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Abstract 

In recent years, the advancement of information technology and the use of the internet have 

brought a new dimension of research on the uses of social networking sites and their 

relationship with different psychological constructs. But, still the relationship remains in a 

controversial and inconsistent of findings. This study examines the relationship between 

Facebook use, self-esteem and life satisfaction among students. Samples of 248 participants (151 

female and 97 male), aged between 17 to 32 years of university students were selected. The study 

used Rosenberg Self-esteem Scale (SES), the Satisfaction with Life Scale (SWLS) and Facebook 

Intensity Scale (FBI). Pearson product moment correlation and independent t-test were 

employed for the analysis. The results showed that there was a very weak relation between 

Facebook use and self-esteem and a weak positive association between Facebook use and life 

satisfaction. In addition, no gender difference was found in Facebook intensity, self-esteem and 

life satisfaction among students. 
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Chapter One 

Introduction 

1.1 Background of the Study 

The advancement of information technology has brought many amazing gifts to the 

world; such as the internet. Recently, the internet has become an essential tool in many aspects of 

humans‟ life (Przepiórka & Błachnio, 2016). The number of internet users around the world is 

increasing from time to time. As of June 2016, internet users in the world reached 3.6 billion, 

which means that 47% of the world populations have access to the internet (International 

Telecommunication Union [ITU], 2015). Among those who use the internet, 72% of them use 

social networking sites, from which youths who are in the ages between 18 to 32 years spend 

7.43 hours averagely in every day (Internet World Stats [IWS], 2016; ITU, 2015). 

Social networking sites (SNSs) have evolved as the center of daily social interactions 

with providing many opportunities to access different places easily, create and pave many ways 

for people around the world to communicate and their utilization have been very popular in 

recent years (Bolton et al., 2013; Jawaid, Khan, & Bhutto, 2015).   

Younger people aged between 18-34, more educated and people who have high-income 

use internet more likely than any other groups (Poushter, 2016). People who use only Facebook 

have more time spent and engagement on the platform, than people who use both Facebook and 

Twitter (Petrocchi, Asnaani, Martinez, Nadkarni, & Hofmann, 2015). 

Apart from their advantages in feeding information, those sites have many negative 

influences on people‟s lives, especially on youths. Shabir, Hameed, Safdar and Gilani (2014) 

studied how social media was affecting the mindset of youths and found that Facebook was the 
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favorite social media platform among the youths and was affecting their study negatively. The 

study also unveiled that Facebook negatively influences the norms of the society.  

Since Facebook‟s launch in 2004 at Harvard University to connect students with their 

peers,  people use Facebook to stay connected with friends and family, to discover what‟s going 

on in the world, and to share and express what matters to them (Facebook, 2016). The number of 

Facebook users in different parts of the world is increasing. Reports showed that Facebook 

becomes the leading social networking site and its daily active users reached to 1.18 billion with 

an annual increase of 17% in September 2016 (Facebook, 2016). Facebook has many features 

that allow users communicate easily. Chatting, uploading photos and videos, posting opinions 

and writings on timelines, commenting and liking on others‟ posts are the most common features 

people can get from Facebook (Andrus, 2012). These activities made people use the platform 

actively and spend more time on it. 

People get motivated to use Facebook mainly to satisfy their need of belongingness and 

self-presentation. For satisfying those needs different personality traits like self-esteem and self-

worth contribute for self-presentation and cultural and demographic factors contribute to the 

need to belong (Nadkarni & Hofmann, 2011). 

Facebook is widely used by college students worldwide and many studies have been 

conducted on the use of this platform. Studies focused on the different aspects of the platform‟s 

use as well as in relation to different psychological constructs. Valenzuela, Park, and Kee (2009) 

studied Facebook use and its effect on students‟ social capital and found that there were positive 

relationships between students Facebook use and their life satisfaction. Hence, the life 
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satisfaction of students was good while they use Facebook intensively because the students got 

social support from online friends while they were lonely.  

However, some users experience difficulties in managing their persistent desires to use 

these sites and result in spending an excessive amount of time on the platform that in turn results 

in wastage of time and sometimes brought isolation on youths (Akram, Mahmud & Mahmood, 

2015). These impacts also affect the psychological health of youths while some other activities 

on Facebook are useful. Schwartz (2012) found that respondents value the ability to stay 

connected socially, and have positive feelings with Facebook activities. Błachnio, Przepiórka, 

and Pantic (2016) studied on Facebook addiction, self-esteem and life satisfaction and found that 

there was a negative association between Facebook intensity and self-esteem as well as 

Facebook intensity and life satisfaction. Steinfield, Ellison and Lampe (2008) found that 

Facebook was useful for those who have low self-esteem and Hawi and Samaha (2016) also 

studied the relationship between self-esteem and life satisfaction with Facebook use and found 

there was a negative relationship between self-esteem and Facebook use. 

The relationship between Facebook use and self- esteem was studied by many scholars 

previously. But the results are still in controversies. For example, Smith-Duff (2012) studied the 

relationship between Facebook usage and three variables of personality, self-esteem and 

addictive tendencies and found that the correlation between Facebook use and self-esteem was 

not significant, however, extrovert personalities showed to be prevalent more on Facebook. 

However, Ellison, Steinfield, and Lampe (2007) found that Facebook was useful for 

students with low self-esteem and low life satisfaction in maintaining social capital through 

bridging and bonding. Furthermore, they explained that most students use Facebook to maintain 



FACEBOOK USE, SELF-ESTEEM AND LIFE SATISFACTION 14 
 

 

their relationships with friends from their previous high school. Steinfield et al. (2008) also 

supported this idea in their longitudinal study. They found that Facebook users who had low self-

esteem gained social capital from their intensive Facebook use. The authors also suggested that 

Facebook users who had a barrier in making face-to-face communication can get a good 

relationship through intensive Facebook use. Valenzuela et al. (2009) also found a positive 

relationship between Facebook intensity and life satisfaction of students. Pettijohn et al. (2012) 

found that there was a positive relationship between the intensity of Facebook use and friendship 

contingent self-esteem among college students but no significant associations were found with 

personality traits and narcissism in relation to Facebook intensity.  Peterson and Johnston (2015) 

confirmed the study of Ellison et al. (2007) in that intensive Facebook use was useful for 

students who had low life satisfaction in the university. 

On the other hand, in the study conducted by Elphinston and Noller (2011), the result 

showed that Facebook intrusion had a negative association with jealousy and dissatisfaction. 

Błachnio et al. (2016) confirmed this and found that addictive Facebook users had low self-

esteem and Facebook addiction was negatively associated with life satisfaction. The authors 

recommended that the study in relation to Facebook use, life satisfaction, and self-esteem among 

university students should be conducted and see if the results of their study replicated on a 

specific population. Albert (2012) also found that intensity of Facebook was positively 

associated with self-esteem but negatively associated with life satisfaction.  

Internet access and penetration in Ethiopia, with the introduction of 3G and CDMA 

networks, is increasing since 2007 and the subscribers reached to 221,000 in 2012 but the lowest 
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in Africa (Lishan, 2012). This number increased to 2,811,803 with 2.9% penetration rate in 2014 

and 4,288,023 with penetration rate 4.2% in 2016 (IWS, 2016). 

Some studies have been conducted on social networking sites in Ethiopia. For example, 

Kassahun (2014) studied the relationship of social networking usage and psychosocial 

adjustment of adolescents and showed that preparatory students use Facebook for social utility, 

higher Facebook usage is related to lower psychosocial adjustment but no gender difference 

shown in psychological adjustment among students. In this study, private school students showed 

a higher rate of Facebook usage and lower psychosocial adjustments. 

In his research about Facebook use, self-esteem and narcissism on adolescents, Merid 

(2016) revealed that Facebook intensity and self-esteem have a negative relationship. In the same 

study, it was also found that self-esteem was a good predictor of participants‟ Facebook use. 

Based on these findings it was concluded that students with low self-esteem tended to have high 

Facebook intensity. In addition, high school students use Facebook more intensively than 

preparatory school students. The author recommended that, since self-esteem had a profound 

effect on students personality it needs further research in relation to Facebook use. 

Regarding gender difference in social networking use, previous research results showed 

that there were differences in the use of social networking sites. For example, a report by Pew 

Research Center in 2010, showed that the use of social networking sites by women increased 

from 53% in 2008 to 56% in 2010 while the use of those sites by men decreased from 47% in 

2008 to 44% in 2010 (Hampten, Goulet, Rainie & Purcell, 2011). However, Poushter (2016) 

found that the access of internet was higher among men than women especially in Africa.  
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According to Kassahun (2014) and Merid (2016), there was gender difference in 

Facebook intensity; however, Blachnio et al. (2016) found that there was no gender difference in 

Facebook use among their participants. Besides, Smith-Duff (2012) found that women are prone 

to addictive tendencies to Facebook than men.  

Hence, findings showed that there was a gender gap in Facebook intensity and social 

networking engagement on one hand, but other research results showed there were no gender 

differences in Facebook intensity and results are still contradictory in that which one is dominant 

in Facebook intensity on the other hand.  

1.2 Statements of the Problem 

Seventy-one percent of the Ethiopian population is below 30 years (Central Statistics 

Agency [CSA], 2014), and youths are found in the age group that represents the major Facebook 

users group (13-24) and growing to the next Facebook user age group (25-34) (Merid, 2016). In 

addition, it is observable that the accessibility of Facebook has increased due to the availability 

of mobile phones that support Facebook use using mobile data and Wi-Fi connections in many 

places in the country, especially in Addis Ababa. 

Research studies showed that Facebook use is related to personality traits and other 

psychological well-being of people especially of college students. In using this platform, students 

may face problems due to their improper use. One of the common problems is spending more 

time on Facebook which affects well-being and its relationship to the self-esteem (Schwartz, 

2012; Smith-Duff, 2012) and how its intensive use is related to the life satisfaction of students 

(Albert, 2012; Blachnio et al., 2016). In this regard, Guedes et al. (2016) explained that the use 

of Facebook for staying connected and entertainment consume time and this excessive use of 
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Facebook for the gratification of needs may affect our brain and related to some personality 

traits, mood disorders or low self-esteem. Nebiat and Girum (2014) found that students averagely 

spent 2.31 hours per day with logging in 3 times a day. In many studies, various personality traits 

were significantly correlated with the intensity of Facebook use.  

However, the research results were contradictory regarding the impacts of Facebook on 

life satisfaction and self-esteem of students, although, Błachnio et al. (2016) reported the 

presence of a negative relationship between Facebook use and life satisfaction. But, Facebook 

use‟s impact on the well-being of people especially the youths remains unclear and requires 

further research (Pardo, 2015). According to Blachnio et al. (2016), there have been different 

studies concerning internet and Facebook dependency, but the compulsive use of social 

networking sites and certain personality traits remains unclear and needs further research. 

Therefore, as to this researcher‟s knowledge, among the fewer studies conducted in 

Ethiopia on self-esteem with social media use are limited and even those studies didn‟t address 

the university students‟ well-being in relation to their Facebook use. Due to this reason, there 

was no enough evidence found that describes Facebook use in relation to both self-esteem and 

life satisfaction among university students in Ethiopia.  

Hence, the aim of this study was to examine the existence and strength of the relationship 

between Facebook intensity, self-esteem and life satisfaction among students in Addis Ababa 

University School of Commerce. The study assessed students‟ self-esteem and life satisfaction in 

relation to their Facebook use.  
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1.3 Research Questions 

The key questions to be answered through this study was, whether there is any 

relationship between Facebook use, self-esteem, and life satisfaction among students in Addis 

Ababa University School of Commerce. These questions are the following. 

1. Is there any relationship between Facebook intensity, self-esteem and life satisfaction of 

students? 

2. Is there a gender difference in Facebook intensity among students? 

1.4 Significance of the Study 

The study examines the relationship between self-esteem and life satisfaction in relation 

to students Facebook use. Therefore, this study will create awareness among students (youths), 

parents, scholars, and other responsible bodies about the relationship between these 

psychological constructs with Facebook use. Besides, the results of this study will also give 

insight for researchers who have the interest to study in this area and will be used as a resource. 

The study result will also give information about the wellbeing of youth in the university and 

policymakers, youth health advocates and other concerned bodies will have evidence in relation 

to youths Facebook use. This study will also give consciousness to students about the risks of 

Facebook use and it will be important to minimize risks in Facebook and other social networking 

use. 

1.5 Delimitation of the Study 

The scope of this research is delimited to regular students, from year one to three, 

enrolled for 2016/ 2017 academic year in Addis Ababa University, School of Commerce. 
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1.6 Operational Definitions 

Facebook use/Facebook intensity: It is the degree / level of the overall usage of 

Facebook among students in Addis Ababa University School of Commerce. 

Social network sites/social media: web-based services that allow students to create a 

public profile and communicate with friends, families and other online communities. 
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Chapter Two 

Review of Related Literature  

2.1 Overview of Facebook 

Facebook is a social networking platform where people create a profile page and add 

friends and can chat with their friends or anybody that are considered as online friends on the 

platform about any issues. The interrelatedness of many profile pages allows Facebook users to 

communicate their own profiles with others. So that, the experience of users on Facebook 

focuses on posting own information on own home page, linking to others by having a „friend‟ 

list, and communicate with others (Buffardi & Campbell, 2008). In order to create a Facebook 

account, individuals must be 13 years and older with a valid mobile number and e-mail address 

(Wilson, Gosling and Graham, 2012).  

Facebook is the leading social networking platform, founded in 2004 by Mark 

Zuckerberg, Dustin Moskovitz, and Chris Hughes in Harvard University (Valenzuela et al., 

2009). First, it was created for those students in the University to help them share photos and 

communicate with new people in the name called “thefacebook.com”. But later, it expanded its 

service to other Universities (Stanford, Columbia, and Yale). Then in August 2005, the name 

was changed into “Facebook” (Strickland, 2007). Facebook was expanded with the mission of 

giving people the power to share and make the world more open and connected. People around 

the world use Facebook to connect with their friends and families, to update them and get news 

about what is going on in the world, and to share and express what matters to them (Facebook, 

2016). 
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Facebook had 1.18 billion daily active users and 1.09 billion mobile daily active users 

with 22% increment year-over-year in September 2016. Its monthly users were also increasing 

and reached to 1.79 billion in the same year. According to the report, on average, Facebook has 

1.66 billion mobile monthly active users. Even if it was first created for university students in 

Harvard, USA, approximately 84.5% of its daily active users are outside the United States of 

America and Canada (Facebook, 2016; IWS, 2016). 

2.2 Facebook and the Youth 

 The most known characteristic of people born 1981 and after called generation Y (Gen 

Y) is the use of technology that may affect their life positively or negatively (Bolton et al., 2012). 

The authors mentioned that for these generations the chronological age might not tell us their 

development rather the intensive use of technology especially the internet and social media may 

indicate their unique character (Bolton et al., 2012). 

Young adults use social media especially Facebook at a high rate than other groups. 

Among the 79% of internet users in America, 68% of them were using Facebook. From this 

number, 88% of them were found in the age groups of 18 to 29 (Greenwood et al., 2016). 

College students (who are the member of this group) use Facebook as their daily routine to 

interact with their offline friends whom they spent more time and whom they mostly know 

(Pempek, Yermolayva & Calvert, 2009). According to the authors, college students averagely 

spent 30 minutes using Facebook mostly in a one-to-many communication style and observing 

contents than posting. Wang, Chen, and Liang (2011) also reported that college students spent 

more hours using social media sites and which had also a negative effect on their life where 90% 

of their participants use social media for entertainment. College students‟ use of social 
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networking sites increased from time to time. For example, Ellison et al. (2007) reported that 

94% of college students were Facebook users spending 10 to 30 minutes per day on average. 

Steinfield et al. (2008) also mentioned that the time spent on the platform from time to time was 

increasing during their longitudinal study period (April 2006 to April 2007) at about an hour. 

Internet usage in Ethiopia began in 1993 with the establishment of PADISNet (Pan 

African Documentation and Information Service Network) by UNECA (United Nation 

Economic Commission for Africa). The number of internet users is increasing and most of them 

are Facebook users (IWS, 2016). As of January 2016, Ethiopia ranked 210
th 

in internet 

penetration in the world with 3.7% penetration rate and was among the lowest (WeAreSocial, 

2016). However, the number of internet users and the penetration rate in the country was 

increased to 4,288,023, with 4.2% penetration rate and among these 3,700,000 were Facebook 

users with 3.6% penetration rate (IWS, 2016). Ethiopia ranked to the seventh country in the 

number of Facebook users in Africa where Egypt was in the lead with 27 million users among 

top ten most Facebook users (itnewsafrica.com, 2016). 

Even though the number of internet users in Ethiopia seems growing, it is still in the 

lowest stage among many countries in the world and in Africa. Poushter (2016) surveyed about 

the internet access in 40 diverse countries in the world and found that the highest access rate was 

found in South Korea (94%) whereas the lowest access rate was in Ethiopia (8%). 

Tesfaye (2013) mentioned that the emergence of Facebook in Ethiopia brought many 

advantages for the online and the offline communities in the country. The author further 

explained that Facebook has become a bridge between the known print, radio, or television 

media and the newly emerged social media so that the audience has another alternative to get 



FACEBOOK USE, SELF-ESTEEM AND LIFE SATISFACTION 23 
 

 

news and information through the platform. Ashenafi (2016) mentioned that most Facebook 

users in Ethiopia joined the platform from 2009 to 2012. He further reported that Facebook was 

very useful media to build a relationship with customers as a marketing strategy (Ashenafi, 

2016). 

Very few studies have been conducted in Ethiopia in relation to Facebook use on 

adolescents and youths well-being. One of these studies is, a study conducted by Nebiat and 

Girum (2014), on whether there was a relationship among students Facebook use and their 

academic performance in Jimma University. The result of this study showed that there was no 

relation between Facebook use and academic performance. Furthermore, in the particular study 

university students spend about 2.31 hours per day and they log in to Facebook almost three 

times a day. In this regard, Kassahun (2014) also studied the relationship between Facebook use 

with psychosocial adjustment on students and found that Facebook use was related to the 

psychosocial adjustment of students and recommended that preparatory students should be 

advised to use Facebook for educational purpose. This was because of Facebook users had a low 

psychosocial adjustment than non-users (Kassahun, 2014). Merid (2016) also studied the 

relationship between Facebook use, self-esteem, and narcissism on students and found that 

Facebook intensity had a negative relationship with self-esteem. Hiywote (2011) conducted a 

study on the role of Facebook in building social capital and found that Facebook was important 

for maintaining the offline ties; Facebook use had a multifaceted effect on the participant‟s 

social, economic, cultural and psychological developments. The relationship between Facebook 

use with other psychological constructs and the effect of Facebook use on youth‟s life in 

Ethiopia need further investigation (Merid, 2016). 
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Social networking sites like Facebook are widely used by youths in the world and those 

platforms have many impacts on youth‟s life (Shabir et al., 2014). Shabir et al. studied the impact 

of social media on youth using 300 participants with the aim of analyzing the influence, its 

benefit for youths, their attitude and preference towards social media and how much time they 

spent on it, and to recommend the proper use of social media for youths. The findings of their 

study showed that among the social media platforms, Facebook was their favorite. The social 

media is also affecting negatively on their study and also some posts create hatred among youths. 

College students use Facebook to satisfy their needs of interaction with people, seeking 

their identity and for their self-presentation. These needs have impacts on their self-esteem and 

life satisfaction (Cho & Jun, 2016). 

2.3 Facebook Use and Well-being 

Well-being commonly understood as the absence of problems, like lack of depression and 

psychological disorder, low rates of disease, crime or poverty which is linked to a better physical 

and mental health (Schwartz et al., 2016). There is no single measurement of well-being to 

define. Some scholars define it from the word itself “well-being” to mean a “being” that is 

“well”. It sometimes defined as “living in a state of a sense of good,” (Warr, 2012, p. 1). Cohen, 

Winstanley, Palmer, Allen, Howells, and Rhydderchs (2013) connected well-being with the 

presence of positive emotions like contentment and happiness and the absence of depression and 

anxiety, life satisfaction, fulfillment and better functioning. Therefore, well-being helps 

individuals to develop their potential and work productively as well as to have a better 

relationship with other individuals. In addition, well-being is not only avoiding disease rather 
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having a positive attitude towards the way of life and having a positive communication and 

social interaction with others (Cohen et al., 2013). 

The well-being of people in a working environment or educational setting has to help 

individuals to use their potential and to be productive (Cohen et al., 2013).  

One of the good representations of well-being is the satisfaction with life that represents a 

person‟s cognitive evaluation of their own life (Schwartz et al., 2016). Schwartz et al. described 

that the language used in social media and life satisfaction has a link with individuals‟ well-being 

and its determinant factors. Burke, Marlow, and Lento (2010) found that intensive Facebook use 

was highly associated with higher degree of social well-being in bridging and bonding social 

capital and minimizing loneliness.  

On the other hand, some research results revealed that some Facebook activities (e.g. 

organizing events on Facebook) had a positive association with psychological well-being while 

other activities (e.g. seeking information) had a negative association with psychological well-

being (Naeemi, Tamam, Hasan, & Bolong, 2014). Kim (2014) found that even if social media 

helped individuals to promote psychological well-being through social support, a negative 

association was found between Facebook use and life satisfaction. Kross et al. (2013) also 

revealed that Facebook use was negatively related to the subjective well-being of people and 

lower their satisfaction with life. Liu and Yu (2013) also found that online social support in using 

Facebook had a smaller effect on college students‟ well-being.  

Previous research showed inconsistency results in that whether the intensive use of social 

networking sites particularly Facebook on the well-being of users. Therefore it is understood that 

this issue needs further research in a different cultural setting. 
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2.4 Facebook Use, Self-Esteem, and Life Satisfaction 

Self-esteem is defined as an overall evaluation of the self. Self-esteem is the feeling of 

having respect for the self as well as for one‟s own abilities (Rosenberg, 1965). According to 

Myers (2010): 

Self-esteem is the overall sense of self-worth we use to appraise our traits and abilities. 

Our self-concepts are determined by multiple influences, including the roles we play, the 

comparisons we make, and our social identities, how we perceive others appraising us, 

and our experiences of success and failure (p.56). 

Life satisfaction, on the other hand is defined as a personal satisfaction of life in which 

people are living in (Diener, Emmons, Larson & Griffin, 1985). Life satisfaction is vital 

psychological construct within the positive psychology literature (Proctor, Linley, & Maltby, 

2008). The authors mentioned that the life satisfaction of adults has been studied extensively 

whereas the life satisfaction of those youths has only received a due attention in recent times. In 

their review of the literature on youth‟s life satisfaction, they found that the life satisfaction of 

those youths is related to many of the emotional, social and behavioral constructs where life 

satisfaction is positively correlated with self-esteem (Proctor et al., 2008).  

Ellison et al. (2007) conducted a study on Facebook use in relation to university students‟ 

social capital using 286 college students and found that the social capital of online users of the 

platform got much benefit on their self-esteem and life satisfaction, so that using Facebook 

intensively had advantages in maintaining and forming social capital through which self-esteem 

is a mediator of bonding and bridging this connection with Facebook use. In the same study, it 

was found that young users of Facebook who have a low self-esteem more benefited than those 

who have high self-esteem in social capital. Another longitudinal study was conducted a year 
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later by Steinfield et al. (2008) on Facebook use in relation to psychological well-being and 

social capital using 18 university students. The results of this study showed that there was a 

strong relation between Facebook use and self-esteem and life satisfaction where participants 

with low self-esteem gained social capital through their intensive Facebook usage. So that 

intensity of Facebook was helpful for the participants for having a balanced communication with 

their groups. Valenzuela et al. (2009) studied the effect of social network sites on college 

students‟ social capital, predicting that there is a positive relationship between intensity of 

Facebook and life satisfaction of students, using large data (n=2603), the results showed that 

there were moderate, positive relationships between Facebook use and college students life 

satisfaction, social trust, civic participation and political engagement. On the other hand, Basilico 

and Jin (2015), in their study on the impact of Facebook use on social capital and life satisfaction 

among Filipinos, concluded that there were strong connections between the users of Facebook 

and their social capital and life satisfaction. Valenzuela et al. (2009) conducted a study on the 

effects of Facebook on students‟ social capital using large data in the United States. They found 

that there was a moderate positive association between Facebook intensity and students 

satisfaction with life. 

Johnston, Tanner, Lalla, and Kawalski (2010) also studied and expanded the study of 

Ellison et al. (2007) on the benefits of Facebook in building social capital in the context of South 

Africa and found that Facebook intensity had a strong positive relation with bridging and 

bonding social capital among university students. The study also further suggested that Facebook 

intensity was useful for students who had low self-esteem and low life satisfaction. 
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Petersen and Johnston (2015) on the other hand tried to explain how the usage of social 

media (such as Facebook and Twitter) impacted the life of university students in South Africa 

and found that even if it was not a strong relationship between Facebook intensity and social 

capital, there was a correlation between intensity of Facebook use and the life of students in the 

university. 

The uses of social networking sites like Facebook have many impacts on the users of 

these platforms. Students spent more times on Facebook and they associate positive feelings with 

their offline and online friends (Schwartz, 2012). Junco (2011) studied Facebook use frequency, 

students participation on activities of Facebook and their engagement using a large sample (n = 

5414) and found that students spent 101.90 minutes per day on Facebook.  Kalpidou, Costin, and 

Morris (2011) also conducted a study to investigate the relationship between Facebook use and 

the well-being of undergraduate students and they found that a negative relation between 

Facebook use and self-esteem; more time spent on Facebook is related to low self- esteem.  

In some research findings, social media such as Facebook is important to boost one‟s 

self-esteem. But if it is used inappropriately, it can also destroy the self-esteem of users (Ikachoi, 

Mberia & Ndati, 2015). 

Albert (2012) studied the effect of Facebook use on social well-being among 400 

Egyptian students. The results revealed that intensity of Facebook use was positively associated 

with self-esteem and negatively associated with life satisfaction. The study also revealed that the 

attitude towards Facebook was positively associated with satisfaction with life and self-esteem. 

Bozoglan, Demirer, and Sahin (2013) studied the relationship between internet addiction 

with loneliness, self-esteem and life satisfaction using 384 students aged from 18-24 years.  The 
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results showed that these constructs explained 38% of the total internet addiction variance. In the 

study, life satisfaction was a final factor affecting internet addiction. The authors further 

explained that even if the direct association between life-satisfaction and internet addiction was 

not found, it could be said that life-satisfaction affected internet addiction via loneliness and self-

esteem. For their study, the significance level of self-esteem increased when life satisfaction was 

included in the regression model (Bozoglan et al., 2013). 

On the other hand, the use of social networking platforms like Facebook also has 

influences on users‟ life satisfaction. The use of the platforms may affect users with an indirect 

perception of the users‟ self (Krasnova, Wenninger, Widjaja & Buxmann, 2013). The authors 

explained that even though social networking sites opened the opportunity for easy social 

communication, the sites also brought a space for social comparison and envy. Krasnova et al. 

conducted a study on how envy on Facebook affects the life satisfaction of users using 584 

Facebook users. With two separately conducted studies they found that what Facebook contents 

triggered envy in the first study and how users life satisfaction was affected by those contents 

and the users were also passive and were near to stop using the platform in the second study 

(Krasnova et al., 2013). 

Kross et al. (2013) studied Facebook use in relation to the well-being of young adults and 

found that there was a negative association between the use of Facebook and life satisfaction 

among participants. The results of their study also revealed that there was a decline in their 

subjective well-being while the participants continued using Facebook in the study time to avoid 

their loneliness. Oliveira and Huertas (2014) also conducted a study on whether the students 

Facebook use was influenced by their life satisfaction using 1111 participants in Brazil. The 
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results of their study showed that life satisfaction was a strong predictor of we-intention (the 

need to actively act with others intentionally) and there was a strong relationship. The 

engagement of users on Facebook is also influenced by the perception of users‟ life satisfaction. 

Vigil and Wu (2015) conducted a study on the impact of Facebook on life satisfaction of students 

and found that intensive Facebook use decreased the life satisfaction of participants with low 

happiness. 

Studies continually tried to show those controversies on the effects of social networking 

sites, especially Facebook on life satisfaction, whether they have a relationship or not, positively 

related or not and negatively related or not.  

There are some inconsistent research results regarding the impact of Facebook on life 

satisfaction, however, a number of research results revealed that there is a positive relationship 

between Facebook use and life satisfaction (Blachnio et al., 2016). 

2.5 Facebook Use and Gender  

The use of internet among men and women is different throughout the world. According 

to the report of Pew Research Center (2016), the whole online internet users 79% of them use 

Facebook. Regarding the distribution of gender in Facebook use, women (83%) use Facebook at 

a higher rate than men (75%) in these days (Greenwood et al., 2016). 

According to Poushter (2016) there are gender gaps in the usage of technology, especially 

in Africa. As the author further explained, men are more likely to use the internet than women 

and large gender gaps were found in Mexico, Nigeria, Kenya, and Ghana. The largest gap was 

identified in Nigeria, where 48% of men and 29% of women use the internet. In Kenya, 49% of 
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men and 29% of women use the internet and in Tanzania, 28% men and 15% women use the 

internet (Poushter, 2016). 

Thompson and Lougheed (2012) examined gender difference in social networking use 

particularly on Facebook use using 268 college students and found that, female participants more 

likely spending more time on Facebook than male participants. Shepherd (2016) studied gender 

difference in Facebook usage using a large-scale survey and found that women tend to have had 

Facebook profiles for longer, use the platform more, and were more thoughtful about their use of 

Facebook. 

Studies showed that there was a gender difference in the purpose of using Facebook, 

where men were in favor of making new contacts on Facebook and women favored maintaining 

existing relationships, using Facebook for academic purposes and to follow a specific agenda 

(Mazman & Usluel, 2011). 

Previous research results showed that there is a gender difference in Facebook frequency 

(Ahmed, 2016), self-presentation (Tifferet & Vilnai-Yavetz, 2014), perceived social support and 

attraction towards the sites (Misra, Dangi & Patel, 2015), maintaining relationships (Nazir, 2012) 

and intentions to use the sites (Lin, Li, Califf & Featherman, 2013). 

Different Facebook activities in relation to some personality traits are also different 

between males and females. Women are more active in posting attractive, fashionable and cool 

profile pictures than men (Alloway, Runac, Qureshi, & Kemp, 2014). Nadkarni and Hofmann 

(2012) reported that females spend more time in using Facebook more than their counterparts. 

In Ethiopia, the usage of internet among men and women is different. Poushter (2016) 

found that the number of men was higher in internet usage than women. The author further 
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reported that only 4% of women use internet compared to men (12%) in Ethiopia, which is 

almost one-fourth of women, can access the internet. Gender gaps are also found in Facebook 

use. Kassahun (2014) found that female students were higher in spending time on Facebook than 

male students. Merid (2016) also found that there was a difference in Facebook intensity among 

males and females even if it was not significant. 

To sum up, previous research showed that there is inconsistency in results of Facebook 

use in relation to self-esteem and life satisfaction. Most of those studies were conducted in 

developed countries where internet access is very high. Very few studies were conducted in 

developing countries especially in Africa and particularly in Ethiopia. Therefore, there are few 

studies regarding the issue. Research results also showed, the demographic factor, gender in 

relation to Facebook use is still inconsistent in that in some results women are engaged more 

than men while in others men are leading in the intensity and spending time. 

2.6 Theoretical Framework 

People have different motives to use social networking platforms like Facebook. Various 

studies have been conducted on what motives push or pull social networking users excessively 

on those platforms. The most known theory to explain the motivation of social networking users 

is the use and gratification theory. 

2.6.1 Use and gratification theory (UGT).  

This theory is applied by many scholars for the new media usage like the Internet. 

According to the explanation of Papacharissi (2008): 

The uses and gratification theory is a psychological communication perspective 

that examines how individual use mass media. This perspective emphasizes that 
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motives, attitudes, and behaviors related to media consumption will vary by 

individual or group (p. 137). 

The advancement of information technology has renewed the use of this theory in social 

media usage. Peoples motivation for the use of social networking sites around the world is 

different and there are different factors that motivate people to use those sites (Basilisco & Jin, 

2015).  

According to a study conducted by Karimi, Khodabandelou, Ehsani and Ahamed (2014) 

on the application of the use and gratification theory on higher education students motivation to 

use social networking sites in four countries: Malaysia, Iran, United Kingdom and South Africa 

using 320 participants, five constructs: Interpersonal utility, pass time, entertainment, 

information seeking and convenience were presented.The results showed that there is a 

difference in the motivation of social networking use and there is a cultural difference among 

students in higher education in those countries. In the same study, there was also a gender 

difference in the motivation of social networking sites use, in which males are motivated to use 

social networking sites for information seeking (57.2%), whereas females use those sites for pass 

time (49%). 

 Basilisco and Jin (2015) also studied on the motivations of Facebook usage among 

Filipino students using 243 Facebook users, the result showed that people are motivated to use 

Facebook mainly for seeking friends, entertainment, information, and convenience, of which 

convenience seeking is the highest, which is similar to the above study. 

Nadkarni and Hofmann (2012) conducted a study to understand why people are using 

Facebook and which factors are mostly contributing to the use of this platform. In their study, 
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they proposed that Facebook use is driven by two motivating primary needs; need to belong and 

need to the presentation of the self. So many factors contribute to those needs. The factors that 

contribute to the need to belong are cultural and demographic whereas the factors that contribute 

to the need to self-presentation are neuroticism, narcissism, shyness, self-esteem, and self-worth. 

A survey conducted by Alhabash, Park, Kononova, Chiang, and Wise, (2012) using the 

large sample (n = 4,346) Taiwanese to explore Facebook use motivations, the results showed that 

posting and viewing status update were the main motivators to use Facebook intensively. Raacke 

and Bonds-Raacke (2008) conducted a study on what uses and gratifications college students 

found from using friend networking sites like MySpace and Facebook and they found that 

staying connected with their friends and many other social and personal needs. 

2.6.2 Theory of planned behavior (TPB).  

In the theory of planned behavior (TPB) the behavior is determined by the intention 

towards it and this intention is also determined by attitude, social norms and perceived 

behavioral control. According to Ajzen (1991), this theory assumes three interrelated concepts. 

Those interdependent intentions are the attitude toward the behavior which refers to the degree to 

which a person has a favorable or unfavorable evaluation or appraisal of the behavior in 

question. The other is the social factor or subjective norm which is the perceived social pressure 

to do or not to do the behavior. The last is the degree of perceived behavioral control which 

refers to the perceived ease or difficulty of performing the behavior and it is assumed to reflect 

past experience as well as anticipated barriers and obstacles. 

The central factor in the theory of planned behavior is the individual‟s intention towards 

performing a certain action or to show a certain kind of behavior, where “the stronger the 
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intention to engage in a behavior, the more likely should be its performance” (Ajzen, 1991, p. 

181).  

Al-ghaith (2015) studied the intentions of youth towards social networking usage using 

the theory of planned behavior on Saudi Arabian college students and found that there is a 

positive relationship between high-level intention towards using the social networking sites use 

and the use (behavior/ participation) in the usage of SNSs. In the same study, the theory of 

planned behavior explained participation intention 52% of the variance and participation 

behavior is 38% of the variance. 

Pelling, Emma, and White (2009) also studied the application of the theory of planned 

behavior in the young people social networking usage using 233 respondents aged 17-24. The 

results explained that attitude and subjective norm of students have predicted to engage in the 

high-level use of social networking sites. 

Therefore, the above two theories are believed to explain how people especially young 

people, university students and adolescents engagement in social networking sites and excessive 

usage is more explained either by the benefit they gain from using those sites or the individual 

behavior towards using those sites. 
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Chapter Three 

Method 

This section presents the research design, area of the study, participants of the study, 

sampling techniques and procedures, materials used, data collection procedures, data analysis 

techniques and ethical considerations that were employed in this particular study. 

3.1 Research Design 

In this study, a correlational research design was employed. Waters (2017) described that 

“a correlational study is a quantitative method of research in which you have two or more 

quantitative variables from the same group of participants” (n.p). For this study, quantitative 

methods from primary and secondary data sources were employed. A quantitative method is an 

approach used for testing the objective theories by examining the relationship among variables 

(Creswell, 2014). According to Creswell, the variables that can be measured using instruments 

can be numbered and analyzed using the appropriate statistical procedures.  

3.2 Study Area 

This research was conducted in Addis Ababa University School of Commerce (AAUSC). 

AAUSC is founded in 1943 by the regime of Emperor Haileselassie I, as Addis Ababa 

Commercial College around Mexico area in Addis Ababa. AAUSC is now under Addis Ababa 

University College of Business and Economics, Sengatera Campus. According to the 

information found from Addis Ababa University General Information Bulletin (2011), the main 

purpose of the school was to train Ethiopians for occupation in the commercial sector of the 

nation following the five years Italian occupation. The school was brought under the 
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Commission for Higher Education in 1979 at the time becoming one of the few higher education 

institutions in Ethiopia (Matebu, 2011).  

Currently, the school accepts and teaches students in seven departments; i.e. in 

accounting and finance (ACCT), economics (ECON), management (MGMT), business 

administration and information systems (BAIS), marketing management (MM), administrative 

service management (ASM) and logistics and supply chain management (LSCM) both in regular 

and extension programs.  

3.3 Study Population 

The population of this study was all regular undergraduate students from 1
st
 to 3

rd
 year, 

from seven departments, enrolled in 2016/17 academic year. Only regular students were included 

in the study. The total number of students enrolled in this academic year (second semester) in all 

departments was 853 (M = 376, F = 477).  The student population from each year was as 

follows: first year =253 (M = 111, F = 142), second year, 268 (M = 107, F = 161) and third year 

332, (M = 158, F = 174). In the entire population, female students were higher in number. 

3.4 Sampling Technique 

The study selects the school purposively due to the reason that the researcher knows the 

environment well. The other reason is that the students in this campus believed to have internet 

access because there is a Wi-Fi internet access in the campus compound. All departments were 

included and the selection of students from each department was made based on the proportion 

of the number of students each department has. Stratified random sampling was employed to 

select the samples. The proportion of students included in the sample from each department was 

determined taking into account the number and proportion of male and female students in the 
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department. The participants were selected from each stratum using simple random sampling 

method. 

3.5 Participants  

Addis Ababa University School of Commerce had a total of 853 students enrolled in 

seven departments in 2016/2017 academic year, second semester. Hence, the following formula 

was applied to determine the sample size. The formula uses 95% confidence interval with a 

margin error of 5%.The sample size for this study is obtained from the total number of students 

in the selected school.  

 

Where: n = Required Sample size, N = Population Size and E =Margin of Error desired 

Therefore, the sample size for this research will be: 

 

Based on this sample, the proportion of the participants from each department were 

calculated and selected in the following way. First, Addis Ababa University School of 

Commerce was purposively selected. Then the total student population in the School was 853. 

From this 272 students were taken as a sample. Samples were selected from each department 

with population proportion using stratified sampling method. Samples from each department 

were as follows.  
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Table 1 

 Distribution of samples by department, year level and gender 

Department Year Level Gender Total 

Male Female 

Accounting (ACCT) First 7 9 16 

Second 8 14 22 

Third 12 20 32 

Administrative Service Management 

(ASM) 

Third 4 1 5 

Business Administration and Information 

Systems (BAIS) 

First 6 7 13 

Second 5 10 15 

Third 8 10 18 

Economics (ECON) First 5 10 15 

Second 4 8 12 

Third 6 8 14 

Logistics and Supply Chain Management 

(LSCM) 

First 7 2 9 

Second 5 1 6 

Third 8 1 9 

Marketing Management (MM) First 5 8 13 

Second 5 10 15 

Third 6 7 13 

Management (MGMT) First 6 10 16 

Second 7 8 15 

Third 6 8 14 

Sum Total 120 152 272 
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As shown in the table, the total number of samples were 272 (M = 120, F = 152). From 

the distributed 272 questionnaires, responses were found from 248 (M = 97, F = 151), with 91.18 

% response rate.  

Among 248 participants, 151 (60.9%) of them were females and 97 (39.1%) of them 

were males. The mean age of the participants was 20.27 (SD = 1.515) with minimum 17 (one 

student) and maximum 32 (one student). Regarding the participants‟ department distribution, 63 

(25.4%) and 45 (18.1%) of the respondents were from the department of accounting (ACCT) and 

business administration and information systems (BAIS) respectively. This shows that most of 

the respondents were from the two departments. On the other hand, regarding participants‟ year 

of study 95 (38.3%) were from third year. Most of the participants were from third year, 

followed by second year and first year. The main reason for the overrepresentation of females, 

accounting department, and third year was due to the share of the proportion of the percentage 

during the sample size determination and stratification even if most of the returned incomplete 

questionnaires were from male participants. 

3.6 Materials 

To measure the intended constructs the following three scales were adapted and used. 

Rosenberg Self-esteem Scale (Rosenberg, 1965) was used to assess participants overall self-

esteem. This is a 10-item scale that measures global self-worth by measuring both positive and 

negative feelings about the self. The scale is believed to be one-dimensional (Rosenberg, 1965). 

All items were answered using a 4-point Likert scale format ranging from strongly agree to 

strongly disagree (where 1=strongly disagree, 2=disagree, 3=agree and 4=strongly agree). 

Items 2, 5, 6, 8 and 9 were reverse scored. The scoring of this scale is adding up all the scores 
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and higher scores show higher self-esteem whereas lower scores show lower self-esteem. 

Respondents who score between 15 and 25 have normal self-esteem whereas respondents who 

score below 15 and above 25 have low and high self-esteem respectively. The total score ranged 

from 10 to 40 (where 10-14, low; 15-25, normal; and 26-40, high) (Cronbach α = .72). 

The other instrument used to assess the participants‟ life satisfaction was the satisfaction 

with life scale (SWLS) developed by Diener, Emmons, Larsen, & Griffin (1985). This scale 

consists of 5 items to measure global cognitive judgments of one‟s life satisfaction (not a 

measure of either positive or negative affect) (Diener et al., 1985). According to Pavot and 

Diener (1993), “The SWLS is recommended as a complement to scales that focus on 

psychopathology or emotional well-being because it assesses an individuals‟ conscious 

evaluative judgment of his or her life by using the person‟s own criteria (p.101)”. In this scale, 

respondents indicate how much they agree or disagree with each of the five items (e.g. “In most 

ways my life is close to my ideal”) using a 7-point scale that ranges from 7 (strongly agree) to 1 

(strongly disagree) (7=Strongly agree, 6 =Agree, 5 = Slightly agree, 4= Neither agree nor 

disagree, 3= Slightly disagree, 2= Disagree, 1 =Strongly disagree). The scoring of these items 

ranges from extremely dissatisfied (scored 5-9) to extremely satisfied (score 31-35) where 20 is 

neutral (normal) (Cronbach α = .78). 

In this study, Facebook intensity scale (FBI) was also used with some modifications of 

the original scale. This scale was first developed by Ellison et al. (2007). The scale consists of 8 

items which measure about participants‟ Facebook use which includes two self-reported 

assessments of Facebook behavior: the number of Facebook friends and the amount of time spent 

on Facebook in a typical day. The measure includes a 5-Likert-type scale attitudinal questions 
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that evaluated the extent to which Facebook is integrated into to the participant's daily activities 

for the first six items and the other two items that assess “total number of Facebook friends” and 

“time spent on Facebook” can be asked with open-ended types (Ellison et al., 2007). The 

response categories for the Likert-type items range from 1=strongly disagree to 5= strongly 

agree. The scores were added to get the total degree of use of Facebook (Facebook intensity). 

This scale is used to measure Facebook use beyond a simple measure of frequency and duration 

incorporating emotional connectedness to the site and its integration into individuals‟ daily 

activities (Ellison et al., 2007). A measure of Facebook intensity was created by adding up all the 

scores and taking the mean of the participants‟ score on all the eight items of the Facebook 

Intensity Scale, where the minimum sum of scores was eight and the maximum was 40 and 

categorized in to three (8-16. low; 17, average; and 18-40, high) (Cronbach α =.83). 

3.7 Pilot Testing 

Before administering to the participants the above three scales were pretested and pilot 

tested to know the validity (what really the items were intended to measure) and the reliability 

(consistency of the measures) of the instruments. Therefore, regarding the validity of the 

instruments, the instruments were judged by two experts (one from the field of Social Work and 

the other from Psychology). In the pretest, the experts were agreed on almost all of the content of 

the items. When the inter-rater reliability was calculated both experts 98% agreed on the items. 

After doing this, the instruments were translated from English to Amharic by the researcher with 

the help of two Language experts (one Master‟s Student and the other assistant professor and 

Translator from School of Social Work). The back translation was also done by the same experts. 

This was performed for the clarity and easily understanding of the instruments before 
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administering to the participants. At last, there were modifications and corrections based on the 

given comments by the experts. 

Finally, to check the reliability of the instruments, pilot testing was conducted using 18 

students who were excluded from the main study. In this regard, Tappin (2014) recommended 

that for a survey study with the sample of 300, 10 to 30 participants are enough, where 10 is the 

minimum and 30 is the maximum. Therefore, since this study selected 272 students as a sample, 

18 students were taken by calculating the average number of Tappin‟s recommendation. Based 

on the information from the pilot test the first two scales (SES and SWLS) were used with no 

modification whereas the last scale (FBI) was used with some modification on the translation and 

the original items themselves. The modifications were on item 7 and 8. On the first item (7), 

“how many total friends do you have?” the range of Facebook friends were changed from, 1. 

“Less than 10” was changed in to “less than 100” and “above 400” was changed in to “above 

4000”. This is because the researcher believed that the original items were developed while 

Facebook was in its early stage (Ellison et. al., 2007) where they reported that the average 

number of Facebook friends was 150-200.  

But, the number of Facebook friends of users increased from time to time. For example, 

Steinfield et al. (2008) reported that the number of Facebook friends of their participants 

increased by 50% in their longitudinal study period (from 223 to 339).Sheldon (2008) reported 

that the average number of Facebook friends was 200-350. Cronin (2009) reported that the 

average number of Facebook friends was increased to 405.18. On the other hand, Smith (2013) 

reported that almost half of adult Facebook users have more than 200 Facebook friends on 

average. According to Smith, the average number of Facebook friends was 338.Lima, Marques, 
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Muiños and Camilo (2017) reported that 49% of their research participants who had a Facebook 

account had more than 300 Facebook friends and 12% of their respondents had more than 1000 

Facebook friends.  

Therefore, since having an account and adding friends is free and the number of people 

who join Facebook is increasing, so does the individual‟s number of Facebook friends (Cronin, 

2009).  

Item 8, on the other hand, is about “In the past week on average, approximately how 

much time per day have you spent actively using Facebook?” In this item, the choices were 

ranged from “less than 10 minutes” to “above 3 hours” this means that the individual is asked the 

time s/he passes in a typical day in the specified week on Facebook. The individual who choose 

this choice, tells us s/he opened Facebook in the last week, but how about individuals who didn‟t 

use in the past week because of many reasons? The researcher considered this and changed and 

included “no time at all” choice, which includes individuals who didn‟t use Facebook in the past 

week.  

3.8 Data Collection Procedure 

After having a permission letter from the School of Psychology, the researcher 

communicated the Dean of the School of Commerce and presented the aim of the study. Then, 

the Dean office forwarded the letter to the School‟s Student Service Office. Having permission, 

communicating with the students‟ service team leader in the School was the next step. The 

students‟ service office and the student's council office are working together, so that, the 

necessary information reached through the student's council president. After having the 

necessary information from the two offices, the researcher and data collectors arranged how to 
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proceed and when the data should be collected. The researcher oriented six student council 

members about the purpose of the study and each of them communicated with the representatives 

of each department. Then, the questionnaires were distributed to the representatives who again 

were oriented by the student council members and the researcher on how to distribute randomly. 

Then when classes were on, the representatives with the council members and the researcher 

explained the participants about the purpose of the study, the oral and written informed consent 

on the first page of the questionnaire and participants were asked whether they have a Facebook 

account or not. The questionnaire was distributed to those who were randomly selected, who 

have confirmed that they have a Facebook account and who were volunteers. In this procedure, 

the required data was collected. 

3.9 Data Analysis 

The data gathered through self-reported questionnaire was edited, coded and entered into 

the computer software and analyzed using Statistical Package for Social Sciences (SPSS) version 

23. The selection of the analysis method was based on the objectives of the study and the 

research questions, the type of data, variables of the study and other assumptions that need the 

use of the intended method of analysis.  

In this study, different methods of analysis were employed for different purposes. 

Descriptive statistics such as mean and standard deviation were used to describe the obtained 

data. Frequencies and percentages were also computed for the demographic variables (age, year 

of study, gender and department). Cross-tabulations between certain variables were also 

computed. For the first research question, Pearson product moment correlation was employed to 

examine the relationship between self-esteem and life satisfaction with Facebook use and for the 
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second research question, an independent t-test was calculated to see if there is a gender 

difference in relation to Facebook intensity.  

3.10 Ethical Considerations 

Before the questionnaires were administered to the students, participants were informed 

about the purpose of the study and the procedures. After having the verbal consent, there was 

also a statement on the front page of the questionnaire for written consent that consists of 

descriptions about the purpose of the study, the time needed to fill the questionnaire and an 

agreement box. Participants also informed that, since this was a voluntary participation, every 

participant in the study had the right to withdraw from the participation at any time and their 

answers will totally be confidential according to the given consent.  

 

 

 

 

 

 

 

 

 

 

 

 



FACEBOOK USE, SELF-ESTEEM AND LIFE SATISFACTION 47 
 

 

Chapter Four 

Results 

This chapter presents the results of the study. The mean and standard deviation and the 

relationship of the study variables are presented in the preceding sections. 

4.1. Descriptive Statistics of the Study Variables 

The descriptive statistics (mean and standard deviation) of the scores of the measures of 

the variables in the study are presented in the table below. 

Table 2 

Descriptive Statistics of the study variables (N= 248) 

Variables M SD 

Self-esteem 30.81 4.151 

Life satisfaction 22.88 5.950 

Facebook Intensity 16.71 6.822 

As the above table showed the participant's self-esteem score was calculated (M = 30.81, 

SD = 4.151) and life satisfaction score (M = 22.88, SD = 5.950) while Facebook intensity score 

(M = 16.71, SD = 6.822).  

Table 3 

Participants score of Self-esteem from Rosenberg Self-esteem (SES) Scale (N=248) 

Self-esteem N % 

Normal Self-esteem 30 12.1 

High Self-esteem 218 87.9 

Total 248 100.0 
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The majority of the participants (N = 218, 87.9%) have high self-esteem and (N = 30, 

12.1 %) have normal self-esteem with the minimum score of 20 and a maximum score of 38. 

This indicates that most of the students have high self-esteem. There was no participant who had 

a score of low self-esteem. 

Table 4 

Participants score of Life Satisfaction (SWLS) Scale (N=248) 

Satisfaction with Life  N % 

Extremely dissatisfied 6 2.4 

Dissatisfied 20 8.1 

Slightly dissatisfied 32 12.9 

Neutral 17 6.9 

Slightly satisfied 92 37.1 

Satisfied 64 25.8 

Extremely satisfied 17 6.9 

Total 248 100.0 

 

The mean of the life satisfaction score was 22.88 with standard deviation 5.950. The 

majority, (N = 92, 37.1%) were slightly satisfied with their life and (N = 64, 25.8%) satisfied 

with their life with minimum 5 and maximum 35 scores. 

Based on previous studies of Ellison et al. (2007) and Merid (2016) the scores of 

Facebook intensity scale were categorized and standardized into a 5-point Likert scale into three 

groups by taking the mean score as moderate (normal). So that, participants who score below the 
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mean were categorized as low Facebook users whereas participant who scores above the mean 

were categorized as high Facebook users, for the purpose of this analysis. The results are 

presented in Table 5. 

Table 5 

Participants score of the Facebook Intensity (FBI) Scale (N=248) 

Facebook Intensity  N % 

Low Facebook Intensity 123 49.6 

Average Facebook Intensity 26 10.5 

High Facebook Intensity 99 39.9 

Total 248 100.0 

 

As shown in the table the Facebook intensity score was calculated and the majority, (N = 

123, 49.6%) of the participants had low Facebook intensity score. This indicates that most of the 

respondents scored low in Facebook intensity scale and they are low Facebook users. 

Regarding the time spent on Facebook by respondents, majority (N = 84, 33.9%) didn‟t 

open Facebook in the past week while the other (N = 58, 23.8%) used Facebook for less than 10 

minutes per day, 38 (15.3%) used 11-30 minutes, while 28 (11.3%) used 1-2 hours. On the other 

hand, few of the respondents (N = 13, 5.2%) used Facebook for more than three hours per day in 

the past week. In general, 19.7 % of the respondents used Facebook more than one hour per day 

in the past week. 

 

 



FACEBOOK USE, SELF-ESTEEM AND LIFE SATISFACTION 50 
 

 

4.2 Relationship of the Study Variables 

 In order to see the relationship of the dependent variable (Facebook intensity) and the 

independent variables (gender, self-esteem and life satisfaction), Pearson product-moment 

correlation coefficient was computed. The following table presents the inter-correlation matrix 

among these variables. 

Table 6 

Correlation Matrix for the study variables (N=248) 

Variables 1 2 3 

1. Self-esteem -   

2. Life satisfaction .256
**

 -  

3. Facebook intensity -.132
*
 .232

**
 - 

**. P<.01. *. P<.05. 

As it is seen in the table, self-esteem has a very weak negative relationship with 

Facebook intensity (r = -.132, p < 0.05). On the other hand, Facebook intensity has a weak 

positive correlation with life satisfaction (r = .232, p < 001). The result indicated that self-

esteem of students and their Facebook use had an inverse but very low correlation and the life 

satisfaction of students and their Facebook use had a positive but very low correlation. The two 

variables (self-esteem and life satisfaction) are not related with students Facebook intensity in 

practice. 

4.3 Gender difference in Facebook use  

As mentioned earlier this study is also intended to see if there is a gender difference in 

Facebook intensity in terms of the respondents‟ self-esteem and life satisfaction scores. 
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Therefore, an independent t-test was computed. The following table shows the differences in 

Facebook intensity scores due to gender (Table 7). 

Table 7 

Gender differences in self-esteem, life satisfaction and Facebook intensity (N=248) 

 

The result presented above show that there was no significant difference between male 

(M = 17.56, SD = 6.821) and female (M = 16.17, SD = 6.790), t (246) = 1.564, p = .119 in 

Facebook intensity scores. There was also no significant difference in self-esteem score between 

male (M = 30.95, SD = 4.094) and female (M = 30.72, SD = 4.199), t (246) = .431, p = .667 and 

life satisfaction score between male (M = 22.88, SD = 5.598) and female (M = 22.87, SD = 

6.184), t (246) = .003, p = .998. This indicated that the self-esteem and life satisfaction of 

students of both genders were not different in their level of self-esteem and life satisfaction as 

well as in their level of Facebook use. 

 

 

 Gender N M SD t df p 

Self-esteem Male 97 30.95 4.094 .431 246 .667 

 Female 151 30.72 4.199 

Life satisfaction Male 97 22.88 5.598 .003 246 .998 

 Female 151 22.87 6.184 

Facebook Intensity Male 97 17.56 6.821 1.564 246 .119 

 Female 151 16.17 6.790 
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Chapter Five 

Discussion 

This section presents the discussion of the results in relation to the previous studies so far 

reviewed. Major findings in relation to the basic research questions were discussed.  

5.1 The Relationship between Self-Esteem, Life Satisfaction and Facebook Intensity 

5.1.1 Self-esteem and Facebook intensity.  

The findings of this study indicated that there was a weak negative relationship between 

Facebook intensity and self-esteem of the participants.   

The results of the study indicated that all participants had a high self-esteem and no 

participant had low self-esteem score. This result is found to be consistent with Merid (2016), 

who showed that there was normal self-esteem among preparatory students even if the mean 

score was below the current study. The result was found to be inconsistent with Smith-Duff 

(2012) who showed that there was no significant correlation between self-esteem and Facebook 

use.  

In addition, these findings were inconsistent with most of the national and international 

studies. For example, Kalpidou et al. (2011) who found that Facebook intensity was related to 

low self-esteem. This study was consistent with Faraon and Kaipainen (2014) which showed that 

there was a relationship between Facebook intensity and self-esteem. The study was also 

consistent with Elphinston and Noller, (2011), Blachnio et al. (2016) and Hawi and Samaha 

(2016), Kross et al. (2013) who found that intensive Facebook use was associated with self-

esteem negatively.  
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The result was also inconsistent with Ellison et al. (2007) found that Facebook usage was 

related to self-esteem and life satisfaction in that Facebook use was useful for students who had 

low self-esteem and low life satisfaction. Steinfield et al. (2008) who found Facebook intensity 

could be useful for users who have low self-esteem, Valenzuela et al. (2009), Junco (2011), and 

Albert (2012) who reported Facebook was related to high self-esteem but with low life 

satisfaction and with a local study of Merid (2016). The study is also inconsistent with Gozales 

and Hancock (2011) who found that Facebook intensity was related to boosting self-esteem. 

The participants of this study had a higher self-esteem score as well as a low Facebook 

intensity score and this may affect the current result. However, if students with lower self-esteem 

were measured, the result might be changed and consistent with previous studies. 

5.1.2 Life satisfaction and Facebook intensity.  

The participants‟ life satisfaction score was calculated from the satisfaction with life 

scale. In this study, most of the participants were slightly satisfied with their life. When a 

Pearson product moment correlation was employed to see the relationship between Facebook 

intensity and life satisfaction of students, it was found that there was a weak positive correlation 

between Facebook intensity and life satisfaction. This finding was found to be inconsistent with 

the study of Valenzuela et al. (2009) which showed that moderate positive relationship between 

Facebook intensity and life satisfaction. This study is also in contrast with the study of Basilico 

and Jin (2015) found a strong connection between Facebook use and life satisfaction. The current 

study is also inconsistent with the findings of Albert (2012) which showed that Facebook 

intensity was negatively associated with life satisfaction. The study of Blachnio et al. (2016) also 
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showed that Facebook intensity was negatively correlated with life satisfaction which is in 

contrary to the current study.  

The difference in the current study that might be considered is, the participants in the 

current study had high self-esteem and most of them were slightly satisfied with their life with a 

low Facebook intensity score. As Blachnio et al. (2016) investigated that ordinary Facebook 

users use Facebook in a healthy manner and they have a high self-esteem as well as high 

satisfaction with life.  

5.2 Gender and Facebook Intensity 

Among the demographic variables, gender was tested and was found no statistically 

significant difference with Facebook intensity from the independent t-test analysis. The other 

question raised in this study was to test whether there was a gender difference in Facebook use 

among students. The results from this study indicated that there was no difference between male 

and female students in Facebook use.  

The current study is consistent with Błachnio et al. (2016) who showed that there was no 

gender difference found in Facebook intensity. In addition, the study is also in accordance with 

Raack and Bonds-Raack (2008) who found that there was no gender difference in social 

networking sites use. This study is in contrast with the study of Kassahun (2014) that revealed 

there was a significant difference in gender in spending time on Facebook in that female students 

spent more time on Facebook than male students. This study is also inconsistent with the study 

of Smith-Duff (2012), which indicated women were prone to addictive tendencies than men in 

their Facebook use.  
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Chapter Six 

Conclusion and Implications 

6.1 Conclusion 

The purpose of this study was to assess the existence and strength of the relationship 

between Facebook intensity, self-esteem and life satisfaction among university students. The 

study was also intended to examine whether there is a gender difference in Facebook intensity 

among students in Addis Ababa University, School of Commerce.  

The study raised two research questions to assess the relationship between three major 

variables. In order to address the major questions of the study three standardized scales 

(Rosenberg Self-esteem Scale, the Satisfaction with Life scale and Facebook Intensity scale) 

were used. All of those scales had a good reliability (Cronbach alpha) measures. The Amharic 

versions of the questionnaires were distributed to 272 samples and returned with a high response 

rate (91.18%). Out of the 272 distributed questionnaires, 248 were returned and were ready for 

further analysis. 

The data were entered into SPSS version 23 software package and series of statistical 

methods were used for the analysis. Among them, frequencies, percentages, descriptive statistics, 

independent t-test and Pearson product moment correlation were employed. 

Among the 248 participants 151 (60.9%) were women and 97 (30.9%) were men aged 

between 17 and 32 (M = 20.27, SD = 1.515). Majority of the participants were from accounting 

department, followed by business administration and information systems through which most of 

them were from third year. 
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Regarding the scores of participants from the Rosenberg self-esteem scale, all 

respondents had a high self-esteem score. There was no participant who had low self-esteem. 

The scores of the satisfaction with life scale also showed that majority of the respondents were 

slightly satisfied with their life. When the Facebook intensity scale of respondents was 

concerned, majority of the respondents had a low Facebook intensity score which showed that 

most of them were low Facebook users. 

The major findings of this study include; no gender differences were found in Facebook 

intensity and a very weak negative correlation was found between self-esteem and Facebook 

intensity. However, life satisfaction and Facebook intensity had a weak positive correlation. In 

general, the relationships found were negative between the levels of Facebook use and self-

esteem and a positive correlation was found between the levels of Facebook use and life 

satisfaction. 

 Therefore, the use of Facebook among students was inversely associated with their self-

esteem even if a very low association was found. But, the relations between the students 

Facebook use with their life satisfaction was positive. Hence, since the relationship is weak most 

of the students have a normal use of the platform and they have average Facebook usage. 

6.2 Implications  

The current study was aimed to assess the relations and strengths between those 

psychological constructs (self-esteem and life satisfaction) with Facebook use. The findings of 

the study showed that there was a weak relationship between self-esteem and Facebook intensity. 

The study was consistent with most of the previous findings reviewed for this study. Even 

though there are only a few studies in Ethiopia about Facebook usage, the use of the platform 
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among many of the youths is observable and increasing. This study recommends that the use of 

Facebook among students is almost normal and didn‟t affect the self-esteem or life satisfaction of 

students. Therefore, as many studies showed that students in the university and college were at 

risk of Facebook addiction didn‟t work when we see the Facebook usage of students in Addis 

Ababa University, School of Commerce even if the relationship between Facebook intensity and 

self-esteem was inverse, it was very weak. 

The other implication of this study is that there is an equal or balanced interest of using 

Facebook between male and female students. Both male and female students have almost the 

same intensity of Facebook use behavior. Therefore, it is recommendable that higher institutions 

should foster and encourage the proper use of Facebook for good and educational purposes. The 

current study is the first of its kind that approaches with those variables on university students to 

be examined so that it could be further examined with different methodologies and it could be 

taken as a starting point. 

6.3 Limitations and Future Research 

There are some limitations in this study. The first is regarding the population and the 

sample size. This study was conducted in Addis Ababa University School of Commerce, one of 

the University campuses of Addis Ababa University which has only small population compared 

to most of its campuses. Therefore, the generalizability of this study is preliminary. The other 

limitation is that the measures are answered with self-report questionnaires which are answered 

based on an individual‟s own perspective. This may affect the accuracy of the information given 

by the respondents. Lack of application of different methodologies (e.g. mixed method) is the 

other limitation. This study used only quantitative methods using the three materials. This 
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couldn‟t give participants‟ multifaceted explanation of the issues under investigation. The last 

limitation was lack of local studies concerning the issue.  

Therefore, it would be good, for the future, if research is conducted using large samples 

represented from a large population with different diversification. It would be good if the 

intensity of Facebook is investigated using another instrument and if the mixed method would be 

used. It would be also good if the measures of self-esteem and life satisfaction (especially the 

later) were tuned and standardized in the Ethiopian context. Longitudinal studies using the mixed 

method from a large sample would be good. 
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Appendices 

 

A. Mean and Std. Deviation of Items Rosenberg Self-esteem Scale (SES) 

 Mean Std. Deviation 

On the whole, I am satisfied with myself 3.53 .654 

I feel that I have a number of good qualities 3.27 .689 

I am able to do things as well as most other people 3.49 .623 

I feel that I'm a person of worth, at least on an equal plane with others 3.30 .758 

I take a positive attitude toward myself 3.43 .658 

At times I think I am no good at all 2.54 .895 

I feel I do not have much to be proud of 2.93 .899 

I certainly feel useless at times 3.13 .897 

I wish I could have more respect for myself 1.95 .737 

All in all, I am inclined to feel that I am a failure 3.23 .886 

 

B. Mean and Std. Deviation of Items from the Satisfaction with Life Scale (SWLS) 

 Mean Std. Deviation 

In most ways my life is close to my ideal 4.93 1.606 

The conditions of my life are excellent 5.19 1.473 

I am satisfied with my life 4.97 1.543 

So far I have gotten the important things I want in life 4.93 1.599 

If I could live my life over, I would change almost nothing 2.86 1.917 
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C. Mean and Std. Deviation of Items from Facebook Intensity Scale (FBI) 

 Mean Std. Deviation 

Facebook is part of my every activity 2.14 1.217 

I am proud to tell people I‟m on Facebook 2.13 1.100 

Facebook has become part of my daily routine 2.31 1.348 

I feel out of touch when I haven‟t logged onto Facebook for a while 1.91 1.143 

I feel I am part of the Facebook community 2.56 1.315 

I would be sorry if Facebook shutdown 2.44 1.404 

Approximately how many total Facebook friends do you have? 1.61 .984 

In the past week on average, approximately how much time per day 

have you spent actively using Facebook? 

1.61 1.137 
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D. Consent Form 

My name is Mesfin Cherie; I am a graduate student in Social Psychology at Addis Ababa 

University. Currently, I am working on a thesis paper to finalize my studies.  

The aim of the study is to examine the relationship between Facebook use, self-esteem and life 

satisfaction among students in Addis Ababa University School of Commerce.  

To assess the above issues there are three standardized questionnaires to be used and to 

be filled by students who have a Facebook account.  

This questionnaire includes four parts. The first part is about basic demographic 

characteristics of the research participants. The second part of the questionnaire consists of 

Rosenberg Self-esteem Scale that contains 10 items, which can assess students overall self-

esteem. The third part of the questionnaire consists of the Satisfaction with Life Scale, comprised 

of 5 items, which is used to assess the participants‟ life satisfaction. The last part of this 

questionnaire consists of the Facebook Intensity Scale, which is used to assess participants 

Facebook use. 

This study is ethically examined and cleared by the advisor of this research. Hence, the 

research will not have any psychological harm on participants. Since you are not expected to 

write your name, there is no question that would identify you as an individual from the rest of the 

participants. Therefore, after filling out the questionnaire, no one can identify you based on your 

answers. All information you give on the questionnaire is confidential and only to be used for the 

purpose of this research. Participation is voluntary and no extra benefit will be offered. If you 

have any questions concerning the study please feel free to call for the researcher and the number 

is attached at the end of this questionnaire. 
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Hence, if you agree to participate in this study please thick “Yes” and continue; if you don‟t 

agree to participate in this study please thick “No” in the boxes below.  

Agreement: Yes                       No  

 

Thank you in Advance! 
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E. Questionnaires (English) 

 

Part I – Demographic Information 

1. Age------------ 

2. Sex------------- 

3. Department--------------------------------------------- 

4. Year of Study------------------------------------------- 

5. University----------------------------------------------- 

Part II- Questions of self-esteem 

Scale - Rosenberg Self-esteem Scale (SES) 

Direction: the following questions are used to assess about your general self-esteem. Please 

circle the number that identifies you. 

No Items 

S
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g
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e
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g
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e
 

 S
tr
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ly

 D
is

a
g
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e
 

1 On the whole, I am satisfied with myself 4 3 2 1 

2 At times I think I am no good at all 4 3 2 1 

3 I feel that I have a number of good qualities 4 3 2 1 

4 I am able to do things as well as most other people 4 3 2 1 

5 I feel I do not have much to be proud of 4 3 2 1 
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Part III – Assessment of Life Satisfaction 

Scale – Diener, Emmons, Larsen, and Griffin –The Satisfaction with Life Scale 

Direction – the following items are used to assess your satisfaction with life. Please indicate the 

number that identifies your satisfaction. 

No

. 

Items 
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 D
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1 In most ways, my life is close to my ideal 7 6 5 4 3 2 1 

2 The conditions of my life are excellent. 7 6 5 4 3 2 1 

3 I am satisfied with my life 7 6 5 4 3 2 1 

4 So far I have gotten the important things I want in 

life. 

7 6 5 4 3 2 1 

5 If I could live my life over, I would change almost 

nothing. 

7 6 5 4 3 2 1 

6 I certainly feel useless at times 4 3 2 1 

7 I feel that I'm a person of worth, at least on an equal 

plane with others 

4 3 2 1 

8 I wish I could have more respect for myself 4 3 2 1 

9 All in all, I am inclined to feel that I am a failure 4 3 2 1 

10 I take a positive attitude toward myself 4 3 2 1 
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Part IV – Items to assess Facebook intensity 

Scale – Facebook Intensity Scale 

Direction – The following items are used to assess your Facebook usage, please circle the 

number that defines your Facebook usage. 

No Items 

S
tr

o
n

g
ly

 A
g

re
e 

A
g

re
e
 

N
ei

th
er

 A
g

re
e 

 

n
o

r 
D

is
a

g
re

e
 

D
is

a
g

re
e
 

S
tr

o
n

g
ly

 D
is

a
g

re
e
 

1 Facebook is part of my every activity. 5 4 3 2 1 

2 I am proud to tell people I‟m on Facebook. 5 4 3 2 1 

3 Facebook has become part of my daily routine.  5 4 3 2 1 

4 I feel out of touch when I haven‟t logged onto Facebook 

for a while. 

5 4 3 2 1 

5 I feel I am part of the Facebook community. 5 4 3 2 1 

6 I would be sorry if Facebook shutdown totally. 5 4 3 2 1 

 

7. Approximately how many total Facebook friends do you have? 

1. Less than100     3. 501-1000          5.  1501-2000       7. 2501-3000    

2.  101-500            4.  1001-1500       6.  ከ2001-25009    8. 3001-4000 9. Above 4000 
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8. In the past week on average, approximately how much time per day have you 

spent actively using Facebook? 

1. No time at all                        4.  31-60 minutes        6.  2-3  hours 

2. Less than 10 minutes             5.  1-2 hours              7. Above 3  hours 

3. 10-30 minutes                 

 

 

 

 

Thank You! 

For any Comment: 

Mesfin Cherie 

 0911 74 85 16  

noblepsyc@gmail.com 

 

mailto:noblepsyc@gmail.com
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F. Amharic Version Questionnaires 

 

በአዲስ አበባ ዩኒቨርሲቲ 

የሳይኮሎጂ ትምህርት ቤት 

የሶሻል ሳይኮሎጂ ድህረ ምረቃ ፕሮግራም 

 

አጠቃላይ መመሪያ 

የዚህ ጥናት ዋና አላማ የተማሪዎች የፌስቡክ አጠቃቀም (Facebook use) ተማሪዎቹ ስሇራሳቸው 

ማንነት ከሚሰጡት ግምት (Self-esteem) እና ያላቸው የሕይወት እርካታ (Life Satisfaction) ጋር 

ያሇውን ግንኙነት ሇማጥናት ነዉ፡፡ 

ይህ መጠይቅ አራት ክፍሎች ያለት ሲሆን የመጀመሪያው ክፍል የጥናቱ ተሳታፉዎችን ስነ-

ማህበራዊ  መረጃ (Demographic Information) የሚዳስሱ ጥያቄዎችን ይዟል ፡፡ በክፍል ሁሇት ደግሞ 

የጥናቱ ተሳታፉ ተማሪዎች ስሇ ማንነታቸው የሚሰጡትን ግምት  (Self-esteem) የሚዳስስ ሲሆን 

በስሩም አስር ጥያቄዎች አለት፡፡ የመጠይቁ ሶስተኛ ክፍል የጥናቱ ተሳታፉዎችን የሕይወትእርካታ 

(Life Satisfaction) የሚዳስስ ሲሆን በዉስጡ አምስት ጥያቄዎች አለት ፡፡ የመጠይቁ የመጨረሻ 

ክፍል የጥናቱ ተሳታፉዎችን የፌስቡክ አጠቃቀምጥልቀት (Facebook intensity) የሚመዝኑ ስምንት 

ጥያቄዎች ያለት ሲሆን እያንዳንዱ ክፍል የራሱ የሆነ አጠያየቅና የአመላሇስ ስልት አሇው፡፡ በመሆኑም 

መልስ ከመስጠትዎ በፉት ተመራማሪው ወይም መረጃ ሰብሳቢው የሚሰጠውን መመሪያ በጥንቃቄ 

ያዳምጡ፡፡ በተጨማሪም ሇእያንዳንዱ ክፍል የተሰጠውን መመሪያ ያንብቡ፡፡ያልገባዎትን የትኛውንም 

ጥያቄ መጠየቅ ይችላለ፡፡ 

እዚህ ጥናት ላይ መሳተፍ በተሳታፉዎቹ ላይ ምንም አይነት ጉዳት አያስከትልም፡፡ በመጠይቁ 

ላይ የሚሞለ መልሶች በሙለ ሚስጥራዊነታቸው የተጠበቀነው፡፡ የተሳታፉዋቹ ስም ካሇመጠቀሱም 

በተጨማሪ መረጃው ሇጥናታዊ ፅሁፍ ግብዓትነት ብቻ የሚውል ነው፡፡ የሚሰጡት መልሶች ትክክል 
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ወይንም ስህተትተ ብሇው አይፇረጁም ፡፡ በተቻሇ መጠን ሁለንም ጥያቄዎች በቅንነትና በታማኝነት 

ሇመመሇስ ይሞክሩ፡፡ ይህም ሇጥናቱ ጥራት ከፍተኛ አስተዋፅኦ ይኖረዋል፡፡ ይህን መጠይቅ ሞልቶ 

ሇማጠናቀቅ ከ20-25 ደቂቃ ይወስዳል፡፡ ይህን መጠይቅ የሚሞለት በፇቃደኝነት ነው፡፡ በመጨረሻም 

መጠይቁን ከሞለ በኋላ ላሇዎት ማንኛውም አስተያየት እንዲሁም ከላይ ሇተጠቀሱት ነገሮች ማረጋገጫ 

ይሆን ዘንድ የዋናው ተመራማሪ ስልክና የኢ-ሜይል አድራሻ በመጠይቁ የመጨረሻ ገፅ ላይ 

ተቀምጧል፡፡ 

በጥናቱ ሇመሳተፍ ፇቃደኛ ከሆኑ በሳጥኑ ውስጥ “√” በማድረግ መስማማትዎትን ገልፀው 

ወደሚቀጥሇው ክፍል ይሇፈ፡፡ በጥናቱ ሇመካፇል ፍቃደኛ ካልሆኑ በሳጥኑ ውስጥ “X” ምልክት 

በማድረግ መጠይቁን ሇተመራማሪው ይመልሱ፡፡       

 እፇልጋሇሁ                                          አልፇልግም 
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ክፍል አንድ :- ስነ-ማህበራዊ መረጃ (Demographic Information) 

መመሪያ፡- ሇሚከተለት ጥያቄዎች በተሰጡት ክፍት ቦታ ላይ መልስ ይስጡ፡፡ 

1. ዕድሜ ____________  

2. ፆታ ___________  

3. ዩኒቨርሲቲ _____________________________ 

4. የትምህርት ዓመት _____________________5. ትምህርት ክፍል-------------------------------------- 

ክፍል ሁሇት:- ስሇራስ ማንነት የሚሰጥ ግምት (Self-esteem) መጠይቅ 

የመጠይቁ ስም፡- የሮዘንበርግ ስሇራስማንነት የሚሰጥን ግምት መሇኪያ መጠይቅ (Rosenberg Self-

esteem Scale 

መመሪያ፡- ከዚህ በታች ስሇራስዎት የሚሰማዎትን አጠቃላይ ስሜት የሚገልጹበት መጠይቅ የቀረበ 

ሲሆን ትክክል የሚመስልዎትን በመምረጥ አክብቡ፡፡ 

ተ.

ቁ 

ጥያቄዎች 
4=

በጣ
ም
 

እ
ስማ

ማ
ሇሁ

 

3=
እ
ስማ

ማ
ሇሁ

 

2=
አ
ል
ስማ

ማ
ም
 

  1=
በጣ

ም
 

አ
ል
ስማ

ማ
ም
 

1 በጥቅለ፣ እኔ በማንነቴ እኮራሇሁ፡፡ 4 3 2 1 

2 አንዳንድ ጊዜ ሙለ በሙለ ጥሩ ሰው እንዳልሆንኩ አስባሇሁ፡፡ 4 3 2 1 

3 ብዙ ጥሩ ጎኖች እንዳለኝ ይሰማኛል፡፡ 4 3 2 1 

4 እኔም ሌሎች ብዙ ሰዎች እንደ ሚያደርጉት ሁለ ማንኛውንም 

ነገር ማድረግ እችላሇሁ፡፡ 

4 3 2 1 

5 ይህ ነው ብዬ የምኮራበት ብዙ ነገር እንደሌሇኝ ይሰማኛል፡፡ 4 3 2 1 

6 አንዳንድ ጊዜ ምንም እንደማልረባ የእርግጠኝነት ስሜት 

ይሰማኛል፡፡ 

4 3 2 1 

7 ሇራሴ ዋጋ ያሇኝ ሰው እንደሆንኩ፤ ቢያንስ ከሌሎች ጋር እኩል 

እንደሆንኩ ይሰማኛል፡፡ 

4 3 2 1 

8 ሇራሴ ከዚህ የበሇጠ ክብር እንዲኖረኝ እመኛሇሁ፡፡ 4 3 2 1 

9 ሙለበሙለ፤ እራሴን ያልተሳካሇት ሰው ነኝ ወደ ማሇቱ 

አመዝኛሇሁ፡፡ 

4 3 2 1 

10 ስሇራሴ በጎ የሆነ አመሇካከት አሇኝ፡፡ 4 3 2 1 
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ክፍል ሶስት :- የሕይወት እርካታ (Life satisfaction) መሇኪያ መጠይቅ 

የመጠይቁ ስም፡- የዲይነር፣ኢመንስ፣ላርሰን እና ግሪፍን የሕይወት እርካታ (Life Satisfaction) መሇኪያ 

መጠይቅ (The Satisfaction with Life Scale-SWLS)  

መመሪያ፡- ከዚህ በታች የተዘረዘሩትን አምስት አረፍተ ነገሮች ከ1-7 በተጠቀሱት መሇኪያዎች መሰረት 

እርስዎን የሚገልፀውን እና የሚስማሙበትን መሇኪያ የያዘውን ቁጥር ያክብቡ፡፡ 

ተ.

ቁ 

ጥያቄዎች 

7=
በጣ

ም
 እ

ስማ
ማ

ሇሁ
 

6=
እስ

ማ
ማ

ሇሁ
 

 5=
በጥ

ቂ
ቱ
  

እስ
ማ

ማ
ሇሁ

 

4=
አል

ወ
ሰን

ኩ
ም
 

 3=
በጥ

ቂ
ቱ
  

አል
ስማ

ማ
ም
 

2=
አል

ስማ
ማ

ም
 

 1=
በጣ

ም
  

አል
ስማ

ማ
ም
 

1 በብዙ መልኩ ሕይወቴ ስመኘው እንደነበረው 

እየሆነልኝ ነው፡፡ 

7 6 5 4 3 2 1 

2 ሕይወቴ እጅግ በጣም ጥሩ ሁኔታ ላይ ይገኛል፡፡ 7 6 5 4 3 2 1 

3 እኔ በሕይወቴ ረክቻሇሁ፡፡ 7 6 5 4 3 2 1 

4 በሕይወቴ የምፇልጋቸውን ጠቃሚ ነገሮች 

አግኝቻቸዋሇሁ፡፡ 

7 6 5 4 3 2 1 

5 ሕይወቴን ከዚህ በላይ መኖር ብችልም ምንም 

የምሇውጠው ነገር አይኖርም፡፡ 

7 6 5 4 3 2 1 

 

ክፍልአራት :-የፌስቡክ አጠቃቀም ጥልቀት (Facebook Intensity) መሇኪያ መጠይቅ፡፡ የመጠይቁስም፡- 

የፌስቡክ አጠቃቀም ጥልቀት መሇኪያ መጠይቅ/ Facebook Intensity Scale/  

መመሪያ፡ ከዚህ በታች ስሇእርስዎ የፌስቡክ አጠቃቀም ሁኔታ የሚገልጹበት መጠይቅ የቀረበ ሲሆን 

ትክክል የሚመስልዎትን በመምረጥ አክብቡ፡፡ 
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ተ.

ቁ 

ጥያቄዎች 

5=
በጣ

ም
 እ

ስማ
ማ

ሇሁ
 

 4=
እስ

ማ
ማ

ሇሁ
 

 3=
አል

ወ
ሰን

ኩ
ም
 

 2=
አል

ስማ
ማ

ም
 

1=
በጣ

ም
 አ

ል
ስማ

ማ
ም
 

 

1 ፌስቡክ የእያንዳንዱ ክንዋኔዎቼ አካል ነው፡፡ 5 4 3 2 1 

2 እኔ ፌስቡክ እየተጠቀምኩ እንደሆነ ሇሌሎች ስናገር ኩራት 

ይሰማኛል፡፡ 

5 4 3 2 1 

3 ፌስቡክ በየቀኑ ከማከናውናቸው ተግባራት ውስጥ አንዱ ነው፡፡ 5 4 3 2 1 

4 ሇትንሽ ጊዜ ፌስቡክ ካልተጠቀምኩ ከግንኙነት የራቅሁ ያህል 

ይሰማኛል፡፡ 

5 4 3 2 1 

5 የፌስቡክ ማህበረሰብ አካል እንደሆንኩ ይሰማኛል፡፡ 5 4 3 2 1 

6 ፌስቡክ ሙለ በሙለ ቢዘጋ ሐዘን የሚሰማኝ ይመስሇኛል፡፡ 5 4 3 2 1 

7 በግምት ጠቅላላ የፌስቡክ ጓደኞችዎ ምን ያህል ይሆናለ?  

1. ከ 100 በታች       4.  ከ1001-1500       7. ከ2501-3000 

2. ከ 101-500        5.  ከ1501-2000        8. ከ3001-4000 

3. ከ501-1000        6.  ከ2001-2500        9. ከ4000 በላይ 
8 ባሳሇፍነው ሣምንት ውስጥ በአማካይ በቀን ሇምን ያህል ደቂቃ ፌስቡክ ላይ ያሳልፈ ነበር? 

1. አልተጠቀምኩም 

2. ከ10 ደቂቃ በታች              5.  ከ1-2 ሰዓት 

3. ከ 10-30 ደቂቃ                6.  ከ2-3 ሰዓት 

4. ከ 31-60 ደቂቃ                7.  ከ3 ሰዓት በላይ 
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አመሰግናሇሁ! 

ማንኛውም ጥያቄ ቢኖርዎት 

የአጥኚው ስም - መስፍን ቸሬ 

ሞባይል ቁጥር- 0911 74 85 16 

     ኢ-ሜይል፡ noblepsyc@gmail.com 


