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ABSTRACT 

GondaI' Educational Media Center (GEMC) is one of the four educational media centers in 

Amhara Regional State. This study conducted on one of the programs in the station , named 

'Yechalal' ; literary means 'everything is possible ' which targets students to create awareness and 

strengthen prevention activities towards HIV/AIDs and harmful trad itional practices. The study 

aimed to examine the type of communication strategies implementing in the program and more 

specifically to analyze the appropriateness of communication strategies and to identify factors 

that cou ld probably promote or/and hinder the communication process . 

The study adopted qualitative methodology. Data was gathered from focus group discussions 

involving listeners of the radio program and from interviews administered to producers, 

teachers/coordinator of target li steners and the head of the station. Documents; implementation 

strategies of the program and manual of the radio program was consulted as well. Convenience 

sampling technique was used to select the places, and purposive sampling technique to select the 

participants. Theme analysis technique was used to ana lyze the data. 

It was found that' Yechalal' rad io program is utilizing an implementation strategy adopted 

from participatory communication approach by empowering students. The results implied also 

the designing stage of those commun icat ion strategies did not involve listeners; this in turn 

caused a problem on exploiting the communication strategies properly and effectively. 

Another result showed the participation of listeners is controlled by preconceived criterion 

and there was a problem of access ibility in using the media. 

The principal conclusion was that 'Yechalal' radio program applied participatory comn:lUnication 

approach to pursue its objectives. Despite the fact that the communication strategies have an 

impact on the process of communication in terms of achieving the program 's objectives, the 

pract ice implied by the data showed the domination of planner's idea in decid ing target li steners' 

participation in the program. 
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Definition of terms 

Appropriateness: the extent of aptness of communication strategies to the communication needs 
of target li steners and to the socio cultural context of the target area. 

Communication strategies: is a well designed series of actions aimed at achieving certain 
objectives through the use of communication methods, techniques and approaches. (Mefalopulos 
and Kamlongera, 2004) 

Interactivity: The capacity for reciprocal , two way communication attributable to a 
communication medium or relationship which allows for mutual adjustment, co-orientation, finer 
control and greater efficiency in most communication relation- ships and process.( Rogers 
2003). 

Participatory communication: " a type of communication in which all the interlocutors are 
free and have equal access to the means to express their viewpoints, feelings , and experiences." 
(White et aI. , 1994, p. 42). 

Producers: Young freelance amateurs who trained to write the script and present ' Yechalal ' 
radio program. 

Targeting: " The process of accustoming the design and the delivery of communication 
program on the basis of the characteristics of an intended audience segment. " (Rogers 2003, p. 
476). 
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CHAPTER ONE: Background of the study 

Nearl y everyone is aware of the AIDS epidemic, but in developed world , the number of 

people living with the disease is comparatively smaller than in deve loping countries. For 

people living in Afri ca, HIV/AIDS is often considered as "death sentence." 

HIV/AIDS was such a strong taboo in many cultures, which is not discussed. This lack of 

discussion leads to lack of proper knowledge about the disease, hence becoming one of the 

factors that only serve to increase its spread. 

According to Kali pen i, Craddock, Oppong & Chosh (2004), the transmission of the disease 

becomes astronomical in sub-Saharan Africa with on ly a few exceptions in countries such as 

Uganda and Senegal. 

. They documented that AIDS is embedded with in social, economical, cul tural, political and 

ideological contexts. According to UNAIDS latest report: 

In 2008, an estimated 2.2 million people living in sub-Saharan Africa 

became newly irifected with HIV, bringing the total number of people 

living with HIV to 22.4 million. In the same year, more than 14.1 million 

children in sub- Saharan Africa were estimated to have lost one or both 

parents 10 AIDS, continuing disproportionate impact on women and 

girls. 

Media's role is indispensable in influencing the behavior of community. However, as 

Campbell (2003) stated giving information about hea lth risks is unlikely to change the 

behavior of more than one in four people even among more affluent socia l groups . 
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When we come to Ethiopia 's situation especially in areas, which have a pFOblem of 

education, lack of alternative mass media and other deep-rooted socio cultural, and 

economical problems, changing the behavior of the society by giving in formation wi ll be a 

tremendous struggle. One of such places noted with the aforementioned is Amhara National 

Regiona l State (Amhara Region). 

According to the figu re shown in Amhara HIV/AIDS Prevention and Control Secretariat, 

2009 report, the situation of HIV/AIDS in the Amhara Region is one of the worst in the 

country; with pers istently high prevalence patticularly in the urban centers. Accord ing to the 

repott: 

There are currently estimated 673,488 people living with HIVIAIDS in 

the region there are some speculations like high rate of poverty, drought' 

and famine, illiteracy, unemployment, rural to urban migration, silence 

about HIVIAIDS among family members, harmjid traditional practices 

like early marriage andfemale genital mutilation, and societal practices 

like polygamy that are highly prevalent in the region to be the possible 

causes. 

Without doubt building local, regional and nat ional capacity through med ia communication 

can be used to develop integrated, comprehensive behavior change which leads members of 

the community to positive action by stimulating di scussions, increasing perception and self 

development/ski II. 

In thi s regard, Rennie (2006) mentioned radio as a med ium which plays a great ro le to 

convey information on health, and to play important cu ltural role through local music, 

stories, and opinions all of which reinforce community memory and history (p. 4). 
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Statement of the Problem 

Creating links between the HIV/A IDS communication through the mass media and 

community based initiatives help to deliver far greater impact (Mckee, Bertrand &Benton, 

2004). 

GondaI' Educational Media Center (GEMC) in partnership with Save the Children Norway 

started Primary School children focused awareness and HIV prevention radio program 

. entitled ' Yechalal' that covers three di stricts (woredas) in North Gondar zone since 2003 . 

'Yechalal' literally means, 'everything is possible " a slogan attributed to the famous 

Ethiopian athlete Haile G/Se lassie. With regards to the program, it implies that the 

misconceptions about HTPs, HIV/AlDs can be alleviated through the radio program. 

The program focuses on HIV/AIDS and related issues, harmful trad itional practices, 

children's ri ghts, the care of the elderl y and the environment. The proj ect has the intent ion of 

making communities the agents of their own change (GEMC, 2007). 

The implementation strategies and activities employed in the program is one of the inputs 

which contribute to achieving the objecti ves of the program. However, it is not as such easy 

to implement the strategies as planned. 

According to Campbell (2003), it is a challenge for health promoters to develop policies and 

interventions, which could be implemented effectively in enhancing behaviors within a 

specific community context. 

Previous studies conducted on 'Yechalal ' radio program mainly focu s on the impact of the 

rad io program at changing the target listeners' behavior and concept ions on the objective 

mentioned above . 
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According to Campbell (2003), it is a challenge for health promoters to develop policies and 

interventions, which could be implemented effectively in enhancing behaviors within a 

specific community context. 

Previous studies conducted on 'Yechalal ' radio program mainly focu s on the impact of the 

rad io program at changing the target listeners' behavior and concept ions on the objective 

mentioned above . 
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For instance, a study by Focas Lich, M. (2006) was 'to assess whether ' Yechalal' is 

successfu l in delivering appropriate and relevant HIV/A IDS information to the audience and 

to what degree this leads to behavioral change', shows that 'Yechalal' is the on ly hope to 

being the one positive force of change in a complex context of competing cu ltural and socio-

. econom ic factors. 

However, accord ing to Campbell (2003), giving in formation by itse lf cou ld not be a cause 

for behav ior change; "health related behaviors are determined not only by consc ious rational 

choice by individuals on the basis of good information but also by the extent to which 

broader contextual factors support the performance of such behavior." (p. 10). 

What makes 'Yichalal', the only hope for the change in behavior with regards to HIV / AIDS 

and HTPs, as Focas Lich stated is what triggered me to researching into th.e type of 

communication strategies and its app lication by the program. 

Further, since I grew up in the area where the target listeners are located, I knew that the 

cul ture does not encourage children discussing sexual and other intimate issues with their 

parents and other grownups, even general cu ltu re of discussion are not encouraged. 

Therefore, my curiosity to know whether the commun ication approaches employed are 

appropriate to the socio cultural context since the program targets children as 'Agents' of 

behavioral change in the society. 

Since there are no previous studies on the program from the perspective of communication 

Strategies/Approaches, 1 decided to pursue my investigation on the type of Communication 

Strategies in use by the program. 

Moreover, as Mckee, et aI. , (2004) mentioned identifyi ng communication barriers is needed 

to develop an effective HIV / AIDS advocacy program or campaign. Hence, 1 felt the factors 

that could probably militate against the process of communication should be studied. 
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Objectives of the study 

General objective 

The main objective of this study is to anal yze the communication strategies/approaches 

implemented on 'Yichalal' radio program. 

Specific objectives 

More specifically this study attempts: 

~ To assess the kind of communication strategies adopted in the program. 

~ To appraise the appropriateness of the strategies to the socio cultural context of the 

target audience adopted in the program. 

~ To examine how th is strategies are implemented . 

~ To identify factors those hinder or promote the process of communication to achieve 

the program' s objectives. 

Research Questions 

I. What type of communication strategies are implemented on the program? 

2. Are the communication strategies appropriate to the soc io cu ltural context of· the target 

audience? 

3. How is the communication strategies implemented? 

. 4. What are the factors likely to promote orland hinder the communication process? 

Application of results 

The study will help as an input for development agents, po licy makers, media owners who 

want to work on a similar project. The study has the s ign ificance of helping the target group 

audiences understand better ways of using the media 's appropriate model of communication. 

Besides, the study may serve as a springboard for people who want to conduct related 

researches. 
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Scope and limitation of the study 

This research is confined in analyzing the communication approach in 'Yechalal ' radio 

program. The program targeted four districts with a tota l of 99 schools which were in far 

remote areas that are inaccessible by road. Hence, it was too difficult for the researcher to 

access all the places because of logistics and time constraint. The researcher visited two of 

the schools which were relatively close to Gondar Zonal Education Administration. Hence, it 

is hard to generalize the result which is one of the drawbacks of most qualitative research. 

Further to this, taking advantage of a stakeholders' representative meeting where 

coordinators (Teachers and Student groups) were invited to the Radio Station office in 

Gondar, a cluster of the overall population of the li steners and coordinators was estab li shed. 

Organization of the Paper 

This paper contains five chapters. The first chapter treats background of the study, the 

problem statement, research questions, and objectives, application of results, methodology 

and scope and limitation of the study. The second chapter reviews literatures that are 

. pertinent to the subject. The review of literatu re covers theories and approaches of di ffusion 

and participatory. It also treats health communication strategies, such as socia l mobilization 

and strategic communication on HIV/AlDs epidemic. 

Chapter three presents the detail account of research methodology, data gatherings tools and 

sampling procedure. 

The results of the discussions part of the thesis are found in chapter four. In this chapter the 

ways the radio program communicates with target li steners are described and anal/zed. The 

listeners' leve l of participation in the radio program; the appropriateness of the 

communication strategies; and factors that could hinder orland promote the communication 

. process are also discussed. . Besides the description of the project and topographic 

characteristics of the study area are included in th is chapter. Finally, chapter five concludes 

the major findings and the major remarks. 
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CHAPTER TWO: REVIEW OF RELATED LITERATURE 

Introduction 

Above all , I have looked into previous studies conducted on the project in order to build my 

own theme and to fill the gaps. Those previous studies are mainly monitoring and assessment 

results and researches by universi ty students. When I went through their contents, the 

emphases were on the effects of the program in changing behavior about HIV / AIDS and 

related issues. 

It is clear that the communication approach used in the program is responsible for the failure 

or success of the program. So identifying a type of communication approach is important to 

finding out the problems that could arise and how communication approaches can lead to 

better successes. My concerns are finding out whether the communication approaches used 

for sharing and/or exchanging messages, is top-down, participatory, or the integratipn of both 

and analyzing the process of communication used in the program, these issues are total 

distinct as against previous studies on the subject matter. 

The study by Shitaye and Yohanis (2003), which is the basis for the im plementation of the 

program, shows that misconception concerning the way of HIV transmitted is generally high 
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among the respondents and the need to rectify/alleviate such by giving the correct 

in formation. 

However, on the pos itive s ide, other studies indicated that the radio program plays a key role 

in alleviating these misconceptions and changing the behavior of listeners about HIV/AIDS 

and HTPs. To this end, the study by Yidnekachew and Eyerusalem (2008) focuses on the 

evaluation ofYechalal radio program to asses its impact on the target groups in li ne with the 

project's objectives. 

According to Yidnekachew and Eyerusalem (2008) 'Yechalal' is successfu l in terms of 

enabling target li steners to have accurate and relevant information about HIV/AIDS, HTPs 

and other issues like, children 's right as well as in creating a forum for discuss ion among 

listeners. (p. 27). 

Going through the Researches/Studies previously conducted on this project, I found a study 

by Focas Lich (2006) more comprehensive. She tried to analyze the program's role from the 

prospective of culture, gender ro le and other socio economical aspects. According to her 

result there are key elements that enab le 'Yichalal' empower its li steners some of which 

includes; "the introduction of ch ildren 's rights as a basis for empowerment, the listening 

group structure and the emphasis on community service." (p. 29). 

The focus of this research is analyzing communication strategies and explain ing the 

appli cation and im plementation. Since there is an assumption that the radio program is 

interactive, enabling target listeners to participate in the program. As a resu lt, the researcher 

selected the participatory model working as a theoretical perspective by which to analyze the 

process of communication. Similarl y, diffusion theory is relevant as the program emphasizes 

change through diffusing new idea about HIV/AIDS and related issues. Further, health 

related communication strategies; social mobili zation and strategic communication for 

HIV/AIDS were also reviewed. 
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Participatory Model 

The participatory model incorporates the concepts in the emerging frame work of 

multiplicity/another deve lopment. It stresses the im portance of the cultura l identity of local 

communities and of democratization and paIticipation of all levels- international, national, 

local and individual (Servaes, 1999). 

The emphasis of this model is on information exchange rather than persuasion as 

in diffusion model. It stresses the importance of the cultural identity of local 

communities and of democratization and participation at all levels. In order to 

share information, knowledge, trust, commitment, and a right attitude in 

development projects, participation is very important in any decision making 

process for development. (Servaes, 1999, p. 88). 

Participatory communication for social change 

Participation may not always be welcomed by all communities and cultural groups, at least to 

the same extent and with the same implications which it is conceived in the Western World. 

Many scholars argued that there is no universally accepted single definition of participatory 

communication. 

According to Rennie (2006), Participatory commun ication (third World) projects are defined 

by their high level of community involvement and organization and are considered successful 

when they have been "appropriated" by the community. 

Similarly, White, Nair & Ascroft (1994) defined "participatory commun ication as a type of 

communication in which all the interlocutors are free and have equal access to the means to 

express their points of view, feelings, and experiences. Collective action aimed at promoting 

their interests, solving their problems, and transforming their society is the means to the 

end."(p.43). They also stated that the 'word participation is kaleidoscopic': it changes its 

color and shape at the will of the hands in which it is held. 

Moreover, White et al. (1994) categorized participation as pseudo and genu ine participation. 
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In genuine participation, the development bureaucracy, the local elite, and the people are 

empowered to control the action to be taken. If peoples ' participation and making power rests 

wi th planners, adm inistrators, and the communities' elite, it is pseudo participation (p .17). 

Similarly, Birhan u quoted Jacobson as cited in Okigbo (2004), participatory communication 

approach gave considerable attention not for the exogenous technology and knowledge 

transfer, but rather it promoted 'self-reliance' in terms of ' local knowledge' and local 

capability. 

Schools are among tools to build participatory society White et al. (1994) emphasized. He 

also listed the following three preconditions in a school to make students a participative 

society: 

I. Be participative itself in its internal administration, assigning responsibilities to the 

students; 

2. Participate in the school environment of the community around the school; and 

3. Adopt a participative methodology. 

In relation to the value of participation, social cognitive theory asserted that; sense of people 

collective efficacy help them to solve problems and improve their lives through unified effort 

. (Bandura, 2000). 

Accord ing to Bandura (2000); 

Efforts at change must address socio cultural norms and practices at the social 

system level. People's shared belief in their collective power to realize the 

futures they seek is a key ingredient of collective agency. Because of the 

centrality of perceived efficacy in people's lives, media programs help to raise 

people 's beliefs that they can have a hand in bringing about changes in their 

lives. (p. 8 1). 

Concerning the concept of participation Oakley ( 1999) suggested two school of thought; one 

. school makes the assumption that the past development process failure is because it neglect 
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human element and people do not want to involve themselves due to lack of information; the 

other school argues that it is not the fai lure to take the human factor in to account that is at 

fault rather the unreflecting way in which people left out of the development education and 

treated as passive recipients rather than active participants. 

Oakley (1999) also revea led the fo llowing key elements in strategy of participation: 

Participation is a continuing p rocess, for which it is difficult to establish fixed, quantifiable 

criteria. 

I. Communities should be broken down into groups some thing in common. 

II. Socio economic groups' considered as the basic unit of development. 

III. Stress is laid on spontaneous initiatives from below, leaving aside all 

preconceived ideas or standard models. 

IV Development should be based on self-reliance; development based on 

dependence must be eschewed 

V It is essential that development activities should be controlled by the groups 

they concern. 

VI. The groups must learn how to act collectively in their allempts to solve the 

problems confronting them. (p. 52). 

Diffusion of Innovation 

According to Windahl, Sign itzer & Olson (1992), diffusion theory is founded largely on 

empirical observations of various forms of planned communication. Since the early 1980s 

many of the public health investigations have dealt with the diffusion of HIY/A IDS 

prevention (Singhal & Rogers, 2003). The diffusion model is certa inly involved both 

. spontaneous diffusion and planned interventions for health improvements. 

Diffusion of innovation is one of the known methods in which several scholars suggest a 

method in bringing about change at the community level. It describes how new ideas and 

opinions are dissem inated in order to change attitudes and behaviors of people in a 
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community. In the case of this research, students are chosen as an agent to disseminate 

information about the danger and prevention mechanisms of H[V/A lDS and related issues, 

which is new for the soc iety. Rogers (2003) stated diffus ion is a kind of social change, 

defined as the process by which alteration occurs in the structure and function of a social 

system. 

Rogers distinguishes four crucia l steps in the process of diffusion and adoption: the 

knowledge of the innovation itself (information), the communication of the innovation 

(persuasion), the deci sion to adopt or reject the innovation (adoption or rejection), and the 

confirmation of the innovation by the individual. 

The diffus ion process embodies several of the aspects, such as, two-step flow of information 

model, networking, information gaps, and attitude change (Traditionally the model 

emphasized, in McQuail's (1987) words, organization and planning, linearity of effect, 

hierarchy (of status and expertise), social structure, reinforcement and feedback. 

A research by Paul Lazarsfeld and colleagues asserted people are more influenced by 

members of their family, friends, neighbors and fellow workers. The primacy of group life in 

shaping social attitudes, emphasizing the importance of social relations within the audience 

in determining responses to media messages (Williams, 2003). 

Servaes, (1999) criticized diffusion as a model which assume as a new idea/ innovation 

. always comes from the outside not from within. On the contrary, as Servaes noted there is a 

need for an understanding of the existing local beliefs, traditions, culture and interpretation 

life before any new idea or innovation takes place. 

Health communication approaches 

Community Mobilization 

Like other areas of health communication, community mobilization efforts aim to' influence 

health behavior. Scholars considered social mobilization one type of model for multifaceted 
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and multidi sciplinary health communication intervention. According to UN-AIDS (2005), 

quoted in Schiavo (2007) a community is "a group of people who have shared concerns and 

will act together in their common interest. "(p. ISO). 

Community mobilization goes beyond participatory research, which involves. intended 

audiences in the design, implementation, and analysis of research protocols and data related 

to the health related issues and its audiences. Unlike social marketing which is designed to 

influence the behavior of target audiences to improve their personal welfare and that the 

society of which they are part, community mobilization seeks to promote community 

empowerment by developing ski ll s that can be used beyond add ressing the spec ific problem 

or health issues (Fishbein, Goldberg, and Middlestadt, 1997 as cited in Schiavo, 2007). 

Babalola (200 I) cited in Schiavo(2007) suggested that using a peer-to-peer approach, such 

as relying on credible community members, to diffuse new ideas and prompt action in health 

out comes. 

There are several models that describe the key steps of community mobilization. A few 

general criteria are common to all of them or reflect practical experi ence. This research 

. emphasized on empowerment and social context in describing the concept of community 

mobilization and its application. 

Empowerment 

It is believed that information and knowledge will persuade people to become involved, to 

commit themselves, and thus help ensure the success of the project or the program. 

For example, Campbell (2003) argued that knowledge of health risks is a key precondition 

for health enhancing behavior change. However, imparting knowledge about how to avoid 

health risks needs to go hand in hand with creating contexts where people are most I ikely to 

put that knowledge in to action. 

Many debates about empowerment focus on the emotional or mot ivationa l dimensions of 

empowerment and conceptualizing in terms of a subject ive sense of confidence. Fore 
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instance, Paulo Friere ' s conceptualization of empowerment quoted in Campbe ll (2003) adds 

a more cogniti ve or intellectual d imensions to understanding of empowerment, focusing on 

people's inte ll ectual analys is of their circumstances. Friere argued that a v ital pre-condi tion 

for positive behavior change by marginali zed social groups is the development of critical 

consciousness . 

On the other hand , Campbell in the ongo ing mentioned three groups of strategies or 

approaches applied in peer education which is most commonly used within health promoti on: 

Information provision approaches seek to increase people's knowledge about 

the causes of health risks and how to avoid them. A second group of health 

promoters have argued that, in addition to providing people information, it is 

necessary 10 increase individuals' motivation to perform healthy behaviors, as 

well as training them in the appropriate behavioral skills. Self empowerment 

approaches seek to address all three dimensions, with the aim of empowering 

individuals to make rational health choices through strategies to increase their 

motivation and behavioral control over their physical, social and internal 

environments. (p. 4 1). 

Social Context 

Accord ing to Campbell(2003), 'health-enabling community' refers to a S9cial and 

community context that enables or supports the renegotiation of social identities and the 

development of empowerment and critical consciousness, wh ich are important preconditions 

for enhancing behavior change. 

Similarly, the trad itional v iews that health related behav iors determ ined by individual 

rat ional choice, the social identity literature emphas izes how health re lated behaviors are 

shaped and constrained by co llectively negotiated socia l identiti es. Thus for example, "using 

a condom or visiting tradi t ional healer is an act structured by social identities rather than 

simply by ind ividual dec isions". (p. 47). 
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In this regard, Campbell (2003) suggested that social context is a key player in enabling and 

supporting hea lth-enhancing behavior change. In addition, he mentioned ' Perceived citizen 

power' as the most important dimension of health enhancing social capital. Therefore, 

according to Campbell (2003), the impact of hea lth program is li kely to be max imized by the 

participation and presentation of the grassroots' communiti es in planning and implementing. 

Strategic Communication on HIVIAIDS Epidemic 

It has been argued that strategic communication, which can address both behavior and social 

change, has proven highly effective. Scholars defined strategic communication in different 

way in a different context. Mckee, et al. (2004) defined strategic communication on 

HI V/AlDS epidemic as fo llows: 

Strategic communication is a promising response to the HIV AIDS epidemic 

that has been vastly underutilized to date. It combines a series of elements, 

extensive use of data, careful planning, stakeholder participation, creativity, 

high quality programming, and linkage to others that stimulate positive cmd 

measurable behavior change among the intended audience. (p. 26). 

Besides, Mckee, et al. (2004) proposed three principles which must respond to the critics that 

call for greater empowerment and must also recognize the need to go to scale as quickly as 

possible. Those principles are: target social norms as well as individual behav ior, expand ad 

hoc activ ities to a coordinated social movement and bring community leve l activiti es to scale 

through a linkage with mass media. 

HIV AIDS, Knowledge and Behavior 

According to Mckee, et al. (2004), 

behavioral change communication is defined as; a research based, 

consultative process of addressing knowledge, allitudes, and practices through 
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identifying, analyzing, and segmenting audiences and participants in programs 

and by providing them with relevant informat ion and motivation through w.eU 

defined strategies, using an appropriate mix of intelpersonal, group and mass

media channels, including participatory method. (p. ~3). 

Information and education are indispensable to health promoting norms and behaviors and to 

change unhealthy practices. Murphy (1998) supported the idea that although one can 

organize information to make it more understandable, usable and appealing, information is 

necessary but not sufficient to bring about behavior change in most people. However, it can 

make a difference when embedded in well designed way. 

On the other hand, Kelly et al c ited in Piotnow et al. (1997) underlined limitation of the 

concept of knowledge as measured in many of the studies: the concept of knowledge may be 

more about recogni zing ideas than having a use full understanding about issues. 

(UNAIDS 1999 b) cited in Kalipeni et al. (2004) suggested current knowledge confirms that 

sexual behavior, the primary target of AIDS prevention efforts, world wide is deeply 

embedded in individual desires, social and cu ltural relationships and environmental 

processes. 

Kal ipeni et al. (2004) further claimed that the central factor in the prol iferation of HIV/ AIDS 

in Africa is identified as promiscuous behavior, tries to rationalize it through the cross

cu ltural frame work is that "behavior patterns that exist in one society but not in another or in 

varying degrees in different societies are the result of differences in the way' society's 

structure and give meaning to behavior. " (p. 49). 

Aggleton (1996); (as cited in Kalipeni et aI., 2004) also points out, motivations for sex are 

complicated, unclear and may not be thought in advance, societal norms, reli gious criteria, 

and gender power relations in fuse meaning to sexual behavior and facilitate and or impede 

both positive and negative changes. Thus giving information alone is not sufficient to induce 

behavioral change among individuals. 
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Furthermore, Kalichman & Hospers, cited in Mckee, et al. (2004) argued early In the 

epidemic, many practitioners assumed that simply giving correct information about 

transmission and prevention would lead to behavior change, however, a paradigm shift from 

behavior change to social change proved naIve second generation interventions drew on 

psychosocial and cognitive approaches that educated individuals in practical skills to reduce 

their risk of infect ion. 

Communication planning and communication Campaign 

The concept of communication campaign is central for thi s study since the program IS 

designed to mobilize youth for prevention activities of HI VIA IDS and related issues which is 

directly related with the purpose of campaign which intended to bring about certain specific 

. effects. 

In thi s regard, Rogers and Storey (1988) cited in Rogers (2003) explained a campaign as an 

organized set of activities and messages which intends to generate specific out comes effects 

by a relatively large number of individuals, usuall y within a specific period of time and 

through an organized set of communication activities.(p. 379) 

Windahl et al. (1992) suggested that communication planning usually views communication 

and information as means of control and conform ity in terms of knowledge, attitudes, values 

and behaviors. 

According to Windahl et al. (1992), many communication planners perceive their work as 

predominantly creative. They further pointed out; finding new solutions to communication 

problems; formu lating new messages; finding and combining new channels; defining and 

segmenting the public an interesting and perhaps funny as ways of offering opportun ities to 

be creative. 

Furthermore, Windahl et al. ( 1992) put more emphasis on empathy, social perspective taking, 

sensitivity to relationship standard and understanding a situation among other qualities that 

are useful in communication planning. In addition, Windahl et a l. (1992) believed that 

communication campaigns are the initial tangible product of the planning process. 
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Concerning the relationship between sender and receIver In a communication campaign, 

McQuai I (2000) pointed out: 

Campaigns depend rather heavily on the relationship between sender and receiver. 

Some campaigns purport to be in the interest of the recipients (such as health and 

public information campaign), while others are clearly on behalf of the sender_most 

commercial advertizing and most propaganda. (p. 445). 

On the other hand, Hyman and Sheatsley cited in Windahl et al. (1992) mentioned selective 

exposure, selective perception, and selective retention as common threats to the success of 

information campaigns. 

Besides, Mendelsohn (1973) (cited in Windahl et aI., 1992), suggested the following three 

conditions communication campaigns should be met to be successful: 

1. Campaigns should have realistic goals based on the assumption Ihat the 

public's addressed are not overly interested, if at all, in the message. 

2. The mere offering of information through a campaign is insufficient. The 

communication planner should use environment support systems, 

interpersonal communication combining mass communication. 

3. The planner must know the campaign's public's well enough to recognize 

them as different targets based on their mass media habits, life styles, values 

and belief systems, and demographic and psychological allributes. (p.113). 

Knowing your audience is the key element for the success of health communication planning. 

According to Piotnow (1997), knowing your audience in the context of health 

communication planning means "be clear about what you want them to do or believe; use a 

multifaceted and participatory approach to affect their core beliefs and behavior." 

Interactive use of radio 

The interactive communication models suggested that communication is not static but a 

process of action and reaction to what said . According to Narula (1994),"by reacting and 
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interacting, people can create patterns of communication and communicate communication 

functions. The functions could be, creation of social realities, in form ing, educating and 

motivating people," (p. 56). 

Interactivity is radically the character of new techno logies, however there are many changes 

to the old 'technologies ' and to media industries that have impl ication for the audience. 

Rogers (2003) described interactive media as the media that allow contin ual motivated 

cho ice and response by the users. 

Rogers, also defines interactivity as fo llows: 

Interactivity: The capacity of reciprocal, two-way communication 

attributable to the capacity of medium or relationship. Interactivity allows for 

mutual adjustment, co-orientation, finer control and greater efficiency in most 

communication relationships and process. (P. 497). 

Radio is the dominant medium for community expression in most part of the world. It can 

also serve as a tool for a particu lar group or individual to get an information or knowledge 

about a particu lar issue or situation. 

According to Ellen Kraft, program director of WGBH- FM in Boston quoted in .Keith, M. 

( 1987) outlines her programming philosophy. She po inted out affection as one of important 

element in successful radio programming. Instead of trying to change people 's habits, to get 

. them to do what programmers think they should be do ing at a certain day and time, a more 

productive approach is to match the type of program content with the li ke ly activity of your 

target audience at given periods. (p. 183). 

Similarly, Katy McDonald of Metro FM (cited in Beaman, 2006) stated to be effective 

listeners must perce ive the program as part of them and the program should be responsive to 

the concerns of listeners. "Your program could be excellent with quality content, styli sh 

presentation, humor, good mus ic but it will be a flop if it is wrongly targeted". (P. 25). 
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Erwin, J describe interactive radio station as user friendly , technologically superior, and the 

audience can very easi ly put forward their queries and suggestions related to the program and 

feel connected. (www.insiderreports.com/storypage) 

Some of the benefits of using interactive radio stations Erwin mentioned are: producing 

relevant content that fixes the listeners interest thus making them loyal to the rad.io station. 

Give opportunity to li steners ask questions related to the program and give feedback. This 

creates goodwill and a friendly rapport with the li steners. 

Radio broadcasting in combating HIVIAIDS 

Among the main mass media radio is about effective means to address the message about 

HIV/AIDS for the medium's characteristics. 

Since the 1960' s UNESCO, (cited in Andrew, 1994) has been stressing the importance of 

radio broadcasting in community education, especially in the rural and areas of developing 

soc ieties. The organization's faith in rad io is based on the mediums unique characteristics 

which are cheap to purchase, versatile in utilization and anyone literate or illiterate can learn 

from it. This all facts simplify that the effectiveness of radio on combating HIV/AIDS 

pandemic in developing countries. 

Group Communication 

Scholars have suggested different point of view for the effectiveness of group 

communication. For example, Hybles and Weaver (200 1) indicated that effective small 

groups have certain characteristics in common: 

A sense of solidarity, an ability to focus on their task, and a task that is appropriate 

for their particular group. In addition, effective group must be of a workable size; 

from 3 to 13, must meet in appropriate surroundings with suitable seating 

arrangements and must inspire its members to feel cohesiveness and coinmitment, 

(Hybles & Weaver, 2001, p. 302). 

Besides, Beebe and Masterson (1986) argued that effective group communication requires 

knowledge of the principles and dynamics that characterize small group interaction, together 

with practice in applying those principles . 
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[n the case of cons idering the audience as a group, Rogers (2003) pointed out the reader ship 

of a local newspaper or the listener group of a community radio station as common examples 

· of a media audience which is a lso in some sense a social group. This type of audience has an 

independent existence prior to its identification as an aud ience. Here the audience shares at 

least one significant social/cultural identifying characteristic_ that of shared space and 

membership of a residential community. Local media can contribute sign ificantly to local 

awareness and sense of belonging. (p. 374). 

CHAPTER THREE: Research Methodology 

Research design 

Since the main purpose of the study is to investigate the type of communication strategies in 

· wh ich the program applied and exp laining the appropriateness of those communication 

strategies; active and interactive participation of participants enable the researcher to co llect 

the data wh ich cou ld answer research questions. Consequently, qualitative research method 

selected as research method to ach ieve the objective of the study. 

Accord ing to Creswell, (2003), qualitative research enables the researcher to develop a level 

of detail about the individual or place and to be highly involved in actual experience of 

participants. (p. 181). 

Simi larly, it is also argued that qualitative method helps to describe and understand rather 

than exp lain human behavior (Bryman, 1988). Since the intent of the study is to understand 

· the way of communication and describing its application, qualitative design employed as a 

method. 

There have been many attempts to define qualitative research in the social science. However; 

as Mason (2002) argued, qualitative research is not a unifi ed set of techniques or 

philosophies, and it has grown out of a w ide range of intellectual and disciplinary traditions. 

Regardless of the difference in defin ition we might apply either of the research method to use 
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the distinction, since it can be used as convenient way of exploring basic styles of the 

research (Payne, G. & Payne, J. , (2004). For instance, Bryman (2004) underlined that unlike 

quantitative methods, qualitative research does not see the subjects and their social world as 

pass ive, but as contributing mean ing to events and their environment. 

Similarly, Qualitative methods(normally) using inductive procedure), seek to interpret the 

meanings people make of their lives in natural setting where as quantitative method.(normally 

using deductive logic) seek regularities in human lives(Payne, G. & Payne, J. (2004). 

Sampling 

Purposeful and convemence sampling was utilized in the study as a sampling strategy. 

Participants for the study selected because they can purposefully inform an understanding of 

the research problem and central phenomenon in the study, which is the concept of 

purposeful sampling as (Creswell , 2007). 

On the question of what form the sampling will take, Miles & Huberman (1994) as cited in 

Creswell (2007) suggested several qualitative strategies avail ab le; 'Opportunistic ' which has 

the purpose following new leads; taking the advantage of the unexpected, is Qne of the 

strategies suggested . 

. According to Creswell (2007), researchers can sample at the site level, at the event or process 

level , and at the participant level. In a good plan for a qualitative study, one or more of these 

levels might be present and needs to be identified . (p. 126). 

Selected Samples 

participants Total selected Sex 

number respondents F M 

Producers 10 3 2 I 

Teachers/coordinators of listeners 100 10 4 6 

Target li steners/students - 2000 30 12 18 
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Which form li stener groups at school 

Head of the station I I I 

. Methods of data collection 

Focus group discussion, individual in-depth interview as well as document review were used 

as data gathering tool to triangulate informat ion. Using those methods help seek ing 

convergence of meaning from more than one direction (Lindolf & Taylor, 2002). To ensure 

the data gathered is trustworthy, a variety of primary sources; li steners/students, 

teachers/moderators and producers selected as participants of the study. In this regard, 

Mason, (2002) stated that using different questions for different interviewees he lp to generate 

situated knowledge. 

Focus Group Discussion (FGD) 

Focus group discussion was selected as data gathering tool since it helps to capture students 

. own views and actions expressed in their own words wh ich otherwise was imposs ible 

through the questionnaires. With regard to the number of groups and participants in each 

group Seal et aI., (2007) recommended the number of group participants between four and 

eight as a norm. 

I choose focus group discussion in addition to the interview as data gathering too l since it 

provides more elaborated account of information relatively quickly from a large number of 

research participants and it is more naturalistic than interview (Seal et a I. , (2007). 

To ensure a wide range of opin ions is represented, Richardson and Bowie 1995 as cited in 

(Payne, G. & Payne, J. (2004) suggested two methods of se lection for focus groups; existing 

groups can be approached and discussions held with the members who agree to participate 

and alternat ively, random sampli ng followed by all ocation to groups could be used. (p. 105). 

The number of groups of student who held discussion was two, each having ten members. 
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According to head of the station, the schools which came for the cluster meeting were chosen 

having better participation and activ ities in the program compared to the other schools; 

hence, this helps the researcher to gather reliable data as the students were keen to the 

subjects and enthusiastic to work. In this regard, (Deacon, Go lding &Murdock, 1999) 

suggested the strong version of convenience sampling is where sampling focuses around 

natural clusters of social groups and individuals, who seem to present unexpected but 

potentially interest ing opportunities for research. (p. 54). 

To help the students express their op inions free ly, two teachers, one for each group, were 

selected to moderate the group di scussion together with the researcher. Thi s was done 

because the students were fam iliar with di scuss ing under the supervi sion of teachers; this was 

. also helping the researcher to dea l some eventualities appropriately during the discussion . 

With regard to thi s, Green et aI. , ( 1993) as cited in Seal et al. (2007) suggested some ethical 

issues specific to the interactional nature of focus groups; group members may co llude to 

silence, intimidate, or harass one particular participant, or even the researcher. Besides, to 

ensure the li steners'/students' discussion is unbiased and free from influences, producers of 

the program were not present during the discussions. 

Moreover; I chose two schools, from two different di stricts, to set up a group discussion from 

' target listeners'. Hence, it helps to get students in their natural setting, at the ' grassroots'. In 

this regard, Creswell (2003) argued " the qualitative research takes place in the natural setting 

enables the researcher to develop a level of detail about the ind iv id ual or place and to be 

. highl y involved in actual experience of the participants. "(P. 181). 

The first school , Limat 'Ber E lementary and Junior High School' is from one of the four 

target district, Lay Armachiho, in the Capital , Tikil Dingay, 28 km from the zonal capital , 

GondaI'. It is situated along the road lead ing to Humera. The Woreda has a total population of 

163,399. The child population under 18 constitutes 54.6%of the total. 

The other school is fro m the other target di strict Chilga, ' Aykel Elementary Junior High 

School' which is about 55 Km away from the Zonal Capital. The Woreda, in 20 10 projection, 

has a total estimated population of 233 ,013 of which 11 7,892 are male and 11 5, 12 1 are 
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females. Of these, ch ildren under 18 are 121,167. It has a total land area of 251 ,566 Ha or 

2,515 Km2 

In each school two groups, one teacher for each group chose as a moderator together with 

the researcher to facilitate the discussion. The discussion was held on Sunday which is more 

convenient time for the students since it is considered as a hol yday and they are not supposed 

to do works on Sundays to avoid problems by the fami li es not to attend the discussion. To 

avoid noise, the discussion was held in their school in the class room. 

In-depth Interview 

Coordinator of the station, three out of ten, producers of the program and 

teachers/coordinators of listeners selected for in-depth interview for having profound 

knowledge of the issues under discussion. 

I developed one set of questions for the head of the station, a different set of questions for 

producers and coordinators of li steners/teachers with some overlapping questions. This 

ensured cross checking and consistency in the data gathered. Mason (2002) stated semi

structured interview, involving for the construction or reconstruction of knowledge, can 

ensure that the relevant contexts are brought in to focus so that situated knowledge can be 

produced through dialogic and other interaction during the interview. 

Similarly, accord ing to Mason, "semi structured interview helps for understanding of depth 

and complexity in a society, like people's situated or contextual accounts and experiences, 

rather than a more superficial analysis of surface comparability." (p. 65) . 

On the other hand, Miller & Glassner (2004) as cited in Silveman (2004) claimed that the 

strength of qualitative interviewing is precisely its capacity to access self-reflexiv ity among 

interview subjects, leading to the greater likelihood of the telling of col lective stories . 

. (p. 130). Interviews can also produce retrospective and prospective versions people's actions, 

experience, feeling and thoughts (Gobo, et aI. , 2007). 
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Further, Gobo, et al. (2007 pointed out the researcher 's role during the interview was 

directing the interviewees' talk by asking non leading questions and probes; since 

cooperative engaged relationship centered mutual self disclosure can encourage deep 

disclosure(p, 20). 

In addition to the major data gathering tool di scussed above, interview and focus group 

discussion, I also used document review as a secondary source of information to enrich the 

data. 

Document review 

To inform the research better, I used document review as a secondary data. The 

implementation strategies of the radio station , the manual of the program, reports and 

proposals were reviewed to see how they designed aligned with communication strategies. 

Data analysis procedure 

All the individual and focus group discussion and in depth interviews were tape-recorded. 

Then, I transcribed and translated the data from Amharic into English, except the interview 

with the head of the station. 

In this study, thematic coding method of analysis was used . According to Bryman(l988), 

thematic coding is useful because it enables us to see the kinds of issues. [ sorted out the 

extracts from the texts which were relevant to the research questions. The presentation of the 

data was then structured in a form of discuss ion triangulating the ideas gathered using the 

three methods (focus group discussion, individual interviews and document review) and 

using pertinent quotations to illustrate and serve as supporting evidence for the major 

findings of the study. 

27 

Further, Gobo, et al. (2007 pointed out the researcher 's role during the interview was 

directing the interviewees' talk by asking non leading questions and probes; since 

cooperative engaged relationship centered mutual self disclosure can encourage deep 

disclosure(p, 20). 

In addition to the major data gathering tool di scussed above, interview and focus group 

discussion, I also used document review as a secondary source of information to enrich the 

data. 

Document review 

To inform the research better, I used document review as a secondary data. The 

implementation strategies of the radio station , the manual of the program, reports and 

proposals were reviewed to see how they designed aligned with communication strategies. 

Data analysis procedure 

All the individual and focus group discussion and in depth interviews were tape-recorded. 

Then, I transcribed and translated the data from Amharic into English, except the interview 

with the head of the station. 

In this study, thematic coding method of analysis was used . According to Bryman(l988), 

thematic coding is useful because it enables us to see the kinds of issues. [ sorted out the 

extracts from the texts which were relevant to the research questions. The presentation of the 

data was then structured in a form of discuss ion triangulating the ideas gathered using the 

three methods (focus group discussion, individual interviews and document review) and 

using pertinent quotations to illustrate and serve as supporting evidence for the major 

findings of the study. 

27 



CHAPTER FOUR: DATA PRESENTATION AND DISCUSSION 

OF FINDINGS 

Description of the project 

Save the Children Norway Ethiopia (SCNE) in collaboration with GEMC (Gondar 

Educational Media Center started a radio program named Yechalal in 2003 for 19 in school 

and 2 out school listening groups as a pilot project able to reach 110 primary schools and 97 

ABECs (Alternative Basic Education for Children out of school) with a total number of 4, 

410 club members (GEMC, 2009). 

The project is implemented in three districts (Woredas) of north Gondar zone; Chilga, 

Layarmacho and Alefatakussa (now divided in to two separate districts Alefa and Takusa). 

Initially, the radio program was designed on the basis of KAP survey conducted in 2003 to 

identify areas of gaps that existed among the knowledge, attitude and practice about 

HIV/AIDS of children and youth in those selected districts and every year the radio manual 

updated based on the feedback from li steners, monitors and assessment results (GEMC, 

2007) . 

. According to GEMC's 2002 proposal, the general objective of the project is to provide a 

source of information and forum for discussion on HIV/AIDS, HTP's and child right 

violation issues that are relevant to youth and ch ildren living in North Gondar zone and to 
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make target listeners active participant in the prevention and intervention activities (GEMC, 

2002). 

The project has its own implementation, strategies and activities: 

Listening groups each has 21 members meet every Saturday from 11:30 - I :30 PM in their 

school to listen the radio program. Each listener groups is provided a radio set envelop and 

stamps to communicate with program. A teacher assigned as an advisor or coord inator. They 

discuss on the issues they listened and send report to GEMC. The club members expected to 

be active participants in fundrai sing, contributing and conducting IGA activ ities to run the 

group, to support OVC (Orphans and Vulnerable Children), to support bed ridden patients 

and old aged people. They are expected to di sseminate message they got from the broadcast 

to their school mates and to the community (GEMC, 2009). 'Yichalal' radio program has 

four packages: 

I. 'Melikt kutr Ande (ooAoh-)' '/?'T'C ~,1J':): ' literary means message number one.' 

2. 'Tikuret Lehtsanat' (-"'h-/.-'" (\;h~'l"" ): ' literary means focus on children.' 

3. Enastaws (h'lil;hn-il): literary means 'let's remember.' 

4. 'Melikt Kutr Hulet' (ooAoh-)' 'r.'T'C V-(\-}'): literary means ' message number two. ' 

In message number one and two letters of listeners containing reports of act iviti es carried 

out, questions, and contributions are aired. 'In focus on children' children ' s right issues are 

entertained. Where as 'Let's Remember' is a program on HIV/AIDS and related issues. As 

indicated in the terminal report, the program uses a range of formats, such as drama, story 

and interview. 

In addition, GEMC and SCNE have planned to extend the project in the coming three years 

(2010 - 20 12). 

For secondary school student's li sten ing members specia l series of trainings will be given on 

reproductive health issues. Generally, the model below indicates the modified model to be 

implemented in the program for the coming two years: 
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Modified Model of Audience-Media Interaction 

Fetls rlgbt abou tit & 
Practice it 

Talk to others 
In the. way they 

Learned from radio 
Characters 

Sensitize tbe 

SII mcient kDO"Wled~e usin~ radio 
Treatment, format, cuJtura l compatible, 
Entertaining. me.ntion names, Q&A witb 

awards 

Some mWlbers adopt the new bebnlor 
Much higher & quicker than others 

Positive attitude toward it 

hidace & panldp al(' 
in 

Commuility Ichi tie-s 
(51lJl~~n:S3,!1iQ.lion, 

Adopted from; the proposal to extend the project December, 2009. 

Topographic description 

'Yichalale ' radio program project is broadcasted in four woredas of North Gondar Zone

Chilga, Alefa Takusa (now Divided), and Lay Armachiho. North Gondar is one of the II 

zones of the Amhara Regional State with a total area of 55,734 Km square. It has 23 

Woredas with a total population of 2,957,228 (Projected 2004, Zonal Planning and Economic 

Development Department). The zone is bordering with the Sudan in the West, with Tigray 

Region in the North and North West. In the South it also shares border with South GondaI' 

Zone and Lake Tana. Out of the total population, 88 % people are depending on what they 

can grow on their limited patches of land. The grazing land is limited and farm ers with many 

cattle keep them in another area 
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Theme of Data for Discussion and Presentation 

As mentioned in chapter one the main objective of this research is identifying and analyzing 

. the communication strategies as well as their appropriateness in the radio program target 

area. Further to this the objective also identifies factors which might hinder or promote the 

process of communication. Data was co llected from target li steners of the program and the 

program producers. This chapter presents the data collected and gives a detai led description, 

analyzi ng the data in a way that depicts the type of communication strategy wh ich is in use 

by the radio station. 

The chapter is divided in to three themes based on research questions and data gathered from 

the participants. The first theme discussed and presented the communication strategies which 

are in use by the program. Under thi s section the interaction between the rad io program and 

target listeners described in terms of how they are communicated and the level of 

participation of target listeners . 

The second theme analyzed the activities of listeners as a target li stener group in line with 

their role in disseminating information about HIV/AIDS and related issues to the society. 

Th is helped to exam ine the application of communication approaches. 

The third theme explored the factors that could probably hinder or promote the 

communication process. This will attempt to discover whether or not the communication 

strategies are appropriate or apt to the set objective of the radio program. 

Some selected quotations from foc us group discussions and individua l interv iews included to 

illustrate and corroborate and to draw inference for the findings. Besides, the analysis will 

plug-in by the theoretical reflection in the literature review. 

Communication strategies 

This sect ion has been explored the types of communication and analyzes their applications, 

the interaction between listeners and the radio program; the way listeners and the program 
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communicate. Furthermore, the leve ls of participation of target li steners with the program 

have been discussed. 

Interaction between listeners and the radio program 

As Rogers (2003) stated, interactivity may be attributed to the medium or to the relationship 

between the audience and the medium. In the case of ' Yechalal' radio program it is possible 

to look at the interaction of the target listeners wi th the rad io program. Hence, how li steners 

interact and the leve l of listener's participation with the program has been discussed to 

present the interaction between li steners and the program. 

Ways of Interaction 

One of the implementation strategies the rad io program applies is listener groups which have 

become significant in that it is a means to re-disseminate message delivered through radio; 

serving as a source of information to the rad io station becoming a forum for hori zontal 

di scussion on the issues transmitted from the rad io station (GEMC, 2007). To establi sh a 

two-way communication between the program and li steners, letters from target listeners 

serve as a main tool for feedback. 

In relation to information in which letters are used to establish two-way communication, 

producers interviewed exp lained that they sometimes develop the content of the program 

based on the feedback from target li steners, present the concerns, questions the students 

rai sed in their letters sent to the program segment. Assignments for di scuss ion and request 

are also given to listeners by producers as a means of establishing interactivity between the 

program and listeners. 

As the head of the station, Getnet Eshetu exp lained that the number of target li steners is 

around 2000 increas ing by 100 yearl y starting from 2007. Each student is expected to send 

six letters per year to become a graduate of the program's li stener group and for incentive, 

they given a radio set at the end of the school year. According to the head of the station, 
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averages of fifty letters received from the listeners are shortlisted and processed each week. 

On the other hand, one producer during the interview rai sed the predicament letters from 

listeners create; He pointed out the problem of managing letters from li steners since they are 

large in number and onl y fifty can be processed during the week. This is so because 

processing of the letters involves read ing and sorting th rough hundreds of letters to select the 

ones that are relevant to the criteria set for such feedbacks and sometimes the content of the 

program. 

Furthermore, most of producers pointed out that the station provides envelope and stamps 

for target listeners to alleviate the costs of sending letters. However, some students become 

di sappointed or discouraged participati ng in the program because their letters are not 

broadcasted; according to the producers this is because such letters are not rece ived and 

broadcasted for the reason that they are not properly addressed to the station. In add ition to 

the problem of sending and receiving letters, illegible handwriting, difficulties to get timely 

feedbacks from school radio listening groups found in more remote areas are also some of 

the problems mentioned by producers. 

As explained earlier, letters are the only means to connect li steners with the program. 

However from the description of the problems caused by using letters as the producers 

mentioned above, it can be noted that, li steners generally find it d ifficu lt to get their queries 

and suggestions in relation to the program and their reaction to the producers and the 

program segment. 

Interpersonal communication is one method of communication implement in the program. As 

the head of the station enumerated, stimulating peer communication and making it possible 

for messages to enter social networks and become part of everyday interactions is the 

objective of establishing li stener groups at school. This means interpersonal communication 

is utilized as a means of communication between the students within each group and also by 

the group to the society. 
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Getnet further explai ned that the intention is to make listeners agents of spread ing what 

knowledge they learnt from the program to fa mily members and others in their communities 

through their daily interactions, schools/community activ ities, drama, song. They expected to 

reach out to the community and foster di scussion and debate bringing about sober reflection 

and process of learning about H IV/A IDs and other related issues. This is like Paul Lazarsfeld 

stated is emphasizing the importance of social relations within the audience in determining 

responses to media messages (Wi ll iams, 2003). 

In practice, most of the teachers interviewed indicated that students are not capable of 

addressing the set objectives of the program to the community in the target area. Thi s view 

was affirmed by most of participants in FGD who stated that they themselves could not talk 

to their fam il y about sex. The words of a member of one of the Focus Group Discuss ion; 

Most of the time, we cannot ji-eely talk in ji-ont of our parents about sexual 

issues. Jfwe tried to teach them about things like using condom to protect 

them against HIV infection, they will consider us as being wayward. The 

only chance of communicating what we learnt is usually through the use of 

drama perf ormed in the school. In addition. we sometimes teach the 

society at church on Sundays. But, most of them do not give us attention 

since delivering messages by children like us is not common and 

acceptable. 

StudentslTarget li steners sa id during the discussion that they prefer interpersonal 

communication to communicate with thei r friends since it allows them to ask questions about 

things they are doubtful of. But they prefer radio in terms of credibility to get facts about 

HIV / AIDs and related issues. As Rogers (2003) stated the greatest trust out from the 

knowledge stage was provided by the mass media, while interpersona l channels were salient 

in moving individuals out of the persuasion stage. 

Participation of listeners 

In the literature, (as reviewed 111 chapter two of this study) , most scholars describe 

participation emphasizing people's involvement to solve their problems, promoting their 
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feeling and interest and have equal access to the means to express their feelings. To analyze 

the participation of listeners in 'Yechalal' radio program, it is possible to look at their 

involvement in the program. In so doing, the analysis of listeners' level of participation in the 

program with due consideration to li steners' activity as a target group and the effolts on the 

side of producers to promote li steners' participation are analyzed in the ongoing . 

. Listeners and the program communicate through letters. Letters are used to establish two

way communication. However, as the data revealed letters do not allow listeners to get equal 

access to the means of expressing their points of view, feelings, and experiences. This is the 

central point of participatory communication according to White et al. (1994). 

Creating 'activity competition ' among different listener group and Supervisions are ways of 

motivating listeners ' participation. Letters from li steners are also playa key role as a means 

of promoting 'activity competition' among listener groups. In this case it is important to 

define the meaning of 'activity competition' and supervision with the conte)(t of how 

producers themselves are using the terms. 

'Activity Competition' in the ongoing implies the use of social/environmental activities 

included in a group or individuals letter to motivate or initiate another li stener group to do 

likewise or even much more than the first group have accomplished. 'Activity competitions' 

often mentioned in the letter from listener group and promoted by the producers include 

helping people living with HIV/AIDs, env ironmental sanitation, teaching/enlightenment of 

community on various issues and other activities. The appreciation, encouragement and 

acknowledgement from the producers are ways of setting up the 'activity competition' 

among groups/individuals who wants to be mentioned or rewarded by the radio program. 

Further to the above and as a form of encouragement and acknowledgement, producers 

sometimes went out to visit the schools and the places where the practical activities were 

. performed, talking to the community about the activity performed by the students and 

strategically about the objective of 'Yechalal' , asking the students questions about the 

problem they faced and offer them adv ice; thi s who le process is called' Supervision' by the 

radio program producers. This 'supervision ' is used as a feedback tool, reinforcement of 
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what the students are disseminating and finally to encourage 'activity competition ' among 

groups that wants a visit from the presenters of the program. 

One of the producers of 'Yechalal' program explained that letters from li steners are used by 

producers as a medium of knowing what is going on in the groups and to encourage such 

'activity competition ' among other li stener groups. Letters from listeners which may be a 

source of 'activity competition' are read on the program. 

The segment of the program where letter are read is named ' Best messages'; which ai red the 

letter which is selected as the ' best' for the week. The name(s) of the school (if sent by a 

listener group), the student/listener are mentioned in this segment of the program. For a letter 

to be se lected as ' best' it should list activities done by the group li steners or a listener which 

is comparatively better than letters sent by other listeners. 

In addition, one of the producers stated that, "whatever li steners write, they always wish to 

hear their names mentioned on the radio, this is one of the main reasons for writing letters". 

The above assertions in this section show that mentioning listeners' names promote better 

li steners participation, while their letters demonstrate the impact of the effOit of the radio 

program at using these children as agents of change in relation to the set objective of the 

program . In the same vein the assertions also shows that encouraging 'activity competition' 

among groups and individual listeners helps to advance better involvement of the' groups in 

community/social activities. Moreover, these activities create openings to communicate the 

objectives of 'Yechalal ' to the ad ults and community where such activ ities took place as 

parents and adults will be more receptive to li stening to what the students have to say. 

Besides, to reinforce what the students are saying or the mai n objective of the activity they 

performed, the 'supervision ' visit by the producers of the program who are ad ults are often 

used to strategicall y educate and buttress the points the children are trying to make to the 

adults or the community at large. Finally on thi s note, the 'superv ision ' visit provides 

grounds for the producer crew to have first-hand knowledge of the impact of the program and 
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reassess the content and strategy of the program, thereby enhance participatory 

communicational approach. 

Further investigation of the method of feedback (letters from the li steners), shows that before 

listeners send letters to the station there is a requirement; a school administrator is expected 

put the school stamp on the letter as a sign of confirmation that students really perform the 

activities they listed in such letters. 

Despite the fact that was already established that letters are also used as an instrument in 

creating ' activity competition' among listener, which is one way of motivating listeners' 

participation, li steners' participation through letters becomes constrained by the requirement 

that school stamp must be present and practical activities performed listed. This is 

emphasized by White et al. (1994) where he stated that participation is a continuing process, 

for which it is difficult to establish fixed criteria. Stress is laid on spontaneous initiatives 

from below, leaving aside all preconceived ideas or standard models. 

Another comment by the producers about the involvement of target li steners in the program 

through letters, expla ined that letters from listeners help producers to know the performance 

of the program since listeners sometimes write suggestions about the program. Similarly, 

. another producer stated that they cou ld understand the need and interest of target li steners 

from their letters. The producer explained the point as follows: 

"In order to write the script for the program, most of the time we use 

magazines and newspapers to get information about HIV and related 

issues which we believe can entertain listeners. In addition, we can 

understand their interest and need from the feedbacks they send 

Sometimes we ask for comments about the program and we tried to act 

accordingly. " 

The other implementation strategy by the program or set of action to pursue its objective is 

. that all the radio scripts are produced and vo iced by trained chi ldren and youth, which is one 

way of making the program interesting for li steners as the head of the station stated. 
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Child Right Convention and Ethiopia HlV/AIDS policy documents are strongly utili zed 

during the training on radio production for amateur producers. In addition, all basic and 

entertaining radio formats (drama, interview, radio qui z, stories, Vox pop, music, radio spots 

. etc.) are utilized during the training as he further stated. 

In reality, most of the producers asserted that the training given cannot help to become 

creative and they do not believe the program is interesting since the contents are routine. 

They expressed their frustration in that the contents can not be changed as they are guided by 

the program manual and other senior staffs ofGEMC. 

With regard to li steners' interest, most of the students in the focus group discussion attested 

that they li ked the 'Focus on Children', segment of the program more; as that is presented by 

ch ildren and like to hear children 's voice. ' Focus on children ' sect ion is voiced by selected 

children. To participate in thi s segment, students and youth fro m listeners and local city are 

provided with train ings on radio program production. 

Activities of students as a target listener group 

Students as a target 

The baseline survey of the program conducted in (2003) by Shitaye and Yohanis on 19 

schools indicated that significant number of students have misconceptions and less ~wareness 

about prevention of HIV. 

Trad itionally, schools are regarded as institutions that "model society" where students learn 

. skills needed to make deci sions about complex issues. In respect of such topics as 

H1V / AIDS, however, school-based promotion has been a subject of controversy. 

As it is mentioned in the Program Implementation Strategy (GEMC, 2007), the intention of 

des igning the program targeting schools was: 

38 

Child Right Convention and Ethiopia HlV/AIDS policy documents are strongly utili zed 

during the training on radio production for amateur producers. In addition, all basic and 

entertaining radio formats (drama, interview, radio qui z, stories, Vox pop, music, radio spots 

. etc.) are utilized during the training as he further stated. 

In reality, most of the producers asserted that the training given cannot help to become 

creative and they do not believe the program is interesting since the contents are routine. 

They expressed their frustration in that the contents can not be changed as they are guided by 

the program manual and other senior staffs ofGEMC. 

With regard to li steners' interest, most of the students in the focus group discussion attested 

that they li ked the 'Focus on Children', segment of the program more; as that is presented by 

ch ildren and like to hear children 's voice. ' Focus on children ' sect ion is voiced by selected 

children. To participate in thi s segment, students and youth fro m listeners and local city are 

provided with train ings on radio program production. 

Activities of students as a target listener group 

Students as a target 

The baseline survey of the program conducted in (2003) by Shitaye and Yohanis on 19 

schools indicated that significant number of students have misconceptions and less ~wareness 

about prevention of HIV. 

Trad itionally, schools are regarded as institutions that "model society" where students learn 

. skills needed to make deci sions about complex issues. In respect of such topics as 

H1V / AIDS, however, school-based promotion has been a subject of controversy. 

As it is mentioned in the Program Implementation Strategy (GEMC, 2007), the intention of 

des igning the program targeting schools was: 

38 



HIV and or sex education in schools can delay the onset of sexual activity 

and reduce HIV rate. School decisions and actions directly affect many 

community members. HIV interventions in schools can teach behaviors that 

will empower children to make healthy choices related to sex and other health 

issues. They can provide children with opportunities to learn and practice life 

skills, such as decision and communication skills, which in turn can help 

enhance other important areas of adolescent development. 

From the above strategy, it can be noted that students are expected to be agents for change in 

the society through the use of strategy which tries to delay early starting of sexual activities 

through the teaching of behavior that empowers to make hea lthy choices in relation to sex. 

However, the baseline survey which was carried by the radio program does not suggest 

anything about type of communication strategy to be implemented on the program rather it 

only showed that there is misconception about HIV/AIDs among the students without 

expressing issues related to the individual behaviors and the socio-cultural interactions and 

role of the environment concerning AIDs. 

Group setup and activities 

According to the interview with teachers, to setup the listener group in each school, twenty 

one students/children between ages 12 to early twenties are selected using the basis of thei r 

educational performance, conduct speaking and interaction skills among their peers. 

Most of the participants during the focus group discussion claimed that the di scussions 

within the group helped them as an icebreaker to practice free discuss ion about sex and the 

discussion help them to improve their speaking skill as well as the discussion habit. As 

claimed in the words of sixth grade student participant from one of the FGDs. 

"I never discuss freely as we do within the group about sex Feely than in . 

other situation. So that the discussion within the group after and before 

the program help me an opening room for Fee discussion concerning sex 

issues. 
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The above extract indicates that the audience shares at least one significant social/cultural 

identifying characteristic, which is talkingji-eely concerning sex issue. 

Besides, as part of the positive effects of communication within the group, a producer 

mentioned that group activities and group repolt, a report which li sts what they have 

performed as a group, helped them to build commitment and relation. This view was noted 

by Hyber and Weaver, (2001) when they stated that, a sense of sol idarity is one of the criteria 

of group communication. 

Even if group li stening create a cu lture of free discussion, as most of the teachers during the 

interview claimed, there are problems teachers pointed out which arises within the group 

during discussion time; di sturbing each other while they are supposed to be listening, 

interruption and distractions because of the late comers. Also noted sometimes loss of 

attention while trying to take notes which will help them remember the issues discussed. 

There are some preconditions producers mentioned for listeners to continue being a member 

of li stener group throughout the year and graduate with a radio set at the end of the school 

year. These preconditions are: Teachers/moderators of listeners are supposed to keep the 

attendance of each listener groups every Saturday. The producers also requested that teachers 

should send the attendance to the station. Each li stener are not allowed to be absent for more 

than five to ten days otherwise they will be dismissed as a member ofthe listener group. 

The above explanation by producers about ' preconditions' confirms further that the 

students'/target li steners' participation in the group is conditioned by preconceived criteria. 

In addition to disseminate message about HIVAIDS, listeners are expected to do some 

practical activities like sanitation and hygiene, tree plantation, reconstruction of old and 

damaged house of the community members. This is one type of implementation strategies of 

the program which helps to build the group credibility by the society. The engagement of 

li steners in practical activities promoted social responsibility as FocasLich (2006) pointed 
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the program which helps to build the group credibility by the society. The engagement of 

li steners in practical activities promoted social responsibility as FocasLich (2006) pointed 
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out. This is to mean creating context which IS one element of empowerment which is 

emphasized in the literature of thi s study . 

On the other hand, interview with teachers\coordinators of listeners showed, li steners are 

more engaged on practical activities than teaching the society about HIV/AIDS and related 

issues. This is because, as teachers further exp lained, they want to send a report of practical 

activities they performed so that they wi ll get the chance of their letters being aired. Since 

thi s is one of the criteria prod ucers are using to select a letter to be aired. 

Supporting the above paragraph 's view, some of the students in the focus group discussion 

mentioned that they li ked to be engaged more on practical activities than disseminating 

message about HTV\A IDS and related issues because they found doing practical activities 

are more comfortab le and acceptable than disseminating messages. Th is kind of distraction 

can become an impediment to what the program was set up to do which is activities that have 

direct relationship with HIV/AIDs prevention. Thi s wou ld be digress ion from activiti es that 

have di rect impact on the objectives set by the program in the first place. 

Factors likely to promote or/and hinder the communication process 

The di scussion under the section of listeners' participation indicated that listeners' 

palticipation is often influenced by a num ber of factors which in turn hinder the 

communication process. There are also positive set of actions which could promote the 

process of communication in the case of listeners' participation and in other cases. In this 

section, some of the factors which could probably hinder orland promote the communication 

process indicated by the participants will pin point. 

Tn terms of what factors that hinder their participation in the program, almost all of listeners 

during the focus group discussion mentioned, their parents are not happy sending their 

children to listen the program because the program is broad casted on Saturday and Saturday 

is normally market day in the area as parents do want to send the ir children to market. 

41 

out. This is to mean creating context which IS one element of empowerment which is 

emphasized in the literature of thi s study . 

On the other hand, interview with teachers\coordinators of listeners showed, li steners are 

more engaged on practical activities than teaching the society about HIV/AIDS and related 

issues. This is because, as teachers further exp lained, they want to send a report of practical 

activities they performed so that they wi ll get the chance of their letters being aired. Since 

thi s is one of the criteria prod ucers are using to select a letter to be aired. 

Supporting the above paragraph 's view, some of the students in the focus group discussion 

mentioned that they li ked to be engaged more on practical activities than disseminating 

message about HTV\A IDS and related issues because they found doing practical activities 

are more comfortab le and acceptable than disseminating messages. Th is kind of distraction 

can become an impediment to what the program was set up to do which is activities that have 

direct relationship with HIV/AIDs prevention. Thi s wou ld be digress ion from activiti es that 

have di rect impact on the objectives set by the program in the first place. 

Factors likely to promote or/and hinder the communication process 

The di scussion under the section of listeners' participation indicated that listeners' 

palticipation is often influenced by a num ber of factors which in turn hinder the 

communication process. There are also positive set of actions which could promote the 

process of communication in the case of listeners' participation and in other cases. In this 

section, some of the factors which could probably hinder orland promote the communication 

process indicated by the participants will pin point. 

Tn terms of what factors that hinder their participation in the program, almost all of listeners 

during the focus group discussion mentioned, their parents are not happy sending their 

children to listen the program because the program is broad casted on Saturday and Saturday 

is normally market day in the area as parents do want to send the ir children to market. 

41 



Rogers (2003) stated norms of the social system are one of the predispositions which could 

influence the effect of communication messages in the innovation -decision process. 

Accord ing to Mckee et aI. , 2004, learned from the case study in Ghana in rural areas where 

sexuality cannot be discussed in public; showed traditional soc ial networks have an effect on 

sexual hea lth. ' Seres ' are (peer groups of female friends) based on age cohorts; 15 to 19 

years, 20 to 24 years, 25 to 30 years '''Seres' are relatively formal , holding weekly or 

monthly meeting with an agenda; provide tangible help to members during wedd ings, child 

births, and death; they under take community activities.' (Mckee et aI., 2004, p.86). The 

study indicated that using traditional net works such as 'Seres' involved tapping into a very 

powerful, local network for message dissemination. " Meaningful, locally connected data can 

prompt action. People will act on ly when they fee l that HIV/AIDS is a concern to them and 

their community." (p . 87). 

As noted in the review literature of this study, scholar suggested that current knowledge 

confirms that sexual behavior, the primary target of AIDS prevention efforts, world wide is 

deeply embedded in individual desires, social and cu ltural relationships and environmental 

process. 

To analyze the appropriateness of communication strategies implemented by the program, it 

is important to define culture in the context; culture is a description of a particular way of 

life, which expresses certain meanings and values not only in art and learning, but also in 

institutions and ordinary behavior (Williams, 1965, p. 332 quoted by FocasLich, 2006). 

Further, as FocasLich (2006) declared: 

The way life in the target area of the program, North Gondar, the way of 

life is harsh existence of subsistence farming. Food and other basic 

resources are scarce. For this reason, children are usually expected to 

work from the age 0 five. The culture is dominated by the centuries old 

ideological forces of Orthodox Christianity, and as such is exceedingly 

male- dominated. Traditionally, women have little or no say in whether, 

when and who they marry, whether or not they go to school, how many 
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children they give birth to, and how they conduct their lives in general. (p. 

14). 

As indicated by most of the foc us group discuss ion (FGDs) traditional communication 

channels are a common means of exchanging various personal kind of info rmation but not 

hea lth issue. As a case in point from ' Aykel Elementary School; 

The society exchange information in (' MA HBER ' and 'EDR ') which is a 

type of traditional social meetings in which the community meet together 

and talk informally about any social issues. However children are not part 

of this social meeting. lriformation about health issue is usually delivered. 

by health professionals. The society believe health professionals are better 

qualified than anybody else to give information concerning health issues 

(Fassil, a teacher in Aykel Elementmy School '). 

The head of the station, Getnet Eshetu, confirmed child ri ght issues and CRC convention 

articles are part of the program's content to be discussed in each week program fo r the 

response to the cu ltural context. Similarly some of the students confi rmed that as they started 

challenging their family by telling them their rights. 

Even if some of the students\target listeners in the focus group discussion raised that they 

start to discuss and negoti ate with their parents about HIV and related issues, most of them 

argued they could not eas il y influence their parents' attitude. 

From the in-depth interview with the teachers it was also observed that the students face 

resistance fro m the community and the cul ture discourages children to talk in front of adults. 

In addition, li steners' famil ies have litt le understanding about the advantage of the program. 

Confi rming the above statement, a teacher from Chandba Elementary School noted that: 

Families of listener are not encouraging students to be members of the 

listener group. They just consider the time the students spend to listen the 

program as it wastes for nothing. This is because overload of work 
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expected Fom the students Saturday is the market day hence students 

should go to market. 

Similar to the above explanation, grade eight participants said the following during the 

discussion: 

My father is not happy to send me in order to attend the program and 

participate in the activities. He just believes J am attending to get 'the 

radio' the station award us at the end of the year and he said to me, 'stop 

attending the program and do what J order you to do, J will buy radio for 

you. 

The above description illustrated that target listeners faced objection on the side of family 

members which causes frustration and social stigma. It can be also noted that the community 

lack awareness about the program. 

Pertinent to the above view, Campbell (2003) argued that imparting knowledge about how to 

avoid health risks needs to go hand in hand with creating contexts where peopl~ are most 

likely to put that knowledge in to action. Promoting community empowerment by developing 

skills that can be used beyond addressing the specific problem or health issues, like focusing 

on people 's intellectual analysis of their circumstance Paulo Friere mentioned. 

Besides as Getnet further explained the radio producers and free lancers are most of them 

having cultural proximity to the audience with similar culture, language, age, attitudes and 

other characteristics which is another set of action for the response to the culture. 

The strategy the radio program implementation activities evokes to encourage listeners to 

involve in different community implementation activities like sanitation, old house repair and 

fencing the school compound to make listeners to be recognized in the community.(GEMC, 

2006). This is one of the factors which could promote the communication process viewed by 

most of participants. 
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Encouraging each li stening group to select their local advisors which they call ' club 

fathers/mothers' to give advice to li steners and serve as a link between the group and 

community is also another implementation strategy; taking the advantage that traditionally 

rural Communities do give respect to the elderly people. 

In relation to the implementation strategy mentioned in the above paragraph, some of the 

students in the focus group discussion verified that the club mothers and fathers who select as 

an advisor for the group have very little involvement in the activities of the program. Hence, 

it can be noted that designing a sound commun ication strategy is not enough for the 

achievement of communication process . 

The radio manual is another set of action the radio program is using to pursue the objective. 

According to the head of the stat ion, to design the specification for the radio program 

manual, messages determined at the beginning based on the result of the base line survey of 

the program. The objective of the KAP survey, conducted on the target area in 2003 by 

Shitaye and Yohannes, was to assess knowledge, attitude and practice of the members of the 

media clubs and anti HIV/A IDS clubs of the schools towards HIV/AIDS. 

Being anti HIV/AIDS club in the school is one of the criteria to be a member in the listening 

group. This in turn helps the group listeners to have a better awareness about HIV/A IDs and 

related issues since they were participate in the anti HIV/A IDs club of the school before they 

become target listener group . 

Getnet further added that after the first program content, designed based on the KAp survey, 

the manual revised 4 times. He mentioned some strategies they use to revi se the manual ; 

. these are: 

In all of the cases we followed participatOlY message design, where 

listener's views and demands are incorporated. We collected message 

issues by workshop, ji-om supervision reports, listener's letter requests, 

low cost research findings and recommendations, global and national 

direction papers, local AIDS secretariat current reports, feedbacks ji-om 
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club sponsor teachers (coordinators), and media staff in collaboration 

with free lancers. 

On the other hand , one of the producers of' Yechalal' claimed that producers can't be out of 

the specification in the manual to design contents of each program. He further explained: 

1 am not comfortable with the specification in the radio manual since it is . 

somehow fixed. For example, the radio program manual doesn't allow 

delivering music which is talking about love, rather the music we usually 

voiced is about country. 1 think this influence the entertaining capability of 

the program; it would be good if we could include contents which talk 

about love experience of some people. 

Concern ing the issues about the rad io manual the other producer raised another example 

during the interview, she stated that, "The content of the program emphasize more on 

'Abstain ' among the three methods to protect HIV/AIDS the intention is it can delay the 

onset of sexua l activity in schools and reduce HIV which is one of the objective of the radio 

program". However, the baseline survey by Shitaye and Yohanness showed that considerable 

proportion of the study subjects are experiencing high- ri sk sexual activity. 

The interview from the producers showed that they are not comfortable with the 

specification in the manual since it does not allow them to be flexible in designing messages 

and it decreases the program's entertaining capability. One producer commented on the 

manual; " It is like, ' this the truth and this is the way you have to know about HIV/AIDS and 

you have to accept it. " 

Technological quality is one of the characters of interactive media. Apart from other 

problems that affect the level of interaction between the radio program and listeners; radio 

sets procurement problem and not available in large number are the main factors stated by 

the head of the station and most of the teachers . 

. To clarify the above paragraphs view one teacher said: 
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The radio which set for the group by the station supposed to last for one 

year, however, it will damage soon and it could not enable students to 

listen clearly. Mean while it will damage and there is any body for 

procurement. For example, she said, in the case of the group which J 

coordinate, J have given my own radio for the group to solve the problem. 

On the hand , in relation to procurement of the radio set for the group listener, one producer 

stated that even it is stopped now, the station were allowed coord inators to bring the radio to 

the station for procurement. As he further stated they stopped taking the responsibility for 

procurement of radios currentl y because of shortage of budget and some of listener groups 

activities and membership has dropped since showi ng that the I isteners seems to care more 

for the radio set that is giving out. 
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CHAPTER FIVE: CONCLUSION and RECOMMENDATION 

CONCLUSION 

This study investigates the type of communication strategies implemented in the program. It 

also examines the appropriateness of the communication strategies, to the socio-cu ltural 

context of the community in the target area. Interview and focus group discussion were 

mainly employed as instruments to collect data and to confirm how appropriate the strategy 

in use by ' Yechalal' radio program. Document review was also used as an instrument to 

collect data to cross check the information. 

The analysis of the implementation strategies of the program and the interview with the head 

of the station reveals that the program utilized participatory approach of communication and 

empowering students to bring about change in the society in relation to HIV\AIDS and 

related issues. 

Letters from listeners is the main tool used by the program to establish. two way 

communications from the target listeners back to the radio station. As a motivation 

mechanism, techniques such as ' activity competition' and supervision, reading of letters and 

. mentioning of writers name and activities are utilized to promote participatory 

communication. 

Empowering students in school through social/environmental activity is another type of 

communication strategy implemented in the program. Letters are also used strategically to 

reinforce students' activity in the environment and as a means of getting feedback from 

listeners about the program. 
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This being said , the application of those communication strategies implied by the data shows 

that the role or actions of listeners in the program is more guided by already set criteria rather 

than emphasizing target listeners' needs and interests. The general notion is that the radio 

program does not consider target listeners to design a communication approach to be 

implemented in the program. 

Moreover, even if a set of actions or implementation strategies designed to pursue the 

objective of the radio program have actual impact in the communication process; the results 

implied that there are problems in the app lication of the implementation strategies which 

hinder the communication process. 

The data from the focus group discussion among listener groups reveals that community's 

culture in the study area does not encourage free discussion about sexual issues and majority 

of the community are not aware of the advantage of the radio program. This is one of the 

main challenges that hinder the communication process or makes the communication strategy 

in use by the program less appropriate. 

Even though the group structure help to practice a discussion habit among listeners, this 

discussion habit among listener fails to achieve the set objective of using students to pass ing 

necessary information to the parents and the adults. 

' Yechalal' radio project targeted four di stricts with current population of 2,957,228. In 

addition, most of the communities do not have an access to the media. This in turn brings 

about additional obstacle on the planned agents of change students have to overcome to be 

able to achieve the set objective of the program. 

Further more, limited number of staff, quality of the medium that is the radio, shortage of 

budget and the location of schools are also some of the factors that could hinder the process 

of communication confirmed by the data. 
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RECOMOMDA TlON 

As the findings of this study indicate the society in the target area are not aware of the 

advantage of the radio program. So it needs to adopt a type of communication approach 

which fosters the involvement of the society at large to increase their willingness to discuss 

HIV/AlDS and related issues with their children and partners to ensure that HlV/AIDS 

prevention information is readily available and understandable to the majority of the 

population. 

In either case, the finding of this study identified the problem of addressing the majority of 

communication as one of the factors which could hinder the communication process in the 

program, it can be suggested a necessary next step for the radio program is scale up the 

coverage, content, and distribution of the program to address the majority of population that 

are currently aware of the dangers of HIV / AIDS, or not aware of the availability and location 

of prevention methods. 

The resu lt of the findings of the study unveiled that the radio program gives less emphasis on 

prevention methods of HIV / AIDS, especially the use of condom. This is against the backdrop 

that the 'activity competition' often embarked upon by the li stener groups are not even HIV 

related. Hence, the importance of increasing the communities' knowledge about the benefits 

of consistent use of condoms for reducing HIV/AIDS risk is recommended. 

Moreover, this study is limited to analyzing the communication strategy which is in use by 

the program involving only target listener groups. Therefore, a kind of experimental research 

involving both target li steners and other group of the society in the target area in order to 

adopt more appropriate communication strategies which consider participants 

communication need can be suggested as a future study area on the program. 
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communication as one of the factors which could hinder the communication process in the 

program, it can be suggested a necessary next step for the radio program is scale up the 

coverage, content, and distribution of the program to address the majority of population that 

are currently aware of the dangers of HIV / AIDS, or not aware of the availability and location 

of prevention methods. 

The resu lt of the findings of the study unveiled that the radio program gives less emphasis on 

prevention methods of HIV / AIDS, especially the use of condom. This is against the backdrop 

that the 'activity competition' often embarked upon by the li stener groups are not even HIV 

related. Hence, the importance of increasing the communities' knowledge about the benefits 

of consistent use of condoms for reducing HIV/AIDS risk is recommended. 

Moreover, this study is limited to analyzing the communication strategy which is in use by 

the program involving only target listener groups. Therefore, a kind of experimental research 

involving both target li steners and other group of the society in the target area in order to 

adopt more appropriate communication strategies which consider participants 

communication need can be suggested as a future study area on the program. 
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Appendix I 

Interview guides and discussion themes 

The genera l objective of thi s study is to analyze the type of communication . strategies 

implemented in ' Yechalal' rad io program. The study is in partia l fu lfillment of the 

requirements for the degree of Masters of Art in Journali sm and Communications, Addis 

. Ababa University; School of Graduate Studies. While your responses wi ll be kept in 

confidence, aggregate data will be presented representing averages or general izations about 

the responses as a whole. No identifiable responses wi ll be presented in the final form of this 

study. Thank you very much in advance. 

Profile of students/target listeners: 

Gender 

Name of school 

Age 

AI Interview guide for the head of the radio station 

1. Is there any communication strategy in use in the program? 

2. Jfyour answer is yes for question number one, can you explain the strategies 

that you implemented? 

3. What do you do when students fail to act according to the strategy of the 

program? 

4. How far are your communication strategies cultura lly appropriate? 

5. Can you explain how you set listener groups? 

6. Who is responsible in designing the messages which is disseminating in the 

program? 

7. What were the major challenges in the communication process? 

56 

Appendix I 

Interview guides and discussion themes 

The genera l objective of thi s study is to analyze the type of communication . strategies 

implemented in ' Yechalal' rad io program. The study is in partia l fu lfillment of the 

requirements for the degree of Masters of Art in Journali sm and Communications, Addis 

. Ababa University; School of Graduate Studies. While your responses wi ll be kept in 

confidence, aggregate data will be presented representing averages or general izations about 

the responses as a whole. No identifiable responses wi ll be presented in the final form of this 

study. Thank you very much in advance. 

Profile of students/target listeners: 

Gender 

Name of school 

Age 

AI Interview guide for the head of the radio station 

1. Is there any communication strategy in use in the program? 

2. Jfyour answer is yes for question number one, can you explain the strategies 

that you implemented? 

3. What do you do when students fail to act according to the strategy of the 

program? 

4. How far are your communication strategies cultura lly appropriate? 

5. Can you explain how you set listener groups? 

6. Who is responsible in designing the messages which is disseminating in the 

program? 

7. What were the major challenges in the communication process? 

56 



8. How do you get feedbacks from listeners about the programs? 

9. Do you think the target listeners could challenge traditional influences? How? 

10. What factors do you think which might hinder listeners not to participate in 

the activities of the program? 

BI Interview guide for producers of the program 

1. How do listeners participate in the program? 

2. To what extent is the listeners' participation in the program? 

3. What efforts have you done to entertain the need and interest of listeners in 

the program ? 

4. What factors do you think which could hinder listeners' participation? 

5. Do you have any frame work or guide line to design the contents of the 

program? 

6. How do you know the performance of your program? 

7. What have you done to help listeners actively participate in the program? 

8. Do you think students could challenge the tradition of society? How 

CI Interview guide for teachersl moderators of the group 

1. What problems do you face in managing the group? 

2. How do students discuss HIV/AIDS and related issues with friends, 

family and their neighbors? 

3. Which section of the program do the students like most? Why? 

4. What factors do you think which could hinder or promote the process of 

communication? 

5. What can you say about the reaction of the society on the program? 

6. What recommendations can you present to improve the process of 

communication in the program? 
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D/ Discussion Guide for Focus Group Discussions (a guide for students/target 

listeners). 

~ Listeners' role in the program 

~ The reaction of the community on the activities of the stndents 

~ Challenges encountered and motivating factors to listen the program 

~ The method of commnnication within a group and between the listener and the 

producer 

~ Traditional ways for disseminating important information 
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