
\ 
\ 
\ 
\ 
\ 

. . :.' 

) .. , \ 

ADDIS ABABA UNJVERSITY 

SCHOOL OF GRADUATE STUDIES 

Chalknges on Tourism Related Educational Trainings: 

The Case of Six Selected Institutions 

By: lIiw{)j Tibchu 



ADDIS ABABA UNIVE RSITY 

SCHOOL OF GRAD UATE STUDIES 

COLLEGE OF DEVELO PMENT STUDIES 

CENTEH OF REGIONAL AND LOCAL DE VELOPMENT 

Challenges of Tourism Helated Educational Trainings: 

Th.e Case of Six Selectcd Institutions 

A TH ESIS SUBMITTED TO CENTER OF HEGIONAL AND LOCAL 

DEVELOPMENT STUDIES OF ADDIS ABABA UNIVE RSTY IN PAIHJAL 

FULFILMENT OF THE REQUIREMENT FOR THE DEGREE OF 

MASTEn OF ARTS IN REGIONAL AND LOCAL DEVELOPMENT 

STUDIES 

BY 

HIWOT TlB EB U 

September, 20 12 

A DDIS A BABA 



ADDIS ABABA UNIVERSITY 

SCHOOL OF GRADUATE STUDIES 

COLLEGE OF DEVELOPMENT STUDIES 

CENTER OF REGIONAL AND LOCAL DEVELOPMENT 

Challenges of Tourism Related Educational Trainings: 

The Case of Six Selected Institutions 

A THESIS SUBMITTED TO CENTER OF REGIONAL AND LOCAL DEVELOPMENT 

STUDIES OF ADDIS ABABA UNIVERSTY IN PARTIAL FULFILMENT OF THE 

REQUIREMENT FOR THE DEGREE OF MASTER OF ARTS IN REGIONAL AND 

LOCAL DEVELOPMENT STUDIES 

BY 

HIWOT TIBEBU 

APPROVED BY BOARD OF EXAMINERS 

1. ____________ _ 

Chairman, Graduate Studies Committee 

2. ____________ _ 

Examiner (external) 

3. /.9ttG ~l 
Examiner (internal) 

4. Theodros Atlabachew PhD. 

Thesis Advisor 

SIGNATURE 

---41 
-~""'~'-----

-------".kjV 

1 



Dedication 

To my beloved mother and women of Ethiopia 

r 

,. 

I. 

\ 



Acknowledgements 

l owe my heartfelt thank to my advisor Dr. Theodros Atl abachew ror hi s unreserved 

contribution and guidance for thi s work. In addition. the support [ got from hi s positive 

thinking has raised me towards new avenue of independent thought and understandi ng, 

thank you very much. 

The cooperation I got from the sampled respondents was incredib le. My sincere thanks ,. 

also go to Yihewnew Almaw the librarian of Catel:ing and Tourism Tra ini ng institute, 

and librarians of Addis Ababa University, l3riti sh Council , and other institutions which 

have extended their support for the paper work. 

[ am grateful to my husband and my whole family members whom I have received care, 

adv ice, and avai lability in my entire MA study and especially in the proces~; of this thesis 

wo rk. Without your remarkable support it might be imposs ible to escape the shut in that 

( were made fi'om my working organization Catering and Touri sm Training Institutes. 

Last but not li st, I would like to convey my since re thanks to hospitality and tourism 

student Yakobe Abebe fo r his remarkable contribution oflatest books and material s. 

\ 



Table of Contents 
CHAPTR E ON E 

INTRODUCTION .. .. 

1. 1. Background 

DDS AIlABA UNIVE~tSn y. 

lKAKI CAMPUS LIBltAPY 

.1 

..1 

... 1 

1.2. Statement of the Problem ................. .... ... ......... ... ..................... .......... ......... ............... 4 

1.3. Objective of t he Study .................... .. ..... ................................... ........ .................... ............... 7 

1.4. Research Questions .. .. . ....... ......... .. ........... ....... ....... ... ... ..... ..... .. ............................... 7 

1.5. Significance of the Study .............. .. .. ..... . 7 

1.6. Scope of th e Study ............. .. .................. . . .................................................. ................ 8 

1.7. Limitation of the Study .. . ................... ............. .. ............................. ................. ................ 8 

1.8. Organization of the Thesis .............................. ...................................................................... 8 

CHAPTE R TWO .. ................... ..... . .. ..... 10 

REVIEW OF RELATED LITERATU RE . .. ..... 10 

2.1. Trave l and Tourism .......... .10 

2.1. 1. Setting of Travel and Tour ism ............ ... ...... ... ...... .............. ............. ...... .. .. ......... ......... 10 

2.1.2. Definition of Touri sm .................. .. .... ............................. .... ........... ...... .. .. .. ....... .. . .11 

.15 

.17 

2.2. Components of Tourism ............ .. .... . 

2.3 . Economic Importance of To urism 

2.4. Quali ty Tourism Service ........ 18 

2.5. Tourism Educat ion, Training, and Capac ity Building for Quality Tourism Service ..... .. ...... 19 

2.5.1. Issues Raised on the Tourism and Hospita lity Education ................. .. . ...... 20 

2.5 .2 . The Evo lut ion! Historical Influences of Tourism and Hospitality Education ............... 22 

2.6. Administrat ion, Capacity, Curriculum, Ski ll, Fac ilities, Ethi cs and Attitude for Tourism 

Educati on ... ... .................. .. ... ......... 23 

2.6 .1. Admin istration. .. ......... .. .............. ..... 23 

2.6.2. Capacity .... .. . .. ................................. 24 

2.6.3. Curricu lum ........ 26 

2.6.4. Skill . .. ....... .. .... ... ... ... .......... 27 

2.6.5 . Facil ity .... .. .... .. .. . . .. 28 

2.6.6. Ethics .. .. ...... .. .... ....... . 30 

133 



2.6.7. Attitude ........... ..................................... ....... .. ............... ........................... ......... ............ 32 

2.7. Tourism Tra ining and Education in Ethiopia ............................. ..................... ........... .. ........ 32 

2.8. Co nceptual Framework ............................................................................................... 37 

2.8.1. Framework for Analyzing Contribut ion of Touri sm Education in the Tourism Sector.37 

CHAPER TH REE ..... ........... .. ...... .. .................................................................................. ..... .......... .. 40 

DESCRIBTION OF TOURISM EDUCATION AND TRINING INSTITUTIONS AND M THODOLOGY ...... .40 

3.1 Characterist ics of Tourism Educations & Training in Ethiopia ........................................... .40 

3.1. 1. Basic Skill Based Training in TVET Insti tution/Colleges .......... .. .... ... .. ...... ........ .. ......... .40 

3.1.2 . Bachelo r Degree Education in the Universities ........ .. .... .. .... .. ................. ......... .. ......... 41 

3.1.3 . Post Graduate /Ma sters Level Education in Universities .. .... .. .. ................ .. ................ 42 

3.2. Resea rch Methodology ......... ................... ..................... .......... .......................................... 42 

3.2. 1. Research Design .... .. ............................ .... ........ ............. .... ............ ............... .... .. ......... 42 

3.2.2. Population and Sampling Procedure...................... ................... ............... .. ... .. .... .43 

CHAPTER FOUR.. ............... .................................................... .. .... .. .... .. .............. .. ..... 49 

RESULTS AND DiSCUSSiON .... ... ... .................... ....... .. .... ........... .... ........... ... ........ ..... .. ...... .... .49 

4.1. Tics of Re spondents ...... . .. ........................................................................................... 49 

4.2. Critical Issues ofTourism Related Educational Tra ining and Quali ty Tourism Service ....... 56 

4. 2.1. The Ad ministrative Issues of Training Institutes ............................... ........................... 56 

4.2.2. Capacity Issues of Train ing Institution ... .. ........................................................ 60 

4.2.3. Curricul um Issues of Training Institutions .................................................................... 67 

4.2.4. Sk il l Tra ining Issues of Institutions .................... ...... .................................... .... ............. 81 

4.2.5. Faci li t ies of Training Institutions ................................................................... .... .. .. ....... 85 

4.2.6. Att itud inal Loom of Training Inst itutions ................................................................... 87 

4.2.7. Ethi cs and Ethical Coaching Issues of Training Institutions ......................................... 89 

4.2.8. The Contribu t ion of th e Measured Vari ab les to Tourism Education and Training ..... 92 

CHAPTER FiVE .................................................................................................... .... .... .. .. ............ 93 

CONCLUSION AND RECOMMENDATIONS...... ....... ... . ...... .................................................... 93 

5.1. CO NCLUSiON............. . .............. .... ........ ...... .... ........ ........... .... .. ...... ............... . 93 

5.2 . RECOMMONDATION ... . . .. .. ..... .... .... .. .......... ....... ................ 96 

Re ferences ... ....... ...... ... .............................. 100 

134 



An nex 1. Questionna ire Presented for the Instructors ......... .......................... ..............•............ 105 

Annex 2. Questionnaire Presented for the Former Graduates ................................................... 117 

Annex 3. Interview Guide for Deans/ Process owners/ Department Heads ............................... 126 

Annex 4. Intervi ew Guide for Stakeho lders .. .. ........................................................................ ... 128 

Ann ex S. Interview Gu ide fo r Tourists/ Guests ....... ... .................... . . ............ 128 

Annex 6. Interv iew Guide to Hote l and Tourism Managers/ Depa rtment Heads/ Supervisors .. 129 

Annex 7. Hotel and Touri sm Curricu lums ..... .. ...... . ...... .. ......... ......... ........................................... 130 

135 



( 

List of Ta bles 

Table 3.1. Determining the Size of Random Sample .. . ... .. .. .. . ..... ............... .45 

Table 3.2. Name of institutions and Number of Sampled Instructors ............... .46 

Table 3.3. Number of Sampled Population of Former Graduates .. ........... . ..... .. 46 

Table 4.1. Sampled Trainers Level of Education . . . .. .......... . . . .... ... ............. . .50 

Table 4.2. Sampled Trai ners Field of Qualification ...... .... ........ . ...... . . .... ....... 51 

Table 4.3. Sampled Trainers Cumulative Work Experience (years) ........ ... ....... 52 

Table 4.4. Sampled Trainers Experi ence in Teaching Hospitali ty/Tourism (Years) .53 

Table 4.5. Work Positions of Sampled Trai ners ............ ... ....... .. ............ . ...... 53 

Tablc 4.6. Gender Distribution ufSampled Trainers .. .. .................. ... .. .......... 53 

Tab le 4.7. Field of Specializations of Sampled Former Graduates ...... .. ...... . ... ... 54 

Table 4.8. Gende r Dist ribution of Sampled Fonner Graduates ......... . ... . ... . ....... 54 

Table 4.9. Age Distribution of Sampled Former Graduates ... . .. .... ..... . ............. 55 

Table 4.10. Quali fication of Sampled Former Graduates ...... . .. ... .. .. ... .. ... . ..... .. 55 

'fable 4.11. Work Experience of Sampled Former Graduates ......... .... . .... . ... ..... 56 

Table 4.12. Hotel Management Curriculum Designed 2006 for the Academic Year 

2006/07 .... ....... .... . .... . ... .............. ... .. .. .. ... .. ..... ...... .. ........ ......... ....... 67 

v 



Table 4.1 3. Hotel Management Curriculum Des igned 2009 for the Academic Year 

2009/10 .. . .......... ......... .. .. .... . ... . . ....... .. .. . . ... .. ... . 69 

Table 4.1 4. Hotel and hospitality Management Curriculum Designed 20 12 fo r the 

Academic Year 2012113 ..... .. . . .. .. . ... . .. .. .. .. . .. .. .. .. .. .. ....... .. ................... .. ..... 71 

Table 4.1 5. f-1awassa Uni versity Hotel Management Curriculum for Degree Program .. n 

Table 4.1 6. f-1awassa Uni versity Hotel and Touri sm Management Imodifiedl Curriculum 

for Degree Program .......... .. ................ ... .. ... ... ..... ..... .. .. .. . ... .. ... . ............. 73 

Table 4.17 . Sampled Instructors Responses on the issue of expert and stakeholders 

enro ll ment on curriculum development. ..... ... . . . . .. .... .. ..... .. ... . .. ... ....... . . .. . ... . . 78 

Table 4.1 8. Sam pled Instructors Responses on the issue of Lectures, Instructors 

enrol lment on curriculum development. ..... . ... . . ... .............. . ... .. .... .. . .. . ..... .. . 78 

Table 4.19 . Responses of Former Graduates on Issues of Curriculum Impro vement 

Element. ........ ... ......... . . . . . ...... .... . ....... .. ....... . ...................... . ..... 79 

Table 4.20. The Measured Variables Contribution to Tourism Education and 

Training .. . ... . . . . . .. . .. .. ... .. . . . . . . . .. .. . ... .. .. . .... .. . . .. . . . ...... .. . . . . . .. .. . . . . . .. ... .. . .. . 92 

vi 



List of Figures 

Figure I: Different Levels of Delivering Training in Tourism and other Profess ions .. .4 

Figure 2: Basic To urism System . . ..... . . .. .. . . .. ...... .. .. ........ .... .. .. .. . .. .. .. ... .. .. .... 14 

Figure 3: the relations ship between the hospitality industry and tourism .... .. . ...... . .. 17 

Figure 4: TVET's Field Specializations of Hotel ancl Tourism . . . .. .. . . .... . . .. . ...... .. .. 34 

Figure 5: TVET's Fielcl Specializations ofl-Iotel and Touri sm ! the New Approach! .... .35 

vii 



ACRONYMS 

AU African Union 

COC Certificate of Competency 

CTTJ Catering and Touri sm Training Institute 

EGCE Ethiopi an Genera l Cert ification Exam 

r EHOEA Ethiopian Hotel Owners and Employers Association 

EHPA Ethiopian Hotel Professiona ls Association 

ESDI' Ethiopia Education Sector Development Program ESOP 

ESLCE Ethiopian School Leaving Examination 

ESLNE Ethiopian School Leaving National Exam 

(. ETO Ethiopia Tourism Organization 

GEQIP General Education Quali ty Improvement Package 

GTP Growth and Transformat ion Plan 

I-IRD I-Iuman resource development 

HRM Human resource Management 

ISO International Standard Organizat ion 

M])G Millennium Development Goal 

viii 



MOCT Ministry of Culture and Tourism 

MOE Ministry of Educat ion 

SICTA A Standard Industria l Classification of Tourism Acti vities 

SNNP South Nations Nationality and People 

SQM Service Quality Management 

, . TQM Total Quality Management 

TVET Technical and Voca ti onal Education and Training 

UNWTO United Nation World Tourism Organization 

WTO World Tourism Organization 

( 

, 

ix 



(, 

Abstract 

Elhiopia is endowed wilh givers al/ractions that enabled the countly to be one 0/ the top 

10urisll1 destinations in A(i'ica. To utilize these/iilltourism potential ~/rorts has 10 be 

mude in developing deslinalions. atlracling lourisls, and providing high qualily services 

10 lOurislS. To this end, Ihe availability a/well educated, qualified and experienced 

hUll1an resource capital is o/paramount importance. In recognition o/the situation 

Ethiopian Federal Democralic Republic (EFDR) government is expanding tourism 

edllcalion and IraininR Of diffe rent levels, in dif(e rent parI of the country. Despite the 

e/fiJrts made and Ihe intended objeclive oj'quality per(ormance, the problems oIthe 

sector seem to endure. Thus, this study sought to examine the challenges exhibited on 

lourism education and training by investigating the educational institutions, service 

providers, slakeholders. and service receivers. Given Ihe descripti ve nature oIthe stud)) 

bOlh quanlilalive and qualitative analysis are applied. Questionnaire. inlerview, fo cus 

group discussion, key inforlllant interviews, and observation were the main mechanisms 

oj'inquilY ulilized inlhe slud)l. The study analysis was carried out using primm)' data 

(lcljuiredfi-olll silllple I'CImlolll/ jl selecled educalional inslilutions, lourism service 

providers. louris/s, and stockholders. Statistical analysis oIassociation, chi-square test 

(,("lest), and binary logistic regression and description were used 10 illustrate and test 

.I'lali.l'/ical.l'igl1i(ical1ce o( variables that general e Ihe challenges or Ilick o/qualilY on 

lourism educalion as lI lIIain(ilclis and perj'ormance a/tourism service providers 

allogether. The result has .I'h01l1l1 educational administrCllive issues, capacity building 

approach. ski" I mining loom, ,!(Icili lies o(' t he insl it liles, curriculum 0(' tourisl1l, ethical 

x 



{ 

and al/iludina/ profile a/all Ihe inslnlclors ', fortner graduales. one/lor Ihe inslilules have 

maior/y di.\p/ayed problems thai could couse poor perjiJrmance of the human resource 

developm enr/i'Ot11Ihe eciucalion.lyslcm 10 Ihe seclor. The implicalion o/Ihis 10 policy 

makers is Ihar II,c approach oj'lOurism educalion policy making should inlegrale wilh Ihe 

experienced tourism professionals and experts both.fiom the county and abroad. and the 

existing tourism education experience should be revised to incorporate approaches of 

highly advanced 101lrism lraining and educational inslitUlions again bOlh in Ihe country 

and abroad. 
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CHAPTRE ONE 

INTRODUCTION 

1.1. Backgro und 

.\DD ~) P.T'.AuA UNIVr.·t~ITY 

\KAKI C'\l\lPUS L:'~lL\ r
Tr 

Our contemporary world is mainly powered by foss il fuel; tightened and underpinned by 

stee l and concert and clothed by manufacturing textiles. Hence, so many people in the 

world believe one or all of these industries are number one industries of the planet. 

Believ ing in th is way is not out of ex pectation because of the industries account on 

converting harsh poverty of nations to prosperity. Yet, it is frequently astonishing to 

recognize that there is larger industry than those industries. The largest industry in the 

globe is touri sm industry (S tephen, 1992). 

Tourism is defined in so many ways but the most well known definition is "the 

temporary movement of people to desti nations outside the ir normal place of wo rk and 

res idence, the acti viti es under taken during the ir stay in those destinations, and the 

fac il it ies created to cater to their needs" (Cook, et aI. , 2006). As the definition signifies 

tou ri sm comprises ample collection of people, activities and facilities. It is not a 

specificall y acknowledged industry; rather it is a unique combination of service giving 

sec tors of transportation services, lodging operations, food and beverage operations, retail 

shops, le isure activities ([bid). 

Without effecti ve services of a single or combination of the li sted service categories, it is 

hard to thin k the existence of tourism. Services and tourism are in each other's pocket. 

Service has a considerable economi c impact on almost every coun try in the planet. It is 

1 



growing at a more alarming rate than all agricultural and manufacturing businesses all 

together. Tourism industry has considerable amount in the service giving acti vities. In 

reality. touri sm related services are the huge creator of new job throughout the world 

(Cook. et al .. 2006). 

Apart from the creation of new jobs for many people in the world , it is extremely 

significant for poverty reduction of developing countries. Because, almost all tourism 
( 

journeys has started in high or middle income count ri es and 40% of these journeys ended 

in developing countries. Some quote the touri sm business as the volunteer transfer of 

resources from rich to poor and the only fair trade in the world. International tou ri sts are 

drastica ll y superior to development agencies at spend ing finance in poor countries. In the 

yea r 2007. tourists spend US $ 295 billion in poor countries which amounts three fold 

when it compared to offic ial development assistance (Mitchell and Cole, 20 I 0). 

In fo rmation from UNWTO is a promising evidence fo r tourism industry as economic 

supporter and development enhancer of most countries in the world. According to the 

information gained from this organization travelers increased from 25 .3millon in the year 

1950 to 903 million in the year 2008 and by 2020 it is predicted to be 1.6billion. The 

same is true on the income ga ined from these tourists, it has increased from $2. 1 billon in 

the year 1950 to $9 billion in the year 2008 and by 2020 the income generated will reach 

to 2 trillion. This means on the last 6 decades the average tourism annual growth is more 

than 6.5% and in the world international export tourism shares reached to I I % of world 

product (UNWTO, 2009). Th is is because tourism becomes very common in the life style 

of rich countries. In recent time, individuals in de veloped countries are spend ing for 

2 
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travel and tou ri sm as they do for cloth ing or health care. In the same way businesses are 

budgeting on trave l as they do fo r ad verti sing, some using more (Stephen, 1992). 

To get the share of these huge allocated budgets, tourism development strategy along 

with quality service is vital fo r coun tri es of the world in general and developing 

countries in particu lar. Managi ng service excellence in the touri sm industry ass ists a 

country to cop up on a competition of attract ing tourists and their budget because 

knowledgeable travelers are demanding the best quality the touri sm industry can provide. 

Consisten t. predictable service quali ty translates into customer sati sfaction and increased 

revenues from pos iti ve referrals to potential customers and repeats visits. Quality service 

is hi ghly dependent on the human recourses part icipated on touri sm strategy planning, 

to uri sm service giving sectors, touri sm related training institutes along with others 

(D ittmer, 1997). 

Especiall y, the human recourses from higher profess ionals to front li ne employees, in the 

touri sm service giving workforce should equip with the arms that enable them to 

implement the given strategy . For this proper train ing from tourism related educational 

training institutes is crucial (Brady et ai. , 2007). 

Recognizing th is, the Government of Ethiopia is expanding the educational opportunities 

on diffe rent levels. The pYr8m id shaped education and training approach shows mass 

human resource need that could handle the operational duties whi ch the country offers in 

different sectors. 
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Srcond Drgrcc 
First Degrees 

Diploma or Certilicale 
B:l sic Kn owlede.e/Shorl lcrm Irainin lU 

Figure I : Oi ffe rent Levels of Deli vering Training in Tourism and other Professions. 
(Source: FORE, Mini stry of Educati on Policy) 

Based on thi s tra ining approach, the human resource development strategy attempts to 

deve lop opportunities for all working and joining the tourism industry . It also recognized 

that there is a number of tour ism educational institutions are flourishing within different 

parts of the country and that opportuni ties are developing in order to ensure that all 

citizens of the country and especially the youth, can become part of this industry. 

The Ethiopian tou rism indust ry has shown enco uraging results in the past two decades. 

However, the !lumber of tourists visit ing the country and the revenue generated from 

them is not commensurate to the tourism potentials the country has . 

One of the bottlenecks, negatively affecting the development of tourism in Ethiopia, is 

the substandard qual ity 0 (' tourist services, which is closely assoc iated with lack of skilled 

workforce in the sector. I-Ience, the focus of this research is to examine activ ities of 

selected tou ri sm training institutions and reveal the problems they are encounter with. 

1.2 . Statement of the Problem 
Ethiopia possesses varieti es of resource fo r touri sm. The country is one of the ancient 

nations of the world known ('o r it s unparall el hi storical heritage. Being located on the 
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edge of Afri ca and near to the Middle East, Ethiopia is a real ground for cultural and 

natural diversities. This ancient civi li zed and unique country is defined by its own 

preserved hi story. cu lt ural and. natural touri sm attractions (Amin and Will ets, 1996). 

The divers ified touri sm resources of Ethiopia are categorized by Tour Consult 

Internat ional (1995) as : Geological Attractions, Wi ld Life, Cradle of Mankind, History, 

People and Culture. 

Despite these facts, Eth iopia has benefi ted less form the tourism indust ry. The country 

has able to attract 330,000 internationa l tourists during the year 2007 (UNWTO, 2009). 

Based on Mini st ry of Culture and Tourism, tourist statistical repolt the above number is 

registered the highest. 

On the other hand countries of A fri ca with less diverse tourism att ract ion have managed 

to attract sign ificantly high amount when it compared to Ethiopia. For example, Egypt 

with seven world heritages and with onl y one dom inant tourism attraction segment that is 

history has catering hi gh amount of international tourists every year. Kenya, dominantly 

on natural attraction on ly, has ab le to administer 1,644,000 the year 2006. In implicit ly 

this shows that Ethiopia is lacking ab ility to utili ze its tourism potentials. 

Many countries in the world are usi ng thei r cultural past to meet the ir 21 st cent ury 

economic needs. Several countries are using their natural and other resources to enhance 

their recent development. [n a similar way the Ethiopian Government puts tourism among 

others, in the Growth and Transformation Plan IGTPI as an instrument of earn ing and 

conservin g foreign exchange fo r the economic growth of the country and creating 
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ex tensive employment opportunities for wider distribution of income, pm1icipation of 

decision making, etc in short for social welfare of the count ry (GTP document,2010). To 

this end the tourism industry should be propped up by wel l capacitated tourism service 

giving human resources. 

The Government of the Federal Democratic Republic of Ethiopia therefore, appreciating 

the problem of tourism sec tor service giving human resources capacity limitation and has 

working to overcome the serious aptitude limitation observed in the indust ry. Today, in 

the count ry uni versiti es, colleges, and inst itutions are giving training in various fi elds at 

higher, midd le and basic levels. And efforts ha ve made to swell and strengthen researches 

and consultation on the touri sm service giving sub-sectors. The human resource 

development programs have expected to guarantee at li st the minimum levels of 

competency from the educa tional and training systems (Tourism Development Policy, 

2009). Mini stry of Education also has clearly stated that training institutions serve as 

centers of technology accumulation and researches (Ethiopian National TVET Strategy, 

2008). 

In spl it of thi s fact; the researcher's pre-research survey in training inst itut ions on the 

tourism training programs are exhibiti ng shortage of capacity, skill s, attitude, fac ilit ies 

and technology. So, they are producing incompetent graduates for the labor market and 

thc tou ri sm services rendered are fa r below the ex pected standards. This study IS 

therefore, designed with the aim of contributing a better assessment of the situation 111 

thi s stare and fills the exist ing theoretical and empirical gaps. 
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1.3. Objective of the Study 
1.3.1. Genrnll Objective 

The overall objective of the stud y is to assess the challenges of tourism training 

institutions and the tourism education and training on quali ty touri sm service deli very. 

1.3 .2. Specillc Objectives 

Assess the human resource development and the status of se lected to urism 

training institutions in terms of capacity, curriculum, and qual ity of trai ni ng. 

Identify the shortcomings in rendering quality touri sm services. 

1.4. Research Questions 
What are the major challenges of tourism related educat ion and train ings? 

Does tourism re lated education and trai ni ng exhi bit capacity, skill, attitudinal, 

facility and technological gaps? 

What are the negative effect the capacity, skill , attitude, facility and technological 

gaps on educat ional and train ing inst itutions has created on the graduates, 

stakeholders and cllstomers of the sector? 

1.5. Significance o f the Study 
The study has assessed the li mitat ions of tourism education and training 111 tourism 

related institutions. Thus, the study wil l have the following significances: 

Provides recommendations that could help policy makers and planners 10 develop 

strategies 10 address the problem. 
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Would serve as an important feedback to tourism related ~ducat i on and tra ini ng 

institutions about the const ituents fo r tourism related traini ng. 

Initi ates others to rai se quest ions about underpi nn ing factors that affect quality 

tourism service delivery. 

Provides addi tional empirical ev idence fo r other researchers in the future. 

1.6. Scope of the Study 
Thi s study foc uses on assess ing the challenges of tourism related educat ion and train ing. 

It intended mainly to indicate the li mitations exhi bited in tou rism educational trainings. 

Thus it is limited to tourism related educat ional institutions, former graduates of touri sm 

tield of study. tourism enterprises customers, and stakeholders. 

1.7. Limitation ofthe Study 
Cha llenges of to urism related education and training assessment was done on one 

( university in SNN P region, one tourism 'Center of Excellence' , fo ur selected TV ET 

institutions and to urism servIce glVll1g enterprises found 111 Addis Ababa because of 

til1ancial, time and labor constraints. 

1.8. Organization of the Thesis 
The thesis is organized into five chapters. The fi rst is introduction which has seven 

subsec tions. Background. statel11ent of the problem, object ive, research question, 

sign ificance of the study, the scope of the study, and the limitat ion of the study are part of 

the introduction sect ion . Chapter two acq ui res review of related literatures and conceptual 

fral11 ework . Chapter three is about description of the touri sm education approach in 

Ethiopia and methodology. The fo urth chapter is abo ut result and discuss ion of to uri sl11 
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related educational training and exhi biti ng shortcomi ngs. Major findings, conclusion and 

recommendations of the study are presented in chapter fi ve. 
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CHAPTER TWO 

REVIEW OF RELATED LITERATURE 

2.1. Travel and Tourism 

2.1.1. Setting of Trave l and Tourism 
Until the early ni neteenth century the word "touri sm" did not appear in the Engli sh 

language. As many scholars agree, it is a recent phenomenon even though travels for 

trade and business included in the acti vi ty of tourism; tourism is still comparative ly fresh 

expe ri ence. In the previous era tour was more closely associated with the idea of a 

voyage, pilgrimage, or theatrical circui t (Burhart and Medl ik, 1981). 

Recently, tourism IS ex tremely practiced and dominating the servIce sector 111 most 

countries of the world. It is not only most practiced act ivity but also the most conformist 

sector tilat demands the contribut ion of an economic, social, cultural, and environmental 

nature. Thus, it is mostl y quoted as multifaceted and mul ti sectored activity. Another 

frequen tly raised point together with its multi sectored nature is the diverse representation 

of tourism resources. Maj or icons and attractions in one country may be minor, ex tinct or 

even not exi sting in another country (Lickori sh and Jonkins, 1997). For example, safari is 

a major tourist attracti on in Kenya and Tanzania, in Egypt the main to uri sm attraction is 

history. Casino hotels and gambling faci li tates are major source of tourism activity in Las 

Vegas, in Eth iopia such facilities are not developed as attraction of tourism . 
I. 

The alorementioned poin ts have reasoned many intellectua ls to submit to tourism sec tor 

rather than tourism industry even though the express ions are used interchangeably (Ibid). 
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2.1.2. Definition ofTollrism 

Touri sm is a sector of an economy that has not yet acquired its own single de fini tion . 

T'his is because there are countless difficulty in spott ing the tourism sector and 

incorporati ng all considerat ions in a sa le definition. 

Without sophisticating themselves on difficulties of having one defin ition , most people 

perceive it as the act of trave l fo r predominantl y rec reational and leisure. Thus, before 

defi ning tourism, it is advisable pointing out the differe nce among leisure, recreation and 

tourism. Because, the ava ilability of leisure and recreation are vital components for the 

growth of tourism in recent time (Roday, et aI., 2009). 

Leisure is most often regarded as the measure of time, the time remaining after work, 

sleep and essential house hold , or personal chores have been completed. It is the time 

nva ilable for do ing as one chooses or di scret ionary time (Baker, 1994). 

., Thc acti vit )' of touri sm tend to grow due to the ex istence of ample leisure time which is 

facto red by reduced worki ng hour, technological development and improvement of life 

standard thi s phenomenon of advancement fo llowed by conducting of holiday with 

payment (Ibid). 

This in turn is fac ilitating the birth of recreat ion. Recreation is the wide verity of activity 

undertaken during leisure ti me. Recreat ion activity may be participatory like playing 

sports, sightseeing, hiking, skat ing, etc or non participato ry like exploring the world, 

through internet. books. te levision, radio, fi lm, home, and publ ic enterta inments (Ibid). 

When we come back to tourism; it is regarded as an extreme fo rm of recreation that 
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involves longer time of periods, fac il itators, long distance trave l and often overnight stay, 

is in it ( Roday, ct al. ,2009) .. 

One of the ea rli est defin itions of tourism which was started by Hermann Von Schullard in 

1910 is, "sum total operators, mainly of an economic nature, which directly related to thc 

entry, stay, and movement of fo reigners inside and outside a certain country, city, or a 

regio n" (Jitnedra , 2007). 

"Tourism is the temporary, short term movement of people to destination outside, the 

places where they normally live and work and their activities during the stay at each 

dest inat ion. It includes movements for all purposes" is another definition set by Touri sm 

Society of England in 1976 (Ibid). 

McIn tosh, et aI. , (1995) define touri sm as "the sum of the phenomena and relationship 

ari sing from the interact ion of touri sts, business suppliers, host governments, and host 

com muniti es in the process of att racti ng and hosting these tourists and other visitors' the 

definition recognizes four different components: the tourist, travel related service 

providers, governments that control policy over tourism, and the people who live in the 

visited area. 

The Economic Impacts of Touri sm of WTO is defined tourism; "Tourism is the activity 

of persons traveling to and stayi ng in places outside their usual environment for not more 

than one consecutive year for leisure, business, or any other purpose." 

Cooper. et al. . (1996) cited Matheson and Walls definiti on as the most appropriate 

because it includes the essential elements of tourism act ivity. They define tourism as "the 
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temporary movement to destinations outside the normal home and workplace and the 

acti vities undertaken during stay and the facilities created to cater for the needs of the 

to uri st". 

Most tourism defini tions are inclined to the demand side of tourism activity than the 

supply side. This is just like as defining health care from the point view of sick people 

on ly (Ib id ). 

The supply side is dete rm ined by the attractions as natural and cultural resources usually 

created and run by communi ties (Meintash and Goelder, 1986). 

Transportation fac ilities and services supplied by commercial firms or publicly owned 

and infrast ructures like hotel, restaurants. stores, etc., together with the hospitality 

reso urces as the recruiting and tra ining of staff for various elements is a critical one 

(Ibid). 

Factors tha t influences demand is normally found within touri st generation countries. 

Knowi ng and analyzing this helps for tourism planning too. Analysis of tourism demand 

has three stages: historical which relate to country, current demand patterns, and future 

potenti al. The historic and current are ab le to fram ework the future development and 

market opti ons (Leonard and Carson, 1997). 

But there is usua ll y rai sed debate as to whether there issue of demand should take place 

before or after the issue of supply fo r the definition and planning of tourism. Most 

countries have tourism suppl ies i. e. touri st attractions which are acknowledged by 

accessibilities and amenities otherwise demand may not be reali zed (Ibid). 
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/I simple three rold approach of' tourism system has formed out by Leaper, helps to fi gure 

out the demand and supply side of tourism. The model also helps to view the region 

demand and supply side in tourism. 

Trave ler Tourist 

Generating Destinati on 
Trans it Route Region Region 

Region 
" 

.. Environments: Human, SOC IO cultural , economical , technological, Physical , polit ical, lega l, etc. 

Location or: trave lers, touri sts, and of the travel and tourist industry. 

Figure 2: Basic Tourism System (Source: Cooper, et aI., 1997) 

The geographical elements of Leaper" s th ree fold approach explained as: 

II Traveler generat ing region: represents the generat ing market for touri sm. It has 'Push' 

factor to st imulate and mot ivate travel, so the traveler or tourist searches for information, 

conduct booking. and departure. 

Touri st desti nat ion region: engines that "pull" visitors. This region creates demand in the 

generat ion region by providing the supply. Thus, this is the "sharp end" of touri sm 

because. The destination is the place most notice ab le and dramatic consequences of the 

system occur. 

The trans it route region: there is always occurrence of interva l that the travele r's sense 

they have depart their home region but have not yet reach to the destination. Such 
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travelers are in transit route regions. Transit route regions stands for shol1 period of travel 

routes on the way to dest ination and intermediate places that could be visited through. 

Murphy's model figures out the psychological factors that plays role for demand as 

motivation , perceptions, expectations, supply provision of experience, acquIrIng of 

capital and having resources [attraction]. He also clea rl y indicates the role of 

intermediari es as a market place (Cooper, 1997). 
(. 

2.2. Components of Tourism 
The products and services of tourism fall on the three components of tourism, namely 

attraction, access ibility and amenities, which are termed as three A 's/3A's (Burhart and 

MediiI-;. 19H I ). 

Attractions: are the most important component in the tourism product and servIce. 

Tourists and travelers are motivated by the tourism product and serv ice of attractions. In 

(J the absence of attraction the re might not be the activ ity tourism (Middleton, 1988). 

Attraction is resource that is controlled and managed for the enjoyment, amusement, 

entertainment and education of visiting public. 

Midd leton group this resources as man-made attractions like festivals, culture, religious 

places. events, arts and other and natural attractions li ke mountains lakes, seas, parks, 

beaches, scenery and other nature related resources. 

Walsh, Heron and Steven (1990), on another hand explain the attractions from the point 

"iew of Ihe customer need. They put att ractions as provider of fun, pleasure, experience, 

lesson to customers by spend ing their leisure time. 
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Accessibility: transport is the hea rt of tourism because tourism is the outcome of travel. 

Transport links home to destination, accommodation, attraction and all other necessary 

trips. Air transport , water transport, and surface transport are the mode of transport that 

takes the highest expenses of trave l cost and determine the quality of the tourists 

ex perience (Roday, et aI. , 2009). 

Hi storicall y the growth of mode of transport, economic prosperity, and travel show direct 

relat ionship The capacity of transportation modes influences a lot for fac ilitating or 

hindering the growth of touri sm acti vity . 

Accommodation: travels are break fo r the provision of amenities. Lodging /the place to 

sleep/ and catering /the place to feed/ make trave l real. 

Lodging and entering are the bnsic needs of trave lers in tourism activity even though in 

some countries, accommodation is categorized as a separate industry as hospitality. But 

fo r most countries of the world hospitality and tourism industry is tied by the commercial 

part as the li gure shown belo\\·: 
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Institutional/ 

Welfare catering, 
e.g. hospital 

Other 
accommodation 
services, e.g. 
studen ts' hostels 

Commercia l 
Accommodation 
Services, e.g. 
Hotels 

Co mmercial food 
and beverage 
operations, e.g. 

restaurants 

Figure 3: The Relat ionsh ip of the Hospital ity Industry and Tourism (Source: Beaker, et aI. , 1994) 

2.3 . Economic Importance of Tourism 
Tourism is needed by al l developed, developing and underdeveloped countries because of 

its significant economic development. The major economic importance of tourism 

includes : 

Employment: Tourism related jobs can touch many part of the economy as transpo rt 

sector, recreation sector, hospita lity sector, manufacturing sector, travel and tour 

operations, etc , Thus, one of ten employees worldwide is employed by tourism industry 

(Stephen , 1992).Tourism employment has capacity to generate direct, ind irect , and 

induced employment (Rodays, et ai., 2009). 

The employment of tourism desired human-to - human interaction so it is highly labo r 

intensive ind ustry . Skilled, semi- sk illed, and unsk illed labors can engaged on the touri sm 

service deli very. Hence, it can reach for vulnerab le and unemployed sector of the loca l 

community (Leonard and Carson, 19970). 
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Tax Revenue: Tourism has direct and indirect taxations sources. Taxes from attraction 

entrance fee. runn ing of tourism estab li shments operation of casino, etc are sources of 

direct taxes. Taxati on from airline ticket, etc are on hidden taxation that to urists are not 

direct ly aware of it (Lickeri sh and Jonkins, 1997). 

Foreign exchange: Tourism is export that earns high amount of fo reign exchange 

wi thout reduc ing nationa l resources and without transferring real/tangible materia ls. 

Therefore, touri sm is termed as invisible export (Ibid). 

Rural deve lopment: Ecotouri sm is becoming the most accepted form of tourism because 

of the participation of host community; undeveloped rural areas benefi ted and ab le to 

minimize vi lIagers migration to urban sl ums (Roday, et aI. , 2009) . 

Improved infrastructure: Infrastructure deve lopment can be stimulated by touri sm. 

Transportation's infrastructures, attraction development, and accommodation 

o 
construc tion with their components as water, sanitary systems, west disposal, etc improve 

the living standard of the host community, too (Mathieson and Wall, 1998). 

Increas ing Gnp: According to report form WTO (2008), international and domesti c 

tourism together can make up to ten percent of the world 's Gross Domestic Product 

(GOP). Actually the percentage varies from individual countries (I bid). 

f. 2.4 . Quality Tourism Service 
Service qua lity has competitive advantage in tourism because it fulfi ll s the customers' 

perception and expectation . Repeated business can be ga ined and guarantied in touri sm 

only on Qual ity of the Experience (QOE) . Thus employees should not only performer to 
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meet customer expectat ion but also stri ve to exceed their expectations (Goledner and 

BrentRitchie, 2009). 

Each tourism service provider should able to make a world of difference in the minds of 

guests di stingui shing between excellent and poor service. This is because people in 

tourism service deal di rectly with their customer face-to -face ongoing basis (Dittmer, 

1997; Ford, 2000) . 

Quality of se rvices and level s are already imaged by the customer. [fthe service meets or 

exceeds those expectat ions, the customer is sati sfied. By applyi ng Total Quali ty 

Management (TQM) or some use the term Service Quali ty Management (SQM) 

opportuni ty of transferri ng a first time customer to loyal customer is achieved in tourism 

industry. It means business is repeated and susta ined. The quality of service, in general 

and in to uri sm service del ivery in part icular, is critical in the success and surviva l of 

tourism industry (Ibid). 

2.5 . Tourism Education, Training, and Capacity Building for Quality 

Tourism Service 
Externally, tourism employees have a powerful influence of the traveler public as they 

represent the industry in public 's eye. Employees should be trained to be courteous, 

respectful , and he lpful to guests. Little things make a big difference, and the attitude of 

frontl ine employees can build up or distort Ibreak reputation of tourism sector and 

tourism planners and developers endeavourers (Goeldner and BrentRitchie, 2009). 

In tourism the human resource issues and service de li very goes hand in hand. According 

to Ballin (1990) as cited by Stephen (1992), tourism can be conceptual ized as a client 
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purchasing the skill s of se rvtce and commitment (atti tude) of a rage of human 

contributors to the experience that they are about to embark upon. 

To th is result the human resources should be shaped by education and training. This is 

because educat ion is designed to equip somebody to be capable /knowledgeable/, ski llful , 

committed and ct hical (E thiopian TVET policy, 2008). 

As Goeldner and BrentRich ie (2009) tourism skill, attitude and ethics: in short tourism 

k.nowledge [capacity 1 are built through education and training. Education and training are 

the life hlood of quality tourism service. The most successful Walt Disney World Resort 

recognize this and put employees training as "Train your employees, then train them 

some more" for the principle of quality hospital ity management (Ford, 2000). 

2.5.1. Issues Raised on the Tourism and Hospitality Education 
We already know that touri sm is a high ly mu ltidimensional industry which almost lacks 

o solo description. There is no consensus between government, industry, and academics as 

to what really buil t up the tourism industry. Thus, if the tourism sector and it s functioning 

are not fu ll y in compasses and stated clea rly, the endeavor of that sector in respect of 

training and education arc difficu lt to bear on defining comprehensively (Cooper, et aI., 

1996) 

Geography. hi story, sociology, psychology, anthropology, agriculture, business 

management. marketing. law. political science, economics, education, literature, 

architecture. public hea lth and others has evo lved to form touri sm as an academic 

discipline. It can be studied from the perspective of any of these disciplines. Different 
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perspective creates uncert ainty and makes tou ri sm as a field of study make complex and 

requires an interdisciplinary approach (Sunetra, et aI. , 2009). 

Th is makes most tra iners face problem when they are dealing especially with new 

students to tourism at all levels of tourism educat ion. Because of this amorphousness, it is 

usual to fi nd touri sm related into unrelated department and tagged to unconnected 

courses. In the opposite someti mes pu t as ide from related and importan t courses. Thi s 

repl ication goes to the to uri sm trainers, too. It is not uncommon to realize hospi tali ty and 

tou ri sm educators lack respect which is awarded to teachers and lecturers in other 

disc ipl ines (Cooper, et aI. , 2009). Amoah and Baum (1997) put the result of survey done 

in 1992 by Nat ional Touri st Organ izations that chefs have experiencing mediocre 

perception worldwide in the mi nds of many profess ionals and the same goes for their 

tra iners. In a similar view they are not enjoying academic hierarchies as lectures, etc as of 

other fi elds (Cooper, et aI. , 2009). 

It is also noticed, unlike more es tablished disciplines educators are drafted from another 

course for the teaching of tourism or experts from other di sc iplines are blocked in the 

invo lvement tourism educat ion. Such seen is common because of the immaturity of 

tourism as an area of study. Tou ri sm has been viewed by the academ ic world in general 

as a reliabl e subiect in less than half a century. 

Another critical issue that fired back on touri sm education is the industry's inability to 

absorb the number of graduates to the job market in time of recession and law tourism 

seasons. And sim ilar problem is the industry's prefers to take in graduates from matured 
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fields of studies with basic transferabl e skills that can then be trained to take roles within 

the tourism industry. The above problems are further fueled up by the drooping of 

industry experienced educators especially on the lower levels of educational hierarchy 

tend to back to tourism service sector. In short, the exhibited realities in tourism ancl 

hospitali ty educational departments are far from perfection (Ibid). 

2.5.2. The Evolution/ Historical Influences of Tourism and Hospitality Education 
o It is ve ry difficu lt to sight exactly when tourism education really began. Different 

interested groups are pulling and pushing its beginning of tourism education to different 

dec ided some scholars cited the training courses of chefs and waiters at early 1900 as the 

beginning oftourisl11 education. Others trace 1950's training delivery for ticket and travel 

agency staffs as the beginning but still others point to mid 1960's when the study of 

tourism began to emerge as a separate domain for hotel management courses. In another 

spheres geographers and economists also claim that their subjects have always included 

() fo r the study of to uri sm and it was out of these subjects that tourism has began to emerge 

as a separate academic education (Cooper, et aI. , 1996). 

Whatever the case or the decade may be of the beginning of tourism education, there is 

one undeniab le thing that somebody can easily understand, that is tourism is the new 

comer to the academ ic world. 

Education is the major platform for the deve lopment of human capital fo r the tourism 

industry (Ril ey, et aI. , 2006). Even though 1970 's ancl 1980 's tourism courses were not 

actual ly appeared even in developed countries. Because of lack of frame work the public 

sector attempted to standardize and control the education especiall y of 1970's and 1980 's 
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(Cooper, et al.. 1996). As touri sm becomes more commercial, tourism education has 

shaped on to meet the need of more managerially oriented education (Ri ley, et aI., 2006). 

As Cooper, et aI., (1996) tou rism as an academ ic subject has ex hibiting three di stinct 

ways of development as: vocational spectral, industry application, and within other 

disciplines. 

As tourism education matured the profile rai ses and degree and specialist course like 

business, law, marketing, urban and regional plan, agriculture, ecology, geography 

economics. po li tical sc ience. psychology, etc have come on the subject and the number of 

studen ts enro lled on tourism education has increasing on recent times (Ibid). 

2.6. Administration, Capacity, Curriculum, Skill, Facilities, Ethics and 
Attitude fo r Touris m Education 

2.6.1 . Ad ministra tion 
The word adm inistration is derived from Latin admini stratio-a compound ing of ad which 

means "to" and ministrate which means "give service". Administration is a process that 

needed important deci sion making to organize people and other resources so as to direct 

ac tiv ities toward common goals and objectives (Robbins and Cou lter, 2002). 

The three approaches of adm inistrations are assembled by Lnenbury and Ornstein (1991 ). 

They are: 

Class ical ad mini strati ve approach is organ izat ional theories and principles that 

emphasis on effic iency and focuses on the task. 
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Human Relation approach is a kind administrative approach that stresses 

producti vity and desired result can be gained through human-social filctors. 

Behavioral Science approach believes on the integration of both the classic ists' 

rati onal economic model and the human ratioists' social model. 

They additionally put the expression of one prominent educator as "there is no reason 

why schools cannot be run like businesses while keeping an eye on accountability .... We 

need to look toward business for insights on managing schools. Principals should re-

evaluate and combine management and academic skills, and instill pride in their 

consumers [students]." They fu rther suggest Japanese management theory z instead of 

theo ry x and theory y. The widely known theory x and theory y foc us on the personal 

leadership styles of individuals whereas theory z is concerned on the culture of the whole 

organi zat ion. The later strives to put the organization together and managed by involving 

o lo ng term employment, consensual decis ion making, individual responsibility, slow 

evaluation and promotion, an informal control system with exp licit measures of 

performance, moderate ly specialized carper paths, and extensive commitment to all 

aspects of the employee's life including family. 

2.6.2. Capacity 
The term capaci ty has many different meanings and interpretations depending on who 

l 
uses it and in what context. For example, Merriam Webster defines capacity as "the legal 

competency or fitness; the potential or su itabili ty for ho lding, storing, or accommodating; 

all individual's melltal or phvs ical ab ility; the facil it y or power to produce, perform, or 

deploy" (Merriam Webster on line, 2009). Linnell (2003) has given a definition of 
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capacity suitab le for our discuss ion, "Capacity is an organization's abi li ty to achieve its 

mission effectively and to sustai n itself over the long term. Capacity al so refers to the 

skill s and capabilities of individuals ." 

In the context of public po licy[ including of educational policy], Lane and Wolf (1990) 

have defined capacity as the abil ity to govern, which rests on the human resources of 

gove rnmenta l agencies - the people who parti cipate in and enable the process of 

governance i.c. their co llec tivc memory, commitment, technical pro fic iency and program 

competence. Given that school admin istrati ve capacity rests on human resources the issue 

of moti vati on, atti tudes and performance are criti cal. Capacity is plai nl y defined as 'the 

ab ility to perform appropriate tasks' . Implying that capacity is task performance i. e. what 

is required to achieve purposes effect ive ly. effi cientl y and sustainable either at individ ual , 

group, community, organization or govenunentallevel (Hi ldebrand and Grindle, 1995). 

Another fundamental defi nition: "Capacity can be de fined as the ability of indi vid uals 

and organiza tions or organizational un its to perform functions effectively, effici ently and 

susta inably. " (UN Publicat ion on Capacity Assessment and Development UNDP, 1998). 

The defin ition has three vital fea tures: 

It shows that capac ity is not a pass ive state but is part of a continuing process; 

Guarantees that human resources and the way 111 which they are utili zed are 

cen tra l to capac ity development; and 

It reqUlres that the overa ll contex t wi thin which organi zations undertake their 

funct ions will al so be a key consideration in strategies fo r capacity development. 
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Capacity is the authori ty of something - a system, and organization, a person, to perform 

and produce properl y. The stated fact holds true for tourism education, too. 

2.6.3. Curriculum 
Curriculum is defi ned JJ1 so many ways based on the ap proach Ornste in and Hunkins 

(2004), Comp il e the definition ofsomc scholars as: 

Tyler and Taba define curricu lum as "plan for action or a written document that includes 

strategies for ach ieving desired goals or ends." Saylor defines curriculum as "a plan for 

provid ing sets of learning opportuni tics fo r persons to be elected ." Pratt on his part pu ts 

curricu lum as "curriculum is an organi zed set of formal education and/or training." Wiles 

and Bondi express curricu lum as "a Four- step plan invo lving purpose-design-

implementat ion and assessment." 

Curricul um also de fi ned from the point view of experiences of lea rners in school or 

outside as long as the expenences conducted IS planned. In this category Well and 

Campbell defi ne curricu lum as "all the experiences [learners] have under the gu idance of 

teachers." Eisner states the curricul um as "a program [the Schools] offers to its students; 

it is range of ex periences a [student/trainer] has within the schoo!." In the same way 

Marsh and Wi ll s view curri culum as "all the experiences in the [educational institution] 

which are planned and enac ted." 

l /\pan fro m the above two catego ries Ornstein and Hunkins (2004) put the third view that 

fai l on the two extremes. In this poi nt of view curriculum is perceived as "a system 
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dealing with people and the processes or the organization of personnel and procedures fo r 

implementing that syste m" wilh ncxible or non-nexible approaches of implementat ion, 

McNeil (2000) puts the conceptions of curr iculum by class ifying 111 to four majo r 

classes: 

Humanislic cu rri culum Ihat pro vide personally sati sfy ing experiences for each 

o students. 

Social reconstruction curriculum that stress societal needs over individual 

interests. 

Technologists' curriculum IS to up scaling the technological process and 

ach ievement. 

The academic curricul um is the introduction of subject matter disc ipl ines 111 

o organized fi elds 01" sludy to learners. 

In all cases there is one common phenomenon in curri culum as a whole including touri sm 

curriculum thai is curriculum needs profound planning. 

2.6 .4. Skill 
Ski ll is described as an ab il ity and capacity acq uired through premeditated, systematic, 

and persistent attempt to efficiently and adaptively perform compound functions by 

relating cognitive ab ility , lechnical ab il ity, and/ or interpersonal approach (CERT, 1987). 

Thus skill is a leal'l1ed competency to carry out prearranged outcome with lowest alllount 

of time and energy. 
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As Green (20 11 ), gives detai ls of researches as data shows that different ski ll levels have 

large economic effect s for individual s, employers, regions and enti re nat ional economics. 

People need skills in order to play role in a modern econol11Y and to obtain their place in 

the advanced society of the 215\ century. 

CERT (1987) states hospitality as "a l11atter of finding out what the guest wants and then 

providi ng it in a li'iendly and effi cient l11anner", then indicating cOll1mon hospitality sk ills 
l' 

as: 

Salesmanship/ sell ing ski ll 

Handling complaints skill 

Handling compliments sk ill 

• The skill of how to handle "Awkward" guests/tourists 

o 
The sk i II of how to wo rk as part of a team 

[Departmental specific procedural ski ll] 

2.6.5. Facility 

In the late 1960s in the United States of American the term faci li ty management was used 

to outsource card transactions to a specialist provide r. Afte r that faci li ty management 

institutes are nou ri shing first in USA and then throughout the wo rld (Scott, 1971). 

Competency is emergll1g as an important Issue because it has a direct relationshi p 

between individua ls and jobs. This is because co mpetency IS a way to practice some 
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knowl edge in a particu lar contex t. Competency is not just knowledge and sk ills but it is a 

combination of several other elements and among these elements faci lity is the one (lbid). 

Thus in recent time, the bu ildings ' internal and ex ternal fac ilities , the employees' un iform 

even together wi th the color. the systems used, the technologies installed, equipment , 

too ls, etc, are becoming the symbo l of their business. Tou ri sts in leisure ti me, travelers in 

bus iness, students at any level and human beings in general need secure and comfortable 

environment. Thus hotel, motel, restaurants , and lo r any kind of enterpri se ex pected to 

provide security and comfort to their customs. To create these fell ing service providers 

are usi ng the buildings' des ign and layout, equipment, install ed technologies, tools, in 

general the fac ilities in the bes t way. 

Stipanuk (2002) has farther strengthened the afo resaid points by providing research 

find ing and has stated it as: "Chi ldren who can ' t yet read have no trouble identifying their 

favo rite quick-service restauran t at 300 yards from a speeding auto." This is an indication 

of the st rongest impact of good service in the mind of human beings and for such kind of 

service facil ities in the organization shapes the services by enhancing the service 

providers' efficiency. 

Hence, successful mangers are tend to call the budget allocated for fac ili ties, design and 

layout. environment care. renovation, energy saving, etc as a guard for customer 

satisfacti on and employees' producti vity than ca lli ng it cost. Th is same pr inciple works 

not only for tourism enterprise but also for all kind of enterprises including educat ional 
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inst itutions. This is because indust ry growth largely comes as a result of additions to the 

number andl or size of facilities (Ibid). 

The kind of building, equipment, tools, technol ogy, systems, etc define not onl y the type 

of facil ity in an organization but also the level of customers and employees comfort and 

the qualitv of service rendered and received (Ibid). Accordingly. in higher educational 

institutions manag ing of constraints of students. fac ulty and institut ional fac ilities bridge 
( 

the gap between the competencies required to the competency of the trained students 

(Frederickson and Pratt, 1995). 

2.6.6. Ethics 

Stephen (1992) defines eth ics as "Ethics is the Science of judging spec ifical ly human 

ends and the relationship of means to those ends and it studies the impact of acts on the 

good of rhe indi vidua l, the firm, the business cumlllunit)" and society as a whole". The 

link between ethics and hospita lity [hospi tality education] is strong because vital issues in 
o 

thc hospitality or tourism industry as of 'being hospi table ', 'truth-in-menu' , 'cases of 

overbook ing' , ·west di sposal', 'work load' , ' minimum wage', 'p rivacy of guests and 

employees', 'safety and security of guests and employees', 'equal opportunity on 

employment and hospitality services ' , ' conformance to standards' , etc have strong ethi cal 

components in add ition of being operational , technical, finan cial, or promotional in 

nature. 

In educational inst itutes of tou ri sm in parti cu lar and other academicals fi elds in general 

ethics is the quest of the ti me. Bottery (1992) associates the unethical environment of 

ed ucational institution as a game described as follow: 
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Imagine an unusual game af soccer. In this game, instead of the pitch 

being oblong, the pitch is round Instead of there being just two goals, 

there are a number of different goals, dOlled all around the edge of 

the pitch. The players do 110t stay the same throughout the game, but 

keep changing, sometimes leaving to play on another pitch at a 

moment 's notice. The coaches who train the players also have 

different tactics and tend to change their mind as to which goal their 

players should shoot into. Even when the child shoots into the goal 

ond scores a goal, it is not always certain that goal will count for 

anything in the ovardl game. So even the rilles governing the game 

change and sometimes this information is not velY well 

communicated. To make mailers worse, the referees change as well, 

so YO ll can never be sure that the same rules will be implemented in 

the sallie way, ass liming that they stay the same longer el1ough/or you 

to get 10 grips with Iheill. Imagine that YOll are givell the task of 

organizing and running such a game. How wauld you go abollt it ? 

When ethical communication is absent, many management positions in schools [or any 

other areal are ru nni ng their task in a ve ry similar way as the above descri bed game. 

Then time lo r contractive activities has passed by managing crisis and deleting errors. 

And instructors and/or employees in non-ethical organizations forced to " lower their head 

to pull the cart, instead of rai sing the ir heads to look at the road. And if one does not look 

at the road. who knows where it may lead?" ([bed). 

Service excellence demancied servers who are technically sk illed in their craft, 

experienced , educated, matured, and most of all ab le to hold ethical performance in any 

circumstance (S tephen, 1992). And such determi nation enhanced by ethical education 

and managcmcn t. 
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2.6.7. Attitude 

Les ter (1998) describes attitudes as "evaluation of ideas, events, objects, or people. 

Attitudes have emotional, cogni ti ve, and behavioral components". Lahey ( 1998) defi nes 

atti tude as "beliefs that predi spose us to act and feel in ce11ain ways." Morgan et aI., 

( 1986) se t "attitudes are simpl y expressions of how much we like or dislike vari ous 

things. They represent our evaluations-preferences-toward a wide variety of [ideas, 

( , profession, etc] objects." 

At titudes are formed though paIrIng of somethi ng desirable or undesirable with the 

obj ect , encouragement for good and discouragement fo r disfavored, and observing others 

by of being punished or reinforced for particular behavior (Lester, 1998). 

2.7. Tourism Training and Education in Ethiopia 
Fuller (1969) after assessing hotel standard and staff sk ills has reported by a title called 

"Hotel Training in Ethiopia". The report states "it is easy to stress the negat ives of the 

o [touri sm] services", he added "most problems were of service which could be traced to 

misunderstood of requests through lack of knowledge of English and in adequate craft 

skill s". Hence. he has recolllmended vocati onal sk ill development , training, and 

supervision for hotel personnel's . 

Knowing this, in the 3rd fi ve year development plan of Emperor HaileSilasse (I) regime 

and Ethi opi an Tourism organi zation (ETO) under it. gave priority for the establishment 

of hotel tra ining school (AyaklV. 2009). 

In the year 1969 by renting fo ur rooms from Ras Hotel, the hotel training started under 

the supervision of Ministry of Commerce, Industry and Tourism. In the same yea r August 
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18, 1969 the first hospitality and tourism training school in the history of Eth iopia started 

by the name Catering and Tou ri sm Training Institute by four teaching staff and Israel i 

Di rector ( Ibid) . 

The CTTI was reporting directl y to the minister of Commerce, Industry and Touri sm and 

was also support ed by Ethiopian Tourism Orga nizat ion (ETO). The adm inistration was 

conducted by a Di rector and Board of Directors from di fferent coord ination of Mini st ries 

and Hotel and Travel Associations (Ibid). 

CTTI was the onl y hotel and tourism tra ining and educational publ ic institute since 200 1. 

Recently seven public universities have opened tourism and/or hotel educational 

programs and among them the two uni versities provide post graduate education. 

Name of Un iversity Field of study Award 

Addis Ababa University Tour ism and Development 2nd degree 

Gonder University Tourism Management 151 & 2nd degree 

Hawassa Uni versity Hotel Management I S( degree 

Axum Uni versity Tourism Management I s( Degree 

Adam University Tourism and development I s ( degree 

Arba Minch University Tourism Management I S( degree 

Madwalabu Uni versity Touri sm Management I S( degree 
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At national level technical and vocat ional training has been rendered in four regions 

Amhar, Oromiya. SNN P and Tigray and in two city administrations Add is Ababa and 

Di re Dawa. According to the informat ion got fro m Dire Dawa Tourism Agency, the 

attempt which is conduc ting in Dire Dawa does not show sll ccessful outcome and is in 

the way to reo rganizing it aga in. 

TVET's Filed of Hotel & Tourism Specialization 

From the Academic Year 2009/ 10 (2002 E.C) to 2011/12 (2004 E.C) 

Hotel Management I Leve l 4 I 

Food & Be\'cragC~Ommodlltion wing 
, ,..---, 

Tourism managemen~ Level 4 

~ 
Tourism wing 

Food preparat ion Level Front officeireception Tour &travel operatio Level 

1103 1 103 
Food & beverage service '--_----' Housekeeping & Laundry Tour guide 

Figure 4: TVEr s Filed of Hotel & Tourism Specialization 

(Sou rce: TVET curri culuJ11 , 2009). 
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TVET's Fi led of Hotel .Ik Tourism Specialization 

New Curriculum Starting from the Academic 2012/13 (2005 E.C) 

Hotel & Hospitality Managemen tl Level5 I 

* 
Tourism management B 

* Food preparation. Supervision ILevel 4/- Tour & travel 

Superv ision Food & beverage service, 

Leve t 4 Front office, 

Travcl agency 

Food & beverage service, Tourist guide 

Housekeeping & Laundry 

Food production 1 from level I to level 3 1 

() Figure 5: TVET's Filed of Hotel & Touri sm Special iza ti on 

(Source: TVET curriculum, 201 2). 

In Ethiopia Educati on Sector Development Program (ESOP, IV) set the goal on the GTP 

as: "produci ng democratic efficient and effective, knowledge based, inspired and 

innovative citizens who can contribute to the realization of the long term vision of 

making Ethiopia in to a Middle Income Economy" . On the GTP quality education in 

l' 
TVET and highcr educat ion levels is clearl y kept as major bridge for the achievement of 

Millennium Development Goa l (MDG). 
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ESO P plans the educat ion andlor training to focus on changing the work force which is 

demanded by each industry. To reali ze this priority the General Education Quality 

Improvement Package IG EQIPI is implementing different packages. One of these 

approaches is the TVET system. As the GTP plan expla ins: 

"the TVET syslem is conlinue 10 serve as a pOlenlial inslrumenl for 

lechnology Iransfer, thoughl Ihe development of occupational 

slant/ards, accredilalion of COl11pelencies, occupalional assessmenl 

and accredilaliol1, eslablishmenl and Ihe strenglhen of Ihe 

curriculum development syslem. TVEr inslitutions will serve as the 

centers oflechnology accumulation .. . " 

The same ciocument sets stratcgy for culture and touri sm as; among them: 

Promoling sciel1li(ic researches, sludy and producing assessmel1l 

lools and occupational slandards in Ihe cullural occupation in 

order to produce highly qualified professions within the sector 

[cuI! ure and tourisll1 seClOl). 

Providing a leading service Ihrougll the materials co/lected and 

organized through books, magazines, news papers, archives, 

microfilm, audiovisual, internet etc. 

To develop exi.lling and new deSlillations as well as tourism 

producls in kind, nUll/bel' and qualily. 

To improve the slandard of lourist service g iving facilities, assess 

Iheir compelence and conducl slrong inspection [of quality} and 

cOl1lrolling aClivilles. 

To alleviale IilJlilolions o(lhe copacily of the industly. 
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Even though all GTP's cu lture and Tourism strategies need human resource development 

especiall y the above selected openly connected to the contribution of tourism education 

and training inst itut ions to the sector. 

Realizing this. MOCT puts educat ion and training as one of the six main core process of 

the min ist ry. This core process is integrated with MOE sector related educat ion and 

train ing to equip knowledge, ski ll, attitude, and professional ethics to the human 

resources so as to provide qual ity tourism service (BPR document of MOCT and CTTl). 

2.8. Conceptual Framework 

2.S.1. Frameworl< for Analyzing Contribu tion of Tourism Education in the Tourism 
Sector 
Based on theoret ical and empirical discussions offered, the researcher is encouraged to 

set up co nceptua l framcwork that would guide the research. Particularly, the 

assessment of the challenges of tourism related educat ional training in the case of six 

selected institutions focu ses on the fo llowing key. areas: status of tourism educational 

administrations, issues of capacity and capacity development scheme, curriculum of 

touri sm educati on. skill development approaches. fac ilities in the training institutions, 

and attitudina l and ethica l loom in touri sm education. 

Focusing on tourism educat ion is because simply having high amount of tourism 

resources is not adequate without the awareness of de li vering quality to urism service. 

Tourism sector necessa ril y congregate customer expectations by satisfying the ir wants 

and needs. Because, every components of tourism is service oriented . Delivering 

consistently hi gh-qual ity tourism service is ve ry important constituent to all tourism 
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components (Cook et aI. , 2006). And in tourism servIce IS deli vered by the human 

resource thm understands service in to urism industry is: 

an experience that happens to the guest. No reca ll of defect is possible. 

performance fo r the organizat ions .Zero defects are the servIce system des ign 

goal. 

a process whose prod uction and consumption are simultaneous. Unsold inventory 

has no val ue. 

Tourism service prov iders have a great deal of competition from di fferent aspects as 

location, rates. ameni ties, access ibil ity, quality service and others (Burstein , 2001 ).So, it 

is no longer suffic ient simply to provide current trave lers with adequate service. Most 

trave lers both the experienced and the inexperienced, tend to choose a service/dest ination 

because of reputation. Reputation and touri sts concern are of paramount importance to 

tourism industry. Overlooking incidents of tour ism service deli very errors which are 

conducted by manpower and system will ru in and even totally eroded the customer base 

of the sector (ibid). 

Delivering of superior service requires appropriate foc uses on educat ion and training of 

human resources in touri sm secto r. The educational element of touri sm component is the 

ground work for the deve lopment and management of tourism. Manpower planning, 

education and tra ini ng programs together with dest ination development, marketing and 

promot ional approach, designing legis lation and regulation, organizing public ancl pri vate 

tourism orga nizat ional structu res, and others point to human resources capab ili ty in the 
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tourism sector (inskeep, 199 1). Currently the industry is more dependent than ever on the 

underpinning knowledge, sk ill , and att itude of manpower in the sector (Cook et ai., 

2006) 

Knowledge, skill. ethics, and attitudinal competency of manpower are shaped on proper 

education and tra ining in the tourism sector. Tourism related education and training helps 

to form the cognitive maps of the actors in the sector. According to Bounken and Pyo 

(2002) ··cognitive map is the processes of construction or re-construction of reali ty in the 

individual mind and within organizations". As they further elaborat ing the introduction of 

cognitive map in the organizat ional theory [touri sm sector], as agent of minimizing gaps 

of cOlllmunication in organ izations. "The information asymmetry between higher 

manager or leve ls of command and the acting manager does not become [identical), but 

easier to understand". The same holds true [or the interaction of tourism service supplier 

and receiver. Because asymmet ric in formation means informat ion or understanding 

scarcity on one side of the deal and this scarc ity may occur on tourism service supplier 

and receiver if the cognitive map on the sector is not shaped by proper training. 

To reduce the possibility of asymmetri c information within the tou ri sm industry and the 

interact ion of service provider wi th the travelers; shaping the cognitive map of the 

to uri sm sec tor human recourses through proper tou ri sm education and training is vital to 

build up qual ity service repu tation as a brand. Because "such a cognitive based trust will 

be able to reduce the problems of asymmetric information in relations within the tourism 

industry' (ibid). 
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CHAPER THR EE 

DESCRIBTION OF TOURISM EDUCATION AND TRINING 
INSTITUTIONS AND MTHODOLOGY 
In this section of the paper two topics are di scussed in detail. The first part cares fo r the 

characteristics of tourism educationlt raini ng insti tut ions in Eth iop ia. In the second part 

the methodology util ized in the study is presented discretel y. 

3. 1 Characteristics of Tourism Educa tio ns & Tra ining in Ethiopia 
Touri sm education and train ing is del ivering in Ethiopia in three levels. 

Basic skill based tra ini ngs in TvET insti tut ions/co lleges 

Bachelor education in universities and 

Post graduated /n1<lsters/ educations in uni versities 

3.1.1. Basic Skill Based Tra in ing in TVET Institu t ion / Co lleges 
Based on the MOE data tou ri sm and hotel Tv ET trainings are deli vered in four federal 

regions namely : Amara, Oromia, Tigray, SNN P and in one city admi nist ration Addis 

Ababa. Accord ing to Dire Dawa Culture and Tourism Agency the attempt of conducting 

ho tel and tou rism Tv ET tra in ing in Dire Dawa ci ty administration is not such successful. 

The Tv ET training institutions are designed to deliver skill based capaci ty buildi ng both 

fo r cand idates tha t will join the industry and fo r in job trainees. For the ful fill ment of th is 

objec tive curr ic ulu ill s arc designed on the foll owing eight fi elds of specialization. 

• Tourism management 
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Tour and Travel operations 1 Trave l Agency 

Tour guide 1 Tourist guide service 

Hotel Managementl or Hotel & Hospi tality Management 

• Food and Beverage Preparat ion 1 and Supervision 

Food and Beverage Service 1 and Supervision 
l' 

Front Office Operations (Reception Duties) 1 and Supervision 

Housekeeping and Laundry Operation 1 and Supervision 

In these eigh t fi elds of specia li za tion approximately above 7,000 trainees were attending 

train ing in the year 20 I 0/20 I I (MOE document). 

3.1 .2. Bachelor Degree Edu cation in the Universities 

The undergraduate leve l of ed ucation is des igned primarily to elevate shortage of trainers 

in the sector. Later other targets as suppo rti ng of the sector as higher leve l management 

position, strategic planning, etc are added as the number of the un iversities increases. 

Recen tly six uni versities are providing touri sm and hote l education in bachelor degree 

level. They are: 

Adama Uni versity - Tourism Development 

L 
Axum U niversity - Tourism Management 

Arba Minch Unive rsi ty - Tour ism Management 
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Gonder universi ty- Tourism Management 

Hawassa University -Hotel Management 

Madawal abu Univers ity - Tourism Management 

3.1 .3. Post Graduate /Masters Level Education in Unive rs ities 
Based on the inlormation form Addis Ababa University, Col lege of Development stud ies, 

the post graduate level of educat ional de li very is designed to support the sector to provide 

high leve l touri sm developers, and strategic plan designers . 

For the ful fillm ent of this objectives post graduate level of educations are given it two 

un iversities. They are: 

Addis Ababa University- Tourism and development 

Gonder University- Tourism Management 

3.2. Research Methodology 

3.2.1. Research Des ign 
This study as it appears to be descripti ve approach on challenges (critical issues) of 

tourism education by assessing six institutes and the opinions stakeho lders ancl customers 

of tourism service receivers. The study has been designed to apply the combined 

qualitat ive and quantitati ve approaches. Quantitative analysis was considerecl mainly to 

c 
assess the existing critical issues in the tourism training institutes. On another hand 

qualitat ive approach; interviews, focus group discussions, was applied to review quality 

tourism service delivery. In light of prominence given on the challenges of tourism 

education and their effects on tourism service delivery visits to the training institutes, 
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hotels, tour and travel agents, hotel and tourism associat ions, etc have been conducted by 

the researcher. 

3.2.2 . Population and Sampling Procedure 

3.2.2.1. Population 

The study was undel1aken on tourism education/training/ institutions thus simple random 

sampl ing . was conducted from the total population of seven universities whi ch provide 

c to urism educati on and eightecn (public and pri vate) TVET institutions from Addis Ababa 

city admini stration. Service providers of former graduates from the education/training 

TEVT system in 43 (10%) touri st serv ice provider enterprises from a tota l number of 423 

tourist service provider enterpri ses in Addis Ababa are in the sampled population . On the 

other hand to the qualitati ve approach users of tourism service (guests and tourists), and 

stakeholders are taken from the selected enterprises and different hotel and tourism 

associat ions. (Source: total number of tourism educational insti tutions MOE and total 

o number of hotels and tour operators in Add is Ababa MCT; Touri sm Services 

Competence Accreditation Case Team). 

3.2.2.2. Sample Frame Design 

The sample frame used is list of universities and regions (Amhara, Oromiy, SNNP, 

Tigray, and Addis Ababa city admi ni stration) in which TVET trainings are provided 

enlisted alphabeti ca lly. Sam ple University and region are selected using lottery simple 

(' random sampling technique. On this sampling technique from seven universities that 

provide tour ism education Hawassa University and from five regional administration that 

provide TVET tra ining Addis Ababa City administration are in the sampled group. Then 

to Addis Ababa city admini stration form 5 public TVET institutions which are offering 
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level I up to level 4 trainings in hotel and touri sm sectors and 12 private TVET 

institutions which are offering level up to 4 and the majority having short term 

programs In hotel and tou rism JJ1 the city, si mi lar techniques applied to determine 

individual tra ining institutes. 

Sample fram e design of former graduates determined by taking fonner graduates from 43 

touri st service providers (10% of tourist service providers selected by apply ing simple 

lottery sampling technique out of 116 touri st recommended hotel s and 307 tour 

operato rs ). 

3.2.2.3. Sample Size 

The next step was to determ ine the sample size. One basic approach to determine sample 

size for probability sampli ng is in relation to the confidence levels at 95% and sampling 

error of 5%, the rcscarcher fo und to takc Krcjcic and Morgan, (1970) cited in Chone et 

aI. , (2000). The tota l popUlation of instructors in the sampled educational institutions is 
o 

90 and permanent employees of former graduates in 43 tourism enterprises are 130; the 

tota l number 01' population for the quantitati ve analysis is 220 . I-lenee, 140 is justifiable 

sample for thi s method as it is indicated on the following table. 

( ) 
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Table J.I.Detcrmin ing th e Size of a Random Sa mple 

N S N S N S N S N S 
10- 10 100 -80 280- 162 800-260 2800-338 
15- 14 110- 86 290-165 850-265 3000-341 
20· 19 120- 92 300·169 900-269 3500-346 
25- 24 130- 97 320-175 950-274 4000-351 
30- 28 140- 103 340-181 1000-278 4500-3 54 
35 ~ 32 150- 108 360-186 1100-285 5000-3 57 
40- 36 160- 11 3 380-1 91 1200-29 1 6000-361 
45- 40 170- 118 400-196 1300-297 7000-364 
50- 44 180- 123 420-20 I 1400-302 8000-367 
55- 48 190- 127 440-205 1500-306 9000-368 
60- 52 200- 13 2 460-210 1600-310 10000-370 
65- 56 210-136 480-2 14 1700-313 15000- 375 
70- 59 220-140** 500-217 1800-3 I 7 20000- 377 
75 - 63 230- 144 550-226 1900-320 30000-379 
80- 66 240-148 600-234 2000-322 40000-380 
85- 70 250-152 650-242 2200-327 50000- 381 
90- 73 260- 155 700-248 2400-33 1 75000- 382 
95- 76 270-159 750-254 2600-335 1000000-384 

Notes: N- population size S- sample Size 

(Sollrce: Chone ct aI., 2000) 

() 

As the main focus of thc study is on the cha llenges of the tourism educat ion and 

train ings, thus 77% of the respondents are from instructors of tou ri sm educat ion and 

trai ning institu tes and former graduates of the system. To address the effects of the 

chal lenge and to triangul ate the responses from touri sm education and tra ini ng 

respondents the remaining 23% of respondents are taken from hotel and tourism 

associat ions, hotel managers. hotel department heads and supervisors, and guests and 

tour ists. 
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Table 3.2. Nam e of Institutes and Number of Sampled Population of Instructors 

Na me of Institutes Frequenc)' Percent Vn lid Percent CUlTlu lative 
% 

Hawassa 7 15.6 15.6 15.6 

CTTC 20 44.4 44.4 60.0 

Lion 5 I I. I 11.1 71.1 

E.ntoto 7 15.6 15.6 86.7 

Winget 3 6.7 6.7 933 
Ibex 3 6.7 6.7 100.0 

( 
Total 45 100.0 100.0 

Sou rce: Owen su"vey. 

Table 3.3. Num ber of Sampled Population of Former Graduates 

To tal 

Field of Specia lization COLJIll % 
Food Preparation 10 10.5% 
Food service 10 21.0% 
Food cost 10 3 1.6% 

Fron t office . 10 42 .1 % 

House keeping 10 52.6% 
o Hotel Management 10 63.2% 

Tour management 10 73.7% 

Tour gu ide 15 89.5% 

Tour & Travel 10 100.0% 

Tota l 95 100.0% 

So urce: Owen sUl·vey. 

Hotel assoc iations, tourism associat ions, hotel owners, hotel managers, tour and travel 

operations managers, hotel supervisors, and guests and tourisls have constitute the 

Q 
remaining 28 sampled population as stakeholders and customers. Interview and focus 

group discllssion were condll~teci wilh Ihis group of responcienls. 
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3.2.2.4. Data So urce and Collection 
The central purpose of thi s stud y is to assess the crit ical issues of to uri sm education, in 

order to see the challenges a site level data collect ion in the training institutes and 

rev iewing the existing touri sm service in the tour ism service giving enterprises, service 

users and touri sm and hotel associations were conducted. 

To accomplish th is objecti ve the study has used both primary and secondary sources of 

r data at the loca ti on and off the location. [n the category of primary sources the study has 

ta rgeted 1l1 'linl y instructors. fo rmer grad uates, guests, tourists, and customers through 

questionna ires, interviews, focus group discuss ion and own extensive fi eld observation. 

To complement the pri mary data co llecti on process va rious secondary sources are also 

used in this study. Various tourism re lated documents in general and touri sm education 

related documents in particul ar have been accumulated and used in the study. Wherevcr 

significant in fo rmation obta ined from Cul ture and Tourism Ministry and bureaus, 
o 

Ministry of education, TVET agency, and COC agency was used to support/triangulate 

findings. 

3.2.2.5. Method of Data Analysis 
The majority of data analys is in vo lved revlewlllg and interpreting responses 

synchronizing with the defined research objecti ves. Consequentl y, responses of 

instructo rs. former graduates. guests, tourists and stakeholders are categorized, 

quanti fied. and analyzed . Organized data was entered and analyzed by using SPSS 

so ftware and the quali tati ve through discussion. 
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3.2.2.6. Eth ical Consideration 

Efforts has been made to minimize personal and methodological biases, triangulation on 

research question, responses from several quarters, and multiple perspective sources of 

data is used in every potential way. In terms of data triangulation both primary and 

secondary sources of information are used. Primary sources questionnaires, interviews, 

focus grou p di scuss ion and observations, and were complimented by a variety of 

(' 
secondary sources of information both published and unpubl ished media . 

Issues of willingness of respondents and confidentiality was informed and respected 

accordingl) . 

() 

o 
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CHAPTER FOU R 

RESULTS AND DISCUSSION 
This chapter raises resulls and di scussion of lwo major concepts associatively which are 

human resource developmcnt in the touri sm educational institutcs and quality to uri sm 

service dcli very in the touri sm sector. These notion of findings and discussions of the 

study are presented in ten important parts. The first sect ion shows the general information 

of respondents as level of education, work expe ri ence, field of specialization, etc. The 

second pan constitutes the training institu tes' administrati ve issues. The third part 

composes issues related to capacity building of the instructors and former graduates are 

addressed . The fourth part consti tutes topics related to curriculum are discussed. The fifth 

pari comprises matters related to skill training. The sixth part rai ses training faciliti es on 

\) the training inst itutes. The seventh and eighth parts contain issues re lated to attitudinal 

and ethical development. Within the aforementioned sect ions customers and 

stakeholders· opinion on the performance of quality tourism service delivery of the 

graduates are addressed . 

4.1. Tics of Respondents 

4.1.1. Tics of Instructors 
The teaching and work experience, field of speciali zation, etc of trainers and former 

graduates inform the characteri stics of sampled population. 
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Level of Education: The trainers are from six educational and training institu tes. Among 

the sampled trainers 6.7% have diploma, 66.7% have first degree, 22.2% have master, 

and 4.4% have PHD. The education level of the respondents is relat ively high and it 

shows all trainers in the sampled group are confirming to the standers set by the MOE. 

MOE has sat standard of trainers as level A, B, and C. 'A' level trainers are need to be 

qual ified with Masters and above with the intention of providing education and training 

( to almost all leve ls under them. '8' level trainers are needed to have degree and provide 

educat ion and trai ning to diploma and certificate students !level 5 to level I in the new 

ap proach/ . And 'C' level trainers expected to have diploma and/or certificate /Ievel 5 to 

level I in the new approach/; and level 5 to 3 can provide education and training to their 

succeed ing levels and levcl I and 2 are be techn ica l ass istance only. 

Table 4.1. The Traincr's Levcl ofEducatiou 

Level of respondents education Total 

o Name Dip loma Degr...:e MnSi!;r PhD 
of in stitute 

cou nl '" Coun % Count % count % COLIn! % 

1 Hawassa 0 0.0% 3 42.9% 3 42.9% t 14.3% 7 tOO.O% 

2 CrTC 0 0.0% 12 60.0% 7 35.0% 1 5.0% 20 100.0% 

3 Lion 0 0 .0% 5 100.0% 0 0.0% 0 0.0% 5 100.0% 

4 EntOio .> 42.9% 4 57.1 % 0 0.0% 0 0.0% 7 100.0% 

5 \Vingct 0 0.0% 3 100.0% 0 0.0% 0 0.0% 3 100.0% 

6 Ibex 0 0.0% 3 100.0% 0 0.0% 0 0.0% 3 100.0% 

To ta l ] 6.7% ~O 66.7% 10 22.2% 2 4.4% 45 100.0% 

Sou rce: Owen su n 'cy. 

Field of Study: The survey further shows that the relevancy of trainers field of study. 

24 .4% of trainers field of speci alizat ion are hotel and tourism, 4.4% are hospita li ty and 

tou ri sm. 17.8% hotel l11anagement , 8.9% tour management, 6.7% touri sm developl11ent, 
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15.6% tourism management , and 22.2% is frolll other specialization. Based on the survey 

77.8% of sampled instructors are di rect from the touri sm fields of study and only 22.2% 

are fro m other field of stud y. There is a new approach in Ethiopian tourism education that 

all types of education shoul d be delivered onl y by the direct graduates. This approach 

rai sed controvers ial ideas about relevancy of fields as we come across in the review of 

literature and through the interview one of the dean expressi ng this idea as "There is no a 

l' .field called tOllrism all alone without a contribution of many .fields. For example, our 

inst itllf ion is IIsing experts fro l/1 'Wild Life Conservation Agency' with zoology and 

hot any background for the educCllion and training oj wild life and plant species oj 

different conservation areas in Ethiopia. The institllte's previous experience was the 

SCllne .lor training of histOlY, culture, languages, hOlel law etc. Thus, in my opinion MOE 

s/iould rel ·i.le the new approach of pushing aside of real experts .Fom the education 0/ 

tourism." But this same idea got different opinion from a young department head, he 

o stated "minimizing of staying year in the training institutions could be gained by reducing 

lI10re depth educations. thus experts are nol needed much. " 

Table 4.2 . The Trainers Field of Qualification 

Field of study Total 

Name HOlel & Hospitali ty& HOlel mgt Other tour mgt Tourism Tourism 
or lIlslill L\(,S tourism tourism dev'l mgt 

COLIIlI % ell % C/I % Ci t % e l l % e l l % C/I % CountS % 

1 11<11\ assa I 14.3 2 28.6 2 28.6 0 0.0 0 0.0 2 28.6 0 0.0 7 100.0 
2 eTTC 0 0.0 0 0.0 4 20.0 9 45.0 4 20.0 I 5.0 2 10.0 20 100.0 
3 Lioll 0 0.0 0 0.0 2 40.0 I 20.0 0 0.0 0 0.0 2 40.0 5 100.0 
·1 Enlolo 7 100 0 0.0 0 0.0 0 00 0 0.0 0 0.0 0 0.0 7 100.0 , Wingl' \ I J.l.l 0 0.0 0 0.0 0 0.0 0 0.0 0 0.0 2 66 .7 J 100.0 
6 Ibex 2 66. 7 0 0.0 0 0.0 0 0.0 0 0.0 0 0.0 I 33 .l 3 100.0 

rota] II 24.4 2 4.4 8 17.8 10 22.2 4 8.9 3 6.7 7 15.6 45 1000 

Sou rce: Owen Survey. 

51 



Total Work Expel"ience of Tra iners- From the sampled trainers 53.3% of respondents 

hal'e total work experience of I lip to 5 years, 6.7% of respondents are in 6 lip to 10 years 

of total work ex perience, 4.4% of respondents are in the category of II up to 15 total 

work experi ence, 15 .6% of respondents are in the category of 16 up to 20 total work 

experience, 4.4% of respondents fa llon the 21 up to 25 total work experience, and the 

rest 15.6% of respondents have 26 and above total work experience. Most instructors 

53.3% have mi nimum cumulative teachi ng experience. 

Table 4.3 Trainers Cumulative Work Experience (years) 

Totn l work experiellce! years Frequency Percent C Ulllulfltive % 

1-5 24 53.3 53.3 
(, - 10 3 6.7 60.0 

11 - 15 2 4.4 64.4 

16 - 20 7 15.6 80.0 

21 25 2 4.4 84.4 

26 - 30 3 6.7 91. 1 

Above 30 4 8.9 100.r 

10lal 4:' 100.0 
0 

Source : Owen survey. 

Wo rk Experience in Teaching Hospitality/ Toul"ism- The hi ghest amount that is 64.4% 

of respondents' wo rk experience in teachi ng hospi tality, tourism and/or in tourism 

training institutes fall in the category of I up to 5 years. The rest 35 .4% of trainers have 

more than 6 yea rs of teaching experience in the touri sm inst itution/so Most respondents 

are in the category of I up to 5 years and th is data co incide to the touri sm young 

experience as a ne ld of study in Ethiopia. 
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Table 4.4. Trainers Work Experience in Teaching Hospitality/ Tourism 

Ye~l's 

1-5 

6 - 10 

11 - 15 

Towl 

Frequency 

29 

15 

45 

Sou rce : Owen survey. 

Percen t Cum ulat ive 
])eree n! 

64.4 64.4 

33.3 97.8 

2.2 00. 

100.0 

Worl< Positions of Train ers- 40% of respondents are lectures, 20% are instructors, and 

24 .4% are teache rs. 15.6% of respondents have add itional duty positions as deans, 

department heads, and process owners. Most respondents have honor of lecturer which 

shows highest capacity of major responden ts. 

Table 4.5.Worl' Positions of Trainers 
Work pos iti ou Frequency Percell I Cumulat ive 

% 
Dcan 3 6.7 6.7 

Lecturer 18 40.0 46.7 

Instructor 9 20.0 66.7 

Teacher II 24 .4 91. 1 

Dep't head I 2.2 93.3 

Prot;ess Owner 3 6.7 100.0 

Total 45 1 

Source: Owen su rvey. 

Gender Distribution of Trainers- from the respondents 20% are female and 80% are 

male. 

Table 4.6. Gender Distr ibution of Tra iners 
Gl'll dcr Frequ ency Percent CUlIlulative 

% 
Female 9 20.0 20.0 

Male 36 80.0 100.0 

45 100.0 

Source: Owen 
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4.1.2. T ics of Former Tourism IHospitality Graduates 

Field of Specializations of Former Tour'ism /Hospita li ty Graduates 

Respondents of fo rmer tourism Ihosp itality graduates composes 10.5% from food 

prcparation. 10.5% from food and beverage servi ce, 10.5% from food cost control, 10.5% 

from front office, 10.5% from housekeeping, 10.5% from hotel management, 10.5%from 

tou ri sm management, 15.8% from tour gu ide, 10.5% from tour and travel operati on. 

Table 4.7. Field of Special izations of Former To urism IHospitality Former Graduates 
Fidel of stud y Frequency Percent Cumulative % 

Food Preparation 10 10.5 10.5 

Food service 10 10.5 2 1.0 

I 0.5 31. 

Front office 10 42 .1 

House ke ping 52.6 ---! laId Managemen1 10 10.5 63 .2 

Tour management 10 10.5 73.7 

Tour guid\! 15 15 .8 89.5 

Tour & Travel 10 10.5 

Total 95 100.0 

Source: Owen survey. 

Genders Distribution of Former G raduates- 65 .3% of respondent s are male and34.7% 

are female. This diffe rence o f gender enrollment in the sector that known as 'female 

fri endly' might be an indication of deep rooted lack of equal gender participations in the 

count ry. 

Table 4.8. G ende rs Distribution of Fo rmer Graduates 
Gender Freq uency Perce nt 

Male 62 
FCI1l~a l:-c--------:-::33 

Total ---95 

Source: Owen survey. 

65.3 

34.7 

100.0 
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Age Distribution of Former Graduates- 34.7% of respondents arc be low 25 yea rs old , 

33 .7% are in the category o f26 up to 35years 31.6% are above 35 years old. The su rvey 

shows that the maj ority of surveyed former graduates/touri sm service providers are 

young « 25 years o ld constit utes 34 .7% and 26 to 35 years old consti tutes 33.7%). T his 

mighl be an opportu nity 10 the secto r hence these employees possibly wil l serve the 

tourism industry for longer years. The tourism industry can ex ploit this opportunity on ly 

if it furthe r bu ilds the capaci ty of the employees as we ll as encourages and mot ivates 

through incentives to upsca le their affection towards the industry. 

Table 4.9.Age Distr ibut ion of Fonner G radua tes 

Age Dist ri bution Freg uen cy Percent Cumulat ive% 
< 25 years 33 34.7 34.7 

26 · 35 years 32 )3.7 65.3 

Above 35 years 30 31. 100.0 

TOlal 95 100.0 100.0 

Source : Owen survey. 

o 
Qualification of Fo r mer Graduates- 55.8 % of respondents have certificate and the rest 

44.2% have d iploma. 

Table 4.10. Qua lification of Fo rmer G rad uates 

Qun li ficli tion Freq uell cy Percenl CUlIlul Jlt ive% 
Certificate 53 55.8 55.8% 

Diploma 42 44.2 100.0% 

Total 95 100.0 

Sou rce: Owen sUI·vey. 

Work Experience of Fo r mer Graduates- two yea rs or less work experi ence constitutes 

3 1.6%.3 li p to 5 years of work experience compose 27.3%, 24.2% of respondents have 6 
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up to 10 years of wo rk experience, imd the remai ning 16.8% have above 10 yea rs of work 

experience. 

Table 4.1 1. Work Experience of Form er Graduates 

Wo rk Experience/ Ycar 
y e 

3 - 5ycars 
'nDyears 
Above 10 ycms 
Tolal 

So urce: Owen sun'cy. 

Frequency 
30 
26 
23 
16 
95 

Percent Cumu lat ive % 
316 316 

27.J:==j5t8.~9 ~ __ ...... 24.2 83. t 
16.8 100.0 
100.0 1b1l.o 

4.2. Critical Issues of Tourism Rela ted Educational Training and Qua lity 
Tourism Service 

4 .2.1. The Administrative Issues of Tra ining Institu tes 
Inslilutional planning, com municating the executed plan, pa rti cipat ion, and perusing al l 

concerned bodies for its implementation are the key responsibilities of educational 

institution of at all levels. These major key responsibi lities of educational administrations 

are inseparable and when done effectively and effic ientl y would lead to sustainable 

development in the endeavors of education. Achiev ing sustai nable deve lopment at 

educational institut ions requires the development of right vision, mission, goals and 

devising appropriate and va lid strategies to achieve these goals. Hence setting right goals 

and I'ormulating apt strategy are the key I'unctions expected from ed ucat ional 

administration and it should in vo lve all customers of internal and external and 

stakeholders as we ll. 

The first assessment area aims to create a view of existing administration framework 

wi thin these six educational institutions, upholding the pri nciples and standards fo r the 

administration of educational institutions. The assessment focuses on the vision, miss ion. 
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and plan, cOllllllunication of them to the internal customer and strategic integration to the 

scrotal plan, internal integration of subgroups and trainer to trainees. 

The respondents were asked to rate using Lickert scale and views gathered by qual itat ive 

methods are presented whenever required. The first item presented fo r respondents was, 

'the un iversity, (co llege/ inst itute) has clear vision ' . The survey reveals that71.1 % of 

instructors and 36.9% of fo rmer graduates fall on agree category. But 63.1 % of former 

graduates are in disagree and undec ided category. This show the institut ions are in the 

position of negl ecting the students on capacitating on the institutions' vis ion and miss ion. 

The interview which was held with the deans and process owners also confirm the stated 

fact. As they explain on student orientat ion focuses are given for inst itutes' regulations 

and discip lines but transferring of miss ion and vis ion are totall y neglected. Regarding the 

issue of the vision's clarity and the ir fami liarity 62.2% of instructors agree with; however 

52.3% of respondents of forlller graduates express their disagreement. Here too the 

inst it utes lack incorporating the students as part of the vision accomplishment even 

though responses of the interviews that done with the deans and process owners are 

ind icat ing they are working hard to incorporate the students. Such discriminatory and 

undermining approaches of students are not sc ientifi c and outdated way of adm inistering 

educational inst itutions. 

The institute strategy and plan are (were) avai lable to the institute public through var ious 

channels was another stated sentence. For the gi ven request most instructors 44.4% 

di sagree and 92.3% of former graduates too are in the same sort. The responses show gap 

of communica tion on the issue of communicati ng institute strategy and plan. If the 
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strategy and plan are not well communicated; it will be hard to imagine pursuing of these 

groups to the common goal. 

Adequate financial resource is (was) allocated for the educational plan execution, for the 

given sentence most instructors about 44.4% state their disagreement and in the same 

way 79.1 % of former graduates illustrate their disagreement. It is also further confirmed 

by the reply got from the interview of the deans and process owners of the given 

institutions. Based on the received data the institutions are in the position of financial 

scarci ty for the execution of the educational plan. 

Effect ive instructors (students) participation is (was) ensured on most important 

institutional planning and decisions, major respondents of instructors about 35.6% are in 

undecided option and 63% of former graduates show disagreement. Most deans and 

process owners said as "'Wf have (/ will /0 part icipate instructors on planning and 

decision making hut mas/ instructors do no/ show in/eresl on sllch process". Apart from 

the stated idea of the deans, a young department head from one of those institutions states 

"Some decisional issues mus/ be kept secret /0 avoid unnecessary obstacles raised from 

instructors and s/uden/s." This information further proves the major planning and 

decision maki ng are deficient of partic ipation of major internal performers. 

One of the duties of educational administration is arrangll1g proper structures that 

fac ilitate the achievement of the goa l. In thi s regard respondents were requested 'The 

Uni ve rsity/college/institute has (had) convenient organization and structures for 

education; and 60% of instructors agree in the given sentence nevertheless 61.6% of 
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forme r graduates express thei r disagreement. This shows the institutions defic iency in 

addressing the need of their main customers who are students. The organization and 

structu re of the educational institution expected to be covenant both to the instructors and 

students however this important issue regarding the students is overlooked because only 

24.6 % of respondent former grad uates is on the category of agreements. And it imp lies 

that educa tional admin ist rations of those institutions are fo llowing the trad itional way of 

approach regarding students. 

The administration issues necess itates to raise the integration of sub- communi ties (based 

on ethnic, religion, region, different age groups, gender, po li tical out looks etc) equal 

representation in teacher organizations (academic committee, management positions, etc) 

and st udent organizations (student councils, etc). For this req uest most instructors and 

former graduates, i.e, 53.4% and 73 .8% respectively express their di sagreement. The 

in terview with the deans and process owners indicated as they do not give proper 

attention for the ra ised issue. However, in a real fact integration of different sub­

communiti es in recent inst itutional atmosphere is very vital; this is because one can learn 

the seriousness of the issue frol11 the response from the dean and process owner. "In 

resenl time sludents hare douht when they got lower grade Fom the instructors olher 

Ihan Iheir elhnic's categolY and in 11I0st circumstances sludents quarrel and even fight 

each other by forming groups based on their diffe rences. " And another process owner 

added the occurrence of two department head dispute based on their ethnic background 

openly in front of thei r students. Thi s same issue is ind irectly indicated by Mulu (2012) 

when he was stn ting about the abused BPR in the universities. He puts the interv iew of 
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one of the uni versity lecturer as, "Evelybody is engaged in garbling resources and gather 

his/her likes ethnically 01' politically or on other criteria. " Based on his study the 

implication of the given interview is; allocat ion of position is not on the bases of 

education or performancc merit. Thus, such episodes in educat ional areas increase the 

cha llenges of ed ucational institutions together with other constraints. 

You (former graduates) have observed high amount of teachers tune over, for this request 

80% of respondents are in the disagreement option and it means inst itutions are capable 

of retaining instructors and/or instructors may not want to leave the educational 

insti tutions. 

4.2 .2. Capacity Issues of Training Institution 

Among the touri sm cducational cha ll enges in Ethiopia, the capacity gap of the teachers is 

the one. ACT (20 12) pu t this fact as "The biggest challenge is the strengthening of 

competence and qua lification of the teachers. Current ly teachers ... , teaching hospitality 

l. and touri sm are in gene ral under qualified [even though the survey of the study shows 

most instructors pro fi le enrolled undergraduate programs from universities of hotel and 

tourism) and underpa id." Thus, on resent ti me most instructors in the middle level 

institutions are the product of universities which have some similar conditions though the 

extent varies. In th is regard the finding of Mulu (2012) stated defy on the capacity as: 

'"lillplementation of q1lality assllrance system requires Ihe capacity, engagement, and 

cOll1mitment 0/ stqff and sludents. However, the [research} resilits .... are cOl1trwy to 

this." It is important to assess the status of capacity and capacity scheme of the given 
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institutions because capacit y statuses determine the reason of their existents and role in 

the community and ACT (2012) cited the proverb "Any course is as good as the trainer". 

Accord ingly, in this section the capacity relevancy to the rendered education, capacity 

deve lopment scheme of inst itutions, together with opinions got from interviews is 

presented 'The knowledge you have been acquired on tourism, is appropriate for your 

present profession; ' was the first request and for the stated idea 80% of instructors show 

their agreement. 

Sim ilar questi onnaire as stated above were presented for the students, and the responses 

got is 52.6% of fo rmer graduates show their disagreement. The responses of the two 

groups go in Xl test and value 26 .7 77 and significance is 0.000 which revile statist ically 

signiticant differences. The appropriateness of the knowledge confirmed by 80% of 

instructors e"pected to be confirmed by the former graduates who are the products of 

those instructors and are already in the tourism sector. The statistically significant 

di fference over here implies some kind of non- integrated educational approach among 

instructors, students, and the tourism service subsector that need adjustment in the 

tou ri sm education. 

'There is adequate time for the courses execution ' . For the stated request major counts of 

instructors 48 .9% agree with the stated idea but the students /the main users of the 

educational program/ 61.5% of former graduates choose disagreement option. The 

responses given on adequacy of courses execution time goes through X2 test and value 

15 .056 and significance is 0.005 that shows statist ically significant differences. Again, 

thi s shows that the two major participants of tourism education the instructors and 
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students are express ing majo r differences on a minor issue of 'course execution time'. 

Such di fferences of the major customers are one poi nt of complexity regard ing touri sm 

ed ucat ion. 'There is establi shed link that expose trainers and students to the touri sm 

industry', most instructors 42 .3% shows their di sagreement but 66.2% of former 

graduates agree with. For the stated responses X2 test va lue 37.244 and significance is 

0.000. Thus, the difference is stati sti cally significant. The responses indicate there is lack 

of exposure to the tourism ind ustry on the parts of tourism instructors. Thi s is further 

proved by the responses of interview with the deans and process owners, they stated the 

situation as "Instructors have twenty periods/ sometimes 1170re/ in a week, so they have 

till7e constraint to attach l"ith the induslly." For propped on ques tion, "Does the 

institution arrange industrial coordination leave, like sabbatical leave done on upscale 

educational institutions?" They responded "No " and one of the dean ofTVET inst itution 

added "This is overstretching questions and doing so is beyond the siandard of this 

(7T£7] lel 'el. " The conno tati on of the responses is that, it is not on ly luck of industrial 

connection but also there is no awareness on the side of administrators. But when we see 

the experience of some advanced tourism and hospital ity institutions as Utile of Kenya, 

OTEK of Greece. hospitali ty and tourism voca tional instructors of Netherlands, etc 

indust rial coordi nation leave for vocational instructors is common. 

Both major respondents of inst ructors 57.8% and former graduates 84.2% express their 

disagreement fo r the idea ' there is adequate exposure of instructors/students to 

knowledge. skill s, & techno logies of more advanced tra ining educat ional institutions both 

in rhe nat ion and abroad ' . The deans and process owners reply fo r the interview further 
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enforced the lacked link of the sampled training inst itutions with other similar 

educational inst itutions both in the nat ion and abroad. 

On the interview held with Et hiopian Hotel Owners and Employers Associat ion 

(EHOEA) president, the pres ident has point out the previous experience of Catering and 

Touri sm Training Institute could be a good benchmark on exposure of different well 

established hospital ity and tourism educational institutes, as he has further expressed" 

the previous graduates Fom that instilUte were competent and employers were 

immediately improve them to the managerial level because 0/ the institute 's instructors 

revelation to different internat ional tourism instillltions and enterprises. But recent time 

graduates are shocking even to perform/i'ontline dut ies. Thus, the previous experience is 

ad,'isohle /() he revived ill Ih(l{ same institule and others also should follow such 

approach to upgrade Ihe tourism educational institUlional capacity. ACT (2012) stresses 

th is critical issue by stating the capacity building scheme has to be as: 

A "new generation " of hospilCllity and tourism lecturers/trainers has 

10 be created in Ethiopia as fast as possible; well trained, beller paid 

and beller exposed to Ihe induslI)'. An e.!Jicienttrain-the-traineritrain­

the-teacher program should be of the highest importance. In this 

respect it is critical to identity, select and recruit ambitious and 

motivaled young lecturers/troiners to be, to participate in a techn ical 

assistance donor .limded Irain-the-Irainer program and/or send them 

abroad/or training and exposure. 

There was adequate and updated reference books, aud iovisuals, etc on tourism and 

tourism related fields , was another stated idea both 73 .3% of instructors and 73 .4% of 

forme r graduates show their disagreement. The vital contributors of capacity bu ilding 
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which are reference books, audiovisuals, etc based on the above responses are lacked and 

reOected on the defy of tourism education. Deans and process owners' interview 

responses on related issue indicates that "The shortage a/financial resources and legal 

righ{ (esp ec ially to TVET il7s{ itlllions) 10 import outstanding books and audiovisuals 

hindered the capacity a/the institute in this regard." On the BPR document of CTT! one 

of the best performance base line (set as previous best practice of the institute) is the 

previ ous legal right of the inst itute to import books, aud iovisuals, and other teaching aids. 

Accordi ng to one of the process owner of thi s institute "After the new proclamation (the 

prociama{ion {hat prohibits importing 0/ books and others if they are available in the 

locet! market, the institute is obliged to purchase inferior quality 0/ books, etc ji-om the 

locet! market. }"'rom the local market we are getting similar title as our request but in 

II1IJS{ cases the real content is II1l1ch lower {han the previously imported books. And still 

now, those imported books and materials are giving best service when if compared to 

recently locally purchased books " 

Capacity assessment: presen ted se lectively only for instructors 

Lecturers. instructors, etc are regula rl y attending workshops, semll1ars, forums, 

symposiums, etc that are conducted on tourism; 62.2% of instructors show their 

di sagreement. The suggestion of thi s response shows the instructors lack of exposure for 

affairs that build capacity in a great deal. 

. For the request, there are responsible persons / units/ with adequate resource and 

decision making power that engaged on consistent trainers' capacity bui lding or teacher 

development programs for thi s req uest most respondents 53.4% indicate their 
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disagreemcnt to the poin t that is ve ry vi tal for the capacity building of trainers. The 

intervie\-\, with the deans and process owners al so indicate the absence or consistent and 

rule based train the trainer program, the response substantiates the stated instructors view. 

The un ive rsity /co llege/ inst itute has conducted research on tourism and trainers are 

encouraged to do research on virtual team. ror thi s ap peal 62.2% of respondents are on 

disagreement opt ion. Research among others is one of the standing grounds for capacity 

development, curriculum and pedagogical advancement, strategic assessment, and other 

academical s requi rements. Thus one mi ss ion that must be addressed by higher 

educa tional institut ions is conducting research and extending the findi ng for resolving 

problems. i3ut this basic educat ional process. based on the responses lacked in a great 

dea l thus th is deficiency also renected on the efficiency of' touri sm education and 

hindered the intended service of the institutions that expected to be given fo r the 

commu nit)'. The deans and process owners put financ ial scarcity as a main constraint fo r 

( the absence of research in the education process. 

Likewise fo r the request ·there is system that encourages trainers (teachers) to conduct 

scientific consultation to tourism sec tor' major respondents of instructors 51.3% confirm 

disagreement. I. ike resea rch the process or consultation is one of the instruments to face 

rea l condit ion oj' the sector, hence it is an important input for the improvement of qual ity 

of the tourism service and tourism educat ion; unfortunately most instructors are deficient 

in engaging o f th is useful process. 

Capaci ty assessment: presented selective ly only fo r fo rmer graduates 
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The assessment of capacity necess itates to know the students perception about 'the 

lectures, instructors, teachers. etc knowledge about the subj ect matter'; for th is request 

6~% 01" former graduates ap pl e their disagreement. Their responses fart her confirm the 

issue ment ioned at the begi nning of this capac ity assessment that is appropriateness of 

acquired knowledge for the present profession and opposite responses from the 

instructors and fo rmer graduates were obtained. The response here too further strengthens 

the di frerent perceptions of the instructors and former graduates on the cited issue. The 

acquired knowl edge appropriateness that is confi rmed by 80% of instructors for their 

present teaching profession expected to further strengthened by the graduates who are in 

to uri sm front-line se rvice providers in exis ting time. 

fo r the req uest ·the sess ions that ex pose students with touri sm experts or professionals 

(as guest lecturer, introduction to tourism and hospi tality associations, etc)' during their 

stay in the insti tut ions; 75 .4% of respondents of former graduates are on the di sagreement 

opt ion. Thi s result suggests the former graduates were not exposed to hotel and lor 

tourism professionals and ex perts during their stay in the institutions, and such confined 

educat ional environment will not lead to successful capacity scheme to support the 

to uri sm sector service providers. Thi s shows luck of commitment on the part of the 

inst it utions management because during the interview held with stakeholders and 

pro fess ional associat ions almost all have express their will to cooperat ively work with the 

train ing institutions. As the information got; if tourism insti tutions have the interest and 

plan, they coul d easil y get the intended exposure of candidate tourism service providers 

to expe rienced professionals and would fill the capacity gap exhibited in thi s regard . 
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4.2 .3. Curriculum Issues of Training Institutions 
The fo llowi ng curricululll appraisals were presented to the instructors and former 

graduates of tourism institutions and obtain responses as examined below: 

Th" curriculum of tOlll'i slll education is inconsi stence (changing frequent ly); 66.6% of 

respondent inst ructors and 75.4% of fonner graduates are in the agreement category. On 

this important issue X2 test value 6.927 and significance is 0. 140, it means the difference 

of responses of the instructors and students is not stati sticall y significant. This shows both 

instructors and fo rmer graduates arc not comfortable about thc Il'equent change of the 

curriculum. The interview with the deans and process owners al so revi le similar positions 

as they stated "the curriculums are changing minimum of twice until one batch is 

completing the (raining. " Let us see the three curriculum changes for hotel and tourism 

TVET educational systems in six years. 

·L.ble 4.12.l-Iotcl Ma nagement Curriculum Designed 2006 /'01' the Academ ic Year 200612007 

o 1.9.1. Modules 1 Subject Table I Logo of TV ET Provider 
TVET-Program Title: HOTEL MANAGEMENT ILEVEL 41 

Total Theory Practical 

Modules Du ration HI's. Hrs 

Hrs 
Code A. MAIN MODULES 
HTR HOM MO l 0407 RecePtion 324 112 212 

HTR HOM M02 0407 Housekeeping & Laundry Operation 322 58 264 

HTR HOM M03 0407 Food and Beverage Service 326 50 276 

HTR HOM M04 0407 Food Preparation 332 60 272 

HTR 110M M05 0407 Food and Beverage Conlrol 312 80 232 

HTR 110M M06 0407 HOlel Supervision 472 168 304 

HTR HOM M07 04 07 Managing Hotel Operal ions 378 80 298 

Sub-total 2466 
Code B. SUPPORT1VE MODULES 
HTR HOM SOl 04 07 Work ethics 25 25 
HTR HOM S02 0407 Hospilality Industry 32 32 
HTR HOM S03 04 07 Introd uction to Accounting 32 24 8 

HTR HOM S04 0407 Hotel Engl ish 32 32 
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IITR 110M S05 04 07 Hotel French 32 32 
HTR HOM S06 0407 Bnsic Safety& Security 32 32 
HTR HOM S07 0407 Hyg iene & Satiation 32 32 
HTR HOM S08 0407 Introduction to Tourism 32 32 
HTR HOM S09 0407 Room Oi vision Ma naoement 48 30 18 
HTR HOM S I 0 0407 Social Psychology 32 32 
HTR HOM S I I 0407 Principl es of Management 32 32 
HTR HOM SI2 0407 Food & Bevemgc Management 48 34 14 

HTR HOM S 13 0407 Hotel Accounting 48 36 12 
I HTR HOM S I 'I 0407 Research Meth ods 32 32 

I-ITR HOM S 15 0407 Int roduction 10 Economics 32 32 
HTR HOM SO 16 0407 I-I otel Law 32 32 

t Sub-total 553 
C. COMMON MODULES 

Mathemat ics 75 

English 75 
, 

Civics 50 

Introduction to web page development 50 

Sub-total 250 

Grand total 3269 

This curri culum was distributed after Ihe students started their lesson by the previous 

o curriculum and graded by the leller ing system. For example, in one of the given 

insti tutions students were opposing the change of letter grading system to number. The 

stated reason for the change of the grad ing system to number was letter ranking does not 

show the exact score: a student that got 100% and 80% mi ght both get 'A' thus the 

differe nce 01'20 marks will not be visible. 

The students that had been started education by the old curriculum at the beginning of the 

academic year September 2006 were forced to change to the above mentioned curriculum 

aner one semeste r. At the end of their enro llment they were again introduced wi th the 

new curriculum as given below. Another important issue that should be mentioned here is 

the grading system is again changi ng from number to letter that has two option as 
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Competent 'c' to show successfu l accompli shment of competency and Not Yet 

Compctent 'NYC' for the reputation of the competency, The stated logic of thi s 

approach is number does not sho w the trainees ab ility on the accomplishment of the 

given skill thus the listed numbers should be converted to 'c' and 'NYC' as it was 

converted from ' A', ' B', 'C', etc to number in the middle of the academic year 2006/07, 

Tn hie 4,13. Hotel Ma nager C ur r icu I um Designed 2009 for the Acadcmic Y car 200912010 

UNIT OF COMPETENCE CHART 

Occupational Standard: Hotel Manager (Management) /level 41 

Occupational Code: HTR HOM 

NTQF Level IV 

HTR HOM 01 1109 

Prepare Hotel Operational Plan 
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HTR HOM 03 1109 

Set Staff Profile and Complement 

HTR HOM 05 1109 

Manage Finances within Budget 

HTR HOM 07 11 09 

Manage Quality Customer Service 

HTR HOM 09 1109 

Train Hotel Supervisors 

HTR HOM 11 1109 

HTR HOM 04 1109 

Direct Hotel Operation 

HTR HOM 06 1109 

Manage Physical Assets 

HTR HOM 08 0909 

Monitor and Evaluate Hotel 
Operation 

HTR HOM 10 1109 

Apply Quality Control 

Utilize Specialized Communication Skills 

For the academic yea r 20 12113 another curriculum is introduced with some modification 

of name as Hotel and Hospitality Management with a different level that is levelS . For 

th is curriculum insti tutions are given instructions from the TVET agency to convert level 

4 Il otd Manage ment st udents who already are in the process of educat ion, to the new 

level 4 specific supervisory courses (Source: Seminar that was held to inform TVET 

institutions of the new curricul um, 2012). 
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T.u le 4. 14. lIotel &Hospitalit y Management Curriculum Designed for the Academic Year 201211 3 

UNIT OF COMPETENCE CHART 

Occupationa l Standard : Hotel and Hospitality Management 
I 

Occupational Code: CTH HHM .~ L . i I • 
NTQF Lel'e/· /V 

CTH HHM 5 01 0212 CTH HHM5 02 0212 HOHMGT5 03 0212 

Manage and Purchase Stock Manage Workplace Relations Manage Workplace 
Diversity 

CTH HHM5 04 0212 CTH HHM5 05 021 2 
CTH HHM5 06 0212 

Establish and Mainta in an Develop Workplace Policy 
OHS System and Procedures for Manage Physical Asset 

Sustainabi lity 

CTH HHM5 07 0212 

CTH HHM5 08 0212 CTH HHM5 09 0212 
Manage Financial Operations 

Mainta in a General Ledger Manage Payroll 

CTH HHM5 10 0212 
CTH HHM5 11 0212 CTH HHM512 0212 

Develop and Manage 
Create an Innovative Work Manage Ouality 

iVlarketlng Strategies 
Environment Customer Service 

o 
CTH HHM5 13 0212 CTH HHM5 14 0212 CTH HHM5 15021 2 

Manage Business Risk Research and Evaluate Event Determ ine Event 
Industry Trends and Practices Feasibilitv 

CTH HHM5 16 0212 
CTH HHM5 17 0212 CTH HHM5 180212 

Plan and Develop Event 
Proposa ls and Bids Manage Project Quality Facilitate and 

Capitalize On 

CTH HHM5 19 0212 
Innovation and Change 

Establish and Build Business Relationsh ip 

Such k ind of changes in element of education and levels are occurred in all fi elds of 

special izati on in TVET hote l and tourism educat ion. 
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This same incidence has happened in Hawassa Uni versity even though the frequ ency is 

lower than the TVETs. For the academic yea r 2006/07 the fi eld of speciali zation which 

was hotel management sudden ly changed to hotel and tourism management after 

accomplishment of two batches hotel and tourism management ceased and the university 

has ret ri eved the previous hotel management due to rai sed problems from the 

stakeho lders. The curri culums of the two fi elds of specialization are: 

<. 

Table 4.1 5.: Hawassa University Cnr ricnlnm of Hotel Management for Degree Program 

S.No. Course Title Course Code Credit Hours 

1. Int. to Nutrition Homa 325 2 

2. Food and Beverage production IV Homa424 3 
-- ----
3. Measurement and Evaluation Epsy 322 3 

4. Teachi ng in Hotel Managem ent Homa403 3 

5. Internship i Homa202 1 

6. Intern ship ii Homa302 2 

7. Internship iii Homa405 2 
-

(> 
8. French Flfr 101 3 

9. Food Hygiene and Sanitation Homa131 3 

10. Food and beverage Production I Homa121 2 

11. Philosophy of Education Edu 151 2 

12. Food and Beverage Service I Homall1 2 

13. Housekeeping Ma nagement I Homa133 2 

14. Front Office Ma nagement I Homa14 1 2 

15. Educational Psychology Epsy 234 3 

16. Front Office Ma nagement II Homa242 3 

17. Food and Beverage Production II Homa222 3 

18. Housekeeping Management II Homa234 2 

19. Food and Beverage Service II Homa2 12 3 

20. General Methods of Teaching Ed ue 212 3 , 

21. Housekeeping Ma nagement III Homa333 3 
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23. 

24. 

25. 

26. 

27. 

28 

29 

30 

31 

32 

33 

34 

35 

36 

37 

38 

39 

40 

41 

42 

43 

44 

t. 

Int. to Computer science and Programming Comp 203 3 

Food and Beverage Production III Homa324 3 

Front Office Management III Homa341 3 

French FIFr 202 2 

In troduction to Management Mgmt 211 3 

Civics and Ethical Educat ion CEEd 201 3 

Hotel Account ing Homa306 2 

Statics for Management Mgmt 222 3 

Sales Marketing and Public Rela tion Homa401 3 

Resea rch Methods in Hotel Management Homa304 3 

Food and beve rage Service III Homa314 3 

Geography of Tourism Homa473 2 

Hotel Business Environment and law Homa405 2 

Human Resource Management Mgmt 405 3 

Communication in Education Edue 356 3 

Tourism Principles, polices, and Pract ice Homa371 2 

Food and Beverage Service IV Homa4 16 3 

Food and Beverage Contro l Homa408 2 

Sen ior Project Homa435 3 

Hotel Engineering and Maintenance Homa 3 

Teaching Pract ice Prac 401 2 

Sophomore English Flen 201 3 

Educational Ad ministration Ed ue 359 2 

So urce: Hawassa U IlIvers II)' RegIstrar Office 

Table 4.16 : Hawassa Universuty Curriculum of Hotel allli Tourism Management for 
Degree Pmgram IModified 10 show Ihe additional courses/. 

Almost all the above hotelmanagemcnl courses w ith add ilion of th e foll owing louri sm courses: 

Course Tit le Course Code Credit Hours 

I. Tourism Resources of Eth iopia TMgt202 4 
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2. Introduct ion to Travel and Tourism Industry TMgt20I 3 
0 Sustainable Tourism Management TMgt 421 3 ~ . 

4. Seminar in Hospitality and Touri sm HTMa262 1 
5. Ecotouri sm TMgt302 3 
6.Marketing for Hospitality ancl Tourism TMgt31 1 3 
7. Ethnography of Ethiopia Anth 212 3 
8. Engl ish for Hospitality ancl Tourism HTMa 341 3 
9. Principle of hospitality Account ing TMgt212 3 
10. Research Method in Hospitality & Tourism TMgt322 0 

~ 

II.Sastist ics for hospitality Management TMgt222 3 
12.Trave l Agency and Tour Operation TMgt30 1 0 

~ 

13. Seminar in Hospitality Management HTMa 36 1 1 
". SOUI"Ce : Hawassa Unrverslty RegIstrar OffIce 

This same fact of lack of proper preparat ion and participation is also common in 

univers ities other than Hawassa . Mul u (2012) put the idea when he was di scuss ing the 

expansion issues of universities, the interview responses that he got from the uni versity 

lecturer states the situation as: 

'The major source ot lhe pmblem is Ihe expansion wi/haUl adequare 

planning. However, its rate of expansion should consider our capacity. 

By expansion J don 'l mean the [scarcity of} the financial element 

a/one. There are things YO Ii would not buy even though you have 

money. YOIi connol pmduce larchers over night because YOll have 

money. " 

Another issue rose fo r respondents to show their agreement or disagreement was: ' If you 

have responded st rongl y agree or agree for the above question, do you think this 

approach is good?' For the Slated question 75 .6% of instructors and 76.9% of fo rmer 

graduates responded 'NO' . On thi s vita l issue X2 test value .028 and significance is 0.868 

that shows no statist ically signifi cant differences on the responses of the instructors and 

former graduates that implies very similar stand on the raised issues. The interview which 
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was done with deans and process owners of instituti ons also ind icated the same kind of 

stand fo r the inconsistency of the curriculum; they suggest profound study expec ted to be 

conducted instead of changing the curriculum now and then for correct ion andlor 

supplementing add itional opinion. One of the dean explain hi s fru stration as "This 

opproach is leods Ihe inSlilll/ ions inlo non slabilized academic environmenl, Ihis is 

because inslmClors who are vel)' imporlanl in one curriculum may nol be needed on the 

nexl or may again renled on anal her. On such circumslances placing and replacing Ihe 

Iminers Pili adminislralion of il1.~lilute heavy and nol convenienl. II ruins lime that is 

given/or academic excellence and sel/lement /or progress, Ihus I suggest deep study and 

lunching of curriculum .lor evel), .live years; minor modification could be done in the 

ins /ilu/ions. " 

The curriculum development system is open to incorporate research fi ndings, 

re'commendations. and suggestions; from the sampled respondent instructors 55.5% show 

their disagreement and most former graduates 49.2% are in undecided preference. The 

interview held with the deans and process owners also further con firm the blocked 

approach of the curriculum de ve lopment process. Such same fact is mentioned by Mulu 

(2012) when he discussed abou t luck of consultati ons and negotiations with the 

universities on the part of the government. In his research interview response from 

lecturers of univers ities stated the mentioned luck of consultation and incorporating 

research tindings as: 

Addis Ababa Universily could have given research .findings to the 

policy makers Ihell1selves regarding the usefidness o/ Ihe policy 70130. 

II has Ihis capacily. !-folve ver policies come pam above, or because 
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Ihere is no discussions {IS a slakeholder, because policies are 

conceived as imposilions, Ihis discordance affecls Ihe universily. 

On the above points in the in terview of the deans and process owners in general 

sugges ted the ava ilab ili ty of comment sessions before the curriculums are launched for 

use . 

Curriculum Eval uation: Prcscnted se lective ly on ly for Instructors 

The curriculum (element 0 (' education) convenient to deliver knowledge, ski ll , ethics, 

attitude and helpful to capacitates human resources that assure qual ity tourism service 

that is needed by the stakeholde r; 65.5% of respondent instructors express disagreemen t. 

On the contrary of the above response one of the Ethiopian Hotel Profess ional s 

Assoc iation (U-IPA) posit ioned member and owner of training and owner of Hope Hotel 

Consultancy and Training Center has stated on the interview his stand of the curriculum 

convenience as "Ihe new approach of the curriculum is good because it is VelY advanced, 

fhf UII(F pmhlclI'I lies on fife developmental level of fhe tourism and h05pilalily seClor. 

The seClor is nOI malured 10 carry Ihe specified f ield of holel [and lourism} 

professionals. " In such controversial outlooks and opinions tracing the exact problem in 

the curri culuIll seems chal lenging. Because the Ill ajo r stakeholder's opinion leads to 

upgradi ng the developmental level of the sec tor to a more advanced level. As hi s 

add itional explanation "of having such specified curriculum wOllld help 10 caler difJerenl 

kinds of educalional cuslomers by using readymade curriculum. For example, a lrainee 

Ihal wanls 10 know only aboullhe preparal ion of burger able 10 learn il easily and wilhin 
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a shari period a/lime. Bulan Ihe pervious curriculum she/he obliged 10 enroll all olher 

competencies oirood preparation. " 

Another request presented fo r the inst ructors was their op in ion about the defect of the 

curricul um and components shoul d be corrected illlmed iately. For the stated open ended 

questioner responses go t are only aroundl O% and they fo rward their opi nion as "elements 

in almosl all paris are velY shallow, tourism and hotel services need 10 have many 

compelencies. For example in most success/ul counlries in lourism education as South 

;I ji-iea, ;Iuslria, Creek, Kenya, elC lour guides are expected 10 specialize in one slream as 

museum guide, hisloric sighl guide, or park guide, etc. Park guides 0/ Kenya are able 10 

inform all Ihe landscapes, each animal, each bird, each big plant, each bush and smail 

shm b species in Ihe local, English, and scienlific names wilh Iheir descriplions. Thus, 

inl"rl'enlio/'l s/iould be made alll10sl in all componenls (knowledge, skill, allilude, and 

elhics) oj' lourism educalion. " This shortl y summarized responses of instructors 

indirectly indicat ing the poss ible shortcom ings of tourism students on the international 

cOIllJletencv because of lack of speci fi e special iZai ion. 

Hi gh qual ity inte rn al and externa l experts, and stakeholders were used for the 

development of tourism curriculum; most respondent instructors i, e, 40% chooses more 

or less option. The nex t highest response of the instructor 26.7% lays on the option ' Yes' . 

And the li st selected option is 'No' that counts 7% of respondents . Therefore, one can 

learn most instructors' bel ieved some or full engagement of experts fo r the development 

of the curriculum . 
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Tahir ·toI7. Inst ructors Responses of Enrollmen t of Expert and S takeholders on the 
Development of the Curriculum. 

Frequency Percenl Cumulfltivc 
% 

Yes 12 26.7 26.7 

More or less 18 40.0 66.7 

Not sure 8 17.8 84.4 

No 7 15.6 100.0 

Total 45 100.0 

Source: Owen Survey 

Lecturers, instructors, teachers etc o f touri sm ed ucation were utili zed thoroughl y for the 

develo pment of the curri cu lum ; for the stated request the largest number 44.4% of 

respondent instructors prefer morc or less alternati ve . Just like the prev ious responses the 

next largest option is 'Yes' that count s 35 .6%.5% responded not sure and on ly 4% is in 

the 'No' option as indicated on Table 4. 18: 

Table 4.18. Instructol·s Responses of Enrollment of Lecturers, Instructors, Teachers 
etc of tourism education on the Development of the Curriculum. 

Frequency PHce nl Va lid Percent CUnlulativ('% 

Yes 16 35.6 35.6 35.6 
20 44.4 44.4 80.0 

More or less 

5 11.1 ILl 9 1.1 
Not sure 

4 8.9 8.9 100.0 
No 

45 100.0 100.0 
Total 

Source : Owen Survey 

Responses on table 4.15 and 4. 16 and responses given for the request the curriculum 

convenience of deliveri ng knowledge, sk ill, eth ics, attitude and go t 65 .5% of 

di sagreement has some kind of int ri nsic chall enge to come to certain type of conclusion, 

this is because a curriculum that has the in vol vement of experts, stakeholders, and 

educato rs expected to be convenient to del ive r the touri sm educat ion. Such occurrences 
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of cont roversial responses shows in-depth in tervention is need to compact the exhibited 

dil'ficu lties. 

The curri culum IS linked with regional and national touri sm deve lopment plan; the 

majority of respondent instructo rs are resting on undecided spot. 

Cu rri culu m Evaluation: Presented Selectively onl y for Former Graduates 

The curriculum (element of education) equ ipped you with knowledge, sk ill , ethi cs , and 

atti tude that are relevant for your present job; 64.5% of former grad uate respondents 

stated their disagreement. 

The issue of ' Immediate improvement of curri culum is needed'; were asked ror fo nner 

graduates. Large number of respondents that is 87 .7% demonstrates their agreement. To 

compl iment the given request they were asked to spot on multi ple responses (more than 

one response) on the emphases of the curriculum com ponent that needed greater focus of 

improvement and al l 100% of multiple responden ts focus on ski ll element needs 

immediate improvement, along with other components of the curriculum as shown on the 

next tab le : 

Table 4. 19. Respo nses of Fon ner Graduates on the issues of Element of Cu rriculu m 
on Immediate Focus. 

Issue for needs immediate improvement 

Knowledge clcmcnI 

Skill element 

Ethics element 

27 

50 
21 

79 

Responses % of Cases 
Percent N 

N 
22.0% 89.2% 
47.9% tOO.O% 
15.0% 60.8% 
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Attitude element 

Tota l 

(Source: Owen Survey) 

21 

11 9 

15.0% 60.8% 

100.0% 404.5% 

The curric ul um should be supported by the appropri ate pedagogy, in this regard the 

request 'the pedagogy (method of del ivering educat ion) was perfect' . 66.2% of fo rmer 

graduates convey their di sagreement. Thi s means during their stay in the educational 

institutions they were no t comfortable of the appl ied teaching methodology of the 

institutions and instructors. The curriculum and pedagogy should equip students with 

knowledge, skill, attitude, and ethics that assure quality tourism service. To assess this 

OUlcome the lormer gradua1es were asked ·the tou ri sm education curriculum and 

pedagogy contribution for the assurcdness of qua li ty tourism service that is needed by 

the stakeholders' ; major respondents of fonner graduates 52.3% point up the ir 

disagreement and 15.4% rests on undecided option. A great deal of the exhibited 

chall enges on to urism educa ti on clcarl y indicated over here because the core purpose of 

tourism and hospital ity educat ion is hav ing human recourses that assure quali ty tourism 

service but as the responses of the fo rmer graduates this is not attainable. But in the 

nature of tourism service quality is no t a choice, it is a necessity . This is f111ther 

conli rilled by the interview held with the president of EHOEA stress on the quali ty of 

educat ion to overcome service defect. I-Ie suggested as "The Iraining and educalion of 

hOlel and lourism is velY expensive rhus il needs carefili planning and budgel al/ocarion. 

I recommend rhe rraining and educalion of aI/ levels to be under eulrure and Tourism 
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Minislly. Because the ministry \Fould be able to collaborates local and international 

stakeholders/or the improvement of the educalion. " 

4 .2.4. Skill Train ing Issues of Institutions 
The fol lowing skill training cons iderations were presented to the instructors and form er 

graduates of to uri sm institutions and obtain responses as examined below: 

The to uri sm training on the university/college/ inst itute ... focuses on theory or ski ll, for 

this req uest both large nu mbers of respondents 55.6% of instructors and 60% of fonner 

graduates' responded theory. On this dominant issue X2 test value 4.45 7 and significance 

is 0.108, the differences of their responses are not statistical ly significant, and it means 

their responses are similar on the conducted theory focus educat ion. However, the focus 

on the theory is not appropriate when it compared to international standard. Kamble and 

Rebd (20 I 0) set International Hospi tality Management Educnt ion Competencies 

(IHMEC) as: 

• Inrernational dimensions o/the business 

• Inlercullural awareness 

• Tram/crable skills such as ah ilily to '<'ork as a leam. communication 

skills. analytical. decision making. applying numeraey 

• SI/'CI fegic management skills 

• Continuing professional development. inclusion offoreign languages. 

underslanding of customer segments. trends. generiC management or 

leadership skills 

• Teehniml or operational skill 

When we see experience of well experienced institu tions of an in ternational level the 

trend of training is different and focuses on skill. For instance, the hospitality [tourism] 
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management ed ucation in India gives more focus on operati onal skill s rather than 

management rtheory of management] (i bid). 

As supplementa ry of the above request they were asked 'do yo u think the focus of 

trai ning is appropriate?'; 51.1 % of the instructors replied' YES' wh ile 53 .8% of former 

graduates responded 'NO'. To view the degree of their difference the responses go 

thorough X2 test and val ue 0.262 and significance is 0.108. The X2 test rev iles differences 

of' their responses are not stati stically signi ficant. But the di versc responses of the two 

groups show the educational challenges on meeting the interests of the attendants. The 

interview held with the representati ve of Ethiopian Eco Tourism Association and owner 

of Village Ethiopia Tour Company, EHOEA, and focus group discussion (FGD) with 

ho tel/tourism managers, depat1ment heads, and supervisors has indicated worst 

performance is exhibited on skill appl ications. Representati ve of EETA has indicated 

"Tmining schools of'lolIl'ism should give gl'ealel' emphases fol' Ihe language skills, IT 

skills" and all fie ld specijic skills 10 10 /11' guide and lravel operalion sludenls." And the 

ma nager of most tour and travel agents did not want to impose the ent ire fau lts on the last 

stage of the tra ining institutions. As express ions of their percept ion reforms should be 

done starti ng Crom fi rst cycle to the pike. 

Concerning skill the req uest rai sed 'for skill traini ng (development) the traini ng must be 

supported on appropriate tools, machi nes, equipment, and technology was presented to 

respondents and 84.5% of instructors and 99.8% of former graduates expressed their 

agreement. On this outstanding issue Xl test value 25.088 and significance is 0.000 the 

responses degree of di [,fe rence that got from instructors and former graduates are 

82 



stati stica ll y significant. Th is means even most respondents of the instructors and fo rmer 

graduates are in the same category, the intensity for their responses show differences and 

thi s difference shows a non-integrated need or gap of cognitive map. 

For the request, ' For skill training tools, equipment, machines and technologies are 

(were) appl icable'; most respondent instructors 31. 1 % responded average ly app l icable 

and 52.3% of former graduates choose slightly appl icable. On this dom inant issue X2 test 

val ue 29.379 and signifi cance is 0.000, the differences of their responses are statisti cally 

significant, again the intensity they give for the applicab ility of too ls, and equipment, etc 

are not the same and the fOrlner students needed them more than the instructors. The 

deans and process owners of the sampled educational institutions through responses of 

the inte rview rev iled the constra int of appropriate tools, equ ipment, machines, and 

technologies for the skill training. One of the process owner of hotel education 

department said "For the students of hotel ji-ont office operation and specifically f or the 

cmnlN /ency 0/ :/acilita/ing telephone call ', ins/Fllc/ors are /Ising pictures 0/ telephone/or 

prac/ical educclf ion. Due /0 lack a/appropriate equipments students are graduating with 

some lack of skill capacity. " According to the information got from COC, most students 

and sometimes even instructors are getting lower performance or fail ed on the skill 

exami nation. On the skill part assessed nominees di rect from the service gi vers (even 

untrai ned experience based) ab le to score better than direct from the educational 

inst itutions. There is a common hearsay in the formal educational setting which is passing 

COC skill exam is much more diffi cult than the knowledge. Such att itudes may have 

been reasoned because or lack of proper applicat ion of training too ls, equipment, 
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machines, and technology on the parts of the training institutions. According to the 

proper standers of educati on the skill assessment is estimated to be much simpler than 

and has to be scored better than the knowledge assessment part. But instructors that teach 

swimmi ng with theory and students who learn swimming without rea l practice 

(swimming pool or some form of water body) would not have other option than trapped 

by skill scarcity. 

Even though it 1S learnt from the above responses that there is critical skill lack, 

requesting 01' availab ility and mastery leve l of tools, equipment, machines and 

technological appl ication/operation was asked. As per the request 44.4% of instructors 

and 33 .8% former graduates replied averagely master the applicat ion. The too ls, 

eq uipment. machines, and tech nologies are up to date and good enough to run the skill 

training properl y; 71 .1 % of respondent instructors and 86.2% former graduates responded 

'NO'. On this influential issue X2 test value 3.761 and significance is 0.161 shows 

stat ist ically not significant difference. And intervi ew responses of the deans and process 

owners also shows simi lar stand. 

Regarding the use of proper ingredients or supplies for the skill training, most instructors 

44.5 % are in the agree category whereas 66.2% of fonner graduates have expressed their 

disagreement. For these responses the X2 test value 12.362 and significance is 0.015 

which express statistically signifi cant differences. Such statically significant response of 

differe nt stands is a vital indication of serious problems in tourism education. The 

interview responses of deans and process owners pointed to the institutions' financia l 

scarcity to fulfill the ingredients and supplies as the expected standard. The instructors 
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and former graduates show differences on the raised issue but the interview responses 

coincide with the former graduates' position. 

For the quest ion, provision of time & frequency for skill training is/was sufficient; both 

most responden t of instructo rs 23% and former graduates 51 % have responded 'NO' . 

4.2 .5. Facilities of Trai ning Institutions 

Issues of fac ilities that have impact on the quality of train ing assessed in the following 

way : 

The university /college/ inst itute has (had) sufficient class rooms that suite to the 

number of students: for thi s request both 60% of respondent instructors and 68.1 % of 

former graduates are in the agree category. And the X2 test value 13.1 40 and significance 

is 0.01 accordingly, the di fferences of their responses are statistically significant. This 

show same percept ion of lack of the mentioned facilities but with different levels. The 

desks. chairs, tables etc in the classroom are suitable and convenient ; 53.3% of 

respondent instructors are in the agree category but 54 .8% of respondent of former 

graduates are in disagree. For these responses the X2 test value 11.071 and significance 

is 0.026 accordingly, the differences of their responses are statistically significant. Here 

too, crack of responses exhi bited between the trainers and trainees. 

LC D, overhead projectors, boards, Ilipcharts etc. are (were) used to deliver theoretical 

lessons; 48.8% of respondent instructors and 92.3% of former graduates are showing 

their disagreement. For these responses the X2 te st val ue 27 .660 and signifi cance is 

0.000 consequently, the di ffe rcnces of their responses are statistically significant. Sti ll the 

majorities are in the same category but with different quantity of similar responses and 
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thi s shows their loom similarity on the raised issue. The gap is indicator of maps of 

perce ptions that could not be adjusted or altered on the course of training del ivery 

processes. 

Tape recorder, VHS, CO, VCO, OVO etc are/were used to assist teaching; most 

respondents of instructors 48.9% and former graduates 67. 7% are in di sagreement 

posit ion. Similar to the sta ted idea the issue of teaching aid was assessed as 'Teaching 

aids (Text books, audiovisuals, reference books, maps, pictures etc) were satisfactorily 

available for the training'; and 53.3% of respondent instructors and 76.9% of former 

graduates express their di sagreement. For these responses the X2 test va lue 33.785 and 

signi ficance is 0.000 thei r responses show statist ica ll y significant differences. The level 

of disagreement shows the di ss imilar focus they give for the teaching aid. The displayed 

gap by itself shows the challenges ex hibited on col lectively hand led wants of the 

instructors and former graduates. The deans and process owners also have indicated some 

rules and procedu res like proh ibit ion of importing books, audiovisual s, etc, fro m abroad 

by the full leg itimacy of the institutes themselves is a big obstacle for the obtaining of 

quality and updated teaching aids. Thus, the training institutions are forced to use 

in ferior quality o f reference books and teaching equipment, tools, machines, etc that are 

pu rchased ti'om non-pro fess ional and money oriented local venders. 

There are adequate numbers of demonstration rooms for skill training; large number of 

respondent instructors 68 .9% and fo rmer graduates 90.8% demonstrate their 

disag reement. And for the size of the demonstration rooms and their equipments are/were 

up-to-date and sufficient to the number of students, 66.7% of respondent instructors and 
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81.5% of former graduates illustrate their di sagreement. The repercuss ion of the above 

responses is indicators of the dreadful environment of the skill training's practical 

ap pli cation because sk ill trainings are done in the demonstration rooms. 

4 .2.6. Attitudinal Loom of Tra ining Institutions 

Attitud inal impend done on touri sm education was assessed by presenting quest ioners 

se lective ly to instructors and fo rmer graduates of the system and the developed attitude is 

fa rther evaluated by assessing the opin ion oftourists/guests and stakeholders. 

The attitude (ou tlook) of the instructors towards their profession determine the quality of 

the training they provide to to uri sm students thus in this regard the first quest ionnaire 

presented as; ' which of the fol lowing reasons were influencing you most to be trainer 

(lecturer, instructor, teacher. etc) of tourism education?' Most instructors that are 57 .8% 

respo nded interes t and thi s response is good indicator of attitude (affection) of their 

profession. 

Sim ilar requested was presented for the former graduates and most 35.3% responded 

' Chance' and the next largest 30 .6% responded results of ESLCE, ESLNE, or EGCE. 

And these two responses 'Chance ' and ' Result of ES LCE, ESLNE, or EGCE shows 

reluctant stand or expressIon of attitude (affect ion) to be students and later service 

providers of tourism. 

To further assess the att itude of the forme r graduates the request 'Do you believe to uri sm 

is a tool for poverty reduction?' was asked and got 100% 'YES' replay and shows 

positi ve att itude. If yo ur answer is 'YES'; how do you contribute fo r it; was presented for 

fo rmer graduates and most 29 .2% have responded by choos ing the option 'by providing 
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qunlity tourism services' which is good and the express ion of 'conformance to standards'. 

But responses from the interview of touri sts/guests condemned lack of qual ity service in 

most incidents. Simi larly, hotel managers and supervisors also strengthen this fact by 

em phas izing 'especially o('recem graduates doem 'I seem that Ihey like their job and thus 

lack proper handling o/guests in most circumO'lanceO'·. 

For another important poin t req uest was forwarded as ' For a long period of time the 

tourism industry was supported by uneducated or untrained experience based personnel, 

did you have orientation from yo ur tra ining institute of this fact when you were cand idate 

tourism service provider?' Most former graduates 76.9% responded 'NO'. And a human 

resource manager of a hotel stated this situation when he responded for the interview 

. institutes must in('or/11 the existing personnel proJile 0/ the tOllrism service giving 

inlill.l'lrv. dlle to lack this (lack 0/ in('orlllalion abollt the real O' il/la/ion 0/ the elderly 

service allendanls), managers are busy on handling conjlicts between the two 

participants. 'As he fu rther elaborated the situati on 'There should not be always 

revolution 10 manage changes because revoilition is remote method o/handling changes. 

lie added 'Ihere must he oriel1l(((ion and young citizens should learn 5moolh imegralion 

and work/or the accol11plishmem ojthe tourism mission.' 

Following the previous request the following subject raised as 'Do you regret learning of 

this profession when you realize that the personnel in the sector are untrained experience 

based employees?' For thi s question most 38 .5% of respondent of former graduates have 

responded ' more or less' and significantly high amount of respondents 33 .8% have 

responded ·yes'. Thus, th is fac t may cause dissati sfaction or erode and even ruin the 
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graduates' interest and affection to the profess ion and in such circumstance providing 

qua lit y tourism service and pos it ive ly contribu ting fo r the accomplishment the tourism 

miss ion would be beyond imagination. The next was ' Is there integration between 

experienced personnel and you/graduated personals?' For thi s question majority of 

respondents 69.2% provide the answer 'NO'. Here to tourism graduates expected to be 

change agen ts lo r the excising environment but as lea rnt from their responses and the 

interview due of lack of proper orientation they fuel up the tourism service sub-sector 

problems by their negati ve att it ude. 

4.2.7. Ethics and Ethical Coaching Issues of Traini ng Institu tions 
The ethical concerns of instructors and graduates evaluated by requesting instructors as: 

'Do you show hospitable behav ior to your students?' This question is basic because on 

the delivery of education the act ions of the trainer determine the convincing power of the 

lesson: accord ingly 91.1 % responded ' YES'. The responses are showing demanded ethics 

tha t sho uld be shown by all trainers and especially of the touri sm and hospitality trainers . 

This is because hospitality is the major pillar of this sector and expected to be expressed 

in the ancill ary tourism service (tourism supporting services), too. 

As we come across in the review of literature one ex pression of eth ics is confirming to 

standards consistently in this regard instructors were asked ' Do you confirm with the 

standards set by the curriculum and pedagogy?' For the stated request most respondent of 

instructors 40% choose the option 'averagely confirm ' . However, qual ity can be gai ned 

bv conformances to the standard s consistently and without any devia ti on thus the 

inconsistence to standards of the curri cululll and pedagogy runs on the expenses of the 
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quali ty of the tourism educat ion. Similarly, ' Are you honest fo r the procedures and 

" police set by the gove rnment? ' was asked to respondent instructors and most 73 .3% 

responded' YES' and is a good sign of ethical performance. 

Assessment of et hics also demanded requesting of honesty, because honesty relates to the 

consciousness and a large amount of sampled instructors 42.2% responded ' I am honest 

to procedures and rules'. Even though the provided response is not bad but scholars in the 

.. tield of ethics give greater degree for the option consciousness because it expresses 

commitment than interest. When somebody is committed, never bow for excuse and do it 

with ~n y kind of circumstances but when it is interest a person is exposed to li stening 

excuse and do things when it is convenient. Apart fro m the stated reason any const itution. 

any law, any regu lation, and/or rule in ethics cannot replace the judgment of 

consciousness. 

Respondent instructors were requested their stand on believe on gender equal ity and 

( 
84.4% of instructors express their deep believe on gender equality which is high-quality 

or ethical performance. Stands on respecti ng/ entertai ning diversity was asked to the 

respondent instructors and 93.3% of respondents illustrate the choice of thei r deep 

believe of the issue that indicate modern thinking and answers the quest and principle of 

the 21 SI centut") . 

Similar cthical subjects were presented for former graduates and summarized as: 

( Do you express hospitable behavior to guests? For the stated question 65.6 % of 

respondent fo rmer graduates responded 'Y ES', however considerable amount of 

respo ndents that is 43.2% responded 'N OT SURE' . Over here, all answers expected to be 
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' YES' because hospitable behav ior is the basic for thi s sector. But the substantiation got 

from interview of guests of the hotels put someone in pause of the above responses 

because a guest from Britain has articulated her experi ence as "Elhiopians are hospitable 

h/(I Il'ilho/(1 holel /(ni(o rm. '. And a guest from N igeria has put hi s occurrence as "I was 

saying to myself, is il a sile ofA /i'ican Union (A U) with all color discrimination o( black 

even in Ihe hOlels? " And he added "holel personnel are no/ hospitable for Aji'icans. " 

For ' Do you confi rm to service deli very standards? ' most respondents choose the opti on 

' mos tl y conlirm ·. The interview held with guests has Farther confirmed there is deviation 

of quality service de li very. For example a tou ri st from German has stated his observa tion 

as ' ~(ood orders are exchanged and delayed on several occasions, Ihe lest of some f oods 

11 '11\' nol righl. one day I c()/(Idn 'I find /OlIlel and ask for one and ",ailed aro/(nd 50 

minules f or Illy response. ' And the FGD which was done with hotel depa rtmental 

supervisors also informs di ffi cul ties of performance have exhi bited on their subordinates 

even if they are graduates of tou ri sm training instit utes. 

Ethical issues demanded request of honesty and it was forwarded as: ' Are you honest for 

the procedu res and poli ce set by the govern ment? ' major respondents 47.7% choose the 

option 'MOSTEL Y' . The stand of most service give rs lack con fo rmance to standel's 

consistently. However, the next largest category of respondents chose the option ' YES' 

and this response is a good sign of ethi ca l applications on the part o f the former 

graduntcs. 

Respondent of fonner graduates were requested their stand on believe on gender equality 

ancl 86.2% of expresses their deep believe on gender equal ity. Most are on the right truck 
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which is excellent stand of ethics. And position of respec ting/ enterta ini ng diversity was 

asked to the respondent of former graduates and 96.9% of respondents ill ustrate the 

choice of their deep be lieve of the issue which is admi rable stand of ethics. 

4 .2 .8 . The Contributio n of the Measure d Variables to Tourism Education and Tra ining 

The responses of the fo rmer graduates have passes on Binary Logistic Regression of the 

variables to measure good or poor contribution of them to the quality of tourism 

education. And all the variables except attitude counts less and thus do not have positive 

contribution. Based on the calculated results of the responses curri culum and capacity 

counts less than .05 and impl ies their contribution is not only poor but also significantly 

negative for the qual ity of tourism education as ill ustrated on the fo llowing table: 

Table 4.20. : The Measured Variab les Contribu tion to To urism Edncat ion and T rainin g 
Varbblcs Il S.E. W ald Of Sig. Exp(B) 95.0% C LfDI' 

EXP(B) 
Upper 

Lower 

Admin . 1.282 1.363 .884 .347 3.602 .249 52.107 
CapacilY -4.719 2.068 5.207 .022·· .009 .000 .514 

Curriculum -5 .082 2.336 4.732 .030·· .006 .000 .605 

Ski - b·a. -4.830 3.256 2.20 .1 38 .008 .000 4.71 

Faciliries -3.022 2.873 1.106 .293 .049 .000 13.584 

Attitude 1.454 2.152 .457 .499 4.281 .063 290.369 

Ethics -1.133 .854 1.763 .1 84 .322 .060 1.716 

Constant 28.492 j 1.469 6.171 .013 2364810311 
298.555 

Source: Owen Survey 
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CHAPTER FIVE 

CONCLUSION AND RECOMMENDATIONS 

5.1. CONCLUSION 
The study was set to inspect the challenges of tourism education and trainings 111 SIX 

selected training institutes. The study also assessed quality service performances of 

graduates. In this study, by usi ng both qua li ta ti ve and quantitati ve approaches, important 
( 

chal lenges of tourism education and training have been reveled. 

In Ethiopia, the tourism and hospitality education and training has been carried out by 

one pub lic institution; Catering and Tourism Tra ining Institute for about thirty years since 

1969. Then some middle level private and public institutions and later governmental 

universities have joined the pioneer institute in the development of human resources with 

the intention of providi ng qual ity tou ri sm services fo r the sector. 

Even though. the problems of quality tourism service performed by human resources 
l 

among others are still existing in the tou ri sm sector. For this reason assessing of the 

chal lenges on tourism education and training and their performance on quality tou ri sm 

service has been demanded . Issues of administration, issues of capacity, issues of 

curriculum. Issues of skill training, issues of facilities, attitud inal, and ethical 

development were under investigat ion on the parts of educat ion and training. 

Correspondingly, the performances of the service providers were assessed by raising 

similar topi cs. 

The administrative issues has began by viewing tlu'ough the mission awareness of the 

inst itutes 71 .6% of instructors expressed the ir awareness however 63.1 % of former 
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graduates have not the awareness, and the deans and process owners stated their 

averseness on conveying the inst itutional mission to the customers. Within si milar topic 

part icipation on planning. dec ision making, appropriate financia l allocation, and 

integration among different sub-groups in the institute do not have responses on the 

expected standard of admi nistration . And on some point 's different parties; the 

instructors, forme r graduates. and deans and process owners provided non-in tegrated 

responses and these the non-integrated responses can be a sign of defies by itself. 

The capacity issues has continued by assess ing their knowledge relevancy to their present 

profess ion (job) 80% of instructors expressed appropriateness of their acquired 

knowledge for their present profession whereas 52 .3% of former graduates expressed the 

knowledge they acquired from their previous institutes is not suitable for their present 

job; the two parties expressed statistically sign ificant differences on th is raised point. For 

adequate course execution lime most instructors 48.9% concur but majority of former 

graduates 61.5% oppose. Link to tourism industry shows defi ciency on the part of the 

instructors however former graduates stated their conformity. Exposure of advanced 

training institutes 57.8% of instructors and 83. 1 % of the former graduates disagree, on 

the stated idea they expressed statistica lly sign ificant differences. Avai labil ity of 

advanced books and audiovisuals for the education and training 73.3% and 72.3% of 

inst ructors and forme r graduates respective ly expressed their disagreement and their 

responses does not show sign ificant statistical difference. Inauguration of regular 

organization and attendance of workshops, seminars, forums, etc, and rule based and 

constant teacher development program are not available as required and consistent 
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research and scientific consultancy on touri sm are not done by thesc institutes. Based on 

the ana lyses the capacity and capacity building approach are clumsy. 

On tourism education the aptitude of curriculum and pedagogy is not acceptable because 

63. 1 % of forme r graduates expressed the curri culum's and pedagogy's incapacity on 

stocking trai nees with appropriate competences furthermore 67 .7% of them disagree or 

have doubt of the curriculum capability for equippi ng fo r quality tourism services. Thus, 

they advocate immediate improvement of the whole part of the curriculum with especial 

foc us on the skill development approach part. On the other hand instructors, deans and 

process owners too are not comfortable of the inconsistency of the curriculum and they 

demand the involvement of internal and external experts, hospitality and tourism 

instructors, incorporation of research find ings, and sess ion for comment by the interested 

bod ies to be pa rt of the curr iculum development. As to afo rementioned reasons the 

curr iculum and the user of the curri culum are on di fferent spheres. 

The ski ll deve lopment of touri sm training is not done as the needs of the stakeholders and 

the standard demand of the tourism qual ity se rvice. This is because the foc us of almost all 

training instit ut es in the sampk study is on theory. The fact of the foc us is comfortable to 

most instructors whereas most fo rmer graduates showed their di sagreement. The 

interviews . held wi th the stockho lders and tourists further st rengths the stand of the 

students'. lack of being skillful on the parts of service provide rs. The ex isting sk il l 

training also is confro nted with many problems; as appropriate equipments, tools, 

ingred ients, supplies, demonst ration rooms, and training time and frequency are not 

arranged accordingly. 
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Knowledgc and skill of an individua l could be enhanced or deteriorated on the prcsence 

or absence of fac ilities. In this regard most rejo inders of sampled respondents revi led the 

overall shocking stand of the tourism training institutes. 

f'or the assessment of attitude requests of interest to be trainer of touri sm presented fo r 

the ins tructors and most 57.8% of instructors marked interest compels them to be teacher 

in this fie ld whereas 35.3% and 30.6% of fo rmer graduates blot chance and result 

allocat ion respecti vely. Expressions of positive att itudinal development like believing 

tourism as a tool of poverty reduct ion and providing quality service got greater support. 

HOlVever. lack of integration and regress ion of being in this sector as a se rvice provider; 

when discovering the fact tha t the sector has been supported by un trained profess ionals, 

expressed by former graduates. 

Instructors and former graduates showed positive stand for most behaviors of ethica l 

expressions as of being hospitable, honest, respecting di versity and gender equality. Even 

'. though. most of these have not rurther confirmed by the customer touri sts as ex pression 

or the service providers behaviors. On the contrary, conformance with standards which is 

major component of ethical performance seems to be deviated both by the instructor and 

former graduflles. 

5.2. RECOMMO NDATIO N 
Based on major outcomes of the study, fo rmal and informal di scussions done on the topic 

( the rollowing recommendations are rorwarded : 
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Touri sm educational and training institutions should set the miss ion and vision 

al legiance to the nati ona l to uri sm development miss ion and address it to all 

in ternal and ex ternal customers. 

Major insti tutional planning and decision-making should be participatory and 

seek to incorporate the needs of all stakeholders. 

Allocation of su ffi cient budget is necessa ry to properly execute planned 

educational activities. 

The educat ional and train ing institutions should reorgal1l ze the academic 

structures in order to address the needs of all parties and sub-groups In the 

institutes. 

Capacity building programs in the regular academic sessions, industrial exposure, 

teachers professional deve lopment, inauguration and regular execution of research 

and consultancy, should be revised. Similar ly, short and long term capacity 

building programs must be set planned to assure quali ty touri sm education and 

train ing. 

The curriculum development scheme must be open to incorporate research 

findin gs. cont ributi on of external and especially of internal experts, tourism and 

hospitality instructors, and profess ionals in the sector. 

As based on the analyses the recent curriculum and pedagogy ad vised to be 

revised to incorporate approaches of most successful experiences on touri sm 

educat ion . 
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• Alongside theoreti ca l knowledge, practical trainings all11lng at sk ill upgrad ing 

should get special attention in to urism TVETs and colleges". 

The tour ism educational and training institutions need to improve their capacities 

by fulfilling the necessary demonstration rOOI11S, teaching aids and equi pment, 

teaching rOOI11S, libraries, and the like to enhance touri sm education and training 

quality. 

Middle level traini ng institutions need to import necessary teaching and traini ng 

materials like books, machines, equipment, too ls, etc by their preferences and 

authority. The rules that prohibit this have to be amended. 

In terest of students must be taken in to consideration for the enrollment of touri sm 

education and trai ning programs. 

The tourism sector is one of the greatest em ployment providers not only for 

graduates from formal tourism educational systems but also has rooms for 

semi skilled, unskilled, and non educated vulnerable groups of a society. Thus 

orientation about thi s international and national fact should be delivered to 

candidate service providers of touri sm from formal systems, thi s will result 

productive integration of the human resource in the secto r. 

Professional eth ics is of paramount importance for the hospitality and tourism 

sector workforce. Being hospi tab le, honest, respecting diversity and gender 

equality, con formance to ru les and regulations and maintaining service standards 

at all ti mes are requirements of the hospitality and tourism sector workforce to 
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fulfi ll. I-Ience, ethical considerations should get proper attent ion In all training 

programs." 

I. 
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Annex 1. Questionnaire Presented for the Instructors 

Addis Ababa University School of Graduate Studies 

Regional and Local Development Studies (RLDS) 

Questionnaire on Issues Related to T ourism Training 

Dear Respondents 

This quest ionnaire is des igned to figure out the challenges of Tour ism Related Education 

in the Training Institutions. 

Your honest responses to thcse ques ti ons will make the educational planners and 

stakeholders possible to have more authentic and comprehensive understanding towards 

the challenges exhibited on tourism education. 

Please. be in formed that the onl y ri ght answers are the ones that appear ri ght for you on 

the bases of your real experience. 

Also be assured that all information received from you will be treated as confident ial and 

wil l strictly bc used for rescarch purpose onl y. Hence your name needs not appear on any 

part of qucs ti onna ire. 

Thank you very much 
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I.Genc rallllforl11ntion 

Note: 'V/rit ing your name is not necessary 

1.1 Educationa l In stitute. put "",, fo r you r response 

University _ _ _ _ 

Center of Ex ce ll ence ___ _ 

College, _ _ _ _ 

TYET ---

1.2 . The level of awa rds given by the institution 

(More than one ,, " " is poss ib le) 

Master _ __ _ 

Oegrce ___ _ 

~iploma or 10 + 5 

10 + 4 

10 + 3 

10 + 2 __ 

10 + I 

1.3. Res pondent leve l of Educa tion 

(More tilan one """is poss ible) 

LelelofCert ificat ion 

Certificat c, _ __ _ 

Oiplol11a, ___ _ 

New TYET Approacil 

Please wri te specific fi e ld of stud y 
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Degree ___ _ 

Master ---

PI-ID __ _ 

1.4 Accumulated work experience of any kind, lise ".v" mark: 

1- 5 __ _ 

6 - 10 __ _ 

11 - 15 __ _ 

16 -20 __ _ 

21-25 __ _ 

26 -3o __ _ 

Above 3o ___ _ 

1.5 Work Ex perience on tc"clling 1l 0sp it" lity, tourism "nel/or in " touri sm institute/s; mnrk 

·'\1" for your response. 

1- 5 __ _ 

6-10 __ _ 

11 - 15 _ _ _ 

16 - 20 _ _ _ 

21 - 25 __ _ 

26-3o __ _ 

Above 30 - --

1.6 Work posi ti on (If you Ilave "delitiollal more tll"n one """ more tll"n is poss ible) 

Pres ident ___ _ Lecturer ___ _ 

107 



Director Instructor --- ---

Dean --- Teacher ___ _ 

Depart ment head ___ _ Tec hn ica l Ass istant ___ _ 

Process Owner ___ _ 

Tea m Leader ___ _ 

Coo rdi natOl" ___ _ 

Other/please Spec ify/ ______________ _ 

1. 7. Gender: - Female ---
Male ___ _ 

Q ues tionnai res 

I. Institute's Arl min istra tive Iss ues /use ",j" for your choice 

1.1 The University/ Co llege/ institute . ... has c lea r vis ion: 

Strongly di sagree_ di sagree_ undecided agree_ strongly agree_ 

1.2 The vision is se lf exp lanatory nnd you are famil iar wi th it: 

Sll'Ongly d isagree_ disagree_ un dec ided agree_ strongly ngree_ 

1.3. The insti tule's strategy is prepa red in part icipatory mann er: 

Strongly di sagree_ di sagree_ un dec ided agree_ strongly agree_ 

1.4. Internal & externa l expert s were used to support plann ing: 

Sirongly d isagrec_ di sagree_ un dec ided agree_ strongly agree_ 

1.5. Adequate financial reso urce is allocated fo r th e plan exec ut ion: 

Sirongly d isagrce_ di sagree_ undec ided agree_ strongly agree_ 

1.6. The inSlillite strategy and plan arc avai lable to the in st itute public through variolls channels: 
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Strongly di sagree_ disagree_ undecided agree_ strongly agrec_ 

1.7. Effective partic ipation was ens ured on major institut iona l decisions: 

Strongly di sagree_ disagree_ undec ided_ agree_ strongly agree_ 

1.8. The Universi ty /college/ in stitute ... has conveni ent orga ni zation and structures: 

Strongly disagrec_ disanree '" - undec ided agrec_ strongly agree_ 

1.9. The organ izations & structures are integrated: 

St rongly di sagree_ disagree_ undec ided agree_ strongly agree_ 

1.1 0. The University co llege in st itute has integrated and cooperati ve staff: 

Strongly disagree_ disagree_ undecided_ agree_ strongly agree_ 

1.11 The sub- comm unit ies (based on prev ious training in stitutes, subject of th e study, durat ion of 

work ex peri ence. diffe rent age groups, gender, politi ca l out looks etc) has eq ual represe ntation in 

a academic ~lIld administrati ve manageri al pos it ions: 

Strongly di sagree_ disagree_ undecided agree_ strongly agree_ 

2. Issues Related to Capacity of the Teachers; ma r k " ..J" for yo ur respollse. 

2.1 The kl1l)\\ ledge you ha ve been acquired on tou rism and/or other institute is ap propriate 

for YOllr present profession: 

Strongly disagree_ disagree_ und ec ided agree_ strongly agree_ 

2.2 There is adequate train the tra inees program: 

Strongly disagree_ disagree_ und ec ided agree_ stron gly agree_ 

2.3 There is establ ished lin k that expose tra iners to the tou rism ind ustry: 

Strongly disagree_ disagree_ und ec ided agree_ strongly agree_ 

2.4 There is adequate exposu re ofrrai ners to knowledge skills & technologies of more 

tl(l\ancecl training educat ional in sti tlltes both in the nation and abroad. 
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Strongly di sagrce_ di sagree_ undecided agrec_ stron gly agrce_ 

2.5 LecllIres/instructorslteachers ... cu e regularly attendi ng workshops, seminars, and 

sy mpos iums etc thnt nre conducted on tourism affaires: 

Strongly di sagree_ di sagree_ undecided agree_ strongly agree_ 

2.6 There is adequate and updated refcrcnce books audiov isuals etc on tourism and tourism 

rclated fi eld: 

Strongly di sagree_ disagree_ undec ided agrec_ strongly agrec_ 

2.7. Leaders have attended tourism capacity build ing events during the post any year: 

Strongl v disllgree_ di sagrce_ un dec ided_ agree_ strongly agrec_ 

2.8. Trainers have attended touri sm capac ity building events during the past one yea r: 

Strongly disagree_ di sagree_ un decided_ agree_ strongly agree_ 

2.9. There is responsible persoll or uilit th at engaged 011 trai ners' capacity building/teachers 

development/ programmers: 

Strongly di sagree_ disagree_ undec ided ngree_ strongly agree_ 

2.10 . Based on the above statementiresponsib le person or unit is equ ipped with reso urces and 

acieq ll(lte decision power: 

Strongly di sagree_ disagree_ undec ided agree_ st rongly agree_ 

2. 11. There is consistence and rule based tencher development/capacity building program/: 

Strongly di sagree_ disagree_ undecided_ agree_ strongly agree_ 

2.12 . The nni versit y /collcge/ in stitute. . has cond ucted rescarches on tour ism. 

Strongly disagree_ disagree_ undecided agrec_ strongly agrec_ 

2.13 . Researchers have done research Oil a virtual team to assure exposure and parti cipation. 

Strongly di sagrec_ disagree_ undecided agree_ strongly agree_ 
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2.14. There is sys tem that encourages trai ners (teachers) to conduct sc ientific consultation. 

Strongly disagree_ disagree_ Llndecided_ agree_ stronglyagrec_ 

2.1 5. The un ivers ity /college/ institute ... has conducted scient ific consultation to service 

providers of tourism sector 

Strongly disagrec_ dis(lgrec_ undccided agrcc_ st rongly agree_ 

3. Qlles tionnaire on issues related to cUl'ric uluJ1l j marl{ "V" for your response. 

3.1 The curricu lum is convent to deliver knowledge skill , ethics and altitude of tourism to the 

trainee: 

Strong ly disagrec_ disagrec_ undecided agrcc_ strongl yagrec_ 

=If you r answer for 3.1 is strong ly disagree or di sagree; what do you th ink is the defect and 

shou ld be adjusted? (P lease ex plain) 

3.2 The curriculum of tou ri sm edu cat ion is inco nsistence or changing frequen tly: 

Strongly disagrec_ disao ree e _ undec ided agree_ strongly agrec_ 

=Ifyour answer fo r 3.2 is stTongly agree or agree do you think this approach is good? 

Yes No 

3.3 What do yo u think the reasons for its frequent change? (Please explain): 

3.4. r or curriculum development: 

Yes 

High qua lity external/non locall express were used to deve lop the curri culum & 

pedagogy of tou rism education: 

Not sure __ _ No __ _ 

Stake ho lde rs & stock holde rs of the tourism sector were used to develop the curricululll 

& pedagogy oftollrism educatioll. 
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Yes Notsure _ _ _ No. __ _ 

Lec tures, instructors, teachers and technicians of th e tourism educational institutes were 

uscd 10 deve lop the cu rriculum "nd pedagogy of lour ism education. 

Yes NOI SUrt _ _ _ No _ _ _ 

3.5 The curri culum and ped"gogy of tourism educat ion is su pported by scientific rese"rches end 

result recommencintions: 

Strongly cli sagrcc_ disagrce_ undecided "gree_ strongly "gree_ 

3.6 The curriculum developmenr system is open to incorporate research firings, 

recol1ll1lencintions, and suggestions: 

Sirongly di s"gree_ disagree_ undecided agree_ st rong ly agree_ 

3.7 The curriculut11 and pedagogy is helpful to capacitate human resources that assure quality 

\omistll service for the sector: 

Sirong ly disagree_ di sagree_ undec ided agree_ strongly agree_ 

3.8 The curri cu lulll is linked with regional and nati ona l tour ism developmen t plan: 

Strongly di s"grce_ disagrce_ undec ided "gree_ st rongly agree_ 

4. Questionnaire on issues rclated ta sldll education; J11 ll l'l{ '"-i" far your response. 

4. I The tou ri sm trai ning on you r university/college/ in stil ute ... . focuses on: 

Thco ry _ _ _ Sk ill __ _ 

4.~ Do vou Ihink loc us is appropr i"t eO 

Ycs _ _ _ No 

4.3 Please explain bri efl y the reaso n of you r answer for the above question 
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4.4 For ski ll development the sk ill tra ining must be supported on appropriate tools, machines 

equipments and technology. 

Strongly di sagree~ d isagree~ und ec ided agree~ strongly agree~ 

4.5 In the uni versity Icol lege/ institute ... you are work ing with too ls, cquipments, machines nnc! 

technologies are appl icab le fo r skil l training of touri sm educat ion. 

Fully applicable~ 

Average ly appli cab l e~ 

Slightl ) applicable~ 

Poo rly app licable~ 

Completely not applicable~ 

4.6 Fro any level of appl ication at question 4.5 the trainer's li.e. lectu res, instructors, teachers etc, 

masters th e tools. equipme nts, machines and technologies application. 

Fully masters th e appl i c at i on~ 

Average masters the app licat i o n~ 

Sli gh tl y masters the applicat i on~ 

Poorly master the appli ca tion ~ 

Com plete ly not masters the appli ca ti on~ 

4.7 Do you th ink the trai ners Ilectures, instructors, teachers etc. I provide ample ti me and 

freq uency to students for skilltmini ng? 

Yes No 

4.8 The tools, equipments, machi nes, and technologies are up to date and good enough to run th e 

skil l tra in in g app ropriately. 

Yes No 
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4.9 In gradient s are suffic ient ly used for skil l train ing 

Strongly d isagree_ di sagree_ und ec ided agree_ strongly agree_ 

5. Questio ll na ire on Iss ues Related to Facilities; mark ",j" for your response. 

5.1 The uni versity /college/ in stitute .. has sufficien t cla ss room numbers: 

Strongly di sagrcc_ disagree_ undec ided_ agree_ strongly agree_ 

5.2 The class room sizes are adeq uate to accumulate the number of studen ts allocated for the 

room: 

Strongly di sagree_ disagree_ und ecided agree_ strongly agree_ 

5.3 The desks, chairs, tables etc are su itable anc! convenient: 

Strongly di sagree_ disagree_ undecided_ agree_ strongly agree_ 

5.4 The class rooms have suffic ient li ght and venti lat ion: 

Strongly di sagree_ di sagree_ undecided_ agree_ strongly agree_ 

5.5 I"CD. ol'erhead projectors. boards. flipc harts etc. are used to deli ver thcoret ica l lessons: 

Strongly disagree_ disagree_ undec ided agree_ strongly agree_ 

5.6 Tape recorder, VHS, CD, VCD, DVD etc are used to ass ist teaching: 

Stron gly di sagree_ disagree undecided agree_ strongly agree_ 

5.7 Teachin g equipments (no 5 & No 6) are in an adequate amount: 

Strongly d isagree_ di saaree 0 _ undec ided agree_ strongly agree_ 

5.8 Teachin g aids (Text books, audiov isua ls, reference books, maps, pictures etc) are 

sal isfnctori i:, available for the training: 

Strongly disagree_ di sagree_ undecided agree_ strong ly agree_ 

5.9 There are adeq uate num bers of demonstrati on rooms for skill trainin g: 

114 



Strong ly di sagrec_ di sagree_ undecided agree_ stro ng ly agree_ 

5. 10 The s ize o rthe demotion rooms and the ir equipments are sufficient to the number of 

stude nts : 

Stron gly di sagree_ di sagree_ undec ided agree_ strongly agree_ 

6. Question naire on Issues Related to Attit ud e; marl< "-,i" fo r your response. 

6.1 Wh ich or tile fo ll ow in g rcasons were innuencing yo u most to be trainer/ lecture, instructor, 

leflcher. etc or lourism ed llcat ion? 

(More than one "-,i " is poss ible) 

I. Interest 

2. Allocation o f pri ncipals_ 

3. Fi ll ing the shortage of tra ine rs in tou rism cducation_ 

4. Chance 

5. Othe r reason (please spec ify) _ _ _ ___ ___ _ _ 

6.2 Do vou be li eve tou r ism is a too l for povelly reductionry 

Yes I do not know No 

6.3 Please brieny expla in you r answer of 6.2 

6.4 Do you th ink peop le who wo rks in a hote l are the re because you get a c hance for anot her job? 

Yes I do not kn ow No 

7. Ques ti onnaire on Issues Rela ted to Ethics 

7.1 Do you sil o \\" hosp itable behavior to guests who vi s itin g yo u in yo ur home? 

Yes Not sure No 
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7.2 Do you show hosp itable behavior to subord inates? 

Yes Not sure No 

7.3 Do you ex press hosp itabl e be hav ior to your students? 

Yes Not sure No_ 

7.4 Do you confirm with the stand ards set by th e cu rr iculum and pedagogy? 

Strictlyeonfirm_ Mostly confirm_ 

R(lrely confirm I do not con fi rm 

7.5 I a l11 honest 1110St: 

Rules and producers, __ _ To others, ___ _ To my consc ience, ____ _ 

7.6 Are you honest for the procedu res and po lice set by Ih e governme nt? 

Yes Most ly_ Rarely_ 

7.7. I do things (More than one ,," " is poss ible) 

To produce good report_ 

With Ihe coo peration of all co 1V0 rkers_ 

With wo rkers I like 111 0St 

For c hange _ 

Because it is Illy duty_ 

7.~ (iender equality 

I deeply be li eve on_ 

It is government poli cy_ 

It is not ou r real custom 
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I never be lieve on 

7.9 En tertaining diversi ty/respecting di versity 

I deepl y believe on_ 

It is govern ment policy_ 

It is not our real custom 

I never believe on 

An nex 2. Questionnaire Presented for the Former Graduates 
I. Gen eral Information 

Note: Writ ing your name is not necessary 

1.1 Form er Ed ucational Institute, put "-.I" for yo ur response 

l _l llivcrs jt~ · ___ _ 

Ce nt er of Exce llence ___ _ 

Co liege ___ _ 

TVET ---

1.2. Respondent level of Educat ional Certifi cation 

(More than one "-.I"is poss ible) 

Leve l of Certificat ion Wri te spec ific field of study 

Ce rti licate ___ _ 

Diploma ___ _ 

Degree ___ _ 
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Mastcr _ __ _ 

1.3. \\fork experience, use "-1" Illark: 

1-5 _ _ _ 

6 -10 _ _ _ 

11 -15 _ _ _ 

16 -20 __ _ 

2 1-25 __ _ 

26 - 3o _ _ _ 

Above 3o ___ _ 

IA. Age. __ _ 

1. 5. Gend er: - Fema le --- Male __ _ 

I. Ilistitute's adm inistrative issues fuse ",;" for VOllr cho ice. 

1. 1. The Univers ity/ College/ in stitute .... had clea r vision 

Strongly disagrec_ d isaaree " -
undec ided agrec_ strongly agree_ 

1.1. The vision was se lf ex planatory and you were fami liar with it. 

Strongly di sagrec_ disagrce_ undec ided agree_ strongly agrec_ 

1.3. You were encouraged to be fam iliar to the vision of the insti tute. 

Strongly disagree_ disaaree " - undecided agree_ strongly agree_ 

I " The students were linked to suppor! planning. 

St rongly disagrcc_ disagree undec ided agree_ strongly agree_ 

1.5. Adequate fi nancial resource was allocated for the educational plan execution. 
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Strongly d isagree_ d isagree_ undecided agree_ strongly agree_ 

I.G. The in stitute strategy and plan were available to the institute stu dents through vari ous 

channels. 

Strongly di sagree_ di sagree_ undec ided agree_ strongly agree_ 

.7. Effecti ve students' participati on was ensured on maj or institutional decisions. 

Stronglv disagree_ d isagree_ lI ndec ided_ agree_ strongly agree_ 

I.R . The Uni vers ity/co llege/ institnte had conveni ent organi zat ion and structures for education. 

Strongly di sagree_ di sagree_ undec ided agree_ strongly agree_ 

1.9. There was interciepnrtmentn l integrati on on course execution. 

Strongly disagrec_ disagree und ec ided agree_ strongly agree_ 

1. 10. The Uni versity/college/ institute had integrated and cooperative students. 

Strongly disagree_ disagree _ undecided_ agree_ strongly agree_ 

.11 The sub- cOllllllunit ies (based on et hni c. reli gion. region. di ffe rent age gro ups, gend er, 

po li t ical out looks etc) has equa l reprcsentati on in student co un cil an d other student 

cOlll mit tee. 

St rongly di sagree_ di saOTee "' -
und ecided agree_ strongly agree_ 

1.12. The Universi ty/co llege/ in st itu te had covenant administration for th e teacher (based on your 

opinion). 

Strongly disagree_ di sagree_ undecided agree_ strongly agree_ 

1.13 . You observcd high amount o f teachers tun e over. 

Strongly di sagree_ disagree_ undec ided agree_ strongly agree_ 

2. Iss lIes Rela ted to Capacity of the Teachers 

2.1 The knowledge you ha ve been acquired on to uri sm, is appropriate for YOllr present profess ion. 
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Strongly d is"gree_ d isagree_ undec ided agree_ stron gly agree_ 

2.2. There \Vas adequate tim e for courses execution. 

Strongly disagree_ disagree_ undec ided agrec_ strongly agrec_ 

2.3. There was established lin k that expose trainers to the tourism industry. 

Strongly disagree_ disagree_ und ec ided_ agree_ stron gly agree_ 

2.4 . There was adequate ex posure of students to kn ow ledge, sk ill s, & technolog ies of more 

nd va ll ced training educational inst itutes both in the Ilntion an d abroad. 

Strongly disagree_ disaaree o _ undecided agree_ stron gly agree_ 

2.5 There was adequate link of students to the tourism indust ry. 

Strongly disagree disagrec_ undecided ngrec_ st rongly agrec_ 

2.6. Student s \.vere attend ing workshops, sem inars, forul1l, anei symposiums etc that were 

conducted on tourism affa ires. 

Strongl y disagree_ disagree_ undecided agree_ strongly agree_ 

2.7, There was ndequate and updated reference books, audiovisuals, etc on tourism and tourism 

rela ted field. 

Strongly disagree_ disagree_ undecided agree_ strongl y agree_ 

2.X . The lectu res, instructors, teachers, etc were kn ow ledgeable abou t the subject matter. 

Strongly disagrec_ disaoree o _ undec ided agree_ strongly agree __ 

2.9. The lectu res , instructors, teachers, etc \:vcre lIsing tluent language. 

Strongly disagree_ disagree_ undec ided agrec_ strongly agrec_ 

2.10. You were encouraged to co nduct research or exp lore tourism industry. 

Strongly disagree_ disagree_ undec ided agree_ strongly agree_ 
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2.1 I. There were sess ions tlwt expose sludents with tou ri sm ex perts, profess ion als as guest 

lecture, introduction to touri sm associations, etc. 

Strongly disagree_ disagree_ undecided agree_ strongly agree_ 

3. Q ues tionn aire on Issues Relaled to Curriculu m 

3.1 The curriculum/element of educat ion/eq ui pped you wi th knowledge, ski ll, eth ics, and att itude 

for your present job. 

Strongly disagree_ disagree_ un dec ided agree_ strongly agree_ 

3.2. Improvement ofcllrriculuill is needed. 

Strongly disagree_ disa gree_ un dec ided agree_ stro ngly agree_ 

3.3. If your an swer is strongly agree or agree: which orthe fo llowi ng needs immediate 

improvement. (YOll can circle more than one answer) 

/\ . kllo\\'ledgc_ B. skill C. ethics_ D. mtitud e E. a ll 

3.4 The curriculum oftolirislll educat ion was inconsistence or changing frequent ly: 

Strongly d isagree_ d isagree_ undecided_ agree_ stron gly agree_ 

3':;' If your answer for 3.2 is strongly agree or agree do you think thi s approach is good? 

YES NO 

3.5. The pedagogy/method of deliveri ng educat ion/ was perfect. 

Strongly disagree_ disa gree_ undecided_ agree_ st rongly agree_ 

3.6. The cu rriculum and pedagogy of tourisrn educati on is linked the need of the tou ri sm service 

giving sector. 

Strongly disagree_ disagree_ und ec ided agrec_ stronglyagrec_ 

3.7. The cu rri cu lum deve lopment system is open to incorporate prev ious students' 

recolllmendations and suggestion s. 
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St rongly di sagrce_ disagree_ undec ided agree_ strong lyagrec_ 

J. 7 The curricululll and pedagogy capaCitrlleS human resources to assure qun lity lOurislll service 

that is needed by the stakeh olders. 

Strongly di sagree_ d isagree_ undecided agree_ strongly agree_ 

3.8 ThE' curricululll is linked wilh regional and nfltional tourism development plnn. 

Strongl y disagree_ di sagree_ undecided agrec_ strongly agrec_ 

4. Ques ti onnaire on Issues Related to Skill Education 

4. 1 The tou ri sm tmining on your lIn ivers ity/coli ege! in stitllt e ... focll ses on 

Thcory_ Ski ll 

4.2 Do yo u thi nk focus is appropriate? 

Yes No 

4] Please ex pla in hriefly the reaso n of your answer for the prev ious question: 

'1.4 For skill development the skill trainin g mllst be supported on appropri ate tools, machines 

equipments and technology. 

Strongly di sagree_ d isagree_ undecided agree_ strongly agree_ 

4.5 III the uni versi ty Ico !\ege/ institute . .. you were enroll with tools, equipment , mach ines and 

tec hn olog ies are appl icable for skillt!"a ining of touri sm education. 

Fully appli cable_ 

Average ly applicable_ 

Sli ght ly ap plicable_ 

Poorly app licable_ 

Completel y not applicable_ 
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4.6 For any level ofapplication at question 4.5 th e trainer' s Ii.e . lectures, in structors, teachers etcl 

masters the tools, equipment, machines and techno logies application. 

Fu lly masters the appl icat ion_ 

A verage masters the appl ication_ 

Sli ghtly masters the app lication_ 

Poorly master the application_ 

Comp lete ly not masters the app lication_ 

4.7 Do you think the trainers Ilectu res, in structors, teachers etc. I prov id e ample time and 

frequency to students for skill trai ning? 

Yes No 

4.8 Thc tools. equipment, machines, and technologies are up to date and suffi cient enough to run 

the sk ill tra ining appropriately. 

Yes No 

4.9 Ingredi ents sufficiently used fo r sk ill training. 

Stron gly di sagree_ di sagree_ und ecided agree_ strongly agree_ 

5. Questionnaire on Issues Related to Facilities 

5. 1 The university Icollegel in st itute . .. had suffici ent class rooms. 

Stro ngly di sagree_ disagree_ undec ided agree_ stTong lyagree_ 

5.2 The c lass rOO I11 sizes we re adeq uate to acc ul11 ulate the number of students a llocated for the 

roOlll. 

Strongly di sagree_ di sagree_ und ec ided agree_ strongly agree_ 

5.3 The desks, chai rs, tables etc were su itab le and co nvenient. 

Strongly disagree_ disaoree o _ und ec ided agree_ strongly agree_ 
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5.4 The class rooms had sufficient light and ventilation. 

Strongly disagree_ disagree_ undec ided_ agree_ st rongly agree_ 

5.5 LCD, overhead projectors. boards, flipchart s etc. were used to de li ver theoretical lessons. 

Strongly di sagree_ disagree_ undecided_ agree_ strongly agree_ 

5.6 Tape recorder, YHS, CD, YCD, DYD etc were used to assist teaching. 

Strongly disagree_ di sagree_ undecided agree_ strongly agree_ 

5.7 Teaching eq uipmcnts (no 5 & No 6) were in an adequate amount. 

Strongly di sagree_ disagree_ undecided_ agree_ strongly agree_ 

5.8 Teaching aids (text books, audiovisuals, reference books, maps, pi ctures etc) were 

satisfactorily avai lable for the training. 

Strongly di sagree_ disagree_ undecided agree_ strongly agree_ 

5.9 There were adequate numbe rs of de monstrat ion rooms for skill training. 

Strongly disagree_ disagree_ undecided agree_ strongly agree_ 

5.10 The s ize of the demonstrat ion rooms and their equipments were suffic ient to the nu mber 

of students. 

Strongly disagree_ disagree_ undecided agree_ strongly agree_ 

5.1 1 The students ' dorm itory, toilet, tap, etc were covenant . 

Strongly disagree_ disagree_ undec ided agree_ strongly agree_ 

6. Question naire on Issues Related to Att itude 

6.1 Which of the fo ll owing reasons were influencing yo u most to be sluclents of tourism 

ed ucation? 

(More than one ".J " is possible) 
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Interest 

All ocation of Mi ni stry of Ed ucation __ _ 

Filling he shortage of trainers in touri sm education __ _ 

Chance _ _ _ 

Other reason (please spec ify) __________________ _ 

6.2. Do you regret learning of this profession when yo u rea lize that the personnel in the sector me 

untrained experience based employees? 

Yes More or less_ No 

6.3 . Is there integration between experi enced personn el and yo u (graduated personal s)? 

Yes More or less No 

7. Quest ion ll aire 011 Issues Related to Eth ics 

7.1 Do you show hospitable behavior to guests who visiti ng you in your home? 

Yes lot sure No 

7.2 Do you show hosp it ab le behavior to co-wo rkers? 

Yes Not sure No 

7.3 Do you express hosp itab le behavior to hotel gusts/tourists? 

Yes Not sure No 

7.4 Do you confirm with th e standards set for quality service? 

Strictl y confirm_ 

Most ly confirm_ 

Most ly conl;,.,l1 _ _ 

Rare ly confirm __ 

I do not con fi rm 
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7.5 Are yo u honest fo r the proced ures and police set by the govern ment? 

Yes Not sure No 

7.6 I do thin gs : (More than one ,," " is poss ible) 

To produce good repOlt_ 

With the cooperation of al l co-workers_ 

With wo rkers I like most 

For change_ 

Because it is my duty_ 

7.7 . Gender equality 

I deeply believe on_ 

It is government po licy_ 

It is not our rea l custom 

I never be lieve 0 11 

7.8 Entel1aining diversity/respecti ng diversity 

I deep ly be l ieve on_ 

It is government po l icy_ 

It is not OLir real custom 

I never bel ieve on 

Annex 3. Interview Gu ide for Deans/ Process owners / Department 
Heads 
I. Pl ease, describe the educational admin istrati on and organ izational structure of the in st itution. 
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2. Do you think the recent administrative approach and orga nizational structu re covenant for the 

educat ion and training? 

3. Do YO li think the recent administrative app roach and orga nizational strllctllre covenant for the 

education and training? 

4. Do you think the recent administrative approach and organizational structure covenant for the 

tra iners and trainees? 

5. How do you ensure teachers and students part icipation on major institutional plan and decision 

making? 

6. Is the allocation of finance for the educati onal execut ion sufficient? 

7. Is their in tegratio n and equal representation ofsub-groups/sub-communities of th e institutional 

com munity? And what kind of intcrvention do you make to integrate them? 

8. Is their consistent capac ity development program for the trainers? Or what kind of teacher 

development intervention do you lise? 

9. Is the curricululll and pedagogy of tourism education convent to develop capacity, skill , ethics, 

and attitude requ ired by the sector? If you have any CO lllment on the cu rricu lum/pedagogy of 

tourism educati on, please forward: __________ _ 

10. What fi re the major challenges on tourism educat ion? 

About ski ll tra ining 

Abollt teaching and training faci li ties 

About ethica l and attitudi nal deve lopment 

II . Iryo u have any addit ional COlllments or suggestions, please forward: _ _ ____ _ 
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Annex 4. Interview Guide for Stakeholders 
Assessment to Point out the Effects of TOlir islll and Hospitality Train ing Service Giving Sector 

I. Please, describe the performance of the tourism and hotel grad uates . 

2. Please, exp lain tour ism and hotel graduates gap on: 

Tourism and hosp ita lity knowledge 

Tourism and hospitality skill 

Tourism and hosp itality attitude 

Professiona l ethics 

3. Which ga p!gaps is most ly exhib it ed by graduates? 

4. As it is kn own the graduates expected to support the sector, how do you view the ir contri bution 

to the touri sm service giving sector? 

5. I f their contr ibution is less or not appropr iate, pl ease expla in the co rrective action that should 

be taken by the tour ism and hospitality education. 

6. Do yo u have a will to p3l1icipate or contribute to tourism and hospi tal ity occupational standard 

and curriculum develo pment? 

7. I f yo u have any add itional comments or suggestions on the graduates, and/or the touri sm and 

hosp itali ty education, please spec ify. 

Annex 5. Interview Guide for Tourists/ Guests 
I. How do yo u get the hospitality and!or tourism service in Ethio pia? 

2. Are se rvice providers in hotels! restaurants! travel agents! etc hospitable? 
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J. Do they have interpersonal skill? 

4. Do they have knowledge of the produ ct? 

5. Are they sk il lful on their service performance? 

6. Do they express profess ional ethi cs? 

7. Please desc ribe the ir attitude towards the ir customer and profession? 

8. Ir you have any addit ional comment or suggestion about: 

The service you got 

The serv ice prov iders 

Or any topic you want to say 

Please fo rward -------------------

Annex 6. Interview Guide to Hotel and Tourism Managers/ 
Department Heads/ Supervisors 
I. Please describe the performance or the hotel/tourism grad uates. 

2. What are the major prob lems seen on the hote l/tou rism grad uates? 

J. Please, exp la in tourism and hotel graduates gap on: 

Tourism and hospitality know ledge 

Tou rism and hospita lity skill 

Tourism and hospitality attitude 

Professional ethics 

~ . Based on your observation. wha t do YOll recommend illl lllcd irlte improvement on 

touri sm/hospitali ty education? 

5. Please, forward any additi onal commen ts or suggestio ns. 
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Annex 7. Hotel and Tourism Curriculums 
Gonder Universit y Tourism Management Curricul um 

a. Departmehtal/Major Courses 

S. No. Course Title 

l. Int roductio n to Travel & Tourism 

2. Principles of Tourism and Hospita li ty Account ing 

3. Cultural Tourism Resources of Et hiop ia 

4. Int roduction to Hotel Operation 

5. Travel Agency & Tour Operation Management 

6. Natu ral To urism Resources of Ethiopia 

7. Tourism Ma rketing 

8. Fundame ntals of Transporta ti on 

9. To urist Be havior 

10. Sustainable Tou rism Manage ment 

1i. English for Travel and Tourism 

12. Tourism Geography 

13. Research Methods in To urism and Hospi tality 

14. Touri sm Professional Eth ics 

15. Tourism Leg is lation 

16. To urism Development Pol icy and Pla nning 

17. Ecotourism and Wild Life management 

18. Heritage To uri sm Co nservat ion and Ma nagement 

19. To urism Public ity and Promot ion 

20. M ICE Touri sm 

21. Customer Care & Services 

22. Tourism Economics 

23. Tourism Dest inat ion Development and M anagement 

24. Comparative Stud ies of Selected Tourism Desti nations 
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Course Code Credit 

TMgt 201 3 

TMgt 211 3 

TMgt 202 3 

TMgt 212 3 

TMgt 301 3 

TMgt 311 3 

TMgt 32 1 4 

TMgt 331 3 

TMgt 302 3 

TMgt 312 4 

TMgt 322 3 

TMgt 332 3 

TMgt 342 3 

TMgt 352 2 

TMgt 401 3 

TMgt 411 3 

TMgt 421 4 

TMgt 431 3 

TMgt 441 2 

TMgt 451 3 

TMgt 461 2 

TMgt 402 3 

TMgt 412 3 

TMgt 422 3 



I ADDIS ABABA UNIVERSITY 

~ 
AKAIU CAMPUS UBRARY 

25. Principles & Pract ices of Tou r Guid ing TMgt 432 3 

26. Tourism Resea rch Project TM gt 442 

S. No. 

1. 

2. 
~ 

3. 

4. 

5. 

6. 

7. 

1
8 

9. 

10. 

S. No. 

1. 

2. 

3 . 

Total -

b, Supportive Courses 

Course Title Course Code 

Introduct ion to Management 

Micro Economics 

Macro Economics 

Business Commu nication 

I ntroduct ion to Sta tistics 

General Psycho logy 

Hu man Resources Management 

Ethnography of Ethiopia 

Entre prene urshi p and Small Business Ma nagement 

Communicatio n Skills 

Total -

c. General Courses 
» 

Course Title Course Code 

Civics and Ethical Education 

Sophomo re English 

Introduct ion to Computer Application 

Tota l 

Kenya Utali College lone of 32 Center of Excellence in Hospitality and 
Tourism of UNWTO. I 
Curriculum of Travel and Tourism Management Diploma Course 
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78 

Credit Hours 

3 

3 

3 

3 

3 

3 

3 

3 

3 

3 

30 

Credit Hours 

2 

3 

3 
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• Travel Agency Management 
• Tour Operations Management 
• Tourism Marketing 
• Tourism Law 
• Social Aspects of Tourism 
• Hospitality and Tourism Economics 
• Computer Reservations Systems 
• Social Anthropology 
• History of East Africa 
• Accounting 
• Group Consultancy Project 

• Business Communication 

• Environmental Studies 
• Entrepreneurship 

• Financial Management 

• Strategic Management 

• Foreign Languages 

• Human Resource Management 

• Information Communication 
Technology 

• Leisure Studies 

• Research Methods 
• Industrial Placement (IP) 

Hotel Management Diploma Course 

• Even ts Management 
• Business Communication • Front Office Operations 

• Economics • Service Supervision 
• Environmental Studies • Hygiene and Nutrition 

• Entrepreneurship • First Aid 
• Financial Management • Hospitality Law 
• Foreign Languages • Housekeeping 

• Human Resource Management • Laundry and Dry cleaning operations 
• Information Communication Tech nology • Hotel Information Systems 

• Leisure and Recreation Management • Marketing 
• Research Methods and Statistics • Menu Plann ing and Costing 
• Sociology of Tourism • Principles of Organization 
• Wine and Bar Knowledge • Facilities Management 

• Food and Beverage Control • Tourism Theory 
• Food and Beverage Service and Sales • Organizational Behaviour 

• Group Consultancy Project • Industrial Placemeny (IP) 
• Culinary Arts and Gastronomy 
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