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Definition of Key Terms
Educational Development ProgramsThe educational, instructional or informational
radio programs concerning socio-economic problemaseth on identifiable audience
needs.
Development Any process of change that improves the lifestgiethe people within a

given society, or which enhances their culturaltbhge.

FM Radios Frequency Modulation (FM) radio stations whiclvéaaarrow and localized

broadcasting, normally covering a radius of notertbian 100 miles.

Private/Commercial RadioA radio stations privately owned operated anddadwith

advertising revenue.

Public Interest Broadcasting A broadcasting service that provides citizenshwat

diverse range of high quality entertainment, infation and education.



Abstract

The study aims to develop knowledge on how FM sadrivate) are promoting social
development issues to improve the public’'s welfale study uses development media theory
and social responsibility theory to explain thepessibility that the private broadcasters have in
treating educational and socially relevant thena® (social messages).

The empirical data was collected through four fogusup discussions (with a total of 22 FM
radio listeners) and individual interviews (whicheaentirely qualitative) with two radio editors
and two reporters. The Focus Group Discussion (FD&)d individual interviews were
conducted from May10 to May 15, 2010. The FDG waslacted with FM radio listeners in
Asko (Kolfe Karaneo sub city) and Shiromeda (Gelallb city) of Addis Ababa.

This study treated the types of educational devedoyp programs that the FM radios broadcast,
audiences’ perception to the private FM radios citmition to social development and the
editors and reporters view of the radios role imancing educational development messages.
Accordingly, the findings of this study show thHa private FM radios have created programs
that are entertaining, educational, socially respittle and commercially profitable. The FM
radio stations devote a reasonable percentage @i throadcasting time to the discussion of
public issues of interest i.e. educational and albcrelevant issues.

The radio stations have been reflecting and prongptocal identity, character and culture by
focusing on local content. They are also assistihg dissemination of expert and social
knowledge on topics of interest to general listenas well as NGOs and other institutions
engaged in social transformation in Ethiopia. Thé$é radio stations have been successful in
bringing educational development issues in to pudidiliberations.

The study also found that the FM radio stationsdpice radio programs jointly with development

partners who work on development and broadcastraetyaof educational development themes
over the last two years. The educational developnteemes that the FM radio stations

broadcast include culture (language and literatumajsic and poetry) and environmental issues,
health education, family planning, gender issuegree and technology, rights of the disabled,
marriage and family values. These various educatiodevelopment themes are being

disseminated through many popular program formatehs as talk shows, chat shows,

commentaries, magazine formats, drama and music.

Now listeners give feedback and participate ingheduction of these programs through various
channels and these have included phone calls, nedsaging, email messages and personal
visits.

The interpretation and analysis as well as the dwsions of this study are based on the theories
of development advanced by development commumicstimlars as treated in chapter two of
this paper.

\Y



Chapter One

1. Introduction
1.1 Background of the Study

To reduce poverty, it is important to liberate ascaéo information and improve the

quality of information. People with more informaticare empowered to make better
choices. It is clear that to support developmergdia need the right environment in
terms of freedoms, capacities and checks and bedafitiere is unmistakable evidence to
suggest that, in developing countries mass mediaigc a stereotyped image of their
function. They are viewed more as instruments figse@mination of information and

irrelevant entertainment than as vehicles for ¢agydevelopment messages and
imparting knowledge and skills (S.C.Dube, 1994:117)

Nevertheless, they should instead be instrumentsooilization for a progressive and
dynamic society; they should not become status yohb®l or an object of elite

consumption. They should as well focus attentionissues and problems and initiate
debates on alternative approaches relating to fpextional and regional issues like
inflation, unemployment, slums, public disordewnguile delinquency, endemic poverty

and so forth.

Media are powerful drives for socio economic transfation in developing countries
such as Ethiopia. They continue to provide the [geapth information critical for
making enlightened decisions and choices on samoa@nic issuesln addition they
provide mechanisms for feedback from the citizemsnatters that affect them. Their role
in nation building is often linked to a role in pnoting socio-economic development on
the basis that without national unity it is not gibte to mobilize a society for national

development (Nigussie, 2008).

Equally the role of the media in development oaidevelopmental role has a long and a
contested history, going all the way back to WilBohramm'’s classic Mass Media and

National Development, published in 1964. The medays a big role in empowering



citizens to participate in all the processes oficeconomic development including
choices in policy, resource allocation and projabritization. In short, the role of the
media in development is not to juxtapose in a sstiplway its role as an agency of
accountability, and that of providing informatioar fpractical use or recording some

achievement (Tawana Kupe, 141).

The role of the media in promoting accountabilityough investigative and thorough
research would ironically unveil the complexitieissocial transformation and promote
more sustainable and on going processes of denmatrab and socio economic
development as twin and interlinked processes. Mewet requires particular kinds of
media systems and structures which promote diyeesid pluralism at the level of
ownership, media content and serving diverse agdgas citizens with information and

entertainment needs.

The imperatives of democratization and developnteqtire a diverse media system,
including diversity of ownership and content. Id&dcasting, this means the creation of
a genuine, differentiated and complementary brosttieh system — with independent

public service, commercial and community broadogsti

Until very recently, governments of Ethiopia mained the monopoly of the airwaves.
The governments of Ethiopia always viewed radiar@ispensable instrument in the

processes of national integration. In this coumthere gap existed between the illiterate
and literate in both rural and urban areas, radis/i& seen as a vehicle for cultivating
national consciousness. Moreover, using the stedadoasting stations, governments
were able to inform and educate their citizenryvanious initiatives related to nation

building and development. However, this practilmna could not bring the change and

development that the country needed for years.

The political and economic changes in the 1990'®ath the international and local
levels ushered in a new era of media industry ihidpia. Pressure to embrace

democracy, privatization of state institutions ditzeralization of domestic markets



defined by foreign forces such as the United Staed Britain and international
institutions led to the introduction of structuealjustment programs thereby giving a new
context for the radio industrirherefore, it was imperative to liberalize the lotoasting
sector in line with international trends and comegice technology, and by so doing,
allow broadcasting to contribute significantly t@cml development and national

economy.

These international pressures coupled with locakld@ments in Ethiopia explain the
rise of the private (commercial) or community basadio stations that broadcast using
the frequency modulations (FM). The collapse of $lo@iet Union and the rise of global
capitalism after the triumph of the United Statésmerica ushered in a new world order
which saw governments such as that of Ethiopia kvhiad initially pursued a Marxist
Leninist socialist political and economic policieshange and embrace free market
policies (Hood, 1990).

In 1991, EPRDF removed the Derg military governnaerd voted in favor of multiparty
politics thus ending 17 years of single party ruldne charter of the Transitional
Government of Ethiopia (TGE) recognized the freeddexpressions and associations.
As a result many private newspapers flourishedvéncountry as never seen before. This
situation made many Ethiopians expect the riseriohfe radio and TV stations as was
the case with newspapers and magazines. Howewegavernment of Ethiopia waited
long to allow the establishment of private (comnad)cradio stations. Finally,
broadcasting proclamation that liberalized the au@s was enacted in 1999. Even after
the Broadcasting Act private broadcasters had tb uvdil 2006 to get licenses to start

broadcasting.

The purpose of the broadcasting media is to infagdycate and entertain; to build a
healthy national consciousness; to inspire a pesgense of shared national purpose and
to create necessary ethical sensibilities. Thedwasting media (both government and
private owned) have the responsibility to air pobinterest programs that include

educational and informative nature: program to pEndevelopment areas like human



rights, life skills, economy, health, gender, agitiere, nutrition, civic education or
environmental and consumer protection. They are ekpected to air news and current
affairs covering local, regional, national and intgional issues and events aimed to hold
those in power accountable to the public. They abould have discussion and
participation programs where diverse views can ibsdaand exchanged; and programs

that reflect the country’s cultural and languageediities as well.

Numerous studies found out that development issagh in patterns of society that allow
greater sustainable realization of human valudswah society greater control over the
environment and over its own destiny and, ultimatenable its individuals to gain
greater control over their lives. There is soundpieical proof that broadcasting,
especially radio, can contribute significantly tensitizing the public’s awareness of
development needs and projects, to mobilize ppetmn, and to play significant role in

nation building.

1.2. Statement of the Problem

Broadcasting service is widely accepted as an itapbrinstitution that supports a
country to achieve its national goals and objestiie Ethiopia, various efforts are being
exerted to ensure sustainable development, demo@ad peace by mobilizing the
people to support these processes. Hence, the dastady service is particularly
important to elaborate these objectives and inftrenpublic on important decisions and

policies that affect their lives.

Broadcasters help people to make informed politisdisions, and contribute towards
increased participation in the development effatsthe country. Particularly, in an
environment where illiteracy rate is high, broadicas services are of immense
importance in disseminating development informatiwiping the people understand

government programs and policies (Tamre, 2007).

Broadcast media also ensures the development afiantrust, tolerance and support

between people as well as help building nationalseasus, by facilitating interaction



among different cultures, languages and religidvish this respect, radios (whether state
owned or private) are believed to play an integmé in fostering democracy and
development, and have the ability to transform almer of critical areas including

government accountability, empowerment of womenrambrities and education.

The dominant communication medium in much of theldvoradio, is inexpensive,

available to citizens at all levels of society udihg the literate, and due to its
pervasiveness, is well placed to reach out and givee to the poor and marginalized
group. As governments and foundations (NGO’s) hageeasingly embraced the role of
democratization in development, they have begunditect more assistance into
independent media in their efforts to hold governtreccountable, foster free and fair
elections, and strengthen civil society by prodgaieliable information and encourage

citizens’ participation through increased informataccess (Nigussie, 2008).

Today, there is a keen interest in the use of mesdia than ever before in the building
of democracy and social development. The role (fsymaedia therefore is a multifaceted
character that continues to develop significanilyhie years a head. Thus, today in most
developing countries such as Ethiopia, mass mediacansidered the most powerful
channels used to educate, inform and encouragelegpeéopbuild a nation in which
spiritual richness and material comfort can existeiquilibrium. Therefore, a major
criterion by which the general public evaluates argss media output is the extent of its

influence on society or in other words, its edunadi value (Nigussie, 2008).

In this context, Birhanu Olana (2006) argues thatresponsibility of the mass media in
Ethiopia should be imparting information of pubinterest. As the country is in critical
development problems, one expects the media tolesmppt and encourage the process
of producing informed citizens that means citizéattcan decide and act based on
development information to participate in transforgh the nation. Therefore, the
Ethiopian mass media system in general and thedbaséing media in particular should
strive to establish the benign media system thamptes the major public issue-

development (Birhanu, 2006).



Due to the prevalence of high rate of illiteracylahe dominance of poor population in
Ethiopia radio broadcasting has been very essemtieh compared to other forms of
media outlets. For this reason most audience melyadio as a means to address their
information needs. Although the conventional fumetof broadcast media is to convey
news and information of general interest to thelipulinterpreting and analyzing of
events as well as providing opinion and perspestore different issues has also become
very important (Tamre, 2007).

Globally, radio broadcasting has undergone dramelianges during the past two
decades. Many countries in Africa have registeled development of private stations
both in urban and rural settings. This clearly shae trend of loosening of the
government control in broadcasting sector in thoeantries. In addition, the new
common radio formats in particular have also erdlolelinary people to participate in
the discussion and debates and reflect their petigps on issues affecting their lives
(Tamre, 2007). As it is stated by Schramm (196#4esmedia particularly radio has the
potential to create common understanding by raisignificant and worthy ideas,

developing and expanding capable broadcasting nmediains crucial.

Although radio is not a panacea for solving develeptal problems and does not have
the capacity to change people’s behaviors, theree@d evidence that information
skillfully disseminated by radio to intended bengfiies can be effective tool for creating
awareness and promoting consciousness in develdapmneas (McAnam, 1980). As in
other developing countries, radio is still the doamt mass medium in Ethiopia with the
widest geographical reach and the highest audieatmrapared with TV, newspapers and
other ICTs. In other words, like other low literagecieties of the world, radio’s role in
Ethiopia is invaluable. Indeed, radio’s role as effective source of information,
education and entertainment is always acknowledgéds country.

According to Collins Fraser (2003), radio statian d platform for identifying and
analyzing problems and their solutions; therebyeeining development inputs that

truly meets local needs. Radio addresses develdpmsues, agricultural or health



related, encourage political debate (from the tetsHinatural politics to more pervasive
guestions surrounding differences of age and gératesimply entertain and stimulate
(Collins, 2003).

Interestingly, local FM radios are rapidly exparglihroughout the world in large part
because in many areas of the world, radio is tHg oredium that can reach a mass
audience simultaneously and relatively at low cadtitionally, media liberalization and

improvements in technology have also certainly gthlyey roles in veritable explosion of
local and community FM radios in developing cowgriCompeting FM radio stations
are now very much part of the life of the majorifyurban centers in Africa (Frederick,
2008).

Ethiopia is now experiencing similar development&4 radio channels are growing in
number and are becoming part of the public lifec8mally in the capital city, Addis

Ababa. In recent years it is not uncommon to sate stwned and private commercial FM
radio stations all competing to attract the listgnpublic in the capital city. However,
Ethiopia is still one of those African countriesthvsmall number of FM radio stations.
Even by East African standard, Ethiopia lags famnihé Kenya and Uganda that have

more than hundred commercial and community FM rathtions.

Today there are about sixteen FM radio statiortencountry, out of which only four of
them are privately owned and operated. About femrtand so FM radio stations are
owned either by the federal government or by tlggoreal states. The FM radio stations
privately owned and operated are Fana FM 98.10/df@i but many believe it has
affiliation with the ruling party), Zami FM 90.7 owed by Zami Public Connection,
Sheger FM 102.1 owned by Adei and Tinsae Kinetib&pamotion and Afro FM 105.3
(the youngest FM station having started transmmsgioJune 2009) owned and operated
by Afro promotion. The former FM radio stations &dcast in Amharic, the official
language of the country, and the latter broaddastwo foreign languages (English and

French). These FM radio stations are based indpéat city and primarily broadcast to



the capital city yet they reach the surroundingasrd he owners of these stations are

Ethiopians who returned from abroad.

However, civil society organizations are often ldeeomplaining about these FM radio
stations for their non news and music based conféwir fear is that the liberalization
was leading to commercialization and privatizatafrthe airwaves, with content being
defined entirely by a consumer-oriented advertisgntependent, urban focused and
generally youth lifestyle agenda. They assert that FM radios make little or no
investment in news or analysis of global or natiggwditical developments and very little
exposure or reference to the rural, marginalizegbntigs in the country. According to
them though the FM stations are successful in hapydining often eager audience
through more dynamic, engaging and popular prograigynthey have a very poor early

record on addressing issues of public concern.

Though they are commercial in nature, the privdter&dio stations licensed in Ethiopia
do have the responsibility to design educationaktigpment initiatives that best meet the
aspirations and the needs of the public. Undenjdbbse private stations are commercial
stations but that does not mean they broadcast eoomis all day long. As these
commercial stations depends primarily on adveisio survive, they tend to adopt
entertainment format so as attract a large numbaudience which means they get high
advertising revenue in return. It is important ttieg private (commercial stations) have
social responsibility to serve the public interegtfor example incorporating educational
and development oriented programs as they are topgeia a country that is desperately
in need of social, economic and political developtn®nly pure entertainment, trivia
information and gossips (about the lives of westsiebrities, holly hood hip hop stars
and English premier league stars) cannot help thmtcy and its people to gain better

lives.

It is argued that commercial broadcasters are tppagnted and do not care about public
affairs programming and development issues. Itdias been contested that, with few

exceptions, most owners who buy or set up privateadcasting institutions are



motivated more by the drive to make profit thanabgenuine desire to promote richness
and diversity in the public mind (Francis, 2005)d¢ed, the mere fact commercial
broadcasting relies on advertising revenue impasgtain limitations on the type of
programs produced or broadcast.

However, they cannot afford to ignore the intexdsthe majority of the public because
they are using the public airwaves. Commercial thcaaters know that airwaves are not
their personal property and they cannot maniputais they want. Usually when we talk
about FM radios what comes to most people’s mindnissic and entertainment.
However, FM radios are not created only for trieidertainment and gossips. We can

also use them for education and development; ftakchange and progress.

The main objective of the private FM radios ougitbe the improvement people’s
lifestyle both materially and politically. The br@asters should serve the public interest
because the airwaves are an enriching and limégsource that should be employed most
judiciously to serve the needs and aspirationhefantire spectrum of society (Adkins
1985:54as quoted by Francis, 2005:256). The bratidgamedia is expected to function
as public utility in the service of the public sphelt should guarantee that all members
of society have access to information and knowlettigg need in order to perform their
civic duties or simply to satisfy their interestadgpreferences as individual listeners and
viewers. Such broadcasting should be informativieetucational, capable of stimulating
thought, developing latent tastes for good artllofiads, and encouraging a proper sense
of values, as well as enhancing wisdom (Syvers®965 as quoted by Francis 2005:
256).

The media specifically the broadcasting media (irepublic or private) would be seen
to succeed only if proving capable of stimulatimgativity and participation, speeding up
the emergence of the national culture rich and gbrofiits diversities, promoting an
economic activity that is source of prosperity aadidarity, galvanizing the feelings of
brother hood within the frame work of national \edu order, legality and property and
right of others (Ndongo 1985qouted in Francis 2088).



As it is known, all media do not allocate equivalame and space for all issues. The
time allocated for education, information and etaiement are varied as different media
have diverse aims, interest and editorial policyowidver, the common purpose of
establishing private radio station should be tonmte the social and economic well
being of the Ethiopian public. In addition, insteafdbroadcasting cheap and irrelevant
entertainment these stations need to deal witH Issaes in local languages and cultural
context, relating to local problems and concerrg @aming to help the society develop

socially, culturally and economically.

Any broadcasting media has the basic roles of dmhgzainforming and entertaining
people as it is known from the classic theoriepulblic service (McLeish, 2005). The
Ethiopian Broadcasting Authority (EBA) requires leagtation to air educational and
socially relevant themes. Thus they are expectéeljiate educational messages into
entertainment format with the purpose of informithg audiences about development
issues in the country.

The role of FM radios in development is not reseadcand mapped and received little
attention (received scant attention) in discussimnsommunication for development.
Therefore, | personally believe that there is amanse need to study the contributions of
these private stations to social development; axadlyae their actual impacts on people’s
access to and dissemination of information in thentry. It is also important to develop
understanding on the role of private FM radios mhancing educational development
initiatives that the country is aiming to achieve.
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1.3 Objectives of the Study
1.3.1General Objectives

This study will be conducted with the general obyess of:

Developing knowledge on how the private FM radiatish can best work closely with
and help the public to improve their welfare éneir lives
Critically analyze the treatment of educational awVyelopment oriented programs on

private FM radios.

1.3.2 Specific objectives
This study attempts specifically to find out:

The latest trends brought forth by FM radios insisgy development efforts

The main contribution of the FM radios to socialelepment issues

The extent to which the public participate in greduction of FM radios educational
and development programs

The reason why FM radios are so popular amongutieaces

The educational and development themes airederatlio stations

Appraise to what extent private FM journalists ustend and focus on educational

development themes

1.4. Research Questions

The study attempts to find out answers for theofelhg research questions.

How do the public perceive the role FM radios inigsbchange and development?

What kinds of educational and social developmegsales are aired on the FM stations?
How do the listeners/audiences participate in tioelyction of the radio programs?

How do the editors and reporters conceive the ttedeFM radios can play in the social
development of the society?



1.5. Significance of the Study
This research project attempts to study how theapei FM radios address social
development issues that best meet the aspiratimhsh@ needs of the people. As a result
it may lay the foundation for other research attesmp the study of the role of private
broadcasters in enhancing and assisting social lgf@went agendas. Moreover, the
findings may serve as the base for research studié® conducted about FM radios
broadcasting and their contribution in developmenitiatives the country aims to

achieve.

In addition, it can indicate the place FM radioséhan mobilizing the public for nation
building, prepare them mentally for the changes thecompany development and

reinforce national unity.

Finally, as there has not been through researc¢hisnarea, this study might fill the gap
and can provide a point of references for simitéerests in the study of FM radio’s role

in addressing social development issues.

1.6 Scope of the Study
This research paper is a case study of two FM saolined and operated privately in the
capital city, Addis Ababa. The study covers to wisdent the privately owned FM radios
cater their air time to educational and developnweignted themes. It also covers the
perception of the radio audiences on the subjeetiatational development themes aired

on the private FM radios.

1.7 Limitations of the Study
Due to time constraints, the research project domscompare the programs of the
private FM radios with those of the public rad®e. iRadio Ethiopia. A comparison would
help to project a better understanding of the dhffiees between the types of radios, and
conclude whether the FM radios are making big doution to the social development

when compared the public radio.



If there had been enough time and funds for theystine best approach would have been
to combine qualitative and quantitative methodsstidy. Using only two qualitative
methods i.e. focus group discussions and intervidefnitely cannot elicit certain

answers that are better provided by quantitativéhous.

For example, the use of survey questionnaire cbalet been useful in reaching out to a
large number of radio audiences, with closed, gittaio the point questions on a number
of aspects that cannot be exhausted through thes fgup discussion and interviews.
The other quantitative method that could have hesaful method in this study is the
content analysis. This would involve critically &ymng the types of programs aired on
the FM radios, for instance, for one month, to fout whether they are development
oriented programs. But because of the time | hag disposal, | could not utilize this

approach too.

Finally, lack of research findings and well docuteehmaterial in relation to the topic of

the study might have affected the research papsyrime way.

1.8. Organization of the Study

The research thesis has five chapters includingrntineductory chapter. Chapter two of
this study establishes the discourses, paradigohs@mcepts set forth by various scholars
in explaining the relationship between developmantl mass media broadly, but
particularly the role of private FM radios for saicdevelopment. Chapter three of the
study discusses the methods used in the data wolleend the analysis of these data,
their strengths and weaknesses, description atetiarfor the selection of the samples,
and the nature empirical materials gathered. Chdpte presents the findings, analysis
and discussion and interpretation of the intervietisally, chapter five presents the

conclusion of the thesis.



1.9 Historical Development of Radio Broadcasting ifEthiopia

The history of radio broadcasting in Ethiopia has lmeen well studied and documented
although it is believed that radio programming ithigpia is 80 years old (Tadesse
Zenaye, 2007). The State owned radio, Radio Ethjopas the pioneer national radio
that was established in the capital city, Addis Bdan the early 1930s with the help of
the Italian Company during the imperial rule. On S€ptember 1935, Emperor Haile
Silassie declared the official launching of thestfiradio station which was able to
broadcast concerts of the Ethiopian Military Bamdl aifferent traditional music. Upon
the invasion, the Italians took charge of the radamsmission. During the five years of
Italian occupation of Ethiopia, the main aim of te@tion was to disseminate their
propaganda in Amharic, Somali, Oromo, and ItaliarEtitrea, Somalia and Ethiopia.
The radio station began its transmission effecfigeiring the Italian occupation because
the Italians wanted the station to be used at largeopagate its agenda to its colonies in
Eastern Africa (Mulatu, 2007:7).

After the defeat of the Italian forces and the metof the emperor from exile in England
to Ethiopia the radio station began short wavestrassion in a new spirit in Amharic,
English and Arabic languages for national and ma#onal listeners. In 1942, the
Ministry of Information under the Ministry of Setaey started to manage the station.
On the occasion of the 85celebration of the coronation of Emperor HaileaSsie |
(1966), the medium wave transmitter, which hadacay to cover most of the country,
was inaugurated. It was this time the name of #wor station was changed to Radio
Ethiopia; previously it was known as Addis AbabadR®a(Tadesse, 2007 and Mulatu
2007). In those days this state owned radio statias instrumentally used to consolidate

the imperial rule.

The Derg who came to power after the emperor wdsa®ed by popular revolution in

1974 used the state owned radio for propagatingoitalist ideology leaving behind the
interest of the public. The military government evehanged the name of the radio
station to ‘The Voice of Revolutionary Ethiopia’ REA 2004 as quoted in Mulatu,

2007:8).



The government of EPRDF that came to power by rémgothe Derg controlled the
Ethiopian Radio and used it to pacify the counttyis still a state owned broadcaster
reaching general masses through short and mediwe wansmitters from its central
station based in Addis Ababa and through mediumewsansmission from its regional
broadcasting station based in Mattu, Harar, Rob&hirBar, Arbaminch and Jijiga.
During the rule of EPRDF Radio Ethiopia has expanaied now it reaches most parts of
the country covering 80% of the country. Presenthiopian Radio broadcasts in
eleven languages (Amharic, Afaan Oromo, TigrigndarAHarari, Somali, Agnuak,
Nuer, and foreign languages, Arabic, English areh€&in).

From its inception in 1935, Radio Ethiopia as insitnparts of Africa, was a government
monopoly. Radio Ethiopia was directly under the sty of Information which
employed broadcasters as civil servants. Althodghsdtation had run commercial ads
since its infancy, a big part of its budget was mgtthe central government. Radio
Ethiopia remained more of a government mouth ptee@ an independent channel of
information. It carried mostly official news thaidused uncritically on the activities and
pronouncements of government leaders. In other sydtdvas used to serve both the
state ideological needs and its national buildimperative. Only programs consistent
with the overall matrix were broadcast. The congletonopoly of radio by the
government remained a fact of life for more than dgcades though it ended in 1999
when the Broadcasting proclamation (empowers EBAistue licenses for private
broadcasters) was enacted allowing private investrimeradio broadcasting (Tadesse,
2007).

The second radio station that was established hiogi was Radio Voice of Gospel’
This station was founded in 1953 and it was owrnredl @perated by the Lutheran World
Federation. However, this radio station was natived by the Derg (the Military
Government that ruled Ethiopia from 1974-1991) amdamed the External Service of
Radio Ethiopia. This radio station was also usedheyDerg solely for propagating the

socialist ideology that was aimed to consolidagegbwer of the military government.



The other radio station in the history of Ethioplaeadcasting is the present day Radio
Fana. This radio station was founded before theiskeof the Derg to serve the voice of
the present ruling party, EPRDF. Since 1995, ttaan began its national transmission
in three languages namely Amharic, Afaan Oromo Afadigna. The station is based in

the capital city, Addis Ababa. Though the statidminas to be independent (non state
radio), many see it as the station that servesttelynterest of the government on power.
This radio station also broadcasts on the FM bhatiwas first meant for urban dwellers

in Addis Ababa and its surrounding areas. Recelifyna reaches on FM band many
major towns in the country such as Jimma, Gondessi2, Nekemte, Jijiga, Hawassa,
Debre Tabor and Mekelle.

The radio station owned by the Educational Massi¥etithe Ministry of Education is
the other station that is worth mentioning in th&tdry of Ethiopian Broadcasting. This
radio station was founded in the late 1980s tostrah educational programs to the
schools in the country. Now, this radio statiomsmits educational programs in 16 local
languages and one foreign (English) language (Baq&907).

In Ethiopian history, the period after 1991 is etaenally noted for the proliferation of
mass media in Ethiopia. The enactment of the tiiansi charter of TGE banned
censorship of media contents and endorsed prestapration which gives the right to
freedom of expression creating good working envitent(Beirhanu,2006 and Mulatu
2007).The current democratization process in Ethidm@as brought with it “not only

multipartism but also a sort of media pluralismgfcis,2005).

Accordingly, unlike the previous governments, tleEognition of press freedom in
Ethiopia paved the way for the proliferation ofyae mass media establishments. In the
post military period, the private newspapers havass a massive progress at least in
number. With regard to broadcast media, the goventried by EPRDF largely resisted
private initiatives in broadcasting and waited mdh@an a decade to liberalize the

airwaves (Nigusse, 2006).This was mainly becaussebielieved that the broadcast media



has the potential to fall into wrong hands and éfege, adopting governments law and
regulations to safeguard the public interest wasessary (Desta Asfaw, 2007). In this
context, broadcasting proclamation 178/99 was edaaiith the purpose of creating an
enabling environment for the broadcasting servie would allow it play its role in the
political ,economic and social development of tberdry ensuring proper utilization of

the limited radio airwaves.

According to article 3, the broadcasting proclaovatis applicable to every private and
government broadcasting services established wikhiopia. Before this proclamation,
the broadcasting sector was monopolized by the rgavent. This proclamation allows
the private investment in the broadcasting settat énables the creation of diversified

and pluralistic media (Tadesse, 2007).

From its inception in 1935, Radio Ethiopia as instnparts of Africa, was a government
monopoly. Radio Ethiopia was directly under the sty of Information which

employed broadcasters as civil servants. Althodghsdtation had run commercial ads
since its infancy, a big part of its budget was mgtthe central government. Radio
Ethiopia remained more of a government mouth ptee®m an independent channel of
information. It carried mostly official news thaidused uncritically on the activities and
pronouncements of government leaders. In other sydtdvas used to serve both the
state ideological needs and its national buildimperative. Only programs consistent

with the overall matrix were broadcast.

The complete monopoly of radio by the governmemtaieed a fact of life for more than
six decades though it ended in 1999 when the Besihg proclamation (empowers
EBA to issue licenses for private broadcasters) evacted allowing private investment

in radio broadcasting (Tadesse, 2007).



1.9.1 Development of FM Radios in Ethiopia

Soon after its invention in the late 1890’s, radioe to its information and entertainment
value, vast reach and immediacy, become the moful@o means of mass
communication around the world. With the arrival ¥, the birth of satellite
broadcasting technology and later the internetprstener base began to erode and its
importance diminished. In the late 1970’s, howevadjo (FM band) once again gained

popularity in the USA and the Far East, especethpng young listeners.

The new popular radio stations simply known as Ellio stations are seen as a symbol
of the liberalization of the airwaves and deregatabf the media industry by the various
states. Political, both international and locakoaimade a huge contribution to the
establishment of FM stations in Africa. The collapg the Soviet Union and the rise of
global capitalism after the triumph of USA usherada new world order which saw
governments of different countries to embrace fmaeket policies. This decision to open
up the political space was in keeping with the idgizal basis of free market economics

that underscores competition as an essential aspgowth.

After EPRDF removed the Derg (the military govermmthat ruled the country from
1974-1991) in 1991 and seized power, Ethiopia edtex new political era with the
introduction of a competitive multiparty politicaystem and guaranteed of fundamental
rights as described in the 1992 charter of thesttimmal government (TGE) and the
1995 FDRE constitution. The historic transformatmrentually paved the way for the

entry of non state players in the radio landscag&thiopia on FM band.

The enactment of the broadcasting proclamation9@91sets out a legal basis for the
establishment of private commercial radio, and €ayed the entry of non state entities in
the radio sector in the FM band. The broadcastiraglamation put an end to state
monopoly in radio and opened the way for indepetidemate FM radio stations to be

owned and operated by a variety of institutiondltiers. Yet, as the government owned
radio station, Radio Ethiopia received the firsetise in 2000 to operate in FM band in

Ethiopia and started broadcasting as Addis FM 9THi6 was done to help Ethiopian



Radio and Television Agency (ERTA) stay ahead & dbmpetition with the future FM
radio stations. Now there are significant numbérsM radio stations owned by regional

governments.

However, the government slowed down the growthasf state owned radio by making
the license application process difficult. Thegffidid so by delaying the establishment of
the Ethiopian broadcasting Authority (EBA) which r&sponsible for allocating
frequencies to private and non profit entities WA0G04, five years after passing the
broadcasting proclamation. Even after EBA was distadd the private broadcasters had
to wait for two years to obtain their radio liceas&his kind of bureaucratic inflexibility
was compounded by confusion in the political leadeino had passed a very democratic

broadcasting but seemed to lack the political teilimplant it.

Eventually, in 2006, the government of Ethiopia lBBdEPRDF gave up its monopoly of
the airwaves and permitted the establishment effgiradio stations. The first licenses
to an independent FM radio stations were givendmiZPublic Connection (FM 90.70)
and Adei and Tinsae Kinetibabat promotion (FM 102.Without the FDRE constitution
that guaranteed fundamental rights to the Ethiopiimens which include the right to
establish organizations, the right to informatitime right to freedom of thought and
expression and the right to protection from cersprs private FM radio stations would

have not been possible.

The liberalization of the radio broadcasting hasated more opportunities (though few)
for private capital to be injected into media besises. As a result, the introduction of
private FM radios initiated the decline in listest@p to stations using AM stations,
which on many cases was the government owned &t#ien Ethiopian Radio and the
private but party affiliated Radio Fana. In turhisthas resulted in the rejection of the
hegemony of the state and its ideological apparatdio Ethiopia, the nation wide and
government owned broadcaster, no longer has thepaby) and the private broadcasters
have benefitted from freed airwaves.



The disapproval of AM stations as well as radiothwiM bands, in favor of FM stations

and the dual AM/FM band radio sets captured thexgbs in the political and economic
arena discussed above. The modulation shift from t&MFM also led changes in the
consumer behavior of the radio audiences. Withetinergence of private FM stations,
more and more people started tuning into statibastransmitted matters affecting their
localities. Moreover, FM reception is clearer andrenreliable than short wave and this

makes FM more preferable to AM.

1.9.1.1 Zami FM 90.7
Zami FM 90.70 is owned by Zami public Connectionickhis part of Zami Multimedia
that is owned by a family of Mimi Sibhatu, the famsoradio woman who worked for
VOA in the United States of America. Zami FM wasuied broadcasting license from the
Ethiopian Broadcasting Authority on April 11, 2086d started transmission on October
12, 2007. Zami FM 90.70 is primarily news basedaadation, and it also incorporates
talk shows and radio magazine formats. Zami FM aseld in the capital city and
broadcasts to Addis Ababa and its surrounding rarehs covering a radius of 150km.

The station is found on Ambassador Theatre buil@ftflour) in the Filwuha area.

Previously, Mimi Sibhatu, the owner of Zami FM, haidime on the state owned Radio
Ethiopia where she used to air programs sucklddisitua Ethiopia’ (the new Ethiopia)
and ‘kililochachin’ (our regions)She also had airtime on Addis FM 97.10 where she
used to air considerable number of programs suche&#ele ketemoch Zen&ub city
news),Setoch(Women), Wetatoch (the youths), ‘yeastenagach ote@kost's window),
tawaki sewochfémous people)yegazetegnoch kib terepeza’(Journalists Round Jable
and Koyita ke Mimi Sibhatu gar(stay with Mimi Sibhafu Most of these programs are
now aired on Zami FM 90.70. The motto of Zami FM7ADis The voice, the difference’.
This motto illustrates that Zami FM serves as tloécey of the public that makes a
difference by giving quality services to the sogigtaims to serve. Zami FM broadcasts
for 18hours a day. The station is financed by aibkirg, sponsorship and air time sell.
This station pays 75 thousand birr annual licenseggfor the Ethiopian Broadcasting
Authority (EBA).



1.9.1.2Sheger FM 102.10
The first company that was granted FM commerctaise by EBA was the Adei-Tinsae
and Kinetibabat Promotion plc owned by Meaza Band Teferi Alemu, prominent
radio personality and general manager of the commpaineger FM was issued license in
April 2006 from the Ethiopian Broadcasting AuthgriEBA). It was the first ever
privately owned commercial radio in Ethiopia th#rted transmission on October4,
2007. The station started its first day transmissiith the song of Tilahun Gessese, the

music legend of Ethiopia.

Previously, Meaza used to run a weekly eight hotergainment show CalleGhewata
on the state owned Addis FM 97.10 every Saturdagg&r FM features entertainment,
news and talk shows or social issues. The mott8higer FM Is Sheger yenantewu
radiyo’ (It is about yo). Sheger is based in capital city, Addis Ababa lr@adcasts to
urban dwellers of the city and its surrounding areavering a radius of about 150KM.
Sheger FM radio stations broadcasts for 18 hodesyaSheger FM is named after the old
name of the capital city, Addis Ababa.



Chapter Two

2. Review of Related Literature and Conceptual Frarawork

This chapter looks at the comprehensive relatignbbiween development and the mass
media in general, and radio in particular. In #estion the theoretical framework that is
pertinent to the topic of radio and developmendliscussed to establish the context in
which the study is undertaken. It begins with defijnthe concept of development, and
proceeds to examine some of the most critical daoes of development including

democracy, free press and participatory commumicatli also compares the top -down

development paradigm with the modern dialogicabattom up approach, and presents
some of the most popular theories about mass nedidiets on the audience, with regard
to development. The contribution of the mass media tool for social change is also

presented under this chapter.

2.1 The Concept of Development

Since the mid 20 century, development has become a term synonymithsgrowth,
modernization and social change (Matterlat, 1998T3®@se concepts, which are most
often applied to the Third World, have been at ¢keatre of many scholarly studies.
However, scholars have not been able to agrea single definition of development
perhaps because of the diverse nature of the ctResper ,2001;Sparks,2001
;Waisboard.2001).The meaning of development in opart of the world may be
different from that of another area. Developmenmtefach country has to be seen in terms
of that country’s own needs, which in turn mustrélated to its unique circumstances of
climatic, historical, cultural and social conditioras well as human and physical

resources.

This is because each country is considered peculigis own physical environment,
culture, natural resources, and general way of(kisher, 2001; Servaes et al., 1996).0f
course, there are some similarities here and thertegach country remains unique in its
own setting. In 1973, when opinions were moldingupport of equity, social justice,
access and participation, a working committee ef iitternational Broadcast Institute

meeting at Cologne on “Communication in Support Dévelopment “defined



development as the improvement of the well beinthefindividual and the betterment of

the quality of his/her life.

Even at the time when the world was still basing lpes of development on
industrialization and economic growth, Inayatuld®g7:101) drew attention to what
development meant in reality to developing coustridis aim was to identify the specific
roles which development should play, giving it disiw perspective. Thus, he defined
the concept as “change toward patterns of sodmtlydllows better realization of human
values, that allows a society a greater controlr ageenvironments, and over its own
political destiny, and that enables its individu@ain increased control over their own

matters.”

In support of Inayatulah, Rogers (1976:345) redsfirdevelopment as “a widely
participatory process of social change and mateadtancement (including greater
equality, freedom and other valued qualities) foe tmajority of the people through
gaining greater control over their environment.& shw development as a type of social
change in which new ideas were introduced into @assystem in order to produce

higher per capita incomes and improve social ozgdians.

In other words, development is a widely participatprocess of social change in a
society, intended to bring about both social armhemic advancement, including greater
equality freedom and other valued qualities, fa thajority of the people through their
gaining greater control over their environment. sTléater quality, control over the
environment, is similar to self efficacy, defined the degree to which an individual
believes he/she is able to control over his/har&(Bandura, 1998).

According to Madzingre (2001) development musbepass more than

material and financial status of people. In additim improvement in per

capita income and living standard, it also invohadequate changes in

institutional and social structures, attitudes, m®, customs and beliefs.



For researchers like Chugn development is the tptale improvement
which includes the fulfillment of basic needs, ibguction of poverty and
inequality, gainful employment and participation thfe society in it
(Chugn, 2003).

Servaes (1996) defines development as a multidiimealsprocess that involves change
in social structures, attitudes, institutions, emoit growth, reduction of inequality and
the eradication of poverty (Servaes et al.,199@8Rh olden fashion, development
meant the poor countries imitating the “developedstVand ‘abandoning traditional’,
‘barbaric’ or ‘uncivilized’ technologies and culag in favor of the modern westernized
ones(Thusu,2000).Latter scholars coined the terothan development ,which calls for
satisfaction of needs ,endogenous self relianceicjpatory democracy and life in
harmony with the environment-now popularly known asustainable
development(Servaes etal.,1996;Waisboard ,2001).

According to Servaes (1999) development is onéhefaidest and most powerful of all
western ideas about social progress or lack dif ¢an be traced to as far as the works of
the 19" century philosophers such as Condorcet, ComtekHhaim, Saint-Simon,

Spencer and even Karl Marx (Servaes, 1999:19).

During the late 1940s and 1950s,development thinkeéewed the problem of

underdevelopment or backwardness in the third waddomething that could be solved
by importing the technologies, and mechanical andm skills from the West mainly

Europe and the USA to the poor, underdevelopedtdes(Matterlat and Matterlat,1998
;Sparks,2001;Thussu,2000).This approach, whichrbecdne dominant paradigm until
1970s, looked at development as a linear top-dowocgss(Matterlat and

Matterlat,1998).

So the opinion and knowledge of the local peopdenflareas where such developmental
programs were channeled were hardly sought, edlyediaing design or planning stage

of such projects. Soon such programs failed orrhimaimal success.



This prompted the development implementers to zeale need to gather local views
because an outside view of a society’s developmesy be very different from an
assessment done by the society itself; and diftgrars of the world were/are endowed
with different cultures and natural resources (&esy 2001; Thusu, 2000). Development
for each country has to be seen in terms of thabttg's own needs, which in turn must
be related to its unique circumstances of climatictorical, cultural and social
conditions as well as human and physical resourdas. Servaes, in his article,”
Rethinking Development Communication: One world, Itydle Cultures,” makes the
following valid point:

In other words, each society must attempt to dali@ its own strategy to

development, based on its own ecology and culftrerefore, it should not

attempt to blindly imitate program and strategidsother countries with a

totally different historical and cultural backgrodr{Servaes, 1990, p.38).

Fisher (2001:52) looks at development as the nadtand spiritual quality of human life.

Most modern day scholars and development agenge=e ahat for whatever type of

development to be achieved, all aspects that afffiectvelfare of human beings must be
taken into consideration (Sparks, 2001).Many dgwvalent theorists now look at it from

the point of view of the universal human rights ddemark, as enshrined in the United
Nations (UN) Universal Declaration of Human Rigiti#OHR), which was adopted on

December 10, 1948 by the UN General Assembly. Gbvers everything that is good for
life of a human being.

Generally, the above definitions given by differestholars show clearly that

development is a multifaceted concept. This is wiyenerally means different things to
different people, and in different disciplines. $haeconcepts (angles), from which
development is viewed, of course, are not exclyshwey are interwoven. Together, they
stress the fact that development is a normativeeginin that it assumes that existing
conditions are no longer conducive to human digaitg socio economic advancement,

and therefore should be changed for the better.



Therefore, though seen from different perspectideselopment means one basic thing
in all perspectives and to all people - a changetlie better in the human, cultural,
socioeconomic, and political conditions of the indual and consequently of the society.
It is not solely a matter of technology or of grosgional product; more importantly, it is
a matter of increased knowledge and skills, grosftnew consciousness, expansion of

human mind, the uplifting of the human spirit, @hd fusion of human confidence.

2.2 Development Media Theory
The central focus of development media theory i®$ter a partnership between national
governments and mass media to promote nationallajgwent (Musa 1997). Media
organizations and professional and government agerand officials are expected to
work closely together to achieve national goaldheatthan assume an antagonistic

relationship.

McQuil (1984) identified the development media tlatizal perspective as an alternate
model to the four traditional historical models wiedia and society (authoritarian,
libertarian, social responsibility, and soviet @orauthoritarian) which do not accurately
describe media system in much of the third worltie Torimary purpose of media,
according to development media theory is to prometenomic development, social
change and nation building. The view that mediaratonal tools of development is

prevalent where governments exert strong contret the mass media.

According to Denis McQuil, the development mediadry is appropriate to the media
situation in developing countries because such ftciasn have their own specific
economic, political and social requirements anis ibften felt that the media whether
private or public should carry out positive devetgmt tasks. McQuil further noted that
these media should be subordinate to the needsv@aping state so as to encourage
development in all sectors. He also says that tedianinstead of being destructive

should be constructive.



2.3. Development Communication Overview

Although the concept of development communicaties heen with us for a long time,

recognition of its importance for socio culturatoaomic and political development and
utilization of its approaches and methods did raih gublic and academic acceptance
until the early 1960s.1t has been subjected tdledtial skepticism and public doubts and
has been misinterpreted and misapplied; recentlgstipns of its relevance to developed
societies have been raised. Development commuoica8 a universal need — a

development imperative without which concrete ecoiccand social developments would

be difficult to achieve (Moemeka, 1994:3).

Academic interest in the potential role of commatimn for promoting national
development surfaced shortly after the Second Wwvkt. Daniel Lerner’'s book, ‘The
passing of Traditional Society’ (1958) could be sidered a milestone for the study of
communication in national development. While othessl presented research findings on
communication and political awareness, it was Lemko, in a manner that caught the
imagination of the academic world, identified paigation in mass media as a major factor
of modernization along with literacy, urbanizaticamd political participation (Godwin
C.Chu, 1994:37).

In a very concise way, development communicatiaihésapplication of the processes of
communication to the development process. In otfweds, development communication

is the use of the principles and practices of ttehange of ideas to achieve development
objectives. It is or should be, therefore, an eleimed the management process in the

overall planning and implementation of developnm@oigrams.

In every broad sense, development is “the art ameihee of human communication
applied to the speedy transformation of a counégofomic growth, modernization,
industrialization etc) and the mass of its peoglé(actualization, fulfillment of human
potentials, greater social justice etc) througke ttentification and utilization of
appropriate expertise in development process tilbassgist in increasing participation of
intended beneficiaries at the grassroots level(Ro&aaid,1979:12).



Because it is communication with a social cons@enmievelopment communication is
heavily oriented toward the human aspects of dgweémt. This means that physical
and economic growth are important only in so fathesy help to improve the human
condition, that is if functionality of physical cdmions does not produce dysfunctions in
human conditions. Even though, development comnatioit is primarily associated

with rural development and the developing socieitas also concerned with urban and

suburban problems, as well as with social problenaeveloped societies.

In fact, development communication is not merelymatter of transmitting information

about how things can be done better by using asail@sources and facilities. It is much
more than the exchange of problem solving inforamatlt also involves the generation of
psychic mobility or empathy, raising aspirationsl amllingness to work hard to meet
those aspirations, teaching of new skills, and eraggement of local participation in

development activities.

Moreover, it performs the broader function of hetppeople to restructure their mental
framework in interpreting specific events and pheana and to relate to the broader
world beyond their immediate environments. To bdeative in doing this,
communication activities in development must beemwbven with socio cultural,
economic, and political processes. True and effeatbommunity development requires
the participation of every segment of the natioaral; urban city, suburban, and every
sector —government and private and public busii@edrew Moemeka, 1994, 14-15).
There are three important theories in connectiath Wie development communication

that need to be addressed.

2.3.1 Modernization
Studies about development were heavily dominatedmimglernization theory which
applied insights from communication models to adslithe shortcoming of development
and modernization in Third World countries. The agpt of modernization refers to the

fundamental proposition that people in traditionsbcieties should adopt the



characteristics of the modern societies in ordemtalernize their social, political and
economic institutions (Foster-Carter, 1985:13).sTthieory saw the problem of the Third
World countries as emanating from lack of informaatand traditional cultural practices
that hindered development. The remedy to these lgmab was believed to be

communication.

The modernization paradigm dominated intellecthalking from around 1945 to 1965
(Servaes, 1995:40), and communication played aiarumle within it. Daniel
Lerner(1958) and Wilber Schramm (1964) were inftisnn this regard because their
work stressed the role of communication in develepitServaes,2002:15-16).They
theorized that communication was the transmissfanformation from Western World
to the Third World. They had strong belief thatréditional societies were exposed to the
mass media, they would also be exposed to modestemeattitudes which would make
them change (Servaes, 2002:15-16; Melkote and &e@007:71).

Lerner (1958) introduced an evolutionary modermiratheory by presenting different
stages that had to articulate the process of madion and the sequence in which those
stages had to occur. Development according to kestagts with a nucleus of mobile,
change accepting personalities followed by intéoactof urbanization, literacy,
industrialization, higher per capita income andtpall participation. The major driving
force behind these personalities is empathy, ahmdggical attribute that capacitates
individuals to easily adjust to or emulate modemmi®nments and to be future oriented

and rational.

In this process, the modern media stimulate, iealiand indirect ways, mobility and
economic development; they are motivators and nsof@r change and modernization
(Servaes, 2002:25).The media were thus viewed asta@f modernization in the sense
that once urbanization occurred, literacy rate wouke. Consequently, industrial
development would accelerate, resulting in the ¢gnoaf the mass media which would
spread literacy (Melkote and Steeves, 2001:116).



Building upon Lerner’s theory, Schramm (1964) adspported the idea of introducing
empathy in traditional cultures but used a more matimetic approach. He argued that
“the modern mass media supplement and complementoadity multipliers, the oral
channels of traditional society’(Servaes,2002:28)¢lieved that the mass media could
speed up and ease the long slow transformationsthgatnecessary for economic growth
and the mobilization of human resources. He stttatithey could do this in two ways.
At the micro level they could play an educationalerto prepare individuals for
development by creating a climate of change. Attiaero level, leaders could use them
in top down communication to disseminate develogrivdarmation (Melkote, 1991: 85-
86).

Although Schramm (1964) recognized the importasiceral communication channels
of traditional society, the modernization paradigemained in favor of mass media
communication. In the 1950s and 1960s scholarsidicbnly enthusiastically accept the
role of mass media in modernization but also vemtumto research activity to
demonstrate the correlation between exposure to nlass media and modernity
(Melkote, 1991:88). In connection with modernizatitheory there are two important
media effects theories that need be discussed b#fesion of innovations and the Two-

Step Flow hypothesis.

2.3.1.1 Diffusion of Innovations
Everret Rogers (1962&1983) developed the diffussdnnnovations theory as another
communication model of modernization. He definedderaization as a process of
diffusion where individuals move from a traditionahy of life to a different, more
technically developed and more rapidly changing.liih this model an innovation ,
which is new idea or practice, is communicated ublocertain media over time among

members of social group with the aim of changir@rttvay of thinking and doing things.

The model sees development as a type of socialgeham which new ideas are

introduced into a social system to improve agrigelf health, education and politics. To



put it in Roger’s own words, “development commutiaais a process by which an idea
is transferred from a source to a receiver with ititent to change his/her behavior.
Usually the source wants to alter the receiverevedge of some idea, create or change
his attitude toward the idea, or persuade him topadhe idea as part of his regular
behavior” (Rogers, 1962 in Waisboard 2000:4).

This model worked on the premise that new ideatuskf over time according to
individual's stage. Rogers distinguished five diéfiet stages in the diffusion process
through which an individual goes in the adoptionirmfovations: awareness, interest,
evaluation, trial and adoption or rejection. Theerof mass media is evident in the first
stage which is awareness, where the traditionaeots exposed to the new ideas or
innovations. Rogers proposed that early adoptdérasamodels to emulate and generate a
climate of acceptance and appetite for change,thase who are slow to adopt are
laggards. This latter category was assumed to itbesttre vast majority of the population
in the Third World (Rogers, 1962 in Waisboard).

Moreover, what these scholars overlooked was tioe ifawas not only the lack of
information which was the sole contributor of urdisrelopment in the Third world
countries. There were factors which communicatimme could not solve. The major
failure of the modernization theorists was thein@mtration on one factor alone with
total disregard of other factors like trained humasource, marginalization by the

developed nations, and so on.

The modernization paradigm has been criticizedh@irallowing people’s participation at
the grass roots level. Usually, problems are idiedtiand solutions offered at top levels
of government or development agencies. The top ditaw of information occurs from
government or development agencies to the localnmamities because it is considered
that grassroots participation is slow, insufficiertd that people at grassroots do not
know best what is good for them. In recent yeapsydver, many scholars recommended
that “people who are objects of policy need to telved in the definition, design and

the execution of the development process” (Melk&@1).



2.3.1.2 Two- Step Flow Hypothesis

This is one of the most popular media effects tiesprand is somehow related to the
diffusion of innovation hypothesis. The two- stepdal emerged in 1940 when Paul
Lazarsfeld, Bernard Berelson and Hazel Gaudet adadu the first full-scale
investigation of the effects of political mass coomtation in America. Their aim was to
find out whether the mass media had immediate cdiamd powerful effects (magic
bullet) on the audience and their reaction. Asiiibéd out, the study, which covered 600
voters in Erie County, Ohio, discovered that unlikehe magic bullet theory, the mass
media effects were minimal (Sparks, 2001:365).Cguestly, Lazarsfeld and his
colleagues developed the notion of a two-step fldwmedia messages, and that the
audience has the ability to “select and interpretdim messages” (Franklin et al.,
2005:266).

Their conclusion was that messages filter througimfthe mass media to opinion
leaders, peers or family, who then play vital roleslecisions that people make after
being exposed to media messages. Opinion leadereamnbers of social groups who are
better informed and knowledgeable on certain issiedterlat & Matterlat (1998:34)
explains what the two steps mean “The first steplires people who are relatively well
informed because they are directly exposed to tbdian the second step involves those

who have less contact with the media, and deperathars for information.”

This hypothesis was later developed by Katz andatsdeld in the 1950s, but with the
main conclusion emphasizing the earlier findings thedia images do not have a direct
impact on the audience. This view of media effeeés corroborated by a number of
other latter investigations, and came to be dultbedimited effects paradigm’ of media
influence. Just as in diffusion of innovation mqdele two-step flow theory helps to
explain the role interpersonal communication playsenhancing media effects. The
general conclusion of this line of thought is theass communication is less likely than
personal influence to have a direct effect on $dwénavior. Mass communication is

important in spreading awareness of new poss#sliand practices, but at the stage at



which decisions are being made about whether tgtado not to adopt innovations,

personal communication is far more likely to bduahtial(Servaes,2002:23-24).

However, Fisher (2001) stresses that media messagésinterpersonal influences
complement each other in any mass communicatiorpagmn. Fisher quotes Professor
Kenneth Eapen renowned scholar of “mass commuaicatnd national development”,
who reinforced the discourse that effective comrmation is essential to meaningful
development:

Mass media may create general awareness and feildevelopment of

appropriate attitudes. However, their input must foeaningful. Mass

media messages cannot be disseminated without huntesaction. There

is little doubt that people do learn from mass raethut to be translated

into action, these learnings require support frorarious forms of

interpersonal communication and on the spot suppbdevelopment is to

be effective, local goals must tie the mass med@ojects to traditional

communication channels (Fisher, 2001:54 as cite@swich, 2004:19).
Although it offered a “salutary caution against twmtemporary assumption of media as
an all powerful Leviathan” (Franklin et al., 20067, the two —step flow model of media
effects is criticized by some scholars for greathderrating the power of the media.
Lazarsfeld et al. did not distinguish between mediacts on political opinions and other
social spheres; their study focusing solely on tsliduring the four weeks of US
elections in 1940.The study did not look at longrtenfluence of television on attitudes,

for instance.

2.3.2 Dependency Theory
The second approach to development is the dependeodel (Narula and Pearce,
1986), a critique of modernization/diffusion theswi that focus on the domestic
environment as presenting a stumbling block to kbgweent in the Third World
Countries. This theory originally developed in lbatAmerica. The dependency model
was informed by Marxist and Critical theories aciog to which the problems of the

Third World countries reflected the general dynamiof capitalist development.



Development problems responded to the unequalldistsn of resources created by the
global expansion of Western capitalism (Waisbo20f)2:16).

According to dependency theorists, the problemsnoferdevelopment were not internal
to Third World countries as the modernization tieercontend but were determined by
external factors and the way the former coloniesevigtegrated into the world economy
(Waisboard, 2002:16, Servaes, 2002:34). The depenydéheorists hold that “the

international sociopolitical system decisively detmes the course of development
within each nation”(Narula and Pearce, 1986, p.4bey also vigorously stated that the
problems of the under developed world were politiather than the result of the lack of
information (Hornik, 1988, in Waisboard, 2002:16h&Y kept the Third World countries

underdeveloped were social and economic factomsehathe dominated position that
those countries had in the global order. The TWiatld countries were dependent on the

west, particularly on the United States of America.

Asides from external problems, internal structwese also responsible for the problems
of underdevelopment. Dependency positions chargeeéldpment programs for failing

to address structures of inequality and targetmdjvidual rather than social factors.
Unequal land distribution, lack of credit for peatsa and poor health care services
strongly limited the possibilities for an overathprovement in social conditions that

could make it possible for people to adopt neviuatés and behaviors.

Moreover, innovations promoted by development mogr were adopted by individuals
from higher socioeconomic strata living in citiegher than rural and poor populations.
In singling out the mass media as having a cemtld in introducing innovations,
modernization theories ignored the issue of medvaership and control (Waisboard,
2002).Urban and powerful interests controlled thedia that is supposed to promote
development.

The media were not interested in championing sagials or helping underprivileged

populations but in transmitting entertainment amdial information. The relation



between media structure and content was virtughpied in modernization theories.
Only a small percentage of programming was devebedevelopment issues and in
regions such as Latin America, the media were comially run and their central goal

was profit-making not social change.

Waisboard (2002) argues that the solution to undevelopment problems was

essentially political, rather than merely infornoatl. What was required was social
change in order to transform the general distrdsutif power and resources. Information
and media policies were necessary to deal with canration problems. Solutions to

underdevelopment required major changes in medigtstes that were dominated by
commercial principles and foreign interests. Pebcheeded to promote national and
public goals that could put the media in the sendgtthe people rather than as pipelines

for capitalist ideologies.

2.3.3Another Development Theory
Another Development Theory is also known as Multipt Theory or Alternative
Theory. The concept of another development was dirsculated in the industrialized
nations of North Europe. The proponents of AnotBewelopment Paradigm defined
development as need oriented, endogenous, selfiteéicologically sound and based on
participatory democracy and structural transfororati(Servaes, 1996:32, in Peter
Mathews, 2004). In other words, for Another Devehent theorists, development is the
issue of welfare, equality and democratic rightsl an should be people centered
development, and in harmony with the environmentiniprove the chances of self
reliance and a sustainable resources use (Seth@@%.78).
According to Todro(1977) Another development theagntends that development must
be seen as a multi-dimensional process involvingpmehanges in social structures,
popular attitudes and national institutions as &elthe acceleration of economic growth,
the reduction of inequality and the eradicationabkolute poverty(Todrol1977:62, in
Serveas,2002:76). The central idea is that thermigniversal path to development —it
must be conceived as an integral, multidimensiamal dialectic process that can differ

from one society to another.



Accordingly, development in its very essence, meptesent the entire gamut of change
by which an entire social system, tuned to theeidi® basic needs and desires of
individuals and social groups within that systenoves away from a condition of life
widely perceived as unsatisfactory towards a snabr condition of life regarded as
materially and spiritually better. Therefore, deyehent for society means development

of the collective personality of society.

Another Development paradigm puts emphasis on meduimequalities and on
improving the condition of the poorest of the pbgrmeeting their basic needs. Another
development theory focuses on community access pamticipation in development
projects. It sees access as the use of media faicpservice (Servaes, 1996:79) and
participation as a process of empowering the petplparticipate in identifying the
problem or designing a development programs (Melk&®91:237 as quoted in Peter
Mathew 2004).Here individuals are active in develept programs and processes, they
contribute ideas, take initiatives, articulate theeeds and problems and assert their

autonomy.

Thus patrticipation requires a higher level of peaplnvolvement in the communication
systems especially the media (Peter Mathews, 208dple have to be involved in the
production process, management, and planning otdnemunication systenMelkote
argues that there should be a communication systatt‘allow for knowledge sharing
on a co-equal basis rather than by a top-down rmasson of information and
persuasion”. Melkote (1991) explains the importarice development of such an
approach:
Communication on a co-equal basis is ethically eotrand practically
more relevant and useful. Promising a more demaxcrddrum for
communication supports the right to communicateagid human right
recognized by the United Nations Charter affordirgccess to
communication channels to all people at the natiplvecal and individual

levels. Practically, it is important too. By allawg a symmetrical exchange



of ideas between senders and receivers, it provateess to the store

house of useful information and ideas of peopkhaigrassroots (p.252).
Generally, these three development paradigms diilfind support among academics,
policymakers, and the general public. Today, thgssadigms still have their proponents
and opponents, and are thus used in specific sityepolicy makers, and the public at
large.

2.4 Contemporary Paradigm of Global Development

As mentioned earlier in this chapter, developmemghin mean different things, to

different people. But of late, global developmengamizations like the United Nations
(UN), the World Bank and the International Monetdfynd, have codified standard
indicators of development. For this study, we rédethis as ‘contemporary paradigm of
development’. The UN Development Program (UNDP) d&&tuman Development Index

(HDI), a composite indicator which it uses to measand rank the progress in different
countries every year-which findings are publishedits annual Human Development
Report (HDR).

The HDI covers three broad dimensions of humanaseifincome, education and health.
These are then broken down to numerous significatitators of human development.
They include life expectancy, adult literacy, etmant in schools, gender equality, infant
mortality, maternal mortality, access to informatichealth services, transport and
communication, child rights, democracy and foodusé&g Other elements encompass
employment, capital intensive technology, investinand access to water and electricity
(Norris and Zinnbauer, 2002).

Servaes (1999:14) says “In sum, it is safe to dat today scholars, as well as
policymakers, look upon development as an ethioétipal process of social change. It
is therefore safe to conclude that modern theosis¢sthe whole dimension of human life

as a yardstick for gauging development.”



Media communication is no longer seen as simply dopvn flow of information
exemplified by the delivery of messages throughrthttonal press, radio and television
to health and agricultural extension services or mobilize populations behind
government development programs. Nor are popukti@garded as one mass to be
blanketed with the same message, but rather as ooines with differing needs and
perspectives on the world (Mody, 1991; Melkote, IL88ed in Pat Norrish).

2.4.1 Democracy and Diversity of Radio Channels

Democracy is defined differently by different scirsl However, there are key elements
that determine whether a society is democratic air mhese include the rule of law,
respect for human rights, transparency and accbilibgaby local leaders, regular and
free elections of leaders, freedom of expressiod ahthe press, justice and equal
opportunity for all members of the community (Whi2®01). As the UNDP puts it in its
annual HDR 2005:

Democracy is a fundamental aspect of human denetap It is both intrinsically

valuable, and therefore a human development indicat its own right, and a

means towards wider human development goals (UXD85:20).
It is important to study the relationship betweadio and democracy because, as Hendy
(2000:139) explains, “radio imbues itself with amra of democracy.”In a free society,
the multiplicity of opinions and expressions thrbwdebates, talk shows, phone- in etc on
radio is good for the community. This makes radiweg marketplace of ideas through
which different views can make audiences learnetaligcernible (Hendy, 200:139).The
theory of diversity of channels of communicationidees that whenever there are more
channels of communication, like a number of rad@&tiens within a community, the
audience has the opportunity to absorb variousnmtion, through various sources. This
is good because only one source or channel canpoiate the population. McQuil
(2005) argues that the diversity of channels thomghan end by itself is an important
attribute of development (McQuil, 2005:91, in Oswi?004:16).The president of the
World Bank, James Wolfense, put it briefly:

A free press is not a luxury. A free press is theokute core of equitable

development, because if you cannot enfranchise peaple, if they do not



have a right to expression, if there is no seagttlion corruption and

equitable practices, you cannot build the publiogensus needed to bring

about change (Norris & Zinnbauer, 2002:4).
Classical liberal theorists suggest that the freesp strengthens the process of
democratization, and human rights, and by keeplregg governments under constant
monitoring and checks. A free press also helpgthiic to scrutinize those in authority,
highlighting policy failures, maladministration,asstals and corruption, and act as “the
voice of the disadvantaged” (Norris & Zinnbauer0@@).In this context, radio, like
other mass media, can be effective in promotingelbgment and good governance as

long as there is press freedom and diversity ofsgto the media by the public.

As cited in Oswich (2004), Norris and Zinnbauer(2) put forward that mass media
will have a positive impact on good governance lamehan development if they function
effectively as a watch dog holding the powerful docount, and “a civic forum

facilitating a diversity of voices in public debdte

2.4.2 Radio and Participatory Communication

Waisboard (2001) as cited in Oswich (2004) defipaicipatory communication as the
process by which people within a particular comrtyficreate and share information
with one another in order to reach a mutual undaihg (Oswich, 2004:20). In the case
of radios, it means debates or other active forfadicipation in the decision making,
production and the trashing out of numerous divateas over radio. This can be on any
pertinent issue affecting the community’s welfare.

Hendy (2000:195) quotes German playwright, BefBo#cht to have once urged against
radio being a channel through which homes passiveleived information and
entertainment: If listeners could transmit as veslireceive, he argued, then they would
become producers of radio as well as consumersit avalld be a truly public, two way
forum of communication. Scholars have particulaiygled out the power of the FM
radios, which brings the radio station closer t&nall, local audience. This is certainly

significant for the grassroots masses, which haedgr had a chance to express their



views on centralized AM radios based in the capitaes (Kivikuru, 2006; Streeten,
2002).

The closer the radio is to the audience, the edasisrfor the social and environmental
needs of the masses to be considered during prograduction and feedback — hence
dialogical communication which is crucial for demeinent. In fact, some scholars have
argued that radio is part of the society itselfd dhe way radio works in any society
reflects the society’s context.

2.4.3Radio as a Tool of Social Change
According to Andrew Moemeka (1994) localities thete development starved or
underprivileged, whether in the developed or indegeloping world need education in
order to develop. By education here we meant teatiom of an environment in which
awareness is at its height, aspirations rationsleda and willingness to work hard
enough to progress becomes the rule rather thaexitectation (Moemeka, 1981:9).This
education is not for examination and certificabes, for existence and certitude.
Education seen in this light find support in Hicketyal (1969) definition of community
education as:
A process that concerns itself with everything tfégcts the well being of
all citizens within a given community (extendirgyritle) from one of the
traditional concept of teaching children to oneidéntifying the needs,
problems and wants of the community and then asgisin the
development of facilities, programs, staff and katlip towards the end
of improving the entire community
While this type of education can be successfullyied out within communities through
face to face communication, the pace of succeserpansion of activities are generally
faster if mass media communication is added. Eengh it is held that interpersonal
communication generally is considered more effectivinducing attitude and behavior
changes, it is also true that two media are bé#ten one in achieving desired objectives
(Rogers et al, 1977:363).



Radio has been used in community education for Idpugent for many, many years.
The importance of radio as a means of learningadtehtion has been tremendous and
overwhelming. It was also found that the informatjgoor segments of the population
were radio have-nots. In Ethiopia, radio should ooty be taken as the source of
learning but is also creating its own classes @drmation rich and information poor
(UNICEF, 1990:64).Radio as a community oriented iomadresponds to community’s

needs and contribute toward development of communit

Since 1960's, UNESCO has been stressing the impm®taf radio broadcasting in
community education, especially in rural and/omslareas of developing societies. The
organization’s faith in radio is based on mediumrsque characteristics. It is cheap to
purchase, and therefore is the one mass medium wiitich the rural and slum
communities are familiar; it is versatile in utdizon; and anyone —literate or illiterate —

can learn from it (Moemeka, 1994:125).

The part which radio plays in the transmission rdbimation and culture is generally
beyond question. The general impression is thab#is& role of radio (and other media)
is to survey the environment, collect stories aleugryday occurrences, transform them
into news and information, and transmit these backociety through dissemination.
Underlying the performance of this role is the &kthat radio, as well as other media of

mass communication, has the power to fully cordgrol behavior.

Hence, Sproule (1989) is convinced that the hypodeneedle theory is still largely the
underlying basis of the use of mass media commtiaoicaRadio must be changed from
mere information —disseminating medium to an edocat medium in order to make it
an effective instrument in the task of communityeation, which is the first step toward

ensuring community development.

Radio’s effectiveness depends, however, not onlyitenntrinsic qualities but more

importantly on how it is used and for what purpogesy use of radio as an educational



medium should be based on the effects that radiexpected to have on listening
audiences, on the level of target audiences paaticin, on the structure of reception
possible, and on the level of target audience @pdiion, on the structure of reception
possible, and on the amount of learning and satiahge that is desired or likely to
occur. Here it would be important to see the eifecapproaches used by the media
specifically by the radio to educate the audiencd persuade them to adopt certain
behavior.
2.4.3.1 Entertainment-Education

One reason why the entertainment education strategging implemented in much of
world is because of its grounding in developmeebtl. Entertainment- education is a
communication strategy to disseminate informatibrough the media. As applied in
development communication, it was originally deyeld in Mexico in the mid 1970s and
has been used in 75 countries, including IndiagNé&g the Philippines, Turkey, Gambia
and Pakistan. Classic examples of this approach hagn soap operas in Latin America
and India that were intended to provide informat@mout family planning, sexual
behavior and health issues. Literacy and agricalltdevelopment have also been central

themes of several entertainment education efforts.

Entertainment- education is not a theory but atesgsa to maximize the reach and
effectiveness of development messages through dheioation of entertainment and
education. The fact that its premises are derivexinfsocio- psychology, human
communication theories place entertainment-educaiio the modernization/diffusion
theory trunk. Like diffusion theory, it is conceth&vith behavior change through the
dissemination of information. It is based on Stadfprofessor Albert Bandura’s (1977)
social Learning theory, a framework currently doamt in health promotion.
Entertainment-education is premised on the idea ithdividuals learn behavior by
observing role models, particularly in the mass imetinitation and influence are the
expected outcomes of interventions. This procepsml#s on the existence of role models
in the messages: good models, bad models and Wiuseare in transition from bad to
good (Waisboard, 2002:13).



Entertainment —education refers to “the procegsugbosely designing and implementing
a media message to both entertain and educatedén  increase audience knowledge
about an educational issue, create favorable @distuand change overt behavior”
(Singhal and Rogers, 1999 cited in Waisboard, 2®)2Ats focus is on how
entertainment media such as operas, songs, cartoamscs and theater can be used to
transmit information that can result in pro-soclahavior. Certainly, the use of

entertainment for social purposes is not new ag ltlage been used for centuries.

One of the starting points of entertainment- edooats that populations around the
world are widely exposed to entertainment mediatea@n The heavy consumption of
media messages suggests that the media have amchethaapacity to tell people how
to dress, talk and think. The problem is, as nuoeerstudies document, that
entertainment messages are rarely positive. Int@mpt to maximize audiences by
appealing to the lowest denominator, the medidlésifwith anti-social messages such as
violence, racism, stereotyping, and sexual pronmgctiowever, the pervasiveness of
the media provides numerous opportunities to conicat® messages that can help

people in solving a myriad of the problems thaytbenfront.

Another central premise is that education doesnamiessarily need to be dull but it
incorporate entertainment formats that generatespotal attitudes and behavior. This
could solve the problem that audiences find sociabsages uninteresting and boring,
and prefer to consume entertainment media. Whatctaizes the latter is the intention
of the messages to divert rather than to educalecapture audiences’ interest. These
characteristics should not be dismissed as sup@réind mindless but need to be closely
examined to analyze the potential of entertainmergducate the people in an engaging
manner (Waisboard, 2002:14).



2.4.3.2 Social Marketing
Social marketing has been one of the approachésdve carried forward the premises
of diffusion of innovation and behaviors change eled Since the 1970’s, social
marketing has been one of the most influentialtefyias in the field of development

communication (Waisboard, 2002:6).

Social marketing is an advertising technique usedsklling social messages. Such
campaigns can address a variety of development spegdm health issues to

environmental issues. It is marketing’s responsthéoneed to be socially relevant and
socially responsible. It is the reaction of mankgtas both discipline and industry to be

sensitive to social issues and strive towards ¢lceakgood.

Social marketing consisted of putting into praetgtandard techniques in commercial
marketing to promote pro-social behavior. It grew of the disciplines of advertising
and marketing in the United States. This meanssibeial marketing imported theories of
consumer into development communication from mangeand advertising. The central
premise of these disciplines underlies social ntargestrategies: the goal of an
advertising/marketing campaign is to make the publvare about the existence, the

price, and the benefits of specific products.

One of the standard definitions of social marketiagthe one given by Andreasen
(1994:110) as quoted by Waisboard. He defines sotsaketing as the adaptation of
commercial marketing technologies to programs desigto influence the voluntary
behavior of target audience to improve their peatovelfare and that of the society of
which they are a part. Unlike commercial marketindpich is not concerned with the
social consequences of its actions, the social etiaugc model centers on communication
campaigns designed to promote socially beneficattres or products in a target group.
Social marketing has been used in developing casnin many interventions such as
condom use, breast feeding, family planning, natrjt agricultural reforms and

immunization programs.



For instance, social marketing’s goal is to positeoproduct such as condom by giving
information that could help fulfill, rather thaneate, uncovered demand. It intends to
reduce the psychological, social, economic andtjpadcdistance between the user and
the behavior (Wallack et al, 1993 in Waisboard)e oal would be to make condom
affordable, available and attractive (Steson andidb&999). If couples of reproductive
age do not want more children but do not use amgraceptive, the task of social
marketing is to find out why and what informatiogeds to be provided so they can make
informed choices.

Theorists and practitioners identified with pagaiory communication have been
criticizing social marketing saying that it is nparticipatory strategy because it treats
most people as consumers than protagonists. Abai driticizes social marketing for
borrowing techniques from western advertising, dtscern is primarily with selling
products rather than participation. However, tloeiad marketers claim that social
marketing is a two way process and that it is geelyi concerned about community
participation. They also argue that social marlgglows communities to participate by
acting upon health, environmental and other probjemthout information, there is no
participation and this is what social marketingeodf(\Waisboard, 2002:10).

2.5. The Social Responsibility Theory

The first formal theory of social responsibility tfe press was developed by Seibert,
Peterson and Schramm in 1956. This theory makésaa Ik for the first time between
freedom of the press and social responsibility, mmep an obligation to provide
trustworthy and relevant news and information all assopportunities for diverse voices
to be heard in the public arena. This theory séesssponsibility of the media to the
society it serves as opposed to freedom per sesdtial responsibility theorists take the
position that the media need of necessarily to raestboth the moral and legal
responsibilities for all that they publish for theneral good of the society.

Social responsibility was presented ass the thiedry in their book Four Theories of the

press, alongside Authoritarian, Libertarian and i&ovtheories. One pivotal



characteristics of their view is an emphasis on riedia’s responsibility to use its
powerful position to ensure appropriate delivery wiformation to audiences,
furthermore, if the media fails in carrying out iesponsibility, it may be relevant to have

a regulatory instance enforce it.

The power and near monopoly position of the mealjoise on them an obligation to be
socially responsible , to see that all sides arg/faresented and that if the media do not
take on themselves it may be necessary for sone atfency of the public to enforce it
(Seibert et al., 1956 as quoted by Melisande Miodle2009).

In the theory put forth by Seibert et al the concep the public interest, albeit
inexplicitly, lies at the heart of the definitiori social responsibility. This highlights the
crucial role of the communication sector in shapsoegietal processes: the formation of
public opinion and civil society movement, socialdapolitical development patterns,
including more tangible processes such as the limjuof elections campaigns and their
outcome.

The social responsibility theory allows individua/nership of the mass media but such
owners and their media are credited with obligatitmsociety i.e. obligations to provide
information, to allow a diversity of views, to encage the best and most professional of

journalistic activity- so as to pursue truth andwiedge.

The theories that | have discussed in this chagmtenarily development media theory

and social responsibility theory serve as the giaafrthis research project.



Chapter Three
3. Research Methodology

3.1 Research Design
This chapter presents the methods employed indtleegng, analysis and interpretation
the data. It also explains the reasons for choasiagwo FM radio stations for the study,
as well as the selection of the interviews and $ognoups participants. In order to widen
the scope of the data from the individual intengeamd the focus groups, | also collected
a full week program schedule from the stations thidink is useful for mapping and
comparing the major educational and developmengrpros aired over the week by the

stations.

This chapter gives a detailed discussion of thehouilogy employed to collect data for
this paper. | have used entirely qualitative reseanethodology, using two private FM
radios as a case study to investigate their placthe social development. The data
collection methods include focus group discussioml anterviews. In addition, |

requested the contents of each day as outlindteipriograms of the radio stations.

3.1.1 Qualitative Study
This study took the form of qualitative researckige since qualitative study involves in

depth investigation of knowledge (Grix 2004:119).

The Qualitative approach is used since it gives irgide understanding of the
phenomenon to be studied. In other words, qualéatesearch is concerned to unravel
from within the internal logic of the behaviors amdays of thinking that are

characteristics the culture concerned (Alasuut988163).

Grix (2004:120) argues that qualitative study imesl the interpretation of where by the
researcher analyses cases, usually few in numb#reir social and cultural context over

a period of time. Since qualitative allows the w$ea variety of technique of inquiry



(Walsh in Seal, 2004: 28) | used primarily Focusugr discussion and interview to

generate the data needed for this study.

3.1.1.1 Focus Group Discussion

Originally, | conducted focus group discussion witle listeners of Sheger FM 102.10
and Zami FM 90.70. Focus groups are a free foraismgfussion by a group of people, led
by a moderator, designed to obtain information &lsome topic (Berger, 2000:122). A
topic guide to aid discussion is usually preparetbtehand and the researcher usually
chairs the group to ensure that a range of aspdctee topic are explored. In this
method, the researcher brings together a small aurob subjects usually five to six
people to discuss the topic under study.

The group size in the focus group discussion ist kegiberately small, so that its
members do not feel intimated but can express opinfreely. On average, each group
discussion lasts between one and two hours.

Like all other methods of scientific study, focusygp discussion has both its strengths
and weaknesses. The most significant strengtls shility to bring together a number of
people; hence the researcher is able to gathega éanount of data within a shorter time
than in other methods. This makes focus groupsclkguand easy”. But varying
participants is not easy, and sometimes it isdliffito guarantee that people turn up on
time (Morgan, 1997:13 in Oswich, 2004:26).

The fact that focus groups are driven by reseaicheterests can also be a source of
weakness. According to Morgan (1997) the fact thatresearcher creates and directs the
groups makes them distinctly less naturalistic tparticipant observation so there is
always some residual about the accuracy of whaicgmnts say (Morgan, 1997:14 in
Oswich 2006:27).The focus group discussion methwbles the researcher to ask the
participants a variety of questions and exploreatfewvers as they arise.



Data gathered from the focus groups are qualédircause “data from the focus groups
do not lend themselves to quantification” (Berd&89:91). This is the case because “the
main aim of the focus group discussion is not tddbconsensus, but to find out what
each member of the group thinks about the topieuddcussion, and to elicit from each
member his or her opinions and descriptions of bhke&aviors of interest” (Berger,
1989:89).

For the purpose of this study, three focus grogeudisions, each lasting for two hours
were conducted in Addis Ababa in Gulelle sub c&hifomeda area) and Kolfe Karaneo
sub city (Asko area) between May 5 and May 15, 201 participants of the focus
group discussion were the listeners of one of Weedtations under study and they were
randomly selected. The first and second groupsfikadpeople each and the third group
had six people. Before | included them in the fogroup discussion, | asked the
participants whether they are regular listenershef FM radio stations under study. |
chose people who are 20 and above years old; aiing aame time the regular listeners
of the stations.

As much as possible | included different particigasuch as shop keepers, civil servants,
students, housewives and teachers in the focupgimeussion to elicit different ideas

from different listeners of the FM radio statiorerig studied.

An interview guide was prepared for the purposehef focus group discussions. For
understanding and compatibility, the discussionseweonducted in Amharic, which
every participant understands. All the discussimese tape recorded which was later
transcribed and analyzed.

3.1.1.2 Interview
| also conducted interviews with the program mamagé Sheger FM and Zami FM to
get information about the educational developmemig@ams aired on the stations.
Respondent interviews are face to face interviewh wdividuals that the researcher
feels can best answer the research questions. Thesgiews were meant to elicit

responses on the role of the stations in the dpusot process, for example, how the



radio station offer people the opportunity to commmate and receive information, how
they encourage public participation and accessutiir debates on educational

development issues.

These interviews were also meant to assess howwine=M radio stations empower
people to have control over the communication meceroduction of content, control,
management, formulation of policy and decision mgkprocess, and how they offer
people the opportunity to have means of feed badkansmit their reactions and needs.
The interviews allowed the interviewer to probe aodtrol the discussion to ensure that
it remained within the boundaries of discussionsgomdent interviews were conducted

with the station editors and reporters of the tradiens.

In this case, | used a purposive non random sampdichnique. This involved choosing
carefully which editors and reporters were bettaced to answer the interview questions
based partly on their experience of working witdioa The reporters and the editors |
interviewed have been working in the station forenthan a year. Their age ranges from
35 to 50. For this study, the interviews lastedudt89 minutes. All the interviews were
conducted at the interviewees’ own stations, tagended and held separately with each

reporter or editor.

| also conducted qualitative document analysis iffer@nt documents including the
stations program schedules. Document analysissréfean integrated and conceptually
informed method, procedure and technique for lagatidentifying, retrieving, analyzing

documents for their relevance, significance andmmgg(David Altheide, 1996:2).

3.2 Analysis of Data
In the analysis of empirical data, | followed theps set by Lindolf (1995), Morgan
(1998) and Rubin (1995). The first step was to dbeedata from both the focus groups.
Coding is a process in which “the researcher cregtiscans and samples data texts,
looks for commonalities and differences and begmn$ormulate categories” (Lindolf,

1995:224 in Oswich, 2006:28). Similar concepts,agle®r themes were categorized



together in order to label, separate, compile arghrize the data. The dominantly
appearing themes and ideas were interoperated as important, while the seldom

appearing patterns were viewed as less importaheistudy.

Direct quotations from the focus group participaatsl the interviews and exemplars
were deemed to be useful in the analysis espet¢@btiglvance argument. Here exemplars
are incidents, examples, strips and case studiehwhpport the researcher’s hypothesis
(Lindolf, 1995:229). In this research study, thebthesis is that private FM radios are
promoting educational development messages in otdeaddress socio economic

development.

The other phase was the triangulation of data wimellves a compare and contrast
assessment of more than one form of evidence atoubbject of inquiry (Lindolf,
1995:239 as quoted by Oswich, 2006). In doing tlaadulations, the different data from
focus groups and respondent interviews were syncted, distilled, gleaned for

evidence and compressed.

3.3 Criteria for the Selection of the FM radio staions
In the first place, my study focuses on private FMio stations. Although there are
about 20 FM radio stations in Ethiopia, most ointh@e based in the capital city, Addis
Ababa; there are only three private FM radio stetid’ he private FM radio stations now
on air are Sheger FM 102.10, Zami FM 90.70 and Afkb 105.10, which are based in
Addis.

For the purpose of my study | selected Sheger FMZami FM that were licensed by
the Ethiopian Broadcasting Authority in 2006 andydoe broadcasting in 4 October2007
and 12 October 2007 respectively in Addis and utsaaindings. Second, these two FM
radio stations are so popular among the residdngldis and its surrounding for their
entertainment and educational development messadmes.other reason for selecting
these radio stations for this study was that | ama of the regular listeners of these two

radio stations and | feel that | am closer to them.



3.4 Limitations of the method of the study

For this research paper, | entirely used the cialé research method of focus group
discussion and respondents interview. The use edetiwo methods definitely cannot
elicit certain answers that are provided by the lnioation of qualitative and quantitative
research methods. | failed to use the quantitatigéhod such as content analysis/ survey
guestionnaires because | had very limited timefand. Particularly quantitative content
analysis would have been the appropriate methatudfy as it enables the researcher to
critically analyze the types of programs aired loeste two FM radio stations, for example
in a month time, to find out whether they air edioraal development programs. | did not
use this method because of the above stated reasons



Chapter Four

4. Data Analysis and Discussion
This chapter presents the qualitative interview #rel focus group data; and analyzes
these according to the dominant themes relatedh® dducational development

messages/themes aired on the FM radio stations.

4.1 Category of Educational Development progms
The category of educational development programe heeans the different types of
programs/ themes aired on the FM radio station®ustlidy which are educational and
addressing development themes. The analysis oddheational development themes is
based on the importance put on them by the focaspgdiscussion participants and
individual interviews, and the development theortscussed in chapter two of this
research paper. The programs are presented héeséending order of importance based
on the interviewee’s judgments and collective ihgglt is important here to note that
the category was organized on thematic areas whreh educative and related to

development topic.

4.1.1 News programs
Both the focus group discussion participants andriew respondents, placed news
(Zena/warg¢ as one of the foremost themes aired on the FNb rathtions. The news
editors at both at Sheger FM 102.10 and Zami FM algreed that the news bulletins
aired mainly in the morning and evening ones ar@rgmthe most listened news
programs. Zami FM radio station presents news edagyin the morning at 7:00am &
9:00am and at lunch time at 12:00am and in theirgeat 6:00pm whereas Sheger FM
presents news at 8:00am in the morning, at 12:08@amid noon and 6:00pm in the
evening. The morning and the evening news havéitjgest number of listeners and

this shows that the news program attracts attention

The news presented on both radio stations lastaldout 30 minutes. The FM radio
stations under study do not reflect a uniform apphg there is a considerable variety in

their coverage and treatment of the news. The reglitsr of Zami FM says that people



want to know what is happening around them, in ¢hg, the federal government/
regional council, and outside the country. Accogdio the program and production head
of Zami FM, their news bulletins primarily coveretmews of the sub cities of Addis
Ababa and some national news but do not havenetienal/ foreign news. The station
gives priority for local news that is close to tiggeners. In an interview the news editor

of Zami FM says;

“News makes up a very important part of programnofgany radio
station, and Zami FM presents a significant proportof news daily, with
an emphasis on local news.”

As to Sheger FM, local, national and internatiomedvs make the content of the news
headlines and bulletins. When it is local/ natiomalvs they present it in details, whereas
they present the international news in brief. Shédd broadcasts more than 2hours of
news each day during the course of its 18 hourly 8abadcast except Friday (3hours
news broadcast). On Friday Sheger FM has specias mpeograms callediyu ware’
aired from 6:00pm to 7:00pm and repeated at 9:00pm

In this news program, local and national news esented in detail with critical analysis
and interpretation. Most of the participants of theus group discussion said that they
often tune to Sheger to listen to tHgyd ware’ program because they hear latest new
events and happenings in the city or other path@fcountry in this news program. This
program has definitely development news relatingusiness, health, education, gender
equality, agriculture, and environment and famifues. One regular listener of Sheger

FM says ‘If you want to hear new things, you mustet to thdiyu wareprogram.’

On Saturdays Sheger FM has recently started a pevggam that is entirely business
oriented. This business news program is calessiness Kurse(business breakfast) and
it is aired from 8:00am to 9:00am in the morningthis program the business activities
that took place on the week days at national atetnational are presented in details. The

price of agricultural products such as coffee atiteioimportant commodities such as



gold and petroleum is the part of tHmiSiness Kurse’Business experts are also invited,
for example, from the Ethiopian commodity Exchanged Ethiopian Economic

Association to discuss and explain the businesnted activities in the country. These
experts provide information on the economic andri®ss situations in the country and

how it is affected by the international market.

In between their news, the Sheger FM presepsdmachoch gudaywhich means
listeners’ issue, a program that lasts for abowt tmnutes that teaches the listeners and
gives them a tip on different issues. For examplehef is invited over the phone to tell
the listeners how to cook food that is nutritioaad healthy for their body. A chef tells
listeners how to cook different dishes listing steps and the ingredients that is required

for the dish that is prepared.

Sometimes in theyeadmachoch gudgya medical doctor is invited and tells the
audience, for example, about the causes of kidakyré, and advises them to be careful
about their kidneys. Many respondents said thiat gtyle of presenting the news has
made them regular news listeners of Sheger FM raiiey also listen to this radio
station because the radio station is known fomtglyacancy announcements and other
audience oriented programs. One respondent said,;

“I am a regular listener of Sheger FM. | like espaly the news bulletins

in the morning and in the  evening. The repar@esent the news in an

interesting manner; the way they tell the newsiffer@nt from the other

stations | know. They always come up with newsighabt heard on the

other radio stations in the city. | always prefeemn for news”.

In between the news programs Sheger FM also playscnso that listeners won'’t be
bored by information and news aired and the musicelieved to sustain the listeners.
The music played is usually selected by the mamagditor and he often selects music

with social messages.



Sheger FM gets the international news that it prissenainly from British Broadcasting
Corporation (BBC), Associated Press (AP), and FeaAgence Press (AFP) sourced
from the internet. The station presents news aBdnita such as the conflict in Darfur
region of Sudan and the political situations iniédn countries such as Nigeria, South
Africa, Egypt and Eritrea. They also have news loa Middle East, particularly the
situation between the Israelis and the Palestinia@ss on the Ethiopian Jewish living
in Israel, news on Ethiopian Diaspora and manyrsthdowever, most of the FM radio
stations are mainly about local events and isseeause that is what the audiences are

most interested in according the editors | inteméd.

4.1.2 Cultural Awareness
Both FM radio stations are presenting programs pihamote the culture of the society
according the interviewees and the focus groupqieaints. Here culture is the deposit of
knowledge, beliefs, experiences or shared meanalgsut symbols, signs, values,
attitudes, religion, timing, roles, concepts of wamse, and material objects and
possessions through individual and group striviHgde-Clarks, 2006, McQuil, 2001,
Servaes et al, 1996; Sparks as quoted by Oswid@6:28). It includes the way we eat,

live or dress.

It is also an artistic expression through local imuslance poetry, theater and story
telling; language is also part of culture. Theistes often invite elderly people who are
well versed with the norms, values and traditiohshe society to their studios so that

they tell the listeners that they should valuerthalture.

Sheger FM has a program in the morning (6:00amda8r) known asyeazebot terek’
which means weekdays narration where-by a presesdds out different historical facts,
documents and literary works that encourage thenkss to adhere to their culture and
values. This is said to be contributing to ‘pres¢ion’ of the local cultures, like
knowledge of traditional artifacts and certain intpat cultural practices which would
other otherwise be extinct. They also presentogram of poetry and local songs that

reflect the culture and tradition of the Ethiopiaociety. Although the young people



always prefer modern pop music, R&B, jazz and othestern lyrics, the older

generation is always enchanted by local songsciwiing back their old days.

However, this does not meant the young generasidotally opposed to local songs,
instead they want less of it and more of EnglistsimuBoth Sheger FM and Zami FM
are known for playing popular songs of the famotisidpian singers such as Tilahun
Gessese, Ali Birra, Aster Awake, and Mohamed Ahimddut Bekele, Alemayehu

Eshete and others whose songs carry strong cultueakages. It is not uncommon to

hear songs that urge the Ethiopians to respectalneé their cultures.

For example, songs such &ahilen’ by Abonesh Adinow who in this song praises the
beautiful culture Ethiopia has. In her song, shpiae that Ethiopia has rich culture

which makes her unique and distinct. To promotellactists, both radio stations have
scheduled times for local music and local artistagpear in the studios, during which the
artists speak about their songs, and accordingyfdtal musicians go to the studios and
talk about how they managed to come up with thairgs and deeper meanings of their
lyrics. This process helps to inspire other peogdpecially young ones, who may follow

and start performing or composing their own songs.

The FM radios have become the best marketing fdaurtocal singers. The program and
production head of Zami FM says that the FM radisg the musicians to publicity and
the radio stations do not ask the singers any eharglay their songs. When they release

their new album, the musicians go to the radiaatatto ask them play their songs.

The themes of most of the songs played on the Flb istations under study are mainly
on social issues, and therefore a source of edurcédr the public on social values. For
example, there is a song known Asemelala’ which means ‘solution’, played by group
of singers on discrimination and stigmatizationpeple living with HIV/AIDS. The
song conveys a message that we should help andfmatbose who are victims of
HIV/AIDS and we do not have to discriminate andystatize them. In their song, they



are telling the people that if we support thosengwith HIV/AIDS, we can reduce the

number of people infected with this deadly disease.

There is also a song often played by these FM rathtions known asaShkerkir
regabileh’ which means ‘drive slow’, performed by famous migis in the country
tells the people to drive slowly and avoid car deat which is often a cause for loss of
lives and materials. There are many songs playetbdsl artists addressing different
social issues such as about female genital mwatiatchild abuse, early marriage,
sanitation, women, peace, reconciliation, natiamaly, corruption, gender, diversity and
other issues.

Moreover, the FM radios under investigation playngs of different nations and
nationalities in Ethiopia so that people will hattee understanding that Ethiopia is a
country of diverse cultures and values. In thiexadays, people in the capital city only
knew and heard Amharic music and had no idea abheutnusic played in the peripheral
areas of Ethiopia. Now it is common to hear a \gri¢ music played on the FM radios,
and people have a good understanding about thecmafsidifferent nations and
nationalities in the country. For example, one oftears music in languages other than
Ambharic such as Afaan Oromo, Tigrigna, Guragigné&rASomali, Woliyta, Hamer,
Kunama, Sidama, Gedeo, Hadiya, Siltie etc. Thedaroup participants say that they
are enjoying the variety of Ethiopian music playled the FM radios in different

languages. Indeed, Ethiopia has untapped culture.

In this respect, the local songs reflect the caelirthe Ethiopian society and at the same
time enhance development because it is believedtilieae songs can motivate people

into doing positive things advocated by the songs.

Both Sheger FM and Zami FM have specific timesrmduwhich listeners phone in to
request for local songs of their choice. One of filkmis group participants said “FM
radios have done a lot for the sake of developnEmty are entertaining and educative

as well. They always strive to present programg gramote local issues of public



interest. That is why | like listening to them.” Bn interview, Sheger FM managing
editor said:
“We serve to safeguard, enrich and strengthen thiaralisovereignty of
Ethiopia. And at the same time we provide a widggeaof programming
that reflects Ethiopian attitudes, opinions, ideaglues and artistic
creativity by displaying Ethiopian talent in ent@rtment programming
and by offering information and analysis concerntthiopia and other
countries from Ethiopian point of view. | think §ke FM is actively
contributing to the flow and exchange of culturapeession.”
These private FM radio stations have become popad@nts of change shaping the
country’s cultural heritage in terms of both glabation and localization. They integrate
the country to global socio-cultural and econongbaorks through their programs. Yet,
they also integrate their respective listenershe fabric of their own cultures and
histories as local communities. One of the focumugrparticipants expressed his view
saying that indisputably FM radio broadcasts anefoecing the cultural attachment and
cultural appreciation of the people. The youth atiter people are now more informed

about local traditions and customs than they wetecade ago.

4.1.3ealth Education
It is accepted that radio listeners can be motid/atechange their behavior by hearing
health education programs on radio. This is becaasko has been effective in
motivating individuals to use health services andcpase health products such as

contraceptives.

It is true that society can only develop when peapk healthy, and the media is deemed
to have a responsibility to help people live hablthin this regard, both Zami FM
&Sheger FM have programs during which medical dectappear in the studios to talk
about general or specific diseases, their caugegptems and how to prevent them and
where to seek treatment. In other words, a panedrofessional people is invited to
discuss a health problem and give advice to lisgene



On Zami FM there is a program calleBeha vyistilign’(‘be healthy’in English) that is
aimed to shape the public debate about healtherkligsues. The program attempts to
maximize the reach and effectiveness of health agessthrough the combination of
entertainment and education. As mentioned eatter,health program on Zami FM
regularly features medical practitioners for tleteiners’ phone-in where they discuss and

answer questions. The production manager of Zams&)s:

“The ‘Tena yistilign’ program invites guests to piaipate in panel discussions,
with topics ranging from reproductive health to @, to tuberculoses (TB) and
HIV/AIDS. On this program counselors are also tediinto studios and answer
guestions that often come from the audiences, xamele, about sex, love,
friendship, HIV/AIDS and marriage issues.”
Zami FM is also known for spot announcements wiaigh often run in between longer
programs to announce health related messages. dMamtages of spot announcements
are that the preparation time is short, and theybmdelivered live with no production

cost for the announcement.

Similarly, Sheger FM has a program on health isgaded Wanawneger TengHealth

Matterg aired every Tuesday (8:30am-8:40am). This progaaidresses knowledge of
health and sanitation, nutrition, reproductive tieaind family planning. The presenters
of this program read out news on health relatedessand besides they talk about

developments of new knowledge and ideas in thd 6€health.

Sheger FM presents a program known‘Bstegna every Monday from 8:10pm8:
40pm and every day from 2:30pm-3:00pm in collaboratwith National AIDS
Information Center with the fund obtained from Jopékins University center for AIDS
prevention. Here,Betegnarefers to a welcomed guest who often visits ortesne-
presents a unique insight into what it really metmbe HIV positive in Ethiopia. The
program showcases the diaries of ordinary peopfadiwith HIV who share their
everyday experiences and challenges living with HiMs a radio diaries program in

Ethiopia, and it is a captivating and practical wal addressing the issues of



stigmatization and marginalization that may pedplieg with HIV face and in dealing
with the generally low perception of severity andividual and communal susceptibility
of HIV/AIDS in Ethiopia.

The Betegnaradio program is a series of self narrated stoakthe everyday lives and
experiences of people living with HIV/AIDS (PLHAYhe people who appear in the
‘Betegnaprogram often narrate in an interesting manneirthve story and how they
caught HIV/AIDS and the stigmatization and discnation they experienced as a result.
The life examples of the people who appear Betegna’' program- their joys and
sorrows, struggles and agonies- parallel thosesat lives and the listeners/audiences
confidently draw lessons from the way the peopsoike their problems, making such
programs valuable in educating the audience abdutADS. In this program taboo
issues are introduced so that discussions abosg tiféer the programs can help break the
silence about, and the stigma concerning HIV. O participants of the focus group

discussion said:

I'like Betegna program very much. | like listeniogthe stories told by
the people living with HIV/AIDS. They tell amazstgries which | often
find it difficult to accept. | think | have learat ot from this program. |
wish all the neighbors listen to this program; noudit it changes their

attitudes toward people living with HIV/AIDS.”

It is believed that people love a story and love dpportunity to listen in on the lives of
other people, such adBetegna’ hat comes with stories that engage the listeners’
emotions and that continue over a period of tirhbolds the attention of the audience as
they wait to find out how the various joys and swrs of the story interweave and

unravel/ engage the listener’'s emotions.

These FM radio stations include substantial a madinbformation and public debate
about HIV/AIDS, which has become a national agentlach considers HIV/AIDS as a

big threat to national development. Often mediaaitdrs appear on air to sensitize the



society on the ABC (Abstain, Be faithful & use cona) model of HIV/AIDS prevention
as well as on HIV/AIDS counseling, prevention @frtsmission from mother to child.

As listeners become emotionally involved in thengtaheir attention is naturally
attracted to the message at the same time. This Betggnais expected to educate the
people and to promote awareness rising on issuespodductive health and HIV/AIDS.
Of course, this program is also aired on Radiodgia, Debub FM, Demtsi Woyane and

Amhara Region Radio.

Reproductive health and family planning are alsoglograms aired on the radios under
study. On Sheger FM there is a program on familgnping aired every Monday
(10:30am-11:00). In order to raise the awareneskeokociety about reproductive health
and family planning, the presenters of the progreome up with the different
contraceptive methods and give explanation on hmwse them effectively. The radio
stations also air public service announcements [P8Acreate public awareness on

reproductive health and family planning.

A common PSA that is aired on these radio statisnsor example, the one that
advertises family planning. In this PSA, a joursiafisks a man if he knows about the use
of family planning. The man confidently explainethenefit of family planning, for
example, using family planning enable one to héew number of children and small
families that have better lives than many childemd large families but he is among
those who are not using the family planning. He &lout six children and his family is
living in a very poor condition in a very small mo This PSA illustrates that there are
people like the man in the PSA who have good kndg#eand understanding of the
benefit of family planning, but fail to practicallyse it to determine how many children

they will have and the gap between the childrey thid have so as to live happy lives.

It is common to hear a song played/performed bgtmpopular singers in the country on
the FM radios to promote AIDS, sex education amdilfaplanning. The lyrics of the

songs are expected to encourage people to makechasees about family planning and



encourage youths to be sexually responsible. Tistsaarticulate and promote the family
planning messages helping audiences understansébaing of the lyrics in the songs.
A woman who participated in the focus group dismrssays she learnt that family
planning helps a mother to regain strength betweegnancies and protects health of a
mother and a child. For people who know little atfamily planning, the programs aired

on these radio stations are believed to createeangas among the public.

The FM radio stations under investigation make ofemusic to broadcast health
education. They often air music played by skillbapular musicians on health education
in order to draw attention to the song’s message €dch music isAremelamelawhich
means ‘solution’, played by group of singers oncdisination and stigmatization of
people living with HIV/AIDS (PLHA). The song convey message that we should help
and care for those who are victims of HIV/AIDS amel do not have to discriminate and
stigmatize them. In their song, the musicians aténg the people that if we support
those living with HIV/AIDS, we can reduce the numlzg people infected with this

deadly disease.

4.1.4Gender Issues

Gender issues arise when the prevailing socialn@oic and cultural circumstances
disadvantage one sex- usually women in relatioméa. According to the recent census
(2007), women make up half of the Ethiopian popotat Because of women’s
marginalized status in our country, a radio progkanich prioritizes women’s concerns
can make a positive difference to women’s status @aglfare within the society. In
addition to addressing practical gender needspsathn be used to shine a light on more
strategic needs, such as very sensitive issuesciiamestic and sexual violence within

the society.

Broadcasters are believed to have an importanttmolglay in educating people about
gender issues by highlighting the status of womnesociety through their news coverage
and in programs and PSA. In this context, gendiated issues are among the programs

aired on both Zami FM & Sheger FM. Zami FM airsadio program directed at women



called Timiret which means ‘joint’ in English is 30 minutes pragh that addresses
gender issues both from the perspective of womemaen. This program is designed to
help provide a medium for voices that speak outgemder issues. According the
production head of Zami FM, the station is workiog/ards addressing gender issues and
insuring women'’s participation in an often male dgaated country of ours. During the

focus group discussion one participant said:

“| often listen to programs such as Timiret that@is on women. The
program teaches about how to create awareness gholiems that are
faced by women and their role in the family and tirevention of
diseases. Indeed, without women’s participation l@adership and
decision making, it is not easy to think of thealigwgment of a country.”

On Zami FM the women program is thought to providages that reflect and reinforce
the pragmatic gender roles instead of perpetuatouiglly constructed gender roles. In
this program, for example, abused children and wogiee testimonies about domestic

violence, rape and incest on the radio.

‘Setnat’which means ‘woman’ is another gender related @nogaired on Sheger FM
every Monday from 10:00am-10:30am that aims to tenthe social, political and
economic participation of women so that they caonupg a prominent place in the
society and in the development of the country.dditon, the program seeks to support
the practice of ensuring the property rights andienship of women and to mobilize the
community’s effort in preventing violence againsimen. In an interview, the managing

editor of Sheger FM says:

“There is a social movement in our society todaat ik seeking to change
the roles that most women are expected to adherantb the relative
power and visibility that they are to have in therld of government,
education, industry and other traditionally malentioated institutions. In

this regard, our station is striving to be the paftthat movement.”



There is also another program on Sheger FM cafeldis Habashaaired on Thursday
(8:00pm-9:00pm) that also focuses on women. In phigram women who managed to
rise from low life to successful life, are invitetto the studio to share lives experiences
to their audiences. The presenter, who is a wonasel, asks the guests how, for
example, they managed be where they are now.

The programs about women aired on these two rddimss are believed to change the
view that is held about women, for example, thalitranal image that women are
dependent, perform expressive, and socio emotiadas within a family context. The
programs focus on the unfair treatment of womethéwork place and the gender based
violations such as sexual harassment and earlyiagarrRegarding the programs aired
on the two radio stations one young woman, a pgatt in the focus group discussion
said:

“There are important positive changes on the wayneo and girls see

themselves and their own potential. The radio paogg are becoming

supportive towards women in the struggle againstrinination and

cases of violence against women and children. @arid improving as

we know more and feel strong and are able to doembibelieve the

radio is very important in this change.”

The contributions of the female half of the worl@pplation in every field of
development must be stressed by the media (Moftah&s, 1991). So as to meet that
objective development funding agencies are workith FM radio stations to address
gender issues and to insure women’s participatoani often male-dominated country.
The women constitute a major work force in agrisat production, small industries,
improvement of health and education and other loocaimunity improvement programs

such as primary education, clean water, cleanliatss

Women'’s involvement opens a space for a more fjeatiory, dialogical, non directive

and horizontal communication which enables allhe group to gradually come into



decision making and make a contribution to collectaction. On a deeper level, an
awareness of gender leads to more profound changdsvelopment communication.
Steeve (2003prgues for a more positive role for women in initig developmental

efforts, by recognizing their spiritual, moral, tcal and feminist approaches. It is true
that societal mindsets can only be shifted throedjncation and the media especially FM

radios can help in changing the public attitude.

4.1.5 Environmental Issues

Over the last decade, following the first globaimsnit on the environment, held in Rio
de Janiero, Brazil in 1992, there has been a g@weaed for human beings to harness the
environmental/natural resources for sustainablesldpwment (Oswich, 2006;43). Like
most other developing countries, Ethiopia todayaising environmental problems of
enormous magnitude that adversely affect the lofess people from all walks of life.
Many of these problems have resulted due to lacknoferstanding and concern about
environmental and sustainable development issuas. las led, among other things, to
over exploitation of natural resources and badignpéd development and industrial
projects. These have intensified socio- econondblpms as well as created large scale,

air, and water and soil pollution.

In connection with these urgent environmental isstgmmi FM and Sheger FM have
programs of their own that aims to educate thensts/audiences to make choices of
environmentally appropriate life styles. Zami FMbadcasts a 30 minutes program called
‘akababiyachin’ meaning ‘our environment’ that seeks to help enz to make
environmentally sensitive decisions. In this progra different environmental
themes/issues such as pollution, soil erosion, rdsfation, wild life preservation and
global warming are addressed to create awareneds kaowledge of important

environmental topics and problems. According togheduction manager of Zami FM:

“If Ethiopia’s environmental problems are to beesffively tackled, then it
is critical to have an informed public that undenmstls and supports

environmental initiatives. For that reason, we airprogram weekly on



environment in order to increase the awareness g@rour audiences on

environmental issues.”

The other radio under study, Sheger FM with itdrgas airs a 30 minutes environment
program calledyearguade mederekiwhich means green forurtf)at aims to raise public

awareness on the value of environmental protecilibe.program sensitizes public on the
benefits of tree planting, nature conservationtguiton of wetlands, garbage collection
and disposal, and a number of other environmerdgpic$. Yearguade mederek’

presenters come up with news on global warmingdintate change that is threatening
our world. For example, they covered in detail themate summit held in Copenhagen in
December 2010 so that public will be aware of hewosis the environmental issues are

receiving world wide attention.

The program presenters also air the good beginnofgenvironmental protection
attempts in the capital city and encourage otherfollow those who are taking the
initiatives in keeping the environment clean andaidfor life. This radio program on
environment attempts to mobilize citizens to cle@ntheir compounds and work areas
and put pressure on their neighbors’ to clean shéirregular listener of Sheger FM, who

was one of the group discussion participants said:

“The information | got from Sheger FM has enabledtonbave a good
understanding about the value of environmental guoton. The
environmental education | hear on the radio, | shé@rto my friends, and
we often have discussions on how to keep our emaeat clean and

suitable for living.”

Sheger FM also has a program call€édralew’ that addresses the issues of environment.
In this program, the presenters talk about solidterananagement in the city. The name
of the programKoralew is the word that people who collect used and urte objects
use to call for those people who have these obja@tis Koralew’ people move in the

city collecting the used objects which they setbitMarkato’ (the largest open market in



the country) where these objects are recycled aademeady for use. Th&oralew’
people buy the used and unwanted objects (old edptbld shoes, utensils, piece of
metals, plastics, cans etc) from the owners foaphgice and sell it to those who recycle
it. These people are playing their role in creatmgenvironment free of solid wastes.
The Koralew program on Sheger FM wants to cap#adiz this activity.

In order to ensure people make positive choicesitaihe environmental impacts of their
lifestyles, there is a need to create mass scalareswss on environmental and
development issues. In this context, FM radios hitnee potential of being extremely
effective medium for environmental communication bgcognizing the rapidly
deteriorating environmental scenario and promoéngronmental awareness among the
public.

4.1.6Marriage and Family values
Ethiopians strongly believe that marriage is thetldeundation for personal intimacy,
economic stability and child rearing. However, tpdais becoming common to see
marriage ending in divorce, in most cases involvehgdren. If this trend continues, it
will perhaps result in social crisis affecting tlaenily values in Ethiopia. In order to help
the society understand marriage and family valogsin the development of the society,

FM radios are airing programs that address thegsstimarriage and family.

In this respect, Zami FM has a 30 minutes prograited ‘Gojonagulicha (aired on
Monday from 1:00pm-2:00pm) that addresses suchesssas love and tolerance in
marriage, and the cohesion between husband and pafents and children. A woman
who participated in the group discussion witnegbedmpact of marriage education and
said:
‘I and my husband often fought and we did not ustierd each other in
many cases. But later we heard marriage educatiod aounseling
program on FM radios. We learnt a lot from the praxg. We have also
improved our relationships and we now have a peddiés.”



Zami FM invites marriage counselors to studio s ffeople call in and ask questions on
their relationships and marriage lives. Couplegshenverge of divorce, and those who
divorced, call in and tell their stories of frusiom and disappointment in their
relationships. The counselors offer practical sstges about how to reduce frustration
and disappointment and create increasing happiaedsintimacy among the married
couple. They also tell those who are experiencipgoélem in their relationships how to

increase a loving relationship.

The ‘Gojonagulicha program on Zami FM seeks to make a real diffeeeimc helping
married couples stay together to form a more Igstatationship. In other words, it aims
to encourage couples to understand the value ofmtonent and sacrifices that marriage

requires. According to the program editor of Ziiwi:

“So many people are frustrated in their marriageeytove their spouse,
but when there is tension they do not know whadddo make things
better. So our program is there to help married ges understand the
value of family harmony and cohesion so that theyHealthier, wealthier

and happier lives.”

On Sheger FM as well there is a program calleiafikir’ that is about relationships

and marriage aired weekly on Thursday (2:00pm-3190{d he presenters of ‘Zemafikir’

are Tsedeniya G/Marcos, a famous female singeHanelgewoin Assefa, another female
artist, and they have many listeners. The programs &0 educate the society that
marriage is not purely personal fulfillment butaisell defined social roles for men and
women. At the same time the program addressesrthaipng unwanted pregnancies
both by encouraging abstinence and by promotingotbper use of contraceptives such
as condoms. The programs on marriage and familyesaare believed to build a strong

society based on family values.



4.1.7Youth program
The youth constitute considerable number of thdogtan population. It is therefore,
important to encourage and increase the particpatif the youth in the political,
economic and social life of the country. In thigaed the media has a big role to play in
producing and presenting educational, informativé @ntertaining programs to empower
the youth in their thinking, body, mind and hedaynesh Birru, 2008).

To address the issues related to the young petpefFM radios under study have
programs that focus on the youth. Zami FM airs aitlyoprogram called Zami
lewetatoch’(Zami for the youthevery Saturday (7:00am-9:00am). The program plesvi
the youth with advices related to sexual and reyctide health, drug abuse and violence,
offer education and counseling. In this 2hours loedjo program, the young presenters
of the program talk to the young people/listenersghe radio to equip them with the life

skills to support them on making sound decisiomatters relating to their lives.

The presenters often discuss sexuality in positieg, judgmental tone, and they provide
the young people with information that help thelarify their values, attitudes and
behaviors and develop decision making, negotiaiod communication skills. The
statement by the program manager of Zami FM céxithe aim of the youth program on
Zami FM: “ ‘Zami lewetatochseeks to increase awareness, knowledge, sekraste
combat myths and fears regarding sex, pregnandys $ifection and encourage as well

as support sustained behavior change.”

By discussing these issues on air and impartirgskills on issues about safe behaviors,
‘Zami lewetatoch’'seeks to break the silence surrounding these rtothaboo topics,
there by contributing towards the reduction of HiiMection, drug abuse and risky
behaviors and building up self confidence amongngopeople. The young participants
in the focus group discussion said that the youtiggam is teaching them life skills that
are necessary to negotiate relationships, contadueation, and plan a career or to stay

safe from HIV and STDs. Moreover, the program In@saim of providing information to



young boys and girls on topics that are on themdsj and a platform to discuss issues

they are too shy or embarrassed to talk with thafents, teachers or even peers.

‘Dagu Addis’is a radio program targeting youth produced byioval AIDS Resource
Center (ARC) and John Hopkins Center for CommuimoatProgram (CCP) in
collaboration with Addis Ababa Education BurealAE#B) and is aired on Sheger FM
radio every Saturdays from 8:30pm-9:00pm and repean Tuesdays from 7:30pm-
8:00pm. Dagu takes its name from the highly Afar informatiorckeange system that is,
whenever two or more Afar people coming from difarplaces meet, they would share

information with each other about everything ttsatéw to their respective villages.

‘Dagu translated as “what is new?” is a very efficiamty to convey information.
Likewise, Dagu Addis’opens the floor for young people to share theiw egperiences,
adventures and information with their peers. Asttigline of the program goes, “there is
nothing that won’t be talked about” oagu’, for example lifestyles, relationships,
communication, HIV/AIDS and gender. It is an erdgring radio program that portrays
the challenge young people face in practicing hgaliehaviors. This radio program
explores challenging topics such as sexualityticlahips, peer pressure, reproductive
health and HIV/AIDS from the perspective of adotsd#s and young adults. The
participants of the group discussion witnessedirtiigact of this program saying that it
provided a safe and friendly space for the yourapfeeto discuss and explore issues that

affect their health and well being.

This program encouraged teen agers to talk moedyfi@bout teen age sex, reinforced
teen agers who already had decided to practiceamastsensitized younger viewers to
the importance of the topic and disseminated in&diom about conception (Kincard et al
1988).1t also helped channel the teen age audieke®wledge and attitudes into action.
Younger boys and girls discussed premarital sex @amdanted pregnancy positively
influencing the knowledge, attitudes and behawelated to sexual responsibility of the
teenagers. With its captivating stories, engagirggussions, and current information,

‘Dagu’ provides the youth with the full package to helprthstay safe and healthy.



The liberal and witty approach of the young presenmakes young people feel as if
they are talking to their best friends. The presentmerge the messages with
entertainment with certain subtlety to teach andymde the young people successfully.
It is believed that anything deeply involving, gripg, captivating, and attention grapping
is capable of creating strong after effects. Indgeple accept matters wholeheartedly
when said well in an appealing and entertainingmea@as the power of rhetoric language
has the power to convince people. The stories aftscussed around youth 6Dagu’

include miscommunication with parents and peers, pregnaktly/AIDS, quitting

school, break up, love and infatuation (passion).

On Sheger FM there is another young oriented progralled One Love’aired every
Tuesday (10:00am-10:15am) and every Thursday (&@neD0:15am). Sheger FM
presents this program in collaboration with Savei’YGeneration and Ethiopian Health
Association (EHA). Like ‘Dagu Addis’, ‘One Love’ ia program that addresses issues of
concern such as reproductive health and HIV/AIDSte Ethiopian youth. The young
presenters of this program present reliable reptberi health information in an

entertaining manner and in a way that attractattention of young people.

4.1.8Political Awareness and Democracy
Politics normally provides the hottest news for timedia and the public alike. So
promotion of political awareness and democracydeme one of the top agendas of
the FM radio stations. From the focus group disomss it emerged that people are
generally interested in politics more than anythiRgr example, during political talk

shows, there is much bigger number of listenens thaing in other programs.

Zami FM has a political talk show calledyita ke Mimi Sibhatu gar(stay with Mimi
Sibhatu) that is aired from 9:00am-11:00am everynbti&ys, Wednesdays and Fridays.
This program aims to create a sphere of democpatiticipation and members of the
public are able to participate in the political siso This political talk show facilitates
political competition through offering opportungigor government leaders, political

groups and civil society organization to speakaliyewith and mobilize public support.



In other words, opposition politicians and civilcggy groups have an opportunity to
challenge the government over the same issuesylate alternative political agenda and

demand for accountability.

In this program, politicians and political expedse invited into the studio to discuss
issues selected by the host, Mimi Sibhatu. Theteavpeople talk about political issues
ranging from government policies, to political igland the roles of the citizens in unity
and nation building. During this live program, timited local or national politicians
either explain recent anomalies in the governmengf new policy or action. The host
Mimi Sibhatu is known for challenging the invitedigsts so that they give sufficient
explanation on the topic under discussion. Therists have the chance to participate in
this political talk show by calling the station amdking questions that would be
addressed by the participants of the talk shownarag This talk show on Zami aims to

raise the political awareness of the public. Tregpm manager of Zami FM says:

“ZAMI is working to help the democratic process onr country. We
believe that FM radios are effective instrumentsgiammoting grassroots
democracy by airing local issues, providing an wmadtgive source of
information to official channels, and reflectingheic and linguistic
diversity. Moreover, our station has no politicdfiation with any party;
we are non partisan and editorially independent.tie political talk
show, we provide selective space to all types litigans. We invite them

for talk programs where we set agenda.”

This can be interpreted that the political talk whas providing a platform for
representatives of different political parties taberate their views and their stand in on
going political discourse and negotiations. By &arde, the political talk show on Zami
FM radio has turned into a civic form through whigtizens acquire information about
public affairs, attempt to exert influence upwand political leaders, question, and
challenge and demand accountability from officiawer holders, engage in public

discourse and debate on collective public problantspolicy or simply let off steam.



Similarly, Sheger FM addresses the issues of pslénd democracy in programs such as
‘Sheger Café’aired every Thursday from 3:00am-5:00am. This mog addresses
different issues ranging from business to cultedycation to politics. The host Meaza
Birru invites guests into studio and converses witiem about democracy and
governance that initiates political debate amorgyphbic. According to the news room
manager at Sheger FM people call in to participatbe discussion and others send them

guestions on email so that the invited guests andweguestions and give explanations.

During the election campaign, both radio statiansdathe political campaign of different

political parties including the ruling party. Thelid this according the time allocated to
the political parties by the Ethiopian Broadcastighority (EBA). This can be taken as
the important role FM radio stations play in thditpral debate and discourse in the
country. This shows that the diversity of the radendscape encourages the
strengthening of democracy and the raising of tilective consciousness. It is only this

way democracy can flourish.

During the focus group discussion, the participssd&l that they have gained some
democratic insights from political talk shows. Thieglieved that political talk shows

would contribute to the on going democratic progagtie country. Some of participants
said the political shows have enabled them, forgtea, during the election campaign, to

identify the political party they would vote for.

4.1.90ther programs
There are other programs which are educationaldaveélopment oriented aired on the
radio stations under study. For example on Sheggrtttere is a 30 minute program
called Yenigat Weg'aired every Thursday from 8:30am-9:00am. The p@uwgrs
presented in collaboration with Hewot Ethiopia afdpe Foundation and focuses on
child abuse.Yenigat Weqtries to shine light on the problems childrendaand to raise
public awareness on this issue. The presenterkigfprogram find out children who

encountered challenges and make them speak byeheasasvhat they have faced. Very



recently, in theYenigat Wegrogram, the presenters talked about those olglpdage

40 and above) who deceive children (whose age b&Bwby offering them money for
their sexual desire (lust). These people are uspalbple who have family and children.
They are called sugar daddy (for men) and sugarmaf(for women). Sheger FM has
another program calleKiyete Askualthat addresses education, schools and teachers. It
is aired on Thursday from 7:00pm-7:30pm. The progeams to bring to the listeners

what is going on in the world of education.

On Zami FM there is a program calleirshachin aired fortnightly on Thursday from
1:00pm-2:00pm. This program focuses on people dighbility and it aims to reduce the
stigmatization and discrimination against peopl@\are with disability. The presenter of
the program is a woman with disability, and sheallgicomes with the stories of people
with disability that have succeeded in their livegleed, people with disability can do
what others can do if things are facilitated fagrth She also reads out the legal rights of
people with disability enshrined in internationaldanational documents. Many people
with disability call in to share their experien@e®l stories. The program is a platform for
these people to express their opinions and viewistarenable them contribute to the

development of their country.

‘Medinachin’is another program on Zami FM that aims to deahthe urban related
issues in the capital city. In this program so@ald economic issues affecting the
dwellers of the city are addressed. Zami has alsmgram that focuses on reading habit
called Tekuadash’This program encourages the public to developr tleeiding habits

as reading helps one to improve his/her thinkinttgab

Sheger FM has messages for the listening public utge them to love their country
Ethiopia and work together for Ethiopian nationaity They also advocate peaceful
coexistence of the Ethiopian people. They call npheir listeners to respect each others’
view and live together harmoniously. Indeed, withopeace, mutuality and

understanding, it is not possible to think of edisceor development.



4.2 Form and Degree of Public Participation
Both radio stations place great value in listenartipipations. Thus, these FM radio
stations encourage the members of the audienag&dmact with the radio stations. The
interaction can take place in different stageslusiog at the time a radio stations is
coming up with a program idea; when the progranonsair, at the time the radio
journalists are sourcing for information or seekamgnment from the public; and during
reactions to programs which have been broadca#t.li$teners of these radio stations
give feedback/comments through various means amtnehts. These have included

phone-ins, SMS messages, email messages and deristsa

4.2.1Phone-ins

The availability of mobile telephone networks haslded the audiences to call in and
give comments on the radio programs they havenksteThe audiences/listeners call the
stations and interact with the program hosts arebtgu According to the participants of
the focus group discussion, making phone callshto dtations is a common way of
participation, especially during the live progranpsesentations and talk shows. There
are different kinds of phone callers, for examgi®se who call in at the time a program
is going live in the studios, and are put on arediy to the audience to express their
views or opinions. This is the most interactivenfoof participation because the host of
the program can even ask follow up questions wherctller is still on air. This type of
phone in is popular in talk shows.

The other type of phone calls mentioned is thatre/ltlee callers want to contribute to a
program, but for some reason does not want touvgodn air, so they request to speak off
air. Such people want to conceal their voices ardes, especially when their statements
or the topics are controversial. There are those edtl the radio stations to give tips for
news or problems in the society that they wantrélttos to follow up or address. There
are people who call either to correct wrong infatiora or refute allegations leveled
against them in the news bulletins, talk shows threio programs. In all cases, the

audiences become producers of the program. Thegromanager of Zami says that the



feedback they get from the public has enabled tteeimprove their programs to meet
the interest of the public.

4.2. 5MS Message

SMS texting (the use of Short Message Servicenoaile phone is another means that
the audiences use to communicate with the FM ratditons. As SMS is cheaper, many
people prefer to use it to give their feedback (e@nts) on particular program they have
listened to. During political talk shows, the lis¢es send their comments to the stations
via SMS texting. Some of the focus group partictpaaid they use SMS to forward their
comments and opinions to the radio stations. Howethe presenters of the program
often find it difficult to read all the SMS messages many messages are received from
the listeners.

4.2.FEmail Message
There are audiences/listeners who also give teepanses through email messages. Two
participants of the focus group discussion sai¢ thee email to give feed back as they
have access to the internet. Others do not haeengttaccess, but instead they said they

use their cellular phones to call the stationsive éeedback.

4.2 .4Personal Visits
Some audiences directly go to the radio stationpeirson to give feedback or to ask
guestions or to inform them issues that need tadagessed. The people who are visiting
these stations are few in number, but they haverhecso important in influencing the
radio stations to address the issues of ordinay marginalized people. The radio
stations also send out reporters to find out what dudience has informed them and
present it to the public.



Chapter Five

5. Conclusion

From the findings and analysis in the previous térat is possible to conclude that the
private/commercial radios are playing significaoles in educating the public and
addressing social development themes. From the/sasalf the focus group discussion
and the interview data and the program schedulé&stbf radio stations under study, it is
possible to conclude that the private FM radiosegionsiderable amount of time to

education and social development issues.

Most of the programs examined based on the intes/end the program schedules of the
stations conform to the parameters of developnidete it is important to make it clear
that by development we should not only think ofi@gtural, health and nutritional
programs. Even the fact that the FM radio stativege broadened the peoples’ horizon

of access to information is in itself an aspeai@felopment.

The diversity of information channels in the di#fat FM stations brings with it different
types of information sources to the public. It mod for the public to be exposed to
different kinds of information. The existence of Itiple channels of communication
provides the audiences/listeners with an altereatfrom where to get and compare
information. At the same time, the diversity githe public a chance to express itself on

different forums.

As the FM radio stations have signals clearer tAdh radio stations such as Radio
Ethiopia and Radio Fana, the public prefer to tume FM radio stations. The spread of
mobile phones has enabled the listeners to turleetd-M radio stations of their choice
that means whether they are at work place or in@datompound or in a taxi they easily
follow the different programs aired by the FM ralid he participants of the focus group
discussion say that the different programs sucheadth education, cultural awareness,
environmental issues, gender issues, and familyegalvhich are aired on these FM

stations have contributed to changing the peojligfaides and perceptions.



According to the analysis of the interview data @anolgram schedules of these FM radio
stations, the FM radio stations use entertainmesdyctions to disseminate educational
and pro social messages so as to entertain anétedire public at the same time. The
study found out that the private FM radio stationmbine entertainment with education
to address social and development issues. In fhet éntertainment education
communication strategy provides a means to overdhmdimitations of entertainment
degradation and boredom of education types of progr Accordingly, these radio
stations have created programs that are ententgiaducational, socially responsible and

commercially profitable.

Scholars such as Poitow (1994) assert that enter&it is appropriate for disseminating
pro-social messages that provide education andnadvaocial development goals.
Definitely, entertainment programs are passiongiey can stir strong audiences about
social issue or educational issue. They earn higleaces ratings, are more attractive to
commercial sponsors and thus are often profitdblesum, entertainment represents a
practical way of carrying educational-developmergssages. Large audiences can be

reached at reasonable costs with pro social message

The result of the interviews and the focus grougcussion shows that the FM radio
stations, in some of their programs involve listsfeudiences in their programming,
providing a platform for local ideas and opiniomglaesponding quickly and effectively
to the public interest. The FM radio stations haee provided the opportunity for the
public to participate in the production of the pramgs particularly in programs which are
educational and development oriented. The audiemoascan easily make a phone call;
send text message or email message, or just watk dpe radio stations to comment
about, or express an opinion about any pertineaei®r problem in his or her locality.
The radio stations have been able to take intoiderstions the views and demands of
the audiences, as well as giving prominence tol lomatent and thus the theory of radio

and community participation is relevant here.



The FM radios are playing a significant role in mpaiing family values and the
participants of the focus group discussion witndsgese family programs such as
Gojonagulichahas thought them how to live with one’s husbandvide and children

harmoniously and peacefully.

Through FM radios, the audiences are able to staguch with political developments
and government policies. The political talk showhpne-ins and news programs are
imperative steps in promoting democratic awareaessng the public. The political talk
shows such akoyita ke Mimi SibhatandSheger Cafédave provided the forum for the
public to talk about issues and problems that affesir lives.

It was evident from the participants of the fogusup discussion that more than ever
before they are aware of about their right sucpasicipation in elections of competent
leaders and demanding for political accountabdityl transparency from both the local
and national levels.

From the findings of the study, the private FM cadare also promoting local music,
literary activities (written in Amharic) and otheultural elements helping the society to
conserve and preserve their language and cultiney fiave been working to reflect and
promote local identity, character and culture bgufing principally on local content.
They air local contents that constitute locallygwoed drama, poetry, story telling and
songs in local languages by local people to pronual themes and values that is the
base for social development.

In most cases the educational development programsproduced by sponsorship
coming from NGOs, development partners and ingitgtwhose agendas are connected
with social development. Among the developmentn@ag working with the FM radio
stations under study are Hewot Ethiopia, Populafibedia Center, National AIDS
Resource Center, Hope Foundation, Packard Foumdgaticd John Hopkins University
etc.



The FM radios are contributing to the expressiohssacial, cultural and political
movements in all their diversity, as well as to gremotion of all initiatives for peace,
friendship among people, democracy and developriéret.message that goes on Sheger
FM in between different programs, for example, atmpromote friendship, patriotism,
national unity and integration which are believed ke the prerequisites for social
development and progress.

According to the interviewees and discussants, fitolww common to hear many more and
different types of voices over the FM radios thaasveustomary for the case of state
owned Radio Ethiopia. These stations have come itlp seme program formats that
allow listeners to call the stations and interatthwywrogram hosts and their guests. Now
listeners give feedback through various channets these have included phone calls,
text messaging, email messages and personal \N&sy listeners are able to call the
stations from their cellular phones to give theedback and comments. Apart from
feedback on broadcast content, FM radios stati@ve fbeen accessed as a medium of
expression by the audiences who feel that the reaiovoice their grievances or help

them find solution to their personal problems.

The other finding of this study is that NGOs andelepment partners have been using
these radio stations to highlight the developmestes they work on or care about.
Programs produced by such organizations or jowtit these radio stations have been

broadcast on a variety of educational developnteres over the last two years.

Educational development themes such as environingstaes, education, human rights,
peace, gender issues, reproductive health andyfgstahning, rights of the disabled,
science and technology, women’s empowerment hase the focus of such programs.

The news aired on these FM radio stations inclutal] national and international;
political, economic, and social developments. Idi#gah, they have provided what can
be called everyday ‘life information’. This incluslebusiness information, weather
forecasts, vacancy announcements, and PSA and @ipesgrams. Moreover, they have



provided live information about special events sashelections, ethnic and national

celebrations.

The study found out that the FM radios have besristasg the dissemination of expert
and social knowledge on topics of interest to galnesteners as well as NGOs and other
entities engaged in social transformation in Etl@oprhis has been done through
programs designed to cater to various themes almnitaceptives and careers, health,
hobbies, languages, literature and music, movieegtte and politics. This study has also
shown that the various educational and developrtlemhes and social analysis have
been disseminated /aired through many popular progning formats such as talk
shows, chat shows, commentaries, magazine repad®, drama news, phone ins and

music and special thematic programs.

Of course there are some weaknesses for which NheaHios are accused very often.
Some say that because of their profit motivesy tfeed the audience on too many
advertisements, music and DJ jokes. In fact, tipgsately owned radio stations rely on
local and nationally significant businesses for aelgeenue. Apart from ads, they also
relay on sponsored programs to produce specifimaiie programs. The companies that
have invested in the radio sector claim that theyrnat earning profits and they are even

running at a loss.

It is evident that within the 18hours of broadaagtimusic and ads programs dominate
the air time because these radio stations needymorgistain their operation. Thus, we

need to understand the situations under which th&eadios operate. Since they are
privately owned FM radio stations, they have toavertisements (ads) to get money
that they need to run the station, to pay the staff to pay their annual licensing fee to
the Ethiopian Broadcasting Authority (EBA). For exale, each radio station pays

75,000 ET Birr annually to EBA to renew their lices.

Generally, the findings of the study show that thbihe radio editors/reporters as well as
the listeners of the FM radio stations have sinpkrception about the role of FM radios

in enhancing social development issues.



The study has generated a number of insights oroteeand contributions of private FM
radios to social development based on developmestiantheory and social
responsibility theory. The study attempted to itigade to what extent the FM radios
cater their air time to social development themmeslzow the audiences perceive the role
of FM radios in enhancing social development issii&ss research is a single drop of
water that forms a part of an ocean. That meansimbar of areas have remained

untouched in the study even if | have strived tude as many concepts as possible.

Finally, as a researcher | would like to locate sameas where further research can be
possible. It is possible to conduct a comparatiueysof the private FM radios and state
owned Radio Ethiopia to find out the perception tbé audience about the two
broadcasting stations. It is also possible to sty impact of commercialization on
private FM radios. The other area on which furtresearch can be conducted is the

negative impact of FM (private) radios on the andes.
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Appendix A
Interview Guide for the Focus Group Discussion Participants

1. Do you listen to FM radios?

2. How often do you listen to the radio?

3. What times of the day do you normally listen toioa@

4. What days of the week do you normally listen taosd

5. How many radio stations do you listen to in a week?

6. Which radio stations do you listen to the most?

7. Are there specific days in the week when you listeare to the radio than other
days?

8. What type of program(s) do you listen most? Why?

9. Are you satisfied with the programs of the FM ra@io

10. Do you think the radio programs reflect your instfe

11.What benefits do you think you get from the radios?

12.Do you think the public have gained from the comipgof FM radios?

13.Have the radios changed your life/ behavior in aay?

14. Are there any subjects that you would want theamdr give more time to?

15.Have you ever contributed your views to the radide@?

16.In what ways do you keep contact with the radios?

17.Do you think the radio stations take the publiefast into consideration?



Appendix B

Interview Guide for Editors and Reporters

1.

2.

8.

9.

Why did you start this radio station?

What is your editorial policy?

What do you think is the main role of radio statfionthe society?

How do you see the role of radio in education agxktbpment?

Does your radio station air public affairs prograifmme with development
themes)?

Do you consider the interest of the public when goaduce and your programs?

. What is your coverage area (in km)?

How many hours do you broadcast per day?

Are there programs that you give more time?

10.Who are your major sources of information?

11.How do you finance your station?

12.Do the listeners contribute to the production afiyprograms? In what ways?

13.What do you think is the benefit that the publig&tting from your radio?



Appendix C

Participants of the Focus Group Discussion (1)

No | Name Sex Age Occupation Residence

1 Desalegn Belayn¢ Male 38 Weave Shiromeda/ Gulal

2 Askalech Gag; Femal¢ | 31 Housewife Shiromeda/Gulalli

3 Tewoderos Abayne Male 28 Unemployec Shiromeda/Gulalls

4 Kokeb Tadess Male 39 Carpente Shiromeda/Gulall

5 Tigist Hunlign Female | 22 College studel Shiromeda/Gulall
Participants of Focus Group Discussion (2)

No | Name Sex Age Occupation Residence

1 Girma Banji Male 32 weave Shiromeda/Gulal

2 Godana Lol Male 35 Self employe Shiromeda/Gulall

3 Adanech Dinat Femal 28 Shopkeepe Shiromeda/Gulall

4 Meaza Birhan Femal 23 Studen Shiromeda/Gulall

5 Tesfaye Dim Male 25 barbe Shiromeda/Gulall




Participants of Focus Group Discussion (3)

No | Name Sex Age Occupation Residence
1 Solomon Kejel Male 28 Carpente Asko/Kolfe Karanec
2 Yeshi Kebed Femali 33 businesswome Asko/Kolfe Karane
3 Zenebe Tilahu Male 29 Taxi drivel Asko/Kolfe Karane
4 Dirriba Tadess Male 27 Teache Asko/Kolfe Karane
5 Hana Giza\ Femali 24 Hair Dresse Asko/Kolfe Karane
6 Chaltu Mekonni Femal 27 Shop keep Asko/Kolfe Karane:
Participants of FosuGroup Discussion (4)
No | Name Sex Age Occupation Residence
1 Tadele Namari Male 40 Civil servan Asko/Kolfe Karane
2 Haimanot Negas Femal 37 tailor Asko/Kolfe Karane
3 Mebiratu Hawa Male 33 weldel Asko/Kolfe Karane
4 Yenenesh Girm Femalt 24 cashie Asko/Kolfe Karane
5 Lelisa Garume Male 26 Shop keepe Asko/Kolfe Karane
6 Leila Kedit Femalt 28 Student Asko/Kolfe Karane




Appendix D

Schedule of educational and development Pragns Schedules on Zami FM 90.70

Day Program Time of transmission
llatu Betarik (this day in histor 6:00an- 6:15an
llatu Betebaberut Mengistat (U| 6:30an- 6:45an
today
News (Zena) 7:00an-7:30an
Fiteshegna (investigatior 7:30an-8:30an

Monday Koyita ke Mimi Sibhatu gar (Ste| 9:00an-11:00an
with Mimi Sibhatu)

News (Zena) 12:00an-12:30an
Gojonagulicha (Marriage) 1:00pn-2:00pn
Timiret (Woman'’s program) 4:00pn-5:00pn
llatu Betarik (this day in histor 6:00an- 6:15an
llatu Betebaberut Mengistat (U| 6:30an- 6:45an
today

News (Zena) 7:00an-7:30an

Tuesday Fiteshegna (investigatior 7:30an-8:30an
News 12:00an-12:30an
News 6:00pn-6:30pm
llatu Betarik (this dain history’ 6:00an- 6:15an
llatu Betebaberut Mengistat (U| 6:30an- 6:45an

Wednesday today

News (Zena)

7:00an-7:30an

Fiteshegna (investigati

7:30an-8:30an

Koyita ke Mimi Sibhatu gar (Ste
with Mimi Sibhatu)

9:00an-11:00an

Gazetegnotch be tarepeza zi
(Round table discussion

Journalists)

11:00an-1:00pn
Df

llatu Betarik (this day in histor

6:00an- 6:15an




llatu Betebaberut Mengistat (U

6:30an- 6:45an

today
Thursday News (Zene 7:00an-7:30an
Fiteshegna (investigati 7:30an-8:30an
News (Zena) 12:00an-12:30an
Medinachin (our City) 1:00pn-2:00pn
Dirshachin 4:00pmn-5:00pn
llatu Betarik (this day in histor 6:00an- 6:15an
llatu Betebaberut Mengistat (U| 6:30an- 6:45an
today
News (Zene 7:00an-7:30an
Friday Fiteshegni(investigatiol 7:30an-8:30an
News (Zena) 12:00an-12:30an
Koyita ke Mimi Sibhatu gar (Ste| 9:00an-11:00an
with Mimi Sibhatu)
Tekuadash 1:00pn-2:00pn
News 6:00pn-6:30pn
News 7:00an-7:30am
Zami Lewetatoch (Zami fc| 7:30an- 9:00an
Youth)
Tena Yistilign (Your Health) 11:00an-1:00pn
Saturday News 12:00an-12:30an
News 6:00pn-6:30pn
News 7:00an-7:30an
Mizan (Balance) 10:00an-11:00an
Gazetegnotch be tarepeza zi| 11:00an-1:00pn
(Round table discussion of
Journalists)
Sunday News 12:00an-12:30an
News 6:00pn-6:30pn

Gazetegnotch be tarepeza zi
(Round table discussion
Journalists)

9:00pn-11:00pn
Df




Appendix E

Schedule of Educational & Development Progms aired on Sheger FM 102.10

m

Day Program Time of Transmission
Tereka 7:00an-7:30an
News (ware) 8:00an/12:00am/6:00pm/9:00¢
Arebehic 9:00an-10:00an
Monday Setnat 10:00an-10:30an
Family Planning 10:30an-11:00an
Tereka 7:00an-7:30an
Tuesday News (war 8:00an/12:00am/6:00pm/9:00f
Wanawu neger Tena 8:30an-8:40an
News (war 8:00an/12:00am/6:00pm/9:00¢
Kebet eska ketema 9:00an-10:00an
Wednesday Music with traditional 10:00an-10:30an
instruments
News (war 8:00an/12:00am/6:00pm/9:00¢
Andeandenegero 9:00an-11:00an
One Love 10:00an-10:15an
Zema fikir 2:00pn-3:00pn
Thursday Sheger Caf 3:00pn-4:00pn
Kiyete Askual 7:00pn-7:30pn
Addis Habasha 8:00pn-9:00pn
News (Ware 8:00am/12:00am/6:00pm/9:00p
Friday Yenigat Wag/ Setn 8:30an-9:00an

Sheger Shelf

9:00an-10:00an

Automotive Journal

1:00pm 1:00p1-2:30pn




Betegna 2:30pn-3:00pn
Koreyalew 3:00pn-3:20pn
Kendegnochu 5:00pn-6:00pn
Arebehig 8:00pn-9:00pn
Tereka 10:00pn-10:30pn

Saturday Business Kurse 8:00an-9:00an
Koralew 9:00an-9:20an
Science ¢ Technology 11:00an-11:50an
Dagu Addis 8: 8:30pn-9:00pn

Sunday Sheger Cai 8:00an-10:00an

Temer Leboche

1:00pn-1:25pn

Yechaweta Engida

7:00pn-9:00pn




Appendix F

List of Licensed and operational FM Radio Statias in Ethiopia

No | Name of the Radio Station Ownership Location

1 Addis FM 97.10 State/ ERTA Addis Ababa

2 FM 96.30 State Addis Ababa

3 Fana FM 98.10 Private Addis Ababa/Jimma
/Gonder

4 Diredawa FM 106.10 State/Diredawa Diredawa

5 Harar FM 101.40 Community/Harari Harar

6 Debub FM 100.90 State/Debub Hawassa

7 Bahirdar FM 96.90 State/Bahir Dar Bahirdar

8 Mekelle FM State/Tigray Mekelle

9 FM Finfinnee92.30 State/Oromiyaa Adaamaa

10 | Zami FM 90.70 Private/Commercial | Addis Ababa

11 Sheger FM 102.10 Private/Commercial | Addis Ababa

12 | Afro FM 105.30 Private/Commercial | Addis Ababa

13 FM 94.70 State/AAEB Addis Ababa

14 FM 93.10 State Addis Ababa

15 | Jimma University FM Community Jimm

16 Kore FM Community Yirga Alem




Appemrds

List of AM Radio Stationg Ethiopia

No | Name of the Station Ownership Location
1 Radio Ethiopia/National Service and | Government Addis Ababa
International service/Short Wave
2 Radio Ethiopia/ National Service/ Government Addis/Mattu/Harar/Arbaminch/Dessie/G
Medium Wave onder
3 Radio Fana/National Service/Medium | Private/Party Addis Ababa
Wave affiliated
4 Demtsi Woyane/Medium Wave/Short | Tigray Regional Mekelle
Wave State
5 Amhara Radio/Medium Wave/Short Amhara Regional Bahir Dar
Wave State
6 Radio Oromiyaa/Medium Wave/Short | Oromiyaa Regional | Adama
Wave State
7 Educational Radio Educational Media LagaDadi/Dessie/Bahirdar/Debremarkps

Agency

/Robe
/Gimbi/Alemaya/Mekelle/Woliyta/Yirga
Alem/Soddo/Godie/Gore







