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Abstract 

The print newspaper industry in Ethiopia faces many difficulties; mainly its circulation, 

readership, cost of printing and consumers’ habits. The prime purpose of this study was to 

Assess Print Newspapers Circulation and Readership: the Case of Addis Admas and 

Reporter Newspapers. Data was collected using quantitative and qualitative methods. 

Questionnaire, In-depth Interview, Focus Group Discussion and Observations were 

employed in the study. For the survey questionnaire, sixty Addis Admas and Reporter 

newspaper readers were purposely chosen from six areas of Addis Ababa city. Based on 

purposive sampling again, in-depth interviews were conducted to collect data from managing 

editors and senior editors of Adiss Admas and Reporter newspapers. Focus Group 

Discussion sessions were also held with newspaper vendors who work in different corners of 

the city. Findings of the study primarily indicated that there was a decline of print newspaper 

circulation and readership. According to the study, social media and digital media expansion 

have altered the information gathering paradigm which has a consequence on print 

newspapers existence and performance. New media technology has disrupted all sides of 

print newspapers including subscriptions, readership, circulation, and advertising. Due to 

the high cost of printing and lack of advertisement the study exposes that the prices of 

newspapers still remain high and unaffordable for its readers. As a result, according to the 

study, the majority of respondents read newspapers by renting from vendors. It was disclosed 

also long time governments’ disenfranchisement with the print press kept the industry 

incapacitated. The finding further exposed that Print newspaper circulation was going down 

from time to time and its distribution was only limited to certain areas of the city. It was 

suggested that, therefore, for its sustenance and competence the print newspaper industry 

demands considerable attention, assistance and guidance from different actors including 

government policy makers, publishers, journalists, researchers, media experts and 

educational institutions .    

 

Key words: Newspapers Circulation, Readership, Readers, Distribution 

 

 

 

 

 

 

 



 

 

xii 
 

Definitions of Terms 

The following terms in the study are defined as follows: 

Newspaper -   a periodical that carries news, articles and advertisements on print paper and 

generally issue at least once in a week. 

Publisher     -  an organization that publishes a print newspaper as a commercial publisher 

Reader         -   Someone who reads and evaluates newspapers for personal benefit. 

Vendor      - a person who sell newspapers on different places getting a commission from 

sales. 
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CHAPTER ONE 

1.1 INTRODUCTION 

The Ethiopian printing press began at the beginning of the 20th century when the weekly 

Aemero'' appeared in 24 handwritten copies in 1902 (Pankrust, 1992). One century later, 

private commercial newspapers were born and grew in number after the government change 

happened in 1991.The proclamation of the Press Law in 1992 has marked a new era for the 

emergence and proliferation of a number of private newspapers.(Ibid ) 

Newspapers are sources of local, national, and international news made available to readers 

wherever they are, and paid for primarily by revenue from advertisers attracted by access to a 

mass audience. Recent study shows that newspapers in Ethiopia have a very limited number 

of copies. All are printed by the state owned Berhanena Selam Printing Enterprise (BSPE) 

and its distribution is only limited to Addis Ababa and a few large cities (FOJO , 2019).  

Publishers are currently at a crisis due to the high cost of printing and are struggling to make 

their print newspaper circulation and distribution profitable in this digital era. The escalation 

of the cost of printing coupled with the lack of advertisement revenue has gradually affected 

the financial strength of the publishers, and eventually pushed them to go out of market 

(Ellene et. al, 2003). 

Readership is the main way of gauging achievement in the newspaper business. As the 

readership increases, advertisers view the paper as an increasingly attractive spot and it 

increases the revenue of the paper.  Mekuria (2005) describes “in the past some newspapers 

have lost readership and gone out of market and the ones that are circulating currently have 

very low circulation and readership”. 

There are diverse grounds for the low newspaper readership in Ethiopia. Poor reading habits, 

low literacy rates and distribution problems outside the capital for the private press can be 

considered the main ones (Gebremedhin,2006).Internet access, lack of advertising, corporate 

ownership, and social media are considered as a huge contributors to the decline in 

newspaper production along with decline in readership (Greer &Mensing, 2003). 
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On the other hand print Journalism as a professional training which is a very recent 

phenomenon in Ethiopia is considered to be a factor for the decline of print media. The 

absence of trained and ethical journalists is the main problem of both the state and private 

print media. (Shimelis, 2000). 

Long-time governments‟ disenfranchisement with the print press kept the industry 

incapacitated. Numerous reports from national and international organizations document that 

Ethiopian journalists fear fines and imprisonment as a result of their journalism.( Fojo,2019) 

The blurred line between terrorism and journalism, or criticism of the state and criminal 

defamation has made journalism and media management unattractive. (Nørby, Mekuria and 

Theodros, 2018)  

Social media influences the practice of professional journalism. Singer (2006) asserts that 

there is a significant effect on the adoption of social media as sources of news. Media 

organizations in particular, newspaper organizations, had flourished in a pre-social-media 

world. This was a time when newspapers were a de-facto standard source of written or 

printed news (Sloan, 1993).  These situations are changing the media landscape as well as the 

ways information is gathered, stored, organized and disseminated by the mainstream media 

(Alejandro, 2010).   

Newspaper organizations now find themselves struggling to resolve the underlying strategic 

dilemmas relating to: editorial control; audience and advertiser‟s preferences; ownership of 

intellectual property; and the blurring of boundaries between the professional and personal 

spheres of influence (Gottfried & Shearer, 2016).  

Globally the newspaper is passing through its hardest time ever, especially since the Internet 

came to provide online functionalities and possibilities far beyond what the newspaper could 

offer: instant and free news, interactive and multimedia features, and easy accessibility 

through very simple handheld technologies like mobile phones and personal computers 

(Ashong& Henry, 2017).  
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1.2 Statements of the Problems 

Newspapers are regular publications that contain a collection of news from all over the world 

which keeps us up to date concerning current events.  However circulation and distribution of 

print newspapers face many obstacles. Newspaper circulation is in steady decline and fewer 

papers are now serving a much bigger population (Kamarck and Gabriele, 2015). 

The Ethiopian print newspaper industry is believed to be troubled by many constraints: 

technological change, lack of capital for establishing newspapers, long time governments‟ 

disenfranchisement with the print press, low number of the readership are few just along the 

log list that affect both the publishers and the readers. 

Availability and affordability of the newspapers considered to affect the consumers‟ 

newspapers reading habit. The cost of print newspapers is increasing from time to time, 

coupled with high cost of distribution to the different regions; most regional cities do not 

receive any private newspapers mainly, because there is an undeclared restriction imposed by 

the government.  (Ellene et al, 2003) 

On the other hand, lack of advertisement revenue is another weakening factor. Most 

newspapers have been given little or no attention by the advertisers that gradually affected the 

financial strength of the publishers, which eventually led to the demise of a number of 

newspapers. (Nørby, Mekuria, & Theodros,2018) There is a notion that to attract commercial 

advertising it has, certainly until now, been necessary to have editorial content that 

advertisers felt was government approved – as they otherwise could be penalized by the 

government.(Ibid) 

It is understood that digital media has fundamentally impacted the circulation and the 

readership of print newspapers. In Ethiopia due to the interactivity of social media people 

migrate from reading print newspapers to using social media news. Birhane (2017) describes 

that in Ethiopia reading habits are changing; people are getting their news more online than 

from a print newspaper. 

Some writers pinpoint some of the challenges that are associated with the circulation and 

readership of print newspapers. Birhane (2017) studied new media influence on newspaper 

reading habits. RecentlyHailemariam (2018) wrote on the readability problems of 

government public relations magazines and tried to show the relationship of reading abilities 
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of targeted readers. These show that print newspapers‟ circulation and readership has the 

attention of many academicians and media professionals.  

In Ethiopia Newspapers are struggling to sustain themselves in the middle of financial 

difficulties, strong government pressures and consumers‟ growing demands. This is a 

worrying trend for newspaper organizations and requires an immediate strategy as well as 

concrete actions.    

A visit to a newsstand in Addis Ababa will shock anyone who cares for freedom of 

expression. It is very saddening that there are only 8 weeklies, according to EMA data,  2021, 

and there are no dailies for a population that is double of neighbouring Kenya, which enjoys 

at least 10 dailies and dozens of weeklies. (Kenya, 2016) 

The nascent Ethiopia‟s print media has been fading away through time and now reach at the 

brink of total collapse. The remaining handful of newspaper circulation and readership has 

been dwindling significantly? What happens to the print media? 

Did new media push aside the traditional/print media? Or is it slowly fading away because 

internally, it is suffering from lack of professionalism, vision, and financial stability? Or is it 

due to external pressure of the fear of the political environment which is averse to critical 

coverage and   of fear of harmful ramifications like jail and harassment and closure of the 

media outlet?  Or are there some unforeseen root grounds?    

In line with that this research will try to analyze circulation and readership related hiccups. 

And through this, the paper will meticulously scrutinize the circulation and readership 

problems of print media outlets in Ethiopia. 

The study assesses the circulation and readership problems of two prominent private print 

newspapers Reporter and Addis Admas newspapers. It selects these two newspapers because 

of their wider readership and circulation they have had across the nation. On the other hand 

they are among the few private newspapers that have been in the newspaper market for long 

years.   

According to the data of Ethiopian Broadcast Authority (EBA) (2009), cited on Zewge 

(2010) Reporter Amharic newspaper had one time average circulation of Sunday edition was 

11,900, and The Reporter English counterpart was 2,500; while Addis Admas newspaper had 

23,000 copies of one time average circulation.  
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Few years‟ later Melisew (2013) showed that ReporterAmharic Sunday edition had 10,500 

one issue average copies; while Addis Admas had 8,900. Recently, according to the Fojo 

Media Institute (2019) report, that Reporter newspaper had 6,000 copies in normal weekly 

circulations and it is the largest circulation among the private newspapers. 

According to the researcher‟s document observation in the National Archive of Ethiopia, a 

responsible body that archives and documents the circulation of print out lets;the Reporter 

newspaper had an average circulation (count of copies) of 7,000-7,500 copies of one issue; 

while the Reporter English newspaper had an average of 2,500 copies of one issue on average 

in April 2022. On the other hand, Addis Admas newspaper had a circulation of 2,400 -2,500 

copies of newspapers on average in the same month. 

After two decades of services in the market, Reporter and Addis Admas newspapers; still 

publishing news and other contents using multiple platforms such as online newspapers, and 

are struggling to survive in the print medium. 

1.3. Objectives of the Study 

The objectives of this study were divided into the general and specific objectives 

1.3.1 General Objectives 

The general objective of this study is to assess the circulation and readership of Reporter and 

Addis Admas print newspapers as well as the challenges the print newspapers face at this 

time. 

1.3.2 Specific Objectives 

1. To assess the problems of circulation of Reporter and Addis Admas print newspapers. 

2. To analyze readership problems of Reporter and Addis Admas print newspapers. 

3. To find out the causes of the problems that the print newspaper publishing industry 

encountered. 

1.4 Research Questions 

1. What are the problems of the circulation of print newspapers Reporter and Addis 

Admas newspapers? 
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2. What are the troubles of the readership of print newspapers especially Reporter and 

Addis Admas newspapers? 

3. What arethe causes of the problems in the print publishing industry?   

1.5 Significance of the Study 

 

As there is only scanty research conducted in the area of private print newspapers circulation 

and readerships; the study will help the publishers to forge a strategy by indicating the basic 

problems of circulation and readership of print newspapers. Moreover it helps to show and 

manage the foreseeable problems and solutions for anyone who envisages or plans to join the 

print newspaper industry. However the researcher is concerned, there was no comprehensive 

research work done on the practice and challenges that the print newspaper circulation and 

readership are facing in Ethiopia. Therefore, it is a merit taking to conduct a study on this 

area of print newspaper. Finally this study could serve as a springboard, for those who have 

an interest to conduct study in a related area.  

1.6 Scope of the Study 

The study is limited to the horizon of the two privately owned selected newspapers Addis 

Admas and Reporter newspapers. Therefore this study only focuses on the assessment of 

circulation and readership of two print newspapers. In addition the research assesses the 

newspapers circulations within the time gap of the year 2021- 2022. Further it assesses the 

cost, availability and affordability of the newspapers around some parts of the city of Addis 

Ababa. It also examines how newspaper readers perceive and respond to the media outputs. 

1.7 Limitations of the Study 

The study assesses the circulation and readership of Addis Admas and Reporter print 

newspapers in Addis Ababa. It is bounded to Addis Ababa because of its wider readership 

and larger circulation that the city entertains. This research will only make a sample study 

which may not be representative as we can't know the exact number of readers of the two 

newspapers. As a result the research employed a non- probable sampling which may leave 

the remaining readers and non-readers miss coverage and only be represented by the selected 

groups comment. More over the readership problem is not addressed through content analysis 

to correlate content and readership. 
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The other major constraints faced by the researcher while undertaking this study was, the 

absence of adequately published and documented materials, and accessing data on print 

newspaper‟s circulation from relevant organizations. 

1.8 Organization of the Thesis  

The study consists of five chapters. The first chapter of the study provides a general 

background describing the research problems; gives justifications for why the study had to be 

carried out and what is its significance; and finally explains the limitations of the study. The 

second chapter reviews the literature, i.e. the theoretical framework of the study and issues 

that are related to the problems of circulation and readership of print newspapers. The third 

chapter presents discussions of the methodology employed to conduct this study and the 

rationale why the researcher has preferred the combination of quantitative and qualitative 

methods. The fourth chapter deals with the analysis and presentation of the data. This chapter 

discusses all the data collected from respondents through survey questionnaires with 

newspaper readers; interviews with the selected newspapers managers, editors and other 

stakeholders. The chapter includes the findings of the research. Finally chapter five provides 

conclusions and recommendations. 
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CHAPTER TWO 

REVIEW OF RELATED LITERATURE AND THEORETICAL FRAMEWORK 

2.1 Historical Development of Newspapers in Ethiopia 

The history of print newspapers in Ethiopia goes back to the beginning of the 20
th
 century. 

Printing came into Ethiopia during the reign of 'Menelik II' in the late 19
th

 century (Reta 

2013). According to Zinaye (2000) A'emro was the first newspaper from 1902- 1903 and it 

was published in Amharic. Another early newspaper was Le Semeurd' Ethiope which existed 

between 1905 and 1911. (Ibid) 

This is also asserted by different scholars. Le Semeurd' Ethiopia, a bilingual weekly (1905–

1911)  and A'emro (1902-1903)  are  widely  considered as  the  original newspapers  in  the  

country  although  some  historical  evidence  suggests  that  the handwritten sheet produced 

by Blatta Gebre Egziabhere around 1900 probably preceded both Le  Semeurd' Ethiopia and 

A'emroand  may, therefore,  be  considered  the  first Amharic „newspaper' in the country 

(Pankrust, 1992). 

Shimeles (2000) referring to different sources, argued that the earliest issue of the publication 

appeared around 1901, written by hand and with a circulation first of 24 copies and 200 

following the importation of a copying machine. A'emro passed through periods of temporary 

suspension and revival, owing to financial difficulties, shortage of newsprint and the Italian 

aggression.  

In 1923 'Berhanena Selam Printing Enterprise '(BSPE) newspaper was printed by the 

progressive crown Prince, Ras Teferi Mekonen to disseminate leftist views and as an 

instrument against the conservative nobility (Shimeles, 2000).  

In 1941, two Amharic newspapers, 'Sendek Alamachin' and 'Addis Zemen' were launched to 

reflect the era of liberation from the Italian occupation (Mekuria, 2006).  According to MOI 

(1966, cited in Shemelis, 2000) in the post-liberation period, the publication 'industry' 

witnessed a comparatively significant expansion in terms of the number of periodicals 

produced and the size of their circulation. Such influential and long lasting weekly papers as 

'Addis Zemen' and 'The Ethiopian Herald' came onto the scene in 1941 and 1943, 

respectively. Both became dailies after December 1958. In 1952 'Yezareyitu Ethiopia' was 

added to the list of newspapers (Shimeles, 2000).  
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Deneke (1991) and MOI (1966) as cited in Shemelis (2000) argued that the expansion of the 

capacity of the 'Berhanena Selam Printing Press' in 1965 and the increase in the number of 

new printers were installed but important additions to the development of the print medium. 

However, the real turn for the newspaper enterprise came in the late 1950s and early 1960s 

with the establishment of the Economic Commission for Africa (1958) and the Organization 

of African Unity (1963).  

After a decade, in  1974,  a  military government  known  as  the Derg overthrew  Emperor 

Haile Sellasie  II and it was  a  period  of  military  rule  which  lasted  until  1991.  The  

socialist government  used  the  media  primarily  for  propaganda  purposes  and  press  

freedom  was heavily curtailed or non-existent (Shimeles, 2000).  The years of the Derg 

regime have clearly been portrayed as a dark chapter in the history of Ethiopian media and 

journalism. The regime turned all media outlets into propaganda channels and effectively 

forbade any opening for professional independence. (Skejerdal,2012)The arrival of the 

EPRDF in 1991 marked a shift in media policy and practice. Private newspapers were 

allowed for the first time, and censorship was lifted. According to Shemelis (2002) the 

beginning of the proliferation of private newspapers and magazines came into being by 

„taking advantage of the government‟s declaration of intent‟.  

Shemelis (2002) explores after the declaration of a press proclamation in 1992, which was 

entitled “A Proclamation to provide for the Freedom of the Press No. 34/1992,” a number of 

private newspapers and magazines emerged in the market. Regarding private newspapers, 

Shemelis (2002) states that about 200 private newspapers and 87 magazines were registered 

in 5 years from 1992 to 1997. Aadland and Røe (quoted in Skjerdal, 2012) assert that in the 

period between October 1992 to July 1997, about 265 newspapers and 120 magazines were 

given licence from the then Ministry of Information. No matter how different the figures are, 

this period could possibly be referred to as the „golden time‟ for those who had the interest to 

engage in the publishing market.   

The private press in Ethiopia, as in other developing countries under similar circumstances, 

could be said to be reminiscent of the press in more developed areas a century ago.                     

This applies to its multiplicity, urban concentration, economic insecurity, limited advertising,  
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comparatively small circulation, relatively untrained staff and, frequently, modest equipment 

(Shemelis, 2002). 

Teffera(2006) also states that some 385 publications were registered between October 1992 

and July 1997, of which 265 were newspapers and 120 magazines. Most print media is also 

mainly concentrated in Addis Ababa. In 2002 only 17 % of the citizens in Ethiopia claimed 

that they read the newspaper (Teffera, 2006).   

The fall and the rise of newspaper publication and the print media during the EPRDF regime 

continued in this manner until eventually only a handful of private publications remained in 

the media market of the country. (Skejerdal ,2012)  Among these are the popular Reporter, 

which has both an Amharic (1995) and English (1996) edition and Addis Admas (1999) must 

be mentioned.  (Ibid) 

Addis Admas published by Admas Advertising, was owned by the late AssefaGosaye. 

Currently, the paper is owned by his family‟s business, which in addition to the newspaper 

has interests in music recording and filming. The newspaper is backed by strong private 

investment (Simon, 2006) and seems to be a moderate and careful newspaper on politics. 

Reporter (Amharic bi-weekly) is published by Media and Communication Centre (MCC), a 

media house launched by Amare Aregawi in 1996. MCC also publishes the English weekly, 

'The Reporter'. Reporter is one of the first privately owned newspapers becoming 

competitive in the media industry.   

2.2 Definition of Newspaper 

Many scholars have defined newspapers in different forms. Newspapers are defined as a 

written publication containing news, information and advertisements usually printed on low-

cost paper called newsprint (Akobundu, 2009). A newspaper is a serial publication containing 

news, several articles and advertisements ( Bharucha, 2017).  

Hamilton (1992) also affirms that, “newspapers are the first draft of history” and that through 

their reporting and commentaries; they influence politics, make or break public careers and 

even decide the fate of governments. 

Babalola (2002) describes newspapers as very common to both young and old generations 

due to the important role they play in connecting governments with its people. He further 

posits that they are very useful tools for promoting literacy. They are regular up-to-date 
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sources of information available to students, scholars, administrators, the barely literate and 

so on, who demand for newspapers through self-acquisition, exchange and borrowing from 

friends, relatives, and libraries (Onwubiko, 2005). 

Nakinganda (2007) avers that newspapers are sources of textual evidence useful to students, 

researchers, journalists, administrators, lawyers, politicians and the larger society.  They are 

carriers of current information (Okunna, 1999). 

According to Cheyney (1992) newspaper is the textbook that provides up-to-date information 

on local, state/provincial national, and world affairs; the most current analysis and criticism 

on executive and legislative decision-making; the latest in music, theatre, television, and the 

fine arts and even columns and comics to make people laugh.  

2.3 Advantages of Newspapers 

Barbara (1993) informed the use of newspapers to teach or develop analytical reading, 

writing and reasoning. Newspapers stimulate, motivate, inspire, interpret, build, preserve, 

excite, satisfy and sometimes disappoint. They archive yesterday, chronicle today and 

periscope the possibility of a brighter tomorrow (Hynds, 1972).  

Good newspapers treat graphical elements, such as photos, charts, graphs and maps as the 

editorial equivalents of stories (Baskette et al., 1992). Donald D (1992) advocates that using 

the newspaper is helpful to improve reading and writing skills of secondary students. 

Newspapers are becoming like news magazines, offering lengthy analyses of evolving events 

of the world and featuring newsworthy people, corporations, and social trends, and at the 

same time displaying layouts that increasingly prioritize photographs (Franklin, 

2008).Cheyney(1992) further demonstrated the significance of newspapers when he 

described newspapers as the textbooks that provide updated information on every aspect of 

human society as well as local and international affairs. 

Newspapers are becoming like news magazines, offering lengthy analyses of evolving events 

of the world and featuring newsworthy people, corporations, and social trends, and at the 

same time displaying layouts that increasingly prioritize photographs (Franklin, 2008). 

Again, newspapers create reading habits and help to easily differentiate people who read from 

those who do not read (Majumder, 2013). 
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2.4 Challenges of Newspapers Circulation 

SulaimanSaleh (2002) identified four challenges posed by new information technology to 

print journalism; death of some newspapers, reduction in circulation, and decrease in 

advertising revenue and emergence and popularity of electronic journalism. 

According to Mark Choate cited in (Singh &Arya, 2012) newspaper circulation is in decline, 

but if you combine readership between print and online version of a newspaper you will find 

that net readership has increased. Despite this, there is a widespread perception that the 

decline in print newspaper circulation represents a shrinking market for local news.  

Newspaper circulation is in decline and fewer papers are now serving a much bigger 

population (Kamarck and Gabriele, 2015).There is a school of thought that argues that 

newspapers‟ ability to adapt to changing circumstances has always provided them with a 

survival strategy and secured their future (Franklin, 2008).  

As the online news sites have greatly satisfied the expectations of the readers, there has been 

a decrease in the circulation of print newspapers (Stempel et al., 2000). Where they cannot 

compete with online news media on the basis of speed, newspapers are distinguishing 

themselves by beefing up the depth of information, analysis, and coverage of trends that are 

not published elsewhere (Usher, 2010). Social networks such as Face book are essentially 

online communities that allow users to come together, communicate and share things such as 

photographs, music or other files; and, most prolifically, to create short messages, often in the 

style of a mobile phone text message but shared among a group (Haigh, 2010). 

2.5 Newspaper Readership 

Readership of print newspapers has been the focus of many studies and analyses because of 

the advancement of online journalism, information technologies and socio-economic changes 

in recent years. Tankard (1987) discussed how to read a newspaper article common technique 

in developing critical thinking skills is to suggest pertinent and key questions and recommend 

that readers engage in an internal dialogue to answer these questions. 

Patrick &Melchizedec (2014) see readership as the part of the general public interested in a 

source of information or entertainment. This perspective of Patrick et al, does somewhat veer 

away from reading of particular printed periodicals by a number or type of people. The 
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salient reasons for not reading newspapers were the availability of other media sources and 

lack of time to read newspapers. 

Ogbiten (2007) avers that to most people, reading the newspaper has become a habit. For 

them, the newspaper is both for the eyes and ears. They believe whatever and anything they 

read as the gospel truth. He further avers that the belief in newspapers is so strong that they 

do not question anything that they read in the papers. 

Babalola (2002) asserts that newspapers facilitate literacy empowerment; it inevitably 

promotes critical thinking, retention of information, problem solving and the querying of 

information sources. Educational attainment is a parameter that enhances newspaper 

readership because higher levels of education increase the information processing capacity of 

individuals (Chan &Goldthorpe, 2007). Furthermore, newspaper readership enables one to 

become a person who possesses civic-conscious values, tolerance and closeness to the 

community (Igwe, 2011). 

Newspaper readership was also positively correlated with civic culture values, social 

network, community attachment and activities (Jeffres, Dobos& Lee,1988). From the 

cognitive perspective, readers and viewers of mass communication develop and hold their 

own views or images about the nature of news media and their products in order to make 

sense of the information they receive (Kosicki& McLeod, 1990). 

Onwubiko (2015) asserts that reading has four intentions: reading for enjoyment and 

relaxation, reading for information, reading for knowledge and reading for all the above 

factors. He further asserts that there are various materials at the disposal of a reader; one of 

the major reading materials for reading is newspaper.   

Obaid (2014) concurs that newspapers are the textbooks that provide up to date information 

on local, state, national and world affairs, the most current analysis and criticism of the 

executive and legislative decision making, the latest in music, theatre, television, fine arts and 

even column and comics to make readers laugh. Marie (1979) discussed newspaper reading 

to improve vocabulary, development, structural analysis, phonic analysis, dictionary skills, 

oral reading skills and to divergent thinking. 
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At an individual level, characteristics such as gender, age, education and income have been 

frequently used as explanatory variables in analyses of newspaper reading. But these 

characteristics do not necessarily have the same effect in all countries (Weibull, 2005). 

Developing the right reading culture helps nations to develop and no nation can develop 

without its people reading. Reading makes a man, and it helps to develop the mind, to be 

informed, thoughtful, and constructive (Desmond, 2014). Reading increases one‟s knowledge 

and thinking about a particular subject, and the society as a whole (Faizli, 2012). Dominick 

(2002) notes that newspaper readership has been declining over the last couple of years. 

2.6 Newspaper Reading Habits 

Reading habit is an important tool for the development of personalities and mental capacities 

of individuals. In addition to personal and mental developments, reading is an access to 

social, economic and civic life (Clark and Rumbold, 2006). Reading is regarded as a process, 

a mode of thinking, a kind of real experience that involves many complex skills; the ability to 

perceive printed words, to skim for information and then perhaps read intensively(Shahriza& 

Amelia,2007). 

The term „reading habit‟ has been defined as the behaviour which expresses the tastes of 

reading and the likeness of the individual types of reading (Adenyinka and Samson, 2007).It 

is also known as a reading habit, in which an individual can have, or a culture of a group of 

people together have a habitual way of reading whether they provide time for it or read in 

their leisure time (Isaac, 2020). 

Kristy (2002) opined that the causes of poor reading skills or illiteracy varied, and the 

consequential effects include poor grades for students and difficulty trying to find or advance 

to a good job for adults. Developing the right reading culture helps nations to develop and no 

nation can develop without its people reading. Reading makes a man, and it helps to develop 

the mind, to be informed, thoughtful, and constructive (Desmond, 2014). 

Reading is the meaningful interpretation of visual or graphical symbols (Nuttal, 1982).In 

measurable terms reading habits is often considered in terms of the amount of materials being 

read, the frequency of reading as well as the average time spent on reading (Wagner, 2002). 

In essence, the newspaper bridges physical distances by enlarging the arena of public 
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discourse and providing links that are necessary for collective behaviour and thought (Ray, 

1999). 

Previous research has shown that, without specifically measuring reading habits toward 

letters to the editor, writing letters was positively associated with age, education, income, and 

rural residents (Reader,Stempel& Daniel, 2004). It is also known as a reading habit, in which 

an individual can have, or a culture of a group of people together have a habitual way of 

reading whether they provide time for it or read in their leisure time (Isaac, 2020). 

Reading habit is a practice of reading regularly, the cultivation of an attitude, and possession 

of skills that make reading a pleasurable, regular and constant activity. In this sense, reading 

habit is an important tool for the development of personalities and mental capacities of 

individuals. In addition to personal and mental developments, reading is an access to social, 

economic and civic life (Clark &Rumbold, 2006). 

2.7 Marketing Mix 

Marketing mix means the product, distribution, promotion and pricing strategies to produce 

and carry out exchanges and achieve the target markets. Different scholars have defined 

marketing mix in different ways. Riaz (2011) defined marketing mix as a set of controllable 

marketing tools that a company uses to create a desired response in the targeted market. (Set 

of these tools is generally referred to as 4P‟s of Marketing, being Product, Price, Promotion 

and Place).  

Akbari (2014) states marketing mix is a controllable part of marketing tools that affects the 

demand and increases it. By the compound, mix, or a combination, it is meant that the four 

p's (product, price, promotion, and place) should have an established and coordinated 

systematic approach in order to have effective influence on persuading the customers. Singh 

(2012) describes a marketing mix as the combination of different marketing decision 

variables being used by the firm to market its goods and services.  

 Marketing mix is the set of tactical marketing tools product, price, place, and promotion   

that the firm blends to produce the response it wants in the target market. Marketing tools or 

the marketing mix or often referred to as the four P's (The Four Ps of the Marketing Mix) 

(Kotler and Armstrong, 2012).  
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Singh (2012) offers an optimum combination of all marketing ingredients so that companies 

can realise goals for example profit, sales volume, market share, return on investment etc. 

The marketing mix is grouped under four elements i.e., Product, Price, Place, Promotion. 

The marketing mix is a long term plan of action which is used in order to help a firm to gain 

its competitive advantage over its competitors. The competitive advantage is sustainable 

when competitors cannot imitate their source of competitiveness or when no other firm 

conceives a better offering (Baron, 2010).  

2.8 Technological Factors on Print Newspaper 

More and more people get news via digital media, they increasingly access news via mobile 

devices and rely on social media and other intermediaries in terms of how they access and 

find news. New media technology platforms have developed as spaces for the dissemination 

and recommendation of news and information globally (Zeller &Hermida, 2015). 

Barclay (2012) argues that the internet has influenced the way journalists do their work and 

that the internet has characterised new limits of the news business and provided floods of 

information to the newsreader. This notion of the internet as an empowering force for good is 

put forward by technological determinists who believe the spread and development of 

technology itself will satisfy all information and communication needs of all segments of the 

population (Mansell, 2009). 

But despite this strong market presence local media are struggling to compete with the 

growth of the internet and subsequent drop in advertising revenues (Singer et al, 2011).Pavlik 

(2010) also noted how technological advancement affects the way journalists do their job. 

The influence of the internet on readership could be readily noticed in the online newspaper 

phenomenon that has greatly increased the accessibility of people to information services 

(Patel, 2010). 

The changes in the news style in the print edition carries significance into newspapers‟ online 

and digital versions given that traditional news organizations rely on newsroom reporters to 

produce content for both (Usher, 2014). 

Through social media and micro blogging, audiences are able to curate, reframe or reinterpret 

the news, taking on the role of secondary gatekeepers through the selective re-dissemination 

of professionally produced content (Singer, 2013). There is also the speculation that the 
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contents of online editions of newspapers satisfy readers‟; most especially the students‟ need 

for information and slows down the drive for the print version (Okoro&Diri, 2012). 

2.9 Diffusion of Ethiopian Newspapers 

Diffusion is frequently studied as a communication process, separate from the type of 

innovation (Rogers and Singhal, 1996). The diffusion process remains a significant research 

interest in communication, and diffusion theory remains a dominant theoretical paradigm for 

study of new media (Leung and Wei, 2000). 

Diffusion within the newsroom hinges on in-house training and other internal support 

mechanisms designed to develop a critical mass of computer users (Maier, 2000). Rogers‟ 

model of the diffusion-decision process identifies five sequential stages that occur in adoption 

of social innovations, such as new technologies. They are (a) knowledge about, or exposure 

to, the innovation, (b) formation of favourable or unfavourable attitudes toward the new idea, 

or persuasion, (c) a decision to adopt or reject the innovation, (d) implementation of the 

decision, and (e) confirmation or reinforcement(Rogers,1995). 

International Media Support assessment (2018) report shows that Ethiopia has four public 

newspapers and several other state-owned regional newspapers. There are 19 privately owned 

newspapers. According to Mulatu (2019) data collected from the Ethiopian Broadcasting 

Authority indicated that currently 20 privately owned newspapers and magazines are under 

circulation. The recent data collected from Ethiopian Media Authority confirms that in the 

beginning of 2021, 13 privately owned newspapers and magazines are under 

circulation.(EMA,2021) 

In Ethiopia print newspapers are changing their one way platform into online. According to 

the Alexa websites rank rating company data of May 14, 2022 Reporter newspaper website is 

registered online beginning from 2001 and the website http://www.ethiopianreporter.com has 

2,390 daily unique visitors. Moreover, Addis Admas newspaper website was registered 

beginning from 2011 and currently http://www.addisadmassnews.com has 899 daily unique 

visitors. 

2.10 Theoretical Frameworks 

Theoretical frameworks are integral aspects of any scientific research work. As Williams 

(2003) writes, a theory is a “logical proposition or set of propositions about relationships 
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between phenomena”. In this part the researcher aims to find out how fit globally renowned 

media theories or models are to explain the relations between print newspaper circulation and 

readership and their context in Ethiopia.  

Understanding about the circulation and readership of print newspapers on an issue of a 

newspaper, Uses and Gratification Theory (UGT), Disruptive Innovation Theory (DIT), and 

Social Responsibility Theory (SRT) are basic theoretical frameworks for this research.  Uses 

and Gratification Theory asserts that media usage is motivated by needs and goals that are 

defined by the media audience themselves. Disruptive Innovation Theory typically offers 

different features that are not valued by the current customers of the established companies. 

Social responsibility theory discusses how the media is supposed to operate and obliged to 

serve several social functions. The media, therefore, should consider themselves to have 

responsibility for the society's integrity. 

Therefore, the researcher found these theoretical frameworks for the approach of this research 

although they are distinct in model but complementary in this case. 

2.10.1 Uses and Gratification Theory (UGT) 
 

The uses and gratification theory (Katz, Blumler&Gurevitch, 1974) suggests that audiences 

are responsible for selecting the media organization that would best serve their needs and that 

media outlets are used by the audiences to fulfil specific gratifications. For instance, 

newsreaders may choose to read news from newspapers or news websites because of the 

satisfaction and reward they get from reading news from any of the sources so preferred. 

These reasons or motives are the driving force for people to use mass media according to the 

Uses and Gratifications Theory (Davison et al., 1982; Infante et al., 1993). 

Folarin (2002) states the Uses and Gratification theory perceives the recipient as actively 

influencing the effect process, since, he selectively chooses, retains the media messages on 

the basis of his/her needs, beliefs etc. The focus was thus shifted from the media production 

and transmission functions to the media consumption. Instead of asking „„what kind of effects 

occur under what condition?‟‟ the question became „„who uses which content from which 

media what conditions and for what reasons?‟‟. The question of effect was now rather 

tangential to the analysts concerned. 
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According to Wimmer and Dominick (cited in Layefa, Johnson, Taiwo, 2016) that the uses 

and gratification try to find out the motivating factors which underline audience use of media 

contents.  They further explained that the theory examines how people use the mass media 

and the gratification and the gratification they derived from media. The assumption of the 

theory is that people are not just passive receivers of the messages, but active influences of 

the message effect.  

Media audiences who are the recipient actively influence the effect process, since they 

selectively choose, attend to, perceive and retain the media messages on the basis of their 

needs, beliefs et cetera. Thus, there are many reasons for using the media as there are media 

users (Anaeto, Onabanjo& Osifeso,2008). 

(Katz, Blumler&Gurevitch, 1974) assert that the theory takes a more humanistic approach to 

looking at media use. Blumler and Katz believed that there is no merely one way that the 

populace uses the media. Instead, they believed that there are many reasons for using the 

media, as there are media users.  

The theory assumes that members of the audience are not passive but take an active role in 

interpreting and integrating media into their own lives. The theory also holds that audiences 

are responsible for choosing media to meet their needs. The approach suggests that people 

use the media to fulfil specific gratifications. This theory would then imply that the media 

compete against other information sources for viewers' gratification (Katz, 

Blumler&Gurevitch, 1974).  

2.10.2 Disruptive Innovation Theory (DIT) 

Disruptive innovation theory is based on the fact that the reasons that contribute to a firm‟s 

success can also play a significant role in its failure. The disruption thesis posits that 

emerging products based on technology or innovation that are “cheaper, simpler, smaller, and 

frequently, more convenient to use” (Christensen, 1997). 

Disruptive innovation theory arises from globalisation, technological advances, and cultural 

changes, and a change always presents threats and offers opportunities (MacFeely, 2016). 

The theory of „creative destruction‟ developed by Schumpeter (1942) was the guide for early 

works focusing on examples related to the role of technology in competitiveness. 
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The common characteristics of disruptive technologies are to be cheaper, simpler, and smaller 

and provide ease of use (Danneels, 2004). The concept of disruptive innovation explains the 

failure of the established companies when they encounter certain changes in the market. 

These technological changes originally took place in small and emerging markets. However, 

the performance attributes of the new technology continues to improve and eventually 

invades the established markets (Christensen & Bower, 1996).   

Disruptive innovation involves products, services or approaches that transform existing 

markets or create new ones by trading off raw performance for the sake of simplicity, 

convenience, affordability and accessibility. 

Disruptive innovation theory is based on an initial low-cost model but at the same time with 

lower performance features (Yu & Hang, 2009).However, all sustaining technological 

changes conduct the companies to increase the rate of performance improvement along with 

the customer‟s expectation. Sustaining technologies seek improved performance at the same 

time, and satisfy the needs of mainstream customers in the existing market (Christensen & 

Bower, 1996). 

The core of disruptive technology is to change the performance metrics along which firms 

compete (Danneels, 2004). Since disruptive technologies introduce different product features 

that were of no or little value before, they therefore change the basis for competition. 

Disruption occurs when the performance trajectories of disruptive technology intersect with 

that of the performance in the mainstream market (Christensen &Raynor, 2003). Disruptive 

technologies may under perform in the mainstream market with the existing products. 

However, they have other attributes which are valued generally by new customers. 

(Christensen &Raynor, 2003). 

Govindarajan&Kopalle (2006) call attention to disruptive innovation which introduces a 

different set of features and performance compared to existing products that are offered at 

lower price. They put the emphasis on lower-margin where price is concerned.  

Charitou&Markides (2003) stated that a response to disruptive innovation could vary from 

industry to industry or from market to market and determined five ways to respond. The first 

response suggests concentrating on the traditional business. The second way to respond is to 

ignore the disruptive innovation since it has a different value proposition and targets different 

customer segments. The third response proposes to exchange roles in order to disrupt the 
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disruptor through playing a totally different game. The fourth way of responding is to 

embrace and scale up only the disruption at the expense of the old way of doing business. The 

fifth response is to adopt the disruption while at the same time trying to keep the traditional 

business as is. 

According to Christensen (1997) disruptive innovations emerge in new but insignificant 

markets by presenting a different package of attributes unavailable in existing products. 

Online products such as digital textbooks, online retailing, and free e-greeting cards begin 

competing with mainstream, established products (e.g., standard textbooks, bricks-and-mortar 

retailing, and printed greeting cards) and eventually dismantle incumbents in the market.  

2.10.3 Social Responsibility Theory (SRT) 

The basic assumptions and components of the social responsibility theory include the fact 

that: media have an obligation to society, media ownership is a public trust, news media 

should be truthful, accurate, fair, objective and relevant, media should be free but self-

regulated, media should follow agreed codes of ethics and professional conduct.  At the 

emergence of the social responsibility theory, however, it was sought that media ownership 

be seen as a form of public trust or stewardship, rather than an unlimited private franchise 

(McQuail, 2010). 

In this theory the media must take care of social responsibility and if they do not, the 

government or other organization will. Similarly, a public is something more than a market 

for information and an audience for spectacle because publics are formed when committed to 

face common problems and face each other in dialogue and discussion (Rose, 1999).  

An assumption that the media do serve essential functions in society, especially in relation to 

democratic politics; a view that the media should accept an obligation to fulfils these 

functions, mainly in the sphere of information, and the provision of a platform for diverse 

views; an emphasis on maximum independence of media, consistent with their obligations to 

society; an acceptance of the view that there are certain standards of performance in media 

work that can be stated and should be followed (McQuail, 1983).  

The principles of the social responsibility theory are summarised by Siebert et. al (1963) as 

the media have obligations to society, and media ownership is a public trust, news media 

should be truthful, accurate, fair, objective and relevant, the media should be free but self-
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regulated, the media should follow agreed codes of ethics and professional conduct and 

governments may require intervening to safeguard the public interest, under some 

circumstances. Mc Quail (2005) the foremost communication scholars summarized the basic 

principles of Social Responsibility Theory.  He said media should accept and fulfils certain 

obligations to society. These obligations are mainly to be met by setting high or professional 

standards of informativenes, truth, accuracy, objectivity and balance. The media should avoid 

offensive content triggering crime, violence or civil disorder or harm to minority groups. 

Instead it should be pluralist and reflect the diversity of their society, giving access to various 

points of views and rights of reply. Journalists and media professionals should be accountable 

to society as well as to employers and the market.  

To summarize a newspaper is a serial publication containing news, several articles and 

advertisements and deliberated to teach or develop analytical reading, writing and reasoning. 

Reading habit is a practice of reading regularly, the cultivation of an attitude, and possession 

of skills that make reading a pleasurable, regular and constant activity. 

The history of print newspapers in Ethiopia goes back to the beginning of the 20
th
 century.  

The 1991 free press Proclamation marked a shift in media policy and practice. Private 

newspapers were allowed for the first time, and censorship was lifted. However the fall and 

the rise of newspaper publication and the print media has continued until eventually only a 

handful of private publications remained in the media market of the country. Ethiopian print 

industry characterized by urban concentration, economic insecurity, limited advertising, 

comparatively small circulation, relatively untrained staff and, frequently, modest equipment.  

It was also identified that challenges are posed by new information technology and decrease 

in advertising revenue and emergence and popularity of electronic journalism to print 

journalism. As a result death of some newspapers, reduction in circulation, and readership of 

print newspapers became eminent. The uses and gratification theory that suggests audiences 

are responsible for selecting the media organization that would best serve their needs. 

Whereas disruptive innovation theory posits that emerging products based on technology or 

innovation that are “cheaper, simpler, smaller, and frequently, more convenient to use” must 

be employed. The social responsibility theory include the fact that: media have an obligation 

to society, media ownership is a public trust, accurate, fair, objective and relevant, media 

should be free but self-regulated, media should follow agreed codes of ethics and professional 

conduct. All these three media theories serve to show the relations of phenomena in print 

circulation and readership. 
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CHAPTER THREE 

RESEARCH METHODOLOGY AND DATA ANALYSIS 

3.1. Introduction 

The aim of this study was to assess and analyze the circulation and readership of Reporter 

and Addis Admas private print newspapers. This chapter presents the methodology of the 

study; such as method of research techniques, the research design, subject of the study, 

population and sampling, data collection instruments and techniques of data analysis. 

3.2. Research Design 

Research design provides a framework for the collection and analysis of data and 

subsequently shows which research methods are appropriate. The research design is the 

overall plan on how to answer the research question (Saunders, Lewis &Thornhill, 2007). 

This includes providing specific goals, indicating the sources that will be used and 

highlighting potential limitations (Saunders et. al, 2007).  

According to Kothari (2004) the research design is the conceptual structure within which 

research is conducted; it constitutes the blueprint for the collection, measurement and 

analysis of data. 

3.3. Research Approach 

The study approaches the combination of qualitative and quantitative methods to answer the 

basic research questions. It is a mixture of qualitative and quantitative methods because it 

includes the essentials of both approaches (Zoltan, 2007). In mixed methods research, data 

collection involves both the gathering of quantitative and qualitative data. Therefore, a mixed 

method was chosen which would help to comprehend the research problem and important to 

answer the research questions.  

3.3.1. Qualitative Research Methods 

Qualitative research is an interpretive research in which the researcher has direct contact with 

the participants. Qualitative approach of research is concerned with subject assessment of 

attitudes, opinions, and behaviour; in this condition the researcher‟s role is understanding and 



 

 

24 
 

impressions Kothari (2004). Creswell also added that qualitative research is an approach for 

understanding the meaning and outlook of individuals or groups ascribed to human or social 

problems, whereas quantitative research is an approach for testing theories by examining the 

relationship among variables (Creswell, 2014).  

3.3.2. Quantitative Research Methods 

The quantitative research component of this particular study used questionnaires to collect 

primary data. Quantitative research refers to approaches of empirical inquiry that collect, 

analyze, and display data in numerical rather than narrative form (Given, 2008).The main 

data for this study employed survey questionnaires. Survey is a research design in 

quantitative research. It is a method used by social scientists to empirically and scientifically 

study and provide information about people and social phenomena (Lavrakas, 2008).  

Murray (2003) explains quantitative research which provides results in the form of numerical 

amounts and frequencies that enables the researcher to draw accurate distinctions between 

members of a group and between groups as units. 

3.4 Subjects of the Study 

The subjects of this study are print newspapers, managing owners or publishers, editors, 

vendors and readers. The selected media organizations are Addis Admasand Reporter private 

print newspapers. The media organizations are licensed under private ownership. Thus the 

researcher purposely selected four media personnel‟s two from Reporter and the other two 

from Addis Adams newspapers for an in-depth interview. On the other hand a focus group of 

six members is also purposely selected of which all are vendors of newspapers. Sixty 

newspaper readers were selected through the same purposive method to fill up a survey 

questionnaire.   

3.5 Data Sources 

In this study primary data sources were used. Primary data sources collected from first hand 

for the researcher. The primary data sources contain the first hand information about the 

issue. For this reason the study used primary data sources: individual in-depth interview, 

focused group discussions, self-administered survey questionnaire and participant 

observation has been selected as the primary data sources of this study.    
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3.6. Data Collection Instruments 

Data may be collected either as quantitative or qualitative. Data collection can be based on a 

range of various techniques, including interviews, observation, documentary analysis or 

questionnaires (Saunders et. al, 2007).   

According to Wimmer and Dominick (2011) data collection method is a specific data 

collection process in accordance with the assumption of the selected methodology. To do so, 

for this study the researcher employed survey questionnaire, focus group discussion, in depth 

interview and participant observation as primary data.  

3.6.1 Survey Questionnaire 

One technique to reach this sample of people is through the use of questionnaire survey; a 

type of descriptive research that uses the questionnaire as a research tool for data collection.  

Questionnaire is a popular method of data collection instrument in quantitative research. Barr, 

Davis and Johnson (as cited in Singh, 2006) questionnaire is a systematic compilation of 

questions that are submitted to a sampling of population from which information is desired. 

The total population, or in the case of this study readers of the two newspapers, are not 

known because of the reason that there is no prior continuous research on circulation and 

readership carried out by an independent organ. Of course, the total population of the target 

group of the study could not be addressed by this single study due to reasons related to 

resource of time and economy. Therefore the researcher is confined to conduct a survey 

method by which a certain group of people are selected to be the target that represents the 

whole population. The purpose of a method like survey for this research would also be' to 

generalize from a sample to population so that inferences can be made about some 

characteristic, attitude, or behaviour of this population (Creswell, 2014). The main objectives 

of descriptive research according to studies are identifying present conditions and point to 

present needs, studying immediate status of a phenomenon, facts findings and examining, 

relationships of traits and characteristics (trends and patterns). Descriptive researches are 

oriented towards the descriptive of the present status of a given phenomenon (Williams, 

2003). Unlike A census inquiry, which deals with a complete enumeration of all the items in 

the ' population ' and which were considered traditionally accurate but is still subject to 

criticism since it holds element of biases at large in the target study, this study will target only 

in selected sample target groups representing the reader group of the two newspaper at large 
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(Kothari, 2004). The sampling technique employed in the study is highly dependent on 

planned sampling which is also known as purposive or non-probability sampling. This 

method intentionally or deliberately selects particular units of the readers for constituting a 

sample which represents the whole readers.   

3.6.2. Interview 

Interviews are qualitative tools to acquire knowledge or to probe specific issues 

(Mefalopulos, 2008).Interview is the primary tool of data collection method; and the 

researcher prefers to talk with practitioners in a proper way. Unlike everyday conversations, 

the research interview is most often carried out to serve the researcher‟s ends (Given, 2008). 

Dawson (2007) stated three types of interview; “In social research there are many types of 

interview among these the researcher used the semi-structured format. The advantage of the 

interview is manifold: it allows the respondent to think freely; it permits covering more 

grounds and is easier for the respondent (as opposed to filling in a questionnaire). Interviews 

are recommended when the questions are difficult or open-ended (Saunders et. al., 2007). 

3.6.2.1. Individual In-Depth Interview 

In this study, in-depth interviews were employed when the needed information is expected to 

be acquired from few people with special knowledge about the subject under the study. 

According to Wimmer and Dominick (2006) exhaustive or in depth interviews are essentially 

a mixture of one-on-one interview approaches which is the most effective for information 

gathering when dealing with a small number of respondents.  

For this particular research semi structured interview questions were employed. This type of 

interview involves fairly rigidly stated questions, but which the researchers do not have to 

follow any specific, or predetermined order (Grix, 2004).This may help to give a chance to 

the respondents to articulate their answers, ideas, beliefs and opinions in their own terms. 

Moreover, it helps the researcher to forward follow up questions. In addition to that, an in-

depth interview helps to confirm the quantitative finding to the answers given by similar 

questions but in different formats.   
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3.6.2.2. Focus Group Discussion 

Focus group discussion involved carefully selecting six vendors by the researcher from 

different sections of the city. The use of focus group discussion as a qualitative research 

method gained popularity for analyzing media audiences (Deacon et. al., 1999).   

Focus group interviews have been in use for a long time in the social sciences; having broad 

application this technique was also used to study in market research, in which “focus groups” 

are used to assess consumer reactions to new products, advertising campaigns, etc. The 

number of the participants of the focus groups may differ, commonly focus group members 

consists of  between six to ten (Powell & Single, 1996) and between six to eight (Krueger & 

Casey, 2000), together in a discussion which they will guide by a moderator.  

According to Lunt and Livingstone (1996) focus group research involves bringing together a 

group or, more often, a series of groups, of subjects, to discuss issues in the attendance of a 

moderator. Morgan cited in Mann and Fiona (2004) express the main characteristic of focus 

group discussion was interaction among participants. The aim of using focus groups was to 

make use of group interaction to generate data and insights in ways that the participants 

would „naturally‟ generate meaning in relation to the research questions (Hansen 1998).  

The technique naturally allows observation of group dynamics, discussion, and firsthand 

insights into the respondents‟ behaviours, attitudes, and norms. The groups are focused 

because you have gathered individuals who previously have had some common experience or 

presumably share some common views (Robert, 2011). 

3.6.3 Participant Observation 

The purpose of participant observation is to gain a deep understanding of a particular topic or 

situation through the meanings ascribed to it by the individuals who live and experience it 

(Given, 2008). Further, observation entails the systematic noting and recording of events, 

artefacts and behaviours of informants as they occur in specific situations rather than as they 

are later remembered, recounted and generalized by participants themselves (Daymon and 

Holloway, 2002). 

Observing can be an invaluable way of collecting data because what you see with your own 

eyes and perceive with your own senses is not filtered by what others might have  reported to 
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you or what the author of some document might have seen. In this sense, your observations 

are a form of primary data, to be highly cherished (Robert, 2011).  

3.7. Data Collection Procedures 

The study employed in depth interviews with four media practitioners, a manager and  

managing editor from AdissAdmas and a managing editor and senior editor from Reporter 

newspapers, who were selected purposely. The individual in-depth interview questions type 

was semi structured having follow-up questions. For this particular study, the researcher 

interviewed the selected informants upon an appointment arranged accordingly. Digital and 

smart phone recordings were used to record while the interview was undergoing and notes 

were taken. Each interview lasted for 40-60 minutes on average . 

For the data survey questionnaires were distributed for sixty newspaper readers around 

notable areas where newspaper vendors and readers are always available. On the other hand, 

questionnaires were also distributed to postgraduate students in Addis Ababa University main 

campus postgraduate library. 

The research participants of this study are newspaper readers of Reporter and Addis Admas 

newspapers in Addis Ababa. Because data about newspaper readers in Ethiopia are very 

scarce (Gebremedhin, 2006), the researcher will use List‟s (2006) classification of newspaper 

readers as people reading newspapers in libraries, open squares, cafeterias. 

Sixty samples were designated purposely to reach out for major public newspaper reading 

places including squares and cafes at: Arat Kilo, Piassa, Sidist killo, Megenagna, National 

Stadium and AAU Main campus post graduate library. The criterion for selecting these 

participants however is primarily being a reader of the newspapers. Readers who read these 

newspapers in public places were made part of the study. For these potential audiences the 

questionnaires were made available on Saturdays and Sundays where the publications are 

freshly read by major places of vendors and cafes specifically located. Selection for this 

group of sixty people was made after an observation of the researcher that the readers have 

chosen to read either of the two newspapers. Target groups have filled the questionnaires on 

sight upon request from the researcher and consent was given.   

Focus group discussion was also held in suitable situations. The date, place and time of the 

interview were selected according to the consent of the interviewees and focus group 
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discussion participants. While the researcher is undertaking this method Amharic language 

was used in the discussions to make the participants comfortable and share opinion freely so 

that detailed analysis can be gained. Digital and smart phone recording were used to record 

the discussion under the permission of participants. The researcher acted as a facilitator 

during the discussion, as the researcher‟s aim was to allow new topics of interest to emerge as 

the discussions went on. And the focus group discussion lasted for an hour. 

Observations are vital to get an overall sense of organizational activities and contribute to 

further enhancing of the matter; in this study the researcher has employed the method, and 

accordingly systematic noting and recording were made scrupulously.  

3.8. Population and Sampling Techniques 

A sample is a subset of the population that is representative of the entire population. 

(Wimmer and Dominick, 2011) One objective of scientific research is to describe the nature 

of a population, a group or class of subjects, variables, concepts, or phenomena. Samples are 

very important in research because it is not feasible for a researcher to study the whole 

population. As this thesis aim is to asses‟ newspaper circulation and readership of private 

print newspapers: survey questionnaire respondents (readers), in-depth interviews (editors   ) 

and focus group discussants (vendors) were selected purposively. 

3.8.1. Purposive Sampling 

Purposive sampling refers to a process where participants are selected because they meet 

criteria that have been presented by the researcher as pertinent to addressing the research 

question (Given, 2008). In addition, the purposive sample includes respondents, subjects, or 

elements selected for specific characteristics or qualities and eliminates those who fail to 

meet these criteria (Wimmer and Dominick, 2011).  

Also, purposive samples are used frequently in mass media studies when researchers select 

respondents who use a specific medium and are asked specific questions about that medium 

(Wimmer and Dominick, 2011). According to Neuman (2011) on purposive sampling the 

researcher uses a wide range of methods to show all possible cases of a highly specific and 

difficult-to-reach population.  
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3.8.1.1 Sample size determination for the survey questionnaire respondents, In-depth 

interviewees and Focussed Group Discussants 
 

The sample size determination was done based on the Exact Agresti-Coull method for one 

population proportion change. The subject of interest here is readership proportion, before 

and after changes in various factors that affect it. 

For the purpose of sample size determination, the researcher used a minimal decrease in 

circulation, which is at least 5.2 percent to ensure that the sample size will be sufficient 

enough to detect even small changes in both circulation and readership. 

Alpha,i.e. the risk of false rejection(concluding that readership has decreased when in reality 

has not ) was set at 5%.The smallest change in the readership proportion with the research 

(i.e. null proportion) was set at 5.2% and the hypothesized actual proportion of circulation at  

20 %.The research sought to obtain maximum power confidence level in the findings. As 

such the power of the test (the ability of the researcher to detect a change in readership of at 

least 5.2%) was set at 95%.With this inputs the sample size needed to achieve power of 

95%has been calculated using the Exact AgrestiCoullu method using the JMP software. This 

sample size is 57 .The researcher opted to use a sample size of 60 to accommodate possible 

unreturned questionnaires and invalid responses. The actual return with valid responses 

happened to be 56, which is more or less the number intended to be achieved originally .With 

this sample size, the actual test size (i.e. the actual alpha risk after the fact is reduced to 

2.78%) giving the research a very high degree of power and validity. 

 

JMP Sample Size formula  

Therefore, this study employed purposive sampling to choose the selected newspaper readers, 

organizations and their managers, managing editors and editor in chiefs with long years of 
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experience in the print newspaper industry. Vendors who are the major stakeholders of the 

print newspaper market were also selected purposively.   

3.9. Data Presentation and Analysis 

The researcher collected the completed questionnaires and checked for possible 

inconsistencies and errors. The questionnaires and interview questions which were prepared 

in Amharic language transcribed later and translated to English. Subsequently the quantitative 

data was compiled from the distributed questionnaire which then was entered into a statistical 

package for social sciences software (SPSS23) and analyzed against the objectives of the 

research. 

Quantitative data were analyzed by using descriptive statistics. Descriptive statistics is a 

branch of statistics usually used in presenting a quantitative analysis of data in a simple way 

(Peter, 2019).According to Wimmer and Dominick (2011), descriptive statistics is a way to 

compact and systematise data in a meaningful way in such a way it would be easier for 

interpretation.   

In this study, the research questions were answered by analysing and presenting the collected 

data with the help of tables, the power of words and studies with the support of theories as 

well.  

Corresponding to this, the qualitative data from the focus group discussions and in-depth 

interview was thematically analyzed and used to substantiate the findings of the quantitative 

survey. Since the study employed both qualitative and quantitative research methods, as the 

way of data collection, the way of presentation and data analysis are also different. The raw 

data were transcribed and organized in various categories of themes and in line with the 

breadth and scope of the study.  

Finally, the literature review was triangulated to strengthen or refute fusion of the qualitative 

and quantitative data. Whenever different answers were generated and they appeared to be 

interesting, the information was written in a narrative form and related quotations were 

selected to illustrate it.     
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3.10. Reliability 

Reliability refers to the consistency of findings, i.e. the extent to which the same result can be 

made under the same situation by someone else. In the case of semi-structured interviews, 

two major biases need to be considered. First, the interviewer bias describes the extent to 

which a bias is created by the way the interviewer asks the question, the manner, the way the 

question is framed (Saunders et al., 2007). Secondly, the respondent bias describes cases in 

which the respondent may not wish to disclose certain information, or may have strong time 

limitations in responding. Hence in this research to reduce respondent bias the researcher 

made it clear concerning the time frame before the interview and also explained clearly about 

the aim of the research. 

3.11 Validation 

In many important respects, judgments about the credibility of results are critical. According 

to Deacon et al (1999) weight to particular statistical findings has to be rooted initially in an 

evaluation of the research steps to approximate the probability that apparent relationships 

revealed between variables in a sample are likely to exist in the population as a whole 

(hypothesis testing).  The classical approach presented by Hammersley and Atkinson (1983) 

is one seeking convergence or confirmation of results across different methods by 

triangulation. In effect, the researcher has employed different methods with the hope of 

arriving at the same conclusions. Triangulation has therefore been seen as a way of ensuring 

comprehensiveness and encouraging a more reflexive analysis of the data than as a pure test 

of validity. 

3.12 Ethical Considerations 

During the course of the study, there were some ethical considerations to notice. Frey (1994) 

noticed that traditional ethical issues have turned around the topics of „informed consent‟ 

(consent received from the subject after he or she has been carefully and truthfully informed 

about the research), „right to privacy‟ and „protection from harm‟. The researcher has adhered 

to all three.  
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CHAPTER FOUR 

ANALYSIS, DATA PRESENTATION AND FINDINGS 

4.1 Introduction 

In this part of the research, data are analyzed, discussed and presented in line with the 

research questions obtained from questionnaire respondents, focus group discussion and in-

depth interview. As it was stated before, the study targeted editors, newspaper readers and 

vendors in Addis Ababa. The main objective of this paper was to assess the problems in 

newspapers circulation and readership. It helps to identify problems so as to recommend 

some corrective measures in reducing the problems. Therefore, major findings of the research 

from the data presented, analyzed, discussed and were written. 

In order to meet the objectives, both quantitative as well as qualitative methods were used to 

collect data. Respondents of the questionnaire were selected from six different locations of 

Addis Ababa City which are found at the nearest dispatch centre of the infamous Berhanenea 

Selam Printing Press (BSPE). Additionally it is a place where the newspaper market is so 

lively that you find many print newspaper readers and vendors. These places are namely: 

Sidist Kilo, Arat Kilo, Piassa, Megenagna, Stadium and Addis Ababa University 

Postgraduate Library.  

Thus, 60 copies of questionnaires were prepared and distributed to the readers of the 

newspapers in focus (Addis Admas and Reporter). The selected newspaper readers were 

chosen purposively after they were observed reading the newspapers in focus. Out of all 

distributed copies of questionnaires, 56 (93.3%) were properly filled and directly taken for 

this research.     

In addition, senior editor, senior reporter and two managing editors were purposely selected 

from the two newspaper organizations (Addis Admas and Reporter) and interviewed in-depth. 

In addition a focus group discussion including six vendors was conducted and analyzed to 

support and correlate the data found from questionnaire and in-depth interview.  

The collected data from questionnaires, in-depth interviews and focus group discussions were 

discussed and carefully reviewed according to its objectives. Relevant literature was 

included. The collected data were analyzed and coded using appropriate statistical 
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techniques. Finally from the detailed discussions the findings were classified into different 

major themes. 

This section incorporates four parts. The first part was assessing respondents‟ demography 

while the second part dealt with their newspaper reading experience. The third part was 

focused on factors influencing circulation, distribution and readership of print newspapers. 

The fourth part of discussion looks into the existing opportunities and challenges of 

publishers, vendors and readers of print newspapers. 

4.2 Demography of Respondents 

4.2.1 Respondents Gender 

Gender frequencies were used to determine how often respondents made a certain response in 

answering questions in general information. 

Table 1. Respondents’ Gender 

         Items Frequency Percent 

Valid 

Male 45 80.4 

Fema

le 
11 19.6 

Total 56 100.0 

(Organised by the researcher) 

Table 1 above displays the categories of gender among the respondents and is covered under 

this study. From the table, 45 (80.4%) of the respondents were males and 11(19.6%) of them 

were females. This implies that more than half of the respondents were male.  The gender 

composition of respondents therefore was male dominated. The researcher has tried to 

distribute proportional numbers of questionnaires to both genders but was not successful due 

to the fact that most readers of the newspapers in public places were male. From this we can 

see that large shares of the readers of the two newspapers are male. 

Elvestad and Blekesaune (2008) note that gender dictates the readership culture of an 

individual as men appear to be frequent readers when compared to women.   
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According to an audience survey study by Ward and Selam (2011) newspaper readership is   

concentrated in larger cities and the survey also indicates higher newspaper readership among 

men than women. 

4.2.2 Respondents’ Age 

Different representations of age groups may strengthen the study to reflect various ideas and 

opinions from different categories of respondents. 

Figure 1. Respondents’ age category

 

Figure 1 above presents the age distribution frequency of the respondents. The overall 

participants‟ of respondents‟ ages ranges from 20 to 35 years old and above. The age range in 

figure1shows majority of the respondents including both genders, are inclined to young .  

Among the total respondents, 13 (23.2%) of them were aged from 20-25 years old. While 10 

(17.9 %) of respondents were find between 25-30 years old. The remaining 11 (19.6%) of 

respondents were situated between 30-35 years old while 22 (39.3%) of respondents were 

aged above 35 years. This shows that most of the study respondents were young.  

The decline in newspaper reading is due to both age and cohort effects. Age has been 

frequently stated as the most important determinant of newspaper reading (Lauf, 2001). 

Strikingly, the vast majority of news readers are among the young population who are raised 

with web and favoured the web condition to the legacy media (Howe, 2006).  
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4.2.3 Respondents’ Educational Status 

Respondents‟ educational levels provide valuable information about print newspapers 

readers‟ background. Newspapers are among the most accessible texts available to the vast 

majority of people, literate, illiterate, young and old, students and teachers, job seekers and 

employees, elites and other members of the community. 

Figure 2. Respondents’ educational levels 

 

Figure 2 provides information regarding the academic qualifications of newspaper readers 

who responded to the study. The information obtained from the questionnaires indicates that 

21 of respondents‟ (37.5%) have bachelor degrees and 13 (23.2%) have second degrees and 

above. While 9 (16.1%) of respondents have secondary school level education and the rest 13 

(23.2%) have a college diploma.  

Individuals with higher information-processing capacity, that is higher educational 

attainment, were more likely to read newspapers as compared to those with lower educational 

attainment levels (Chan &Goldthorpe, 2007). 
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4.2.4 Respondents’ Occupation 

Occupational status of respondents helps to show how type of carrier and occupation can 

influence print newspaper reading habits; in turn this resulted in affecting the readership and 

circulation of print newspapers.  

Figure 3 Respondents’ occupation 

 

The above figure 3 shows the respondents usually have different occupations. From the bar 

graph, 33 (58.9%) of respondents are employees working in different organizations. Whereas 

6 (10.7%) of the respondents were business people and 2 (3.6%) of respondents were 

students of different levels. The remaining 15 (26.8%) of respondents were from different 

occupational positions including retirement. This implies that the respondents were mixed 

and came from different backgrounds and a range of occupational positions in the society. 

The data indicates that the highest number is taken over by employees.   

Elvestad and Blekesaune (2008) argue that age, gender, household income, and the level of 

education are some of the dominant factors that influence newspaper readership. 
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4.3 Print Newspapers Readers’ Preference and Experience of Reading 

4.3.1 Favourite Print Newspaper 

Readers have different interests in reading their various choices of print newspapers. Readers 

prefer their favourite newspapers for various reasons including first hand news, novel news 

content, diverse advertisements, inspirational articles, detailed news or analytical 

information, attractive layout and design, photographs and so forth. 

Figure 4. Respondent’s most preferred print newspaper 

 

In relation to readers' preferred newspaper, figure 4 shows that 25 (44.6%) of respondents 

first choice is Reporter; whereas 22 (39.3%) of respondents first preference is Addis Admas. 

The remaining 9(16.1%) respondents choose both print newspapers.  

Interviewee I-1 believes that the newspaper editors have to decide on different aspects of a 

story to attract readers by selecting a particular format. 

I. 1 said “Editorials day and night must work for the best 

newspaper to offer for its readers. Different Readers must enjoy 

reading a variety of parts of the newspaper right from the 

headlines to the last page sports page, finance and business, 

world and the editorial page.” (Personal Interview, Code:  I-1, 

on March 15
th

, 2022). 
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Media images can help readers and viewers to decide where to find the information they want 

and the extent to which they pay attention to the sources so that they will be able to reveal 

meaningful patterns and make sense of the information they receive (Fredin, Kosicki& 

Becker, 1996). 

Focus group participant FGD-6 noticed that vendors also have an effect on readers' preference 

of newspapers. 

FGD-6 said “In today’s world of information, print media holds 

the key position in disseminating information in different ranges 

and diverse presentations to its consumers. On the other hand 

he said that vendors play a major role ; putting the newspapers 

which they think are the most preferred at the front or best place 

that can catch the attention of readers"(FGD Participant, Code: 

FGD-6, on March 17
th

, 2022). 

4.3.2 Reading Experience of Print Newspapers 

Readers have different experiences of reading newspapers. Regular readers have consistent 

and long-time attachment with newspapers, whereas others do read for a certain time and 

purpose. 

Figure 5. Respondents experience of print newspapers reading 

 

Respondents of data on figure 5 shows that 11 (19.6%) of the respondents have less than 2 

years of print newspapers reading experience. While 23(41.1%) of respondents have 2-5 
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years of reading print newspaper experience; and others 9 (16.1%) of them have 5-10 years of 

reading print newspapers experience. The remaining 13 (23.2%) of them have more than 10 

years‟ experience of reading print newspapers.  

Reader‟s interest is another variable that plays a remarkable role in reading. It refers to the 

personal interest in the act of reading; it can be counted by how much reading is done, and 

what a reader wants to read (Nation, 2019). 

Focus group participant, FGD-2, explains vendors have loyal readers for a long period of 

time. 

FGD-2 said “Within a high atmosphere of competition of 

newspapers and other difficulties; in the past two decades, we 

have had many loyal and regular newspaper customers whom 

we developed trust and have respect"(FGD Participant, Code: 

FGD-2, on March 17
th

, 2022). 

4.3.3 Source of Access of Print Newspapers 

Readers get their newspapers from many sources, depending on their place of preference and 

situations. 

Table 2. Respondents Source of Print Newspapers 

Access of the  

print newspaper 

Frequency Percent 

Valid 

From shops 4 7.1 

Buying from vendors 8 14.3 

Rent from vendors 39 69.6 

Institution libraries 3 5.4 

Other sources 2 3.6 

Total 56 100.0 

 (Organised by the researcher) 

According to the data gained from the questionnaires as presented in the Table 2 above, 39 

(69.6%) of them are reading newspapers rented from vendors. while 8 (14.3%) of them are 

accustomed to buying newspapers from vendors. Whereas 4 (7.1%) of them have experience 

of buying newspapers from various shops and supermarkets. The other 3(5.4%) read print 
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newspapers in different academic and public institution libraries, while the remaining 2 

(3.6%) of the respondents have experience of getting the newspapers from other sources. The 

data shows that most readers get their newspapers renting from vendors. This entails 

newspapers are high-priced and remain unaffordable to many readers, or readers are not 

motivated to buy and read. 

Newspaper subscription is not a common way of reading newspapers in Ethiopia. According 

EBA‟s (2013) survey cited in (Meseret, 2017) shows that only 32.7% of respondents buy the 

newspapers they read (and they are mainly bought on the street, not through subscription); 

whereas the majority of readers get newspapers by renting from vendors or „rent a read‟ 

(35.2%).    

Interviewee I-1 explains that the system of selling and delivering newspapers for readers is 

mainly using vendors.  

I-1 said “Most newspapers are delivered to the readership 

through vendors selling at newsstands located at important 

meeting points (major taxi and bus stations, public squares, and 

other areas with heavy human traffic). The English language 

counterpart (The Reporter) paper is either directly sold in big 

supermarkets, restaurants, and areas frequented by the rich and 

the educated-Ethiopians and foreigners or through 

subscriptions.” (Personal Interview, Code:  I-1, on March 15
th

, 

2022). 

News still matters, but the methods of finding news have changed. Bird (2009) explains that 

the new digital environment has jolted traditional journalism out of its conservative 

complacency.   

4.3.4 Reading Habits of Print Newspapers 

Reading habit provides the key to accessing all information in newspapers. It enables readers 

to learn how to enjoy stories and discover what other people believe. It also helps to develop 

new ideas and values. 
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Table 3. Frequency of Reading Print Newspapers 

Reading the newspaper Frequency Percent 

Valid 

Always 19 33.9 

Many times 13 23.2 

Sometimes 

Never 

24 

0 

42.9 

0 

Total 56 100.0 

 (Organised by the researcher) 

The frequency of reading habits of respondents was asked as a major subject. According to 

the above table 19(33.9%) of the respondents always read print newspapers. Whereas 

13(23.2%) of the respondents do read many times; and the remaining 24 (42.9%) of the 

respondents read sometimes. From the above data we can deduce that regular readers are 

high in proportion. Make note that all respondents have an experience of reading print 

newspapers. 

Ola and Ojo (2007) say that newspapers are important because they carry current information 

and keep the readers informed of events and happenings within and outside their immediate 

environments. They are useful for education, leisure, entertainment and relaxation. The 

contribution of print media in providing information and transfer of knowledge is remarkable.  

Research has shown that habit is a powerful determinant of newspaper reading and that habit 

is an automatic predictor of behaviours (Polites,2005). 

4.3.5 Reasons behind Print Newspapers Selection 

Newspapers selection can be made with many justification and intentions like to get 

motivated, inspired, informed, persuaded and many more. 

Although some people can read newspapers without having clear reasons, for instance simply 

because they enjoy reading newspapers or because they do not have any other thing to do 

(Davison et al., 1982), people read newspapers for different reasons.  
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Table 4.Reasons for Reading Print Newspapers 

 

Items Frequen

cy 

Percent 

Valid 

Reliable news 13 23.2 

Detailed news 14 25.0 

For information 

resource 
7 12.5 

For advertisement 21 37.5 

other purpose 1 1.8 

Total 56 100.0 

 (Organized by the researcher) 

According to Table 4 above, 13(23.2%) of the respondents read print newspapers to get 

reliable news. While 14 (25.0%) of the respondents mainly read newspapers for detailed 

news and articles. 7 (12.5%) of the respondents read information and keep the newspaper as a 

resource. 21 (37.5%) read newspapers for searching vacancies and advertisements; while the 

remaining 1(1.8%) of respondents read newspapers for other purposes. The above data shows 

that most people read newspapers for searching vacancies and advertisements. 

Newspaper credibility is an important element of newspaper readers‟ satisfaction (Overholser, 

2002). When readers trust newspapers because of their accuracy and consideration of all sides 

of stories in their reports, readers get strongly connected to the newspapers and select them as 

their main information sources (Willey, 2002). On the other hand, if a newspaper‟s readers 

lose credibility, they may lose interest in reading the newspaper, and may eventually stop 

reading it or may replace it by other available information sources (List, 2002). 

Interviewee I-1 confirms that newspapers always have to catch the eyes of readers on the 

market. 

I-1 said “When readers don’t get what they want from the 

newspapers, they do not have any more interest to read. We 

have many readers who do read only for job advertisement, 

others for editorial pages, while others love to read various 

articles by different columnists and freelance writers and 

contributors; however we do not yet grow to meet our readers' 

demand" (Personal Interview, Code:  I-1, on March 15
th

, 2022). 
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Focus group participants, FGD-1 and FGD-2 believe that new young readers are mainly 

attracted by bids and vacancies and different advertisements that appear in the newspapers. 

FGD-1 said “Most of the time, our young customers 

don’t need the front page headlines or other articles. 

They usually tend to check pages with vacancies and 

other announcements found in the inside pages of the 

newspaper" (FGD Participant, Code: FGD-1, on March 

17
th

, 2022). 

FGD-2 said “Due to scarce appearance of bid and 

vacancies on other platforms; readers personally prefer 

to read mainly the advertisement part; renting for a 

small amount of money, rather than buying the whole 

lot of the newspaper. Sometimes they will take a picture 

of the page that they are interested in" (FGD 

Participant, Code: FGD-6, on March 17
th
, 2022). 

 

4.4 Determining Factors of Readership, Circulation and Distribution of Print 

Newspapers. 

4.4.1 Decline of Print Newspaper Readership 

Newspapers readers may criticize claiming much left to be desired concerning newspapers 

content, appeal, availability and the like. However the aim of editors and publishers must 

surely be to make available a paper that promotes a different area of interest to readers. 

Table 5Respondents’reaction on the decline of Print Newspaper Readership 

Items Frequency Percent 

Valid 

Strongly 

Agree 
12 21.4 

Agree 19 33.9 

Neutral 9 16.1 

Disagree 15 26.8 

Strongly 

Disagree 
1 1.8 

Total 56 100.0 

 (Organized by the researcher) 



 

 

45 
 

According to the above table, 12 (21.4%) of the respondents strongly agree and 19 (33.9%) 

respondents agree. On the contrary 15 (26.8%) respondents disagree and 1(1.8%) respondents 

strongly disagree. While, 9 (16.1%) respondent‟s remained neutral. The data demonstrates 

that the majority of the respondents agree with the decline of print newspaper readership. 

Interviewee I-1 explains that the print newspaper circulation has declined. On the other hand, 

readership is changing from traditional into digital platforms. 

I-1 said “Our print circulation has declined compared to the 

previous time. However, the readership is shifting to the digital 

platform. Readership shows an increase due to high interest in 

reading the digital version of the same print copy of the physical 

newspaper" (Personal Interview, Code:  I-1, on March 15
th

, 

2022). 

New media technologies are transforming the way people interact and connect with each 

other at a local, regional, national and global level (Wilson, Carlson, &Sciascia, 2017). 

Interviewee I-2 emphasizes that the print newspaper readership is in threat due to digital 

technologies. 

I-2 said “we are gaining more and more digital readers. In 

relation to these due to the presence of the digital format 

however; we do not see a growing number of the print 

newspaper readership" (Personal Interview, Code:  I-2, on 

March 14
th

, 2022). 

 Focus group participants FGD-6 also believes the ways of readership have changed. 

FGD-6 said “I don’t agree that publishers lost readership but 

the readers changed their platform. But print newspaper 

readership has declined and is not enough at all for such a big 

population size" (FGD Participant, Code: FGD-6, on March 

17
th

, 2022). 
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4.4.2 Print Newspapers Readers’ Content Satisfaction 

Knowing why readers read newspapers and making newspapers appealing to readers, can 

make readers spend more time reading newspapers, and readers who read a newspaper often 

are found to be readers who are satisfied with that newspaper (Lauf, 2001). 

Table 6. Respondents’ reaction on Print Newspapers Readers’ Content Satisfaction 

Items Frequency Percent 

Valid 

Strongly 

Agree 
11 19.6 

Agree 20 35.7 

Neutral 8 14.3 

Disagree 14 25.0 

Strongly 

Disagree 
3 5.4 

Total 56 100.0 

(Organised by the researcher) 

From the data in Table 6, replying to the statement of content satisfaction of newspaper 

readers, 11 (19.6%) of the respondents strongly agree and 20 (35.7%) respondents agree. On 

the contrary 14 (25.0%) respondents disagree and 3(5.4%) respondents strongly disagree. 

whereas 8 (14.3%) respondents were neutral. Majority of respondents agree that newspapers 

give satisfaction. 

Interviewee I-3 believes there are problems with print newspapers readers‟ satisfaction on 

content he explained that readers who read newspapers out of habit and who do not have 

clearly defined needs and wants can be satisfied in a newspaper. 

I-3 said “Many news reports are unsubstantiated, unsourced 

and some of the reporters lack the professional skill, ability or 

experience to aggressively dig out facts. For some papers the 

boundary between news-reporting and news-making is, in fact, 

blurred"(Personal Interview, Code:  I-3, on March 14
th

, 2022). 
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Content quality is very important for newspaper readers‟ satisfaction. If readers get this 

quality, they will be continuing reading the newspaper. Conversely if this content quality is 

missing, readers will start to distrust the newspapers and may stop reading or replace it with 

other sources of information (List, 2002). 

Interviewee I-1 explains trends and ways of content in newspapers to attract readers. 

I-1 said “some private newspapers are sensational political 

papers, short on facts, very poor with stories and rumours. 

Practice of sensationalism and irresponsibility is common 

among many newspapers, however if newspapers present a 

strong and substantiated critique of government policies and 

actions they will attract and motivate many readers" (Personal 

Interview, Code:  I-1, on March 15
th

, 2022). 

Every member of a community may not have the same level and quite identical behaviour. 

Positive content that evokes high-arousal emotions is more viral and can determine which 

platforms a consumer uses (Berger & Milkman, 2012).  

Focus group participant FGD-6 focuses on events how newspaper publishers inspire and 

satisfy readers. 

FGD-6 said “Publishers have to update the newspaper in many 

forms to inspire readers. If that is the case readers will buy 

rather than skim and go. However, we usually serve both 

publishers and readers interest by providing the newspapers.’’ 

He further explains “the selling of the newspaper's copies per 

day has no pattern. Sometimes rises and sometimes falls 

depending on nationwide happenings and events or other 

factors, precisely it has seasonal fluctuation"(FGD Participant, 

Code: FGD-6, on March 17
th

, 2022). 

Newspapers are struggling to sustain themselves and meet news consumers‟ growing 

demands. News organizations must provide quality content, but also leisure, entertainment 

and cultural services based on their understanding of readers‟ needs (Goyanes, 2014), 
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4.4.3 Increasing Number of Print Newspapers Readers 

 Newspapers are primarily dependent on its reader‟s numbers for its very existence. 

Table 7.Respondents’ reaction on increasing Number of Print Newspapers Readers 

Items Frequency Percent 

Valid 

Strongly 

Agree 
6 10.7 

Agree 12 21.4 

Neutral 6 10.7 

Disagree 26 46.4 

Strongly 

Disagree 
6 10.7 

Total 56 100.0 

 (Organized by the researcher) 

According to the above data out of which 6 (10.7%) of the respondents strongly agree and 12 

(21.4%) respondents agree. Whereas 26 (46.4%) respondents disagree and 6 (10.7%) 

respondents strongly disagree; the remaining 6 (10.7%) of respondents were neutral. The data 

result shows that most respondents disagree on the fact that print newspapers readers are 

growing. 

Newspaper readership is indeed declining. Given these factors, newspapers had no choice but 

to find out what modern readers wanted and give it to them (Hallin,2000). 

Interviewee I-1 explains reasons for the declining of print newspaper circulation and 

distributions which has a direct consequence on readership.  

I-1 said “The common trend nowadays concerning the size of 

distribution or circulation and readership of print newspapers is 

downward trajectory. This is due to, among other factors, what 

may be referred as 'communal reading' and 'newspaper renting', 

practices which resulted from a comparatively higher copy sale 

price and the absence of the vibrancy of the newspapers. This 

made renting newspapers increasingly engaging to both the 

readers and vendors"(Personal Interview, Code:  I-1, on March 

15
th

, 2022). 
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Hallin(2000) also explores that  newspapers are doing what they must to respond to a 

dangerous decline in readership, becoming more responsive in an effort to hold on to 

customers who can choose between a number of sources of information. 

Interviewee I-4 shares the idea of focus group participants. 

I-4 said “New behaviours discourage readers from buying 

papers, or vendors from acquiring a large number of copies to 

sell; for a single paper could be shared among many readers, in 

this case, for vendors there is more chance of making profit by 

letting out papers than by selling them to individual readers" 

(Personal Interview, Code:  I-4, on March 14
th

, 2022). 

4.4.4. Social Media and Digital Media Expansion Impacts on Print Newspapers 

The usage of social media among societies is increasing from time to time. Social media tools 

serve as a means of social interaction among its members and help in producing, distributing, 

and exchanging information and ideas within a virtual environment. 

Table 8. Respondents’ reaction on Social Media and Digital Media Expansion Impacts 

on Print Newspapers 

Items Frequency Percent 

Valid 

Strongly 

Agree 
19 33.9 

Agree 25 44.6 

Neutral 3 5.4 

Disagree 4 7.1 

Strongly 

Disagree 
5 8.9 

Total 56 100.0 

(Organized by the researcher) 

The above table 8 shows 19 (33.9%) of the respondents strongly agree and 25 (44.6%) 

respondents agree. While 4 (7.1%) respondents disagree and 5 (8.9%) respondents strongly 

disagree; the remaining 3 (5.4%) respondents remained neutral. Therefore according to the 

data most respondents agree that social and digital media expansion affected print 

newspapers. 
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Interviewee I-1 believes that technology affected the print newspapers market. 

I-1 said “The digital media format has created an all in one 

format combination of text, images, graphics and video, which 

attracts advertisers. As a result advertising revenue is affected. 

Loss of advertising, advancement of technology, increasing cost 

of production and distribution has left the industry in a 

predicament " (Personal Interview, Code:  I-1, on March 15
th

, 

2022). 

A focus group participant FGD-5 replied that the technology affected the newspapers market.  

FGD-5 said “In the past print newspapers were profitable, but 

now different social media platforms are channelling news   and 

other matters. Social media is delivering news from many 

perspectives in different ways from anywhere. Instantaneous 

new media features affect the information on newspapers by 

making it delayed or late news. Many newspapers have moved 

out of the market; even 'Addis Admas' and 'Reporter' 

newspapers have plunged to lowest figures. The future for print 

newspapers is not bright. Including other factors the technology 

also affected print newspapers news directly or indirectly 

"(FGD Participant, Code: FGD-5, on March 17
th

, 2022).  

Social media and technology have changed the lifestyle and habits of many people, 

particularly it has an adverse effect on reading habits (Agyekum, 2018). 

Focus group participants FGD-3 believes that even if digital media affect print newspapers, 

still they have loyal readers. 

FGD-3 said “Currently, individuals can get information from 

their Smartphone. Traditional practices of newspaper reading 

are already endangered. Lucky enough still we have loyal and 

regular readers of the print edition"(FGD Participant, Code: 

FGD-3, on March 17
th

, 2022). 
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4.4.5 Lack of Skilled Reading Habit Impacts on Print Newspapers 

Reading of print newspapers develops into a habit when it is done repeatedly and consistently 

for some time.  

Table 9. Respondents’ reaction on Lack of Skilled Reading Habit Impacts on Print 

Newspapers 

Items Frequency Percent 

Valid 

Strongly 

Agree 
16 28.6 

Agree 27 48.2 

Neutral 4 7.1 

Disagree 6 10.7 

Strongly 

Disagree 
3 5.4 

Total 56 100.0 

 (Organized by the researcher) 

From the data above in Table 13, 16 (28.6%) of the respondents strongly agree and 27 

(48.2%) respondents agree. Whereas 6(10.7%) respondents disagree and 3(5.4%) respondents 

strongly disagree; and the remaining 4 (7.1%) respondents stayed neutral. The result indicates 

the majority of respondents agree that there is a lack of skilled reading habits in newspapers. 

Because of cohort factors, if the surrounding peers are less motivated to read, others will 

follow by developing low or unskilled reading habits (Aina et. al., 2011). 

Interviewee I-4 asserts that loyal newspaper readers can always add new things in their life. 

I-4 said “The reading habit of individuals also matters. 

Individuals who are reading newspapers frequently are more 

likely to be readers adding other new values to their life. Even 

though many print newspaper readers have migrated into the 

online or digital media; but still there are many loyal readers 

who prefer to access their newspapers in hard copy or paper 

format because of its tangibility and its peculiar advantage: 

naturalness for eye sight, the brain is able to process it easier, 

thus increasing recall, its flexibility and credibility etc..  

“(Personal Interview, Code:  I-4, on March 14
th

, 2022). 
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Newspaper readers are often found among the educated urban elite. Most print media is also 

mainly concentrated in Addis Ababa. In 2002 only 17 % of the citizens in Ethiopia claimed 

that they read newspapers (Teffera, 2006). 

Thurman (2014) found that print newspapers still account for the majority of daily readers in 

terms of popularity. Reading newspapers more frequently was found to be positively 

correlated with social network and social capital measures such as involvement in 

community, community attachment, community activities, and organizational ties when 

demographic variables were statistically controlled (Jeffres et. al., 2007). 

4.4.6 Government Assistance of Print Newspapers Publishers 

Many agree that government support and subsidy in the form of improvement of printing 

price and tax reduction including duty free import for print and related items is fundamental 

for its sustenance and existence.  

Table 10. Respondents’ reaction on Government’s Assistance of Print Newspapers 

Publishers 

Items Frequency Percent 

Valid 

Strongly 

Agree 
2 3.6 

Agree 6 10.7 

Neutral 15 26.8 

Disagree 21 37.5 

Strongly 

Disagree 
12 21.4 

Total 56 100.0 

 (Organized by the researcher) 

The data on Table 10 shows reactions made to the statement asked about government 

assistance of publishers for the growth of print newspaper circulation and readership. Among 

the respondents 2 (3.6%) of the respondents strongly agree and 6 (10.7%) respondents agree. 

While 21 (37.5%) respondents disagree, 12 (21.4%) respondents strongly disagree. The 

remaining 15 (26.8%) respondents were neutral. Therefore, according to the result majority 

of the respondents disagree with the statement which claims the government supports print 

publishers. 



 

 

53 
 

Interviewee I-4 describes the impact of economic aspects of newspapers. 

I-4 said “As a commercial undertaking, newspapers have to 

struggle to make profit in order to survive and grow. The high 

tariff on print newspapers coupled with high printing cost takes 

a sizable share of a newspaper's total production cost. This has 

left a number of private papers financially weak and unstable. 

And papers which are not economically viable are essentially 

unstable and less likely to survive" (Personal Interview, Code:  

I-4, on March 14
th

, 2022). 

Interviewee I-2 explains that the government has to assist newspaper publishers for the 

continued existence of the medium. 

I-2 said “Many agree that government support and subsidy in the form of tax 

reduction, duty free import for print related items is very crucial however 

there is no support in this regard. Looking at the broader picture, the 

government's disenchantment with the private press is expressed by the 

serious lack of any form of support mechanism for those investing in the 

sector. In fact, even the tax structure treats print raw materials quite 

unsympathetically, mostly as luxury goods. " 

                (Personal Interview, Code:  I-2, on March 15
th

, 2022). 

Focus group participants, FGD-2 believes the government has to find alternative support for 

newspaper publishers. 

FGD-2 said “As a vendor, we have the responsibility to serve as 

a bridge between the publishers and consumers. Now things are 

changing. I think it needs more consideration from pertinent 

and responsible stakeholders, especially the government. The 

government has to see alternatives to assist publishers in many 

forms"(FGD Participant, Code: FGD-2, on March 17
th

, 2022). 
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Interviewee I-3 noted that as a business venture the print newspaper industry is in a looming 

disaster. 

I-3 said “Newspaper circulation is hindered by literacy rate, 

high poverty level, lack of motivation and established channels 

of distribution. As a result many individuals who have envisaged 

publishing print newspapers are thus turning to other 

businesses which are safer, more profitable and most 

importantly free from political complications. There are also 

quite many considerable risks of running a newspaper due to 

the long standing disenfranchisement of government with the 

print press pressures like arrest of journalists and closure of the 

print media houses, makes the industry precarious “(Personal 

Interview, Code:  I-3, on March 14
th

, 2022). 

Paper consumption has continued to rise over the last few decades (McCormack, 2011). 

However, some local governments were the reasons behind a sufficient provision because 

they wanted to reach all citizens at all cost, their aim was to promote the activities of a 

democratic local government and prove their projects and achievements (Mianowski, 2008). 

4.4.7 Affordability of Print Newspapers 

Newspapers' high cost of printing has a direct impact on the pricing of print newspapers. 

Table 11. Respondents’ reaction on the Affordability of Print Newspapers 

Items Frequency Percent 

Valid 

Strongly 

Agree 
5 8.9 

Agree 17 30.4 

Neutral 6 10.7 

Disagree 22 39.3 

Strongly 

Disagree 
6 10.7 

Total 56 100.0 

 (Organized by the researcher) 

According to the above data in Table11, 5 (8.9%) of the respondents strongly agree and 17 

(30.4%) respondents agree. While 6 (10.7%) respondents strongly disagree and 22 (39.3%) 
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respondents disagree; the rest 6 (10.7%) of respondents were neutral. The result reveals that 

more respondents disagree with the account that print newspapers are affordable. 

Interviewee I-2 replied that the famous printing press has many problems. 

I-2 said “Birhanena selam the first and still the only printing 

press for a population of more than a hundred million. It has 

monopolised the market since other printing presses do not have 

quality print and do not print with such a big quantity. As a 

result we publishers suffer from high printing costs and 

restrictive terms of contracts." (Personal Interview, Code:  I-2, 

on March 15
th

, 2022). 

Interviewee I-1 describes the high cost of printing affects both publishers and readers. 

I-1 said “In developing countries such as Ethiopia newspaper 

publishing is not an attractive business venture, given the 

multiplicity of problems such as: shortage of capital for 

investment, ever-increasing printing and newsprint cost, lack of 

advertising income and print newspaper copies sales; absence 

of trained and experienced staff for technical and editorial 

production and in management" (Personal Interview, Code:  I-

1, on March 15
th

, 2022). 

Interviewee I-2 describes the new ways of how readers get print newspapers news from 

vendors. 

I-2 said “Under many circumstances the newspaper vendors 

would prefer to engage in leasing papers out to readers for a 

certain, flexible fee most of the time. This would save them from 

a potential bankruptcy; it would even give them a rare 

opportunity of making good profit" (Personal Interview, Code:  

I-2, on March 15
th

, 2022). 

 



 

 

56 
 

Interviewee I-4 criticizes the rising price of printing newspapers in the country‟s prominent 

printing press. 

I-4 said “It is estimated that printing costs take up almost one 

third of the whole newspaper production cost. Ever since 

printing cost has been continuously on an increase; presently a 

sharp increase of printing cost rate has been introduced by 

Brianna Selam Printing Enterprise (BSPE) the largest and 

state-owned printing press, where a sizable number of the 

private papers as well as all the state papers were 

printed.”(Personal Interview, Code:  I-4, on March 14
th

, 2022). 

Focus group participants, FGD-5, confirms that many times vendors get good earnings by 

renting a newspaper rather than selling. 

FGD-5 said “communal or multiple readerships has now 

become a dominant practice in our area. At present private 

newspapers might change hands ten or more times in the 

marketplace, passing through the hands of many readers on a 

single day. This is done as we let them out by the hour at a 

charge to each client of about one-tenth of the full price of the 

newspaper"(FGD Participant, Code: FGD-5, on March 17
th

, 

2022). 

Fine (1990) suggests that if a product is priced too low, or provided free of charge the 

consumer may perceive it as being low in quality.  

4.4.8 Growth of Print Newspaper Circulation 

Newspapers, whether of special interest or general interest, provide important and useful 

information for readers. This helps to increase the circulation of newspapers. 
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Table 12.Respondents’ reaction on the Growth of Print Newspaper Circulation 

 Frequency Percent 

Valid 

Strongly 

Agree 
4 7.1 

Agree 19 33.9 

Neutral 9 16.1 

Disagree 19 33.9 

Strongly 

Disagree 
5 8.9 

Total 56 100.0 

 (Organised by the researcher) 

From the above data, 4 (7.1%) of the respondents strongly agree and 19 (33.9%) respondents 

agree. On the contrary 19 (33.9%) of respondents disagree and 5 (8.9%) respondents strongly 

disagree. The remaining 9 (16.1%) respondents were neutral. The result indicates that a 

greater number of respondents disagree with the statement that print newspaper circulation is 

growing. 

Interviewee I-1 acknowledged that the number of print newspaper copies per issue has 

declined compared to numbers in consecutive years because of many factors. 

I-1 said “Our print newspaper circulation has declined .This is 

attributed to many factors; mainly the advent of social and 

digital media which compel the readers to migrate from print or 

traditional to the new media platform.  (Personal Interview, 

Code:  I-1, on March 15
th

, 2022). 

Interviewee I-4 confirms that COVID-19 pandemic has affected the print newspaper 

circulation. 

I-4 said “Before the COVID-19 pandemic, our number of copies 

of circulation was not bad. But now, the number of copies per 

issue has declined quite consistently, reaching nearly 3000 

copies on average per issue" (Personal Interview, Code:  I-4, on 

March 14
th

, 2022). 
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Although the future of print newspapers may be dim, it certainly does not mean the end of the 

traditional newspaper (Obijiofor and Green, 2001).   

Focus group participant FGD-5 elaborates on problems concerning the very limited 

newspaper circulation or distribution.   

FGD-5 said “Newspaper circulation in Ethiopia has been a 

huge struggle, considering, particularly, the absence of a good 

network of transport and communication facilities. The problem 

is more accentuated with regard to newspaper distribution in 

the regions. As I know the circulation and distribution of private 

newspapers for a decade, it has been limited only to the capital   

Addis Ababa "(FGD Participant, Code: FGD-5, on March 17
th

, 

2022). 

The print industry faces a deep crisis; falling circulation, decrease in advertising pages, 

declining advertising revenue, falling of readership and due to other variables that are 

composed of issues outside the industry as well are impacting news organizations. (Collis 

2010) 

4.4.9 Availability of Print Newspapers 

Newspapers are vital sources of information on which humans depend daily for useful 

information for this reason the availability of newspapers for its consumers is crucial in a 

society. 

Table 13. Respondents’ reaction on the Availability of Print Newspapers 

 Frequency Percent 

Valid 

Strongly 

Agree 
2 3.6 

Agree 6 10.7 

Neutral 3 5.4 

Disagree 24 42.9 

Strongly 

Disagree 
21 37.5 

Total 56 100.0 

 (Organized by the researcher) 
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From the data above in Table 13, “Print newspapers are available for its readers”. Out of 

which 2 (3.6%) of the respondents strongly agree and 6 (10.7%) respondents agree. While 24 

(42.9%) of respondents disagree and 21 (37.5%) of respondents strongly disagree. The rest 3 

(5.4%) of respondents remain neutral. According to the responses most of the respondents 

disagree with the claim that pronounced newspapers are available for their readers. 

Interviewee I-1 remarks that print newspapers publishers follow their own chain of 

distribution. 

I-1 said “We pursue the process of circulation where the 

distribution process is carried out through wholesale 

distributors working individually or in groups of two or three.   

As a result, the number of newspaper copies is usually 

determined by these wholesale distributors, who are the sole 

agent for the distribution of the newspapers throughout the 

capital city and regional cities. On the other side disconcerting 

pressures from the government to distribute newspapers to 

regions has adversely affected the circulation and their 

distribution is almost confined to the capital Addis. “(Personal 

Interview, Code:  I-1, on March 15
th

, 2022). 

As written by Fine (1990) place describes the way that the product reaches the consumer, 

while tangible product refers to a distribution system including the warehouse, sales force, 

retail outlets and others where it is sold or given out for free.  

Interviewee I-3 also remarked on the system of newspaper availability for the readers. 

I-3 said “Since we follow the traditional business model, we are 

not able to reach the regions. In addition the private printing 

press is not well organized. For instance  major events and 

information usually stream from all regions of Ethiopia however 

print newspaper reporters don’t go out and get the required 

information" (Personal Interview, Code:  I-3, on March 14
th

, 

2022). 
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Focus group participants FGD-3 describes that newspaper availability in a country having a 

large number of populations is far from being proportional. 

FGD-3 said “The current situation of the newspapers is 

uncertain. There is a huge gap between the number of 

population and the existing print newspapers. The government 

has to assist publishers in devising a strategy. As a member of 

the society; public libraries, hotels , restaurants, cafes and other 

organizations have a social responsibility to subscribe to the 

print newspapers" (FGD Participant, Code: FGD-3, on March 

17
th

, 2022). 

Focus group participants FGD-6 explains causes that can improve availability of newspapers. 

FGD-6 said “There is a lack of advocacy or pressure groups to 

examine the system of newspapers’ cost, distribution, and 

readership to create a conducive atmosphere for publishers" 

(FGD Participant, Code: FGD-6, on March 17
th

, 2022). 

Interviewee I-2 explains about the current challenges that the newspaper publishers face. 

I-2 remarked “The number and amount of the challenges 

encountered make the running of a newspaper organization a 

difficult struggle. The very production of a single paper and its 

eventual success in an increasingly competitive market is 

premised upon a wide range of variables like: printing cost, 

distribution, advertisement, distribution etc,“(Personal 

Interview, Code:  I-2, on March 15
th

, 2022). 

4.4.10 Journalistic Ethics and Practices of Print Newspapers 

The way the media select subjects, structure the exchange of ideas and control the discussion 

between members of the community is a major aspect of its duty in the society. 
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Table 14. Respondents’ reaction on the Journalistic Ethics and Practices of Print 

Newspapers 

 Frequency Percent 

Valid 

Strongly 

Agree 
1 1.8 

Agree 11 19.6 

Neutral 4 7.1 

Disagree 28 50.0 

Strongly 

Disagree 
12 21.4 

Total 56 100.0 

 (Organized by the researcher) 

In the above table 14 among 1(1.8%) of the respondents strongly agree while 11 (19.6%) 

respondents agree. Whereas 28 (50.0%) respondents disagree and 12 (21.4%) respondents 

strongly disagree; the rest 4 (7.1%) of respondents were neutral. According to the responses 

most of the respondents disagree with the claim that Print newspapers lack journalistic ethics 

and practices.  

Interviewee I-2 argues that the experience of private print newspapers in Ethiopia has many 

problems in relation to journalistic ethics and practices.  

I-2 said “The journalistic side of newspaper production 

requires qualified work, qualities of character and educational 

qualifications. Nevertheless in terms of capacity and 

professionalism, the private press in Ethiopia is at its embryonic 

stage" (Personal Interview, Code:  I-2, on March 15
th

, 2022). 

According to Rusbridger (2011) journalists were the gatekeepers and the general public 

trusted them to set the news agenda and to tell the important stories of the day accurately, 

fairly and promptly.   

Focus group participants, FGD-6 states that credibility and professionalism are basics for 

newspaper publishers. 
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FGD-6 said “Professionalism must take its course and must be 

defended. Most of the journalists are politicians or partisans. 

They don’t maintain socially responsible ethical journalism. 

Instead they follow entertaining and commercial journalism and 

stay away from educational or developmental journalism. 

Therefore, publishers need to be credible and professional in 

order to connect the readers with their newspapers" (FGD 

Participant, Code: FGD-6, on March 17
th
, 2022). 

Newspapers are becoming like news magazines, offering lengthy analyses of 

evolving events of the world and featuring newsworthy people, corporations, 

and social trends, and at the same time displaying layouts that increasingly 

prioritize photographs (Franklin, 2008).  

Interviewee I-1 affirms that in a newspaper, qualified professionals are an important part in 

the news gathering and production process. 

I-1 said “Many newspapers are run by under qualified 

individuals with little or no experience and, in some 

circumstances, no training at all. This is reflected in the 

deterioration of the standards and ethics of journalism in many 

newspapers. As a result, the widespread misquoting, 

misinterpreting, plagiarism, and focus on trivial issues, poor 

layout, subjectivity and sensationalism dwelling on most low 

and unstable issues " (Personal Interview, Code:  I-1, on March 

15
th

, 2022). 

An independent newspaper is one whose publisher and journalists are not financially, 

politically and personally dependent on state, religions, and economic institutions or on local 

divisions of political parties (Chorazki 1994). 

4.5 Existing Trend of Readers, Vendors and Publishers of Print Newspaper 

4.5.1 Readers and Readership of Print Newspaper 

In an open ended questionnaire part, respondents reflect the existence of major problems on 

readers and readership of print newspapers. 
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Table 15. Respondents’ reaction on the existence of problems of Readers and 

Readership of Print Newspaper 

 Item Frequency Percent 

Valid Yes 48 85.7 

No 4 7.1 

Total 52 92.8 

Missing  4 7.1 

Total  56 100.0 

(Organized by the researcher) 

From Table 15 above, 48 (85.7%) of respondents said 'Yes', 4 (7.1%) said 'No' and   4(7.1%) 

of respondents didn‟t respond to the question. 

The newspaper reading public have expectations about newspapers products and when 

newspapers do not meet these expectations, they are likely to lose the readers (Hough, 2004). 

Interviewee I-4 attached readers and readership problems of print newspapers with other 

social issues. 

I-4 said “In addition to low literacy rate, poverty which has 

been responsible for multiple readerships of newspapers, low 

readership which is a result of poor reading culture, backward 

or traditional system of newspaper distribution in the capital 

and the regions, are among the long list causes" (Personal 

Interview, Code:  I-4, on March 14
th

, 2022). 

Focus group participants, FGD-5 describes reasons for the decline of readers and readership 

of print newspapers. 

FGD-5 said “besides circulation and distribution of print 

newspapers, there are different factors for not reading the print 

newspapers. This includes time, quality of newspaper contents, 

latest technology that brings high interest in getting live and 

latest news. These are some of the major reasons for declining 

readership of the physical or print newspaper"(FGD 

Participant, Code: -5, on March 17
th

, 2022). 
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According to Fenton (2010) the rise of social media sites has even affected the nature of 

journalistic identity, altering how journalists are viewed and how they view themselves. New 

media technologies can provide citizens with powerful tools for the production of 

independent, alternative and more democratic information.   

4.5.2 Circulation and Distribution of Print Newspapers 

Many respondents believe that circulation and distribution of print newspapers is the major 

factor for the market. 

Table 16. Respondents’ reaction to the existence of problems with Print Newspapers 

Circulation and Distribution 

 Item Frequency Percent 

Valid 

Yes 32 57.1 

No 22 39.3 

Total 54 96.4 

Missing  2 3.5 

Total  56 100.0 

(Organized by the researcher) 

From Table 16 above, 32 (57.1%) of respondents said 'Yes', 22 (39.3%) said 'No' and   2 

(3.5%) of respondents didn‟t respond to the question.  

Interviewee I-4 explains that there are different challenges like internal and external factors 

that affect circulation and distributions of print newspapers. 

I-4 said that “Among the obstacles to newspaper development is 

finding qualified staff is the major problem. Also it can be taken 

as a key factor in the successful launching and operation of a 

beginning newspaper. On the other hand, limited circulation 

and distribution is the major problem to attract advertisement." 

(Personal Interview, Code:  I-4 on March 14
th

, 2022). 
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Focus group participants FGD-5 linked circulation and distribution of print newspapers with 

advertising. 

FGD-5 said “Commercial advertising is a fundamental factor 

behind the success or failure of a newspaper business. 

Nevertheless, due to limited circulation and the type of 

readership which, in most cases, is not economically strong, 

advertisers are not attracted"(FGD Participant, Code: FGD-5, 

on March 17
th

, 2022). 

Interviewee I-1 proposes that publishers have to upgrade their media management and must 

follow new business models and new media technologies. 

I-1 said “In Ethiopia, there is a shortage of qualified personnel 

with superior experience in newspaper editing and 

management. People with the knowledge and skills required, 

must plan to have newspapers of attractive editorial content 

,and must deal with such essential issues like finance, 

advertising and circulation of the newspapers" (Personal 

Interview, Code:  I-1, on March 15
th

, 2022). 

Pavlik (2010) observed the dynamic nature of the relationships between and among news 

organisations, journalists and their many publics, including audiences, competitors, news 

sources, sponsors and those who seek to regulate or control the press. 

4.5.3 Major Problems on Print Newspaper Publishers and Readers 
 

Table 17. Respondents’ reaction to the existence of Print Newspapers’ Publishers and 

Readers Problems 

 Item Frequency Percent 

Valid Yes 40 71.4 

No 12 21.4 

Total 52 92.8 

Missing  4 7.1 

Total  56 100.0 

(Organized by the researcher) 
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From Table 17 above, 40 (71.4%) of respondents said 'Yes', while 12 (21.4%) said 'No'and 

the remaining 4 (7.1%) of respondents didn‟t respond to the question. 

Interviewee I-1 describes lack of professionalism affects the journalism practices. 

I-1 said “Unethical practice is usually used to deal with the 

uncertain newspaper market at the expense of quality, fairness, 

and professionalism. However newspapers must not be 

sensational or defamatory and there must be a clear boundary 

between objectivity and subjectivity, fact and exaggeration also 

must not be mixed" (Personal Interview, Code:  I-1, on March 

15
th

, 2022). 

The willingness to pay for information has declined, and advertising is following readers, 

viewers, and users to the Internet (Gluck & Roca, 2008). 

Interviewee I-4 explains issues related to publishers and readers. He agrees that positive 

action can improve the quality of the newspaper's environment. 

I-4 said “Poor environment and rates of payment, combined 

with the low grade of the profession, make it a severe struggle 

for Ethiopian journalism to catch the attention of talented 

professionals. Specially, the problem is particularly evident with 

regard to the editorial staff"(Personal Interview, Code:  I-4, on 

March 14
th

, 2022). 

FGD-5 explains problems of print newspapers in relation to digital media, cost of printing 

and lack of advertising on traditional layouts. 

FGD-5 said “The expansion of electronic media has an adverse 

effect on print newspapers restricting it to only a few adverts. 

This has a negative impact on the revenue of publishers. 

Publishers cannot afford to print large numbers of copies 

without commercial advertisement. Therefore the number of 

circulation of newspapers becomes very less"(FGD Participant, 

Code: FGD-5, on March 17
th

, 2022). 
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Yu (2016) explained that effective communication with various stakeholders within and 

outside an organization is a key factor for organisational success. 

Interviewee I-2 noted that advertising is a back bone for the publishers in such soaring prices 

of printing costs of newspapers. 

I-2 said “The situation of print newspapers has been made even 

worse by the underdevelopment of advertising in Ethiopia. One 

of the peculiar characteristics of a newspaper business is that 

the cost of production is almost invariably higher than the sale 

price. Discrepancy always exists between revenue and 

expenditure usually, even if sold at a profitable price" (Personal 

Interview, Code:  I-2, on March 15
th

, 2022). 

4.6 Summary of Findings 

The research has assessed and identified different problems of print newspaper circulation 

and readership of Addis Admas and Reporter newspapers. From the data analysis and 

presentation, the following summary of the findings are taken: 

● Most newspaper readers, vendors and other stakeholders are dominated by males. 

● Although there is an older group of the society who reads and sells the newspapers 

devotedly, many of the newspaper readers and vendors are youths. 

● 76.8% of respondents have a diploma and above which indicates most of the readers 

are educated citizens. 

● Newspaper readers have different work-related statuses including retired and 

unemployed groups of the society. Nonetheless predominantly, employees happen to 

be print newspaper readers. 

● 47 (83.9%) of respondents read either Reporter or Addis Admas print newspapers as 

their favourite newspapers. 

● 45(80.4%) of the respondents have two or more than two years of print newspapers 

reading experience. 

● 39 (69.6%) of respondents read the newspapers from vendors by renting out for a 

small amount of money for a short period of time. On the other side 17(30.4%) of the 

newspaper readers get the newspapers from shops, libraries and other local sources. 
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● 24 (42.9%) of the respondents have an occasional reading habit of printing 

newspapers. While 32 (57.1%) of respondents have a regular or a usual newspaper 

reading habit. This implies that the majority of the print newspaper readers are loyal 

regular readers.  

● 34 (60.7%) of respondents read newspapers to get reliable and detailed news. Other 

readers are motivated to read because of advertisements of bids, and vacancies. While 

the rest are drawn to newspapers because it can be kept as an information resource. 

Based on this result, the newspapers are a credible source of information. However  

majority of respondents  read newspapers for searching vacancies and advertisements. 

● FGD participants, interviewees and respondents of the research agree that print 

newspaper readers have declined because of many reasons, including price and 

availability of the newspapers, and technological influences. 

● 31 (55.4 %) of respondents agree or strongly agree that the contents of the newspapers 

are satisfying. While 17 (30.4 %) respondents disagree or strongly disagree on 

newspaper contents that give satisfaction to its readers. Interviewees and FGD 

participants believe that there is lack of professional skill, ability or experience to 

uncompromisingly dig out facts , probing investigative and analytical news  

● From FGD participants, interviewees and respondents of the research the current 

situation of print newspapers readers does not indicate growth. On the other hand 

decline of distribution and circulation print newspapers in places and numbers is 

widely observed.   

● 44 (78.5%) of respondents agree or strongly agree that social media and digital media 

expansion has created effects on print newspapers. FGD participants and interviewees 

also agree that easy accessibility of digital media technology and social media 

attractiveness for advertisers and readers has created an impact on print newspapers 

existence.  

● 43 (76.8 %) of respondents believe that there is a lack of skilled reading habits in print 

newspapers. FGD participants and Interviewees also share this idea. Because of lack 

of skilled reading habits, communal or multiple readerships become a dominant 

practice. At present one copy of a newspaper might change readers ten or a dozen 

times in the marketplace, passing through the hands of many readers on a single day. 

● Most respondents, FGD participants and Interviewees recognize that the government 

doesn‟t support print newspapers in many forms. Newspapers have to struggle to 

make profit in order to survive and grow in the market. The high tariff on print 



 

 

69 
 

newspapers and high printing cost make private newspaper publishers financially 

weak and unstable. 

● Interviewees believe although the price of newspapers is increasing, still the cost of 

printing is greater than the cost of selling a single newspaper. The difference is 

covered by advertising. The advertising revenue is currently in sharp decline. Most 

respondents and FGD Participants believe that the matter of newspaper affordability 

is now getting difficult. 

● Most respondents and FGD participants think that there is no indication of growth of 

newspaper circulation. Interviewees also believe that currently the number of print 

newspaper copies have declined from time to time. As a result of these and many 

other factors newspaper circulation in Ethiopia has become a huge struggle. 

Considering, particularly, the absence of a good network of transport and 

communication facilities. 

● Most respondents and FGD participants believe that availability of newspapers is 

problematic. Newspaper‟s circulation and distribution process is carried out through 

the value chain of wholesale distributors working individually or in groups of two or 

three. Therefore the number of newspaper copies is usually determined by these 

wholesale distributors, who are the sole agent for the circulation or distribution of the 

newspapers. As a result they limit the distribution to only key areas of the capital 

Addis Ababa. Moreover the long standing government‟s disenfranchisement with 

private print press has its own negative impact on the distribution of print outlets in 

the capital and regions. 

● Most respondents and FGD participants replied that they don‟t have right knowledge 

concerning journalistic ethics and practice of the newspapers therefore they refrained 

from commenting. However interviewees concerning the subject of ethics and 

journalistic principles agree that in terms of capacity and professionalism, the private 

press in Ethiopia is still at its embryonic stage. It was also indicated that due to the 

established government‟s ill treatment like jailing and closing down of newspaper 

publishers labelling them as terrorist left the journalist to be fearful and lead the 

publishers to be unsecured. 

● According to most respondents, FGD participants and Interviewees, lack of 

timeliness, low quality of newspaper contents, multiple readerships of papers, low 

readership as a result of poor reading culture, limited system of newspaper 

distribution in the capital city, trends of searching news in social media, and lack of 
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interest in reading print newspapers are compiled as some of the major reasons for the 

decline of circulation and readership of the physical newspaper at hand. 

● According to most respondents, FGD participants and Interviewees, circulation and 

distribution of print newspapers face many obstacles. Shortage of qualified circulation 

workers, limited circulation and distribution leads to failure to attract advertising. 

Moreover, working in difficult economic ups and downs, political circumstances and 

technological innovation make the business threatening and challenging. 

● Most respondents and FGD participants believe that poor conditions of work and rates 

of payment, combined with the low status of the profession, make it a serious struggle 

for Ethiopian journalism to attract talented professionals. The development of 

electronic media took advertisement spaces from newspapers. Readers‟ interest in 

spot reading or rental reading has made a new frontier for publishers, by denying their 

income. Due to this and other factors the situation of print newspapers is getting 

worse on the publisher's side.  
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CHAPTER FIVE 

CONCLUSIONS AND RECOMMENDATIONS 

As it has been stated in the previous sections, the main objective of this research was to 

examine the practices and challenges of print newspaper‟s circulation and readership related 

problems. In order to meet these objectives, therefore, mixed research approach was 

employed. And data were collected using both quantitative and qualitative methods. 

Questionnaires, in-depth interviews, focus group discussions and observations were applied 

to gather data. Using these data gathering tools, data were collected and analyzed. From 

previous chapters and the analysis, the following conclusions and major recommendation 

points were made based on the findings. 

5.1 Conclusions 

Newspapers are the best sources for the information and progress; being an influential 

medium which helps to spread up to date information that are local, national and 

international. However print newspaper long years of legacy of importance and performance 

has been troubled due to the decline of circulation and readership in recent years. 

Readership of print newspapers is affected primarily because of the advancement of 

technology, as a result information gathering and disseminating channels came up with socio 

economic changes. Among the significant reasons for the decline of circulation and 

readership of print newspapers is the availability of other media sources. Publishers as a 

business organization are encountered with digital media expansion which has posed a 

challenge for the print newspapers sales. Lack of advertisement, again due to advancement of 

technology, increasing cost of production and risky distribution channels have become a 

major predicament to print newspaper publishers and readers. Having no system of effective 

distribution of newspapers limited the newspapers to the capital. Government harsh relation 

with the press left many journalists fearful and publishers insecure and uncertain. On the 

other hand high tariff of print newspapers together with high printing cost takes a sizable 

share of a newspaper's total production cost. This has left a number of private papers 

financially weak and unstable. And papers which are not economically viable are essentially 

unstable and less likely to survive. Therefore as a result of these and other factors print 

newspaper‟s circulation and readership has declined from time to time. 
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5.2 Recommendations 

Based on the findings from the research data analysis, the following major points have been 

recommended for the improvement of print newspaper circulation and readership: 

● As the finding indicates that the overall system lacks attention to issues throughout the 

entire planning steps of newspaper circulation, distribution and readership.  For instance 

publishers‟ do not benefit from income generated from copy of newspaper sales to 

readers due to wide multiple readerships. This can only be improved if attention is given 

to the issues and taken systemically at all stages in the planning of circulation and 

distribution of newspapers. 

● Newspaper readers have different needs and priorities, affected by technological practices 

and digital media attractions. Therefore, the publishers should assess issues in all 

activities to ensure that contents, formats and availability of the newspapers satisfy the 

needs and interests of all readers who come from a range of members of the society.  

● The responsible government office should monitor and evaluate activities through 

appropriate bodies or in collaboration with publishers, vendors or other concerned bodies 

to improve the newspaper circulation and distribution. 

● Improving the overall environment of print newspapers is important for all readers, 

publishers, government, and advertisers; and should be given priority. 

● Because of digital media, the option of handling multiple tasks simultaneously has been 

expanded. Use of social media seems to integrate itself into a more normalised role that 

became part of everyday life of individuals. Therefore, planned professional training 

should be given for all private newspaper stakeholders.   

● Given the challenges the media industry is facing today, newspapers need to make 

important changes in their content and most importantly in their business models. 

Publishers have to adopt and improve using new media technologies to reach out to 

diverse readers.  
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Appendix I 

Questionnaire 

Dear Respondents, 

The purpose of this questionnaire is to collect data for the research project entitled 

“Assessment of print Newspapers Circulation and Readership: the case of Addis Admas and 

Reporter Newspapers” Your genuine and accurate responses will have great contribution to 

the findings of the research. Therefore, you are kindly requested to give genuine answers to 

the questions below. The researcher would like to remind you that the answers that you give 

will solely be used for this research purpose. 

Thank You! 

Please do not write your name or identity 

Section one 

Please marks (√ or x) in the boxes circle one from the given choices 

Data Survey questions 

Respondents' Demographic Background   

1 Gender፡ 

                                  Male □                         Female□ 

 2Ages: 

                         20-25 □             25-30 □          30-35□            above 35□ 

3Educations: 

 High school complete   □   Diploma □   First degree□ 

 Master‟s Degree and above □     State if there is another reason. □ 

 

4 Occupations:   

          Employed□      Business person □    Student □  State if any other □ 
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 Section Two 

Please circle one from the given choices or write your answers in the space given. 

1. Which newspaper do you read regularly? 

A. Addis Admas           B.Reporter               C.  Both  

2. How long have you been reading the newspaper that you have selected? 

         A. < 2 years  C. 2-5 years        D.5-10   E. above 10 years 

3. How do you get the print newspaper copies that you read? 

          A. buying from shops                                    B. buying from vendors        

          C. renting the copies from vendors               D. from public, school libraries or office 

          E. State if there is another reason......... 

4. How often do you read the print newspapers currently? 

          A. Always              B. Many times                       C. Sometimes                   D. Never  

5. Why do you read the print newspaper that you have selected? 

         A. to get credible news or information             B. to get analytical information 

         C. for information resource                              D. to see job or other advertisements     

          E. State if there is another reason.… 

 

 

 

 

 

 



 

 

86 
 

Section three 

For those below listed statements there are five options given: put your choice by 

selecting Strongly Agree, Agree, Neutral, Disagree and Strongly Disagree. 

N.B .please put “✓” sign on the space given 

Items Strongly 

agree 

Agree Neutral Disagree Strongly 

disagree 

1. Print Newspapers Readership has declined.      

2. Newspapers Contents Give Satisfaction for their 

Readers.  

     

3. Print Newspapers Readers are growing. 
     

4. Social Media and Digital Media Expansion Impacted 

Print Newspapers.      

5. There is a Lack of Skilled Reading Habit of 

Newspapers.      

 6. Government Supports Print Newspapers Publishers. 
     

 7. Print Newspapers are Affordable for their Readers. 
     

 8.Print Newspaper Circulation is Growing 
     

 9. Print Newspapers are Available for their Readers. 
     

10. Print Newspaper‟s Lack of Journalistic Ethics and 

Practices.       
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Section Four 

Please mark (√ or x) in the boxes and explain your reasons in the space provided. 

1. Do you think there is a problem of print newspapers readership and readers? 

 Yes   □             No □ 

Please explain your answer......................................................  

2. Do print newspapers have a problem of circulation and distribution? 

                   Yes   □          No □ 

 Please explain your answer........................................................... 

3. Do you think there are problems with print newspapers publishers and readers? 

                    Yes   □          No   □ 

  Please explain your answer.............................................. 
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Appendix II 

In Depth Interview Questions 

Individual in-depth interview questions for Managers, Managing Editors and Editor in 

chiefs. 

1. How do you explain the current condition of print newspaper readership and readers 

in Ethiopia? 

2. How do you give explanation of the current condition of print newspaper circulation 

and distribution? 

3. What do you think are the major problems of print newspaper circulation and 

readership?  

4. What other major causes do you mention to the problems of print newspapers apart 

from circulation and readership problems of print newspapers?  

5. What are the major effects encountered by the print newspaper publishers due to 

readership, circulation or distribution and other related problems? 

6. What are the efforts taken to deal with the impacts encountered? 
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Appendix III 

Focus Group Discussion Questions 

Focused Group Discussion for Print newspaper vendors  

1. How do you explain the newspaper market in relation to number of readers and their 

circulation and distribution? 

2. Are print newspapers accessible and available in many areas? 

3. What kind of effect does the advent and expansion of digital media and social media 

have on the print newspapers? 

4. What do you think are the root causes of problems of print newspaper circulation and 

readership problems? 

5. What steps are needed by the print newspaper publishers and other pertinent bodies to 

improve circulation and readership of print newspapers? 
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6 ካፒታል ክራውንፐብሊሽንግ 
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7 ዘዴይሊሞኒተር ዘሞኒተር 
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በየዕለቱየሚታተም 
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ስትራክሽን 
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3 አዲስምንጭ በአሻራመልቲሚዲያ ኃ/የተ/የግ/ማህበር አማርኛ በየ 15 ቀኑ ፖ/ኢ/ማ/  500   0911112589  

4 የሐበሻወግ ቴዲአብመልቲሚዲያናኢንተርቴይመንት 
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ትስራዎች ኃ/የተ/የግ/ማህበር 

አማርኛ ሳምንታዊ ፖ/ኢ/ማ/ 8,500 0911928401 ከ1/3/011 
ጀምሮበስርጭት
ላይየዋለ 


