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ABSTRACT 

The Effectiveness of Li steners' Group as Behavioral Change Communication (BCC) tools: 

l ember Radio Program in Focus 

Kibre Tesfaye 

Addis Ababa Universi ty, 2016 

This thesis examines li steners' group as a tool for behavioral change commu ni cation with 

specific focus on Iember Radio program of Finote Selam city in Amhara regional state. The 

thesis employed theories of communication for behavioral change to understand the role of 

li steners' group in BCe. The research objectives are: to explore the scope and ways in whi ch 

listeners' groups are used as tool for behavioral change communication ; how the community is 

influenced through the practi ces of li steners and bring about attitudinallbehavioral change and 

explore how li steners of Iember plays the role of change agent through interpersonal 

communication. Li steners' group can encourage behavioral change through enhancing know­

hows and facilitate interaction with the people even when people do not own and manage the 

situation. Hence, thi s research al so examines how radio listeners' group help expand peoples' 

competence ; how they disseminate the information they acquire from Iember radio program to 

the society and their acceptance among the society while doing so. The findings show that 

li steners' group in Finote Selam provide ordinary people with the opportunity to participate in 

media and development projects and second, they inform the people about maternal health 

issues which results in behavioral change on the issue. Through the participation of community 

opinion leaders in li steners' groups, it is possible to reach rural communities who does not 

have access to the media. The listeners' group fits with BCC approach in changing the harmful 

practices and behavior of the community on issues related with maternal health. Hence, this 

thesis concludes that listeners' group in Finote Selam area empowers each community member 

through practical decisions in th eir lives regarding to their. 
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Chapter one 

1. Introduction 

1.1 Back ground of the study 

For long, mass media has played a vital role in pass ing information on development issues both 

locally and internationall y (Chemwaina, 20 14: 10). While communi cation is taken as a vital 

factor in the reali zation of sustainable development and vision 2030, radio has been playing a 

key role in the dissemination of infOlmation to mass audience. Radio is cons idered as the most 

important means/tool of mass communication. Being a cheap source of communication tool , 

radio has played a vital role in the social development of society. 

Hall desclibes radio as the pioneering medium for the participatory communication movement. 

She also states that ' radio is by far the cheapest electronic form of communication at the 

receiving as well as transmission ends. It requires no complex infrastructure, no outlay on 

expensive hard ware. Above all , it makes no demand on literacy,' (Hall, 2004: 49, cited by 

Ephrem, 2007: 7). This means, radi o as a communi cation medium is suitable for a country like 

ours. Because it is the cheapest medi um and has the answer for issues related with illiteracy. But 

due to poor infrastructure and investment on power and equipment, the medium is not yet easily 

affordable or accessible in some rural areas. Due to this reason , the mainstream media cannot 

entirely reach rural communities to make them aware of the critical health issues, especiall y 

about maternal health . As a result, the mainstream med ia could not succeed alone in reaching the 

communities. 

Giving birth in Ethiopia is now safer for women and their babies than it was at the turn of the 

millennium as a result of substantial investment to improve maternal and new born health, 

largely by the Federal Ministry of Health. National data suggests that maternal mortality stands 

at 353 per 100,000 births in 2015, compared to 482 in 201 1. These figures mean that almost 25% 

of the women who wou ld have died during pregnancy and childbirth as recentl y as five years ago 

wi ll go on to rai se their famili es. However, given the low starting point, Ethi opia remains one of 

the least safe places in the world to deliver a child. Barriers to safe motherhood remain 
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including: disparity in service coverage, lack of fina ncial capacity to access medical facilities , 

poor road coverage, persistent unsupporti ve social norms and lack of awareness on the beneFi ts 

or ava il abil ity of services (World Bank, 20 15). 

More than 83 percent of Ethiopia's population li ves in IUra I areas (DHCP2011). As there 

remai ns a lot to be done to improve infrastlUctural access in rural areas, most Eth iopians li ve 

without basic facilit ies. Most rural population cons ists of laborers and fa nners. Achi ev ing social 

development is impossible until the majority of populati on has a standard way of living. 

Pertaining to this, radio could playa key role in solvi ng social problems in IUral areas. The 

development gaps in IUral areas attract different international voluntary groups to work in 

Ethi opia, especiall y on issues of health communication and soc ial development. One of those 

parties is BBC Media Action. 

BBC Media Acti on, using the Global Grant funding by the UK Department for International 

Development (DfTD), has been active in maternal and new born health in Ethiopia for a number 

of years. DfTD has invested some £9001 in BBC Media Action over five years from 2011 112-

2015/2016. The grant is expected to reach over 270 million people in 14 target countries with 

media and communication outputs that contribute to creating more accountable state-society 

relat ions and govern ance, healthi er populations and increased ability to cope with crises. Grant 

acti vity in Ethiopia focuses on Amhara and Oromia regional states, both of which have 

particul arly poor health indicators, (BBC, 2015). 

Due to thi s reason , BBC Media Action has developed radio programs, l ember and Biiftuu 

lireenyaa - long-form at magazine programs - and Public Service Announcements, which aims 

to improve recommended matern al and newborn health behaviors in Amhara and Oromia 

regional states respective ly. The radio programs design to increase awareness of targeted groups 

concerning maternal health . As di scussed above, ownership and facilities are low in those areas 

where the programs are designed. Thus, BBC Media Action come up with a mechani sm to 

address the problems of IUral communiti es by form ing listeners' group whi ch comprises the 

society'S opinion leaders as members. BBC Medi a Action donated a radio whi ch works using 

solar energy for the li steners' group so that members gather informat ion, listen to a program and 

di scuss the issues of the day. All li steners' group members are most respected and well known in 

their communities before l ember radio program li steners' group was formed. 
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Researches have been conducted on radio programs that are produced on hea lth and social 

issues. While most of the research es have focused on aud ience reception and the impact of the 

radio programs on the target audience, some have focused on content analysis. Thcre is no 

research conducted on the effectiveness of differe nt radio program approaches in general and 

li steners' group as a tool in a par1icular as a strategy to address target audi ences for the purpose 

of behavioral change communication. That is why the researcher chose to assess the 

effecti veness and role of ]jsteners' group as a tool for behavioral communication , with special 

focus on l ember radio program li steners' groups. 

1.2 Statement of the problem 

In most cases,rad io li steners are men (BBC, 20 12: 5). But l emeber radio produces programs on 

issues whi ch are mostl y related to women. The radio program 's target groups are housewives 

and to reach them, BBC Media Action employed the li steners' group as a tool and targeted 

influential members of the community such as husbands, community leaders and Health 

Extension Workers as members of the group . Because relatives and members of the wider 

communi ty remain influential decision makers around maternal and newborn health , their advice 

is sometimes prioritized over that of health workers. Hence, these influenti al figures should be 

appropriately targeted by the program. Husbands often have deci sive influence over their wives' 

uptake of maternal health services and also on issues such as breast feeding. Due to thei r 

influence and the fact that they have greater access to radio than their wives, husbands are key 

target audiences for the radio program. Whilst the advice of Health Extension Workers appears 

to play an important role in promoting maternal and newborn care, the program aim to further 

boost their status to help facilitate their advice being acted upon. This means, the target group 

receive information from their relatives to change the perceptions of the community rel ated with 

the habit. 

In the past, maternal health problem in Ethiopia was associated with lack of facilities which 

accounts for the li on's share for maternal mortality during delivery. But now, the avail ability of 

faci lities has improved as compared to previous times. Meanwhile, the traditional beliefs and 

perceptions of communiti es still pose chall enge to a campaign of making delivery at home zero 

and hence reduce maternal mortali ty (BBC,20 12: 3). 
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Thi s paper attempted to tind out the role of rad io listeners' group to address targeted group, and 

the level of atti tudi nal change it bri ngs about regardi ng matern al morta li ty on the community, 

particul arl y on women, after they receive in fo rmation fro m their relatives who are members of 

th e group, by considering the case of Fin ote Selam ci ty or West Gojam in Amhara regional state. 

Hence, the thes is examines how effective the li steners - who are in flue ntial members of 

community - are in dissemi nating the intended message of the BeC's Iember radio program and 

how this brings about att itudinal change among the community. 

1.3 Rationale of the Study 

While substantial investment and improvement have been made to improve access to health care 

and health faciliti es in Ethiopia, parti cul arl y access to health centers both in urban and rural 

areas, bringi ng about atti tudinallbehav ioral change remains a challenge. 

The study is conducted on the role of li steners' groups as Bee tool in Iember radio program in 

transmi tting or pass ing on the intended messages to the targeted groups. The research focuses on 

the Iember Radio program because its targeted groups live in rural area where the status of 

infrastructure is low and hence the program aims to address matern al health problems through 

li steners' group members, who have a role of opinion leadership in th at society. As a result, the 

researcher chooses the radio program to evaluate the rol e of li steners' groups in di sseminating the 

intended message to targeted group, parti cul arl y in persuading the community to attend health 

care centers durin g pregnancy. 

1.4 Objective 

1.4.1 General Objective 

Th is study tri es to examine the relevance and effecti veness of li steners' groups in conveying the 

intended messages for the targeted audi ence and bri ng about attitudinal change. 

1.4.2 Specific Objectives 
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In order to achi eve the above general objective, the research has the fol lowing specifi c 

objectives: 

1. To examine the way li steners' groups are organi zed and operate to facilitate 

the understandi ng of key messages among group members. 

2. To examine how the li steners' group reali ze the intended message and 

transmit it to the target auclience. 

3. Identify the impacts of the listeners' groups and their messages in bringing 

about behavioural chan ge on the targeted audience. 

4. Discover the role of li steners' groups in bringing about behavioural change. 

1.5 Research questions 

As mentioned above, the mai n objective of thi s study is to find out and examine the effectiveness 

of listeners' group as a tool to bring about behavioral change among the community in the case 

of Jember Radio program uf BBC Media Action . Hence the study tri es to answer the following 

research questions. 

I . How the li steners ' groups are organized and operate to faci litate the 

understanding of key messages amon g group members? 

2. How listeners' groups comprehend the intended message? 

3. How the message from the listeners' group have impacted the behaviour of 

the target audience and what behavioural change it brings about? 

4. What role do listeners' groups play in behavioural change communication? 

1.6 Significance of the study 

The research will be of interest to and have value for those who are using and employing 

listeners ' groups as a tool for bringing about behavioral change in a community by hi ghlighting 

the stren gth and weakness of the technique. It is the researcher's hope that thi s research may also 

tri gger interest for further investigation and research. 
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1.7 Scope of the study 

Jember Radio program aired in Amhara Rigional state in North Gonder and West Jojam. The 

scope of the study is limited to four Kebell es of Finote Selam city, namely, Abda Gomma, Mana, 

Agumamit and Goye Wubeshet. These Kebelles have been chosen because the acti ve li steners' 

groups are situated there and have been fu ncti onal for over a year th an North Gonder Li steners 

(Interview with Helina Assefa, researcher member of BBC Medi a Acti on, June 07, 2015). 

1.8 Limitation of the study 

The research has time and financ ial limitations. As a result, the researcher cou ld not stay in the 

fiel d for a long time. Had there been a chance to stay longer, it would have helped her in gaining 

a more comprehensive understanding of BBC Media Action Project. The researcher stayed in the 

field for five days, from May, 3 - 8,2016. 

1.9 Organization of the study 

The study consists of five chapters. The first chapter presents the general background of the 

study, the research problem, objectives, signifi cance and scope of the study. 

In chapter two, theoretical considerations underlying the study are given due attention. The 

chapter presents a review of literature that mainly deals with the notion of development 

communication . It also presents literature on theoretical arguments surrounding development 

communication and provides a brief background of radio broadcasting and role of li steners' 

group to reaching targeted group. 

The focus of the third chapter is methods, procedures and techniques employed in the study. It 

deals with the methodologies used to conduct thi s study and the justification for using them. 

Chapter fou r consists the presentation and analysis of the finding and the last chapter contains 

surrunery and conclusion. 
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Chapter Two 

REVIEW OF LITERA TURE 

2.1 Related Litel'ature 

This section discusses in brief, the vari ous theoretical understandings and conceptual frameworks 

rel ated to communication, especiall y radio and li steners ' groups as applicable to thi s research. A 

review of related literature and descriptions of relevant concepts form the major part of the 

chapter. For deeper theoretical understanding, the views and arguments of the forerunners of 

communicati on theory is di scussed in relation to related literature. The concept of radio as a 

pedagogic instrum ent and comm uni cation tool for development and advocacy is explained. The 

theoreti cal heritage is adapted to advocacy co mmunication for community advancement by 

questi oning the Jamber radi o program 's method to reach out rural areas. Ultimately, the 

literature, theories and concepts are helpfu l in Shaping the scope, focus and conclusion of thi s 

research. 

Any research does not stand alone. Wimmer and Dom.inick (2000:13) argue that astute 

researchers always use previous studies to get general mental picture of the issue under 

consideration. One of the first steps in conducting research is to review the avai lable scientific 

literature on the topic so that the current study draw on the heritage of past research. 

Hawi Alemu in her 2014 study entitled "Audience Reaction on Biifituu Jireenyaa Radio 

Program with Respect to Enhancing Child and Maternal Health Care" , focused on how the 

audience are reacting towards Biifituu Jireenyaa, a radio show produced in Afan Oromo and has 

more or less similar content with Jember. The radio show has been on air since February 2011 

and there is only one research conducted on the show. Hawi used the li steners ' group of the Afan 

Oromo radi o program as respondents for her questioners to evaluate or react on the details of 

Biffituun Jireenyaa's content and im.pact on all li steners. 
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She ex plored the audi ences' awareness and motivating factors behind the li stening to and 

understandin g of th e rad io program . She concluded that the audiences react positi vely towards 

the radio program and there is huge improvement on their awareness level regardin g child and 

maternal health . She also stated that most respondents considered the Biifituu Jireenyaa radio 

show as a primary source of information to rai se their awareness on seven thematic areas, like 

antenatal care, safe delivery, postnatal care, newborn care and family planning, breast feeding 

and vaccination related to maternal health. 

There is a big difference between Hawi's and my research, because thi s research is focusing 

more on the effectiveness of the listeners ' group as a BCC tool to address the health problems of 

rural area community. 

2.1.2 Communication 

Communication can be defi ned as the process of transferring information and common 

understanding from one person to another (Keyton, 20 11 ). The word communication is derived 

from the Latin word, communis, which means com mol!. The defin ition underscores the fact that 

unl ess a common understanding resu lts from the exchange of information, there is no 

communication. 

Communication, according to Moemeka, is talking with people - a process with no permanent 

sender and no permanent receiver. "In the process of communication, the roles of sending and 

receiving change hands depending on who is talking and who is listening. This implies freedom, 

equal ity and shared interest" (Moemeka, 1994: 12) . 

2.1.3 Communication in inducing behavioral and attitudinal change 

2.1.3.1. Role ofInterpersonal communication 

The media has powerful effects only indirectly, by stimulating peer communication and making 

it possible for messages to enter social networks and become pan of everyday interactions. 

Interpersonal communication is fundamental 111 persuading people about speci fic beli efs and 
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practices (Waisbord , 2005). Even though it is held that interpersonal communication generall y is 

considered more effective in inducing attitude and behavior changes, according to Rogers, it is 

also true th at two med ia are better than one in achi eving des ired objectives (Rogers e l 

al. , 1977:363, Yu , 1977 cited in Moemeka, 1994: 125). 

In the past, the role of communication in human society was essenti ally seen as to inform and 

influence people. It is now being wished-for that communication should be assumed as a process 

of social collaboration through a balanced exchange of information and experience. This 

swinging sensitivity infers the majority of dialogue over the conclusion. The aim is to reach a 

scheme of parallel communication based on an unbiased circulati on of possessions and facili ties, 

enabling all persons to send as well as to recei ve messages' (Prehn 1992, cited in Vatikioti s 

2005). 

According to Momeka (1985:181), in rural development activities, the media of mass 

communication can hardly operate successfully alone. They need the support of interpersonal 

channel s of communication. In rural Africa, no communication can succeed unless it takes into 

account the five basic principles that underl ie the system of traditional communication : -

• Supremacy of the Community, 

• Utility of the Individual 

• Sanctity of Authority 

• Respect for Old-Age and 

• Religion as a Way of Life 

These principles permeate significance and framework into communication within pastoral 

societies. Therefore, whatever media type is used, and whatever strategy is employed, the very 

important role of interpersonal communication should not be taken li ghtl y. Whichever 

communication approach which completely ignores traditional media cannot successfull y wi n 

and recall the people's attention sustainably. As research shown, not on ly are two media better 

than one medium for effective communication, but also combination of the mass media and 

interpersonal communication is better using either alone (Momeka 1985: 182). 
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2.1.3.2 Word of Mouth (WOM) communication 

Word of Mouth Communication defined as oral, person-to-person communication between a 

receiver and a communicator whom the receiver perceives as non-commercial , concerning a 

brand , a product, or a service.(Arndt 1967: 3). 

Word of Mouth Communicati on occurred mostly onl y among neighbors exchanging news 

regarding the offering of neighborhood stores. In Katz and Lazars fe ld ( 1955:37) found th at 

WOM communicat ion was seven tim es more effective than official media informati on, and four 

times more effecti ve than personal selling, and twice as effective as radio advertising in 

influencing consumers in a phase of brand switching. 

Word-ot~mouth is communication about products and services between people who are 

perceived to be independent of the company prov iding the product or service, in a medium 

perceived to be independent of the compan y (A nderson 1998: 6). Accord ing to Bone, WOM 

communi cation is conceptuali zed here in as a group phenomenon, an exchan ge of comments, 

thoughts and ideas among two or more individuals in which none of the individuals represent a 

marketing source (Bone, 1992:579). It remarks people's communication relies on relationship 

build through their day to day life in communal. But it is not always true, sometimes it has a 

negative impact, regarding to these Wetzer et.al. States that consumers frequently talk to other 

consumers about their consumption experiences, a phenomenon called ' word-of-mouth 

communication'. When their consumption ex perience was averse, the content of WOM is 

negative as well" (Wetzer et aI.2007 :661) 

2.1.3.3. Development communication 

Prior to establi shing a workin g definition of development commun ication for the purposes of this 

paper, it would be appropri ate to examine a number of definiti ve views of development 

communication. Syed Rah im in "Communication Approaches in Rural Development", presents a 

number of views of development communication : 
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1) The extension and community development approach whi ch is the use of the ex tension 

service for the dissemi nation of usefu l and practical information; 

2) The co mmunity development approach is one in which according to Rahim, there is a 

decentrali zed interpersonal communication system at the community development block 

level; 

3) The ideological and mass mobilization approach where message content is predominantly 

ideological, and 

4) The mass media and education approach in which the media play the dominant role in 

delivering informational messages to the mral population . 

(archive.lib.msu.eduIDMC/African Journals/pdfs/Africa med ia review, accessed in 

March 8, 2016) 

The World Bank Development Communication Sourcebook (2005) cited in Mefalopulos , 

(2008:8) has included failures and di sappoi ntments, many of whi ch have been attributed to two 

major intertwined factors: lack of participation and fai lu re to use effective communication 

(Agunga 1997); Anyaegbunam, Mefalopulos, and Moetsabi 1998 ; Fraser and Restrepo-Estrada 

1998; Mefalopulos 2003). The same point is emphasized by Servaes (2003: 20), who states, "the 

successes and fai lures of most development projects are often determined by two crucial factors: 

communication and people's invol vement." No matter what ki nd of project - agriculture, 

infrastructure, water, governance, health - it is always valuable, and often essential , to establish 

dialog among relevant stakeholders . Dialog is the necessary ingredient in building trust, sharing 

knowledge and ensuring mutual understanding. Even a project that apparently enjoys a wide 

consensus, such as the construction of a bridge, can have hidden obstacles and opposition that 

the development communication specialist can help uncover, address, and mitigate. 

A number of studi es have confirmed that a top-down management approach to development is 

less effective than a participatory one. Bagadion and Korten (1985), Shepherd (1998), Uphoff 

(1985), and the World Bank (1992) are among those providing data to support thi s perspective. 

Development communication supports the shift toward a more participatory approach, and its 

inclusion in development work often results in the reduction of political risks, the improvement 

of project design and performance, increased transparency of acti vi ties, and the enhancement of 

people's voices and participati on (Mitchell and Gorove, in module 4, 4.6). 
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Bessette (2006) defined "development commun ication as planned and systemati c appli cati on of 

communicat ion resources, channels, approaches and strategies to support the goals of socio­

eco nomic, political and cultural development" . 

Development communication is essenti all y participatory, because, according to Ascroft and 

Masilel a (1994) "parti cipation translates into individuals being ac ti ve in development programs 

and processes; they contribute ideas, take initi ative and articul ate their needs and their problems, 

wh ile asserting their autonomy." 

Accordingto Paolo (2008:224) development comlll uni cation refers to the use of commu ni cation 

to facilitate social development. Development Communication engages stakeholders and policy 

makers, establishes conducive environments, assesses risks and opportuniti es and promotes 

information exchanges to bring about positive social change via sustainabl e development. 

Development communication techniques include information dissemination and education , 

behavior change, social marketin g, social mobilization , media advocacy, communication fo r 

social change and commu nity participation . 

2.1.3.4 Public health communication 

Public health communication draws from numerous disciplines, including mass and speech 

communication, health education, marketing, journali sm, public relations, psychology, 

informatics, and epidemiology. Although it is Trans di sciplinary in nature, the core principles of 

public health commu nication are firmly anchored in the centt'al tenets of public health . 

Generally, one of the key object ives of health communication is to inform individuals and 

communities. The goal is admirable since health conununication aims to improve health 

outcomes by sharing health-related info rmati on. 

The Centers for Disease Control and Prevention (CDC) define Health Communication as the 

study and use of conununi cati on sO'ategies to inform and influence individual and community 

decisions that enhance health" (200 1; U.S. Department of Health and Human Services, 2005). 
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The word influence is also included in the Healthy People 20l0: objectives of improving health 

definition of health communication as " the art and technique of informing, influencing, and 

motivating indi vidual, institutional, and public audiences about important health issues. The 

scope of health communi cation includes di sease prevention, health promotion, health care poli cy, 

and the business of health care as well as enhancement of the quality of life and health of 

indi vidual s within the community. This means any public health commu ni cation strategies to 

plan, inform and playa role to influence and achieve the ex pected change. 

Another important role of communication is to create a receptive and favourab le environment in 

which information can be shared, understood, absorbed, and discussed by the program 's intended 

audiences. Thi s requires an in-depth understand ing of the needs, beliefs, taboos, attitudes, 

li festy le. and soc ial norms of all key com munication audiences. It al so demands that 

communication is based on messages that are easily understood. This is well characterized in the 

definition of communication by Pearson, J. and Nelson , p. (1991 :6), who view it as " the process 

of understanding and sharing meanings" . 

Therefore, health communication as a communication to became successfu l must take a role of 

instructi ng the audience and the medium must help targeted audiences know how to protect 

themselves from and overcome difficulties that may happen to them. Health related issues are in 

fact critical in a society because it is a matter of human life. Due to these reason, communities, 

must address health problems by an y means of information di ssemination mechanism so that 

workforces on health-related awareness issues expand thei r audience using v3lious means of 

communication in rural areas by taking the needs, beliefs, taboos, attitudes, lifestyle, and social 

norms of the commun iti es into consideration. 

2.1.3.5 Audience Centered health communication 

Accord ing to Renta Schiavo (2007: 12) Health Communication encompasses the study and use of 

communication strategies to inform and influence indi vidual and community dec isions that 
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indi viduals within the community. Thi s means any public health communication strategies to 
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communicati on is based on messages that are easil y understood. This is well characterized in the 

defi nition of communication by Pearson , J. and Nelson, p. (199 1 :6), who view it as "the process 

of lInderstanding and sharing meanings". 

Therefore, health communication as a communication to became sllccessfu l must take a role of 

instructing the audience and the medium must help targeted audiences know how to protect 

themselves from and overcome difficulties that may happen to them. Health related issues are in 

fact critical in a society because it is a matter of human life. Due to these reason , com munities, 

must address health problems by any means of information di ssemination mechani sm so that 

workforces on health-related awareness issues expand their audience using various means of 

communication in rural areas by taking the needs, beliefs, taboos, altitudes, lifestyle, and social 

norms of the communiti es into consideration . 

2,},3,5 Audience Centered health communication 

According to Renta Schiavo (2007: 12) Health Communi cation encompasses the study and use of 

communicati on strategies to inform and influence indi vidual and community deci sions that 
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enhance health. It links the domains of communicati on and health and is increasingly 

recogni zed as a necessary e lement of efforts to improve persona l and public health. 

Health communication campaigns have sometimes been criti cized as paternali stic, and concerns 

have been raised about the use of one-way communication from "beneficent" ex perts to passive 

audi ences. Public health communication recogni zes that for programs to be both ethi cal and 

effective, info rmati on from and about the intended audience should info rm all stages of an 

intervention, including development, planning, and implementation, to ensure that the program 

reflects the audi ence's ideas, needs, and values. Areas of particul ar interest include the 

audience 's health literacy, cu lture, and diversity. Furthermore, public health communi cation 

programs rely heavil y on formative research and two-way communicati on between sources and 

receivers to ensure that messages are accessed and understood, communiti es are involved and 

invested, and programs are modifi ed as needed. 

Accord ing to the above view, health communication can contribute to all aspects of disease 

prevention and health promotion and is relevant in a number of contexts, including 

• health professional -patient relations, 

• individuals' exposure to, search for, and use of health information , 

• individuals' adherence to clinical recommendations and regi mens, 

• the construction of public health messages and campaigns, 

• the dissemin ation of indi vidual and popul ation health ri sk information , th at is, ri sk 

communicati on, 

• images of health in the mass media and the culture at large, 

• the education of consumers about how to gain access to the public health and health care 

systems, and 

• the development of tele health application. 

Schiavo (2007) gives more attention to Health Communication as audience centered 

communication. Due to thi s, HC is a long-term process that begins and ends with the audience's 

des ires and needs. Tn Health Communication , the audi ence is not merely a target (even if thi s 

terminology is very well establi shed an d used by practiti oners around the world) but an active 
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participant in the process of analyzing the health issue and finding culturally appropriate and 

cos t-effective solutions. It is a common practice in Health Communication not only to research 

intended aud iences and other key constituencies but also to stri ve to engage them in definin g and 

impl ementing key strategies and activities. This is often accompli shed by working together with 

organizations and leaders who represent them. For exampl e, if a heal th communication program 

aims to reach breast cancer survivors, all strategies and key program elements should be 

designed, discussed, tested, and implemented together with membership organizations, patient 

groups, leaders, and audience samples representing this target audience. Most importantly, these 

audiences need to feel invested and well represented. They should be the key protagonists of the 

action-oriented process that wi ll lead to behavioral or social change (Renta Schiavo 2007: 12). In 

this regard, the targeted audience's problems must be handled in a very good manner to build 

belongingness for the campaign and achieve a change in behavior with appropriate and cost­

effective solutions in a community. 

2.1.4 Radio as a tool for effective development communication 

Radio is an important tool for the rapid diffusion of important messages on new agricultural 

production ideas and techniques as well as on health, nutrition, family planning and other social 

and cultural issues. Combined with other media, it can be used for training and the transfer of 

technologies (http://www.fao.orgldocrep/x2550e/x2550e04.htm/. Accessed, April 606:55) 

.... radio has been used to encourage positive individual behavior change and constructive social 

change through formal lessons or didactic lectures delivered by renowned scholars and 

authorities," (Fossard, 1996:2). What motivated the use of radio as a pedagogic and educational 

tool were its perceived strengths as outlined by Fossard (1996:7) below; 

• It is based in oral tradition , 

• It appeals to and relies on the imagination of the li stener, 

• It can cross time and space without limit, 

• It can go places and evoke images that are impossible in real life, and 

• It is a personal medium (in being a companion that) can reach millions of listeners at 

once with the power to speak to each one of the indi vi dually, 
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• (It can eas il y intrude into a person's schedul e and private life with littl e or no 

interrupti on). 

These strengths tend to outweigh the weakJ1esses of radi o, especially the assumption ascribable 

to the Uses and Gratifications Theory that listeners are accustomed to using radio as a 

background to their li ves, without paying full attention to what is being broadcast. 

Fossard (1996) beli eves that listening skills are better developed in the developing world than in 

the techn ologicall y advanced countri es because with the spread of print material s, television and 

computers in the latter, learning has become less oral and more visual. The question of access to 

these other media in the developing world comes into question. 

If they are well produced and transmitted in good quality at prime time, radio programs can 

change perceptions and behavior on their own without (external ) ' resources and positi ve 

incenti ves' to support them (Bandura 1998). 

Drama - and especially soap opera - is an effective means through which to provide socially 

useful information. Use of everyday language is all-important - people identify with not only 

what is said but how it is said. Broadcasters have to ensure, as far as possible, that the target 

audiences have access to th e programmes. This implies determining in advance when the best 

time for radio li stening is, and whether the target groups have ready access to radios. (AFFRT 

2008). 

According to Aids Preventive and Controlling Project (AIDS CAP) OF US AID, radio has a 

power to address large group of people quickl y and effectively. But through consideration of 

strength and weakness of the medium as follows: (AIDS CAP , 2001) Accordingly, the strengths 

and weakness of the medium is li sted below: 

2.1.4.1 The advantages of radio 

Radio has the following advantages: 

• Radio can reach both literate and illiterate audi ences with messages in their own 

language. 
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• Radios are relatively inex pensive and available to many people. 

• A radio can use batteri es, so it is useful in areas withou t electri city. 

• Broadcasts can be repeated many times during the day. 

• Radi o production is relatively inexpensive. 

2.1.4.2 Weaknesses/disadvantages of radio 

Radio has the following weaknesses 

• Radio is not useful for teaching people how to perform an activity that requires a 

demonstration, such as opening a condom packet, putting on a condom, or disposing of a 

condom correctl y. 

• If listeners do not hear or understand the message correctly, they do not have an 

opportunity to ask for an explanation . However, in your radio message you can give 

listeners a place to go to for additional information. 

• Some people do not have access to a radio. 

On the other hand, UNESCO (1965) cited in (Moemeka, 1994) radio is the one medium of mass 

communication which almost all experts agree is the most appropriate for rural emancipation 

programmes. Even the lends credence to this special position accorded the radio in rural 

development activities, it noted that in developing countries, the greater part of the people live on 

the land, are frequently isolated by illiteracy and lack of transport. But effective communication 

wi th rural people and their active participation in the life of their country are essential for 

developing societies. Radio broadcasting, when ski llfull y used, has proved to be the most 

effective medium of communication with these far-flung populations. 

Radio beats distances and thus has immediacy effect. It beats literacy barriers; one does not need 

to know how to read and wri te before one can learn from the radio. Radio is also individualistic, 

and so has that personal touch which lends support to attitude and opin ion change. On the other 

hand, the radio is a populi st medium, thus it enhances the chances of getting development 

messages across to a very wide segment of the popUlation. More importantly, the radio is the 
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only medium of mass communication wi th which the rural population is very familiar; because it 

is cheap to obtain , it is widely owned in the rural areas . (Moemeka 1985: 182). To conclude, 

radio has a power to change the practi ce of the society, but it is also a blind medium . Due to 

these reasons, the audi ence may have a question of clarification wh ich can be addressed through 

radi o. Thus, a radi o program must give a chance or a room for the audience to react. Moreover, 

ownership of radio also must be questioned before disseminating an information and tracing a 

targeted audience. Concerning infrastructure, if the communi ty's ownership of a facility is low, 

the workforce of that developmental agenda must think of other supporting communication 

strategies to fulfill what is put in a plan. 

2.1.5 Listeners' c1uh/group 

A community li steners' club is not a simple 'club of listeners' or a 'fan club ', linked to a radio 

program or stati on. A li steners' club is driven by common values and goals. The project is not 

centered on the radio, but on the community. These clubs are citi zens' groups that enable 

members to share their concerns and needs, to obtain certain information that would otherwise be 

inaccessible and undertake constructive initiati ves together. 

The origins of radio forums more generall y can be traced further back to Canada during the 

Second World War in 1940 (Lewis and Booth, 1989) where they were called farm forums. The 

radio forums of Canada were "organized community based radio structures to facilitate local 

people's participation in ongoing or impeding rural development projects" (Flor, 1995 cited in 

Manyozo 2012: 30). Canada radi o forums spread to India in 1949 and then Africa particularly in 

Ghana between 1964 and 1965 where they aimed at educating adults and stimulating village self­

help efforts BelTigan, 1979: 22). Since then RLCs spread to other countries like Malawi in 1966, 

Tanzania in 1967 and Senegal in 1969. These countries adopted their own models of 

implementation depending on their needs. For example, in Tanzania, between 1977 and 1978 

Audio Cassette Listening Forums (ACLF), using audio cassette recorders, provided a 

development programme that enabled omen to recognize the importance of their role (Berrigan , 

1979: 48). 
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A key feature of a li steners 'club is the climate of collaboration and solidarity among its 

members. Di alog within a club allows members to plan strategies together for reso lving common 

problems. The faci Iitators and group leaders should use participatory tech niques and tool s for 

coll aboration to promote this team spirit 

(www.fao.org/dirnitraldimitra-pub[ications/publications/enI, Accessed on April 10, 2016 02:44 

PM). 

According to Dennis Li st (2003) it's not onl y the radio station that benefits from a li steners' club, 

the listeners themselves can also benefit. They become better informed, they make new fri ends 

and new business opportunities , and the community benefits through increased social cohesion . 

Thus, the benefit is mutual for a stati on/program and listeners' club, which means they give a 

chance to a program like a promotional value to penetrate in to the community and on the other 

hand they are informed well with firsthand information . 

A listeners' club can be set up either by the radio stati on or by li steners themselves. In many 

ways, it is best if li steners set up the club - perhaps with practical assistance from the radio 

station , such as allowing the club members to meet at the radio office. For a government radio 

station , a "Friends of" organization (another type of listeners' club) can be a valuable pressure 

group to help overcome funding cuts and political censorship . (Denis, 2003: 82). From the above 

points, radio can address communities in wide areas, without literacy barriers. But for the 

purpose of clarification and diffusion of information, a li steners' group/club have a vital role 

especiall y in rural areas where ownership and facility of radio access is low. 

2.1.6 Social and Behaviour Change Communication 

Behavior change communication (BeC) is an interactive process of any intervention with 

indi viduals, communiti es and/or societies (as integrated with an overall program) to develop 

communicati on strategies to promote positive behaviors which are appropriate to their settings. 

This in turn provides a supportive environment which will enable people to initi ate, sustain and 

maintain positive and desirable behavior outcomes (PHI 2002:3) 
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BCC is grounded on th e human-ri ghts based and results-based approach to program planning and 

development. It is geared towards fac ilitating co mmunity mobilization and parti cipation in 

preparin g and responding to di sasters. The beli ef that affected communities are too shocked and 

helpless to take responsibi liti es for thei r own survival has been proven to be a myth . On the 

contrary, man y affected people, especiall y children , experi ence psychosocial healing and are able 

to return to normalcy faster when they participate in helping others durin g and after an 

emergency (Li sa 2006:7) . 

Behavior change is a research-based consultative process fo r addressing knowledge, attitudes 

and practices. It provides relevant information and moti vation through well -defin ed strategies, 

using a mi x of media channels and participatory methods. Behav ior change strategies focus on 

the indi vidual as a locus of change (UNICEF (June 201 5), 

www.uniccf. org/cbsC/index_42352.html . Accessed March 22, 2016 OG:55). 

This means behavioural change communication (BCC) uses science and data as well as creati ve 

ideas to focus on : 

Changing or positively influencing social norms in support of long-term, sustainable 

behaviour change at the population level 

Fostering long-term, normati ve shifts in behaviour in support of increasing the practi ce of 

healthy behaviours 

• Improving health services provider-client interactions 

Strengthening community responses to issues 

In fluencing decision-makers and family and peer networks 

Increasing demand for health services and products 

Increasing correct use of health services and products 

• Influencing policy 
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Encouraging an increased capacity fo r local planning and implementation of health 

improvement efforts (www.sbccimplementationkits.org, Accessed April 3,201609:45). 

John Hopkins' popu lati on report states the fo llowing regardi ng effecti ve BCe: 

o Increase awareness and knowledge of a health problem and its solution. 

o Demonstrate or depict healthy behaviour. 

o Im prove skill s and sense of self-effi cacy (that is, feeling capabl e of performing the 

behaviour). 

o Reinforce healthy knowl edge, altitudes, and behaviou r. Show the benefits of adopting 

health y behaviour. 

o Help shift social nOlm s to encourage healthier behaviour. 

o Advocate a position on a health issue or poli cy. 

o Increase demand or support for health services. 

o Refute myths and correct mi sunderstanding. 

o Change perceptions of ri sk. 

o Prompt indi vidual and community behaviour change (Hopk ins 2008:3) 

2.2 Theoretical Framework 

2.2.1 Two-step flow of theory 

According to Weim ann Gabriel (1994:323), the two-step flow of communication model, or 

Multi step Flow Model, says that most people form their opinions under the influence of op inion 

leaders, who in turn are influenced by the mass media. Hence, according to this model, ideas 

flow from mass media to opinion leaders, and from them to a wider population. 

This theory asserts that informati on from the media moves in two di stinct stages. Fi rst, 

individuals (opinion leaders) who pay close attention to the mass media and its messages receive 

the information. Opinion leaders pass on their own interpretations in addition to the actual media 

content. The term 'personal influence' was coined to refer to the process intervening between the 

media's direct message and the audience' s ultimate reaction to that message. Opinion leaders are 

quite innuential in gell ing people to change their att itudes and behaviors and are quite similar to 
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those they inlluence. The two-step llow theory has improved our understanding of how the mass 

media influence deci sion makin g. The theory refined the ability to predict the influence of media 

messages on audience behavior, and it helped explain why certain media campaigns may have 

failed to alter audi ence attitudes and behavior. The two-step flow theory gave way to the mu lti­

step ll ow theory of mass communication or diffu sion of in novation theory (Katz 1957:72). 

2.2.2 Diffusion of Innovations 

The concept, "Diffusion of Innovations" is introduced by the American scholar Everett Rogers. 

According to him, diffusion research centers on the conditions which increase or decrease the 

likel ihood that a new idea, product, or practice will be adopted by members of a given culture. 

Diffusion of innovation theory predicts that media as well as interpersonal contacts provide 

information and influence opinion and judgment. Studying how innovation occurs, E.M. Rogers 

(1995) argued that it consists of four stages: inventi on, diffusion (or communication) through the 

social system, time and consequences. The information flows through networks. The nature of 

networks and the roles opinion leaders play in them determine the likelihood that the innovation 

will be adopted. lnnovation diffusion research has attempted to explain the variables that 

influence how and why users adopt a new information medium, such as the lnternet. Opinion 

leaders exert influence on audience behavior via their personal contact, but additional 

intermed iaries call ed change agents and gatekeepers are also included in the process of diffusion. 

The five adopter categori es are: 

.:. Innovators, 

.:. Earl y adopters, 

.:. Early majority . 

• :. Late majority, and 

.:. Laggards (Rogers, 1995). 

Diffusion is the "process by whi ch an innovation is communicated through certain channels over 

a peliod of time among the members of a social system". An innovation is "an idea, practice, or 

22 



object that is perceived to be new by an indi vidual or other uni t of adoption". "Communication is 

a process in which participants create and share information with one another to reach a mutual 

understandi I1g" (Rogers, 1995:322). 

Diffusion research examines how ideas are spread among groups of people. Diffusion goes 

beyond th e two-step fl ow th eory, cen terin g on the conditi ons that increase or decrease the 

li kelihood that an innovat ion, a new idea, product or practice, will be adopted by members of a 

given culture. In multi -step diffusion , the opinion leader still exerts a large influence on the 

behavior of individuals, called adopters, but there are al so other intermediari es between the 

media and the audience's decision-making. One intermediary is the change agent, someone who 

encourages an opinion leader to adopt or rej ect an innovation (Infante, Rancer, & Womack, 

1997: 577). 

Innovati ons are not adopted by all ind ividuals in a social system at the same time. Instead , they 

tend to adopt in a time sequence, and can be classified into adopter categories based upon how 

long it takes for them to begin using the new idea. Practicall y speaking, it 's very useful for a 

change agent to be ab le to identify which category certain individuals belong to, since the shorl­

term goal of most change agents is to faci litate the adoption of an in novation. Adoption of a new 

idea is caused by human interac tion through interpersonal networks. If the initial adopter of an 

innovation di scusses it with two members of a given social system, and these two become 

adopters who pass the innovati on along to two peers, and so on, the resulting di stribution fo ll ows 

a binomial ex pansion. Expect adopter distributions to follow a bell-shaped curve over time 

(Rogers, 1971). 

Diffusion of Innovations seeks to explain how innovations are taken up in a popUlation. An 

innovation is an idea, behavior, or object that is perceived as new by its audience. Diffusion of 

Innovations offers three valuable insights into the process of social change: What qualiti es make 

an innovation spread. The imporlance of peer-peer conversati ons and peer networks. 

Understanding the needs of different user Segments (Moore, 1999). 

23 



Morri s underlines Lerner and Schramm note that this model deri ves from modernization theory 

of the 1950s and 1960s . "The purpose of communicati on campai gns here is persuading 

individua ls to change th eir behavior by providing them new ideas and in formation". (Lerner, 

1958; Schramm , 1964 cited in Morri s (2003:226) 
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CHAPTER THREE 

RESEARCH METHODOLOGY 

3.1 Introduction 

This study set out to have some considerati on of how an exacting listener of the 1ember radio 

program work and how they intluence the targeted audi ences' behavior. It also set out to 

elaborate the enti re process. Thi s study util izes qualitative methods of data gathering. Taking thi s 

into consideration, it is necessary to di scuss the nature of the methods used and the rational e for 

using them. Th is chapter provides a descripti on of the di fferent methods used to gather data. 

3.2 Methods and Procedures of Data Collection 

1ember radio program's li steners' group have already been formed when this research is 

conducted. Different groups comprising women, men, reli gious leaders, development arm y 

members and health extension workers have been fo rmed. Members li sten to the program and 

hold discussions on issues that are broadcasted. 

Bearing in mind the time and fin ancial constraints, the observations had to be limited to four 

sessions. Since there are both men and women in the li steners' groups (men and women li steners 

share the same listening spot for the discussion stage as well), the researcher did not have to 

select men or women groups. 

The purpose of this paper is to have an understanding on the roles of listeners' group as a tool of 

BCC and it is not to make comparisons or generali zations of any kind. Attempt was made to 

interpret the actions and reactions of audi ences duri ng the li stening sessions using different 

methods. As Babbie and Mouton put it, quali tative researchers always attempt to stud y human 

action fro m the perspective of the soc ial actors themselves (Babbie and Mouton, 200 1 :270). The 

radio listening sessions and di scussions are conducted every Sunday and other calendar day offs. 

Thus, the researcher takes part in four sessions, part icularl y to observe the actions of li steners 
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towards the program to examine how the listeners' group functions. This is believed to be 

sufficient as data was also gathered through Focus Groups and Interviews. 

3.2.1 Participant Observation 

Participant observation is defined as "a qualitative research technique that provides the 

opportunity to study people in real -life situations" (Berger, 2000: 16 1). Participant observation is 

conducted in one of th ese two roles: 

1. Parti cipant as observer, where the researcher participates with the group being 

observed and is a fun ctioning part of the group. As such, the person is an ' in sider' 

enjoying a close understanding of the contex t and the process whi le performing the 

added role of an observer and recorder. 

2. Observer as parti Cipant, in whi ch the observer is a neutral outsider who has been 

given the privilege of participating for the purpose of maki ng observations and 

recording them (Berger, 2000: 162). 

Participant observati on is one of the methods employed in this study to gather data. This method 

was chosen because it is believed to be useful that listeners are observed in their natural settings. 

Jember radio programs li steners are not onl y tuned to but also talked on-the groups formed 

usuall y debate and discuss on the issues that the radio programs present. Hence, what goes on in 

the listening and discussion sessions was thought to be possibly better depicted by the use of 

observation. 

Since the researcher's purpose was not to direct or influence the group di scuss ions bu t to have 

some understanding of how they are conducted, simple observation, which Deacon et al. describe 

as a 'fly on the wall' approach was used where "The observed has no relationship with the 

process or people being observed" (Deacon et al. ,1999:250). Thus, the groups were left to 

exercise their regular tasks. 
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Al though interviewing IS often an effi cient and valid way of understanding someone's 

perspecti ves, accord ing to Maxwell , observati on can enable to draw inferences about this 

perspective that couldn't be obtained by relying exclusively on interview data (Maxwell , 

2005:94). 

An observation check li st was consu lted du ring the observati on to assist the researcher_pay 

attention to importan t actions of the listeners. Notes were taken of noticeable events_during the 

listening and di scussion stages. The researcher tried to put down notes of noticeable events from 

the group li stening and di scussion stages ri ght after completing the task of observation in the 

four sessions. What the researcher considers are important_events and actions during the 

observation are presented in chapter four. 

3.2.2. In-depth interview 

Another data collection techn ique used in thi s research was semi-strucrured face-to-face 

interviews. Semi-structured interviews "are generall y organi zed around a set of predetermined 

open-ended questions, with other questions emerging from the dialogue between interviewer and 

intervieweels (DiCocco-Bloom and Crabtree, 2006: 315). As a data collection technique, the 

semi-structured interview "involves a number of phases, including development of the interview 

guide, conducting the interview, and analyzing the interview data" (Rubin and Rubin , 2005 cited 

in Baumbusch, 20 I 0: 255). Interview is purposive conversation that provides opportunity for 

interviewees to respond in their own terms and through thei r own linguistic structures in so more 

rich and clear manner (Bertrand and Hughes 2005 :74). An interview guide is principally a menu 

of the topics, issues and areas of discussion to be covered, and it gives a direction to the sequence 

of issues to be covered, the nature and extent of prompting and probing, the nature and_use of 

visual or verbal aids and the points at whi ch they should be introduced_during dIe discussion 

(Hansen and et ai, 1998 cited in Hungwe,2006). 

Interview questions were designed in such a way that they cou ld be modifi ed and/or_changed 

depending on the actual encounter in the sessions. In fact, Flick notes that ' in semi-stl1lctured 

interview, the interviewees' viewpoints are more likely to be expressed in a relati vely open 

27 



i11lerview sit uation than in a standard interview or questionn aire ' (Flick, 2002: 229). Bryman, on 

the other hand , contends that the unstI1lctured nature of research questi ons is evidence of the 

concern quali tative research makcs poss ib le for the perspccti ve of those being investi gated 

(Bryman: 1988 :47). 

In this study, al so moderators of the listening groups (housewives, health ex tension workers or 

health center Managers_and other targeted groups) were interviewed to examine the very reason 

for the li steners' groups' role in the targeted audience and behav ioral and health improvements 

experienced throughout their life because of the new information dissemination tools (Yin , 2009: 

107). Therefore, these interviews were intended to gain more insights on the aims and objectives 

of the research as Baumbusch (20 I 0) argues that developing an interview guide is crucial to 

coll ecting data that will address the aims and objecti ves of the study. Accordingly, one of two 

moderators in each kebele, health center director, housewives, others targeted audience was 

in terviewed. 

3.2.3 Focus Group Discussion 

Though focus group method was used since 1940s in other di sciplines, it is in the 1980s that it 

emerged with critical and interpretive media research perspectives as an aurlience research tool 

"to represent their theoretical views about the ways audiences respond to the mass media" 

(Gunter, 2000:42). Bryman (2009:345) defines focus group as it is "a form of group interview in 

wh ich there are several participants lin additi onal to the moderator/; there is an emphasis in the 

questioning on a parti cular fairl y and tightly defined topic, and the access upon interaction within 

the group, and the joint construction of meaning". In thi s study, focus group discussion was used 

as a supplement and vali rli ty checking to interview. Thus, one focus group discussion containing 

ten members and two coordinators are already designed for listeners ' groups in each kebele. 

Deciding on the number of FGDs to conduct and the number of people to form a focus group is a 

crucial issue of thi s meth od. Li vingstone and Lunt (1996: 83) provide a rul e of thumb which is 

th at "for any given category of people discussing a particular topic, there are only so many 

slories to be told" . This view is shared by Holliman (2005: 6) who argues that "as a general 
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principle, researchers shou ld be fl ex ible about their sample size, continuing to sample at least 

until they are confident that cont inued data generation wil l not further inform their analyses". 

That is why, a total of Eight FGDs were conducted for four from four kebeles. The justification 

for thi s is that after three to five FGDs, the subsequent groups had nothing new to say apart from 

merely repeati ng what was sa id in the previous groups, a situation Krueger (1998) describes as 

' theoretical saturation ' . Krueger argues that "in this form of research (focus group), the quality of 

the study is not dependent on the size of the sample. The intent is to achieve 'theoretical 

saturation' , which is akin to redundancy" (Krueger, 1998: 72). Therefore,_although the researcher 

conducted one of two from each kebele_and totally conducted four FGDs at four kebeles listener 

group, the researcher observed that the same ki nd of stories that heard at one kebele li steners' 

group were beinR-repeated thereby compensating for the four FGDs. Tn fact , Krueger (1998: 72) 

recommends_conducting "three or four focus groups for a particular audience and then decide if 

additional groups (or cases) should be added to the study". (The reasons why the researcher 

conducted_on ly fou r FGDs at four kebele will be discussed later in chapter four). It was easy to 

orgal1lze the focus groups since four li steners' group members meet regu larly to listen to 

different rad io programs and thereafter engage in di scussion of the content of the program. 

According to Krueger (1998: 71) "In focus group research, the strategy is to use 'purposeful' 

sampling, whereby the researcher selects_palticipants based on the purpose of the study". That is 

why the researcher purposefully targeted the listeners' groups as focus groups. 

3.3 Sampling Technique 

Purposive sampling is when a researcher chooses specifi c people within the population to use for 

a particular study or research project. Unlike random studies, which deliberately include a 

diverse cross section of ages, backgrounds and cultures, the idea behind purposive sampling is to 

concentrate on people with particular characteristics who will better be able to assist with the 

relevant research. This technique was employed with the li steners ' group, because the group is 

already formed for purpose of di ssemination of information to remote area communities without 

infrastructure. And the researcher, use conveni ence sampling for in·depth-interview from the 

community who get an information from li steners' groups. This form of selection is done based 

on the ease of gaining the statistical data. Rather than gathering a more accurate alTay of data 
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from the populati on, the researcher simply gathers data from people nearby. A researcher mi ght 

go to a nearby mall , or street corner to gather data. 

(hnp:l/www.conven iencesampling. net/). Cited April II 2016 

Domini ck ( 1997) asserts that purposive sampling is often used on the basis of knowledge that is 

not representati ve of the general population. Thus, subjects of the study were selected on the 

basis of specific characteristi cs or qualities in order to exclude those who fail to meet these 

cri teria. Hence, the researcher purposively selected listeni ng group audiences for FGD, listening 

group moderators for interview, and none li stening group for an in-depth-interview using 

conveni ence sampling method close to the area of li steners' group members so that the 

researcher can reach as much as poss ibl e. Pertinent to thi s, four focus group discussants whi ch 

were already formed to rai se the awareness of the society on matern al issues from fo ur kebeles 

were purposively selected. 

30 



Chapter Four 

Presentation And Analysis of Findings 

4.1 Introduction 

In thi s chapter. the major findin gs of the research are presented and analyzed in relation to the 

theoretical heritage informin g them, the methods of study that dug them out as well as the 

conclusions that they point towards. As thi s is an entirely qualitati ve research, interpretation of 

data is also employed. Data gathered through observation are presented separatel y and they are 

touched up on in other parts of the discussion where necessary. The Focus Group Discussion 

(FGD) and interview results are presented under the same heading as most infO/mation gathered 

either way reinforces the other. 

4.2 How listeners' group members organize and impact decision making on maternal 

health issues 

There are eight audience teams in Finote Selam City Jabi Tenane District of West Gojj am Zone 

in Amhara Regional state. The teams are found in four kebeles - Abda Gomma, Mana , 

Agumamit, and Goye Wubeshet. Each kebele has two li steners' groups and there are about eight 

to ten members, li stening to the programs permanentl y. The members are also proportional in 

terms of gender composition. As noted in the previous chapter, four sessions were observed and 

thi s part of the paper presents description of what was observed by the researcher at different 

stages of the listening and di scussion stages of two of the four sessions. A reference of what was 

observed in the other sessions are also provided whenever appropri ate. 

The li steners gather at the kebele compound on Sundays. The li stening post is an open area and 

is more or less quiet as there is no noise interference. During the observati on, the researcher 

recorded in a diary what was going on while members li sten to ' Jember' radio - the content of 

the program , what club members were doing, what happened after li stening to a particular 
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program, the discussions that followed and the decisions that were taken. Therefore, through 

observation, the researcher had an accou nt of the activit ies that fol lows the li stening sessions 

which incl udes implementati on of decisions and the impacts the decisions bring about to 

improve communal empowerment in terms maternal mortality. 

Lewis and Booth ( 1989: 170) observe that in developing countries " the lack of receivers means 

that group li stening is the norm, and an oral culture which favors debate makes the 

forum/discussion approach especiall y suited in the region" . The RLCs of "l ember" radio 

program were also established with this fact in mind as previously di scussed. When club 

members meet to listen to a particular radio program, they then discuss the content of the 

program and decide how the information appli es to them. Then, they can go ahead to use the 

information in their daily activities such as farming, coffee ceremony, meetings, churches 

services as well as other acti vities. This is done with the understanding that by di scussing 

program contents, "people may come to understand elements of their situation whi ch they had 

not appreciated before" (Held, 2006: 237). 

When it is time for a particular program, club members gather in one place, for example, in a 

classroom block, under a tree or at the office of kebele officials, and the radio set is placed in the 

middle. When the program starts, all members of the club li sten attentively to the message 

contained. While listening, some club members take notes on what they are listening to. The 

notes are used as reference points during the discussion, which follows after listening and also 

when the members of the club would like to use the in formation. 

After li stening to the program, the facilitator plays the role described by Manyozo (2012) as 

'participant-faci li tator'. In this role, the HEW leads the di scussion and motivates members to 

express their opinions on the program and what Jessons they have learnt to deal with their 

common problems. According to White (2009) among organized groups of farmers , the preferred 

method of communication is not the lecture meth od by a professional representative or expert. It 

is rather appropriate to have "a discussion among the members led by a local leader or an outside 

catalyst with some skills in group animation in wh ich members define their problems, exchange 

the information they have avail able, and come to some consensus on what information they think 

would be most useful for them at the moment" (White, 2009: 15). Below is one description of 

what happens when club members meet: 
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Wh enever we meet as a club, we listen. to {he day's program. We then. discuss holV we 

have underslOod il. Thereafler, we encourage each olher based on Ihe program conlenl, 

and Ihal whalever we have heard on Ihe radio, we should be applying il in our homes 10 

lesl Ihe resulls. For illslance, we heard aboul blood dOllalion. In my case, before Ihe 

Jember program slarled, 1 did 1101 kllow Ihal il was possible 10 Irons fer bloodfrOlIl persall 

10 person. Eulnow, I acquired Ihe understallding abolll Ihe issue. 1 gOllimiled knolvledge 

aboul Ihe issue, bUI now I acquired adequale responses 10 my queslions from Ihe 

program. Therefore, blood dOllalion rescues mOlhers from dealh during pregnancy. From 

now on, 1 would be willing 10 donale afler 1 gel lesled. Because saving Ihe lives of 

mOlhers is invaluable (CD2, FCD 2,2 May 2016). 

Thi s emphasizes the importance of interpersonal influence in deci sion-making. According to 

Inagaki (2007: 35) "when measured alone a mass med ia message may have negligible direct 

impacts, but the same message can have significantly greater impacts when mediated throu gh 

other channels of communication, such as interpersonal com_munication and group 

communication". As such, RLGs provide opportunities for club members to discuss issues and 

through interpersonal influence, encourage one another to adopt new knowledge to reduce 

maternal mortality through blood donation during delivery. Poor people in rural areas, quickly 

jump at any oppornmity that promises them better life than the one they are currently living. It 

has been argued that, "while the community leader movement is worldwide, its resonance is 

most felt in places where the world's most vulnerable people eke out precarious livelihoods in a 

bid to escape poverty" (da Costa, 2012, 138). For example, in the study of RLCs in different 

Kebeles of Finote Selam City, the research er found out that, RLGs has been playing a rol e to 

build a culture of open discussion, which was taboo before th eir movement in that community, 

like birth spacing, breastfeeding, delivery in health center, morning sickness and other issues 

related to maternal health. And Banda argues RLGs has a great role to li ft up the status of the 

community. "Many members of the clubs viewed themselves as an entity of solidarity, bound 

together in their desire to extricate themselves from the effects of poverty on their communities" 

(Banda, 2007: 141). 

The researcher observed that there were four groups withi n a group of listeners. Some of the 

li steners discussed other topics whi ch are not related to the particular session , which the 
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researcher did not understand why. Finally, other members intenupted the guy who was 

diverting the issue by raising ideas related to maternal health, an issue of the previous session 

and not related to that particular day's topic. As a result, after the end of the listening session, the 

researcher asked facilitator why it happened. And he responded as follows: 

Repetitive questions have the same title, but their content differs. However, when they are told 

about pre-natal issues, they got bored. Hence, it is necessary to find a way to make demarcation 

between different sessions of the program. (MF 1, HE F1 May 5,1016, Finote Selam, Mankusa). 

Fig.1. Radio Listeners' group, Mankussa Deguma kebele group tuning to a radio program 

Photo by Researcher 
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4.3 What Listeners' group got from the program and how they impact the society? 

The regular li steners said that the program deals with their social challenges related to cultural 

issues, which they found out to be important. Some even mentioned specific program segments 

which attracted their attentions, such as programs dealing with morning sick behavior and 

bleeding du rin g del ivery at health center. Most of the di scussants said that after listening to the 

program which dealt with pregnancy and related issues, they change their opinion towards 

women who are in that kind of situation as a n0I111al and natural process . Some of them 

witnessed that the program helped them to develop better understanding of the issues. One of the 

discussant said: 

In our community, most mothers deliver at home. My wife passed away as there was much 

bleeding during delivery and the awareness of the society was very low. I am currently 

raising my two chil dren alune. Whenever I hear the audiences discuss the issue of bleeding 

during deli very, I reminisce the cause of my wife's death. Now, I came to know what safe 

deli very mean durin g my time as member of li steners' group. So, we have to struggle to 

change everyone like us. (GDl ,FGD4) 

Diffusion of innovation theory predicts that media as well as interpersonal contacts provide 

information and influence opinion and judgment. Studying how innovation occurs, E.M. Rogers 

(1995) argued that it consists of four stages: invention , diffusion (or communication) through the 

social system, time and consequences. The information flows through networks. The nature of 

networks and the roles opinion leaders play in them determine the likelihood that the innovation 

will be adopted. The group listening and discussion strategy, according to Moemeka, is based on 

the conviction that rural community development must essentiall y be the duty of the rural people 

themselves and should not be dropped on them from above. "The built-in locali zed di scussions 

and deci sions ensure that people are put in a position in wh ich they can be the subject and object 

of their own development. " (Moemeka, 1994: 130) 

Behavior change is a research-based consultative process for addressing knowledge, attitudes 

and practices. It provides relevant information and motivation through well-defined strategies, 
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using a mix of media channels and participatory methods. Behavior change strategies focus on 

the individual as a locus of change (UNICEF, June 2015). 

Attitude is sometimes understood as a 'fixed way' of thinking. Scholl (2002) defmes attitude as 

the mental 'pre-disposition' of taking a certain action towards certain objects, people or 

institutions, which is expressed by evaluating that particular entity with some degree of favor 

(Scholl, 2002). 

Ajzen (1988) also defines attitude as a favorable or unfavorable response to an event, a person, 

an institution or an object, having an evaluative nature that can change rapidly with the change of 

events and the availability of new information. Mass media messages are said to shape, 

reinforce, or challenge people's attitudes towards certain beliefs through campaigns (Watson and 

Hill, 1997). 

A listeners' club is driven by common values and goals. The project is not centered on the radio, 

but on the community. These clubs are citizens' groups that enable members to share their 

concerns and needs, to obtain certain information that would otherwise be inaccessible and 

undertake constructive initiatives together (FAO, August 2011) 

Fig.2. Photo by researcher Guay Webeshet Listeners' Group on Discussion 
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4.4 Proximity of the issues raised ill the program to real life 

In the FGD, respondents were asked whether the issues entertained in the program are closely 

related with their own personal life or the social condition in their sUlToundings. Answeling this 

questi on, different di scussants shared their experiences. One person (discussant) fro m Mana 

Weste Gulte said that programs which dealt with bleeding during delivery are important in 

bringing impact on the community. 

Back in the days, I didn 't like to take my wife to a health cen.ter, because it is /l ot 

comfortable for me to show up my wife to others. It is also the belief of every husband. 

It 's forbidden in my society. Our mothers delivered at home, so what is new today? No 

one could prevent death. We always challenge the issue based on our own cultural beliefs 

and understandings. It is not only my problem. The perception is the same in the village. 

Yet, l ember discusses our problems in detail and that is why I change my altitude and 

started to take my wife to a health center while she was pregnant of our f ourth child. 

(GD2, FGD2, Mana Weste Gult May 08:2016). 

There is an assumption that effect of media products may not be successful by simply increasing 

the fl ow of messages, with the assumption that a message will directly influence audience 

perception (Windahl S. 1992). Messages are said to have direct relation to the lives of the target 

audience, so that they can easily identify themselves with it. The survey result shows that certain 

issues have impacts on the audience. Respondents said that those issues have direct relations 

with the reality they live in . 

Discussants also mentioned that that programs dealing with blood don ation also contribute to 

safe delivery. One elderly discussant said that previously people suffer too much because of 

maternal health problems emanates from traditional practices. But now the perception is changed 

towards maternal health, 'as l ember took the initiati ve and entertained our typical problem from 

wh ich we learnt a lot. ' 

Other di scussants also said th at li stening to the program helps them relate the issues to the reality 

they li ve in . They added, for example, programs dealing with breast feeding and vaccination and 
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4.4 Proximity of the issues raised in the program to real life 

In the FGD, respondents were asked whether the issues entertained in the program are closely 

related with their own personal li fe or the social condition in their sUlToundings. Answering thi s 

question, different discussants shared their experi ences. One person (discussant) from Mana 

Weste Gulte said that programs whi ch dealt with bleeding during delivery are important in 

bringing impact on lhe cOlllmunity. 

Back in Ihe days, I didn'l like 10 IlIke my wife 10 a heallh cenler, because il is 11 0 1 

comfortable for me 10 show up my wife to olhers. It is also Ihe belief of evelY husband. 

It's fo rbidden in my society. Our mOlhers delivered al home, so whal is new today'> No 

one could prevent death. We always challenge the issue based on our own cultural beliefs 

and understandings. It is 1101 only Illy problem. The perception is Ihe same in Ihe village. 

Yel, Jelllber discusses oll r problems in detail and Ihat is why I change lI1y altill/de, and 

slarted to lake Illy wife 10 a heallh center while she lVas pregnant of our fourth child. 

(GD2, FGD2, Mana Weste Gull May 08:2016). 

There is an assumption that effect of media products may not be successful by simply increasing 

the fl ow of messages, with the assumption that a message will directly in fl uence audience . 

perception (Windahl S. 1992). Messages are said to have direct relation to the lives of the target 

audience, so that they can easil y identify themselves wi th it. The survey result shows that certai n 

issues have impacts on the audience. Respondents said that those issues have direct relations 

with the reality th ey live in . 

, 
Discussants also mentioned that that programs dealing with blood donation also contribute to 

safe delivery. One elderly discussant said that previously people suffer too much because of 

matern al health problems emanates from traditional practi ces. But now the perception is changed 

towards maternal health, 'as l ember took the in itiative and entertai ned our typical problem fro m 

which we learnt a lot.' 

Other discussants also said that li steni ng to the program helps them relate the issues to the reality 

they live in. They added, for example, programs dealing with breast feeding and vacci nation and 
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• 

addressed the real problem of the community. All our practice come about du e to lack of 
awareness regardin g the issue (GOI /FG06, G0 2/FG02,7, G04/FG04,4) . As the researcher 
mentioned earli er in Chapter Two about the role of the medi a in changing or pos iti vely 
influencing social norms in support of long-term, sustainabl e behaviour change at the population 
level, fostering long-term, nonnati ve shi fts in behaviour, increasing the practi ce of healthy 
behaviours to give a chance for th e community to compare their practices with the reality . 

. . . radio has been used to encourage positi ve individual behavior change and constructive social 
cbange throu gh fonnal lessons or didacti c lectures deli vered by renowned scholars and 
authorities," (Fossard, 1996:2). What motivated the use of radi o as a pedagogic and educational 
too l were its perceived strengths as outlined by Fossard (1996:7). 

Rubin (1990) supporting thi s argument states that the media message intended to persuade 
audience La do something, or behave ill a certain manner, or on the other hand, reinforce ex isting 
attitudes, because media contents are usuall y not necessary or sufficient cause of audi ence 
effects, because, media message is one source of influence in social and psychological 
environment. 

4.5 What listeners do with the information they gain? 

Most of FGOs' stated that the trend of going to health centers either for delivery, preventive or 
follow up services is improving after becoming members of the group. Because of the practical 
changes they bring about and the training they give to their neighbors during social meeting, the 
perceptions about maternal health is changing (G04IFG04,4),(GD3IFG03,3) 
,(GO IIFG04),(GD2IFG02,2), (GO llFGO 4). 

• I used 10 give th em [community members] coun.seling service. I comnllln;cale with them 
and since I acquired b lOwledge about the issue f rom the program, they started to believe 
me. 1 used to be like them. But 1 am changed as I have learnt something f rom th e 
program. Sin ce I am older, they give me respect and do not oppose me when I teach 
Ihem. I am good 0 1 making reconciliation. I am a farme r and in addition, 1 also serve ill 
Ihe church. We have changed the behavior of members who are lll1der my supervision. I 
tell Ihem Ihell Ihe lime has passed when we used to engage in harmf ul tradilional 
practices (GD4IFGD4,5 Goy webeshete May 4,2016). 
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Most people form their opinions under the influence of opi nion leaders, who in turn are 

intluenced by th e mass media. So, accordin g to thi s, ideas now from mass med ia to op inion 

leaders, and from them to a wi der popul ation. Gabri el ( 1994: 323) noted, from this it sounds 

logical to conclude th at the program helps assure to give knowledge for the entire li steners ' 

groups. 

Discussant (GD3/FGD 3,3) (GD4/ FGD,4,S) , (GDI/FGD2) said that they improve their practi ce 

and end in various behavioral changes regarding maternal health in their li ves because of l ember, 

And most of them decide to change their attitudes and practices, regrettin g thei r previous 

perceptions. Such kinds of decision making by opinion leaders have played a key role to change 

the behavior and practice of others who follow the leaders, Scholars, also argue that the rol e of 

opi ni on leaders is more influential than mainstream media, 

Generally, interpersonal communication is considered more effective III inducing attitude and 

behavior changes, that it is al so true that two media are better than one in achievi ng desired 

objectives (Rogers et ai, 1977 in Moemeka, 1994), Moemeka also emphasizes that the 

amalgamation of mass and interpersonal communication can help eliminate the limitation of each 

whi le improving on the strength (Moemeka 1994:62), One di scussant hammer those ideas as 

fo llows: 

My children have nol received breastfeeding for 24 hours. There are 30 persons under 

me, Tn the past, T used to follow the tradition and was not open for change, When my wife 

was about to deliver, there was much bleeding and we were shouting and kicking at a 

material IVhich had a disturbing noise wilh the belief that [The bad spirit] would be 

dislurbed, BUlnow, 1 accepl Ihal women can be saved if Ihey receive blood {donalion] in 

Ihe clinic, Because, previously women could die due 10 lack of blood, T regreued our 

previous practice and now T am sharing the knowledge T acquired to compensate 

yesterday (GD/FGD5 Mankusa), 

The actions of discussants go in line with what Moemeka's belief that the follow-up of a radio 

message with locali zed di scus sion and decision ensures positive commitment to agreed-upon 

decisions and subsequentl y to social change, "The combination of a message carri ed to many 
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groups by a mass medium like radio, then localized by di scussion in small groups and guided to 

a grou p decision conforms closely to ex isting theories of communi cation and social change 

(McAnany, 1973 in Mocmeka, 1994: 130). 

As Mocmka underlines, membership in the group helps to ex pose the participants to informa ti on 

important to the rural communities , and thi s turns slIch individuals into opinion leaders whose 

views would tend to be res pected in the community. Thus, according to Moemeka, one of the 

mai n benefits of group sessions like the one formed in Finote Selam for l ember radio program is 

the effect they have on non-parti cipants as a result of thei r impacts on participants (Moemka, 

1987). 

What members belongi ng to the listeners' groups do by impart ing the information they gain from 

the radi o programs to those not attendin g the sessions could be an instance of the ' two step fl ow 

of influence ' in which " ideas often flow from rad io and print to opin ion leaders and from these to 

less active sections of the popu lati on" (Lazarsfeld et a\. , 1944 in Servaes 1999:23). Accordin g to 

Servaes, the general conclusion of this line of thought is that mass communication is less likely 

than personal influence to have a direct effect on social behavior. 

4.6 The important role of listeners ' group to build open discussions 

The di scussants made clear that the group discussions are important part of the whole process of 

the radio program. In the same manner, everyone can have many matters clarified and dec isions 

reached on importan t points. In the words of one discussant, the group di scussion is an arena 

where li steners benefi t much from (GDIFGD 3,7 Agomamit May 5,2016) . 

The group discussion enables me to have things clarified. The facili tators help us ill that 

regard and we also learn from one allother. If you tUlle to such a program alone, you will 

not have that challce. (GDIFGD2.6 Mana weste gult May 4,2016) 

The actions of discussants go in line with Moemeka's belief that the foll ow-up of a radio 

message with locali zed di scussion and decision ensures positi ve commitment to agreed-upon 

decisions and subsequently to soc ial change. "The combination of a message carried to many 

groups by a mass medium like radio, then localized by discusision in small groups and guided to 

a group decision conforms closely to ex isting theori es of communication and social change 
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(McAnany, 1973 in Moemeka, 1994: 130). One of the discussant's experience prove what 

Moemeka said as follows: 

We came frOIl1 diffe renl age groups. If you look 01 me, I am old bUI I 0111 a member of 

lisleners ' group. Bul because of my age, I can 'I grasp and undersland Ihe whole conlenl 

of Ihe prograll1 during Ihe Iislening session. BUI Ihe fo rum is serving as a slage for 

facililators 10 clarify the issue 10 listeners Gild achieve the main obj ectives. Besides, ill 

groups, parlicipanls lake Ihe conleJl/s seriously alld have Ihe chalice 10 have debale on 

Ihe issues. (MI:), May 7,2007 Mankusa Degma}. 

4.7 Listeners' Group as a medium 

Morris states that the mass media are important in spreading awareness of new possibi li ties and 

practi ces, but at the stage where decisions are being made ; personal communication is far more 

likely to be in fl uenti al (Mon'is 2003). As Morris say different respondents such as 

(AT:6,MWI:4 ,GI: I O,MOT: 13), who ore relatives of li steners' group support thi s idea. One woman 

respondent said: 

She is my granddaugiller. I slarled 10 lake care of her when her 1110111 passed away. My daughler 

had 1101 received pre,"alal care (II heallh cenler during her pregnallcy. As per Ihe wlillre of our 

area, if a mOlher experiellces labor, the relatives surround her, holding hal slolle and saying 

Marry repeatedly LlllIil the child is born safely. Porridge would be prepared for the visilors. 

Accordingly, during Ihe peljormance of this ceremony, my daughter became weak and 

unconscious during delivery. In our cullure, when we face birth defects during delivery, a bullel 

would be shot in Ihe air. We call il "Serakiyan Mot ". When a 1I10lher faces such sill/alion, it is 

believed culillrally Ihal il is caused by bad spiril. So, Ihe men shoot their guns to frighlen and get 

rid of Ihe spiril from the Inolher and hence free her soul. So, we did it, bUI I could nol save my 

lovely daughter. I 0111 raising my grandchild. By now, our neighbors have got Ihe awareness 

abOUI Ihe Issue and are sharing Iheir knowledge. The awareness of the people has now 

improved. Now as you saw, I am also Ireating my child in law in lI1y house. Because I have Ihe 

knowledge aboUi whal all1 doing for infanl. Wh en I all1 aware of my second daughler in law's 

pregnallcy, I confrollilhe people arolllld her alld discouraged her 10 go to a heallh cellier. Theil, 

she gave binh safely al a heallh celller wilh full of my supporl. Ii has beell ) 8 days since she has 
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delivered. I {1I1l ICIkillg care of her, thanks to health developmen t workers (A T: 7 Agomam.it, 

Tebelma Got, May 07,20 16). 

Waisbord stresses th e fac t that the media have powerful effec t onl y indirectly, by stim ulat in g 

peer communi cation and makin g it possible for messages to enter social networks and beco me 

pan of everyday in teraction whi ch makes the blend of med ia and group discussion evidenced in 

the Jember radio program di scussion is more important. Interpersonal communi cation, according 

to W aisbord, is fundamental in persuading people aboUl spec ific beli efs and practices. 

(Waisbord, 2005:8 1) 

Accordi ng to Moemeka (1985: 181) in rura l development activities, the medi a of mass 

communication can hardly operate successfull y alone. They need the support of interpersonal 

channels of co mmuni cati on. 

Although Rogers states that it is held that interpersonal communi cation generall y is considered 

more effecti ve ill inducing attimde and behavior changes, he concedes that it is also true thaltwo 

media are better than one in achieving desired objecti ves (Rogers et ai , 1977 cited in Moemeka, 

1994). Moemeka also emph asizes that the amalgamation of mass and interpersonal 

communi cation can help eliminate the limitation of each while improving on the strength 

(Moemeka 1994:62). 

Waisbord agrees that interpersonal communi cation and multimedia ac ti vities should be 

combined and add that because social learning and decision-making are not limited to the 

consideration of medi a messages but also involve li stening and exchan ging op inions with a 

number of different sources, interventi ons cann ot solely res Oft to th e mass media (W aisbord, 

2005). 
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Fig.3. Radio Listers' group, Mana Weste Gulte FGDs between listeners 

Photo by community member 

4.8 The Role of Facilitators in Listeners' Group 

The facilitators, who are responsible for several roles along the different lines of the listening and 

discussion stages, were found to be an integral part of the listeners' group strategy. Interview 

was conducted with four of them. They are community-based health workers who are, 

theoretically, trained for a year and paid to provide primary healthcare in areas of the country 

where access is limited. This includes antenatal care as well as information about clean and safe 

delivery including encouraging families to plan for delivery in a facility. On average, there is one 

----I¥IEW-ror-every-SO()-horrseh·old~he__youtJrweye-given-th-elole-or-a-fa"C"llitatorby-taking-th-ei;.,.-r----

interest in literature and school performance into consideration 

(http://www.countdown2015mnch.org/country-profiles/ethiopia Accessed 20.4.2016). 
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The faci li tators have the task of maki ng sure group members attend regularly. Besides, they 

check the radio set is brought (since the radio sets used for the Sunday sess ions are always in the 

hands of some selected li steners) and fine-tuned for convenient listening. Perh aps one of their 

demanding tasks is that of coordin at ing the group di scussion stages (MF I, HE:], I). 

GW3, HEF3: We have been given a manual which state what we are supposed to do before, 

during alld after the radio programs. We make sure that listeners are seated in circles fo r 

convenient listening. After listening we encourage discussion and collect information. 

MWF5, HEF5: For illstallce, a certain. 1V0rd could prove hard to grasp to the audience. We 

assist in explaining such difficult terms. The facilitators are better suited to tell about the 

participation of group members and following is how they rated the level of participation of 

group members. 

ATF7 ,HEF7 Those who can wrile take notes. Others actively participale and answer to question 

even (f they may nol use the right words. Most arrive a1 the meeting spot on lime and at limes, 

even if unexpected rain interrupts the discussions, all Slay around in {he hope it would subside. 

We have to be there to all facilital ion. 

Regarding the facilitators, the Coordin ator of the Listener Programs for BBC Media Acti on in 

Amhara regional State, asserted that "most of the time, we give traini ngs for coordi nators in each 

team as health extension professional. There are two teams in each kebele. We provide trainings 

to improve the ability to handle discuss ions and give response as well as other re lated questions. 

We also calTY out monitoring activi ties monthl y." (BBC:I2 May, 8, 20 16 Bahirdar) 

The facilitators act as li aisons between some group members who are illiterate and the radio 

program producer. They gather comments from members and then send it back to the regional 

coordinator of the li steners' group. As Moemka notes, the sending of reports and messages 

provides the vital feedback which is often missing in mass medi a activiti es. 

Although Waisbord (2005) state that, interpersonal communicati on and multimedi a ac ti vi ti es 

should be combined because social learning and decision-making are not limited to the 

consideration of media messages but also invo lve li sten ing and exchangi ng opinions with a 
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The facili tators have the task of making sure group members a[[end regu larly. Besides, they 

check the radi o set is brought (si nce the radio sets used for the Sunday sessions are always in the 

hands of some selected li steners) and fine- tuned fo r conveni ent listening. Perhaps one of their 

demanding tasks is that of coord inating the group discussion stages (MF I, HE:I, I ). 

GW3, R EF3: We have been given a lI1anllal which state what we are supposed to do before, 

during alld after the radio programs. We make sure that listeners are seated ill. circles for 

cOll venient listenin.g . After listening we encourage discussion and collect information. 

MWF5, HEF5: For instance, a certain lVord could prove hard to grasp to the audience. We 

assist in explaining such difficult terms. The facilitators are beller suited to tell about the 

participation of group members and following is how they rated the level of participation of 

group members. 

ATF7 ,REF7 Those who can write take notes. Others actively participate and answer to question 

even ~f they may 1101 use Ihe right words. Most arrive al the meeting spOI on time and al times, 

even if unexpected rain interrupts the discussions, all stay around in the hope it would subside. 

We have to be there to all facilita tion. 

Regarding the facilitators, the Coordin ator of the Li stener Programs for BBC Media Action in 

Amhara regional State, asserted that "most of the time, we give tra,inings for coordinalOrs in each 

team as health ex tension professional. There are two teams in each kebele. We provide trainings 

to improve the ability to handle discussions and give response as well as other related questions. 

We also carry out monitoring activities monthl y." (BBC:I2 May, 8, 20 16 Bahirdar) 

The facilitators act as liaisons between some group members who are illiterate and the radio 

program producer. They gather comments from members and then send it back to the regional 

coordinator of the li steners' group. As Moemka notes, the sending of reports and messages 

provides the vital feedback which is often miss ing in mass media activiti es. 

Although Waisbord (2005) state that, interpersonal communication and multimedia activiti es 

shou ld be combined because social leaming and decision-making are not limited to the 

consideration of medi a messages but also involve li stening and exchangi ng opi ni ons with a 
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number of different sources, interventions cannot solely resort to the mass med ia (ci ted by 

Ephrem Melaku 2007: 39). 

4.9 Attitudes of HEWs (Facilitators) towards listeners ' group 

In Ethiopia, tbe government has introduced th e Health Extension Program, which is a free 

primary health care package with four strands: di sease prevention and control, family health, 

hygiene and environmental sanitation and health education and communication. And l ember 

li steners' group links with these structures. As the researcher observed in Finote Selam city, they 

are working together to improve matern al health issues in their cOlnmunity as a listeners' group. 

The researcher interview HEWs to evaluate the role of listeners' groups, to deliver their ai m 

through the community. One HEWs said the following in this regard: 

Today, we gal partners with whom we discllss our issues. Previollsly, some mothers used 10 say 

,hal they have works 10 do al home whell they have 10 come for vaccination. Now days, members 

of Ihe audience hold talks wilh Ihe leaders of Ihe development aboul the advalltages of taking 

vaccillation. Hence, the condilion has helped 10 change the attitude of stubborn people. We can 

know Ihis after knowing who sent the pregnanl and why Ihey come 10 us. Wh en they starled 

mobilization at the vacdnalion center, the number has been increased. The number of 

professionals that was only Iwo previously is now increased. (GW3,HEF:13 May,8, 2016 Goy 

webeshet) 

The opinion leaders implement whal Ihey tell others 10 do. They have Ihe capacity to convince 

olhers. They have acceptance among the people. They have women deve/opmelll team members. 

They halle been selected for audience team. After 29 days, as of the slarling of the monlh: Ihe 

pregnanl shall come 10 take part in awareness crealion conference. She shall bring the child for 

vaccination. She calls Alllbulallce at the time of laboring so that she shall be taken to the health 

celller ill Ihe area. SOllie pregllant women confirm Ihal Ihey are following Iheir condilion based 

onlhe appoilllmelll dales. (MF2, HEF:12 May 8,2016, Mankusa) 

We used 10 face difficullies when Ambulance are called al Ihe same dale and lime. However, Ihe 

presence of developmenlleam melllbers could enable the people 10 ulilize lradilional Ambulance. 
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It has solved future problem. They get an information about how to make it, from lember radio 

program and then they make it. If the delivering date comes before expected time, and the 

woman had to come to the health center in advance, and she faces labor on the way to the 

center, the team in the village will bring her to the heath station. (ATF8 HEF:18 May,62016, 

Agomamit, Tebelema) 

FigA. Photo by researcher Traditional Ambulance Mana Weste Gult prepared by Listeners ' 

Different results have been registered in villages with and without listeners' group. In the areas 

where there are listeners' group members, they bring mothers to the health centers and the 

situation offamily planning and pregnancy follow up is interesting and good for our work. It was 

difficult to make each pregnant woman living in wide area have access to the two professionals 

found in one kebele. The probability for us to know the situation fully is limited. But now, as 
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there are listeners' group, lIIe got power to do so. (MWF7,HEF: 16 May 8, 2016, Malla weste 

Gult) 

The lislellers' group acquire knowledge from l ember radio program. They teach the comlll1l11ity 

what they have leamed. They bring mothers and children to get health care service. They send 

them to us. We, on our part, provide support for the maintenance of roads to make it easier for 

mothers to come to the health center. The residents also participate in this process by spending 

from their pockets. 111 my cluster, there are three health posts alld the situation is beller than ill 

olher areas. The prenatal service is improvillg from lime 10 tillle. The l ember radio audience 

team is contributing towards the fulfilment of the strategies of Ihe governmel1l. As Ihey have a 

key role 10 play medical professionals were invited 10 come and be parI of it. COllllnunity 

members say they used 10 give birth at home and they starled to allend Ihe health cenler being 

mOlivaled by someone in Iheir neighborhood. It was not only the distance of the heallh center, 

hut the cultural had significallt impact in reducing the number of health center allendees. The 

contriblllion of audience team could increase the participation of mothers. 

(HEM:AT: 12, Agol11amittebelma May 6,2016) 

The researcher conducts interviews in each kebele were conducted on a face-to-face basis at 

locations that were convenient for participants and the researcher. During these interviews, the 

researcher got info rmation from the interviewee about what the facilitator said above concerni ng 

the li steners' club like, (MI:4,A T:7 ,GI: II ,MOl: 14) one of those said as follows: 

Previously, I gave birth to two children at home with the help of traditional practices. Whenever 

I think about health cellter, it makes me feel sick. At that time, I used 10 hide myselffrom healTh 

extension worker. Wh enever they come home to talk to me about this cOlldition, 1 refrain. Now, 

since the audiences talk to me at ''Edir'' and church services, then 1 used to challenge them. But 

through time, my capacity gets weaker because I have always perception but they have 

knowledge & again they are respected in our community meet them now & then, and by my third 

child I g ive birth at health canter, and Illy child gets vaccination and I followed medical 

treatment. Even now I believe in birth spacing. If l11y husband agrees, I have a plan to take 

contraceptive. (MDl :15 Mankusa, May 7, 2016). 
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In jember program listeners' group and their community build trust to live as neighbours. Arndt 

(1967:3) is defmed as oral, person to person communication between a receiver and a 

communicator who the receiver perceives as non-commercial concerning a brand, a product or a 

service. At fust WOM occurred mostly among neighbours exchanging news regarding the 

offerings of neighbourhood stores. In, Katz and lazarsfeld (1955:37) found that WOM was seven 

times effective that newspaper and magazine adevertizing, four times effective than personal 

selling, and twice as effective as radio advertising in influencing consumers in a phase of brand 

switching. As a facilitator of each group, HEWs believes and observe there is a huge difference 

between them and listener group trust and contact time reputation, that is why they are 

confortable to get a support who knows the targeted groups in detail live in each part of the 

village. (MF1,HEF:l, GWFR,HEF:I4, MWF6,HEF:I6, ATF7,HEF:I7) 

Fig.5. Photo by community members, Agomamit Interview with Facilitator. 
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4.10 Effect of "Jember" on listeners 

There is an assumption that effect of media products may not be successful by simpl y increasing 

th e flow of messages, with the assumption that a message wi ll directly influence audience 

perception (Windahl & Signitzer, 1992). Messages are said to have direct relati on to the li ves of 

the target audi ence, so that they can eas ily identify themselves with it. 

The survey result shows that certain issues have impacts on the surrounding community of 

li steners' group . Respondents said that it first tends to change their practices. Because most of 

th e Jemebr program issues are related to their previous wrong practices . Issues such as prenatal 

care, infant care, vaccination and pregnancy process were mentioned to be directl y related to 

their previous practices. As a result, they say that their awareness on the issues is raised and 

some witnessed change of attitudes towards safe deli very and reproductive health . Others said 

that they managed to gain knowledge on some proper practi ces to man age ch ild care after 

breastfeeding seasons that the chi ldren must receive additional foods for their brain development. 

Conversely, some neighborhoods who live around li steners' group also mentioned that they can 

learn more from li velihood. The opinion leader who has firsthand information about the issues 

under discussion and willing to share their experiences in the meeting sessions of the 

community. It 's more helpful to them than the opinions of experts invited the health center or 

HEW program. Most di scussants said working in formal session quite often because their 

relationship matter before the program and informed informally with day to day practices. One 

of the interviewee said: 

I have given birth to eight children, even though the health extension workers told me that it was 

1I0t advisable. Five ofthell1 are alive butt"ree of them have passed away during delivery. Due to 

th is reason, I faced Uterus removal. However, the development team in that area like my parellls 

visited me in the place where I was resting after being ill. I also stiffer when I hear the stOlY of 

others who lost their children because of lack of awareness raising education. Then after, I 

apologized tile health extensioll workers, thinking that I made a mistake. Now, My health has 

been recovered as I have go/ medica /ion , thank you for them now and then. In previolls lime, am 

1I0t comfortable to take off my close in fron t of a stranger. But no\V the listeners' help lIIe to 
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4.10 Effect of "lember" on listeners 

There is an assumption that effect of media products may not be successful by simpl y ill creasing 

the flow of messages, with the assumption that a message will directly influence audience 

perception (Windahl & Signitzer, 1992). Messages are said to have direct relation to the lives of 

the target audience, so that they can easily identify themselves with it. 

The survey result shows that certain issues have impacts on the sUlTounding community of 

listeners ' group. Respondents said that it first tends to change their practices. Because most of 

the Iemebr program issues are related to their previous wrong practices. Issues such as prenatal 

cale, infant care, vaccination and pregnancy process were mentioned to be directly related to 

their previous practices. As a result, they say that their awareness on the issues is raised and 

some witnessed change of attitudes towards safe delivery and reproductive health. Others said 

that they managed to gain knowledge on some proper practices to manage child care after 

breastfeeding seasons that the children must receive additional foods for their brain development. 

Conversely, some neighborhoods who li ve around listeners' group al so mentioned that they can 

Ieam more from livelihood. The opinion leader who has firsthand information about the issues 

under discussion and willing to share their experiences in the meeting sessions of the 

community. It ' s more helpful to them than the opinions of experts invited the health center or 

HEW program. Most di scussants said working in formal session quite often because their 

relationship matter before the prog~am and informed informally with day to day practices. One 

of the interviewee said: , 

I have given birth to eighl children, evenlhough The healTh exTension workers Told me Tha i il was 

lIoT advisable. Five of Them are alive bUT three of them have passed away during delivery. Due to 

this reaSOI1, I faced UTerus removal. However, the development team ill thar area like my parents 

visited me in the place where I was resting after being ill. I also suffer when I hear the story of 

olhers who losT their children because of lack of awareness raising education. Then afTer, I 

apologized The healTh eXTension workers, thinking That I made a mistake. Now, My healTh has 

been recovered as I have got medication, Ihank you for them now and (hen. In previous time, am. 

110T comfortable to Take off my close in fronT of a sTranger. Bllt now The listeners' help lIIe to 
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accepl my /lalllre. They lold 111e Ihal il is nol somelhing 10 be ashamed of They made me 10 

observe Ihe cleanness of Ihe delivery place. Now 1 can influence olhers. ThaI is why 1 voluntarily 

join Ihe lisleners group. (MI:4 May 8,2016 Man kllsa) 

The argument by Lazarsfeld ( 1955: 2) brought a new understanding of the 'effect' as one section 

of tbe total ex perience of a society. Thi s shifted the understanding of the audi ence from an 

individual to a member of a group and stressed the importance of interpersonal communication 

in the relationship between media and audience (Newbold , 1995). In addition , the indirect effect 

of mass com munication has proven to be more effective by encouraging interpersonal 

communication (Bryant, 1994). However, there is a tendency of the message to be di storted in 

the process of selecting and fi ltering. Nevertheless, it is argued that selected message is more 

li kely to be relevant to the receiver and more li kely to bring about an effect in retum (Petty and 

Priester, 1994). 

What members belonging to the listeners' groups do by di sseminating the information they gai n 

h om the radio programs to those not attending the sessions could be an instance of the ' two step 

flow of influence' in which "ideas often flow from radio and print to opinion leaders and from 

these to less active sections of the popu lation" (Lazarsfeld et ai. , 1944 in Servaes 1999:23). 

According to Servaes, the general conclusion of thi s line of thought is that mass communication 

is less likely than personal influence to have a direct effect on social behavior. 

, 
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Fig.6. Photo by researcher Agomamit, Listeners' on Discussion 

4.11. Listeners' group as a change agent 

According to Freire's (1983) argument "knowledge is produced socially, and acquired through 

social interaction" (cited in Durden, 2010: 81). When listeners' group give maternal health tips to 

fellow communities and help others close to them acquire knowledge by drawing examples from 

their own practice to explain how they have benefited from adopting a particular new knowledge 

and technique. In the process, they also validate the knowledge that is produced by experts. This 

motivates the society to work hard because they know that they are not simply experimenting 

with a new practice but are actually implementing a practice that has already been validated or 

proven beneficial by others. In this case most, of the respondent, whom the researcher met to 

find out the role of listeners in changing the community's perceptions and practices, said the 

listeners are their model. An interviewee said the following in this regard: 

It was due to the reason that I said I do not want go to a health care center to show/reveal my 

body. Now, I go to the center every month and take treatment. My relative who is listener of 

Jember, after he took his wife to the health center, I observed that she came back in a good 

condition. Now, everything is changed for me. He is my role model. I also asked his wife the 
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detail. She told me about the situatioll alld I [followed up while I lVas pregllant of my second 

child} just followed my secolld child and I took my ch ild to the health center. My neighbors were 

visiting me, after I deliver at a health center. Theil I realized that I made the right decision, alld 

now I advise others to do the same in the future after hearing that there shall not be a mother 

who shall not deliver at health cellter. (G I:9 May, 6, 2016 Goy webeshet) 

4,12 How listeners change the practice of the society 

Among the respondents who claim to be fa mili ar with li steners of "Jember", the majority replied 

by saying that the advice of listeners helped them gain knowledge on maternal health. Some of 

them said that the program helped them develop their awareness on prenatal and postnata l care, 

and sanitation during pregnancy. Now they give due attention these issues. One respondent said 

that his att itudes towards maternal issues changed after li stening to the listeners. 

I faced problem of fistula due to extended labor. I was isolated from and discriminated by the 

community and my family. Th e change has come after 'he audiences of the program. have 

arrived. Indeed, first they even hated me. I was waiting to die. HEWs were not informed, because 

on aile believe it's a treatable problem. So, 1 didn't expect to receive medication to be healed. As 

1 faced the problem during the postnatal phase, it was said that it is linked with bad sprit. Hence, 

1 did hide myself and later all, my neighbor who came to know the audience revealed that fistula 

could be treated. Then, the health extension workers heard about it and help me to get the 

Ilecessa/y medication. 1 was the only one in the neighborhood to experience the problem. Now, 1 

am healed with the help of l ember and can meet people (MI:2 May 7, 2016, Mana Wste Gult). 

I used to practice/perform traditional midwifery. After delive/y, 1 wash the infant and make 

him/her swallow bllller. Then 1 wash both the mother and the infant. There are people who stil/ 

invite me secretly to pe/form the practice. But, 1 call the leader of the development team to meet 

with them. They accept her because she is respected. 1 take them and spend the night with them 

and never depart until they give birth. Because, once, while I was assisting delivery, the infant 

came with its legs. It was a painflll experience that made me suffer a lot. I was frightened. Then, 

once, one alldience of the l ember program said "I have to be part of their work." And ",hell she 
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gave lessons, I started to listen allentiveiy alld I became the supporter of the illitiative. (A I:8 May 

8,2016 Agomamit) 

Diffusion research examines how ideas are spread among groups of people. Diffusion goes 

beyond the two-step now theory, centering on the conditions that increase or decrease the 

likelihood that an innovation, a new idea, product or practice, will be adopted by members of a 

given culture. In multi -step diffusion, the opinion leader still exerts a large innuence on the 

behav ior of individuals, called adopters, but there are also other intermediaries between the 

media and the audience's deci sion-making. One intermediary is the change agent, someone who 

encourages an opinion leader to adopt or reject an innovation (Infante, Rancer, & Womack, 

1997: 577). 

As 1 have learned from the audience of Jembar Radio who is my neighbor, when my laboring 

started, I wanted 10 go to health cellterfor delivery. However, my family did nOl allow me to do 

so. They made me Slay ill the house saying 'nothing was newldtfferent thaI day'. 111 Ollr area, one 

audience of the program lives. But he had another comlllitment and he did 1I0t hear about my 

case. Finally, he came and decide to take me to a hospital. However, my family did nol allow 

him. He argued with them. As he is well- known in arbitration, they could not force him and he 

managed to call an Ambulance. But it took a while for the Ambulance to get there. Then, he 

immediately called a minibus, which took me 10 the ambulance which was all its way to pick me 

up. Then , we reached a health cellter where I received help. The professionals saved my life bur 

my baby passed away. I was so sony. 1 decided nol be affected much by my families and the 

situation as a whole. The neighbors and my family ullderstoodd the situation raking me as an 

example. Now, I am following up my second baby at a health center. (MD:Il 3, May,8 2016, 

Mankusa Deguma) 

Many authors, according to Jayaprakash , have criticized the ' top-down approach' in 

development comm uni cat ion and quotes Melkote (1991) to suggest that in thi s approach 

messages are di sseminated from top-level authorities to the grassroots and that the messages are 

often difficult for rural audiences to comprehend because of their complex nature (Jayaprakash, 

2000). 
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The researcher had the chance to discuss and have interview with two health center managers, it 

is related to grass root level or horizontal communication how effective than top-dawn 

information disseminate: 

I am the head of the health center of Agumamit. There are about two listeners' team in our 

Kebele. They get knowledge from lember radio programs. Then, they teach the community what 

they have learned. They bring mothers and children to receive health care services. They send 

them to us. We provide support for the maintenance of roads which makes it difficult for mothers 

to come to the health center. The residents also contribute from their own pockets. In my cluster, 

there are three health posts and the situation is getting better. The prenatal service is improving 

from time to time. The lember radio audience team is contributing towards effectiveness of the 

strategies of the government. In order to know the role of medical professionals, we asked them 

to take part. The pregnant women say that they used to give birth at home and they come there 

being motivated by someone in the community. Not only the distance where the health centers 

are found but the culture also could be an obstacle to improve the health situation in the area. 

In this regard, the contribution of the audience team is playing a key role. 

(HCM:AT:I1 may 6, 2016, with Agomamit health center head Agomamit Tebelma) 

Fig.7. Pregnant woman stays Room built by Radio Listeners' Group Member 

The listeners' group team members are well known in various developmental activities in the 

society prior to the commencement of the radio program. They are role models in harvesting 

practices, village social life, and conflict resolution mechanisms. They also give advices to the 
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community alld generally the people believe in them. So, when they came with [he issues of 

maternal health, eve/ybody gives allention to thel1l. The people follow their role models. Thus, 

the members can make change in increasing the l1wnber of users. Ho'wever, the program IS 

implemented only ill two Kebeles and lVe will be happy to expand it to other Kebeles, 

(HMC, MD:l2 May 6,20 16, with Mankusa Health Cell ter head Mankusa Deegllllla). 

According to Gabriel ( 1994:323) The two-step fl ow of communication model, or Multi step Flow 

Model, says th at most peop le form their opinions under the influence of opi ni on leaders, who in 

turn are influenced by th e mass medi a. So accordi ng to thi s model, ideas flow fro m mass medi a 

to opinion leaders, and from them to a wider popu lation. 

This theory asserts that infOlmation from the media moves in two distinct stages. First, 

indi viduals (opinion leaders) who pay close attention to the mass med ia and its messages receive 

the in formation. Opi ni on leaders pass on their own interpretations in addition to the actual media 

content. The term 'person al influence' was coinerl to refer to the process interven ing between th.e 

media's di rect message and the audience's ultimate reaction to that message. Opinion leaders are 

qui te influential in getting people to change their atti tudes and behaviors and are quite similar to 

those they influence. The two-step fl ow theory has improved our understanding of how the mass 

medi a influence decision making. The theory refined the ability to predict the influence of media 

messages on audience behav ior, and it helped ex pl ai n why certain medi a campaigns may have 

fail ed to alter audi ence attitudes and behavior. The two-step flow theory gave way to the multi­

step flow theory of mass communication or diffusion of innovation theory. (katz 1957:72). 

4.11. Listeners' recommendations/ on " Jember" Content, format, and style 

In general, "lember" radi o program received wider acceptance in that area because it is the only 

way to own radi o and acquire information on important issues, Yet through observation and 

interview, the researcher ieanll that there are differences in opinions among the community 

regarding the format and style of presentation of "l ember" radio program, Most Older members 

of the group whom the researcher approached said they agree that the content, format and style 

of the program suit them, But sometimes, it is a bit fas t and di fficult [Q hear. As a result , they are 

more interested in th e discussion as they use it for clarifi cation of issues whi ch they could not 
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listen to in the program (GD2!FGD 2,2) (Ml : I,AI:6) (GD4! FGD4,S) AI:S, MI: 2) . On the other 

hand , others said the program format lacks consistency, sometimes it would be better if it 

includes creativity to transm it the message for instance using poems. Most of the li steners said it 

would be much beller if the presentatio n of the program incorporates such issues in its format to 

make the program more entertain ing. The researcher also observed in one li steners' group 

di scussion that most of the members were much more interested in the story that was transmitted 

using poems. 

More than anything from the event, I was velY much amazed by literature and poe/ly and it 

relates with my case. I didn't think that a husband migl" help his wife during pregnancy in 

household work to share her burden. However. since J heard a story presented ;11. poem, the 

character forced me to see my life and how I treated my wife alld it made me feel guilty. And 

theil, I decided, I have to help my wife in household activities during her pregnancy alld become 

role model to others. I also decided to take her to the health center at least four times in nille 

months. (GDIFGD2, 7 Mana weste gult may 4,2016) 

According to Singhal & Rogers(1999) Entertainment-Education (EE) is an approach in which 

social messages are incorporated into entertainment programmes. The strategy is to combine the 

efforts of 

I . a creative team that designs the storyline, incorporating sociall y informative messages, 

and 

2. an evalu ation team that uses communication and behavioural theories to achieve and 

measure behaviour chan ge. 

"Entertainment-Education is the process of purposively designing alld implementing a 

media message both to entertain and educate, in order fa increase audience member's 

knowledge about all educational issue, create favourable altitudes, and change overt 

behaviou r. " 

According to target audience of Jember, includes some entertainment education format in 

to th e coment, as scholars noted its more effective to address the issues what plan to 

disseminate. The researcher also observed some creat ive work got an attention between 

li steners during their discussion. 
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Chapter Five 

Conclusion and recommendations 

5.1 Introduction 

This chapter makes conclusion based on the key findings of the study, gives recommendations 

and provides directions for future researches on li steners' group as it specifically, examined the 

functi ons and roles of listeners' group in facilitating communication among rural communities ; 

in encou raging behavioral changing through enhanci ng and informing the society as change 

agents; how RLGs help to expand ordinary people's awareness; and how the community is 

influenced or impacted by the maternal health issues through the activities of the listeners' 

group. 

5.2 Conclusion 

RLGs can provide a forum for sharing and discussing both personal and communal issues. They 

provi de opportunities for both reaction and partaking. Ordinary people discuss their views and 

grievances about the development activities through various traditional community associations 

where they attended. Then the community leaders present the issues to the radio producers. 

Therefore, the RLCs can playa middle role between the community and the radi o station in rural 

development. Accordingly, the fo llowing conclusion can be made: 

• Ordinary people participate in these development initiatives thereby enabling community 

development and self-development or sufficiency. In communication for development , 

therefore, the role of li steners ' group is to provide information to their community and 

promote development issues. As Inagaki (2007) has observed, the success of 

communication intervention can be measured when changes amounting to the realization 

of specific goals such as reduction in death of mothers during delivery are achieved. 

Therefore, this information helps to raise people's awareness on social problems and this 

triggers self-reflection among them to do something about their problems. While 

invol vement of opinion leaders is seen as a vehicle to achi eving development goals, the 
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findings of thi s research demonstrate that different levels of participation achieve great 

results. 

• The group discussions are well-thought-out as a vibrant part of the radio program, both 

by facilitators and li steners. It is an instance where radio messages are di scussed by local 

li steners. As important as this stage is, to clarify the issues, and break the sil ence of the 

society. 

• The interpersonal communication associated with RLGs plays a big role in influencing 

behavioural change and adoption of best practices among members and the communi ty. 

This system of information !low triggers reactions leading to the adoption of desirab le 

behavioural patterns (Inagaki, 2007). This relates to the capabilities approach in the sense 

that development cann ot take place without changes in attitudes among the people 

concerned (Servaes, 2000) . Therefore, changes in attitudes and adoption of desirable 

behaviour as a result of information and skill s imparted to them can contribute to 

expanding people's capabili ties, and radio li steners facil itates this process. 

5.2 Recommendations: 

• Listeners group members need to be provided with at least one formal training on the 

basic knowledge about the role of a facilitator during their membership. Because after 

two year, their time as members of the group ends. Therefore, it is necessary to give 

trainings to new members. In most cases, once such campaigns end and th e issues receive 

attention , they might not continue. Hence, to avoid these inconsistencies and take 

responsibilities for establishing other friendship clubs like 'Family of l ember ' by 

previous listeners [among community members to carryon discuss ing social issues] to 

raise the awareness on the issue in other kebeles in remote areas whi ch do not have 

li steners ' groups. This wi ll keep the momentum between the society to achi eve 

behavioural change among the community and other targeted areas. 

• The program must include creative way of storytelling like short drama, soli loquy, poem, 

to catch the li stener's attention and made the issue memorable. And also in a creative 

way must address the demarcation between one issues with other. 
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• l ember comes as a co mmunity radi o to encourage the parti cipati on of the community on 

soc ial issues. Because when radio is managed by the community, it gives them 

opportunity to act ively take part in the program, select the style of hosti ng and the issues 

entertained, the language and the slang, and the likes. This generall y will create room to 

accommodate th eir preferences and test. Further, it is also poss ibl e to entertain and raise 

the awareness of the community on other harmful traditional prac ti ces side by side with 

maternal health issues. Either in the case of 'l ember' or other development radio 

programs, it is sali ent to ensure the ac ti ve parti cipati on of local communities fo r the sake 

of effectiveness by creating platform for community radi o. Because community radi o 

gives room for participation and decis ion making process to the community from the very 

beginning. Such kinds of opportunity create sense of belongingness. 

• Kebeles who have listeners' group compared with others not included in thi s BBC 

project, have changed. The community have more information on the issue and have 

brought about behav ioural change in their practi ce. That is why the leaders of health 

canter & HEWs recommended, if possible, ex panding the ex periences to other kebelc. 

Hence, BBC Media acti on or others should work for social development programs to 

address rural area community until the infrastructure being well , use a mechani sm of 

li steners group to address developmental agendas in all kebeles. 

• Finally, the government has to invite other stakeholders to address various challenges of 

the rural community by fo rmul ating li steners' groups on various developmental issues. 

This is because, it takes time to reach all rural communities through the mainstream 

media due to lack of infrastructure. Because the investment of infrastructure is more 

ex pensive th an building social centred informati on dissemination mechanism. 
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Appendix I 

Observation Guideline 

I. How does the listening session carryon? 

2. What are the reactions of listeners during the li stening session? 

3. What content is being broadcast? 

4. How is the move from listening to di scllss ion made? 

5. Who controls the discussion? 

6. Who facilitates the group discussion? 

7. How is decis ion get hold of? 

8. How is inference stretch finally? 

9. What is done in the final stages? 
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NQ Name 

1 B.K 

2 M.K 

3 A.B 

4 Y.A 

5 S.Y 

6 S. A 

7 G.M 

No Name 

1 B.B 

2 S.G 

3 Y.C 

4 Y.N 

5 S. D 

6 G.K 

7 T.T 

Append ix IT A 

L ist of Focus Group Discussants 

Group One 

Group Code Sex Resident 

GDI FGDI F Mankusa/Tebelma got 

GDI FGD2 F Mankusa/tachfarfa Got 

GDI FGD3 F Mankusal wana Got 

GD 1 FGD4 M Mankusa/Tebelma Got 

GDl FGD5 M ManknsalMoza Got 

GDI FGD6 F MankusalY osef Got 

GDI FGD7 M MankusalMoza 

Group Two 

Group Code Sex Resident 

GD2 FGD 2,1 F Mana WesteGuItldegumesobit 

GD2 FGD 2,2 F Mana WesteGultITachfarfa 

GD2 FGD 2,3 F Mana WesteGuIt 

GD2 FGD 2,4 M Mana WesteGuIt 

GD2 FGD 2,5 M Mana WesteGuIt 

GD2 FGD 2,6 M ManaWesteGuIt 

GD2 FGD 2,7 F Mana WesteGuIt 
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Group Three 

NQ Name Gl'OUp Code Sex Resident 

1 T.A GD3 FGD 3,1 F AgomamamitTebelma 

2 T.A GD3 FGD 3,2 F AgomamamitTebelma 

3 A.G GD3 FGD 3,3 F AgomamamitTebelma 

4 G.Y GD3 FGD 3,4 M AgomamamitTebelma 

5 D. A GD3 FGD 3,5 M AgomamamitTebelma 

6 T.H GD3 FGD3,6 M AgomamamitTebelma 

7 A.B GD3 FGD 3,7 F AgomamamitTebelma 

Group Four 

NQ Name Group Code Sex Resident 

1 M.M GD4 FGD4,1 F Goy WebeshetiAbiselote Got 

2 A.S GD4 FGD4,2 M Goy Webeshet 

3 A.E GD4 FGD4,3 M Goy Webeshet 

4 G.Y GD4 FGD 4,4 M Goy Webeshet 

5 T.G GD4 FGD 4,5 M Goy Webeshet 

6 T.A GD4 FGD 4,6 F Goy WebeshetiEndeI"fet Got 

7 L.G GD4 FGD 4,7 F Goy Webeshet 
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Appendix II B 

Discussion guide for FGD 

1. Is thi s the only occasion you listen to the radio? 

2. Do you like the way the programs are presented? 

3. Which contents do you like most? 

4. What topics would you like to have more of? 

5. Do you get such information in the programs? 

6. What needs to change about the program? 

7. Do you think the programs are good? 

8. Do you trust the program? 

9. Is the language used in the programs simple or difficult? 

10. How important are the group discussion stages? 

11 . What will be done after the group discussion? 

12. Do you share the infollllation gained from the group discussion with friends or 

family? 

13. What do you feel has to change about the group discussion? 
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NQ Name 

1 MoD 

2 L.M 

3 FoM 

4 ToM 

5 SoM 

6 NoA 

7 YoB 

8 AoD 

Appendix III A 

List of Facilitator 

Group Code 

MFI HE, F:11 

MF2 HE, F:I2 

GW3 HE, F:J3 

GW4 HE, F:I4 

MWS HE, F:JS 

MW6 HE, F:I6 

AT 7 HE, F:I7 

AT 8 HE, F:I8 
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Sex Resident 

F MankussaDeguma 

F MankussaDeguma 

F Goy Webeshet 

F Goy Webeshet 

F Mana WesteGult 

F Mana WesteGult 

F AgomamitTebelma 

F AgomamitTebelma 



Appendix III B 

Interview Guide to Facilitators 

1. How were you given the role of a fac ilitator? 

2. What are your major tasks? 

3. What sorts of programs does the I isteners demand most? 

4. How do you rate the participation of the listeners group? 

5. How interested are listeners in the programs? 

6. What are the major problems you encountered as a fac ilitator? 

7. How do you solve these problems? 

8. Wllat do you think are the achievements of the jember plan? 

9. How important to you think are the Group Discussions? 

10. What do you think motivates listeners to keep on listening? 

11 . How do you think the programs can be improved? 

12. How do you rate the level of participation of the listeners in the group? Are 

they inactive listeners? Or energetic volunteers? 

13. How close is the relationship between the community and listener group? 

14. What changes have you observed in the community since the beginning of the 

Jember? 
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Appendix IV A 

List of Residents Interview 

NQ Name Sex Code Resident 

1 A.Z M MI:l Mana 

2 M.B F MI:2 " 
3 T.A F MI:3 " 

4 G.B F MI:4 " 
5 G.E F AI:5 Agomamit 

6 Y.T F AI:6 " 
7 K.M M AI:7 " 

8 T.A F AI:8 " 
9 A.G M GI:9 Goy Webeshet 

10 K.A F GI:I0 " 

11 G. S F GI:11 " 

12 A.G F GI :12 " 
13 T.A F MDI:13 MankusaDeguma 

14 W.A M MDI:14 " 

15 Y.B F MDI:15 " 
16 M. Y F MDI:16 " 
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Appendix IV B 

Interview Guide for resident 

1. Do you think delivery need preparation? 

2. What you feed your infant at birth? 

3. How long you plan to breast feeding your baby? 

4. How long your birth spacing? 

5. How is your plan regarding to number of children? 

6. When you birth your first child? 

7. Where you give abirth? 

8. What is your plan to health center delivery? 

8. 1 If yes! no why? 

9. Do you have any inform~tion about li steners group in your community? 

J O. What they are doing in a commun ity? 

11 . Do you meet them before? When & where? 

12. What do you get fi'om them? 

13. Did you beli eve them? Why? 

14. What is the role of them in your maternal life? 

15. Did you observe any change in your community and your life? 

16. Do you have any information about maternity issues before? 

16.1 . If yes what was your action ? 

17. How evaluate their work in your community? 

18. Any change in your life after information you got from li stener group? 

19. Did you vacci ne all your kids? 

20. how you evaluate husbands participation in maternity issues? 
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Appendix V A 

List of Health Center Manager 

No Name Sex Code Resident JOB 

1 N.A M HCM:11 Mankusa Mankusa Health 

Center Mananger 

2 Y.C M HCM:I2 Agomamit Agomamit Health 

Center Manager 

Appendix V B 

Interview Guide for Health Center Manager 

1. How do you rate the role the radio listeners' group plays? 

2. What are some gaps you think need filling? 

3. What has been achieved so far? 

4. How important do you think are the radio programs? 
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NQ Name Sex 

1 H.A F 

2 T.F M 

Appendix VI A 

List of Organizer 

Code Resident 

BBC:I1 Addis 

Ababa 

BBC:I2 Bahirdar 

Appendix VI B 

Interview Guide for organizers 
1. What is Jember content? 

2. What is the aim of the program? 

3. Do you think they met? 

4. What are the major problems you encounter? 

JOB 

Mankusa Health 

Center Mananger 

AlRIS Jember 

Listeners Group 

Coordinator 

5. For what sort of information does the community demand in jemberprograms 
For? 

6. What is the significance of the group discuss ion? 

7. Is there trust and open talk in the group sessions and with the organizers? 

78 



Declaration 

I , the undersigned, decl are that this thesis is my OIi ginal work and all the sources of materials 
used for th e thesis have been dul y acknowledged. 

KibreTesfaye 

Name Signature Date 

(.II. ' I 

79 

.~ ?'" 
.... ~~ 

' .' / 
~\J $,1 

l 


	MX-M464N_20210209_160831
	MX-M464N_20210209_160931
	MX-M464N_20210209_160959
	MX-M464N_20210209_162121
	MX-M464N_20210209_162153
	MX-M464N_20210209_162211
	MX-M464N_20210209_162251
	MX-M464N_20210209_162311
	MX-M464N_20210209_162331
	MX-M464N_20210209_162411
	MX-M464N_20210209_162500
	MX-M464N_20210209_162535
	MX-M464N_20210209_162612

