favoured the conventional provisions of journalistic

ethics (See table 17).

Group variation on Ethics Orientation

The statistical output generated insignificant variation between males and

females on how they perceive the ethical practices related to the scale items
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provided. Similarly, group variation among government- employed journalists
and private journalists found to be insignificant in their perception of ethical
practices except on one issue such as denial of the promise to protect confidentiality of
your source, (eta’=.091) (See table 17). Because the magnitude of the effect is more
than the moderate effect as explained by type of employer, it is worth to
consider. This ethical issue as was rated by government media journalists the
mean became 1.08 and 1.38 by private media journalists. This mean difference
may suggest that government media journalists are more loyal to their promise

than their counterparts in the private media.

5. 9. Perceptions on Job Aspects

Two general aspects - one related to the material satisfaction of journalists, and
the other one related to their professional satisfaction - with the respective lists
for each general aspect was provided. The mean score showed that respondents
perceived that the professional aspects of their job (21.83) are more important
than the material aspects of their job (20.57). The difference in the mean score
observed to be minimal that some of the respondents may perceive that both the
material aspects of the job and the professional aspects of the job are equally
important. However, in its aggregate result, it may be suggestive that Ethiopian
journalists are professionally oriented that they gave emphasis to public service

aspects than private aspects.
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Group Variation on the Perception of Job Aspects

The output of the means procedure as well as the measure of association among
groups registered insignificant difference between group variation in both the
gender and type of employer groups. Therefore, this may indicate that the
definitive aspects of job have no significant effect on different variables, and
respondents” perception on what job aspect is more important is similar. At the
introductory chapter of this thesis project, it was established that one of the
assumptions on the perception of professional journalism is the need to give
emphasis or priority to the public service aspects of journalism. And, in this
particular section it may give a base line that Ethiopian journalists are

professionally oriented in their perception.

5. 10. Journalists’ Image of their Audience

Journalists” image of their audience as explained by scholars was taken as one of
the predictors of professionalism in journalism. While in the system-theoretical
approach, audience is the focal point of mass communication in general, and
journalism in particular; journalists often blamed for looking down on their
audience. They were claimed to disregard their audience by labelling it as
“narrow-minded” (Weischenberg et al, 1998: 252). In this regard, the Ethiopian
journalists” perception was different. The batteries along which journalists” image

of audience are measured was provided to respondents. The characteristics of the
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audience in the lists show the interests of the audience in relation to news story
types and the level of perception power of the audience. In other words, it
demonstrates the civic characteristics and ideological dimensions of audience

perception.

The mean scores by respondents revealed that respondents agree that their
audience interested in politics and social problems (3.93), interested in breaking news
(3.75) and interested in edutainment (3.58). It has to be noted that journalists’
agreement as to what interests their audience is not strong. The mean scores
were less than 4 (agree). It seems to indicate that they do not have strong idea of
what the audience thinks. Such finding may initiate a very interesting question

for further research.

Regarding the ideological aspects of the audience the mean value for ignorant
(2.21) leaned to the “disagree’ scale point; items such as well informed (2.50), easily
deceived (2.55), critical (2.87), open-minded (3.20) leaned to “fairly agree’ level with
different point of agreements. Hence, the output pointed to propose that
journalists” did not strongly disagree with the negative statements about the
audience. And, this may also suggest that journalists have no strong knowledge
about their audience. Another possible interpretation of this result may be
attached with the level of influence of audience image on journalistic
performance is minor relative to other potential influence sources. Ettema et al

(1997: 40) quoted the observational study by Gan (1979: 230) that journalists gave
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little attention to their audience; instead they wrote and presented for their
superiors and for themselves, thinking that what interested them would also

interest their audience.

Group Variation on Journalists” Image of their Audience

The mean procedure to study group variation generated insignificant differences
among different reference factors on what image journalists’ posses of their

audience.
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Chapter Six

6. Summary and Conclusion

Unlike their western and some of the African nations” counterparts, Ethiopian
journalists have rarely been studied. Except some few workshop papers, which
have also lacked comprehensive treatment, the professionalism of journalism
and journalists’ role perception and the professional orientation of journalists

was not given due attention from academia.

The purpose of this study was to assess the professional orientation of Ethiopian
journalists from their point of view. In order to investigate the problem about
five basic research questions were asked. Modeled after Weaver and Wilhoit
(1996) in Weaver (1998) and Ramaprasad (2002), a questionnaire was prepared

and some of the questions were adapted to the Ethiopian context.

The questionnaire was distributed to 100 sample respondents selected by a
sampling procedure called proportionate stratified sampling. This sampling
strategy was used to draw representative samples from different group variables
such as gender and employer organizations. With the intent of providing the
study a qualitative depth, in addition to the self-administered survey, the student
researcher conducted an in-depth interview with some purposely selected

informants from different groups in the study.
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The quantitative data was managed by the application of SPSS for data analysis.
And, the output generated combined with informants’ qualitative responses

gave relevant answers for the basic research questions.

Accordingly, the findings on the socio-demographic profile of Ethiopian
journalists showed that the typical Ethiopian journalist in the mid 2006 is male,
government employed, married, has educational background of a higher
institution, qualified in language and literature, has taken some training in
journalism, and is below 40 years old with less than 10 years on journalism job
experience, and earns a monthly income that ranges from 1000 to 1500 birr,

which is approximately 115.6 to 173.4 US dollars per month.

As regards journalists’ belief, attitude and value of journalism, the findings
revealed that unlike some journalists in the west, the Ethiopian journalists
believed in the importance of journalism education, joined the profession being
motivated by professional vocation, perceived journalism as a noble profession,
preferred the accreditation of journalism courses and licensing of the
professionals, gave little value for the membership in professional association,
opposed motivating others including own child to choose the profession as their
future career, perceived the societal image toward the profession as discouraging
and was unwilling to publicly announce the profession, but still planned to stay

in the profession. It seems good news that despite the reputation and the level of
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status of the job, journalists showed a commitment to stay and serve the public if
they do not later change their mind. However, this is contrary to the finding that

Ethiopian journalism is the youngsters’ career, with a mobile nature.

In terms of the perception of professional role, create national consensus, get
information to the public quickly, develop cultural and intellectual interests of the public,
and give ordinary people a chance to express their view on public affairs were perceived
as very important roles by Ethiopian journalists, which labeled journalists” role
partly neutral and partly leadership or advocacy role. While the remaining,
‘development’, ‘adversarial’, “public advocacy’, ‘cultural and entertainment’,
‘interpretative’ and ‘information’ function items were perceived as important
roles except endorse government policies with out any question, the findings on
group variation revealed that government journalists gave more importance to
the development role of journalists than private journalists, as private journalists
preferred to give more importance to adversarial role than government
journalists. However, despite employed by government journalists in state media
also perceived the importance of adversarial function that shows their interest of

doing journalism in a challenging environment.

Considering ethics orientation, Ethiopian journalists perceived that the
importance of respecting the standards of ethical practice of reporting with no

significant variation in their perception among the groups.
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The importance of job aspects as a predictor of professional journalism was rated
by journalists and the findings put Ethiopian journalists as having professional
orientation due to the fact that they prioritized the professional aspects of the job
than the material satisfaction aspects of the job with no significant variation

among group variables.

The part that dealt with journalists” image of their audience produced a result
that negates the established perception, which was provided by some researchers
as regard to the image of audience. While the existing literature showed that
journalists disregard their audience by labeling them as ‘narrow-minded’, the
findings from the study of Ethiopian journalists discovered that they do not have
strong views of what the audience thinks and they also did not strongly disagree

with the negative statements about the audience.

In concluding the thesis, this project could identify some unique features of
journalists in Ethiopia from the point of view of journalists themselves. Ethiopian
journalists value the importance of journalism education, with a belief that it
brings professional excellence. They favor professional job aspects over material
job aspects in their work environment. They also value their career by labeling it
as a noble profession; however, they have a low-self image. Unlike their
counterparts in other countries, they need the licensing of professionals and

place importance on accreditation mechanisms blaming the unprofessional
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service that has been provided by ‘unprofessional persons’. They perceive
themselves as neutrals in serving the public and also view themselves as

development advocates in their role of reporting events.

However, because the findings show perceptions of journalists, care must be
taken to take for granted and to assume that the actual practice of journalists
consistently similar, as if it was experimentally tested and comprehensively
touched the entire system environment that directly or indirectly have an
influence on how the views of journalists may have been shaped and how

journalists actually practice their job.

Care must also be taken in generalizing such kinds of perception studies, because
it provides only personal views than exactly showing the practical and real
situations. The real situation and the full picture may be gained only if the other
system components could be addressed in a system orientation. The views of
journalists can be shaped by many influencing factors within the social system.
Consequently, the actual practice that how journalists report and what to report
is influenced by many factors. Theory of influences recognized that an individual
level influence is only a jigsaw for other level influences in an organization, for
instance. It should be noted that; therefore, the formation of media content is a

result of complex process, and though journalists’ intention and view can be
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taken as one factor, a one shot survey cannot be adequate to represent the gross

view and role of journalists, like a longitudinal research can do it.

It is believed; however, that the findings from this study may trigger another
comprehensive study of journalists that includes regional journalists and other
special interest mass media outlets. It is also important to consider that there are
no previous national studies of Ethiopian journalists with which to compare the
findings of this research. As a result, this study may put a base line for future
studies on journalists so that a meaningful comparison will be made to see the

change and progress of journalists through time.

As more research is conducted on the Ethiopian press system, which is on
transition, this study may help as a benchmark. In this regard very provocative
research question may arise from this study.
e How do Ethiopian journalists assign traits to government media and
private media?
e What difference exists between perceived role of journalists and actual
role of journalists in Ethiopia?
e How do the role perception of Ethiopian journalists compare with other
parts of the world?

e How the profile of Ethiopian journalists changed over time?
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Appendix I
Addis Ababa University

Graduate School of Journalism and Communications

Dear Journalist,
I am conducting a survey of the Professional Orientation of Journalists in
Ethiopia, which targets at journalists working in government and private

mass media organizations.

You are among the selected journalists to fill and to scale this questionnaire
based on the sampling design procedure. The data you provide is exclusively
used for a master thesis. | assure you that your responses will be kept
anonymous and only the researcher will have access, which of course later
will be presented to thesis advisors as a group score. Therefore, please feel

free to provide your genuine response.

Only you are genuine in your responses that can yield a meaningful research
out put, which you and other colleagues later use it as a point of departure in

the pursuit of your future study in the area.

Please,

1. Do not write your name
2. Respond to all of the questions

3. | beg you to return the form by tomorrow

I appreciate for your kind cooperation
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SECTION ONE

Please circle one letter of your choice for the questions provided

. Which one do you think is better for journalism profession, to be educated
in journalism or not?

A. Journalism education is very important for quality service
B. It doesn’t matter because journalism can be done with out its education

. How do you rate your participation in journalists’ professional association?

A. | always participate

B. | frequently participate

C. | sometimes participate

D. I rarely participate

E. I never participate

. Are you currently enrolled in continuing education program?

A. Yes
B. No
. Ifyes, in what field of study

. Have you taken/attended any journalism training /courses?

A. Yes
B. No

. If your answer for “question no.5” is “yes”, what sort of special course or

training did you attend
. Why did you choose journalism as your current occupation/career?

A. Professional vocation
B. By chance

C. Economic needs

D. Prestige

E. Others, specify
. Do you motivate or push one of your children to choose journalism as

his/her future career?

A. Yes
B. No
. Please, state your reason for one of your responses for “question number 8”
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10.To what extent you feel proud of your current career, for instance to very
proudly tell or acquaint your job to others?

A. Absolutely proud
B. Proud enough
C. Fairly proud
D. Rarely express myself
E. Never tell it
11.In your opinion, how is the reputation of journalists in Ethiopia?

A. Very good
B. Good
C. Satisfactory
D. Not particularly good
E. Bad
12.Do you plan to stay in your current profession?

A. Yes
B. No
C. Not decided
13. For how many organizations have you been serving so far?

A. One
B. Two
C. Three and more
D. None
14.What have you been doing before you joined journalism as your current
career?
(Please, indicate your former career before you joined journalism)

15.Would you mind, if journalism as a career like medicine and law is

accessed only through the licensing and accreditation of its education?
(In your opinion, is it necessary to give licenses to journalists and to accredit journalism
training and education colleges?)

A. Yes
B. NO
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SECTION TWO
16.How do you perceive the level of importance of the following journalistic

roles in Ethiopia? Please, show your scale for every role listed in the table.

Scale
No. Roles _Very Important | Fairly !\lot !\lot very
important Important | important | important

1. Mobilize & politicize masses to enhance | 5 4 3 2 1
economic development

2. Endorse government polices with out |5 4 3 2 1
any question

3. Give the public what they need, not what | 5 4 3 2 1
the press decides what the public need

4. Criticize official agencies of the |5 4 3 2 1
government when needed

5. Create national consensus 5 3 2 1
Get information to the public quickly 5 4 3
Provide analysis and interpretation of | 5 4 3
complex issues

8. Provide entertainment and relaxation 5 4 3 2 1

9. Investigate claims and statements made | 5 4 3 2 1
by governments

10. | Stay away from stories where factual | 5 4 3 2 1
content can not be verified

11. | Be an adversary of public officials by | 5 4 3 2 1
being constantly skeptical of their
actions

12. | Give ordinary people a chance to|5 4 3 2 1
express their view on public affairs

13. | Be an advocate of the underdogs 5 4 3 2 1

14. | Concentrate on news of interest to the | 5 4 3 2 1
widest possible audience

15. | Discuss national policy while it is still | 5 4 3 2 1
being developed

16. | Develop cultural and intellectual | 5 4 3 2 1
interests of the public

17. | Be an adversary of businesses by being | 5 4 3 2 1
constantly skeptical of their actions

18. | Discuss development issues regularly 5 4 3 2 1
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17. It is often very difficult for journalists to obtain important information for
their reporting roles. Therefore, journalists apply unusual methods of gathering
information. Please, tell me for each of the following methods, your position in
justifying it.

3. Justifiable

2. Depends on circumstances
1. Unjustifiable

No. | Methods of Obtaining Information Scale

1. Unauthorized use of confidential government document 3 2 1
2. Getting employed in an organization to gain inside information 3 2 1
3. Pretending another opinion or attitude to inspire an informant’s 2 1

confidence

4, Paying people for confidential information 3 2 1
5. Claiming/ acting to be somebody else 3 2 1
6. Using hidden microphone or camera 3 2 1
7. Forcing unwilling informants to get information 3 2 1
8. Making use of private documents with out permission 3 2 1
9. Denial of the promise to protect confidentiality of your source 3 2 1
10. Publishing/broadcasting names of rape victims 3 2 1
11. Accepting rewards, money or other benefits from sources 3 2 1

18. Which one of the followings of your job aspects do you perceive are most
important? Please, show in the scales for each of the job aspects one by one.

Scale

pd
©

Job ASpECtS Very Important | Fairly Less Not very
Important Important | Important | Important

The Amount of Autonomy

Salary

Freedom from supervision

Job security

Fringe benefits

Chance to develop Specialty

Chance to help people

Editorial Polices of the organization

©| @ N o g & Wl N

Chance to get a head in the organization

gl ol ;o ;| »| o G| ol ol o
N N N I N Y S = I Y B N
w| Wl W W w w w w w w
(Y CYI CY I CY I CY B ORI (C) I ) B OY I Y
R R R R R R R R k| e

[EN
©

Chance to be honored prestige
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19. Which one of the followings best characterize your audience? Please indicate

the level of your agreement.

Scales

Characteristics of audience

pd
o

Strongly
agree

Agree

Fairly
agree

Disagree

Strongly
disagree

Interested in breaking news

Interested in politics and social problems

Easily deceived

Ignorant

Well informed

Interested in edutainment

Open-minded

| N o g &~ W N

Critical

ol o o1 o1 o1 o1 o1 O

R L R I L R B I

Wl Wl W W W W w w

N N N N N N NN

e e I

SECTION THREE

20. Your employer organization/mass media

A. Government owned
B. Privately owned
21. Type of your media organization

A. Print medium

B. Radio

C. Television

D. News Agency
22.Your age

A. 30 or below

B. 31- 40

C. 41-50

D. 51 or more
23. Gender

A. Female
B. Male
24. Marital Status
A. Married
B. Single
C. Divorced/Widowed
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25. Total year of experience in journalism career

A. 5 or below
B.6-10
C.11-15
D.16-20
E. 21 or above
26. How much do you earn monthly in birr?

A. 500 or below
B. 501 - 1000
C. 1001- 1500
D. 1501- 2000
E. 2001 or above

27. Please, indicate your highest obtained qualification

A. Certificate for secondary school leaving
B. College diploma

C. BA/BSC

D. MA/MSC

E. PhD

F. Other, specify

28. What field of study had you pursued?
(Indicate for example as law, sociology, Journalism, etc.....)

Thank You
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Interview Questions for Key Informants

SECTION ONE
1. Name--------------mmmm oo Sex---------- Age------ Marital status--------------
2. Your employer organization/mass media----------=-==-=======mmmmmmmm oo
3. For how many years have you served in journalism?
4. How much do you earn monthly in birr?
5. What is your parents’ professional job?
6. What is your highest obtained qualification? What field of study?
7. Are you currently enrolled in continuing education program? What course of

study are you attending?

SECTION TWO
8. How do you rate the importance of professional education for journalism

profession?
9. How do you rate your participation in journalists’ professional association?
10. Why did you choose journalism as your current occupation/career?

11. Assuming that you have a qualification to join others occupations and if you

have given a chance to join, which kind of professional job is your best choice?

12. To what extent are you motivated to journalism occupation for yourself? And,
do you motivate your relatives and friends to choose journalism as their future
career?

13. To what extent you feel proud of your current career, for instance to very

proudly tell or acquaint your job to others? Would you tell me the reason?
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14. In your opinion, how do you see the reputation of journalists and journalism in
Ethiopia? Why?

15. Do you plan to stay in your current profession? Why?

16. For how many organizations have you been serving so far?

17. Would you mind, if journalism as a career like medicine and law is accessed

only through the licensing and accreditation of its education? Why?
18. How do you perceive the legitimacy of stating journalism as a profession?
19. In your opinion, what primary roles should the Ethiopian mass media play?

20. How do you justify the unethical means of gathering and reporting news
information in your opinion? For instance, unauthorized use of confidential as well

as private information, freebies, using forces, hidden recording technologies, etc

21. What are the most important job aspects in your daily routine in the
profession? Why? For instance, The Amount of Autonomy, Salary, Freedom from
supervision, Job security, Fringe benefits, Chance to develop Specialty, Chance to help
people, Editorial Polices of the organization, Chance to get a head in the organization,

Chance to be honored prestige.

22. How do you label the status of your audience?

Appendix IV
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Lists of Informants by code, age, experience, gender and employer

No | Informants by Sex Age | Experience | employer
code in years

1 Informant I Male 37 12 Private

2 | Informant II Male 33 4 Private

3 | InformantIll | Female | 36 10 Government

4 | Informant IV Male 30 8 Government

5 | InformantV | Female | 35 9 Government

6 | Informant VI Male 38 10 Government

7 | Informant VII | Male 31 5 Government

8 | Informant VIII | Male 29 3 Government

9 | Informant X Male 40 12 Government

10 | Informant IX Male 39 9 Government

Appendix V*
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APPENDIX V
Descriptive values of journalists' percepti%n of journalistic roles of the mass
media

N Sum Mean Std. Deviation Variance

Mobilize & Politicize masses to

enhance economic 92 376 4.09 1.173 1.377
development

Endorse government policies

) ) 92 245 2.66 1.141 1.303
without any question

Give the public what they need,
not what the press decides what 92 400 4.35 931 .867
the public need

Criticize official agencies of the

92 406 441 .827 .685
government when needed
Create national consensus 92 422 4.59 .827 .685
Get information to the public
. 92 421 4.58 .788 .621
quickly
Provide analysis and
) ) . 92 407 4.42 .905 .818
interpretation of complex issues
Provide entertainment and
. 92 389 4.23 .840 .706
relaxation
Investigate claims and
statements made by 92 389 4.23 .878 772
government
Stay away from stories where
factual content can not be 92 395 4.29 1.115 1.243

verified

Be an adversary of public
officials by being constantly 92 373 4.05 .930 .865
skeptical of their actions

Give ordinary people a chance

to express their view on public 92 414 4.50 .896 .802
affairs
Be an advocate of the
92 366 3.98 1.186 1.406

underdogs
Concentrate on news of interest

) . . 92 388 4.22 1.046 1.095
to the widest possible audience
Discuss national policy while it
o . 92 393 4.27 .840 .706
is still being developed
Develop cultural and
intellectual interests of the 92 417 453 .654 427

public

Be an adversary of businesses
by being constantly skeptical of 92 373 4.05 .930 .865
their actions

Discuss development issues

92 393 4.27 .866 .750
regularly

Valid N (listwise) 92

2. High mean value indicates higher score, because the scale ranges 5= very
important, 4= important, 3= fairly important, 2= not important, 1= not very
important

*Appendix V continues to the next 4 pages
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Comparision of mean value of journalists' perception of journalistic roles of the mass media between types of employer ofganization
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not important, 1= not very important

fairly important, 2=

very important, 4= important, 3

& High mean value indicates higher score, because the scale ranges 5
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Measures of Association of private and government
journalists on how they perceive the role of the media

Eta

Eta Squared

Mobilize & Politicize masses to
enhance economic
development * Employing
organization

512

.262

Endorse government policies
without any question *
Employing organization

237

.056

Give the public what they need,
not what the press decides what
the public need * Employing
organization

.185

.034

Criticize official agencies of the
government when needed *
Employing organization

Create national consensus *
Employing organization

.014

.000

Get information to the public
quickly * Employing
organization

.059

.004

Provide analysis and
interpretation of complex issues
* Employing organization

122

.015

Provide entertainment and
relaxation * Employing
organization

.001

.000

Investigate claims and
statements made by
government * Employing
organization

.287

Stay away from stories where
factual content can not be
verified * Employing
organization

.118

.014

Be an adversary of public
officials by being constantly
skeptical of their actions *
Employing organization

.347

Give ordinary people a chance
to express their view on public
affairs * Employing
organization

.018

.000

Be an advocate of the
underdogs * Employing
organization

.140

.020

Concentrate on news of interest
to the widest possible audience
* Employing organization

.035

.001

Discuss national policy while it
is still being developed *
Employing organization

.130

.017

Develop cultural and
intellectual interests of the
public * Employing
organization

.140

.020

Be an adversary of businesses
by being constantly skeptical of
their actions * Employing
organization

111

Discuss development issues
regularly * Employing
organization

.056

.003

166
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Comparision of mean value of journalists' perception of journalistic roles of the mass media between segroups
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not very important

fairly important, 2= not important, 1=

very important, 4= important, 3

2 High mean value indicates higher score, because the scale ranges 5
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Measures of Association of male and female
journalists on their role perception

Eta Eta Squared

Mobilize & Politicize masses to
enhance economic 129 .017
development * Gender

Endorse government policies

without any question * Gender 002 000

Give the public what they need,
not what the press decides what .009 .000
the public need * Gender

Criticize official agencies of the

government when needed * .010 .000
Gender
Create national consensus *

.262 .069
Gender
Get information to the public 069 005
quickly * Gender ’ ’
Provide analysis and
interpretation of complex issues .003 .000
* Gender
Provide entertainment and

.025 .001

relaxation * Gender

Investigate claims and
statements made by .036 .001
government * Gender

Stay away from stories where
factual content can not be .066 .004
verified * Gender

Be an adversary of public
officials by being constantly
skeptical of their actions *
Gender

.088 .008

Give ordinary people a chance
to express their view on public .102 .010
affairs * Gender

Be an advocate of the

underdogs * Gender 319 102

Concentrate on news of interest
to the widest possible audience .014 .000
* Gender

Discuss national policy while it
is still being developed * 133 .018
Gender

Develop cultural and
intellectual interests of the .007 .000
public * Gender

Be an adversary of businesses
by being constantly skeptical of .004 .000
their actions * Gender

Discuss development issues

regularly * Gender 129 .017
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Appendix VI*

APPENDIX VI a
Mean values journalists on how they practice ethical issue

N Sum | Mean |Std. DeviationVariance]
Unauthorized use of
confidential government 92 133 1.45 542 .294
document
Getting employed in an
organization to gain an insid 92 119 1.29 .504 .254

information

Pretending another opinion ¢
attitude to inspire an 92 129 1.40 .630 397
informant's confidence

Paying people for confidenti

. . 92 136 1.48 .620 .384
information
Claiming/acting to be
92 140 1.52 .703 494
somebody else
Using hidden microphone or|
92 135 1.47 .619 .384
camera
Forcing unwilling informants
. . 92 101 1.10 .299 .089
get information
Making use of private
. o 92 111 1.21 .458 210
documents without permissi
Denial of the promise to prot
) . 92 103 1.12 .358 128
confidentiality of your source
Publishing/broadcasting nan
s 92 117 1.27 576 .332
of rape victims
Accepting rewards, money 0O
i 92 101 1.10 .299 .089
other benefits from sources
Valid N (listwise) 92

& High mean value means high score because the scale level ranges from
3=justifiable, 2=depends on circumstances, 1=unjustifiable

*Appendix VI continues to the next 4 pages
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Measures of Association of government and private
journalists on how they perceive ethical issues

Eta

Eta
Squared

Unauthorized use of
confidential government
document * Employing
organization

.012

.000

Getting employed in an
organization to gain an inside
information * Employing
organization

.136

.019

Pretending another opinion or
attitude to inspire an
informant's confidence *
Employing organization

.011

.000

Paying people for confidential
information * Employing
organization

.062

.004

Claiming/acting to be
somebody else * Employing
organization

.080

.006

Using hidden microphone or
camera * Employing
organization

.055

.003

Forcing unwilling informants to
get information * Employing
organization

.182

.033

Making use of private
documents without permission *
Employing organization

.227

.052

Denial of the promise to protect
confidentiality of your source *
Employing organization

.302

.091

Publishing/broadcasting names
of rape victims * Employing
organization

.025

.001

Accepting rewards, money or
other benefits from sources *
Employing organization

.182

.033
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Journalists perception on how to practice ethical issues gender group comparisorf
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unjustifiable

dependes on circumstances, 1=

2 High mean value means high score because the scale level renges from 3=justifiable, 2



Measures of Association of perception of
ethical issues between sex groups

Eta

Eta Squared

Unauthorized use of
confidential government
document * Gender

.065

.004

Getting employed in an
organization to gain an inside
information * Gender

147

.022

Pretending another opinion or
attitude to inspire an
informant's confidence *
Gender

147

.022

Paying people for confidential
information * Gender

.040

.002

Claiming/acting to be
somebody else * Gender

.076

.006

Using hidden microphone or
camera * Gender

.050

.002

Forcing unwilling informants to
get information * Gender

170

.029

Making use of private
documents without permission *
Gender

.095

.009

Denial of the promise to protect
confidentiality of your source *
Gender

.037

.001

Publishing/broadcasting names
of rape victims * Gender

.149

.022

Accepting rewards, money or
other benefits from sources *
Gender

.082

.007
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Appendix VII*

APPENDIX VII
Descriptive Statistics of journalists perception of their job aspects

N Sum Mean Std. Deviation | Variance

The amount of autonomy 92 444 4.83 .656 431
Salary 92 416 4.52 .637 406
Freedom from supervision 92 361 3.92 1.188 1.412
Job security 92 420 4.57 .816 .666
Fringe benefits 92 355 3.86 1.245 1.551
Chance to develop speciality 92 438 4.76 .635 404
Chance to help people 92 369 4.01 .989 .978
Editorial policy of the

L 92 396 4.30 1.046 1.093
organization
Chance to get a head in the

o 92 390 4.24 .830 .689
organization
Chance to be honored prestige 92 311 3.38 1.203 1.447
Valid N (listwise) 92
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Comparision of mean values by type of employer organization on how journalists perceive aspects of theit job

> ° <
g o a Q kel 8
c " o ) S T = ]
% g c Pl = g g G c 28 5
T =9 z o [P a .8 © © < o
- > @ 3 S °= @ o = N =
5) < IS > 2 o 95 = o.N 25 2
€ 3 =X n © @ o es g =) o9
3 85 8 2 S & © 8o | £5 @S
2o = < o =5 Q o
E [ - i e c g° Q 2 c
s o g 5 g7 | 8
o O 41 6 5)
Employing organization =
1 Government owne| Mean 4.85 4.51 3.94 4.57 3.90 4.77 3.99 4.37 4.30 3.39
N 79 79 79 79 79 79 79 79 79 79
Variance .438 433 1.316 .684 | 1.374 .383 .987 979 445 1.293
% of Total N| 85.9% | 85.9% | 85.9% | 85.9% | 85.9% | 85.9% | 85.9% | 85.9% | 85.9% | 85.9%
Sum 383 356 311 361 308 377 315 345 340 268
2 Privately owned Mean 4.69 4.62 3.85 454 3.62 4.69 4.15 3.92 3.85 3.31
N 13 13 13 13 13 13 13 13 13 13
Variance .397 .256 2.141 .603 2.756 .564 974 1.744 2.141 2.564
% of Total N| 14.1% | 14.1% | 14.1% | 14.1% | 14.1% | 14.1% | 14.1% | 14.1% | 14.1% | 14.1%
Sum 61 60 50 59 47 61 54 51 50 43
Total Mean 4.83 4.52 3.92 4.57 3.86 4.76 4.01 4.30 4.24 3.38
N 92 92 92 92 92 92 92 92 92 92
Variance 431 .406 1.412 .666 1.551 404 .978 1.093 .689 1.447
% of Total N 100.0% | 100.0% | 100.0% | 100.0% | 100.0% |100.0% |100.0% | 100.0% | 100.0% | 100.0%
Sum 444 416 361 420 355 438 369 396 390 311

& High mean value means high score, because the scale ranges from 5=most important, 4=important, 3= fairly important, 2= not
important, 1= not very important

*Appendix VII continues to the next page
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Comparision of mean values by sex on how journalists perceive aspects of their job @

E 1} £ o
o Q = 2 T o
: s | 8 s 2. | Es| ¢
E §s | 2 S .| & | S5 | €2 | &
E . | 85| £ 2 sz | a | 32 | <8 | €4
e 2 7] 3 & T3 © 28 = = v 2
o < Es o o o8 < o N o < oG
€ 8 2 0 © ] o o c °g o0
=] 0 o 2 o = 8 o = 5 235 =5
) o 3 5] IS S n © =2 9 ® © )
£ e 2 ) = @ 5] o © o g
< w < g = = IS
2 © 5 & & 5
Gender =
1 Female Mean 4.90 4.62 4.14 4.62 3.76 4.71 4.10 4.38 4.38 3.57
N 21 21 21 21 21 21 21 21 21 21
Variance .090 .248 1.229 448 1.390 414 .990 .648 448 1.057
% of Total N 22.8% 22.8% 22.8% 22.8% 22.8% 22.8% 22.8% 22.8% 22.8% 22.8%
Sum 103 97 87 97 79 99 86 92 92 75
2 Male Mean 4.80 4.49 3.86 4.55 3.89 4.77 3.99 4.28 4.20 3.32
N 71 71 71 71 71 71 71 71 71 71
Variance .532 454 1.466 737 1.616 406 .986 1.234 .761 1.565
% of Total N 77.2% 77.2% 77.2% 77.2% 77.2% 77.2% 77.2% 77.2% 77.2% 77.2%
Sum 341 319 274 323 276 339 283 304 298 236
Total Mean 4.83 4.52 3.92 4.57 3.86 4.76 4.01 4.30 4.24 3.38
N 92 92 92 92 92 92 92 92 92 92
Variance 431 .406 1.412 .666 1.551 .404 .978 1.093 .689 1.447
% of Total N 100.0% | 100.0% | 100.0% | 100.0% [ 100.0% | 100.0% | 100.0% | 100.0% | 100.0% | 100.0%
Sum 444 416 361 420 355 438 369 396 390 311

& High mean value means high score, because the scale ranges from 5=most important, 4=important, 3= fairly important, 2=
not important, 1= not very important

Measures of Association of journalists of private and
government media on how they perceive job aspects

Eta Eta Squared
The amount of autonomy *
) o .083 .007
Employing organization
Salary * Employin
v~ Empioying 060 004
organization
Freedom from supervision *
) N .027 .001
Employing organization
Job security * Employin
Seurtty ZEmploying 013 000
organization
Fringe benefits * Employin
9 . ploying .080 .006
organization
Chance to develop speciality *
. .p p vy .044 .002
Employing organization
Chance to help people *
; P p. p .059 .003
Employing organization
Editorial policy of the
organization * Employing .149 .022
organization
Chance to get a head in the
organization * Employing .193 .037
organization
Chance to be honored prestige
.025 .001

* Employing organization

179

Measures of Association of group
variation of journalists by gender group

Eta |Eta Squared
The amount of autonomy
» .066 .004
Gender
Salary * Gender .083 .007
Freedom from supervisior
N 101 .010
Gender
Job security * Gender .036 .001
Fringe benefits * Gender .042 .002
Chance to develop 040 002
speciality * Gender ’ '
Chance to help people *
P peop .047 .002
Gender
Editorial policy of the
e .040 .002
organization * Gender
Chance to get a head in 093 009
the organization * Gender| '
Chance to be honored 087 008
prestige * Gender ’ '




Appendix VIII

APPENDIX VIII a
Descriptive values of journalists perception about their audience
N Sum Mean Std. Deviation Variance

Interested in breaking news 92 345 3.75 1.183 1.398
Interested in politics and

social problems 92 362 3.93 1.014 1.029
Easily deceived 92 235 2.55 1.083 1.173
Ignorant 92 203 221 1.011 1.023
Well informed 92 230 2.50 1.043 1.088
Interested in edutainment 92 329 3.58 1112 1.236
Open-minded 92 294 3.20 .986 972
Critical 92 264 2.87 1.131 1.280
Valid N (listwise) 92

& High mean value means high score because the scale level renges from

5=strongly agree, 4=agree, 3=Fiarly agree, 2= disagree, 1=strongly disagree

Comparision of the mean values private journalists and gogemmentjournalists on their perception of
the audience
g £
= °
c 2 5 2 g 3 s 3
- 2 Qo ‘© € £ o 2 e =
8 < £ & g g s g E £ 8
8 < i S ) £ i : =
T = 25 > S = T 3 5 o
2w ® o = k=, % g 3 @
EQ 3 3 a 2 £E3 &
S gz h ]
Employing organization = s
1 Government owned Mean 3.73 3.95 2.51 2.23 2.57 3.59 3.27 2.86
N 79 79 79 79 79 79 79 79
Variance 1.428 1.074 1.151 1.076 1.120 1.193 .941 1.173
% of Total N 85.9% 85.9% 85.9% 85.9% 85.9% 85.9% 85.9% 85.9%
Sum 295 312 198 176 203 284 258 226
2 Privately owned Mean 3.85 3.85 2.85 2.08 2.08 3.46 2.77 2.92
N 13 13 13 13 13 13 13 13
Variance 1.308 .808 1.308 744 744 1.603 1.026 2.077
% of Total N 14.1% 14.1% 14.1% 14.1% 14.1% 14.1% 14.1% 14.1%
Sum 50 50 37 27 27 45 36 38
Total Mean 3.75 3.93 2.55 2.21 2.50 3.58 3.20 2.87
N 92 92 92 92 92 92 92 92
Variance 1.398 1.029 1.173 1.023 1.088 1.236 972 1.280
% of Total N 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%
Sum 345 362 235 203 230 329 294 264

2 High mean value means high score because the scale level renges from 5=strongly agree, 4=agree, 3=Fiarly agree,
2= disagree, 1=strongly disagree
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Measures of Association private and government
journalists on how they view their audience

Eta Eta Squared
Interested in breaking news
. o .033 .001
* Employing organization
Interested in politics and
social problems * .036 .001
Employing organization
Easily deceived *
. - .110 .012
Employing organization
Ignorant * Employin
9 - ploying .052 .003
organization
Well informed * Employin
ot ploying 165 027
organization
Interested in edutainment *
. o .042 .002
Employing organization
Open-minded * Employin:
pen-min ploying 176 031
organization
Critical * Employint
L ploying .019 .000
organization

Comparision of the mean

values of each sex groupa(FemaIe & Male)of their perception of the

audience
g2
= e}
c g 2 g 3 £z 3
- 2 2o T £ € =52 2 =
] £ a o < 5 Qo E k= g
0 2 - o 5 = [ £ E=
o £ 3= © e £ 0 ® & =
< L3 > [S) = o5 @ o
£ 0 s 3 o - g = 5
=5 g3 3 = =0 o
Gender = @
1 Female Mean 4.10 4.10 2.52 2.24 2.52 3.71 3.10 2.71
N 21 21 21 21 21 21 21 21
Variance 1.190 .790 1.462 490 1.162 1.314 .790 914
% of Total N 22.8% 22.8% 22.8% 22.8% 22.8% 22.8% 22.8% 22.8%
Sum 86 86 53 47 53 78 65 57
2 Male Mean 3.65 3.89 2.56 2.20 2.49 3.54 3.23 2.92
N 71 71 71 71 71 71 71 71
Variance 1.431 1.101 1.107 1.189 1.082 1.224 1.034 1.393
% of Total N 77.2% 77.2% 77.2% 77.2% 77.2% 77.2% 77.2% 77.2%
Sum 259 276 182 156 177 251 229 207
Total Mean 3.75 3.93 2.55 2.21 2.50 3.58 3.20 2.87
N 92 92 92 92 92 92 92 92
Variance 1.398 1.029 1.173 1.023 1.088 1.236 .972 1.280
% of Total N 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%
Sum 345 362 235 203 230 329 294 264

& High mean value means high score because the scale level ranges from 5=strongly agree, 4=agree,
3=Fairly agree, 2= disagree, 1=strongly disagree
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Measures of Association /sex vs. image 2

Eta Eta Squared

Interested in breaking

N .160 .025
news * Gender
Interested in politics and 087 007
social problems * Gender ’ ’
Easily deceived * Gender .015 .000
Ignorant * Gender .017 .000
Well informed * Gender .012 .000
Interested in 068 005
edutainment * Gender ’ ’
Open-minded * Gender .056 .003
Critical * Gender .075 .006
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