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ABSTRACT 

Corporate Social Responsibility (CSR) is bothered with how an affiliation exaggerates its littlest 

obligations to partners expressed over order and corporate administration. The principle 

assurance of this examination is to survey, Hotel's social obligation of five-star hotels in Addis 

Ababa, to accomplish the objectives, both primary and secondary data were produced by utilizing 

qualitative and quantitative strategies. The analysis attended the descriptive techniques shored up   

with qualitative information. And quantitative information was analyzed by utilizing the usually 

utilized programming SPSs descriptive statics, T-test, and ANOVA and the acquired outcomes 

were then discussed. The finding shows that the majority of the details don't know about CSR and 

the dominant practices the natural, monetary and social extents however enormously practices the 

economic and social activities of SR and environmental component of social obligation needs to 

get incredible consideration. Furthermore, challenges are that outside factors have more effect on 

CSR selection than inward factors. The business embraces a policy-based consistence procedure 

as an expense of working together. The greater part of the foundations is receptive to increasing 

the value community. Money related limitation, absence of top administrators’ interest and 

absence of mindfulness on CSR are the primary inhibitors of CSR commitment and the survey 

result shows the local community has positive perception towards CSR hotels. The researcher 

recommends, mindfulness have to be made in regards to the issue of corporate social obligation, 

the proprietor of the hotels ought to be keen on putting resources into CSR and the legislature and 

another concerned body should offer thoughtfulness regarding the CSR of the hotels. 

 

 

Keywords: corporate social responsibility, perception, practice, challenges, triple bottom line, 

hotels, Addis Ababa. 



1 

 

CHAPTER ONE 

INTRODUCTION 

1.1 Background of the Study 

Social responsibility in creating nations that in U.S and U.K benchmarks are respectably well 

clear as the marvel of CSR makes itself all the more internationally. Anyway, as of late there 

is an expanded weight on the inn part to perceive their natural, social and monetary obligations 

and modify strategic policies to reduce the destructive impacts of their tasks and emphatically 

add to the social orders they work. This expanding consciousness of ecological and social 

dangers of human action all in all and business tasks, specifically, began to spread more during 

the most recent two decades when stresses over the earth were expressed to develop particularly 

regarding contamination, living space misfortune, environmental change and overexploitation 

of species. Such conditions prompted the developing thought of manageability and executing 

a reasonable methodology toward social, monetary and ecological exercises (Stanislavska et 

al., 2010). 

 

So also, the supportable improvement idea was building up; the new thought of corporate social 

duty (CSR from now on) has stand up comprehensively. Taking into consideration all positive 

and negative things, accommodation associations need to execution a significant job in the act 

of good administration rehearses. The improvement of the manageability development in the 

late 1990s in the travel industry division picked up accentuations of corporate social obligation. 

Numerous relations exist to assign to depict obligations of business towards its partners 

communicatively and the most extreme correspondently utilized terms to express corporate 

social duty (CSR) are: corporate citizenship, corporate obligation, corporate social 

responsiveness, corporate social execution, corporate partner obligation, corporate 

trustworthiness, authoritative obligation, mindful business practice, and social obligation. The 

state gives an administrative structure administering issues, for example, natural security law, 

work right, reasonable working practices; however corporate social obligation goes past the 

consistence of these authoritative issues and makes imparted an incentive in joint effort to all 

partners. Presently it is the worry of any business association and the business issue of the 

twenty-first century (Hailu and Nigatu, 2015).  
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The idea of CSR is communicated through the elements of, network, work environment, natural 

and commercial center practices business possibly endure in the event that they can appear and 

be assessed to appear, a reasonable social obligation in their consistent treatment of their 

partners' social duty will simply be an integral part of typical business practice (Sweeney, 

2009). The primary target is to work with representatives, their families, the nearby network to 

improve their personal satisfaction (World Business Council on Sustainable Development, 

2000). This business arrangement isn't separately roused by the benefit thought process. 

 

The desire needs to go past the natural interests and are dealing with all partners including 

buyers, network, and representatives (Carroll, 1999).CSR idea in the cordiality fiction is 

insufficient, despite the fact that the enthusiasm for and routine with regards to it in the 

accommodation business is expanding (Sheldon and Park, 2011). The most known exercises 

of CSR in the lodging business are identified with ecological endeavors or green practices, for 

example, towel and material re-use projects or establishment of vitality and water-productive 

guestroom apparatuses which results in incredible cost-investment funds (Levy and Park, 

2011). Aside from these positive activities, lodging industry carries likewise different 

advantages to its partners whenever oversaw capable, for example, work of occupants, open 

doors for speculations, foundation improvement, safeguarding of the nearby condition and 

extra income and outside trade (Dodds and Kuehnel, 2010). 

 

There also are support arrangements through that building businesses pay attention of the 

setting and involve the community the maximum amount as pleasant like support for academic 

desires, guaranteeing community health and safety, support, philanthropic giving and different. 

of this manufacture worth to the area people. However, if exercised without showing 

responsibility, the building trade may be a reason for leak, low fares and seasonal employment, 

instability and low job standing, environmental degradation, displacement of native folks, 

inflation, and therefore the dilution of culture (Agarwal, 2002). 

 

Thus, Anderson (1989) characterized in his original copy by saying: "Concur or can't help 

contradicting it, similar to it, or abhorrence it, social obligation and social responsiveness are 

digging in for the long haul and everybody should live with them…." (p. 294). Along these 

lines, this examination will address the issues of CSR in the five-star inns in Addis Ababa city.  
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In this manner the idea of CSR is new in the corporate particularly in the inn business and it 

isn't considered and came up short on a thorough report the entire thing however it has a decent 

spot to practice corporate social obligation whatever the size is. 

 

1.2 Statement of the Problem 

Like different segments, there is an expanded weight on friendliness foundations ought to be 

socially dependable and this pressure began from customers and customers of the travel 

industry on subjects concerning the social concerns working condition tearaway work, human 

rights insurance, natural issues and other when they travel goals. As of late the travel industry 

and Hospitality organizations have an impressive interest for social responsibility and practice 

it is critical for any business relationship to financing the country's manageable improvement 

and for the affiliation as well. In any case, in the cordiality business particularly in the hotels 

CSR is making progress; for the reason that inns are of dedicated hotels, and sensible size can 

accomplish a ton. The hotel business is the best on-screen character for the achievement of 

corporate social obligation theory in their business planning (Garay and Font, 2012). 

 

Organizations attain stability among Social, environmental and economic requirements, to deal 

with stakeholder’s expectations, needs, and influences if they practice social company 

responsibility. employees, clients, and the network’s access data extra democratized and 

empowered inside the stage of societal broadcasting for the purpose that it expects agencies to 

reinvest in they have earned an income. maximum of the writers and establishments decided 

that no longer best the massive multinational agencies are the reaction to the wider groups; but, 

the country wide small and medium organizations take a splendid region to commence CSR 

domestically and greater important than the bigger agencies. From a man or woman avenue 

seller (vendor) to numerous multinational companies, each business entity has its shareholders 

and its affects at the place, each positive and dangerous. therefore, for his or her influence, they 

take some obligation constructed on their limits and electricity (Hailu &Nigatu, 2015). 

 

According to with Amaeshi& Adi (2006), many studies were finished on the CSR of enterprise 

and groups in Africa. those researches imply that the practice and knowledge of corporate 

social responsibility are related to both cultural and social lifestyles of people, although in 

Africa, the studies research in related to CSR isn't investigated in a good method, even the 
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handy research are directed in international groups that be inherent in in African content 

material. 

 

Cheruiyot & Maru (2012), mentioned the low level of analysis on CSR of African context in 

their analysis works. the additional complete role of CSR has been occasionally studied within 

the commercial enterprise sector and also the on the market studies in continent intensive the 

CSR subjects at the company level by asking the chief government officers (CEO) or the 

managers what was exhausted their company. However, this study differs from those studies 

as a result of it'll see the apply and problems with CSR within the case of star rated hotels Addis 

Ababa to look at challenges and opportunities of implementing CSR and assess if those hotels 

are socially accountable for their impact. 

 

Bedada eta al., (2011) had researched the name “Ethiopian Floriculture enterprise from 

corporate Social obligation (CSR) “and the associated governance at the Ethiopian flower 

enterprise. They without a doubt said that because Ethiopia is one of the developing 

international locations the mindset of company social obligation isn't sparkling advanced and 

additionally the governance process takes the shape of easy governor and decision making 

enormously than a well-developed moral code of conduct. consistent with the have a look at of 

Bedada eta al show that the findings of the industries on CSR practice with the triple bottom 

line of CSR (economic, social and environmental) sustainability are offered within the studies 

from the view of CSR within the floriculture industry. 

 

Tewelde (2012) things of African nation and its borderline with CSR has been determined 

utilizing Carroll’s model. albeit several representations on CSR established within the West 

recommend worldwide applications of the instruments and consequences, the specific factors 

in African nation and developing countries, specifically, might not enable the through the 

implementation of such models. like several alternative African nations African nation is on 

the economic feature of the CSR and such importance is also at the price of alternative 

magnitudes. In these circumstances currently, we are able to resolve the varied mechanisms is 

that the most significant encounters that require to be self-addressed. in line with Tewelde, for 

every language of CSR in African nation, it's obvious that the legal and moral obligations are 

the minimum in relationships of exercise because it is that the downside in most African 

countries setting. Despite the fact that, there aren't any one hundred% cleared elements of CSR 

in the international. there is an extremely good want to create a knowledge of CSR and ethical 
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manner to conduct the commercial enterprise sustainably. further, it is not communal to 

discovery a definite technique of corporate social responsibility practices inside the growing 

global that could be visible from business views. on the grounds that Ethiopia is one of the 

growing international locations the philosophy of company social responsibility isn't always 

nicely advanced. In Ethiopia context company social responsibility of the lodge sector is 

untouched part and there may be lack of research work in CSR practices of enterprise. 

 

Some researchers (Nigatu, Rajasekhara&amp; Zelalem and Elfineh) studied topics that are 

associated with CSR however farthest of them are restricted to Production Company and 

business areas and also the hotels industries social responsibility isn't studied. for instance, 

Nigatu 2001) studied” Company social responsibility (CSR) in Ethiopian banking sectors “and 

Rajasekhara& Zelalem (2008) studied “Corporate social responsibility associate degree 

perspective of Ethiopian corporate" and additionally Elfineh (2014) studied “Company social 

responsibility practices and considerations of New Flower University; Implication for Higher 

Learning establishment in Ethiopia “. However, this thesis is totally different from these that 

it's centered on the social responsibility of observe within the case of five-star rated hotels in 

Addis Ababa city. More importantly, the expansion hotels demand for research work to what 

are socially accountable practices within the hotels thus, the study aims to asses’ Hotel Social 

Responsibility practices within the case of 5 stars Hotels in Addis Ababa. 

1.3 Research Questions 

1. What are the existing CSR practices of the hotel? 

2. What are the barriers or challenges that they face for implementing CSR? 

3. What is the perception of community toward CSR of the hotel? 

1.4. Objectives 

1.4.1 General Objective 

 The overall objective of the study was assessing hotels social responsibility practice the 

case of five-star rated in Addis Ababa. 

1.4.2. Specific Objectives 

1. To assess the existing Practice of hotels CSR 

2. To identify challenges to the execution of CSR 

3. To examine perception of the community towards CSR practices   
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1.5 Hypotheses 

The following hypotheses are formulated based on the reviewed literature and during data 

collection by the researcher. 

Hypothesis 1: There is a significance difference between males and females in terms of 

their perception on the corporate social responsivity.  

Hypothesis 2: There is a significance difference among respondents in terms of perception 

on social responsibility of five star rated hotels based on their age level. 

Hypothesis 3: There is a significance difference among respondents in terms of their 

perception on the social responsibility based on their education level. 

Hypothesis 4: There is a significance difference among respondents in terms of their 

perception on corporate social responsibility of hotels based on the work 

experience of respondents. 

Hypothesis 5: There is a significance difference among respondents in terms of their 

knowledge and perception on social responsibility based on the respondent’s 

organizational type  

1.6 Significance of the Study 

This research work is anticipated to classify company social responsibility performs in five-

star hotels found in Addis Ababa with their values, inspirations, and fences they face once 

partaking CSR practices. By discovering the up-to-date states, it'll present to the knowledge 

close CSR in Addis Ababa and that is neither has been deliberated nor vital thought paid to that 

in our nations on CSR analysis. So far, it's anticipated that this investigation can underwrite to 

the theoretical literature on CSR regarding the hospitality industry and welcome trade within 

which there's restricted info that crucial ought to analysis. the numerous inspirations behind 

this study is to contribute to CSR literature of developing countries and by exploring this state 

of CSR, the research supposed to boost CSR practices in Addis Ababa, to asses’ the hotels 

perspective and activities to observe CSR.  

i. Academics Significance  

The results of this theory may gain advantage a great deal in tutorial institutions within the 

space. because it is mentioned within the limitation section below, there are restricted empirical 

works on this subject of social responsibility and this thesis would have valuable tutorial 

connection. It offers Associate in Nursing insight into the extent of the matter and is a 
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springboard for different researchers. It additionally helps the upper establishment like public 

and personal universities to grasp their role and work additional by contributory their 

experience and data for the arena. 

ii. Policy Significance  

Moreover, the outcomes of the look at will empower policymakers, authorities, NGOs and 

extra stakeholders within the policy manner to tourism and hospitality industry members of the 

family for thoughtful the influences that disturb CSR implementation, engagement, values, 

views, and dimensions of company social responsibility in case of inn industries. except, it 

serves as a secondary supply of facts (reference cloth) for researchers, planners and policy 

makers stimulated to engage within the region. The studies effects initiate the applicable 

authorities’ organs and other establishments to announce wonderful methods. 

iii. Developmental Significance  

Regarding its developmental importance, the thesis creates consciousness about corporate 

social responsibility, especially for resort and tourism sectors. It also serves as a guiding 

principle and supply of statistics for distinct stakeholders to understand their roles and 

responsibilities and act as a consequence. The thesis also advocates the level of apprehension 

and challenge approximately social obligation inside the vicinity of the motel and has excellent 

significance in supporting to apprehend tourism as an economic zone in the region.  besides, it 

facilitates private organizations like hotels to benefit from social responsibility. 

1.7 Scope of the Study 

Part of the explanation for the social responsibility can be social, economic and environmental 

impacts that the hotels have on local people and staff. Hence, this study is having return up 

with findings of company social responsibilities of the hotels together with recommendations 

that may facilitate to enhance the matter. 

i. Thematic Scope  

This thesis assess corporate social responsibility practices the case of selected five star   

rated hotels Addis Ababa. 

ii. Spatial (Geographic Cover) 

The thesis was conducted in the capital city of Ethiopia, in four woredas (Kirkos, Bole, 

Arada and Yeka) of Addis Ababa. 
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iii. Target Groups (unit of observation) 

This thesis was conducted on five-star hotels found in Addis Ababa and the target 

group’s managers of the hotel and other experts. 

iv. Time  

The thesis was conducted from November, 2018 to June, 2019. 

1.8. Limitations of the Study  

Although this thesis was carefully conducted, the researcher continues to be conscious of its 

limitations and shortcomings. Despite the analysis has reached its aims, there have been some 

unavoidable limitations that square measure mentioned below. Since, the analysis was 

conducted principally by exploitation interview and questionnaires and by exploitation few 

select respondents from solely star hotels, regarding knowledge gathering instrument, indeed 

(like observation), there could also be the type of bias and sound judgment. It’s higher if future 

studies involve further all edifice establishments and embody further knowledge gathering 

instruments. 

 

Local researches showed on the problem were lack to check and refer the results of this study 

found.  The prose review is a crucial portion of any analysis because it helps to spot the scope 

of works that were stayed completed to date within the analysis space. Findings of literature 

review use because the groundwork for the scientist to make upon to attain the analysis 

objectives. However, I found solely a bit previous analysis on the title of my study. Besides, 

because the sector itself is at its kid stage within the study space, there aren't any pertinent 

sources of data relating to the topic matter within the study space. 

 

Government bureaus at totally different sectors don't have organized and reliable knowledge 

that supports the work as a secondary supply of data. although students are appealing within 

the analysis title, it had been hardly doable to seek out learned articles on the subject of social 

responsibility. despite the intensive follow of leisure trade in African country, near was no such 

institutionalized mechanism to live company social responsively of hotels. In utmost elements, 

company social responsively is uniform not recognized. Besides, I couldn’t realize the 

domestically created framework for social responsibility and model and framework is 

additionally missing and this has placed the issue on the scientist to compile the information in 

an exceedingly needed commonplace. 
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However goodish efforts were created to handle the analysis objective, the study has two-faced 

limitations in measurement company social responsibility disclosures and CSR activities. The 

study used things disclosed on the annual report of the companies live to live} CSR revealing 

and also the quantity of donation for financial aid as a measure of company social community 

and environmental concern. To conclude, tons of enhancements square measure expected from 

companies within the country to discharge their CSR properly; this can be as a result of as 

proved to find, majority of the business companies in African country were within the lower 

layer of Carroll’s 1991, CSR pyramid, that is profit maximization, ignoring the opposite three 

pillars steady but top-management incorporates a thoughtful/consciousness. 

1.9 Organization of the Thesis 

The proposition is prearranged into five chapters. The first chapter offers with background of 

the study, problem statement, objectives of the study, significance of the study, Scope and 

limitation of the have a look at. The second discourses review of review literature and 

conceptual framework. The third chapter addresses description of the study area and method 

of the study. The fourth chapter deals with analysis, interpretation and presentation of records. 

Ultimately, the fifth bankruptcy presents the conclusion and guidelines of the examiner. 

References and Annexes are also connected on the quilt of this take a look at. 
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CHAPTER TWO 

REVIEW OF LITRATURE 

2.1 Operational Definition 

Hotel: it refers to the commercial establishment of providing lodging and meals and other guest 

services in general to customers. In Ethiopia to be called a hotel, an establishment must have a 

minimum of 10 bedrooms, at least each of which must have clean private bathroom facilities. 

Triple bottom line 

Triple bottom line (TBL)is a procedure secondhand progressively integrate socially responsible 

(CSR) reporting by organizations and by external stakeholders and third parties to rate an 

organization’s performance on measures of environmental, social and economic performance. 

It determines that businesses have positive impacts on the three P’s: people, profit, and planet" 

Corporate social responsibility’s (CSR): is a business’s responsibility for maintaining the 

social, economic and environmental influences of its operations responsibly and in line with 

public expectation 

2.2 Company Social Responsibility in Building Business 

Hotel business may be a self-activating activity model that motivates an organization to be 

informally command accountable to the same, its stakeholders, and therefore the public. By 

functioning company social responsibility, in addition known as company citizenship, 

establishments are often settled by the outline of the impact they're having on all options of 

society as well as economic, social, and environmental. to lock in CSR indicates that, within 

the traditional direction of business, an organization is performing arts in ways in which 

enhance society and therefore the atmosphere, ideally of adding negatively to that and this 

definition is that the operating definition of this study and Social responsibility, because it 

practices to business, is thought as company social responsibility (Bello et al., 2017). 

Building business is one amongst the quickest growing service industries throughout the globe 

that provides accommodation, food, drink and a neat and hygienical atmosphere to their 

customers. welcome means that providing homes away for guests. it's a significant interrelation 

rising out on those places whereby business enterprise activities square measure growing. The 
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building business adopts the toughest atmospheric protection laws rights from the development 

of the building until the disposal of waste materials in such a way so the less degradation of the 

environment happens. Moreover, another issue that plays a significant role within the overall 

method is minimizing the overhead by victimization the newest technology (Bello et al., 2017). 

 

It has become a trend within the edifice business to adopt the newest upgraded technology like 

biometric, sensors, dustbin, dome cameras, security locks, thievery alarms, hearth detection 

technology, etc. Besides, the adaption of environmental protection and waste disposal laws 

hotels ought to have the expertise of showing those laws in sensible ways in which. edifice is 

one in all the key parts of the business industry; consequently, it's the one that ought to be the 

foremost concerned in environmental protection (Singh & Kaur, 2016).  

 

Reynolds, (2013) transcripts that hotels use from prime to bottom amounts of resources like 

water, energy, and non-durable product.  And also, several hotels area unit inbuilt fragile 

environmental areas with on the face of it very little thought to the forward suggestions of 

waste treatment, energy usage, and transport and client impacts on the realm. Business 

industries special edifice ought to scale back surplus expenditures of recourses to scale back 

environmental degradation. 

 

Therefore, the negative impacts of the building and business industries should be reduced if 

the industries area unit to be sustained and profitable within the future (Lynn, 2009). it's been 

tried that SR initiatives bring monetary edges to building companies, distinguishing a 

relationship between CSR and companies’ profit. what is more, deliberated that increasing the 

service quality as a socially accountable activity of building companies contains a positive 

impact on client satisfaction resulting in retention and loyalty. whether or not an organization 

is massive or tiny it ought to be socially accountable for maintaining the industries sturdiness 

and profitableness not just for this for the approaching generationBlesic et al., (2011). 

 

CSR has become an increasingly visible feature as a part of the tourism industry’s response to 

alter and growth. massive institutions, especially, square measure observant to comprehend 

their SR roles inside society to market development, likewise on increase their profiles among 

additional environmentally and socially cognizant tourists The impact of ignoring CSR is 

above the advantages of implementing or adopting it, as tourists square measure currently 
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probably to think about their vacation choices supported attributes like a company’s CSR 

involvement (Leon et al., 2011). 

Despite the fact that CSR is as yet a developing idea in the inn business, there is proof of 

enormous global lodging networks participating in CSR exercises (Millar, 2010). Be that as it 

may, the little and medium-sized undertakings still battle with SCR and accept that it is just 

relevant to huge organizations with more noteworthy assets. Furthermore, Sydnor et al., (2014) 

well-considered that the friendliness business has joined CSR and the most dominant 

accommodation enterprises report fascinating in socially dependable activities. For the most 

part, corporate social obligation is a rising idea in the travel industry each organization should 

give acknowledgment for corporate social duty paying little respect to working just for business 

benefit. 

 

Corporate social duty is a proceeding with devotion by organizations to act morally and 

contribute financial improvement while improving the personal satisfaction of the worker, their 

families and the neighborhood society on the loose. Associations intentionally choose to 

contribute better to a situation and network. Organizations ought to be capable to their partners 

even to the degree of yielding a portion of their benefits. These partners incorporate speculator, 

chiefs, workers, shoppers, social orders, media, government, and network as a very much 

noticed that while the idea of using CSR has been a topic of discussion between certain creators, 

numerous organizations spread everywhere throughout the world are oftentimes containing 

CSR developments (Mapingure et al., 2015).  

 

Organizations that grasp social changes have an incredible capability of winding up huge 

brands later on. As indicated by it is 'practically crazy' for universal organizations to be without 

CSR arrangement. The travel industry, which is one of the biggest worldwide businesses with 

universal organizations, had turned into an imperative social wonder in that capacity; there is 

a need to deal with the business as indicated by the standards of feasible advancement to 

decidedly add to neighborhood and territorial improvement (Mapingure et al., 2015). 

 

As noted before on, the travel industry carries a great deal of advantages to goals, yet it is 

additionally connected with tremendous negative monetary, social and natural effects. Along 

these lines, there is a contention that organizations should attempt their best to diminish 

negative effects. As I would like to think corporate social duty, a standout amongst the best 

systems to decrease the negative effects originates from the travel industry. Other than the 
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adaption of natural security and waste transfer laws inns ought to have the experience of 

demonstrating those laws in functional ways. Hotel is one of the key components of the travel 

industry; thus, it is the one which ought to be the most engaged with natural insurance. 

Reynolds, (2013) takes note of that lodgings utilize high measures of assets, for example, water, 

vitality, and non-strong item. And furthermore, numerous inns are worked in delicate natural 

spaces with apparently little idea to the forward ramifications of waste treatment, vitality use, 

and transport and client impacts on the territory (Millar and Baloglu, 2008). 

 

Hence, the negative impacts of the building and commercial enterprise industries should be 

reduced if the industries square measure to be sustained and profitable within the future (Lynn, 

2009). it's been well-tried that SR initiatives bring monetary advantages to building 

corporations, distinguishing a relationship between SR and companies’ profit. moreover, 

increasing the service quality as a socially accountable activity of building corporations 

incorporates a positive impact on client satisfaction resulting in retention and loyalty. whether 

or not an organization is giant or little it ought to be socially liable for maintaining the industries 

sturdiness and profitableness not just for this for the approaching generation (Blesic et al., 

2011). 

 

CSR has turn out to be a progressively seen feature as part of the tourism enterprise’s reaction 

to modify and increase. massive tourism organizations, mainly, a wanting to growth their SR 

roles among society to push improvement, similarly on increase their profiles among extra 

environmentally and socially conscious vacationers (McLachlan &Binns, 2014). The impact 

of ignoring SR is above the benefits of implementing or adopting it, as travelers are presently 

seemingly to ponder their holiday alternatives supported attributes like an employer’s SR 

involvement (Leon et al., 2011). 

 

Despite the fact that CSR is as yet a rising idea in the lodging business, there is proof of 

enormous global inn networks taking part in CSR exercises. In any case, the little and medium-

sized undertakings still battle with SCR and accept that it is just pertinent to enormous 

organizations with more noteworthy assets. In addition, neighborliness business has grasped 

CSR and most significant friendliness companies report taking part in socially capable 

exercises. By and large, corporate social obligation is a rising idea in the travel industry each 

organization should give kudos for corporate social duty paying little respect to working just 

for business benefit (Sydnor et al., 2014). 
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Corporate social duty is a nonstop contribution by companies to work morally and reach out to 

financial advancement while raising the personal satisfaction of the worker, their families and 

the neighborhood network on the loose. Associations intentionally choose to contribute better 

to a domain and network. Organizations ought to be capable to their partners even to the degree 

of giving up a portion of their benefits. These partners grasp speculator, overseers, workers, 

shoppers, social orders, media, government, and network in general noticed that while the idea 

of receiving CSR has been an issue of dialog between certain originators, numerous 

organizations spread everywhere throughout the world are progressively grasping CSR 

exercises (Mapingure et al., 2015).  

 

2.3 Understanding CSR  

Standing to Dahlsrud (2008), there are numerous accessible meanings of CSR and they reliably 

allude to five measurements embodying the partner, social, monetary, willfulness and natural 

measurements. Bowen (1953:6) characterized CSR as "the commitments of specialists to seek 

after those approaches, to settle on those choices, or to pursue those lines of activity which are 

alluring as far as the goals and estimations of our general public". Johnson et al., (2010) 

depicted it as the obligation of organizations to work morally and give financial advancement 

while improving the status of life of the workforce and their folks just as the neighborhood 

populace and network at colossal.  

 

Along these lines, the different meanings of CSR for the most part share the subject of taking 

part in financially manageable business exercises that go past legitimate necessities to secure 

the prosperity of representatives, networks, and nature Subsequently, CSR considers the triple 

primary concern which includes the appraisal of an association's money related, social and 

ecological execution (Dess et al., 2010).  

 

It is additionally essential to take note of that ongoing different meanings of CSR join four 

issues that organizations need to oversee without causing hurt. These issues incorporate the 

commercial center, the network, the work environment, and the common habitat. One remark 

by Dahlsrud (2008:7) focuses on the generally acknowledged meaning of CSR that includes 

"the obligation of industry to perform to manageable financial advancement by working with 

laborers, their folks, the nearby network and society at extraordinary to improve the personal 

satisfaction, in manners that are both useful for the business and useful for improvement". This 
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implies organizations are committed to ensure that their effect on the issues expressed is 

overseen emphatically. In any case, many support CSR as a way of thinking and strategy 

profiting the economy, society and condition dependent on the possibility that organizations 

have more extensive duties past trade (Henderson, 2007).  

 

Subsequently, CSR executes a program for associations to be worried about financial 

advancement in manners that can be considerably more significant than has been until now 

thought of (Hopkins, 2007). The more extensive point of social duty is to produce higher 

models of living, while at the same time keeping up the benefit of the enterprise, for characters 

both inside and outside the association (Hopkins, 2007). In this way, partnerships are required 

not just to fill in as mindful financial things but rather more to be reasonable for corporate 

"natives" and great "neighbors". This implies they are relied upon to deal with the impacts that 

their financial exercises may have on the network and the earth. At the end of the day, both the 

network and the earth ought to be treated as individuals from the partner framework (Figar and 

Figar, 2011). 

 

 Some essential instances of CSR include: making gifts to foundations and local gatherings; 

campaigning for a specific reason; empowering expertise advancement among workers; 

assuming liability for representative wellbeing and prosperity; and drawing in with burdened 

gatherings in the network (Worthington et al., 2006). These are intentional acts done for the 

business to profit partners of the business, and at times, to profit the business too. 

 

2.4 CSR Practices in Ethiopia 

In the same way as other creating nations, CSR rehearses in Ethiopia are guided by five 

perceived spaces: monetary, legitimate, moral, charitable, and natural. Here, charity gets the 

primary consideration of corporate bodies. By the by, CSR rehearses in Ethiopia are still in 

early stages. There has been an expanding weight on the national and global enterprises in 

Ethiopia to consider the thorough consolidation of CSR in their activities. A few partnerships 

are presently following an expanded pledge to CSR past simply benefit making and consistence 

with the guideline.  

Around greater worldwide organizations have presented corporate social duty (CSR) plans; all 

things considered, most extreme Ethiopian foundations don't practice CSR. Close-by are 

endeavors to improve CSR designs by the office for International Development, and others. 
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Source: export. gove. In mid-2015, the Ethiopian Chamber of Commerce and Sectorial 

Associations distributed a 'Model Code of Ethics for Ethiopian Businesses' that was marked by 

Ethiopia's President Mulatu Teshomme as the model for the business district. Source: export. 

gove,. 

2.5 Hotels Challenges for Adopting CSR   

CSR literature highlights a number of factors that motivate organizations to implement CSR 

(Aguilera, Rupp, Williams & Ganapathi, 2007; Lynch‐Wood, Williamson & Jenkins, 2009; 

Muller & Kolk, 2010; Sprinkle & Maines, 2010; Mzembe&Meaton, 2014). There are numerous 

reasons underlying organizations’ motivations for engaging in socially responsible endeavors. 

Firstly, firms may have altruistic intentions whereby they simply believe their CSR efforts are 

part-and-parcel of being a good global citizen. Secondly, organizations may engage in CSR 

activities as ‘‘window dressing’’ to appease various stakeholder groups, such as 

nongovernmental organizations(Sprinkle and Maines, 2010). 

 

Thirdly, there are potential contracting benefits: firms believe that CSR helps recruit, motivate, 

and retain employees. Fourthly, there are customer-related motivations: CSR may entice 

consumers to buy a company’s products or services. As such, firms may reap price premiums 

or garner increases in market share.  Fifthly, companies’ focus on environmental concerns can 

lead to reductions in production costs. Finally, CSR may be viewed as an integral part of a 

company’s risk management efforts (Sprinkle and Maines, 2010).  

 

CSR may be an effective lever for easing legal or regulatory constraints.  Companies are 

motivated to be engaged in CSR activities due to the desire to ‘give something back’ to the 

communities in which they operate; the need to gain and maintain legitimacy from 

stakeholders; and the prospect of enhancing financial performance (Muthuri& Gilbert, 2011). 

Similarly, customers and the community together coerce hotels to be responsible in the society 

and environment. Managerial personal values, organizational size, organizational culture and 

competition are some of the intrinsic motivations (Bill, 2012).    

 

Nyahunzvi (2012) also noted that organizations are viewed as striving to secure not only 

sustainable competitive advantages but also “the social license” to continue business operations 

by strategically managing their social legitimacy. As such decisions to adopt CSR are often 

influenced by the attempt to obtain acceptance from stakeholders in society (Sangaroon 
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2011).The hospitality is a multibillion-dollar industry serving millions of people globally and 

is expected to grow significantly over the next decade. The International Hotel & Restaurant 

Association (IH&RA) estimates that the hospitality industry employs 60 million people and 

contributes US$950 billion to the global economy every year. An industry of this size has a 

considerable impact on social, economic and environmental conditions around the world, and 

enterprises in this sector have the potential to contribute substantially to sustainable 

development (Nord, 2006). 

 

In the past few years, the interest of many stakeholders in the social, environmental and ethical 

performance of the hospitality industry has increased (PricewaterhouseCoopers, 2006). 

Customers, employees, and investors, as well as the media, governments, and NGOs, have 

increasingly started paying attention to issues of sustainability and put greater pressure on the 

hospitality industry to address such matters (Nord, 2006). 

 

The industry has responded with a wide array of voluntary initiatives to show its dedication to 

sustainable development. Certification and benchmarking programs have been developed to 

illustrate a commitment to improving environmental performance and more recently also social 

performance. Although hotel chains have been addressing environmental concerns for years, 

the labor issues that affect the hospitality industry have only recently come to light These 

include fair wages, women’s rights, skills requirements, potential to join trade unions and 

collective bargaining.  Although the hotel industry is taking steps toward stepping up their 

corporate social responsibility efforts, the sector still lags behind other industries(Nord, 2006). 

 

2.6 Stakeholder Theory 

The partner hypothesis will fill in as a premise to contemplate the cooperation’s of the 

neighborhood organizations of this exploration with their partners. It will be helpful to 

recognize partners of the case under the investigation, to portray the corporate attributes of the 

case, and all the more critically to disclose to what degree the case establishment is applying 

either the instrumental or the standardizing mentalities or both towards the connections it has 

with its individual partners, Donaldson, and Preston (1995). "The partner hypothesis of the firm 

can be utilized as a premise to break down those gatherings to whom the firm ought to be 

capable" Moir (2001:8), and it is a basic component of CSR, Al-Shubiri et.al (2012). 

Progressively corporate sheets of executives wind up in a situation to evaluate the effect of 
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social issues on partner worth, Petersen and Vredenburg (2009). At any rate, there is a 

developing perspective that business is a piece of the bigger society and, in this way, it has 

duties other than just amplifying benefits, (Oketch,2004).  

 

The thought is organizations need to manage those people, gatherings, or firms, or any 

substance that impacts the business itself or are affected by the choices and tasks of the 

organizations; be it monetary partners or social partners (Jeurissen, 2007). In the expressions 

of Freeman, partners incorporate administrators, providers, representatives, agents, investors, 

and nearby networks; and organizations will be overseen in light of the premiums of its partners 

(Freeman:1984) and grasping partners is one of the characteristics of mindful organizations. 

(Oetch,2004) 

 

The partner hypothesis advocated by Freeman says that the" cutting edge company is no more 

a legitimate gadget to be utilized as an instrument for individuals to join private organizations 

purposes, and its partners don't be appropriated exclusively as a strategy to an end, fairly 

partner's prerequisite participate in deciding a definitive administration of the business ", 

(Freeman 1984:38). Partner hypothesis has valuable perspectives for CSR concentrates to 

clarify organizations' conduct and their association with partners. Progressively corporate 

sheets of executives end up in a situation to survey the impact of social issues on partner esteem. 

In any event, there is a developing perspective that the organization is a piece of the bigger 

society and, along these lines, it has duties other than essentially expanding benefits (Oketch, 

2004).  

 

The thought is each organization needs to manage those people, gatherings, or firms, or any 

substance that affects the business itself or are impacted by the choices and tasks of the 

organizations; be it financial partners or social partners. In the expressions of Freeman, partners 

incorporate administrators, providers, representatives, lenders, investors, and neighborhood 

networks; and associations will be overseen with regards to the premiums of its partners 

(Freeman:1984) and grasping partners is one of the attributes of capable firms. So, every 

business or organization ought to mirror all partners of the company. Partner hypothesis has 

valuable viewpoints for CSR concentrates to clarify organizations' conduct and their 

association with partners (Yahanies, 2014).  
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For the most part, various hypotheses developed with respect to corporate social duty and the 

overwhelming speculations are partner s hypothesis and these hypotheses characterize the idea 

of corporate social obligation towards the partners of the organization that can be influenced 

or influences by a choice and task of the organization. With regards to the accommodation 

business, social duty covers a few parts of work, human rights, natural morals, or network and 

the financial, social and ecological territory. The last three named are the three mainstays of 

CSR known as the triple primary concern (Carroll, 1979).  

 

As per Carroll (1979), the meaning of CSR was first offered by Howard R. Bowen in his book 

Social Responsibilities of Businessmen distributed in 1953. Beginning from that point, the idea 

of CSR has increased significant acknowledgment and has gotten much consideration in 

various hierarchical writing and the definition has been a subject of much discussion the two 

scholastics and specialists have endeavored to examine and characterize the fundamental idea 

of corporate social duty.  

 

One reason social duty has been such an interesting issue of the discussion is by all accounts 

the absence of agreement on what it implies (Nord, 2006). Frankental (2001) talked about that 

CSR is an ambiguous and elusive term that can mean anything to anyone, and accordingly is 

successful without importance. An early meaning of CSR that may have been distinguished by 

him as "dubious and immaterial" was offered by Davis, 1960. Wood (1991) expressed that the 

essential aim of CSR is that exchange and network are blended instead of particular elements 

in this way; society has clear desires for applicable conduct and results. A wide range of 

meanings of CSR have been introduced and the idea usually includes an organization's duty to 

dealing with its business tasks in a financially, socially and earth practical way, while 

considering the best advantages of the partners. To put it plainly, CSR is tied in with dealing 

with a business in a way that has a general positive effect on society on the loose. Specialists 

on CSR can extensively be separated into two noteworthy gatherings as per their perspective 

on the job of business in the public eye (Quazi, 2003).  

 

The primary gathering underpins the standard hypothesis that depends on the traditional 

thought that the main obligation of business is to give products and enterprises at a benefit. 

One of the first and maybe most surely understood adversaries of CSR and the most grounded 

backer of the traditional hypothesis was Nobel laureate Milton Friedman who composed an 

article in the New York Times Magazine in 1970 where he proclaimed that there is one and 
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just a single social obligation of business to deal with its assets and include in activities intended 

to expand its interests inasmuch as it waits inside the standards of the game, or, in other words, 

participates in open and free challenge without trickiness or extortion (Quazi, 2003). 

 

The specialist contends that each association or business must be socially dependable in 

monetary, ecological and social perspectives for the neighborhood network and representatives 

of working in the association paying little heed to making benefit expansions as the sole 

organization's goals. Going considerably further, Carroll limited the duties of firms to just 

incorporate benefit and legitimateness, with no thought given to trustworthiness. He contended 

that up to an organization does not transgress the standards of the game set by law it has the 

lawful appropriate to shape its technique without reference to anything other than its benefits. 

Each bossiness organization must be mindful whether it's put by law or strategy of the one 

nation they are relied upon to be socially dependable (Carroll, 1991).  

 

An early test to these perspectives was offered via Carroll who had a place with the second 

way of thinking in regards to CSR, in which organizations are thought to have duties not 

exclusively to their investors yet to the network on the loose. He introduced a calculated model 

of CSR that depended on four classes of social obligation (Carroll, 1979).  

 

Carroll expressed that the as a matter of first importance social obligation of organizations is 

financial. The main class of social duty as per Carroll was thus monetary, and the three staying 

ones were positioned in the accompanying diminishing request of significance: lawful, moral 

and optional duties. Carroll additionally created what is likely the most notable model of CSR: 

The Pyramid of Corporate Social Responsibility (Carroll, 1999). Carroll's (1991) see is one of 

the fascinating perspectives on corporate social duty since he bolsters the social obligation of 

each organization for its partners. (Carrol,2006). 

 

2.6.1 Freeman's CSR Theory 

During the 1980s, Freeman displayed the structure that can depict administrator's sure 

perspectives in taking part in CSR to be specific the partner hypothesis (Freeman 1984). This 

hypothesis states that directors must fulfill characterized players in their firm so as to impact 

emphatically the results and firm execution. These players were named to incorporate 

representatives, clients, providers and neighborhood networks/common society associations. 
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This hypothesis scrutinizes the possibility of directors to put an excess of spotlight solely on 

the requirements of investors, or the proprietors of the enterprise. It rather underlines on the 

way that it very well may be valuable for the firm to participate in certain CSR exercises that 

are seen to be significant by different players who are not from the money related side. This is 

because of the way that all players are significant for business achievement and it will be 

hazardous if the purported non-money related pull back their help for the firm when they feel 

or understand that they are taken as an obligation (Freeman 1984).  

 

Different specialists think about that this hypothesis is gone for making partnerships to think 

about the impacts of their activities upon the clients, providers, overall population, 

representatives, and other people who have a stake or enthusiasm for the administration or 

items delivered by that organization (Jensen 2002; Smith 2003; Freeman, et al. 2004; Lee 2008; 

Schaefer 2008). They are of the view that by accommodating the necessities of partners, firms 

guarantee their proceeded with progress and subsequently all organizations ought to consider 

taking an interest in CSR exercises. 

2.7 Carroll's Pyramid 

Handerson (2009) carefully recognizes the terms of feasible advancement and CSR despite the 

fact that he concedes that the two of them have something to do and the term manageable 

improvement includes all members all the while and appoints them equivalent weight. All 

things considered, CSR keeps up point of view and particularly the theme of productivity is a 

flat out need for the organization and stays in front of all the organization's objectives and ought 

not be played somewhere around different motivation, for example, social or ecological ones. 

A standout amongst the most referred to specialists on the point of CSR is Caroll, underneath 

which the alleged pyramid is well-characterized, which is partitioned into four fundamental 

parts which manage the sorts of social duty that organizations need to society (Handerson, 

2009).  

This pyramidal model containing four angles demonstrates a structure of the CSR issues. These 

components are monetary duty, lawful obligation, moral obligation and charitable obligation. 

Carroll (2008) forms different angles on the financial obligation, which is viewed as 

fundamental; while as per Caroll, business alone would not exist without benefit. The rationale 

is that the clear benefit is the preeminent article and objective of any business in any industry 

(Caroll, 2008). Here it is conceivable to detect a specific consistency of the hypothesis which 

Handerson (2009) presents. In the meantime the four referenced segments can be shown as a 
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pyramid, while as of late moral charity ideas are picking up significance (carroll, 2008).The 

premise here is financial duty and as indicated by Caroll it is additionally the foundation in 

light of the fact that without benefit business couldn't exist, and yet business has a money 

related obligation in relations of the partnership's continuance as well as far as adding to the 

general public (Caroll, 2008). 

 

This statement is in line with the declaration of Handerson (2009) World Health Organization 

provides preference to the economic framework, whereas the pyramid is often seen as totally 

different items that along kind the CSR Company. it's four levels that designate the comparative 

price of economic, legal, moral and philanthropic responsibilities and provides a framework 

for understanding however the responsibilities of a firm move from the desired economical and 

legal to the additional socially familiarized and simply desired moral and philanthropic 

responsibilities. 

 

 

 

Figure 2. 1 The Pyramid of Social Responsibility adopted from (Carroll 1991)  

Out of sight of the accommodation and the travel industry, CRS covers a few viewpoints, for 

example, e work, human rights, ecological morals, or network and the financial, social and 

natural zones. The last three named are the three mainstays of CSR known as the triple primary 

concern. The Pyramid has four dimensions that show the overall estimation of monetary, 

legitimate, moral and charitable obligations and make accessible a structure for seeing how the 
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duties of a firm move from the required financial and lawful to the more socially situated and 

simply wanted moral and altruistic duties 

2.8 Triple Bottom Line 

It is extremely dubious to talk concerning CSR apparently going to at a triple primary concern 

considering (that is intuitive idea getting into idea social, ecological and financial components). 

These three pointers of CSR are appeared in the figure underneath. 

 

Source: APEC (2013)  

Figure 2. 2 The Three Pillars of CSR 

 

2.8.1 Economic pillars 

Moral conduct in the financial circle of business is one of a kind of the most significant parts 

of affiliation, which is irritating to be socially dependable. This requires straightforwardness in 

working together as well as influences the field of financial aspects, both as far as the provincial 

dimension or worldwide one just like the instance of various inns. The essential of the sections 

is the financial territory. The objective of working together all in all, as likewise applies to the 

guesthouse corporate, is constantly achieving turnover and long-haul development of the offer 

cost of the organization, and that a while later allows the lodgings to store and sustenance a 

collection of happenings that are depicted under CSR. Lodging fund an entire scope of socially 

dependable exercises, for example, inn and its workers shun defilement, inn acts morally, word 

related of the inn is transparent and it is eager to make accessible proof about its business, Hotel 



24 

 

Company advances and looks after improvement, Hotel Company fabricates associations with 

its customers and its environment and it demonstrates straightforwardness (carroll, 1991). 

2.8.2 Social Pillar 

The alternative pillar is that the social one, or the Social difficulty, or a very good approach to 

workforce or the event and advertising of the region. those rectangular measure a number of 

the few troubles that the social pillar deals with. This route finally ends up in a fine information 

and improvement in the history of values, education, and safety. every socially responsible 

organization should attempt for principles that rectangular degree in line with the protection 

and welfare of its workforces, tolerate via operating standards and allow same opportunities 

for all while now not difference between gender, age, and high-quality. every other cause is 

that the making sure of the qualifications of its body of workers and also the assist of the 

encompassing network. through their movements in the course of inhabitants, they'll have an 

effect on the encircling space with their movement whether or now not inside the gadget of 

provision for education, challenge finance or tradition (Carroll, 2008). 

The social pillar offers with each the connection to personnel and verbal exchange with them 

whilst it is advisable to pay attention to the interpretations of collectively people and customers. 

so as for the inn to be competitive, beginning hotels placed sizeable resources into the 

improvement of their personnel. some other important point is to support bodily or mentally 

handicapped human beings or organizing charity occasions. that is additionally linked to 

cooperation with schools or with proficient college students (carroll, 2008). resort companies 

should, within the framework of social advantages, honor and understand every employee 

without discrimination other CSR sports: fitness and protection, corporate giving, training and 

development of corporate volunteering, equal opportunities and recreation, tradition.  

2.8.3 Environmental Pillar 

Part of the CSR policy of every company ought to remember of the results of the activities of 

that the corporate commits to. In different words, awareness on the impact of atmosphere and 

waste economy, this ecologically understands the framework of a socially accountable 

company. during this space, the businesses directly enter into contact with organizations 

managing environmental protection. This support is that the undeveloped of all and therefore 

the penalty space that companies have is to attenuate their energetic impact on society, thence 

on the atmosphere. Equally like economic and social pillar, this pillar transports encounters 

wherever hotels necessity notice and react to such changes, as society is ever-changing. the 

foremost common embody saving water, energy and waste management. during this pillar, the 
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most points square measure dipping negative influences on the atmosphere and therefore the 

creation of Associate in Nursing environmental policy that may contribute to use and therefore 

the reduction of waste, Protection of natural resources, use program, environmentally friendly 

production and restriction of the employment of dangerous chemicals in packaging 

(Kornfeldová, 2011). 

 

Handerson (2009) strictly differentiates between the terms of sustainable development and 

CSR despite the fact that he realizes that they each have something to do. in step with him the 

time period sustainable development includes all participants in the procedure and permits 

them equal weight. nevertheless, CSR continues angle and specially the topic of profitability 

is an absolute precedence for the partnership and stays in advance of all the status quo's 

goalmouths and could now not be occupy yourself down through different agendas along with 

social or environmental ones one of the most referred to specialists on the topic of CSR is 

Caroll, beneath which the so-referred to as pyramid is described, which is divided into four 

foremost components which cope with the types of social obligation that businesses have to 

society. 

 

The pyramidal model enveloping four attributes exhibitions a structure of the CSR issues. 

These components are financial duty, lawful obligation, moral obligation, and altruistic 

obligation. Carroll (2008) forms different angles on the monetary duty, which is viewed as 

basic; while as indicated by Caroll, business alone would not exist without benefit. The 

intention is that the unequivocal income is the first reason and goalmouth of any business in 

any industry (Caroll, 2008). In the meantime, the four referenced segments can be shown as a 

pyramid, while in late year's moral altruism ideas are picking up in significance (Caroll, 2008). 

The establishment now is monetary obligation and bearing to Caroll it is likewise the 

foundation in light of the fact that without benefit business couldn't exist, and yet corporate 

takes a financial responsibility in relationship of the organization's survival as well as far as 

adding to the network. 

2.9 Conceptual Framework 

In the wake of breaking down the writing, an analyst found that organizations' observation, 

intentions, selection of SR rehearses, difficulties to rehearse SR, and pyramid of Carroll's are 

critical issues to examine the reasons that support proprietors of inns and foundations who are 

contributing and executing CSR approach for the inn business. The theoretical system was 
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proposed and mindful on essential research inquiries of these propositions: (what is the act of 

lodgings CSR?), (impression of hotelier l towards CSR?) And (what is challenge and 

obstructions to embrace in CSR?).  

The following model has been industrialized and developed on perceived ideas from going 

before research. In this postulation, CSR has been characterized by various ideas (see writing 

survey). These hypothetical models comprise of a part which has been chosen from the 

freeman's and ditties hypothesis. Applicable segments from the built-up models have been 

chosen to fit the exploration question in this theory. The financial, social and natural 

measurements have been seen from this because of the high importance of the examination 

question. Since these components are viewed as required by society and by the legitimate 

structure inside organizations, particularly inn segments are relied upon to pursue the system 

of these obligations.  

 

Those three measurements are likewise expected by the general public, however are viewed as 

deliberate exercises; the activities fluctuate contingent upon the business area and are selectable 

since they are not straightforwardly mentioned. In this examination, these three measurements 

incorporate issues identified with that the network anticipates from inns. The exercises inside 

the generous measurement are deliberate (Gudjonsdottir and Jusubova, 2015), for instance, 

evading dangerous waste inside the administration business or being associated with network 

issues.  

 

These days, social obligation is a significant factor in the network. Since organizations possibly 

make a benefit when items and administrations are being devoured by society, a business must 

run its exercises in a socially adequate manner to keep up a long-haul relationship and long-

run maintainability of the business. So being a mindful organization is currently a major issue 

everywhere throughout the world and in our nation. This examination will concentrate on a 

triple main concern of social duty to inspect the acts of corporate social obligation in five-star 

appraised inns. which is appeared in Figure 2.3 below. 
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Source: Own compilation, based on Freeman’s stakeholder theory (1984) and Carroll’s 

Figure 3. Conceptual framework                                 

2.10.  Empirical Review 

It is critical for this examination work to investigate a portion of the exact amendments that 

have been acknowledged out in this title of the investigation. One examination has been 

completed on corporate social duty in Sustainable Environment Management in Ethiopia by 

Asemamaw Tilahun (2011). The unprejudiced of the homework was to recognize the real jobs 

of partnerships 'and social business visionaries 'social obligation regarding supportable natural 

association in Ethiopia. As indicated by the discoveries, all partnerships, and 84% of them are 

thinking about the potential natural effects of the items or comforts when they advance it. Be 

that as it may, according to the specialist seeing so far there is no examination lead in Ethiopia 

as the corporate social duty of the inn and the travel industry segment. 

 

Young (2011) in the title "The Role of Banks in Corporate Social Responsibility "had 

determined obviously that administration without minding needs and prospects of partners in 

Perception of CSR 

 

➢ To be a good corporate citizen by giving back to the community and other 

stakeholders through philanthropic projects (Carroll’s CSR Pyramid).  

➢ To perform accountability/please to the firm’s stakeholders (Freeman’s 

Stakeholder theory). 
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an open won't be unassuming related through people who do in the 21st century. The goal was 

to find the familiarity with respondents on corporate social duty (CSR) and the financing 

activity of significant banks in Hong Kong. The strategy received was essential information 

accumulation strategies with up close and personal meetings. Yeung had found on the 

exploration discoveries that the key CSR-related components recognized from quantitative 

examination on gathered polls are: - understanding complex budgetary administrations, going 

with a hazard valuation, foundation business morals, applying a methodology for the money 

related emergency, securing privileges of clients, and setting up channels for clients to address 

reactions. 

 

As it has been understanding from the above outline of the articles of different writers, the way 

to deal with research CSR is unique. A portion of the creators examined: - the job of business 

counts on CSR, to gauge the neck and neck of CSR in assigned banks closed CSR list and to 

present scholarly attributes of CSR in business banking, Corporate Social Responsibility and 

its Impact on Financial Performance, and Determinants of Corporate Social Responsibilities. 

To recognize the learning hole on the writing among researchers, a portion of the examines 

directed on CSR are assessed and it has been discovered that the factors utilized under 

examination and techniques utilized to investigate information were unique. 

 

It is more advantageous to articulation at implications of CSR and its experiences that could 

assist me with analysing the issue explanation. The domains for this instruction have showed 

up from the perilous evaluation of different works in CSR. Despite the fact that numerous 

researchers approach CSR is in various ways. It is critical to set up an examination system 

dependent on coherent and social avocation and the analyst feels great to pursue his procedure 

and CSR structure to complete information accumulation and investigate as fine as the factors 

further down examination however which will be altered to the Ethiopian setting. Up until now, 

look into was not done under the theme of corporate social duty in Ethiopian especially in the 

lodging division this goes ahead me an underlying for the direct of this examination. 
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CHAPER THREE 

RESEARCH METHODOLOGY 

3.1 Description of Study Area 

As the seat of the Headquarters of United Nations Economic Commission for Africa (UNECA), 

African Union (AU) and other local and universal associations, Addis Ababa isn't just capital 

city of Ethiopia yet in addition political community for Africa. The magnificent climate 

portrays the cash-flow to be an awesome spot to investigate. With an elevation of 2120 to 3200 

meters above ocean level including the Entoto chains of Mountains, the city appreciates a 

gentle atmosphere with a normal temperature of 160c.The City is invested with hot springs, 

which was one of the significant purposes behind it to be set up as the capital of the nation in 

the last 50% of the nineteenth century (McCann, 1995). 

 

Addis Ababa is loose pleasant looking one of the landmass' driving gathering goals, with 

amazing offices, for enormous occasions, yet additionally for little workshops and courses, 

Conference Facilities – Operating as a universal meeting setting. Because of the way that with 

the expanded number of business voyager and high number of vacationer entry, this will 

connect the improvement of the travel industry division, cordiality enterprises and open the 

travel industry (Addis Ababa Culture and Tourism, 2016). There are a great deal of inn 

businesses going from fundamental administration settlement offices to five-star extravagance 

ones, with respect to the man-made the travel industry asset possibilities, Addis Ababa claims 

various old castles, houses of worship and mosques, landmarks, historical centers, 

craftsmanship displays and fleeting or lasting shows are the least referenced (McCann, 1995). 

 

Generally, Ethiopians are accommodating the authorized occasions past of what is presently 

known as the "Ethiopian neighborliness industry" ages spine issue that remains to be worked 

out than 100 years with the opening in 1895 of Taitu Hotel, the primary lodging in Addis Ababa 

(beforehand Finfinee) by Empress Taitu, Located in the core of the city – Piassa. As indicated 

by informal overviews from the Addis Ababa Hotel Owners Trade Sector Association (AHA), 

roughly one lodging associations the market each month and that number may ascend in the 

coming couple of years in Addis Ababa (Hailu and Nigatu, 2015). As of now a few inns are 

found in the city and this examination will concentrate just five star and some brand inns. (Since 
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it's progressively proper for the examination point and of time and spending limitations it's hard 

to cover every one of them (McCann, 1995). 

 

Figure 3. 1.Study area map 

3.2. Research philosophy 

Despite the fact that philosophical contemplations keep on for the most part disguised in 

examination regardless they impact the planning of research and need to be perceived (slife 

and williams, 1995). individuals arranging an exploration proposal or plan clarify the greater 

legitimate ways of thinking they receive. this material clarifies why they picked the 

quantitative; subjective, or blended techniques approach for their exploration. Examination 

theory concurrences with the establishment, wide open, and improvement of learning and about 

the real world (Bajpai, 2011). as a scientist had gathered auxiliary and essential information 
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and furthermore occupied with information examination to address the exploration questions 

and this answer denotes the making of new learning, the analyst should put the way of thinking 

that the specialist pursues. worldview is a world comprehension or a lot of suspicions about 

how things work. for creators like Rossman and Rollis (2003), the worldview is a common 

comprehension of the real world. 

 

Crowsel (2009) claims that three components of request i.e., learning qualificat ions, 

approaches, and frameworks trust to shape various strategies to examine. As indicated by the 

creator, keeping up a data benefit profit that examiners begin an improvement with certain 

assumptions regarding how they will realize and what they will contemplate all through their 

examination and these benefits may be called ideal models. Another meaning of the exploration 

worldview is the one of a kind expected by Thomas (1962) who conditions an examination 

worldview is a basic suspicion and scholarly structure whereupon innovative work in a field of 

request are based. 

 

Four school of contemplations are found and about data rights which incorporate post-

positivism, constructivism, backing/participatory, and realism (Crawsel, 2009). In like manner, 

the post-positivist shows have managed qualifications close what grants data. This 

circumstance is only here and there called the logical technique or getting ready information 

think about and named quantitative research, positivist/post-positivist research, experimental 

science, and post-positivism. Authors like Lincoln and Guba (2000), Schwandt (2000), 

Neuman (2000) finished arrangement of contentions on constructivism and they asserted 

people scan for accommodating of the world in which they live and work. They yield discrete 

advantages of their encounter’s implications pointed close to specific items or things. 

Indications are assorted and various, significant the specialist to appearance for the trouble of 

evaluations as opposed to decrease faculties into a couple of groupings or considerations. The 

territory of the exploration, around then, is to rely upon as much as possible on the candidates' 

conclusions of the condition nearness considered (Creswell, 2009). 

 

While managing support approach, Kemrnis and Wilkinson (1998) contended that backing or 

participatory is recursive and is mindful on conveying close-by alteration in performs. In this 

manner, toward the finish of supporter/participatory subjects, specialists build up a vitality plan 

for change. Seriously serving individuals capable themselves from breaking points saw in the 
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media, in discussion, in business techniques, and the relations of control in instructive. Creswell 

(2003) makes a broad contention on sober mindedness and he expressed that practicality 

centers around results of activities.  

 

It is likewise issue focused, pluralistic and increasingly arranged on true practice. The creator 

contended that the sober mindedness approach applies blended techniques, for example 

quantitative and subjective techniques for request. As to scientist, he/she has the opportunity 

of decision to pick the techniques. Subsequently, for the analyst who requires to rehearse a 

blended philosophy, logic uncovers the entrance to various techniques, different perspectives, 

and numerous considerations, just as to incidental kinds of information social occasion and 

examination in the blended strategies think about. 

 

 For a realist, the beginning stage for his/her work is a severely carried on and objectives to 

give connected outcomes that notify up and coming activity (Saunders 2009). As indicated by 

Creswell (2003) realism as pursues: Consequently, for the blended strategies scientist, 

practicality discharges the entryway to different techniques, assorted perspectives, and 

different hypotheses, just as to various data gathering and investigation in the blended 

techniques. Hence, it was discovered persuading that this study was intended to follow the 

pragmatic approach which is issue focused, and that applies to this present reality practice-

arranged in contemplating corporate social duties of five star evaluated Hotels in Addis Ababa 

City 

 

3.3 Research Approach  

The assurance of the study was to perceive how organizations like Hotel industry practice and 

take part in CSR, and how they are boosted to do as such and a Mixed research approach was 

chosen for this examination. Mixed research paradigms help to make the data accumulation 

and investigation increasingly right and the elucidation progressively appropriate for the reason 

that they can connote a majority of advantages, voices, and points of view (Patton, 2002). 

Mixed technique consolidates association or blend of subjective and quantitative research and 

information in an examination consider. Qualitative information proceeded with open-ended 

apparently insightful answers while Quantitative information ordinarily contains close-ended 

responses, for example, found on surveys or mental instruments. 
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3.4 Research Design 

As indicated by Babbie (1989) surveys are appropriate for descriptive, informative and 

exploratory purposes. In this thesis, Descriptive type of research was utilized. In this manner, 

expressive kind of research was utilized in cross-sectional. It is important to clarify connections 

and outline cash. Along these lines, to evaluate the corporate social obligation practices of five-

star hotels at once this investigation is a sort of cross-sectional investigation. 

3.5 Source of Data 

The information assembled by the researcher is primary data. The researcher gathers such 

information deliberately in light of the fact that no past records of the information exist to be 

gotten to by the general population. Primary data can be gathered utilizing a scope of techniques 

like survey, interviews, focus groups, and so forth. Such information is viewed as exceptionally 

solid (Nayeem, 2017).  

Along these lines, in this exploration, the essential information source was the data 

accumulated from managers of hotels and from local community representative of woredas 

office. The data that have been as one and gathered by somebody, and are available to people 

in general, are known as auxiliary information. It is the information utilized by the agent from 

past examinations and different sources. The primary information gathered for one research 

study creates secondary data when it is additional utilized for extra research. By and large, 

secondary data incorporates government reports, registration information, departmental 

records, and so forth. By methods for such information is less restrictive and quicker rather 

than essential information (Nayeem, 2017). Consequently, in this examination optional 

information sources were the data assembled from books, journal articles, reports, and 

researchers. 

3.6 Data Collection Methods 

3.6.1 Questionnaire 

 A questionnaire is a studies device which includes a chain of questions or special forms of 

activate that's implemented to accumulate the essential know-how from respondents. on this 

painting, the structured questionnaire was used to attract information from the respondents. to 

distinguish the subjects from the primary assets more structured and detailed questionnaire 

changed into prepared and dispensed. the nature of the questionnaire become both closes-ended 

and open-ended questions. For these studies paintings, the researcher acknowledges the 

communal and massive subjects that any association wants to discourse within the paintings 
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with a five-factor Likert scales questionnaire. in this thesis the score of strongly agree and agree 

mixed to form a single score “agree” while, the full score of strongly disagreed and disagreed 

were shared to shape “disagree” as detailed via Folami and Adeoye of their research work. (see 

Annex 1) 

 

3.6.2 Interview 

Qualitative study, records became accumulated via in-depth interviews and the willpower of 

the actual analysis is to attain and then analyses the declaration of individual members, because 

the purpose of the statistics, which is then analyzed and later their wording is interpreted as 

well. The semi-structured interviews with the possibility of open-ended responses usually 

encompass cautiously pre-organized questions which respondents respond to. This sort of 

interview is used most effective if it is essential to minimize the variant of questions closer to 

the respondent. In different words, its manner that the facts acquired finished interviews will 

now not be modified plenty in shape, accordingly reducing the possibility of unfavorable the 

shape of the interview. opportunity of the impact of the interviewee at the first-class of the 

interview.  

Because of this the data is greater analyzable, and the shape of the interview itself is given best 

by the collection of the questions. This gives you the choice of repeating the entire interview 

at all over again with any other interviewee (Jablonsky, 2011). This form of interview was also 

selected Since it appears suitable if the studies can't be repeated as changed into the case with 

this study. it is also used if you the responses are to be as compared inside the analytical section 

(Reichel, 2009). this is emphasized with the aid of Kvale (1996), in step with who the semi-

established interview is a way that isn't always firmly fixed, and its miles possible to decorate 

greater query to the pre-determined questions which are directed in a straight line to the actual 

subject matter and accordingly have a deeper level. The discussions typically taken about 30 

to 40 mins.  

The author achieved such substantial studies, with the reality that the purpose become to benefit 

information and expertise in their CSR activities and their know-how. on this thesis work the 

researcher not develops questionnaires to the manager of the hotels as a substitute interview 

them to get extensive information concerning accommodations CSR practices .For this thesis  

a whole of8 CSR associated items had been identified based totally on the literature evaluation 

at the CSR scopes to accomplish the desired goal and 12 hotel  managers had been move toward 
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to elasticity an response for the research questions and the researchers thought that the 

managers of the affiliation or the originalities are further familiar with the inside and outside 

performs of the affiliation in the subjects of CSR.(the interview guide is Annex 2). 

Table 3. 1 Number of hotels and the respective sampled numbers of informants. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Source: Computed by the researcher, (2019) 

 

3.7 Sample Size Determination and Sampling Techniques 

3.7.1 Target Population 

The target population constituted of 5-star hotel managers who provided precise information 

at the motels CSR practices and the sort of CSR packages they have in communities. the second 

goal group turned into neighborhood community representative participants created from 4 

woredas (Kikos ,Yeka, Bole and Arada). 

 

 

 

 

 

No  Name of hotels  No of sampled informants  

1 Sheraton Addis 1 

2 Elilly International Hotel 1 

3 Capital Hotel and spa 1 

4 Marriott Executive Hotel 1 

5 Radison Blue Hotel 1 

6 Getfam Hotel 1 

7 Golden Tulip Hotel 1 

8 Intercontinental Hotel 1 

9 Jupiter International Hotel 1 

10 Harmony Hotel  1 

11 Ramada international hotel 1 

12 Hilton Hotel 1 

Total  12 
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3.7.2 Sampling Techniques 

The researcher turned into used as one of the probability sampling techniques, stratified random 

sampling. Researchers used stratified random sampling to acquire a sample population that 

great represents the whole population being studied. Its advantages incorporate reducing 

pattern collection bias and ensuring confident portions of the residents aren't over signified or 

below signified. Its trouble is that it is unusable while researchers can't confidently contain 

every associate of the humans right into a smaller organization. 

 

In Addis Ababa city so many 5 star rated hotels are discovered however in this thesis, the 

researcher has surveyed only 5 star rated hotels because of the time and price range constraints. 

For the questionnaire data series (from the woredas workplace), the samples be situated 

distinctive first by way of the usage of probability sampling, the respondent who concerned in 

this thesis are the woredas ministry of tradition and tourism, public affairs and environmental 

affairs. The researcher had given the equal coincidental of collection to circumvent sampling 

bias problem by the use of a stratified random sampling technique to pick out the respondents 

appropriate for the studies and for the qualitative one purposive sampling become used. 

 

3.7.3 Sampling Design 

For this look at, stratified random sampling turned into used. Stratified random sampling 

according to, (Fienberg, 2003), is a technique which challenges to confine the potential samples 

to individuals which can be much less advanced by way of assuring that all factors of the 

populace are mentioned in the sample to decorate the competence. Of single stratum, a pattern, 

of pre-detailed length, is shaped personally in separate strata. Then the aggregate of those 

samples compounds a stratified sample. If a random sample collection shape is secondhand in 

each stratum then the equal sample is referred to as a stratified random pattern. 

 

3.7.4 Sample Size Determination 

The sample of the study is calculated using Yamane (2006) sample size determination 

technique and accordingly the sample size is135 samples. 
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Where; N = the total households from the population that will    be studied 

n= the required sample size 

e = the precision level which is = (± \0%) 

𝑛 =
203

1 + 203(0.05)
=  135 

Since the no of each respondents represents in each will not be the same proportionate stratified 

random sampling for each hotel will be appropriate. 

𝑛1 =
nN1

N`
                    n=total no of sample 

𝑛1 = no of sample from each hotel 

N`= total no of population from sampling frame 

                                             ] N1=no of sampling frame population in each area 

Table 3. 2 Number of hotels and the respective sampled numbers of respondents. 

 

 

 

 

 

 

 

 

Source: Computed by the researcher, (2019) 

 

3.8 Data Analysis Methods 

The collected facts have been analyzed through both qualitative and quantitative data 

evaluation methods. as a consequence, qualitative information acquired from interviews, and 

sound report turned into organized and analyzed based totally on systematically grouping, 

coding and the usage of descriptive analysis strategies to describe the phenomenon. then again, 

the quantitative information has been analyzed via descriptive facts T-check and ANOVA with 

No. Name of the hotels  Total no of 

respondent  

Sample size from each 

stratum 

1 Woredas minister of 

culture and tourism  

77 77*135/203= 51 

2 Public affairs 59 59*135/203=39 

3 Environment affairs  67 67*135/203=45 

Total  203 135 
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the aid of supporting the software program application of SPSS version 20. ultimately, outputs 

of the statistical evaluation discussed the usage of frequencies, and probabilities. the translation 

and analysis were made via triangulation of the effects received via one of a kind data series 

contraption 

Qualitative facts obtained the use of in-depth interviews were analyzed thematically. Braun 

and Clarke (2006) argued that thematic analysis is often the go-to approach in most qualitative 

research and includes six steps that contain familiarizing oneself with the facts, generating 

unique codes, analyzing subject matters, studying subject matters, defining and naming topics 

and producing a record. The researcher has followed these steps. The facts accrued through 

unique units (non-quantifiable records from open-ended and close-ended questions, in-depth 

interviews) turned into analyzed and interpreted by description. and tables have been used and 

this helped the researcher to draw some inference or to make a few generalizations from the 

gathered information 

3.9 Validity and Reliability of the Instruments 

validity is an enormous tenure in studies that discusses to the theoretical and scientific 

reliability of a studies have a look at (Graziano and Raulin, 2004). The principal willpower of 

validity is, consequently, to upward thrust the correctness and helpfulness of findings via 

brushing off or tracking similarly environments, which allows for better confidence in the 

findings of a given take a look at. So, we will say that during preferred validity is the suggestion 

of the way complete your thesis.  As such it's miles a same considerable and valuable thought 

in entirely processes of research methodology.  

 

Seliger and Shohamy, (1989) recognized varieties of validity which are inner and external 

validity. hence, internal validity is associated with factors like studies design and records 

collection strategies. therefore, the research at hand considers the ones elements and undertakes 

the paintings with exceptional care. outside validity refers that the effects can be generalized 

past the on the spot study. therefore, the researcher strives to validate the work externally and 

apply the studies end result to the tourism improvement of the district and additionally to the 

countrywide.  

 

In keeping with Phelan and Wren (2005), reliability is the diploma to which an evaluation 

device produces strong and steady outcomes. It refers to the repeatability of findings. If the 

studies befell to be executed a 2nd time, wouldn't it go back the same consequences? 
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Uncertainty the records is dependable. The same to validity, reliability additionally has both 

inner and external elements.  therefore, the researcher endeavors to assure the reliability of the 

work thru cross- trial works like the use of distinct interviewers in the similar floor to validation 

the contrast of facts composed, 

 

3.10 Ethical Considerations 

Moral contemplations in proposition are basic. Morals are the standards or ethics for way that 

separate among right and erroneous. it recognizes among bearable and unbearable practices. 

Ethical quality is noteworthy any exploration since it attempts and requires that analysts ought 

to ensure the nobility of their subjects and distribute well the data that is inquired about (Fouka 

and Mantzorou, 2011). Moral models stop in logical inconsistency of the generation or 

distorting of data and thusly, empower the location of data and conviction is the main objective. 

appropriate execution is likewise genuine for synergistic work since it rouses a circumstance 

of conviction, duty, and shared regard between specialists. Scientists need likewise pursue to 

moral qualities all together for the network to sustenance and believe in the examination. The 

people group prerequisites to be sure that analysts trailed the appropriate techniques for 

subjects, for example, acquiescence with the law, battles of intrigue, security, wellbeing 

esteems, etc (Frohna, 2007).  

From my part I passed on to every one of the recipients of this proposed theory that I have kept 

up most extreme trustworthiness and genuineness in imparting conviction according to most 

prominent I know it and not passing on it in a manner liable to delude or mislead anybody. I 

stretched out my due constancies to every one of my respondents and treated them with class, 

graciousness, respectability, resilience and acknowledgment of their perspectives to my 

polls/interviews without having any inclination. I had full responsibility, regard for the reason 

and poise despite the fact that giving the overview results beneath the charm of unprejudiced 

nature and reasonableness. 
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CHAPTER FOUR 

DATA PRESENTATION AND ANALYSIS 

As it has been pondered in the goal part, the principle target of the examination is object of 

evaluating corporate social obligation practice the instance of five-star appraised hotels in 

Addis Ababa. In this part, an exertion has been finished to deal total information introductions 

and musings of the information formed over, meeting and survey. In this section, the four 

primary goals have been managed in detail, to be specific, impression of inns towards CSR, 

corporate social responsibility practices of hotels, factors influencing inns for the usage of CSR 

and difficulties to the execution of corporate social responsivity. 

 

4.1 Characteristics of Sampled Respondent 

This part of the examiner offers with the presentation, analysis and interpretation of statistics 

accumulated through questionnaires, and interviews to cope with the basic studies questions. 

The questionnaire, each open and near-ended types have been designed and distributed for 135 

respondents to capture the historical past of the respondents and check company social 

responsibilities of five stars resorts Addis Ababa metropolis. Out of one hundred thirty-five 

questionnaires, a hundred twenty-five had been properly filled and accrued, and the final 10 

questionnaires were not analyzed and reported. 
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Table 4. 1 Background of Respondents 
 

Category Frequency Percentage 

Gender Male 86 68.8 

Female 39 31.2 

Total  125 100 

 

Age 

Below 25 39 31.2 

26-30 68 54.2 

Above 30 18 14.2 

Total  125 100 

 

Education 

Diploma 13 10.4 

BA degree 98 78.4 

Masters and above 14 11.2 

Total  125 100 

Work experience Below 3 years 71 56.8 

4-6 years 34 27.2 

Above 6 years 20 16.0 

Total  125 100 

 

Organizational type 

Ministry Of culture and 

tourism 

43 34.4 

Public affairs 43 34.4 

Environmental affair 39 31.2 

Total  125 100 

 

Source: Computed by the researcher, (2019) 

 

The demographic features of respondents of the study volume has been analyzed and suggested 

as proven within the following segment. in keeping with writing table4.1 above, 86 (68.8%) of 

the respondents are male while 39 (31.2%) are females. For this reason, this will have no effect 

on the social obligation hotels quarter because the wide variety of males outnumbered the 

variety of females.  

 

Age is some other demographic feature this is vital in any research.  The age distribution of the 

defendants is summarized within table. 4.1 confirmations the age dispersal of the respondents.  
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Hence, 68 (54. 4%) of the respondents suggested that their age class become among 26-30 

years. almost 39(31.2%) of the respondents found out that the age category was observed 

among below 25 years.  18(14.4%) of the respondents reported that the age institution become 

determined among 30 and above years institution.  

 

Education is big inside the valuation of social responsibility sports considering the fact that 

training presents light for an accurate appreciation of each issue of the state of affairs and the 

researcher has also focused the kebeles, office respondents. As depicted in table 4.1, the 

educational degree of the respondent’s stages from diploma to grasp’s holders. therefore, 

13(10.4%) of the respondents were degree holder and 98(78.4%) of the defendants remained 

BA degree boxes. nearly, 14(11.2%) of the respondents revealed that they may be in masters 

and above degree. these demonstrations that the better percent of the respondents remained 

diploma boxes as pointy out by means of 97(77.6%).  

 

As a result, to the work reports (56.8%) of the respondents revealed that their years of 

experience are much less than 3 years the alternative 34(27.2%) of the full respondents have 4-

6 work reviews. And 20(16.0%) of the respondents have 6 and above work reviews. The desk 

displays that the majority of the respondents’ years of revel in 71(56.8) are much less than three 

years of enjoy. Therefore, to gauge the high-quality of data for the look at the defendants 

remained requested to designate the period of time that they had spent inside their work. 

Consistent with table 4.1, 43(34.4%) of the respondents were from the minister of culture and 

tourism office. public affairs account 4.1(34.4%) of the total respondents. The ultimate 

39(31.2%) of the respondents have been shaped in environmental affairs.  

 

Typically, the general summary of the respondents’ profile discovered that the general public 

of them are male. In recognize to age, the larger stocks of the defendants are discovered among 

the age stages of 26-30 years that is a rather efficient age organization. The work revel in of 

the respondent’s suggests that the extra of the them have beneath 3 years of labor revel in. 

concerning educational associated records, it's been defined that the general public of the 

respondents are degree holders. 
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4.2. Understanding/Impression of CSR  

Managers of the hotel were mentioned about their comprehension and view with respect to 

corporate social obligation (CSR). A large portion of the witness knows in any event something 

about social obligation and their comprehension and translation contrast from each other. they 

utilized different terms for CSR like "thinking about network"," maintainable business", and 

"capable business". Witnesses comprehend CSR in different manner standing to their own 

obliging. For moment one manager discussed that: 

 

              "As a hotel we know about social duty, it is a piece of our day by day activity. 

We don't utilize the term CSR unquestionably however in our everyday life 

and we commitment for the social orders People have the spirit of 

philanthropy and gift since previously. I comprehend CSR as a business firm 

accomplishes something useful for people groups. I comprehend CSR as a 

business firm accomplishes something useful for the general public" 

 

Before the term CSR has turned out to be mutual numerous individuals have been rehearsing 

magnanimous doings for quite a while. This is one of the models in the contact of our nation 

the point of view which demonstrates that charitable is socially established and social 

responsibility could be comprehended as worldwide idea Dee to globalization. Another 

informant said that: 

 

              “CSR is about responsible business and it is formal and emotional. we 

attempt to instrument responsible business. We are discussion about what is 

an impact, obligation regarding the impact. We have mindful business 

system" 

 

The talked with member interpret CSR in various importances as indicated by their very own 

understanding .one interviewee disclosed what CSR intend to them: 

               "Social responsibility is a concurrence with condition and societies. to 

supports the social orders we work with them and in whatever we can 

accomplish for them. our adage is pay back to network and pay back to the 

earth. It ought not be productive for us then it additionally should take about 

the extension of our condition and social orders. We need to help the 
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neighborhood network so as to keep air, water and natural discharges. The 

foundation needs to evade those sorts of discharge delivered by our inn 

procedure. In this way, the hotels should take responsibilities " 

 

Standing to the witnesses a few hotels have CSR or dependable business or reasonable polices 

and some association had allotted individual to report or make social responsibility rehearses. 

Brand hotels have double obligations to pursue universal economical exercises and generous 

practices for the social orders anticipate from them. By the by, some establishment does not 

have real social responsibility methodology/rules anyway one representative was at any rate 

distributed to do CSR practices and composing as a magnanimous movement for the reason 

that of the size of the company and insufficient spending plan. A few foundations are not quite 

certain about the term they use for CSR, they like to do social happenings further on account 

of humankind and culture to help others. Generous or magnanimous activities from companies 

were guided for all intents and purposes each year in answer to arranged to the normal threats 

and other crisis 

 

4.3 Hotels Corporate Social Responsibility Practices  

The level of social responsibility practice requires how far the establishments have rehearses 

and gone with CSR exercises. Zadek, (2004) model was second hand to control the phase of 

regulatory instruction in to the extent corporate responsibility is exasperates. Correspondingly 

referenced to manage the level of usage is the triple main concern, which includes individuals, 

benefits and the planet meaning (social, financial and ecological) separately (Mattera and 

Melgarejo, 2012). A portion of the hotels were at the understanding stage in to the extent 

whereby they simply did what they needed to so as to proceed in the professional workplace. 

To show this some hotels expressed that: 

 

               "Concerned body is there to ensure the affiliation is obeying with the 

guidelines. We are going along the strategy, the laws that administration 

presents and we have ecological, security and wellbeing methodologies. it 

is the piece of any relationship to obey with the rule”. 

 

A few hotels rehearse CSR somewhat just to get by in the professional workplace as much a 

large portion of them doesn't comprehend that what they do is a piece of CSR. For example, 
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creating and taking great consideration of the staff and tyke work. They acclimate with the 

security, wellbeing and tyke work procedures which are essential to business improvement and 

have legitimate ramifications if not adjusted to. this is coordinated with the plan phase of the 

Zadek (2004) model whereby the organizations actualize an arrangement-built consistence 

approach as an expense of responsibility expert to improve the obliteration of financial worth 

in the normal term for the reason that of continuous standing and hearing dangers. Some 

establishment is on the administrative stage where the network issue is encased in their center 

organization forms. One of the informants discussed that: 

 

            "Our hotel set out a spending limit for social obligation we generally backer 

reasonable pay just as non-wisdom pays for everyone similarly: along these 

lines, our arrangements support the whole gang. We have an ecological 

arrangement as regards to squander the board. Henceforth, we generally 

shield we agree to issues to do the earth."       

 

The hotel has joined CSR into their motivation and have acclimated their frameworks, 

measures and techniques of tasks to house CSR. Foundations supplement the social theme in 

their basic affiliation strategies to lighten the disintegration of financial incentive in the 

medium term and to achieve longer - term enhancements by adjusting dependable business 

applies into their day by day forms. One hotel had gone the extent that key stage where the 

general public subject is joined into its center organization's arrangements and perceives needs 

in the network and conveys arrangement on an unending premise. Therefore, it is intricate in 

intentional CSR or corporate generosity. One hotel manager talked about that: 

 

            "We should be great corporate native to expand the picture of their image 

people need to realize that the hotel is a generous association, thus it's an 

image that thinks about business: we are not only here to make benefit out 

network and flee. we should be a decent guarantee with the network." 

 

Hotel establishment is empowering and supporting its image and completed the enormous scale 

CSR plans. It changes the position itself emphatically in the brain of customers from now this 

is in streak with the intentional phase of Zadek (2004) model any place creations take an 

interest the social subject into their center productive systems to build financial incentive in the 

long haul and to increase first spark advantage by make straight methodology and procedure 
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developments with the societal issue. Hotel rehearses corporate social obligation, a few hotels 

support monetarily shelters, bolster poor people groups and build street. Now and again hotel 

practices for the organization not for the network. The exploration finding from the meeting 

witness in identified with CSR issues uncovered that their hotel occupied with various issues 

of CSR rehearses. One hotel manager expressed 

 

             " we are truly mindful regarding waste administration since we don't have to 

contaminate the earth and taking care of various synthetic compounds which 

are utilized for various housekeeping reason and we are meticulous not to 

dirty the earth of where we are working at". 

Whatever hotel are working inside our hotel will be interconnected what is happening outside 

for instance, evading synthetics in the incorrect manner since its one piece of social 

responsibility we know there are various kids' outside, they comprehend the network disserves 

a spotless water, air, and condition so our hotel connects with include through suitable, 

organization of corporate social obligation. hotels practice social responsibility not by any 

means the only to the hotel however all through business nation may don't think about social 

responsibility as their obligation yet just as a matter of course, or believing or mankind they 

may release a few duties.  

 

Triple bottom-line of CSR likewise mirrors the measure of execution in to the extent absorbing 

them in the corporate performs or task is concerned. A portion of the foundations organized 

the social highlights over the financial and natural highlights. In like manner, just a couple of 

organizations upgraded the earth by saving widely varied vegetation for instance tree planting 

creativities. Subsequently, the discovering show that the hotel foundations have not completely 

actualized corporate social duty according to as the triple main concern is concerned. By 

methods for Crane and Matten (2004) put it, the triple primary concern mirrors the social and 

ecological worth that trade must add to the nearby network society in figuring to their financial 

reason. 

 

Whatever hotels are working inside our hotel will be interconnected what is going on outside 

for example, avoiding chemicals in the wrong way since its one part of social responsibility we 

know there are different children’s outside, they understand the community disserves a clean 

water, air, and environment so our hotel engages involve through appropriate, administration 
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of corporate social responsibility. Hotels practice social responsibility not the only to the hotels 

but throughout business country may do not consider social responsibility as their 

responsibility but simply by default, or feeling or humanity they may discharge some 

responsibilities”. 

4.4 Economic, Social and Environmental practices of Hotels  

4.4.1 Environment 

A few foundations were engaged with some natural administration rehearses by enjoying waste 

administration rehearses whereby they had refused containers in assigned spots where waste 

was gathered a few times per week. Some give for those organizations used to reuse the loss 

into natural excrement. One hotels manager that:  

 

            "The city committee comes and gathers the loss from our containers. In the 

event that for some other reason they don't come, we oversee from our own 

assets ".  

 

It is relied upon of any foundation to enjoy such essential environmental practices that are 

useful for hotels business as far as cost decreases and tidiness. In this way, it is fundamental 

for the hotels organizations to oversee squander appropriately to improve the physical proof of 

the immaterial administration offered (Reynolds, 2013). Some went an additional mile in 

upgrading the personal satisfaction by saving the verdure through tree planting activities.  

For example, a few hotels had been associated with so much exercises as working with sub city 

organization to help tree planting ventures. Moreover, a few chiefs the foundations guaranteed 

they utilized ecologically benevolent cleaning materials to continue the earth. It was noted in 

the foundations that utilizing environmentally concerned cleaning materials was a base 

necessity for each hotel. 

             "Our supervisors dependably urge us to utilize earth inviting cleaning 

materials. We have a general arrangement for that" (Participant 2).  

 

             "We ensure we buy cleaning materials which are not perilous to nature. It is 

our standard to buy ecologically cleaning materials (Participant 7). 

Green practices set aside cash, intrigue unique clients, and help to hold the common habitat, 

which a great part of the travel industry needs upon the earth (Clark, 2006). Every one of the 
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establishments additionally achieved water methodology such that well-considered the 

network on the loose. The vast majority of the foundations understood the effect of natural 

benevolence to the extent drawing in environmental touchy sightseers is worried in that 

capacity they prepared their workers on the best way to be eco-accommodating. This was 

accomplished by leading in house trainings and sharpening gatherings to advance a hierarchical 

culture for long haul benefits which by and large collect in the wake of fulfilling powerful 

partners. A portion of these foundations additionally taught visitors on the most proficient 

method to carry on capably and be eco-accommodating. Consequently, a great number of 

accommodation foundations considered and paid attention to the environmental supportability 

issue. One hotel expressed that: 

             "We urge our staff to be as environmental fundamentalist as could reasonably 

be expected, for instance, to close running water, to use the rare assets in the 

correct manner and to turn off lights ". 

 

 

Figure 4. 1 Sample toft  greentpracticetplantofthotelst 

Source: The researcher (Junet2019) 

CSR must be paid attention to particularly the environmental angles which are key worldwide 

issues. Right now, most friendliness foundations give a visually impaired eye to environmental 
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issues aside from waste administration rehearses. Nonetheless, the inn business part has a few 

social and natural effects since hotels utilize a lot of assets, for example, water, vitality and 

non-solid items (Reynolds, 2013). It has been evaluated that 75% of all-natural impact molded 

by the hotels business can be credited to the pointless ingesting of neighborhood and imported 

nondurable products, vitality and water, reviewed by the spreads discharged to air, water and 

soil (Robinot and Giannelloni, 2010).  

 

In this way, the foundations should limit their negative externalities for the general public's 

welfare It was likewise noticed that a large portion of them had handymen who controlled 

spillages; had stores to guarantee water was accessible and urged each worker to utilize water 

sparingly however truly, they expressed it was hard to do as such particularly controlling 

visitor's utilization of water. For the travel industry in our nation, CSR must be paid attention 

to particularly the natural perspectives which are key worldwide issues.  

 

As of now, the vast majority of the foundations give a visually impaired eye to natural issues 

with the exception of waste administration rehearses. Some the organization's practices are: 

Segregate distinctive waste and they are affirmed in green key, oil trap framework, spare water 

25% for the network, use spotlight light for sparing vitality that utilizations less vitality, 

showerhead limits water to the base. In any case, the inn business has a few social and natural 

effects since lodgings utilize a lot of assets, for example, water, vitality and non-strong items. 

Sweeney (2009) found that waste minimization and vitality protection were basic practices of 

the organizations overviewed in Ireland. Correspondingly, Kasimu et al. (2012) start that 

vitality the executives, left-over administration, and water protection through unique 

instrument was the significant regular reasonable regions of natural related SR rehearses with 

high mean an incentive in seven-point Likert scale estimation in Klang Valley, in the inn 

business. 

 

The hotels in Nigeria contextual investigation accomplished high introduction in the natural 

part of SR. Alzboun (2015) additionally jerk that the Jordanian inns enormously (63 %) 

complex in point by point water-sparing practice in their strategy. To fulfill the clients and 

lessen the natural effect of the foundations just a single hotel followed green ideas. This system 

is an outstanding universal rule for waste minimization and client wellbeing and security issues. 

For the issue of utilizing force sparing lights, all the talked with supervisors are shown that 

their inns use control sparing fluorescents lights in their foundation. Seeing someone of their 
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utilization of the act of the power saver bright lights, the dominant part (6 lodging) 100 % 

associate this new innovation to spare power. Some of them likewise introduce 80 % or 75 % 

and they have an arrangement to trade the old and conventional lights to achieve 100% 

execution. In association with this, a few hotels likewise utilize an innovatively propelled 

power saver gadgets card key. Essentially, that isn't surprising the hotel are detailed in 

abnormal state in vitality the executives, water-sparing and waste abatement rehearses since, 

these issues are conservative (through cutting of expenses), as a typical method for coordinated 

effort with different partners and related with the wellbeing and security of the workers, the 

clients. 

Most of past inquiries about in Africa demonstrated that taking part in water sparing, squander 

the board and vitality preservation practices lessen cost and conservative, add to the earth as 

well as to the association as well. In excess of a couple of studies have demonstrated that 

monetary advantages can be accomplished in inns through actualizing ecological and social 

activities; numerous with next to zero capital. As one of the hotels chiefs demonstrated that: 

"A hotel can diminish its vitality utilization by 20-40% without hurtfully influencing execution” 

As begin by Kasim (2009); Green practices set aside cash, draw in new clients, and help to 

protect the indigenous habitat which a significant part of the travel industry is reliant upon. In 

this way, by understanding this expense and other significance of rehearsing SR in the business 

it is smarter to connect more in vitality protection and other environmental issues except if it 

cannot influence the net revenue and execution. Attractive expansion, the inner environmental 

plays out, the organizations required somewhat level however not extraordinary as contrasted 

and the interior natural practices. In rate clarification the greater part of the respondents is 

concurred for the inquiry; the hotels engaged with natural issues in the city. Some hotels 

foundations not enormously engaged with an outside natural protection motivation. The outside 

natural practices of the hotels that pointed out by the directors are supporting environmental 

situated projects composed by NGOs and preservationists in a roundabout way, greening 

programming. In association with this one manager of the hotel clarified that 

           "Our business relies upon the environmental excellence of the encompassing… 

other than our waste administration and sparing project inside we bolster 

the city civil for its natural program and we plant trees in our surroundings 

by sorting out our representatives and colleagues from the city". 
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CSR must be paid attention to particularly the natural viewpoints which are key worldwide 

issues. Right now, most hotel Institutions give a shade eye to ecological issues with the 

exception of waste administration rehearses. In any case, the inn foundation division has a few 

social and natural effects since hotel utilize a lot of assets, for example, water, vitality and 

non-solid items. The previously mentioned has been unsurprising that 75% of all ecological 

effect made by the hotel business can be ascribed to the over the top utilization of nearby and 

imported nondurable products, vitality and water, trailed by the emanations discharged to air, 

water and soil. In this manner, the foundations should limit their negative externalities for 

society's welfare (Reynolds, 2013).  

 

The finding of this examination work shows, the analyst specified out the absolute best natural 

prescribed procedures of the foundations. Development structure of the hotels, water-sparing 

exercises, utilizing power-sharing light equipment's, squander minimization(including stay 

away from over acquiring and overloading, by getting criticism from the visitors on their 

inclination gauge visitors sustenance request, fittingly have the option to nourishment while 

serve buffet, teaching the staff, receive First In First Out (FIFO) for nourishment stockpiling 

used to limit the waste), reusing, mindfulness raising system to the inward 

partners/representatives and clients, modernized power sparing lights are the most overwhelm 

best practices in the hotel in the city.  

 

As a general contribution; the five star evaluated hotels in the city associated with natural 

related SR exercises and in a detail clarification from the meeting in a decent condition. It 

demonstrates that the foundations are engaged with the natural worry in a decent way. In the 

outer element of natural issues, it isn't completely tended to and every one of the 

administrators has not shown their inclusion in the earth. 

4.4.2 Economy  

All foundations recognized that their essential rationale was to be beneficial for their business 

or investors. Moreover, a portion of the foundations guaranteed that their representatives got 

generally reasonable wages to hold them and maintain a strategic distance from work turnover 

which is a typical issue in the cordiality business. They likewise considered their clients' needs 

regarding making an incentive by expanding administration quality to affirm that the cost is 

reasonable. Besides, the vast majority of the hotel had set up providers who provided 

requested sensible costs for their provisions. The foundations purchased straightforwardly 
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from the neighborhood providers to help them as a component of monetary linkages. A few 

hotels expressed that: 

            "We need to be increasingly productive in order to complete a great deal in 

the networks. The organization expands pay rates every year to guarantee 

representatives feel good. Our organization is adaptable, does not direct on 

staff welfare; we endeavor to continue improving our administration quality 

to pull in clients. No weight from the legislature however from clients who 

request an incentive for their cash” 

 

This agrees with Carroll's (1991) model of CSR whereby monetary obligations are the 

establishment on which the various responsibilities rest. As needs be, foundations have 

proprietors who solicitation a reasonable returning on their speculations; they have workers 

who need safe and genuinely paid occupations; they have clients who request great quality 

items at a reasonable value (Carroll, 1991).  

 

Thusly, dependable organizations should lessen environmental impression (planet), while 

accomplishing feasible benefits and offsetting these targets with individuals required, from 

workers to the general network. In hotel industry there ought to be some improvement 

concerning installment of representatives yet organizations attempt to pay better 

compensations yearly to guarantee workers feel great despite the fact that there is hole still. 

hotel organizations are adaptable, does not manage on staff welfare and endeavor to continue 

improving our administration quality to pull in clients.  

 

Those are some of economies obligation that the hotels rehearse: bolster halfway houses and 

the poor monetarily, by the commitment of the staff our hotels reproduce needy individuals' 

home, give philanthropy to the network, from the shelter one hotels supported one youngster 

by assuming all his liability, give towel and cleanser for poor resembles Macedonia, a few 

hotels bay yearly instruction charge for 300 understudies. 

 

For those kids who lost their family in HIVAIDS inn support by giving them instructive 

materials and Construction of street (coble stone) and gives training to the poor people groups. 

Deliberately some hotels administrators demonstrated that their hotels have a wellbeing and 
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security rehearses. In identified with hotel manager establishes their hotel has a composed key 

arrangement and concurrence with the emergency clinics to cover the restorative costs and 

wellbeing registration for their representatives. In identified with the best possible pay and 

reward framework the respondents acknowledge and got that; "the pay is generally low" when 

contrasted with the administration pay level plan and with other assembling ventures. This is 

on the grounds that it offers the administration and items to the regular clients with an 

enormous measure of fixed venture (not returned by a brief timeframe).  

 

The respondents accept that, if hotel pay a high pay for the workers the business going to be 

bankrupt and don't restore its venture for a brief period time (the proprietors need the 

speculation to return). In any case, the installment that pays for the representatives is 

exceptionally aggressive and even in some cases high with another division including the 

administration charge and other complimentary advantages. On the researcher’s perspective 

and proof from various data hotspots for this announcement, there are a ton of contentions. In 

one point the reason that is given for the low pay dimension of the inns and hotel industry is 

a low by one way or another persuading and great center (on the perspective of the researcher).  

 

In any case, the contention and discussion are identified with the idea of administration charge, 

tips, and another kind correlative thing. The first is "the cash they get is higher than the other 

division" isn't well encouragement. In view of its avocations are the investor's point of view 

and couple of people well to bring down the pay of the workers. Also; the cash they get high 

on the off chance that it is high isn't coordinated with the guideline and thoughts of 

administration charge and tips in the hotel and cabin industry. Since, administration charge is 

a fixed measure of cash that additional to the bill and used to compensate the staff (in some 

cases in percent, as a rule and normal of 10%) that circulated "reasonably" to them. 

Furthermore, more often than not administration charge and tips are the two defenses of the 

inn ventures to bring down the pay of the laborers all through the world, as indicated by the 

travel industry concern report of 2004 for the travel industry  

 

In the meantime, tips are additionally optional. As per the travel industry concern report of 

2004 for the travel industry, these two advantages (administration charges and tips) are for the 

most part condemned contrarily in light of the fact that it makes over-reliance on 

administration charge and tips. The over-reliance is additionally having a negative result in 

the life of the laborers and client’s administration because of the variances in time length that 
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implies when the travel industry is great administration charges and tips are probably going 

to be great, and when the travel industry is awful the specialists are compelled to live on 

fundamental compensations, for the most part beneath a living pay.  

 

Administration charges are for the most part impromptu, clandestine method for hotel the 

board to redirect/steal/take salary that isn't exhausted, not appropriately recorded and 

straightforward and detailed. In the scientist perspective, it is smarter to alter the unadulterated 

compensation/wage framework rather saying the cash they get is "high" with different 

advantages including administration charge and tips in light of the fact that the researcher 

accepted that the additional open doors are not keep going long and the kindhearted activity 

of the clients. 

 

4.4.3 Social 

The administration business is described by work escalation whereby human capital is esteemed 

as an advantage (Torrington et al., 2005). It is significant that workers are overseen 

appropriately and roused to convey predominant dimensions of client administration with a 

human touch. The examination discoveries from a meeting with the supervisor of the hotels in 

identified with CSR issues uncovered that their inn occupied with representative issues of CSR 

rehearses. For instance, identified with the wellbeing and security issue of the workers. One 

director clarified that: 

 

            "We accept that our representative's wellbeing and security is our incredible 

need in such a case that our representatives are not beneficial they are not 

occupied with the work with their maximum capacity… along these lines we 

give our workers free clothing and cleanliness administration and prescribe 

to make sound sustenance and give different offices that we have". 

 

Deliberately some hotels manager showed that their hotel has wellbeing and security 

rehearses. In identified with these three one hotel chiefs demonstrates their inn has a composed 

vital arrangement and concurrence with the emergency clinics to cover the restorative costs 

and wellbeing registration like clockwork for the soundness of their workers. These hotels 

additionally plan to build up a disaster protection approach. Each association had an alternate 

program where representatives were created in their abilities. A few workers were sent for 
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extra preparing by their organizations while others stepped up to the plate and the foundations 

could come in at a later stage to help them. A few hotels expressed that:  

 

             "This organization has confidence in putting resources into its workers, limit 

working for high efficiency. Each division has a quarterly intend to prepare 

its workers to close the presentation holes that are there. We have a spending 

worth spending plan for the entire year to prepare our representatives”  

 

The professional workplace is portrayed by resolute challenge particularly in the 

administration business. Therefore, accommodation foundations are persistently improving 

their administration quality conveyance to supplant the dynamic needs of the refined and 

cosmopolitan clients. Developing the human speculation or the delicate highlights of human 

belongings is the way to finishing supportable economical advantage through separation in to 

the extent advancement is concerned. 

 

In like manner, pretty much every foundation paid attention to representative medicinal 

services as some had restorative plans, wellbeing and security strategies in addition to other 

things to improve efficiency. The organization deals with hospital expenses 100% for 

representatives and their life partners and kids. We additionally urge individuals to go for HIV 

testing; the organization has a healthful bundle for each worker consistently. This organization 

is a minding organization.  

 

The administration business is described by work escalation whereby human capital is 

esteemed as a benefit (Torrington et al., 2005). Along these lines, it is significant that 

representatives are overseen appropriately and spurred so as to convey predominant 

dimensions of client administration with a human touch. It is in light of this that wellbeing 

workers are extremely gainful with the end goal that for a foundation to make and support 

upper hand; it must guarantee that its representatives are constantly solid. A large portion of 

the foundations comprehend CSR as offering back to the networks.  

 

One foundation went similarly as network improvement through limit building whereby it was 

associated with giving grants. The hotel is supporting student instructors in a three-year 

elementary school training recognition program. One of the hotel managers clarified that: 
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 "As a hotel group we are supporting seven understudies, we are paying everything 

for them in the 3-year course. " 

 

A large portion of the foundations are additionally associated with the arrangement of 

nourishment, cloth to helpless gatherings and restoration of wellbeing focuses. The 

foundations are for the most part engaged with dynamic types of CSR inside the training, 

sanitation and wellbeing and ecological protection areas. Enthusiastic types of CSR 

arrangement are considered as unfaltering and continuous, and they may have begun as either 

responsive or pragmatic. 

 

Organizations and organizations that are engaged with this kind of CSR regularly set up their 

very own undertakings which effectively expect to help certain minimized gatherings inside 

society, and normally have the basic money related sponsorship to ensure that positive change 

eventuates (McLachlan and Binns, 2014). The foundations were responsive and somewhat 

proactive in the manner they have increased the value of networks. Accordingly, they reacted 

to demands for gifts from the networks and once in a while supported proactively. As 

confirmed by Barton (2010) organizations react to demands for gifts or backing from specific 

partners in the network  

 

As far as making monetary linkages with the neighborhood economy, it was noticed that a 

portion of the foundations upheld the nearby ranchers and providers by purchasing 

nourishment things like vegetables, natural products, and tomatoes straightforwardly from 

them while others purchased from the neighborhood showcase. A decent number of them had 

set up providers who provided groceries on an agreement premise though others purchased 

straight from the market. One of the informants clarified that: "We have a built-up rundown 

of nearby providers. In some cases, we purchase from the market"  

 

As a major aspect of CSR, it is of much criticalness to help the nearby ranchers by purchasing 

their homestead produce. This is bolstered by McWilliams and Siegel (2001, p. 117) who 

characterized CSR executes as "going outside legitimate necessities in endorsing dynamic 

human asset the board programs, reusing, lessening contamination and supporting 

neighborhood organizations". Besides, on the social performs, Henderson (2007) and Sprinkle 

and Maines (2010) highpoint the getting of items from occupant providers as a feature of CSR 

performs. The establishments different in the degree to which they kept up different CSR 
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exercises relying upon their approaches and spending assignments. Some upheld the exercises 

deliberately to get a key preferred position, while others bolstered these benevolently (where 

backing is given to assist the beneficiary not the organization supporting) (Lantos, 2002). In 

like this one hotelmanager additionally included that: 

 

             "In our hotel, we help the workers to limit their undesirable propensities like 

smoking cigarettes and over-drinking by teaching them… likewise, we 

mastermind the likelihood to utilize our inn offices in complimentary like 

clothing administration to improve their wellbeing status".  

 

It is in light of this that sound representatives are extremely gainful with the end goal that for a 

foundation to make and support upper hand; it must guarantee that its workers are constantly 

solid. The greater part of the foundations comprehend CSR as offering back to the networks. 

One foundation went similarly as network improvement through limit building whereby it was 

associated with giving in gift and preparing. The hotel is supporting learners originating from 

various schools, TVET and CTTI. A few organizations give equivalent chances to the staff, 

give governmental policy regarding minorities in society for ladies' and give them position, 

secure staff individuals human right,  

 

On occupation preparing for the new staff preparing, Donation in kind and in wording 

garments for that beginning who are working with children's, ladies' and old, support in real 

money for poor's, give evident ship to understudy, Sponsor for various get-togethers to help 

social exercises, Health and wellbeing for representatives of the hotel, National welfare, 

supporting polices station for improving security and Supporting neighborhoods aptitude like, 

sport exercises.  

 

Be that as it may, one hotel administrator conceded that there is little effect in the networks as 

CSR is done independently and on a willful premise as it were. The foundation suggested that 

all associations could meet up to give answers for different issues looked by the networks. It 

must be noted be that as it may, that CSR can be utilized as an instrument for network 

advancement and in that capacity the accommodation foundations are required to expand the 

degree to which they increase the value of the neighborhood networks. This is conceivable 

through limit building and network strengthening drives. The foundations can likewise be 

proactive in recognizing the different needs in the networks and look to give the fundamental 
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help. Therefore, CSR can likewise be utilized deliberately by the separate directors to upgrade 

corporate picture through charitable giving. 

4.5 Participants’ Perception/Understanding of CSR  

4.5.1. Testing Hypotheses 

The formulated hypotheses were tested using two statistical techniques, namely independent t-

test and one-way ANOVA. According to Pallant (2010), both tests have a number of 

assumptions underlying their use. Hence, preliminary analyses were conducted to ensure there 

was no violation of the assumptions of linearity, randomization, normality and homogeneity. 

The first assumption made in using both techniques is level of measurement. In this study, the 

dependent variables are measured using a continuous scale at a 5-point Likert scale. Hence, 

this assumption was met. Second, this study is based on samples drawn from the population. 

Hence, the assumption was met. Third, the survey questionnaire was administered to the 

selected respondent so that each measurement was not influenced by any other measurement. 

 

Hence, the assumption of "Independence of observations" was not violated. Fourth, with a large 

sample size (n=125), the assumption of "normal distribution" was met in this study. For 

instance, there was no deviation from normality as proved from the normal probability plot of 

the standardized residuals. Finally, the assumption of "homogeneity of variance" was not 

violated in this study, as proved with Leven test for equality of variances, which is discussed 

below while showing the results from the two techniques. In a nut shell, the data set (n=125) 

violates none of the above assumptions allowing the use of both techniques in this study. Once 

the suitability of the data was proved for the use of both techniques, the hypotheses were tested, 

which is presented and discussed in the sub-sections below. 

4.5.1.1. Independent samples t-test 

According to Pallant (2010), an independent-samples t-test tells us whether there is a 

statistically significant difference in the mean scores for two different groups (e.g. male versus 

female) on the measured dependent variable(s). For instance, whether male and female differ 

significantly in terms of their perception on social responsivity of hotels. An independent-

samples t-test is an appropriate technique to provide answers to research questions, for instance, 

"is there a significance difference in the mean scores for male and female in terms of their 

perception on the corporate social responsibility.  
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According to Pallant (2010), two variables, one categorical independent variable (e.g. 

males/females) and one continuous, dependent variable, are needed for the use of an 

independent samples t-test. Accordingly, the first hypotheses of this study were tested using 

this technique. It should be recalled that in this study first, it was hypothesized that there is a 

significance difference between male and female on their perception on social responsivity. 

Besides, in the second and third hypotheses, it was hypothesized that the respondents differ 

significantly in terms of their education and age on the on social responsivity, respectively. 

Table 4.2 presents the results of the independent-samples t-test for the four dependent variables 

of this study from the three independent variables (i.e. gender).  

 

Table 4. 2 An independent-samples t-test result used to measure perception of respondents on 

the corporate social responsibility  

 

Independent variable 

Gender 

Male Female  

Mean SD mean SD    t P 

Environmental analysis 3.50 0.93 3.20 1.11 1.237 1.231 

Economic analysis 3.23 0.79 3.25 0.67 -779 0.437 

Social analysis 3.27 0.82 3.10 0.82 1.061 0.291 

Source: Computed by the researcher (2019) 

 

The Leven's test was above 0.05 for the three dependent variables tested, which is shown with 

a superscript of “a” in Table 4.2. Hence, equal variance was not assumed for the p-value of 

these variables. The Leven's test for equality of variance was not significant for the all variables 

(i.e. a significant level of greater than 0.05). Hence, equality of variance was assumed for the 

p-values shown under Table 4.2. After showing the Levene’s test used in this study, the results 

of the independent samples t-test are presented and discussed below. 

 

i. , Gender 

Three variables are statistically not significant, males had slightly higher scores on 

Environmental dimension (Males: M 3.50, SD 0.93; Females: M 3.20, SD 1.11) and Social 

dimension (Males: M 3.27, SD 0.82; Females: M 3.10, SD 0.82); whereas, males and females 

were not different in Economic dimension (Males: M 3.23; SD 0.79; Females: M 3.25; SD 
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0.67). ANOVA revealed that mean of Environmental dimension, Economic dimension and 

Social dimension had no significance (p,> 0.05) different among their perception of CSR. 

 

As discussed under Section 4.2, 68.8% of the respondents were males, whereas only 31.2% of 

them were females. Hence, gender was used as a categorical independent variable (1=males 

and 2=females) to compare perception of sample respondents on the case of corporate social 

responsibility in terms of gender. Then, an independent-samples t-test was conducted for males 

and females. There was significant difference in scores for males and females on the 

environmental responsibility [t (123) =1.237, p=0.218], on the economic social responsibility 

of the hotels [t (123) = -779 p=0.437] and on the social corporate responsibility of the 

respondents [t (123) =1.061, p=291]. Since the difference for males and females was not 

significant for the three dependent variables, hypothesis 1 is rejected. That is, there is no any 

significant difference between respondents based on gender on their perception on corporate 

social responsibility of hotels. 

 

4.5.1.2. One-way ANOVA Test Results and Discussions 

According to Pallant (2010: 55), one-way ANOVA shows whether there are significant 

differences in the mean scores on the dependent variable across more than two groups (e.g. 

across three groups). Then, post-hoc tests can be used to find out where these differences lie. 

For the use of one-way ANOVA technique, one categorical independent variable with three or 

more distinct categories and one continuous dependent variable are needed. 

 

 In this study, it was hypothesized that the perception of respondents will differ on the social 

responsibility in terms of their age, education level, work experience and organizational type 

of respondents (i.e. Hypotheses 2-5). In other words, age, education, experience and 

organizational type can be used as independent variables in this study. However, these variables 

were measured as either a continuous variable (e.g. age and work experience or with many 

categories (e.g. education level).  

 

Therefore, they were recorded to give three equal groups. For instance, respondents were 

divided into 3 age categories (i.e. below 25, between 26-30 years and above 30 years), work 

experience group (i.e. less than 3 years, between 4-6 and above 6 years). Likewise, the 



61 

 

education level measured with 3 categories was recorded into three groups for ease of analyses 

(Diploma, BA degree and Masters and above). The organizational types of the respondent were 

also used as three categories. Table 4.3 presents the descriptive statistics of these four 

independent variables 

Table 4. 3 Descriptive statistics of the independent variables used in one-way ANOVA 

Independent 

variable 

Categories Number % 

 

Age 

Below 25 39 31.2 

26-30 68 54.4 

Above 30 18 14.4 

 

Education level 

Diploma 13 10.4 

Degree 98 78.4 

Masters and above 14 11.2 

 

Work experience 

Less than 3 years 71 56.8 

4-6 years 34 27.2 

Above 6 years 20 16.3 

 

Organizational 

type 

minister of culture and tourism 

office 

43 34.4 

Public affairs 43 34.4 

Environmental affairs 39 32.1 

Source: Computed by the researcher (2019) 

Before looking into the difference among respondents on their perception on the corporate 

social responsibility of five star rated hotels, it seems relevant to identify whether there is a 

significant difference among the mean scores in the dependent variables. According to Pallant 

(2010), the ANOVA table provides evidence whether there is a statistical difference among 

respondents due to their difference in terms of the independent variables used, which is 

provided in the column of significance values (p-values). Table 4.4 provides the F- values and 

p-values for the four dependent variables compared for the three groups of respondents against 

each of the four independent variables used in this study. 
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Table 4. 4 ANOVA results used to determine the difference among the compared three groups 

 of respondents on their perception of the corporate social responsibility  

 

Dependent variable  

Independent variable 

 

Age 

 

Education level 

 

Work experience 

Organizational 

type 

F- P- F- P- F- P- F- P- 

Environmental 

dimension 

0.191 0.827 0.699 0.499 0.718 0.490 19.047 0.00 

Economic dimension  2.249 0.110 1.664 0.194 1.555 0.215 85.976 0.00 

Social dimension 0.286 0.752 1.564 0.213 0.017 0.984 15.105 0.00 

Source: Computed by the researcher (2019) 

 

As can be seen from Table 4.4 the p-value is significant for the mean score difference between 

the three groups of age (on one dependent variable), education level (on one dependent 

variable), work experience of respondent (on two dependent variables) and organizational type 

(on two dependent variables).  In other words, there is a significant difference for the five 

ANOVA test results and is indicative for one ANOVA test result out of the 12 ANOVA tests 

(i.e. 3 dependent variables compared over 4 independent variables). 

 

However, these ANOVA results do not tell which group is different from which other group 

even though they indicate where the difference lies among the three groups. According to 

Pallant (2010), the statistical significance of the difference between each pair of the groups can 

be inferred from the post hoc test results. Hence, having received a statistical significance 

difference, post hoc tests are used to tell the difference among the three compared groups of 

respondents on their perception of corporate social responsibility as measured using three 

dependent variables. 

 

Hence, the post-hoc test results where significant differences are expected among each of the 

pairs compared, are presented and discussed in detail below for each of the four independent 

variables one by one. That is, the results of the one-way between-groups analysis of variance 

with post-hoc tests are presented only for the three groups being compared, which are 

significantly different from one another at the p<0.05 below. The multiple comparison tables 

for the four independent variables are presented in Appendix. Hence, the results presented and 
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discussed below can be cross referenced from these tables. It should be noted that in the column 

labeled “Mean Difference” in these multiple comparison tables, significant differences 

between the two groups being compared are identified with asterisks (*). 

ii.  Comparison of perception of respondents on corporate social responsibility of five 

star rated hotels  

Table 4. 5 comparisons of CSR perception in terms of their difference in age level 

 

Dependent variable 

Age 

below 25 

years 

26-30 

years 

Above 30 

years 

F- P- 

Environmental 

dimension 

3.51 3.38 3.41 0.191 0.82 

Economic dimension 3.39 3.28 2.94 2.249 0.11 

Social dimension 3.23 3.28 3.08 0.191 0.75 

Source: Computed by the researcher (2019). 

 

A one-way between-groups analysis of variance was conducted to explore the impact of age 

on levels of perception of respondents on social responsibility, which was measured by four 

dependent variables. Subjects were divided into three groups according to their age (Group 1: 

Below 25 years; Group 2: 26 to 30 years; Group 3: above 30). These three age groups are 

named as young, middle and adult aged groups.  

 

There was statistically no significant difference at p>0.05 level in mean scores for the three age 

groups on the variable environmental dimension [F (2,124) =0.191, p=0.827]. Nonetheless, 

there was no statistical difference in mean scores for three numbers of age groups on the two 

variables regarding (economic and social dimensions). Hence, hypothesis 1 is less supported 

(not fully) accepted that is, the three-age group of respondents has no significantly difference 

in their perception on the three dependant variables. The three age groups do not differ in their 

perception hotels social responsibility on the three dependent variables  
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iii.  Comparison of perception of respondents on social responsibility in terms of their 

difference in education level. 

Table 4. 6 comparisons of CSR in terms of difference in education level  

 

Dependent variable 

Education level 

Diploma BA degree Masters F- p- 

Environmental dimension  3.23 3.42 3.67 0.699 0.499 

Economic dimension  2.97 3.27 3.50 1.664 0.194 

Social dimension  3.19 3.27 2.85 1.564 0.213 

Source: Computed by the researcher 

 

A one-way ANOVA between-groups analysis of variance was conducted to explore the impact 

of education level on the perception of respondents on social responsibility which was 

measured by three dependent variables. Themes were separated into three groups affording to 

their education level (Group 1: diploma; Group 2: BA degree); Group 3: masters and above). 

There is statistically no significant diffidence at the p<0.05 level in mean scores for the three 

education level groups on the variable environmental dimension [F (2, 124) = 0.699, p=0.499]. 

Post-hoc comparisons using the Tukey HSD test indicated that the mean score for the three 

group has no significantly difference therefore, there is no significance difference between the 

three-education level group of respondents three dependent variables (environmental. 

economic and social). 

 

Hence, hypothesis 5 is less supported. That is, the three education level groups of respondents 

significantly have no difference. They do not significantly differ in their perception on the 

environmental, and social awareness of the corporate social responsibility Regardless of their 

difference in education level, all the respondent’s had awareness about the social responsibility. 

Besides, they hold a similar perception on the three dependent variables. 
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iv.  Comparison of perception of respondents on corporate social responsibility of hotels 

in terms of their difference in organizational type. 

Table 4. 7 comparison of CSR in terms of difference in organizational type  

dependent variable  Organizational type 

Moct Public environment F- p- 

Environmental 

dimension  

4.01 2.84 3.43 19.047 0.00 

Economic dimension  3.60 3.71 2.41 85.976 0.00 

Social dimension  2.79 3.20 3.70 15.105 0.00 

Source: Computed by the researcher (20190. 

 

A one-way between-groups analysis of variance was conducted to explore the impact of 

organizational type on knowledge and perception of respondents on social which was measured 

by three dependent variables. Subjects were divided into three groups according to their 

residence kebeles office (Group 1: ministry of culture and tourism; Group 2: public affairs; 

Group 3: environmental affairs). There is statistically difference at the p<0.05 level in mean 

scores for the three kebeles office on the variable environmental dimension [F (2, 125) = 

19.047, p=0.000] and on the variable economic dimension [F (2, 125) = 85.976, p=0.000].  

 

Hence, hypothesis 5 is greatly (not fully) accepted since the difference in mean scores for the 

three kebele groups is significant for three of the dependent variables out of three. Post-hoc 

comparisons using the Tukey HSD test indicated that the mean score for the ministry of culture 

and tourism group was significantly different from the public affairs group and from the 

environmental affair groups for the variable of environment (p=0.000 for the three groups). 

 

 From the negative results in mean score differences between minister of culture and tourism 

group on one hand and public affairs the group on the other hand, it can be inferred that the 

public affair group perceived environmental responsibility of hotels negatively than the 

environmental groups residents. That is, the minister of culture and tourism and environmental 

groups perceived the environmental responsibility of hotels the positively than the public affair 

office of the kebele group. The mean score for the minister of culture and tourism group was 
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also significantly different from the public affair group for the variable economic responsibility 

(p=0.015). From the mean score difference result (i.e. 3.2720), it can be inferred that the 

residents of Chafe culture tourism office have had awareness on the economic responsibility 

of hotels than the residents of public affairs. Likewise, with a positive mean score difference 

(i.e. 0.048168), ministry of culture and tourism has had a awareness on the economic 

responsibility of hotel of environmental affairs. There is significant difference between those 

groups in their perception of economic social responsibility of hotels. There is a difference 

within the three organizational groups in their perception of social responsibility of hotels on 

social dimension.  

 

In a nut shell, the two groups who are worker in ministry of culture and tourism and 

environmental affair and public affairs on one hand are quite different in their perception of 

the responsibility of hotels. This is an important finding that the knowledge and perception on 

the corporate social responsibility is different due to organizational type. Hence, these findings 

are impressive and worth further discussion. 

 

v. .Comparison of perception of respondents on the corporate social responsibility in 

terms of their difference in years of current work experience. 

Table 4. 8 comparisons of CSR perception in terms of difference in work experiences  

 

Dependent variable 

Work Experience 

Less than 

3yrs 

4-6 yrs. Above 6yrs  F- p- 

Environmental dimension  3.52 3.27 3.37 0.718 0.49 

Economic dimension  3.16 3.39 3.43 1.555 0.21 

Social dimension  3.21 3.22 3.25 0.017 0.98 

Source: computed by researcher (2019) 

A one-way between-group analysis of variance was conducted to explore the impact of current 

work experience on perception of respondents on corporate social responsibility of five star 

rated hotels, which was measured by three dependent variables. Subjects were divided into 

three groups according to the number of years they have lived in their current work place 
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(Group 1: less than 3 years; Group 2: 4-6 years; Group 3: above 6 years). These three years 

groups are named as small, medium and long years work experience lived. 

 

There was a statistically no significant difference at the p>0.05 level in mean scores for the 

three number of years experiences on the variable environmental dimension [F (2,124) = 0.718, 

p=0.49]. The difference in mean scores for the three number of work experience on the variable 

economic dimension was also significant at p> 0.05 level [F (2, 124) = 1.55, p=0.215] and 

social dimension [F (2, 124) = 0.017 (0.98]. Nonetheless, there was no difference in mean 

scores for the three number of their work experiences of groups on the three variables regarding 

social responsibility of hotels. Hence, hypothesis 4 is less supported (not fully) accepted since 

the difference in mean scores for the three variables regarding work experiences not significant.  

 

Post-hoc comparisons using the Tukey HSD test indicated that the mean score for the 4-6 years 

group (i.e. medium work experience groups) has no significantly different from the 6 and above 

group on the variable environmental (p=0.490) and on the variable economic (p=0.984 and 

social dimension (p=0.984) this shows that three variables did not significantly different in 

their perception of corporate social responsibility. In a nut shell, the two groups who have work 

experience below 3 years and between 4-6 years groups on one hand and those who have above 

6 years groups on the other hand are quite different in their perception of corporate social 

responsibility. This is an important finding that the perception on the corporate social 

responsibility of hotels is different between those who have respondents. 

 

4.6 Contribution of Corporate Social Responsively for Network  

Hotels are doing as such to develop ecological and network relations, bolster government and 

non-government associations like common affiliations and supporting accounts. So corporate 

social responsively has incredible commitments for the network and furthermore the nation 

and makes feeling of things for the hotels. One hotel manager discussed that: 

 

            "In the event that an association or organization doesn't include in any social 

communication it will be hard for the survival of the association and if an 

organization doesn't bolster close-by network the inn hardship like, the 

network will never acknowledge the hotel in other manner if the hotel 
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effectively taking part in CSR the network will be obligation regarding the 

hotel also" 

 

whatever point there is mishap suppose fire the neighborhood network will come to battle with 

flame since they know how much additional miles the lodgings goes to help the network 

generally the network will never bolster the inn, it resembles hand and gloves it ought to be 

firmly working and associations has the obligation to help and duty to catch up such things 

through open connection firmly working with network so as to profit them so corporate social 

obligation has extraordinary commitments for inns and network.  

 

As a component of CSR, it is of much importance to arrangement the neighborhood advocates 

by obtaining their item. This is proceeded by McWilliams and Siegel (2001, p. 117) 

characterized CSR rehearses by method for "working separate lawful necessities in favoring 

dynamic human asset the board programs, reusing, lessening contamination and supporting 

nearby organizations". Besides, on the social performs, Henderson (2007) and Sprinkle and 

Maines (2010) highpoint the procurement of items from nearby suppliers as a feature of CSR 

rehearses.  

 

The organizations various in the degree to which they kept up various CSR exercises dependent 

upon their approaches and spending allotments. Some upheld the exercises deliberately to get 

a key preferred position, while others bolstered these selflessly (where backing is given to help 

the beneficiary not the organization supporting) (Lantos, 2002). Corporate charity is basic in 

the foundations address a portion of the requirements in the networks through money related 

and non-fiscal gifts. This is in accordance with what hotels. What hotels engage more prone to 

philanthropic giving due to the state of poverty in the country where many people live below 

the poverty line.   

 

Nonetheless, one hotel manager conceded that there is little effect in the networks as CSR is 

done independently and on a willful premise as it were. The foundation recommended that all 

associations could meet up to give answers for different issues looked by the networks. It must 

be noted nonetheless, that CSR can be utilized as an instrument for network improvement and 

accordingly the friendliness foundations are relied upon to build the degree to which they 

enhance the nearby networks. This is conceivable through limit building and network 

strengthening drives. The foundations can likewise be proactive in distinguishing the different 



69 

 

needs in the networks and look to give the essential help. In this manner, CSR can likewise be 

utilized deliberately by the separate supervisors to upgrade corporate picture through charitable 

giving. 

4.7 Hotels Difficulties for Actualizing and Receiving Corporate Social Responsivity.  

The foundations confronted various obstructions in their commitment of CSR. That 

incorporates Lack of enough money related assets and absence of enthusiasm from top 

management and owners' difficulties in the vast majority of the associations. It likewise 

repressed those effectively occupied with CSR from going above and beyond in to the extent 

corporate generosity is concerned. One hotel expressed that:  

 

            "As a private establishment, you need more cash to support the networks and 

still endure the challenge. In this way, it's a test to have surplus assets for 

CSR. We don't have any open intrigue separated from selling our 

administrations. We are utilizing a separation technique not a CSR 

procedure. It's a key bearing we have utilized. Administration conveyance is 

of exclusive requirement here"  

 

Another hotel expressed that "We would wish to accomplish more, yet we face budgetary 

requirements. We work on spending plan and we some of the time need assets "Nonattendance 

of enthusiasm from top administration and proprietors was another boundary as referenced by 

seven of the foundations. It was noted in the foundations that the top administration favored 

another vital course other than CSR to get a vital preferred position in the business condition. 

A portion of the hotel administrators expressed that: 

 

            "Proprietors are not intrigued. They don't believe it's that imperative to 

participate in CSR exercises. In this way, it's difficult to help the networks " 

 

This demonstrates the understanding that the key motivation behind an association decides the 

vital course it takes (Johnson et al., 2010). This is likewise in accordance with Dess et al., 

(2010) attestation that solitary organizations which have the legitimate creation view grasp the 

triple primary concern though the inquiries of productivity stay at the front line of the 

organizations with the lawful acknowledgment see. In this manner, the accessibility of enough 

budgetary assets is a precondition to the selection of CSR by associations as the greater part of 
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the CSR exercises to be practiced interest the accessibility of assets. This agrees with Carroll's 

(1991) model which calls attention to that the monetary obligations layer is the establishment 

of every single other layer of duties. Along these lines, it's a test to have surplus assets for CSR. 

We don't have any open intrigue separated from selling our administrations. We are utilizing a 

separation procedure not a CSR system. It's a vital heading we have utilized. Administration 

conveyance is of exclusive requirement here. Additional hotel expressed that: 

 

            “We would wish to accomplish more; however, we face monetary 

requirements. We work on spending plan and we once in a while need 

assets”. 

 

Along these lines, the accessibility of enough monetary assets is a precondition to the 

appropriation of CSR by associations as the vast majority of the CSR exercises to be cultivated 

interest the accessibility of assets. This agrees with Carroll's (1991) model which calls attention 

to that the financial responsibilities layer is the establishment of every single other layer of 

obligations. Absence of enthusiasm from top administration and proprietors was another 

hindrance as referenced by the vast majority of the foundations. 

 

Those are a portion of the obstructions: Awareness is an incredible issue extraordinarily in our 

province, Less readiness of the hotels proprietor for putting resources into corporate social 

responsively, Government not give consideration for CSR, Lack of time and account ,Lack of 

remuneration and inception from the administration for those organizations taking an interest 

in corporate social obligation, Lack of all-around modified and tree well known CSR program 

,Lack of clear classification of social exercises that organization expected to rehearse, No of 

solicitations on the general community there are a ton of requesters and Lack of instrument to 

provoke hotels to take an interest in CSR those are some of hindrances hotels  face for 

actualizing social responsibility. 

4.7.1 The Drivers of CSR  

4.7.1.1 External Drivers  

It rose up out of the investigation that most cordiality foundations are impacted by clients and 

encompassing networks and the related picture concerns which brief them to take part in any 

CSR exercises. It was likewise noted in many foundations that CSR practices are received to 

fulfill clients' needs. Clients are the main thrusts for business thus the need to organize them. 
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One member showed that clients request an incentive for cash accordingly they impact 

administration quality henceforth they should be considered and organized as key partners. As 

the main impetus of business, clients impact the foundations to embrace CSR as a method for 

drawing in and fulfilling them over contenders. This is in connection to Blešić et al., (2011) 

declaration that an organization can accomplish the ideal notoriety and accomplish a 

supportable upper hand by improving the nature of items and administrations because of 

corporate social obligation. This works through the improvement of the organization's image 

where CSR is utilized to pull in clients' particularly global vacationers. In like manner, the 

greater part of the foundations discovered CSR as a compelling showcasing device in to the 

extent drawing in clients is concerned despite the fact that the advantages are long haul a large 

portion of the occasions. The foundations conveyed quality administration at reasonable costs 

to guarantee clients acquire esteem. A portion of the respondents accepted that the clients 

would one day think about visiting them or prescribe them to different clients because of their 

commitment in CSR exercises. One hotel manager expressed that:  

 

"We have been occupied with CSR for quite a while and for the most part as 

ahotel, we feel that is one of our keys promoting instruments since individuals 

can know us as a hotel. They find out about our administrations, our 

guidelines "  

This supposition was made conceivable through positive verbal exchange from enchanted 

clients who turned into the organization's strolling promotions. This is in accordance with 

Kotler and Keller (2009) who express that a fulfilled client will dependably make a rehash buy, 

as they become faithful clients of the organization. Additionally, people group partners 

likewise affected a decent number of the hotel to receive CSR as a major aspect of being 

corporate natives. The requirements in the networks exhibited open doors for the hotels to 

mediate magnanimously or with market situated altruistic gifts that advantage the organization 

regarding upper hand. It was noted in every one of the hotels participating in CSR that the idea 

of CSR was comprehended as offering back to the networks. In such manner, one hotel 

expressed that:  

 

"Truly! For us CSR is offering back to the separate networks, and without a 

doubt wherever need emerges; we are a hotel that is doing admirably 

available, it means individuals are giving us business. We put stock in the 

purpose of life and on the off chance that someone is providing for us and it's 



72 

 

just our responsibility and right that we thus provide for those that are 

penniless and need our administrations".  

 

The utilization of CSR exercises as contended by Kayuni and Tambulasi (2012) is impacted 

and encouraged by humankind esteems. CSR and mankind are on a very basic level dependent 

on comparative standards and an association which is working in a network with human 

qualities will be impacted by the equivalent in the CSR application and 'humanity' is 

communicated in social, monetary and political parts of life. On upgrading corporate picture, 

all associations agreed that CSR upgrades their picture and improves their notoriety along these 

lines putting them on the guide. The general public admires them and talks emphatically about 

them in that capacity it helps their picture in the business working condition. It was noted in 

the foundations that their deceivability in the network was an affecting component for taking 

an interest in CSR exercises. In this manner, CSR develops a decent working connection 

between the associations and the general population in the network through positive picture. 

To further clarify this one hotel expressed that:  

 

            "Our CSR dependably supports our picture as an organization since 

individuals can recognize what we offer so by and large CSR improves our 

picture. It's comfortable more elevated amount” 

 

As recognized by Camilleri (2012), CSR takes reputational aids as it expands the organizations' 

picture between their members. The remaining of a decent standing motivation other to be 

increasingly eager to think about the foundation's perspective; strengthens the association's data 

structure with society and in this manner improves assets in all zones; makes it simpler for the 

association to persuade, select and advance expanded worker confidence lastly it upgrades and 

enhances the association items and administrations. 

 

4.6.1.2 Internal drivers  

The major inward drivers that impact the neighborliness foundations to receive CSR are money 

related advantages, authoritative culture and hierarchical size. The vast majority of the 

foundations recognized that CSR by implication brought income. They expressed that when 

they made gifts to associations they set up a decent relationship which later supported their 

business openings. This is on the grounds that the associations organized the foundations and 
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prescribed them to other potential visitors as far as the administrations sold Thus, business 

openings expanded with positive verbal. In light of this, a few hotels expressed that:  

 

               "CSR has created salary for the hotel for example at the point when free 

space for gatherings is offered to the associations like halfway houses or 

instruction organizations, every one of the agents later purchase 

nourishment and beverages from us. They likewise prescribe us to their 

outside guests” 

 

The foundations understand the money related advantages in a roundabout way either in the 

short or long haul through their CSR exercises. This relies upon the adequacy of the positive 

informal exchange and dimension of introduction the hotel organizations have through their 

CSR rehearses.  

 

            "CSR isn't a method for creating income, however in a roundabout way over 

the long haul that is the point at which you begin understanding the 

advantages. The outcomes are immaterial, you can't state I have given this 

and I will acknowledge so much; yet when you accomplish something and 

individuals see it, grasp it; next time they need to accomplish something they 

will recall us"  

 

In such manner, a large portion of the foundations participate in humanitarian giving as a 

procedure went for getting an upper hand over contenders. This is in accordance with Lantos 

(2002) who expressed that Strategic CSR is tied in with satisfying those magnanimous 

obligations which will profit the organization through positive attention and altruism. Along 

these lines, organizations monetarily add to cause occasions, developments or associations as 

an end-result of presentation and affiliation. Association culture and qualities likewise 

developed as a central point that advanced CSR as far as administration quality. This likewise 

prompted the fulfillment of different partners like the investors, representatives, the 

administration and providers. one of hotel express that: 

 

            "We have such qualities since we generally accept that without the general 

public and the network all things considered, the business can't work 

appropriately. We accept that every single representative needs to regard the 
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partners. We generally esteem our clients as rulers on the grounds that 

without the clients we can't accomplish the benefit objective"  

 

Administration culture as a feature of CSR guarantees that the clients as partners are thought 

about and get the merited accommodation by fulfilling their needs. This is in accordance with 

the cordiality rule that a client is a ruler whereby without them, there is no matter of fact. In 

this manner, they are key partners adjacent to the investors and must be treated in that capacity. 

Maignan and Ferrell (2004) attest, CSR can be affected by basic beliefs and hierarchical 

culture. The foundations likewise had qualities on waste administration subsequently 

somewhat ecological protection. They gave instances of how the hotels' way of life and 

qualities had an effect on the hotelss' decision to take part in feasible practices to profit the 

general public and condition. It was noted in the hotel that refuse containers were in assigned 

spots where waste was discarded to be gathered by the city board on more than one occasion 

per week. Some reused the loss into natural excrement which was utilized for the grounds. One 

hotel manager expressed that:  

 

               "We have an environmental arrangement as respects squander the board. 

Along these lines, we generally guarantee we conform to issues to do with 

the earth. It's a standard of the hotels. We guarantee we don't hurt the 

general public regarding waste administration"  

 

An association culture that holds onto natural issues as respects the hotels premises guarantees 

the base prerequisites to make due in the business condition are met. The exercises referenced 

by the different foundations for the most part incorporated the general public and the earth. 

This is in accordance with Dess et al., (2007) declaration that numerous organizations are 

presently estimating what has been known as a "triple bottom concern" which includes the 

appraisal of money related, social, and natural execution.  

 

Size of the organization is another inward driver that empowers hotels to take part in CSR 

activities. This is as far as the vital ability that includes access to money related assets and 

human capital that empowers an association to participate in CSR (Johnson et al., 2010). It was 

noted in the inns that budgetary assets were the principle determinant of CSR commitment. 

One hotel expressed that:  
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              "We are a major hotel and have great access to human capital. We are 

alright monetarily. We distribute some amount of our incomes to CSR 

commitment and the networks anticipates that us should be occupied with 

CSR”  

 

The majority of the foundations accept that CSR is for government organizations that have an 

enormous pool of money related assets and this understanding underscores the disarray 

between corporate social obligation and corporate generousness. In this manner, numerous 

foundations give a visually impaired eye to CSR on the grounds that they mistake it for 

corporate generosity. The greater part of the foundations accepts that the size of hotels and its 

better access to assets impacts CSR selection. Despite the fact that most foundations showed 

that they have abnormal state of their benefits which are intended for the investors according 

to their financial responsibilities thus do almost no on CSR in this manner those hotels are 

relied upon to connect more in social responsibility and managers face a moral issue in that the 

organizations have investors who request their arrival on venture and it is to the detriment of 

their benefits for the organizations to be associated with CSR exercises. 
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CHAPTER FIVE 

SUMMARY, CONCLUSION AND RECOMMENDATIONS 

This chapter begins by offering a sight on the core foundations of the analysis. It draws the 

conclusions based on the presentations, discussions and analysis made in the previous chapters. 

It then gives some recommendations and ways forward to bring good corporate social 

responsibility practices in the study area.   

5.1 SUMMARY  

The significance and comprehension of corporate social obligation are observed to be setting 

explicit. It isn't needy just on the view of the administrator of the hotels yet in addition is on 

the idea of the association and the dimension of mindfulness that the country itself has about 

corporate social responsibility. It is discovered that the topic itself is in the beginning period of 

its advancement at the hierarchical dimension. Be that as it may, there are a few pointers that 

the possibility of corporate social obligation is genuinely acknowledged and the hotels 

recognizes its incentive just as its significance regardless of absence of a total execution of 

corporate social responsibility program that can effectively connect its partners. At this stage 

it is hard to reason that there exists a well-created CSR learning/framework around hotels. 

The vast majority of the foundations didn't know about CSR as a significant perspective in 

tasks, completely. They just comprehended the social part of the triple main concern (culture, 

economy, and condition) of CSR. The outer components involving clients, network and 

symbolism, had more effect on the accommodation foundations in our nation in the 

appropriation of CSR than the inside variables. The significant difficulties to the reception of 

CSR by cordiality foundations in hotels developed as monetary requirements and an absence 

of top management intrigue and mindfulness in CSR.  

Associations do what they need to so as to get by in the business condition. The proprietors or 

administrators of foundations primarily will in general react to demands for gifts or backing 

from the partners. The foundations were progressively engaged with the monetary and social 

perspectives. The natural perspectives did not get much consideration in to the extent cleaning 

and legitimate utilization of assets is concerned. This agrees with Visser's (2008) model, which 

distinguishes the altruistic duties as the second most astounding need after the monetary 
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obligations in the creating nations. Finding of this postulation showed that the neighborhood 

network expects more from the hotels regarding CSR responsibilities that go past giving 

training to the understudies. They feel less happy with the charitable just as network 

administration exercises. By and large, as most writings recommend on what must be finished 

with respect to CSR responsibilities of associations, this driving institute in the nation ought to 

be even model in executing undertakings that identify with advancing majority rule 

government and citizenship, diminishing neediness and imbalance among rich and poor, and 

guaranteeing that representative rights are ensured. 

5.2 CONCLUSION  

The outcomes depend on the three explicit targets of the examination: evaluate the present 

Practice of inns CSR, inspect impression of hotelier on CSR and to decide difficulties and 

components that impact hotels organizations to embrace CSR; and to explore the degree CSR 

practices are received by hotel organizations. The investigation discoveries show that those 

inns practice social responsibility like philanthropy and sponsorship, ecological, wellbeing and 

security program, appropriate use of vitality, give preparing office and others outer reasons 

have more effect on CSR selection than inside variables. Conversely, the investigation 

uncovers that the significant hindrances to the reception of CSR by cordiality foundations is 

the absence of money related assets and absence of enthusiasm from top administration. It 

further risen that the greater part of the hotel foundationsis on the consistence phase of CSR 

selection. The association doesn't know about CSR completely in this way associations do what 

they should do so as to make due in the business condition.  

This investigation was gone for discovering practices of corporate social duty the instance of 

five-star hotels in Addis Ababa. A lot of past writing focused on relating contender-based 

industry in the created countries, not in the monopolistic condition like Ethiopia. Along these 

lines, this investigation affirmed to us those corporate social responsibility practices of inns 

inside the natural, economy and social measurements yet enormously rehearses the monetary 

CSR and the social and ecological component of social obligation needs to get extraordinary 

consideration in the hotels and the survey analysis of this research indicates that the local 

community has positive perception’s regarding corporate social responsibility of the hotels 

.Although a few hotels have disguised the significance of a solid CSR system, clearly the nation 

everywhere has no unmistakable polices with respect to CSR. Be that as it may, those hotels 

need an unmistakably procedure to actualize CSR if not, the organization won't stand an 
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opportunity against remote contenders if the nation's guideline enables outside administrators 

to enter the part. 

5.3 RECOMMENDATION  

➢ Awareness have to to be formed concerning the subjects of Corporate Social Responsibility; 

there would be basic information awareness there should be a forceful cognizance 

development battle by various web-based life and corporate social obligation the scholarly 

community. The finding shows that a few foundations are curious about the idea of CSR 

appropriately, inns need to actualize and rehearses in its procedure for the nation's 

advancement of state there is a need of for gigantic mindfulness creation  

➢ Concentration and affectation are one of the difficulties of social duty So, Owners ought to 

be pulled in have begun for rehearsing CSR  

➢ The concerned body had better give consideration for CSR; government must lead the CSR 

motivation by presenting CSR guideline by a method for suggested by certain hotels under 

investigation. The association indicated that they intentional the legislature as their maternal 

by a method for  

➢ Shadow whatever it applies as a law. This could check noteworthiness on the grounds that 

some private association release themselves from CSR works on applying that it is just for 

open associations  

➢ There ought to be a framework to obliged and demand all business divisions to take an 

interest CSR. Thus, the concerned body needs to actualize various systems that push those 

inns take an interest in CSR.  

➢ The owner and manager hotel have to go as much as connecting with CSR as an arrangement 

for the upside of the establishment. it was likewise uncovered that the greater part of the 

association is responsive when its hotels are uncovered when it starts to social obligation 

rehearses. They acknowledge a procedure-based consistence approach as expense of doing 

business sought after to reduce the obliteration of money related an incentive in the standard 

term since of continuous standing and hearing dangers. Hotel needs to be dynamic or 

proactive as much as the fluid model of CSR exercises is concerned and need to commitment 

vital CSR to intrigue customers over progress of business picture.  

➢ Hotels foundation would be insightful it exudes to CSR arrangement and would protect 

annals of social duty performs. it stayed uncovered all through the discovering that basically 

all the establishment's unsafe implement to proclamation their CSR going on this 
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demonstrate the dimension of confirmation they have while in transit to social obligation, 

As well the managements had better acclimate a portion or segment solely responsible for 

CSR to be shrewd to filter nature effectively and indorse a working purposeful application  

➢ Minister of culture and the tourism needs to get ready legitimate system or rule for corporate 

social duty of hotels. 

➢ The concerned body and minister of culture and tourism had better encourage the five-star 

hotels in the city by giving creatively propelled equipment and supporting them in automatic 

subjects to build the recognize how in the innovation practices to be extra genuine and 

efficient in vitality water and waste administration and advantageous situations matters  

➢ In expansion, their internal natural social responsibility (water sparing, squander the board, 

vitality the executives, mindfulness creation program to the representatives and clients in 

identify with condition …) rehearses it stays better for foundations and the earth to take part 

in outside environmental protection program (like greening program, collaboration work 

with earthy people.  

➢ Training and limit development have to to be placed in the motivation have to be put in the 

midpoint of the five-star hotels in city regulatory standards for viable environmental 

package 
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ANNEXES 

Annex 1 Questionnaire 

 

ADDIS ABABA UNIVERSITY 

COLLEGE OF DEVELOPMENT STUDIES 

CENTER FOR ENVIRONMENT AND DEVELOPMENT 

TOURISM   DEVELOPMENT AND MANAGEME PROGRAM 

Questionnaire For local community representatives 

 

Dear respondent! 

This questionnaire has been prepared to collect data for conducting a thesis research entitled 

“Hotels Social Responsibility practices the case of selected five-star hotels Addis Ababa” for 

partial fulfillment of Master of Arts in Tourism Development and Management in Addis Ababa 

University, College of Development Studies. Therefore, since you are selected as one of the 

respondents, you are kindly requested to fill the questionnaire genuinely based on the given 

instruction in each part. The information you give will only be used for the purpose of this 

study. 

Thank you for your co-operation filling the questionnaire taking your precious time. 

Yours faithfully, 

Muday Getachew 

Phone number:  0985542125 
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For local community representatives 

Part I: This part mainly focuses on personal details. So, write your answers. 

1. Gender: …………………………. 

2. Age: ……………………………. 

3. Educational level: ………………………………………………………………… 

4.  If you are TVET or above, write your field of study…………………………….. 

5. Work related information if you are employed 

5.1.Write the name of organization you work in …………………………… 

5.2.Write your work position………………………………………………... 

5.3.Write your experience at this position…………………………………… 

4. Your address: mobile………………………e-mail ……………………………….    

PART II: Main questions for the research concerning Social responsibility 

1. What do you understand about corporate social responsibility in general? 

……………………………………………………………………………………………………

……………………………………………………………………………………………………

……………………………………………………………………………………………………

…… 

2. Hotel engagement in social responsibility activity indicators are given in the table below. 

So, put a tick mark for a statement in each row that indicates your opinion. Please indicate 

your answer using the following 5- points scale where: 

1. Strongly Disagree,         3. Neutral                5. Strongly Agree. 

2. Disagree,                         4. Agree  
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No Social Responsibilities practice indicators 

1
 

2
 

3
 

4
 

5
 

1 Hotels involve the local communities such as support for education.      

2 Hotels provide opportunities of employment of inhabitants      

3 Hotels hire local employees, including impaired people.       

4 Hotels pay local providers and employees fairly      

5 Hotels perform in a manner consistent with expectations of societal 

mores/customs and ethical norms. 

     

6 Hotels work with obligation to avoid harm, and to do what is right, just, to 

do what expected morally or ethically in order to become good corporate 

citizenship  

     

7 Hotels ensure communities health and security      

8 Hotels perform in a manner consistent with the generous and charitable 

expectations for the society 

     

9 Hotels avoid displacement of local population       

10 Hotels work to reduce inflation and dilution of culture      

11 Hotels involve in protection of natural recourse       

12 Hotels allow equal opportunities for all without distinctions between 

gender age and ethnicity  

     

13 Hotels encourage restriction of the use of dangerous chemical packaging      

14 Hotels behave ethically and legally.      

15 Hotels support physically and mentally handicapped peoples or 

organizational charity. 

     

 

2.18. If you want to add about hotels’ social responsibility practices, write here. 

…………………………………………………………………………………………………

…………………………………………………………………………………………………

…………………………………………………………………………………………………

…………………………………. 
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Part III: General questions  

 

1. What do you think about hotels social responsibility practice in general? 

…………………………………………………………………………………………

…………………………………………………………………………………………

…………………………………………………………………………………………

…………………………………………………………………………………………

…………………… 

2. Do you think hotels social responsibility practice contributes for local communities? 

Give reasons 

 

…………………………………………………………………………………………

…………………………………………………………………………………………

…………………………………………………………………………………………

…………………………………………………………………………………………

…………………………………………………………………………………………

………………………… 

3. What is the impact of hotels on the local communities and hotels CSR? 

………………………………………………………………………………………… 

…………………………………………………………………………………………

…….................................................................................................................................. 

Thank you!! 
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In-Depth Interview Guide 

Managers Interviews Schedule                         

           I. Respondent’s Demographic Profile  

Name of the hotel________________________________________ 

     Gender ________________________________________________ 

     Age ___________________________________________________ 

Position ________________________________________________ 

     Completed/ongoing educational attainment_____________________ 

     Years of service at present work_____________________________ 

II. Guided interview questions 

1. What do you understand about corporate social responsibility? 

2. Are you familiar with the term Corporate Social Responsibility? 

3. Are you involved in CSR activities?  

4. Did the hotel engage in social, economic and environmental activities of CSR? 

5. What specific activities are carried out by the Hotel within CSR?  

6. How will you rate the hotel industry’s contribution to Corporate Social Responsibility 

in your community?  

7. What are the challenges that the hotels face for implementing CSR? 

8. What is factor that your hotel face for adopting CSR? 

9. What will you recommend should be done to improve the practices of Corporate Social 

Responsibility?  

 

 

Thank you very much! 

 


